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and <LY,ENE Special Gift Section in which Beatrice 
Co , oo yn, Pecia silt section In which eatrice 
Art Goods WZ LIBR ARI gVisner writes for our readers 
eke of the very latest gift items being 


Dolls & Joys Jie iggp displayed in New York stores 


£4 Regi We monthly Philadelphia section 
bnét URL Poort of latest happenings by our 


Philadelphia correspondent. 


What the Potteries Are Doing and up-to- 
the-minute Glass News by M. K. 
Zimerman, our regular Pittsburgh 
and East Liverpool corre- 
spondent 
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Timely news of Chicago by J. H. Smythe 
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Reliable Income Tax Information by M. L. 
Seidman, Certified Public Accountant 
and Income Tax Expert, who gladly 
answers Income Tax prob- 
lems for our readers 
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To know the names of the best manufacturers and whole- 
salers in the lines you are interested? 


To know where you can get the goods you want? 

To know what the latest news of the trade is? 

To know how to increase the efficiency of your department? 
To have a permanent New York mailing address? 

To receive information about any particular line? 

To receive a reminder of coming events and activities? 

To be advised about important changes in the trade? 


To be listed in advance of your coming to the New York 
market? 


CROCKERY AND GLASS JOURNAL 


will do all these things for you 


Clip the coupon below and receive 
the paper regularly each week. 


DEMAREST PUBLICATIONS, INC., | 
45 East 17th Street, 


New York. SUBSCRIPTION PRICE 
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Now the full splendor of Fostoria—the complete dinner service 


PINE GRY SDA L AGN 


For 1927 Fostoria has sched- 
uled the most important 
advertising campaign in the 
history of the company. Hand- 
some color pages, spectacular 
black and white pages in 
leading women’s publications 
will continue to tell your 
customers about the beauty 
and usefulness of this fine 
glassware. 


Three years of consistent, 
distinguished advertising have 
established the Fostoria name 
as a symbol of quality glass- 
ware throughout the country. 


| eke 
eee 
Complete Fostoria 
service of etched 
dinner-ware, center- 
piece and candle- 
sticks to match. 

. Every piece 
of glassware leaves 
our factory bearing 
this brown and 


white label. 


De ORAL ISD) GLAS SW ARE 


Customers not only ask for 
Fostoria—they insist on it. 


The new line now on display 
is the most interesting and the 
best we have ever shown, and 
is thoroughly profitable for a 
dealer to handle. Call at our 
salesrooms or have our sales- 
man visit you: New York 
Office, 141-147 Fifth Avenue; 
Chicago Office, 807 Capitol 
Building; Minneapolis Office, 
100 North Seventh Street; Dal- 
las Office, 727 Santa Fe Build- 
ing; San Francisco Office, 86 
Third Street. 


Tue Fostoria Grass Company, Mounpsvi tte, W. Va. 
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The Pittsburgh Show 


22 
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Our January Exhibit, Rooms 720 and 7 
s so good that we enjoy show- 


Fort Pitt Hotel, i: 


ing it, so good that we don’t want you to miss it. 


Lots of new things and every one worth while. 


Hall China Company — 


East Liverpool, Ohio 
PiTTsMuvrarn 
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cOWIN M.KNOWLES 
CHINA CQ 


Two New Plain Shapes 
In Ivory Body 


The Lotus 


and 


The Santa Barbara 


Both ready to show in many new decorations at 
our sample room January Ist, and at the Fort 
Pitt Hotel during the Pittsburgh show. 


RR 


For 1927 we will make the following 
Dinnerware Shapes 


IN Ivory IN WHITE 
THE MARYLAND THE MAYFLOWER 
THE SANTA BARBARA THE YORK 
THE LOTUS THE HAMPTON 
THE MONTEREY 


Edwin M. Knowles China Co. 


East Liverpool 


| 
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Warm Ivory Bopy 


Se » UNUSUAL DECORATIONS 
a poh, Marci DELIVERY 
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MERCER 


POTTERY CO. 
TRENTON, N.w. 
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Seek decoration No. 135 G is 
one of the many attractive 
patterns that has made our Ivory 
line so popular. 


@ We are adding a number of 
new exclusive designs particularly 
adapted to our Gloria shape and 
Ivory body. 


@ These will be on display at our 
factory sample room and in 
Room 603, William Penn Hotel, 
during the China and Glass Ex- 


KNOWLES, TAYLOR A KNOWLES |||" 


a) ae Company ree) oe We invite comparison. 
EAST LIVERPOOL .,.. OHIO; | 
AN 


KT&K 
IVORY 


Be sure to see what we believe 
will be one of the outstanding suc- 
cesses of the Pittsburgh Exhibit, 


THE NEW 
OAKMONT SHAPE 


IN 


Princess Ivory 


Room 792 


FORT PURO TEE 
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PARA BISE 


This illustration features “THE EDEN” and “THE 
PARADISE” decorations on the new PILGRIM shape. 
They are the same design, but the EDEN border is a golden 
yellow, and the PARADISE a soft azure blue. The flowers 
and centres are the same colors in each decoration. 


These patterns are carried in stock by the largest 
jobbers. 


Write Us For Their Names. 
Decorations and Shapes are both patented. 


TTT 


S 


IG 


Mn nT 


SM 
C 


i) em ec a 


(Common) 


White China Decorated 


S These marks identify all -— Theodore Haviland 


genuine Theo. Haviland China 


Ce = FRANCE 


Theodore Haviland & Co. 


Incorporated 


26 West 23rd Street, New York 
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The automobile has been added to 
the mail order house, the house-to- 
house-canvasser, and the chain 
store, as being responsible for one 
of the newer buying tendencies in the vortex of which 
the small town merchant and the country general store 
keeper are caught up. 

“Roadside business,” the Department of Domestic Dis- 
tribution of the Chamber of Commerce of the United 
States finds, has led to changing conditions. “This hap- 
pens all the time,” it says in response to an inquiry, ‘“‘never 
has ceased from the beginnings of distribution and so far 
as we anticipate, never will cease; but the fact is unal- 
terable that the good merchant—the intelligent merchant 
—not only survives but prospers under conditions which 
injure or destroy the business of those who are less alive 
to opportunity. 

“But there are compensating factors. An immense 
business, the magnitude of which is unknown, has devel- 
oped in the roadside sale of fruit, poultry and fresh veg- 
etables, principally bought by city people; and this should 
be taken in some abatement of the city purchases made by 
the rural population. Again, it is apparently an unrecog- 
nized fact that throughout the driving season enormous 
purchases of hot weather merchandise are made by auto- 
mobilists, and the money left with country garages and 
supply stations must amount to an enormous sum annu- 
ally.” 


The Automobile 
and the 
Country Store 


The number of cases referred to the 
tribunals of the American Arbitra- 


Why Business 


Men Should tion Society is steadily increasing 
Keep Out and attests to the popularity of this 
of Courts form of settlement of commercial 
disputes. “In one industry alone,” says Johnson Hey- 


wood in Forbes Magazine (N. Y.), “more than 23,000 
cases involving $4,650,000 have been arbitrated within 
two years.” 

“There are six principal reasons why thousands of 
shrewd business men never go to law, but, instead, submit 
all of their disputes to arbitration,” says the writer. 

~ They: are: 

“I—A_ lawsuit practically always destroys business 
goodwill. Arbitration preserves it. 

“2—Court proceedings are public. Arbitration is pri- 
vate. 

“3—Arbitration is speedy. Courts are so congested that 
years often pass before a case can ever come to trial. 

“4——Arbitrators are usually experts in the business in 
which the dispute arises. 
judges and juries in highly technical trade practices. 

“5—Arbitration is flexible. Court procedure is rigid. 

“6—Arbitration costs very little. A lawsuit is always 
expensive.” 


It is unnecessary to educate 


To control others, first control self.—Forbes Magazine 


(N. Y.) 
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Assorting Room and finished product in warehouse of Stetson China Co., Chicago; One of the aisles in warehouse. 
left to right: Decal force in Decal Department and one of the kiln crews, 


Top, left to right: 


Stetson China Company Makes Marked 
| Progress 


Chicago Concern Has Grown from Small Business with Five Em- 
ployees to Large Manufacturing Organization Employing Eighty-five 
People—Recently Opened Showroom in American Furniture Mart 


HE SlETSON CHINA CO. 1751 W. 74th St., 

Chicago, has made marked progress during the 

past four years in the decoration and sale of break- 
fast sets, dinner sets, and china specialties. The com- 
pany is now occupying a large manufacturing plant in an 
outlying section of Chicago where they have every facil- 
ity for receiving and shipping dinnerware in carload and 
smaller lots. 

A few years ago the Stetson China Co. employed but 
five people. Now they have a regular staff consisting of 
85 workmen throughout the year and in special rush sea- 
sons even this large force must be increased. 

The Stetson China Co. has come to be known as a 
leader among concerns offering special sale dinnerware. 
Some of the largest department stores in the country 
make a special feature of Stetson China sets several times 
during the year and use this merchandise as a leader on 
their big sales days. 

New patterns are being added from time to time to the 
Stetson China line, the latest being the company’s new 
Rosemont creation. In this product they offer for the 
first time the popular Ivory Body Ware. Wherever the 
first samples have been shown, the new Rosemont has 
scored a distinctive hit. Mr. Stetson, head of the com- 
pany, believes that the Ivory Body Rosemont sets which 
he is offering in attractive color decorations and at a price 
that will create volume sales will be their biggest seller 
during the new year. 


The Stetson China Co, recently announced the opening 
of a new show room in the American Furniture Mart 
3uilding, 666 Lake Shore Drive, Chicago. This gives the 
concern their first down town display room and offers the 
buyers an easy opportunity to inspect their ware. Here- 
tofore, it was necessary for the buyers to make a trip out 
to the Stetson plant or make an appointment to meet their 
representative at some central point. Now the buyers 
may run into the new show room at their convenience. 

The accompanying illustrations of the Stetson China 
Company’s plant will give some idea of the size of the 
concern’s stock rooms, decorating rooms and warehouse. 

The Stetson China Co. probably carries the largest stock 
of plain white china of any concern in this section of the 
country. All of this white china is used for their own 
decorations and not for sale to other decorators. The 
stock is carefully assorted and made up into sets packed 
ready for shipping, immediate delivery being assured on 
practically every order which goes into the company. The 
white ware is received in the company’s warehouse in car- 
load lots and taken in from their own private switching 
track. The plant is located on the outer railroad belt of 
Chicago, thus giving them service on all roads coming 
into this city. 

The trade will find a visit to the company’s new dis- 
play in the American Furniture Mart of exceptional in- 
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Business Shows Usual I[rend 


Distributive trade in the last week of 1926 showed the 
usual post-holiday tapering off, with retailing and imme- 
diate business at wholesale about equal to a year ago. 
Retailers held pre-inventory sales in most cities, with fair 
success, and some orders were received by jobbers for 
goods at bargain prices, to be offered in reduction sales 
during January. Inventory-taking was general with 
wholesalers, and most salesmen were off the road. Spring 
business booked seems to have been below a year ago. Cold 
weather on the Pacific coast and in the middle west helped 
shoes and clothing, and bituminous coal moved more 
freely, although prices were weaker. Trade was retarded 
in the valleys of the Mississippi, the Ohio, and the lower 
Missouri or their tributaries by continuous rains and, in 
some cases, floods. 

Bad weather also retarded corn husking, which was still 
going on in the southern portions of the corn belt, and 
sleet damaged some cotton in Arkansas and Oklahoma. 
Winter grains were in fair to good condition, except for 
some smothering in scattered areas. 


Industry, taken as a whole, may be said to have been 
considerably below the earlier weeks of December and a 
year ago. Building was hindered by inclement weather, 
and lumbering showed further slowing down, Steel mill 
operations declined to about 65 per cent of capacity, part 
of this being due to the shutting down of some plants for 
the holidays. It was noted, however, that this industry 
exhibited a declining trend, whereas at the end of 1925 the 
general tendency was upward. In spite of the reduction in 
December, it is expected that production of steel ingots 
in 1926 will prove to have established a record. The best 
orders for steel in recent weeks were for oil field and rail- 
road track supplies, little business being done in automo- 
bile steels. Automobile production in December is be- 
lieved to have reached the lowest point in five years, and 
there was much resultant unemployment. <All factors in 
the industry were awaiting the indications to be furnished 
by the annual shows before planning production schedules 
for 1927, Stocks of used cars in dealers’ hands were said 
to be heavy, but stocks of new cars were lighter than usual 
at the year’s end. 
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WO new additions to the Fred C. Reimer Co., 

Inc., sales force have been made in the persons 

of Joseph Offley and H. F. 
Offley will cover middle western territory for the firm 


Mackenzie. Mr. 


while Mr. Mackenzie will cover the Eastern coast from 
New England to Florida. 


Robert O'Connell of the McKenna Bros. Sales Corp. 
W. J. McKenna, also 
of the firm, departed Wednesday for Philadelphia, 
from where he will proceed to Pittsburgh and join Mr. 


will leave Friday for Pittsburgh. 


O’Connell where they will both be in charge of the 
3ros. Corp. exhibit at the Fort Pitt Hotel 
during the show. 


McKenna 


Gilbert Pitcairn, of the Wm. S. Pitcairn Corp., the 
well known importing house, left last Wednesday for 
a ten day selling tour of the middle west. 


Carpenters are holding forth these days at the show 
rooms of Josiah Wedgewood & Son, Inc., 255 Fifth 
Avenue, where alterations are being made which will 
be quite an improvement over the showroom as it 
At the Fifth Avenue end of the floor 
a most attractive partition extending three-quarters 


was previously. 


of the height of the room has been erected which 
makes the front end of the place into a separate show- 
Here most attractive 
display tables and shelves are being built for the show- 


room apart from the main room. 
ing of the firm’s line of bone china. The separating 
partition has been built into shelves which will be 
devoted to the exhibit of tea sets. At the extreme rear 
of the general showroom the space is devoted to the 


exclusive showing of their decorated Queensware line. 


A decided improvement is being made to the already 
pretentious showrooms of Copeland and Thompson 
where a force of carpenters and painters are going full 
blast. The front private office located on the Fifth 
Avenue side of the store is being turned into an ad- 
ditional display room which will be used to exhibit 
the firm’s showing of white china for table decoration. 
Most attractive display shelves which will be finished 
in walnut are being built around the sides of the room 
while tables to match will be placed in the center. 

Phillips, Thistle & Smith, the factory representa- 
tives, have every reason to feel proud of their show- 
room. The painters and decorators have just com- 
pleted the job of entirely renovating the room and the 
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results of their labor are most effective. The ceiling 
and side walls have been treated to a coat of light 
cream colored paint which combined with the dark 
finish of the woodwork gives a most effective back- 
ground for the display of their attractive wares. 

Charles Phillips, of Phillips, Thistle & Smith, Inc., 
is scheduled to depart next Sunday night for Pitts- 
burgh. From there he will proceed to the factories 
represented in the New York market by his company. 
He expects to be gone about a week. 


Robert Schlenker, manager of Ovington Bros. Chicago 
store, arrived in New York on Thursday to spend the 
balance of the week before paying a visit to the Pittsburgh 
exhibit next week on his way back to the windy city. 

Kennard L. Wedgewood, Chairman of the China 
and Glassware Auxiliary of the recent Red Cross 
Drive, announces that the results obtained this year 
in behalf of this good cause have surpassed those of 
previous years. This will be gratifying news to those 
in the trade who have given their support. 


Percy N. Leyland, of Percy N. Leyland, Inc., who has 
been in England for several weeks on a visit to the fac- 
tories which he represents in this country is a passenger 
aboard the Aurania due to arrive in New York January 


10. 


J. Duncan Dithridge, New York manager for the Bryce 
Bros. Co., is spending a few days at the factory at Mt. 
Pleasant, Pa., this week, conferring with the heads of the 
plant. 

Charles F. McDonald and George R. Nixon, of the 
Mercer Pottery Co., are scheduled to depart Friday for 
Pittsburgh where they will be in charge of their factory's 
exhibit in rooms 614-616 at the Wm. Penn Hotel. 


C. P. Cox, head of Cox & Co., the well known tactory 
representatives, left last Tuesday night for Bellaire, O., 
where he will visit the factory of the Imperial Glass Co., 
which his firm represents in the New York market. He 
is expected back at headquarters Friday. 


John W. Gillies, in charge of production of the Mercer 
Pottery Co. factory, departs for Pittsburgh next Sunday 
for the show. He will be there a week before returning 
to Trenton. 


(ee 
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The B. Tomby & Co. travelers are all preparing for 
early departures. I. S. Zugsmith leaves Sunday for a 
trip through Eastern territory. Col. Will A. Rhodes, 
South on January 16, John Paul, West on the same date 
and Richard Krautheim for the Middle West, January 23. 


Among the changes in the trade occurring during the 
past week was the resignation of Harry S. Clarke from 
B. Tomby & Co. who had held an important position with 
Mr. Clarke has not yet 
announced his plans for the future. 


the concern for several years. 


Some of the New York exhibitors at the Pittsburgh 
Show are already on the scene of action preparing their 
displays while all the others will be in Pittsburgh by Sat- 
urday. John J. Hines, of J. J. Hines, Inc., who will head 
his sales force as usual leaves Friday night as does also 
Justin Tharaud, Jr., who will have charge of the Justin 
Tharaud, Inc., display. T. W. Hamilton and E. W. 
Hammond left Thursday. 


The many friends in the trade of John J. Miller, the 
well known importer and head of Maddock & Miller, Inc., 
will be extremely sorry to learn that he has been ill at his 
home in Montclair since the day before Christmas. He 
is showing improvement and it is sincerely hoped that it 
will only be a short time before he is able to return to his 


office. 


Samuel Neuwirth, of Herbert & Neuwirth, Inc., is 
back at headquarters after several weeks abroad in quest 
of new lines. He expects to be on hand as usual at Pitts- 
burgh. 


George Sebring Dies Suddenly in Florida 

A telegram from the East Liverpool representative of 
the CROCKERY AND GLASS JOURNAL contains the sad news 
of the sudden passing of George EE. Sebring which will be 
received with genuine sorrow by a host of friends in the 
pottery business. 

Mr. Sebring was sixty-eight years of age and was 
He was also an 
associate of the Sebring brothers when they entered the 
pottery business at East Liverpool, O., in 1887. 

Mr. Sebring died suddenly at his home at Sebring, Fla., 


founder of the town of Sebring, Fla. 


Tuesday night, following his return from a neighboring 
community where he had gone to make a public address. 

After being in business in East Liverpool for some 
years with his brothers, Mr. Sebring went to East Pales- 
tine, ©., where he operated under the name of the East 
Palestine Pottery Co. He later built the Ohio China Co. 
plant at East Palestine, O. 

He was one of the most widely known real estate oper- 
ators in Florida, going there after he had retired from the 
dinnerware business. 

Mr. Sebring was the father of Kenneth Sebring of the 
Sebring China Co., Sebring, O. 

Funeral services will be held at Sebring, Fla., Friday. 


of Cincinnati 


Wish you all a happy-prosperous New Year! 


You are invited to visit us at the Pittsburgh Show. 
We will be in the same location as last year, Room 
605, William Penn 
January 10th. 


Our line was conceded to be the best retailer on 
the market last year. 


Hotel, beginning Monday, 


We feel sure you will agree that it is better this 
year. 


The Sterling Glass Company 


You will be cordially greeted 
By 
L. M. Teutschman 


Secretary 


James P. Gordon 
Representative 
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Curtain Raisers for 1927 Dinnerware 


HE stage has been set and the curtain is now being 

raised for the 1927 dinnerware market. While a 

few scattering buyers have been in the local district 
this week, there will be a decided increase in the number 
commencing next Monday, and continuing throughout 
January. 

New shapes and new decorations are creating quite a 
lot of interest, although not near as many new shapes are 
being shown this season as a year ago. The number of 
new treatments, however, are about up to the normal 
standard. 

Practically all dinnerware plants in the local and sur- 
rounding districts resumed operations Monday, Jan. 3rd, 
and shipments that are now going forward to the depart- 
ment store trade are for the February sales events. 

On account of the severe cold weather of late in this 
territory, there was some decline in production on account 
of natural gas being denied manufacturers for kiln firing 
purposes. However, there has been less loss in kiln pro- 
duction so far this season on account of cold weather than 
the record for the preceding season discloses. 

While a number of local firms are displaying their lines 
at the Ft. Pitt and Wm. Penn Hotels at Pittsburgh, it 1s 
contended that the usual number of buyers will visit the 
local market this year as before. Some buyers will make 
their headquarters at Pittsburgh and make daily trips to 
this city. Others will remain here for several days, being 
registered at the Elks Club. 

From present indications, the local market gives early 
promise of being very active throughout the month and 
manufacturers are anticipating some rather large specifica- 
tions for future shipment. 


A number of new lines and styles have been added to 
the lines of the S. A. Weller Co., Zanesville, O., for the 
new season it was announced this week. These are now 
being displayed at the factory sample room, and will also 
be shown at the Ft. Pitt display, which opens next Mon- 
day. “We believe that without doubt the Weller line is 
larger and better than ever before in our career,” the com- 
pany announced this week. 

This interest has about completed a number of im- 
provements at its factory, which includes the erection of 
a tunnel kiln at their No. 1 plant. The sales force of this 
pottery will remain as heretofore. 
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Steubenville Announces Selling Force 


The Steubenville (O.) Pottery Co. has announced that 
its selling force for the new year will be composed of the 
following: R. W. Corey, Boston and New England terri- 
tory; A. H. Hays, New York; George Turner, Chicago 
and the west and W. R. Neal, in the Baltimore and south- 
ern territory. All of the new patterns on the ivory body 
dinnerware line of this factory are now being carried by 
these salesmen. 


S. M. Seright Joints Brush Directors 


Announcement has been made by the Brush Pottery 
Co., Zanesville, O., of the election of S. M. Seright as 
a member of the board of directors, and also as secretary 
Other officers who have been con- 
tinued are: President, W. R. Baker; treasurer, George H. 


of the corporation. 


Stewart and George S. Brush as general manager. Be- 
cause of the death of William M. Bateman, who was vice- 
president of the company, it resulted in the selection of 
Mr. Seright as a member of the board. 


W. S. George No. 4 Plant Producing 
The No. 4 plant of the W. S. George Pottery Co., East 


Palestine, O., is now in full production on an ivory body, 


” 


and in their “Derwood” shape is now to be had in both 
white and ivory body. For the latter feature, a number of 
special and exclusive patterns have been listed. Ship- 


ments of the ivory body are now going forward. 
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Samples—kits, cases and trunks of ’em! No pink 
tea order, you'll admit, if you ever “rasseled” any. 


_ Let Rawsthorne photographs cut sample carry- 
ing to the minimum and save your salesmen’s en- 
ergy, time and disposition for the actual selling job. 


Photo-Engraving, Illustrating, Photography, Advertising 


ROBERT RAWSTHORNE COMPANY 


HEEREN BUILDING - EIGHTH & PENN - PITTSBURGH, PA 


January 6, 1927 


CROCKERY AND GLASS JOURNAL 


Atlas-Globe Announcement Interesting 


The announcement made in the Holiday number of the 
CrocKERY AND GLAss JouRNAL of the consolidation of 
the interests of the Atlas China Co., Niles, O., and the 
Globe China Co., Cambridge, O., that hereafter the new 
firm will be known as the Atlas-Globe Co., has created 
considerable interest in the trade. Heretofore the two 
plants were operated independent of each other, but as a 
result of the consolidation the business of both factories 
will be under one office management at Niles. The Cam- 
bridge plant will be devoted to the production of ivory 
body dinnerware featuring a striking new shape, the 
Sona-Dea. 


T. A. McNicol to Feature Lustre Effects 


Three new specialties in lustre effects are to be featured 
by the T. A. McNicol China Co. for the current season. 
These features are additions to the regular dinnerware line 
of this factory, it having both a plain and fancy shape. 
The first samples of the new specialties have been placed 
in the plant sample room. 


Buyers Visit East Liverpool 
Among buyers who were registered in the East Liver- 
pool market during the last few days included A. A. Blan- 
kenmeister, of the St. Louis Glass & Queensware Co., St. 
Louis, Mo.; Frank Gelb, with Gimbel Bros., New York; 
and Leon Neubrik, with Crowley, Milner Co., Detroit, 
Mich. 


Third K. T. K. Plant Producing Ivory Body 


The third of the Knowles, Taylor & Knowles Co.'s 
plants is to be put into the production of Ivory within the 
next week or so, or as soon as the conversion can be 
made. This change will give this interest only one pot- 


“ee 


tery on white ware, this being the “Buckeye” plant of 
nine kilns, 

Announcement of the proposed increase in Ivory pro- 
duction was made this week by John B. McDonald, in 
charge of sales. 

Twenty new treatments are being shown on the k. T. 
& K. line this year, and only 3 borders are being featured 
in this new assortment. Other patterns are sprays and 
medallions. The major feature decoration however, is the 
new “Blue Daisy” treatment, a controlled pattern that 


is to be had only on the “Gloria” shape in an ivory body. 


Vodrey Showing Six New Patterns 


Six new patterns are being shown this season on the 
“Vesta” plain shape of the Vodrey Pottery Co., a white 
body product. These new patterns together with others in 
the line will be displayed by T. A. Copperstone and J. L. 
Vodrey in their display in suite 773 at the Ft. Pitt Hotel 
commencing next Monday. 

(Continued on page 38) 
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is about to unfold its op- 
Domtunities for Ceramic 
Pmocucers. It is with 
pleasure and a sense of 
responsibility that Ihe 
Roessler W Hasslacher 
Chemical Company ten- 
ders its cooperation in ad- 
vancing the interests 
of the industry 
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GLASS FACTORY ACTIVITIES 
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AND PITTSBURGH NEWS 


Active Year for Glass Trade Predicted 
UDGING from early inquiries received by manu- 
facturers concerning merchandise for 1927, opinion 
is rife in this market that the glass trade as a whole 
will experience a rather active year. The annual market 
will open at the Ft. Pitt and Wm. Penn Hotels here next 
Monday under the direction of the Associated Glass & 
Pottery Manufacturers, continuing for about three weeks. 

Hundreds of requests for reservations from those who 
intend to visit the market during the next few weeks have 
been received by both of the above hotels. These have 
been received from all parts of the country. 

During the last few days many salesmen have been 
busy unpacking samples and arranging their individual 
displays, and by Monday morning next the market will be 
ready in every detail for the reception of buyers. 

Hundreds of new items will be featured by the glass 
manufacturers this season, while the pottery manufactur- 
ers are ready to show some new dinnerware shapes and 
scores of new treatments. In the latter line sprays and 
medalions will predominate, although some new border 
patterns have been included in the 1927 line. 

Reports are current here that retail stocks were pretty 
well sold out during the last holiday season, and that 
distributors will be open to place, in many instances, larger 
specifications than were underwritten a year ago. All in 
all, the signs point to a busy year in both the glass and 
pottery industries. 


Good Entertainment at Western Banquet 

The Red Arrow Octett of Pittsburgh will furnish the 
music during the annual banquet of the Western Glass 
& Pottery Association at the Kaufmann Auditorium next 
week, and this will be supplemented by a specialty dancing 
chorus of five girls. In addition the Pennsylvania Rail- 
road Male Chorus will also be featured at this event. 

There will be no “banquet addresses” upon this occasion, 
it has been announced by the committee, which is com- 
posed of J. H. Harris, Albert Benswanger, Henry Nickel, 
J. L. Vodrey and Robert G. West. 


Following the dinner there will be dancing. 


McCrory Syndicate to Issue Bonds 
It has been reported here that the McCrory Syndicate 
will soon issue $6,000,000 bonds, the proceeds of which 
will be used, it is said, to retire obligations on certain par- 
cels of real estate and also for the purpose of providing 
augmented working capital. The bonds will be offered at 
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98 and will yield about 5.70 per cent, and redeemable in 
whole or part at 103 on or before Dec., 1931. Only re- 
cently this interest declared four quarterly dividends of 
$1.75 on the preferred stock for 1927. Total sales of 
this syndicate for the first 11 months of 1926 showed an 
increase of 13.5 over the corresponding term of 1925. 


The Dunbar Flint Glass Corp., of Dunbar, W. Va., has 
announced that its sales force will be increased during the 
current year, and that new representatives will be placed 
in all states south of New York State and east of the 
Mississippi River. Such territory is now open. 


Thomas O’Hara to Represent Economy 


Thomas F. O’Hara will represent the Economy Glass 
Co., in New York State outside of the Metropolitan dis- 
trict and will also cover the New England states, it has 
been announced by General Manager George Daugherty. 
Mr. O’Hara resides at Southbridge, Mass., but very soon 
he will establish permanent headquarters at Boston, Mass. 
He has been traveling this territory for a number of years, 
and is well known among the glass buyers in these states. 


Utility Changes Sales Force 


Changes in the sales force of the Utility Glass Works, 
Inc., of Lonaconing, Md., have just been made known 
by O. S. Atterholt of that company. In the Boston, Mass., 
territory the line will be hereafter represented by W. J. 
Kelly, who will also cover the New England territory. 
In the San Francisco district and also northern Califor- 
nia, the line will be represented by W. H. Rardon, while 
the Borrell Co., of Dallas, Texas, will represent the Util- 
ity Co., in the Texas, Oklahoma and Louisiana district. 
The eastern states territory will be covered by William 
Van Cleff. 

Anent the new 1927 line of this company, three new fea- 
tures have been included, these being their “Cambodia,” 
“Mandalay” and “Nilotus’” lines. There will be also 
new color combination effects, a new beverage set in optic 
and crackles ware at a wide range of prices, and new 
needle etched designs. Plates are also to be had to match 
the cheaper lines of stemware. Among the new items 
will be included bonbons, vases and cigarette holders. 


F. Lloyd Bryant Joins Monongaha 
F. Lloyd Bryant, until recently associated with the 
United States Glass Co., with offices at the Tiffin, O., fac- 
tory, is now with the Monongaha Glass Co., of Fairmont, 
W. Va., in charge of sales of the higher grade lines of 
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this factory, 
department. 


it is announced by Kk. A. Rock, of the sales 


785 at the Ft. Pitt 
next week, and will include several new lines of high grade 


This line will be shown at room No. 


lead blown stemware, which will be featured this season 
in both crystal and various colors. New plate etchings 
and cuttings have also been developed for the 1927 trade. 


Westmoreland to Show 150 New Items 
“We're going to show one hundred and fifty new items 
at the Ft. Pitt, during our exhibit there in the assembly 
C. H. West, of the Westmoreland Glass Co., 
known this week. 


room,” made 
‘This will be the largest and best show- 
ing of our line we ever assembled since the factory has been 
All I can say to 


the trade about the 1927 line is to see it for yourself.” 


represented in the Pittsburgh market. 


Jeannette Has New Ideas 


New ideas in torchiers and boudoir lamps have been 
included in the 1927 line of the Jeannette Shade & Novelty 
Co., of Jeannette, Pa., was made known this week by 
Thomas R. Crock, president of this company. In addi- 
tion to these features the factory is now in the production 
of a new and novel line of lamps, and also popular priced 
lamps for the jobbing trade. 


Indiana Has New Tableware Lines 


George W. Haskell, the Indiana 
Glass Co., of Dunkirk, Ind., announced this week that the 
two new lines of tableware have been designed for the 
1927 trade. These will be shown here at the Ft. Pitt for 
the first time next week. 


sales manager for 


A number of new specialty items 
in both colored and decorated glassware have also been 
included among the new offerings of this factory for cur- 


rent year delivery. 


Otto Jaeger Back at Desk 


After an illness of nearly three months, having been 
caused by his being struck by an automobile, Otto Jaeger, 
of the Bonita Art Glass Co., of Huntington, W. Va., is 


again able to be at his desk. 


This concern is showing for this season several new 


lines, one of them being of Peach Blow order, a copy of a 
a half century ago for $15,000. 


A sim- 


vase that was sold nearly 
This particular vase stood eight inches in height. 
ilar line was made by the old firm of Hobbs, 
& Co., of Wheeling, W. Va., 
time had an excellent sale. But, at that time the line was 
made of case glass, and the manufacturers not being fa- 
miliar enough to have the two 
other, and the contraction and expansion being unequal, 
most of the ware broke. The firm, being very 
reliable, made good the breakage, and then dropped the 
line from its list. 


Brockunier 
high in price and at that 


glasses agree with each 


however, 


For a mg period of time Mr. Jaeger has been experi- 
menting _ \ this item, and has successfully developed it, 


so that it «© \be placed on the market with absolute safety. 
In addition \ this new line this firm will also show here 


A few specialties selected from some of our most populas 
patterns. Designs that are different, the beauty of which 
is enhanced by the brilliancy of the Duncan & Miller crystal, 


Representatives 


Boston Chicago 
Murt Wallace, F. T. Renshaw 
157 Summer St. 30 E. Randolph St. 
San Francisco Baltimore 
Marsh & Kidd, Harry T. Thomas & Co., 
617 Mission St. 9 S. Hanover St. 
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‘ New York 
Paul Joseph. 
200 Fifth Avenue 
Philadelphia 


Joseph Tomkinson, 
1104 Arch St. 


Factory Representative 


E. B. Hill, 5453 Kenmore Ave. Telephone Ardmore 0897 
= Chicago 


he DERE & Miller Glass Co. 


* Washington, Pa. 
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a number of new decorations on imported stemware and 
china. 


Blue Ridge to Erect New Plant 
The supply trade here has been informed of the intent 
of the Blue Ridge Glass Corp., at Kingsport, 
erect a new plant. 


Tenn., to 
It will be one story in height, cover a 
tract 85 by 300 feet and will be of steel and stone con- 
struction. F. F. Shetterly is in charge of this factory. 


““Cheri-Glo” New Glass Color 


“Cheri-Glo” is a new color that is being prominently 
featured this season in the line of the Paden City Glass 
Mfg. Co., of Paden City, W. Va., according to Samuel W. 
Fisher, president and general manager of this factory. 
In addition to this new feature in colored glassware, an 
entire new line of the No. 191 pattern will be shown for 
the first time when the exhibit of this firm opens at the 
Pt. Pitt next It is the opinion of Mr. Fisher 
that this line 


Monday. 
will surpass in production any line previ- 
ously brought out at this factory. 


Von Hagel Resigns from Sears, Roebuck 

Henry Von Hagel, class buyer for Sears, 
Roebuck & Co., resigned on January Ist.. Mr. Von Hagel 
was probably as well known in the china and glass busi- 


china and 


ness as any buyer in the country. He has bought china 
in great quantities for his organization and was said to be 
either the second or third largest buyer in the country in 


fContinled on page 23) 


Income [ax Department 


Conducted by M. L. Semman, 
of Seidman & Seidman, Certified Public Accountants 


This is the tenth of a series of articles by Mr. Seidman on how to prepare income tax 
pear regularly in these columns. Mr. Seidman is a well known tax expert and has written numerous articles on 
taxation. He will answer all income tax questions that might be directed to him by our readers. 
should be addressed to him, c/o Seidman & Seidman, 41 Park Row, New York City. All communcations must 
be signed by the inquirer, but no names will be disclosed in the published answers. 


returns, that will ap- 


Questions 


A\s a general proposition, all income is subject to tax. 
However, the law does provide for some exemptions. Let 
us in this article see what some of them are. 

Perhaps the most familiar tax exempt item is interest 
on the increasingly popular tax exempt bond. What bonds 
are tax exempt? It is generally believed that bonds is- 
sued by the United States Government come in the exempt 
class. That is not strictly so. With the exception of the 
Ist Liberty Bond 3% per cent issue, only the interest from 
$5,000 of Liberty Bonds and Treasury Notes are fully 
exempt. Any excess, while exempt from normal tax, is 
subject to surtax. Federal Farm Loan Bonds, however, 
have complete exemption. Likewise, the interest on bonds 
issued by a stare or any of its subdivisions, like a city or 
county, is exempt from both normal and surtax. 

A special provision is made with reference to the in- 
come from building and loan stock. All such income up 
to $300 is exempt. 

The proceeds of life insurance policies paid by reason 
of the death of the insured to his estate or to any bene- 
ficiary, 1s exempt from tax. However, where the insured 
himself collects the proceeds upon the maturity of the 
policy, taxable income must be reported to the extent of 
the difference between the amount collected and the total 
premiums paid during the life of the policy. 

As for other tvpes of personal insurance, it is provided 
that amounts received through accident or health policies. 
or under workmen’s compensation acts, for personal in- 
juries or sickness, need not be included in income. The 
amount received by law suit or agreement as damages on 
account of injuries or sickness, likewise does not consti- 
tute taxable income. 

Amounts received as compensation, family allotments 
and allowances for war risk, insurance or as pensions for 
military service are also exempt. As a result, the soldiers’ 
bonus need not be reported in the income tax return. 

Gifts are not taxable either to the giver or the receiver, 
irrespective of the value of the property at the time of the 
eift and its cost to the donor. Neither are legacies and 
bequests taxable. Of course, the income from the prop- 
erty so received would be subject to tax in the regular 
manner. 

One exception in which investors will be generally in- 
terested in is that which makes it possible to omit from 
income the tax paid by a corporation for the bondholder 
pursuant to a tax-free covenant clause in the bond. Un- 
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der some of the previous laws, the tax so paid had to be 
included in income. That is no longer so. 

Having discussed in this terse fashion what may be 
excluded from income, we may now proceed to the more 
important question of what must be included in income. 
All income not specifically exempted is taxable. This 
includes profits on sales, compensation for personal ser- 
vices, ‘business gains, interest, dividends, etc. In the next 
article we will analyze the first element mentioned, namely, 
profits on sales. We will there try to explain exactly how 
profit is to be computed for income tax purposes. 

©. If a bond is bought in the market at less than par 
value and held to maturity when par payment is received, 
is the profit thereby realized subject to tax or exempt from 
tax? If sucha bond is called for payment at par or above, 
depending on the call price figure, is the profit thereby 
realized subject to tax or exempt from tax? If a bond is 
bought above par, held to maturity and paid at par, or 
called below cost price, is the loss thereby sustained de- 
ductible as a loss? Would the ruling on any of these 
points differ in respect to corporation bonds or U. S. 
bonds or other tax exempt bonds? If so, in what way? 
For instance, we have some Liberty Bonds—Fourth 4%4’s 
bought at 90. If these are called before maturity, at par, 
is the profit tax exempt or not? 


A. Where a corporate bond is purchased in the market 
at less than par and held to maturity, or where the bond is 
called at a price higher than what was paid for it, the dif- 
ference is taxable income. On the other hand, where the 
redemption price or the call price is less than cost, the 
loss is deductible. What is more, neither of the transac- 
tions can be classed as a capital gain or loss, so as to limit 
the tax rate to 124% per cent. When tax exempt bonds 
are involved, the situation is somewhat different. Where 
a tax exempt bond is originally subscribed for and held to 
maturity, or called, the difference in the proceeds as against 
the cost price does not give rise to any gain or loss. In- 
stead, it is regarded as an adjustment of tax exempt in- 
terest. However, where the bond is purchased in the open. 
market at more or less than the issuance price, gain or 
loss does arise to the extent of the difference between the 
price paid and the issuance price. Furthermore, where 
the bond is sold in the market before maturity or call, the 
transaction does become taxable, and gain or loss is com- 
puted in the regular way, irrespective of the price paid for 
the bond. 


What's New in New York Showrooms 


Beauty and Great Variety in Taiyo 1927 Line 


The showrooms of the Taiyo Trading Co., 101 Fifth 
Ave., the Japanese importers, presents one of the most 
interesting assortments of Japanese items imaginable. 
Their 1927 lines now on display disclose an assemblage 
of beautiful wares, which, it is safe to state, surpass 
even their displays of former years. It is difficult to 
place one line before 
another so pleasing are 
they all. 
comprehensive exhibit 
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of new wax artificial 
flowers, a feature of 
which is that they are 
waterproof. Aimost 
every flower is repre- 
sented and the perfec- 
tion of detail in their 
manufacture makes 
them doubly attractive. 


These are also repro- 


duced in cotton and 
velvet. The concern’s 1927 lines of tea sets is a revela- 
tion. Four large tables are devoted to this exhibit 
which offers easily over a hundred different treatments 
in lustre, Satsuma ware and china. Looking still fur- 
ther one finds a splendid assortment of fern dishes 
and flower holders, the decorations of which are 
modeled in the form of ducks and fancy birds in bright 
colors. This line comes mostly in lustre ware. Then 
there is a showing of wall pockets. Here one in search 
of special sale items is certain to find what is wanted. 
This line which comes mostly in china also offers some 
items in Tokonabe ware and features birds, baskets, 
Japanese figures, repro- 
ductions of old Spanish 
ships, etc. The latter 
afe something entirely 
new and decorated as 
they all are in bright 
and pleasing colors are 
extremely 
These run in a wide 


attractive. 
choice of sizes and shapes. For the gift shop trade 
the Taiyo firm are offering a line of antimony ware 
made up in cigarette boxes, jewelry sets, candle sticks, 
picture frames and vases. Artistic designs of dragons, 
Japanese symbolical figures, ships, etc. add still fur- 
ther to this attractive line. Last but by no means 
least is their display of ship models. These are of 
bronze construction in a Cloisonne finish and stand 
about three feet high. Nothing has been overlooked 
in their manufacture and they are perfect down to 
the smallest detail. Standing on a solid oblong fancy 
base they make a splendid showing. 


Mercer Features New Shape in Ivory 

With the start of the New Year the Mercer Pottery 
Co., Trenton, N. J., announce the introduction of their new 
Queen Anne dinnerware shape in ivory body which will 
be shown in six new overglaze patterns. The Mercer 
factory has every reason to feel enthusiastic about their 
new creation for it is indeed one of the prettiest shapes 
imaginable. The cover dish, which is footed, with six low 
feet, is slightly flared with rope handles which lend them- 
selves readily to tracing in either color or gold. One out- 
standing feature of the flared contour of this piece is that 
it is very practical from a sanitary standpoint being most 
easy to clean. It is almost impossible for particles of 
food to adhere to it. The cover is convex, slightly over- 
hanging and inset, while a low ribbed knob adorns the 
top. One decoration in particular that is certain to make 
an immediate appeal features a floral spray, spaced at 
intervals around the cover. This combines a rose motif 
alternating with a tulip and purple astor. The colors are 
excellent combining an assortment of delicate natural tints 
in purples, reds, oranges, yellow and green. The same 
idea is carried out around the body of the dish as well, 
while the knob and handles are gold traced with a gold 
hair line at the edge and just off the edge. It is safe to say 
that this pattern is one that will appeal strongly to the bet- 
ter class of retail trade who are seeking something un- 
usual in a warm ivory body, 


New Cowan Offerings Promise Big Surprise 

The Cowan Pottery Studio, Rocky River, O., have al- 
ways been known for the excellence and artistic quality 
of their factory’s productions and ushered in with the 
new year they have developed four new and highly inter- 
esting new crackle glazes which are destined to add the 
last touch to their fancy lines of table ornaments, bowls, 
candlesticks, vases, etc. These four glazes will be ex- 
pressed in the form of an old Egyptian Blue, going back 
thousands of years which up to this time have been seen in 
museums only, but which now have been reproduced suc- 
cessfully by the technologists of this factory, a Guava yel- 
low quite antique in feeling and particularly adapted to 
decorative pieces, a Mellon green typical of some of the 
ancient Chinese pieces and last but not least a new Spruce 
green. The concern have also produced two new clear 
glazes, the first being that of an unusual Daffodil yellow 
and the second a clear Turquois green. Still further in ad- 
dition to their new offerings will be a charming group of 
peasant figures by the Russian sculptor, Alexander Blazys. 
A series of figure candlesticks, new in concept, entirely 
new ideas in flower holders with flower arrangement, 
charming new designs in bowls, vases and the like are still 
further items to add to the great possibilities assured of 
by the Cowan 1927 offerings, all of which may be viewed 
at the salesrooms of Howard G. Seldon, 225 Fifth Ave., 
New York. 
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Chicagoites Migrating to Pittsburgh 


GROUP of the local manufacturers’ representa- 
A tives and a number of buyers from the middle 
west, will leave Chicago Sunday night for Pitts- 
burgh to attend the annual glass exhibits at the Ft. Pitt 
and William Penn hotels. Some of the representatives 
will spend two weeks at the exhibits assisting the factory 
salesmen in handling the buyers who will be in Pittsburgh. 
irst week indications in Chicago are that the local trade 
will experience a good month during January. The open- 
ing of the Furniture Mart in Chicago this week has al- 
ready brought in a number of buyers who visited the local 
sample rooms and placed order to replenish their stocks 
which became depleted during the busy holiday season. 
There have been unusually few changes among the buy- 
ers for Chicago department stores this January. There 
will be a new housefurnishing buyer at Mandel Brothers, 
succeeding Mr. Hoffman. R. S. Hubbell, assistant to 
Pete Rinkin, buyer of china and glass for the Boston 
Store will leave Chicago in the near future for St. Louis, 
where he has accepted a buying position with Stix, Baer 


By 


J. H. SMytuHe, REPRESENTATIVE 


& Fuller. Other minor changes have been rumored but 
no definite announcements are forthcoming from the stores 
themselves. 


J. I. Lore, president of the Albright China Co., Scio, O., 
was a Chicago visitor last week. 


Fred T. Renshaw, manufacturers’ representative with 
display rooms at 30 E. Randolph St., left Chicago on De- 
cember 4th for a two weeks’ trip east. He will visit the 
factories of the Monongah Glass Co., Duncan & Miller 
Glass Co., and the Cooperative Flint Glass Co. Follow- 
ing his visits to the factory Mr. Renshaw will go to Pitts- 
burgh for the glass show before returning to Chicago. 
W. G. Norman will be in charge of Mr. Renshaw’s display 
during his absence. 


Gus Bub, china and glass buyer for Hartman’s, leading 
Chicago furniture house, will leave for Europe on Febru- 
ary 4th on a buying trip for his firm. 


eA 


Phone 


Hemlock 


1000 Offices and Factory 


Announcing Our New Show Rooms in the 
coe” Farniture Mart 


We wish to announce the opening of our new 
Show rooms in the American Furniture Mart Build- 
ing, 666 Lake Shore Drive, where we will show for 
the first time our Ivory Body Ware in our New Rose- 
mont creation which will speak for itself, for its ex- 
quisite coloring and an unusually attractive price 
will quickly build business for you. 


Space 512 


Tue Stetson Cuina Company 
CHICAGO 


1751 W. 74th St. 


Be sure to pay us a visit 


SHOW ROOMS 
AMERICAN FURNITURE Mart BLpa. 
666 LAKE SHORE DRIVE 


Phone: Superior 4100 
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WHAT TO BUY 
AND WHERE To 


CHICAGO 


A DIRECTORY OF 
THE PERMANENT 


BUY IT IN — DISPLAY ROOMS 

FOSTORIA GLASS CO. EARL W. NEWTON AND IRA A. JONES CO. 
Sane ‘ A ASSOCIATES 9 North Wabash Avenue 
Chicago Display, 806-7-8 Masonic 

Temple IMPERIAL GLASS CO. Representing: 
ECONOMY GLASS CO. P G China C 

Flint Glassware, Harry G. Dalzell NATIONAL CHINA CO. ope Gosser China Co. Seneca Glass Co. 
Pressed and Blown OWEN CHINA CO Susquehanna Cut Glass Co., Coshocton Glass 
Pcuius ae Cattiigs Phone . Corp., Burke Studios, Vesta Studios, Heule 
and Iridescent. Central 3497 9 North Wabash Ave. Phone: Central 3236 Studios, Lamps and Shades. 


THESEBRING POTTERY CO. 
aon tae 


W. L. GERALD, Chicago Representative 


This ‘‘card” can be made to yield 
big dividends. Phone Wabash 0860 


THE UNITED STATES 
GLASS CO. 
30 E. Randolph Street 
Walter B. Lazure, Chicago Representative 


OUR CHICAGO DISPLAY ROOM CON. 
TAINS COMPLETE SAMPLE LINES 
DIRECT FROM CUR FACTORIES. 


666 Lake Shore Drive for rates 
FURNITURE MART ‘ 
Phone: Superior 4100 Room 980 
Burley & Co.'s “Mid-Winter Sale” which has come 


to be quite an event in the china and glass trade started 
this week. This year the customary sale includes every- 
thing in the Burley Shops and the reductions range 
Brom 10> per cent to 50 per cent. 
glass sets, fancy china decorative pieces and_ service 
plates are only a few of the items which come under the 
drastic reductions for the month of January to clear their 
stocks for 1927 merchandise. 


Dinnerware, table 


A January sale of china and crystal is being held at 
Ovington’s in their recently-opened store on Michigan 


Ave. Ovington’s collection of imported china and crystal 
is one of the largest and most carefully selected in the 
entire country, so there is really a wealth of buying op- 
portunities for the public in this January sales event. 


The date of the China, Glass and Gift Show to be 
held at the Sherman Hotel is rapidly drawing near. A 
comprehensive display of lines has been assembled and 
will be ready for the opening day, Jan. 19. The Exhibit 
will be open for one week only and a large attendance 
is anticipated, based on past experience of the similar 


events held under the same management. 


Charles D. Fraunfelter Famous Ceramist Dies 


Charles D. Fraunnfelter, the well-known ceramist, died 
of pneumonia in his home in Zanesville, O., on December 
26th, after an illness of only one week. 

Mr. Fraunfelter, who was one of the best known resi- 
dents of Zanesville, was president of the Fraunfelter China 
Co., and had the distinction of being the first to develop 
and start the manufacture of the first hard-fired porcelain 
to be made commercially in the United States. 

Always a family man Mr. Fraunfelter devoted his life 
to his family. It was generally believed that he had taken 
but one vacation in thirty years. 

Zorn in Akron, O., Mr. Fraunfelter was the son of 
Elias Fraunfelter, an educator. C. D. Fraunfelter’s first 
business experience was gained with a farm machinery 
manufacturer in Akron. In 1899 he went to Zanesville 
and Muskingum country as sales manager for the Rose- 
ville Pottery Co. In 1916, Mr. Fraunfelter purchased the 
Ohio Pottery Co. and undertook the manufacture of his 
hard-fired hotel ware, cooking ware and specialties. Three 
years ago this plant was merged with that at Chesterton, 
Ind., in the Fraunfelter China Co. 

Mr. Fraunfelter leaves his widow, a son, George EF. 


Fraunfelter: his aged mother and a sister, Mrs. F. M. 
5 


Whitmer. Following funeral services in St. James Epis- 


copal Church in Zanesville on December 28th, the body 
was taken to Akron for interment. 


James W. Campbell Dead at Ninety 

James W. Campbell, aged 90 years, a pioneer glass 
manufacturer of the Pittsburgh, Pa., district, died at his 
home at Pittsburgh. He was a direct descendant of Capt. 
Anthony Cluggage, famous Pennsylvania ranger during 
the Revolutionary War. He was one of the early lead- 
ers in establishing the glass industry in Western Penn- 
sylvania, having been the senior member of Campbell, 
Jones & Co., who operated one of the early glass factories 


on the Southside, Pittsburgh. 


Von Hagel Resigns 

(Continued from page 19) 
the volume of dinnerwares purchased. 
has been with 


Mr. Von Hagel 
3oebuck & Co. for a little over 
twenty years and worked his way up to manager of their 
Mr. Von Hagel 


will take a well earned rest for two or three months be- 


Sears, 
large china and glassware department. 


fore reentering the business world, and at the present time 
will make no statement of his future plans other than that 
he will again become engaged in the business of buying 
and selling dinnerware. 
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Be Sure and See 
Bonita Art Glass Co’s. Line 


In Rooms 1138 and 1139 
FORT PITT HOTEL 


Beginning January 10 


In addition to our large lines of decorated glass and china 
we have quite a nice lot of choice items for 


“SPECIAL SALE PROPOSITIONS” 
For the Wide Awake Buyer 


RESPECTFULLY YOURS, 


Bonita Art Glass Co., 


Huntington, W. Va. 


A. Distinctive American 


Product 


For Home Decoration 
Sold Thruout the W orld 


Send For our Beautiful 
Catalogue in Colors. 


Factory and Offices 


FENTON ART GLASS CO. 


Williamstown, W. Va. 
Us Smee 


PHILADELPHIA 


Entrance 
to Palace 
of Arts 


Philadelphia trade for the month of December was bet- 
ter than last year. The Strawbridge & Clothier business 
was exceptionally large. It is said that they did the big- 
gest Xmas business ever done by them. Right on top 
of it they had two big Clover Days between Christmas 
and New Years and judging from the crowds in their 
store on those days, they must have done as much busi- 
ness as during the best days of the Christmas rush. The 
other stores did equally well and stocks are very much 
depleted as a result. It looks as if buying will start off 
with a jump the first of the year, to replace stocks. 


Paul Larson has been appointed Philadelphia agent 
for the Louie Glass Co., Weston, W. Va. 
equipped to handle the line, as he has been agent for a 
number of years for the Mound City Glass Co., which 
line he has given up. Paul reports a very good business 
for 1926, especially for the Hocking and Lancaster lines 


He is weil 


and the cooking ware line of the McKee Glass Co. 


The store of Wright, Tyndale & Van Roden, Inc., will 
be moved from 1212 Chestnut St., to 1719 Chestnut St., 
as soon as their new store is completed. The foundation 
is now being laid and it is expected that the building will 
be ready in time for business the coming fall. The new 
place will consist of four floors and basement. They will 
occupy the whole building. 


John A, Nixon left on Wednesday night for Pitts- 
burgh to attend a conference of the» Cambridge Glass 
€o., which is to be held at the Fort Pitt Hotel a few 
days before the opening of the Annual Glass and Pot- 
tery Exhibit. These conferences are usually held at the 
Cambridge factory, Cambridge, O., but on account of an 
exceptionally -busy holiday rush at the factory, the con- 
ference had to be delayed. 


Paul Larson, Wm. C. 
Tomkinson, J. C. Hemple are among those of the Phila- 
delphia manufacturer's agents, who will go to Pittsburgh 
on Sunday night for the opening of the Glass and Pot- 
tery show to be held at the Fort Pitt Hotel from Janu- 
ary 10th to 27th. 


3yrnes, John F. Lane, Francis 


SECTION 


The 
Tower 
of Light 


Philadelphia Gift Show Popularity Increases 


Displays and exhibits of gift and Art merchandise may 
come and go, but the Adelphia Hotel, Philadelphia, semiie 
annual Spring and Fall Markets of the National Gift and 
Art Association thrive and prosper and yearly increase in 
the number of attendance. From a very modest begin- 
ning, some twenty years ago, with only a few firms exhib- 
iting their wares, these National Gift and Art Shows have 
expanded to a strong national organization whose mem- 
bership includes over one hundred of the most responsible 
and progressive wholesale distributors, manufacturers and 
importers in the Gift and Art field. 

While other shows have made commendable attempts 
ta create market places for Gift and Art merchandise, the 
National Gift and Art Association has gone a step beyond 
and has sponsored a nationwide movement to make every 
day a gift day. The slogan “Every Day is a Gift Day’ 
was originated by this association and it has become a 
powerful urge to awaken a latent buying incentive. The 
desire to buy gifts for others creates peak sales during 
short holiday seasons, and this generosity can be depended 
upon to increase gift sales over the entire twelve months 
of the year if a stimulus is applied to the average buyer. 
Most people are generous, but they are often lazy about 
giving. They need to be reminded of the pleasure they 
give themselves when they give to others and the times to 
be remembered. 

A hectic holiday season, such as the one just passed, is 
not the only time to sell gifts. Gift and Art wares create 
an atmosphere of refinement and they are essential fur- 
nishings in every home. As such, they can be sold every 
day. 

Then there are birthdays and other days and memories 

(Continued on page 27) 


HARRY M. BORTZ 


REPRESENTING 


TRADE 


» 


HEISEY’S 


———— 


- = 


a 4 
EORSYOUIR eT AE 


FOR HOME DECORATION 


Philadelphia Office 


406 Vandam Bldg. 
1005 MARKET STREET 


Twenty-five 
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Allegheny Ave., Amber and Collins Sts. 


Tea Sets 


of 


Delicate Color and Odd 
Shape 


We are now ready to sub- 
mit samples and quote 
upon our latest importa- 
tions Gf lea sci 

Either open stock with 
extra Tea Cups and Sauc- 
ers or upon Sets alone. 
Our Import Department 
will be glad indeed to give 
you service. 


R. E. TONGUE & BROS. CO. INC. 


Manufacturers, Importers, Distributors 


Philadelphia, Pa. 


WILLIAM C. BYRNES 
Burd Bldg., Philadelphia, Pa. 
Representing 


CENTRAL GLASS WORKS 


Two Tone Stemware 


Walereiot OLD Pleasing Color 
ea 
Fine Glassware CENTRAL Com aR 
Since 1863 QUALIT Y Old Rose, Green and 


Amber 


Complete Assortment of Lunch Trays, 
Cheese and Crackers, Candy Jars, etc. 
A High Grade Line for a High Grade Store 


Standardeuloiute tym O fem oe 


JOSEPH TOMKINSON 
1104 Arch St., Philadelphia 


FOSTORIA GLASS CoO. 
DUNCAN & MILLER GLASS CO. 
DRESDEN POTTERY CO. 


Fostoria complete glass dinnerware colored and crystal 
plain Etched and Gold treatment. 
Blown Stemware Tumblers & Jugs to match. 


Duncan & Miller Reproductions of early American glass- 
ware colored and crystal. 


Dresden Pottery Co., the new Apollo shape with many 
attractive decorations. 


EREDESINOMsbmSuecescor 


Formerly 


PEACOCK AND ROOP 
1007 Filbert St. 


Representing 

Westmoreland Glass Co. 
Space Saver Dish Co. 

Florence Silver Plate Co. 


Economy Glass Co. 
Indiana Glass Co. 
D. C. Jenkins Glass Co. 


Lead and Lime Blown Stemware, Tumblers, etc., Pressed 
Hotel Tumblers, Tableware, etc., Decorated Glassware, 
Colored Glassware, Plain and Cut, Sanitary Space Saver 
Dishes and Fountain Supplies. 


JOHN F. LANE’ 


MANUFACTURERS’ AGENT 
BLOWN AND PRESSED BAR GOODS 
TABLE GLASSWARE. LIGHT CUT 
GLASS SPECIALTIES 
Rooms 351-352 Burd Building 


S. W. Cor. Ninth and Chestnut Streets 
Philadelphia 


Eastern Representatwe 


The Federal Glass Co. 


Specialty Colored Stemware 


Pekoe Glow, Burgundy, Green, Blue and Amber on foot 
and stem. Have above line in New Rose Cutting on 
spiral optic. 
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Paul L. Larson — 


1104 Arch St., Philadelphia 


Representing 


HOCKING GLASS CO. 
McKEE GLASS CO. 
LANCASTER GLASS CO. 
MOUND CITY GLASS CO. 


Crystal and Decorated Glassware 


JOHN A. NIXON 


906 Filbert St., 
Philadelphia 


Representing Leading Lines. of Pressed and 
Blown Table Glassware and Pottery 


Cambridge Glass Co. 
Dunbar Flint Glass Co. 
N. O. Cederborg Co. 
Susquehanna Cut Glass Co. 
Zanesville Stoneware Co. 


Glassware and Pottery in Popular Colors with Gold and 
Iridescent Effects—Commercially Priced for Dept. Stores, 
Gift Shops and Jewellers 


to mark and perpetuate with appropriate gifts from rela- 
tives and friends. With the co-operation of every retailer, 
wholesaler and manufacturer, this slogan, “Every Day Is 
a Gift Day,” will gain an even greater public recognition 
than it now has and it will promote regular and steady 
buying of gifts every day. 

By pointing out the great potentialities in the Gift and 
Art field, the National Gift and Art Association has es- 
tablished itself as a pioneer and leader in the trade; and 
every manufacturer, importer and distributor should sup- 
port this parent organization, whether or not they exhibit 
in the Philadelphia Shows. 

As is its custom, the National Gift and Art Association 
will bring together retailers, manufacturers, importers and 
wholesale distributors from all parts of the country, to 
promote scientific buying and selling. In the Adelphia 
Hotel, Philadelphia, from February 28 to March 5, 1927, 
open discussions will be held to formulate new plans for 
the greater merchandising of Gift and Art wares. Here 
at the Annual Spring Show and then again at the annual 
Fall Show, the choicest Gift and Art merchandise of the 
world will be assembled and displayed in one large buying 
market. 


Retailers gathered together under one roof, at one time, 
can compare qualities and prices of every known item of 
Gift and Art wares. This Spring Show will enlarge the 
retailer’s choice, simplifying his selection of best sellers 
and complete his buying within six days. Supporting the 


NOVELTY | 
FISH | 
AQUARIUMS 


No. 106 B 
Oval Aquarium with 
Black Glass Stand 
Holds 3 Quarts 


Ask for Circular 
Showing Full Line 
Black Glass Stands and 
Iron Stands 


GILLINDER & SONS, Inc. 
Tacony Philadelphia 


| 


UNITED STATES GLASS CO. 
| 705 Vandam Bidg., | 


N. W. Corner 10th and Market Sts. 
Philadelphia 


Complete Line 
Pressed and Blown Glassware | 
Lamps and Novelties | 


J. A. HEMPLE 


Sales Representative 


modern method of concentrated buying in one place at one 
time, as against the obsolete scattered buying in many 
places, many times. B. R. Albin, Secretary-Treasurer of 
Hart-Albin Company, Billings, Montana, writes, in a re- 
cent issue of Sales Management, under the heading, “\Why 
I Buy More in the Markets Than from Road Salesmen,” 
“Tam frequently asked why I go to market to buy so often. 
My questioners want to know if it is not possible to buy 
to just as good advantage from the salesmen who come to 
our city. It is doubtful if the buyer of a store 
of any size would be satisfied to make his selections from 
the meager showing that any one salesman could bring to 
town.” 

These two sentences briefly point out the advantages of 
buying at one time from a large concentrated market. 
Because, there are more goods to select from, goods that 
could not possibly be shown in their entirety, by salesmen. 
Then, the buyer’s choice is unlimited and his knowledge 
of qualities and prices will be increased by a balanced study 
of complete lines. No retailer has the time to visit every 
manufacturers’ display rooms. 

For those reasons, the concentrated buying offered by 
the Spring Show of the National Gift and Art Associa- 
tion, will save the retailer’s time, effort and expense, and 
the retailer’s buying will reflect an intimate and first hand 
knowledge of exclusive Art and Gift wares that are never 
exhibited at any other shows. No market place can ex- 


(Continued on page 38) 
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s artistic lamp department in their new Fifth Avenue Store, 


A view of Vantine 


showing alluring Orientals 


an 


> 


EVERY DAY 
GIFT DAY 


HE near relation of the United States to the Far 

East has brought oriental products closer to 

American buyers than in times past, as is notice- 
able in the amount and variety of these importations dis- 
played in shops even in remote districts. Japanese and 
Chinese goods in all their oriental splendor have as con- 
spicuous a place in the small Gift Shop as in those of 
greater prominence. Novelties from Far Eastern ports, 
in their bright coloring combined with a profusion of gold 
effects form a most attractive setting for the more somber 
exhibits of the shops. One is unconsciously drawn by 
the originality in design and coloring of Japanese and 
Chinese wares; lamps, porcelains, baskets, draperies and 
lacquers are irresistible in their native appeal. No matter 
how brilliantly has been applied color of design, the en- 
semble has been kept to a degree of harmony which pleases 
and holds the admiration. Even though grotesque in 
form, oriental wares still retain the artistry of the crafts- 


man. Vases, bowls, tea sets and hangings showing re- 
productions of old dynasty motifs and characters demon- 
strate the artistic value vested in these objects. Tea sets 
of delicate china show Far Eastern art; exquisite decora- 
tions in rich realistic native designs. Lacquer trays with 
heavy silver and gold decorations, hanging wall pockets 
and the ever popular Cloissonne vases, which can be con- 
verted into lamps, and bamboo bird cages, engagingly 
trimmed with rich colored silk tassels, comprise some of 
the popular items that Gift Shops delight in displaying 
to tempt the discriminating. 

The newest importations for coming seasons are gor- 
geous in loveliness, and the aggressive Gift Shop will be 
stocked with representative lines from Japan and China, 
for bringing East to West re-establishes a desire for 
products from the land of the Rising Sun, and gives the 
Western World a glimpse of the long famed glories of 
the Orient. 


Gift Table Echoes 


Persuasive Merchandise Bringing Season- 
able Suggestions tor Today’s Gift Shop 


The Return of Beautiful Antimony Ware 
The revival of Antimony ware, 
imported by Mogi, Momonoi & 
Co., 105-107 East 16th St., New 
York, will be an interesting word 
to many who remember this de- 
lightful product as one of Japan's 
choice Mogi, Mo- 
monoi & Co. is showing useful 
and ornamental items of this beautiful ware, 
in silver, gold and combinations. This 


artcrafts. 


metal is found only in countries where the 
volcano has its home and is extracted 
It is used in beautiful effects 
in making smoker sets, jewelry cases, ash 


from lava. 


trays, candlesticks and many other attrac- 
tive objects. The designs which adorn 
these items are in repoussé effect, revealing 


delightful Japanese scenes, pagodas, birds, 


animals and traditional legendary 
tales. The boxes are beautifully 
lined with selected woods, giving an 
artistic finish to the linings. This 
same metal is also used in bronze ef- 
fect, in the book ends, statuary, 
subjects, animals, and numerous other 
useful and ornate pieces. Antimony ware 


has taken a strong hold on popular favor 
and the comprehensive line shown by 
Mogi, Momonoi & Co., gives a long list of ¥ 
engaging articles for coming season, a Cy 
few of which are herewith illustrated. 


MAKE EVERY DAY 
AV (GARE IDFAG 


Twenty-nine 


Thirty 
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Artistic Colonial Lamp 
The present vogue for Colonial 
furniture has strengthened the de- 
sire for the Early American type of 
lamp and the one pictured by the 
Worthy Metal Products Co., 153-5 
Lafayette St., New York, is a fine 
demonstration of the firm’s concep- 
a truthful re- 
production. This sturdy and artis- 


tion of period style 


= tic lamp has a frosted flame bulb, 

and Colonial frosted shade with 

Ul SS twelve 3 in. prisms. Its faithful 

| D| cap modeling in old time style and 

Colonial brass finish, provides a 

characteristic lamp well adapted to exclusive furnishings. 

Its height overall is 15 in. The above concern are also 
makers of fine fireplace equipment. 


Unusual Imported Glass Lamps 

The dainty graceful 
glass lamps illustrated 
are fine importations 
from Wm. E. Linde- 
mann, 460 Fourth 
Ave. New York. 
These delightful lit- 
tle lamps add a unique 
element to dressing ta- 
ble when used in pairs 
or singly. They come 
in sizes 12 in. and 21 
in. with or without 
the crystal drops. The 


fine diamond style of 
cutting gives an added artistic value to these desirable 
lamps. In crystal, and a large range of colors, from which 
to select: including amber, green, amethyst, blue and sai- 
mon provides a lamp for any color scheme of decoration. 
The fine shades are in harmony with the lamps. 


Artificial Flowers Cheating Nature 

A little bit of heaven, is reflected even in the tiniest 
of buds and the beautiful artificial asters, in either pink, 
autumn, bronze or orchid colors, represented by Howard 
Lis G. Selden, 
Dey Wate ele 
Ave, New 
York, akin to 


mature in 
their truthful 
developme n t, 
surely repeat 
this senti- 
ment. These 
delightful 
flowers are 


unusual in their natural tints and careful construction, and 
a selection of these blossoms artistically arranged in a 
Madison & Bybee pottery bowl, pictured, which comes in 


crystal and matt green, amethyst or burnt orange, demon- 
strates the value of these flowers for decorative purposes. 
They are to be had nicely boxed with several flowers and 
buds to an individual container. The varieties are: cos- 
mus, asters, Califormia poppies and coreopsis. During 
the cold winter months, when the price of natural flowers 
is almost prohibitive, these artificial blooms in their life- 
like exactness replace the products of the greenhouse, 
so cunning is the handcraft. Artificial flowers provide 
a lasting tribute, and when they sustain nature, bring re- 
sponsive beauty to interior decoration. 


Unique Parchment Shields 


Beautiful effects have been accomplished by the An- 
thony Shops Co., 424 West 55th St., New York, in Co- 
lonial figures, ships and French Chinese floral designs, 
which decorate their double and single size parchment 
The border of 
Colonial figures is done in yellow ocre on a yellow ocre 


shields for candle light or small lamp. 


background. The small oval shield pictured is decorated 


with pen and ink, showing a ship on blue waves, with rea 
sails on a mottled antiqued paper. This is unusually at- 
tractive in effect and serves well for den or library, shield- 
ing the light in a pleasing manner. The other small oval 
shield is done in French or Chinese floral design. The 
yellow ground, and yellow binding slightly antiqued gives 
an artistic finish with plenty of color to enliven a subdued 
interior. The Anthony Shops are showing a large vari- 
ety of bridge, Empire parchment shades. 


Majolica Vase in Fine Hand Decoration 


The compelling influence of handcraft definitely ex- 
pressed in the beautiful Italian majolica vase illustrated, 
from the Artistic Italian I[n- 
dustries, 353 Fifth Ave., New 
York, shows unusual old-time 
motifs hand painted in colors 
adroitly executed by native ar- 
tists of the land of the deep 
blue sky. The exquisitely mod- 
eled handles so graceful in 
their coil curves, add much to 
the vase proper. These hand- 
some vases are splendidly 
adapted to lamp mounting and 
with the firm’s appropriate 
shade in like design, completes 
an artistic and effective unit. 
The Artistic Italian Indus- 
tries are also showing a large 
assortment of hand decorated 
parchment shades duplicating the historic designs seen on 
their handsome imported majolica vases. 
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HERE IT IS! 


We know you want our 
individual, economical 


Sanitary 
Sugar Bowls 


In 3 Sizes 


for tray and cafeteria 
service but perhaps you 
did not know where to 
buy them. We will fill 
your orders direct, and 
without delay. 


TTUTTUVTUT TULUM CE LLU LULUOLUAUGLUAUO UL UO tae LLCO UL COCO CUED 


We guarantee these 
bowls as_repre- 
sented. 


VITO ETE eT eT 


See Your Jobber or Write for Catalog 


The Sanitary Sugar Bowl Co. 


Manufacturers 


7704 Tioga St. Pittsburgh, U.S. A. 


TTT CCCLUUMUTLLU POA PULLOMUELLOLLLLOLULLE 


INCORPORATED 1903 


MANUFACTURERS OF HIGH GRADE DINNER WARE 
CARROLLTON, OHIO 


ONE COMPLETE DINNER SERVICE 
“SUPERIOR” 


SEMI -SQUARE—— PLAIN EDGE 


E offer to the Department 

Store Trade highest qual- 
ity ware and distinctive decora- 
tions in commercial borders. 
Prompt and courteous service. 


Representatives 


CHAS. A. WEIDEMANN 


HERBERT K. CONNOR 
East est 


ROY E. HENDERSON 
President 


round out 
Unique Service 
with 


Economy 
Tumblers 


Only one of the comment-call- 

ing features of the well known 

“Gammon’s” eating houses in 
Pittsburghis thecrackled Economy 
Tumbler that welcomes each guest. 
Different from theordinary pressed 
or blown Tumbler and the adver- 
tising they bring is worth the en- 
tire cost. Yet the patented shape 
and the tough lead blown glass 
decrease breakage and save many 
a replacement. 


ECONOMY GLASS Co. 


Morgantown, W. Va. 


ECONOMY TUMBLERS 


“JUST WHAT THE NAME IMPLIES” 


Oberlies Importers, Inc. 
Crockery 
Household Utensils 


and 


Lion Steel Ware 


Richard M. Schmidt, Representative 


The Best Enameled Ware 
The Ware That Wears 


OPENED NEW HEADQUARTERS 


10 Kast 15TH STREET 
New YorK 


Ready for Business 
Ask for Catalog 


Telephone Stuyvesant 10043 


Thirty-two 
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List of Exhibitors at Pittsburgh Show 


IONE GRIP IE Is KO MAW, 

Lobby Floor 
Lazarus & Rosenteld, New York, china and glass 
L. D. Block & Co., New York, lamps 
Herbert & Neuwirth, New York, lamps 

First Floor 
*Co-Operative Flint Glass Co., Beaver Falls, Pa., glassware 
*Westmoreland Glass Co., Grapeville, decorated glassware 
*Bryce Brothers Co., Mt. Pleasant, Pa., blown glassware 
*D. C. Jenkins Glass Co., Kokomo, Ind., glassware 

Second Floor 


Westotn Glass Co., Weston, W. Va., blown glassware 
Susquehanna Cut Glass Co., Columbia, Pa., cut glass 
Rowland & Marsellus Co., New York, china and glass 
Figuerora Cut Glass Co., Hammonton, N. J., cut glass 
Anchor Mfg. Co., New York, cut glass 
Lotus Glass Co., Barnesville, O., decorated glass 
Trio Mfg. Co., New York, specialties 

Third Floor 
Atlantic Refining Co., Pittsburgh, candles 
McKenna Bros. Sales Corp., New York, cut class 
D. L. & C. L. Wise, New York, cut glass 
Emil F. Kupfer. New York, cut glass 
Liberty Works, Egg Harbor, N. J., art glass 
Bison Decorating Co., New York, decorated glass 
Louis Levien Cut Glass Co., New York, cut glass 
H. Gigan & Co., Baltimore, artificial flowers 

Fourth Floor 


*Art Industries, Inc., New York, art pottery 
Wheeling Decorating Co., Wheeling, decorated glass 
Cataract-Sharpe Mfg. Co., Buffalo, N. Y., cut glass 
Fifth Floor 
*Federal Glass Co., Columbus, O., glassware 
*Macheth-Evans Glass’ Co., Marion, Ind., illuminating ware 
*Utility Glass Works, Lonaconing, Md., blown glassware 
Sixth Floor 
*Jeannette Glass Co., Jeannette, Pa., pressed glass 
*National Pottery Co., Roseville, O., untility pottery 
*H. R. Wyllie China Co., Huntington, W. Va., dinnerware 
*S. A. Weller Co., Janesville, O., art pottery 
*A E. Hull Pottery Co., Crooksville, art and utility pottery 
*Crooksville China Co., Crooksville, O., dinnerware 
*Fenton Art Glass Co., Williamstown, colored glassware 
*Maryland Glass Co., Cumberland, blown and art glassware 
*L. E. Smith Glass Co., Mt. Pleasant, Pa., pressed glassware 
*Zane Pottery Co., South Zanesville, O., art pottery 
*Huntington (W. V.) Tumbler Co., blown glassware 
*Tlinois China Co., Lincoln, Ill., dinnerware 
*Robinson-Ransbottom Pottery Co., Roseville, O., art pottery 
*C. C. Thompson Pottery Co., East Liverpool, dinnerware 
*Burley Clay Products Co., S. Zanesville, O., art stoneware 
*Hopewell China Corp., Hopewell, Va., dinnerware 
*Dunbar Flint Glass Corp., Dunbar, W. Va., glassware 
Seventh Floor 
*Albright China Co., Carrollton, O., dinnerware 
*Monongah Glass Co., Fairmont, W. Va., glassware 
*Central Glass Works, Wheeling, W. Va., table glassware 
*Diamond Glass-Ware Co., Indiana, Pa., glassware 
*Lancaster Glass Co., Lancaster, O., glassware 
*New Martinsville (W. Va.) Glass Mfg. Co., glassware 
*Indiana Glass Co., Dunkirk, Ind., glassware 
*Paden City Glass Mig. Co., Paden City, W. Va., glassware 
*Steubenville (Ohio) Pottery Co., dinner and tea ware 
*Hall China Co., East Liverpool, cooking ware and tea pots 
*West End Pottery Co, E. Liverpool, dinner and hotel ware 
*The Brush Pottery Co., Zanesville, art and utility ware 
*Cambridge Glass Co., Cambridge, O., crystal and art glass 
*Carrollton Pottery Co., Carrollton, O., dinnerware 
*Economy Glass Co., Morgantown, W. Va., table glassware 
*Sebring Pottery Co., Sebring, O., dinnerware 
*Smith-Phillips China Co., East Liverpool, dinnerware 
*McKee Glass Co., Jeannette, Pa., glassware 
*Vodrey Pottery Co., East Liverpool, O, dinnerware 
*Duncan & Miller Glass Co., Washington, glass tableware 
*Mayer China Co., Beaver Falls, Pa., vitrified hotel china 
*Bartlett-Collins Co., Sapulpa, Okla., glassware 
*Hocking Glass Co., Lancaster, O., glassware 
*Potomac Glass Co., Cumberland, Md., glassware 
*Taylor, Smith & Taylor Co., East Liverpool, dinnerware 


Eighth Floor 


*Edwin M. Knowles China Co., East Liverpool, dinnerware 
*Crescent China Co., Alliance, O, dinnerware 


*National China Co., Salineville, O., dinnerware 

*Hazel-Atlas Glass Co., Wheeling, W. Va., pressed glassware 
*Jeannette (Pa.) Shade & Novelty Co., illuminating glassware 
*McDonald Glass Works, McDonald, Pa., glassware 


Ninth Floor 


*Consolidated Lamp & Glass Co., Coraopolis, Pa., lamps 
*Summit China Co., Akron, O., dinner and hotel ware 
Belmont Tumbler Co., Bellaire, O., blown tumblers 
Coshocton Glass Corp., Coshocton, O., pressed glass 
Sneath Glass Co., Hartford City, Ind., glassware 

W. I. Tycer Pottery Co., Roseville, O., utility pottery 
Harper J. Ransburg, Indianapolis, Ind., cut glass 

Kinney & Levan Co., Cleveland, O., housewares 

George H. Bowman Co., Cleveland, O., housewares 

Jones, McDuffee & Stratton Corp., Boston, dinnerware 


Tenth Floor 


Mitchell-Woodbury Co., Boston, imported dinnerware 
Ernest Wolf, Inc., Chicago, cut glass 
Geo. F. Bassett & Co., Inc.. New York, dinnerware 

Eleventh Floor 
Bonita Art Glass Co., Wheeling, W. Va., decorated glass 
Victor Brisbois, Inc., Brooklyn, cut glass 
Smith Ceramic Studio, Inc., Rochester, N. Y., art wares 
E. W. Hammond, New York, decorated glass 
Roman Ornamental Metal Co., Inc., Newark, N. J., art metal 
Ft. Pitt-Jeannette Glass Co., Jeannette, Pa., glassware 


WILLLIAM PENN HOTEL 
Fourth Floor 


Geo, Borgfeldt & Co., New York, china and glass 
Fulper Pottery Co., Flemington, N. J., art pottery 
Fisher, Bruce & Co., Philadelphia, Pa., china 
Czecho-Peasant Art Co., New York, Art Pottery 
Hugo W. Schmidt Co., Detroit, Mich., picture frames 
Paden City Pottery Co., Paden City, W. Va., dinnerware 
Geo. R. West Sales Co., Pittsburgh, Pa., novelties 
The Cowan Pottery Studio, Rocky River, O., art pottery 
Wim. R. Noe & Sons, New York, lamps 
Fred C. Reimer Co., New York, glass and china 
Levy Bros. China Co., New York, decorated china 
Justin Tharaud, Inc., New York, china and pottery 
John J. Hines Co., New York, decorated glass 

Fifth Floor 
The Basket Importing Co., New York, baskets 
Francis Leffler, New York 
Steinfeld, Inc., New York, specialties 
Illinois Clock Co., Chicago, Ill, clocks 
Maurice Raved, New York 
Sunlite Co., Milwaukee, Wis. 
Guerin-Pouyat-Elite, Ltd., New York, china and glass 
Samuel E. Bernstein, Inc., New York 
Durham Még. Co., Muncie, Ind. 
L. Pellegrini & Co., Philadelphia, Pa. 
Geo. C. Kindt & Co., Inc., New York 
Markt & Hammacher, New York 
Onondaga Pottery Co., Syracuse, N. Y., dinnerware 
Royal Art Glass Co., New York, lamps 
Albert Bien, Philadelphia, Pa. 
M. S. Koch Mfg. Co., New York 
Pittsburgh Tinware Mfg. Co., Inc., Pittsburgh, Pa. 
Beh & Co., Inc., New York, specialties 
Max Lowenstein, New York 
The Howard A. Robb Co., Indianapolis, Ind. 
The National Silver Co., New York 
Francis H. Ruhe, New York, glassware 
Ben S. Loeb, New York 
Frank M. Katz & Co., New York, glassware 

Sixth Floor 
*Knowles, Taylor & Knowles, East Liverpool, dinnerware 
The Sterling Glass Co., Cincinnati, O., cut glass 
The Rosenthal China Corp., New York, china 
Marion Glass Mfg. Co., Marion, O., decorated glass 
Emil Schulingkamp Co., New Orleans, La., china 
Heinrich & Winterling, Inc., New York, china 
Mercer Pottery Co., Trenton, N. J., dinnerware 
Aluminum Goods Mfg. Co., Manitowoc, Wis., aluminum ware 
Perfect Glass Co., Cameron, W. Va., glassware 
Buffalo Pottery, Buffalo, N. Y., pottery 
Salem Bros., New York, lamps 
Nathan Straus & Sons, New York, china and glass 
The Cincinnati China & Glass Decorating Co., Cincinnati 
The Owen China Co., Minerva, O., dinnerware 
Jas. Bell & Co., Newark, N. J., gift wares 
Tatler, Inc., Trenton, N. J., decorated china 
Edmonson Warrin, Inc., New York, decorated glass 


(Continued on page 36) 
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and in the products of this Company are a thou- 
sand or more Tumblers and Goblets. For every 
conceivable purpose and application there is a 
drinking vessel, ranging from the ceremonial com- 
munion cup to the rough and ready beverage glass, 


designed and made to withstand the hard knocks 
of constant service. For service in the home, club 
or exclusive restaurant there is a wide choice of 
hand-made lead-blown ware—gold_ encrusted; 


needle or plate etched, cut and variously decorated 
—in crystal and colors. For soda fountain, hotel, 
ordinary domestic and similar use lime-blown and 
machine-pressed goods may be had in every form. 


United States Glass Co. 


PITTSBURGH, PA. 


There’s a Sales Office Near You 


“You Can't Argue 


Against Conviction” 


If you’re absolutely deter- 
mined not to take advantage 
of the opportunity to place 
your lamps and shades _ be- 
fore the best buyers of the 
trade, our suggestion that 
you advertise in the BUY- 
ERS LAMP JOURNAL is 
likely to fall on unfertile soil. 


On the other hand if you’re desirous of get- 
ting your lamps and shades before the man who 
buys—of increasing your business, there is no 
better medium in which to broadcast your mer- 
chandise than the 


Kepresenturves: 


D. King Irwin _ E. BE. Wilgus Western Glass Pro. Co. 
200 Fifth Ave., N. Y. Rooms 35, 36, 37 149 New Montgomery St. 
E. J. Nickey 111 Summer Street San Francisco Cal. 


204 Grand Avenue Boston, Mass. Western Glass Pro. Co. 
BUYERS LAMP JOURNAL Mifrayice earl WW Nowion ELE Say Boe 
¥. A. Miner & Associates Seattle, Wash. 
5 Prespect Street 9 No. Wabash Avenue Western Glass Pro. Co. 
Rochester, N. Y. Chicago 1216 Fourth Ave., L. A. 


Chicago Ill. 


“She NATIONAL CHiNna Co. SALINEVILLE, O. 
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Satistied customers heapus busy 


ie 
HOSTESS" 


-Vatteau style pan- 
els in blue, with 
black lace overlay. 
“Horns of Plenty” 
at either end with 
jay colored flowers. 
Tangerine lines for 
trim. 


SALES REPRESENTATIVES 
N. Y. Office—John L. Pasmantier & Sons, 5 W. 20th Street 
Chicago Office—J. FE. Boring, Room 348 Hotel Morrison 
Eastern Representative—Herbert A. Wellington, Boston, Mass. 


The 
Crooksville China Co. 


Crooksville, Ohio 


American China 
for 
American Homes 


Albright China 


| for the Jobber and Syndicate Buyer 


Three Shapes 


Glenderes Ga sean ae ee fancy 
Highlandowe aera ee cu oe plain 
Pilgrimigeeci este eae octagon 


Send for Catalog and Illustrations 


| Albright China Co. 


Main Office 
Carrollton, Ohio 
Factories 
Carrollton, Ohio Scio, Ohio 
14 Kilns 9 Kilns 


Wheeling Decorating Co. 
Wheeling, W. Va. 


Gold Encrusted and Hand Painted China and 
Glassware 


i RRC eR are e mt 


Our line for 1927 will be replete with surprises. 
Don’t miss it! 
Display as usual at the 
Fort Pitt Hotel in January—R. D. Otto, in charge. 


REPRESENTATIVES 


I. SILVERBERG JULIAN GOLDBERG 
2 East 23rd St. 31342 Liberty Ave. 
New York, N. Y. Durham, N. C. 


—. M. BARTLETT 


GEORGE TURNER 
Middle West 
17 N. Wabash Ave. 
Chicago 


7th & Los Angeles St. 


180 New Montgomery St. 
Los Angeles, Cal. 


San Francisco, Cal. 


R. D. OT 
Road Representative 


ae 
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VAIL anp YOUNG 


Direct Manufacturers’ Representatives 


Glassware and China Products 
Fifth Avenue Building 

200 FIFTH AVENUE 
NEW YORK — 


Suite 319-321 


Gramercy 6298 


Representing 
Belmont Tumbler Co. 
Light Blown Tumblers Any Shape or Size 
Coshocton Glass Corp. 


Pressed Tableware and Tumblers 


Sneath Glass Co. 


Glass Casters and Specialties 


Jackson Vitrified China Co. 


Vitrified China for Hotels, Clubs, Steamships, and Restaurants 


W. I. Tycer Pottery Co. 


Yellow Mixing Bowls, Teapots, Casseroles and Custard Cups 


MEET OUR MR. C. W. YOUNG AT THE ANNUAL 
GLASS AND POTTERY EXHIBIT 
PITTSBURGH, PA. 
FORT PITT HOTEL 
ROOM NO. 938 
JANUARY 10th TO 27th, 1927 
Pee eee eee eee eee errr rrr rrr 
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Something entirely new 


Try ™ 


i Oe Oe Se ee te Oo ee 


in the glassware 


Libbey offers a consumer guar- 
antee which gives you a tremen- 
dous opportunity. Now you can 
sell glasses with an absolute guar- 
and 


antee against chippage we 


protect you. Let us tell you how 
to keep your store in the front 
rank with beautiful fine-blown 
glass, taking the same high luster 
and polish as the best crystal, yet 
retailed at a low price and po 

tively guaranteed against chipping. 
Yaron: 


ed in our new color lines 


will also be _ interest- 


—they are choice and un- 
usual. 


These glasses 
guaranteed not to chip 


He 
ab 


SAFEDGE GLASSWARE 


ibbe 


Visit our display at 
The Annual Pittsburgh Glass & Pottery Exhibit 


Rooms 709-711 William Penn Hotel 
January 10th to January 27th, 1927 


Advertisements reproduced on 
this page have already appeared 
in New York City. They are the 
first shots in Libbey’s advertising 
campaign based upon our con- 
sumer guarantee against chip- 
page, the most amazing guaran- 
tee ever offered in glassware. If 
you can’t visit the Exhibit, send 
for full information now. Ad- 
dress Libbey Glass Manufactur- 
ing Co., Eastern Sales Office, 200 
Fifth Avenne, New York 
City. General Office and 
Factory, Toledo, Ohio. 


Vlo-nik 


SAFEDGE GLASSWARE 


and different 
trade 
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Westmoreland Glass Co. 
Grapeville, Pa. 


Manufacturers of 
High Grade 
Glassware Plain, Cut 
and Decorated 
For Gift Shops, 
Florists and Table 
Use 


No. 1801. 5 Pt. Jug. 
Made in crystal as 
well as_ beautiful 
shades of Blue, 
Green and Amber. 


Representatives 


DN E We yvORK PHILADELPHIA 
pm GtayeCo., Fred Stott, 
200 Fifth Avenue 1007 Filbert Street 


BOSTON SAN FRANCISCO 
HP Lee Eant. Himmelstern Bros., 
41 Pearl Street 718 Mission Street 
Traveling Representatives LOS ANGELES 
R. B. Reineck, Himmelstern Bros., 
1422 E. Marquette Rd. 643 S. Olive Street 
CHICAGO SEATTLE, WASH. 
R. A. Keel, Himmelstern Bros., 
4439 Greenview Avenue Terminal Sales Bldg. 
CHICAGO 


VITRIFIED HOTEL WARE 
WHITE AND DECORATED 


ROUND EDGE AND THICK 


Jer use Liv 


RESTURANTS 
RAILROADS 
STEAMBSHIPS 
HOSPITALS 
~LV Ei 5 
ee De 
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Pittsburgh Show Exhibitors 
(Continued from page 32) 
E. S. Larson & Co., New York 
Steuben Diy. Corning Glass Works, Corning, N. Y., art glass 
Seventh Floor 
*H. C. Fry Glass Co., Rochester, Pa., glassware 
Paul A. Straub & Co., New York, china and glass 
A. J. Fondeville & Co., New York, china 
The Libbey Glass Mfg. Co., Toledo, O., glassware 
The C. A. Borchert Co., Cumberland, Md., cut glass 
Hirsch-Malgood Co., New York, glassware 
A. L. Tuska Son & Co., Inc., New York, specialties 
M. Seller & Co., Portland, Ore., Oriental wares 
The Pickard Studios, Inc., Chicago, Ill, decorated china 
Ideal Cut Glass Co., Canastota, N. Y., decorated glass 
Ebeling & Reuss, Philadelphia, Pa, imported china 
Haviland & Abbott Co., New York, china 
SALESROOMS 
*Homer Laughlin China Co., East Liverpool, dinnerware 
*United States Glass Co., Pottery & Glass Bldg., Pittsburgh 
(954 Liberty Avenue) pressed and blown glassware 
*\V_. S. George Pottery Co., East Palestine, dinnerware 
*Pope-Gosser China Co., Coshocton, O., dinnerware 
Canonsburg Pottery Co., Canonsburgh, Pa., dinnerware 
D. E. McNicol Pottery Co., East L., dinnerware and specialties 
Geo. R. West Sales Co., 954 Liberty Ave., Pgh., specialties 
Imperial Glass Co., Bellaire, O., glassware 
Mortimer Glass Co., Oliver Bldg., Pittsburgh, glassware 
* Member of Associated Glass & Pottery Manufacturers. 


J. Meredith Miller, of Maddock & Miller, Inc., was 
one of the early birds in striking the trail this year opening 
up his line on Monday at Rochester, N. Y., as his first 
stop on a month’s trip. 


Charles EK. Cardon is testing out the trade this week in 
Philadelphia, Baltimore and Washington with the Justin 
Tharaud, Inc., lines. 
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Established 1869 


__B.F. DRAKENFELD & CO. Inc. 


50 Murray St. New York 


VOTE TUTTLE 


* + + 


VITRIFIABLE 
COLORS 


Overglaze—Underglaze—Glass—Oxide 


: 
E 
3 
E 
E 
| 
a eb 
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DECORATING SUPPLIES 


Brushes — Printing Tissue — Oils — Banding 
Wheels etc. 
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1927 Predicts Repeated Success for the 
Eastern Manufacturers and 
Importers Exhibit 


3y Beatrice Mirter WISNER 


HE established success of the Eastern Manufactur- 
ers and Importers Exhibit, which will be held 
again this year at the Palmer House, Chicago, from 

anuary 31st to February 12th inclusive, is responsible to 
1e stalwart principles of its sponsors. This organization, 
hich is composed of the foremost merchants of the East 
ad its beginning in 1924, and in reality at the start was 
n experimental venture. How well this experiment has 
leasured up to the expectations of all concerned, is 
emonstrated in the splendid results achieved each year 
-om its exhibits. The purpose of the organization is to 
rengthen faith in merchandise, which represents the 
ighest and best of domestic and imported wares, bring- 
1g the exhibits together in an artistic atmosphere in such 
manner that buyers may witness under one roof in com- 
ort and ease the various products that stand for character 
ad truth. Camouflage, the modern word for deception, 
anes on the slimmest branches of a creaking tree, sure to 
ip and fall into oblivion, killed by its own hypocracy. 
ruth on the other hand, can never die, whether it be ex- 
nples from the painter’s brush, the sculptor’s chisel, the 


weaver's shuttle or the mechanic's tool, honest work stands 
erect through eons of time, living by its heroism, glorified 
in perpetual life, and this is the principle that has put the 
capital “P” in the Permanency of the Eastern Manufac- 
turers and Importers Exhibit, which is reflected in the 
fine display of choice china, glassware, textiles, brass and 
iron wares, tables, lamps and shades, bronzes, alabaster, 
antiques and numerous art objects of rare beauty. The 
efforts of the officers: A. Stanley Brussel, president; 
Frank \V. Jenkins, vice-president and George F. Little, 
managing director, have been untiring and unwavering 
in their deep rooted faith in the project, and their earnest 
work has been rewarded in full measure of praise and 
appreciation from all interested. Mr. Little, a man of 
high attainments and long associated with the importing 
business, with the co-operation of his colleagues has put 
the exhibit on a firm footing, laying a corner stone indelibly 
inscribed—integrity, faith, loyalty, a lasting tribute to the 
Eastern Manufacturers and Importers high ideals. May 
the New Year bring added laurels and prosperity to this 
inspiring organization, 
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An attractive display 
= at last year’s Eastern 
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= Manufacturers and Im- 
porters Exhibit. 
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“The Top that Sells the Bottom—Since 1838.” 


NON-CORROSIVE METAL TOPS 


MADE OF BRITANNIA METAL 


NOT AFFECTED BY THE CHEMICAL ACTION OF SALT 
SILVER PLATED AND LACQUERED. 


HE growing demand for Salt and Pepper Shaker 

Tops which will not turn black has prompted us 
to make any of our over 250 styles and sizes in non- 
corrosive metal on special order. The numbers shown 
here will be carried in stock in this metal in addition to 
our regular metal. This non-corrosive metal is worth 
many times the added cost. 


New No. 12 


MANUFACTURED BY 


COLLINS & WRIGHT, 


PITTSBURGH, PA. 


WILL NOT 
TURN 
BLACK 


STRONG 


Pottery 
(Continued from page 17) 


Smith-Phillips Has Fourteen Exclusive 
Patterns 

Fourteen exclusively controlled patterns are being 
shown by the Smith, Phillips China Co., for 1927 on their 
new “Oakmont” dinnershape which is to be had in an 
Ivory body. These will be displayed by this firm at the 
exhibit to be maintained in suite 792 Ft. Pitt Hotel, Pitts- 
burgh, Pa., opening next Monday. The Pittsburgh dis- 
play will be in charge of William L. Tickell. At the home 

office, William J. Mackey will have charge of sales. 


Philadelphia Gift Show 
(Continued from page 27) 


pect with more certainty, to attract retailers and buyers 
from all parts of the country, than can the National Gift 
and Art Show at the Adelphia Hotel, Philadelphia, from 
February 28 to March 5, 1927, for here, in the spirit of 
co-operation for greater material profit and better trade 
relations, retailers will find for their selection, the best 
selling items and the newest leaders; but these retailers, 
from their personal contacts with the merchandising minds 
of the Gift and Art Trade, will secure, in addition, and 
they will profit by, many valuable merchandising ideas. 


EASY TO 
CLEAN 
NO OUTSIDE 
THREADS TO 
GATHER DIRT 


The semi-annual shows of the National Gift and Art 
Association are market places for items and ideas. The 
affairs of the association are in the hands of capable of- 
ficers elected by the Exhibiting Members last Fall. Em- 
mett White is President; E. R. Thieler, Vice-president; 
Thomas Williams, Treasurer. These officers and all of 
the members who exhibit annually, are enthusiastic about 
the progress to be made this year. Several new exhibitors 
are concluding reservations, and with the large number of 
regular exhibiting members, only a few rooms remait 
available for the late comers. It can safely be predicted, 
in fact it can be assured with certainty, that both of the 
1927 shows will have a record-breaking attendance. To 
make greater strides this coming year, and to out-distance 
anything ever before attempted in the Gift and Art field, 
the Board of Directors, supported by cver one hundred 
prominent manufacturers, importers and distributors, is 
making every effort to maintain the prestige of the Na- 
tional Gift and Art Shows, and to make the two shows 
for 1927 at the Adelphia Hotel, Philadelphia, exceed any- 
thing ever before attained in any of the ten preceding 
shows of the National Gift and Art Association. 

Members of the National Gift and Art Association who 
wish to encourage this national organization of the trade 
are not required to exhibit in any of the Philadelphia 
shows. The fact that a large percentage of members do 
exhibit, is encouraging testimony to the excellent man- 
agement of these semi-annual buying markets. 
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ates: 40 cents per line for first insertion; 20 cents per line 
r following insertions. Seven words per line. Minimum 
itial charge $2, payable in advance. 


[ANUFACTURERS’ AGENT SEEKS OPENING 


ANUFACTURERS’ agent with extensive following among 

the installment, department store and premium trade in the 
ast desires new connection with well known pottery. Box 603, 
re CROCKERY AND GLASs JOURNAL, 


“NUROCK” 


The most popular 
BAKING AND 
SERVING 
WARE 
made in America 
ells because its 

erviceable, 
ightly and 
anitary. 
THE BRUSH POTTERY CO. 
ZANESVILLE, OHIO 


N. Y. Office—John L. Pasmantier & Sons, 5 West 20th Street 
We make the “LINES THAT SELL.” 


THE ATLAS- GLOBE CHINA CO. 
NILES, OHIO 


Refined Colonial and Plain Shapes 
Beautified and Adorned with Exclusive 
Decorations of Artistic Design 


OUR SPECIALTY IS DELIVERING TO 
OUR CUSTOMERS WHAT WE 
SELL THEM 


A FULL DINNERWARE LINE OF 
HIGH GRADE 
SEMI-VITREOUS PORCELAIN 
NEW YORK OFFICE CHICAGO OFFICE 
Le ge S. B. Davi 


McKenzle : avis 
2 East 23rd St. 625 Old Colony Bldg. 
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-Czecho Peasant Art Co., Inc. 
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100 Per Cent Original 


Czechoslovak Pottery 
and 


Parchment Lamp Shades 


All of our deco- 
rations are copy- 
righted and wull 
bear our regis- 
tered trade mark 


and the name of 
Joseph Mrazek as 
a@ guarantee of 
the authenticity 
of our design. 


8-10 WEST 19th ST. NEW YORK CITY 


CHICAGO PITTSBURGH 
Chicago Gift Market Geo. R. West 
Hotel Sherman Wm. Penn Hotel 
Room 1422 Room 415 


ee 


“SHADED LIGHTS” 


For Chandeliers and Brackets. New 
Shapes, Colors and Decorations. 
Now Ready. Write for Samples. 


DELICA WHITE 


BEST GLASS FOR LIGHT 


K. G. 1. “2° SATISFY 


Crystal, Colors 
and Cased Glass 


for Illuminating 


Kopps_ Railroad 
and Marine 
Signal Glass 


Uses. Special Glass 
Novelties and Say: for Special 
Specialties Purposes 


KOPP GLASS, Inc. 


Swissvale, Pa. 


Forty 
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New York Directory 


IMPORTERS 

FERDINAND BING & CO.’S, Sue- 
cessors, 67-69 Irving Place, near 
18th St. 

Art Pottery, Bronzes, Marbles and 
Lamps. 
EDWARD BOOTE, 85-87 West 238d 
St. 

Cauldon China. Wood & _ Sons’ 


Earthenware, Gibson & Sons’ Teapots. 


GEO. F. BASSETT & CO., 72-74-76 
Park Place 
“The Dinnerware House of America.” 


L BERNARDAUD & CO., 61 West 
23rd St. 
French China Dinnerware, Short 
Lines. White China for Decorators. 


L. D. BLOCH & CO., $7-41 East 18th 
St. 

Importers of Chir> and Glass, Mfrs. 

of Lamps, Shades aud Novelties. 


CONTINENTAL CERAMICS CORP., 
149-151 Fifth Ave. : 
Importers of Thomas, Krister and Bo- 
hemia decorated and white dinnerware. 
Open stock patterns carried. Telephone 
Ashland 7816. 


COPELAND & THOMPSCN, Inc., 
206 Fifth Ave. 


Copeland’s China, Earthenware and 
White China fancies. Phone, Ashland 
2975. 

1OHN DAVISON, Inc., 14 Barclay St. 
English China, Earthenware and 
Glass. 

EDWARD B. DICKINSON, INC., 


L9 West 28rd St. Ps 

English “Ceylon Ivory Dinnerware, 
Rockingham and Ivory Teapots, “Hook- 
Lid” Teapots. 


A. J. FONDEVILLE & CO., 24 West 
28rd St. 
Successors to Fondeville & Van Ider- 
stine. Importers of China, Glass and 
Earthenware. 


OTTO GOETZ, 1NC., 122 Fifth Ave. 
Importer of Crockery, China and 
Glassware for immediate delivery. 


HARUTA & CO., 141 Fifth Ave. 


Importers of Japanese goods. Phone 
Caledonia 4475. 
HAVILAND & ABBOT CO., 920 


Broadway, corner 21st St. 


HAVILAND CHINA CO., Inc., 1107 
Broadway. 
The Famous 
known since 1840. 


HEINRICH & WINTERLING, INC., 
49-51 West 28rd St. 
Dinnerware from Heinrich & Co.. Selb 
Also Fancy China from Winterling. 


HERMAN C. KUPPER, Ine., 89-41 
West 23d St. 
Ahrenfeldt French China. 


China” 


“Haviland 


KAnuA CHINA CORP., 39 W. 23rd ROSENTHAL CHINA CORP., 149- 


ve 
German dinnerware and fancy china. 
Gram. 0687. 


LEVY BROS. CHINA CO., 85 W. 
23rd Ste 
Importers and decorators. Large stocks 
dinnerware, 23-piece tea sets, service 


plates. Immediate delivery. Gramercy 
4393. 


MADDOCK & MILLER, Ine., 39-41 
West 23d St. 
English Wares of Merit: John Mad- 
dock & Sons, Royal Worcester, Aller- 
ton’s Crown Ducal Ware, Carlton 
Ware, Price Bros. Teapots. 


MOGI, MOMONOI &CO., 105-107 East 
16th St. 
Importers of Japanese Goods. Tele- 
phone—Stuyvesant 8595-8596-8597. 


The Fifth Avenue 
Building 


Uptown Headquarters 


for the 
Pottery Glass China 
Metal Goods and House- 


wares Trades 


adders BROS., 58-57 West 23d 
t 


Japanese Goods. 


FRED. C. REIMER CO., Inc., 49-51 
W. 28rd St. 
“Krautheim” — Dinnerware, ‘“Schier- 
holz’—Art Goods, “Royal Dux”—Art 
Goods, “Theresienthal”—Fine Crystal, 
Venetian Glassware, French and Italian 
Pottery, White China. Phone Gram- 
ercy 5181. 


151 Fifth Ave. 

Importers of Rosenthal china dinner- 
ware, placeplates, lamps, art figures. 
Hotel china. Telephone Ashland 7816. 


dae H. RUHE, 14 West 28rd 
Ee 
Importers of China, Glassware and 
Specialties. Telephone Gramercy 2228. 


PAUL A. STRAUB & CO., 105-107 
Fifth Ave. 
Tirschenreuth Dinnerware, Old Abbey 
Ivory Body Dinnerware, Rona and 
Verra Crystal Tableware. Specialties 
in glassware, etc. 


ROBERT SLIMMON & CO., 96 to 102 
Church St. 
A. J. Wilkinson’s, Ltd., Bourne & 
Leigh, R. Sudlow & Sons, Shorter & 
Sons, Royal Aller Vale and Wat- 
combe Pottery. 


NATHAN STRAUS & SONS, Inc., 
119 Fifth Ave., at 19th St. : 
Large stock of imported open-stock 
dinnerware. Sole distributors of 
“Royal Schwarzburg” and “Superieur” 
Limoges dinnerware, Gift Shop Spe- 
cialties. 


TAIYO TRADING CO., Inc., 101 Fifth 
Ave. 
Japanese China, 
Brac. 


B. TOMBY & CO., 20 West 238d St. 
Representing: Hutschenreuther Selb, 
Schlegelmilch, Schoenwald, Villeroy & 
Boch, etc. 


JUSTIN THARAUD, Inc., 24 West 
28d St. 
Sole Agent for L’Union Ceramique, 
Limoges, France. 
Myott, Son & Co., Hanley Staffs, Eng- 
land. Royal Bayreuth China, Bavaria. 
Telephone Gramercy 5150. 


VOGT & DOSE, 14 W. 28rd St. 
Open stock dinnerware patterns. 
White China for decorating. 


J. H. VENON, Inc., 104 Fifth Ave. 
Martin China, Limoges; Gustafsberg 
China and Earthenware, Sweden; 
Kosta Crystal, Sweden; Rorstrand 
China and Earthenware, Sweden. 


KENNARD L. WEDGWOOD, 255 
ee Ave., between 28th and 29th 
ts. 
Josiah Wedgwood & Sons, Ltd. Tele- 
phone Madison Square 7429. 


DOMESTIC GLASSWARE 


BONITA ART GLASS CO., Hunting- 
ton, W. Va. 
Largest factory in the United States 
specializing in exclusive decorated glass- 
ware and gold encrusted imported din- 
nerware. Encrustations on Imported 
China and Fine Decorated Glassware. 


BRYCE BROTHERS COMPANY 
Blown lead glassware in Crystal and 
Colors—Cut, Etched and Engraved. 
J. Duncan Dithridge, Representative. 
240 Fifth Ave. 


Lamps and Bric-a- 
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CROCKERY AND GLASS JOURNAL 


CAMBRIDGE (0.) GLASS CO., New 

York Salesroom, 184 Fifth Avenue. 
Manufacturers ‘“‘Nearcut” tableware, 
thin blown tumblers and stemware. 


ECONOMY GLASS CO., Morgan- 
town, W. Va. D. King Irwin, Repre- 
sentative, Fifth Ave. Building 
Fine blown tumblers and stemware. 


FOSTORIA GLASS CO., 
Fifth Ave. 
Pressed and blown glassware. 
L. Weddle, Representative. 


141-147 
Chas. 


GILLINDER & SONS, Inc., 220 Fifth 
Ave. 
Lighting glassware, glass specialties. 


SUSQUEHANA CUT GLASS CO., 
T. W. Hamilton, Representative, 189 
Fifth Ave. 


THE ROSBERN GLASSWARE 
CORP., 12-14 West 21st St. 
Manufacturers of light cut and gold 
encrustations. Phone Chelsea 0746. 


WESTON GLASS CO., INC. 
Blown Tableware. T. W. Hamilton. 
Representative, 139 Fifth Ave. 


UNITED STATES GLASS CoO., A/le- 
marle Bldg., 24th St. and Broadway. 
Pressed and blown glassware. 


WESTMORELAND GLASS OCO., 
Horace C. Gray Co., Representa- 
tives, Fifth Avenue Building. 
Pressed glassware, decorated glassware, 
novelties. 


LAMPS, SHADES AND LIGHT- 
ING FIXTURES 


THE BRADLEY & HUBBARD MFG. 
CO., Fifth Ave. Bldg., Fifth Ave 


and 28rd. St. 
Electric Lighting 
Lamps. 


Fixtures and 


VICTOR BRISBOIS, INC., 200 Fifth 
ve. 
Room 210, Lamps and Cut Glass. 


NORMAN HAWTHORN, 225 Fifth 
Ave. 
Wrought Iron Lamps. “The Better 
Kind,” “Ann Murphy Shades.” 


PHOENIX G'‘.ASS CO., 
dive. 
[Iuminating glassware, electric port- 
ables, oil lamps, etc. Telephones. 
Ashland 9024-9025. 


230 Fifth 


THE H. E. RAINAUD CO., 225 Fifth 
Ave. 
lable, Boudoir, Desk. Piano, and Floor 
Lampe in exclusive designs and finishes. 
Dela Croix & Monroe, representatives. 


THE MAIBRUNN CO., 
Hast 25th St. 


lamp Shades and Lamps. 
Madison Square 8860-8861. 


Inc., 44-46 


Telephone 


A. E. HULL POTTERY CO., 200 
Fifth Ave. 
Manufacturers and Importers, Earth- 
enware, China and Glassware. 


ROSEVILLE POTTERY CO., 18 
West 28rd St. F. D. Van Arsdale, 
New York Manager. 
Art Pottery—Jardinieres, etc.—Chil- 
dren’s Items. 


THE SEBRING POTTERY CO., Se- 
bring, Ohio. 
New York Office and Sample Room, 
206 Lexington Ave. Chicago Office 
and Sample Room, American Furni- 
ture Mart Building, Spaces 930 and 
931, 666 Lake Shore Drive. 


THE CRESCENT CHINA CO., Se- 
bring, Ohio. 
M. I. George, Representative, 206 Lex- 
ington Ave. High-Grade Dinner Ware. 


JOHN L. PASMANTIER & SONS, 5 
West 20th St. 
Quality Dinnerware and Pottery Spe- 
cialties. Telephones, Chelsea 8265 and 
9540. 


COX & COMPANY 
120 Fifth Avenue 


Entire 5th Floor 
N. W. corner of 17th Street 


Telephone Watkins 8467 


Glassware 
Imperial Glass Company 
Huntington Tumbler Co. 
Bonita Art Glass Co. 

T. B. Clark & Co. 
S. K. Bitner & Co. 
Dinnerware 


The C. C. Thompson Pottery 
Co. 


Underglaze Hotelware 
Cook China Co 


Pottery 
Oxford Pottery Co. 


DECORATORS 


FLOGEL DECORATING WORKS, 
129-131 Fifth Ave. 
Dealers and Decorators of Fine Glass 
and China. R. H. Flogel, Proprietor. 
Phone, Ashland 2355. 


LOTUS GLASS CoO., INC., Fifth 
Averue Building. 
China and glass decorators. Gold en- 
crusted, lustre, plate etchings and light 
cuttings on colored and crystal glass- 
ware. 


MANUFACTURERS’ AGENTS 


HORACE C. GRAY CO., Fifth Ave- 
nue Building. 

Representing Fenton Art Glass Co., 
Glassware, cut, colored and_ plain 
Sterling Glass Co., Fine Heavy 
Cut Glass. Westmoreland Glass Co., 
High Grade Table Glassware and 
Specialties. Indiana Glass Co., Pressed 
Table Glassware and Lamps. West End 
Pottery Co., Dinnerware and Special- 
ties. Co-Operative Flint Glass Co., 
Table and Soda Fountain Glassware, 
ee etc. Telephone, Gramercy 
6311. 


D. KING IRWIN, Fifth Avenue Build- 
ing. 
[Iroquois China Co., Hotel China. Na- 
tional China Co., Quality dinnerware. 
Paden City Glass Mfg. Co., Table, sod~ 
fountain glassware. Economy Glass 


Co. Suite 319, telephone, Gramercy 
6571. 

THOMAS G. JONES, Fifth Avenue 
Building. 


Representing McKee Glass Co. Bel 
grade Glass Co., D. C. Jenkins Glass 
Co., Mound City Glass Co. Pressed 
and Blown Glassware. Telephones, 
Gramercy 291-292. 


GEO. C. KINDT & CO., Inc., 19-21 W. 
24th St. 
Manufacturers and Factory Agents 
Brass wares, mahogany goods, serving 
trays, mahogany candlesticks, floor 
‘amps, electroliers, silk shades, silver- 
plated wares, decorated basket wares, 
toys, dolls. Telephone, Farragut 8850. 


McKENNA BROTHERS SALES 
CORPORATION, 1271 Broadway, 
corner 32nd Street. 


McKenna Brothers, cut, colored and 
decorated lines; Utility Glass Works, 
Stemware; B. Lehman, light cut- 
tings. Telephone, Pennsylvania 2165. 


PHILEIPS, = THISTLE & + SMITH, 
INC., Onyx Building, 1107 Broad- 
way, at 24th St. 
Seneca Glass Co., 
and lighting glassware. 
China Co., dinnerware. 
Watkins 8634. 


lead blown table 
Pope-Gosser 
Telephone 


VAIL AND YOUNG, 200 Fifth Ave. 


Representing 

The Coshocton Glass Corp. 
The Belmont Tumbler Co. 
Sneath Glass Company 
Jackson Vitrified China Co. 
W. I. Tycer Pottery Company. 


HENRY WITTE, 48 West 28rd St. 
Representing Maryland Glass  Co., 
Cumberland, Md., and Guerin-Poyat- 
Elite, Ltd., Dinnerware Lines. 
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: SEE THE WARES 
* OF LEADING MANUFACTURERS 
¢ AT PITTSBURGH EXHIBIT 


af From January 10th to January 27th, the leading manufacturers 
YA will have in display rooms in Pittsburgh hotels and at their 
By factories complete lines, featuring new wares. Buyers are 
2 invited to inspect the lines of these well known producers of 
F American wares. 
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ALBRIGHT CHINA Co., THE Hay CuHIna Co., THE NATIONAL CHINA Co., THE 


Art INpDusTRIES, INC. 
BaARTLETT-COLLINS GLass Co. 
BrusuH Porrery Co., THE 
Bryce BroTrHers Co. 

Burtey Criay Propucts Co. 
CAMBRIDGE GLAss Co., THE 
CARROLLTON PorTery Co., THE 
CENTRAL GLass WorkKs 
Co-OpERATIVE FLiInt GLass Co. 


CoNSOLIDATED Lamp & G Lass Co. 


CROOKSVILLE CHINA Co., THE 
DIAMOND GLAass-WARE Co. 


Dunsar Fiint Gtass Corp. 


HazeL-ATLas GLaAss Co. 

Hockine Guass Co., THE 
Hopewe_t CHINA Corp. 

A. E. Hui Pottery Co., THE 
HUNTINGTON TUMBLER Co. 
ILLINoIs CHINA Co. 

INprIANA Gtass Co. 

JEANNETTE GLass Co. 

JEANNETTE SHADE & NoveELty Co. 
D. C. JENKINS Grass Co. 

Epwin M. Know res CHINa Co. 
Know tes, Taytor & KNowLes Co. 
Homer LAUGHLIN CHINA Co., THE 


Lippincott G Lass Co., THE 


New MartTINsvILLE Gass Mee. Co. 
Papen City Grass Merc. Co. 
Porge-Gosser CHINA Co., THE 
Potomac Gtass Co., THE 
RopinsoN-RANSBOTTOM POTTERY Co. 
SEBRING PoTTery Co., THE 

L. E. SmiruH Grass Co. 
SMITH-PHILLIPS CHINA Co., THE 
STEUBENVILLE Pottery Co., THE 
Summit CuHIna Co., THE 

Taytor, SmitH & Taytor Co., THE 
C. C. THompson Pottery Co., THE 
UnitTep States Gtass Co. 


Urixtity Grass Works, INc. 
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Duncan & Mutter Grass Co., Tue | McDonarp Grass Works, Inc. 


Voprey Porrery Co., THE 
S. A. WELLER Co., THE 


West Enp Pottery, THE 


MacsetH-Evans Gtass Co. 
McKee Giass Co. 


MaryLanp GLaAss Co., THE 
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BY CRESCENT CHINA Co., THE 
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372 Economy Gtass Co. 

ay FepERAL Gtass Co., THE 
8 FENTON Art GLAss Co. WESTMORELAND GLAss Co. 


H. R. Wy tue CHINA Co. 


Mayer CHINA Co., THE 
af H. C. Fry Grass Co. Mononcau Gtass Co. 
ay = W. S. Georce Potrrry Co., THE 


NATIONAL Portery Co., THE ZANE Pottery Co., THE 


ROR ROP POD BWP B BW BC BC DSK 


a Se BSR ae / 
By GED EXAIBTE DIRECTORY ATBROOMMTS 7 er O)Relie elaiae Omens 4 
y ; 

Ae 
By) “SEE THE NEW WARES FIRST IN PITTSBURGH” vil 
% , 
af IAS 
ay) AG 
BY RS AE 
y AG 
n BOX 555 PITTSBURGH, PA. 4 
an vig ne A Wh... Uo a ae x ‘i 
WE SEER EEE RE EE EES aS NEE ER PENS Pe aoe a eee ae ee ee eee 


| 


The Next Time 


you want 


A Job 
A Line 
A Salesman 
A Buyer 
or anything else connected with 


the China, Glass, Housefurnish- 
ing and Lamp Trades 


: 
| 
| 


Advertise for it in the Classified 


Section of 


Crockery and Glass Journal 
and 


Get It 


40 cents per line for firs ser soni; 
a ents s per line for fo a owing i 
r ate 


Rates: inc ns. Seven rds 
Mi initial e 


Overlooking Madison Square, 


Haviland 


Is Now lasalecl: in ItskModernly Appointed and 


EASILY-REACHED NEW HOME 
1107 Broadway* at ‘Twenty-fourth Street, New York 


It is a great pleasure for us to 
extend to our friends in the 
trade a cordial invitation to 
visit us in our new home 
which by reason of its very 
central location 1s accessible 
from all points. We are 


TRADE MARKS 


gwvilay, 


° France 


on white china 


DECORATED BY 


¥ 


on decorated 


Me 


china 


‘“Where Fifth Avenue Crosses New York’s Main Street” 


China 


showing many new designs of 


GENUINE HAVILAND 
CHINA for the Fall season 
which by virtue of their beau- 
tiful decorations and attrac- 
tive shapes should not be 
overlooked. 


Haviland China Co., Inc. 


Telephone— Watkins 2967-2968 


s 
AY J 
ISSA 
‘Also 
devoied to 
House- 
Jurnishings 
Lamps 
Ke 


Gift Shop 4S) 
and FJ IN THIS ISSUE 
Art Goods WAN he ies 
SS Department Store sales Er ons hoy ggntry 
¢ 7 Np 


Dolls & Joys for 1926 show increas 
ye 


x Ley 
‘Hy, taép 
What the Potteries Are*®Worng and up-to- 
the-minute Glass News Ri ie 
Zimerman, our regular Pittsbur 
and East Liverpool corre- 
spondent 
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Timely news of Chicago by J. H. Smythe 


WON 


. 


Vol. 104, No, 2 A complete“list of New York Imports for 


the week 
JAN. 13, 1927 


Reliable Income Tax Information by M. L. 
Seidman, Certified Public Accountant 
and Income Tax Expert, who gladly 
answers Income ‘Tax prob- 
lems for our readers 
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Interest You 


Will It *> 
e 


To know the names of the best manufacturers and whole- 
salers in the lines you are interested? 
| 
: 


To know where you can get the goods you want? 

To know what the latest news of the trade is? 

To know how to increase the efficiency of your department? 
To have a permanent New York mailing address? 

To receive information about any particular line? 

To receive a reminder of coming events and activities? 

To be advised about important changes in the trade? 


To be listed in advance of your coming to the New York 
market? 


CROCKERY AND GLASS JOURNAL 


will do all these things for you 


Clip the coupon below and receive 
the paper regularly each week. 


DEMAREST PUBLICATIONS, INC., 


| are Notte aa 7 SUBSCRIPTION PRICE | 
: ; | 
| Gentlemen :— Domestic . 
eae Hs ae Sa ae GLASS $3.00 a year 
URN including e Special Holiday 
| wa ane Aas = Fear ee eNom, | $5.00 for 2 years 
ers) to the following address for which .... 
| enclose ...... fore oe year. . cat : 
: a year 
| IN AIM Co sho zche tenes Meee Veoh ere a: Kite sie wlaiee | Foreign 
| Pirin Bocce eo ole er etnotete ote. ow eke eye he's! © aig | 55.50 a year 
| ‘A GGTCSS Beste rice cL nee eR tore i oteed | 
Crockery and Glass Journal, published weekly at New York, by Demarest Publications, Inc. Subscriptions, $3 per year. Editorial atid Advertising 


Office, 45 East 17th Street. Entered as second-class matter September 2, 1920, at the post office at New York, under the act of March 3, 1879. 
Vol. 104. No. 2. Jan. 18, 1927. 
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Introducing 
The New Marathon Shape 
Maddock’s Royal Ivory Body 


Another achievement for the 
Maddocks in their celebrated 
Royal Ivory Body English Earth- 


enware, 


A shape that is taking the trade 
by storm—simple lines, perfect 
symmetry lending itself ideally 
to the most charming decorative 


effects imaginable. 


English 
dares 
of flerit 
Maddock’s Royal Ivory Body 


Marathon Shape—Old Tree Pat- If Its Worthy 


tern. Just the type of bright, color- We Stock It 
ful decoration that milady longs to ‘ 


call her own. 


Open Stock NOW 


Maddock & Miller 


INCORPORATED 
The House of Stock 
39-41 West 23rd Street 
New York 
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DECORATION NUMBER 135-G 
Seem | 


Amn exceptionally attractive decoration on our 


GLORIA SHAPE. 


_wa™ 


The KNOWLES, TAYLOR & KNOWLES CO. 


EAST LIVERPOOL OHIO 
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The 


Yellowstone 
Dinner 
Service 


ITU 
TTL 


Decoration Y-31 


The tremendous success achieved by the Yellowstone Dinner 


Service, Ivory body, octagon model, is an outstanding event in the 
history of the pottery craft. 


The Laughlin Establishment operates six plants, with a total 
capacity equivalent to one hundred kilns. Three of these plants, 


TO 
DE 


with an aggregate capacity of forty kilns, are devoted almost ex- 
clusively to production of the Yellowstone. The distribution of 
that shape alone for the last half of 1926 approached ten thousand 
dozens per day, all decorated. The daily production of Yellow- 
stone, if placed in line, would stretch ten miles. Imagine an un- 
broken line of decorated dishes, all in one shape, stretching from 
the Battery in New York to the Harlem River and three miles 
beyond, and you may have some idea of the daily sales of 
Yellowstone. \ 


There Must Be A Reason 


Homer-Laughlin China Co. 


Newell, W. Va. and East Liverpool, O. 
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DID YOU EVER 
STROLL UP os 
FIFTH AVENUE 


Looking in the various windows 
with their brilliant displays? 
Here is a beautiful exhibit of furs 
and here sparkling jewels; the 
richest in tasty chocolates and 
confections, pipes of rare brier 
for men even “Peks” of pedigree 
for ladies. 


No matter what the ware or line 
only the best is displayed along 
this most wonderful of thorough- 
fares. The advertising columns of 
the CROCKERY AND GLASS JOURNAL 
are the Fifth Avenues of the 
Crockery and Glass trade for 
here are found the best in the vari- 
ous lines which are viewed with 
interest by buyers in all sections 
of the country. 


A Postcard Request Will 
Bring Our Rates 


The CROCKERY AND GLASS JOURNAL 
45 Kast 17th Street 
New York Cuty 
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Two New Plain Shapes 
In Ivory Body 


The Lotus 
and 
‘The Santa Barbara 
Both ready to show in many new decorations at 


our sample room January Ist, and at the Fort 
Pitt Hotel during the Pittsburgh show. 


RR 


For 1927 we will make the following 
Dinnerware Shapes 


IN Ivory IN WHITE 
THE MARYLAND THE MAYFLOWER 
THE SANTA BARBARA THE YORK 
THE LOTUS THE HAMPTON 


THE MONTEREY 


Edwin M. Knowles China Co. 


East Liverpool 


Bight CROCKERY AND GLASS JOURNAL January 13, 192) 
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“EDEN 
PARADISE a 


This illustration features ““‘THE EDEN” and “THE 
PARADISE” decorations on the new PILGRIM shape. 
They are the same design, but the EDEN border is a golden 
yellow, and the PARADISE a soft azure blue. The flowers 
and centres are the same colors in each decoration. 


These patterns are carried in stock by the largest 
jobbers. 


Write Us For Their Names. 
Decorations and Shapes are both patented. 
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In round numbers the British coal : Portraying the ravages of forest 
e Cost strike cost the country, up to Sep- ib 2 a iH fires at the meeting of the National 
A ; tember 1, $145,000,000. This esti- atter It Fire Waste Council, held under the 
al Strike the South? 


mate is reached by Basil Miles, 
erican Commissioner to the International Chamber of 
nmerce, in a report to the American section. 

Great Britain’s official foreign trade returns for Au- 
t, 1926,” says Mr. Miles, “as compared with the same 
ath of last year, show that imports increased in value 
£9,329,000, of which sum coal imports accounted for 
ut £7,542,000. Exports decreased by £11,251,000, of 
ch the drop in coal exports was responsible for £3,- 
,000. 

The British Board of Trade returns for August show 
value of imported coal at £7,542,847, compared with 
775 for the same month of 1925. Exports totalled 
» £3,422, compared with £3,152,952 in August, 1925, 
£5,737 ,629 in August, 1924. 

The country’s loss, on account of the coal strike, for 
month of August this year may therefore be calculated 
out £10,700,000, and for the eight months’ period 
led August 31, reaches the important sum of £30,- 


sponsorship of the Insurance De- 
partment of the Chamber of Commerce of the United 
States, Paul G. Redington, of the U. S. Forestry Service, 
raised a question, the answer to which is of momentous 
importance to the South. 

“It is significant,’ he said, “that of the total number 
of fires (85,762), two-thirds occurred in the following 
southern states: North and South Carolina, Georgia, 
Florida, Alabama, Mississippi, Louisiana, Texas, Okla- 
homa, Arkansas and Missouri. 

“Eighty-eight per cent of the total area burned over was 
in this region and it sustained 71 per cent of the total es- 
timated damage.”’ 

The last figure is $28,000,000 and this covers only the 
tangible damage. It does not cover the vast amount of 
intangible and indirect damage done, such as through 
decay of damaged timber, soil deterioration and erosion, 
uncertain stream flow, loss of wild life. This is many 
times greater than the loss through actual destruction of 
standing timber. 
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Holiday Sales in New York District Beat 1925 
By 5 Per Cent 


In a report on holiday retail volume just issued the 
Federal Reserve Bank of New York says: 

“Report from leading department stores in New 
to 24, in- 


sales in this district 


York and vicinity on sales from December | 
clusive, indicate that December 
will average about 5 per cent larger than last year, 
and will substantially exceed sales in any previous 
December. This would make total sales for year 4 
per cent larger than last year, compared with an in- 
crease of 5%4 per cent in 1925. 

“Final reports on November business showed an 
average increase of nearly 7 per cent more than a year 
ago in department store sales, 9 per cent in apparel 
store sales, and 6 per cent in sales of leading mail- 
order houses. A considerable part of these increases 
may be attributed to one more selling day in Novem- 
ber this year, however. 

“Stocks of merchandise in department stores at the 
end of November were 1% per cent larger than a year 
previous, and the ratio of sales to average stock on 
hand during the month was slightly higher than in 
November, 1925 


somewhat smaller than last year, and accounts out- 


Collections on charge accounts were 


standing at the end of the month were 10 per cent 
higher. Installment collections were larger than a 


year ago, and accounts receivable showed little change. 
CHAINS SHOW GAIN 


“Leading chain store systems reported for Novem- 
ber the unusually large increase of 10 per cent in 
average sales per store, compared with a year ago. -\ 
part of the increase was due to the extra selling day 
this year, and the less rapid opening of new stores, 
which have smaller average sales than established 
units, accounted for a part of the increase in some 
lines. 

“Variety, drug and grocery chains continued to 
show the largest gains in total volume of business, 
but all types reported substantial increases over last 
year in November. 

“Sales of nearly 200 reporting wholesale houses in 
this district during November averaged 10 per cent 
lower than a year ago, despite the additional selling 
day this year. The decrease was largely due to smaller 
sales of clothing and textiles. Sales of men’s clothing 
had an unusually large year-to-year decrease, and sales 
of women’s coats and suits continued much smaller 
than a year ago. ‘The decline in dress sales, however, 
was smaller than in any month this year. Leading 
silk houses and cotton commission houses reported 
sales considerably smaller than a year ago, but job- 
bers’ sales of cotton goods were slightly larger for the 
first time in a year. 

“Wholesale grocers reported the smallest sales for 
any November in the last eight years, and machine tool 
sales remained considerably below the moderately high 


level of a year ago, but paper and jewelry sales showed 


the largest increases since June, and shoe sales wer 
the largest for November in five years. 

“Stocks of silk goods, hardware and jewelry an 
diamonds were larger at the end of the month than_ 
year previous, but cotton goods and shoe stocks wer 
considerably smaller. Collection during Novembe 
averaged slightly larger than a year ago, and account 
outstanding at the end of the month were somewha 
smaller.” 


May Stores Do $71,000,000 in g-Month Perio 


May Department Stores Co., operators of five store 
reported recently to the New Vou Stock Exchange the 
sales for the nine months ended October 31, amounted t 
$71,453,745 and that net profits were $4,936,724. TI 
corporation operates stores in Los Angeles, Cleveland, S 
Louis, Akron and Denver. 

Early in the fall, Thomas J. May, vice president of tl 
company, predicted that sales would reach a new hig 
total of $111,000,000, an increase of 15 
year’s mark of $97,117,891. 

The consolidated balance sheet for the nine-mont 
period ended October 31, follows: 

Net sales, $71,453,745 ; costs and expenses, $65,644, 70 
operating income, $5,809,042: other income, $312,826; t 
tal income, $6,121,868; depreciation and amortizatio 
$414,672; Federal taxes, $770,472 ; net income, $4,936,72 

Consolidated balance sheet of May Department Stor 
Company and subsidiaries as of October 31, 1926, folloy 

Assets—Cash, $3,042,598; Liberty bonds, etc., $434 
accounts receivable, less reserves, $10,574,65 
notes receivable, $334,168; sundry debtors, $805,616; 1 
ventories, $20,133,678: investments, $1,151,852; delive 
$211,610; real estate, buildings, equipmet 
etc., after reserve for depreciation and amortization, $l 
060,780 deferred charges, $280,642; goodwill, tra 
$15,015,225; total, $64,615,171. a 

Liabilities —Accounts payable, $4,228,954 ; sundry cre 
itors, including accrued. State taxes, $1,986,550; reset 
etc., $264,943; purcha 
money mortgage net, $30,450; Federal taxes and conti 
gencies, $2,177,642; preferred 7 per cent stock, $4,69 
400; common stock, par $50, $26,000,000; surplus $2 
2a0,232 total, $64,015.17 1. 


per cent over las 


customers’ 


equipment, 


names, etc., 


for trading stamps, coupons, 


November Sales Show 7 Per Cent Gain 
Trade at retail stores reporting to the Federal 1 
serve System declined slightly in November from the pi 
ceding month. Compared with a year earlier sales of 
partment stores in November of this year averaged 7 { 
cent larger and those of mail order houses 6 per 
larger. A part of the increase in sales in November 
flects the fact that November of this year, by reason 
fewer Sundays, 


contained one more business day 
November of 1925. During the eleven months endir 
November department store sales averaged 3.6 per ¢ 
larger for the country as a whole than in the correspo 


ing period of 1925. . 


nuary 13, 1927 


CROCKERY AND GLASS JOURNAL 


Eleven 


Larger sales of department stores than in November of 
st year were indicated in practically all sections of the 
untry except in the Minneapolis Federal Reserve district. 
creases were largest in the Boston, Cleveland, Chicago, 
. Louis, Kansas City and Dallas districts, where they 
jounted to more than 8 per cent. Reports from forty- 
e separate departments of stores in seven Federal Re- 
rve districts showed larger sales than in November, 
'25, at thirty-seven departments and smaller sales at 
sht departments. Increases amounting to more than 15 
r cent were reported for departments selling boys’ wear, 
ymen’s skirts, furs, gloves, women’s and children’s hose, 
it underwear, infants’ wear, negligees, aprons and house 
esses and men’s and boys’ shoes. Of the eight depart- 
ents which showed smaller sales than last year decreases 
sre largest at departments carrying woolen dress goods 
d women’s suits. 

Inventories of department stores were increased further 


November and at the end of the month were slightly 
rger than in November, 1925. Growth in department 
ore stocks is customary in September, October and No- 
mber when inventories are built up in anticipation of 
» increase in the volume of sales that occurs in the last 
arter of the year. In 1926, however, stocks in those 
mths did not increase as much as sales. Statistics re- 
rted from forty-five separate departments indicate that 
scks were smaller than a year ago at twenty-one depart- 
ints and larger at twenty-four departments. The lare- 
increases were in departments carrying furs, junior and 
Is’ ready-to-wear and musical instruments and radios, 
‘ile declines were largest in departments carrying dress 
ods, women’s suits and waists and blouses. 

‘\s a result of a larger increase in sales than in stocks 
November, the rate at which stocks were turned over 
s higher than in the corresponding month of 1925. For 
eleven months ending in November stocks were turned 
ar 3.10 times compared with 3.04 times in the corre- 
mding period of 1925. 


Filene 24-Page Roto Aids Holiday Sales 


The mail-order and telephone shopping department of 
Iliam Filene Sons Co., Boston, sent out a twenty-four 
se rotogravure circular this year showing merchandise 
practically every department and featuring Christmas 
rchandise especially. 


‘The roto section was particularly helpful,” the man- 
‘ment declared, “to our out-of-town customers, as well 
ishut-ins. It went to practically every State in the 
ion, but our largest territory was the New England 
}LeS. 

‘This year we did something particularly interesting 
four telephone shopping board ‘by soliciting business 
ner than waiting for customers to call us. We used 
st of 10,000 customers who had utilized our service in 
' past, and we called them once a week or once in two 
*ks to acquaint them with merchandise we felt they 
“e interested in.” 


| 
| 
| 


Bloomingdales Sales Advance 13!4 Per Cent 


Bloomingdale Brothers’ Department Store, New York, 
reports that for the month of December, up to Christmas, 
sales ran 13.5 per cent ahead of the same period of the 
previous year, although this period contained one more 
business day than in 1926. 

This, it was pointed out at the store, is an increase three 
times as big as the average increase of December business 
for department stores in this district as estimated by the 
local Federal Reserve Bank. The December increase of 
1926, it was also pointed out, was 65 per cent greater than 
the similar increase in 1925. 


Sears-Roebuck Sales Up 
Sales of Sears, Roebuck & Co., Chicago, for November 
were $27,990,651, as compared with $25,823,970, repre- 
senting an increase of 8.9 per cent. 
For the first eleven months ended November 30 sales 
were $242,715,912, as compared with $227,820,578 for the 
corresponding period in 1925, or a gain of 6.5 per cent. 


Golden Rule Is Reorganizing Departments 


The resignation of Julius Adler as merchandise man- 
ager of the women’s ready-to-wear departments at the 
Golden Rule department store, St. Paul, has brought about 
a reorganization of these sections, according to an an- 
nouncement made here. 

J. G. Wilner, who has been with the firm for the last 
twenty years as buyer of accessories, will succeed Mr. 
Adler. 

Alexander Weil, assistant to Mr. Adler, and a member 
of the men’s clothing buying staff, has been named man- 
ager of the women’s ready-to-wear department and will 
have the additional duty of buying coats. Mr. Weil will 
have as his assistant Maurice Thomas, formerly with the 
coat department of Maurice L. Rothschild’s, this city. 

Miss Margaret Oldham has been named buyer of 
women’s and misses’ dresses. She was formerly buyer 
of sportswear for the Dayton Company of Minneapolis. 

L. F. Orenstein will continue to merchandise the base- 
ment departments. Jerome B. Goldberg, formerly of the 
Whitney-McGregor Company, Minneapolis, has been 
made buyer of women’s apparel for the bargain basement. 
Mrs. T. C. Gribble will buy stouts’ wear and Miss Hazel 
Grimsted, sportswear, 


Eighteen Stores for New Buying Firm 


With the representation of eighteen specialty stores on 
a salary basis, Abelow & Simon, New York, have started 
a resident buying business here with headquarters at 455 
7th Ave., according to Eli M. Simon, one of the partners. 

Messrs. Abelow and Simon are veterans in the resident 
buying field. Prior to the formation of their new venture, 
both of them were connected for a number of years with 
the resident buying organization of William Gross & Co., 
and before that had many years’ experience with other 
resident buying firms. 


NNOUNCEMENT has just been made that ef- 
Godtfrey- 


fective January 1 a new firm, tl 

Heaton Co. Inc., opened their offices and show 
room at 212 Fifth Ave. H. J. Godfrey formerly con- 
nected with the Geo. C. Kindt Co., for several years and 
previous to this association was with Geo. Lorgfeldt & 
Co., is president of the new corporation, while C. A. 
Heaton, formerly treasurer and general manager of the 
Sweeney Mfg. Co., Brooklyn, metal ware manufacturers, 
will be associated with Mr. Godfrey in an executive capa- 
city. The firm will handle novelties and specialties acting 
as factory representatives. Their office and show room 
which is located on the tenth floor covers an area of 1000 
square feet. 


Graham & Zenger, the well known importing house, are 
now in the midst of moving their warehouse from their 
old quarters at 5 East 17th St., where they have been 
located for the past three years to a new and larger one 
at 41-51 East 11th St. 
feet of storage space and will be known as their Metro- 


This will give them 15,000 square 
politan distributing warehouse. All their expensive lines, 
such as Venetian glass etc., will be moved from this place 
and will allow them over four times the space they had 
at their old warehouse. 


Kenneth Sebring of the E. H. Sebring China Co., is 
spending several days in New York this week attending 
to special business for the factory. He is also consulting 
with F. W. Dalrymple, New York Manager for the firm. 
Mr. Sebring expects to spend the most of next week visit- 
ing the Pittsburgh show before returning to the factory 
at Sebring, O. 


In our issue of December 30, it was stated in error that 
Herbert L. Wellington would cover middle western terri- 
tory for B. Tomby & Co. Instead Mr. Wellington is to 
take care of the New England and New York trade for 
the Tomby firm, 


Cox & Co., manufacturers representatives, announce 
the acquisition of the Silver City Glass Co., Meriden, 
Conn., to the list of firms they will represent for 1927. 
This concern which was formerly known to the trade for 
one of the highest grade lines of cut and engraved glass 
ware on the market is now producing a quality line of 
decorated ware. Besides a general line of utilitarian items 
in decorated colored glass they will also produce a line of 
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stemware and china. Still another addition to the Cox 
factories for the coming year is the Lewis County Cut 
Glass Co., Weston, W. Va., manufacturers of crystal and 
The Cox a 


will represent both of these factories in the entire easte 


territory. 
‘ 


The friends in the trade of whom she has many, have 
been welcoming Miss Grace Webster back this week ai 
the office of the K. P. Lockitt Co., importers of glass 
ware in the Fifth Ave. Building, where she assumed h 
duties on Monday as office manager and assistant to th 
head of the concern Kenneth P. Lockitt. Miss Webstei 
who, has been identified with the china and glasswaf 
business for years as office manager for the late Hen 
3enedikt and his successors S. H. Slobodkin has be 
taking a rest for the past three months since she fr 
linquished her work with Mr. Slobodkin but says she 
glad to be back in harness again in the only kind 
work in which she could be happy. 


colored glassware in light cuttings. 


Although the impoi 
business is new to her she says anything in the china a 
glassware business be it either domestic or import present 
no problem to her. 


———— n 


} 


The Cox & Company sales staff has been augmentet 
this year with the following new salesmen: Willian 
Schultz will cover New York State, W. C. Clayté 
Pennsylvania with the general lines of the firm while Jo 
H. Herfeld who will specialize in the sale of art and fan 
lines will also make Pennsylvania and New York Sta 
H. C. Wolfe and A. Levy will cover the Metropolit 
territory. 


Announcement comes from the importing firm of 
F. Bassett & Co., that they have engaged the services 0 
Clifford R. Ham to cover the middle western territory f 
them. 


Clifford Ham Joins Bassett Staff 7 


Mr. Ham, who needs no introduction to the tra 
is one of the best known and most popular travelers | 
the business and his services should be a decided acquis 
tion to any firm. ! 
| 


Ceramic Society Meets at Detroit 


The twenty-ninth annual meeting of the Ameri 
Ceramic Society will be held this year at Detroit, Mi | 
Feb. 14-19th inclusive. Sessions will be held at the Bool 
Cadillac Hotel, and a number of manufacturers and the 
in charge of local research departments will attend. 
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Crockery Board of Trade Officers Elected 


The following officers were elected at the Annual Meet- 
g of the Crockery Board of Trade of New York for 
e ensuing year, held at the Manhattan Club, New York, 
nuary 12; President, C. G. Pfeiffer, with Geo. Borg- 
Idt & Co.; first vice-president, E. B. Dickinson, of Edw. 
Dickinson, Inc, ; second vice-president, E. J. Ridgway, 
Meakin & Ridgway; treasurer, F. S. Hunt and secre- 
ry L. S. Owen. 
Members of Executive Committee elected were; L. S. 
iman, of Theo. Haviland & Co. Inc., Edw. B. Dickin- 
n, Inc., Wm. S. Pitcairn of the Wm S. Pitcairn Corp., 
20. B. Jones with Johnson Bros., K. L. Wedwood of 
siah Wedgwood & Sons Inc., H- C. Kupper of H. C. 
apper Inc., and E. L. Fondeville of A. J. Fondeville & 
. 


Members of the Arbitration Committee elected were: 
_D. Bloch, of L. D. Bloch & Co., John J. Miller of 
addock & Miller Inc., and K. L. Wedgwood, of Josiah 
edgwood & Sons Ine. 


Those elected on the Membership Committee were: E. 
Ridgway of Meakin & Ridgway, Wm. R. Noe, Jr., of 
mm. R. Noe & Sons, A. H. Holbrook of Geo. F. Bas- 
t & Co., Henry Witte, manager for Geurin, Pouyat, 
ite Ltd, and A. W. Hogrefe, credit manager of 
orimura Bros. Ine. 

(Trustees elected to serve three years were; Julius 
senfeld, of Lazarus & Rosenfeld Inc., L. S. Hinman of 
heo. Haviland & Co. Inc., H. C. Edmiston and F. S. 
‘int. 


Aaron Holtz to Retire 


‘Aaron Holtz, president and general manager of the Lip- 
n & Wolfe department store, of Portland, Ore., re- 
atly announced his retirement from active business. 
Back in 1906, Mr. Holtz came to Portland to become 
vertising and merchandising manager of one of the 
al department stores. Later he went with the May De- 
‘tment Stores Company and was made vice-president 
la director in charge of the Cleveland store. Two 
irs ago he returned to this city. His first retail venture 
s with Sidley, Lindsay & Curr Company, of Rochester, 
LY. 

dis post at the Lipman & Wolfe store will be filled by 
old F. Wendell, at present secretary of the company. 
*. Wendell came to this city from Chicago eight years 
), 


Sincoff to Join Gimbel 


samuel Sincoff will join Gimbel Brothers, of New 
tk, about January 10 as assistant general merchandise 
nager of the basement store. Mr. Sincoff resigned re- 
‘tly as divisional merchandise manager of Bloomingdale 
thers. 

At the Gimbel Store he will succeed William Cohen, 
9 has been named merchandise manager of ready-to- 
ir at the Brooklyn store on Oppenheim, Collins & Co. 


The position at Oppenheim, Collins & Co. was held 
formerly by N. Kresvogel, who has purchased the Hudson 
Cloak and Suit Stores from S. & A. Feinstein. 


Miss M’Sheffery Resigns 


Miss Mary McSheffrey, who for fourteen years has 
filled the post.of advertising director in the Hearn store, 
New York, has resigned and will retire from active busi- 
ness, she says. Miss MecShetfrey has been with the com- 
pany for a total of thirty-eight years. 

Miss Anna Nugent and Miss Anna Paulan, buyers of 
infant wear, also have resigned, it was announced. 


Increase May Co. Capital 

The May Department Stores Company, of New York, 
has increased its capital stock by $2,000,000. The capital- 
ization now stands at $33,500,000, with 1,255,000 shares 
instead of 575,000. Of this 1,200,000 shares in common 
stock at a par of $25 and 55,000, is preferred stock at $100 
par. 

The financing plan calls for the redemption of preferred 
stock at $125 a share on April 1. 


Grant Expects $35,000,000 
According to S. A. Powdrell, treasurer of the W. T. 
Grant Co., New York, the chain system expects to hit a 
new sales record for 1926 of from $35,000,000 to. $37,- 
000,000. 


to open twenty more during the coming year. 


The company operates 100 stores and expects 


H. G. Brown Resigns 


H. G. Brown, of Frederick Loeser & Co. department 
store, has resigned to become associated with the William 
Hengerer Co., of Buffalo. For the last five years Mr. 
Brown had been buyer of linens for the local store. 

He will take up his duties in Buffalo on February 1, 
where he will be come merchandise manager of the piece 
goods department. 


Strawbridge Breaks Record 


The biggest December volume in its history was re- 
ported by the Strawbridge & Clothier store, Philadelphia. 
Two “clover days’ were held, and the business for the 
month ‘broke the record by several hundred thousand 
dollars. 


Fred Hollenbach, with Hess Brothers, Allentown, Pa., 
will be in the market January 12th for the purpose of buy- 
ing housewares, china and glassware for the 30th anniver- 
sary sales this house contemplates in the near future. Mr. 
Hollenbach will make his headquarters at the New York 
office of the firm at 220 Fifth Ave., which is in charge 
of Frederick Atkins. Hess Brothers are in the market 
for $200,000 worth of merchandise for this sale. 


Will Demand for “Old Time” Sets Return? 
INNERWARE manufacturers in discussing the 
outlook for sales during the new year have been 
wondering whether or not the demand for “old 

time” sets would return. Some are of the opinion that 
the day of the large dinner service is past and that the 
demand for the short set composition will continue. 

“In former years people had a dinner service they used 
three times daily, and then there was the ‘good’ set which 
was placed on the table only when ‘company’ was enter- 
tained, but that day is only a memory now,” one producer 
declared. 

Various reasons have been advanced as to why tne de- 
mand for short sets will continue, and it does seem that 
the main reason is that little room exists in the modern 
apartment house for the old fashioned dinner service. 

The continued demand for the short set has caused a 
decline in the sale of the old fashioned 100-piece and the 
112-piece composition. While manufacturers are ship- 
ping few sets of the larger composition, there is still left 
open the opportunity to purchase any number of pieces 
from those retail distributors who handle open stock pat- 
terns. In this instance the retail purchasers can specify 
any number of items. 

Manufacturers are not unmindful of the decline in the 
demand for the set of large composition, and as a result 
where a 42-piece set is sold, three customers are satisfied 
and only 116 pieces of ware are sold, whereas in the old 
days one purchaser would buy 100 or 112 pieces. This 
situation has caused the producers to reach out after more 
business and greater sales have to be made in order to 
maintain nominal plant production schedules. 


William L. Tickell at Pittsburgh 


William L. Tickell, eastern salesman for the Smith, 
Phillips China Co., who spent the last week at the factory 
opened this line at the Ft. Pitt Hotel at Pittsburgh, Pa., 
this week. At the close of the Pittsburgh market, he will 
continue east and open at New York. 


Buyers Interested in Spring Specials 

Quite a number of buyers who will be in the local mar- 
ket during the current season will be interested in mer- 
chandise for anniversary and special spring sales. In- 
quiry for this line of goods is already being made. Quite 
a few of the larger retail distributors declare they are 
interested in the better class of merchandise, but, “at a 
price.” 
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While merchandise is being sought for these feature 
sales, it is also known to the buyers that the current mars 
ket is on a firmer basis now than for at least a year. I 
is also admitted by some distributors that the manufacture 
ers are no longer putting out merchandise at a loss, and 


this fact is bound to place a higher grade of dinnerware 
before the buying public. 


F. I. Simmers Back From West 


Following a western trip that took him into Arizona and 
California on both business and pleasure, F. I. Simmersy 
head of the Hall China Co., returned to the factory late 
last week. He immediately arranged the line of this plant 
that is now on display at the Ft. Pitt Hotel at Pittsburg 
Pa. 


Chain Stores Aid to Prices 


It is the contention of Mare Solon, formerly of the 
Mercer Pottery Co., Trenton, N. J., that the chain stores 
the premium houses and similar distributors have done 
much to make it possible for the average buyer of dinne 
ware to obtain such merchandise at attractive prices. Iti 
also the belief of Mr. Solon that hereafter the manufae 
turers of dinnerware should give greater attention to th 
creation of design or shape and also a closer study anem 
treatment. ‘There has been a revolution in general taste 
so far as retail buyers are concerned, and the producef 
must meet these particular requirements. 


Charles A. Uhl Left $80,000 Estate 


An estate valued at approximately $800,000 was left bj 
the late Charles A. Uhl, pottery manufacturer, who died 
recently at Evansville, Ind. The plant was a large pre 
ducer of stoneware and like specialties, and the busine 


will be continued under the management of Louis Uli 


son of the founder of the business. 


J. J. Purinton to Tour South America 

J. J. Purinton, president of the First National Bank ¢ 
East Liverpool, and interested in the East Liverpool Pat 
tery Co., at Wellsville, has arranged to make a tour @ 
South America, and will leave here within the next fe 
weeks. Mr. Purinton will not return until April. 


John B. Lasell to Manage Camden Plant 


John B. Lasell, formerly associated with the pottef) 
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industry in East Liverpool and more recently head of the 
Newark Art Pottery Co., at Newark, O., has taken over 
the management of a new Be to be erected at Camden, 
Ark., and in association with S. J]. Carnes of Camden. The 
contract for the erection of two kilns has been awarded 
to an East Liverpool contractor. For some years Mr. 
Lasell was in charge of decorating departments in this 
district, and at one time operated a decorating plant at 
Pittsburgh, Pa. 


Bybee Pottery to Add Stoneware 


A line of stoneware is to be added to the output of the 
Bybee Pottery Co., Lexington, Ky., it has been reported 
here. The firm is also now in the production of a line of 
art ware, and the plant is the only one in that state fea- 
turing a general line of specialties. 


California China to Expand 
C. J. Junior, of the California China & Glassware Co., 
Los Angeles, Calif., has determined upon an expansion 
program, and as a result a new plant is to be erected cov- 
ering a site 100 by 150 feet. The company is doing an 
exclusive decorating business, and is decorating both 
elassware and china. 


K. T. & K. Converting Plant for Ivory Ware 


_ Active preparations are now under way at the “China 
Works” plant of the Knowles, Taylor & Knowles Co., 
for the conversion of this pottery into the production of 
ivory body dinnerware. This will then give this firm 
aine kilns in the production of a white body. Within a 
few weeks the “China Works’’ will fire its first kiln of 
vory body ware. 


_ Edwin M. Knowles Adds New Shapes 
| Two new shapes have been added to the lines of the 


: Edwin M. Knowles China Co., for 1927, and both are to 
ye had in ivory body. Both a plain and fancy shape are 
ncluded, and one has been named the “Santa Barbara” 
ind the second the “‘Lotus.”” These shapes are now on dis- 
lay i in the sample room at the Newell, W. Va., plant, and 
ire being shown in a new line of treatments, the majority 
of which are controlled designs. 
_ In addition to showing the new shapes here, both will 
ilso be featured prominently in the display of this firm 
it the Ft. Pitt hotel next week, together with all other 
eatures of this interest. 

New decorations have been listed on the specialty line of 
his plant, the demand for which during 1926 was ex- 
eptionally active. 


White Ware Production Waning 


Due to the great vogue for ivory body ware and the 
hanging of several white ware plants to ivory, the pro- 
luction of white ware during 1927 will reach a new low 
evel, and the output of the ivory body will show a de- 
ided increase. 


| 
| 
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is about to unfold its op- 
P@mctunities for ceramic 
producers. It is with 
pleasure and a sense of 
responsibility that The 
Roessler W Hasslacher 
Chemical Company ten- 
ders its cooperation in ad- 
vancing the interests 
of the industry 
Leesetves? 


REG. U.S. PAT.OFF, 


CERAMIC CHEMICALS 
MINERALS, OXIDES 


SERVICE 


he 
ROESSLER & HASSLACHER CHEMICAL 
709 Sixth Avenue, New York 


Boston Cleveland Pittsburg 

Baltimore Kansas City San Francisco 

Chicago New Orleans Trenton 
Philadelphia 


GLASS FACTORY ACTIVITIES 


AND PITTSBURGH NEWS 


Pittsburgh Show Opens With Rush 


HE annual glass and pottery market opened at 
Pittsburgh, Pa., last Monday with what many have 
characterized as a rush. Buyers began to arrive in 

the market last Sunday morning, and others continued to 
register at the Ft. Pitt and William Penn hotels through- 

out the day and evening. Another crowd arrived on early 
trains Monday morning. 
In the main, Monday and Tuesday were occupied by the 


“ 


buyers in “shopping.” This and that room were visited 
and it was not until Wednesday that buying began in 
earnest. 

30th glass and pottery markets are declared to be 
firm this season, and advances have been reported on a 
number of lines, especially in the dinnerware section. 

Quite a number of buyers who spent Monday and 
Tuesday in the local market went to the East Liverpool 
district Wednesday, and those who made the latter dis- 
trict their first stop arrived at Pittsburgh Wednesday and 
Thursday. 

Both manufacturers and salesmen hold the opinion that 
because of the active trade reported during the holiday 
season that retail stocks are somewhat below normal, and 
that present indications are that the current market will 
prove to be an active one and that sales for January last 
will be exceeded in both glass and dinnerware sections. 

For variety of items in the glass section and treatments 
in the dinnerware section, buyers perhaps will “scratch 
their head’ before final orders are placed. Many have 
already declared that ‘‘this line looks good, and that line 
appeals to me” and that some study will follow before 
final decision has been made. 

All last Sunday salesmen were engaged in arranging 
their displays, the work continuing until late Sunday eve- 
ning. A few lines were not arranged entirely until about 
noon Monday. 

From early indications, it does appear that both glass 
and dinnerware lines will have an active sale this month. 
The firmness of the market may cause some buyers to 
hesitate a little before writing specifications, but at that 
it is generally admitted that some low quotations available 


during 1926 are not to be had at this time. 


Hall Display Destroyed Is Immediately 
Replaced 
A section of the display of the Hall China Co. in the 
Ft. Pitt Hotel collapsed last Sunday morning, resulting 
in the destruction of about 250 samples of teapots, both 


plain and decorated. The display had been “built up” 


Sixteen 


from one of the regular display tables, and the weight 
of the teapots caused the shelving to give way. 

F. I. Simmers, who is in charge of the exhibit immedi- 
ately got in touch with those of the East Liverpool office, 
and late Sunday afternoon an entire new line of samples 
was sent to Pittsburgh by truck. 


Charles G. Campbell Bloomingdale Buyer 


According to word received in the East Liverpool mar- 
ket Charles G. Campbell has been appointed buyer of 
housefurnishings at the Bloomingdale store, New York 
City, succeeding Samuel Hughes. 


Suggest Biennial Conventions 


Members of the National Brotherhood of Operative 
Potters are now considering a suggestion that conventions 
that have heretofore been held annually be held biennially. 
Such a proposition may soon go to a referendum vote of 
the trade. 
be no convention next July. As the wage for the general- 
ware branch of the industry has been approved for a period 
of two years, many workers are of the opinion there is no 
necessity for a convention every year. 


Says Schools Should Include Decorating 

“The ceramic schools of our country, especially the one 
of our own state, should have as part of their course of 
study a branch known as ‘Ceramic Art,” declared Frank 
P. Judge, Jr., of the National China Co., Salineville, O. 
“This subject should cover designing and decorating. 

“This part of the ceramic course of study should be 
treated from two angles: first, the making of an article 


Should the suggestion be endorsed there may 


that is practical from the standpoint of manufacture, for” 


too often have we seen beautiful pieces of ware designed, 
then found to be impractical when it came to manufactur- 
ing them. The piece of ware designed should be created 
with the idea uppermost in mind that it can be made with 
a minimum of loss in the process of manufacture, eco- 
nomic from a kiln placing standpoint and of such build that 


ers standpoint, otherwise the design would be valueless. 

“There is a need in the generalware branch of the 
ceramic industry for trained workers of this kind. Our 
large factories could regularly employ a designer of new 
products and decorations, while our. smaller factories, if 
they would only do it, could jointly in small groups keep 
a designer busy.” 


uy 
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it will stand the high temperatures of firing. The piece of 
ware so designed must also have appeal from the consum- 
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Florida Store Plans Addition 


During the first week of the glass and pottery market 
n Pittsburgh, the report was heard that the Cohen Bros. 
Jepartment store, Jacksonville, Fla., proposed an addi- 
ion to its plan at a cost of approximately $50,000. It is 
wroposed to add 22,000 square feet of floor space to the 
yasement merchandising departments. The China and 
dass section is also to be enlarged, it is reported, which 
vill permit of the carrying of larger stocks. 


With a capital stock of $3,000,000, the Gill-Virdin Co., 
as obtained a Delaware charter for the purpose of manu- 
acturing glassware of all description, it was reported this 
veek. 


Jeannette to Display Entire Line 


The entire line of the Jeannette Glass Co., Jeannette, 
’a., will be displayed this year in the New York market, it 
ras announced here this week by Carl D. Sloan, treasurer 
f this company. The new office will be located at No. 10 
Vest 23rd Street, and will be in charge of C. F. Silber. 


Hazel-Atlas Issue New Catalog 


The Hazel-Atlas Glass Co., Wheeling, W. Va., has is- 
1ed a new illustrated catalog of pressed handled and 
yoted glassware, the issue being a supplement to its reg- 
lar standard catalog. The newest lines from the pressed 
ictory of this company are shown in full size illustra- 
ons. Two new Colonial designs are featured in the 1927 
1e, and include covered sugars and creamer, spooner, cov- 
ved butter, two sizes of sherbets, water jug, seven-piece 
olonial water set candy jar and a new design measur- 
g cup. 
These items are to be had at the factory in reshipping 
iper cartons, and the catalog shows how many dozen of 
ich item are contained in a carton, also the shipping 
eight. 


McKee Adds Many New Items 


A dozen or more new items have been added to the 
127 line of the McKee Glass Co., of Jeannette, Pa., which 
e featured in the display of this factory at the Ft. Pitt 
otel. These are in addition to the regular line of pressed 
mblers and stemware, soda fountain goods and light 
t lines. New cut patterns are being shown in a rather 
de variety by this factory this season. 


U.S. Glass Co. Has Splendid Display 


A remarkable display of the lines of the United States 
‘ass Co. has been arranged in the local sample rooms of 
is interest, Liberty Avenue, near the Ft. Pitt Hotel, 
Nich office is in charge of Henry Nickel. For some 
onths past this company had been actively engaged in 
veloping new items for the 1927 trade, and the variety 
much larger than the list of former years. 


One of the finest collections of salad plates on the market, 
shown in a diversified selection of designs, in the well known 
Duncan & Miller quality—An exceedingly popular line with 
cutters and decorators. 


Representatives 


New York Boston Chicago 
Paul Joseph, Murt Wallace, F. T. Renshaw 
200 Fifth Avenue 157 Summer St. 30 E. Randolph St. 


Philadelphia San Francisco Baltimore 
Joseph Tomkinson, Marsh & Kidd, Harry T. Thomas & Co., 
1104 Arch St. 617 Mission St. 29 S. Hanover St. 


Factory Representative 


E. B. Hill, 5453 Kenmore Ave. Telephone Ardmore 0897 
_— Chicago 
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Phe Duncan & Miller Glass Co. 


* Washington, Pa. “ 


Both crystal and colored glassware is again featured, 
but the variety of items is admittedly the most extensive 
ever brought out by the factories of this company. 


Colored Glassware Demand to Continue 


Early indications point to the fact that colored glassware 
will have just as large demand this season as it experienced 
a year ago, and perhaps an increase will be noted after 
total sales have footed. A number of colors have been 
developed by the manufacturers of these lines, and these 
are being shown for the first time here. 

Early buyers in the market, mainly the eastern trade, 
began to scan the new lines of colored glassware immedi- 
ately. While the crystal lines are not being overlooked 
by any means, yet it is admitted by the buyers that con- 
sumers are interested in the colored glassware specialties. 

A number of orders will be placed for colored glassware 
to fill in stocks that were depleted during the holiday sea- 
son, in addition to specifications for the new items. 


Another Glass Firm for Pacific Coast 


Report is current here that another glass concern is to 
be placed in operation on the Pacific Coast. A. W. Hew- 
ett, of Glendale, Calif., has announced that a new cor- 
poration is being formed there for that purpose, and that 
it is proposed to begin production within a few months. 
The character of ware to be produced has not been made 
known. 


CHICAGO OFFICE 
312 
SOUTH 
CLARK 
STREET 


THE CHICAGO MARKET 


By 


J. H. SmytuHe, REPRESENTATIVE 


Department Stores Preparing for Spring 
NVENTORY work is now under way in the depart- 
if ment stores of Chicago and the buyers are putting 
their stocks in order preparatory to buying spring 
merchandise. 


January Clearance sales are the order of the day and 
the big stores are offering unusual prices on dinnerware, 
glassware and lamps. The Fair this week sold Imported 
Theresienthal iridescent goblets and sherbets, the spiral 
optic variety which regularly sells for 69 cents at 29 cents. 
Hillman’s had a sale of Dresden Figure boudoir lamps 
without shades at $1.49, and Mandel Brothers featured a 
big $1 sale of household utilities. 
a one-day affair. 


The latter sale being 


Frank L. Taylor, for twenty-five years a buyer for 
Marshall Field & Co., died suddenly on Friday, Jan. 7. 
The Limoges China display in the Furniture Mart has 
been very active during the first two weeks of the annual 


\Winter market event, several new patterns being shown 
which have already proved popular, with the buyers. 


Montgomery Ward & Co., internationally known mat) 
order house, has begun its fifty-fifth year of operation 
The firm started in a third floor room, twelve feet square, 
in the old Turner Hall on the north side. Its increasing 
business now requires 160 acres of floor space and seven 
large buildings in leading cities of the United States, 
The first catalogue issued by the company after two years 
of operation, consisted of two sheets. The present cata: 

December sales 
of the company were the largest for any month in the 
company’s history and exceeded December, 1925, the pre 
vious record months, by $314,420, or 1.38 per cent. The 
December figure for the year just closed was $23,103,429, 
as compared with $22,789,009 for December, 1925. The 
company’s sales total of $199,262,563, for the year, rep- 
resented the fifth consecutive increase over the previous 
year and a gain of $15,166,574, or 8.24 per cent over 
1925, when the figure was $184,095,989. The year’s total 


logues contain several hundred pages. 


Announcing Our New Show Rooms in the 
| American Furniture Mart 


: ——— ——— = — ———— — 


We wish to announce the opening of our new 
Show rooms in the American Furniture Mart Build- 
ing, 666 Lake Shore Drive, where we will show for 
the first time our Ivory Body Ware in our New Rose- 
mont creation which will speak for itself, for its ex- 
quisite coloring and an unusually attractive price 
will quickly build business for you. 


Be sure to pay us a visit 


SHOW ROOMS 
AMERICAN FURNITURE Mart BLpo. 
666 LAKE SHORE Drive 


Space 512 Phone: Superior 4100 


Toe STetson Cuina Company 
Offices and Factory 1751 W. 74th St. CHICAGO 


ee pene ret 1 


Phone 
Hemlock 
1000 
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WHAT TO BUY 
AND WHERE Ta 
BUY IT IN — 


CHICAGO 


A DIRECTORY OF 
THE PERMANENT 
DISPLAY ROOMS 


FOSTORIA GLASS CO. 
Chicago Display, 806-7-8 Masonic 


Flint Glassware, 
Pressed and Blown 
Etchings, Cuttings 
and Iridescent. 


Harry G. Dalzell 


Central 3497 


EARL W. NEWTON AND 
ASSOCIATES 


IMPERIAL GLASS CO. 
peruple ECONOMY GLASS CO. 
NATIONAL CHINA CO. 
Phone OWEN CHINA CO. 


9 North Wabash Ave. Phone: Central 3236 


IRA A. JONES CO. 
9 North Wabash Avenue 
Representing: 


Pope Gosser China Co. Seneca Glass Co. 


Susquehanna Cut Glass Co., Coshocton Glass 
Corp., Burke Studios, Vesta Studios, Heule 
Studios, Lamps and Shades. 


THESEBRING POTTERY CO. 
SEBRING, OHIO 
Cuas. L. SesrinG, President 
W. L. GERALD, Chicago Representative 
666 Lake Shore Drive 
FURNITURE MART 


Phone: Superior 4100 Room 980 


This ‘‘card’’ can be made to yield 
big dividends. Phone Wabash 0860 
for rates. 


Se ee 
THE UNITED STATES 
GLASS CO. 
30 E. Randolph Street 
Walter B. Lazure, Chicago Representative 


OUR CHICAGO DISPLAY ROOM CON. 
TAINS COMPLETE SAMPLE LINES 
DIRECT FROM CUR FACTORIES. 


Se 


ulso sets a new high record. The following tables afford 
1 comparison of sales by months and a comparison of 
cumulative sales for the twelve months ended Decem- 
ber 31: 


Monthly Sales 
| 1926 1925 
January Ry ee Ce Oe $15,266,946 $12,603,768 


NE 14,844,720 12,723,423 
ot ee 18,265,921 16,019,974 
te 15,842,712 14,528,116 
oo: ee 14,384,858 12,059,534 
SIS oS Soe ae 16,611,553 14,430,960 


10,842,762 
11,801,892 
15,477,307 


| he RR Be 11,983,553 
SUSE a 12,667,432 
ERT DEL Reis yd os Wee's 16,258,002 
SIO). 3 ial eee rr 20,154,626 21,964,882 
ES eo 19,877,811 18,794,362 
SGI oe 23,103,429 22,789,009 


EN a ee $199,262,563 $184,095 ,989 


Cumulative Sales 
Twelve months to Per cent 


December 1 Increase 


Le a $ 75,956,649 yay 
TS RA Oe 92,474,182 21:75 
oa Se ne as 134,644,436 45.60 
BENNER: SAR SS oe beh o 162,715,494 20.85 
Ee ee ee 184,095,989 13.14 
MER os tees rill ck jhe 199,262,563 8.24 


While the December sales figures of Sears, Roebuck & 

0. were in process of being rechecked, they were ex- 
ected to show a substantial increase over December, 
925. Sales for the full year were estimated at about 
273,000,000, as against $258,000,000 in the previous 
ear. Directors of the company declared the regular 
uarterly dividend of 62% cents, payable February 1. 
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Bert Rinkin, mid-west representative for John B. Sal- 
terimi is now located in his new sample room in the Palmer 
House. The Chicago display of this line of metal fur- 
niture and lamps will remain in the Palmer House during 
the Eastern Importers and Manufacturers Exhibit, Janu- 
ary 24th to February 6th. Later the line will move to the 
new quarters in the addition to the American Furniture 
Mart which will be completed prior to the July, 1927 show. 


Oliver Phillips, of the Nu-Account Sales Co., and for- 
merly china and glass buyer for The Fair, Chicago, left 
last week for a business trip through the middle west. 

Richard Fitzgerald has been made president of the six 
Associated Furniture Stores doing business in various 
business sections of Chicago. Mr. Fitzgerald’s store on 
East Seventy-fifth St. is one of the chain. 


January Sales got under way in the large department 
stores of Chicago this week. The Davis Co. is holding 
their Birth Day Month sales which are to represent the 
third birthday of “an idea.” The idea being the inau- 
guration of the “Rock Bottom Price” policy. Hundreds 
of bargains are put out for the public during this sales 
event, including some interesting specials in dinnerware 
and glassware. 


Charles V. Knoepfel, for twenty-one years an execu- 
tive of The Fair, has resigned to become vice-president 
and general sales manager of the Durant Motor Cover 
Co., of New York. 


The Glass Novelty Co., 440 W. 26th St., was incorpo- 
rated recently with a capital of $1,000 to manufacture and 
deal in infant, juvenile and household furniture, special- 
ties and glass novelties. The incorporators are Harry L. 
Rudnick, Aleck L. Bernstein and Mortimer Goldstone. 


Income [Tax Department 


Conducted by M. L. Srerpman, 
of Seidman & Seidman, Certified Public Accountants 


This is the eleventh of a series of articles by Mr. Seidman on how to prepare income tax returns, that will ap- 
pear regularly in these columns. Mr. Seidman is a well known tax expert and has written numerous articles on 
taxation. He will answer all income tax questions that might be directed to him by our readers. 
should be addressed to him, c/o Seidman & Seidman, 41 Park Row, New York City. All commumications must 
be signed by the inquirer, but no names will be disclosed in the published answers. 


Questions 


© many readers questions have come in, many of 
them of extreme importance and general interest, 
that this entire article will be devoted to questions 


and answers. 
QUESTIONS AND ANSWERS 
Stocks AND Bonpbs 


QO. a) When one receives a coupon for six months in- 
terest on a tax free covenant bond that one has only held 
for one month, does one claim credit 2 per cent of the 
whole coupon for six months or only 2 per cent of interest 
for one month, the actual time the bond was held? b) 
How can one tell whether a mining stock, oil stock de- 
clares a dividend out of earnings or depletion reserve or 
depreciation reserve? c) When should a man consider he 
has received a dividend on stock, the day it is payable or the 
day it goes ex-dividend? d) Can a husband and wife 
make a joint return in one year and change to a separate 
return method without the necessity of getting permis- 
sion?—M. VonB. 

A. a) The 2 per cent for tax paid at the source is com- 
puted on the interest for the period that the bond was 
held and not on the whole coupon. b) Asa rule, the min- 
ing or oil company will inform its stockholders to what 
extent a dividend is out of earnings or is a return of cap- 
ital. The company could, of course, tell from its rec- 
ords. c) A dividend is taxable when paid and not when 
the stock sells “Ex.” d) A husband and wife have the 
right to file a joint return one year and a separate return 
another without first applying for permission to change. 

Trusts AND REAL Estate Prorits 

©. My father and mother have created a living trust 
estate of which I am trustee. The entire income goes to 
them during the lifetime of either or both of them. Is 
the return to be made as an estate or trust, or should the 
return be made by them as individuals, since the entire 
income goes to them? Also, I, as trustee, sold from the 
estate a piece of property on contract, for $175,000. Title 
will not pass to the purchaser until one-half ($87,000) is 
paid up, which will be in May, 1927. By January 1, 1927, 
$40,000 will have been paid in, and the real estate broker’s 
commission of 5 per cent ($8,750) will have been paid. The 
value of the property as of March 1, 1913, was $25,000. As 
$40,000 is less than 25 per cent of the purchase price, how 


, 


Twenty 


should I make the return? How is the commission of 
$8,750 applied. When title passes to purchaser, a first 
mortgage of balance ($87,500) is given to me. This. first 
mortgage, I understand, is to be deemed the equivalent of 
cash.—J. V. H. 

A. A return is required of the trust in addition to the 
returns due from your father and mother. The real es- 
tate transaction is an installment sale. You need, there- 
fore, only report that part of the total profit to be realized 
that the cash collected during 1926 bears to the total con- 
tract price. The commission may be offset against the 
selling price in determining the profit to be realized, and 
therefore the amount to be reported in each installment 
payment. The mortgage that you will take back need not 
be regarded as the equivalent of cash. You will, of 
course, have to take into consideration depreciation on 
the property since March 1, 1913, in computing your cost, 


INTEREST ON MORTGAGE 


QO. Please advise if I may deduct from my income, state 
and federal tax, the interest paid on the mortgage on m 
home.—H. R. P. 

A. Interest paid on a residence mortgage is deducted 
All interest, for that matter, can be taken as a deduction, 
even though connected with a personal expenditure. 


SINGLE PERSON’S EXEMPTIONS 


Q. You plainly state in your article that any single per 
son is entitled to an exemption of $1,500, and that if his 
net income is less than that amount, he has no tax to pay. 
Last year the paper sent me to make out my income ta 
read that $800 was the amount allowed for exemption of 
a single person. Has the figure been changed ?—Miss 
Sete 

A. Your exemption is $1,500. The $800 you refer to 
may have reference to the exemption allowed by your State 
law or to the additional exemption allowed for supporting 
two dependents. 


UnITEep States CITIZEN IN CANADA 


Q. a) In Canada the government allows a deduction 
of fifty per cent from gross and net income on dividend 
from mining stock. Is a similar allowance made by the 
U. S. Government to U. S. Citizens in Canada on Cana 


(Continued on page 31) 


‘anuary 18, 1927 CROCKERY AND GLASS JOURNAL Twenty-one 


OUTBABLING 
BABEL — 


a) HE living languages today number 
| eight hundred and sixty, not to take 
INH} into consideration some five thou- 
sand dialects. This modern confu- 

sion of tongues outbabels Bakel. 


Cardinal Mezzofanti, the greatest linguist 
the world has ever known, was acquainted 
with but one hundred and fourteen 
languages and dialects. 


How fortunate are we today when a 
simply-worded advertisement written in 
English and published in the CROCKERY AND 
GLASS JOURNAL makes its appeal to buyers 
all over the country. 


A postcard request will 
bring our rates. 


The CROCKERY and GLASS JOURNAL 


The oldest publication in the field. 
AS East 17th Street New York 
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Profit — Economy — Convenience 
To the Buyer 


| CIne : 
China.Glass 
and Gift Show 2 


S ~ Chicago 


= Hotel Sherman 
—§$—=_ JANUARY 
—= 241029 
== 1997 


The 
Ghina.Glass 


>, ond Gift Show 


», Chicago 


pare three floors of 
exhibits covering the 


A mid-year, mid-con- 
tinent market offering 


Representatives: the most convenient Gift, China, Glass and 
D. King Irwin _ E. KE. Wilgus _ Western Glass Pro. Co. and profitable oppor- allied merchandise 
900. Fifth Ave., N. Ys Rooms 35, 36, 37 149 New Montgomery St. Ores v: d fi 1d 
E. J. Nickey 111 Summer Street San Francisco, Cal. tunity to see and com- elds. 
204 Grand Avenue Boston, Mass. Western Glass Pro. Co. « 
Ere Hart Aye sph saat ge pie. . 5 é A 
. A, Miner & Associates Seattle, Jash. : Ch Gl d G f A 
5 itapect Street 9 No. jap Avenue Western Glass Pro, Co. Ina, ass an | t ssociation 
Rochester, N. Y. ‘hicago 1216 Fourth Ave., L. A, -4 
10 So. LaSalle St. Chicago 


“She NATIONAL CHINA Co. SALINEVILLE, O. 


‘Pottery and Porcelain’ 
By Frederick Litchfield 


“SHADED LIGHTS” 


For Chandeliers and Brackets. New AUTHOR OF 

Shapes, Colors and _ Decorations. “Marks and Monograms on Pottery and Porcelain” 
: “Tllustrated History of Furniture 

Now Ready. Write for Samples. ee caper 


DELICA WHITE This is a book that every domestic potter should 
have. The illustrations alone would well repay 

them for the outlay. 

BEST GLASS FOR LIGHT It contains a list of over 300 Ceramic Factories, 

with short historical accounts clear and concise, 

A descriptions of peculiarities of parts, glaze and 

ims colorings. 
K. G. F to SATISFY For a collection the book is invaluable as it will 
save an amateur from many pit falls. 


Crystal, Colors Kopps_ Railroad The chapter on “Values and Prices” has been 
at Cored Glace ape Tee rewritten and brought up to date and there is a 
Foo illuminating sional sGlass new index arranged on a novel plan so that marks 
Wee Special Glass can be readily identified. 
Novelties and Se er for Special poe eet 
Specialties Purposes Price $9.00 
KOPP GE ASS: Inc. The Crockery & Glass Journal 
47 East 17th Street 


Swissvale, Pa. 


New York, N. Y. | 
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FIFTY-ONE YEARS AGO 


From the 1875 Files of the 
CROCKERY AND GLASS JOURNAL 


The China Mania 


China is now the fashionable hobby, and seems likely 
to rise into the dignity of a fureur. It is an intermittent 
frenzy recurring at intervals. Goldsmith ridicules the 
ladies of his day, who arrive from the auction room where 
they have been bidding furiously; and Miss Ferrier has 
a pleasant passage anent Indian monsters which were then 
all the rage. 


Those Were Hard Times 


The hard times for New York and the whole country 
continue. Men have looked forward to a change which 
does not come, and which seems as far off as ever. The 
depression promises to be long and the revival only to be 
arrived at after a great shrinkage of values, and the re- 
duction to the strictest economy of public and corporate 
administration and private life. We are in the hands of 
circumstances which no human wisdom can manage or 
shape ; and we shall be obliged to shape ourselves to them. 
We have too many railroads and they have cost too 
much. We have overdone manufactures, and our mills 
are lying idle or running to no profit. We have too many 
middle-men in trade. In brief, we have too many facili- 
es for business. There is not business enough in the 
sountry to employ the men and the capital that are de- 
voted to it. We shall reach this point quicker by the 
aecessary diversions of this capital and labor to produc- 
‘ive pursuits, or by the destruction of the one and the 
torced withdrawal of the other, etc. 


Removal 


‘lhe othce of the CROCKERY JOURNAL has been removed 
‘rom Fulton Street to No. 30 Vesey Street. We are now 
n the immediate neighborhood of the trade, and we cor- 
lially invite our friends and patrons to call upon us and 
‘egard our office as headquarters for their personal con- 
venience. 


Experiments with the New Glass 


At Cooper Institute, this city, on the 4th inst., under 
he auspices of Messrs. Patarie & Chapella, agents of the 
nventor M. de la Bastie, Prof. Egleston, of the Colum- 
na School of Mines, submitted toughened glass to a 
variety of experiments similar to those presented in 
‘rance and England, and which have been recorded in 
hese columns. 


An Imperial Dinner Service 

On the occasion of the Emperor of Russia’s visit in 
Jay last year to Mr. Mortlock’s Pottery Galleries in 
Ixford Street and Orchard Street, his excellency, Gen- 


eral Count Adlerberg, who was in attendance on his May- 
esty, ordered a dinner service to be made in accordance 
with a design which had attracted his attention. This 
superb advice, of the finest English porcelain, made by 
Messrs. Minton complete for eighteen persons, is still on 
view for a short time at Mr. Mortlock’s galleries prior to 
being dispatched to St. Petersburg. The broad turquoise 
border (on white ground) with gold finish and gold don- 
tille edge, is considered to be the most perfect color yet 
produced since the days of the old Sevres. In the centre 
of each piece is an exquisite painting of a female head, 
each portrait representing a different type of English 
beauty. These paintings are as highly finished as minia- 
tures on ivory, some of them having been executed by 
Miss E. M. Keates, at Messrs. Minton’s establishment at 
Stoke-on-Trent, and some by the female artists at Messrs. 
Minton’s Art Pottery studio at South Kensington.— 
Court Journal. 


Since semi-transparent porcelain differs very little 
from glass in its composition, it may perhaps be possible, 
by carefully heating valuable specimens of china and sub- 
jecting them to this process, to harden them to such a 
degree that mater-familas may see with equnimity her 
best Sevres or Wocester china scattered over the floor by 
her maids or children. 


The Staffordshire Potteries 


There are two hundred and thirty manufactories 
of pottery in Staffordshire, England, of which num- 
ber fifty are employed upon white ware as a specialty 
for the United States. For the nine months previ- 
ous to September 30th, 1873, there were shipped to this 
country 71,906 packages of pottery. We choose Septem- 
ber 30th because that was about the beginning of the 
panic. For the corresponding period of last year, twelve 
months after the panic had begun, there were shipped 
59,040 packages, 12,866 packages less than in the corre- 
sponding months of the preceding year. The total falling 
off of exports during the year 1874, of crockery and 
earthen ware amounted to $1,209,040. The British Trade 
Journal, in attempting to account for this decline says: 
“Primarily and to the largest extent, the decline is to be 
attributed to the commercial panic of 1873, but it is also 
owing to the enterprise of the Trenton, N. J., potteries, 
the Americans being determined to be self-supplying in 
the matter of crockery if possible, as well as everything 
else.” 


Curb Admits New Stocks 
The Curb Exchange has admitted the Hazel Atlas Glass 
Co., unlisted trading privileges: 600,000 $25 shares cap- 
ital stock. 


New Incorporations 
Fairmont Crockery Co., $20,000; L. Berkowitz, J. Lip- 
tok, P. Miller. (Atty., S. L. Miller, 261 Bway.) 
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Salad Bowls—the 


Counter Attraction 


The six members of our Beech Salad Bowl family 
are all so lovely that your customer will linger 
long to make up her mind which she wants. 


Brilliant colors for which Winterling is famous ; 
beautiful decoration in bouquet floral effects; 
year ‘round sales to keep you happy. 

Write for attractive price on Beech assortment. 
for 
for 
ASSORTMENT OF 6 PATTERNS, 
2 DOZEN OF EACH, TO A CASE. 


Only 3 of the 6 patterns are illustrated here. 


See 
Send 


yourself 
samples 


WENT BE Rois NG 
Faney China 
Supreme in its Field 


INC 


HEINRICH & WINTERLING, unc. 


Sole Agents for Heinrich Dinnerware & Winterling Fancy China 
ENTIRE FIFTH & SIXTH FLooRS—49-51 WEST 23RD STREET, NEw York City 


AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA AAAAAAAAA 


ig 


HARUTA & G. 


+ IMPORTERS OF - 


141-147 FIFTH AVENUE 
NEW O'R = 


Special sales from stock for 
New 
Import lines for 1927 are 


your Spring trade. 


now ready for your inspec- 


tion. 


NEW ENGLAND REP.—C. W. Pingree, 99 Bedford St., Boston 


WAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 
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“NUROCK” 


The most popular 
BAKING AND 
SERVING 
WARE 
made in America 
ells because its 
erviceable, 
ightly and 
anitary. 
THE BRUSH POTTERY Co. 
ZANESVILLE, OHIO 


N. Y. Office—John L. Pasmantier & Sons, 5 West 20th Street 
We make the “LINES THAT SELL.” 


Marion Talley never would have scored her triumph had 
she sung behind the back drop. Neither will your product 
sell as it should until the audience can see it. 


Sign up with a good producer—Robert Rawsthorne Com- 
pany, for instance—and bring your wares into the spot- 
light of public acclaim. 


Photo-Engraving, Illustrating, Photography, Advertising 


ROBERT RAWSTHORNE COMPANY 


HEEREN BUILDING « EIGHTH & PENN - PITTSBURGH. PA 
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OBITUARY 


. W. Irwin’s Sudden Passing Great Shock to 
Trade 


The death of James W. Irwin, aged 65 years, secretary- 
reasurer of the Edwin M. Knowles China Co., Friday, 
anuary 6, came with a suddenness that literally shocked 
he East Liverpool, O., community as it will also come 
as a_ terrific 
shock to the 
trade through- 
out the coun- 
try where he 
was well 
known and 
held in high 
esteem by a 
HW osset * Gack 
friends. 

Although 
for “some 
months previ- 
uss Mier 
Irwin's health 
was not of 
the best, yet 


his many 
friends were 
f the opinion that his ailment was not at all serious. 

Mr. Irwin, following the noon day meal, Sunday, Jan. 
, feeling ill summoned his physician to his home on 
Jhio avenue, East Liverpool, and he was immediately 
rdered to bed. 
‘hich proved fatal five days later. 


His illness was pronounced erysipelas, 


Because of the character of illness, funeral services 
londay afternoon Jan. 10 were private. 
lade in Riverview cemetery at East Liverpool. 


Interment was 


James Weller Irwin was born at Salineville, O., June 
5, 1862 and from early boyhood he was familiarly known 
s “Zach.” This name came to him because of the close 
ssociation of the family with a minister at Salineville, 


fter whom he was named and who also was known as 
Zach.” 

He moved to East Liverpool at an early age and his 
tst work was as an office boy with the Knowles, Taylor & 
nowles Co. He applied himself, and eventually became 
ssociated with the sales department of this factory. He 
ter became identified with the old Goodwin Pottery Co., 
id then later with the D. E. McNicol Pottery Co., then 
nown as the McNicol-Smith Pottery Co. 

Mr. Irwin went with the Edwin M. Knowles China 
0., when this firm built its first plant at Chester, W. Va., 
tis connection dating back to Dec. 1, 1899 and continued 
ith it until his death. 


_In addition to his connection with the Edwin M. Knowles 
-eanization, Mr. Irwin was a member of the board of 


| 


| 


directors of the First National Bank of East Liverpool 
and also of the Federal Building & Loan Association. He 
held a similar office with the East Liverpool Y. M. C. A. 
and was a member of the official Board of the East Liver- 
pool Methodist Episcopal church, and a member of the 
Chamber of Commerce and Rotary club. 

He is survived by his widow and three children. Mrs. 
Edwin Wallover of Midland, Pa.; Mrs. Allin Poole of 
New Haven, Conn. and a daughter Jane Irwin at home. 
Two brothers. are D. D. Irwin, general manager of the 
Potters Supply Co., of East Liverpool and Frank P. Ir- 
win, manager of the decorating department of the Edwin 
M. Knowles plants. 


Jack Patterson 


News has been received at the Ft. Pitt Hotel, Pitts- 
burgh, Pa., of the death of Jack Patterson, until a year 
ago in charge of he Clarksburg, W. Va., plant of the D. 
E. McNicol Pottery Co. Mr. Patterson died at his home 
at St. Joseph, Mo., following an extended period of ill 
health. 

For many years Mr. Patterson was buyer of dinner- 
ware and glassware for the George Cooke Crockery Co., 
at St. Joseph, and for years was an annual visitor to the 
Pittsburgh and East Liverpool markets. He retired from 
the merchandising end of the business and went with the 
McNicol interests when they took over the Clarksburg 
plant. For some years Mr. Patterson displayed the 
Clarksburg line at the Ft. Pitt hotel, and when the com- 
pany entered the vitreous china business, Mr. Patterson 
retired from the organization, returning to St. Joseph. 
He was a member of the Western Glass & Pottery As- 
sociation and had a wide acquaintance among the trade. 


John B. Lessell 


Death came suddenly last week at Newark, O., to John 
B. Lessell, who for several years was at the head of the 
Newark, (O.) Art Pottery Co. 
widow, who was a former resident of New Cumberland, 
W. Va. News of his death reached the Pittsburgh dis- 
trict this week. 


Surviving him is his 


Mr. Lessell for many years was in charge of decorating 
departments of East Liverpool potteries, first with the 
original Sebring plant at East Liverpool. He then went 
with the Brunt Pottery Co., and was associated with 
several others. Later he went to Pittsburgh, Pa., and 
began the decorating of art pottery in the Phipps power 
building located in the rear of the Joseph Horne Depart- 
ment store. When he retired from this business he went 
to Zanesville, O., and began the manufacturing of a small 
art pottery line, and this business was removed from 
Zanesville to Newark. 

During the last few weeks Mr. Lessell had closed a deal 
to take charge of a new art plant that was to be erected 


(Continued on page 31) 
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Wheeling Decorating Co. 
Wheeling, W. Va. 


Gold Encrusted and Hand Painted China and | 
Glassware 


| Our line for 1927 will be replete with surprises. 
| Don’t miss it! 


Display as usual at the 
Fort Pitt Hotel in January—R. D. Otto, in charge. 


REPRESENTATIVES 
1. SILVERBERG JULIAN GOLDBERG 


GEORGE TURNER 


Middle West 2 East 23rd St. 31342 Liberty Ave. 
17 N. Wabash Ave. New York, N. Y. Durham, N. C. 
hicago 


E. M. BARTLETT | 
180 New Montgomery St. 
San Francisco, Cal. 


7th & Los Angeles St. 
Los Angeles, Cal. 


R. D. OTTCG 
Road Representative 


66 . ore 99 
Ceramic Dictionary 
Copyrighted 
By C. M. Franzheim 


A practical, concise treatise of 
Ceramic words, terms, uses and 
practices for the daily use of the 
factory man, superintendent, sales- 
man and retailer. 


An education for anyone con- 
nected with the trade. 


Price $2.00 Per Copy 


Convenient Pocket Size. 


Demarest Publications, inc. 


Publishers 


| 45 East 17th St. New York 


In Answer to the Grow- 
ing Demand . (2-3 


( ALIFORNIA and two 
Miami -—— two more 

added to the twenty odd new 

now so popular; two more 

beautiful decorations, full 

of color and charm on patterns 


bodies of glowing ivory. stocked 


These new patterns are 

stocked in the special new in 
tea room weight-—a weight 
excellently adapted either 

for regular dinnerware or HOMESTEAD 


for tea room service. The 
plate edges are slightly 
rolled. WARE 


Complete open stock and 
package stock will be ready 
by the end of February. 


Make your selection now 
to acquire these patterns 
for your territory. 

This line will be on dis- 
play at the Wm. Penn 


A. J. FONDEVILLE 


Eiotelseigit cs.» la i, ce 


ENGLAND 


Room 707, January 10 
to 22. Mr. Reiwald and 
Mr. Shaw in charge. 


A. J. FONDEVILLE & CO. 
24 West 23rd Street © New York City 


HOMESTEAD 
WARE 


; 
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> mO me ROOKSVILLE @ EE @ EE @ 
Ay 


CHINA CO 
—_—_— 
UE SaRAy 


H 9M Pattern on the new Hostess Shape 


‘ “Satisfied Customers Keep Us Busy” 
j The Crooksville China Co. 


CROOKSVILLE, OHIO 


Main Office and Factory 
EASTERN REPRESENTATIVE 
V. D. Kinnan 
Zanesville, O. 
NEW YORK OFFICE 
5 West 20th St. 


CHICAGO OFFICE 

348 Morrison Hotel 

John L. Pasmantier & Sons Gordon A. Weese 
epresentative Representative 


Ohio & Michigan Representative J. E. Boring, Crooksville, O. 


>» €) €) C) CC) C) | 


American China 
for 
American Homes 


Albright China 


for the Jobber and Syndicate Buyer 


Three Shapes 


RACE TOM Mer Meiers ath west 2 fancy 
ig la cents ots Riek = tyes.s oS plain 
leo tae Tan's 3 ye Coe amy eae) Rea octagon 


Send for Catalog and Illustrations 


Albright China Co. 


Main Office 
Carrollton, Ohio 
Factories 
Scio, Ohio 
14 Kilns 9 Kilns 


Carrollton, Ohio 


“You Can't Argue 


Against Conviction” 


If you're absolutely deter- 
mined not to take advantage 
of the opportunity to place 
your lamps and shades _be- 
fore the best buyers of the 
trade, our suggestion that 
you advertise in the BUY- 
ERS LAMP JOURNAL is 


likely to fall on unfertile soil. 


On the other hand if you're desirous of get- 
ting your lamps and shades before the man who 
buys—of increasing your business, there is no 
better medium in which to broadcast your mer- 
chandise than the 


BUYERS LAMP JOURNAL 
Chicago Ill. 


The (arrollion Pottery (6. 


INCORPORATED |903 


MANUFACTURERS OF HIGH GRADE DINNER WARE 
CARROLLTON, OHIO 


ONE COMPLETE DINNER SERVICE 
“SUPERIOR” 


SEMI - SQUARE —— PLAIN EDGE 


E offer to the Department 

Store Trade highest qual- 
ity ware and distinctive decora- 
tions in commercial borders. 
Prompt and courteous service. 


Representatives 


HERBERT K. CONNOR CHAS. A. WEIDEMANN 
East est 
ROY E. HENDERSON 
President 
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New York Imports 


December 30, 1926 


S. S. Hamburg from Hamburg, Germany 
Gallagher & Ascher, 56 cases toys and glassware 
Hempstead, O. G., & Sons, 1 case china 
Van ’Oppen & Co., 1 case earthenware 
Block, J. L., & Son, 107 cases glassware, crockery, etc. 
Taub, Hummel & Schnall, 19 cases glassware 
Ruhe, F. H., 1 case earthenware, 2 cases glassware 
Frankel, M., & Co., 2 cases crockery 
Young, D. F., 7 cases hollow glass, 2 cases earthenware 
American Shipping Co., 3 cases hollow glass 
Straus, N., & Sons, 2 cases hollow glass 
Schenkers, Inc., 48 cases crockery, hollow glass, etc. 
Sullivan, W. C., & Co., 65 cases toys and crockery 
Draeger Shipping Co., 2 cases chinaware, 1 case giits 
Bernard, J. E., & Co., 10 cases glassware, crockery, etc. 
Atlantic Forwarding Co., 9 cases hollow glass 
Straub, P. A., & Co., 24 cases china and earthenware, 49 cases 

hollow glass 
Goetz, O., Inc., 1 case hollow glass 
Tomby, B., & Co., 3 cases and 1 cask crockery 
Carstens, C. & E., 4 crates crockery 
Silverman, C., 11 cases toys, crockery, etc. 
Guthman, Solomon Co., 2 cases crockery 
Freedman & Slater, 13 cases earthenware, ete. 
Inwald, J., Glass Co., 6 cases hollow glass 
Friedlaender, O. O., 63 cases glassware 
Koscherak Bros., 7 cases glassware and crockery 
Bing Corp., 19 cases toys 
Hudson Forwarding Co., 7 cases majolica 
Sheldon, G. W., 25 casks majolica 
Phoenix Shipping Co., 70 cases earthenware, etc. 
N. Y. Mdse. Co., 168 cases crockery, etc. 


S. S. Celtic from Liverpool, England 


Tupper, H. C., Ltd., 14 crates earthenware 

Rowland & Marsellus, 6 cases earthenware 

Dickinson, E. B., 21 packages earthenware, 1 cask china 
Jones, B. B., 3 casks earthenware 

Fondeville, A. J., Co., 7 packages earthenware 
Justitn Tharaud, 6 packages earthenware 

Barth, L. & Co., 5 crates earthenware 

Boote, Edw., 6 packages earthenware, 2 casks china 
Borgfeldt & Co., 6 packages earthenware 

Guaranty Trust Co., 11 crates earthenware 


S. S. Lisbon Maru from Kobe, Japan 


Mogi Momonoi & Co., 5 cases porcelain ware 


S. S. Lisbon Maru from Yokkaichi, Japan 


Taiyo Trading Co., 135 cases porcelain and earthenware 
Mohawk Novelty Co., 15 cases porcelain 

Bloch, L. D., & Co., 100 cases porcelain 

Nara Trading Co., 45 cases earthenware, etc. 

Loeser, F. & Co., 10 cases porcelain 

Woolworth, F. W. Co., 20 cases earthenware, 18 cases porcelain 
Tuska, A. L., & Son, 92 cases porcelain, 2 cases earthenware 
Haruta & Co., 61 cases porcelain 

Morimura Bros., Inc., 437 cases porcelain and earthenware 
N. Y. Mdse. Co., 15 cases porcelain 

Gary Eigner Corp., 40 cases crockery, 26 cases earthenware 
Kresge, S. S., Co., 29 cases crockery and earthenware 


December 31, 1926 


S. S. Wytheville from Rotterdam, Holland 
Lazarus & Rosenteld, 57 crates crockery 


S. S. Duilio from Genoa, Italy 
Magnin, J., & Co., 2 cases majolica 
American Shipping Co., 4 barrels majolica ware 
Smith, J. D., & Co., 1 case earthenware 
Herbert & Neuwirth Co., 6 barrels majolica ware 
Order, 116 cases earthenware and glassware 


S. S. Duilio from Naples, Italy 
Abraham & Straus, 1 case crockery 


S. S. Samaria from Liverpool, England 


Meakin & Ridgway, 25 packages earthenware and china 
John Davison, Inc., 6 packages glassware and china 
Sellers, C. W., 14 casks earthenware and china 

Pitcairn, W. S., Corp., 15 packages earthenware and china 
Amer Hawaiian S. S. Co., 65 packages earthenware 
Fenton, A., Co., 12 cases glassware, ete. 


S. S. Majestic from Southampton, England 
Macy, R. H., Co., 1 cask earthenware 
Kronfeld Saunders Co., 5 cases chinaware 
Samstag & Hilder Bros., 2 cases porcelain 
Schenkers, Inc., 12 cases glassware, etc. 
Saks Fifth Ave. Store, 1 case chinaware 
Haviland China Co., 64 packages porcelain 
Streiff, C., 67 casks porcelain 
Vogt & Dose, 6 casks porcelain 
Bernardaud, L., Co., 14 casks porcelain i 
Byrnes, J. W., & Co., 3 casks porcelain ; 
Vogt & Dose, 1 cask porcelain . 
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S. S. Savoia from Genoa, Italy 
Gallagher & Ascher, 2 cases glassware 
Van Oppen Co., 4 casks majolica 


S. S. Savoia from Naples, Italy 
Fenton, A. W., Co., 16 cases earthenware 
Hudson Forwarding & Shipping Co., 97 packages earthenware 
Burley Co., 5 cases earthenware, etc. 
Plummer, W. H., & Co., 6 cases earthenware, etc. 


S. S. City of St. Joseph from Genoa, Italy 


Cleveland Trust Co., 9 packages earthenware, 5 cases earthenware 
Straus, N., & Sons, 29 cases’ earthenware 


S. S. Liberty from Havre, France 
Rueger, C. R., 12 casks chinaware 
Bamberger, L., 2 casks porcelain 
Downing, T. D., & Co., 1 case pottery 
American Express Co., 4 casks china 
Bamberger, L., 1 cask porcelain 


S. S. Resolute from Hamburg, Germany 
Richard Shipping Co., 5 cases hollow glass 
Wapler, N., & Co., 2 cases chinaware 
Goldman, H. A., Inc., 24 crates crockery 
Ruhe, F. H., 4 cases hollow glass 
Hempstead, O. G., & Son, 1 case chinaware, 1 case hollow glass 
Fenton, A. W., Co., 19 cases hollow glass ] 
Sullivan, W. C., & Co., 4 cases crockery, 6 cases glassware 
Stern Bros., 2 cases hollow glass : 

Guthman, Soloman & Co., 1 case crockery, 4 cases glassware 

Borgfeldt, G., Co., 2 cases crockery 

Tomby, B., Co., 1 case crockery 

Bing, F., & Co., 2 cases earthenware 

Henschal, G. A., Co., 2 cases earthenware 

Straus, N., & Sons, 3 cases crockery, 2 casks crockery, 3 cases 
earthenware 

Bloch, L. D., & Co., 6 cases earthenware, 5 cases crockery 

Wolf, L., & Co., 21 cases toys and crockery 

Thurnauer, G. M., Co., 4 cases hollow glass 

Dec. Plant Co., 5 cases crockery 

See R. H., & Co., 10 cases crockery, 1 case toys, 1 case hollow 
glass 

Joseph, F., & Co., 1 case crockery 

Bloch, J. L., & Son, 1 case crockery 

N. Y. Mdse. Co., 19 cases toys and crockery 

Young, B. F., 4 cases earthenware 

Straub, P. A., & Co., 9 cases glassware 

Friedlaender, O. O., Co., 21 cases glassware 

Reimer, F. C.,, Co., 15 cases crockery 

Phoenix Shipping Co., 19 cases toys and crockery 


S. S. Bremen from Bremen, Germany 


Downing, R. F., Co., 5 cases hollow glass 

Wolf, L., & Co., 7 cases china 

Goebel, J., & Co., 13 cases earthenware 

Chatham & Phoenix Natl: Bank, 7 cases hollow glass 
Foster, W. A., 3 cases earthenware 

Redden, C. A., 2 cases earthenware 

Barth, L., & Co., 11 casks crockery 

Herbert & Neuwirth, 13 cases crockery, earthenware, etc. 
Butler Bros., 9 cases toys and crockery 

Heinrich & Winterling, 1 case crockery 

Foster, W. A., Co., 13 cases crockery 

Rosenthal China Corp., 15 cases crockery 

Downing, R. F., Co., 3 cases crockery 


S. S. Martha Washington from Naples, Italy 
American Express Co., 18 cases glassware and majolica 


S. S. Pennland from Antwerp, Belgium 


Gunthel, A. B., 187 packages glassware 
American Shipping Co., 4 cases earthenware 
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Devoy, H. J., Co., 3 cases earthenware 

Straus, N., & Sons, 2 casks and 2 cases crockery 
Justin Tharaud, Inc., 20 cases crockery 
Rosenthal China Corp., 16 cases crockery 

Barth, L., & Co., 8 casks crockery 

Heinrich and Winterling, 5 cases crockery 
Kahla China Corp., 10 cases crockery 

Goetz, Otto, Inc., 15 cases crockery 

Panama Pacific Lines, 30 cases crockery 

N. Y. Mdse. Co., 394 cases crockery and toys 


January 5, 1927 


S. S. Burgerdyk from Rotterdam, Holland 
Macy, R. H., Co., 2 cases earthenware 
Fourman Bros., Inc., 7 cases crockery 
Phoenix Shipping Co., 83 cases crockery 
Chase Natl. Bank, 53 cases crockery 
Head, H. S, 92 cases crockery 
Borgfeldt, G., & Co., 14 packages crockery 
Guth, Stern, Co., 8 cases hollow glass 
Basket Imp. Co., 22 packages crockery 


S. S. American Farmer from London, England 


Bane, W. L., Co., 5 cases earthenware 
McLaughlan, E. K., 1 case earthenware 


S. S. De Grasse from Havre, France 
Vandegrift, F. B., Co., 2 cases earthenware 
Hampton, J. W., Jr., Co., 1 case porceiain 
Inwald, J., Glass Co., 5 cases glassware 
Straus, N., & Sons, 1 case porcelain goods 
Stern Bros., 2 casks china é 
Macy, R. H., Co., 10 casks chinaware 
Guenthal & Cruveihler, 1 case chinaware 
Downing, R. F., Co., 1 case porcelain 
Haviland, Theo. & Co., 36 cases porcelain 
Hansen Trading Co., 1 case earthenware 
S. S. Adriatic from Liverpool, England 
Wanamaker, J., 1 case glassware 
Tiffany Co., 2 casks china and earthenware and 2 casks glassware 
Vogt & Dose, 5 casks earthenware 
Straus, N., Inc., 11 crates earthenware 
Pitcairn, W. S., Corp., 40 packages earthenware 
Davis Collamore Co., 2 casks china and 2 casks earthenware 
Plummer, W. H. Co., 6 packages earthenware and 1 cask elass- 
ware 
Pitcairn, W. S., Corp., 2 casks and 3 crates earthenware 
Guaranty Trust Co., 7 crates earthenware 
Thurnauer, G. M., Co., 7 casks hollow ware 
Barth, L., Co., 2 crates earthenware 
Fondeville, A. J., Co., 12 crates earthenware 
Dickinson, E. B., Inc., 16 packages earthenware 
Boote, E., 54 packages earthenware and 6 casks china 
Leyland, P. N., Inc., 3 casks earthenware and 8 crates earthen- 
ware 


January 6 


S. S. Tuscania from Liverpool, England 
Downing, T. D, & Co., 11 crates earthenware 
Bassett. Ges., F., Co., 19 crates earthenware 
Borgteldt. G., & Co., 3 packages earthenware, etc. 
Sellers, C. W., 24 packages earthenware and china 
H. C. Edmiston, 12 packages crockery 
Macy, R. H., Co, 3 packages earthenware, etc. 
Meakin & Ridgway, 41 packages earthenware and china 

S. S. Hellen from Tunis via Marseilles 
Lazard Freres, 2 cases pottery 

From Valencia, Spain 
Bloch, L. D., & Co., 25 cases crockery 

From Barcelona, Spain 
Macy, R. H., Go., 3 cases hollow glass 

3. S. Providence from Naples, Italy 
Order, 18 cases earthenware 

5. S. Cabo Billano from Genza, Italy 
Bing. F., & Co., 32 packages glassware and earthenware 
D. C. Andrews Co., 9 packages earthenware 
Wanamaker, John, 12 cases earthenware 
American Shipping Co, 128 cases earthenware 


from Barcelona, Spain 
Gracia & Diaz, 15 cases earthenware 
Caragol, A. B.. 6 casks crockery 
Block, L. D., & Co., 59 cases crockery 
Daniels & Fisher Stores Co., 3 cases crockery 


January 7 


S. S. Berengaria from Southampton, England 
Richard Shipping Corp., 2 casks glassware 
Haviland China Co., 80 casks porcelain 
Phoenix Shipping Co., 14 casks porcelain 
Altman, B., Co., 1 cask porcelain 
American Express Co., 20 cases glassware, ete. 
Kraemer, F. L., & Co., 2 cases china 

S. S. France from Havre, France 
Hampton, J. W., Jr., Co., 2 casks porcelain 
Downing, T. D., Co., 10 cases glassware 
Kuyper. C., 17 casks crockery 
Woolworth. F. W., Co., 34 cases toys, ete. 
Fenton, 1 case glassware 
Herbert & Neuwirth, Inc., 1 case crockery 


January 8 
S. S. Breedyk from Rotterdam, Holland 


Maibrunn Co, 7 cases majolica 
Woolworth, F. W., Co., 2 cases glassware, 1 case crockery 
Equitable Trust Co., 17 cases crockery 
Boreteldt, G.. & Co., 269 cases toys and crockery 
Grace National Bank, 57 cases crockery 
S. S. President Harding from Bremerhaven, Germany 
Hutter, K., Inc., 70 cases crockery 
Hirsch, G., & Sons, 54 cases glassware 
Poloson, A. F., 14 cases crockery 
Heinrich & Winterling, 1 case crockery 
Arrow Novelty Co., + cases toys, 7 cases earthenware 
Herbert & Neuwirth, Inc., 9 cases glassware, etc. 
Phoenix Shipping Co., 21 cases glassware, ete. 
Barth, U)_& Co., 2 cases crockery 
Butler Bros., 6 cases toys and crockery 
Smith, T: D., & Co., 5 cases earthenware 
Berger, G. G., 2 cases earthenware 
Phoenix Shipping Co., 2 cases hollow glass, 1 case crockery 
Borgfeldt, G., Co., 94 cases toys, crockery, etc. 


January 10 


S. S. Spreewald from Hamburg, Germany 
Kressvssmtie & Co., 1 case toys 
Importers Service Co., 1 case hollowglass 
Bengol Trading Co., 5 cases glassware 
Madico Corp., 14 cases hollowglass 
Ruhe, F. H., 22 cases hollow glass 
Equitable Trust Co., 7 cases crockery 
Phoenix Shipping Co., 19 cases crockery 
Guthman, Solomon, Co., 3 cases crockery, 1 case glassware 
Carstens, C. & E., 34 crates and 2 cases crockery 
Butler Bros., 1 case crockery 
Block, L. D., & Co., 11 cases earthenware, 1 case crockery 
Friedlaender, O. O., Inc., 31 cases earthenware 
Kress, S. H., & Co., 7 cases crockery 
Richard Shipping Co., 22 cases crockery, ete. 
Block, J. Lb, Sons, 37 cases crockery, etc. 
Berner, A. V., Co., 3 cases crockery 
Weiss Forwarding Co., 3 barrels crockery 
Borgfeldt, G., Co., 1 case crockery 
State Forwarding & Shipping Co., 9 cases earthenware 
Frankel Imp. Co., 2 cases crockery 
Fenton, A, W., Co., 24 cases hollow glass 
Schenkers, Inc, 43 cases glassware, etc. 
N. Y. Mdse. Co., 69 cases toys, glassware, etc. 
Bernard, J. E., & Co., 31 cases toys, glassware, etc. 


S. S. Republic from Bremen, Germeny 
Wolf, L., Co., 90 cases chinaware 
Freedman & Slater, 2 cases earthenware 
Borgfeldt, G., & Co., 26 cases tovs and crockery 
Order, 16 cases hollow glass 
January 11 


S. S. Carnia from Naples, Italy 
Hudson Fwdg. & Shpg. Co., 16 cases carthenware 
S. S. West Apaum from Rotterdam, Holland 
Bloch Wc ‘Go. 1 case china, 2 cases class 
Lazarus & Rosenfeld, 16 crates crockery, 4 cases earthenware, 
22 cases china and clay 
Borgteldt, G., & Co., 75 cases toys, ete. 
S. S. Glasgow Maru from Genoa, Italy 
Globe Shipping Co., 6 cases crockery, earthenware, etc. 
Vandeegrift, F. B., Co., 8 packages earthenware 
Order, 11 packages crockery. 82 cases earthenware 
(Continued on page 31) 
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Rates: 40 cents per line for first insertion; 20 cents per line 
lor following insertions. Seven words per line. Minimum 
initial charge $2, payable in advance. 


MANUFACTURERS’ AGENT SEEKS OPENING 


ANUFACTURERS’ agent with extensive following among 

the installment, department store and premium trade in the 
East desires new connection with well known pottery. Box 603, 
care CROCKERY AND GLASS JOURNAL. 


WANTS LINES 


HOLESALE Distributor covering the entire state of New 

Jersey is anxious to take on several housefurnishing lines 
as factory representative. Have a large warehouse making our 
own truck deliveries and would be a very desirable connection 
for manufacturers who would want to carry stock on this terri- 
tory for immediate delivery, if they wished to do so. Address 
Box 604 care Crockery & GLASs JOURNAL. 


Buyers in New York 


DECEMBER 30, 1926 
Mr. Moreland, china and housefurnishings, Mendel & Harris, 
New Haven, Conn., 115 West 30th St., 11th floor. 
JaNuARY 3, 1927 
J. A. Marchand, Jr., housewares and household specialties, The 
Raymond Co., Inc., Baton Rouge, La. 11 East 26th St. | 
A. E. Long, lamps, Dayton Co., Minneapolis, Minn., 1440 Broad- 
way (D. G. Assn.). : 
G. R. Holsinger, gifts, G. M. McKelvey Co., Youngstown, O., 
333 7th Ave. (J. M. Biggins). 
JANuARY 4, 1927 
Mr. Libby, housefurnishings, glassware, lamps and china, Bur- 
rows and Sanborn, Inc., Lynn, Mass., 1440 Broadway (R. J. 
Cronin). 
G. E. Reil, lamps and housefurnishings, Parke Snow, Inc., Bos- 
ton, Mass., 120 West 32nd St. (A. Fantl). 
Miss S. G. Shaner, toys, Hutzler Bros. Co., Baltimore, Md., 
1440 Broadway (Asso. Mds. Corp.). 
Miss L. M. Price, gift shop, Chamberlain, Johnson DuBose, At- 
lanta, Ga., 60 West 35th St. (W. M. Van Buren). 
JANUARY 5, 1927 
F. H. Weiss, lamps and gifts, Mabley & Carew Co., 
nati, O., 455 7th Ave. (C. A. Cook). 
H. Cooper, lamps and shades, Lit Bros., Philadelphia, Pa., 132 
West 31st St. 
A. Mendel, housefurnishings, Whiteheads, New Haven, Conn., 
134 West 32nd St. (Goodman Buying Syndicate). 


Cincin- 


Mr. Wheeler, housefurnishings, Gilchrist Co., Boston, Mass., 
128 West 31st St. (Amer. Retailers Assn.). 
R. Darrenogue, gift novelties, Ed. Schuster Co., Milwaukee, 


Wisc., 330 5th Ave. 

Miss E. Johnson, lamps, Woodward & Lathrop, Washington, 
). C., 370 7th Ave., room 1702. 

JANUARY 6, 1927 

B, G. Twitchell, china, glass and lamps, Kaufman Straus Co., 
Louisville, Ky., 112 West 38th St., 14th floor. 

C. W. Conant, glassware, Porteous, Mitchell & Braun, Port- 
land, Me., 432 4th Ave. 

J. M. Rush, gifts, Cleland & Simpson, Scranton, Pa., 105 Madi- 
son Ave. 

J. Hertzberg, china, glassware and housefurnishings, S. 
Sons Co., Washington, D. C., 128 West 31st St., 6th floor. 

P. Weill, housefurnishings, B. Nugent & Bro. D, G. Co., St. 
Louis, Mo., 112 West 38th St., 19th floor. 


January 7, 1927 
_ J. R. Summers, toys, Perkins D. G. Co., Dallas, Texas, 66 Worth 
St. (White & Pardee). 
_M. Moreland, china and housefurnishings, Mendel & Harris, 
New Haven, Conn., 115 West 30th St. (B. F. Levis). 

January 8, 1927 

. R. Summers, toys, Perkins I). G. Co. 

Worth St. 


— 


Kann 


Dallas, 


Texas, 66 


January 10, 1927 
C. L. Johnson, toys, McKean Ellers Co., Austin, Texas, 72 
Leonard St. (W. L. Howell). 
_F. L. Warren, china and housefurnishings, Callender, McAus- 
lin & Troup Co., Providence, R. I., 240 Madison Ave. (Syndicate 
Trading Co.) 
Mrs. A. Schott, gifts, Buffum’s, Long Beach, Calif., 455 7th 
Ave. (C. A. Cook). 
January 11, 1927 
W. R. Hume, housefurnishings, I. E. Fronani, china and glass- 
ware, Woodward & Lathrop, Washington, D. C., 370 7th Ave. 
S. Strauss, gifts, Pfeifer Bros., Little Rock, Ark. 128 West 
3lst St. (Kirby, Block & Fisher). 
L. W. Wessleman, housefurnishings, china and toys, Bailey Co., 
Cleveland, O., 112 West 38th St., 19th floor. 
January 12, 1927 
M. Fitzgerald, toys and housefurnishings, Tilley’s Stores Corp., 
Durham, N. C.,, 131 West 35th St. (J. Hartblay, Inc.). 


PETER POTTER 


PETER POTTER SAYS: This ez a great life. 
A fellow comes into this world without his consent ’n 
goes out of et against his will. Even ef the trip be- 
tween aint a bed o’ roses he usually likes to remain. 


| 


anuary 13, 1927 


CROCKERY AND GLASS JOURNAL 


Thirty-one 


F. Hollenbach, housewares, china and glassware, Hess Bros., 
\llentown, Pa., 220 5th Ave. (F. Atkins). 

K. F. Kreider, gift goods, Hager & Bro. Lancaster, Pa., 315 
th Ave. (D. G, Alliance). 

R. N. Perkins, gift goods, Union D. G. Co., Macon, Ga., 105 
fadison Ave. (Mdse. Reporting Co.). 

J. J. Cole, housefurnishings, James J. Cole Co., Natchez, Miss., 
25 West 34th St. (I. Nadel). 

J. MacFarquhar, toys, S. Kann Sons: Co., Washington, D. C., 
28 West 31st St. (Weill & Hartmann). 


Income Tax 
(Continued from page 20) 
ian mining stocks? b) On returns for 1925, are wages 
arned in a foreign country by a U. S. citizen excluded 
rom tax entirely? —T. A. McD. 

A. a) The United States does not allow any specific 
leduction for dividends on mining stocks. However, to 
he extent that the dividend is really a return of capital, 
+ need not be included in income at all. b) If a United 
states citizen resides in a foreign country for more than 
ix months during the year, his wages are exempt from 
ncome taxation in this country. 


New York Imports 
(Continued from page 29) 


‘rom Leghorn, Italy 


Macy, R. H., Co., 112 crates earthenware 
Wrons, W. & Sons, 1 cask earthenware 


January 12 
. S. Singapore Maru from Hamburg, Germany 


Owen Walsh Mfg. Co., 10 cases hollow glass 
Gary Eigner Corp., 17 cases crockery 

Public National Bank, 5 cases crockery 

Gimbel Bros., 1 case crockery 

Commonwealth Bank, 20 packages crockery 
Bergmann, Morris, 23 cases crockery 

Butler Bros., 80 cases toys, crockery, etc. 
Frankel, J. & Co., 3 cases toys, 1 case glassware 
Block, J. L., & Son, 245 cases crockery 


. S. Lapland, from Antwerp, Belgium. 


Fondeville, A. J., Co., 18 casks earthenware 

Mitchell Bissell & Co., 11 cases crockery 

Colgate & Co., 2 cases crockery 

Ringk, A. H., & Co., 1 case crockery 

Field, B. H., & Co., 20 cases crockery 

Sommers, E. L., & Co., 7 cases toys, 2 cases crockery 
Levy Bros. China Co., 41 cases crockery 

Kuyper, P. C., & Co., 4 cases crockery 

Silverman, C., 26 cases toys, crockery, etc. 

American Shipping Co., 25 packages earthenware, etc. 


Obituaries 
(Continued from page 25) 
t Camden, Ark., where a three kiln plant was to be 
rected, in this venture he being associated with S. J. 
arnes of Camden. 


William Bishop’s Death Causes Regret 


Glass and pottery salesmen and manufacturers who are 
ow exhibiting their lines in Pittsburgh learned with re- 
jet of the death at. Steubenville, O., a few days ago 
£ William Bishop, for many years manager of the old 
lonongahela House, and who later conducted the cigar 
‘ore in the Monongahela House building. Mr. Bishop 


had an intimate acquaintance with every glass and pottery 
salesman, and those salesmen older in the service always 
gathered in the rear office of the Bishop store during the 
days of the exhibit season at this hotel. 


In his early lite with his brother he conducted a hotel 
of his own here, and he was also at one time chief clerk 
at the old Imperial Hotel at Steubenville. Funeral serv- 
ices were held at Steubenville, where interment was made 
late last week. 


Rennie President of Canadian Department 
Stores 


G. H. Rennie, formerly assistant general manager of the 
Robert Simpson Co., Ltd., has been named president and 
general manager of the Canadian Department Stores, Ltd., 
the recently organized company of twenty-one stores lo- 
cated in Ontario. 

Mr. Rennie has lived here for the last twenty-five years 
and is especially well known in business circles. He joined 
the Simpson store eleven years ago as assistant manager 
of the markets. From that position he was promoted to 
store superintendent in three years, then to assistant gen- 


. eral manager. 


Upon severing his connection with the Simpson com- 
pany Mr. Rennie was given a testimonial dinner by the ex- 
ecutive heads of the store. 


The organization of the Canadian Department Stores, 
Ltd., as previously noted in the Retail Ledger, was brought 
about to give these stores the advantage of group buying 
and the interchange of modern merchandising methods. 


Gimbel Completes New WIP Control 


Gimbel Brothers have completed the installation of its 
remote control station for WIP on top of the new store 
at 9th and Chestnut Sts., Philadelphia. The broadcasting 
studios are still located on the seventh floor of the old 
building. 


Station WIP will broadcast on the same wave length, 
508.2 meters, and with a power of 500 watts. While this 
is the normal power rating, it is double the power which 
has been used the last eight months. 

The new building contains splendid wire facilities. Not 
only do the microphone leads from the control room pro- 
vide for handling large choruses from the main studios, 
but individual ‘mikes’? have been placed in the tearoom, 
the small studio and virtually every floor has microphone 
outlets for broadcasting from all sections of the store. 

The antenna towers are of girder steel, and are the 
“basket-mast” design. 
aerial with the transmitting apparatus in the control room, 


The lead-in, which connects the 


is of the new basket five strand type. Because of its re- 
moteness from the main studios, the control room is 
equipped with a monitoring system of lights and _tele- 
phones. 
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New York Directory 


IMPORTERS 


FERDINAND BING & CO.’S, Sue- 
cessors, 67-69 Irving Place, near 
18th St. 
Art Pottery, 
Lamps. 


EDWARD BOOTE, 385-87 West 28d 
St 


Cauldon China. Wood & Sons’ 
Earthenware, Gibson & Sons’ Teapots. 


GEO. F. BASSETT & CO., 72-74-76 
Purk Place 
“The Dinnerware House of America.” 


I. BERNARDAUD & CO., 61 West 
28rd St. 
French China Dinnerware, Short 
Lines. White China for Decorators. 


L. D. BLOCH & CO., $7-41 East 18th 
St. 

Importers of Chir» and Glass, Mfrs. 

of Lamps, Shades aud Novelties. 


CONTINENTAL CERAMICS CORP., 
149-151 Fifth Ave. 
Importers of Thomas, Krister and Bo- 
hemia decorated and white dinnerware. 
Open stock patterns carried. Telephone 
Ashland 7816. 


COPELAND & THOMPSCN, Inc., 
206 Fifth Ave. 


Bronzes, Marbles and 


Copeland’s China. Earthenware and 
White China fancies. Phone, Ashland 
2975. 

JOHN DAVISON, Inc., 14 Barclay St. 
English China, Earthenware and 
Glass. 

EDWARD B. DICKINSON, INC., 


49 West 23rd St. } 

English “Ceylon Ivory” Dinnerware, 
Rockingham and Ivory Teapots, “Hook- 
Lid” Teapots. 


A. J. FONDEVILLE & CO., 24 West 
23rd St. 
Successors to Fondeville & Van Ider- 
stine. Tmporters of China, Glass and 
Earthenware. 


OTTO GOETZ, 1NC., 122 Fifth Ave. 
Importer of Crockery, China and 
Glassware for immediate delivery. 


HARUTA & CO., 141 Fifth Ave. 
Importers of Japanese goods. Phone 
Caledonia 4475. 


HAVILAND & ABBOT CO., 
Rroadway, corner 21st St. 


HAVILAND CHINA CO., Inc., 1107 
Broadway. 
The Famous 
known since 1840. 


HEINRICH & WINTERLING, INC., 
49-51 West 28rd St. 
Dinnerware from Heinrich & Co.. Selb 
Also Fancy China from Winterling. 


HERMAN C. KUPPER, Inc., 89-41 
West 23d St. 
Ahrenfeldt French China. 


920 


“Haviland China” 


KAnLA CHINA CORP., 39 W. 23rd 
St. 
German dinnerware and fancy china. 
Gram. 0687. 


LEVY BROS. CHINA CO., 35 W. 
23rd St. 
Importers and decorators. Large stocks 
dinnerware, 23-piece tea sets, service 


plates. Immediate delivery. Gramercy 
4393. 


MADDOCK & MILLER, Ine., 89-41 
West 23d St. 
English Wares of Merit: John Mad- 
dock & Sons, Royal Worcester, Aller- 
ton’s Crown Ducal Ware, Carlton 
Nare, Price Bros. Teapots. 


MOGI, MOMONOI & CO., 105-107 East 
16th St. 
Importers of Japanese Goods. Tele- 
phone—Stuyvesant 8595-8596-8597. 


The Fifth Avenue 
Building 


Uptown Headquarters 


for the 
Pottery Glass China 
Metal Goods and House- 


wares Trades 


peer Oe BROS., 58-57 West 28d 
t 


Japanese Goods. 


FRED. C. REIMER CO., Inc., 49-51 
W. 28rd St. 
“Krautheim”’ — Dinnerware, ‘“Schier- 
holz’—Art Goods, “Royal Dux”—Art 
Goods, “Theresienthal’”—Fine Crystal, 
Venetian Glassware, French and Italian 
Pottery, White China. Phone Gram- 
ercy 5181. 


ROSENTHAL CHINA CORP., 149- 
151 Fifth Ave. 
Importers of Rosenthal china dinner- 
ware, placeplates, lamps, art figures. 
Hotel china. Telephone Ashland 7816. 


ae H. RUHE, 14 West 28rd 
t. 
Importers of China, Glassware and 
Specialties. Telephone Gramercy 2228. 


PAUL A. STRAUB & CO., 105-107 
Fifth Ave. 
Tirschenreuth Dinnerware, Old Abbey 
Ivory Body Dinnerware, Rona and 
Verra Crystal Tableware. Specialties 
in glassware, etc. 


ROBERT SLIMMON & CO., 96 to 102 
Church St. 
A. J. Wilkinson’s, Ltd., Bourne & 
Leigh, R. Sudlow & Sons, Shorter & 
Sons, Royal Aller Vale and Wat- 
combe Pottery. 


NATHAN STRAUS & SONS, Inc., 
119 Fifth Ave., at 19th St. 
Large stock of imported open-stock 
dinnerware. Sole distributors of 
“Royal Schwarzburg” and “Superieur” 
Limoges dinnerware, Gift Shop Spe- 
cialties. 


Soe TRADING CO., Inc., 101 Fifth 
ve. 
Japanese China, 
Brac. 


B. TOMBY & CO., 20 West 28d St. 
Representing: Hutschenreuther Selb, 
Schlegelmilch, Schoenwald, Villeroy & 
Boch, etc. 


JUSTIN THARAUD, Inc., 24 West 
28d St. 
Sole Agent for L’Union Ceramique, 
Limoges, France. 
Myott, Son & Co., Hanley Staffs, Eng- 
land. Royal Bayreuth China, Bavaria. 
Telephone Gramercy 5150. 


VOGT & DOSE, 14 W. 28rd St. 
Open stock dinnerware patterns. 
White China for decorating. 


J. H. VENON, Inc., 104 Fifth Ave. 
Martin China, Limoges; Gustafsberg 
China and Earthenware, Sweden; 
Kosta Crystal, Sweden; Rorstrand 
China and Earthenware, Sweden. 


KENNARD L. WEDGWOOD, 255 
cy Ave., between 28th and 29th 
8. 
Josiah Wedgwood & Sons, Ltd. Tele- 
phone Madison Square 7429. 


DOMESTIC GLASSWARE 
BONITA ART GLASS CO., Hunting- 


ton, W. Va. 

Largest factory in the United States 
specializing in exclusive decorated glass- 
ware and gold encrusted imported din- 
nerware. Encrustations on Imported 
China and Fine Decorated Glassware. 


BRYCE BROTHERS COMPANY 
Blown lead glassware in Crystal and 
Colors—Cut, Etched and Engraved. 
J. Duncan Dithridge, Representative. 
240 Fifth Ave. 


Lamps and Bric-a- 
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CAMBRIDGE (0.) GLASS CO., New 

York Salesroom, 184 Fifth Avenue. 
Manufacturers ‘“Nearcut” tableware, 
thin blown tumblers and stemware. 


ECONOMY GLASS CO., Morgan- 
town, W. Va. D. King Irwin, Repre- 
sentative, Fifth Ave. Building 
Fine blown tumblers and stemware. 


FOSTORIA GLASS CO., 141-147 
Fifth Ave. 
Pressed and blown glassware. Chas. 


L. Weddle, Representative. 


GILLINDER & SONS, Inc., 220 Fifth 
Ave. 
Lighting glassware, glass specialties. 


SUSQUEHANA CUT GLASS CO., 
T. W. Hamilton, Representative, 1389 
Fifth Ave. 


THE ROSBERN GLASSWARE 
CORP., 12-14 West 21st St. 
Manufacturers of light cut and gold 
encrustations. Phone Chelsea 0746. 


WESTON GLASS CO., INC. 
Blown Tableware. T. W. Hamilton, 
Representative, 139 Fifth Ave. 


UNITED STATES GLASS CO., Albe- 
marle Bldg., 24th St. and Broadway. 
Pressed and blown glassware. 


WESTMORELAND GLASS CO., 
Horace C. Gray Co., Representa- 
tives, Fifth Avenue Building. 
Pressed glassware, decorated glassware, 
novelties. 


LAMPS, SHADES AND LIGHT- 
ING FIXTURES 


THE BRADLEY & HUBBARD MFG. 
CO., Fifth Ave. Bldg., Fifth Ave 
and 23rd. St. 
Electric Lighting 
Lamps. 


Fixtures and 


VICTOR BRISBOIS, INC., 200 Fifth 
Ave. 
Room 210, Lamps and Cut Glass. 


et eN HAWTHORN, 225 Fifth 
ve. 
Wrought Iron Lamps. 
Kind,’ 


“The Better 
“Ann Murphy Shades.” 


PHOENIX G"™.ASS CO., 
Ave. 
Illuminating glassware, electric port- 


ables, oil lamps, etc. Telephones. 
Ashland 9024-9025. 


230 Fifth 


THE H. E. RAINAUD CO., 225 Fifth 
Ave. 
Table, Boudoir, Desk, Piano, and Floor 
Lamps in exclusive designs and finishes. 
Dela Croix & Monroe, representatives. 


THE MAIBRUNN CO., Inc., 44-46 
East 25th St. 
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A. E. HULL POTTERY CO., 200 
Fifth Ave. 
Manufacturers and Importers, Earth- 
enware, China and Glassware. 


ROSEVILLE POTTERY CO., 18 
West 28rd St. F. D. Van Arsdale, 
New York Manager. 
Art Pottery—Jardinieres, etc.—Chil- 
dren’s Items. 


THE SEBRING POTTERY CO., Se- 
bring, Ohio. 
New York Office and Sample Room, 
206 Lexington Ave. Chicago Office 
and Sample Room, American Furni- 
ture Mart Building, Spaces 930 and 
931, 666 Lake Shore Drive. 


THE CRESCENT CHINA CO., Se- 
bring, Ohio. 
M. I. George, Representative, 206 Lex- 
ington Ave. High-Grade Dinner Ware. 


JOHN L. PASMANTIER & SONS, 5 
West 20th St. 
Quality Dinnerware and Pottery Spe- 
ones Telephones, Chelsea 8265 and 
0540. 


COX & COMPANY 


120 Fifth Avenue 
Entire 5th Floor 


N. W. corner of 17th Street 
Telephone Watkins 8467 


Glassware 


Imperial Glass Company 
Huntington Tumbler Co. 
Bonita Art Glass Co. 

T. B. Clark & Co. 

S. K. Bitner & Co. 


Dinnerware 


The C. C. Thompson Pottery 
Co. 


Underglaze Hotelware 
Cook China Co 


Pottery 
Oxford Pottery Co. 


DECORATORS 


FLOGEL DECORATING WORKS, 
129-131 Fifth Ave. 
Dealers and Decorators of Fine Glass 
and China. R. H. Flogel, Proprietor. 
Phone, Ashland 2355. : 


LOTUS GLASS CO., 
Averue Building. 
China and glass decorators. Gold en- 
crusted, lustre, plate etchings and light 


INC., Fifth 
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MANUFACTURERS’ AGENTS 


HORACE C. GRAY CO., Fifth Ave- 
nue Building. 

Representing Fenton Art Glass Co., 
Glassware, cut, colored and plain. 
Sterling Glass Co., Fine Heavy 
Cut Glass. Westmoreland Glass Co., 
High Grade Table Glassware and 
Specialties. Indiana Glass Co., Pressed 
Table Glassware and Lamps. West End 
Pottery Co., Dinnerware and Spectal- 
ties. Co-Operative Flint Glass Co., 
Table and Soda Fountain Glassware, 
pag te etc. Telephone, Gramercy 
6311. 


D. KING IRWIN, Fifth Avenue Build- 
ing. 
Iroquois China Co., Hotel China. Na- 
tional China Co., Quality dinnerware. 
Paden City Glass Mfg. Co., Table, sod~ 
fountain glassware. Economy Glass 


Co. Suite 319, telephone, Gramercy 
6571. 


THOMAS G. JONES, Fifth Avenue 
Building. 
Representing McKee Glass Co., Bel- 
grade Glass Co., D. C. Jenkins Glass 
Co., Mound City -Glass Co. Pressed 
and Blown Glassware. Telephones, 
Gramercy 291-292. 


GEO. C. KINDT & CO., Inc, 19-21 W. 
24th St. 


Manufacturers and Factory Agents. 
Brass wares, mahogany goods, serving 
trays, mahogany candlesticks, floor 
lamps, electroliers, silk shades, silver- 
plated wares, decorated basket wares, 
toys, dolls. Telephone, Farragut 8850. 


McKENNA BROTHERS SALES 

CORPORATION, 1271 Broadway, 
corner 32nd Street. 
McKenna Brothers, cut, colored and 
decorated lines; Utility Glass Works, 
Stemware; D. B. Lehman, light cut- 
tings. Telephone, Pennsylvania 2165. 


PHILLIPS, THISTLE & SMITH, 
INC., Onyx Building, 1107 Broad- 
way, at 24th St. 

Seneca Glass Co., lead blown table 
and lighting glassware. Pope-Gosser 


China Co., dinnerware. Telephone 
Watkins 8634. 


VAIL AND YOUNG, 200 Fifth Ave. 


Representing 

The Coshocton Glass Corp. 
The Belmont Tumbler Co. 
Sneath Glass Company. 
Jackson Vitrified China Co. 
W. I. Tycer Pottery Company. 


HENRY WITTE, 48 West 28rd St. 
Representing Maryland Glass Co., 


Lamp Shades and Lamps. Telephone cuttings on colored and crystal glass- Cumberland, Md., and Guerin-Poyat- 
Madison Square 8860-8861. ware. Elite, Ltd., Dinnerware Lines. 
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No. 18 
Low CANDLE- 
: HOLDERS 


No. 8127 
BuLsp Box 


To accompany this Bulb or Window Box, which has become practically a staple in the trade, we 
have developed the Low Candle-holders, harmonizing in every line and contour. With either two 
or four candle-holders an ideal set is offered for window-ledge, console or center table decoration. 


BRIGHT OR SATIN FINISHED CRYSTAL, BLUE, GREEN, AMBER, BLACK AND ROSE-PINK 


United States Glass Company 


PITTSBURGH, PA. 


W estmoreland Cle ass ‘Gs ‘Theresienthal”’ 


Grapeville, Pa. Stemwmares 
Manutacturers je High Grade Glassware 
P! d D d 66 2 OS) 
For Giit ane Benes ond. ‘Table Use Kra uthe2 m 
Dinnerwares 


SSchierhols - 
Dresden Art Goods 


“Royal Dux’ 
Art Goods 


“Venetian Art Glasswares and 


Many Gift Shop Novelties”’ 


No. 1820 Dolphin 
Console Set 


Representatives 


NEW YORK PHILADELPHIA ; ; yg , -C hc 7 -y7 
Wros Grey en bed Seen now being shown throughout the country 
setts 1007 Filbert Street by our representatives. <A postal card will 
SAN FRANCI ae ° ° 
H.P.& HF Hun, ee Bee ae inform you when they will be in your 
41 Pearl Street 718 Mission Street Ss it és 
Traveling Representatives LOS ANGELES vicin1 \ . 
R. B. Reineck, Wir ; te B 
1422 E. Marquette Road eh A eae 
CHICAGO 3 5: Olive St. =] 
Hye _ SEATTLE, WASH. FRED C. REIMER Co., INC. 
4439 Greenview Avenue Hifmeioie Bros., : 
GO Bo raaeaca Bes, 49 West 23rd Street New York City 
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The Next Time 


you want 


A Job 

A Line 

A Salesman 
A Buyer 


or anything else connected with 
the China, Glass, Housefurnish- 
ing and Lamp Trades 


Advertise for it in the Classified 
Section of 


Crockery and Glass Journal 
and 


Get It 


40 cents per line for first insertion; 
20 cents per line for following in- 
Ra tes: sertions. Seven words per line 
| Minimum initial charge $2, pays: 
blezin advance§ 


Overlooking Madison Square, ‘‘Where Fifth Avenue Crosses New York’s Matin Street” 


Haviland China 


oat Now “Installed in Its Modernly Appointed and 
“SBASILY: REACHED NEW HOME 


“1107 Broadway, at I'wenty-fourth Street, New Y ork 


It is a great pleasure for us to 
extend to our friends in the 
trade a cordial invitation to 
visit us in our new home 
which by reason of its very 
central location 1s accessible 
from all points. We are 


TRADE MARKS 


evila, 
Re 


on white china 


DECORATED BY 


ia Co 


on decorated china 


showing many new designs of 


GENUINE HAVILAND 
CHINA for the Fall season 
which by virtue of their beau- 
tiful decorations and attrac- 
tive shapes should not be 
overlooked. 


Haviland China Co., Inc. 


Telephone— Watkins 2967-2968 
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Lamps 
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Art Goods \ How to Avoid Income Tax Trpubles_Are 
cr S article that will benefit you@for the *” 
Dolls & Joys reading by Samuel Newbefgger, 
C.P.A. 


What the Potteries Are Doing and up-to- 
the-minute Glass News by M. K 
Zimerman, our regular Pittsburgh 
and East Liverpool corre- 
spondent 
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Timely news of Chicago by J. H. Smythe 


Vol. 104, No. 3 LAW ——— 
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A complete list of New York Imports for 
JAN. 20, 1927 ZAC the week 
AVA 


We 


sey 
) 


(SS 
Z 


= L-——“, Reliable Income Tax Information by M. L. 
W) S Seidman, Certified Public Accountant 
Sp and Income Tax Expert, who gladly 
answers Income Tax _ prob- 
lems for our readers 
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Interest You 


Will It ad 
7 


To know the names of the best manufacturers and whole- 
salers in the lines you are interested? 


To know where you can get the goods you want? 

To know what the latest news of the trade is? 

To know how to increase the efficiency of your department? 
To have a permanent New York mailing address? 


To receive information about any particular line? 


To be advised about important changes in the trade? 


To be listed in advance of your coming to the New York | 
market? 


CROCKERY AND GLASS JOURNAL 


To receive a reminder of coming events and activities? 
| 
| 
} 


will do all these things for you 


the paper regularly each week. 


DEMAREST PUBLICATIONS, INC., | 


Clip the coupon below and receive | 
45 East 17th Street, 


! peices : SUBSCRIPTION PRICE 
l Gentlemen :— | Domestic 
oe at ee ap eee $3.00 a year 
URN including e Specia oliday 
| pasa ae Poe anc pes SUI Num- | $5.00 for 2 years 
ers) to the following address for which .... 
| enclose ...... forma year. | Srna 
-00 a year 
Name Sepeeeereernare eC Rha ee ole wleace c ‘% | 
| | Soreign 
| Det ih ey Sho Bauer > oooh corsa nee eee | 35.50 a year 
| AGGYOSS aderia teres can 3 ee hae es ss hice | | 


Crockery and Glass Journal, published weekly at New York, by Demarest Publications, Inc. Subscriptions, $3 per year. Editorial and Advertising 
Office, 45 East 17th Street. Entered as second-class cae ee inter 2, 1920, at the post office at New York, under the act of March 3, 1879. 
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ANNOUNCING 


THE SELLING AGENCY IN THE UNITED STATES 


for 


BLAIRS (England) 


FANCY POTTERY AND DINNERWARE 


We particularly call attention to the fine underglaze blue willow 
prints and the unique decorations on the fancy ware. 


Prices Are Right 


Complete import lines of china and glassware now ready. 


LOUIS WOLF & CO,, Inc. 


215 Fourth Avenue, New York 


Telephone, Stuyvesant 3423 Corner Eighteenth Street 


Earnie 
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Westmoreland Glass Company 


Grapeville Penn. 


Make a memorandum now 
not to miss the first show- 
ing of our 1927 line at the 
Pittsburgh Exhibit. 


Our display at the Jan- 
uary Exhibit will be made 
as usual in the 


Assembly Rooms 
You will marvel at the 
variety of new shapes and 
designs in colored, dec- 
orated, engraved and cut 
glassware. 


Fort Pitt Hotel 


January 10 to 27 


More surprises 
than ever! 


We cordially invite 
your inspection 


1058/4” Candlestick 1049/4” Dolphin No. 3 Toy! Chick 
Fruit Design Candlestick 
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Mate 
No. 1 Duck Ind. Salt 


455/4” Rooster Ash Tray 


+ 
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555/514” Rd. Ball Stem Sweetmeat 
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HAMPTON 
IVORY 


The Pinnacle 
of 
Decoration and Quality 


The Entrancing 
ORCHARD PATTERN 


on the 
BILTMORE SHAPE 


THE “ORCHARD” PATTERN 


E illustrate this most striking 

dinnerware pattern—already 

Both Stock seventy-three cities claim the con- 
and trol of it. 


Import Never do we proclaim the suc- 


es cess of a pattern until we measure 
the repeat orders against the origi- 
nal sales. 


Together 
with 
many others This pattern is but one of our 

successful creations. 


Our 1927 EXHIBIT IS NOW READY 
AND WE INVITE YOUR INSPECTION. 


HERMAN C. KUPPER, Ine. 


39-41 W. 23rd Street 
New York, N. Y. 
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Two New Plain Shapes 
In Ivory Body 


The Lotus 


and 


The Santa Barbara 


Both ready to show in many new decorations at 
our sample room January 1st, and at the Fort 
Pitt Hotel during the Pittsburgh show. 


For 1927 we will make the following 
Dinnerware Shapes 


IN Ivory IN WHITE 


THE MARYLAND THE MAYFLOWER 

THE SANTA BARBARA THE YORK 

THE LOTUS THE HAMPTON 
THE MONTEREY 


Edwin M. Knowles China Co. 


East Liverpool 


IEW YORK,USA, 
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GRA RAMEZERGER un 


104 Filth Avenue 7 Rew York Cily, RY. 
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: The CHENONCEAUX 


e A NOTHER decoration named after a famous 
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chateau of France. Like its namesake, it is 
ae simpler than others of this group, but quite as 
attractive. A beautifully designed border of yellow, 
Ko blue and black, broken at regular intervals with 
& panels of flowers. In the center of each piece, is a 
Bs brilliant flower rosette. The edges are finished with 
gold and the rims with a delicate shade of ivory that 
adds to its rich appearance. 
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Theodore Haviland Co. : 


Imcorporated % 


26 West 23rd Street 
New York : 
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. A The fact that the Government, unin- to lay it by raising postal rates, placing additional bur- 

ty Sie tentionally perhaps, has succeeded dens upon the commercial mail users, have proven in- 

+ . in disguising the reasonably pros- effective. 

ost Office 


perous commercial branches of the 
ystal service by a traditional deficit through an overload 
free or less than cost “policy” services is disclosed in 
report of the Postal Service Committee of the Chamber 
f Commerce of the United States submitted to Congress 
; a basis for demanding revision of the postal rates. 
The Post Office Department is the errand boy for all 
overnment departments, agencies and commissions. It 
irries free all the pamphlets sent out by the Department 
- Agriculture, the notices sent out by the Treasury De- 
artment, the voluminous mail sent out by every bureau, 
mmission, committee and department compromising, in 
le aggregate, Government business. It pays the Bureau 
f Engraving for its stamps; it pays the Government 
rinting Office for its printing; it pays every other de- 
irtment for what it gets. 
The costs of performing 
rvices recognized to be in the public interest but uneco- 
omic from the purely commercial viewpoint, such as 
iral free delivery and the handling of fraternal and sci- 
itific publications—are charged against it. 

The result is that the ghost of the “deficit”? hovers 
out the Post Office Department and the perennial efforts 


“policy services’ —that is, 


By stripping their lands and failing 

2 S 
eee t to encourage reforestation many 
na 2 Cc states, it is pointed out by the De- 
etd partment of Natural Resources of 


the Chamber of Commerce of the United States in a re- 
port on commercial forestry, have deprived themselves 
of an important source of revenue. 

“The direct loss to the community, the state and the 
nation,” it concludes, “through reduced tax returns from 
cut-over idle land as compared with producing forest land, 
and the increased burden of taxes on other property to 
make up this loss, is staggering for the country as a 
whole. 

“Today in Michigan, for instance, millions of acres 
of forest land produce nothing of value and, of course, 
pay a small tax. These same areas, if in forest might 
have an average value of $75 to $100 an acre instead of 
the present nominal value of $2.50 per acre. 

“Taxation under any system would yield much more 
from these lands, were they productive, than at present, 
and the burdensome local taxes of farm and town property 
lightened.” 
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Income Tax Troubles—How to Avoid 
‘Them 


By SAMUEL NEWBERGER, C. P. A. 


of Samuel Newberger & Co., Accountants and Tax Consultants, 38 Park Row, New York City 


OR the calendar year ended December 31, 1926, 
Federal Income Tax reports must be filed on or 
before March 15, 1927, with the Collector of Inter- 

nal Revenue in the district in which they reside or do busi- 

ness by: 

1. Business Corporations. 

Partnerships. 

Estates and Trusts. 

Single persons having a net income of $1,500 or over. 

Married persons having a net income of $3,500 or 


Cam) 


Ot eas 


more. 

6. Every individual having a gross income of $5,000 
or over, regardless of the amount of his or her net income. 

If, however, the return is made on the basis of a fis- 
cal year (that is, a business year not ending with the reg- 
ular calendar year), then the Income tax report must be 
filed within ten weeks after the close of the fiscal year. 
The consent of theCollector of Internal Revenue should 
be obtained to file a return for a fiscal year, otherwise 
the return should be made for the calendar year. 

One quarter of the tax must be paid on or before March 
15, 1927, and quarterly thereafter. The entire tax may 
be paid when the return is filed. 

Extensions of time to file Income Tax returns will be 
granted if request therefore is made before March 15th to 
the Collector of Internal Revenue. Tentative returns 
must be filed however and one-quarter of the estimated tax 
paid. 

Every individual or organization who during the tax- 
able year made payments of income or other fixed or de- 
terminable gain, or profits of $1,500 or more to a citizen 
or resident of the United States or to a domestic part- 
nership, must file a return of information showing such 
payments and a summary form summarizing such pay- 
ments. The reports must be filed with the Commissioner 
of Internal Revenue on or before March 15th. 

The income tax on corporate incomes for 1926 will be 
131% per cent of the net Income in excess of certain cred- 
its. These credits are: (a) the amount of interest on 
obligations of the United States which is included in 
gross income; (b) a specific credit of $2,000 in the case 
of domestic corporations whose net income is $25,000 or 
less. 

Affiliated corporations may file separate returns. In 
case of consolidated returns only one specific credit of 
$2,000 will be allowed and that only if the combined net 
income of the affiliated corporations is $25,000 or less. 

Partners are taxable upon the distributive share of the 
profits of the partnership as reported in the partnership 
return. By distributive share is meant the amount of prof- 
its to which each partner will be entitled upon distribution, 


Ten 


and not the amount actually withdrawn by the partner. h 
so far as the effect upon the amount of taxes is concerned 
it does not make any difference whether or not the profi 
is withdrawn by the partner or retained in the business 

The rate of normal tax for individuals is 1% per cen 
on the first $4,000 of net income in excess of exemption 
and credits; 3 per cent on the next $4,000; and 5 per cen 
on all above that amount. 

There will be surtaxes on the net income in exces 
of $10,000 without allowances for credits. 

Credits! An unmarried person or married person ne 
living with husband or wife is entitled to a personal ex 
emption of $1,500. Married persons or single person 
who are at the head of a family are entitled to an exemp 
tion of $3,500. An additional exemption of $400 is a 
lowed for each person dependent upon the taxpayer fo 
support who is either: (a) under the age of eighteen, o 
(b) incapable of self-support because mentally or physi 
cally defective. These exemptions are deducted from th 
amount of the net income received by the individual tax 
payer and the tax is computed on the excess of incom 
over exemptions. 

The personal exemption of $1,500 or $3,500 in th 
case of a taxpayer who during the year changes his statu 
shall be the sum of a proportionate amount of the $1,50 
exemption and a proportionate amount of the $3,500 ex 
emption, according to the number of months of the tax 
able period during which the status of the taxpayer wa 
such as to entitle him to those amounts respectively. 

The $400 credit for each dependent person is detet 
mined by the taxpayer’s status at the end of the taxabl 
year. 

Earned income. In the case of individuals it is pre 
vided that all net incomes of $5,000 or less are considere 
as earned income. Earned income means wages, salarie 
professional fees and other compensation for person 
services actually rendered. In the case of a taxpayer ef 
gaged in a trade or business where both personal service 
and capital are required, 20 per cent of his share of th 
net profits shall be considered earned income. In no cas 
shall the earned net income be considered to be more tha 
$20,000. 

Earned income credits: 25 per cent of the amount of th 
tax which would be payable if the earned income const 
tuted the taxpayer’s entire income. 

See Chart of Federal Income Tax Rates appended. 

The Net Income is to be computed in accordance wit 
the method of accounting regularly used by the taxpaye 
Either on a cash basis or on an accrual basis dependin 
on the method used heretofore. 

It is important that the expenditures for the year 1 
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1e over for the purpose of classifying additions to Cap- 
| Assets as apart from expense of operation. 

[he income to be reported by the taxpayer should in- 
de all gains, profits and income from: 


|. Salaries, wages, and compensation for personal serv- 
s in whatever form paid. 

2. Professions, trades, businesses, sales, dealings in real 
personal property, or growing out of the ownership or 
- of or interest in such property. 

3. Interest, rents, dividends, or the transaction of any 
siness carried on for gain or profit. 


$. Any other source not specifically exempt. 
The following income is Exempt from tax and is not 
be entered as gross income of the taxpayer. 


|. Life insurance moneys paid upon the death of the 
ured. 

2. Dividends received by the insured under life insur- 
‘e or annuity contracts. 

3. The value of property acquired by gift or inheri- 
ice. The income from such property is taxable, how- 
ie 


4. Interest on securities of a state, territory or munici- 
ity of the U. S.; and of the Federal Farm Loan Board. 
5. Interest on bonds of U. S. issued on or before Sep- 
aber 1, 1917, or bonds of and U. S. possession. 

5. Amounts received through accident or health insur- 
ce or under workmen’s compensation acts, as compensa- 
n for injuries or sickness; also the amount of any dam- 
2s received on account of injury or sickness. 


7, Amounts received under the provisions of the War 
sk Insurance and Vocational Rehabilitation Acts or as 
asions from the United States. 

8. $300 or less received by an individual as dividends 
interest from domestic building and loan associations 
yanized principally for making loans to its members. 


J. All interest from Liberty bonds is exempt from the 
rmal individual income tax and from the corporation 
ome tax. 

From their gross income, individuals are allowed to 
duct : 

1. Ordinary and necessary business expenses incurred 
ring the year. 

2. Interest paid or accrued on indebtedness except on 
it incurred to purchase securities other than those of the 
S. the income of which is entirely exempt. 

3. Taxes paid or accrued, except income taxes of U. 5S. 
taxes for local benefits tending to increase the value 
the property. 

4. Losses sustained during the year not compensated for 
insurance. 


5. Bad debts found to be worthless. 
5. Depreciation—a reasonable allowance for exhaus- 
4, wear and tear of property used in business. 


7. Contributions or gifts made to charitable, religious 


| 
| 
| 


or scientific organizations in an amount not exceeding 
15 per cent of the taxpayer’s net income. 

The following items are not deductible from the gross 
income of the taxpayer in computing his income tax. 

1. Personal, living and family expenses. 

2. Capital improvements. 


Net Losses incurred in 1924 or in 1925 or in 1926 in 
the operation of the trade or business regularly carried 
on by taxpayers are deductible from the Net Income of 
the two succeeding years. 


New York State INcoME Tax 


For the calendar year 1926 Individual and Partnership 
Returns should be filed on or before April 15, 1927, with 
the State Tax Department. Returns filed on a fiscal year 
basis are due 31% months after the close of the fiscal 
period. 

The tax due from the individual must be paid at the 
time of filing the return. 

Individuals are subject to an Income Tax of 1 per cent 
on the first $10,000 of taxable net income after deduct- 
ing exemptions; 2 per cent upon the amount of taxable 
income in excess of $10,000 and not in excess of $50,000; 
3 per cent upon the amount of taxable income in excess 
of $50,000. 

The exemptions are $1,500 for a single person and 
$3,500 for married persons or heads of families. Four 
hundred dollars is also allowed for each person dependent 
on the taxpayer. 

Partnerships as such are not subject to taxation under 
the State law but are required to make Returns of In- 
come. Individuals carrying on business in partnerships 
are, however, taxable upon the distributive shares of the 
net income of such partnerships, whether distributed or 
not, and are required to include such distributive shares in 
their personal returns. 


New York State FRANCHISE Tax 


Business Corporations pay a franchise tax based on 
their income for 1926 at the rate of 4% per cent of the 
entire net income as reported to the United States Gov- 
ernment. The corporation return must be filed with the 
State tax department at Albany, N. Y., on or before July 
1, 1927, or 30 days after the federal income tax return 
has been filed if the business is run on a fiscal year basis. 

The Corporation franchise tax is payable upon receipt 
of notice from the State tax department and covers the 
period from November 1, 1927, to October 31, 1928. 


It has been my purpose in the foregoing article to try 
and present to the taxpayer a bird’s eye view of his tax 
problem. The points involved are many and unless there 
is a qualified person engaged to prepare the tax report, the 
results may ultimately be troublesome to the taxpayer. 

To save time, energy and worry, engage a Certified Pub- 
lic Accountant to prepare your tax return. You will then 
be assured of the highest type of professional accounting 
service. 


N announcement of the week that has attracted 


considerable interest is that of the appointment 

of Harry J. Moscovitz as New York representa- 
tive of the Knowles, Taylor & Knowles factory, East Liv- 
erpool, O. Mr. Moscovitz is well known and popular with 
the trade and should make another strong link in the 
plant’s sales organization. Besides this line Mr. Mosco- 
vitz also represents the Hirsch-Malgood factory, Brook- 
lyn, N. Y., manufacturers of decorated glassware. 


H. Mora, buyer for B. Altman & Co., after filling his 
requirements for domestic wares at the Pittsburgh show 
returned to New York in time to sail aboard the Paris 
Saturday for Europe, where he will make the rounds of 
the various buying centers. 


A. J. Strikow, head of A. J. Strikow, Inc., wholesale 
crockery dealers, left last Saturday for Pittsburgh to visit 
the show. Mr. Strikow will also visit East Liverpool while 
he is away and according to his plans expects to return to 
New York in about eight days. 


David Pasmantier, of J. L. Pasmantier & Sons, left 
headquarters last Sunday night for Pittsburgh and the 
show, following which he will visit the factories of the 
Crooksville China Co., and the Brush Pottery Co., at 
Crooksville, O. and Zanesville, O., which are represented 
by his firm in the New York market. While at the fac- 
tories Mr. Pasmantier will be busy consulting with his 
principals as to new items, etc. He will be away about a 
week returning home next Monday. 


John J. Miller, head of the importing firm of Maddock 
& Miller, Inc., who underwent an operation last Thursday, 
It will be 
pleasing news to his many friends to know that he can 


is now recovering nicely from the ordeal. 


leave the hospital in about ten days time. 


Gus Algren, who has just assumed the duties of buyer 
for Meyer Bros., Paterson, N. J., paid a visit to the 
New York market this week which was his initial one in 
his new position. Mr, Algren who was formerly assistant 
to the late Lee Schoenthal at Gimbel Bros. New York 
store and later with Gimbel Bros., Milwaukee, which 
position he only recently resigned, says that he is mighty 
pleased to be back east again. 


Geo. Salisbury, china, glassware and housefurnishing 


Twelve 


buyer for the William Whitney Co., Albany, spent a d; 
in New York this week on his way through to Pittsbur; 
to visit the show. 


Edward F. Ochs, housefurnishing and china buyer f 
Miller, Rhoads and Schwartz, Richmond, Va., visited t 
New York market this week after spending a week 
the Pittsburgh show. 


News has been received that Oswald Clayton, hous 
furnishing buyer for the M. E. Blatt Co., Atlantic Ci 
N. J., is expected to arrive in New York in a few da 
on his way through to the Pittsburgh exhibit. He w 
be accompanied by his new assistant Mr. Hoenig w 
was formerly connected with Almy, Bigelow & Washbut 
Inc., Salem, Mass. 


M. Kamerer has been engaged by Mandel Bros., Cl 
cago, as buyer for housefurnishings and will act in tl 
capacity under the supervision of Joe Schoenberg w 
will merchandise this department. Mr. Schoenberg w 
was for a long time toy buyer for the Mandel store is w 
known and has a host of friends in the trade. 


J. L. Lynch, china and toy buyer for J. Bacon & Sot 
Louisville, Ky., accompanied by Mrs. Lynch, who ha 
been visiting the Pittsburgh show, are now in N 
York to look over the market here. They were % 
companied on their trip by John L. Haines, housfurnisht 
and glassware buyer for J. B. White & Co., Augusta, € 

Edw. Reiwald, of the A. J. Fondeville & Co. sales fot 
who has been in Pittsburgh for the show is scheduled 
leave that city next Sunday, Before returning to Ne 
York Mr. Reiwald will spend next week calling on t 
trade in Philadelphia, following which he will jump 
Boston and spend a week covering the trade there. Al 
Shaw, also of the Fondeville sales staff, who has been 
Pittsburgh with Mr. Reiwald, will return direct to N 
York, 

J. H. Harris, china and glassware buyer for the Kat 
man Department Store, Pittsburgh, was one of the buye 
to sail last week for a European buying trip. 


Dodrick Olson, china buyer for R. H. Macy & © 
sailed Wednesday of this week aboard the Albert Bal 
for a trip abroad, during which he will visit the Europe 
markets. 
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F. L. Morecroft will make a display in New York of 
he newest creations of the Ideal Cut Glass Co., from 
fanuary 31 through the month of February. 
bit will be in Room 362 at the Hotel McAlIpin. 


The ex- 


James P. Gordon, who will continue his exhibit of the 
sterling Glass Co. and Knowles, Taylor & Knowles lines 
t Pittsburgh, until the end of the show, will open up his 
isual display in New York on February 2. He will show 
is lines in Room 361 of the Hotel McAlpin for two 
veeks. 


R. E. L. Wells, sales manager for N. Straus & Sons, 
ne., left Wednesday of this week for Chicago to attend 
he Gift Show at the Hotel Sherman in that city. He 
Jans to be away about a week. 


Albert Binswanger Heads W. G. & P. A. 
Albert Binswanger, with the Joseph Horne Co., Pitts- 
urgh, was elected president of the Western Glass and 
ottery Association for the coming year at the meeting 
f that body held in Pittsburgh, this week. Francis I. 
immers, of the Hall China Co., was elected first vice- 
resident; Henry W. Nickel, with the United States Glass 
0., second vice-president and Maurice A. Smith, of the 
IcKee Glass Co., third vice-president. 

J. W. Irwin, whose sudden death recently shocked the 
‘ade, had been nominated to hold one of the offices of 
ice-president. 

Directors named for the ensuing year include: W. C. 
yneh, of the Taylor-Smith & Taylor Co.; J. M. Ham- 
ler, of China-Glass and Lamps; Charles W. Ashbaugh, 
f East Liverpool, O.; Kirk Bryce, of Bryce Brothers Co. 
F. A. H. Lang was elected secretary-treasurer. Ter- 
torial vice-presidents for the association are as follows: 
Jiliam L. Tickell, Baltimore; Carl A. Larson, Cincin- 
ati; Harry B. Whitney, Baltimore; W. B. Lazure, Chi- 
igo; Paul M. Philips, Boston; Edwin F. Schaefer, Buf- 
iio; Alexander Frazer, Philadelphia; Fred H. Ober- 
Mero. Louis; Charles H. Lang, Cleveland; R. D. 
ito, Wheeling; J. T. Jacobson, Los Angeles; Silas Ich- 
hauser, Evansville; Hugo Schmidt, Detroit; Fred 
lein, Dallas; Harper J. Ransburg, Indianapolis and V. 
. Kinnan, Zanesville. 

The following directors will remain in office for another 
ar: John H. Harris, D. H. Cushwa, Robert G. West and 
yhn L. Vodrey. 


Resolution Passed on Lee Kohn’s Death 

A resolution condoling the death of Lee Kohns, former 
esident of the Crockery Board of Trade, who died last 
uesday, was moved and adopted at a special meeting of 
e Crockery Board in its rooms, today. 

The motion that a committee be appointed to draft a 
solution of the Board’s sorrow and to send a copy of 
me to the family of the deceased was made by William 
Pitcairn, of William S. Pitcairn Corp., and was duly 
conded by L. S. Hinman, of Theodore Haviland & Co. 
The committee appointed consists of Messrs. Pitcairn, 
inman and Julius Rosenfeld, of Lazarus & Rosenfeld. 


J. E. Miller of Duncan and Miller Retires 


The many friends among manufacturers, dealers and 
retailers in the table glassware trade will take an unusual 
and personal interest in the retirement from active work 
on the first of the year of John Ernest Miller of the Dun- 
can and Miller Glass Company, Washington, Pa. 

Until his retirement, Mr. Miller who is in his 87th year, 
enjoyed the distinction of being the oldest active head of 
glass mould work in the country, having been connected 
with the pressed glass industry for seventy-six years and 
with the Duncan and Miller Company or its predecessors 
for fifty-two years. 

Mr. Miller was born in Germany and came to this coun- 
try with his parents in 1846. At the age of ten he started 
to work in the Melvaney and Ledley glass factory located 
at 16th and 17th Streets, South Side, Pittsburgh. Later 
he worked for Brice, McKee & Co., and A. J. Beatty & 
Co., at Steubenville, O., remaining with them until the 
outbreak of the Civil War, when he enlisted and served 
with the Union Forces. In 1867 Mr. Miller took charge 
of the mould shop of the Washington Beck Co., and 
then in 1870 with King, Son & Co., in the same capacity. 
In 1874 he secured a position with George Duncan Sons, 
Pittsburgh. 
burgh in 1892. In 1893 a new plant was built in Wash- 
ington, Pa., and commenced operation under the name of 
the George Duncan’s Sons & Co. The years following 
until his recent retirement saw his best work, work to 
which he gave his whole great genius and talent and re- 
sulting in the unrivalled originality and grace and style 
of the products of his moulds. 

Marking his retirement, Mr. Miller was honor gues 
at a banquet given by the firm, to which all the employees 
were invited. An interesting historical sketch was given 
by T. Jeff Duncan, who was interested in bringing the 
firm to Washington, and Judge Crumrine of the County 
Bench, in sympathetic and eloquent words, paid a tribute 
to Mr. Miller’s fine character and exemplary life and con- 
cluded by presenting to Mr. Miller on behalf of the firm 
and employees a fine chair and reading lamp. 

Mr. Miller has no definite plans for the future and feels 
that he is entitled to take it easy for a while. He will 
spend his time in his home in Washington with his fam- 
ily, his wife and children, grandchildren and great-grand- 
children, many of whom live nearby. He is quite hearty 
and vigorous and his host of friends wish him many more 
happy years for the enjoyment of his leisure. 


Fire destroyed the Duncan Plant in Pitts- 


Homer Laughlin Plant Slightly Damaged 

Fire caused a small loss estimated at $500 to the No. 3 
plant of the Homer Laughlin China Co., in the East End, 
East Liverpool recently. An overheated kiln set fire to the 
roof of the glost kiln section of the plant. No incon- 


venience in the production schedule of the plant resulted. 


Dinnerware Market Showing Activity 
™™\ ONSIDERABLE activity prevailed in the local 
dinnerware market during the last ten days, and 
this situation is expected to continue throughout 
the balance of the month. Inquiry for ivory body dinner- 
ware is quite pronounced, although it must be admitted 


that some popular patterns on white dinnerware are still 
in strong demand. 

The buyers are following a rather conservative policy 
in some instances, while others who declare local stocks 
are well sold up are placing larger specifications. 

There is also some inquires for merchandise for special 
sales, and for shipment within the next two months. 
These same interests are, of course, placing orders for 
the regular lines of merchandise. 

With so many new patterns shown on ivory body, and 
several new shapes in this body now being shown for the 
first time, many distributors are showing interest in the 
latest offerings of the market. 

Production records of local plants and those in the 
immediate outside district are being held on a normal 
basis for this season of the year. Clay shops in some 
factories are working four and five days per week, while 
decorating departments are doing better than this record. 

The dinnerware market this season is somewhat firmer 
than a year ago, especially on some of the lower priced 
patterns. On the better grade of decorations, the market 
is being held firmly to the usual lists. This situation is 
expected to be maintained throughout the season. Many 
of the new patterns are selling well, and not a few buyers 
have been seeking control of some patterns in their home 
districts. 


Gus Bub Going to Europe 


Gus Bud, buyer of dinnerware and glassware for the 
Hartman Furniture Co., who spent several days in the 
East Liverpool district last week, plans to make a Euro- 
pean trip this spring. He spent last week in the local 


and Pittsburgh markets. 


E. M. Knowles Have New Treatments 


Twenty-five new treatments are being shown on the 
new “‘Lotus” dinner shape of the Edwin M. Knowles 
Pottery Co., which is being put out in an ivory body. It 
is contended that this shape will eventually have the de- 
mand as has been experienced with the “Mayflower” 
shape of this factory. The shape has been sold to every 
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buyer who has viewed it, either at the Ft. Pitt hotel dis- 
play at Pittsburgh, and also those who have visited the 
factory sample rooms. A cretonne pattern being fea- 
tured on this shape has been in exceptionally heavy de- 
mand. The new “Santa Barbara” shape is being fea- 
tured with a new covered platter, the latter item being ar 
addition to the line. 

A three way vegetable dish and cover is also a new 
item with this factory this season. The cover can be 
either used with the vegetable dish, or for a_ platter, 
or it can be inverted and also used as an individual dish; 


John B. McDonald Made Bank Director 


John B. McDonald, in charge of sales for the Knowles, 
Taylor & Knowles Co., has been elected to the board of 
directors of the First National Bank, taking the vacant 
place on the board caused by the recent death of J. W. 
Irwin, secretary-treasurer of the Edwin M. Knowles Pot- 
tery Co. 


Carrollton Featuring Two-Tone Effect 


The Carrollton Pottery Co., Carrollton, O., this sea- 
son is making a special feature of a two-tone effect dec- 
oration on its white body. This treatment consists of an 
ivory border treatment together with new decal patterns. 
In all about 20 new patterns are included in the dinner- 
ware line of this factory for the current season. 


Thomas Robinson Confined at Home 


Thomas Robinson, general manager of the Colonial 
Pottery Co., has been confined to his home for several 
weeks on account of illness. This plant, however, is now 
under the management of William Robinson, who has 
added a number of new patterns to its 1927 line. 


C. F. Morrin Returns from Factory 

C. F. Morrin, Toledo, O., Northwestern Ohio repré 
sentative for the E. H. Sebring China Co., Sebring, O. 
has returned to his office after spending several days a! 
the factory office. 


Chicago to Have New Department Store 


Chicago buyers who have visited the local market 0) 
late report plans maturing for the opening of a new de 
partment store in the “uptown” district of that city, th) 
second to be opened in that part of Chicago. The ney 
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re is to be opened at Lawrence and Broadway, not 
- from the Loren Miller Co. department store, which 
s the first to be opened outside the Chicago loop sec- 
n. The new store is being promoted by Victor J. Curto, 
ssident of the Central Uptown Chicago Association. 


Local Leaves Models for Pattern 


One of the pronounced patterns featured on the new 
akmont”’ ivory body dinnershape of the Smith, Phillips 
ina Co., this season is their “Autumn” treatment, an 
tumn leaf spray effect and in colors that are quite 
ie to nature. The original leaves from which the pat- 
n was designed were obtained from the mills in the 
inity of Fredericktown, this county, a historical spot in 
tern Ohio. These leaves were given to an artist, and 
ym them the design was worked up. In addition to this 
tern, there are included 13 other new features. 


New Tunnel Kiln Rumor Denied 


For some weeks report has been current in this district 
it another tunnel kiln pottery was to be erected in East 
verpool during the current year. Interests associated 
th this rumor, however, have denied that any such plans 
re even contemplated. 


Buyers Planning European Trip 

“Just as soon as we complete our work in this and the 
tsburgh market, we'll go into the New York market, 
1 then arrange for a trip to the European market,” 
slared Leo Arnstein, of the Golden Rule store, Mil- 
ukee, Wis., when he was here a few days ago. He 
s accompanied by Al Papke, who also plans the Euro- 
in journey with Mr. Arnstein. 


E. H. Sebring Leaves for Florida 


E. H. Sebring, of the E. H. Sebring China Co., Sebring, 
. has left for Florida, where he will remain indefinitely 
-a business mission. 


Salem China Co. Books Contracts 
Contracts have been booked by the Salem China Co., 
lem, O., that will insure the steady operation of this 
‘tory for many months, according to current report. 


Consolidation of Potteries Reported 


Report has been received here of the consolidation of 
Keller Pottery Co., North Wales, Pa., and the Whil- 
_ Pottery Co., Philadelphia, Pa. The new interest will 
known as the Keller-Wilden Pottery Co., and the gen- 
1 offices of the consolidated interest will be at North 
ales. It is proposed to double the capacity of the 
‘tth Wales plant, which is the largest producer of 
neware in Eastern Pennsylvania. 


| 


Knowledge 


R & H long ago saw that profici- 
ency in the “Three R's” of produc- 
tion was not enough. To meet the 
complexities of modern enamelling | 
we were convinced that only the 
most intensive search for facts 
and their application to enamelling 
processes, would insure satisfactory 
results. R & H Ceramic Chemicals, 
Minerals and Oxides thus bear the 
scientific imprint. 
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ROESSLER 8HASSLACHER CHEMICALCO | 
709 Sixth Avenue, New York 
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Mrs. George T. Bratt 


The sympathy of the trade went out to George T. Bratt, 
western salesman for the Edwin M. Knowles Pottery 
Co., last Friday afternoon when the news was received 
here of the death of his wife at the home of her sister, 
Toledo, O. Mrs. Bratt had been in ill health for al- 
most a year, and most all of this period she was confined 
to her bed. Last summer her condition was so improved 
that she was able to be removed from her home at Newell, 
W. Va., to the home of her sister at Toledo, where she 
since remained. The body was returned to her late home 
at Newell, and funeral services were held last Monday 
afternoon, interment being in Riverview cemetery, this 
city. 


That the annual pottery and glass exposition at Pitts- 
burgh, Pa., is being looked upon as being more than a 
market proposition, is the view taken by the Pittsburgh 
Post and other newspapers. 

The leading editorial in the Pittsburgh Post a few days 
ago had the following to say: 

GREAT TRADE IS ENTERTAINED 

Pittsburgh is now playing host to civilization through 
one of the most significant annual trade displays in the 
world, the glass and pottery exhibition this week and next 
at the principal hotels, where buyers from all countries 
will gather and make commitments for the next trade 

(Continued on page 31) 


GLASS FACTORY ACTIVITIES 


AND PITTSBURGH NEWS 


Westmoreland Has Big Pittsburgh Display 
ETWEEN 125 and 150 barrels of glassware have 
B been displayed by the Westmoreland Glass Co., in 
its exhibit in the Assembly and adjoining rooms at 
the Ft. Pitt Hotel. This display as in former years is not 
only the largest maintained by any single manufacturer, 
but it is the most varied. 

The line is almost an exclusive art creation, and while 
colored glassware predominates as heretofore, yet some 
very remarkable effects in crystal glass goods are being 
featured for the 1927 trade. 

One novelty of this line this season is their new elec- 
tric lamp, the crystal bowl of which is filled with colored 
distilled water. This item is to be had completely assem- 
bled and it is already in quite active demand. 

From the time the large display was opened for the 
reception of the trade a large sales force has been work- 
ing actively not only throughout the day, but also during 
the evening hours. 


W. G. & P. A. Lost Ten Members Through 
Death 


Ten deaths were reported to Secretary-Treasurer Frank 
A. H. Lang of the Western Glass & Pottery Association 
during the last fiscal year, the largest loss the association 
has sustained in any single year since it was formed. In 
each instance the $300 death benefit was forwarded 
promptly upon receipt of word of the death, and because 
of the sound financial condition of the organization no 
However, a balance of 
$600 that remained in the banquet fund was transferred 


special assessment was levied. 


to the death fund during the year, and no assessment is 
to be made until the usual spring call. The Association 
now has a membership of over 500 in good standing. 


Bell Rose Line Proving Popular 

The new Bell Rose line of 15 pieces now being featured 
for the first time by the Co-Operative Flint Glass Co., 
Beaver Falls, Pa., is one of the outstanding lines of this 
factory this season. It is decorated in a green and rose 
effect and includes many items of general utility. Their 
new Julian line is an etched effect on colored merchandise 
and included in this line is a silver treatment on an ex- 
ceptionally clear green glass, the silver effect being non- 
tarnishing. 

A lace edge border effect in gold is an exceptionally at- 
tractive decoration to be had on the Amber colored glass 
line, and in the above two assortments there are fifteen 
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different items. As in the last few years this factor 
continuing to show an extensive line of colored g 
plates. 

A real novelty this factory has produced for the curt 
season is a glass dinner set, and to be had in green 
rose colored glass, and either in an etched or hand pair 
treatment or plain. 


New Martinsville Has New Colored Lin 


An entire new line of colored glassware has h 
brought out this year by the New Martinsville Glas 
Manufacturing Co., New Martinsville, W. Va., this 
consisting of 50 or more items, and to be had in eit 
plain or decorated. A new bureau set is also inclu 
in the 1927 line, as is a new decorated cocktail set 
candle sticks. Two rooms are required to display 
line this season at the Ft. Pitt Hotel. 


Guy Hawthorne Visits Pittsburgh Show 


Guy Hawthorne, of New York, who formerly vis 
this market as a buyer for large eastern department sto 
spent last week at the Ft. Pitt and William Penn Hot 
Mr. Hawthorne is now in business for himself in 
Metropolitan district. 


Vail and Young Show Three Glass Lines 


Three lines of glassware were shown at the Ft. - 
Hotel during the current market by C. W. Young, 
Vail & Young, these being that of the Sneath Glass ( 
Belmont Tumbler Co., and the Coshocton Glass Ce 
The latter line consisted of pressed tableware and tt 
blers, while casters and specialties were included in 
line of the Sneath Glass Co. In addition to these li 
those of the Jackson Vitrified China Co., of Falls Cre 
Pa., and the W. I. Tycer Pottery Co., of Roseville, 
were included. 


Union Glass Co. Has Novel Lamp 


The Union Glass Co., with sales offices at 33 Fran 
Street, Boston, was represented in the local market 
season by T. F. O’Hara, who featured a new line of e 
tric lamps. The bowls of these lamps were filled y 
liquid, and after the regular set of illuminating bulbs» 
shut off, a third bulb, hid from view, continued to ca: 
glow into the bowl or standard of the lamp. A numbet 
different designs are included in the line, one featuring 


old fashioned square foot base. ) 
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D. C. Jenkins Increases Capital Stock 


Announcement has been made here that the capital stock 

the D. C. Jenkins Glass Co. has been increased from 
00,000 to $375,000, the increase being in $75,000 of 
eferred stock. 
komo, Ind., and the line of this factory is being dis- 
ved here this season under the direction of Howard 
Jenkins. 


Head offices of this company are at 


hio Has Big Percentage of Glass Factories 


An official report just issued by the United States Bu- 
uu of Commerce, copies of which have just been re- 
ved here, discloses that of the 310 factories in the 
uted States in which the manufacturing of glass is the 
ief product, 32 of these factories are located in Ohio. 


Many Deaths in Trade of Late 


Several pottery salesmen now showing lines at the Ft. 
tt Hotel were quite downcast when they reviewed the 
ath loss in that trade during the last few weeks. The 
st death in December reported was that of J. C. Fraun- 
dter of the Ohio China Co., at Zanesville, O., and this 
is followed by the death at Sebring, Fla., of George 
bring. 

The third death reported was that of Jack Patterson, 
ormer buyer for the Cooke Crockery Co., at St. Joseph, 
o., and more recently manager of the McNicol pottery 
Clarksburg, W. Va. This was followed by the passing 
ray of John Laselle of the Newark (O.) Art Pottery 
., at Newark, and then came the death of J. W. Irwin 
the Edwin M. Knowles China Co. 


Big Des Moines Stores to Merge 


During the current week it was announced at the Ft. 
tt Hotel that the large department store of Younker 
, Des Moines, Iowa, will be merged with that of 
arris and Emery, and that the combined business will 
known as the Younker, Harris, Emery Co., and that 
> business will be conducted in the Younker Bros. store 
ilding. The amount involved in the merger has not 
en made known here. 
The firm of Younker Brothers was founded by three 
others in 1856 at Keokuk, Iowa. Later a fourth brother 
is admitted to this firm. The original store was sold 
er and the four brothers opened at Des Moines. 
Harris-Emery Co. was founded in 1892, and from time 
time large additions were added to the original unit, 
d at this time it is one of the largest and leading de- 
rtment stores in the western territory. 


Sears-Roebuck May Open Camden Store 


From Philadelphia comes the report that Sears-Roebuck 
Co, propose to open a new department store at Camden, 

J., the new building to cost between $500,000 and 
900,000. The new store, it is said, will cover about 
‘ee and one-half acres of ground, and the site will cost 
proximately $200,000. The Sears, Roebuck Co. now 
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Illustrating our No. 40 line. A very lovely spiral flute, re- 
producing in a delightful manner the early Colonial. Made 
in sparkling crystal, green, also a combination of amber and 
crystal. One of the most popular lines we have ever 
produced. 
Complete line, including many novelties. 
Representatives 
New York Boston Chicago 
Paul Joseph, Murt Wallace, F. T. Renshaw 
200 Fifth Avenue 157 Summer St. 30 E. Randolph St. 
Philadelphia San Francisco Baltimore 
Joseph Tomkinson, Marsh & Kidd, Harry T. Thomas & Co., 
1104 Arch St. 617 Mission St. 29 S. Hanover St. 
Factory Representative 
5453 Kenmore Ave. Telephone Ardmore 0897 


Chicago 


Phe Duncan & Miller Glass Co. 


* Washington, Pa. 


operate one department store at Philadelphia, and another 
is being erected there. 


Major Rodefer to Get Back $10,000 

Major C. M. Rodefer, of the Rodefer Glass Co., Bel- 
laire, O., will receive a check for $10,000 within a few 
weeks from the Federal Treasury, thereby making good 
a bond for that amount that was either lost or destroyed 
four years ago. The bond is believed to have been acci- 
dently shoved into a waste paper basket in 1922 and burned 
with other scrap paper. A bill was put through Congress 
recently authorizing A. W. Mellon, Secretary of the Treas- 
ury, to make the bond good. 


Central Suffers $6,000 Fire 


Destruction by fire of the cooper shop at the plant of 
the Central Glass Works, Wheeling, W. Va., a few days 
ago, caused a loss estimated at $6,000, according to Gen- 
eral Manager Cecil Fee. Firemen fought the blaze for two 
hours. The cooper shop was owned by the H. Bettis Co., 
of Wheeling, and supplied the Central with all of its 
packages. 


Factory Resumes After Four Years Lay Off 


Operations have been resumed at the plant of the Mc- 
Donald (Pa.) Glass Works, Inc., 
idle for about four weeks. This factory, which is in the 
production of blown and stemware, is showing its line for 
the first time at the Ft. Pitt this season. 


the factory having been 
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THE CHICAGO MARKET 


312 
SOUTH B 
CLARK b/ 
STREET J. H. SmytrHe, REPRESENTATIVE 


Correction 


In our last issue we mentioned the opening date 
of the China, Glass and Gift Show at the Sherman 


Hotel as Jan. 19, 
24. the one week selling event being held from Jan. 
24 to Jan. 29. 


This date should have been Jan. 


3usiness in Chicago is daily becoming more active as 
the buyers are completing their inventory work and get- 
ting their new stocks ready for the Spring trade. More 
buyers visited the local display rooms during the past week 
than for several months, and the indications are that the 
stores are in need of plenty of merchandise for their 
Spring trade. With the approach of the various selling 
event, the interest in buying and interest in new merchan- 
dising is becoming greater. It is expected that from this 
time to the 12th of February, Chicago will be visited by 
no less than 5,000 buyers who will come here for the vari- 
ous shows including the China, Glass & Gift Show, the 


Glass, Pottery, Lamp, and Housefurnishing Market Event, 


the Annual Housefurnishings Show, and the Eastern In 
porters and Manufacturers exhibit. 


Burley & Co. report their mid-winter sale of dinne 
ware and glassware as unusually successful this yea 
They are continuing the sale through this week and 6 
fering most unusual values in domestic and import 
dinnerware. 


Oscar Helm of Helm & Soukup, manufacturers repr 
sentatives, 17 N. Wabash Ave., Chicago, returned la 
Saturday from a business trip to the East including a vis 
at the Pittsburgh glass and pottery exhibit. 

Miss Ella Brennan, buyer of china and glassware fe 
the Davis Co., completed her January trip east last wee 
returning to her department. 


Paul Rebel, of Rebel & Frank, Inc., Cleveland, O., we 
in Chicago a good part of January taking care of Ge 
Turner’s Sample room in the Shops Bldg. while M 
Turner visited the Pittsburgh glass show. 
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Offices and Factory 


Announcing Our New Show Rooms in the 
American Furniture Mart 


We wish to announce the opening of our new 
Show rooms in the American Furniture Mart Build- 
ing, 666 Lake Shore Drive, where we will show for 
the first time our Ivory Body Ware in our New Rose- 
mont creation which will speak for itself, for its ex- 
quisite coloring and an unusually attractive price 
will quickly build business for you. 


Be sure to pay us a visit 


SHOW ROOMS 
AMERICAN FURNITURE Mart Bipo. 
666 LAKE SHORE Drive 


Phone: Superior 4100 


Tue STETsoN Cuina Company 


1751 W. 74th St. CHICAGO 
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WHAT TO BUY 
AND WHERE TQ 
BUY IT IN — 


FOSTORIA GLASS CO. 


Chicago Display, 806-7-8 Masonic 
Temple 

Flint Glassware, Harry G, Dalzell 

Pressed and Blown 

Etchings, Cuttings 


and Iridescent. Central 3497 


THESEBRING POTTERY CO. 
SEBRING, OHIO 
Cuas. L, SEBRING, President 
W. L. GERALD, Chicago Representative 


666 Lake Shore Drive 
FURNITURE MART 


Phone: Superior 4100 


for rates. 
Room 930 


CHICAGO 


EARL W. NEWTON AND 
ASSOCIATES 
IMPERIAL GLASS CO. 


ECONOMY GLASS CO. 
NATIONAL CHINA CO. 


Phone OWEN CHINA CO. 
9 North Wabash Ave. 


This ‘‘card’’ can be made to yield 
big dividends. Phone Wabash 0860 


A DIRECTORY OF 
THE PERMANENT 
DISPLAY ROOMS 


IRA A. JONES CO. 
9 North Wabash Avenue 


Representing: 


Pope Gosser China Co. Seneca Glass Co. 
Susquehanna Cut Glass Co., Coshocton Glass 
Corp., Burke Studios, Vesta Studios, Heule 


Phone: Central 3236 Studios, Lamps and Shades. 


eer eee 


THE UNITED STATES 
GLASS Co. 


30 E. Randolph Street 
Walter B. Lazure, Chicago Representative 


OUR CHICAGO DISPLAY ROOM CON- 
TAINS COMPLETE SAMPLE LINES 
DIRECT FROM CUR FACTORIES. 


Carl Logan, of Dooner & Logan, manufacturers rep- 
resentatives, returned to Chicago last week after a business 
trip to New York. Mr. Logan reports securing several 
additional lines for his display here while in the east. 
Among the new lines in the Dooner Logan display are 
The S. C. Tarrant Co., New York City, and the Muncie 
Clay Products Co., Muncie, Ind. 


Earl W. Steinbeck here of E. W. Steinbeck Co., 74 
E. Roosevelt Road, spent last week in New York, ar- 
ranging for the representation of his lines in New York 
City for the year. 


A department store to cost between $500,000 and $1,- 
000,000 will be erected in Camden, N. J., by Sears, Roe- 
buck and Company, mail order house, according to an 
announcement made last week by Lessing Rosenwald, east- 
ern representative of the firm. Present plans call for a 


modern type building to occupy a three and one-half acre 
site, part of the Camden Civic Center. The company now 
operates a department store on Roosevelt Boulevard, 
Philadelphia, while another is in the course of construc- 
tion on Market Street, west of Sixty-third Street, Phila- 
delphia. 


An increase in the capital stock of the Auburn Glass 
Company from $15,000 to $30,000 was recently an- 
nounced. 


The continuation of good business was reflected in the 
December earnings report of The Fair. The monthly 
sales of $3,920,989, showed an increase of $40,065 over 
the corresponding period in 1925. Sales for the eleven 
months ended December 31, 1926, were $25,767,472, 
against $25,216,922 for the corresponding period of the 
previous year, an increase of $550,550. 


Parking Space in Store Pays Own Costs 


In the Young-Quinlan store, Minneapolis, customers 
may park their automobiles right within the store building, 
in which a part of the basement and the sub-basement is 
made into a ramp garage capable of accommodating about 
290 cars. 

The garage is entered by an inclined driveway, or ramp, 
where the shopper may turn over her car to an attendant, 
receiving a check for it, and take an elevator to the shop- 
ping floors. 

There are several noteworthy and unusual features 
about the system. One of these is that, unlike other stores 
which have evolved various methods of furnishing parking 
space for their customers, a charge is made for the park- 
ng privilege. Another is that the usual garage services 
of oiling, washing, etc., are performed, also at a charge. 

_ These charges run just about the same as those in other 
pees in the center of the city. The store relies on the 


expert service of its neatly uniformed attendants to draw 
and keep the patronage, rather than upon free service or 
reduced rates. As a matter of fact, the garage, which has 
been in operation for more than three months, is on a self- 
supporting basis, and operates on a twenty-four-hour 
schedule, so that its customers are not limited to store 
hours in the enjoyment of its facilities. 

The rates of charge for parking are of interest. Fifteen 
cents is charged for the first hour, with 10 cents additional 
for each additional hour up to eighteen hours, with a max- 
imum charge of 75 cents. 
there up to twenty-four hours is $1. 

A special evening theatre rate is charged, permitting the 
customer to park from 6 P. M. to 1 A. M. for only 25 
cents. 

A night rate entitles the car owner to park from 6 P. M. 
[Oho eV COT) 7 oy Cents, 


The maximum charge from 


Income [Tax Department 


Conducted by M. L. Semman, 
of Seidman & Seidman, Certified Public Accountants | 


pear regularly in these columns. 
taxation. 


This is the twelfth of a series of articles by Mr. Seidman on how to prepare income tax returns, that will ap- 
Mr. Seidman is a well known tax expert and has written numerous articles on 
He will answer all income tax questions that might be directed to him by our readers. 
should be addressed to him, c/o Seidman & Seidman, 41 Park Row, New York City. All communications must 
be signed by the inquirer, but no names will be disclosed in the published answers. 


Questions 


E said in a previous article that one of the items 
of taxable income is the profit on the sale of 


any property. Just what do we mean when we 
use the word “profit?” In the commercial world we say 
that a profit is realized when property is sold for more 
than what it costs. The income tax definition accepts this 
general view, but there are a number of exceptions. Fur- 
thermore, what do we mean by cost? For instance, what 
is the cost to us, if any, of property that we receive as the 
result of a gift or by bequest? These and other considera- 
tions surround the subject. Let us see whether we can 
tersely review some of them in this article. 

ImporTANCE OF Marcu 1, 1913, VaLueEs 

The first thing we find is that it makes a very substan- 
tial difference if the property was acquired before March 
1, 1913. March 1, 1913, has a special significance for in- 
come tax purposes. It marks the day that income taxes 
became constitutional. Before then no tax on income 
could legally be imposed. Any profit, therefore, that ac- 
crued prior to March 1, 1913, is non-taxable. 

It is accordingly provided in the law that where prop- 
erty was acquired prior to March 1, 1913, the basis for 
determining gain or loss shall be the actual cost of the 
property or the March 1, 1913, value, whichever is higher. 
For example, if United States Steel stock was bought in 
1919 for $60 a share and had a March 1, 1913, value of 
$90 a share and was sold in 1926 for $160 a share, the 
taxable profit would be $70 a share; that is, the difference 
between the sales price of $160 and the March 1, 1913, 
value of $90. The actual profit is $100 a share, but $30 
of this is deemed to have accrued prior to March 1, 1913. 

Now let us take the reverse situation. Let us assume 
that the stock was acquired in 1910 at a cost of $160, that 
the March 1, 1913, value was $90, and that it was sold 
in 1926 for $60. The loss allowed would be $100 a share 
because it would be figured on the basis of actual cost, that 
being higher than the March 1, 1913, value. It will thus 
be seen that where March 1, 1913, values become a factor, 
the law allows the larger loss and taxes the smaller profit. 

BEQUESTS 

On the question suggested at the outset about property 
acquired by bequest, the rule is that the cost is deemed to 
be the value of the property at the time it is so acquired. 
The following case will illustrate the point. Let us 


Twenty 


suppose that on the death of A’s father, A inherits prop- 


erty then worth $10,000. If A sells the property for 
$15,000, there is a taxable profit of $5,000. If it is sold 
for less than $10,000, the difference is a deductible loss. 


PRoFIT ON SALE OF GIFTS 


Gifts, however, as distinguished from bequests, have 
a somewhat different status, depending upon when the 
gift was made. Up through the Revenue Act of 1918, 
the law was that where property was acquired by gift, the 
cost to the recipient of the gift was deemed to be the value 
of the property at the time of the gift. However, this 
was found to provide a very convenient means of tax 
avoidance. A husband owning property on which there 
was a substantial increment in value over his cost, would 
make a gift of it to his wife just before a sale was con- 
templated. She would make the actual sale and there 
would be no tax all the way around. This loophole was 
plugged up in the Revenue Act of 1921, and all the suc- 
ceeding laws, by the provision that in the case of gifts 
made after December 31, 1920, the basis for determining 
gain or loss to the recipient shall be the same as it would 
have been to the person making the gift. In other words, 
now if a husband buys stock at a cost of $10,000 and he 
gives it to his wife when it has a value of $20,000, and 
she immediately goes out and sells the stock for $20,000, 
she is subject to a tax on a profit of $10,000, as her cos 
of the stock is deemed to be the cost to her husband, 


namely, $10,000. 


ADDITIONS AND DEPRECIATION 


Further variations as to what is meant by cost can be 
best seen in the case of real estate. A parcel of real 
estate we will say is acquired at a cash cost of $10,000. 
Over a period of time, improvements and betterments will 
be made to the property. These additional expenditures 
can be added to the original cost in determining gain of 
loss when the real estate is sold. On the other hand, the 
law allows a deduction each year for depreciation (assum 
ing that the real estate is held for profit). This allowance 
is regarded as returning to the taxpayer so much of hi 
original cost. Hence, when the property is sold, the cos 
must be reduced by the amount previously allowable for 
depreciation throughout the entire period that the prop- 

(Continued on page 31) 
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Pittsburgh Show Greater Than Ever 


XCELLING even the splendid shows of years past 

the 1927 Pittsburgh Exhibit beggars description. 

More visiting buyers than ever have been in at- 

tendance and the registration list shows an increase over 
last year’s figures. 

Both the Fort Pitt and the William Penn Hotels offered 
a display of colored glassware which fairly dazzled the 
eye. So attractive and numerous were the displays that 
many buyers waited a few days before placing orders. 
Although ivory dinnerware is still in great demand the 
trend was not as great as it was a year ago. White ware 
is still in active demand. 

Everything considered this year’s Exhibit has been 
very satisfactory. Too much cannot be said in favor of 
the Exhibit and the opportunity it gives buyers of seeing 
the new creations for the coming year. 

While considerable activity prevailed in the glass and 
dinnerware market during the current week, there was a 
noticeable tendency on the part of a number of distributors 
to make inquiry for specials and close-outs. 
was slightly more pronounced in the dinnerware branch 
of the current exposition than in the glass section. 


The situation 
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On account of the firmness of the dinnerware market, 
the buyers have been advised that no merchandise is avail- 
able at this time either in specials or in close-outs. How- 
ever, considerable dinnerware is being placed, both for 
immediate and future delivery, and this business is being 
placed on both white and ivory body dinnerware. 

More buyers were in the market this week than the 
registration for the first week disclosed. During the first 
week of the market only a nominal number of buyers vis- 
ited the East Liverpool district, but this is explained by 
the fact that so many of the dinnerware lines from that 
district were being displayed in Pittsburgh. 

Some of the dinnerware lines displayed have been re- 
ported to be in good demand, while other pottery salesmen 
do say that new business is “just a bit slow.” The reason 
for this situation is found in the fact that specials and 
close-outs are not to be had at a price as in past seasons. 

Salesmen in charge of glass exhibits are doing a good 
business and this record is holding good with practically 
every glass line now on display here at both the Ft. Pitt 
and William Penn hotels. There are so many new lines 


(Continued on page 31) 


Famous Fort Pitt Hotel where part of exhibit is being held. 
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The Home Beautiful [Through the 
Medium of Graham and Zenger 


ERFECT home appointments, especially as evi- 

denced in the charm of a tastefully set table, are 

the secrets searched for by every housewife. Im- 
agine if you can, a more pleasing effect and environment 
than that which is created in the dining room by a table 
such as the accompanying illustration. The keynote, to a 
great degree, that goes to make up this excellent effect, 
is found in the fine quality of Ferronese glassware and 
fine china used for the table decoration. Housed in the 
showrooms of the importing firm of Graham & Zenger, 
104 Fifth Ave., may be found an assemblage of exquisite 
items to beautify the home that would be hard to improve 
upon. Here room after room 
is devoted to the showing 
of their large and varied of- 
ferings, all of which are so 
beautiful in their conception, 
that one is at a loss where to 
begin. Prominent, however, 
in all this splendid array of 
their wares, is the room de- 
voted to Venetian glass. This 
glass itself needs no intro- 
duction, but the firm’s new 
offerings merit more than a 
passing word. There is to 
be seen a _ beautiful new 
shade of Mediterranean blue 
made in complete table serv- 
ices with candlesticks, cen- 
ters, etc., that is excellent, 
while another new color of- 
fered in the same selection of 
items is their Sunset Ruby. 
In conjunction with these 
two new colors it is interest- 
ing to note that their line 
of items in the Rose Gold 
sprinkled color, which has already found great favor, is 
being widely broadened as well as their Ruby line and 
these are now to be had in a larger and better assortment 
of items than ever before. Other colors in addition to all 
the above that the line is shown in are yellow, green and 
amber. A most interesting and varied collection of mir- 
rors in the Venetian style is exhibited in a separate sec- 
tion of these galleries devoted exclusively to their display. 
Particularly unusual are the Rococo effects, the frames 
of which are also of glass and most unique in shape and 
design. There are numbered in this collection some twenty 
different types and an outstanding feature of them is the 
beauty of their multi-colored effects which combined with 
fancy engraved designs executed around the side panels 
of the mirrors gives them an air of richness and distinc- 
tion. Still further to be seen is a most elaborate showing 
of perfume bottles. These have been designed with a 
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view of harmonizing with the voguish colorings of present 
day interiors of the better homes and they are offered in a 
bewildering variety of shapes, sizes and splendid colors, 
It is also possible in these spacious showrooms to select 
complete ensembles in Italian pottery. Here again a spe- 
cial section is devoted to the exhibit of this beautiful line 
and such charming items as vanity boxes, vases, bowls, 
pitchers, etc., all in a profusion of beautiful colors and ex- 
cellent shapes are to be seen. It is also worthy of special 
mention to note that the firm’s lines of decorated plates, 
which have been so favorably received in past, will be con- 
tinued and greatly enlarged by the addition of many new 
numbers on their new Bel- 
leek body. This new body is 
without doubt one that is 
destined to command imme- 
diate popularity. 


Western China Plans 
Big Things | 
The Western Chin am 
Works, Inc., of Aurora, IIL, 
manufacturers of Lamps, 
Lamp Bases, Vases and 
porcelain lighting fixture 
equipment, are planning big 
things for 1927 and are com- 
ing out with a very fine line, 
something that will be en- 
tirely new and attractive in 
the lamp market. This com- 
pany has been manufactur- 
ing this type of ware for 
several years past and is well 
known throughout the trade. 
Announcements of the new 
line will be made later. The 
Western China Works, Inc., has increased its capital to 
enable them to increase their production. 


A tastefully set Graham and Zenger table 


Atlas-Globe Introduce New Shape 


The Atlas-Globe China Co., Niles, O., a consolidation — 
of the Atlas China Co., Niles, O., and the Globe China — 
Co., Cambridge, O., is offering a new shape for 1927 — 
which is called the ‘“Bona-Dea” as illustrated in the con- 
cern’s advertisement in this number. The new shape will 
be produced in an ivory body and will be made at the 
Cambridge plant. The shape presents something quite 
different in a light embossment which is both exceedingly 
practical and attractive and is destined to find immediate 
popularity in the wide range of alluring decorative treat-_ 
ments in which it will be shown. 
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Make Your Plans 


NOW 
To Attend 


feiicaso’s Market Event 


January 24 — February 5 


Exclusive Local Showroom Exhibits 


SEE 
Lines of Glass, Live Specials 
Pottery -leamps; Representing 
House Furnishings and Giftwares The Best Values of the Year 


Held Under the Auspices of The 
Glass, Pottery, Lamps and Housefurnishings 


Association of Chicago 


INCORPORATED 
(Not for Profit) 


17 North Wabash Ave., Chicago 


THE «AMYR” 


from 


MYOTT, SON & CO. 


This very latest pattern from 
Myott’s on their very latest Polyg- 
onal shape—the “Trafalgar,” ivory 
body—is the very last word in din- 
nerware decorations. A Russian 
floral motif of the new conven- 
tional dispensation is done in terra 
cotta red, yellow, green, blue and 
purple, the whole design being 
outlined in black. The edge and 
shoulder lines and panel divisions 
are in tangerine. Uniquely striking. 


JUSTIN THARAUD, Ine. 


SOLE AGENTS 


24 West 23d St. NEW YORK 


The Sal 
ax Genuiel wee ies at E Telephone Gramercy 5150 
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Lee Kohns Famous Philanthropist Dead 


January 18, 1927, 
Statement by Nathan Straus, Jr., on the death of Lee 
Kohns. 

Lee Kohns, whose sudden and unexpected death 
was a shock to his many friends, is remembered in 
the china and crockery world as the active head of 
L. Straus & Sons for forty years. However, his ac- 
tivities were not confined to this business, alone. 
He was prominent in banking circles, as a member 


of the Executive Board and a Director of the Irving 


Bank. 
As a graduate of the City College, he took great 
interest in its affairs, and especially of its alumni 


organization, 


Recently, since his retirement from active busi- 


ness, he had interested himself in the relations be- 


tween France and the United States. There is an 
element of tragedy in the thought that the first lec- 


ture in the course which he endowed at the Sor- 


bonne University in Paris took place on the morning 
that he died. 
Lee Kohns is mourned by the many members of 


Nathan Straus & Sons who were associated with him 


in the old firm, and by his fellow-members of the 


Crockery Board of Trade, of which organization he 


was at one time president. 


President Crockery Board of Trade for two years, 
1904-1905, 


EE KOHNS world renowned philanthropist, for- 


mer president of the New York Board of Trade 

and Transportation and president of the Crockery 
Board of Trade in 1904 and 1905, died Tuesday morning, 
at his home, 38 West Fifty-second St., New York. 

Mr. Kohn was well known to the trade and was keenly 
interested in same, despite his many and varied activities 
until his retirement from business several years ago to 
devote his time to educational and charitable works. He 
was a grandson of the late Lazarus Straus, the father of 
Nathan Straus and the late Oscar S. Straus and Isidore 
Straus, is survived by his widow, Mrs. Clare E. Kohns, 
his daughter Irene Dorothy, and two sons, Robert Lee 
Kohns and Paul L. Kohns, 

Mr. Kohns was born in Columbus, Ga., September 1, 
1864. His father, Lazarus Kohns, was an active member 
of the firm of L. Straus & Sons almost from its inception. 
Lee Kohns was educated at the Douat Institute, Grammar 
School 35, New York, and in 1884 was graduated from 
the College of the City of New York. 
graduation he was made the Permanent President of his 


Soon after his 


class and ever since has presided at the annual dinner and 
reunion of that body. 


The late Lee Kohns 


As an alumnus of the College of the City of New York 
Mr. Kohns displayed the greatest interest in its welfare 
From 1906 until his death he was an active member of the 
Board of Trustees; since 1913 he was Chairman of the 
Alumni Library Committee, and from 1919 to 1921 he 
was President of the Associate Alumni. 

Soon after his graduation he entered his grandfather’ 
business and later became himself a member of the firm 
of L. Straus & Sons, of which his father had been a ment 
ber. When he retired from business several years ago he 
was a managing partner in this firm and Vice President 
of the firm of Abraham & Straus, in Brooklyn. The 
firm of L, Straus & Sons was affiliated with the New York 
Board of Trade and Transportation from the latter’s or 
ganization in 1873. First through the membership of his 
firm and later through the individual membership, which 
he retained, Mr. Kohns rendered conspicuous service t0 
the board, and through it to the city. 

After serving in various offices, including those of 
Chairman of the Executive Committee and Vice President, 
Mr. Kohns, in October, 1917, was elected President of the 
New York Board of Trade and Transportation. He held 
that office for seven years, a record which has never beef 
equalled. W. J. L. Banham, President of the New York 
Board of Trade and Transportation, in paying tribute f0 
Mr. Kohns’s services, said recently that a very large patt 
of the board’s history for thirty years was Mr. Kohn’ 
own personal contribution, 


Mr. Kohns, as mentioned, was also a former President 


(Continued on page 31) 
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Established 1869 


BLE DRAKENFELD & CO. Inc 


50 Murray St. New York 
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ROMAN 
GOLD 


For China and for Glass 
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The 


STANDARD BURNISH GOLDS 


in Paste Form for over Fifty Years 


POUPDOSEUTUA ODA OOUEECOUUEE DEO ORU OREO OU RDE TEASE TOURER ROCHA EE 


66é © ot ve 9 
Ceramic Dictionary 
Copyrighted 
By C. M. Franzheim 


A practical, concise treatise of 
Ceramic words, terms, uses and 
practices for the daily use of the 
factory man, superintendent, sales- 
man and retailer. 


An education for anyone con- 
nected with the trade. 


Price $2.00 Per Copy 


Convenient Pocket Size. 


Demarest Publications, tn. 


Publishers 


45 East 17th St. New York 


It’s A 
Leader 


In the present vogue 
for home lamp shade mak- 
ing this base has taken and 
holds a firm place. 


NO. 9669 
COLONIAL LAMP BASE 
ABouT 91/4, IN. HIGH 


CRYSTAL 
BLUE 


AMBER 
(GREEN 


Lamp manufacturers and deal- 
ers assemble with this unit. 


Department stores, antique deal- 
ers, novelty and gift shops find a 
ready retail market. 


United States Glass Co. 


PITTSBURGH 
PENNSYLVANIA 
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Representatives: 

D King Irwin _E. KE. Wilgus 
900 Fifth Ave., N. Y. Rooms 35, 36, 37 
¥ E. J. Nickey 111 Summer Street 


Western Glass Pro. Co. 
149 New Montgomery St. 
z San Francisco Cal. 
204 Grand Avenue Boston, Mass. Western Glass Pro. Co. 
Milwaukee Earl W. Newton L. C. Smith Bldg. 
F. A. Miner & Associates Seattle, Wash. 
5 Prospect Street 9 Noa: Wahash Avenue Western Glass Pro. Co. { 
Rochester, N. Y. Chicago 


“She NATIONAL Crna Co. SALINEVILLE, O. 


1716 Fourth Ave., L. A 


“SHADED LIGHTS” 


For Chandeliers and Brackets. New 
Shapes, Colors and Decorations. 
Now Ready. Write for Samples. 


DELICA WHITE 


BEST GLASS FOR LIGHT 


K. G. 1. “i* SATISFY 


Crystal, Colors Kopps’ Railroad 
and Cased Glass 


for Illuminating 


and Marine 
Signal Glass 
Uses. Special Glass 
Novelties and 
Specialties 


for Special 


TRADE MARK 
Purposes 


KOPP GLASS, Inc. 


Swissvale, Pa. 


MAYER CHI 


VITRIFIED HOTEL WARE 
WHITE AND DECORATED 
ROUND EDGE AND THICK 


Jer use liv 


RESTURANTS 
RAILROADS 
STEAMSHIPS 
HOSPITALS 
~HOTER Sse 
+~CLUBSae 


§ 


‘Pottery and Porcelain”’ 
By Frederick Litchfield 


AUTHOR OF 


“Marks and Monograms on Pottery and Porcelain” 
“Illustrated History of Furniture” 
and others 


This is a book that every domestic potter should 
have. The illustrations alone would well repay 
them for the outlay. 


It contains a list of over 300 Ceramic Factories, 
with short historical accounts clear and concise, 
descriptions of peculiarities of parts, glaze and 
colorings. 

For a collection the book is invaluable as it will 
save an amateur from many pit falls. 

The chapter on “Values and Prices’ has been 
rewritten and brought up to date and there is a 
new index arranged on a novel plan so that marks 
can be readily identified. 


Price $9.00 


The Crockery & Glass Journal 
47 East 17th Street 
New York, N. Y. 
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Good Business Should Continue 


In my opinion, business will continue during the next 
ix months substantially on the level of 1926, declares 
ames Simpson, president of Marshall Field & Co., in the 
926 Business Review of the Journal of Commerce. 

Business and Government have been conservatively, al- 
1ough progressively, administered during the past year, 
nd fundamental conditions are left in good balance, au- 
uring well for the period immediately ahead. 

Merchandising activity generally has been successful. 
the retail sales of Marshall Field & Co. have been the 
irgest in our history. Numerous other large stores 
i1roughout the country, and also the large chain stores and 
vail order houses, report gratifying gains. Our whole- 
ule division, depending on sales to many thousands of 
etail stores throughout the country, records a satisfactory 
olume of business. 

Cotton, a weighty factor in our welfare, became a dis- 
irbing influence during the autumn months on account 
f the bumper crop, but the decline has run its course 
nd prices will undoubtedly continue at about the present 
vel during the next few months. Cotton goods business 
rom now on should be one of increasing activity, on a 
Asis more satisfactory and profitable to both manufacturer 
nd distributer. Our own cotton mills have fared rather 
etter than many others during the recent stress, because 
f our unique advantage in having distributive facilities 
1 excess of producing capacity, enabling us to operate at 
minimum of overhead and with a maximum of economy. 
I agree that the importance of the cotton crop in the 
relfare of the South is usually overestimated, and that a 
2al benefit from the recent cotton price decline will accrue 
1 the impetus given to greater diversification of crops in 
1e cotton-growing States. 


Retail stocks are low and generally in good condition. 
a all probability there will continue to be an adequate 
apply of money at low rates for all who are entitled to 
edit. 

Europe is making gradual progress in stabilization and 
ie European influence will be more and more favorable. 
| The great industrial progress of the year is, of course, 
enerally understood and appreciated. I see no signs of 
ay lessening of this progress, with the possible exceptions 
f the automobile and building industries. Any slowing 
p in these fields, however, will probably be offset by in- 
veased activities in other directions—for instance, in road 
uilding, civic improvements and other public works. 


Parson Foresees Brisk Business 


| As our business for the month of November shows 
je best increase for any month this year, with the ex- 
*ption of May, it is a very good criterion that there is 
» falling off in business at the present time, says H. T. 
arson, president, F. W. Woolworth Co. Every one of our 
stricts, covering every State in the Union, and also the 
ominion of Canada, shows an increase for the month of 


jovember. The same holds good for the eleven months ; 


{ 
{ 
| 
i 
1 
4 


every district shows an increase for eleven months. 


In 1926 
we did not show our usual average increase until the 
month of May, and the first four months were not satis- 
factory as to increase in business. With the present mar- 
kets of supply being so favorable, and plenty of good qual- 
ity merchandise to be had, with the plans we have made 
for business for next year we feel that the first four 
months will show a material increase over 1926. With 
money plentiful and labor employed at the best wages they 
have ever enjoyed, and business picking up in the agri- 


The outlook for 1927 is very encouraging. 


cultural districts, everything seems to point to good retail 
business for next year. 


Rapip TURNOVER 


The hand-to-mouth buying has made for better busi- 
ness as it has reduced inventories and resulted in more 
rapid turnover for the retail merchant. The railroads 
have been giving excellent service in deliveries so that the 
goods were on the counters when wanted; and with small 
orders being placed continually under the hand-to-mouth 
system, it avoids shop-worn goods and places the merchan- 
dise in the hands of the ultimate consumer in better shape 
than heretofore. 


The installment buying in this country I think is well in 
hand as it is only being used to a large extent in lines of 
trade that are well organized to take care of it. Of course 
the cash buyer always has the advantage, as in installment 
buying there must be figured a certain percentage in over- 
head for loss and the extra expense of borrowed money 
at the bank to carry the customers; as well as the extra 
expense of bookkeeping, whereas a cash transaction is fin- 
ished and all of the expense items which are part and 
parcel of installment buying are eliminated. The cash 
customer always gets the benefit of that saving in what 
he has to pay for his merchandise. 

The European situation seems to be improving month 
by month and American business should profit by the im- 
proved demand from Europe for merchandise in 1927. 


Slight Recession May Be Expected 

The year 1927 will inherit a very excellent credit situa- 
tion from its immediate forebear, predicts J. H. Tregoe, 
executive manager, National Association of Credit Men. 
The year 1926 was distinguished by very cautious buying 
in the commodities field, so stocks of merchandise through- 
out the country at the dawning of the new vear will be 
more or less normal. Receivables are in good control, 
collections very fair, though there are some barren spots 
throughout the country, and liquidating obligations for 
necessities were slowed up a little by the current income 
required to liquidate instalment obligations. 

The whole situation can be appraised as very sound, 
and, therefore, 1927 has an inheritance that should be cap- 


italized for its business record. 
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New York Imports 


January 13 
S. S. Albert Ballin from Hamburg, Germany 


Equitable Trust Co., 5 cases crockery 

Amer. Shpg. Co., 70 cases earthenware 

Sullivan, W. C., Co., 44 packages crockery 

Commonwealth Bank 6 cases crockery 

Amer. Shpg. Co., 1 case china 

Schoemann & Meyer, 13 cases porcelain 

Bouton, J. & Co., 1 case crockery, 4 cases toys 

Goldman, H. A., 27 cases crockery 

Batlin, L., 6 cases hollow glass 

Schmidt, A., 1 case earthenware 

Straub, P. A., Co., 19 cases earthenware and china, 86 cases 
glassware 

Kuyper, P. C., & Co., 5 cases glassware, 1 case toys 

Capitol Natl. Bank, 3 cases crockery, 9 cases glassware 

Janson Co., 26 cases crockery 

Inwald, J., Glass Co., 1 case glassware 

Koscherak Bros., 43 cases crockery 

Klein, G., & Son, 4 cases crockery. 

Block, J. L., & Son, 122 cases crockery 

Irving Miller & Co., 31 cases earthenware and hollow glass 

Bernard, J. E., & Co., 34 cases earthenware 

Guthman Solomon & Co., 4 cases glassware 

Richard, C. B., & Co., 5 cases crockery 

Ovington Bros. Co., 10 cases earthenware and hollowglass 

Metropolitan Pottery Co., 51 casks crockery 

Fourman Bros. Co., 1 case crockery, 1 case hollow glass 

Henshaw, G. A., & Sons, 3 cases earthenware, 5 cases hollow 
glass 

Lanschley, H., 2 cases earthenware 

Halpern, L., & Co., 10 cases earthenware 

Butler Bros., 10 crates crockery 

Downing, R. F., & Co., 7 cases glassware, crockery, etc. 

Bloch, L. D., & Co., 1 case crockery, 15 cases earthenware 

Wolf, L., & Co., 30 cases toys 

Straus, N., & Sons, 21 cases crockery and glassware 

Noe, W. R., & Sons 197 cases shades 

Reimer, F. C., Co., 7 cases crockery 

Borgfeldt, G., & Co., 85 cases toys and crockery 

Rice, I. W., & Co., 8 cases toys and crockery 

Freidllaender, O. O., Co., 66 cases crockery and glassware 

Ruhe, F. H., 1 case hollow glass, 3 cases glassware 

Fenton, A. W., Co., 20 cases hollow glass 

Wrought Iron & Glass Co., 4 cases crockery 

Stern, S., 29 cases glassware, crockery, etc. 

Sheldon G. W., & Co., 11 cases glassware 

Lidz Bros., 8 cases glassware 

Hesse, D. S., & Bro., 4 cases glassware and crockery 

Pomerance, S. H., Co., 63 cases glassware, crockery, etc. 

Shenkers Inc., 29 cases hollow glass 

Sheldon, G. W., & Co., 59 packages majolica etc. 
S. S. Victoria Maru from Genoa, Italy 

Fenton, A. W., 6 packages crockery 

Natl. City Bank, 25 cases earthenware 

Order, 1 cask earthenware 


From Leghorn, Italy 
Amer. Exp. Co., 3 cases earthenware 
S. S. Tsuyama from Kobe, Japan 


McDonald, A. T., 1 package porcelain 
Japanese Fan Co., 37 cases earthenware, etc. 
Ross, G. & Co., 11 cases earthenware 
Judson Freight Fwdg. Co., 2 cases porcelain 


From Nagoya via Yokkaichi, Japan 
Morimura Bros. Inc., 502 cases porcelain 
Mohawk Novelty Co., 5 cases porcelain 
Butler Bros., 38 cases porcelain 
Tuska, A. L., 80 cases porcelain 
Mogi Momonoi & Co., 173 cases porcelain 
N. Y. Mdse. Co., 16 cases porcelain and earthenware 
Haruta & Co., 3 cases curios and 71 cases porcelain 
Block, L. D., & Co., 70 cases porcelain 
Taiyo Trading Co., 116 cases porcelain, etc. 
Imoto Bros. Co., 60 cases porcelain, etc. 
Gary, T. H., 7 cases earthenware, 4 cases crockery 
Kresge, S. S., Co., 31 cases earthenware 

S. S. Aurania from Liverpool, England 
Morris Sendar & Co., 3 crates earthenware 
Sellers, C. W., 20 casks earthenware 
Rowland & Marsellus Co., 7 packages earthenware 
Thurnauer, G. M., Co., 15 cases hollow ware 
Lewis & Conger, 4 packages hollow ware and earthenware 
Meakin & Ridgway, 34 packages earthenware and china 
Davis Collomore & Co., 7 casks china 


CROCKERY AND GLASS JOURNAL 


January 20, 192; 


Kraemer, F. L., & Co., 1 box earthenware 
Davidson, J., Inc., 14 packages china and earthenware 
Erwin, J. D., & Co., 1 case earthenware 
Globe Shpg. Co., 1 crate earthenware 
Pitcairn, W. S., Corp., 25 packages earthenware and china 
Gimbel Bros., 1 crate earthenware 
Plummer, W. H., & Co., 2 cases earthenware 
Borgfeldt, G., & Co., 8 packages earthenware, hollow ware, et 
Amer. Hawaiian S. S. Co. 17 crates earthenware : 
Justin Tharaud Inc., 5 packages earthenware 
Maddock & Miller, 38 packages earthenware 
Dickinson, E. B., Inc., 18 packages earthenware 
Amer. Hawaiian S. S. Co., 91 packages earthenware 
January 14 

S. S. Aquitania from Southampton, England 
Haviland China Co., 78 casks porcelain 
Kupper, H. C., Inc., 24 casks porcelain 
Straus, N. & Sons, 28 casks porcelain 
Streiff, C., 18 casks porcelain 
Vogt & Dose, 6 casks, porcelain 
Haviland & Abbot Co., 11 casks porcelain 
Parrott, S. L., 7 casks porcelain 
Bassett, Geo. F., Co., 1 cask porcelain 

S. S. Paris from Havre, France 


Sloane, W. J., 2 cases porcelain | 
Haviland, Theo. & Co., 36 casks porcelain, 88 casks porcelain 
Kupper, H. C., 1 cask chinaware | 
McGreery, J. & Co, 2 cases glassware, 4 cases majolica 
Richard, C. B., & Co., 1 case chinaware . 
Vantines & Co., 2 cases earthenware 
Andrews Co., 18 cases majolica 
Khouri & Bro., 4 cases china and bronze 
January 15 

S. S. Nevada from Copenhagen, Denmark 
Overton & Co., 2 cases chinaware 
Hennings, W., 3 cases ceramics 
Lund, K., 1 case porcelain 

S. S. Scotsburg from Hamburg, Germany 


Bank of the U. S., 101 cases crockery 
Borgfeldt, Geo., & Co., 46 cases toys and crockery 


S. S. Colombo from Genoa, Italy 
Altman, B., & Co., 2 cases majolica ware 
Gambutti, D., 16 barrels majolica ware 
Wanamaker. J., 1 case glassware 
Syndicate Trading Co., 2 cases earthenware 

From Naples, Italy 
Globe Shpg. Co., 1 case earthenware 


From Genoa, Italy 
Fenton, A. W., Inc., 10 cases majolica ware 
Perazzo, P., 7 barrels majolica works 
Amer. Shpg. Co., 1 barrel crockery 


January 17 
S. S. President Van Buren from Shanghai, China 


Japanese Fan Co., 60 cases chinaware 
Dollar S. S. Co., 40 cases chinaware 


January 18 


S. S. Stockholm from Gothenberg, Sweden 
Venon, J. H., Inc., 80 cases glassware 
Koscherak Bros., 5 cases glassware 

S. S. Tampa from Antwerp, Belgium 
Borgteldt, G., & Co., 6 casks earthenware 

S. S. Ida from Naples, Italy 
Amer. Exp. Co., 33 cases earthenware 

From Trieste, Italy 
Reimer, F. C., Co., 4 cases glassware 
Bernard, J. E., Co., 28 cases glassware, etc. 
Amer. Exp. Co., 52 cases glassware 
Hudson Fwdg. & Shpg. Co., 2 cases glassware 
Henjes F., 10 cases glassware, etc. 

Natl. City Bank, 70 cases glassware 
Hudson Fwdg. & Shpg. Co., 70 cases glassware 
Order 33 cases glassware 

S. S. Stutgart from Bremen, Germany 
Bloch, L. D, & Co., 7 cases earthenware 
Continental Ceramics Corp., 13 cases crockery 
Sachtleben, F. B., 1 case crockery 
Herbert & Neuwirth Co., 3 cases glassware, 1 package crocket 
Henjes, F., Jr., 8 cases hollow glass 
Barth L.. & Co., 2 cases crockery 
Hirsch, G., & Son, 53 cases’ glassware 
Borgfeldt, G. & Co., 67 cases toys, crockery, etc. 
Schenkers, Inc., 1 case china 
Order, 13 cases hollow glass 
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Satistied customers kecpus busy | 


“the 
HOSTESS. 


» atteau style pan- 
ff els in blue, with 
black lace overlay. 
“Horns of Plenty” 
at either end with 
gay colored flowers. 
Tangerine lines for 
trim, 


Main Office and Factory 
EASTERN REPRESENTATIVE 
V. D. Kinnan 
Zanesville, O. 


CHICAGO OFFICE 

348 Morrison Hotel 
Representative Gordon A. Weese 

John L. Pasmantier & Sons Representative 


Ohio & Michigan Representative J. E. Boring, Crooksville, O. 


The Crooksville China Co. 


CROOKSVILLE, OHIO 


NEW YORK OFFICE 
5 West 20th St. 


American China 
for 
American Homes 


Albright China 


for the Jobber and Syndicate Buyer 


Three Shapes 


BTL OT © mercies cain culate: fs axesnnes Se fancy 
PLO TIAN CME A rusts sans cee hs «5! plain 
1S Ia oes oar ar ag wear octagon 


Send for Catalog and Illustrations 


Albright China Co. 


Main Office 
Carrollton, Ohio 
Factories é 
Carrollton, Ohio Scio, Ohio 
14 Kilns 9 Kilns 


aT! 


“You Cant Argue 


Against Conviction” 


If you’re absolutely deter- 
mined not to take advantage 
of the opportunity to place 
your lamps and shades _ be- 
fore the best buyers of the 
trade, our suggestion that 
you advertise in the BUY- 
ERS LAMP JOURNAL is 
likely to fall on unfertile soil. 


On the other hand if you’re desirous of get- 
ting your lamps and shades before the man who 
buys—of increasing your business, there is no 
better medium in which to broadcast your mer- 
chandise than the 


BUYERS LAMP JOURNAL 
Chicago Ill. 


1e (arrollton Pottery (0. 


MANUFACTURERS OF HIGH GRADE DINNER WARE 
CARROLLTON, OHIO 


ONE COMPLETE DINNER SERVICE 
“SUPERIOR” 


SEMI -SQUARE—— PLAIN EDGE 


E offer to the Department 

Store Trade highest qual- 
ity ware and distinctive decora- 
tions in commercial borders. 
Prompt and courteous service. 


Representatives 


CHAS. A. WEIDEMANN 
est 


HERBERT K. CONNOR 
East 


ROY E. HENDERSON 
President 


Thirty 
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Rates: 40 cents per line for first insertion; 20 cents per line 
lor following insertions. Seven words per line. Minimum 
initial charge $2, payable in advance. 


MANUFACTURERS’ AGENT SEEKS OPENING 


ANUFACTURERS’ agent with extensive following among 

the installment, department store and premium trade in the 
East desires new connection with well known pottery. Box 603, 
care CROCKERY AND GLASS JOURNAL, 


EXPERIENCED MANAGER-BUYER WANTED 


ANTED—experienced manager and buyer for China and 
Glassware department. Halbach-Schroeder Co., Quincy, 
Illinois. 


Buyers in New York 
January 13, 1927. 


C. H. Hurlburt, china, glassware and lamps, D. M. Read Co., 
Bridgeport, Conn., 315 Fourth Ave. 
A. Dalgleish, gift shop, Symons D. G. Co., Butte, Mont., 1150 
Broadway. : 
J. Kidd, china, lamps and glassware, England Bros., Pittsfield, 
Mass., 105 Grand St. 
January 15, 1927. 
R. E. Leigh, gift goods, R. E. Leigh, Columbus, Miss., Im- 
perial. 
January 17, 1927. 


B. C. Jones, toys and gifts, Bywaters D. G. Co., Dallas, Texas, 
80 worth St. (R. A. Keller). 

R. Robinson, china and glassware, A. T. Lewis & Sons D. G. 
Co., Denver, Colo., 1150 Broadway (F. Lilienthal Co.). 

J. H. Kennedt, lamps, Buffum’s, Long Beach, Calif., Pennsyl- 
vania. 

E. Kleinstiever, housefurnishings and toys, Harman Straus & 
Sons Inc., Louisville, Ky., 11 East 26th St. (McGreevy, Werring 
& Howell). 

H. L. Gearhart, housefurnishings, Wyman, Partridge & Co., 
Minneapolis, Minn., 43 Leonard St. 

E. F. Ochs, housefurnishings and china, Miller, Rhoads & 
Swaert Inc., Norfolk, Va., 432 Fourth Ave. (D. G. Union). 

J. L. Flynn, housefurnishings, Kaufmann’s Dept. Store, Pitts- 
burgh, Pa., 1261 Broadway (M. A. McNulta). 

January 18, 1927. 

Miss S. Shaner, toys, Hutzler Bros. Co., Baltimore, Md., 1440 
Broadway (Asso. Mdse. Corp.). 

J. C. Schwab, lamps, Elder & Johnston Co., Dayton, O., 24 
Madison Ave. (Syndicate Trading Co.). 

G. E. Salisbury, housefurnishings, glassware and china, W. M. 
Whitney Co., Albany, N. Y., 27 West 33rd St. (Fellows Buying 
Corp.). 

G. A. Lawler, housefurnishings, Akron D. G. Co., Akron, O., 
115 West 30th St. (B. F. Levis). 

L. L. Shivley, lamps and shades, Paul Steketee & Sons, Grand 
Rapids, Mich., 105 Madison Ave. (Mdse. Reporting Co.) 

W. J. Barnes, housefurnishings, Burden, Smith & Co., Macon, 
Ga., 11 East 26th St. (McGreevey, Werring & Howell). 

H. C. Hebb, housefurnishings, Kaufman & Co., Richmond, Va., 
Broztell. 

W. McKelvey, toys, Pittsburgh D. G. Co., Pittsburgh Pa., 43 
Leonard St. (E. P. Knowles). 

J. I. Flynn, housefurnishings, Kaufmann Dept. Store, Pittsburgh, 
Pa., 1261 Broadway. 

L. M. Wright, gift goods, W. H. Wright & Sons Co., Ogden, 
Utah, 128 West 31st St. (Weill & Hartmann). 

W. B. McCarthy, housefurnishings and china, Allen W. Hinkel 
Co., Wichita, Kans., 128 West 31st St., (Weill & Hartmann). 


January 19, 1927. 


M. C. Hirschfeld, dolls and lamps, Detroit Advertising Service, 
Detroit, Mich., Commodore. 

Miss Quackenbush, gifts, L. S. Ayres & Co., Indianapolis, Ind., 
1440 Broadway (Asso. Mdsg. Corp.). 

E. L. Rafferty, lamps, Denholm & McKay, Worcester, Mass., 
240 Madison Ave. (Syndicate Trading Co.) 


(=) 


January 19 
S. S. Hog Island from Leghorn, Italy 


Cleveland Trust Co., 5 cases earthenware 
American Shpg. Co., 1 case earthenware 
Bristol Antique Impt. Co., 12 cases earthenware 


From Naples, Italy 


Kupper H. C., Inc., 20 cases earthenware 
Borgfeldt, Geo. & Co., 4 cases ceramics 


S. S. Andania from Southampton, England 
Hudson Fwdg. Co., 6 cases glassware 


Think of the Tea Cups Used! 

The Jewel Tea Co., Inc., reports that its sales for th 
fifty-two weeks of 1926 were $14,514,237.80, as com 
pared with $13,856,764.42 for the same weeks in 1925, a1 
increase of 4.7 per cent. For the same weeks the aver 
age number of sales routes was 1043 in 1925, and 1073 
in 1926, an increase of 3.1 per cent in selling units. 

The total sales for the fiscal year 1925, which includec 
fifty-three weeks, amounted to $14,121,196.80. The fisca 
year 1926 included only fifty-two weeks. 


| PETER POTTER | 


reese” 


PETER POTTER SAYS: Ef Alladin could hey 
visited the 1927 Exhibit at Pittsburgh he would hey 
seen the most dazzlin’ displays he ever beheld ’n he 
wouldn’t needed a lamp to see et with either. 
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Pottery 
(Continued from page 15) 


year. This city is the undisputed capital of these great 
allied fields of industry and the regular yearly show is 
the outward and visible sign to the world of that leader- 
ship. There is need, however, that the fact be forced 
home upon the people of Pittsburgh and its outlying ter- 
ritory for there is not the realization that there should be 
among the people here that this city and the district it 
heads stand pre-eminent in these fields which foster crea- 
tive ability in art and utility alike and which have done 
so much to make modern standards of living possible. 

Each year has marked distinct progress in the industry 
and none more than 1926. As a whole the exhibit is the 
best in the long series and the great pity is that it is not 
open to the public so that Pittsburghers generally might 
become familiar with an important factor in their city’s 
development. Surely what is worth while for experts to 
travel thousands of miles to see is unquestionably worthy 
the time and attention of the people who indirectly profit 
by the prosperity of the industries represented. 

It is as a trade exposition that the feature was founded 
and it has remained true to its guiding principles. This 
has been found to be best for manufacturers and dealers, 
the idea being that the goods may be seen later on the 
shelves of merchants everywhere. 


Income Tax 
(Continued from page 20) 


erty was held. Many taxpayers have found themselves 
facing additional assessments because they failed to con- 
sider depreciation in arriving at cost and therefore at 
profit. 

Let us illustrate just what is involved. A purchases a 
| piece of real estate in 1916 for $100,000. We will assume 
that of this cost, $75,000 is attributable to the building 
-and $25,000 to the land. We will also assume 
that the building has an estimated useful life at the time of 

fifty years. This would mean a 2 per cent depreciation al- 
lowance each year. Now, we will also suppose that the 
property is sold in 1926 for $90,000. On the face of the 
situation, it would appear that a loss of $10,000 was sus- 
tained since the property originally cost $100,000. The 
fact is, however, that there is a profit of $5,000, since the 
cost must be adjusted by ten years depreciation. We said 
that the depreciation was 2 per cent a year on $75,000. 
That amounts to $1,500 a year of $15,000 for ten years. 
The adjusted cost is, therefore, $85,000. Since the prop- 
erty was sold for $90,000, there is a profit of $5,000. 

Profit on the sale of property is only one of the elements 

entering into the determination of taxable income. In the 
Succeeding articles we will discuss some of the others. 


| Pittsburgh Exhibit 
! (Continued from page 21) 


f 
‘of colored glassware being marketed this season and be- 
cause of this fact some excellent merchandising proposi- 
‘tions are available. 


| 


Some of the glass salesmen have underwritten a lot of 
volume business, and this is on the lower priced lines, 
especially in water-sets, bowls and plates. Decorated 
glass ware of the higher quality is also in steady movement. 

Manufacturers’ agents who are showing here are re- 
ported to be experiencing rather slow business. In fact, it 
does appear than the buyers are doing the bulk of their 
business with the manufacturers. 

Both retail and jobbing interests who were in the mar- 
ket this week expressed the opinion that the outlook for 
an active spring trade was more encouraging now than it 
was during the corresponding period last year. 

The Pittsburgh market period will close next week, and 
many salesmen are of the opinion that the volume of busi- 
ness that will be underwritten during the three weeks of 
the market will equal that of January, 1926. 


W.G. & P. A. Holds Annual Banquet 


Members of the Western Glass and Pottery Association 
forgot business cares, new designs, colors and shapes and 
the like for the evening of Tuesday, January 18th and 
made merry at the annual banquet of that body held in the 
auditorium of Kaufmann’s store, Pittsburgh. 

During the course of an excellent repast the diners were 
entertained by a splendid musical program and a number 
of entertainers. Following the banquet those present 
enjoyed several hours of dancing. 


Lee Kohns’ Death Mourned 
(Continued from page 24) 


of the Crockery Board of Trade and a director of the 
American Exchange Irving Trust Company. His charit- 
able activities found expression in service as a trustee of 
the Federation for the Support of Jewish Philanthropic 
Societies and through a great deal of private and little 
known philanthropy. He was also a trustee of the Hospi- 
tal Saturday and Sunday Association and Vice President 
of the Educational Alliance. 

Among the clubs of which Mr. Kohns was a member 
were the Manhattan, National Democratic, National Arts, 
Hardware Club, Manhasset Bay Club, the Lotos and the 
Bankers’ Club. Some of the others were the Century 
Country Club and the Lakenlle Golf and Country Club. 

When news of Mr. Kohns’s death spread through 
the city, scores of messages of sympathy were sent to 
his family. Dr. Frederick D. Robinson, Acting President 
of the College of the City of New York in the absence 
of Dr. Sidney E. Mezes, who is in Italy, paid a tribute 
to Mr. Kohns as a devoted alumnus. The City College 
Club of New York postponed until January 26th a dinner 
in honor of Dr. Robinson which was to have been held 
at the Hotel Imperial, and expressed deep regret at the 
death of Mr. Kohns. The Associate Alumni also ex- 
pressed their profound sorrow at his death. 

Funeral services will be held from the home to-morrow. 
Mr. Kohns was in his sixty-third year at the time of his 
death. 
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New York Directory 


IMPORTERS 
FERDINAND BING & CO.’S, Suc- 


cessors, 67-69 Irving Place, near 
18th St. 

Art Pottery, Bronzes, Marbles and 
Lamps. 

EDWARD BOOTE, 85-87 West 28d 
St. 

Cauldon China. Wood & _ Sons’ 


Earthenware, Gibson & Sons’ Teapots. 


GEO. F. BASSETT & CO., 72-74-76 
Purk Place 
“The Dinnerware House of America.” 


L BERNARDAUD & CO., 61 West 
28rd St. 
French China Dinnerware, Short 
Lines. White China for Decorators. 


L. D. BLOCH & CO., 87-41 East 18th 
St 
Mfrs. 


Importers of Chir» and Glass, 
of Lamps, Shades aud Novelties. 


CONTINENTAL CERAMICS CORP., 
149-151 Fifth Ave. 
Importers of Thomas, Krister and Bo- 
hemia decorated and white dinnerware. 
Open stock patterns carried. Telephone 
Ashland 7816. 


COPELAND & THOMPSCN, 
206 Fifth Ave. 
Copeland’s China. 
White China fancies. 
2975. 


JOHN DAVISON, Inc., 14 Barclay St. 
English China, Earthenware and 
Glass. 


EDWARD B. DICKINSON, 
L9 West 23rd St. 
English “Ceylon Ivory” Dinnerware, 
Rockingham and Ivory Teapots, “Hook- 
Lid” Teapots. 


A. J. FONDEVILLE & CO., 24 West 
28rd St. 
Successors to Fondeville & Van Ider- 
stine. Importers of China, Glass and 
Earthenware. 


OTTO GOETZ, 1NC., 122 Fifth Ave. 
Importer of Crockery, China and 
Glassware for immediate delivery. 


HARUTA & CO., 141 Fifth Ave. 
Importers of Japanese goods. Phone 
Caledonia 4475. 


HAVILAND & ABBOT CO., 


Broadwau, corner 21st St. 


HAVILAND CHINA CO., Inc., 1107 
Broadway. 
The Famous 
Lnawn cinee 1841 


HEINRICH & WINTERLING, INC., 
49-51 West 28rd St. 
Dinnerware from Heinrich & Co.. Selb 
Also Fancy China from Winterling. 


HERMAN C. KUPPER, Inc., $9-41 


West 23d St. 
Ahrenfeldt French China. 


Inc., 


Earthenware and 
Phone, Ashland 


INC., 


920 


“Haviland China” 


KAntLA CHINA CORP., 39 W. 23rd 
Se. 
German dinnerware and fancy china. 
Gram. 0687. 


LEVY BROS. CHINA CO., 35 W. 
28rd St. 
Importers and decorators. Large stocks 
dinnerware, 23-piece tea sets, service 
ee Immediate delivery. Gramercy 
4393. 


MADDOCK & MILLER, Ine., 89-41 
West 28d St. 
English Wares of Merit: John Mad- 
dock & Sons, Royal Worcester, Aller- 
ton’s Crown Ducal Ware, ‘Carlton 
Ware, Price Bros. Teapots. 


MOGI, MOMONOI &CO., 105-107 East 
16th St. 


Importers of Japanese Goods. Tele- 
phone—Stuyvesant 8595-8596-8597. 


The Fifth Avenue 
Building 


Uptown Headquarters 


for the 
Pottery Glass China 
Metal Goods and House- 


wares Trades 


er URS BROS., 58-57 West 23d 


Japanese Goods. 


FRED. C. REIMER CO., Inc., 49-51 
W. 28rd St. 
“Krautheim” — Dinnerware, “Schier- 
holz’ cael Goods, “Royal Dux’”—Art 
Goods, “Theresienthal”—Fine Crystal, 
Venetian Glassware, French and Italian 
Pottery, White China. Phone Gram- 
ercy 5181. 


ROSENTHAL CHINA CORP., 
151 Fifth Ave. 
Importers of Rosenthal china dinner- 
ware, placeplates, lamps, art figures. 
Hotel china. Telephone Ashland 7816. 


eae H. RUHE, 14 West 23rd 


149- 


eee of China, Glassware and 
Specialties. Telephone Gramercy 2228. 


PAUL A. STRAUB & CO., 105-107 
Fifth Ave. 
Tirschenreuth Dinnerware, Old Abbey 
Ivory Body Dinnerware, Rona and 
Verra Crystal Tableware. Specialties 
in glassware, etc. 


ROBERT SLIMMON & CO., 96 to 102 
Church St. 
A. J. Wilkinson’s, Ltd., Bourne & 
Leigh, R. Sudlow & Sons, Shorter & 
Sons, Royal Aller Vale and Wat- 
combe Pottery. 


NATHAN STRAUS & SONS, Inc., 
119 Fifth Ave., at 19th St. 
Large stock of imported open-stock 
dinnerware. Sole distributors of 
“Royal Schwarzburg” and “Superieur” 
Limoges dinnerware, Gift Shop Spe- 
cialties. 


TAIYO TRADING CO., Inc., 101 Fifth 
Ave. 
Japanese China, 
Brac. 


B. TOMBY & CO., 20 West 23d St. 
Representing: Hutschenreuther Selb, 
Schlegelmilch, Schoenwald, Villeroy & 
Boch, ete. 


JUSTIN THARAUD, Inc., 24 West 
28d St. 
Sole Agent for L’Union Ceramique, 
Limoges, France. 
Myott, Son & Co., Hanley Staffs, Eng- 
land. Royal Bayreuth China, Bavaria. 
Telephone Gramercy 5150. 


VOGT & DOSE, 14 W. 28rd St. 
Open stock dinnerware patterns. 
White China for decorating. 


J. H. VENON, Inc., 104 Fifth Ave. 
Martin China, Limoges; Gustafsberg 
China and Earthenware, Sweden; 
Kosta Crystal, Sweden; Rorstrand 
China and Earthenware, Sweden. 


KENNARD L. WEDGWOOD, 255 
Eee Ave., between 28th and 29th 
ts. 
Josiah Wedgwood & Sons, Ltd. Tele- 
phone Madison Square 7429. 


DOMESTIC GLASSWARE 


BONITA ART GLASS CO., Hunting- 
ton, W. Va. 
Largest factory in the United States 
specializing in exclusive decorated glass- 
ware and gold encrusted imported din- 
nerware. Encrustations on Imported 
China and Fine Decorated Glassware. 


BRYCE BROTHERS COMPANY 
Blown lead glassware in Crystal and 
Colors—Cut, Etched and Engraved. 
J. Duncan Dithridge, Representative. 
240 Fifth Ave. 


Lamps and Bric-a- 
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CAMBRIDGE (Q.) GLASS CO., New 

York Salesroom, 184 Fifth Avenue. 
Manufacturers ‘‘Nearcut” tableware, 
thin blown tumblers and stemware. 


ECONOMY GLASS CO., Morgan- 
town, W. Va. D. King Irwin, Repre- 
sentative, Fifth Ave. Building 
Fine blown tumblers and stemware. 


FOSTORIA GLASS CO., 
Fifth Ave. 
Pressed and blown glassware. 
L. Weddle, Representative. 


141-147 
Chas. 


GILLINDER & SONS, Inc., 220 Fifth 
Ave. 
Lighting glassware, glass specialties. 


SUSQUEHANA CUT GLASS CO., 
T. W. Hamilton, Representative, 139 
Fifth Ave. 


THE ROSBERN GLASSWARE 
CORP., 12-14 West 21st St. 
Manufacturers of light cut and gold 
encrustations. Phone Chelsea 0746. 


WESTON GLASS CoO., INC. 
Blown Tableware. T. W. Hamilton, 
Representative, 139 Fifth Ave. 


UNITED STATES GLASS CO., Albe- 
marle Bldg., 24th St. and Broadway. 
Pressed and blown glassware. 


WESTMORELAND GLASS OCO,, 
Horace C. Gray Co., Representa- 
tives, Fifth Avenue Building. 
Pressed glassware, decorated glassware, 
novelties. 


LAMPS, SHADES AND LIGHT- 
ING FIXTURES 


THE BRADLEY & HUBBARD MFG. 
CO., Fifth Ave. Bldg., Fifth Ave 
and 23rd, St. 
Electric Lighting 
Lamps. 


Fixtures and 


VICTOR BRISBOIS, INC., 200 Fifth 
Ave. 
Room 210. Lamps and Cut Glass. 


NORMAN HAWTHORN, 225 Fifth 
Ave. 
Wrought Iron Lamps. 
Kind,” 


“The Better 
“Ann Murphy Shades.” 


PHOENIX G™%ASS CO., 230 Fifth 
Ave. 
Illuminating glassware, electric port- 


ables, oil lamps, etc. Telephones, 
Ashland 9024-9025. 


THE H. E. RAINAUD CO., 225 Fifth 
Ave. 
TVable, Boudoir, Desk, Piano, and Floor 
lamps in exclusive designs and finishes. 
Dela Croix & Monroe, representatives. 


THE MAIBRUNN CO., Ine., 44-46 
Fast 25th St. 


{amp Shades and Lamps. 
Madison Square 8860-8861. 


Telephone 
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A. E. HULL POTTERY CO., 200 
Fifth Ave. 
Manufacturers and Importers, Earth- 
enware, China and Glassware. 


ROSEVILLE POTTERY CO., 18 
West 28rd St. F. D. Van Arsdale, 
New York Manager. 
Art Pottery—Jardinieres, etc.—Chil- 
dren’s Items. 


THE SEBRING POTTERY CO., Se- 
bring, Ohio. 
New York Office and Sample Room, 
206 Lexington Ave. Chicago Office 
and Sample Room, American Furni- 
ture Mart Building, Spaces 930 and 
931, 666 Lake Shore Drive. 


THE CRESCENT CHINA CO., Se- 
bring, Ohio. 
M. I. George, Representative, 206 Lex- 
ington Ave. High-Grade Dinner Ware. 


JOHN L. PASMANTIER & SONS, 5 
West 20th St. 
Quality Dinnerware and Pottery Spe- 
cialties. Telephones, Chelsea 8265 and 
0540. 


COX & COMPANY 


120 Fifth Avenue 
Entire 5th Floor 
N. W. corner of 17th Street 


Telephone Watkins 8467 


Glassware 


Imperial Glass Company 
Huntington Tumbler Co. 

The Silver City Glass Co. 
Lewis County Cut Glass Co. 


Dinnerware 


The C. C. Thompson Pottery 
Co. 


Underglaze Hotelware 
Cook China Co 


Pottery 


Oxford Pottery Co. 
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DECORATORS 


FLOGEL DECORATING WORKS, 
129-131 Fifth Ave. 
Dealers and Decorators of Fine Glass 
and China. R. H. Flogel, Proprietor. 
Phone, Ashland 2355. 


LOTUS GLASS CO., INC, Fifth 
Averue Building. 
China and glass decorators. Gold en- 
crusted, lustre, plate etchings and light 
cuttings on colored and crystal glass- 
ware. 


MANUFACTURERS’ AGENTS 


HORACE C. GRAY CO., Fifth Ave- 
nue Building. 
Representing Fenton Art Glass 
Glassware, cut, colored and plain. 
Sterling Glass Co., Fine Heavy 
Cut Glass. Westmoreland Glass Co., 
High Grade Table Glassware and 
Specialties. Indiana Glass Co., Pressed 
Table Glassware and Lamps. West End 
Pottery Co., Dinnerware and Special- 
ties. Co-Operative Flint Glass Co., 
Table and Soda Fountain Glassware, 


Aquaria, etc. Telephone, Gramercy 
6311. 


Coy 


D. KING IRWIN, Fifth Avenue Buila- 
ing. 

Iroquois China Co., Hotel China. Na- 

tional China Co., Quality dinnerware. 

Paden City Glass Mfg. Co., Table, sod~ 

fountain glassware. Economy Glass 

nee Suite 319, telephone, Gramercy 
1. 


THOMAS G. JONES, Fifth Avenue 
Building. 
Representing McKee Glass Co., Bel- 
grade Glass Co., D. C. Jenkins Glass 
Co., Mound City Glass Co. Pressed 
and Blown Glassware. Telephones, 
Gramercy 291-292. 


GEO. C. KINDT & CO., Inc., 19-21 W. 
24th St. 


Manufacturers and Factory Agents. 
Brass wares, mahogany goods, serving 
trays, mahogany candlesticks, floor 
lamps, electroliers, silk shades, silver- 
plated wares, decorated basket wares, 
toys, dolls. Telephone, Farragut 8850 


McKENNA BROTHERS SALES 
CORPORATION, 1271 Broadway, 
corner 82nd Street. 


McKenna Brothers, cut, colored and 
decorated lines; Utility Glass Works, 
Stemware; B. Lehman, light cut- 
tings. Telephone, Pennsylvania 2165. 


PHILLIPS, THISTLE & SMITH, 
INC., Onyx Building, 1107 Broad- 
way, at 24th St. 


Seneca Glass Co., lead blown table 
and lighting glassware. Pope-Gosser 
China Co., dinnerware. Telephone 
Watkins 8634. 


VAIL AND YOUNG, 200 Fifth Ave. 


Representing 

The Coshocton Glass Corp. 
The Belmont Tumbler Co. 
Sneath Glass Company 
Jackson Vitrified China Co. 
W. I. Tycer Pottery Company. 


HENRY WITTE, 43 West 28rd St. 
Representing Maryland Glass_ Co., 
Cumberland, Md., and Guerin-Poyat- 
Elite, Ltd., Dinnerware Lines. 
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Wheeling Decorating Co. 


Wheeling, W. Va. 


Gold Encrusted and Hand Painted China and 
Glassware 
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Our line for 1927 will be replete with surprises. 
Don’t miss it! 


Display as usual at the 
Fort Pitt Hotel in January—R. D. Otto, in charge. 


REPRESENTATIVES 


GEORGE TURNER 1. SILVERBERG JULIAN GOLDBERG 
Middle West 2 East 23rd St. 313% Liberty Ave. 
17 N. Wabash Ave. New York, N. Y. Durham, N. C. 


Chicago 
—E. M. BARTLETT 
7th & Los Angeles St. 


180 New Montgomery St. 
Los Angeles, Cal. 


San Francisco, Cal. 
R. D. OTTG 
Road Representative 


round out 
Unique Service 
with 


Economy 
Tumblers 


Only one of the comment-call- 

ing features of the well known 

“Gammon’s” eating houses in 
Pittsburghis thecrackled Economy 
Tumbler that welcomes each guest. 
Different from theordinary pressed 
or blown Tumbler and the adver- 
tising they bring is worth the en- 
tire cost. Yet the patented shape 
and the tough lead blown glass 
decrease breakage and save many 
a replacement. 


ECONOMY GLASS CO. 
Morgantown, W. Va. 


“JUST WHAT THE NAME IMPLIES” 


1927 


EFLECTING a guaranteed quality in 
body and glaze and dignified by ex- 
clusive, artistic and refined decorations, 
constitute in part the superior values char- 


acteristic of our new Bona-Dea Shape in 
Ivory, as’ well as our original Colonial 
and Ideal Shapes in pure white. 

We ship our customers what they buy. 


THE ATLAS-GLOBE CHINA COMPANY 
NI 10 
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Saeed) shies Chinese, 


The laundry ticket above is supposed to be the old Chin- 
ese proverb, “One picture is worth ten thousand words.” 
We won’t swear to it, but whether or no, it’s often true. 


A good photograph or illustration is the next best thing 
to putting your ware in the prospect’s hands;—it speaks 


for itself. Yes, to paraphrase the proverb, a good picture 
saves lots of gab. 


Photo-Engraving, Illustrating, Photography, Advertising 


ROBERT RAWSTHORNE COMPANY 


HEEREN BUILDING « EIGHTH & PENN « PITTSBURGH. PA. 


“NUROCK” 


The most popular 


BAKING AND 
SERVING 
WARE 
made in America 
ells because its 

erviceable, 
ightly and 
anitary. 
THE BRUSH POTTERY CO. 
ZANESVILLE, OHIO 


N. Y. Office—John L. Pasmantier & Sons, 5 West 20th Street 
We make the “LINES THAT SELL.” 
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The Next Time 


you want 


A Job 

A Line 

A Salesman 
A Buyer 


or anything else connected with 
the China, Glass, Housefurnish- 
ing and Lamp Trades 


Advertise for it in the Classified 
Section of 


Crockery and Glass Journal 
and 


Get It 


40 cents per line for first insertion; 
20 cents per line for following in- 

Rates: sertions. Seven words per line 
Minimum initial charge $2, paya: 
ble in advance} 
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Overlooking Madison Square, ‘‘Where Fifth Avenue Crosses New York’s Matin Street’ 


Haviland China 


Is Now Installed in Its Modernly Appointed and 


EASILY-REACHED NEW HOME 
1107 Broadway, at Twenty-fourth Street, New York 


It is a great pleasure for us to 
extend to our friends in the 
trade a cordial invitation to 
visit us in our new home 
which by reason of its very 
central location is accessible 
from all points. We are 


TRADE MARKS 


awilag, 
France 


on white china 


DECORATED BY 


on decorated china 


showing many new designs of 


GENUINE HAVILAND 
CHINA for the Fall season 
which by virtue of their beau- 
tiful decorations and attrac- 
tive shapes should not be 
overlooked. 


Haviland China Co., Inc. 


Telephone — Watkins 2967-2968 
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Overlooking Madison Square, ‘‘Where Fifth Avenue Crosses New York’s Main Street’” 


Haviland China 


Is Now Installed in Its Modernly Appointed and 


FASILY-REACHED NEW HOME 


1107 Broadway, at Twenty-fourth Street, New York 


It isa great pleasure for us to 
extend to our friends in the 
trade a cordial invitation to 
visit us in our new home 
which by reason of its very 
central location 1s accessible 
from all points. We are 
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on decorated china 


showing many new designs of 


GENUINE HAVILAND 
CHINA for the Spring sea- 
son which by virtue of their 
beautiful decorations and at- 
tractive shapes should not be 
overlooked. 


Haviland China Co., Inc. 


Telephone — Watkins 2967-2968 
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UNTVtener | 
What the Potteries Are Doing end up-to! joel. 
the-minute Glass News by M. K. 
Zimerman, our regular Pittsburgh 
and East Liverpool corre- 
spondent 


Timely news of Chicago by J. H. Smythe 


Vol. 104, No. 4 + 
A complete list of New York Imports for 
the week 
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Reliable Income Tax Information by M. L. 
Seidman, Certified Public Accountant 
and Income Tax Expert, who gladly 
answers Income Tax prob- 
lems for our readers 
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Will It 
Interest You ® 


To know the names of the best manufacturers and whole- 
salers in the lines you are interested? 


To know where you can get the goods you want? 

To know what the latest news of the trade is? 

To know how to increase the efficiency of your department? 
To have a permanent New York mailing address? 

To receive information about any particular line? 

To receive a reminder of coming events and activities? 

To be advised about important changes in the trade? 


To be listed in advance of your coming to the New York 
market ? 


CROCKERY AND GLASS JOURNAL 


will do all these things for you 


Clip the coupon below and receive 
the paper regularly each week. 


| DEMAREST PUBLICATIONS, INC., | 
45 East 17th Street 
: SUBSCRIPTION PRICE 
New York. 

| Gent] | Domestic. 

entlemen :— 
| Oe te DCR ERY AND GLASS $3.00 a year 

including the Special Holiday 

| Edition and Spring and Fall Buying Num- | $5.00 for 2 years’, 
| bers) to the following address for which .... | rel a 

enclose =... 7. fOr eee. year. tA 
| | $4.00 a year 
| NAMeO@# ice errr ere Segoe oie Sho emrAS oie or cle ara | Foreign f ? 
| lhe hc dG. 4 Ames ano be ee Deca eee | 35.50 a year 
| A AATCSA mate reer Pere Oe seed os Glas | 
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The above illustration shows but one small section 
of our large and spacious showrooms where we have 
assembled for-your inspection the largest and best 
assortments in imported glassware, pottery, dinner- 
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ware and kindred lines. These offerings are certain My 
to increase your sales for the coming year. A visit Me 
will assure that what we say is so. Let us help you 


in any way we can to make your 1927 business the 


best and largest you have ever had. 
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LOUIS WOLF & CoO., INc. 
215 FOURTH AVENUE, NEW YORK 
Telephone Stuyvesant 3423 Corner Eighteenth Street 
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chateau of France. Like its namesake, it is 

simpler than others of this group, but quite as 
attractive. A beautifully designed border of yellow, 
blue and black, broken at regular intervals with 
panels of flowers. In the center of each piece, is a 
brilliant flower rosette. The edges are finished with 
gold and the rims w'th a delicate shade of ivory that 
adds to its rich appearance. 
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Theodore Haviland Co. 


Imcorporated 


26 West 23rd Street 
New York 
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Strikingly Artistic 
is this 
Beautiful Italian Faience 


modeled into 


Useful and Decorative 
Pieces and Sets 


ARISTIDE DE SIMONE & CO. 


Naples 


have excelled their previous showing 
by the 
new culor combinations 


It would be advisable to view the 
1927 EXHIBIT 


as soon as possible 


and plan ahead your requirements 
for the spring trade 


Every piece makes a charming gift 


Sole Representatives 


HERMAN C. KUPPER, INC. 
39-41 W. 23rd Street 
New York, N. Y. 
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DECORATION NUMBER 135-G 
LS) em) 


Am exceptionally attractive decoration on owr 


GLORIA SHAPE. 


CW) 


The KNOWLES, TAYLOR & KNOWLES CO. 


EAST LIVERPOOL OHIO 
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Yellowstone 
Dinner 
Service 


Decoration Y-31 


The tremendous success achieved by the Yellowstone Dinner 
Service, Ivory body, octagon model, is an outstanding event in the 
history of the pottery craft. 


The Laughlin Establishment operates six plants, with a total 
capacity equivalent to one hundred kilns. Three of these plants, 
with an aggregate capacity of forty kilns, are devoted almost ex- 
clusively to production of the Yellowstone. The distribution of 
that shape alone for the last half of 1926 approached ten thousand 
dozens per day, all decorated. The daily production of Yellow- 
stone, if placed in line, would stretch ten miles. [magine an un- 
broken line of decorated dishes, all in one shape, stretching from 
the Battery in New York to the Harlem River and three miles 
beyond, and you may have some idea of the daily sales of 
Yellowstone. 


There Must Be A Reason 


Homer-Laughlin China Co. 


Newell, W. Va. and East Liverpool, O. 
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Spode’s Wicker Dale 


The accompanying illustration shows Spode’s Wicker Dale pattern, having a fine line and well drawn border painted in quaint old colors of 
red, blue, green, and pink. Here and there from this border the design drops into the wicker, producing a very interesting effect. Thia 
pattern is applied on the Chelsea Wicker shape, with ivory body, a shape which was the work of the early modelers in the history of English 
pottery. The greatness of their work is shown in the appeal of this beautiful old shape today. The use of the antique colorings gives it a 
quaint old world effect. 


Stock carried in New York City Send for samples and prices 


Copeland & Thompson, Inc., 206 Fifth Avenue, New York 


Tue great success of our 1927 exhibit at the Pittsburgh 
Show has convinced us that the new 


Heinrich Dinnerware in Ivory Body 
offers the dealer a most exceptional value. 


The reception accorded our new patterns at the Exhibit, 
aptly tells the story. 


Never before has the trade responded to our new ofter- 
ings, with such enthusiasm. 


| HEINRICH & WINTERLING, inc. [Q 


Sole Agents for Heinrich Dinnerware & Winterling Fancy China 
ENTIRE FIFTH FLOOR—49-51 West 23RD STREET, New York CITY 
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JAPAN 


SNORT FAKE” 


FANCY CHINA 


AND 


DINNERWARE 
For Delivery Fall 1927 


WING to the approaching 

limit of our factories’ 
capacity, we urge those of the 
trade who have not as yet antict- 
pated their requirements to 
order promptly. 


MORIMURA BROS., INC. 


53-57 WEST 23RD STREET 
NEW YORK 
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T is one of our newest and best offer- 
ings in domestic dinnerware. The 
harmony of rich colors on Ivory, the 


NEW YORK.USA 


Decorated — distinctive beauty of shape and pattern, 


for exceptional service 


are winning boundless admiration 
everywhere. 


Maryland is destined to be every bit as 
popular as its distinguished Mayflower 
ancestor. If you’ve seen it, you've prob- 
ably stocked it. If you have not seen it, 
don’t miss it. 


M522 Pattern—A symmnoay of blue, black, and 
orange on a rich ivory body. The wavy cover out- IVORY 
line, like an old medallion; is brought out by 
matching fine black stripe edge. The beauty of the 
design is enhanced by a graceful embossment—a 


oe feature of the Maryland Ivory Shape. ) a 


Rain De Knowles-China-C ina Company: 


EAST LIVERPOOL »* OHIO 
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Money wages are counted in dol- Bringing the The probability that the forests of 
Vages lars, but real wages as computed Forests to the future will be grown close to 
eal by economists are estimates of the Market the markets is pointed out by the 


irchasing power of the dollars contained in the pay en- 
lope. In 1914 men factory workers in New York State 
ceived wages amounting on the average to about $12.70 
rt week, The weekly pay now is about $29.35, or nearly 
ro and a third times as much. The proportional advance 
r factory workers in all parts of the country is of similar 
10unt, although there are important differences between 
fferent localities. 

The fact that the typical factory worker now receives 
out two and a third times as much as he did just before 
€ war does not mean that he is that much better off in 
naterial way, for his cost of living has advanced. It has 
t, however, gone up as fast or as far as the wages, for 
is now about one and two-thirds times as high as it 
is in 1914, if we measure the changes by the figures com- 
ed by the National Industrial Conference Board. Since 
3 costs of living have not increased so rapidly as his 
iges he can now buy more of the necessities and com- 
rts of life than he could in 1914, and this means that 
> real wages have advanced. 


Department of Natural Resources 
of the Chamber of Commerce of the United States in a 
report on the development of commercial forestry. 


A large part of the forest land from which a timber 
crop can be harvested lies in the populous East. “Within 
a fifty mile radius of Pittsburgh,” says the report, “32 per 
cent of the land is forest land. Around Chattanooga, 
63 per cent; Albany, 48 per cent; and about Springfield, 
Massachusetts, 55 per cent. Even about Cincinnati, the 
center of a great and prosperous agricultural region, 14 


per cent of the Jand area is forest land. 

“In short, more than 70 per cent of the land of the 
United States best suited for timber growth lies east of the 
Great Plains. Nearly three-fourths of our future forest 
growth could be in this same region. Thus a relatively 
large percentage of our forests of the future will be within 
short distances of our large urban consuming centers.” 


Happy is he who has found his work. 


Eleven 


NE of the outstanding figures of the younger gen- 
() eration of salesmen in the French china line, Fer- 
nand Desmaison, for the past year American man- 
ager for L. Bernardaud & Co. has aligned himself with the 
staff of Theodore Haviland & Co. 
has yet been assigned to Mr. Desmaison but wherever he 


No definite territory 


He has had a wealth of 
experience dating back for years, with the Bernardaud 
concern which includes every phase of the business and 


goes he is sure to be welcomed. 


which gives him a knowledge with which few salesmen 
are equipped. 

J. W. Mackey, manager of sales for the Smith-Phillips 
China Co., East Liverpool, O., after finishing a strenuous 
session at the Pittsburgh Show where the concern’s new 
Oakmont shape made a very successful debut, will ex- 
hibit the line from February 6 to 20 in Room 308 of the 
Hotel McAlpin. Wm. Tickell of the concern’s sales staff 
will also work with Mr. Mackey during the display here. 


W. C. Lynch, vice president of the Taylor, Smith & 

Taylor Co., East Liverpool, O., will be on hand with his 
concern’s dinnerware line on the eighth floor of the Hotel 
Imperial, New York, on January 29 for a ten days’ stay 
during which he will present the attractive new offerings 
of the factory for 1927. 


Frank Ackerman, formerly with Mitchell Woodbury & 
Co., for a number of years and for the past year in busi- 
ness for himself as a manufacturers representative in Bos- 
ton, will locate in New York with the importing house of 
Koscherak Bros. His office at 99 Bedford St., Boston, 
will be discontinued this week and he will take up his 
duties with the Koscherak firm at once. He will con- 
tinue to travel the New England territory for the firm 
from the New York office. 


Another salesman added to the selling force of the im- 
porting house of George F. Bassett & Co., is H. R. Torbert 
brother of E. L. Torbert, vice president of the Onondaga 
Pottery Co., Syracuse, N. Y. with which concern he was 
formerly identified. Mr. Torbert will cover Southern ter- 
ritory for the firm. 


Donald M. Miller of Maddock & Miller, Inc., is in ex- 
cellent spirits these days the big reason being the arrival 
at his home in Montclair, N. J. of a fine bouncing boy who 
has been given the name of Paul. 


Twelve 


Percy ‘Sublett, buyer for the W. J. Petee Co., Gi 
homa City, is registered at the McAlpin Hotel this wee 
He expects to remain here about ten days during whi 
time he will look over the market to place orders for] 
requirements in china, glassware, housefurnishings @ 
novelties. Mr. Sublett says that business in his depa 
ments have never been better. 


Wm. Mitchell, buyer for the Castner, Knott D. G. € 
Nashville, Tenn., just arrived in New York from Pit 
burg where he had been visiting the show. He is placi 
orders for immediate delivery for special sale purposes, 


Eugene Henn, assistant to O. C. Graham, New Yo 
manager for the Cambridge Glass Co., arrived back k 
Monday from Pittsburgh where he had been in attendar) 
at his firm’s exhibit during the show. Mr. Graham w) 
had also been at the exhibit returned home last week. | 


John Hassler, china buyer for L. Klein & Co., Chica} 
visited the market this week on his second trip for I} 
firm. Mr. Hassler was accompanied on the trip by M 
Klein who will also call on the trade here. 


Lea Harris, china buyer for the Rorabaugh D. G. C 
Wichita, Kans., is registered at the McAlpin Hotel tl) 
week, Mr. Harris says that business is excellent with || 
department. 


FE. B. Saul, china and glassware buyer for the Roi! 
baugh-Brown D. G. Co., Oklahoma City, is another buy 
in the market this week. Mr. Saul who will be here we 
February placing orders for his departments, is the st! 
cessor to Joseph Williams, who formerly bought for ¢} 
firm. 


Willam G. Mueller Returns With New Lini 


William G, Mueller, formerly of William G. Muell| 
Inc., who is too well-known in the trade to need furtl’ 
introduction, returned last Saturday aboard the Rooseu} 
after a four months’ European trip. 

During his absence abroad he secured the represen: 
tion for the United States and Canada for Thun Por? 
lansafabrik, Kloesterle, Czecho Slovakia manufacturers! 
dinnerware and tea ware. In addition to this Mr. Muell 
has secured a cup and saucer factory. 

He has leased the second floor at 35 W. 23rd St., f# 
merly occupied by Morris Sendar where he will open ¥ 
a full line of samples this week. 
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The accompanying picture is that of John Ernst Miller, 
the Duncan & Miller Glass Co., Washington, Pa., whose 
jrement from business was published in our issue of 
nuary 20. Mr. Miller who is in his 87th year is still 
le and hearty and has a sparkle in his eyes that men 
ny, many years his junior would envy. He will now 
ce life easy at his beautiful home in Washington sur- 
unded by his family and friends. It is interesting to note 
at he was the oldest active head of glass mould work 
this country. He was connected with the pressed glass 
lustry for seventy-six years and had been with the 
incan & Miller Glass Co. and its predecessors for fifty- 
O years. 


John Davison, Inc., to Stay Downtown 
Almost the sole survivors of the old downtown crockery 
strict, the well known importing house of John Davison, 
c., 14 Barclay St., refuse to follow the crowd and will 
ntinue to hold their own at the above address where 
ey have just signed a twenty-one year lease for their 
fice and showroom. 

While the trade has been moving uptown for the past 
veral years this concern have serenely remained where 
ey were. Their success and the new lease they have 
st signed certainly would seem to justify their attitude. 
The concern represent such well known lines as the 
yalport China Co., Ltd., F. Winkle & Co., Ltd., W. Moor- 
oft, Ltd., Stevens & Williams, Ltd., Adderley’s, Ltd. 
id Davison & Son, Ltd. 

Their showroom just a few steps off Broadway on Bar- 
ay St., is one of the most attractive in the trade and is 
mveniently reached by all the city’s various routes of 
ansportation. 


Tickets Ready for Salesman’s Dinner 


At a meeting of the Dinner Committee in charge of the 
annual banquet of the Pottery, Glass & Brass Salesmen’s 
Association to be held at the Hotel Astor on Thursday 
evening, February 10, the ball was started rolling for 
getting together a record breaking crowd for the affair 
which promises to be one of the “best yet.” 

Tickets were distributed to the various members of the 
committee for sale and reservations are coming in rapidly 
for tables. 

Tickets may be secured from the CRocCKERY AND GLASS 
JournaL, 45 East 17th St., or from members of the 
committee. 

The committee is as follows: E. W. Hammond, Chair- 
man, Arthur G. Stier, Wm. S. Pitcairn, Howard R. 
Handy, Charles H. Phillips, Jr., J. Meredith Miller, D. 
King Irwin, F. Calvin Demarest, Harry S. Clarke, Wm. 
C. Lynch, Kirk R. Bryce, John J. Hines, Edmondson 
Warrin, Wm. H. Schreiber, Alfred B. Gunthel, Oscar 
Kopel, Thomas Smallwood, Justin Tharaud, Charles Her- 
man, Paul Schneelock, Julius Rosenfeld, president and 
L. S. Owen, secretary. 


New Members Elected 


At a meeting of the Board of Management of the Pot- 
tery, Glass and Brass Salesmen’s Association, held at the 
Crockery Board of ‘Trade rooms on Tuesday, the new year 
for the organization started off well by the election of 
seven new members. Harold 
Mayer, with the Maybloom Importing Co., New York, 
Ronald Deener, with the John Bremer Co., Sacramento, 
Calif., Henry O. Ebeling, of Ebeling & Reuss, Philadel- 
phia, Pa., Jos. P. Brown, with the Dohrmann Commer- 
cial Co., San Francisco, Calif., Chas. Cohen, with Max 
Abramson, Flushing, L. I., Chas. P. Kroncke and John 
G. Paul, both with B. Tomby & Co., New York. 


The new members are: 


Crockery Shop Improvements Completed 

Alterations and improvements to the Crockery Shop, 
208 Bond St., Asbury Park, N. J., have been completed 
and the store presents a very spic and span appearance. 
Miss Sara L. Miller who looks after the buying of the 
establishment says the store will now handle a full line of 
housefurnishing goods as well as hotel china and glass- 
ware. 


George Elliott Meakin 


It will be sad news to many in the trade in this county 
who knew him to learn of the death of George Elliott 
Meakin who passed on at his home at Hanley, England, 
last Friday, January 21, in his sixty-third year. Mr. 
Meakin who was president of Jas. G. Meakin, Ltd., had 
been in ill health for the past several months, however, 
his illness was not considered serious and a cable notifying 
Meakin & Ridgway, American representatives for his fac- 
tory, was the first word to convey the news of his death. 

(Continued on page 30) 
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Homer Laughlin May Build New Plant 


URVEYS have been made and specifications are now 
being figured by contractors for the erection of an- 
other tunnel kiln plant for the Homer Laughlin 

China Co., at Newell, W. Va., but it has been officially an- 
nounced by W. E. Wells, secretary-treasurer of the com- 
pany that “the proposition at this time is neither denied 
nor affirmed.” 

It has been indicated by Mr. Wells that until construc- 
tion proposals have been reviewed in all detail will any 
official announcement be made as to the intent of the com- 
pany in the matter of erecting an additional unit. 

As now outlined, the Homer Laughlin Co. is consider- 
ing the idea of erecting a counter part unit of its latest No. 
6 tunnel kiln plant, with this exception—the most modern 
equipment would be installed that was not on the market 
at the time of the erection of the No. 6 plant. 

Several weeks ago the erection of this new factory was 
intimated by the CrocKERY AND GLAss JOURNAL, but at 
that time no official statement was forthcoming from those 
in authority. 

With this No. 7 plant in operation, the Homer Laughlin 
China Co, would advance its position in matter of being 
the largest producer of dinnerware in the world. 

From the most humble beginning, and through and by 
the guidance of Mr. Wells, the growth of the original plant 
is one of the most interesting of all business romances, 
and the end of that growth is not yet. 

Should it be determined to erect an additional unit to 
correspond with the No. 6 plant, it will be built on a site 
south of latter factory. 


Mission Suspends Operations 


Operations have been suspended at the plant of the 
Mission Pottery Co., Los Angeles, Calif., according to 
word received in this district, with no announcement when 
production will again be resumed. This plant has been 
producing a line of semi-porcelain dinnerware and it is 
related planned to enter the production of hotel and res- 
taurant china. 


Steubenville Plants on Five Day Schedule 


30th plants of the Steubenville (O.) Pottery Co. are 
working on a five-day per week schedule now, and pros- 
pects are that this volume of production will be maintained 
for months to come. The plant is featuring an ivory body 
exclusively this year, having discarded the manufacturing 
of whiteware last fall at its No. 1 plant at Steubenville. 


Fourteen 


Its new pottery began producing ivory when first place 
in operation. 


Flood Threatens Pottery Plants 


Sudden moderation of temperature and three days o 
steady rain caused a flood in the Ohio river here tha 
for a time seemed as if more or less damage would resul 
to. those pottery plants located along the Ohio river i 
this district. The river was running bank full of ice 
Fortunately the waters began to recede before the top o 
the high river bank was reached. Not so many years ag 
all “river” pottery plants here were flooded, and operation 
were suspended in all plants because of municipal pump 
ing station being under water. 


Dinnerware Buying Not Heavy 


New business placed with dinnerware manufacturers i 
this district during the first three weeks of the month i 
not believed to have been as heavy as that recorded fo 
the same period a year ago, but the reason for this | 
found in the fact that the distributing interests, especiall 
those identified with the retail trade, were not able t 
obtain any volume of specials or close-outs as has bee 
their custom in previous years. 

Orders for dinnerware, therefore, run strong to reg 
ular stocks, and this situation is expected to continu 
throughout the year. 

Operations in this territory are showing an improve 
ment, and additional clay shop forces were put to wor 
during the current week. The clay department of on 
plant is down entirely, and no information is obtainab! 
at this time when this particular shop will again go on 
regular schedule. 

The district as a whole, however, is producing a slight 
increased volume of goods, but so far as real active of 
erations are concerned, there is still room for improve 
ment, and the same situation is admitted to prevail wit 
some interests located outside the immediate market. 

There has been an exceptionally strong demand so fé 
this season for ivory body dinnerware, and more of th 
class of goods is now being produced than in white. 1] 
fact about 20 additional kilns are now producing ivot 
that were in white production late last fall, and the nun 
ber may be materially increased before the end of tt 
spring season. 

The market at this time is admittedly firm at preset 
prices, and unless there is a material change in the pre 
ent situation, existing conditions are bound to prevail du 
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iz the remainder of the year. 
All new patterns are in rather strong demand, and 


iany buyers are more or less puzzled when first visiting 
> market about what open stock patterns to buy. Some 
ceptionally attractive propositions have been placed be- 
re the trade this season, and the selection of patterns 
oe times no small problem for the buyers to solve. 


Hall Factories on Full Time Schedules 


The two factories of the Hall China Co.. are now op- 
dating on about full time schedule, and indications are 
tat these potteries will continue on this steady production 
lsis for months to come. There have been a number of 
1w items added to this line during the last few weeks, and 
30 many decorations have been added to the previous 
I-ge assortment. The hotel line of goods of this factory 


I, 
i} 


iin as heavy requirement as is the retail assortment. 


Edwin M. Knowles Improved 


‘A decided improvement is reported in the condition of 
Hwin M. Knowles, of the Edwin M. Knowles China Co., 
no has been confined to his home for a week, suffering 
tom the effects of a severe cold. 


W. C. George Praises 1927 Business 


“Business for 1927 is starting with excellent prospects,” 
éserved W. C. George, of the W. S. George Pottery Co., 
hst Palestine, O. “Our records for 1926 show that in 
Ith sales and shipments we exceeded the record for 
925, and I have every reason to believe that 1927 will be 
ebetter year for us than that just closed.” 

The new plant of this interest at East Palestine is now 
i the production of an ivory body, and the new line is 
lving an exceptionally active sale. 


National Producing Ivory Body 


The National China Co., Salineville, O., which recently 
anounced its intention of discarding its white body and 
gbstituting an ivory body is now in active production of 
te latter line of goods. The first kilns have been fired 
f, and within a few weeks first shipments of decorated 
jory body dinnerware will be made by this factory. The 
ew Rose Marie shape is being produced in the new body, 
ad with a variety of new patterns. 


New Dinner Shape Reported 


Report is current here that a new dinner shape is ex- 
pected to be placed on the market by an East Liverpool 
‘anufacturer late next spring, providing present plans 
laterialize. The new shape will be brought out in an ivory 
dy, and will be produced, it is said, in a factory that is 
hw manufacturing a white body. 


McNicol Sets in Active Demand 


The new bridge and luncheon sets issued this year by 


| 


Knowledge 


R & H long ago saw that profici- 
encyaim the Three R's” of produc- 
‘Loimeet the 
complexities of modern enamelling 


tion was not enough. 


we were convinced that only the 
intensive search for facts 
and their application to enamelling 


most 


processes, would insure satisfactory | 
R & H Ceramic Chemicals, | 
Minerals and Oxides thus bear the 
scientific imprint. 


results. 


“Whe 
ROESSLER 8 HASSLACHER CHEMICAL 
709 Sixth Avenue, New York 


Chicago New Orleans Pittsburgh | 
Philadelphia Boston Cleveland 
Baltimore Kansas City Trenton 


San Francisco 


the T. A. McNicol China Co., are in very active demand, 
the specialties being the first of the character that have 
ever been included in the line of this firm. Luster treat- 
ments predominate, and together with the floral and spray 
effects a rather attractive sales proposition has been de- 
signed for the trade. 


K., T. & K. May Increase Kiln Capacity 


It is very likely that the Knowles, Taylor & Knowles 
Co. will increase their kiln capacity on their ivory body, 
and this increased production is expected to be made a mat- 
ter of record within the next few months. From the very 
beginning this interest has steadily increased its output 
of ivory body dinnerware, the demand of the trade for 
this class of dinnerware exceeding that for the white body. 


Hotel Ware Production Slackens 


There has been a slackening in the production of hotel 
ware in the East Liverpool district during the last year 
or so, and the output of this line is not near as heavy as 
in former years. In fact only a few plants in this dis- 
trict are featuring hotel ware, whereas formerly most 
every pottery had such ware in stock. 

Elimination of demand for the semi-porcelain hotel ware 
is said to be due to the increased production of the Ameri- 
can vitrified line of hotel china and restaurant ware. Buy- 
ers of the latter line formerly carried the semi-porcelain 
stock, but the close of the old year disclosed that many 
plant owners have eliminated the line from their lists. 
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AND PITTSBURGH NEWS 


Owen China Re-elects Officers 


T the annual meeting of the stockholders of the 
A Owen China Co., held at the general offices of the 

company at Minerva, O., all former directors and 
officers were re-elected. The board is composed of Charles 
W. Foreman, J. Stewart, J. A. Grunder, George Huff, Jr., 
C. B. Gleason, K. J. Steiner and H. C. Downer. Officers 
elected by the board are: President, Mr. Foreman; treas- 
urer and general manager, Hugh Kibler; secretary, F. B. 
Cross. In addition to being the head of the Owen China 
Co., Mr. Foreman is also the active head of the Southern 
Potteries Co., of Erwin, Tenn. 


Sears-Roebuck Features Glass-Dinnerware 


In the new spring catalog of Sears-Roebuck & Co., 
much space has been devoted to the merchandising of 
glassware and dinnerware, according to advance copies that 
have been received in this district. The illustrations show 
that many of the very latest items appearing on the mar- 
ket are now to be had through this distributing agency. 
In all over 15,000 different items are listed in this spring 
addition. 


Service Glass Co.—New Firm 


The Service Glass Co. is the name of a new concern that 
is starting in business at Evansville, Ind., according to ad- 
vices reaching this market this week. The concern is 
headed by Ralph I. Smith and Virgil B. Smith, and the 
nominal capital stock has been reported at $10,000. 


Central Has Rose Colored Glassware 
The Central Glass Works, Wheeling, W. Va., this sea- 
son has produced a new line of rose colored glassware that 
is quite different from any similar color now on the mar- 
ket. This glass is being used in the production of a rather 
lengthy line of blown ware and also in the two-tone effect. 


Knox Increases Capital Stock 

Announcement has been made here that the capital 
stock of the Knox Glass Co., Knox, Pa., has increased its 
capital stock from $140,000 to $1,000,000. An exchange 
of stock with the Eden Glass Co. is proposed and the bal- 
ance of the increase is to provide for emergencies and 
for a factory expansion program which is now being con- 
sidered. 


Sixteen 


Schuster Store Has $1,000,000 Property 

During the visit of Milwaukee, Wis., buyers to th 
market during the last few days, it was made known th 
the Ed. Schuster & Co., which now operates three lar, 
department stores in that city, have acquired proper 
with a valuation of $1,000,000. This deal means th 
the interest has taken in its own name certain busine 
property in Milwaukee that it has held under lease for 
long period of time. 


Hager & Bro. Incorporated 


Salesmen at the Ft. Pitt Hotel have been informed th 
the old firm at Lancaster, Pa., of Hager & Bro., a pat 
nership that has continued for over a century, has been i 
corporated under the name of Hager & Bro., Inc., and wi 
a capital stock of $300,000. The directors just elect 
after the charter was issued have been with the busine 
for many years, and it is related that no change in the o 
ganization is proposed. 


Turner Bros. Now Have Tumbler Rights 


By acquiring an interest in the common stock of 
Monongah Glass Co., Fairmont, W. Va., Turner Bro. 
glass manufacturers at Terre Haute, Ind., have obtain 
certain tumbler manufacturing rights and also an easte: 
distributing point. The financial consideration has n 
been announced. Turner Bros. are manufacturers of 
general line of containers, while the Monongah plant h 
always been engaged in the production of blown at 
stemware, tableware, jellies, bar goods and a line of sp 
cialties and novelties. | 


The George C. Murphy Co., which operates a numb 
of popular priced stores in and about the Pittsbury 
district proposes to add another that will be located 
Dormont, a suburb of Pittsburgh. A new two-store bu: 
ness block will be erected. 


Samuel R. Frazier Going South 


Samuel R. Frazier, Jr., formerly associated with ¢ 
sales department of the United States Glass Co., and wl 
is now representing the McDonald Glass Works, In 
McDonald, Pa., will take a southern trip in the intere 
of this line at the close of the local market season. Th 
factory is showing a new line-of blown stemware in pla 
and luster combinations and also a line in a two-tone effe 
The factory went into production about a year ago, a 
has been under the management of Garrett D. Bryce. | 
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| Ira M. Clark in Pittsburgh 


Ira M. Clarke, formerly connected with the New Mar- 
nsville Glass Mfg. Co., New Martinsville, W. Va., has 
sen spending some time in the Pittsburgh district during 
ie last fortnight. He has not determined his future busi- 
sss plans to a point that would warrant public announce- 


‘ 


ent. 


George Innes to Erect New Block 
Western buyers visiting the market this week brought 
ye information that plans have been approved by the 
eorge Innes Dry Goods Co., Wichita, Kansas, for the 
ection of a new business block there at a cost of about 
700,000. This improvement will add about from 125,- 
0 to 150,000 square feet new selling space. 
1ilding will be a six story structure, and construction will 
‘gin early in the spring. 


The new 


U. S. Glass Salesmen At Pittsburgh 


‘As has been its custom for years, the United States Glass 
6. called to the home office all resident salesmen for the 
riod of the Pittsburgh market, these being in addition 
{ the seven salesmen traveling out of the home office. 
Slesmen from the New York, Chicago, Philadelphia, Bos- 
tn and other permanent sample rooms were in the district 
‘hen buyers from those territories were in the market, 
‘ that personal attention could be given the trade. 
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A few specialties selected from some of our most popular 
patterns. Designs that are different, the beauty of which 
is enhanced by the brilliancy of the Duncan & Miller crystal, 


Representatives 
New York Boston Chicago 
Paul Joseph, Murt Wallace, T. Renshaw 
200 Fifth Avenue 157 Summer St. 30 Re Randolph St. 
Philadelphia San Francisco Baltimore 


Marsh & Kidd, Harry T. Thomas & Co., 
617 Mission St. 29 S. Hanover St. 


Factory Representative 
y 
Hor Zig 


E. B. Hill, Washington, Pa. 
Roe gata & Miller Glass Co. 
* Washington, Pa. 


Joseph Tomkinson, 
1104 Arch St. 


At times the local sample rooms of this interest was 
crowded with visitors. Every new item added to the line 
was on display, and the season as a whole was one of the 


most active the city sample rooms ever experienced. 


Manufacturers Continue Reservations 


Practically every manufacturer who had a line on dis- 
play at the Ft. Pitt Hotel this season has continued the 
suite reservation for the 1928 market. These manufac- 
turers are members of the Associated Glass & Pottery 
Manufacturers. Those manufacturers who exhibited lines 
at the Wm. Penn Hotel are not affiliated directly with those 
who show at the Ft. Pitt, and reservations at the latter 
hotel are always made direct. It was announced this week 
that at least six new lines would be added to the Ft. Pitt 
list next season, these lines being transferred from the 


Wm. Penn to the Ft. Pitt Hotel. 


A-Go Glass Co, Formed 


With a nominal capital stock of $12,000 the A-Go Glass 
Co. has been formed at Elkhart, Ind. 
the corporation are Louis A. M. Phelan, Anton Wegi and 
A. J. Schottenloher. 


The directors of 


No. 1820—5 part Relish With Cocktail Center 


Westmoreland Glass Co. 


Grapeville, Pa. 
Manufaciurers of 


High Grade Glassware, Plain Cut and Decorated 
For Gift Shops, Florists and Table Use 


Representatives 
NEW YORK 
EmGeeGray. (Co:, 
200 Fifth Avenue 
BOSTON 
Hera i Es Hunt; 
41 Pearl Street 
Traveling Representatives 
Rebs Pesiecks A 
“ng Ed lta 643 S. Olive St. 
R. A. Keel, SEATTLE, WASH. 
4439 Greenview Avenue Himmelstern Bros., 
is mca ae _Bidg. 


PHILADELPHIA 
Fred Stott, 
1007 Filbert Street 


SAN FRANCISCO 
Himmelstern Bros., 
718 Mission Street 


LOS ANGELES 
Himmelstern Bros., 
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J. H. SmytHe, REPRESENTATIVE 


Big Chicago Exhibit Opens 

HE Market Event of the Glass, Pottery, Lamp and 
Housefurnishing Association, to be held in the 

local sample rooms of the Chicago manufacturers’ 
representatives who specialize in dinnerware, glassware, 
lamps and housefurnishings, commenced Monday of this 
week and now holds the center of attention in the Chicago 
trade. Complete announcements of the event have gone 
forward to the entire trade and many market specials are 
being featured which will act as a magnet to bring in the 
visiting buyers. The sample rooms have all been put in 
readiness with the 1927 lines on display for the first time 
in Chicago. Buyers from all points of the middle-west 
will be in during the two-week period to place their orders 
for spring merchandise. The association has successfully 
carried on the Market Event for several years past and it 
is gaining in popularity with the trade from year to year. 
In the local sample rooms it is possible for the representa- 
tives to show the complete lines from the factories they 
represent, while a smaller display in a hotel would make 


this feature impossible. 


Miller & Gray, manufacturers’ representatives, have e 
tered business in Minneapolis where they are now repi 
senting the Atlas-Globe China C.o, and the United Stat 
Glass Co. The firm is composed of Stanley G. Gray, f 
three years china and glass buyer for Power’s Mercant 
Co., of Minneapolis and Mr. Miller who was associat 
with Marshall Field’s wholesale house. 


The Atlas-Globe China Co.’s display in the Furnitu 
Mart, under the direction of E. J. Benjamin, represent 
tive for the Chicago territory, is one of the most attracti 
dinnerware displays in the middle-west. A model dini 
room with the table set with the “BONA-DEA” sha 
recently brought out by this company, proved fascinati 
to the buyers who visited the American Furniture M 
during the January exhibit. Another feature of the d 
play which made it simpler for the buyers to select th 
dinnerware, was the arrangement of a “short” samy 
line, a plate, cup and saucer from each of the 200 patter 
made by this pottery. These were conveniently arrang 
on two display tables with risers on the sides in the re 
of the display. This gave the buyers a quick review 


Phone 


Hemlock 
1000 Offices and Factory 


Space 512 


Announcing Our New Show Rooms in the 
American Furniture Mart 


We wish to announce the opening of our new 
Show rooms in the American Furniture Mart Build- 
ing, 666 Lake Shore Drive, where we will show for 
the first time our Ivory Body Ware in our New Rose- 
mont creation which will speak for itself, for its ex- 
quisite coloring and an unusually attractive price 
will quickly build business for you. 


Be sure to pay us a visit 


SHOW ROOMS 
AMERICAN FURNITURE Mart Bupa. 
666 LAKE SHORE DRIvE 


Phone: Superior 4100 


Tue STetrson CHIna ComMPANy 
1751 W. 74th St. 


CHICAGO 
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WHAT TO BUY 


! 


AND WHERE Ta 
BUY IT IN 


FOSTORIA GLASS CO. 
Chicago Display, 806-7-8 Masonic 


Temple 
| Flint preemere. Harry G. Dalzell 
_ Pressed an own 

Etchings, Cuttings Phone 


and Iridescent. Central 3497 9 North Wabash Ave. 


THESEBRING POTTERY CO. 
} SEBRING, OHIO 
Cuas. L. SEBRING, President 
|W. L. GERALD, Chicago Representative 
666 Lake Shore Drive 
} FURNITURE MART 


Phone: Superior 4100 Room 980 
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CHICAGO 


EARL W. NEWTON AND 
ASSOCIATES 


IMPERIAL GLASS CO. 

ECONOMY GLASS CO. 

NATIONAL CHINA CO. 
OWEN CHINA CO. 


This ‘‘card’”’ can be made to yield 
big dividends. Phone Wabash 0860 
for rates. 


the entire line. The new “Broadway” and the ‘“Bona- 
Dea" shapes which were so well received at the Pittsburgh 
‘how, also took well with the visitors in the Chicago sam- 
ole rooms. These shapes are being featured on ivory body 
vare with attractive floral decorations. 


' The China, Glass and Gift Show opened in Chicago 
t the Sherman Hotel on Monday of this week. An ex- 
ensive display has been prepared for the buyers, but the 
najority of the merchandise is of the giftware tvpe. The 
vent will continue throughout the week. Registration on 
‘he opening day was in keeping with the attendance a year 
go, indicating that more than one thousand dealers will 


isit the display during the week. 


_ Miss Gertrude Natkin, daughter of Samuel J. Natkin, 
uyer of china and glass for Mandel Brothers, was mar- 
ied to Nathan L, Daniel, last Sunday evening. 
ion followed at the Hotel Sovereign. 


Recep- 


In addition to the Lavinite Lamp Bases and Vases, Art 
ndustries, Inc., now include in their line a number of 
10st attractive lamp bases and vases. These are of true 
talian colors and designs. The vases range in price from 
3.50 to $5.00 and the lamp bases wired complete are 
riced at $4.50 to $10.50 each. Parchment shades made 
specially for these lamps have been designed to carry out 
le same artistic color effects. A complete showing of 
1ese fascinating Italian pieces are being shown by W. C. 
wen, Inc., 17 North Wabash Avenue, Chicago. 
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A DIRECTORY OF 
THE PERMANENT 
DISPLAY ROOMS 


IRA A. JONES CO. 
9 North Wabash Avenue 


Representing: 


Pope Gosser China Co. Seneca Glass Co. 
Susquehanna Cut Glass Co., Coshocton Glass 
Corp., Burke Studios, Vesta Studios, Heule 


Phone: Central 3236 Studios, Lamps and Shades. 


THE UNITED STATES 
GLASS CO. 
30 E. Randolph Street 
Walter B. Lazure, Chicago Representative 


OUR CHICAGO DISPLAY ROOM CON. 
TAINS COMPLETE SAMPLE LINES 
DIRECT FROM CUR FACTORIES. 


Feinberg-Slohm Sales Co., 17 North Wabash Ave., 
recently organized, have opened a display in Room 503, 
Shops Building. The company is representing Limoges 
China Co., Sebring, Ohio; American Tray Co., New 
York City; National Silver Deposit Ware of New York 
City; and the Oxford Pottery Co., Cambridge, O. 

George Turner, manufacturers’ representative, 17 
North Wabash Ave., returned Saturday, following a trip 
east. 


Frank B. Tinker, of Tinker Brothers, 17 North Wabash 
Ave., returned Monday from Pittsburgh, where he was 
visiting factories his firm represents in Chicago. 

The annual report of Montgomery, Ward & Co., the big 
Chicago mail-order house, made public last week showing 
a large increase in sales over 1925, and a considerable 
decrease in net profits, seems to indicate that the great 
buying power of the American agriculturist, while still 
generous in volume, was confined largely to necessities and 
low priced luxuries. 


W. C. Owen, Inc., announces a complete showing of 
antique brass imported from Belgium by the Chicago Im- 
porters. In this selection will be found large fireside pieces 
such as bellows and coal scuttles, dinner gongs, brackets, 
porch lanterns, primitive oil lamps, dinner bells of various 


designs and sizes, and also several heavy brass chests and 
boxes. 


Income lax Department 


Conducted by M. L. SerpmMan, 
of Seidman & Seidinan, Certified Public Accountants 


This is the thirteenth of a series of articles by Mr. Seidman on how to prepare income tax returns, that will ap- 
pear regularly in these columns. Mr. Seidman is a well known tax expert and has written numerous articles on 
taxation. He will answer all income tax questions that nught be directed to him by our readers. 
should be addressed to him, c/o Seidman & Seidman, 41 Park Row, New York City. All communications must 
be signed by the inquirer, but no names will be disclosed in the published answers. 


Questions 


f \ HE large number of questions that have come in 
from readers makes it again advisable to devote 
the entire article to questions and answers. 

Many of the questions that have been received involve 
the same points of law, although the facts may be some- 
what different. The policy I am following where that is 
the case is to publish just one of the questions and the 
answer to it. In that way, unnecessary duplication is 
avoided and space conserved. 


QUESTIONS AND ANSWERS 
SALARY OF AMERICAN REsipING ABROAD 

Editor’s Note: A number of inquiries have come in 
to determine whether the salary of an American citizen 
residing abroad is subject to tax. As a general proposi- 
tion, all the income of the United States citizen is taxable, 
no matter where it is earned. However, there is a special 
provision that was first adopted in 1926 law to the effect 
that where a citizen resides abroad for more than six 
months during the year, the salary he earns in the foreign 
country is exempt from tax. I hope that this clarifies 
the situation. 

AUTOMOBILE TAXES 

©. Is the government tax paid on a new automobile 
deductible ?>—E. C, 

A. You cannot deduct the automobile tax. The tax is 
on the manufacturer, not on the purchaser. You are 


merely reimbursing the manufacturer for the tax he has 
paid. 


Wipower As HEAD oF THE FAMILY 


Q. I am a widower maintaining a home and have one 
daughter over 18 years of age and capable of self sup- 
port, living with me. I pay all her bills. May I, as the 
head of a family, take $3,500 as exemption in my Federal 
Income Tax return?—E. A. S. 

A. You are entitled to the $3,500 exemption. The fact 
that your daughter is over the age of eighteen and capa- 
ble of self-support is immaterial for this purpose. If she 
is actually dependent on you, that is sufficient. 


INHERITANCE TAXES 
Q. Kindly inform me what States do not have the 
“Inheritance Tax” laws? 
A. Florida, Alabama and the District of Columbia are 
the only places where there are no inheritance taxes in this 
country. 
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EarNED INCOME OF HUSBAND AND WIFE 

©. My wife and I make separate returns. I unde 

stand that I can participate under the earned income se 

tion up to the amount of my earned income not to excee 

$20,000. Will you please advise if my wife participates < 
all under this clause?—R. S. 

A. Each of you is entitled to the earned income alloy 
ance based on the amount and source of your own it 
comes. 

Tax Parp at Source on Bonps 

©. When the income less exemptions and credits is le 

than $4,000, is the credit for the income on tax free bone 

or bonds on which the tax is paid at the source to be fig 

ured at 1% per cent or 2 per cent. Also, if the incom 

less exemption and credits is more than $4,000, is th 
credit to be figured at 1% or 2 per cent. 

A. In the first case, your credit is 1% per cent, and i 
the second it is 2 per cent. 

INFORMATION BY Buyers oF EMPLOYEES’ SALARIES 

Q. I worked for a company from January 1, 1926, t 
April 1, 1926, and earned $630. Does the company repo} 
this amount to the government since it is less than $1,500 
Generally, is any earned amount less than $1,500 reporte 
by a company whether it be for a full year or any part ¢ 
a year that the person was employed?—S. T. 

A. Employers are required to file information. sli 
about salaries paid to employees only where the amou 
paid to the employee during the calendar year is $1,500 
more in the case of a single person and $3,500 or more} 
the case of a married person. 

Bonus to EMPLOYEE 

Q. I received a bonus of several hundred dollars fro 
my company which was definitely declared from surph 
earnings, and on which my company has paid the Co 
poration Tax. That is, my company is not regarding th 
as an expense for them. Do I pay tax on this when ma 
ing return for calendar year 1926?—E. A. T. 

A. Apparently the company made a gift to you. Gif 
are not taxable, and hence you need not report it. 

ANNUITIES 

Q. I am contemplating the purchase of a Straight A 
nuity. Would the semi-annual payments on such an A 
nuity be subject to either normal, or Excess Incor 
Tax ?—J. H. C. 

A. No income need be reported by you until you ha 


(Continued on uage 31) 
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“EBON-GOLD-BLOCK” : 
DECORATION 


A dignified decoration, con- 
sisting of alternate mat and 
burnished coin-gold blocks, in 
a band about 5 in. wide, on lus- 
trous black satined blanks. This 

line appeals strongly to the buyer 
who wants the best in fancy glass- 
ware. 


Bon Bons; Candy and Cigar- 
ette Boxes; Console and Cen- 
terpiece Bowls; Low Candle- 
holders and High Candlesticks; 

Low and High-foot Comports; 
heeses Wresser “pets; etc. etc. 
Giowl om - Plate 285 ‘shows the 
line. 
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NO. 320—7 in. 
HIGH-FOOT 
COMPORT 


UNITED STATES GLASS COMPANY 


PITTSBURGH, PA. 


Sales Offices in Seventeen Principal Cities 
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- IMPORTERS OF - 


I JAPANESE GOODS [fl 


141-147 FIFTH AVENUE 
- NEW YORK - 


HARUTA & G, 


Special sales from stock for 
your Spring trade. New 
Import lines for 1927 are 
now ready for your inspec- 
tion. 


Kepresentatives: 
D King Irwin E. E. Wilgus Western Glass Pro. Co. 
900 Fifth Ave., N. Y. Rooms 35, 36, 37 149 New Montgomery St. 


E. J. Nickey 111 Summer Street San Francisco. Cal. 


204 Grand Avenue Boston, Mass. Western Glass Pro. Co. 
Milwaukee Earl W. Newton L. C. Smith Bldg. 
F. A. Miner & Associates Seattle, Wash. 
5 Prospect Street 9 No. Wabash Avenue Western Glass Pro, Co. ° { 
Rochester, N. Y. Chicago 1216 Fourth Ave., L. A 


“She NATIONAL CHINA Co. SALINEVILLE, O. 


NEW ENGLAND REP.—C. W. Pingree, 99 Bedford St., Boston 
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W. A. Blankschaen G. P. Gilmer C. L. Gray 


C. S. Wardeska W. E. Thomson Richard A. Ahrendts 


Marcus A. Nelsen E. J. Benjamin V. O. Arnold 
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A. O. C. Ahrendts, 
President 


William H. Stevens, 


Treasurer 


George R. Ahrendts, 
Vice-President 


Atlas-Globe a Progressive Company 


SURVEY of the American dinnerware industry 
reveals many interesting side lights, some of 
which furnish food for reflection. 
se of many years, wonderful progress has been made 
ij elevating the standard of quality as well as providing 
equate production capacity to meet the increased de- 
rind. Where a few years ago the manufacturing plants 
i) this industry were practically all confined within a very 
shall area we now find them situated at many different 
Ibations, extending from the Atlantic to the Pacific. 
‘During this period of development and expansion new 
Be have been erected and operated successfully to 
t2 extent of increasing their production capacity, others 
tit were already established, have expanded to the ex- 
tit of enlarging both in building and production capacity, 
vile still others have undergone little or no change in this 
rspect, but retain much of the same appearance as when 
thy originally started. 
The factors which contribute to the success or failure 
lithe pottery industry are little if any different from those 
plying to other industries. Plant efficiency plays its part 
ijall lines of industrial enterprise, yet it is a matter of 
‘tory that organization is the outstanding element of 
2atest importance. It is refreshing and assuring to note 
» growth, development, and expansion, in many cases, 
ich seems to afford the most convincing evidence that 
character of the business alone does not represent the 
itrolling factor, nor is the element of foreign competi- 


Over an ex- 


t 


t 


7 


asideration. To realize successful results the cost of 
duction must be reduced to the minimum and the prod- 
- sold with due regard for such cost, otherwise sales- 
n.nship becomes a lost art and the business robbed of its 
rst essential asset. 


| 


Among the younger generation of American potters 
The Atlas-Globe China Company of Niles, Ohio, repre- 
sents an organization which has been developed within a 
short period of years, and as presently constituted is mov- 
ing forward with encouraging prospects of greater ex- 
pansion. The Atlas-Globe China Company represents a 
consolidation of The Atlas China Company of Niles, Ohio, 
and The Globe China Company of Cambridge, Ohio, which 
became effective as of January 1, 1927. The Atlas China 
Company was organized in 1923 by A. O. C. Ahrendts, 
who purchased the Niles plant outright, 
previously operated by the Sebring interests. Mr. Ah- 
rendts was manager of this plant for the Sebring interests, 
from 1916 to 1923. With the organization of The Atlas 
China Company, he was made president and General 
Manager. At the time Mr. Ahrendts became identified 
with the Niles plant, it represented a production capacity 
of 7 general ware and 4 decorating kilns. This has grad- 
ually increased until the present capacity is 12 general 
ware and 10 decorating kilns. 


and associates, 


During this period of development and expansion the 
results obtained were not without those resisting influences 
which serve to make or break the ruling spirit guiding 
the destinies of such organizations. In the month of 
March, 1925, The Atlas China Company suffered from 
a disastrous fire, which destroyed the entire manufactur- 
ing end of the Niles plant, involving a total loss of ap- 
proximately $250,000.00. This fire occurred at a time 
when the plant was operating to capacity, with sufficient 
orders on file to insure a steady run of several months. 
Holidays and Sundays were being taken advantage of in 
an endeavor to effect deliveries on schedule. The visita- 
tion by fire made necessary prompt and vigorous action 
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to replace the destroyed production to the plant, although 
the decorating department continued to function, with only 
three days interruption, and so operated throughout the 
remainder of the year. Through the good fortune of hav- 
ing accumulated an unusually large stock of ware, the 
warehouse of which was not destroyed, and the purchase 
of ware from other factories, the company maintained its 
shipping schedule and took care of all its contracts. 

In the meantime, the company had under consideration 
the proposition of leasing several different plants, which 
at that time were idle, when the plant at Cambridge, Ohio, 
was offered for sale. After an inspection of this pro- 
perty, Mr. Ahrendts and his associates, some of whom 
were identified with The Atlas China Company, purchased 
the plant and took it over during May, 1925. An or- 
ganization was effected under the corporate name of The 
Globe China Company. The plant was reconditioned and 
re-arranged and placed in production on the same body and 
shapes as had been made at the Niles plant, beginning 
shipments during July, 1925, and has been in almost con- 
tinuous operation up to the present time. 

The destroyed portion of the Niles plant was recon- 
structed, and equipped with the most modern of pottery 
machinery. In its present condition it is conceded by ca- 
pable authorities to represent one of the most modern 
shops in the industry which also provides for increased 
volume in production without impairment of quality. 
Quality and service have been the objectives sought by 
this organization, supported by a policy reflected in the 
character of their slogan ““We ship to our customers what 
they buy.” 

Previous to the consolidation of these two plants, their 
product consisted of two shapes, in semi-vitreous porcelain 
in white, designated Colonial and Santa Maria. Practically 
98 per cent of the total output of both plants was rep- 
resented by the Colonial shape, the demand for which 
eliminated the prospect of greater production in the Santa 
Maria, a plain shape, by reason of limited capacity. With 
the consolidation, plans included the manufacture of the 
Bon Dea shape, an enirely new creation, and the Colonial 
shape in Ivory, at the Cambridge plant, as well as the 


Stanley Gray 


J. A. Elliott 


Colonial and Santa Maria shapes in white, at the Niles 
plant. The Colonial shape, for production in Ivory, ha: 
been improved by the substitution of hollow ware, mod. 
eled on different lines while the Santa Maria shape has 
been likewise revised, for production in white. In keep. 
ing with the idea of .quality, English Ivory china clays 
are utilized in the manufacture of ivory ware, and the 
samples of this product which are being displayed in the 
markets have caused much favorable comment. Liberal 
specifications have been placed with the company and pros. 
pects for a continuation of the previous active conditior 
of both plants is most encouraging. 

In converting the Cambridge plant into ivory produc 
tion, the lack of an adequate supply of ivory clays has 
delayed the company in acquiring capacity operations 
This plant, however, started all departments in full or 
January 17th, and is looking forward to a steady run ovel 
an extended period. Business booked for February de 
livery will be shipped according to schedule while the 
management expresses much satisfaction with the char. 
acter of the product available for offering to the trade 
Aside from the care exercised in developing a product ol 
meritorious quality, the company has purchased an ex 
tensive line of exclusive decorative patterns, which har. 
monize with present day ideas, and afford merchandist 
suitable for the most exclusive trade. As presently consti 
tuted, the line as a whole, presents a most unusual variety 
in shapes and decorations, to select from and reflects the 
progressiveness which seems to have characterized this or 
ganization in keeping abreast of the times and producing 
merchandise that would serve their customers best. 

The officers of The Atlas-Globe China Company ati 
as follows: A. O. C. Ahrendts, president; Geo. R. Ah 
rendts, vice-president ; W. A. Blankschaen, secretary ; Wm 
H. Stevens, treasurer. | 

Directors: A, O. C. Ahrendts, formerly president ami 
general manager of The Atlas and Globe China Compa 
nies; Geo. R. Ahrendts, formerly vice-president and as 
sistant general manager of both companies; Harry M 
Stevens, of Harry M. Stevens, Incorporated, New Yor 
City; G. P. Gilmer, senior member of Gilmer, Gilmel 
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‘ephens and Patchin, attorneys of Warren, Ohio, and 
™m. H. Stevens, president of The Dollar Savings Bank 
ompany of Niles, Ohio. The management of the new 
bmpany will continue under the direction of A. O. C. 
‘hrendts, with no change in business policy except to im- 
tove wherever possible so as to more thoroughly har- 
jonize with the character of service which has heretofore 
‘en the outstanding objective of both old companies. 
‘he management of this new organization is supported 
y business men of recognized ability and attainment in 
eir respective lines, which augers well for its future 
yospects and lends assurance to the soundness of prin- 
ole upon which its destinies are founded. Harry M. 
‘evens, of Harry M. Stevens, Incorporated, of New York 
(ty, is the renowned caterer whose operations extend 
‘om the Hudson to the Reo Grande. Privileges at the 
clo Grounds, Yankee Stadium, Madison Square Gar- 
én, West Palm Beach, and Chicago Coliseum, where his 
ot Dogs have become famous, are among the concessions 
vhich he serves. G. P. Gilmer, of Gilmer, Gilmer, Ste- 
jiens, and Patchin, is the senior member of this firm of 
ztorneys located at Warren, Ohio, in the old Western Re- 
‘rve. Over an extended period of years this firm has 
Icome established as leaders in its profession, throughout 
(hio, and enjoys a reputation for dependability and high 
ass service. Wm. H. Stevens, president of The Dollar 
‘tvings Bank Company, of Niles, Ohio, takes rank with 
te leading young bankers of the day. Under his able 
tinagement this institution has gradually developed into 
ce of the most progressive and substantial institutions 
¢ its kind, in the Mahoning Valley. Conducting a gen- 
€al banking business, its growth has been phenominal and 
ce of the outstanding figures in the financial circles of 
lortheastern Ohio. The board of directors, therefore, of 
‘ie Atlas-Globe China Company, is made up of business 
ten of proven ability, and high ideals, whose conception 
© greatest success is found in superior service, thus in- 
string to this organization a consistent business policy 
€ual to the requirements of dignified and honest effort. 

‘With the increase in production capacity, represented in 
t» consolidation of The Atlas China Company and The 


it 
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Globe China Company the total output of the new organi- 
zation comprises a potential capacity of 29 general ware 
kilns and 18 decorating kilns already in operation. Building 
arrangements provide for additional kilns, with locations 
established, the construction of which can be completed on 
short notice as demands may require. In coordinating the 
forces of both old organizations, the new company has not 
overlooked due provision in all departments to fully pro- 
vide for a maintenance of service of the highest standard. 
Elaborate preparation for sales service will be seen to be 
reflected in the array of salesmen identified with the or- 
ganization, all of whom are men long identified with the 
industry and recognized as representatives of the highest 
ideals in service. 

E. J. Benjamin, formerly senior salesman for The 
Globe China Company, will be located in Chicago, and 
will operate in connection with the permanent display 
space maintained by the company at the American Fur- 
niture Mart, 666 Lake Shore Drive, Room 1008. This 
elaborate display has been termed the most attractive and 
artistic of any made at the January show, by visiting buy- 
ers, and criticisms of the new product, in ivory, have been 
of the highest complimentary order. Miller and Gray, 
of Minneapolis, Minn., have opened a most elaborate show 
room and sales office in Minneapolis which is characterized 
by salesmen, long identified with the pottery business, as 
the most exclusive and high class of anything similar in 
the Northwest. A complete sample line of both white and 
ivory will be on display at this office throughout the year. 
Mr. Miller was formerly identified with the Marshall- 
Field Company of Chicago, for seventeen years, while Mr. 
Gray operated in the capacity of buyer for The Powers 
Mercantile Company of Minneapolis, for the past twelve 
years. Both of these gentlemen are well posted on mer- 
chandise that sells and the value of their years of experi- 
ence will be dedicated to the best interest of those whom 
they seek to serve. 

Marcus A. Nelsen, formerly senior salesman for The 
Atlas China Company, has been identified with the com- 
pany since its organization. His extensive knowledge of 
the china business, combined with his elevated and dignified 
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methods of doing business, have gained for him the re- 
spect and confidence of those whom it has been his priv- 
ilege to serve. 

Big, genial, V. O. Arnold carries his good nature well, 
and with his knowledge of the game, and understanding 
of the requirements of the trade, fits into the service idea 
of the organization in a way that carries a message de- 
signed to develop his merchandise for his customers into 
one of the most important units of their turnover. Many 
years experience have endowed him with a realization that 
success means service and the welfare of his regular pa- 
trons forms the basis of his Creed. 

W. H. Rardon, basking in the sunshine of the Golden 
State, and for many years buyer for leading merchandisers 
of the west, holds forth in the city of San Francisco. 
Through his courteous and straight-forward business deal- 
ings he has inspired his friends with that confidence which 
insures a square deal and begets success in the business 
world. 

J. E. McCluney, whose long identity with the distribu- 
tion of merchandise, throughout many sections of the 
country, is located in the city of Detroit, Michigan. Mac 
is considered a hero in having withstood the temptations, 
afforded by the Canadian border to remain unsullied 


Herbert Goodwin 


Left: Samuel I. Morley 


Right: William Hirsch 


J. V. Supplee 


throughout the years. Our best friends according to Ma 
are numbered among his customers, hence he finds greg 
satisfaction in seeing that they are properly cared for. 

J. A. Elliott comes from the sunny south. For man 
years he has enjoyed the confidence and respect of thos 
with whom he has had business dealings, which speak 
great volumes. Jack is always fighting for his customer 
and with the valuable knowledge gained through lon 
years of experience is peculiarly fitted to carry out th 
idea of service foremost in the minds of this organizatiot 

EK. W. Hammond needs no introduction. Everybod 
knows Eddie. Few men have been able to identify then 
selves so favorably with any line of business as Eddie ha 
the dinnerware game. Always dependable, he has com 
manded the respect and confidence of all with whom h 
has enjoyed the pleasure of doing business. A complet 
line of samples will be found on display at his space 0 
23rd Street, New York City, whence he will be activel 
identified with the metropolitan district. 

Wm. Hirschensohn—Hirsch for short—is the supe 
visor of Special Sales promotion. Along this line ¢ 
work, Mr. Hirsch is in a class by himself. A stickler fe 
good, clean honest work, backed by an enthusiastic an 

(Continued on page 31) 
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H-2M Pattern on the new Hostess Shape 


Main Office and Factory 
EASTERN REPRESENTATIVE 
V. D. Kinnan 
Zanesville, O. 
NEW YORK OFFICE 
5 West 20th St. 
Representative 
John L. Pasmantier & Sons 


ie Ohio & Michigan Representative 


Crooksville China Co. 


CROOKSVILLE, OHIO 
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CHICAGO OFFICE 
348 Morrison Hotel 
Gordon A. Weese 

Representative 


J. E. Boring, Crooksville, O. 


American China 
for 
American Homes 


Albright China 


for the Jobber and Syndicate Buyer 


Three Shapes 


eg: ee ee fancy 
GLE: yy She ee plain 
ON Se octagon 


Send for Catalog and Illustrations 


‘Albright hina Co. 


Main Office 
Carrollton, Ohio 
Factories 
| Carrollton, Ohio Scio. Ohio 
14 Kilns 9 Kilns 
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SOY KEE & CO.: 


Chinese Importers 


GOLD MEDALLION 


AND 


BLUE AND WHITE 
CANTON CHINAWARE § 


Chop Suey China, Tea Sets, § 


Porcelains 


87-89 FIFTH AVENUE } 


(Between 16th and 17th Streets) 
Telephone—Stuyvesant 3136-7-8. 


NEW YORK,N. Y. 
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The (arroliton Pottery (0. 


MANUFACTURERS OF HIGH GRADE DINNER WARE 
CARROLLTON, OHIO 


ONE COMPLETE DINNER SERVICE 
“SUPERIOR”’ 


SEMI -SQUARE—— PLAIN EDGE 


E offer to the Department 

Store Trade highest qual- 
ity ware and distinctive decora- 
tions in commercial borders. 
Prompt and courteous service. 


Representatives 


CHAS. A. SED EMA 


ERRERT K. CONNOR 
East West 


ROY E. HENDERSON 
President 
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New York Imports 


january 20 
S. S. Sythia from Liverpool, England 


Irwin, J. D., Co., 1 crate earthenware 

Globe Shpg. Co., 6 crates earthenware 

Guarantee Trust Co., 8 crates earthenware 

Gerlach, F. C., 9 hogsheads and 1 cask earthenware 
Borgfeldt, G. & Co., 7 cases earthenware, etc. 
Fondeville, A. J. Co., 11 packages earthenware 
John Davison, Inc., 3 casks china 

Pitcairn, W. S., Corp., 46 packages earthenware 


Rowland & Marsellus Co., 7 cases glassware and earthenware 


Dickinson, E. B., Inc., 11 packages earthenware 
Hampton, J. W., Jr., & Co., 2 crates earthenware 
Justin Tharaud, Inc., 4 crates earthenware 
Barth, L., & Co., 3 cases earthenware 
Tiffany & Co., 3 casks, 7 cases china 

S. S. Volendam from Rotterdam, Holland 
Borgfeldt, G., & Co., 3 cases earthenware 

S. S. Maasdam from Rotterdam, Holland 
Graham & Zenger, 62 cases glassware 
Grace Natl. Bank, 78 cases crockery 
Roessler & Hasslacher Co., 32 cases crockery 
Lazarus & Rosenfeld, 9 cases crockery 
Head, H. S., 276 cases crockery 
Bing, F., & Co., 3 cases’ crockery 
Fourman Bros. Co., 4 cases crockery, 1 case hollow glass 
Borgfeldt, G., & Co., 49 cases crockery, etc. 
Van Doorn, W., 5 cases toys, 17 cases glassware 


S. S. Cabo Espartel from Leghorn, Italy 
Wanamaker, J., 4 cases earthenware 
Fenton, A. W., & Co., 6 cases glassware, etc. 
Plummer, A. W., Co., 11 packages earthenware 
Bing, F., & Co., 75 packages earthenware, marble, etc. 
Khouri, A. N., & Bros., 1 case earthenware 


From Valencia, Spain 
Daniels Fisher Stores Co., 20 cases crockery 
S. S. Innoko from Rotterdam, Holland 
Lazarus & Rosenfeld, 105 cases crockery, earthenware, etc. 
Borgfeldt, G., & Co., 13 cases toys 
Bloch L. D., & Co., 9 cases china and glassware 


January 21 

S. S. Alberta from Naples, Italy 
Amer. Shpg. Co., 67 cases earthenware 
Kinney & Levan Co., 3 cases earthenware 
Hudson Fwdg. & Shpg. Co., 33 cases earthenware, etc. 
Amer. Exp. Co., 2 packages earthenware 

S. S. Cabo Santa Maria from Seville, Spain 
Bing, F., & Co., 14 cases crockery 
Holland, R. E., 2 packages crockery 
Hall, Chas., Inc., 11 casks crockery 

S. S. Thuringia from Hamburg, Germany 
Importers Service Co., 11 cases hollow glass 
Sheldon, G. W., & Co., 2 cases hollow glass 
Phoenix Shpg. Co., 1 case crockery 
Franco Amer. Novelty Co., 4 cases china 
Noe, W. R., & Sons, 10 cases earthenware 
Wolf, L., & Co., 15 cases toys, crockery, etc. 
Bloch, L. D., & Co., 3 cases earthenware, 2 cases hollow glass 
Bernard, J. E., Co., 9 cases crockery 
Tysen, D. R., 8 cases toys, crockery, etc. 
Butler Bros., 1 crate crockery 
Tomby B., & Co., 3 casks crockery 
Globe Shpg. Co., 27 cases glassware, etc. 


S. S. President Wilson from Naples, Italy 
McKinney, W., 1 case chinaware 

S. S. Idaho from Hull, England 
Wapler, N., & Co., 43 cases crockery 

S. S. American Shipper from London, England 
Howell, W. S., 1 case glassware 
Syndicate Trading Co., 1 case earthenware 

January 22 


S. S. Hague Maru from Kobe, Japan 
Morimura Bros., 23 cases earthenware 
Borgfeldt, G., & Co., 2 cases porcelain ware 
Mekelburg Spec. Co., 18 cases earthenware 
May, M., 1 crate earthenware 
From Nagoya via Yokkaichi 
Imoto Bros., Inc., 24 cases earthenware and porcelain 


Kress, S. H., & Co., 44 cases porcelain 

Haruta & Co., 20 cases porcelain 

Nagoya Seitosho Ltd., 55 cases porcelain 

Kresge, S. S., Co., 23 cases earthenware 

Gary Eigner Corp., 37 cases earthenware and crockery 


S. S. Homeric from Southampton, England 
Haviland China Co., 74 casks porcelain 
Streiff, C., 15 cases porcelain 
Bernardaud, L., & Co., 19 cases porcelain 
Vogt & Dose, 7 cases porcelain 


January 24 


S. S. Thuringa from Hamburg, Germany 


Guthman Solomons Co., 6 cases glassware 

Borgfeldt, Geo., Co., 3 cases crockery, 3 cases toys 

N. Straus & Sons, Inc., 18 cases hollow glass, 3 cases crockery 
11 cases earthenware 

Reimer, F. C., Co., 3 cases hollow glass, 2 cases crockery, 


case glassware 


Bloch, J. L., & Son, 19 cases crockery 

Wilff, H., & Co., 7 cases glassware 

Bing, F., & Co., 1 case hollow glass 

Irving Miller & Co., 10 cases earthenware 

N. Y. Mdse. Co., 2 cases glassware 

Loewentahl, F. & B., Co., 2 cases glassware 

Chatham & Phoenix Natl. Bank., 38 crates earthenware 
Sheldon, G. W., Co., 5 cases glassware 

Stern, S., 4 cases glassware, 11 cases crockery 
Modern Braid Co., 17 cases glassware, 2 cases crockery 
Gavin, J. J., & Co., 3 cases-hollow glass 

Lippmann, Spier & Hahn, 1 case crockery 
Pommerance, S. H., & Co., 54 cases glassware, crockery, etc. 
Decorative Plant Co., 4 cases earthenware 

Atlantic Fwdg. Co., 1 case hollow glass 

Schenkers, Inc., 76 cases toys, glassware, etc. 
Sullivan, W., 76 cases crockery, glassware, etc. 
Happel & McEvoy, 71 cases hollow glass 

Bernard, J. E., & Co., 83 cases toys, glassware, etc. 


S. S. Blommesdijk from Rotterdam, Holland 


Hausman & Jaeger, 1 case earthenware 

Woolworth, F. W., Co., 21 cases crockery, 66 cases toys 
Thurnauer, G. M., Co., 90 cases crockery 

Fourman Bros., Co., 14 cases crockery, etc. 

Borgfeldt, G., & Co., 5 cases crockery 


January 25 


S. S. City of Eureka from Valencia, Spain 


Friedlander, O. O., & Co., 8 cases earthenware 
American Express Co., 3 casks earthenware 
Friedlander, O. O., & Co., 4 cases earthenware 


From Genoa, Italy 


National City Bank, 47 casks earthenware, 1 case earthenware 
1 case glassware 


S. S. Delilian from Antwerp, Belgium 


Rehberger & Saul, 2 cases crockery 
Shackman, B. & Co., 1 case crockery, 3 cases toys 
Gunthel, A. B., 114 cases glassware, 34 casks glassware 
Justin Tharaud, 7 cases crockery 
Chemical National Bank, 5 cases hollow ware 
Order, 26 cases glassware 

S. S. Muenchen from Bremen, Germany 
Field, B. H., & Co., 1 case crockery 
Freedman & Slater, 4 cases earthenware 
Sellers, C. W., 2 cases decalcomanias 
Phoenix Shpg. Co., 15 cases crockery, hollow glass, etc. 
Heemsoth & Basse, 13 cases toys, glassware 
American Express Co., 5 cases hollow glass 
Heemsoth, Basse & Co., 1 case crockery 
Lisner, D., & Co., 1 case crockery 
Heinrich & Winterling, 2 cases crockery 
Wolf, L., & Co., 24 cases toys 
Phoenix Shipping Co., 23 cases crockery, glassware ete. 
Fisher, Scientific Co., 2 cases hollowglass, 3 cases crockery 
Bing Corp., 4 cases toys, 4 cases crockery 
Sommers, E. L., & Co., 1 case crockery, 11 cases toys 
Calvaire Inc., 3 cases crockery 
Wolf, L., & Co., 4 cases toys, 140 cases china 
Mitchell Bissell Co., 2 cases crockery 
Hutter, K., Inc., 87 cases crockery 
Borgfeldt, G., & Co., 112 cases toys crockery 
Order, 33 cases crockery 

S. S. Livenza from Leghorn, Italy 
Borgfeldt, G., & Co., 14 cases earthenware 


(Continued on page 30) 
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Trade Will Mourn Death of J. G. A. Fisher 

Joseph G. A. Fisher, president of Fisher, Bruce & Co., 
hiladelphia, died suddenly at his home in Oak Lane, 
hiladelphia, last Thursday afternoon, January 20. His 


issing will be a great shock to his many friends and ac- 
laintances in the trade. He had been prominently iden- 
fied with the china and glass business for over fifty 
2ars. 

_Mr. Fisher was born near Hightstown, N. J., Septem- 
ar 13, 1850. He was educated at Peddie Institute and 
pon his graduation he entered the wholesale china busi- 
ess in Trenton with his father Samuel Fisher. They 
oved to Philadelphia in 1872, shortly after which his 
ither retired and Joseph Fisher organized the firm of 
isher, Bruce & Co. of which concern he was president 
itil the time of his death. 

The firm of Fisher, Bruce & Co., starting as a small 
holesaler doing a local business has, with Mr. Fisher’s 
itiring effort and business ability grown to be one of 
le prominent importers and wholesalers of china and 
assware and is known from coast to coast. 

Mr. Fisher’s admirers and friends were many among 
ie trade owing to his personality, his integrity and busi- 
2ss ability and his death will be a great loss to both his 
‘ends and those who have been associated with him in 
s business. 

_He had not been in the best of health for three years 
id had to give up active management of the business al- 
ough he was able to spend a few hours each week at the 
fice, where the loss of his advice and council will be 
eenly felt. 

| Mr. Fisher was very active in church work and has 
yy a number of years been an elder in the Oak Lane 
‘esbyterian Church of Philadelphia. He was a member 
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Again It’s Time 


to let lovely flowers tempt your 
patrons: Over one hundred 
varieties, alltruetonature. They 
take the place of cut flowers, 
which are scarce and expensive 
during winter. 


Send for Illustrated 
Price List 


Wyemralsos carry all kinds ‘of 
Flower Containers, Bronze and 
Pottery Lamps, and Art Objects 


for interior decoration. 


Mogi, Momonoi & Co. 


Incorporated 
Importers of Japanese Goods 


105-107 East 16th Street 


New York 
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MANUFACTURERS’ AGENT SEEKS OPENING 


ANUFACTURERS’ agent with extensive following among 

the installment, department store and premium trade in the 
East desires new connection with well known pottery. Box 603, 
care CROCKERY AND GLASS JOURNAL, 


Buyers in New York 


January 20, 1927, 
E. B. West, housefurnishings and lamps, W. A. Green Co., 
Dallas, Texas, 333 7th Ave. (J. M. Biggins). 
E. G. Aruffo, household furnishings, L. Neubrik, china, dolls 
and toys, Crowley-Milner Co., Detroit, Mich., 100 West 32nd St. 


January 21, 1927. 

Mr. Moreland, housefurnishings and china, Mendel & Harris, 
New Haven, Conn., 115 West 30th St. (B. F. Levis). 

Miss H. Marks, kitchenware, Marks-Isaacs Co., New Orleans, 
La., 128 West 31st St. (Weill & Hartmann). 

E. B. West, housefurnishings, W. A. Green Co., Dallas, Texas, 
283 7th Ave. Latham. 

L. L. Shively, lamps, P. Steketee & Sons, Grand Rapids, Mich., 
55 7th Ave., room 904. 


January 24, 1927. 

Miss B. Elliott, gifts, Smith, Bridgeman Co., Flint, Mich., 
McAlpin. 

Mr. Miles, lamps, Mendel & Harris, New Haven, Conn., 115 
West 30th St., (B. F. Levis). 

A. Jasman, china and glassware, Meier & Frank, Portland, Ore., 
212 Fifth Ave. 

Miss I. Gilbaugh, gifts, Merie & Frank, Portland, Ore., 212 
5th Ave. 

Miss M. Brennan, china, glassware and lamps, MacDougal & 
Southwick Co., Seattle, Wash., 23 East 26th St. 


January 25, 1927, 

J. L. Haines, china, house furnishings, J. B. White & Co., 
Augusta, Ga., 23 East 26th St. (W. T. Knott). 

J. H. Edwards, housefurnishings, toys, glassware, lamps, Dren- 
nan Co., Birmingham, Ala., 333 7th Ave. (J. M. Biggins, Inc.) 

J. C. Hasler, housefurnishings, glassware, china, L. Klein, Chi- 
cago, Ill., 27 West 33rd St. (Fellows Buying Co.) 

C. A, Eliassen, glassware, crockery, Sears, Roebuck & Co., 
Chicago, Ill., 88 Broadway. 

K. D. Perry, housefurnishings, J. A. Kirven Co., Columbus, Ga., 
463 7th Ave. (S. M. Goldberg). 

Miss Praeger. gift shop articles, lamps, Sanger Bros., Dallas, 
Texas, 455 7th Ave. (C. A. Cook). 

R. Kaufman, gifts, lamps, Walsh & Wiseman, Danville, Ky., 
Pennsylvania. 

Miss G. Elliott, art goods, Smith, Bridgman & Co., Flint, Mich., 
315 4th Ave. (D. G. Alliance). 

L. Tholan, lamps, Wolf & Dessauer, Fort Wayne, Ind., 128 
W. 31st St. (Kirby, Block & Fischer). 

R. L. Mims, toys gifts, Monnig D. G. Co., Fort Worth, Tex., 
105 Madison Ave., (Mdse. Reporting Co.). 

M. H. DeHaan, lamps, Bullock’s, Los Angeles, Calif., 1440 
Broadway (Assoc. Mdsg. Corp.). 

S. L. White. art goods, J. Bacon & Sons, Louisville, Ky., 23 E. 
26th St. (W. T. Knott). 

W. T. Mitchell house furnishings, china, Kastner-Knott D. G 
Co., Nashville, Tenn., 23 E. 26th St. (W. T. Knott). 

J. T. Harris, china, glassware, D. H. Holmes Co., New Or- 
leans, La., 15 East 86th St. 

Miss M. Brennan, china, glassware, house furnishings Mac- 
Dougall & Southwick Co., Seattle, Wash., 23 E. 26th St. (W. T. 
Knott). 

A. Hellenthal, china, house furnishings, toys, The Bon Marche 
Co., Seattle, Wash. 240 Madison Ave. (Syndicate Trading Co.) 

G. A. Searle, crockery, Schuneman’s & Mannheimer’s, St. Paul, 
Minn., 220 5th Ave., (F. Atkins). 

R. H. Tisch, china, glassware, People’s Store, Tacoma, Wash., 
PRY sh, ASH huey (OWN ALS AGalottenye 

H. M. Helfrich, toys, Stone & Thomas, Wheeling, W. Va., 
333 7th Ave. (J. M. Biggins, Inc.). 


= 


JaNuARY 26, 1927. 

J. W. Waldorf glassware, china, Hochschild, Kohn & C 
Baltimore, Md., 220 5th Ave. (F. Atkins). 

L, Kaufman, toys, Kaufman Bros. Co., Cairo, Ill., 105 Madis 
Ave. (Mdse. Reporting Co.), 

. G. Hasler, house furnishings, glassware, china, L. Kle 
Chicago, Ill., 27 W. 33rd St. (Fellows Buying Co.). 

H. E. Anderson, glassware, crockery, Sears, Roebuck & C 
Chicago, Ill., 881 Broadway, 


New York Imports 
(Continued from page 28) 

Herbert & Neuwirth, 1 case empty flasks, 2 casks majolicas 
S. S. Roma from Genoa, Italy 

Borgfeldt, G., & Co., 1 case majolicaware 
From Florence, Italy 

Smith, J. D., Co., 6 cases earthenware 

Syndicate Trading Co., 11 cases earthenware, etc. 

Globe Shpg. Co,, 6 cases majolica ware 

Herbert & Neuwirth, 3 cases majolica 

January 26 

S. S. Sacandaga from Antwerp, Belgium 


Bloch, L. D., & Co., 3 cases earthenware 
Lazarus & Rosenfeld, 5 crates earthenware 
Hull, A. E., Pottery o., 20 cases tea pots 
Spence, C. R., & Co., 4 crates dinnerware 
Bassett, Geo, F., & Co., 18 crates earthenware 


S. S. Rochambeau from Havre, France 


H. C. Kupper, 6 cases majolica 

Ungerer & Co., 2 cases dinnerware 

Marshall Field & Co., 2 cases majolica 
Phoenix Shpg, Co., 2 casks chinaware 

Macy, R. H., Co., 3 casks chinaware 

Jordan Marsh Co., 3 casks majolica 
Hampton, J. W., Jr., & Co., 2 casks porcelain 


J. G. A. Fisher Mourned 
(Continued from preceding page) 


of the Presbyterian Social Union, The Manufacture 
and Old York Road Country Clubs of Philadephia a1 
was prominently identified with and interested in vario 
civic and charitable projects in Philadelphia. 

He is survived by his widow Mary E. Fisher, a daught 
Mrs. Owen Osborne, Jr. of Philadelphia and a son - 
Monroe Fisher who has been vice president and the acti 
head of Fisher, Bruce & Co. for several years since 
father relinquished his former activity in the business. 

Edward Reiwald with A. J. Fondeville & Co., Gust 
F, Staelin with Geo. Borgfeldt & Co., and George Higgi 
son with Johnson Bros., New York, were among tho 
who attended the funeral on Monday. 


George Elliott Meakin 


Mr. Meakin, who was the son of George Meakin, t 
founder of all the Meakin interests in the pottery busine 
was well known to many of the trade in this country. 1 
to about fifteen years ago, at which time he made his Ie 
visit here, he had made it a habit to visit the Americ: 
trade regularly which resulted in a wide circle of frien 
here. | 


He was a very charitable man and during his li 
donated large sums in various philanthropic ways. He w 
also a magistrate, being Lord Lieutenant of Staffordshi 

Mr. Meakin was a bachelor. He will be succeeded 
president of Jas. G. Meakin, Ltd. by his cousin Berna 


Meakin. | 


} 
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Income Tax 
. (Continued from page 20) 
Lived back the amount you originally paid for the an- 
uity. From that point on, all further receipts are subject 
5 both normal and surtax. 


DEDUCTIBILITY OF STrockK ASSESSMENT 


Q. During 1926 I paid an assessment on some stock 
iat I own, but I have not as yet sold this security. Will 
je amount of the assessment be deductible from my 1926 
pturn?—L. A. H. 

A. The amount of the assessment is not deductible. It 
, regarded as an addition to the cost of the stock to be 
5nsidered when the stock is sold. 


ExEeMPTION From A Trust 
Q. When all the income of a Trust is distributed each 
ear, is the Trust entitled to an exemption of $1,500 ?— 
ere MM: 
A. A Trust is entitled to an exemption of $1,500, but 
nce all the income is distributed it will have no occasion 
)» make use of the exemption. 


INCOME oF HusBAND AND WIFE 
_Q. My earnings for the year 1926 were $2,160, while 
1e earnings of my wife were $1,162.34. We had no other 
icome. Please advise me what kind of a return we should 


file, and the exemption to which we are entitled—J. A. 
McA. 


A. You are entitled to an exemption of $3,500, and 
since your combined income is less than that amount, no 
return need be filed. 


Atlas-Globe Expands 

(Continued from page 26) 
pleasing personality, seldom found in one combination, he 
is an inspiration. The results he secures are a revelation 
and he leaves a trail of satisfied distributors. 

S. I. Morley, sales manager, is backed by thirty-five 
years’ practical experience, operating in practically all de- 
partments, from office boy to manager. Mr. Morley 
rounds out and gives balance to an organization of men, 
educated in the school of experience, and whose chief 
asset may be found in the realization that success is not 
measured, in dollars and cents alone, but by the higher 
and broader accomplishment of how well can we serve. 
In assembling an organization, such as this, The Atlas- 
Globe China Company has been extremely fortunate in 
securing men of character and ability whose ambitions ex- 
tend beyond the measure of a dollar and whose highest 
ideal in life is that of service. 


JOHN 


14 Barclay Street 


Sole Agents for 


F. WINKLE & CO., Ltd. 


Earthenware 


ADDERLEY’S, Ltd. 


China and Earthenware 


New Designs in Shapes and Patterns Now on View 
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DAVISON 


INCORPORATED 


THE COALPORT CHINA CO., Ltd. 
Highest Grade of English China 


All Makers in the Front Rank of English Productions 


Handsome Line of 


LAMPS 


with Silk and Parchment Shades 


New York 


W. MOORCROFT, Ltd. 
Art Pottery 


STEVENS & WILLIAMS, Ltd. 
Rock Crystal and Cased Glass 


Thirty-two 
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New York Directory 


IMPORTERS 
FERDINAND BING & CO.’S, Sue- 


cessors, 67-69 Irving Place, near 
18th St. 

Art Pottery, Bronzes, Marbles and 
Lamps. 
EDWARD BOOTE, 385-87 West 28d 
St. 

Cauldon China. Wood & _ Sons’ 


Earthenware, Gibson & Sons’ Teapots. 


GEO. F. BASSETT & CO., 72-74-76 
Purk Place 
“The Dinnerware House of America.” 


L BERNARDAUD & CO., 61 West 
23rd St. 
French China Dinnerware, Short 


Lines. White China for Decorators. 


L. D. BLOCH & CO., $7-41 East 18th 
St. 
Mfrs. 


Importers of Chir» and Glass, 
of Lamps, Shades aud Novelties. 


CONTINENTAL CERAMICS CORP., 
149-151 Fifth Ave. 
Importers of Thomas, Krister and Bo- 
hemia decorated and white dinnerware. 


Open stock patterns carried. Telephone 
Ashland 7816. 


COPELAND & THOMPSCN, 
206 Fifth Ave. 


Inc., 


Copeland’s China, Earthenware and 
White China fancies. Phone, Ashland 
2975. 

JOHN DAVISON, Inc., 14 Barclay St. 
English China, Earthenware and 
Glass. 

EDWARD B. DICKINSON, INC., 


49 West 23rd St. 

English “Ceylon Ivory” Dinnerware, 
Rockingham and Ivory Teapots, ““Hook- 
Lid” Teapots. 


A. J. FONDEVILLE & CO., 24 West 
28rd St. 
Successors to Fondeville & Van Ider- 
stine. Importers of China, Glass and 
Earthenware. 


OTTO GOETZ, 1NC., 122 Fifth Ave. 
Importer of Crockery, China and 
Glassware for immediate delivery. 


HARUTA & CO., 141 Fifth Ave. 
Importers of Japanese goods. Phone 
Caledonia 4475. 


HAVILAND & ABBOT CO,, 
Broadway, corner 21st St. 


HAVILAND CHINA CO., Inc., 
Broadway. 
The Famous 
known since 1840. 


HEINRICH & WINTERLING, INC., 
49-51 West 28rd St. 
Dinnerware from Heinrich & Co.. Selb 
Also Fancy China from Winterling, 


HERMAN C. KUPPER, Inec., 89-41 
West 23d St. 
Ahrenfeldt French China. 


920 


1107 


“Haviland China” 


KAntA CHINA CORP., 39 W. 23rd 
Si. 
German dinnerware and fancy china. 
Gram. 0687 


LEVY BROS. CHINA CO., 35 W. 
28rd St. 
Importers and decorators. Large stocks 
dinnerware, 23-piece tea sets, service 
plates. Immediate delivery. Gramercy 
4393. 


MADDOCK & MILLER, Inc., 89-41 
West 28d St. 
English Wares of Merit: John Mad- 
dock & Sons, Royal Worcester, Aller- 
ton’s Crown Ducal Ware, Carlton 
Ware, Price Bros. Teapots. 


MOGI, MOMONOI & CO., 
16th St. 
Importers of Japanese Goods. Tele- 
phone—Stuyvesant 8595-8596-8597. 


105-107 East 


The Fifth Avenue 
Building 


ay 
rani n s 
a F 


Uptown Headquarters 


for the 
Pottery Glass China 
Metal Goods and House- 


wares Trades 


iri BROS., 58-57 West 23d 
t 


Japanese Goods. 


FRED. C. REIMER CO., Inc., 49-51 
W. 28rd St 
“Krautheim” — Dinnerware, “Schier- 
holz’—Art Goods, “Royal Dux”’—Art 
Goods, “Theresienthal”—Fine Crystal, 
Venetian Glassware, French and Italian 
Pottery, White China. Phone Gram- 
ercy 5181, 


ROSENTHAL CHINA CORP., 
151 Fifth Ave. 
Importers of Rosenthal china dinner- 
ware, placeplates, lamps, art figures. 
Hotel china. Telephone Ashland 7816. 


pi peae a MS H. RUHE, 14 West 28rd 


149- 


Importers of China, Glassware and 
Specialties. Telephone Gramercy 2228, 


PAUL A. STRAUB & CO., 105-10? 
Fifth Ave. 
Tirschenreuth Dinnerware, Old Abbey 
Ivory Body Dinnerware, Rona and 
Verra Crystal Tableware. Specialties 
in glassware, etc. 


ROBERT SLIMMON & CO., 96 to 102 
Church St. 
A. J. Wilkinson’s, Ltd., Bourne & 
Leigh, R. Sudlow & Sons, Shorter & 
Sons, Royal Aller Vale and Wat- 
combe Pottery. 


NATHAN STRAUS & SONS, Inc., 
119 Fifth Ave., at 19th St. 
Large stock of imported open-stock 
dinnerware. Sole distributors of 
“Royal Schwarzburg” and “Superieur” 
Limoges dinnerware, Gift Shop Spe- 
cialties. 


TAIYO TRADING CO., Inc., 101 Fifth 
Ave. 

Japanese China, 
Brac. 

B. TOMBY & CO., 20 West 28d St. 
Representing: Hutschenreuther Selb, 
Schlegelmilch, Schoenwald, Villeroy & 
Boch, etc. 


JUSTIN THARAUD, Inc., 24 West 


23d St. 
Sole Agent for L’Union Ceramique, 


Limoges, France. 
Myott, Son & Co., Hanley Staffs, Eng- 
land. Royal Bayreuth China, Bavaria. 


Telephone Gramercy 5150. 


VOGT & DOSE, 14 W. 28rd St. 
Open stock dinnerware patterns. 
White China for decorating. 


J. H. VENON, Inc., 104 Fifth Ave. 


Lamps and Bric-a- 


Martin China, Limoges; Gustafsberg 
China and Earthenware, Sweden; 
Kosta Crystal, Sweden; Rorstrand 


China and Earthenware, Sweden. 


KENNARD L. WEDGWOOD, 255 
ke Ave., between 28th and 29th 
ts. 
Josiah Wedgwood & Sons, Ltd. Tele- 
phone Madison Square 7429. 


DOMESTIC GLASSWARE 


BONITA ART GLASS CO., Hunting- 
ton, W. Va. 
Largest factory in the United States 
specializing in exclusive decorated glass- 
ware and gold encrusted imported din- 
nerware. Encrustations on Imported 
China and Fine Decorated Glassware. 


BRYCE BROTHERS COMPANY 
Blown lead glassware in Crystal and 
Colors—Cut, Etched and Engraved. 
J. Duncan Dithridge, Representative. 
240 Fifth Ave. 


eA ee 
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CAMBRIDGE (0.) GLASS CO., New 

York Salesroom, 184 Fifth Avenue. 
Manufacturers ‘“‘Nearcut” tableware, 
thin blown tumblers and stemware. 


ECONOMY GLASS CO., Morgan- 
town, W. Va. D. King Irwin, Repre- 
sentative, Fifth Ave. Building 
Fine blown tumblers and stemware. 


FOSTORIA GLASS CO., 141-147 
Fifth Ave. 
Pressed and blown glassware. Chas. 


L. Weddle, Representative. 


GILLINDER & SONS, Inc., 220 Fifth 
Ave. 
Lighting glassware, glass specialties. 


SUSQUEHANA CUT GLASS CO., 
T. W. Hamilton, Representative, 189 
Fifth Ave. 


THE ROSBERN GLASSWARE 
CORP., 12-14 West 21st St. 
Manufacturers of light cut and gold 
encrustations. Phone Chelsea 0746. 


WESTON GLASS CO., INC. 
Blown Tableware. T. W. Hamilton, 
Representative, 139 Fifth Ave. 


UNITED STATES GLASS CO., Albe- 
marle Bldg., 24th St. and Broadway. 
Pressed and blown glassware. 


WESTMORELAND GLASS CO., 
Horace C. Gray Co., Representa- 
tives, Fifth Avenue Building. 
Pressed glassware, decorated glassware, 
novelties. 


LAMPS, SHADES AND LIGHT- 
ING FIXTURES 


THE BRADLEY & HUBBARD MFG. 
CO., Fifth Ave. Bldg., Fifth Ave 
and 23rd. St. 
Electric Lighting 
Lamps. 


Fixtures and 


VICTOR BRISBOIS, INC., 200 Fifth 


ve. 
Room 210. Lamps and Cut Glass. 


AN HAWTHORN, 225 Fifth 
ve. 
Wrought Iron Lamps. “The Better 
Kind,” “Ann Murphy Shades.” 


PHOENIX G™ASS CO., 230 Fifth 
Ave. 
Illuminating glassware, electric port- 


ables, oil lamps, etc. Telephones, 
Ashland 9024-9025. 


he H. E. RAINAUD CO., 225 Fifth 
ve. 
Table, Boudoir, Desk, Piano, and Floor 
Lamps in exclusive designs and finishes. 
Dela Croix & Monroe, representatives. 


THE MAIBRUNN CO., Inc., 44-46 
East 25th St. 


Lamp Shades and Lamps. 


Telephone 
Madison Square 8860-8861. 
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A. E. HULL POTTERY CO., 200 
Fifth Ave. 
Manufacturers and Importers, Earth- 
enware, China and Glassware. 


ROSEVILLE POTTERY CO., 18 
West 28rd St. F. D. Van Arsdale, 
New York Manager. 
Art Pottery—Jardinieres, etc.—Chil- 
dren’s Items. 


THE SEBRING POTTERY CO., Se- 
bring, Ohio. 
New York Office and Sample Room, 
206 Lexington Ave. Chicago Office 
and Sample Room, American Furni- 
ture Mart Building, Spaces 930 and 
931, 666 Lake Shore Drive. 


THE CRESCENT CHINA CO., Se- 
bring, Ohio. 
M. I. George, Representative, 206 Lex- 
ington Ave. High-Grade Dinner Ware. 


JOHN L. PASMANTIER & SONS, 5 
West 20th St. 
Quality Dinnerware and Pottery Spe- 
cialties. Telephones, Chelsea 8265 and 
0540. 


COX & COMPANY 


120 Fifth Avenue 
Entire 5th Floor 
N. W. corner of 17th Street 


Telephone Watkins 8467 


Glassware 
Imperial Glass Company 
Huntington Tumbler Co. 


The Silver City Glass Co. 
Lewis County Cut Glass Co. 


Dinnerware 


The C. C. Thompson Pottery 
Co. 


Underglaze Hotelware 
Cook China Co 


Pottery 


Oxford Pottery Co. 


DECORATORS 


FLOGEL DECORATING WORKS, 
129-131 Fifth Ave. 
Dealers and Decorators of Fine Glass 
and China. R. H. Flogel, Proprietor. 
Phone, Ashland 2355. 


LOTUS GLASS CO., 
Averue Building. 
China and glass decorators. Gold en- 
crusted, lustre, plate etchings and light 
cuttings on colored and crystal glass- 
ware. 


INGC., Fifth 


MANUFACTURERS’ AGENTS 


HORACE C. GRAY CO., Fifth Ave- 
nue Building. 


Representing Fenton Art Glass Co., 
Glassware, cut, colored and _ plain. 
Sterling Glass Co., Fine Heavy 
Cut Glass. Westmoreland Glass Co., 
High Grade Table Glassware and 
Specialties, Indiana Glass Co., Pressed 
Table Glassware and Lamps. West End 
Pottery Co., Dinnerware and Special- 
ties. Co-Operative Flint Glass Co., 
Table and Soda Fountain Glassware, 
Aquaria, etc. Telephone, Gramercy 
Lie 


D. KING IRWIN, Fifth Avenue Build- 
ing. 
Iroquois China Co., Hotel China. Na- 
tional China Co., Quality dinnerware. 
Paden City Glass Mfg. Co., Table, sod- 
fountain glassware. Economy Glass 
as Suite 319, telephone, Gramercy 


THOMAS G. JONES, Fifth Avenue 
Building. 
Representing McKee Glass Co., Bel- 
grade Glass Co., D. C. Jenkins Glass 
Co., Mound City Glass Co. Pressed 
and Blown Glassware. Telephones, 
Gramercy 291-292. 


GEO. C. KINDT & CO., Inc., 19-21 W. 
24th St. 


Manufacturers and Factory Agents. 
Brass wares, mahogany goods, serving 
trays, mahogany candlesticks, floor 
lamps, electroliers, silk shades, silver- 
plated wares, decorated basket wares, 
toys, dolls. Telephone, Farragut 8850. 


McKENNA BROTHERS SALES 
CORPORATION, 1271 Broadway, 
corner 32nd Street. 


McKenna Brothers, cut, colored and 
decorated lines; Utility Glass Works, 
Stemware; D Lehman, light cut- 
tings. Telephone, Pennsylvania 2165. 


PHILLIPS, THISTLE & SMITH, 
INC., Onyx Building, 1107 Broad- 
way, at 24th St. 


Seneca Glass Co., lead blown table 
and lighting glassware. Pope-Gosser 
China Co., dinnerware. Telephone 
Watkins 8634. 


VAIL AND YOUNG, 200 Fifth Ave. 


Representing 

The Coshocton Glass Corp. 
The Belmont Tumbler Co. 
Sneath Glass Company 
Jackson Vitrified China Co. 
W. I. Tycer Pottery Company. 


HENRY WITTE, 48 West 28rd St. 
Representing Maryland Glass Co., 
Cumberland, Md., and Guerin-Poyat- 
Elite, Ltd., Dinnerware Lines. 
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Wheeling Decorating Co. 


Wheeling, W. Va. 


Gold Encrusted and Hand Painted China and 
Glassware 


Our line for 1927 will be replete with surprises. 
Don’t miss it! 


Display as usual at the 
Fort Pitt Hotel in January—R. D. Otto, in charge. 


REPRESENTATIVES 
GEORGE TURNER 1. SILVERBERG JULIAN GOLDBERG 
Middle West 2 East 23rd oo 313% Liberty Ave. 
{7 N. Wabash Ave. New York, N. Durham, N. C. 


Chicago 
E. M. BARTLETT 
7th & Los Angeles St. 180 New Montgomery St. 
Los Angeles, Cal. San Francisco, Cal. 
RS) D> -OTTGC 
Road Representative 


“SHADED LIGHTS” 


For Chandeliers and Brackets. New 
Shapes, Colors and _ Decorations. 
Now Ready. Write for Samples. 


DELICA WHITE 


BEST GLASS FOR LIGHT 


K. G. I. “4° SATISFY 


Crystal, Colors Kopps_ Railroad 
and Cased Glass and Marine 
for Illuminating Signal Glass 
Uses. Special Glass 
Novelties and Brae for Special 
Specialties Purposes 


KOPP GLASS, Inc. 


Swissvale, Pa. 


“Pottery and Porcelain”’ 
By Frederick Litchfield 


AUTHOR OF 


“Marks and Monograms on Pottery and Porcelain” 
“Illustrated History of Furniture” 
and. others 


This is a book that every domestic potter should 
have. The illustrations alone would well repay 
them for the outlay. 

It contains a list of over 300 Ceramic Factories, 
with short historical accounts clear and concise, 
descriptions of peculiarities of parts, gee and 
colorings. 

For a collection the book is invaluable as it willl 
save an amateur from many pit falls. 

The chapter on ‘Values and Prices” has been, 
rewritten and brought up to date and there is a 
new index arranged on a novel plan so that marks 
can be readily identified. 


Price $9.00 


The Crockery & Glass Journal 
47 East 17th Street 
New York, N. Y. 


Marion Talley never would have scored her triumph had 
she sung behind the back drop. Neither will your product 
sell as it should until the audience can see it. 


Sign up with a good producer—Robert Rawsthorne Com- 
pany, for instance—and bring your wares into the spot- 
light of public acclaim 


Photo-Engraving, Illustrating, Photography, Advertising 


ROBERT RAWSTHORNE COMPANY 


HEEREN BUILDING «+ EIGHTH & PENN « PITTSBURGH. PA. 


-“NUROCK” 


The most popular 
BAKING AND 
SERVING 
WARE 
made in America 
ells because its 

erviceable, 

ightly and 

anitary. 

THE BRUSH POTTERY co. 
ZANESVILLE, OHIO 


N. Y. Office—John L. Pasmantier & Sons, 5 West 20th Street 
We make the “LINES THAT SELL.” 
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IN THIS ISSUE 


2 J « Special Gift Section in which Beatrice 
rt Goods > Miller Wisner writes for our readers 


2 of the very latest gift items being 
Dolls & Joys displayed in New York stores 
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Regular monthly Philadelphia — section 
with report of latest happenings by our 
Philadelphia correspondent 


What the Potteries Are Doing and up-to- 
the-minute Glass News by M. K. 
Zimerman, our regular Pittsburgh 
and East Liverpool corre- 
spondent 
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Timely news of Chicago by J. H. Smythe 
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: FEB. 3, 1927 A complete list of New York Imports for 


the week 
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Reliable Income Tax Information by M. L. 
Seidman, Certified Public Accountant 
and Income Tax Expert, who gladly 
answers Income Tax prob- 
lems for our readers 
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Interest You 


Will It 9 | 
& 


i 
oo 


To know the names of the best manufacturers and whole- 
salers in the lines you are interested? 


To know where you can get the goods you want? 

To know what the latest news of the trade is? 

To know how to increase the efficiency of your department? 
To have a permanent New York mailing address? 

To receive information about any particular line? 

To receive a reminder of coming events and activities? 

To be advised about important changes in the trade? 


To be listed in advance of your coming to the New York 
market? 


CROCKERY AND GLASS JOURNAL 


will do all these things for you 


Clip the coupon below and receive 
the paper regularly each week. | 
| 


DEMAREST PUBLICATIONS, INC.., 
pe crises Cigenn ha SUBSCRIPTION PRICE 
ew ork. 
Domestic 
$3.00 a year 


$5.00 for 2 years 


Gentlemen :— 


Please send the CROCKERY AND GLASS 
JOURNAL (including the Special Holiday 
Edition and Spring and Fall Buying Num- 
bers) to the following address for which .... 


enclose ...... forme. year. Canada 
$4.00 a year 
Nai 6y.3.., ase eee ne ee ne leet ret cos ues c : 
| Foreign 
Meigs Mh che ace aren. b ORO a ane | 35.50 a year 
| AGAYCSS Riecrbet rer lett aioe 8 ois sahais os aes | 
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Crockery and Glass Journal, published weekly at New York, by Demarest Publications, Iwe. Subscriptions, $3 per year. Editorial and Advertisit 
Office, 45 East 17th Street. Entered as second-class matter September 2, 1920, at the post office at New York, under the act of March 3, 18i 


Vol. 104. No. 5. Febi-3, 1927. 


| 
february 8, 1927 CROCKERY AND GLASS JOURNAL Three 


GREEN oe 


SVOUCUNAENANUUUEEGER AAU EVERETTE eeeeeeegoeeeeneee 
‘SguvennevenRECEOOOOOVQ 0400400000 0URLEREEOEOAAUONOOOUULUUEREONEOUQ OO EOUURERTOO OOO EUNERR SUA REEMA Ree enon ndeenenaauoonveennngne 


WOLF’S LUSTRE BRIDGE SETS 


The Success Attained Last Year 
Enables Us to Again Present 
Exceptional Values in 


USTRE Bridge Sets, assorted, in Canary, 
Iris and Tan Lustres, consisting of I only 
Teapot, 1 only Sugar, i only Creamer, 8 only 
Cups and 8 only Plateaux. Packed 18 sets to 
the case of 6 each lustres. Worth while mak- 
ing it your business to see this excellent offer- 


ing. Quantity limited at price. 
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Warm Ivory Bopy 
UNuSUAL DECORATIONS 
Marcu DELIVERY 


POTTERY CO. 
TRENTON, N.wv. 
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AHRENFELDT 


France 


Present 


THE MAJESTIC 


NEW 
ROCHAMBEAU SHAPE 


Just another classic 
from the Ahrenfeldt Studios 
embellished with 
beautiful new treatments 
distinct in character 
but most pleasing, still 
all that cultured taste demands 


Ahrenfeldt China 
needs no introduction 
where fine china is sold 
Its popularity has been 
established by the service 
it renders to the elite 


Value has been the 
outstanding factor 
that cements this 
lasting friendship. 


AN ARRAY OF BEAUTIFUL NEW DECORA- 
TIONS IS NOW AWAITING YOUR VISIT 


HERMAN C. KUPPER, Inc. 


39-41 W. 23rd Street 
New York, N. Y. 
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Offering for 1927 


Four new and highly interesting crackle glazes thatadd the 
last superb touch to decorative pieces for the living room: 


The old Egyptian blue of the Pharaohs has been duplicated by 
our technologists and is now offered commercially. 


A Guava yellow, antique in feeling, and lovely in color. 

A Melon green typical of some of the ancient Chinese pieces. 

A Spruce green that permits unusual decorative effect. 
A clear daffodil yellow exceptional in color value and 
LOX GULG 


A clear turquoise green. 


Two new color combinations for bowls and compotes. 
Daffodil (Special Ivory outside, Daffodil yellow inside). 
Turquoise (Special Ivory outside, Turquoise green inside). 


A group of charming peasant figures by the Russian 
sculptor Alexander Blazys. Done in the modern man- 
ner, but not bizarre, these figures abound in zest and 1n- 
terest. Used as groups, in pairs, or singly, these are 
typically decorative as only the true objet dart can be. 
They are finished in highly interesting glazes. 

A series of figure-candlesticks new 1n concept. 

Other candlesticks that strike a new note and permit a 
new use of this old subject. 

Entirely new ideas in flower holders and flower arrange- 
ment. In one of these the whole ensemble of bowl, 
flower holder, figure and candlesticks is so condensed 
and is regarded in such a new way that an invention 
patent has been applied for. 

As usual we will show charming new designs in bowls, 
vases, and the like. 


THE COWAN POTTERY stupio 


ROCKY RIVER, OHIO 


NEW YORK CITY CHICAGO KANSAS CITY LOS ANGELES 
Howard G. Selden W. C. Owen, Inc. W.C. Whitfield Henry C. Hubley 
225 Fifth Ave. 17 N. Wabash Ave. 1114 Grand Ave. Transportation Bldg. 
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| 749B i‘ Figure 718 749B 
Bowl 739 


| Strikingly “Decorative 


S an example of sweeping line, 

intriguing and satisfying design, 
these two bird-and-wave motifs at each 
end of the group transcend previous con- 
ventional ideas in decorative pieces. 


Furnished in the ancient glaze of the 
Pharaohs—Egyptian Blue—beautiful 
design is matched with gorgeous color 
mass. 


Unusual—Beautiful—In good taste. 


| tHE COWAN POTTERY srupto 


ROCKY RIVER, OHIO 


PEOPLE LES 
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Such Popularity 4} 
Must Be Deserved fe 


i 


| WS Georce Portery(o |} 


East Palestine, Ohio. 
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Good Enough to 
Brag About 


WV a woman gets a new Hall Teapot 
she can’t help being proud of it and 
showing it to her friends and neighbors. 
That’s one of the reasons why your stock goes 
so fast. It’s probably low now-—better order. 


Hall China Company 
East Liverpool Ohio 


HLER 
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“The Top that Sells the Bottom—Since 1838.” 


NON-CORROSIVE METAL TOPS 


MADE OF BRITANNIA METAL 


NOT AFFECTED BY THE CHEMICAL ACTION OF SALT 
SILVER PLATED AND LACQUERED. 


MOO 


17 


HE growing demand for Salt and Pepper Shaker 

Tops which will not turn black has prompted us 
to make any of our over 250 styles and sizes in non- 
corrosive metal on special order. The numbers shown 
here will be carried in stock in this metal in addition to 
our regular metal. This non-corrosive metal is worth 
many times the added cost, 
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MANUFACTURED BY 


COLLINS & WRIGHT, Inc. 


PITTSBURGH, PA. 


WILL NOT aed Re 
TURN as 
BLACK NO OUTSIDE 

Le eR THREADS TO 


GATHER DIRT 


No. 282-2 


66 : orgs 9 
Ceramic Dictionary 
Copyrighted 
By C. M. Franzheim 


VITRIFIED HOTEL WARE 
WHITE AND DECORATED 
ROUND EDGE AND THICK 


A practical, concise treatise of 2y 

Ceramic words, terms, uses and asgrchde 
practices for the daily use of the RESTURANTS 
factory man, superintendent, sales- DAT. Db: Om D S 


man and retailer. 


An education for anyone con- STREAMSHIPS 
nected with the trade. HOSPI TAs 


e ae Ae oo 
Price $2.00 Per Copy fete ae ¥ 
Convenient Pocket Size. 


§ 


Demarest Publications, tn. 


Publishers 


45 East 17th St. New York 


Be sure to see what we believe 
will be one of the outstanding suc- 
cesses of the Pittsburgh Exhibit, 


THE NEW 
OAKMONT SHAPE 


IN 


Princess Ivory 


Room 792 
FORT PIPRHOTEL 
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= chateau of France. Like its namesake, it is 3 
28 simpler than others of this group, but quite as ¥ 
aS attractive. A beautifully designed border of yellow, 
. . % 
My blue and black, broken at regular intervals with f 
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j 
AN Barometer As a means of determining with 
‘or some degree of accuracy what the 
3usiness country will need in the way of 
commodities and manufactured sup- 
ily of all kinds of Department of Domestic Distribution of 
he U. S. Chamber of Commerce has set itself to the task 
(f determining what business figures will serve the pur- 
»ose of a business barometer. 
| Hand-to-mouth buying, keeping only a pace ahead of 
ctual popular needs, has transferred the burden of pre- 
aring for the future for the merchant to the manufac- 
urer. The retailer buys less. The multiple warehouses, 
epresented by his stock rooms and display shelves, are no 
onger over-crowded. His reserve stocks the jobber may 
arry, but jobbers’ warehouses are no longer bulging. 
_ The manufacturer protests that he cannot regulate his 
roduction and adjust it to this uncertain demand. He 
annot manufacture a steady flow of goods without assured 
uutlets to relieve his stock rooms. 
He is groping pretty much in the dark because he has 
nly vague information concerning the number of whole- 
ale and retail establishments, the amount of sales—in 
fief, what the public needs and how rapidly its needs are 
eing supplied. 
| What business figures are necessary to present an ade- 


| 


quate picture of trade at given intervals is the question 
which the National Chamber has taken up with a view to 
determining when bad business weather is brewing and it 
is advisable for the manufacturer to reef his sails or to 
put out more canvas to keep pace with public demand. 


Pooling To make easier the task of the mer- 
Credit chant entering foreign trade fields 
Information the International Chamber of Com- 


merce, largely upon the initiative of 
its American Section, has undertaken to make a compila- 
tion of the most trustworthy sources of credit information 
in the forty countries represented in the organization. 
Each of the National branches will submit a list of the 
sources within the particular country which, in the light 
of actual business experience, have proven to be the most 
reliable, together with foreign sources of demonstrable 
value in the international trade of the country. All of 
these will be brought together at the headquarters of the 
International Chamber at Paris, and be made available to 
business throughout the world. In this way, it is ex- 
pected, the ordinary business risk of the manufacturer or 
trader selling his goods abroad will be minimized and in- 
ternational trade generally will be safeguarded. 


Thirteen 


N announcement of considerable interest to the 

trade is that the Jeannette Glass Co., Jeannette, 

Pa., has opened their own New York display with 

a full line of samples on exhibit in the showrooms of 

E. W. Hammond, 10 West 23rd St. The rear end of Mr. 

Hammond's showrooms are devoted to the exclusive show- 

ing of the Jeannette line which is in charge of Carl F. Sil- 
ber, of the Jeannette sales department. 


M. J. Simon, china and glassware buyer for H. Plager 
& Sons, Hackensack, N. J., was a visitor to New York 
Monday. Mr. Simon declared that the china and glass- 
ware buying in the suburbs was very active considering 
the season. 


E. W. Hammond now has the Atlas-Globe China Co. 
lines attractively installed in his showroom at 10 West 
23rd St. A new shape which the veteran manufacturers’ 


agent is displaying with pride is the Broadway. Alongside 
this new shape, which by the way is unusually attractive, 
Mr. Hammond has arranged a photo of a very stunning 
young lady, lightly garbed. “The two best shapes on 
Broadway,” declares Mr. Hammond when showing the 


usually follows. 


Lee Zugsmith, of the B. Tomby & Co. sales force, hi 
returned from the middle west where he engaged in 


at Limoges. 


W. J. McKenna, of the McKenna Bros. Sales Corp, 
arrived back at headquarters on Wednesday of this wee 
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This shows the beautiful display of the Westmoreland Glass Co. in the Assembly Room of the Fort Pitt Hotel, Pittsburgh, 
during the January Exhibit. The Westmoreland line is always a special feature of the show and this year seemed even 
more interesting than ever. It took 115 barrels to pack the samples shown at the Exhibit. 
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on completion of the Pittsburgh Show, Mr. McKenna 
barked on a sales trip through the middle west which 
led with his return here. Robert O’Connell also of the 
‘Kenna firm arrived back from Pittsburgh last week. 


\xel G. Lober, who is well and favorably known 
oughout the trade through his many years’ association 
h the Royal Copenhagen Porcelain Co., as American 
nager for the concern has recently been appointed sales 
ager for the Ceramic Flame Co., Westhampton Beach, 
J., manufacturers of art pottery that is entirely unique, 
that its beautiful natural lustre color is derived solely 
'm the control of actinic rays of pure heat, thus making 
. of a rediscovery lost to science for two thousand years, 
,. Lober has opened a salesroom and office at 1 Madison 
enue. 


effective January 1, Frederick Skelton, manufacturers’ 
resentative, 200 Fifth Ave., assumed the representa- 
. of the line of the Perfect Glass Co., Cameron, W. Va., 
the New York market. This factory is operated under 
management of William D. Stone, formerly connected 
h the Athens Glass Co., Morgantown, W. Va, In fu- 
> the concern will confine themselves to producing a 
' line of specialties in crystal, colors and combinations. 
“ull sample line is expected at the Skelton showrooms 
in the next week. 


clifford R. Ham, who recently joined the traveling staff 
Geo. F. Bassett & Co., is scheduled to depart within 
inext week on his initial trip for the firm. He will call 
che trade in Chicago and middle west. 


)ne buyer who has traveled a considerable distance to 
t this market is Henry F. S. Rose, who was in the 
last week making purchases for the Myer Emporium, 
.. Melbourne, Australia. Mr. Rose expects to remain 
New York about ten days. 


shn W. Gillies, manager of production for the Mercer 
tery Co., Trenton, N. J., paid a flying visit to New 
k on Friday of last week to confer with Geo. R. Nixon 
he concern’s New York office. 


reorge B. Fowler, traveling representative for. the 
mer Laughlin China Co., East Liverpool, O., spent 
lied and Tuesday of this week in New York calling 
rhe trade. He left here Tuesday night for Philadel- 
r from where he will return to the factory. 


feo. R. Nixon, New York manager for the Mercer 
cery Co., returned from Pittsburgh on Friday of last 
«x. He reports that the concern’s new Queen Anne 
lve which was shown for the first time at the Exhibit, 
d very favorably received by the trade. 
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new line of 
Syracuse China dinnerware 
for 1927 is now being shown. 
It includes an interesting 
range of original patterns in 
both over-glaze and under: 
glaze treatments. 


Some of the unusual color 
effects under the-~ glaze 
represent a noteworthy cer- 
amic achievement. Designs 
are decalcomania and hand- 
filled. They are presented 
on the distinctive Old [vory 
body which has recently 
been developed — a true 
ivory in tone, beautifully 
translucent and with a bril- 
hiant glaze. 


Every step from the crea- 
tion of the decorative motif 
to the finished piece of china 
has been executed by expert 
designers, skilled potters 
and experienced decorators 
in our own organization. 
Onondaga Pottery Co., Sy- 
racuse, N. Y.; 342 Madison 
Avenue, New York City; 58 
E. Washington Street, Chi- 
cago. 


— 


January Sales Below 1926 Volume 


OW that the January buying season is a matter of 
history, manufacturers and salesmen are directing 
their attention to the distribution of dinnerware 

through the usual channels. Sales for January, General- 
ly speaking, did not reach the total volume revealed by 
records of a year ago, but this situation was discounted by 
many in the trade before the season actually opened. 

Many patterns were scheduled on firmer lists because 
of production costs, and these scales have been arrived at 
through a general cost system survey. Those distributors 
who came into the market with the expectation of finding 
a lot of “specials” and “close-outs,”’ so-called were doomed 
to disappointment it appears, for little if any such goods 
were to be had in any quarter. 

It is conceded by the manufacturing trade, however, 
that sufficient business has been booked to insure rather 
active operations during the first quarter of the new year, 
and as road salesmen are now starting out additions 
to the volume now on hand are bound to follow. 


Quite a lot of confirmations are now coming through — 


from those interests who were represented in the market 
during the early part of January, and as many department 
store buyers took memos only when in the market, final 
orders were not written until they returned to their home 
offices. 
some weeks to come 


Receipt of these confirmations will continue for 


New sprays and medallion decorations proved quite 
popular with a number of distributing interests last month, 
but the fact should not be overlooked that the higher grade 
border patterns were also in excellent demand. On some 
of the more older but popular patterns rather liberal open 
stock spot orders were placed, and in some instances con- 
firmation remains to be received from other buying in- 
terests for like goods. That normal dinnerware produc- 
tion will be maintained in the majority of the semi-por- 
celain plants during the first three months of the year is 
generally conceded. 


New Hopewell Offering in Demand 

Although the new colonial-effect shape of the Hopewell 
China Corp., Hopewell, Va., has not been given a name, 
this new offering had a rather popular demand during 
January. The old or “Dixie” shape of this factory is to 
be continued, and both shapes are now to be had in a num- 
ber of exclusively controlled treatments. 

Sol Ostrow, general manager of this factory has an- 
nounced that this plant will not enter into the production 
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of an ivory body, and will continue to make a feature of 


white body exclusively. 

W. R. Renouff, who assisted Mr. Ostrow at the Pitts: 
burgh show left for the road as soon as the market seasop 
closed last week, and is now showing both shapes. 


Wise Vaughn Makes Owls Bright 


When Frank H. Vaughn hit upon a new idea that hac 
to do with the brightening of the display of the Brust 
Pottery Co., Zanesville, O., at the Ft. Pitt Hotel, Pitts 
burgh, Pa., during January, he suggested to George Brush 
general manager of this factory that “a few” of the 
“Owls,’”’ a new item in the art pottery line of this factor 
be fitted out with an electric attachment and bulb. “T 
will help in the display,” sugested Mr. Vaughn. 

“Go ahead and do what you want,’ came from Mr 
Brush. 

Vaughn then took a “flock” of “Owls” under his arn 
to an electric shop at Zanesville, and in a few days thi 
Owls were so equipped with bulb and wire so they couli 
be attached to any light socket. In due course of tim 
they were taken to Pittsburgh and formed a part of th 
display of this factory. 

“How much for the owls?” queried about every buye 
who entered the Brush Pottery Co.’s room. 

“Can't tell. Just come in and they haven’t been priced, 

On and on similar inquiry was made by the visitin 
trade. 

When Mr. Brush first visited the Pittsburgh display } 
was told of the inquiries for the Owl lamp. : 

“There you go again,” chimed Mr. Brush. “See whi 
you've done? Got me into more trouble.” 

While the Owl was not designed originally for a lam 
nevertheless the idea af Mr. Vaughn has gone over) 
big that the Owl lamp is expected to be soon included 
the line. 

“Well, it shows what an idea is liable to do anyway, 
came from Vaughn. 


C. A. Elissen Appointed Buyer 


C. A. Elissen has been named to succeed Henry V 
Hagle as dinnerware buyer for the Chicago Sears, Ri 
buck Co., house, it is reported here. W. V. Andersonf 
merly assistant to Mr. Von Hagle will continue as ass) 
ant to Mr. Elissen. The future plans of Mr. Von Ha 
have not been announced. 
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Lure of Exhibit Gets George Mitchell 


‘eorge C. Mitchell, of the Pope, Gosser China Co., 
hocton, O., did not stay away from the Pittsburgh 
ery and Glass Exposition, although this factory did 
maintain a display there. Mr. Mitchell spent several 
; at the Ft. Pitt and Wm. Penn hotels mingling with 
acquaintances. 


lbright Decorating Continues in Action 


‘he decorating department of the Albright China Co., 
-ollton, O., continues in operation although this plant 
yt ona production basis in the clay department. Ware- 
ie stocks are being reduced before additional ware is 
through the kilns. Six controlled dinnerware patterns 
being featured on the three different shapes of this 
1 for the current season, it has been explained by I. E. 
icks, general manager of this factory. 


, 
' Marcus Aaron’s Daughter Marries 


Anouncement has been made here of the marriage at 
‘burgh, Pa., of Miss Fannie H. Aaron, daughter of 
‘and Mrs. Marcus Aaron, president of the Homer 
vhlin China Co., and Louis K. Friedman, which took 
« at the Concordia Club. 
4 executive capacity with one of the large retail store 
cates. Among those attending the event from this 
tict were Mr. and Mrs. W. E. Wells, Sr., Mr. and 
§ Joseph M. Wells, Mr. and Mrs. Edwin Wells, Jr., 
IMr. and Mrs. Arthur Wells. 


Mr. Friedman is associated 


\. V. Bleininger Lectures on Ceramics 


V. Bleininger, head of the research department of 
Tomer Laughlin China Co., delivered a lecture the 
tig of January 27th before the Ceramic Class of the 
s Liverpool high school. Mr. Bleininger spoke on 
lis and glazes and the allied subjects. 
aie identified with the Homer Laughlin organization 
Bleininger has been extremely active in the effort to 
i1young people who are interested in ceramics, in the 
h cal side of the art, and evidences of his success in 
irection are quite outstanding. 


Ever since he 


hventor Explains Electric Heated Kiln 


|: operation of a tunnel kiln, 60-feet in length and 
te electrically was explained by the inventor, C. W. 
e, of the Morgan Crucible Co., London, Eng., who 
ite the Homer Laughlin tunnel kiln plants at Newell, 
\i., a few years ago accompanied by A. V. W. Odle- 
goresident of the Gustavsberg Porcelain Co., of Gus- 
srg, Stockholm, Sweden. 

1, Spiers explained that the kiln is used for both 
{u glost and decorating firing, and in putting through 
cups per week through these kilns the loss is less 
1jne per cent. 

#n lis connection it is recalled that the late fiat. omuth, 
fmily with the Smith, Phillips China Co., worked on 
lal for an electrically heated kiln. 


| 
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Knowledge 


& H long ago saw that profici- 
ency in the “Three R’s” of produc- 
tion was not enough. To meet the 
complexities of modern enamelling 
we were convinced that only the 
most intensive search for facts 
| and their application to enamelling 
processes, would insure satisfactory 
results. R & H Ceramic Chemicals, 
Minerals and Oxides thus bear the 
scientific imprint. 


ie 
ROESSLER 8 HASSLACHER CHEMICAL© 
709 Sixth Avenue, New York 


Chicago New Orleans Pittsburgh 
Philadelphia Boston Cleveland 
Baltimore Kansas City Trenton 


San Francisco 


Clarence Bauman Visiting Sebring Pottery 


Clarence Bauman, Los Angeles, Calif., representative 
for the Sebring Pottery Co., and who spent the January 
sales season at the Pittsburgh exhibit of this firm, has 
been spending a few days at the home office before re- 
turning to the coast. Mr. Bauman was formerly a resi- 
dent of this city, and in his earlier years was associated 
with the old Globe Pottery Co. He has been located at 
Los Angeles for the last few years. 


C. C. Thompson Featuring Three Shapes 


Three dinner shapes are being featured this season by 
the C. C. Thompson Pottery Co. Their most recent crea- 
tion is their “Francis” shape, and which was preceded by 
the “Stafford” which was brought out a year ago and the 
“Aladdin” shape, which was featured two years ago, 
and which still continues in active demand. The three 
shapes have been put out this season in an entire new as- 


sortment of treatments, both sprays and borders. 


Cold Weather Causes Gas Shortage 


On account of the severe cold weather which prevailed 
in the East Liverpool part of the Ohio Valley last week, 
the supply of natural gas for kiln firing purposes was 
denied manufacturers. Not until Friday of last week was 
it possible to again continue the use of this fuel. The sup- 
ply of gas was conserved by the distributing interest for 
domestic purposes solely. 

(Continued on page 38) 
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AND PITTSBURGH NEWS 


A. G. & P. M. Re-elects All Officers 


HE last of the exhibits at the Ft. Pitt Hotel moved 

out last Wednesday, the belated ones being the 

Westmoreland Glass Co., and the Brush Pottery 

Co. Other manufacturers and salesmen either sold their 

samples to local distributors or returned excesses to fac- 

tories and then the trunks of salesmen were packed with 
the usual line of road samples. 

Before the close of the exhibit season closed the Asso- 
ciated Glass & Pottery Manufacturers held their annual 
meeting at the Ft. Pitt Hotel, and all former officers were 
re-elected with J. M. Hammer being retained as show 
manager, he having occupied this position since the Asso- 
ciation was formed. 

It is reported that some of those who exhibited lines at 
the William Penn Hotel this season have sought space at 
the Ft. Pitt for the 1928 show. These reservations have 
been filed at the office of Mr. Hammer. 


Says Japs Are Sentimental, Peaceful People 


Dr. Arthur L. Day, vice president of the Corning Glass 
Works, Corning, N. Y., and well known among glass 
manufacturers as a renowned chemist, speaking before the 
Lion’s Club at Corning, about his recent journey to Japan. 
declared that “the Japanese people are a sentimental, sym- 
pathetic people with a proud civilization and they are 
just as peaceful in their intent as any of us.” 

Dr. Day, who resides at Washington, D. C., is now 
engaged in scientific work for the Government, and was 
a member of the international congress of scientists, num- 
bering about 120 men which recently visited Japan upon 
an invitation from that Government. 


New Glass Company in Field 


Announcement has been made among the trade here 
that Firman M. Reeves, as receiver for the Kimpton- 
Haupt Glass Co., at North Millville, N. J., has arranged 
to sell that property to a new interest. The factory was 
formerly under the management of Charles F. Kimpton 
and was in the production of jellies, novelties and special- 
ties. Accompanying the report of this proposed sale came 
the story that the new owners would manufacture a line 
of fancy glassware and novelties. 


Walter Campbell Retires from Glass Business 

Walter Campbell for many years a salesman for the 
United States Glass Co. and who was in the agency busi- 
ness at St. Louis, Mo., later, is now located in Pittsburgh 
in a new line of business. He has announced his perma- 
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nent retirement from the glass industry. 


Sample Lines Removed to Permanent 
Showrooms 


Several of the 1927 sample lines displayed at the 
Pitt Hotel during January have been removed to the p 
manent sample rooms of the George R. West Sales ( 
Liberty Avenue, these particular lines being represen 
in Pittsburgh by the West sales organization. Salesn 
from this office will immediately start over their tei 
tories and will carry an entire new line of samples t 
season, 


Indiana to Place New Tanks in Operation 


Within a few weeks three large tanks will be in ope 
tion at the plant of the Indiana Glass Co., Kokomo, } 
The No. 3 tank at this factory is now undergoing extens 
repairs, while the No. 1 and 2 tanks are now in prod 
tion. A number of additions have been made to the lit 
in this factory this season, including a series. of colo 
decorated novelties. 


Duffy-Powers Company to Continue Busine 


Just as the January market was closing in Pittsbut 
the report was received from Buffalo, N. Y., that Fede 
Judge J. R. Hazel had authorized James P. Duffy a 
Frederick T. Pierson equity receivers for the Duffy-Po 
ers Co., Inc., department store, Rochester, N. Y., to et 
tinue the business until Feb. 16. This was for the purpt 
of obtaining a time extention in order to work outt 
details of the financing of the proposed reorganization 
the business. The court has been informed, however, tt 
plans for the financing program are now being work 
out satisfactorily. James P. Duffy will be the presid 
of the new company, it is said, 


Blue Ridge to Erect Additions 


The Blue Ridge Glass Corp., Kingsport, Tenn, | 
awarded contracts for the erection of several plant ad 
tions. These will be of reinforced concrete and steel ¢ 
struction. This plant is under the direction of F. F. Sh 
terly as factory superintendent. 


Corning Glass Second in No-Accident Cont 


In a state-wide no-accident campaign held recently 
New York State, the Corning Glass Works at Cori 
N. Y., won second place among the industries of 
state. The officials reports show very little difference | 
tween first and second place honors. 
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q H. Hillick Managing Frank A. Empsall SIS SSIS SS SIS SiS SSS SIS SS SS Sissel 
| Store : 


Sales managers of flint glass factories have been in- 
med that J. H. Hillick has been named as resident 
anager of the Frank A, Empsall Co. store, Watertown, 
| Y. Mr. Hillick for the last ten years has been identi- 
bai in an official way with the W. T. Grant Co. syndicate, 
ad at Watertown will succeed Carl Doran. The latter 
is been promoted in the Empsall organization and will 


‘come managing supervisor and buyer for several de- ' 
artments. The change became effective Feb. Ist. ( 
! 
; ; U 
.ctive Production for Three Months Assured ’ 
Flint glass plants, as a result of the business booked U 
; Pop. ; . ’ 
aring the January market have sufficient business in hand al 
: i “ q One of the finest collections of salad plates on the market, (| 
/ insure active production for three months at least, and Mi} shown in a diversified selection of designs, in the well known J 
= Duncan & Miller quality—An exceedingly popular line with 0) 
some instances for a longer period. Several lines Ut cutters and decorators. ; 
H h las | 1 1 flare 1 f a Representatives =| 
‘own here last month produced a much larger volume o ( ic Shoes Bes chings 0 
Brg 5 ° . r Paul Joseph, Murt Wallace, F. T. Renshaw a 
isiness than a year ago, and in one particular instance Ly 200 Fifth Avenue 157 Summer St. 30 E. Randolph St. [M 
A pug ane ; a \] Philadelphia San Francisco Baltimore \] 
afficient business is in sight for one plant to keep the Rk Joseph Tomkinson, Marsh & Kidd, Harry T. Thomas & Co. [f 
A ‘ 3 ( 1104 Arch St. 617 Mission St. 29 S. Hanover St. bei 
.ctory going steadily for the next six months. ' Factory Representative (] 
: he, £. B. Hill, 5453 Kenmore Ave. Telephone Ardmore 0897 
During the last few years the demand for colored glass- ie . Chivtea 4H 
: : 2 SSS XK id ae 
are has been a strong factor in bolstering the market, vl —— = (] 
ad the same situation obtains this season. This line has i eDuncan & Miller Glass Co. H 
4 : . . . . r] ‘ e = 
sen selling exceptionally well, and with new specialties i Washington, Pa. t 
Soro ko ee ee rr I 


ded to the former lines the producers of such lines are 


‘ther optimistic anent the outlook for increased volume 


isiness during the current year. 


, Blown and stemware business at this time is declared to 


} good, with the two-tone ware as shown this season being W estmoreland Glass Co. 
' very good request. Confirming orders have commenced Grapeville, Pa 
, ra. 


» come into the factories in rather actively during the 


st week, and on memos taken by buyers during their Manufacturers of 


High Grade 
Glassware Plain, Cut 


sit to this market last month. 


and Decorated 
For Gift Shops, 
Florists and Table 
Use 


Iuntington Featuring Two-Tone Stemware 
'The Huntington Tumbler Co., Huntington, W. Va., is 
aking a special feature this year of two-tone stemware 
id in quite a variety of patterns. The line of this fac- 


ry is much more extensive than formerly. 


Pittsburgh Stores Selling Sample Lines 


: No- 555 
Pittsburgh department stores took over many sample Conan] 
: : ae andy Jar 
nes of glassware after the close of the Pittsburgh exhibit, 
id these goods are to be placed on immediate sales. Sev- Kepresentatives 
| f dj “ Hen GC SEW YORK PHILADELPHIA 
‘al of these distri g 7 fe am- Ee sun Witt Fred Stott, 
tributing interests have bought these san HAN rete Spr te deol staal 
e lines for some years back, and the sales have always pp ae ek SAN FRANCISCO 
|, : aA, . 41 Pearl Street Himmelstern Bros., : 
sen preceded by liberal advance publicity. Pte tic preessitative fo eta eel Way 
| ; ; LOS ANGELES 
By placing these sample lines on sale, department man- Ses Uo saccuctis. na. Tlimmelsiern’ roa.2 
} CHICAGO 643 S. Olive Street 
rers have been able to increase sales of other department R. A. Keel. SEATTLE, WASH. 
I. : ae 4439 Greenview Avenue Himmelstern Bros., 
ods, and it has always followed that the exhibit sample CHICAGO Terminal Sales Bldg. 


jles have always sold out quickly. 


! 


| 
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Income [ax Department 


Conducted by M. L. Seipman, 
of Seidman & Seidman, Certified Public Accountants 


taxation. 


This is the fourteenth of a series of articles by Mr. Seidman on how to prepare income tax returns, that will ap- 
pear regularly in these columns. Mr. Seidman is a well known tax expert and has written numerous articles on 
He will answer all income tax questions that might be directed to him by our readers. 
should be addressed to him, c/o Seidman & Seidman, 41 Park Row, New York City. All communications must 
be signed by the inquirer, but no names will be disclosed in the published answers. 


Questions 


GAIN it appears advisable to devote practically the 

entire article to the answer of readers’ questions. 

As most of the text has already been covered in 

previous articles, it is believed that the questions and 

answers will be of more practical benefit at this time than 
a general explanation of some of the parts of the law. 

A good many of the questions that have come in have 
reference to the exemptions that are allowed, the earned 
income credit, and the conditions that require the filing 
of a return. Let me briefly summarize the rules in these 
matters. 


EXEMPTIONS 


As far as exemptions are concerned, a single person is 
entitled to $1,500, and a married person or head of a fam- 
ily to $3,500. The married man’s exemption of $3,500 
is for the husband and wife together. Where they each 
file separate returns, the $3,500 can be divided between 
them in whatever amounts they deem best. 


EARNED INCOME 


The earned income credit is an allowance of 25 per cent 
of the tax computed on the basis of the earned income 
being the total income. The maximum amount that can 
be considered as earned income is $20,000; the minimum 
is $5,000. As a general proposition, however, the earned 
income credit must not exceed 25 per cent of the tax that 
would be otherwise payable. 


Fitinc RETURNS 


And now on the question of making returns. Returns 
must be filed in all cases, irrespective of the amount of the 
net income, if the gross income exceeds $5,000. If the 
gross income is less than $5,000 then a return must be 
filed in the case of a single person if the net income ex- 
ceeds $1,500, or in the case of a married person if the net 
income exceeds $3,500. 

The setting forth of these principles will, I believe, 
answer many of the questions that have been put to me. 
For that reason, the specific questions will not be pub- 
lished. 


QUESTIONS AND ANSWERS 
HusBAND AND Wire's Return 
©. My wife and I have made it a practice to file sepa- 


rate income tax returns. Two years ago we bought a 
piece of real estate and title to it was put in both our 
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names as joint tenants. About a year later, in the earl 
part of 1926, we sold it at a considerable profit. Is thet 
any reason why, in filing our tax returns this year, 
should not split the profit, entering one-half on the wife 
return and one-half on mine? A small profit on a buile 
ing in which we made our home and which was similar 
held in both names as joint tenants was divided betwee 
the two returns a year ago; that is, for a sale in 192 
Having heard nothing from the income tax bureau in th 
regard, can I go on the assumption that this division 
allowed, or was the return filed too recently to have 
been passed upon certainly? H. N. 

A. The profit may be divided in the manern that yot 
mention. With respect to your 1925 return, the probabili- 
ties are that it has not yet been audited. However, undet 
the facts as you describe them, there is no reason why 
the division of the profits should not stand. 


INTEREST ON INSTALLMENT PURCHASES 


©. I signed two notes for a total of $3,000, for which 
when paid in full I am to receive 30 shares of stock. The 
contract reads as follows: To pay 10 per cent down and 
10 per cent per year on the original principle until pai 
in full. Interest at the rate of 6 per cent to be charged 
on the remaining balance. Can I consider the interest 
I pay on the notes a personal indebtedness and deduct 
from. my income?) H., C= hag: 

A. You may take the interest as a deduction. Prae 
tically all interest paid by a taxpayer is deductible. 


Previous Net Losses 


Q. In my income tax return for the year 1925 I de 
clared losses greatly in excess of my income. Can I now 
claim this surplus of losses for 1925 to partially offset my 
profits collected in 1926. Also during the year 1925 | 
had other stock losses that I did not put in my incom 
tax returns. Can I now deduct these losses from my 1926 
profit? «HH. Pe? 

A. Your 1925 net losses on stocks may not be offset 
against your 1926 income unless your business is that 0 
buying and selling of stocks. In any event, you cann 
deduct in your 1926 return losses that you should have 
reported in 1925. If your business is trading in secuth 
ties, the thing to do is to file a corrected 1925 return ane 


then apply the net loss there shown against the 1926 
profits. 


(Continued on page 38) : 


, Splendid Showing of Service Plates and Tea 
Sets 

With a general house cleaning completed, new samples 
hbstituted for old and their show room spic and span, 
sady for the trades’ inspection, the importing firm of 
feinrich and Winterling Inc., 49-51 West 23rd St., now 
hve their complete 1927 sample line on view. Included 
\ their offering their exhibit of service plates is deserving 
special 
Here nine brand new 


of mention. 
patterns are featured 
which are the products 
of the Heinrich & Co., 
factory, Selb, Bavaria. 
They are shown in 
beautiful original bor- 
der decorations prom- 
inent among which are 
such lovely colors as 
rich blues, ox blood, 
green, 
pink, as well as ivory, 
sat serve as excellent back grounds over which floral 
‘eatments and gold encrustations further add to their 
pauty and quality. One particular decoration that in- 
antly catches the eye is that which combines a half inch 
ceply etched band border on an ox blood back ground. 
‘he design of the etching is of Grecian type while the 
(nter of the plate is in plain white. The effect of this 
i most charming. Another pattern deserving special 
shows two 
yde solid green bor- 
rs on either side of a 
nter floral band about 
~jhalf inch in width. 
‘ais center band fea- 
res a rose and daisy 
ral combination in 
licate tints while a 
ld edge line finishes 
(Ss piece off perfectly. 
addition to their new 
vice plate exhibit the 


yellows and 


m also have some pleasant surprises in brand new lustre 
1 sets. A variety of many new ideas in decorative ef- 
fts is to be seen, which are most original in their con- 
otion. The line is one that will at once appeal to the 
pst critical. The tea pot has a bulge base, slightly con- 
re sides and stands about eight inches high. The cover 
jtall and rounded upward meeting at the base of a tall 
inted knob. A graceful curving spout and handle 
nplete the shape in a most pleasing way. Among the 
lcorations to be seen is one featuring a figured medal- 
11 showing a cherub in white against a blue back ground. 
“ orange band is utilized around the top and bottom 


Whats New in New York Showrooms 


with gold handles and a combination white and gold knob. 
This, as can be readily visualized, is charming in its 
effect. 


Postley Showroom Decidedly Improved By 
Alterations 

dhe Chase. Postley €o., Inc, 35° West 23rd St.,-are 
to be congratulated upon the excellent improvements, both 
as to increase of space and all around general appearance, 
that have been made to their showrooms. Extensive alter- 
ations have now been completed and as a result one would 
hardly recognize the place so marked is the change that 
has taken place. The old office which was formerly 
located in the rear right hand corner of the floor has 
been entirely done away with and instead a balcony has 
been built along the right side of the room which allows 
for a private office for Mr. Postley as well as adequate 
room for his office staff. This change has permitted for 
a much larger increase of floor space for the display of 
the many Postley lines. Most attractive display sections 
have been built around the sides of the room in which are 
shown individually and separately each class of merchan- 
dise the firm handles. For instance one section shows 
nothing but an excellent line of wrought iron fern stands 
and aquariums in a wide range of designs and sizes, while 
next to it may be found a large selection of bird cages to 
suit every possible purpose. The center of the room has 
been utilized in the best possible manner and here may be 
seen their new line of furniture, both finished or unfin- 
ished such as folding tables, end tables, wall book shelves 
and such like. Large sample showings of baskets, bath 
room fixtures, and irons and a wide range and selection of 
nearly every household item imaginable are to be found. 
One item which is entirely new and the product of a Chi- 
cago manufacturer is a bath scale, the sample of which 
has only been received. Another item is that of a new um- 
brella stand decorated in high colors which can be profit- 
ably retailed for a dollar. 


Unique and Beautiful New Lines at Kupper’s 

Arriving at the conclusion that a decided departure 
from previous years in shapes and decorations would be 
necessary for the 1927 season, the importing house of 
Herman C. Kupper, Inc., 39 West 23rd St., have instituted 
some radical changes in their new seasonal offerings. But 
radical as these are the beauty and originality of the items 
have been materially improved upon in every way as a 
result. This statement may sound inconsistent when con- 
sidering the excellence of their offerings in years past. 
Quite in keeping with this policy is the Hampton Ivory 

(Continued on page 38) 
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Chicago Shows Attract Buyers 


, \ HIS week was a busy one for the Chicago trade. 
Three merchandising shows all in operation during 
the present week brought in more than 1,000 buy- 

ers who were interested in glass, pottery, lamps and house- 


furnishings. The Eastern Importers and Manufacturers 
have an extensive and attractive exhibit at the Palmer 
House which will continue until February 12. The Glass- 
Pottery, Lamp and Housefurnishing Association Market 
Event is also under way this week, closing on February 
5th. The Annual Housefurnishing Exhibit opened on 
Monday of this week in the Sherman Hotel and will con- 
tinue through the week. All of these buying events, with 
their extensive array of new merchandise, offer the buyers 
a splendid opportunity to select their Spring stocks. 


Among the buyers visiting Chicago during the past 
week and calling in the local permanent display rooms 
were: Paul Zimmerman, Piqua, O.; M. Meyer, Marion, 
Inds Re He Gregory.) Lavreer (Mich = .G. L- Mann; of 
Maquoketa; O, L. Foster, of La Fayette, Ind; H.- OQ: 
Henderson, of Miller & Payne, Lincoln, Nebr.; F. C. 


J. H. Smytue, REPRESENTATIVE 


By 


Dixon, of Chanute, Kan., and Otto Burkland, Moberly, 
Mo. 


The Globe Department Store, 4257-63 Archer Ave, 
was incorporated recently with a capital of $25,000 tf 
conduct a general department store business. The incor 
porators are Nicholas Klein and Abner Goldenson. 


The Spiegel Furniture Co., 6147 S. Halsted St., was im 
corporated recently with a capital of $50,000 to manutae 
ture, buy, sell and generally deal, at wholesale and retail 
in all kinds of goods, wares and merchandise. The in 
corporators are Sadelie Spiegel, Eugene Spiegel and 
Bernard M. Epstein. 


The Metalarts Studios, Inc., 703-05 Fulton St., Che 
cago, who filed a bankruptcy petition recently, are now 
rearranging. 

A small loss by fire was sustained recently by the 
Warren Edwards company, dealers in chinaware, located 
at 1029-39 North Clark Street, Chicago. 


Phone 
Hemlock 


Announcing Our New Show Rooms in the 
American Furniture Mart 


We wish to announce the opening of our new 
Show rooms in the American Furniture Mart Build- 
ing, 666 Lake Shore Drive, where we will show for 
the first time our Ivory Body Ware in our New Rose- 
mont creation which will speak for itself, for its ex- 
quisite coloring and an unusually attractive price 
will quickly build business for you. 


AMERICAN FURNITURE Mart Bipo. 


Space 512 


Tue STetrson Cuina Company 


Be sure to pay us a visit 


SHOW ROOMS 


666 LAKE SHORE Drive 


Phone: Superior 4100 


1751 W. 74th St. 


1000 Offices and Factory CHICAGO 
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WHAT TO BUY 
AND WHERE TO 
ye it IN — 


FOSTORIA GLASS CO. 
| Chicago Display, 806-7-8 Masonic 


Temple 
Flint Glassware, Harry G. Dalzell 
Pressed and_ Blown Ph 
Etchings, Cuttings one 


and Iridescent. Central 3497 


-THESEBRING POTTERY CO. 
SEBRING, OHIO 

| Cuas. L. SesrinG, President 

|W. L. GERALD, Chicago Representative 


666 Lake Shore Drive 
FURNITURE MART 
ior 4100 


. for rates. 
' Phone: Super Room 930 


| he Gibson Furniture Co., located at 1500 Broadway, 
‘attoon, Ill., was recently incorporated with a capitali- 
ition of $50,000. The company is engaged in the general 
tail furniture business, and household furnishings. The 
Aden Kk. Gibson, Mabel L Gibson, and 


1 


‘corporators are: 
arah Turner. 


: AuGcust SHow ANNOUNCED 

The Sixth Annual Chicago Gift Show will be held at 
ie Stevens, Michigan Boulevard, Seventh to Eighth Sts., 
thicago, August 1 to 6, 1927. 

Displays at the August, 1926, Chicago Gift Show occu- 
ed over three hundred rooms, attended by more than 
venty-five hundred buyers representit 
‘ft departments of larger stores. 
_Announcemnet of the holding of the show at the Stevens 
jarks its removal to the largest hotel in the world. In the 
tevens the association is enabled to furnish more rooms 
ad more large rooms for exhibit purposes without in- 
ceasing the number of floors occupied by the displays. 
The Stevens, located on Michigan Boulevard, overlook- 
‘g Grant Park and Lake Michigan, furnishes an ideal set- 
‘ag for the show. It is the largest and greatest hotel in 
‘e world, has three thousand outside rooms, each with 
uth and circulating ice water, and contains more space 
evoted to public use and service than any other hotel in 
cistence. 

The show will be held on the fifth, sixth and seventh 


1° 


g gift shops and 


Me 


CHICAGO 


EARL W. NEWTON AND 
ASSOCIATES 
IMPERIAL GLASS CO. 
ECONOMY GLASS CO. 


NATIONAL CHINA CO. 
OWEN CHINA CO. 


9 North Wabash Ave. 


This ‘‘card”’ can be made to yield 
big dividends. Phone Wabash 0860 


Phone: Central 3236 


A DIRECTORY OF 
THE PERMANENT 
DISPLAY ROOMS 


IRA A. JONES CO. 
9 North Wabash Avenue 


Representing: 


Pope Gosser China Co. Seneca Glass Co. 
Susquehanna Cut Glass Co., Coshocton Glass 
Corp., Burke Studios, Vesta Studios, Heule 
Studios, Lamps and Shades, 


THE UNITED STATES 
GLASS CO. 
30 E. Randolph Street 
Walter B. Lazure, Chicago Representative 


OUR CHICAGO DISPLAY ROOM CON. 
TAINS COMPLETE SAMPLE LINES 
DIRECT FROM CUR FACTORIES. 


a 


floors. Registration will be conducted on the seventh 
floor, and many exhibitors requiring large rooms will be 
located on the fifth floor, where the rooms are especially 
equipped for merchandise displays. 

An adequate advertising campaign of direct mail and 
trade paper publicity in the interest of attendance at this 
show is already in the course of preparation by the pub- 
licity committee. 

The officers of the Gifts, Art Wares and Novelties 
Association are: President, E. W. Steinbeck; First Vice- 
President, Benjamin Marcuse; Second Vice-President, 
Walter Larsen; Third Vice-President, Mrs. E. D. Lea- 
vitt; Treasurer, Malvin Flesham; Secretary, Louis Kol- 
lisch. The offices of the Association are now located in 
Room 1650-53 West Jackson Blvd., Chicago, III. 


Turner Expands Sales Force 


James Jones, formerly with the United States Glass 
Co., is now associated with George Turner, manufactur- 
ers’ representative, 17 N. Wabash Ave., Chicago. Mr. 
Jones will cover the territory embracing Illinois, lowa 
and Wisconsin with the Turner lines. Max Gartner, for 
some time associated with the trade, has also been added 
to the selling force and will work in the outlying districts 
of Chicago and the suburbs. 
is now representing the Stubenville Pottery Co. of The 
Utility Glass Works, the Diamond Glassware Co., the 
Wheeling Decorating Co. and Rebel & Frank, Inc. 


Geo. Turner’s organization 


Me 
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SAY 
QO0 YUCCESS/L, Y 
Lo /be oft out | 

Se 


a enue 

decoration of merit. 

HE most successful buyers of 

dinnerware are those who 

have the fewest slow-moving pat- 

terns in stock. The buyer who 

hasn’t stocked our MAYFLOWER 

has overlooked the fastest seller of 
them all. 


It’s too successful to be left out of 
any man’s stock. Certainly it de- 
serves a place in yours. 


Binnie 


se 
ee 
a 
— 
—_— 
ert 


ife- 


2 Oe oe oe ee 


) 3) (9) SE) _« 
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CAR ait 


392 Pattern—A conventional broken border of exceptional 
loveliness. Roses and forgetmenots in blue and two toned 
pink and yellow employed with fine lines of light blue as a 
back ground. A figured connecting outer border of white, 
black and brown, a gold edge and gold embellished knobs 
and handles completes as dainty a decoration as one could 


wish. 
——— 


ain: ales-Cihina-Compana 


EAST LIVERPOOL »* OHIO 
ee eS 


Entrance 
to Palace 
of Arts 


* PHILADELPHIA SECTION 


Paul L. Larson 


1104 Arch St., Philadelphia 


Representing 


HOCKING GLASS CO. 
McKEE GLASS CO. 
LANCASTER GLASS CO. 
MOUND CITY GLASS CO. 


Crystal and Decorated Glassware 


JOHN A. NIXON 


906 Filbert St., 
Philadelphia 


Representing Leading Lines of Pressed and 
Blown Table Glassware and Pottery 


Cambridge Glass Co. 
Dunbar Flint Glass Co. 
N. O. Cederborg Co. 
Susquehanna Cut Glass Co. 
Zanesville Stoneware Co. 


Glassware and Pottery in Popular Colors with Gold and 
Iridescent Effects—Commercially Priced for Dept. Stores, 
Gift Shops and Jewellers 


NOVELTY 
FISH 
AQUARIUMS 


No. 106 B 
Oval Aquarium with 
Black Glass Stand 
Holds 3 Quarts 


Ask for Circular 
Showing Full Line 
Black Glass Stands and 
Tron Stands 


GILLINDER & SONS, Inc. 
Tacony Philadelphia 


The 
Tower 
of Light 


Philadelphia Trade for January Good 
Ap RADE in Philadelphia for January has been gen- 


erally good. Most of the stores will show a gain 

in sales for January over the previous January. A 
good many of the buyers attended the Pittsburgh show 
and placed substantial orders for Spring business, previ- 
ous to their leaving for Europe, as most of them expect 
to leave within two or three weeks. 


Wim. C. Byrnes left January 31st for his regular trip 
through New York State, starting at Syracuse and end- 
ing at Buffalo. He expects to be gone about three weeks. 
In addition to the Central Glass line he will carry with 
him the line of the McDonald Glass Co. 


George Walker, agent for the Susquehanna Cut Glass 
Co., for Pennsylvania, left on January 6 on his regular 
trip around his territory, to be gone about two months. 
He expects to return by March 10. Mr. Walker had one 
of his most prosperous years last year with this line and 
looks forward with hope to beat last year’s figures. 


Arthur Lit, of Lit Brothers, is wearing a very pleasant 
smile the last few days, no doubt due to the fact that he 
has been informed by the store of some very pleasing 
figures covering his business of last year, which was very 
much of a gain over the previous year’s figures, and 
which was the best year he ever had. He is looking for- 
ward with much pleasure for better results this year and 
has just closed his January books with a result that is bet- 
ter than January of 1926. 

John A. Nixon has recently added to his lines the 
Harker Pottery Co, East Liverpool, O., one of the oldest 
potteries in America, making semi-porcelain dinnerware 
in both white and ivory. They have recently put out some 
new and exclusive designs on their new Melrose shape 
in ivory body. He has also taken on the line of the 
Perfect Glass Co., Cameron, W. Va., who make a line of 
lime blown stemware in colors and two-tone effects with 
both drawn and pressed fancy stems. 

The National Gift and Art Show will hold their Spring 
Exhibit at the Adelphia Hotel, February 28 to March 5. 
It is the oldest established national wholesale market of 
gift and art merchandise and the originators of the slogan 
“Every Day Is a Gift Day.’ Complete lines for the 
Spring and Summer trade will be shown. 
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GRIMWADES “YE OLDE WILLOW” 


MLDERN SHAPES 


(oop WorK MANSHIP 


UNIFORMITY OF COLOR 


A VERY WIDE VARIETY OF ITEMS IN ADDITION 
TO THE REGULAR DINNERWARE ITEMS 


DEALERS WHO StTocK GRIMWADR’S “YE OLDE WILLOW” 
WILL Not ConsIpER ANY SUBSTITUTES 


A Very Large Open Stock Always On Hand At Our Warehouse 


ALSO ASSORTED PACKAGES 


EACH PIECE STAMPED “Ye Olde Willow” 


R. E. Tongue & Bros. Co., Inc. 


SOLE DISTRIBUTORS U. S. A. 


Allegheny Ave., Amber and Collins Sts. 


Philadelphia, Pa. 


WILLIAM C. BYRNES 
Burd Bldg., Philadelphia, Pa. 
Representing 


CENTRAL GLASS WORKS 


Two Tone Stemware 


| Makers of OLD poe eae 
mbinations 
Fine Glassware CENTRAL 2 se 
Since 1863 QUALITY Old Rose, Green and 


Amber 


Complete Assortment of Lunch Trays, 
Cheese and Crackers, Candy Jars, etc. 
A High Grade Line for a High Grade Store 


S tan d ar d 1R otter a C O. at [erected 


JOSEPH TOMKINSON 
1104 Arch St., Philadelphia 


FOSTORIA GLASS CO. 
DUNCAN & MILLER GLASS CoO. 
DRESDEN POTTERY C 
Fostoria complete glass dinnerware colored and cryst 
plain Etched and Gold treatment. 
Blown Stemware Tumblers & Jugs to match. 


Duncan & Miller Reproductions of early American glas 
ware colored and crystal. 


Dresden Pottery Co., the new Apollo shape with mai 
attractive decorations. 


FRED STOTT, Successor 


Formerly 


PEACOCK AND ROOP 
1007 Filbert St. 


Representing 

Westmoreland Glass Co. 
Space Saver Dish Co. 

Florence Silver Plate Co. 


Economy Glass Co. 
Indiana Glass Co. 
D. C. Jenkins Glass Co. 


Lead and Lime Blown Stemware, Tumblers, etc., Pressed 
Hotel Tumblers, Tableware, etc., Decorated Glassware, 
Colored Glassware, Plain and Cut, Sanitary Space Saver 
Dishes and Fountain Supplies. 


JOHN F. LANE 


MANUFACTURERS’ AGENT 


BLOWN AND PRESSED BAR GOODS 
TABLE GLASSWARE. LIGHT CUT 
GLASS SPECIALTIES 
Rooms 351-352 Burd Building 


S. W. Cor. Ninth and Chestnut Streets 
Philadelphia 


Eastern Representative 


The Federal Glass Co. 


Colored Stemwa! 


Pekoe Glow, Burgundy, Green, Blue and Amber on foot 
and stem. Have above line in New Rose Cutting on 
spiral optic. 


Specialty 


| 


| 
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UNITED STATES GLASS C0. 


705 Vandam Bidg., 
N. W. Corner 10th and Market Sts. 


| Philadelphia 


Complete Line 
Pressed and Blown Glassware 
Lamps and Novelties 


| J. A. HEMPLE 


Sales Representative 


Annual Pittsburgh Exhibit Closes 


HE 47th annual pottery and glass market closed 
T officially at Pittsburgh, Pa., last Thursday. 

| It is recorded that the number of people who 
isited the market this season was not.as extensive as a 
ear ago, and that many of those who did come into the 
istrict took more memorandums than has been the usual 
justom. 

_ Those who were in the market during the first week 
{ the big show are just beginning to send their orders 
o the factories, this referring to both dinnerware and 
lass lines. 


_ Speaking in a general way the market was not as active 
his year as formerly, but in the dinnerware section this 
vas to be expected because of the firmness of the lists. 
those buyers who sought specials were disappointed, and 
is a result the buyers began to entertain the view that 
he market had previously reached its low level and that 
t now had a decided upward trend. 

In the glass section, however, while there was a no- 
iceable inclination to adhere to firm lists, buying was 
Jone with a little more freedom. 

' Some glass manufacturers booked a larger volume of 
dusiness this season than ever before, it was reported 
oy sales managers after the totals of all accounts were 
surveyed. With others business was normal, and with 
still others a smaller volume of business was booked than 
che records of former seasons show. 

| Quite a number of dinnerware manufacturers, as they 
were closing their exhibits here Thursday morning de- 
clared they were quite satisfied with the situation, and 
‘hat sufficient business was in sight to insure rather active 
operation of plants for months to come. In one instance, 
however, a manufacturer related that three months of 
solid dinnerware business was booked during the local 
market. 

Art pottery manufacturers and those concerns featur- 
ing stoneware were also pleased with the volume booked 
during the three weeks of the market. There were many 
new specialties included in the latter lines, and these fea- 


‘tures gave such factories an added outlet to their produc- 
tion. 


| 


Colored glassware sold well throughout the market 
season. In fact this line predominated, yet the fact must 


HARRY M. BORTZ 


HEISEY’S 


y 


FOR YOUR TABLE 


FOR HOME DECORATION 


Philadelphia Office 


406 Vandam Bldg. 
1005 MARKET STREET 


not be lost sight of that new patterns in crystal blown and 
stemware and novelty items in the crystal line also were 
in very good request among all buying interests. 

Some salesmen sold their sample lines, and will return 
to factory offices before going on the road for their first 
spring trips. Others re-shipped goods back to the fac- 
tory, and after packing their trunks started on the road 
immediately. 

All in all the total volume of business done during 
the opening of the 1927 market was quite satisfactory. 


British Industrial Fair This Month 

Buyers visiting the great Industries Fair which takes 
place this year in England, at London and Birmingham, 
may obtain a visit free of the usual charge of $10 by ap- 
plying to the British Consul. 

Visitors from 54 countries attended the Fair last year, 
and an even greater success is indicated this year when 
the Fair opens on February 21st. Many buyers will be 
taking in the Leipzig Fair on March 6th, after the British 
Industries Fair closes on March 4th. 

Advance copies of the Catalogue will be ready shortly. 
Special pains are being taken to make these catalogues 
useful reference books, by classifying the articles on ex- 
hibit and putting them in several languages. 

Special facilities are to be given for the transaction 
of business with comfort and speed. Information will be 
on hand on such questions as tariffs, shipping and trans- 
port, sources of supply, etc. 
free. There will also be a club for the free use of buyers. 

The Fair will be held in two sections—one in London, 


Interpreters are provided 


organized by the Department of Oversaes Trade, and 
the other in Birmingham, organized by the Chamber of 
Commerce. 

At the London section exhibits will include Cutlery and 
Silver, Glassware and China, Paper, Leather and Leather 
Goods, Toys, Sports Clothing, Scientific and Medical 
Instruments, Carpets, Chemicals, Tobacco, Textiles. At 
Birmingham there will be Cooking Stoves and Utensils 
and General Hardware, Machinery and Tools, India Rub- 
ber Goods, Paints, Metals of all descriptions, Tubes, 
Metal Furniture, Perambulators and Push Carts, Sad- 
dlery, Firearms, Architectural and Ornamental Metal 
work, and Ropes of all kinds. 
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See the 
leading pottery lines 
in one building— 
on One buying trip 


Out-of-town buyers who come to 
The Fifth Avenue Building are of- 
fered the great convenience of mak- 
ing one buying trip suffice for their 
Whether 


their special line may be art and gift 


seasonal requirements. 


novelties, earthenware, lamps or 
glassware, they will find many 
firms displaying their needs here. 


You are ten minutes by subway 


SESSSSSEESESESSISTSTAs= 


from the Pennsylvania Station, 
thirteen minutes from Grand Cen- 
tral. A subway entrance is in the 
building. Surface lines and busses 
pass the door. “Two elevated lines 
are but two blocks away. The 
theatrical and leading hotel district 


lies within walking distance. 


The FIFTH AVENUE BUILDING 


Broadway and Fifth Avenue, 


at Madison Square, New York 
“More than an office building” 
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The. (arroliion Pottery. Ce 


> 
INCORPORATED 1903 Ke 


MANUFACTURERS OF HIGH GRADE DINNER WARE : 
: 
ONE COMPLETE DINNER SERVICE : 
is 


CARROLLTON, OHIO 


“SUPERIOR” _—| 


SEMI -SQUARE—— PLAIN EDGE 


Wrote 


E offer to the Department 

Store Trade highest qual- 
ity ware and distinctive decora- 
tions in commercial borders. 
Prompt and courteous service. 


avilvavilvaxtvavilvaxivaxiva 


TO 
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Representatives 
CHAS. A. WEIDEMANN 
West 


HERBERT K. CONNOR 
East 


ROY E. HENDERSON 
President 
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HERE IT IS! 


ST 


We know you want our 
individual, economical 


Sanitary 
Sugar Bowls 


In 3 Sizes 


for tray and cafeteria 
service but perhaps you 
did not know where to 
buy them. We will fill 
your orders direct, and 
without delay. 


We guarantee these 
bowls as_ repre- 
sented. 


See Your Jobber or Write for Catalog 
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The Sanitary Sugar Bow! Co. 


Manufacturers 
Pittsburgh, U.S. A. 
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7704 Tioga St. 
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GIFT DAY 


EVERY DAY 


TYVEN though an illustrious bard has immortalized, 
| “What’s in a name,” the significance of giving a 
\ LHe = : = F; . - 

‘4 Gift Shop a noticeable door sign is evident. Clever 
I 8 

jeearding has popularized certain shops in many dis- 
ticts through the originality of calling. In making a 
tur of remote districts, it is interesting to note the va- 
rity of names that designate these shops. Singular, to 
} ; . e 
nate, however, a given name among a large circle of 
(ft Shops seems to be the most desired. For instance, 
Ilyanna, Gertrude, Diana and numerous other familiar 
rmes greet the eye when one is passing through various 
ltalities that have been given shops to mark their being. 
t 5 5 
‘his may be because the mistress of the shop has a pen- 
ant for a certain name or perhaps her own name may 
erry an amount of prestige in the neighborhood where 


| c . . : 
t2 shop hangs out its sign. It might be a wise plan 


j 
“ 
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The ‘Corner Shop.” A Fascinating View 


for a good caption writer to think up some unusual 
names to be used in the new shops*springing up like 
mushrooms throughout the country. A catchy name is 
like any other infectious slogan, it often makes a shop. 
To be sure, all success of a shop does not hinge on its 
name, for if merchandise is not as noticeable as the title, 
the shop will eventually hang up its “For rent sign” 
and go out of existence in either event. We are living 
in a slogan age, where it is necessary to bring conspicu- 
ously before the public new methods of advertising. 
National advertisers are a convincing proof of what's 
in a name, for it is only necessary to witness some of 
the poster signs to realize to what extent significant 
names have been employed in order to bring about favor- 
able reaction. Watching out for new ideas in christening 
your Gift Shop, may prove an effective beacon signal for 
the curious to “Lift up the latch and walk in.’ 


, 


of R. H. Macy & Co.’s Gift Shop Section. 
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Gift Table Echoes 


Persuasive Merchandise Bringing Season- 


able Suggestions for Today’s Gift Shop 


By BEATRICE MILLER WISNER 


Bronzes Of Rare Charm 


The value of bronze has been sustained through many 
ages and what nature has done to provide the beauty 
of this metal aided by time and the elements, is seen in 
its beautiful iridescent tarnishes. The 
inimitable reds, shades of browns and 
dullish purple and grey, and the un- 
tathomable black, which go to make up 
the perfect harmony of color tones are 
shown in the exquisite examples of 
bronze vases from the Clewell Studios, 
represented by Howard G. Selden, 225 
Fiith Ave., New York. 
ing this excellent work in modeling and finish, the Clew- 


In accomplish- 


ell Studios have been working for years, studying the 
natural and chemical effects and corrosion of the metal, 
delving deep into the history of ancient 
bronzes and the conditions that have pro- 
duced the unthinkable mineral changes, 
and this knowledge has led to the ulti- 
mate and quickened results in producing 
bronzes of rare beauty. These vases, two 
of which are illustrated, are prominent 
in their ancient shapes and finish, as each 
vase is distinctive in its originality. The 
beautiful browns, oranges and_ blue 

blended in artistic accord, fascinate the eye as might an 
art treasure restored from some hidden cave of anti- 
quity. Ornamental and useful, and having the strength 
of bronze with the aided sturdiness of a ceramic lining, 
the Caldwell vases are well adapted for home use, as 
they are also waterproof. While the pen has been pro- 
claimed mightier than the sword, it falls limp in en- 
deavoring to describe the beauty of these marvelous 
bronzes, and can only faintly visualize the true beauty 
of their exquisite artistry. 


New Pitchers From Czecho Peasant Art Co. 


Sometimes “Little Pitchers Have Big Ears” but with 
the large variety of delightful Czecho pottery pitchers 
and mugs from the Czecho Peasant Art Co., Inc., 8-10 
West 19th St., New York, 
one can be provided with 
any type of mug or pitcher 
from the smallest to the 
largest size. These include 
jugs for syrups, milk and 
cream pitchers, batter pitch- 
ers and a host of other dif- 
ferent shapes with the fam- 


ous Mrazek decorations. 


Thirty 


try 


This artist, who conceives the fine motifs and desig: 
needs no introduction, for his lively coloring and di 
tinctive original native hand painted decorations are wi 
known and popular subjects. The trade mark Jose 
Mrazek is stamped on every article as a sign of the a 
thenticity of the designs. The Czecho Peasant Art 
are constantly importing new and unique objects; box 
vases, tea sets, tiles, lamps and shades that are inte 
esting for the new year. 


Bottle Lamps the Popular Vogue 


We are moving forward and looking backward in ff 
idea of old types of lamps as is seen in some of the mo 
interesting models recalling Colonial days. Fine spec 
mens of the bott 
lamp from W. E. Li 
demann & Co., 4 
Fourth Ave., Ne 
York, styledam 
“Doughnut” lam 
bring back to mi 
the real goody ca 
of our grandmother 
conception, in ancie 
modeling. These u 
usual bottle lamp 
two of which are herewith pictured, come in a greeni 
color which still more emphasizes their period characte 
They measure 9” high to the top of neck and are ve 
modestly priced. A new idea which is novel in effet 
is that of filling the clear glass bottles with colored w 
ter to match the lamp shade or the color tone of the root 
Many new and beautiful shapes in a greenish color at 
clear crystal glass are on view at the firm’s spacious at 
finely stocked showrooms above mentioned. 


Door Stops and Knocker In Original Desigr 


It isn’t necessary to “Open The Door and Walk h 
when one is fortunate in possessing fl 
beautiful and novel Hubley decorated do 
stops, being offered by Ferdinand Bing 
Co.’s, Successors, 67-69 Irving Place, Ne 
York, for any door may be kept ajar | 
wide open when a little metal flower p 
or Golf figure is placed before it. The 
baskets come in a large variety of designs 
representing bright floral groups in natural 
coloring. The finely modeled Golf player, 
is seen in his traditional Red Coat and tan 
breeches, all ready for the putting green. 
Another fine utility is the “Bull Dog” door 
knocker. He won't bite, although his 
looks betray him. This comes in antique 


| 
; 
} 


thruary 3, 1927 


CROCKERY AND 


GLASS JOURNAL 


Thirty-one 


brass finish and is a fine ornament for the mod- 
ern home. The variety of door stops is so large 
that an inspection of the line would convey a 
more comprehensive idea of the different designs, 
etc., than mere written description. Three of the 
numbers are herewith illustrated. 


Italian Wall Pockets Perfectly Modeled 
The exquisitely modeled Italian majolica wall pockets 
we a strong appeal to those desiring an especially ef- 
“tive pottery wall decoration. These fine importations 
; are offered by Nathan 
Straus; & Sons, Inc,, 119 
Fifth Ave., New York, and 
come in some of the most 


fascinating designs in 
raised effects showing beau- 
tiful groups of flowers, 


bunches of fruits; grapes, 
pears, cherries and straw- 
» realistic that 
lusciousness creates 


berries, 
their 


SO 


4 urgent desire to pluck 
}m from their branches. 
le larger flowers; tulips, 
uflowers and many others 
ul the smaller ones, the 
rch beloved, lily of the 
ley, are also excellent 
samples of Italian art- 
ft. The coloring and 
ndeling is an exacting . 
yof of the fine arts of bi 

ty, bringing a notable decoration for the exclusive 
idence. There is a large variety of these artistic wall 
x kets from which to choose, two of which are herewith 
vcured. 


Customs Rulings on Chinaware 
Sustaining protests of Heemoth, Basse and Co., Page, 
Midden & Co., and K. Mandell & Co., Judge Young, of 
h United States Customs Court, finds that various im- 
ted articles, composed of plain white china, which go 
omake up parts of textile machines, were erroneously 
a2d with duty at the rate of 60 per cent ad valorem 
wer Paragraph 212, Act of 1922, as manufacturers of 
ln white china. These articles, the court finds, should 
ize been assessed 35 per cent ad valorem under Para- 
siph 372. The collector is directed to reliquidate the 
Ties accordingly. 


MAKE EVERY DAY 
merit) DAY 
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100 Per Cent Original 


Czechoslovak Pottery 
and 


Parchment ILeateaye Shades 


All of our deco- 
rations are copy- 
righted and will 
bear our regis- 
tered trade mark 


and the name of 
Joseph Mrazck as 
a@ guarantee of 
the authenticity 
of our design. 


Czecho Peasant Art Co., Inc. 


8-10 WEST 19th ST. NEW YORK CITY 


CHICAGO PITTSBURGH 
Chicago Gift Market Geo. R. West 
Hotel Sherman Wm. Penn Hotel 
Room 1422 Room 415 
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FAMOUS BLUE HOWO CHINA 


COMPLETE LINE 


for 
IMMEDIATE DELIVERY 


Catalogue on request 


& Ty q Ny 
oy > 
° Inc: 
\ ered aoe ce iretuey 
Nix voi 


oods, 
W. MADISON STREET 
HICAGO 
Tel. Main 4156 
N. MASUDA CO., 99 Bedford St., Boston. 


101 FIFTH AVENUE 
NEW YORK 

Tel. Stuyvesant 3823 

Note—Our New England Re}.: 
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—William G. Mueller 


Announces the opening of his new 


Office and Salesroom 
35-37 West 23rd Street 
New York 


Dinnerware Cups and Saucers 
Thun-Porzellanfabrik W. Mannl 
Kloesterle, near Karlsbad Bavaria 


FACTORIES OF RECOGNIZED MERIT 
FEATURING ATTRACTIVE SHAPES AND EXCEPTIONAL DECORATIONS 


Inspection Is Invited 


EF? 
OES 


eS 


BYBEE POTTERY CO. + 


Hand made in the Foothills of the Cumberlands 


SPICER STUDIO 


Individual Shapes in Blown Glassware 


TALAVERA IMPORTING CO. QO d : 
Mexican Glass utstan UY im 


G. H. BARREL & CO. 


Morocco Pottery and Leather 


BRADLEY STUDIO 7 bets sce ee 
Daintily Decorated Novelties of a Thousand [he names listed herewith 

RIN isa “Apiaceae are foremost in their field. 
Distinctive Pottery and Tiles The utility, grace and 
CLEWELL STUDIOS workmanship, to say noth- 
Bronze Pottery in an Unusual Treatment ine of very low prices 

5 ) ’ 


PETER PERAZZO ; 
Alabaster, Italian Majolica and Peasant Ware make these lines an out- 


COWAN POTTERY STUDIOS standing feature for every 


Graceful Pottery and Exceptional Shapes 3} Seal : 
SELDEN GLASS shop or department. 


Catalonian and Lalique Reproductions 


KAY & ELLINGER 


Austrian Pottery, and Imported Candles Ba 


ZS 
HOWARDS ick SELDEN 
aes NEW YORK 
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QUALITY GLASSWARE—-FROM MACHINE-MADE TO SUPERFINE LEAD-BLOWN 


Galleons Gallore 


Ash Trays sell all the year, and these 
two numbers, having old-time galloons 
embossed in the bottoms, meet the need 
for something highly decorative and yet 
at prices that make them sell quickly. 


They are made in brilliant blue, green 
and amber glass, and have proven most 
popular since their recent introduction. 


No. 9389—3 in. 


United States Glass Company 


PITTSBURGH, PENNSYLVANIA 


Against Conviction” 


If you’re absolutely deter- 
mined not to take advantage 
of the opportunity to place 
your lamps and shades _ be- 
fore the best buyers of the 
trade, our suggestion that 
you advertise in the BUY- 
ERS LAMP JOURNAL is 
likely to fall on unfertile soil. 


On the other hand if you’re desirous of get- 
ting your lamps and shades before the man who 
buys—of increasing your business, there is no 
better medium in which to broadcast your mer- 
chandise than the 


Representatives: 


D. King Irwin E. E. Wilgus Western Glass Pro. Co. 
900 Fifth Ave., N. Y. Rooms 35, 36, 37 149 New Montgomery St. 
E. J. Nickey wea octal ASCE San Francisco. Cal. 
204 Grand Avenue Soston, ass. Western Glass Pro. Co, 
Milwaukee Earl W. Newton L. C. Smith Bldg. 
BUYERS LAMP JOURNAL iilwaukee | it) W. Newt scuemy Blas 
5 Prospect Street 9 No. Wabash Avenue Western Glass Pro, Co. 
Rochester, N. Y. Chicago 1216 Fourth Ave., L. A. 


Chicago Ill. 


“You Can't Argue 


“She NATIONAL Crna Co. SALINEVILLE, O. 
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EFLECTING a guaranteed quality in 
body and glaze and, dignified by ex- 
clusive, artistic and refined decorations, 
constitute in part the superior values char- 
acteristic of our new Bona-Dea Shape in 
Ivory, as: well as our original Colonial 
and Ideal Shapes in pure white. 
We ship our customers what they buy. 
THE ATLAS-GLOBE CHINA COMPANY 
NILES, OHIO 


Manvfacturers 
Exclusively 


COPYRIGHT anu PAT. APPLIED FOR 


American China 
for 
American Homes 


Albright China 


for the Jobber and Syndicate Buyer 


Three Shapes 


Glendereths ua. Stet ease ae 2 fancy 
Biehland sein. aa tia rent site sis 2 plain 
Pilerim’? Sans sash tae gene: octagon 


Send for Catalog and Illustrations 


Albright China Co. 


Main Office 
Carrollton, Ohio 
Factories 
Carrollton, Ohio Scio, Ohio 
14 Kilns 9 Kilns 


Wheeling Decorating Co, 


Wheeling, W. Va. 


Gold Encrusted and Hand Painted China and 
Glassware 


STE NSA AT ST ESN 


Our line for 1927 will be replete with surprises. 
Don’t miss it! 


Display as usual at the 
Fort Pitt Hotel in January—R. D. Otto, in charge. 


REPRESENTATIVES 


GEORGE TURNER |. SILVERBERG JULIAN GOLDBERG 
Middle West 2 East 23rd St. 3132 Liberty Ave. 
17 N. Wabash Ave. New York, N. Y. Durham, N. C. 
Chicago 


€. M. BARTLETT 
7th & Los Angeles St. 
Los Angeles, Cal. 


180 New_ Montgomery St. 
San Francisco, Cal. 
KR. DS OLts 
Road Representative 


Wa @ YK @ CROOKSVILLE Onze mm 


CHINA CO 
—_—_=——_— 
Us Saar 


H-4 Pattern on the new Hostess Shape 


REPRESENTATIVES | 
NEW YORK EASTERN OHIO & MICHIGAN 
John L. Pasmantier & Sons V. D. Kinman J. E. Boring 
5 West 20th St. Zanesville O. Crooksville, 0. 


CHICAGO OFFICE 
Gordon A. Weese 
Room 348 Morrison Hotel 


CED RAS WEST 
George Sedelme’er . L. Weaver H, L. Anderson 
914 N. East St. "Roseville 0. Box 373 
Bloomington, III. Coffeyville, Kansas 
PACIFIC COAST 


Harry O. Davis 728 S. Manhattan PI. Los Angcles 


The Crooksville China Co. 
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“SHADED LIGHTS” 
For Chandeliers and Brackets. New 
Shapes, Colors and Decorations. 


Now Ready. Write for Samples. 


DELICA WHITE 


BEST GLASS FOR LIGHT 


K. G. I. “c* SATISFY 


| 
Piestal, Colors 
nd Cased Glass 


for Illuminating 


Railroad 
and Marine 
Signal Glass 
Uses. Special Glass 
Novelties and 


Kopps 


for Special 


TRADE MARK 


Specialties Purposes 


KOPP GLASS, Inc. 


Swissvale, Pa. 


Glass Lamps 


IN A GREAT VARIETY 
OF SHAPES, DESIGNS, 
COLORS AND PRICES. 


Early American 


and tall slender graceful 
lamps in light and pol- 
ished mitre cuttings in 
crystal and colors are best 
sellers in representative 
lamp departments at the 
present time. 


SAMPLES WILL 
BIS SAB INR Yap 
PRE See ALD: 


No. 2354 
Ideal Cut Glass Co. 
F. L. Morecroft, President 
Canastota, N. Y. 


1S Ds 7h 5 


Thirty-five 


The New Offerings 
of the 
Hunt Glass Works 
Corning, N. Y. 
Will be on display 


from 


FEBRUARY 6 to 26 
Room 363 
McALPIN HOTEL 
New York 


You are cordially 
invited to inspect our lines 


Mr. Harry S. HUNT 


in charge 


The Tumbler with 
Every Advantage 


The specially designed Economy Tumblers can 
not be nested, edges can not touch and chip, 
with plenty of weight in the bottom making 
them hard to upset. Used in the finest homes, 
restuarants, hospitals and hotels, with every user 
a booster. Fine lead blown glass. Table size in 
18 doz. barrels and 6 doz. cartons. 


Write for a Sample 


ECONOMY GLASS CO. 


Morgantown, W. Va. 


Thirty-six 
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New York Imports 


January 27 
S. S. President Roosevelt from Bremen, Germany 


Roloson, A. F., 18 cases crockery 
Veith, A. H., Inc., 18 cases’ glassware 
Hirsch & Sons, 4 cases glassware 


S. S. Laconia from Liverpool, England 


Lazarus & Rosenfeld, 8 crates earthenware 
Sellers, C. W., 16 casks earthenware & china 
Downing, T. D., & Co., 1 crate earthenware 


Pitcairn, W. S., Corp., 18 packages china and earthenware 


Straus, N., & Sons, 1 case earthenware 
S. S. Antonio from Southampton, England 


Bloomingdale Bros., 1 case earthenware 
Tobias & Co., 7 cases earthenware 


S. S. Columbus from Bremen, Germany 


Ackermann, W., 3 cases earthenware 

Levy Bros. China Co., 20 cases crockery 
Foster, W. A., & Co., 3 cases earthenware 
Giese, A., & Son, 18 cases earthenware 
Borgfeldt, G., & Co., 25 cases crockery, etc. 
Mitchell Bissel & Co., 9 cases crockery 
Downing, R. F., & Co., 6 cases crockery 
Goetz, O., 16 cases crockery 

Guthman Solomon & Co., 4 cases crockery 
Butler Bros., 1 case toys 

Nadel & Schimmel, 1 case toys 

Foster, W. A., & Co., 16 cases ironware and toys 
State Fwdg. & Ship. Co., 1 case earthenware 


Phoenix Shipg. Co., 12 cases earthenware, glassware, etc. 


Wolf, L., & Co., 24 cases toys 
Order, 10 crates crockery, 4 cases crockery 


S. S. Deutschland from Hamburg, Germany 


Graham & Zenger, 1 case hollow glass 
Abel, W., 8 cases hollow glass 

Madico Corp., 2 cases hollow glass 

Basch, S., Importing Corp., 8 cases crockery 
Sullivan, W. C., & Co., 53 packages crockery 
Meyer, J. P., & Co., 8 cases hollow glass 


Straub, P. A., & Co., 36 cases china and earthenware, 35 cases 


glassware 
Butler Bros., 31 cases toys, crockery, etc. 
Barth, L., & Co., 1 case crockery 
Kupper, H. C., Inc., 1 case porcelain 
Irving Miller & Co., 9 cases’ earthenware 
Modern Braid Co., 21 cases crockery, etc. 
Harrison, A.. & Co., 14 cases hollow glass 
Wolf, L., & Co., 5 cases toys, 1 case earthenware 


January 27 
S. S. Deutschland from Hamburg, Germany 


Noe, W. R., & Sons, 11 cases earthenware 
Koscherak Bros., 2 cases crockery 
Public National Bank, 12 cases hollow glass 
Lorsch A., & Co., 22 cases glassware 
Richard Shipping Corp., 45 cases toys, porcelain, etc. 
January 28 
S. S. Celtic from Liverpool, England 
Maddock & Miller, 8 crates earthenware 


Hensel, Bruckmann & Lorbacher, 3 cases earthenware 


Irwin, J. D., & Co., 1 crate earthenware 
Rowland, Marsellus & Co., 5 crates earthenware 


Meakin & Hidgway Co.. 1 cask china, 28 packages earthenware 


Edmister, H. C., 10 packages crockery 

Levand, P. N., Inc., 12 casks earthenware 

Davison, J., Inc., 18 casks china and earthenware 
Strauss, N., & Sons, 11 crates earthenware 
Bernard J. E., & Co., 2 crates earthenware 
Borefeldt, G. & Co., 2 crates earthenware 

Justin, Tharaud, Inc., 5 packages earthenware 
Barth, L., & Co., 5 crates earthenware 


Fondeville, A. J., & Co., 6 packages earthenware, 1 cask china 


Boote, E., 23 cases earthenware, 1 cask china 


Maddock & Millar, 35 packages earthenware, 6 casks china 


Plummer, W. H., & Co., 2 hogsheads earthenware 
Corbett M. J., & Co., 1 crate earthenware 
Order, 1 cask earthenware 


S. S. Deutschland from Hamburg, Germany 


Robinson, H. W., & Co., 31 cases glassware, etc. 
Syndicate Trading Co., 26 cases toys, glassware, etc. 
Importers’ Service Co., 1 case hollow glass’ 


Irving Bank-Columbia Trust Co., 6 cases crockery, 


glassware 


cases 


February 3, 16 


——__ 


National City Bank, 12 cases glassware | 

Klein, G., & Son, 5 cases crockery, 11 cases glassware 1 

Stern Bros., 11 crates earthenware 

Borgfeldt, G., & Co., 8 cases toys, crockery, etc. | 

Friedlander, O. O., & Co., 39 cases glassware, crockery, ete, 

Schenkers, Inc., 18 cases crockery, glassware, etc. 

Noe, W. R., & Co., 108 cases glassware, etc. 

Bing, F., 1 case earthenware 

Altman B., & Co., 1 case hollow glass 

Kuy Scheerer Corp. of America, 22 cases hollow glass, ete, | 

Ovington Bros., 27 cases hollow glass, etc. | 

Cahn, L. D., & Co., 144 cases enameled hollow ware 

Lippman, Spier & Hahn, 1 case crockery 

Happel & McAvoy, 83 cases toys, glassware, etc. 

Andrews, D. C., & Co., 10: cases majolica | 

Hudson Forwarding Co. & Shipping Co., 7 casks majolica, 
cases majolica 

Vandegrift, F. B., & Co., 11 cases majolica, ete. 

Fenton, A. W., Co., 3 casks majolica | 

Sheldon, G. W., & Co., 7 casks majolica 

Bernard, J. E., & Co., 198 cases toys, crockery, etc. 

N. Y. Merchandise Co., 99 cases toys, crockery, ete. 

Globe Shipping Co., 329 cases hollow glass, etc. 

Phoenix Shpg. Co., 202 cases toys & crockery 


S. S. Veendam from Rotterdam, Holland 
Hudson Forwarding & Shpg. Co., 28 cases crockery 


January 29 
S. S. Majestic from Southampton, England 


Caldwell, E. F., & Co., 1 case glassware, 1 case pottery 
American Express Co., 12 cases china, etc. 
Haviland China Co., 40 packages porcelain . 
Haviland, T., & Co., 20 packages porcelain 

Streiff, C., 14 packages porcelain 

Strauss, N., & Sons, 14 packages porcelain 

Vogt & Dose, 1 cask porcelain 

Gunthel & Cruveillher, 1 cask porcelain 

Venon, J. H., Inc., 1 case porcelain 


. S. Samland from Antwerp, Belgium 


Strauss, N., & Sons, 1 case crockery 

Goetz, O., 33 cases crockery 

Curtis, Schafer & Co., 1 cask earthenware 

Kahla China Corp., 40 cases crockery 

Koscherak Bros., 2 cases crockery 

Continental Ceramic Co., 20 cases crockery 

Ovington Bros., 6 cases earthenware, etc. 

Panama Pacific Line, 12 cases crockery 

Chem. Nat’l Bank, 2 cases hollow ware, 1 case toys 

Butler Bros., 101 packages earthenware, etc. 

N. Y. Mdse. Co., 357 cases earthenware, etc. 

Tarlotting, E., 19 casks glassware, 29 cases glassware 

Straub, P. A., & Co., 26 cases earthenware, 11 casks earthe 
ware 

Order, 33 cases glassware, 51 cases crockery 


S. S. Atago Maru from Kobe, Japan 


Shear & Schrader, 8 cases toys, 10 cases glassware 
Gimbel Bros. & Co., 1 case earthenware 


From Yokkaichi, Japan 


Taiyo Trdg. Co., 255 cases porcelain and earthenware 

Bloch, L. D., & Co., 100 cases porcelain, 366 cases porcelain 

Tuska, A. L., & Son, 51 cases porcelain and earthenware, 2 
cases porcelain and earthenware 

Morimura Bros., Inc., 667 cases porcelain 

Byrnes, W. J., & Co., 95 cases crockery 

Haruta & Co., 89 cases porcelain 

Mogi, Momonoi & Co., 302 cases porcelain 

N. Y. Mdse. Co., 8 cases porcelain 

Gary-Eigner Corp., 296 cases crockery 

Kresge, S. S., & Co., 30 cases earthenware 

R & G Import Co., 18 cases crockery 
From Yokohama, Japan 


Messervey’s Industries, 17 cases porcelainware 


wm 


January 31 
S. S. France from Havre, France 


Popper, L., & Sons, 10 cases glass 

Phoenix Shpg. Co., 3 casks glassware 

Inwald., J. Glass Co., 6 casks glassware 
Berger, A., & Co., 1 case glass 

State Fwdg. & Shpg. Co., 5 cases china 
McCreery, J., 5 cases glassware 

Henjes, F., 2 cases glassware 

Taub, Hummel & Schnall, 20 cases glassware 
Thurnauer, G. M., Co., 2 cases household goods 
American Shpg. Co., 4 packages glassware 


(Continued on page 39) 
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AT THE HOTELS 


Ideal Cut Glass Co. 


-F. L. Morecroft, president of the Ideal Cut Glass Co., 
hnastota, N. Y., accompanied by C. G. Howe, his assist- 
at, reached New York the early part of this week and 
-e now at the Hotel McAlpin, where their complete new 
imple offerings for the new season are on display in 
‘oom 362. It is certainly a treat to have the privilege of 
‘ewing this exhibit. Each and every piece is the last 
‘ord in grace and charm. Outstanding among them is a 
ne of water lamps that are admirable. The bases of 
tese are hollow and they are made to permit being filled 
ith colored water which, when reflected against the light 
vove produces a most pleasing effect. One of the fea- 
tres of the Ideal lamps is that the electric top attachment 
i screwed on and is waterproofed, thus eliminating the 
touble of short circuiting from the water. The samples 
ce shown in six stunning decorative treatments both light 
<t and engraved in amber, green, rose, blue and crystal. 
‘he quality range and excellence of the Ideal productions 
ted no introduction, but this year the line seems even 
tore interesting and more extensive, disclosing almost 
cery conceivable glassware item. There is a beautiful 
iw ruby console set in which a choice may be had in 
¢her high or low candlesticks and bowls. Words fail in 
ztempting to describe the richness of this lovely item. 
nother feature of the exhibit is a most exquisite new 
¢ld glass shown in two heavy mitre cuttings, namely the 
Sring and Beverly, in a wide range of shapes and items. 
‘ne line will be shown at the McAlpin during the entire 
ronth of February. 


Sebring Pottery Co. 


Homer Milligan, who for the past twenty years has been 

canected with the Roseville Pottery Co., Zanesville, O., 
fs effective February 1 severed his connection with that 
fctory and has engaged with the Sebring Pottery Co., 
bring, O. Mr. Milligan reached New York the early 
rt of this week and is to be found in Room 331 of the 
McAlpin Hotel, where in company with Charles L. Se- 
ing, head of the factory, they will display the lovely 
tw Sebring samples in Ivory porcelain dinnerware for 
t> next three weeks. 


Coxon Belleek China Co. 


J. C. Jonas opened up his display the latter part of last 
vek in Rooms 333-335 of the Hotel McAlpin, of the 
nw lines from the Coxon Belleek China Co., factory, 
Vooster, O. Mr. Jonas, who took over the representa- 
tn of this factory on January 1, formerly represented 
th Bred C. Reimer Co., the New York importing house. 
Is display at the McAlpin, which shows a full line of 
d:nerware and service plates, will continue until Febru- 


alr 18. 


i 


Thirty-seven 


Sterling Glass Co. 


Jas. P. Gordon reached New York on Monday of this 
week and will remain here until February 12. Mr. Gor- 
don is exhibiting the line of the Sterling Glass Co., Cin- 
cinnati, O., in Room 361 of the Hotel McAlpin, where 
the originality expressed in the 1927 line is creating much 
interest among the buyers. 


Smith-Phillips China Co. 


J. W. Mackey, Manager of Sales for the Smith-Phillips 
China Co., East Liverpool, O., accompanied by Wm. 
Tickell of the concern’s Sales Staff, is holding forth in 
Room 308 at the Hotel McAlpin, with the company’s 1927 
line, featuring the new shape “Oakmont” which has regis- 
tered a distinct hit with the trade. Not only has this 
shape “caught on” but the patterns in which it is shown 
are so unusual that they add a touch of individuality to 
the line that is altogether delightful. 


Edwin M. Knowles China Co. 


With the new shapes, the Lotus and Santa Barbara in 
ivory body in addition to the already popular Maryland 
shape in ivory, the 1927 line of the Edwin M. Knowles 
China Co., East Liverpool, O., gives the buyer one of the 
finest selections of shapes in either ivory or white to be 
found on the market. In white body there is the great 
favorite, The Mayflower shape, as well as The York, The 
Hampton and The Monterey. With all of these shown in 
striking new treatments of irresistible charm of just the 
sort that is being sought after, it is littlke wonder that the 
line is causing such an amount of favorable comment. The 
choice of patterns includes a wide range of treatments in 
which there is something to suit every taste imaginable. 
The line is being shown by J. K. Wilson in Room 314 at 
the Hotel McAlpin. 


Taylor, Smith & Taylor 


Opening on Monday of this week in room 801 of the 
Imperial Hotel, “Billy” Lynch has his display all in readi- 
ness for the trades inspection with the new treatments 
from the Taylor, Smith and Taylor factory, East Liver- 
pool, O. Mr. Lynch will continue his exhibit for the next 
two weeks. Included among his offerings are an assort- 
ment of the most pleasing decorative effects that are al- 
ready being received with marked approval by the trade. 
Outstanding among them is the Marvella pattern which 
employs a fancy border motif in striking color combina- 
tions utilizing reds, blues, yellow and brown which are 
further added to in their effect by a gold edge line and 
gold knobs and handles. Special mention should be made 
of the fact that this progressive factory is featuring a line 
of six excellent patterns that will be carried in stock in 
large quantities which assure orders being shipped twenty- 
four hours after their receipt. 
being shown by Mr. Lynch. 


All of these patterns are 
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Income Tax 
(Continued from page 20) 
Stock PuRCHASED AT DIFFERENT PRICES 

©. I purchased 100 shares of stock at $50,00 per share. 
Later secured 100 shares of similar stock from the same 
company at $35.00 per share. Have sold 100 shares of the 
above at $45.00 per share. To which of the above pur- 
chases am I required to-assign this sale? C. H. G. 

A. Unless you can identify the particular certificates 
involved in the sale, you are deemed to have sold the stock 
that you purchased first. Hence, you will have a loss to 
take of $5.00 a'share on the 100 shares sold. 


DIVIDEND ON Patp-up Lire PoLicy 


QO. I had a twenty-year policy expire and the option 
I selected was to have the company consider the policy 
paid up, and at my death pay my heirs the $5,000. There- 
upon they informed me that hereafter I would receive a 
dividend check annually for probably forty dollars. Is 
this annual dividend to be reported in my tax report the 
same as if I received it say from the Pennsylvania Rail- 
road or any other corporation? J. P. H. 
A. The dividend on a paid-up life policy is taxable 
just like dividends on corporate stock. 
Heap or A FAMILY 


OQ. I am separated from my wife. The 1925 tax re- 
turn I filed as single and having two dependent children, 
ages 10 and 12, which gave me an exemption of $2,300. 
I feel I should be rated as head of a family. While I 
am working and rooming in one city, I keep two separate 
rooms at my mother’s home in another city for my two 
children and myself, and I get home with them every 
second Saturday. I call the second place my home.—W. 
N. McD. 

A. You are entitled to an exemption of $3,500 as head 
of the family. 
provide that if circumstances make it necessary for the 
parent to maintain his dependent children with relatives 
while he lives elsewhere, the exemption still applies. In 
addition, of course, you are entitled to $800 for the sup- 
port of your two children. 


The income tax regulations specifically 


CorRECTING Previous FAILURE To FILE RETURN 


QO. I never filed a 1926 report for the 1925 income on 
account of earning less than $3,500, but our gross income 
was over $5,000. What would you advise ?—M. A. MeN. 

A. You should file a return for 1925 at once, even 
though no tax is due. To the return you might attach an 
explanation for your failure to file it when it was due. 

MAUSOLEUM EXPENSE 

©. My husband died leaving all property to my daugh- 
ter and myself. The will says to sell some of the property 
to get funds to cover the family mausoleum with granite, 
not to exceed a cost of $5,000. I found the cost would 
be more than twice that amount. Therefore I made re- 
pairs that amounted to $600. Will I be allowed to deduct 
that amount from my income as repairs ?—A. M. 

A. The $600 is not deductible. It is purely a personal 
expenditure. 


CROCKERY AND GLASS JOURNAL 


February 3, 192 


Te 


Kupper Has New Lines 
(Continued from page 21) 


dinnerware, a line that is destined to be the talk of th 


trade. The complete 1927 samples are now to be viewe 
As stated above radical changes a 
to decorative treatments have been instituted, whict 
while they are very striking, at the same time lend a cer 
tain air of dignity to the ware which makes it extremel: 
unusual. In looking over this comprehensive and loyel 
exhibit, such a profusion of color and beauty greets th 
eye that it is all but impossible to select any particula 
pattern for comment. One treatment which. neither con 
fines itself to flowers or fruit but is that which combines ; 
charming harmony of colors, seems to stand out and merj 
special mention. Beautiful tropical yellow combined wit 
a rich Italian red and a dainty green as an accessory artisti 
cally blending against a blue background, gives an effec 
almost impossible to describe. Still another treatmen 
which instantly catches the fancy is one that brings t 
mind at once an old fashioned garden. Words seem t 
fail to portray this stunning combination of unusue 
flowers reproduced so beautifully against the rich iyor 
background the effect of which is a triumph in the art 0 
litho producing. Looking further through the spaciou 
showrooms one has to pause before their splendid exhibi 
from the factory of Aristide de Simone & Co., Italy, wh 
are also represented in America by the Kupper firm. Her 
again the offerings are so entirely different from those 0 
former years. Inquiry as to the reason discloses the fac 
that owing to the success in past of this beautiful Faiene 
line, the factory were so encouraged that they increase 
their facilities greatly, which in so doing, permitted then 
to employ in the art and modeling department the bes 
artists obtainable. This has resulted in the splendid an 
original conceptions that are now to be viewed. On 
would naturally expect upon concluding an inspection 0 
these displays that the demand for them would be onl 
for the homes of the wealthy. However, the fact mus 
not be lost sight of, that they are also within the scop 
of the moderate priced buyer as well. It naturally fol 
lows therefore, that attractively priced as they are ani 
this combined with the fact that the majority of pattern 
will be stocked by the firm, gives every assurance tha 
these excellent importations cannot help but meet with ai 
immediate response by the trade. | 


at the salesrooms. 


Pottery News 
(Continued from page 17) 
Good Days Ahead for Trade 


“There is no occasion for us to become pessimistic Ove 
the outlook,” suggested A. V. Bleininger, head of the Ré 
search Department of the Homer Laughlin China Co 
during a gathering of department heads held at the New 
ell, W. Va., plant. “I am sure good days are ahead f 
the industry.” 


| 
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‘as: 40 cents per line for first insertion; 20 cents per line 
srfollowing insertions. Seven words per line. Minimum 
niu’ charge $2, payable in advance. 


POTTERY SALESMAN WANTED 


1 LESMAN to carry high grade line of art pottery as a 
ide line on a commission basis. Something entirely new 
neunique. Box 605, care CrocKERY AND GLASS JOURNAL. 


Miss Emma Dolfinger 


‘iss Emma Dolfinger, director of the Health Education 
sion of the American Child Health Association, and 
avhter of Ed. Dolfinger, with E. Tarlotting, Inc., died 
ayary 19th after a long illness at her home in Forest 
fis Gardens, Long Island. After graduating from the 
lrversity of Chicago she taught for ten years in the 
olsville Girls’ High School, becoming head of the De- 
arnent of Biology. After special graduate work at Co- 


rt pia she returned to Louisville as Supervisor of Science 
a he elimentary schools. Several years ago she joined 


hestaff of the Child Health Organization, later a part 
f ae American Child Hygiene Association. 


‘ineral services were held at Louisville, Ky. 


‘OMPLETE “LINES THAT SELL” 


Manufactured by the 


3RUSH POTTERY CO. 


ZANESVILLE, OHIO 
PROMPT DELIVERIES 


By Our Trucks from Our 


NEW YORK WAREHOUSE 
| 5 W. 20TH ST. 


OHN L. PASMANTIER & SONS 


New York Imports 
(Continued from page 36) 


cr 


Guaranty Trust Co., 5 cases chinaware 

Di Salvo, 1 case glassware 

Meadows, Wye & Co., 1 case chinaware 
Vandegriit, F. B. & LOO, 6 cases glassware 
Vantines, A., & Co., 2 cases earthenware 
Hudson Fwdg. & Shpg. Co., 1 case glassware 
Semon, Bache & Co., 2 cases glassware 


February 1 


S. S. Skaneland from Genoa, Italy 


Levy, J. W., Corp., 2 cases earthenware 
Vandegrift, F. B.. & Co., 4 cases glassware, 2 cases crockery 
Carbore, Inc., 182 casks earthenware 

Graham & Zenger, 10 crates crockery 


From Leghorn, Italy 


Syndicate Trading Co., 3 cases earthenware 
Bing F., & Co., 76 cases marble works, earthenware, etc. 
Andrews, D. C., & Co., 9 packages earthenware, etc. 
Borgfeldt, G., & Co., 4 packages earthenware, etc. 
Granata, G., & Co. 46 packages earthenware 
Gommi & Co., 12 cases furniture, earthenware, etc. 
Order, 5 cases earthenware 

From Marseilles, France 


Bowling Green Storage & Van Co., 1 case earthenware 


From Valencia, Spain 
L. D. Bloch & Co., 133 casks crockery 
From Alicante, Spain 
Hudson Fwdg. & Shpg. Co., 13 packages crockery 


S. S. Stavangerfjord from Oslo, Norway 


Edminston, H. C.. 1 case glassware 


E 
Mer 4 thee piel, 


The laundry ticket above is supposed to be the old Chin- 
ese proverb, “One picture is worth ten thousand words.” 
We won’t swear to it, but whether or no, it’s often true. 


2. 


az 
a 


A good photograph or illustration is the next best thing 
to putting your ware in the prospect’s hands;—it speaks 
for itself. Yes, to paraphrase the proverb, a good picture 
saves lots of gab. 


Photo-Engraving, Illustrating, Photography, Advertising 


ROBERT RAWSTHORNE COMPANY 


HEEREN BUILDING + EIGHTH & PENN « PITTSBURGH, PA 


POLLEN an ATANANNAANNONANAORNN ERAN ANVUAAONOUUHAO OOOO UDA EN AEAAAYAOOOOUOCUOOEEAAS YOUU ESUOP YOUU PAN EOY OOOO 


Special for Glassmakers and Potters 


GREEN 


OXIDE OF CHROME 


LIGHT, MEDIUM AND DARK 


Guaranteed to contain no Free Sulphur nor Sulphides 


Manufactured by 


B. F. DRAKENFELD © CO. INC. 


50 Murray St. 


New York 


TAT 
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Forty 
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IMPORTERS 

FERDINAND BING & CO.’S, Suc- 
cessors, 67-69 Irving Place, near 
18th St. 

Art Pottery, Bronzes, Marbles and 
Lamps. 
EDWARD BOOTE, 385-87 West 238d 
St: 

Cauldon China. Wood & _ Sons’ 


Earthenware, Gibson & Sons’ Teapots. 


GEO. F. BASSETT & CO., 72-74-76 
Purk Place 
“The Dinnerware House of America.” 


I. BERNARDAUD & CO., 61 West 
23rd St. 
French China Dinnerware, Short 


Lines. White China for Decorators. 


l.. D. BLOCH & CO., $7-41 East 18th 
St. 
Importers of Chir» and Glass, 
of Lamps, Shades aud Novelties. 


CONTINENTAL CERAMICS CORP., 
149-151 Fifth Ave. 
Importers of Thomas, Krister and Bo- 
hemia decorated and white dinnerware. 
Open stock patterns carried. Telephone 
Ashland 7816. 


COPELAND & THOMPSCN, 
206 Fifth Ave. 
Copeland’s China, 
White China fancies. 


Mfrs. 


Inc., 


Earthenware and 
Phone, Ashland 


JOHN DAVISON, Inc., 14 Barclay St. 
English China, Earthenware and 
Glass. 


EDWARD B. DICKINSON, 
49 West 28rd St. 
English “Ceylon Ivory” Dinnerware, 
Rockingham and Ivory Teapots, “Hook- 
Lid” Teapots. 


A. J. FONDEVILLE & CO., 24 West 
23rd St. 
Successors to Fondeville & Van Ider- 
stine. Importers of China, Glass and 
Earthenware. 


OTTO GOETZ, 1NC., 122 Fifth Ave. 
[mporter of Crockery, China and 
Glassware for immediate delivery. 


HARUTA & CO., 141 Fifth Ave. 


INC., 


Importers of Japanese goods. Phone 
Caledonia 4475. 
HAVILAND & ABBOT CO., 920 


Broadway, corner 21st St. 


HAVILAND CHINA CO., Inc., 1107 
Broadway. 
The Famous 
known since 1840. 


HEINRICH & WINTERLING, INC., 
49-51 West 28rd St. 
Dinnerware from Heinrich & Co.. Selb 
Also Fancy China from Winterling. 


HERMAN C. KUPPER, Ince., 89-41 
West 23d St. 
Ahrenfeldt French China. 


“Haviland = China” 
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New York Directory 


KAnuA CHINA CORP., 39 W. 28rd ROSENTHAL CHINA CORP., 149- 


us 
German dinnerware and fancy china. 
Gram. 0687. 


LEVY BROS. CHINA CO., 
Keap St., Brooklyn. 
Importers and decorators. Large stocks 
dinnerware, 23-piece tea sets, service 
plates. Immediate delivery. 


467-9 


MADDOCK & MILLER, Ine., 89-41 
West 28d St. 
English Wares of Merit: John Mad- 
dock & Sons, Royal Worcester, Aller- 
ton’s Crown Ducal Ware, Carlton 
Ware, Price Bros. Teapots. 


MOGI, MOMONOI &CO., 
16th St. 
Importers of Japanese Goods. Tele- 
phone—Stuyvesant 8595-8596-8597. 


105-107 East 


The Fifth Avenue 
Building 


Uptown Headquarters 


for the 
Pottery Glass China 
Metal Goods and House- 


wares Trades 


SS aa BROS., 58-57 West 23d 
Ue 
Japanese Goods. 


FRED. C. REIMER CO., Inc., 49-51 
W. 28rd St. 
“Krautheim” — Dinnerware, “Schier- 


holz’—Art Goods, “Royal Dux”—Art 
Goods, “Theresienthal”—Fine Crystal, 
Venetian Glassware, French and Italian 
Pottery, White China. Phone Gram- 
ercy 5181. 


MATT TCU U0 


151 Fifth Ave. 
Importers of Rosenthal china dinner- 
ware, placeplates, lamps, art figures, 
Hotel china. Telephone Ashland 7816, 


eee tS H. RUHE, 14 West 28rd 


Importers of China, Glassware and 
Specialties. Telephone Gramercy 2228, 


PAUL A. STRAUB & CO., 105-107 
Fifth Ave. 
Tirschenreuth Dinnerware, Old Abbey 
Ivory Body Dinnerware, Rona and 
Verra Crystal Tableware. i 
in glassware, etc. 


ROBERT SLIMMON & CO., 96 to 102 
Church St. 
A. J. Wilkinson’s, Ltd., Bourne & 
Leigh, R. Sudlow & Sons, Shorter & 
Sons, Royal Aller Vale and Wat- 
combe Pottery. 


NATHAN STRAUS & SONS, Ine, 
119 Fifth Ave., at 19th St. 
Large stock of imported open-stock 
dinnerware. Sole distributors of 
“Royal Schwarzburg” and “Superieur’ 
Limoges dinnerware, Gift Shop Spe- 
cialties. 


TAIYO TRADING CO., Inc., 101 Fifth 
Ave. 
Japanese China, 
Brac. 


B. TOMBY & CO., 20 West 23d St. 
Representing : Hutschenreuther Selb 
Schlegelmilch, Schoenwald, Villeroy 8 
Boch, etc. 


JUSTIN THARAUD, Inc., 24 Wesi 
28d St. 
Sole Agent for L’Union Ceramique 
Limoges, France. 
Myott, Son & Co., Hanley Staffs, Eng 
land. Royal Bayreuth China, Bavaria 
Telephone Gramercy 5150. 


VOGT & DOSE, 14 W. 28rd St. 
Open stock dinnerware patterns 
White China for decorating. 


J. H. VENON, Inc., 104 Fifth Ave. 
Martin China, Limoges; 
China and Earthenware, 
Kosta Crystal, Sweden; 
China and Earthenware, Sweden. 


KENNARD L. WEDGWOOD, 25! 
ay Ave., between 28th and 29ti 
ts. 
Josiah Wedgwood & Sons, Ltd. Tele 
phone Madison Square 7429. 


DOMESTIC GLASSWARE 


BONITA ART GLASS CO., Hunting 
ton, W. Va. 
Largest factory in the United State 
specializing in exclusive decorated glass 
ware and gold encrusted imported din 
nerware. Encrustations on Importe' 
China and Fine Decorated Glasswart 


BRYCE BROTHERS COMPANY 


Lamps and Bric-a 


Colors—Cut, 
J. Duncan Dithridge, 
240 Fifth Ave. 


Representativ! 


| 


: 
: 
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7ork Salesroom, 184 Fifth Avenue. 
Manufacturers ‘“Nearcut” tableware, 
thin blown tumblers and stemware. 


}CONOMY GLASS CO., Morgan- 
town, W. Va. D. King Irwin, Repre- 

| sentative, Fifth Ave. Building 

| Fine blown tumblers and stemware. 


hOSTORIA GLASS CO., 141-147 
| Fifth Ave. 
Pressed and blown glassware. Chas. 


L. Weddle, Representative. 


(ILLINDER & SONS, Inc., 220 Fifth 
Ave. 


Lamp Shades and Lamps. 


Lighting glassware, glass specialties. 


USQUEHANA CUT GLASS ©O., 
| T. W. Hamilton, Representative, 189 
| Fifth Ave. 


: 

‘HE ROSBERN GLASSWARE 
| CORP., 12-14 West 21st St. 

| Manufacturers of light cut and gold 
| encrustations. Phone Chelsea 0746. 


VESTON GLASS CO., INC. 
Blown Tableware. T. W. Hamilton, 
| Representative, 139 Fifth Ave. 


JNITED STATES GLASS CO., Albe- 
_marle Bldg., 24th St. and Broadway. 
» Pressed and blown glassware. 


VESTMORELAND GLASS OO., 
| Horace C. Gray Co., Representa- 
tives, Fifth Avenue Building. 
Pressed glassware, decorated glassware, 
' novelties. 


i 
b 


AMPS, SHADES AND LIGHT- 
ING FIXTURES 


‘HE BRADLEY & HUBBARD MFG. 
| CO., Fifth Ave. Bldg., Fifth Ave 


and 28rd. St. 
) Electric Lighting Fixtures and 
| Lamps. 


} 

| 

pager BRISBOIS, INC., 200 Fifth 
ve. 

| Room 210. Lamps and Cut Glass. 


} 


‘ORMAN HAWTHORN, 225 Fifth 


| Ave. 
| Wrought Iron Lamps. “The Better 
| Kind.” “Ann Murphy Shades.” 


ae IX G'..ASS CO., 230 Fifth 
| Ave. 
{ Mluminating glassware, electric port- 


‘ables, oil lamps, etc. Telephones, 
Ashland 9024-9025. 


Pe H. E. RAINAUD CO., 225 Fifth 
| ve. 

| Table, Boudoir, Desk, Piano, and Floor 
| Lamps in exclusive designs and finishes. 
‘Dela Croix & Monroe, representatives. 


‘HE MAIBRUNN CO., Ince., 44-46 
East 25th St. 


I Telephone 
Madison Square 8860-8861. 


‘AMBRIDGE (Q.) GLASS CO., New A. E. 


LOTUS GLASS CO., 
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HULL POTTERY CO., 200 
Fifth Ave. 

Manufacturers and Importers, Earth- 
enware, China and Glassware. 


ROSEVILLE POTTERY CO., 18 


West 28rd St. F. D. Van Arsdale, 
New York Manager. 
Art Pottery—Jardinieres, ete.—Chil- 
dren’s Items. 


THE SEBRING POTTERY CO., Se- 


bring, Ohio. 

New York Office and Sample Room, 
206 Lexington Ave. Chicago Office 
and Sample Room, American Furni- 
ture Mart Building, Spaces 930 and 
931, 666 Lake Shore Drive. 


THE CRESCENT CHINA CO., Se- 


bring, Ohio. 
M. I. George, Representative, 206 Lex- 
ington Ave. High-Grade Dinner Ware. 


JOHN L. PASMANTIER & SONS, 5 


West 20th St. 

Quality Dinnerware and Pottery Spe- 
cialties. Telephones, Chelsea 8265 and 
0540. 


COX & COMPANY 
120 Fifth Avenue 


Entire 5th Floor 
N. W. corner of 17th Street 


Telephone Watkins 8467 


Glassware 
Imperial Glass Company 
Huntington Tumbler Co. 


The Silver City Glass Co. 
Lewis County Cut Glass Co. 


Dinnerware 


The C. C. Thompson Pottery 
Co. 


Underglaze Hotelware 
Cook China Co 


Pottery 
Oxford Pottery Co. 


DECORATORS 


FLOGEL DECORATING WORKS, 


129-131 Fifth Ave. 
Dealers and Decorators of Fine Glass 
and China. R. H. Flogel, Proprietor. 
Phone, Ashland 2355. 


INC., Fifth 
Averue Building. 

China and glass decorators. Gold en- 
crusted, lustre, plate etchings and light 
cuttings on colored and crystal glass- 
ware. 
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MANUFACTURERS’ AGENTS 


HORACE C. GRAY CO., Fifth Ave- 
nue Building. 

Representing Fenton Art Glass Co. 
Glassware, cut, colored and_ plain 
Sterling Glass Co. Fine Heavy 
Cut Glass. Westmoreland Glass Co., 
High Grade Table Glassware and 
Specialties. Indiana Glass Co., Pressed 
Table Glassware and Lamps. West End 
Pottery Co., Dinnerware and Special- 
ties. Co-Operative Flint Glass Co., 
Table and Soda Fountain Glassware, 


Aquaria, etc. Telephone, Gramercy 
6311. 


D. KING IRWIN, Fifth Avenue Buila- 
ing. 
Iroquois China Co., Hotel China. Na- 
tional China Co., Quality dinnerware. 
Paden City Glass Mfg. Co., Table, sod~ 
fountain glassware. Economy Glass 
oo Suite 319, telephone, Gramercy 
6571. 


THOMAS G. JONES, Fifth Avenue 
Building. 
Representing McKee Glass Co., Bel- 
grade Glass Co., D. C. Jenkins Glass 
Co., Mound City Glass Co. Pressed 
and Blown Glassware. Telephones, 
Gramercy 291-292. 


GEO. C. KINDT & CO., Inc., 19-21 W’ 
24th St. 


Manufacturers and Factory Agents 
Brass wares, mahogany goods, serving 
trays, mahogany candlesticks, floor 
lamps, electroliers, silk shades, silver- 
plated wares, decorated basket wares 
toys, dolls. Telephone, Farragut 8850 


McKENNA BROTHERS SALES 

CORPORATION, 1271 Broadway, 
corner 82nd Street. 
McKenna Brothers, cut, colored and 
decorated lines; Utility Glass Works, 
Stemware; D. B. Lehman, light cut- 
tings. Telephone, Pennsylvania 2165. 


PHILLIPS, THISTLE & SMITH, 
INC., Onyx Building, 1107 Broad- 
way, at 24th St. 


Seneca Glass Co., lead blown table 
and lighting glassware. Pope-Gosser 
China Co., dinnerware. Telephone 


Watkins 8634. 


VAIL AND YOUNG, 200 Fifth Ave. 


Representing 

The Coshocton Glass Corp. 
The Belmont Tumbler Co. 
Sneath Glass Company 
Jackson Vitrified China Co. 
W. I. Tycer Pottery Company. 


HENRY WITTE, 43 West 28rd St. 


Representing Maryland Glass Co,, 
Cumberland, Md., and Guerin-Poyat- 
Elite, Ltd., Dinnerware Lines. 
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A. Distinctive American 


Product 


For Home Decoration 
Sold Thruout the World 


Send For our Beautiful 
Catalogue in Colors. 


Factory and Offices 


FENTON ART GLASS CO. 


Williamstown, W. Va. 
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The Next Time 


you want 


A Job 

A Line 

A Salesman 
A Buyer 


or anything else connected with 
the China, Glass, Housefurnish- 
ing and Lamp Trades 


Advertise for it in the Classified 


Section of 


Crockery and Glass Journal 
and 


Get It 


40 cents per line ‘or first insertion; 
| 20 cents per line for following in- 
Ra tes: sertions. Seven words per line 
| Minimum initial charge $2, paya: 
ble in advance! 


Overlooking Madison Square, ‘Where Fifth Avenue Crosses New York’s Main Street’ 


Haviland China 


Is Now Installed in Its Modernly Appointed and 


FASILY-REACHED NEW HOME 


1107 Broadway, at Twenty-fourth Street, New York 


It isa great pleasure for us to 
extend to our friends in the 
trade a cordial invitation to 
visit us in our new home 
which by reason of its very 
central location 1s accessible 
from all points. We are 


TRADE MARKS 


vil 
Qe ay 
France 
on white china 


DECORATED BY 
siandée, 
Limoges 


on decorated china 


showing many new designs of 


GENUINE HAVILAND 
CHINA for the Spring sea- 
son which by virtue of their 
beautiful decorations and at- 
tractive shapes should not be 
overlooked. 


Haviland China Co., Inc. 


Telephone— Watkins 2967-2968 
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IN THIS ISSUE 


ie, ENF What Is Happening to Retailers, Whole- 
Art Goods \ -  galers and Producers—The Way Out. An 
~~ interesting and constructive talk on modern 
Dolls & Joys merchandising conditions by a man who 
knows. Edward A. Filene, President of 

William Filene’s Sons Co., in a heart to 

heart talk offers some worth while advice 

that is of considerable interest to the 

crockery and glass trade. 
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What the Potteries Are Doing and up-to- 
the-minute Glass News by M. K. 
Zimerman, our regular Pittsburgh 
and East Liverpool corre- 
spondent 
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77 Mh Ne & Timely news of Chicago by J. H. Smythe 
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FEB. 10, 1927 A complete list of New York Imports for 
IW N the week 
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Reliable Income Tax Information by M. L. 
Seidman, Certified Public Accountant 
and Income Tax Expert, who gladly 
answers Income ‘Tax prob- 
lems for our readers 
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Will It 
Interest You gy 


To know the names of the best manufacturers and whole- 
salers in the lines you are interested? 


To know where you can get the goods you want? 

To know what the latest news of the trade is? 

To know how to increase the efficiency of your department? 
To have a permanent New York mailing address? 

To receive information about any particular line? 

To receive a reminder of coming events and activities? 

To be advised about important changes in the trade? 


To be listed in advance of your coming to the New York 
market? 


CROCKERY AND GLASS JOURNAL 


| will do all these things for you 


Clip the coupon below and receive 
the paper regularly each week. 


DEMAREST PUBLICATIONS, INC., 
45 East 17th Street, 
New York. 


Gentlemen :— 

Please send the CROCKERY AND GLASS 
JOURNAL (including the Special Holiday 
Edition and Spring and Fall Buying Num- 
bers) to the following address for which .... 


SUBSCRIPTION PRICE 


Domestic 
$3.00 a year 
$5.00 for 2 years 


enclose ...... fOr eis coe year. rants 
.00 a year 
NAMGs fo cis. cicdbene cho sr elene Ulsitaiere iusitors 5 efor .0 sr elece | Foreign 


Dp bg © Wea srcchelpaa ky Cee Crate Ce Roane OC Ee Ne | 55.50 a year 


A AGTeOSS ie coterie seta rele erent e % diahen | 


Crockery and Glass Journal, published weekly at New York, by Demarest Publications, Inc. Subscriptions, $3 per year. Editorial and Adve tn 
Office, 45 East 17th Street. Entered as second-class matter September 2, 1920, at the post office at New York, under the act of March 3, 1879, 
Vol. 104. No. 6. Feb. 10, 1927. ' 
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Three 


BY INVITATION 
MEMBER OF 


OME go to Africa where the risk 

ari is great. Others scout through 

A well-earned S the bush leagues in the hope of a 
fr ey profitable deal. 


badge of merit. 


The Ivory hunters who take no risks, 
who are absolutely sure of their profit, 
are the ones who buy MARYLAND, 
the finest Ivory dinnerware made 
in America. 


See it and stock it. 


Pattern M-521—The bright colors of an old fashioned 
garden with their universal appeal. The dignity of the 
Maryland Shape and the soft_ivory tone of the body with 
its distinctive embossment, fit this pattern perfectly for 
service on the modern table. 


{She Bain Knowles China Company 
oS Fe et ctu ae Ir 
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Introducing 


The New Marathon Shape : 
Maddock’s Royal Ivory Body 


Another achievement for the | 
Maddocks in their celebrated d 
Royal Ivory Body English Earth- : 


enware, 


A shape that is taking the trade 
by storm—simple lines, perfect j 
symmetry lending itself ideally 
to the most charming decorative | 


effects imaginable. 


| 
English | 
GGares : 


of #lerit 
Maddock’s Royal Ivory Body 


Marathon Shape—Old Tree Pat- If Its Worthy 


tern. Just the type of bright, color- 
ful decoration that milady longs to We Stock It 


call her own. 


Open Stock NOW 


Maddock & Miller | 


INCORPORATED 
The House of Stock 
39-41 West 23rd Street ; 
New York i 


! 
| 
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The 


Yellowstone 
Dinner 
3.¢ Hoes 


Decoration Y-31 


The tremendous success achieved by the Yellowstone Dinner 
Service, Ivory body, octagon model, is an outstanding event in the 
history of the pottery craft. 


The Laughlin Establishment operates six plants, with a total 
capacity equivalent to one hundred kilns. Three of these plants, 
with an aggregate capacity of forty kilns, are devoted almost ex- 
clusively to production of the Yellowstone. The distribution of 
that shape alone for the last half of 1926 approached ten thousand 
dozens per day, all decorated. The daily production of Yellow- 
stone, if placed in line, would stretch ten miles. Imagine an un- 
broken line of decorated dishes, all in one shape, stretching from 
the Battery in New York to the Harlem River and three miles 
beyond, and you may have some idea of the daily sales of 
Yellowstone. 


There Must Be A Reason 


Homer-Laughlin China Co. 


Newell, W. Va. and East Liverpool, O. 
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HIS decoration No. 135 G ts 

one of the many attractive 
patterns that has made our Ivory 
line so popular. 


@ We are adding a number of 
new exclusive designs particularly 
adapted to our Gloria shape and 
Ivory body. 


@ These will be on display at our 
factory sample room and in 
Room 603, William Penn Hotel, 
during the China and Glass Ex- 
hibit. 


KNOWLES, TAYLOR & KNOWLES 
~ < Company ~ ~ 
EAST LIVERPOOL ., OHIO. 


KT&K 
IVORY 


We invite comparison. 


ef UT 


lruary 10, 1927 
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TRADE MARK 
ROOKSVILLE 
CHINA CO 


U.S.A 


sa 


Be feiied “Satisfied 

customers S 7 customers 

Keep New Decorations for 1927 Keep 
usy Busy” 


We illustrate only a few of the choice selection of striking new decorative 
treatments shown in our 1927 line on the popular Columbia and Hostess Shapes. 


The Crooksville China Co., 


REPRESENTATIVES 
NEW YORK EASTERN OHIO & MICHIGAN 
John L. Pasmantier & Sons V. D. Kinnan J. E. Boring 


5 West 20th St. Crooksville, O. 


CENTRAL WEST 


J. L. Weaver 
Roseville, O. 


Zanesville, O. 


George Sedelmeier 
914 N. East St. 
Bloomington, III. 


Main Office & Factory 


Crooksville, Ohio 


CHICAGO OFFICE 
Gordon A. Weese 
Room 348 Morrison Hotel 


PACIFIC COAST 
Harry O. Davis 
728 S. Manhattan PI. 
Los Angeles 


H. L. Anderson 
Box 373 
Coffeyville, Kansas 


Bight 
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Now It’s 
“DERWOOD” 
IVORY 


Our entire New No. 4 Plant at East Palestine 

has been turned into production of this warm, 

creamy, lustrous body, with colorful decorations 
styled in present day vogue. 


THE 
“ASTOR. SHAPE” 


“Such Popularity Must Be Deserved” 


THE W. S. GEORGE POTTERY CO. 
General Offices, East Palestine, Ohio 


Plant No. 1: East Palestine, O. 
Plant No. 2: Canonsburg, Pa. 


Plant No. 3: Kittanning, Pa. 
Plant No. 4: East Palestine, O. 
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BLACK KNIGRT 


THE GLASS IN THE ABOVE SETTING IS “ FERONESE *2-- THE CHINA \ i 
1S “LORRAINE” BOWL AND STICKS REPEAT COLOR of THE SERVICE FIAMETTIA RQ 


Like a carefully planned garden, alive with color, is the modern table. The crystal is keyed with the center ar- 
Tangement: the china complements it, and the decorative accessories are in keeping. 


Our offerings are designed with this in mind. In perfect harmony with any period or interior, there are Black 
Knight patterns of crystal and china. 


| ; : 
| Black Knight belleek is an outstanding development. On hard paste body, it bears a glaze so sturdy it will not 
cut or scratch, yet possesses an exquisitely warm, velvety creaminess. And how colors glow upon it! 


—frahapn_e& ee 


| i at 10% FIFTH AVENUE NEW Yorn CITY, 
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“The 
Guchantment 


NOTHER | combina- 
tion of beautiful col- 
ors;—flower and_ bird 
border of pinks,—blues, 
yellows,—all given rich- 
ness and strength by a 
foundation shade of blue : 
on the outer edge. The 
entire rim is of a fine 
shade of ivory. The bowl | 
of flowers in centre adds 
much to the finish and : 
completeness of the deco- / 
ration. 
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Theodore Haviland & Co. | 


Incorporated 


26 West 23rd Street 
New York 
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te of Summarizing the preliminary re- Standardized Progress in bringing about the 
h Oil Famine? port of the Federal Oil Conserva- Credit adoption of a standardized letter of 


tion Board the Department of Nat- 
1% Resources of the Chamber of Commerce of the 
Dr ed States, comes to the conclusion that the threatened 
vil amine is an illusion born of short vision. 
“hat there need be no apprehension of an oil famine 
hn ie immediate future,” it says of the report, “and that 
helaw should permit cooperative action by individuals 
vitin the industry as a means of accomplishing conserva- 
i0i are outstanding conclusions. 
‘n one important respect—extent of petroleum re- 
er*s—the report has been subject to misinterpretation. 
There is only enough oil for six years,’ has been the 
heie of much of the publicity. This six-year figure of 
he3oard, however, is only a measure ot the quantity of 
il 1 present-known fields where there are pumping and 
loyng wells, and does not include the possible increases 
rc discovery of new fields, nor increases which will 
rcably result from deeper drilling, improved methods 
if \covery of oil from the sand, greater recovery of prod- 
‘ct from crude oil, better control of flow from new 
iels and economies in use by improved mechanical de- 
‘Icy. Discovery and development along such lines will, 


a fe opinion of the Board, add greatly to present-known 
es| ves,” 


\) 


credit, which will be the same in 

Tokyo as in Tangier, has reached such a point that the 
} roject might be submitted to the forthcoming meeting ot 
the International Chamber of Commerce at Stockholm. 

The banking associations of a majority of countries rep- 
resent in the Chamber’s membership have agreed upon 
a uniform letter of credit for their particular countries 
but there are differences among the various national stand- 
ard forms. The remaining task is to compose these differ- 
ences and agree upon a universal standards form for let- 
ters of credit which will be the same in all countries. This 
question will be taken up by a special commitee of the 
International Chamber meeting at Paris in February. 

The adoption of the standard letter of credit is in line 
with the policy of the Chamber to obviate the difficulties 
in the way of international trade by simplifying as far as 
possible the instrumentalities through which commerce 
is carried on. 


You cannot dodge your sentence of hard work if 
you expect to accomplish anything worth while. 
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What Is Happening to Retailers, Whol. 
salers and Producers—The Way Out 


Speech Before the Interstate Merchants Council Con- 
vention at Chicago, Ill., February 1, 927, Under 
the Auspices of the Chicago Association of Commerce 


By Epwarp A. FILENE 


President, William Filene’s Sons Company, Boston, Mass. 


chants of the future—that is, men who are running 
some of the smaller stores today. 


| UNDERSTAND that I am addressing the big mer- 


You do not need to be told that we are in the midst of 
the greatest changes in distribution and production that 
the world has ever seen. My task today is simply to bring 
out in bold perspective the actual facts of the changes 
which you are familiar with, and to interpret their mean- 
ing, so that if possible greater understanding and greater 
success may come to all of us. 


The basic facts are clear. The chain store movement 
is going forward by leaps and bounds. Until now, a good 
part of the country’s business, in most lines, has been done 
by small retail stores, buying in small quantities, often pay- 
ing three or four profits to intermediaries. They are now 
in direct competition with the chain stores, who sell enor- 
mous volumes of goods which they either produce them- 
selves or buy direct from the producer, and who in addi- 
tion sell under standardized methods which make the 
common property of all the small branches the best ex- 
perience and most successful work of the world. 


The chains are thus able to undersell most of the small 
retail stores. This is shown by the fact that in those lines 
in which chains have been longest established, the small 
individual store has largely disappeared, or is fast disap- 
pearing—as, for instance, tobacco stores, drug stores, gro- 
cery stores, restaurants, bakeries, etc. 


I believe the individual small store owner can meet and 
beat this movement—else I should not be here. But before 
considering how this can be done, let us go on first and 
analyze what is happening. 

The great and rapid growth of the chain stores is 
reflected in the enormous volume of business they do. 
The amounts for several leading chain systems in 1925 
and 1926 were as follows: 


No. of 

Type of Stores 1925 1926 

Company Store (1925) Sales Sales 
Great Atl. & Pac. Tea. Co..Grocery 11,000*  $302,888,3697  $352,093,3427 
Kroger Grocery Co........... uo 3,019 116,235,436 146,051,000 
F. W. Woolworth Co....... 5 & 10c. 1,423 239,020,368 253,639,000 
(1,480 stores) 
oO res ve “COA een iets se 304 105,965,610 119,218,007 
(367 stores) 
Us SS; Cigar Store (Comns..- Cigar 1,208 74,208,878 Publication 
(1924) (in 1923) discontinued 

in 1924 
Ligeett’s Sin. senccesonesens- 341 43,168,196 53,356,195 
Childs ‘Cowen. ccas. ee 108 24,338,940 25,978,421 
G. R. Kinney Co.. ns 253 17,358,610 18,087,888 
Viofts enc? Wecec..d .. Candy 34 8,166,202 8,399,768 
Loew's (Ineiiiicccssseavecdes en Theatre 107 53,797,925+ 59,152,476% 
JoGe Penney1Co-n tee en eee Dry Goods 676 91,062,616 115,682,738 
*Estimated. 


Fiscal year ending Feb. 28. 
¢Fiscal year ending Aug. 31. 
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The list could be extended indefinitely. There 
chains in most of the lines of wanted goods. Some 
just beginning. There is hardly a day that the papers 
not carry some new item reporting the growth of the ck 
store movement, either some new line opened or an 
crease in the business of existing lines. 

In addition to economical buying, and the best stand 
methods and practices, these chain stores have a furt 
advantage in being able to advertise on a big’ scale 
a negligible cost to each of their branches—a thing im 
sible to the small individual store. And there are 
other advantages well known to you, which I might nl 
tion, 

The disappearance of individual stores wherever th 
chains have been most developed is portentous of y 
will happen to all such stores, as the chains continu 
spread, not only into new territory, but into new li 
This danger, if there were no escape from it, woul 
very disheartening to retail merchants, because the chi 
have a very solid basis, buying so much more cheaply j 
they can often undersell—and “underbuy’—the small sI 
by 25 per cent. I would prefer to observe the and 
Greek rule and refrain from dwelling on these discou 
ing things, did I not feel sure that the individual ret 
has advantages which will make him conquer agains! 
chain store competition, if he be organized effectivel| 
do so, Of this I'shall speak when I finish the pictur} 
what is happening in retail distribution. | 


CHAINS OF DEPARTMENT STORES 


It is well for the retailer further to bear in mind, la 
in addition to all of this competition which I havel 
scribed, there is under way another and stronger com 
tion, namely that of chains of department stores. 1% 
new chains have been developed to an important ei 
already, as the following array of examples will show 

R. H. Macy & Company, who sold over $70,00(H 
in their New York store alone in 1926, also own or) 
trol the stores of LaSalle & Koch, Toledo, and Dav) : 
Paxon-Stokes, Atlanta. 

The May Department Stores now number five. ES 

Gimbel Brothers have great department stores in | 
York, Philadelphia, and Milwaukee, and own or ccf 
the two large Saks stores in New York and Kaufi 
& Baer, Pittsburgh. 

The National Department Stores chain numbere 
stores in 1925, 
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‘he Associated Dry Goods Corporation owns the fol- 
Jing department stores: James McCreery Co., New 
'k; Hahne & Co., Newark; Stewart & Co., B ataniore: 
1. Hengerer Co., Buffalo; Powers Mercantile oe 
lneapolis; J. N. Adam & Co., Buffalo; Stewart Dry 
ods Co., Louisville; and controls under part ownership, 
©. G. Gunther’s Sons and Lord & Taylor in New York. 
on the Pacific Coast, B. F. Schlesinger & Sons, Inc., 
». department stores in Oakland, Portland and Tacoma ; 
1 Hale Brothers Stores, Inc., a group of five department 
ces in San Francisco, San Jose, Oakland and Los 


veles. 

f the Middle West, Scruggs-Vandervoort-Barney, of 
t Louis, have acquired the S. L. White Co. store in Co- 
wbus, Ohio, and the Denver Dry Goods Company, in 
i 3 

ind in the South, the City Stores Company has taken 
three large well known stores in Birmingham, New 
vans, and Memphis. 
ind there are other examples doubtless: known to you. 


‘ist as the department store outdid the individual small 
2, so for the same reasons the chains of department 
oes will over-shadow the present chains. This is clear, 
cuse the department store chain will have the same ad- 
uiages over the small store chain that the single depart- 
et store has over the individual small store. There are 
ay advantages that a department store has which you 
familiar with, that a small store cannot afford. For 
s.nee, its bulk size, bulk selling; its great power for ad- 
sising; its delivery and other services; etc. 


| 
| 
|\DEPARTMENT STORE CHAINS OF THE FUTURE. 


£ present this movement into department store chains 
aly at its very beginning, and has not anywhere near 
aied its full growth in power. The formula that I 
a1 been forced to accept as a result of all my work, is 
iin of department stores of which the similar depart- 
e's of all the stores will themselves constitute a chain 
it na main group. For example, all the shoe depart- 
e's will be operated as a chain of shoe stores, in charge 
“merchandise manager who in ability and experience, 
I\be at least equal to the mechandise manager of a 
prate chain of shoe stores. 


ett a 


ee 


‘here is no department store or “‘single-line chain” that 
illbe able in the long run to stand up against this class 
(ganization. When this type of organization comes 
wl be able to sell cheaper and buy in larger quantities ; 
v1l help the manufacturers to eliminate their waste 
do to sell cheaper than their competitors ; it will make 
Onous total profits; and the more stores they have the 
tt- they can do the job. 
Tis means that in every cify of fair size one depart- 
et store of a chain of department stores such as I have 
el describing will be the conquering distributor—al- 
loth the individual small stores can get together and 
'gcize for their own preservation, and do a relatively 
Icéssful job. 
; 


Just imagine such a chain of department stores located 
in 100 cities. The total sales would easily run over a 
billion dollars. One hundred shoe departments in 100 
of the biggest cities in the country would sell over $50,- 
000,000. And so on, in the other departments. 

If these conclusions are sound, it means, of course, that 
the department store chain will determine the fate not only 
of the individual department stores, but of the small in- 
dividual retail stores also. You will bear in mind, of 
course, that the department store itself has no choice in 
the matter. Unless the department store meets the chain 
stores in the way I have indicated, it will likewise be put 
out of business. 

This is a statement that will probably be challenged, or 
perhaps even laughed at; but any calm study of the facts 
will show that it is true. Remember that there are al- 
ready chains in upwards of a half a hundred lines of 
goods, or types of products, most of which the depart- 
ment stores are selling. Every time chains are formed 
of one of the lines of a department store, it affects the 
business of the department stores in a way that the small 
individual store pays so much more for its goods that the 
department store, even with its waste, can undersell them 
—hesides, of course, offering the much greater choice of 
goods, and other real advantages. 

But the chain stores can buy at least as cheaply as the 
department stores, perhaps more cheaply, and do business 
at less cost than the department store as at present or- 
ganized; and if the department store owners should be: 
blind to what is happening—which they are not, although 
rather slow to face it definitely—then the time will come 
in the near future when the chain stores will come to- 
gether and occupy department store buildings. While pre- 
serving their individuality, they will combine their power, 
just as the fruit growers of the Pacific Coast have done so 
successfully. And thus they will add to their present 
great power all the other powers that the department 
store now possesses, 


I have hesitated to tell you this today, because it has not 
yet been clearly seen. 
and I am sure I could make a fortune out of it; but I am 
giving it to you because, after all, [ am most interested in 
taking the waste out of distribution. Some men, perhaps 
one of you, will be able to make a fortune out of it, be- 
sides being held as an inventor of a new and better method 
of distribution. 


I think it is an original discovery, 


Marit Orprer Houses. 


But lest you may still not be convinced that you should 
organize to use your full powers as individual store 
owners, it will be well to remember that iti addition to all 
the foregoing, the chain store movement is so prouounced 
that at least two Chicago:ymail order houses are now 
creating chains of retail department stores. As you know, 
Sears, Roebuck & Company have ‘stores in Chicago, 
Philadelphia, Kansas City, Dallas, Seattle, and Evans- 
ville, Indiana; and Montgomery Ward & Company have 
then in Chicago, Kansas City, Portland, Ore., St. Pauli, 
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Oakland, Cal., Fort Worth, and Baltimore. According to 
reports their sales are greatly exceeding all expectations. 

I believe the mail order houses in taking this step are 
doing a great service to the country, although they may do 
their share in inconveniencing the small retailer, who is 
too self-satisfied and is not trying strongly enough to 
understand what is happening to the retailers, wholesalers, 
and producers. 


I know of the difficulties that the mail order houses are 
having at this, the experimental stage of their retail store 
chains; but I want to go no record here that within ten 
years the leading mail order houses, such as Sears, Roe- 
buck & Company and Montgomery Ward & Company 
will be doing more business through these retail stores 
than they are doing by mail order now, and in addition 
will be doing more mail order business also than they are 
doing at present. This is not difficult to understand be- 
cause as they develop their retail department stores, they 
will be able to fill more definitely and satisfactorily the 
mail order needs of the territory where each department 
store is, because of their closer touch with those outside 
areas. 


“ONE PRICE” STORES. 


I must go one step further in presenting the array of 
your competitors. In addition to the competitive agencies 
already described, there are being created many stores that 
sell only at one price, or at a limited range of prices. You 
are familiar with single-price stores. In Washington 
Street, Boston, where our store is, there are numerous 
one-price shoe stores, there are three clothing stores that 
are selling at only a single price; and there is a good 
tailor who makes clothes only at one price. 

While this movement is in its infancy, it has very great 
possibilities—very great probabilities—and will of course 
carry with it still greater power of underselling the in- 
dividual stores on the most wanted lines of goods. Not 
only is there a definite beginning, a very successful be- 
ginning, of one-price stores, such as the Thom McAn $4 
shoe shops, and others, but as you know, Woolworth is 
doing a business of more than $250,000,000 annually on 
five-and-ten-cent goods—almost the most restricted price 
area in which one-price goods can be made. But the pos- 
sibilities for profit in applying the Woolworth ideas to the 
higher priced goods are very much greater, as you can 
readily see, because the waste in production and distribu- 
tion on high priced goods is not restricted to one or two 
cents, as it necessarily is on five-and-ten-cent goods. This 
must lead definitely to more chains of one-price stores. 

The conquering type of department store which I have 
described, namely, the chain of department stores of which 
the corresponding departments of all the stores will them- 
selves constitute chains within the main group, will of 
course be greatly influenced also by this particular develop- 
ment. The department store chain of chains will be 
obliged to meet it by buying and selling 85 per cent. of its 
goods in each of the department chain units at the three 
typical prices prescribed in the so-called “Model stock 
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namely, the “cheapest full-line price,” the “Dest- 
selling full-line price,” and the “highest full line price.” 


| 
| 


system,” 


MopeL Stock SYSTEM EXPLAINED. 


I cannot well explain this system orally in the short 
time Ihave. It sounds very theoretical, but it is really only 
an extension of the Woolworth idea. I have explained the 
system in my book on “More Profits From Merchandis- 
ing,’—published in Chicago, by the way, by the System 
Magazine. 

Briefly, 85 per cent. of the sales of any one commodity 
in almost any store, can be made at three prices, deter- 
mined roughly by the income of the customers seryed, 
ranging from those of lesser means to those of ample 
means. This will be disputed at first thought—has beer 
disputed—because the average business man simply buys 
from the producer as cheaply as he can and then adds his 
profit in the retail price. This, however, results in ar 
unnecessary multiplicity of prices. It becomes clear that 
the retail prices are finally determined by the incomes oj 
the masses of buyers, and this is the dominating power in 
fixing prices. 

Therefore, it follows that price simplification should be 
undertaken to determine in each commodity the three 
prices best suited to the buying power of one’s customers 
If prices are apparently fixed differently, yet it is clear tc 
anybody who studies the mark-downs of stores that the 
original prices are not the final selling prices. The aver. 
age mark-down for the most successful big stores is some: 
where near 8 per cent. That means there are millions 0! 
dollars of markdowns per year in the most successfu 
stores, and in all stores there is a big percentage. 

It is easy to see why this is true. It is already under 
stood by almost every store keeper that a very grea 
quantity of goods can be sold at the cheapest price a 
which the article can be made, provided it is of goo 
enough quality so that customers. will buy it again anc 
again. It is also well known from experience by ever 
storekeeper that there is a limit as to how high a pric 
can be and still sell goods in quantities; and it is alsi 
understood by practically every storekeeper that there is: 
middle price—a price in between these two—at which thi 
greatest quantity of goods of any class can be sold, be 
cause goods are bought at the middle price most of th 
time by the average customer and some of the time by 
every Customer. 

The storekeepers sense this vaguely, but the trouble i 
it is costing them great amounts of profits and interferin; 
with their success because thew don’t know that the 
know. In my book you will see this treated at grea 


length, and with great care. 
: 


Wuat Is HAPPENING TO THE WHOLESALER? t 


But we may now pass from our own troubles and tur 
to the less harrassing contemplation of those of other! 
What is happening to the wholesaler and middleman, be 
comes clear from what 1 have already said. Most all o 
these new forms of retail distribution buy in enormou 
quantities from the producer direct, and as a result, thi 
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| wholesalers and other intermediaries have been running up 
against difficult times. You know for instance what is 
happening to the grocery wholesalers. You know also 
that two great dry goods jobbing houses, one in Chicago 
and one in New York, which formerly were very suc- 
cessful, have lately gone out of business. 


| 


' Some of the new forms of distribution are even pro- 
‘ducing for themselves. Personally, while this is theoret- 
ically advisable, | doubt whether it is practically the best 
plan at present, or for the next ten years at least. The 
‘first objection is that their field for distribution is so 
‘enormous as to require all their attention. With proper 
‘organization, with proper cooperation between themselves 
‘and the producers, they can leave this entirely different 
‘field of production to the men specially adapted to it-— 
provided, of course, that these men are far-sighted enough 
‘to understand what is happening, and do not stick their 
‘heads in the sand, as some are doing, by refusing to sell 
to these new types of customers. 

_ But the wholesaler, jobber, and other intermediaries 
‘can save themselves and enter into bigger prosperity than 
they have ever had, provided they open-mindedly accept 
‘the facts of what is happening and reorganize themselves 
‘to meet it. It is my idea, as I have previously declared 
‘elsewhere, that they can become centers of chains com- 
‘prised of their old customers; and if they do this in a 
‘big, far-sighter way, they will help the individual retail 
stores in applying remedies which I am going to describe, 
which will greatly prosper both the individual retail stores 
and central jobber. 


Wholesalers and jobbers are now in touch with these 
individual stores. If they are far-sighted enough to 
realize the possibilities of enormous increases in sales 
through organizing their present customers, and others, 
into chains, and to realize that a comparatively small per- 
| centage of profit per unit of sales to such chains will make 
a total profit much greater than they have ever earned 
before, they will be a better agency for the preservation of 
“success of the individual small retail stores than any other 
now in sight. 


The wholesalers and jobbers can start with the connec- 
tions they now have with their customers—the individual 
stores; they can start with their established machinery for 
buying for many stores—the machinery that can most 
easily be expended into the mass buying, on which the 
chains of stores must chiefly depend for success. 


But it must be done in a big, far-sighted way, having 
basic in it the idea of service to the individual stores whom 
they are going to help combine; and this leads directly to a 
consideration of the saving remedies for the individual 
‘stores. Having listened with fortitude to my recital of 
your troubles, you will allow me to tell you now the way 
by which, I am sure, the individual store—your stores— 
can meet and beat the growing chain store competition. 

I 
How tue Inpivipuat Stores CAN MEET AND BEAT 


I =~ 
\: CHAIN STORE COMPETITION. 


I have already stated the answer in suggesting the way 
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out for the wholesalers. The small stores must unite for 
their own advantage, to secure the very advantages of the 
competing chain stores. They can do this by forming 
chains themselves, retaining their individual ownership 
by uniting so effectively that they will get all those ad- 
vantages of mass group buying. By so uniting they can 
gain all the advantages of making common property 
among them the best business experience and knowledge 


in the world, such as the chains now have. 


I do not have to labor this statement. You realize its 
significance at once, and comprehend the picture it pre- 
sents. Organizing on such a basis is a difficult thing for 
individualistic private store owners to do, but they will 
do it if they see they have no other choice in escaping the 
fate of the individual grocery stores, drug stores, and 
tobacco stores. 

I may point out, however, that a weak organization will 
not do the job. It must be fully as efficient as the chain 
store organization. If it is made so, it will compete with 
the chain stores effectively. It should really be the more 
effective, because individual ownership, added to central- 
ized organization, will bring to the individual stores some 
advantages that the small chain unit does not possess, and 
probably cannot have fully—that is, the personal interest 
of the individual owner, with all that that implies. In- 
dividual ownership gives the direct interest of a proprietor 
in each store, which means, among other things, more 
intimate personal acquaintance with many of his cus- 
tomers. ‘The personal element counts a good deal, as when 
you inquire: “How is your baby?” and get a glowing 
reply. It also gives the power to correct mistakes more 
easily and quickly. Private proprietorship supplies the 
biggest of all driving forces for maintaining continuous 
and effective interest in selling—hbigger than that stimu- 
lated by the percentage of profits or sales which the chain 
store companies give to their heads. 

As I said, it is a difficult thing to do, but it has been 
done very successfully in another line, with which you are 
familiar. For example, a Chicago lawyer, Aaron Sapiro, 
put together the fruit growers, who from a losing busi- 
ness have organized themselves—organized their market, 
organized national advertising, organized their produc- 
tion—so that today they command the national fruit mar- 
ket for their types of fruit. 


It is interesting to note that they realized they must be 
at least as efficient as their competitors, for they use 
some of the money that they pay in themselves to their 
treasury, to sue themselves—that is, to sue individual 
members who break their agreements—to compel them- 
selves, by law, to be as cohesive and efficient as their 
strongest competitors. 


Finally, a third and very important group have a place 
in the picture, and I shall now answer the natural in- 
quiry in your minds: What about the producers? 


Wuat AsoutT THE PRODUCERS? 


The producer, of course, like ourselves and the whole- 
(Continued on page 28) 


HE oft shunned and justly maligned dame “Miss 
Fortune” has been working overtime about the 
Maddock & Miller, Inc., showrooms of late but 


every cloud has its silver lining, and so it is hoped that 
the old damsel has hied herself off at last. To begin 
with John J. Miller, head of the firm, was operated upon 
Following this “Charlie” Levy, who trav- 
els south for the firm, arrived home to find his wife’s 
condition necessitated an operation for appendicitis. Every- 
body around the firm thought that that was bad enough 
when R. T. Pickering, another salesman, had the mis- 
fortune of having his wife stricken with appendicitis. It 
was then thought that the old girl had done her worst 
when “Bob” Miller, of the firm, phoned in one morning 
to say that his wife too had been stricken with appendi- 
Every- 


a month ago. 


citis and that an operation was to be performed. 
one thought the hard luck had surely swung its cycle and 
was ended but the latest case is that of Henry, the pack- 
er’s wife, who also has been stricken with appendicitis. 
Now the Maddock & Miller employees are hoping that 
the end has been reached. 


Jacques Bernardaud, head of L. Bernardaud & Co., 
Limoges, France, New York aboard the 
Homeric January 27 for a several weeks’ stay to attend 
This is his first visit 
here in two years. He is accompanied by Mrs. Bernardaud 
on the trip. 


arrived in 


to special business for the factory. 


Robert Evans, glassware buyer for J. N. Adam & Co., 
Buffalo, L. Jansing, housefurnishing and china buyer for 
the Stewart D. G. Co., Louisville, Ky., M. Keister, house- 
furnishing and toys buyer for Stewart & Co., Baltimore 
and Frank Hall, buying for the Powers Mercantile Co., 
of Minneapolis, were numbered among those looking over 
the market last week. 


It will be indeed gratifying news to his great host of 
friends in the trade to know that John J. Miller, head of 
Maddock & Miller, Inc., has made such excellent progress 
on the road to recovery from the recent operation he under- 
went at the Post Graduate Hospital,, New York, that he 
was able to leave the institution for his home in Montclair, 


N. J 


Jacob Kohnfelder, buyer for the Kaufman & Baer Co., 
Pittsburgh, Pa., will sail aboard the Olympia, February 
12, on a buying trip. 


Sixteen 


F. H. Ruhe, Jr., of Francis H. Ruhe, 14 West 2aaq 
St., importers of china and glassware specialties, re- 
turned from Canada Tuesday where he spent several 
days calling on the firm’s customers in the Dominion, 


Lawrence Stocks, china and glassware decorator of 
Honesdale, Pa., was a visitor to the Metropolis this 
week where he called on several glassware repre- 
sentatives. 


Included among the many buyers visiting New York 
this week were Mrs. C. H. Newman, china, glass and 
silverware buyer for Miller & Rhoads, Inc., Richmond, 
Va.; Mr. Kidd, china and glass buyer for England 
Bros., Pittsfield, Mass.; Mr. Maxwell, buyer for the 
T. S. Martin Co., Sioux City, Ia.; D. Stanley Corcoran, 
china and glassware buyer for S. & G. Gump Co., San 
Francisco; Miss Carroll of the Smith-Carroll Co., Lex- 
ington, Ky., and George H. Wheelock of George H. 
Wheelock Co., South Bend, Ind. 


H. A. Koll, china and glassware buyer for The May 


Co., Los Angeles, Calif., and “Tom” Stackpole, china | 


and glassware buyer for the same company in their 
Cleveland, O., store were in New York this week ona 
buying trip. Mr. Koll left Tuesday for Europe where 
he will spend several weeks in the interests of his firm. 


Richard Krautheim of the B. Tomby & Co., sales 
staff left last week for Chicago and points west. He 
will be gone about two months. 


Kenneth Sebring of the E. H. Sebring China Co., 
Sebring, O., was in New York two days this week for 
the purpose of conferring with F. W. Dalrymple. the 
firm’s New York representative. 


Edward Eckert of the Francis H. Ruhe sales staff 
who has been displaying his firm’s wares through the 
New England states returned to New York this morn- 
ing in order to attend the Pottery, Glass and Brass 
Salesmen’s Association banquet at the Hotel Astor, 
tonight. 


Howard T. Houston, china and glassware buyer for © 


Abraham & Straus sailed Saturday on the Baltic for 


Europe where he will spend several weeks in the in-— 


terest of his company. 
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Frank M. Miller with office and salesroom at 25 
Nest Broadway, New York, a well known figure in 
he trade for years: who has represented the Monongah 
zlass Co., Fairmont, W. Va., in the New York market 
ince 1903 announces that he will no longer represent 
he line owing to recent developments at the factory 
iecessitating a change in the concern’s plans. As 
wreviously announced in the CRocKERY AND GLAss 
'ouRNAL the plant was recently sold to new interests. 
Mr, Miller’s firm has been known for several years 
is Miller & Inge, he having associated with him in the 
nusiness of Leroy H. Inge, who is also well known in 
he trade. 


| An important arrival from Europe on the Paris last 
Wednesday after a several months’ sojourn, was Her- 
nan C. Kupper, head of Herman C. Kupper, Inc. Mr. 
<upper has been putting in his time at the various 
duropean factories represented in this country by his 
irm where he has been busily engaged working out 
new ideas for the various lines, some of which are 
\lready on display at the concern’s salesroom here. 


; 

} An acquisition to the selling staff of E. W. Ham- 
mond, announced from the latter’s office this week, 
's Harold O. Phillips, one of the trades well known 
ind popular salesmen who will call on the trade in 
‘he Metropolitan territory in the interest of Mr. Ham- 
nond’s lines, which include his own line of decorated 
rlassware and the Dunbar Flint Glass Corp’s. line, 
she Louis Glass Co. and the Atlas-Globe China Co. 
Mr. Phillips has had a wealth of experience in the sell- 
ng game and is a salesman of real ability. He was 
‘ormerly connected for the past six years as salesman 
or Thomas G, Jones, manufacturers agent. 


, Announcement is made that “Abe” Fishgall, house- 
‘urnishing buyer for the Hecht Co., Washington, 
D. C., has resigned his position with this firm. While 
ie has made no definite arrangements for the imme- 
liate future, Mr. Fishgall has several propositions in 
view. Irving Clark, former buyer for the Howland 
dry Goods Co., Bridgeport, Conn., has been engaged 
oy the Hecht store to fill the position vacated by Mr. 
“ishgall. 


Peter J. O’Neil 


_ The trade learned with sorrow of the sudden passing 

“hursday, January 27th, at the age of sixty-seven years, 
of Peter J. O'Neil, former buyer for several years for 
Abraham & Straus, Brooklyn. Mr. O’Neil had not been 
n good health for some time but his illness was not 
hought to have been of a serious nature. When he failed 
9 appear last Thursday, in going to his room he was found 
lead in bed. Mr. O'Neil had been in the china business 
racticaly all his life, having started to work as a wagon 
poy for L. Straus & Sons. 


| 
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Geo. Bassett & Co. in New Home 


With the thousand and one details of removal com- 
pleted and everything looking spic and span, Geo. F. 
Bassett & Co., the importing firm, who for years have been 
located in the old downtown district and who are one of 
the last firms to leave there, are now settled in their new 
home, 141 Fifth Ave. While their old quarters were at- 
tractive no comparison can be drawn between the two 
showrooms, the new one being so far superior in every 
way that it stands out head and shoulders above every- 
thing the firm has ever had before. The salesroom is 
located on the street floor. Upon entering, it is at once 
evident that a great deal of thought and planning pre- 
ceeded the actual work of installing the splendid display 
facilities and general scheme of the place. The store, 
which is approximately 50 feet wide and 150 feet deep 
giving a square footage of display space of 7500 sq. ft. 
lends itself ideally to the style of display fixtures that are 
used. Along either side of the room, four spacious 
booths have been built standing eight feet in height while 
down the center are four immense Gothic style columns. 
Built around the base of these are display fixtures. Cabi- 
nets have been built around the base of the display booths 
with accommodations for storage of excess samples, etc., 
while above tiers of display shelves have been built. 
Above these shelves an overhanging ledge is constructed 
on the under side of which concealed lights and reflectors 
are set in giving a most efficient and pleasing illumination. 
At the rear right end of the room space has been allotted 
to the general offices 
has been built which has been given over to the Bassett 
salesmen as a sample and packing room. Above this room 
and the general offices a balcony running the entire width 
of the room has been constructed where are located the 
private offices of A. H. Holbrook, president and W. J. H. 
Swartz, secretary. 
very attractive. 


while on the opposite side a room 


The decorative scheme of the place is 
All of the booths and display shelves in 
the center of the room are finished in an exceptionally 
good looking gold bronze or antique gold which is en- 
tirely different from anything seen heretofore among the 
trade showrooms, while the side walls, columns and ceil- 
ing have been finished in white. 


Mueck Succeeds Sherman at Pairpoint Office 


An announcement of considerable importance and in- 
terest to the trade came from the office of the Pairpoint 
Corp., 43 West 23rd. St., this week. 

It is to the effect that George E. Sherman, who has 
been connected with the firm’s New York office for eigh- 
teen years, has been promoted to the place of assistant to 
Fred’k. R. Fish general manager of the factory. Suc- 
ceeding Mr. Sherman is Al. J. Mueck who is well and 
favorably known in the trade having been associated with 
the New York office in a sales capacity for a number of 
years. 

The change is to be made immediately and Mr. Sherman 
will in future make his home in New Bedford, Mass., 
where the factory is located and where he formerly made 
his home before coming to New York. 


Lull Follows January Market Season 
HROUGHOUT the East Liverpool pottery dis- 
trict, a lull in new business has followed the 
close of the January market season. There ap- 
pears to be more or less apathy among buyers in 
anticipating future requirements, especially in refer- 
ence to the department store trade. Operations in the 
larger plants of the district are declared to be steady, 
and some of the smaller producers admit a slowness 
in the receipt of new business. Large contract busi- 
ness continues as formerly, and carlot loadings are go- 
ing forward daily to these distributors. The middle- 
west trade is said to be buying on a more liberal basis 
than the east, and a nominal amount of business 1s 
coming from some of the southern sections, although 
an improvement in that territory is expected by the 
dinnerware manufacturers with the opening of the 
spring season. Western trade is classified as being 
from fair to good in spots, and dull in other localities. 
There seems to be a tendency on the part of some 
department store buyers to be conservative in placing 
orders for future deliveries, and some of the latter are 
of the opinion that the market will show lower levels. 
On the other hand, the manufacturers hold that the 
market has passed the low level, and that present lists 
will be maintained throughout the year. 
Some of the plants outside the immediate district 
are operating from four to five and one-half days per 
week. 


Atlas China to Produce Ivory Exclusively 


Confirmation of the exhaustive report in the CRoCKERY 
AND GLAss JOURNAL three weeks ago that additional 
kilns would be placed in the production of ivory body 
during the first six months of the year, came this 
week when it was announced that the Atlas China 
Co., would produce this body exclusively at the 
Cambridge, O., plant. Now comes the report today 
that another large Ohio producing interest that re- 
cently put nine kilns on ivory production is outlining 
a program whereby seven more kilns will be added 
to this production. In the latter instance, complete 
details concerning this proposed move has not been 
worked out. Completion of the new unit of the Homer 
Laughlin China Co., may add to the production of 
ivory body, although no official announcement has 
come from that office whether the additional capacity 
would be used for white or ivory production. 


Highteen 
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Quite a number of the smaller whiteware producers 
announced this week, however, they did not propose 
to change from white to ivory, and that existing lines 
would be continued as formerly. 


George Fowler Returns to Office 
George Fowler, salesman for the Homer Laughlin 
China Co., has returned to the home office after spend- 
ing several days in the eastern district business. 


Atlas Tiers Collapse—$2,500 Damage 

Six tiers of “green” ware in the plant of the Atlas 
China Co., Niles, O., collapsed a few days ago, caus- | 
ing a loss of $2,500 in ware alone. The ware had re- 
cently been placed in the “green” room awaiting to be 
placed in the bisque kilns. The collapse of the tiers 
is said to have been caused by the supports weaken- 
ing. Immediate repairs and replacements are now in 
progress, 


Nominating Officers for N. B. of O. P. 


Various branches of the pottery trade are now nom- | 
inating officers for election in the National Brother- | 
hood of Operative Potters, nominations for which close | 
Saturday, Feb. 12. President John T. Wood and secte- jj 
tary-treasurer John McGillivary have been renom- 
inated, and although others have been nominated for! 
these two positions, their re-election is being con- 
ceded by the rank and file of the trade. | 


New Pottery Inventions to Be Announced 


A number of important inventions having to do 
with the pottery trade are expected to be announced © 
within the next few months by William J. Miller, for” 
years interested in the designing and patenting of spe- 
cial machinery for the flint glass industry. So far Mr. - 
Miller has been granted over 100 patents upon pottery» 
fabrication machinery in various stages, these being” 
designed before he sold his patents on glass machinery | 
to the Owens Bottle Co., and the Hartford-Empire Co. 
It is related that many of the ideas of Mr. Miller will 
prove to be a long step forward in the operation of 
dinnerware plants, with especial reference to the clay! 


sections of these shops. 
Buffalo to Place New Kiln in Operation 
Announcement has been made by the Buffalo Pot-_ 
tery Co., Buffalo, N. Y., that it will place its new down 


— 
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Hft glost kiln in operation within the next two 
ks. This plant is now in the production of a gen- 
| line of hotel and restaurant china. 


mer Laughlin Construction May Begin in 
Spring 

Vhile no official announcement has come from the 
jces of the Homer Laughlin China Co., when con- 
tiction of its proposed new unit would begin, it is 
erally believed here ground will be broken before 
| opening of spring. This new unit will be almost 
ounterpart of the present No. 6 plant, with this ex- 
ction, all modern equipment of proven value will be 
nalled. Tunnel kilns will of course be a part of the 
cipment of this unit. 


Wheatley Increasing Production 


‘he Wheatley Pottery Co., Cincinnati, O., producers 
fa general line of garden art pottery is increasing 
{production capacity by making alterations at its 
Ise and installing new equipment. Contracts for 
nchinery have been awarded East Liverpool manu- 
a-urers. 


‘oundry Purchases Part of “Martins 
Gardens” 


‘ive acres of “Martins Gardens” located across the 
-unsylvania railroad from the East End plants of 
h Homer Laughlin China Co., of this city have been 
chased by the Patterson Foundry & Machine Co., 
ducers of all kinds of equipment for the ceramic 
nustry, 

/his interest is now operating two plants in the 
yrntown part of the city, and when a new plant is 
capleted, the old properties will be abandoned and 
h business consolidated under one roof. One of the 
ats of this company is now located across the street 
tn the plant of the Knowles, Taylor & Knowles Co. 


) 


_ Texas May Have New Potteries 


Vherever clay is found, first thoughts comes to those 
n-hat particular community to erect a pottery, and 
h latest report of this character to reach this district 
cies from Cisco, Texas, where a deposit of china clay 
1% been located. The clay is now being tested by 
éeral manufacturers. 


Observe Shenango Anniversary 


bservance of the fifteenth anniversary of the open- 

n of the plant of the Shenango Pottery Co., New 
-itle, Pa., has been held, and according to President 
jaies M. Smith, the outlook for continued ‘steady 
{rations is most encouraging. In addition to pro- 
Wing a general line of hotel and restaurant china, 
h factory is also in the production of a small line of 
€:i-porcelain goods for general utility purposes. 


Knowledée 


R & H long ago saw that profici- 
ency in the “Three R’s” of produc- 
tion was not enough. To meet the 
complexities of modern enamelling 
we were convinced that only the 
most intensive search for facts 
and their application to enamelling 
processes, would insure satisfactory 
results. K & H Ceramic Chemicals, 
Minerals and Oxides thus bear the 
scientific imprint. 


We 
ROESSLER &HASSLACHER CHEMICALCO 


709 Sixth Avenue, New York 


Chicago New Orleans Pittsburgh 
Philadelphia Boston Cleveland 
Baltimore Kansas City Trenton 


San Francisco 


Cronin Bros. Co. Takes Over Chelsea 


The former plant of the Chelsea Pottery Co., New 
Cumberland, W. Va., is now known under the name 
of The Cronin Bros. Co. These young men are also 
in charge of the Standard Pottery Co., but the business 
of both units is distinct. The New Cumberand plant 
is equipped with a battery of tunnel kilns. 


McNicol Clarksburg Plant Resumes 
Following an idle period extending over five weeks, 
the Clarksburg, W. Va., plant of the D. E. McNicol 
Pottery Co., has resumed operations. 


Bill Would Require Purchase of Ohio Made 
Ware 


State Representative Ralph W. Emmons, East 
Rochester, O., representing Columbiana county of 
which East Liverpool is the largest city, has intro- 
duced a resolution in the House which, if passed, 
would compel the purchasing agents of every state 
institution to purchase Ohio made ware, whether semi- 
porcelain, china or hotel ware. 


Kinney Passes Dividend 
The G. R. Kinney Co., New York, has declared its reg- 
ular quarterly dividend of $2 on preferred stock, payable 
on March 1 to stockholders of record February 18. The 
company passed its dividend on common stock. 


GLASS FACTORY ACTIVITIES 


AND PITTSBURGH NEWS 


Glass Factories on Nominal Schedules 


UINT glass factories in the Western Pennsyl- 
K vania, Ohio and West Virginia, and those in 

the Maryland territory are declared to be operat- 
ing on nominal schedules for this season of the year. 
Attention is being given to confirmation of orders that 
have been received during and since the close of the 
January market here. Salesmen who are now on the 
road have been forwarding a reasonable volume and 
these men are calling on many distributors who did 
not visit the market here last month. Contract busi- 
ness is said to equal to the business on hand at this 
time a year ago. Mail order houses are taking their 
usual requirements for this season of the year, while 
the syndicate stores are taking a larger volume of 
particular lines because of the expansion of these in- 
terests. 
featured by many manufacturers during the opening 
of the season is continuing in very heavy request, and 
considerable advance orders are now on file for this 
The crystal blown and stem line is 


The two-tone blown stemware, which was 


particular line. 
also in good movement. Staple lines are holding steady 
in demand with the market rather firm. Lighting 
glassware is in fair request for this season of the 
year, although it is admitted that the active demand 
is over until next fall. 


Hardin R. Harmer Paquet Glass Trustee 


It is reported here that the Paquet Glass Co., whose 
plant at Shinnston, W. Va., was recently destroyed by 
fire, has made an assignment for the benefit of its 
creditors. Hardin R. Harmer has been named trustee. 
When in operation this factory was active in the pro- 
duction of tableware, globes, a line of electric glass- 
The factory was de- 
stroyed by fire several months ago. 


ware novelties and specialties. 


Syndicate Stores Show Big Growth 


During the recent market season here, a number of 
glass salesmen discussed the continual growth of the 
syndicate stores, and of the increased volume of glass- 
ware all of these interests are now consuming. Two 
of the largest syndicates buying one or more lines of 
glassware are now operating as of Dec. 31st last, the 
discussion disclosed 2,603 stores as against 2,439 stores 
controlled at the close of business Dec. 31st, 1925. 
This shows an increase of 164 stores during the last 


year. The Woolworth interests, it was pointed out 
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| 
then controlled and operated 1,484 stores; S. S. Kn 
Co., 367; S. H. Kress Co., 169; McCrory Stores Co! 
199; Metropolitan Stores, 81; F. & W. Grand, 4 
Newberry Co., 112; McLelland Stores, 114; Silve| 
Bro., 19; Neiser Bros., 17. 

All of these syndicates are considering an expans) 
program for the current year, it has been explaiy 
and the Woolworth interests now propose oper; 
four more stores in Chicago, and scattering stores e 
where. “This record shows the enormous buy) 
power and also department requirements,” one of) 
group explained, “and the end of the growth of} 
syndicate store is not even in sight.” Practically 
of these syndicate stores have a glassware section, } 
a glance at the number of stores operated by the larg 
interests, to say nothing of the smaller chain sr 
groups, shows the large volume of glassware that tls 
interests are capable of distributing at retail throvh 
out the year, 


Sears, Roebuck Propose $8,000,000 Expans)i 


Reports have been received from Chicago officeo 
glass factories in this district to the effect that h 
Sears, Roebuck & Co., propose $8,000,000 expan» 
program in two far separated districts during the ft 
rent year. The largest of two plants to be eree 
will be at Los Angeles, Calif., where $5,000,000 it 
be spent in the erection of a nine-story distribu 
and retail unit, and at Memphis, Tenn., $3,000,001 
to be spent in the erection of a plant there. Theit 
ter building will also be nine stories in height, hi 
site for which has just been selected. The Los a 
geles plant will be the seventh distributing planio 
this interest. 


Expect to Sell Lippincott Plant 


Information has been received from Alexandria, 
of the probable sale within the next few weeks oft 
factory of the Lippincott Glass Co. Receivers for iis 
company have said that no deal has been made! 
the sale of the property to a Chicago interest. 


Davies Glass Plant Sold 


Announcement has been made of the sale of ht 
former plant of the Davies Glass & Mfg. Co.’s, fil 
at Martins Ferry, O., to a new interest known asht 
Artcraft Metal Products Co., Columbus, O. Thisat 
tory has been idle for over a year. The buildings! 
new one, modernly built, and occupies the site otht 
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‘q@ner factory of the old Haskins Glass Co. Some 
nths ago a number of movable chattels were sold. 
> line proposed to be made in this factory will be 
(ign to the former production, 


Expect to Adjust Labor Dispute 
legotiations are now pending looking forward to 
1 adjustment of a labor dispute at the plant of the 
>omas Glass Co., Cumberland, Md., where a num- 
of the employes of the blowing department have 
on on strike. 


<night and Horner Head Ace Glass Co. 

. BH. Knight and V. L. Horner are at the head of 
h Ace Glass Co., recently formed at Lumberport, 
A Va., with a capital stock of $100,000. The com- 
ey will produce a line of blown and stem ware. 


i) 

1. W. Crownover With Peerless Glass Co. 
I. W. Crownover, for quite a period of time asso- 
ied with the management of the Maryland Glass 
“p., Mt. Winans, Md., is now connected with the 
erless Glass Co., Long Island City, N. Y. 


Innsylvania Produces $99,000,000 in Glass 
“/he Peoples Savings & Trust Co., of Pittsburgh 
a just issued a statement following a general survey 
f he glass industry of Pennsylvania, which shows 
hy glass of all kinds and character were produced 
vilin the state last year to the value of $99,000,000. 
| valuation of the production in West Virginia has 
e1 placed at $50,000,000, that of Indiana $41,000,000 
n Ohio $33,000,000. Bottles and jars were produced 
1ennsylvania last year to the value of $19,000,000 
h survey discloses. 


‘lood Inconveniences Imperial Glass Co. 
eneral activity at the plant of the Imperial Glass 
< Bellaire, O., was inconvenienced recently on ac- 
o1t of the flood of the Ohio River, and stocks stored 
1 he lower floors of the plant had to be removed to 
uupper floors. For over a week there was no ship- 
it; of glassware by rail from the factories at Paden 
i and New Martinsville, W. Va., on account of the 
ol causing considerable damage to the Ohio River 
load. Business at all of these factories at this time 
» ontinuing on a normal basis. 


.. D. Libbey Leaves Museum $20,000,000 

‘pproximately $20,000,000 will be turned over to 
1 Toledo, O., Museum of Art under the terms of the 
1 of the late E. D. Libbey, it was announced on the 
pletion of a final estimate of the value of Mr. Lib- 
€/s residuary estate. The Probate Court has ap- 
Teed the sale of the estate’s holdings of stock in the 
i)yey-Owens Glass Co., about 41 per cent in all, to 


foup of bankers and industrialists, the announce- 
let said. 


| 
| 
| 


Gifts and Prizes 
from Japan 


Our new importations in- 
clude many attractive articles 
to sell for one to five dollars 
Simeeietail Widinia, Lustre 
Condiment Sets, Sweet Meat 
Sets in fancy box, Silver and 
Gold Plated Novelties in 
PutiioOn ys and, Of COUUrse, 
general Japanese Art Goods 
of Quality. 


Catalogue on Request 


Mogi, Momonoi & Co. 


Incorporated 
Importers of Japanese Goods 


105-107 East 16th Street 
New York 


Twenty-one 


Income Tax Department 


Conducted by M. L. Seman, | 
of Seidman & Seidman, Certified Public Accountants | 
| 


This is the fifteenth of a series of articles by Mr. Seidman on how to prepare income tax returns, that will ap- 
pear regularly im these columns. Mr, Seidman is a well known tax expert and has written numerous articles ov 
taxation. He will answer all income tax questions that might be directed to hun by our readers. 
should be addressed to him, c/o Seidman & Seidman, 41 Park Row, New York City. All communications musi 
be signed by the inquirer, but no names will be disclosed in the published answers. | 


Question; 


how to compute the taxabie profit on the sale of 

stock received as a stock dividend. The state- 

ment of general principles involved will, I believe, make 

it unnecessary to set forth any of the specific questions 
and their answers. 

A stock dividend as such is not taxable. It is deemed 


A NUMBER of questions have been received on 


to be merely a splitting up of the original holdings in the 
same light as the exchange of a half dollar piece for two 
quarters. Thus, where 100 shares of stock are bought at 
28 a share, or a total outlay of $2,800, and a 40 per cent 
stock dividend is received, the holder now has 140 shares 
costing the same $2,800. Each share, therefore, is now 
deemed to cost him $20. When any of the stock is sold, 
whether it be the original shares or the dividend stock, 
gain or loss is computed on the basis of a $20 cost. 


QUESTIONS AND ANSWERS 
DIVIDENDS AND GIFTS 


Q. (a) Is one entitled to deduction from one’s gross 
income or the income received from industrial corpora- 
tions who have already in their returns paid the Govern- 
ment income tax? (b) Is one entitled to deduct from the 
income received from bonds where the corporation pays a 
2 per cent normal tax? (c) Are gifts from a parent 
to a child taxable under the child’s income returns ? 

i al Bs. 

A. (a) I assume you have reference to dividends. 
Dividends are subject to surtax only. The fact that the 
corporation has already paid the Government the tax on 
the income is taken into consideration by exempting divi- 
dends from normal tax. (b) The 2 per cent tax paid by 
a corporation may be taken as a credit against the tax due 
by the bondholder. (c) Gifts are not taxable. 


SALE OF INHERITED STOCK 


©. A man inherits some stock in 1925 and sells same 
in 1926 at a higher price than the appraisers of the estate 
valued it at. How is the tax computed on this? Should 
the interest from U. S. Bonds be added to salary, bank in- 
terest, stock dividends, etc., in obtaining the total income. 
[Rasen 
A. The taxable profit is the amount by which the sales 
price exceeds the value of the stock at the time of the 
death. Interest from Government bonds is exempt from 
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normal tax and to some extent, depending upon the 7 
ticular bond, exempt from surtax as well. 


Heap oF A FAMILY 
| 


©. In 1923 I took two fatherless and motherless ¢ 
dren from the State Orphan School. I have kept thi 
given all and more care than most parents. I have ; 
adopted them. This year | claimed exemption of $3,) 
in my tax report as the head of a family. The dep: 
clerk here would not allow it. I would like the opir) 
of someone higher up on the matter. Jj. F 

A. Since you maintain both these children in your ¢ 
home, you are entitled to the $3,500 head of the far! 
exemption. In addition, you may take $800 credit ) 
their support. Even though you have not adopted 1 
children, there is a moral obligation on your part to 
port them, under the circumstances. 


SECURING TAx BLANKS 


Q. I would like to know where I could get the bi 
forms to make out the income tax report. W. A. Mck 

A. Income tax forms may be secured from the nea‘ 
office of the Collector of Internal Revenue or the nea‘ 
Revenue Agent’s office. As a final resort, write toh 
Commissioner of Internal Revenue at Washington, Df 
The general practice of the Department is to mail bléd 
directly to those who have filed returns in previous ye 


Reat Estate PROFITS 


©. In 1926 property was sold for $34,000, hal ¢ 
which was cash, the balance on 3 year mortgage. Pi 
erty was purchased in 1915 for $14,000. What is thea 
to be paid? J. 

A. Since you received more than 25 per cent in ol 
the transaction is not an installment sale. Your profi 
therefore, the difference between the sales proceeds1 
the cost after reducing the latter by accrued deprecial 
In determining what are the sale proceeds, you havel 
right to consider the mortgage at its present discous 
value rather than the face value if it is not worth its 
amount. if 


DEcEDENT’s RETURN i 
Q. I would like an answer to the following income 
question: How to figure the tax of a decedent who lt 


(Continued on page 25) 


Many Aliuring New Items Seen in Sterling 
Exhibit 
Visiting room 361 of the McAlpin Hotel, where 
umes P. Gordon is exhibiting the lines of the Ster- 
ag Glass Co., Cincinnati, O., discloses some of the 
‘ost aamirabie and charming items in glassware that 
yuld be tound in a long search. Ten new patterns 
-e featured in decorated and engraved glass, out- 
nding among which the “Suzanne” and “Brilliant” 
ssigns, both meriting more than a passing word. The 
aizanne features a very pretty silver engraving of 
oses and leaves against a background of blue and jade 
seen, while the Brilliant shows a series of deep 
aunties on a background combining colors of amber 
nd jade green. 
veir “Royal.” This presents a rich ruby and amber 
pntrast in conjunction with unusual and attractive 
agraving. All of these splendid decorations are 
10wn in a complete line of both ornamental and use- 
il pieces. Then there is a splendid showing in rock 
rystal stemware lines. The fact that these have al- 
sady met with a most generous response from the 
uyers tells the story. A selection of nine patterns 
-e shown. In addition to the above there may be 
cen a display of stemware combining crystal with an 
ssortment of colored stems. The engraved designs 
10wn on these are quite on a par with the general 
xcellence of the line. It might be mentioned in pass- 
ig that Mr. Gordon is featuring those luscious big 
ed apples, which have an appeal all their own, in fact, 
hat would a “Jim” Gordon display be without red 
pples anyway? 
| 


Another very beautiful offering is 


“he New Home of Guerin-Pouyat-Elite, Ltd. 


'The new salesroom of Guerin-Pouyat-Elite Ltd., the 
ie French importing house, is now located on the fifth 
oor of 39-41 West 23rd St., where the concern have 
‘ost attractive quarters. The side walls have been worked 
at in a panel effect in a pleasing tint of gray. A light 
in shade has been used for the ceiling and for a border. 
he arrangements for displaying the firms lines are most 
dequate. Mahogany color tables are placed at the front 
ad and entirely along either side of the room the tops 
which are finished with a gray felt inset, which har- 
sonizes with the color of the side panels perfectly. The 
ame style of tables, six in all, are placed end to end 
own the center, which leaves an aisle on either side and 
own these carpet runners have been placed on the floor 
aurried the full length of the room. The floor is finished 
4a dark mahogany color. At the rear end, enclosed by 
five foot partition, and swinging gate, all of which is 
nished in the same gray tint as used on the panels, is 
te office of Henry Witte manager of the firm and his 
ssistants. As stated above the arrangement for the dis- 
lay of the lines is excellent. Looking down the room 
‘om the front end the left side has three tiers of shelves 


| 


Vhat s New in New York Showrooms 


built above the tables and the same idea is carried out at 
the front. On the right side display racks standing five 
tiers high have been placed on the tables and are used 
exclusively to show service plates. It is not difficult to 
imagine what a colorful effect this gives. The lighting 
arrangements are most unusual. Four large beautiful 
prism drops, each one different from the other as to size 
and design, have been suspended down the center of the 
room, while a smaller one hangs from the middle of the 
ceiling in the office. Adequate space for storage of stock 
and extra samples has also been provided. On that side 
of the showroom which faces the entrance two artisti- 
cally finished doors at either end lead into one stock room, 
while at the rear side of the office another door leads into 
a second room. In all the 2000 square feet of space which 
the firm has is used in every. way to the best possible 
advantage. 


Smith-Phillips Line Attracts Much Attention 


An exhibit of more than ordinary merit is being held 
in room 310 of the Hotel McAlpin, where J. W. 
Mackey and Wm. L. Tickell are showing the lines of 
the Smith-Phillips China Co., East Liverpool, O. The 
display which will continue for the next two weeks, 
features seventeen new patterns on their brand new 
Oakmont shape. In regard to this shape it is not at 
all surprising that it is receiving the reception it is 
being accorded. The casserole has a base of four grace- 
ful rounded sides, while at each corner four small 
breaks occur giving it really an octagonal foot. The 
sides which are distinctly concave are carried out in 
the same idea and the tops are brought in at a slight 
upward slant thus forming the rim. The cover, which 
is inset and fitted perfectly into the body of the dish, 
is rather low and of the same contour and rests on an 
overhanging inside rim. This rim in turn serves a 
twofold purpose for in addition to holding the cover 
it will also prevent contents spilling over the sides. A 
special feature of this shape is the knob. This is 
worked out in an exact reproduction of an acorn while 
forked handles rounding out in a most graceful way 
complete its charming appearance. The ‘decorations 
are quite in keeping with the shape, in fact, the word 
rainbow perhaps more aptly describes the wide range 
of colors. Floral ideas, birds, leaves and fanciful 
motifs are employed admirably. In addition to the 
above this factory also have a new cake plate made 
in a square effect with pierced handles as well as a 
pickle dish which is oval but has the same type of 
handles. There are also some very pretty offerings 
in luncheon sets in a wide range of colorful and pleas- 
ing decorations each one of which is a winner. One 
very good idea that the Smith-Phillips firm have in- 
troduced is that now each of their patterns carry the 
name on the back which is stamped on in addition to 
the trade mark. 
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Chicago Exhibit a Success 
h \ HE first week of the Eastern Importers and Manu- 


facturers showing at the Palmer House in Chi- 

cago was declared most successful with a good 
average attendance for the Winter season. The exhibits 
included some of the most important lines in glassware, 
lamps and novelty china in the country and these were 
a drawing card to bring in the buyers from the middle 
west. 

The Annual Housefurnishing show at the Sherman 
Hotel was brought to a close last Saturday. The attend- 
ance was estimated at something over five hundred. The 
forty-three rooms of exhibits, including almost everything 
to make a complete housefurnishing display, were set up 
for the five day show on Jan. 31 and the event was con- 
cluded on Friday night. During the week, the exhibitors 
held a meeting to consider the proposal of organizing a 
National Housefurnishing Association, and while there 
were many supporters of the idea, which came from a 
member of the trade, no definite action was taken. The 
manner was held in abeyance for the time being. 
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for Shipment— 
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Go To Stetson’s First 
For Volume in China 
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SHOWROOM, 512 FURNITURE MART BUILDING, 
SUPERIOR 4100 


STETSON CHINA CO. 


1751 West 74th Street CHICAGO 
Phone Hemlock 1000 
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Dooner Logan, manufacturers representatives, ay 
moving this week to a new display in the Kranz buildin 
on State Street. Here they will have a larger displa 
space and will also be closer to the center of retailing, < 


well as closer to the wholesale china and glassware se 


tions. Their former address was 39 W. Adams St., Ch 
cago. The company has recently received samples fro1 


S. C. Tarrant Co. of New York and the Muncie Cla 
Products Co. of Muncie, Ind., two lines now added t 
their display. 

A new addition to the electrical household business i 
Chicago, is the Sweeper Vacuum Sales Corp., at 844 Rus 
Street, incorporated recently to manufacture and sell elec 
trical apparatus, household utilities, ete. The incorpo 
rators are Charles F. Hugh, C. E. Carnahan, and H 
Smith.. 

State Street store owners put into effect what is virtu 
ally an eight-hour day recently when they announced th’ 
working time of all employees would be reduced thirt 
minutes without a reduction in wages. Under the new ar 
rangement, stores opened at 9 a. m. instead of 8:30 a. m 
as heretofore, and closed at 5:30 p.m. as usual. Lunch 
eon periods continued to be regulated by the managemen 
of each store. 


The Haven Co., 666 Lake Shore Drive, Chicago, re’ 


tired from business on February 1. This concern has beer 
prominently known for many years past in the lamp ani 
shade trades, having represented factories and_ having 
produced lamps under their own trade name. 
Wilham Stitzburg became associated with J. L. Block 
He will sell their line of lamps 
novelties, and household furnishings in the Chicago terri 
tory. The Chicago office will be announced soon. 
Straus & Louis Carpet Co., 21-23 North Vermillior 
Street, Danville, Hlinois, was recently incorporated witl! 
a capitalization of $30,000. The company will manufac 


& Son on February 1. 


ture household furnishings and kindred merchandise 
The incorporators are Julius Straus, Arthur T. Gay anc 


MeL, Wexeyericy 


The proposed retail furniture store by L. Klein ai 
11343-45-47 Michigan Avenue, Chicago, will probably be 
the largest one in that section. The building, which wil 
have a terra cotta front, will be three stories in height 
with basement, covering an area of 50 feet by 157 feet) 
The cost is expected to reach $125,000.00 

Miss Anna Kerner, of George Watts & Co., Milwau- 
kee, was a visitor in Chicago last Saturday. 

I. E. Mincks, vice-president of the Albright China Co., 


Carrollton, O., was a visitor in Chicago last week and vis- 


ited the company’s office here. 
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WHAT TO BUY 
AND WHERE TO 
BUY IT IN 


FOSTORIA GLASS CO. 
Chicago Display, 806-7-8 Masonic 


| 

t Temple 

| Flint “co gaat Harry G. Dalzell 
Pressed and Blown 
Etchings, Cuttings Phone 


and Iridescent. Central 3497 9 North Wabash Ave. 


' THESEBRING POTTERY CO. 
SEBRING, OHIO 

| Cuas. L. SesrincG, President 

) W. L. GERALD, Chicago Representative 


666 Lake Shore Drive 
FURNITURE MART 


Phone: Superior 4100 


for rates. 
Room 980 


CHICAGO 


EARL W. NEWTON AND 
ASSOCIATES 


IMPERIAL GLASS CO. 

ECONOMY GLASS CO. 

NATIONAL CHINA CO. 
OWEN CHINA CO. 


This ‘“‘card”’ can be made to yield 
big dividends. Phone Wabash 0860 


A DIRECTORY OF 
THE PERMANENT 
DISPLAY ROOMS 


IRA A. JONES CO. 
9 North Wabash Avenue 


Representing: 


Pope Gosser China Co. Seneca Glass Co. 
Susquehanna Cut Glass Co., Coshocton Glass 
Corp., Burke Studios, Vesta Studios, Heule 
Phone: Central 3236 


Studios, Lamps and Shades. 


THE UNITED STATES 
GLASS CO. 
30 E. Randolph Street 
Walter B. Lazure, Chicago Representative 


OUR CHICAGO DISPLAY ROOM CON. 
TAINS COMPLETE SAMPLE LINES 
DIRECT FROM CUR FACTORIES. 


Westmoreland Glass Co. 
Grapeville, Pa. 


Manufacturers of 
\ High Grade 
Glassware Plain, Cut 
} and Decorated 
For Gift Shops, 
Florists and Table 
Use 


No. 1801. 5 Pt. Jug. 
Made in crystal as 


well as beautiful 
shades of Blue, 
Green and Amber. 


Representatives 


NEW YORK 
Gray Co., 
200 Fifth Avenue 


BOSTON 


H. P. & H. F. Hunt, 
41 Pearl Street 


Traveling Representatives 
Reineck, 
1422 E. Marquette Rd. 
CHICAGO 
R. A. Keel, 


4439 Greenview Avenue 
CHICAGO 


PHILADELPHIA 
Fred Stott, 
1007 Filbert Street 
SAN FRANCISCO 
Himmelstern Bros., 
718 Mission Street 
LOS ANGELES 


Himmelstern Bros., 
643 S. Olive Street 


SEATTLE, WASH. 
Himmelstern Bros., 
Terminal Sales Bldg. 


En. 
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Illustrating our No. 40 line. A very lovely spiral flute, re- 
producing in a delightful manner the early Colonial. Made 
in sparkling crystal, green, also a combination of amber and 


a crystal. One of the most popular lines we have ever 
4 | produced. 
\ Complete line, including many novelties. 
Representatives 
} Boston Chicago 


Murt Wallace, 
157 Summer St. 


San Francisco 
Marsh & Kidd, Harry T. Thomas & Co., 
617 Mission St. 29 S. Hanover St. 


Factory Representative 
E. B. Hill, Washington, Pa. 


F. T. Renshaw 
30 E. Randolph St. 


Baltimore 


Paul Joseph, 
200 Fifth Avenue 


Philadelphia 


Joseph Tomkinson, 


New York 
| 1104 Arch St. 


R 
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eDuncan & Miller Glass Co. 
3 * Washington, Pa. 
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Income Tax 
(Continued from page 22) 

une 18, 1926. Nothing had been distributed up to Janu- 
ity 1, 1927, but a tentative inheritance tax has been paid. 
What I want to know is do I have to figure the tax just 
she same as if no death had occurred? If so, am I not 
baying two taxes, inasmuch as an inheritance tax has al- 
yeady been paid? Wie. Et. 

_ A. A return must be filed for the decedent covering his 
come from January 1 to June 18. In addition, a return 
phould be filed for the estate from June 18 to the end of 
che year. The fact that an inheritance tax has been paid 


does not involve a duplication. The inheritance tax is im- 
uosed on the principal of the estate. The income tax is on 


the income. 


Oronowitz Is Made Bloomingdale Ad Manager 


David Oronowitz has been named director of sales and 
publicity at Bloomingdale Bros., New York, department 
store to succeed Douglas Walker, who resigned recently. 

Mr. Oronowitz has been with Bloomingdale Brothers for 
the last three years and recently had been head of fashion 
advertising. 
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New York Imports 
February 2 
S. S. Rotterdam from Rotterdam 


Davies, Turner & Co., 6 cases crockery 

Lazarus & Rosenfeld, 10 cases crockery 

National City Bank, 50 packages crockery 
Strauss, N. & Sons, 4 cases crockery 

Phoenix Shipping Co., 76 cases crockery and tcys 
Buchholz, O., & Co., 1 case glassware 


February 3 


S. S. Seydlitz from Bremen, Germany 


Roloson, A. F., 32 cases crockery 
Namm & Singer, 3 cases glassware 


S. S. Ascania from Southampton, England 


Robold, J. C., & Co., 1 case chinaware 
Fr. Am. Glass Co., 2 casks glassware 


S. S. Baltic from Liverpool, England 


Kapper, H. C., Inc., 9 crates earthenware 
Ovington Bros. & Co., 1 cask chinaware 

Bassett, G. F., & Co., 10 crates earthenware 
Gilman Collamore & Co., 1 cask earthenware 
Davis Collamore & Co., 3 casks glassware, 1 cask chinaware 
Stern Bros., 1 cask earthenware 

Lazarus & Rosenfeld, 12 crates earthenware 
Pitcairn, W. Corp., 33 casks earthenware and china 
Guaranty Trust Co., 7 crates earthenware 
Rowland & Marsellus Co., 6 crates earthenware 
Boote, E., 19 packages earthenware 

Barth, L. & Co., 2 crates earthenware 

Fondeville, A. J., & Co., 8 packages earthenware 
Tharaud, J., Inc., 6 packages earthenware 

Dickinson, E. B., Inc., 15 packages earthenware 


S. S. Anaconda from Rotterdam, Holland 


Renberger & Saul, 1 case earthenware 

Bloch, L. D., & Co., 303 cases earthenware, glassware, etc. 

Lazarus & Rosenfeld, 234 packages crockery, glassware and 
china 


S. S. Bellepline from Rotterdam, Holland 
Bloch, L. D., & Co., 235 cases china 


February 4 
S. S. Aquitania from Southampton, England 


S. B. Imp. Co., 10 cases glassware 

Fr, Am. Glass Co., 10 cases glassware 
Haviland China Co., 135 casks porcelain 
Haviland Co., 34 cases porcelain 
Kupper, H. C., Inc., 18 casks porcelain 
Streiff, C. S., 23 casks porcelain 
Bernardaud, L., & Co., 13 casks porcelain 
Phoenix Shipping Co., 7 casks porcelain 
Vogt & Dose, 15 casks porcelain 

Stern Bros., 1 cask porcelain 

Globe Shipping Co., 2 casks porcelain 
Bloomingdale Bros., 4 casks porcelain 
Macy, R. H., & Co, 2 casks porcelain 
Reynolds, O., 1 package earthenware 


S. S. Moreas from Piraeus, Greece 
Aiden Rug & Pottery Co., 29 cases earthenware 
7 


S.'S. Samaria from Liverpool, England 


Little, G. F., 1 cask earthenware 

Gimbel Bros., 1 crate earthenware 

Thurnauer, G. M., Co., Inc., 3 cases hollow ware 
Davison, J., Inc., 11 packages china and earthenware 
Leyland, P. N., Inc., 2 casks earthenware 

Straus, N. & Sons, 7 crates earthenware 

Reimer, F. C., Co., 1 cask earthenware 

Meaking & Ridgway, Inc., 33 packages earthenware 
Plummer, H. H., & Co., 3 packages earthenware 
Gerlach, F. B., 13 casks earthenware 

Vogt & Dose, 10 casks earthenware 

Maddock & Miller, Inc., 40 packages earthenware and china 


S. S. San Francisco Maru from Hamburg, Germany 
Judson Frt. & Fwdg. Co. 32 cases crockery 
Gimbel Bros., 6 cases’ crockery 
Oven Walsh Mfg. Co., 11 cases hollow glass 
Ashe Ch., & Co., 11 crates earthenware 


Phoenix Shpg. Co., 19 cases hollow glass 

Chatham & Phenix Nat'l Bank, 16 cases crockery 
Commonwealth Bank, 20 cases crockery 

Southern Pacific Lines, 1 case earthenware 

Block, J. L., & Sons, 79 cases crockery 

Frankel, J., & Co., 16 cases woodenware, glassware and toys 
Butler Bros., 268 packages crockery 


S. S. Collamer from Bordeaux, France 


Amer. Express Co., 5 casks china 
Byrnes, W. J., & Co., 2 casks china 
Bamberger, L., & Co., 2 casks china 


S. S. Drottningham from Gothenburg, Sweden 
Venon, J. H., Inc., 67 cases glassware 


February 5 


S. S. American Merchant from London, England 
Tobias & Co., 4 cases earthenware 


S. S. Paris from Havre, France 


Downing, T. D., & Co., 13 cases glassware 

Chapin, C. M., 1 cask glassware 

Imwald, J., Glass Co., 7 cases glassware 

Hudson Fwdg. & Ship. Co., 7 cases glassware 

Henshaw, G. A., & Sons, 2 cases glassware 

Lamber, H. C., 9 casks crockery 

Henjes, F., Jr., & Co., 11 cases furniture and glassware 
Ovington Bros., & Co., 6 packages glassware 

Duwco Co., 5 cases glassware 

Taub, M., Hummel & Schall, 1 case glassware 
Tausig & Pilcer, 2 cases glassware 
Transatl. Clock & Watch Co., 11 cases glassware | 
Guaranty Trust Co., 9 cases chinaware 
Borgfeldt, G., & Co. 3 casks chinaware 
Globe Shipping Co., 7 cases china, etc. 

Hirschbach, Smith & Co., 1 case glassware 


February 7 


S. S. Arabic from Antwerp, Belgium 
Ovington Bros. & Co., 6 packages earthenware, 15 cases gla 
ware 
Zanes, W. R., & Co., 2 cases glassware | 
Amer. Ship. Co., 17 cases earthenware if 
Amer. Ship. Co., 19 cases earthenware 


Amberg, L. & Son, 13 cases toys, etc. q 
Silverman, C., 11 cases toys 7e 
Rehberger & Saul, 4 cases crockery 7 


Corn Exchange Bank, 8 cases toys 
Bouton, J., & Co., 4 cases toys J 
American Exchange-Irving Trust Co., 11 cases toys f 
State Bank, N. Y., 2 cases toys \a 
Levy Bros. China Co., 16 cases crockery 
Carstens, C. S., 2 cases crockery ‘ 
Heinrich & Winterling, 27 cases crockery 
Satz O., 10 cases crockery 
Spence, C. R., & Co., 20 cases toys i 

| 

‘ 


Gary Eigner Corp., 40 cases crockery 

Kahla China Corp., 13 cases crockery 

N. Y. Mdse. Co., 108 cases toys, 18 cases glassware 
Butler Bros., 132 cases crockery 

Wessel, Duval & Co., 16 casks glassware 

Order, 1 case crockery | 


S. S. Clara from Venice, Italy 
American Express Co., 4 cases glassware 
Order, 3 cases glassware 
From Palermo, Italy 
Hudson Forwarding & Shipping Co., 29 cases earthenware ! 
Granata, G., & Co., 16 barrels crockery, 37 cases earthenwar 
S. S. Sangamon from Naples, Italy 
Atlantic Forwarding Co., 6 packages earthenware 


S. S. Hektor from Marseilles, France 


Elwell, J. W., & Co., 2 cases pottery 
Wolcott, A.. & West, 2 cases pottery 


February 8 


S. S. Conte Biancamano from Genoa, Italy 


Bernard, J. E., & Co., 8 cases majolicas 
Altman, B., & Co., 1 case earthenware, etc. 
Gilbert, S., 4 cases furntture, earthenware, etc. 
Wanamaker, J., Inc., 2 cases earthenware 
Marcuse, B., 5 packages earthenware, etc. 


aT 
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WE ARE OFFERING 


HEINRICH & Co. DINNERWARE 


SPECIAL PRICES 


A VARIETY OF 


BORDER PATTERNS 
ON OUR REGULAR WELL KNOWN SHAPES 
REAL LEADERS FOR MERCHANTS WHO WANT 
TO RUN A SPECIAL SALE. 


WRITE FOR SAMPLES AND PRICES 


ENTIRE FIFTH FLOOR—49-51 WEST 23RD STREET, New York CITY 


. HEINRICH & WINTERLING, iwc. @ 
Sole Agents for Heinrich Dinnerware G Winterling Fancy China 
| | 
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HARUTA & ©, 


Il JAPANESE GOODS | 


141-147 FIFTH AVENUE 
- NEW YORK - 


Special sales from stock for 
your Spring trade. New 


AAAAAAAAAAAAAAAAAAAAAAAA 


_ Import lines for 1927 are 
now ready for your inspec- 
tion. 


NEW ENGLAND REP.—C. W. Pingree, 99 Bedford St., Boston 
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The New Offerings 
of the 


Hunt Glass Works 
Corning, N. Y. 


Will be on display 


from 
FEBRUARY 6 to 26 
Room 363 
McALPIN HOTEL 


New YorK 


You are cordially 
invited to inspect our lines 


ARTHUR L. BLACKMER 
in charge 
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Edward A. Filene Address 
(Continued from page 15) 
salers, is faced by the chain stores as a reality which he 
If he is not ready to accept the chain 
stores unreservedly at this time, he would better organize 


cannot escape. 


to sell, say, one-third or one-half of his product to chains, 
and sell the rest of it where the chains are not functioning 
yet. Gradually out of his experience he will know what 
he wants to do in the future. 

As I have said, production and distribution require 
different qualities. There have been many attempts of pro- 
ducers to distribute directly, which have been failures. No 
dogmatic statement can be made about this, of course, 
but whereas formerly I did not believe there was any 
reason why a good producer should not be a good retail 
distributor, the facts have made me changed my mind a 
good deal on this point. There are certain things, as we 
know, where the producer must or may best be his own 
distributor, such as automobiles, for example. But when 
it comes to clothing, furniture, crockery, food—in fact 
almost all the necessities where a wide variety is required, 
no manufacturers can in this era of mass production 
successfully make, at the lowest prices and the best values, 
the many things required. 

In these lines the way out for the producer is to experi- 
ment. The right way certainly is not to shut his eyes to 
what is happening and refuse to sell the chains, because by 
doing this he simply forces the chains either to manu- 
facture for themselves, or else to back new producers who 
will make for them what they need. The chances are that 
these new producers will produce for less than the old 
ones, because they will locate in the best places—the sale 
of their output being assured—that is, locate where they 
can get cheap water power, or get coal without transporta- 
tion costs, a better labor market, etc. For instance, you 
will recall that the producers of a cloth-covered octavo 
book, 150 pages, well printed, which sells for ten cents at 
retail in the Woolworth:stores and perhaps other places, 
are located at Kingsport, Tennessee. This remote town 
does not seem, until you understand the facts and reasons, 
exactly the place that would be chosen from all the United 
States for book publishing—though I understand it is a 
very charming town of nice people. 

lf the producers of all the kinds of goods which can be 
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The laundry ticket above is supposed to be the old Chin- 
ese proverb, “One picture is worth ten thousand words.” 
We won’t swear to it, but whether or no, it’s often true. 


A good photograph or illustration is the next best thing 
to putting your ware in the prospect’s hands;—it speaks 
for itself. Yes, to paraphrase the proverb, a good picture 
saves lots of gab. 


Photo-Engraving, Illustrating, Photography, Advertising 


ROBERT RAWSTHORNE COMPANY 


HEEREN BUILDING «- EIGHTH & PENN « PITTSBURGH. PA. 
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sold in mass quantities will adopt the principles that un. 
derlie the production of the Chevrolet car, the Ford car, 
the Kingsport books, the Thom McAn shoe, and numer. 
ous other articles—namely, the principle of the best qual- 
ity for the lowest price, the principle that the right toll 
profit begins only with service to the customer, the princi-, 
ple that nothing but practical, scientific production cap} 
compete sucessfully in the future—which means that. 
running production by opinions must give way to produc. 
ing and distributing on the basis of facts, scientifically, 
ascertained—then they will also greatly increase the size 
of their business and their profits; especially if they 
realize that big advertising that tells the truth, that helps, 
the customer to choose wisely, is not uneconomic, is not 
as waste, but is a real service to the progress of the world, 

I do not know how all this has impressed you. I imag: 
ine the word of a surgeon that a major operation is re-| 
quired never sounds very welcome, very attractive; but 
the surgeon may be necessary, may even be our best 
friend, even while he cuts into the tender tissue of our 
growth. I hope for one thing, at least, out of this talk) 
with you. Inasmuch as it is based wholly on a very deep 
and sincere desire to make the profession of business a 
real profession—which means a real machine for service 
for the common good—inasmuch as it is based on a real 
and sincere desire to point out to you the possibilities of! 
greatly increasing your success, and avoiding the danger- 
ous competition that is upon you—on account of all of 
these things I hope that if anything in my method or 
manner of stating the facts has been undiplomatic anc 
has offended you, that you will forget that, and simply ask 
yourself : ““How can I make or save a dollar out of whal 
has been said?” | 

If anything I have said will help you more quickly te 
become more successful and more efficient, then you wil’ 
help me to advance what I value most in life, the religior 
of service—the service in this case that helps to fight 
what is at present an almost incredible waste in produc 
tion and distribution, and which in turn underlies the 
weaknesses that cause war and poverty, class feeling, im 
sufficient funds for education, and many of the other 
things that retard the progress of the world. 

Business is one of the finest ways of expressing tru 
religion. 


: 
| 
! 


FOR SALEQ 


SHELVING, TABLES 
AND MIRRORS 


F. M. MILLER 


| 25 WEsT BroADWAY | 
New York 
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American China 
for 
American Homes 


Albright China 


for the Jobber and Syndicate Buyer 


Three Shapes 


1G GAY 6h6e 0 eee fancy 
RN EM oes, os cies occ hiss o's plain 
MEP UARNM oic' a. clic 6.5000! sisi cic oss octagon 


Send for Catalog and Illustrations 


‘Albright China Co. 


Main Office 
Carrollton, Ohio 
; Factones 
Carrollton, Ohio Scio, Ohio 
14 Kilns 9 Kilns 


i 


[he (arrollton Pottery (6. 


INCORPORATED 1903 


MANUFACTURERS OF HIGH GRADE DINNER WARE 


CARROLLTON, OHIO 
ONE COMPLETE DINNER SERVICE 
“SUPERIOR’”’ 


SEMI -SQUARE—— PLAIN EDGE 


E offer to the Department 

Store Trade highest qual- 
ity ware and distinctive decora- 
tions in commercial borders. 
Prompt and courteous service. 


| Representatives 
HERBERT K. CONNOR. CHAS. A. WEIDEMANN 
East est 


ROY E. HENDERSON 
sident 


Spode’s 
Buttercup 


The accompanying illustration shows Spode’s But- 
tercup patterm on Chelsea Wicker shape. This 
design is very simple, being two brown printed lines 
on the rim and center border, with floral groups on 
the rim and center painted under the glaze in rich 
enamels of yellow, green, and blue. The engrav- 
ing is one of the earliest applied on this shape.. The 
Chelsea Wicker shape was purchased by Spode at 
the dismantling of the old Chelsea works and was 
used by him for earthenware. ‘The lines of this 
shape are very soft and interesting. “The combina- 
tion of the Buttercup design on the Chelsea shape 
gives an effect of charm, quaintness and beauty. 


Stock carried in New York 
Send for samples and prices 


Copeland & Thompson, Inc. 
206 Fifth Avenue 
New York 


Thirty 


CROCKERY AND GLASS JOURNAL 


February 10, 19 


Ws TAR Nee eee DD 


Rates: 40 cents per line for first insertion; 20 cents per line 
lor following insertions. Seven words per line. Minimum 
initial charge $2, payable in advance. 


POTTERY SALESMAN WANTED 


ALESMAN to carry high grade line of art pottery as a 
side line on a commission basis. Something entirely new 
and unique. Box 605, care CrocKERY AND GLASS JOURNAL. 


Buyers in New York 
FEBRUARY 3, 1927 

Miss Steinfeld, lamps, C. F. Hovey Co., Boston, Mass. 244 
Madiscn Ave.,»7th floor. 

R. S. Moore, housefurnishings Emery, Bird, Thayer D. G. Co., 
Kansas City, Mo., 25 Madison Ave. 

H. E. Greenwood, housefurnishings, toys, Muller Co., Lake 
Charles, La., 128 W. 31st St..(Kirby, Block & Fischer). 

B. E. Cohn, toys, Donovan Co., Lancaster, Pa., 120 West 32nd 
St. (A. Fantl). 

D. Harrison, toys, Bullock’s, Los Angeles, Calif., 1440 Broad- 
way (Assoc. Mdsg. Corp.). 

H. L. Weaver, toys, Broadway Dept. Store, Los Angeles, Calif., 
128 W. 31st St. (Weill & Hartmann). 

N. Ellison, novelties, toys, E. Ellison & Sons, Minot, 1 Be AYA, 
Broadway (Ahrens, Smith & Ferguson). f 

Miss C. V. Capps, gifts, lamps, J. L. Brandeis & Son, Omaha, 
Nebr., 463 7th Ave. (S. M. Goldberg ). : 

Mrs. R. Turner, art goods, china, lamps, Lamson Bros. Co., 
Toledo, Ohio, 220 Fifth Ave. (F. Atkins). 

FEBRUARY 4, 1927 
Mrs. J. E. Dunwoody, housefurnishings, Chamberlain-Johnson- 


DuBose Co., 60 W. 35th St. (Wm. M. Van Buren). _ ; 
R. M. Livermore, toys, notions, Kaufman & Co., Colorado 


Wheeling Decorating Co. | 


Wheeling, W. Va. 


Gold Encrusted and Hand Painted China and 
Glassware 


Our line for 1927 will be replete with surprises. 
Don’t miss it! 


REPRESENTATIVES 


GEORGE TURNER 1. SILVERBERG JULIAN GOLDBERG 
Middle West 2 East 23rd St. 3132 Liberty Ave. 
New York, N. Y. Durham, N. C. 


—. M. BARTLETT 
180 New Montgomery St. 
San Francisco, Cal. 


17 N. Wabash Ave. 
Chicago 


7th & Los Angeles St. 
Los Angeles, Cal. 
R. D. OTTC 


Road Representative 


 —FOHHOooOn™][ ™5™5™-[ NT NRORORTqEwewea——————— — 55090000 


Springs, Colo., 1150 Broadway (F. Lilienthal & Co.). ] 
Mrs. M. Heller, art goods, lamps, Rike, Kumler Co., Dayto| 
Ohio, 1440 Broadway (Assoc. Mdsg. Corp.). 
J. G. Anthony, housefurnishings, china, glassware, 333 7th Ay 
(J. M. Biggins, Inc.). 
Miss E. Grodinsky, china, glassware, lamps, L. S. Ayres & G 
Indianapolis, Ind., 1440 Broadway (Assoc. Mdsg. Corp.). ) 
Mr. Moreland, housefurnishings, china, Mendel & Harris, In 
New Haven, Conn., 115 West 30th St. (B. F. Levis). 
J. M. Saville, glassware, housefurnishings, Zion’s Co-Op. Me 
Institute, Salt Lake City, Utah, Latham. 
A. A. Blankenmeister. china, B. Nugent & Bros. D. G. Co, § 
ae Mo., 112 W. 38th St. (National Dept: Stores, Inc.)ge19} 
oor. I 
P. Weill, housefurnshings, toys, B. Nugent & Bros. D. G C 
rie Louis, Mo., 112 W. 38th St. (National Dept. Stores, Inc.), 19) 
oor, l 
FEBRUARY 7, 1927 i 
Mrs. M. A. Russell, notions, toys, Chamberlain-Johnson-DeBo 
Co., Atlanta, Ga., 60 W. 35th St. (Wm. M. Van Buren). 
Miss M. Byrne, notions, lamps, J. M. Hartley & Sons Co., Fa 
mont, W. Va., 105 Grand (Jay & Co.). 
Miss B. Vollmer, toys, Gimbel Bros., Milwaukee, Wisc., 116 ¥ 
32nd St. | 
W. R. Whisler, housefurnishings, toys, Kerr D. G. Co., Ok 
homa City, Okla., 333 7th Ave. (J. M. Biggins, Inc.). 


FreBruary 8, 1927 
S. R. Casper, housefurnishings, Loveman, Joseph & Loeb, By 
mingham Ala., 112 West 38th St. (Littman & Storch), 14th flo 
Mr. Nevins, lamps, Gilchrist Co., upstairs, Boston, Mass., } 
W. 31st St. (American Retailers’ Ass’n.). 

Mr. Brand, china, toys, gifts W. A. Wieboldt & Co., Chicay 
Ill., 128 W. 31st St. (American Retailers’ Ass’n.). F 
L. Nubrik, toys, crockery, Crowley-Milner Co., Detroit, Mic 
100 W. 32nd St. f 
C. E. Wethington, notions, lamps, toys, H. Weil & Sons, Gol 
boro, N. C., 128 W. 31st St. (Kirby, Block & Fischer). 
T. J. Gill, china, glassware Emery, Bird, Thayer D. G@ 
Kansas City, Mo., 25 Madison Ave. b 
F. E. West, toys, Emery, Bird, Thayer D. G. Co., Kansas Ci 
Mo., 25 Madison Ave. | 


(Continued next week) 


Sean Y/ 


Representatives: 

D King Irwin E. E. Wilgus 
90) Fifth Ave, N. Y. Rooms 35, 36, 37 
E. J. Nickey 111 Summer Street 
201 Grand Avenue Boston, Mass. Western Glass Pro. Co. 

Milwaukee Earl W. Newton L. C. Smith Bldg. 

F. A. Miner & Associates Seattle, Wash. 

5 Prospect Street 9 No. Wahash Avenue Western Glass Pro, Co. 
Tochester, N. Y. Chicago 1°16 Fourth Ave., L. A, 


Western Glass Pro. Co. 
149 New Montgomery St, 
San Francisco Cal. 
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THE “AMYR” 


from 


MYOTT, SON & CO. 


This very latest pattern from Myott’s 
on their very latest Polygonal shape 
the “Trafalgar,” ivory body—is the 
very last word in dinnerware decora- 
tions. A Russian floral motif of the 
new conventional dispensation is done 
in terra cotta red, yellow, green, blue 
and purple, the whole design being 
outlined in black. The edge and 
shoulder lines and panel divisions are 
in tangerine. Uniquely striking. 


JUSTIN THARAUD, Inc. 


SOLE AGENTS 
24 West 23d St. NEW YORK 


Telephone Gramercy 5150 


The Salesman 
Art Service 


New Designs in Shapes and Patterns Now on View 
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JOHN DAVISON 


INCORPORATED 


14 Barclay Street New York 


Sole Agents for 
THE COALPORT CHINA CO., Ltd. 
Highest Grade of English China 
F. WINKLE & CO., Ltd. W. MOORCROFT, Ltd. 
Earthenware Art Pottery 
ADDERLEY’S, Ltd. STEVENS & WILLIAMS, Ltd. 
China and Earthenware Rock Crystal and Cased Glass 


All Makers in the Front Rank of English Productions 


Handsome Line of 


LAMPS 


with Silk and Parchment Shades 
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New York Directory 


IMPORTERS 
FERDINAND BING & CO.’S, Suc- 


cessors, 67-69 Irving Place, near 
18th St. 

Art Pottery, Bronzes, Marbles and 
Lamps. 
EDWARD BOOTE, $5-87 West 28d 
St. 

Cauldon China. Wood & _ Sons’ 


Earthenware, Gibson & Sons’ Teapots. 


GEO. F. BASSETT & CO., 141 Fifth 
Ave. 
“The Dinnerware House of America.” 


L BERNARDAUD & CO., 61 West 
28rd St. 
French China Dinnerware, Short 


White China for Decorators. 
meat BLOCH & CO., 87-41 East 18th 
ta 


Lines. 


Importers of Chir» and Glass, Mfrs. 


of Lamps, Shades aud Novelties. 


CONTINENTAL CERAMICS CORP., 
149-151 Fifth Ave. 
Importers of Thomas, Krister and Bo- 
hemia decorated and white dinnerware. 


Open stock patterns carried. Telephone 
Ashland 7816. 


COPELAND & 
206 Fifth Ave. 


THOMPSGCN, Inc., 


Copeland’s China, Earthenware and 
White China fancies. Phone, Ashland 
2975. 

JOHN DAVISON, Inc., 14 Barclay St. 
English China, Earthenware and 
Glass. 

EDWARD B. DICKINSON, INC., 


L9 West 28rd St. 

English “Ceylon Ivory” Dinnerware, 
Rockingham and Ivory Teapots, “Hook- 
Lid” Teapots. 


A. J. FONDEVILLE & CO., 24 West 
28rd St. 
Successors to Fondeville & Van Ider- 
stine. Importers of China, Glass and 
Earthenware. 


OTTO GOETZ, 1NC., 122 Fifth Ave. 
Importer of Crockery, China and 
Glassware for immediate delivery. 


HARUTA & CO., 141 Fifth Ave. 
Importers of Japanese goods. Phone 
Caledonia 4475. 


HAVILAND & ABBOT CO., 
Broadway, corner 21st St. 


HAVILAND CHINA CO., Inc., 1107 
Broadway. 
The Famous 
known since 1840. 


HEINRICH & WINTERLING, INC., 
49-51 West 28rd St. 
Dinnerware from Heinrich & Co.. Selb. 
Also Fancy China from Winterling. 


HERMAN C. KUPPER, Inc., 89-41 


West 23d St. 
Ahrenfeldt French China. 


920 


“Haviland China” 
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KAntA CHINA CORP., 39 W. 23rd 
Sv. 
German dinnerware and fancy china. 
Gram. 0687. 


LEVY BROS. CHINA CO., 
Keap St., Brooklyn. 
Importers ‘and decorators. Large stocks 
dinnerware, 23-piece tea sets, service 
plates. Immediate delivery. 


467-9 


MADDOCK & MILLER, Inc., 39-41 
West 28d St. 
English Wares of Merit: John Mad- 
dock & Sons, Royal Worcester, Aller- 
ton’s Crown Ducal Ware, Carlton 
Ware, Price Bros. Teapots. 


MOGI, MOMONOI &CO., 
16th St 
Importers of Japanese Goods. Tele- 
phone—Stuyvesant 8595-8596-8597. 


105-107 East 


The Fifth Avenue 
Building 


Uptown Headquarters 


for the 
Pottery Glass China 
Metal Goods and House- 


wares Trades 


east BROS., 58-57 West 23d 


Japanese Goods. 


FRED. C. REIMER CO., Inc., 49-51 
W. 28rd St. 
“Krautheim” — Dinnerware, “Schier- 


holz’—Art Goods, “Royal Dux’”—Art 
Goods, ‘“‘Theresienthal”—Fine Crystal, 
Venetian Glassware, French and Italian 
Pottery, White China. Phone Gram- 
ercy 5181. 


ROSENTHAL CHINA CORP., 149. : 
151 Fifth Ave. : 
Importers of Rosenthal china dinner- 
ware, placeplates, lamps, art figures, 
Hotel china. Telephone Ashland 7816, : 


FRANCIS H. RUHE, 14 West 28rd = 
Ee 


Importers of China, Glassware and = 
Specialties. Telephone Gramercy 2228, = 


PAUL A. STRAUB & CO., 105-107 
Fifth Ave. E 
Tirschenreuth Dinnerware, Old Abbey = 
Ivory Body Dinnerware, Rona and | 
Verra Crystal Tableware. Specialties = 
in glassware, etc. : 


ROBERT SLIMMON & CO., 96 to 102 = 
Church St. i 
A. J. Wilkinson’s, Ltd. Bourne & : 
Leigh, R. Sudlow & Sons, Shorter & = 
Sons, Royal Aller Vale and Wat- | 
combe Pottery. : 


NATHAN STRAUS & SONS, ie 
119 Fifth Ave., at 19th St. : 
Large stock of imported open-stock = 
dinnerware. Sole distributors of 2 
“Royal Schwarzburg” and “Superieur” | 
Limoges dinnerware, Gift Shop Spe- 
cialties. : 


TAIYO TRADING CO., Inc., 101 Fifth = 
Ave. = 
Japanese China, 
Brac. 


B. TOMBY & CO., 20 West 23d St. = 
Representing: Hutschenreuther Selb, = 
Schlegelmilch, Schoenwald, Villeroy & = 
Boch, etc. s 


JUSTIN THARAUD, Ince., 24 West | 
28d St. E 
Sole Agent for L’Union Ceramique, = 
Limoges, France. 

Myott, Son & Co., Hanley Staffs, Eng- 
land. Royal Bayreuth China, Bavaria. 2 
Telephone Gramercy 5150. : 


VOGT & DOSE, 14 W. 28rd St. 
Open stock dinnerware patterns. 
White China for decorating. & 


J. H. VENON, Inc., 104 Fifth Ave. 
Martin China, Limoges ; Gustaf berg E 
China and Earthenware, 
Kosta Crystal, Sweden; 
China and Earthenware, Sweden. 


KENNARD L. WEDGWOOD, 2552 
Fifth Ave., between 28th and 29th = 


Lamps and Bric-a- H 


phone Madison Square 7429. 
DOMESTIC GLASS aan 


orated Glass and China. ie 
Looker, 366 Fifth Avenue, representa- 2 
tive. 


BRYCE BROTHERS COMPANY = 
Blown lead glassware in Crystal and = 
Colors—Cut, Etched and Engraved. 
J. Duncan Dithridge, Representative = 
240 Fifth Ave. 
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way, at 24th St. 


Seneca Glass Co., lead blown table 
and lighting glassware. 


Oxford Pottery Co. 


| 
*HOENIX G™ASS CO., 230 Fifth Pope-Gosser 


| Ave. China Co., dinnerware. Telephone 
Illuminating glassware, electric port- Watkins 8634. 
ables, oil lamps, etc. Telephones, 


DECORATORS 


FLOGEL DECORATING WORKS, 
129-131 Fifth Ave. 
Dealers and Decorators of Fine Glass 
and China. R. H. Flogel, Proprietor. 
Phone, Ashland 2355. 


LOTUS GLASS CO., 
Averue Building. 
China and glass decorators. Gold en- 


_ Ashland 9024-9025. VAIL AND YOUNG, 200 Fifth Ave. 
Representing 
The Coshocton Glass Corp. 
The Belmont Tumbler Co. 
Sneath Glass Company 
Jackson Vitrified China Co. 
W. I. Tycer Pottery Company. 


“HE H. E. RAINAUD CO., 225 Fifth 
| ve. 


_ Table, Boudoir, Desk, Piano, and Floor 
_ Lamps in exclusive designs and finishes. 


_ Dela Croix & Monroe, representatives. INC., Fifth 


‘HE MAIBRUNN CO., Inc., 44-46 HENRY WITTE, 48 West 28rd St. 


| East 25th St. 
_ Lamp Shades and Lamps. 


| Telephone 
Madison Square 8860-8861. 


crusted, lustre, plate etchings and light 
cuttings on colored and crystal glass- 
ware. 


Representing Maryland Glass Co., 
Cumberland, Md., and Guerin-Poyat- 
Elite, Ltd., Dinnerware Lines. 


ili Qf 
CAMBRIDGE (0.) GLASS CO., New A. E. HULL POTTERY CO., 200 MANUFACTURERS’ AGENTS Z 
‘York Salesroom, 184 Fifth avense: Pee oe: Pir “i = 
| Manufacturers “Nearcut” tableware, anufacturers an mporters, Earth- " og | 
_ thin blown tumblers and stemware. enware, China and Glassware. we CO., Fifth Ave : 
ROSEVILLE POTTERY CO., 18 Representing Fenton Art Glass Co., = 
ECONOMY eee oO Og E les West 28rd St. F. D. Van Arsdale, Glassware, cut, colored and plain. = 

town, W. Va. D. ve. Builda HURE New York Manager. t Sterling Glass Co. Fine Heavy = 
sentative, Fifth Ave. Building Art Pottery—Jardinieres, etc.—Chil- Cut Glass. Westmoreland Glass Co., 2 

, Fine blown tumblers and stemware. dren’s Items. High parade: agile Glassware and = 
Specialties. Indiana Glass Co., Pressed = 
FOSTORIA GLASS CO., 141-147 THE SEBRING POTTERY CO., Se- — Tabie Glassware and Lamps. West End = 
- ‘Fijth Ave. bring, Ohio. Pottery Co., Dinnerware and Special- = 
| Pressed and blown glassware. Chas. New York Office and Sample Room, ties. Co-Operative Flint Glass Co, = 
| L. Weddle, Representative. 206 Lexington Ave. Chicago Office Table and Soda Fountain Glassware, =z 
. and Re on os ee nan ae Aquaria, etc. Telephone, Gramercy = 
ln . ture art building, Spaces an 6311. = 
i pee anc, 220 Fafth 931, 666 Lake Shore Drive. = 
_ Lighting glassware, glass specialties. THE CRESCENT CHINA CO., Se- D. KINGIRWIN, Fifth Avenue Build- = 
\ bring, Ohio. ing. = 
SUSQUEHANA CUT GLASS CO., M. I. George, Representative, 206 Lex- Iroquois China Co., Hotel China. Na- = 
i , ees Representative, 139 ington Ave. High-Grade Dinner Ware. tional China Co., Quality dinnerware. = 
1 ve. Paden City Glass Mfg. Co., Table, sod~ = 
JOHN L. PASMANTIER & SONS, 5 aL , , = 
THE ROSBERN GLAsswaRE West 20th St. CRMC GReSIS a iclephone, Ceaser ll 
- CORP., 12-14 West 21st St Quality Dinnerware and Pottery Spe- 6571 , PHONE, SCY, = 
| Manufacturers Be Tight cat and gold sees Telephones a eed Z 
: 0540. = 

| encrustations. Phone Chelsea 0746. THOMAS G. JONES, Fifth Avenue = 
| uilding. = 
WESTON GLASS CO., INC. : Representing McKee Glass Co, D. C. = 
' Blown Tableware. T. W. Hamilton, = = 
IR ee LOMF eth A Jenkins Glass Co., McDonald Glass = 
BULCCEULALiVe, : Oe COX & COMPANY oe Inc. Telephones, Gramercy = 
UNITED STATES GLASS CO., Albe- Fifth oe = 
\ marle Bldg., 24th St. and Broadway. EIU LN = 
| Pressed and blown glassware. Entire 5th Floor GEO. C. KINDT & CO., Inc., 19-21 W. = 
N. W. corner of 17th Street yes a At ny = 

WESTMORELAND LA a 2 anutacturers an actory gents. = 
ine C. Gray on el, oe Telephone Watkins 8467 eS ey pee gots, Se = 

| tives, Fifth Avenue Building. ays, mahogany Candiesticks, oor 
| Pressed Bicone decorated eaerare Gl nD, See ae sues = 
ties: Dp wares, decorated basket wares, = 

i meee cs aSSw ere toys, dolls. Telephone, Farragut 8850. = 
i, Imperial Glass Company = 
“AMPS, SHADES AND LIGHT- Huntington Tumbler Co. McKENNA BROTHERS SALES =: 
- ING FIXTURES The Silver City. Glass Co. CORPORATION, 1271 Broadway, =z 
Lewis County Cut Glass Co. corner 32nd Street. = 

CHE BRADLEY & HUBBARD MFG McKenna Brothers, cut, colored and = 
I ; : : decorated lines; Utility Glass Works, =z 
hr Bldg., Fifth Ave Dinnerware pune, ae a rt tanec = 
j 3rd, St. ‘ ings. Telephone, Pennsylvania : = 
| mec Lighting Fixtures and The C. C. Thompson Pottery = 
Nad Co. Bega J. MOSCOVITZ, 10 W. 24th =z 

; t z 
peor BRISBOIS, INC., 200 Fifth Representing Knowles, Taylor & = 
Ave. Knowles Co., dinnerware, and Hirsch- = 
. Room 210, Lamps and Cut Glass. Underglaze Hotelware Malgood Co., decorated glassware. = 
| Cook China Co. Phone Gramercy 1869, = 
aN HAWTHORN, 225 Fifth = 
y ave. PHILLIPS, THISTLE & SMITH = 
Wrought Iron Lamps. “The Better P ottery : ‘Idi: ma we 

| King en Maron Shacee INC., Onyx Building, 1107 Broad z 
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SOUP BOWLS 
BOUILLON CUPS 
BREAD AND BUTTER 
PLATES 
SERVICE PLATES 
SALAD DISHES 
SALAD PLATES 


etc. 


Ths Service Line affords a pleasing departure from the con- 
ventional and will merit the appreciation of the discriminating 
users. It has been developed in transparent rose-pink and light 


Precn: 


All items may be had individually, or in assortments or sets 
for bridge luncheons or other special services. 


United States Glass Company 


PITTSBURGH, PENNSYLVANIA 
The Salesmen have Samples to Show You q 
e 


“SHADED LIGHTS” 


For Chandeliers and Brackets. New 
Shapes, Colors and _ Decorations. 
Now Ready. Write for Samples. 


DELICA WHITE 


BEST GLASS FOR LIGHT 


K. G. IL. “0° SATISFY 


Crystal, Colors Kopps’ Railroad 
and Cased Glass and Marine 
for Illuminating Signal Glass 
Uses. -<&- Special Glass 
Novelties and Berean: for Special 
Specialties Purposes 


KOPP GLASS, Inc. 


Swissvale, Pa. 


NUMBER 337 
THE ET igh hd SERVICE LINE 


CHOP PLATES 

COMFORTS 

CUPS AND SAUCERS 

SUGAR BOWLS 

CREAM PITCHERS 

CAKE PLATES 
(HANDLED ) 


etc. 


“Theresienthal”’ } 
Stemwmares a 


“Krautheim”™’ 
Dinnerwares 


““Schierholz”’ 
Dresden Art Goos 


“Royal Dige 
Art Goods 


‘Venetian Art Glasswares and 


Many Gift Shop Novelties”’ 


now being shown throughout the county 
by our representatives. “A postal card wll 
inform you when they will be in. yilf 
vicinity. 


FRED C. REIMER Co., In 
49 West 23rd Street New York ct 


you want 


A Job 

A Line 

A Salesman 
A Buyer 


or anything else connected with: 
the China, Glass, Housefurnish- 
ing and Lamp Trades 


Advertise for it in the Classified 
Section of 


The Next Time 
| 


Crockery and Glass Journal 


and 


40 cents per line ‘or first insertion; 
20 cents per line for following in- 

Rates: sertions. Seven words per lin 
Minimum initial charge $2, paye: 
ble in advance} 


Overlooking Madison Square, ‘‘Where Fifth Avenue Crosses New York’s Main Street” 


Haviland China 


Is Now Installed in Its Modernly Appointed and 


FASILY-REACHED NEW HOME 


1107 Broadway, at Twenty-fourth Street, New York 


It is a great pleasure for us to 
extend to our friends in the 
trade a cordial invitation to 
visit us in our new home 
which by reason of its very 
central location is accessible 
from all points. We are 


TRADE MARKS 


vil 
Qe ey 
France 
on white china 


DECORATED BY 


a 


on decorated china 


showing many new designs of 


GENUINE HAVILAND 
CHINA for the Spring sea- 
son which by virtue of their 
beautiful decorations and at- 
tractive shapes should not be 
overlooked. 


Haviland China Co., Inc. 


Telephone— Watkins 2967-2968 


PUBLISHED WEEKLY SINCE 1874 


IN THIS ISSUE 


Peter Potter broadcasts the thirty-fifth 
annual banquet of the Pottery, Glass 


sll aT . and Brass Salesmen’s Association 
OUS OYS at the Hotel Astor. 


WHAT MAKES AN EDUCATED 
BUYER? This is an instructive article 
by W. S. Hays that will beeread 
with interest by buyers& 


<i 


What the Potteries Are Doing ard up*o- 

the-minute Glass News by Mk Ke 

Zimerman, our regular Pittsburgh wz 

and East Liverpool corre- . 
spondent 


es 
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Timely news of Chicago by J. H. Sni¥the 


ate 


= FEB. 17, 1927 A complete list of New York Imports for 
the week 


SN 


VAM 


Reliable Income Tax Information by M. L. 
Seidman, Certified Public Accountant 
and Income Tax Expert, who gladly 
answers Income Tax prob- 
lems for our readers 


ATI 


Crockery 


Will It 
Interest You 


To know the names of the best manufacturers and whole- 
salers in the lines you are interested? 


To know where you can get the goods you want? 


To know what the latest news of the trade is? 


To know how to increase the efficiency of your department? 


To have a permanent New York mailing address? 


To receive information about any particular line? 


To receive a reminder of coming events and activities? 


To be advised about important changes in the trade? 


To be listed in advance of your coming to the New York 


market ? 


CROCKERY AND GLASS JOURNAL 


will do all these things for you 


Clip the coupon below and receive 
the paper regularly each week. 


DEMAREST PUBLICATIONS, INC., 


45 East 17th Street, 
New York. 


Gentlemen :— 

Please send the CROCKERY AND GLASS 
JOURNAL (including the Special Holiday 
Edition and Spring and Fall Buying Num- 
bers) to the following address for which .... 
enclose ...... forsee ne year. 


Office, 45 East 17th Street. Entered as second-class matter September 2, 


Vol. 104. 


No. 7. 


SUBSCRIPTION PRICE 


Domestic 
$3.00 a year 
$5.00 for 2 years 


Canada 
$4.00 a year 


Soreign 
55.50 a year 


Feb. 17, 1927. 


and Glass Journal, published weekly at New York, by Demarest Publications, Inc. Subscriptions, $3 per year. Editorial and Advertising 
1920, at the post office at New York, under the act of March 3, 1879 
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The right to use this 
emblem denotes lead- 


ership. 


HEY are the first important 

factor in the sale of dinnerware. 
Unless they are pleased, there’s no 
sale. 


They will brighten up when they see 
our YORK set in this attractive new 
pattern. It is graceful in shape, smart 
in design and beautifully decorated. 


It will easily be a leader in your stock. 


Pattern M-421—Eye arresting beauty is achieved by the use 
of a paneled border of soft colors, in which are clusters of 
brightly tinted flowers. A note of classic dignity, an em- 
bossed Doric fluting, is a notable feature of the well pro- 
portioned York shape. A Gold line rims the plate and adorns 
—=_~ the handles of the covered dish. 


5 I 
‘Che Gawain D Knoles: 


EAST LIVERPOO 


$+ 


| 
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GOOD 
DINNERWARE 
IS ALWAYS 
ADMIRED— 
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Good dinnerware is always an object of pride. ‘The manufacturer of a beauti- 


/ ful dinnerware creation takes great esteem in his product. The body, pattern and 
ie shape are all the result of infinite care and planning—the result itself an achievement. 
E| 

\E| : ; HE ; 

u In the showrooms the dinnerware beautiful is displayed to its best advantage and 


~O 


after it reaches its final destination the home, it becomes the pride of the good house- 
wife whose well-laid table it graces to her great joy and satisfaction. 


It is always a matter of personal satisfaction to the Advertising Department of 
the CROCKERY AND GLASS JOURNAL to prepare layouts and display the dinner- 
ware creations of the potteries to their best advantage. [he experience and coopera- 
tion of this department is always at the service of manufacturers without additional cost. 


A postcard request 
will bring our rates 


Demarest Publications, Ine. 
AS mlastaie thm oeleet New York 
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Now It’s 
“DERWOOD” 
IVORY 


Our entire New No. 4 Plant at East Palestine 

has been turned into production of this warm, 

creamy, lustrous body, with colorful decorations 
styled in present day vogue. 


Coming! Watch for the New 


POON 


W.S.George 


a 


“ARGOSY” SHAPE 


Now being modeled—the triumph of 25 years 
leadership in the American pottery industry 


THE 


mo LOR SHAPE” 


A Creamy White Body 


THE W. S. GEORGE POTTERY CO. 


General Offices, East Palestine, Ohio 
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Plant No. 1: East Palestine, O. Plant No. 3: Kittanning, Pa. 

Plant No. 2: Canonsburg, Pa. Plant No. 4: East Palestine, O. 
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Flame Pottery | 


A Rediscovery Lost to Sctence for Two Thousand Years 


Newest-Oldest art in Decorative Pottery. Unique in both 
appearance and the method of making. 


It is Nature’s own art—this; the imprisonment of the 
prismatic color lights of FIRE on imperishable vitrious 
clay by a special secret procéss . . the: priceless treas- 
ures of the actinic rays of pure flame, caught and held 

in eternal splendor. 


FLAME POTTERY is entirely different from 

anything you have offered, it will strike the most 
| responsive cord of your own love for the beauti- 
ful and inspire the instant enthusiasm of your 
patrons. No duplicates are possible since the 
delicate tracery markings are beyond human 
control. 


$< $$ -- — 


Being the first to display FLAME POTTERY 
means the enhancement of your reputation for 
exclusiveness and discrimination. 


Catalog with Color Samples 
Available Upon Request 


Ceramic Flame Co., Ine. 
Office and Salesroom 
METROPOLITAN TOWER 

One Madison Avenue 
NEW YORK 
Phcene Caledonia 5466 


Piyuary 17, 1927 


Wheeling Decorating Co. 
Wheeling, W. Va. 


: jyold Encrusted and Hand Painted China and 


Glassware 


| 
: 


Sa | 
i 


Jur line for 1927 will be replete with surprises. | 


Don’t miss it! 


REPRESENTATIVES 
EORGE TURNER 1. SILVERBERG JULIAN GOLDBERG 
Middle West 2 East 23rd St. 313% Liberty Ave. 
N. Wabash Ave. New York, N. Y. Durham, N. C 


Chicago 
E. M. BARTLETT 
h & Los Angeles St. 
Los Angeles, Cal. 


180 New Montgomery St. 
San Francisco, Cal. 
R. D. OTTCG 
} Road Representative 


Our Water Lamps are only one of many 
new things in fine cut crystal and colored 
glassware we are now showing. 
Displayed through February, Room 362, 
Hotel McAlpin, New York. 


F. L. MORECROFT Cc. G. HOWE 
In Charge 
| IDEAL CUT GLASS CoO. 
aS CANASTOTA, N. Y. 
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See the 
leading pottery lines 
in one building— 
on One buyiné¢ trip 


Out-of-town buyers who come to 
The Fifth Avenue Building are of- 
fered the great convenience of mak- 
ing one buying trip suffice for their 
Whether 


their special line may be art and gift 


seasonal requirements. 


novelties, earthenware, lamps or 
glassware, they will find many 


firms displaying their needs here. 


You are ten minutes by subway 
from the Pennsylvania - Station, 
thirteen minutes from Grand Cen- 
tral. A subway entrance is in the 
building. Surface lines and busses 
pass the door. ‘Iwo elevated lines 
are but two blocks away. The 
theatrical and leading hotel district 


lies within walking distance. 


The FIFTH AVENUE BUILDING 


Broadway and Fifth Avenue, 
at Madison Square, New York 


“More than an office building” 
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HE world-wide: popularity of china by 
Theodore Haviland is due not only to 
its leadership in quality but also to its wealth 
of charming designs. This creates an un- 
usual opportunity to have something indi- 


vidual. 


To enhance this opportunity comes the 


new “Cluny” pattern, cast on the beautiful 
colonial Pilgrim shape. The decoration is of 


old-fashioned garden sprays; passion flow- 
ers, morning-glories, camomile and others in 
delicate natural colors. The soft ivory band 
and the floral border in deep blue and gold 
are further touches of richness. 

This is a superb example of the origin- 
ality and skill of Theodore Haviland artists. 
which have long influenced the entire china 
industry. 


Fs H4;, Piease Note: All true Theodore 5 

S ¢ Haviland china — with its incom- Theodore Haviland 

O B= parable hardness of hody, depth i 

DFRANCEZ? and quality of glaze, brilliancy of FRANCE 

EA (| ash and perfection of detail — Teens CH MAE 
years one or both of these marks. 


Write CHina Mark 


Theodore Haviland china can he had from all good 
dealers, If your dealer does not carry il, he can get tl 
fer you. Ask him to write us for full information, 


A booklet in color, displaying many of the most 
famous of Theodore Haziland designs in table 
china, will be sent on request. 


THEODORE HAVILAND & CO. 
26 WEST Dea STREET. NEW YORK 


Canapian Orrice: Tueoporr Havirann & Co., Toronto 


EsTABLISHED IN 1874 
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BUSINESS STAFF 


President 
F. CALVIN DEMAREST 


NORTON B. JACKSON 


Assistant Editor 
B. M. WISNER 


Office Manager 
FREDERICK S. OLIVER 45 EAST 17th STREET 
Art Director 


United St : 
JOSEPH GOOLD aun erates 


Canada . 


Single copies . 


SASL SOL SGLN NGL NGL NZ NZ NPL SP OFA CNG A AN 


The Representative Paper of the Industry 
Devoted to 


CROCKERY, GLASS, HOUSE FURNISHINGS 
LAMPS, GIFT SHOP GOODS, 

Editor DOLLS AND TOYS 

Published Every Thursday 


DEMAREST PUBLICATIONS, Inc. 


SUBSCRIPTION RATES 


Other countries in postal union . 
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| The machinery mortality rate in the Although Europe still lags far be- 
w Long — United States is high. In accord- European hind her previous siti awe 
Behe chines Wig. g “en Tesde ne pe ae position as an 
a ance with the axiom that the tas : Picket American market some reason for 
one goes ahead the more one leaves iis encouragement from recent events 


bqind, the American manufacturer is in the habit of 
scipping old machines and factories to make way for 
n@ and better ones. 

his brings him into controversy with the income tax 
coector. Every train arriving at Washington deposits 
coiptrollers, corporation treasurers, attorneys and cer- 
tifd accountants with brief cases bulging with papers 
reting to income tax disputes, a large proportion of 
whm, according to the Department of Manufacture of 
th Chamber of Commerce of the United States, relate 
to lepreciation of machinery and other properties used 
in production. 

Tany of these questions hinge upon the average life 
of: machine. One manufacturer might contend that it 
wi be obsolete in five years, another in ten and the 
Breau of Internal Revenue in fifteen. 

‘0 determine the average length of life of machinery 
nlifferent industries the Department of Manufacture 
ha embarked upon a study of this phase of deprecia- 
tic cooperating with trade associations. The aim is the 
sstblishment of mortality standards for machinery for 
rh guidance of the income tax collectors as well as in- 
lury—to determine, in other words, the average pace 
of rogress and how fast machines succumb to the ravages 
of | old age and the competitive onslaught of newer and 
mle effective machines. 


is afforded by a survey of export trade of the United 
States during the first three quarters of the present vear 
made by the Department of Foreign Commerce of the 
Chamber of Commerce of the United States, the re- 


sults of which are summarized in “Our World Trade.” 


“Our export trade with Europe,” the Department con- 


cludes, The decline in our ship- 
ments to that continent for the nine months of 1926 
amounted to $258,612,000 as compared with a loss of 
$269,873,000 shown by the figures for the first half of 
the year. Exports to five other grand divisions showed 
the following substantial gains: Asia, $75,250,000, or 
24 per cent; South America, $31,318,000, or 11 per cent; 
North America, $30,309,000, or 4 per cent; Oceania, 
$17,624,000, or 13 per cent; and Africa, $10,428,000 


or 16 per cent.” 


“shows improvement. 


Most of the larger European markets showed improve- 
ment for the third quarter, although continuing to show 
declines for the year to date. 
kets increased their purchases: 
tugal, Rumania, Czecho-Slovakia and Austria. 
to the Irish Free State more than doubled, increasing 


$6,739,000, or 137 per cent. 


Five minor European mar- 
Irish Free State, Por- 
Exports 
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Annual Banquet of the Pottery, Glass and Brass Salesmen’s Association held at the Hotel Astor, last Friday night. 


“Look this way, please!’’ and everyone present hearkened to the cameraman’s command and tried to look pleasant as the flashlight gun boomed at the Thirty-fifth 


Broadcasting the 1927 P. G. and B.S. A. Banquet 


By PETER POTTER 


otel Astor, February 11.—Hello everybody. This 
5 eter Potter broadcasting from the North Ballroom 
>f h’ Hotel Astor the occasion being the thirty-fifth 
anual banquet of th’ Pottery, Glass and Brass Sales- 
mi’s Association. I’ve been attendin’ these affairs 
oia good many years and they seem to get better 
svy year. If that’s possible. What acrowd! I just 
sa young Percy Leyland come in. Nice fellow Percy 
in awfully polite. There was an old fellow sellin’ 
1e spapers out in front of th’ hotel as Percy came in. 
‘Kening Sun?” said th’ old fellow to Percy and Percy 
ip and says: “Evening sir.” The committee cer- 
aily made a success of this banquet. “Eddie” Ham- 
nad is chairman and the rest of the committee con- 
is; of Arthur G. Stier, William S. Pitcairn, Howard 
R. andy, Charles H. Phillips, Jr., J. Meredith Miller, 
).King Irwin, Harry S. Clarke, William C. Lynch, 
*, Salvin Demarest, Kirk R. Bryce, John J. Hines, 
fuus Rosenfeld, Edmondson Warrin, William H. 
screiber, Alfred B. Gunthel, Thomas Smallwood, 
fuin Tharaud, Charles Herman, Paul Schneeloch and 
Dsar Kopel. All well-known in th’ trade. Here’s 
701 old “Jack’’ Hines, former president of the Asso- 
izion. Jack’s keeping up with his golf this winter 
vin th’ weather permits it. “Marc” Lester is down 
roi Canada. Hasn’t sung any songs yet. There’s 
ong Justin Tharaud, Jr., lookin’ spick and span. 
[Lyre serving the soup now. Fred Oliver is sparring 
vi1 his soup. He leads to his face with a right hook. 
ce one for Fred. Let’s glance around and see 
vi’s here. Ah, here’s Herbert & Neuwirth’s table 
—ft to right—Max Herbert, Sam Neuwirth, P. P. 
diss, W. C. Bowes, and Herman Kashins. Well, 
ve, if there isn’t “Gabe” Torlotting, the intrepid 
vitor. Homer Milligan, all the way from Ohio. That 
(01 looking fellow over there is “Bill’’ Anthes, with 
d¢man C. Kupper. There’s “Jack” Wilson, with 
ic7in M. China Co., looking as neat as a spotted pup 
iner a red wagon. Lookit the gang at “Cal” Dem- 
rit’s table. Looks like a meeting of th’ Board of 
\l2rmen—only happier. “Cal” is at the head of the 
at and Sharpshooting “Eddie” Reiwald is at the 
thr end. “Eddie” was never known to miss anyone 
vita roll. Ask “Alec” Shaw. “Eddie” has more 
ol, than a Polish wrestler. “Martie” Kelly is along- 
ic of “Cal,” “Bill” Tribelhorn, and “Bill” Nicholas. 
N:k” is all the way from Pittsburgh. Great boy. 
1i brother is a dern good wrestler. Next to him is 
'.V. Dalrymple. Good looking fellow, Dal. “Ken” 
ing is with him. “K. O.” is from Sebring and he’s 
).K. Ah—“Bill” Anderson, F. S. Oliver, “Bob” 
se-dsley with his trick moustachio, Fred Hecker, 
Nat th’ heck and young Mister Rosenthal. Lined 
Pp longside of him are J. K. Wilson, George Wesp, 


ie Smith, “Sid” Hirsh, Alec Shaw and “Gene” 


| 


PRESIWOENT 
JOLIUS 


ROSENFELD. 


¢ VACK Son) 7) 


Fondeville. Gene’s having a good time even if he 
has to go way out to East Orange tonight. Gosh, th’ 
evening is going fast. Here we are to th’ dessert. 
They all seem to be enjoying it over at “Eddie” Ham- 
mond’s table. “Bill,” Mackey, H. Strikow, Charlie 
Phillips, Harold Phillips, Walter Pflum, Harry Mos- 
covitz, John Postley, Charles Postley and W. E. Wells 
are at Ed’s table. “W. E.” is looking very fit. Great 
character and a leading light in th’ industry. That 
fellow that just breezed past was “Lou’’ Owen, secre- 
tary of th’ Association. Breezin’ along with th’ breeze. 
“Lou” can certainly lay ’em out on th’ links. “Howdy” 
—Earle Bromfield with Wanamaker’s. Hello, Walter 
Browning of Gimbel’s. You’ve got a long ride out to 
West Orange, tonight Walter. “Lou” Reisenstein is 
here all th’ way from Pittsburgh. Well I’ll be derned 
if here isn’t little E. H. Bennett of the Jewellers Cir- 
cular. Hello “E. H.’’ Lookit th’ merry little group 
at Herman Kupper’s table. “Lou” Reisenstein, Al- 
bert Weber, “Bill” Anthes, “Art” Renz, Fred Grob 
and Joseph Tharaud. Senator Nathan Straus, Jr., is 
at the head of Nathan Straus’ table. There’s Charles 
H. Phillips, Jr., and William L. Tickell. And there’s 
Charlie Sebring over at table 24. No trade banquet 
would be complete without Louis Levine. Of course 
he’s here and as cheerful as ever. “Lou” Owen heads 
table No. 3. He’s breezed into his seat at last. At 
his table are E. H. Peck, Tom Smallwood, George 
Anthony, H. C. Smallwood, L. Anthony, J. D. Dirth- 
ridge and “Jack” French. W. H. Schreiber heads 
table No. 6. With him are E. L. Van Buskirk, Jr., 
Louis Klein, John Kaiser, R. Tanaka and G. Nakay- 
(Continued on page 26) 
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What Makes an Educated Buyer? 


By W. S. Hays, 


Secretary of the National Gift and Art Association 


T no time in the merchandising history of this 
A country, has the desire for knowledge so nearly 

approached a mass movement by the buyers of 
merchandise as today. We are in the midst of a twentieth 
century of learning. The evidence lies on every hand. 
Books on the origin, development and present-day manu- 
facture of a great number of products are in great demand 
and suddenly become best sellers to the amazement of the 
publishers. Trade publications sense the importance of 
providing complete information to their readers, the buy- 
ers, on the products in their respective fields; and as a 
consequence these trade publications are creating depart- 
ments to answer the rising flood of inquires that reach 
them every day. The value of the leading trade publica- 
tions, as sources of information to retail buyers, cannot 
be over emphasized. 

Trade publications are research laboratories that se- 
cure data from manufacturing, selling, merchandising and 
advertising sources to present this data in interesting and 
comprehensive form for the benefit of their readers. 


The initiative of the trade publications has in many in- 
stances provided an incentive to the organizations and 
individuals benefited, who have in turn attempted to sup- 
plement the work of these publications by making inves- 
tigations and then drawing their own conclusions. So that 
today, we find individual manufacturers and retailers in 
the business world of keen competition, doubly fortified 
and equipped by their own pioneer work and that of the 
trade publications. 


Probably no association has recognized the opportunity 
and necessity for exhaustive merchandising research more 
than has the National Gift and Art Association. This 
association, a permanent organization whose membership 
includes over one hundred of the leading manufacturers, 
wholesale distributors and importers, has not only pio- 
neered in the gift and art merchandise field, but it has as 
well looked to the broad general field of all buying, to 
determine a method whereby merchandise can be more 
readily sold by retailers at large. 

Realizing the potential profits in gift and art merchan- 
dise to various types of retail stores, the National Gift and 
Art Association has sought some means to stimulate buy- 
ing in gift and art shops, furniture stores, department 
stores, interior decorating shops, jewelry stores and many 
other retail outlets whose general merchandise can be 
enlivened by appropriate displays of gift and art wares. 
Gift and art wares have an individuality that lends at- 
mosphere and attractiveness to retail stores in general, and 
the appreciation of this has prompted many retailers to 
create gift and art departments. They are the atmosphere 
and environment of the home. They make it livable. 
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Gift and art wares, by this individuality, “tone a 
dress up” retail displays and for this reason, gift and ; 
merchandise has provided a noticeable and dependa 
stimulus to every day buying. 


In line with the thought of every-day buying, the } 
tional Gift and Art Association originated the slog 
“Every Day is a Gift Day.” This slogan has been adop| 
by an increasing number of manufacturers and retail 
who incorporate this expressive slogan in their gene 
advertising. | 

As the progressive leader in its field, the National € 
and Art Association first realized the absolute necess 
of large concentrated buying markets for the retail bh 
er’s convenience. 


Such markets as the Spring and Fall shows of 
National Gift and Art Association provide complete ¢ 
plays of every known item of gift and art wares, includ 
exclusive American lines as well as the latest importatie 
These semi-annual shows held in the Adelphia Ho 
Philadelphia, are truly representative of the markets 
the world. Here in the Adelphia Hotel, in congenial ; 
hospitable surroundings, buyers from all parts of 
country can meet to discuss new merchandising plans, 
shop uninterrupted away from their own business rout 
and to make their selections from a most complete shi 
ing of distinctive merchandise. This concentrated buy 
in one large market, under one roof at one time, within 
days, dispenses with the troublesome, expensive and 
solete method of scattered buying in many places, m 
times. 


The Spring Show of the National Gift and Art A; 
ciation will be held as usual in the Adelphia Hotel, P 
delphia, from February 28th to March 5th, 1927. Ph 
delphia is practically the center of over 50 per cent of 
large buying markets of the country and its locatior 
convenient within a few hours journey from all east 
cities. 

Reservations for exhibiting manufacturers, impor 
and wholesale distributors are now completed and the 
rectors of this Premier American Wholesale Buying } 
ket, anticipate a record-breaking attendance. Buyers 
department stores, gift and art shops, furniture stc 
jewelry stores, electrical shops, stationery stores and 


others interested in gift and art merchandise are cordi 
invited. 


As a concluding comment: Buyers who have travé 
Europe and the Orient for many years, and whose ex} 
ence provides authoritative judgment, have proclaimed 
National Gift and Art Shows as the market place 
brings forth all that is new as well as all those items 
are old but always in demand. 
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ho many buyers have written the National Gift and 
A Association requesting information as to what will 
bheshown at the Spring show, Adelphia Hotel, Philadel- 
pl, from February 28th to March Sth, 1927, that special 
a1ouncements have been sent out by the thousands giv- 
in a list of exhibitors and their wares. 

“he following partial list is representative of the houses 
wo will display their merchandise in the 1927 National 
Git and Art Shows: 

3. Granata & Co., Atlantic Refining Co., S. J. Goldhill 
&0., Carbone, Inc., Helburn Brothers, Norwood Co., 
Niional Mfg. Co., H. L. Judd Co., Inc., Edward Gross 
Cl Inc., H. Mallouk & Co., A. L. Pferisch & Co., Stone- 
br<er Studios, Inc., Oscar Friedlander Co., A. L. Tucka 
Sa & Co., M. Wille, Fr. Bergner & Co., Adler Favor 
ay Novelty Co., Day Craft, Inc., The Little Jones Co., 
Btimore Clipper Importing Co., Gifts Bazaar, The 
Tasure Chest, Mountain Community, Manhattan Nov- 
o]| & Gift Co., E. R. Thieler, Butterfly Box, Eberling 
4 Reuss, Nathan Straus & Sons, Inc., Napier Co., 
Cirles Hall, Inc., Benedict Mfg. Co., Colonial Candle Co. 
»iCape Cod, Lion and Company, Fulper Pottery, Geo. 
ESchweig & Co., Eastern Specialty Co., S. L. Anderson, 
Eward J. Cadigan, Inc., A. Hermanns & Co., H. Gigan 
&[o., La France Textile Industries, Pompeian Bronze 
Ch Inc., Emil S. Larsen, Rust Craft Publuishers, Inc., 
Wight, Tyndale & Van Roden, Julius Beckhard Co., Inc., 
Rid Sales Co., Decorative Plant Co., Inc., E. A. Muth 
&5on, I, Shainin & Co., W. Reichert & Co., A. L. Reed 
C, Gift House, Inc., Hansen Trading Co., Rapaport 
Bis., Slepin Studios, Continental Novelties, Rena Rosen- 
h, Buttermorth & Co., The Ullman Mfg. Co., Russian 
\ ique Co. 


M. E. Blatt Co.’s Handsome Diary 


‘he M. E. Blatt Co., the progressive store of Atlan- 
iCity, N. J., have gotten out a new souvenir diary 
0 1927 which is something quite unusual in the way 
yfadvertising for a department store. It is a book 
5 x 834 inches of 250 pages handsomely bound and 
h Blatt concern are to be congratulated on its publi- 
aon. Oswald Clayton, housefurnishing buyer for 
h concern, has furnished a number of these books 
ovhe Charles A. Postley Co., for distribution where 
hy have been in great demand. The diary is bound 
va a heavy stiff grained dark brown cover on the 
eter of which is printed against a buff back ground 
h name of the Blatt firm. The inside pages are 
yrited on heavy tinted coated paper. In addition to 
h diary proper there is all sorts of valuable informa- 
ic pertaining to general things of interest as well 
is. complete guide to Atlantic City. The book is also 
itactively illustrated. 


Vholesale prices of housefurnishings, as calculated by 
h Department of Labor, reached a new low point in 
Member, 1926, in their steady decline from January, of 
95. In December of 1925 they were approximately 166 
cent of the 1913 range, while last December they 
vye about 159 per cent. . 


Bounceable Tumblers Housewives’ Joy 
No longer will the good housewife gasp when she acci- 
dentally drops a tumbler through soapy fingers upon the 
kitchen floor. If she is the owner of the new bounceable 
tumblers being put out by the Joseph Inwald Glass Co., 
295 Fifth Ave., she will simply smile, reach over and pick 

up—no, not the pieces but the undamaged tumbler. 


This is not an article extolling the virtues of smiling 
and being cheerful, essential as they are, but rather an 
article extolling the virtues of a new tumbler which J. E. 
Bieber is pushing for the Joseph Inwald Glass Co. To 
say the tumbler is unbreakable is misleading for such a 
thing as unbreakable glass has not as yet been perfected. 
The new Inwald tumblers, which are made by a secret 
process and treated with annelled oil are manufactured 
in Czecho-Slovakia. While they are not unbreakable they 
are as near to being unbreakable as is possible for glass- 
ware at this date. Perhaps some day in the remote future 
such a thing will become a reality. 


At any rate these tumblers may be bounced on the floor 
and will not break or they may careen off a hen-pecked 
husbands’ cranium without disastrous result to anyone 
other than the hen-pecked husband. Summed up they are 
an item which every housewife will appreciate. 


These bounceable tumblers come plain, needle etched 
and cut. They make excellent blanks for tumblers to be 
cut here. They show great mechanical strength, are in 
good color with melted edges and medium thickness. 


Bounceable glasses are not a new invention. They 
were invented some seven years ago but have never been 
proprly marketed before, for one reason or another. The 
Joseph Inwald Glass Co. is now determined to back this 
product to the limit. 


Naturally the price of these tumblers is somewhat higher 
than that charged for ordinary glassware but this is offset 
by the long life enjoyed by the bounceable tumblers, 


In addition to the bounceable tumblers the Joseph In- 
wald Glass Co., is displaying a new line of water bottle 
lamp bases in all conceivable colors are being shown. 
These bases which are certain to be popular, may be 
changed in color at the housewife’s will. She simply 
pours out the contents when she becomes tired of one 
color and pours in a new hue. The shade for this lamp is 
empire shape in plain or pleated parchment. A colored 
glass ornament at the apex of this lamp lends an attractive 
finish to an altogether attractive lamp. In addition to these 
items the Inwald Company is showing a complete line 
of perfume atomizers, and crystal glassware for all pur- 
poses as well as smokers’ articles. 


LE of the Paul As Straub}& Co, travelers are 

either already in their territories or about to start. 

George Fehn expects to leave Monday for Balti- 
more and Washington after which he will make his reg- 
ular trip through the Middle West. Fred Herr leaves 
next week for the South. W. H. Schreiber, Jr., is in 
Philadelphia this week after which he will make New York 
State. 
Straub will be at Youngs Hotel, Boston this week and 
next before making the New England States. 


Chris Hauser is on his way West and W. J. 


J. J- Offley of the Fred C. Reimer Co. Sales Staff 
left last Saturday night on his initial road trip for this 
firm. While away, Mr. Offley, who will be gone for 
three months, will cover middle western territory. 
H. F. Mackenzie also of the Reimer Co. traveling 
force is scheduled to leave within the week, making 
3oston as his first stop. He will then cover the whole 
Atlantic Coast and according to his schedule will be 
on the road until the first part of June. 


W. C. McCartney, Secretary of the Cambridge Glass 
Co., Cambridge, O., arrived in town on Monday of 
this week to consult with O. C. Graham, New York 
Manager of the firm. According to his 
McCartney will be in the City for a week or ten days. 


plans Mr. 


Edward W. Hammond, the well-known manufacturers’ 
: left Tues- 
where he will race his speed boat 


agent, who needs no introduction to the trade 
day for Palm Beach, 
Miss Westchester 2nd in some races that will be held at 
that resort. Mr. Hammond expects to be gone about ten 
days. 


Mr. and Mrs. Lee Joel, of the Richmond Art Co., 
Richmond, Va., were in New York this week on a com- 
bined business and pleasure trip. 


Eugene L. Fondeville, head of A. J. Fondeville & Co., 
24 West 23rd St., is doing jury duty in Newark, N. J. 
Mr. Fondeville, who began his duty Monday of this week, 
is a resident of East Orange, N. J. He does not know 
as yet how long his new “job” will keep him away from 
his showrooms. 


Robert H. Yarwood, china, glass and housefurnishing 
buyer for Beir Bros., Niagara Falls, N. Y., is in New 
York on a buying trip and while here is stopping at the 


Hotel Imperial. Mr. Yarwood, who is a territorial vice 
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president of the Pottery, Glass and Brass Salesmen’s Asst 
ciation, stopped off at Watervliet, N. Y., while en roy 
here, where he visited his two daughters and a son wh 
were recently burned out in a fire. 


H. C. Hall, china and glassware buyer for the Duly’ 
Glass Block Store Co., Duluth, Minn.; L. Feldman, chit! 
lamps and pictures buyer for Stix, fe & Fuller, DP 
Goods Co., St. Louis, Mo., and I. Halpern, housefurnis. 
ings and toy buyer for the same store, are among the bu 
ers in New York this week. 


“Jack” Aldrich, lamps, bric-a-brac and china buyer { 
James McCreery & Co., New York; Bob Evans, how 
furnishings and china buyer for J. N. Adam & Co., Bu 
falo; B. Fleer, cut glass, bric-a-brac, etc., buyer for Hah 
& Co., Newark, N. J., and Harold Messler, china a 
glassware buyer for L. Bamberger & Co., Newark, N. 
sailed for Europe Saturday, on a buying expedition. 


Martin Carlsten, of Chicago, is showing his line | 
glassware, bird cage stands, etc., at the Hotel Imperial, 


L. S. Hinman, New York manager of Theodore Ha’ 
land & Co., is expected back from Europe next Tuesdé 


Word has been received that “Bill’’ Mitchell, {) 
many years a successful buyer in the east, has tak 
the position as housefurnishing buyer with Sang 
Bros., Dallas, (Texas) store. Mr. Mitchell will al 
merchandise the same department in the other stot 
of this company. 


7 


} 


A. J. Lodge, housefurnishing buyer for the W. 
Munn Co., Houston, Texas, is another buyer visiti 
the market this week. While Mr. Lodge has only be 
in charge of his department for a year he reports 
very successful business for this time. 


Harry A. Ostermayer, who has been buyer for J. / 
bott & Son, Inc., Passaic, N. J., for thirteen years p 
has resigned his position with the concern. Mr. Ost 
mayer will take things easy until he finds just the ot 
he wants. ; 
| 

A. Blankenmeister, buyer of china, glass and lam 
for the B. Nugent & Bros., Dry Goods Co., St. Lov 
Mo., was a visitor to New York this week. 
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George L. Emerson 

zeorge Leighton Emerson, well known in the china 
de for years, whose place of business was at 420 
ylston St., Boston, died Tuesday evening, Feb- 
ry 8, at his home in Haverhill following a ten days’ 
less. He was born Nov. 5, 1849, at Haverhill, the 
, of Charles and Celenda (George) Emerson, and 
sa descendant of Thomas Emerson of Ipswich, who 
sitled there in 1638, and a grandson of Benjamin 
Fierson, 2d, of Haverhill, who was a prominent 
ablitionist and friend of William Lloyd Garrison. 
Eucated in the Haverhill schools he and his father 
ail a brother, Charles Edward Emerson, formed in 
166 the firm of Charles Emerson & Sons, dealers in 
clnaware and crockery at Haverhill. Twenty-five 
yirs ago Mr. Emerson, the son, retired from the firm, 
oing to ill health, and later re-entered business in 
Bston, opening a store in the Berkeley building, 
were he developed a large business. He was a mem- 
bt of the Haverhill Chamber of Commerce and a 
elrter member of the Pentucket Club, and a director 
othe first Haverhill Board of Trade. He also was a 
mmber of the Mohawk Fishing Club, which includes 
mny Boston members; and was a member of the 
\sons, having been eminent commander of Haver- 
hi Commandery, K. T. 

\ 
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A Treatise on Ceramic Industries 

). Van Nostrand Co., 8 Warren St., New York, have 
jt: published a fourth revised edition of “A Treatise in 
C’amic Industries,” by Emile Bourry. This book con- 
fais 305 illustrations and is a complete manual for pot- 
ter, tile and brick manufacturers. The book deals with 
th definitions and classification of ceramic ware, a brief 
hiory of ceramics, the raw materials, plastic bodies, 
picess of shaping, drying, glazes, firing, decorating por- 
cé.in classification and numerous other items of interest 
tothe trade. The book has long been recognized as a 
stadard work by the practical potter who finds that the 
reorts of researches demand more time for study than 
hecan devote to such matters. The net price of this book 
is 6.00. 
riginality in Dickinson’s New Salesroom 
{dward B. Dickinson, Inc., have every reason to 
fel elated over their new offices and showroom, which 
a1 now located on the sixth floor at 49-51 West 23rd 
S| The new fixtures and appointments of the place 
al in exceptionally good taste. Upon stepping from 
tl elevator one can see at a glance three sides of the 
rcm and the impression is more than pleasing. Sim- 
pl:ity seems to be the keynote to the whole general 
sceme. Display booths standing about nine feet high 
al ranged around the sides of the room which are 
fished in a rich mahogany. On the under part of 
thse, compartments are constructed about three feet 
in height from the floor, while above, three tiers of 
llves are ranged. By this arrangement the firm are 
bled to carry a very comprehensive sample assort- 
nt while the shelves above furnish a splendid back- 
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ground for the exhibit of additional pieces of their 
wares. Concealed by an overhanging moulding above 
the shelves are reflected lights controlled by a series 
of switches whereby the different sections may be 
lighted. When the lights are on, they give a wealth 
of illumination against which the samples stand out to 
advantage. Above the shelves the wall space and 
ceiling are finished in a rich cream color which is in 
effective contrast with the mahogany finish of the fix- 
tures. At the Twenty-third St. end of the floor a 
beautiful arched partition is constructed across the 
room. On either side of this, five tiers of shelves are 
set in and here are exhibited the fancy and more ex- 
pensive lines. The same idea of illumination is used 
here with charming effect. Stepping through the arch- 
way one enters a room given over to the concern’s 
salesmen, while at the right side of this partition a 
door leads into the general offices. Opposite on the 
left side, entrance is made to the private office of Mr. 
Dickinson. In Mr. Dickinson’s office, the general of- 
fices and the salesmen’s room, the same cream tint is 
used for the side walls and ceiling. An abundance of 
daylight is gained from seven large windows extend- 
ing across the entire front of the building. In addi- 
tion to the system of lighting mentioned the display 
shelves in the main show room are further illuminated 
by seven large overhead lights. These throw a direct 
ray down upon twelve mahogany tables which are 
placed in orderly arrangement about the floor. A most 
original feature of the place and an idea upon which 
Mr. Dickinson is to be complimented is that of a pri- 
vate room for customers which is at the rear right 
hand corner of the floor. This opens directly off the 
main showroom and its furnishings and appointments 
are beautiful. An environment is achieved such as 
that of a luxurious home. The room is about 12 x 12 
feet square. The first thing to catch the eye is a most 
artistic mantle and open fire place. In place of the 
open grate, however, a mirror has been set in. Lights 
are used on either side of the mantle backed by a 
charming tapestry decorative scheme. Three large 
easy chairs and an art table upon which stands a beau- 
tiful table lamp and a heavy rug for the floor com- 
plete the furnishings, while the side walls are paneled 
and finished in mahogany quite in keeping with the 
general decorative scheme throughout. The object of 
the room is to permit customers to make their selec- 
tions without the confusion of too many different 
samples being before them at one time. In this room 
he may inspect at his leisure only a few pieces at a 
time. At the rear of the display room, the stock and 
packing department is located. Entrance to this is by 
means of a hallway leading from the general offices. 
Excellent light, large and spacious aisles running be- 
tween the bins and every possible convenience make 
this an ideal stock room in every respect. The firm 
have much larger facilities here for the care of stock 
than they have ever had before. All in all the area 
of their entire floor space comprises about 7500 square 
feet. 
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National Advertising Drives Home Message 
[or tne ui as many large manufacturing interests 


of the United States are driving home the message 

through national advertising to the consumer to 
purchase this or that particular brand of merchandise, 
there are some in the dinnerware business who hold the 
view that such a campaign, sponsored by the dinnerware 
manufacturers of the country would have a far reaching 
and wholesome effect. 

Some flint glass manufacturers are now engaged in 
a national advertising campaign, while the trade as a unit 
is not. A heavier retail demand for these particular 
lines of glassware has been reported since this “copy” 
has been appearing. 

From time to time the dinnerware manufacturers have 
discussed the phase of advertising during annual con- 
ventions, but no concerted action has ever been author- 
ized. In this connection it is recalled that at the last 
meeting of the United States Potters’ 
at Washington, D.-C., a part of the time was given to 
the discussion of the subject of National advertising, 
and several experts in this line of business led the dis- 
cussion. Potential possibilities were pointe! out to the 
Association in broadening the market for Aimerican din- 
nerware, and the results obtained by the national adver- 
tising of other lines were also described in great detail. 


Association held 


Some dinnerware manufacturers now hold the view 
that a campaign of national advertising of this line of 
merchandise would have a far reaching effect, and that 
the demand for American dinnerware would be greatly 
increased. This campaign, it is also said, would develop 
a great inquiry, and this inquiry would force distributors 
to not only carry larger stocks, and would place the dis- 
tributing interests in a position to supply all spot in- 
quiries. 

The National Retail Dry Goods Association now ad- 
mits of the rapid inroads being made by large manufac- 
turers into the field of distribution through the aid of 
National advertising, and this campaign is admitted by 
the members of the Association as being a warning and 
a challenge to merchants and distributors. 

Lew Hahn, managing director of the National Retail 
Dry Goods Association has declared that “we are going 
to have increased pressure from the manufacturers to 
control them, and one of the most effective means of con- 
trol of retailers that has yet been found is this national 
advertising campaign.” 

The subject of national advertising as it may have to 
do with American dinnerware is one that requires close 
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study, either by individual firms or by all producers 
a unit, 


East Liverpool Men in California 


f 
Joel Taylor, of the Vodrey Pottery Co.; W. L. Smit, 
Sr., president of the Taylor, Smith & Taylde Co., ai 
D. E. McNicol, head of the pottery firm of that | 
have been spending a season in California, making th, 
headquarters at Los Angeles. A visit to the plant of | 
Empire China Co., at Burbank, Calif., has been a fe 
ture of the western trip of these East Liverpool man| 
facturers. j 


Theodore Kuhl Passes On | { 


News has been received here of the death at Peor 
Ill., of Theodore Kuhl, president of the Block & Ki 
department store at Peoria, and who died at a 
Ariz., where he had been located since last fall in t 
hope of regaining his health. At the age of 12 yea 
Mr. Kuhl began business by selling newspapers, then | 
errand boy. From then on his advancement in the bul 
ness world was rapid. He observed his fiftieth anniy 
sary in business last August. 


Porto Rico Wants U.S. Dinnerware 


American dinnerware is wanted in San Juan, Pal 
Rico, according to letters received in the district duri[ 
the current week from John Wirshing of that pla’ 
Wirshing is a manufacturers’ agent, and is seeking lit, 
to market in that territory. E 


Harrop Ceramic Service Formed _ 


Carl B. Harrop, who has been interested for so) 
years in the erection of tunnel kilns for pottery mat 
facturers is at the head of the Harrop Ceramic Serv! 
Co., just formed at Columbus, O. Associated with hi 
are Clair R. Oberst, Howard S. Orth, James T. Re 
son, William E. Cramer and Frank M. Hartford. H 
rop type tunnel kilns are to be erected in the new pli 
of the Homer Laughlin China Co., at Newell, W. V 
which has been proposed for construction this year. 


Mission China Co. in Receiver’s Hands 


The plant of the Mission China Co., Los Angel 
Calif., is now in the hands of a receiver, according 
information received here from the Pacific Coast t 
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wek. The plant has been idle for the last six weeks, 
| was placed in charge of a receiver about a month 
), the report showed. A line of hotel china and res- 
tirant ware was produced at this factory. 


Production Records Show No Change 

%roduction records the East Liverpool district show 
lille change during the current week over that previously 
rvorted. Several local plants are operating five to five 
al one half days per week, others four days per week. 
Sme of the “outside” potteries are working on similar 
siedules, and no plant is working a full six-day week. 

Seneral demand for dinnerware is nominal, and new 
bsiness is said to be more or less spotty. One day the 
niils are good, and the next they are slow and inactive. 
Clections are declared to be from fair to good, accord- 
ir to the part of country referred to. 

Decorated dinnerware is in moderate movement, so 
{2 as the department store trade is concerned, while 
tl syndicate interests are taking their usual daily carlot 
slpments. The premium houses are also taking ship- 
nnts according to contracts, and the mail order interests 
a) also more or less active in the market. 

5mall dealers are buying in their usual way, but no 
yume business can be nor is ever expected from this 
chs of trade. However, in a collective way the volume 
o merchandise shipped annually to the small trade 
ajounts to “something.” 
he majority of salesmen are now on the road, and 
wile a part of the eastern trade appears to be buying on 
ajonservative basis many of the western and southern 
d-ributors are anticipating future requirements. Some 
o}the latter business is running to small sets. 


A. V. Bleininger Heads Brick Company 


\. V. Bleininger, head of the research department of 
tl) Homer Laughlin China Co., and formerly with the 
C-amic Division of the U. S. Bureau of Standards at 
Vishington, D. C., is one of the incorporators of Zane 
Gze Brick Co., recently formed at Zanesville, O. Wil- 
tik H. McCoy of Zanesville and W. D. Richardson of 
umbus, O., are other incorporators. The new in- 
est will take over and operate the former No. 1 plant 
ithe Zanesville Clay Products Co. 


Dresden Departments Busy 


Vhile there has been no clay shop production in the 
lit of the Dresden Pottery Co., for a period of time, 
h decorating and shipping departments have been en- 
xced. This interest owns two separate plants, their No. 
jactory having been inactive for several years. The 
2closure proceeding that has been instituted in the lo- 
‘county courts is considered more or less of a friendly 
, and that as soon as particular financial arrange- 
its have been completed, the clay shops will again be 
led on a production basis. 
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Knowledge 


R & H long ago saw that profici- 
ency in the “Three R’s” of produc- 
tion was not enough. To meet the 
complexities of modern enamelling 
we were convinced that only the 
most intensive search for facts 
and their application to enamelling 
processes, would insure satisfactory 
results. R & H Ceramic Chemicals, 
Minerals and Oxides thus bear the 
scientific imprint. 


“Ye 
ROESSLER 8HASSLACHER CHEMICAL@ 


709 Sixth Avenue, New York 


Chicago New Orleans Pittsburgh 
Philadelphia Boston Cleveland 
Baltimore Kansas City Trenton 


San Francisco 


Ceramic Course for Sebring 


A movement has been launched to establish a ceramic 
course at Sebring, O., similar to that now in effect at 
East Liverpool. Ray Y. Cliff, of the Sebring pottery 
interests, and a member of the board of education of 
Sebring now has the proposition up with the offices of 
Ohio State University. In the establishing of the course, 
the state assumes the payment of two-thirds of the salary 
of the instructor while the local board of education as- 
sumes the remaining third. 


New Cumberland Resumes Operations 


Following a period of idleness of about two months, 
the plant of the New Cumberland (W. Va.) Glass Co., 
has resumed operations. The factory is in the production 
of a line of lighting goods and other specialties. 


Fredicts Continued Prosperity for 1927 


In a copyrighted statement issued by the Kaufmann 
Department Stores, Inc., of Pittsburgh, the text being 
from the pen of Prof. J. M. Gillman of the University of 
Pittsburgh, the prediction is made that a continuation of 
business prosperity during 1927 is to be expected. In fact 
the statement is quite optimistic. “Cautious buying and 
a gradual slowing down of installment selling,” is one 
of the economic factors referred to in the statement, also 
that 1926 showed large retail sales because of current low 
inventory records. Easy Credit and low interest rate is 
also predicted for the new year. 


GLASS FACTORY ACTIVITIES 


AND PITTSBURGH NEWS 


Orders Keep Glass Plants Busy 


ONFIRMING orders for memorandums taken 
oe during the annual pottery and glass exposition 
held in Pittsburgh last month continue to be in 
almost daily receipt by flint glass manufacturers. Be- 
cause of this situation the manufacturers declare steady 
operation of plants is assured for the next three or four 
months. In the meantime additional business is being 
booked, and this volume will result in the steady pro- 
duction of flint glass for the first six months of the year. 
Where early orders have been delivered, some repeat 
business has been forwarded to the manufacturers of the 
fancy lines of glassware. In many instances first speci- 
fications called for limited volume, and the new orders 
show an increase. The latter orders are being filled in 
the turn they are being received. 

Colored glassware, and the two-tone offerings are in 
very reasonable demand for the current season. Many 
department store buyers are anticipating requirements 
for early spring sales, and some advance business has 
already been booked by the manufacturers for these 
goods. April and May special sales are now being 
planned by many of the larger retail interests, and the 
market is now being scanned with this end in view. 

Staples are in seasonable request. Lightiiig glassware 
is in moderate movement only, and slow sales are anti- 
cipated until next fall. Certain lines of lighting goods, 
however, are in very good demand just now, and the 
popular priced lines are in rather active demand. The 
activity in the building world during the spring and sum- 
mer months will have much to do with the activity in 
the production of lighting glassware, according to the 
producers of these lines. 


Chicago Interests After Lippincott 
C. W. Davis, representing a Chicago, Ill., interest is 
negotiating for the purchase of the factory of the Lip- 
pincott glass factory at Alexandria, according to word 
received in this district by supply houses. Davis is con- 
nected with a distributing interest in Chicago that form- 
erly marketed the product of this factory some years 
ago, and according to a statement just issued by him, the 
Alexandria plant is expected to be again placed in opera- 
tion within the next six weeks or two months. Whether 
the current lines will be continued or others supple- 
mented has not been definitely determined. The Lip- 

pincott factory has been inactive for a few months. 
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J. T. Sloan Remains as Columbia 
Superintendent 


J. T. Sloan will continue as factory superintende| 
for the Columbia Glass Co., Fairmont, W. Va., it hi 
been stated here, although the management of the cor 
pany is now in charge of William C. Cole, formerly wi 
the Owens Bottle Co., for the last eight years. N, | 
Doman, for 16 years with the Owens interests as a 
intendent of the mold and machine shop will also | 
hereafter associated with the Columbia factory in a sit! 
lar capacity. For some years the Columbia factory wy) 
active in the production of specialties, novelties and/ 


line of smaller containers. 
if 


A. W. Zuhars Heads Artmetal Products Co 


A. W. Zuhars has been elected president of the At 
metal Products Co., Columbus, O., that will take oy} 
and operate in the former plant of the Davies Glass Ci 
at Martins Ferry, O. L. I. Fitzgerald, who is treasur” 
of this company will also be in active charge of the sal] 
department. The company will convert the Davies pla) 
into one wherein will be manufactured a line of pore 
lain gas ranges, and is planning to do a business of $3 
000 monthly at the Martins Ferry factory. 


Maryland to Spend $40,000 for Factory | 
The Maryland Glass Corp., Mt. Winans, Md. 
announced the expenditure of $40,000 for a factory é 
tension program. An additional manufacturing buil 
is to be erected immediately, occupying a site 120 by li 
feet square and two stories in height. 4 


Pine Glass Corporation Formed 


It has been reported here that the Pine: Glass Cot 
has been formed at Okmulgee, Okla., with a capital sto: 
of $300,000, with O. A. Bingham as the head of the cor 


pany. 


Joseph Horne Co. Sale Opens 


The 78th anniversary sale of the Joseph Horne © 
opened last Monday morning to continue throughout tf 
week—six days. Every department participated in tl 
event, and some especially attractive values were offer 
in the china and glassware division of this departme) 
store. A considerable volume of new stocks were plagy 
on sale, including the very latest offerings in the At 
ican dinnerware and glassware market were placed 
sale. A lot of these goods were purchased during & 


) 
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ajary market here. 
190,000 worth of merchandise would be offered dur- 
i@this sale. 


The firm announced that over 


| 

1 

ee 

“it 2876 (Appeal)—Illuminating ‘Glassware—Bo- 
ed2s.—United States v. International Forwarding Co. 
jbeches and tear drops classified as illuminating ar- 
cl; at 60 per cent ad valorem under paragraph 218, 
rt act of 1922, were held dutiable under the same 
aizraph at 55 per cent. It is contended that they are 
sq on lighting fixtures and lamps “in connection with 
rticial illumination.” Appeal from Abstract 990. 


].R. Hudson Consolidation Causes Interest 


heal department store officials showed keen inter- 
stn the announcement last week of the intention of 
hebsorbtion by the J. L. Hudson Co., Detroit, Mich., 
f he business of Newcomb, Endicott & Co., another 
ir> department store at Detroit, and adjoining that 
f he Hudson Co. Although the Hudson interest 
nhunced the issuance of $10,000,000 5% serial notes, 
heissue was oversubscribed within a day or so after 
heissue was placed before the public. During the 
auary market here, a report was current that the 
fuson Co., proposed to take over the business of a 


i A few specialties selected from some of our most popular 
| patterns. Designs that are different, the beauty of which 
is enhanced by the brilliancy of the Duncan & Miller crystal, 


Representatives 


New York Boston 
| Paul Joseph, Murt Wallace, 
(200 Fifth Avenue 157 Summer St. 30 E. Randolph St. 


Philadelphia San Francisco Baltimore 
‘oseph Tomkinson, Marsh & Kidd, Harry T. Thomas & Co., 
| 1104 Arch St. 617 Mission St. 29 S. Hanover St. 


Chicago 
F. T. Renshaw 


Factory Representative 


E. B. Hill, Washington, Pa. 


4 wes 


be Duncan & Miller Glass Co. 


* Washington, Pa. 
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competitive interest. The Hudson store did a busi- 
ness of over $46,000,000 last y Cans 


New Cumberland Resumes Operations 


The plant of the New Cumberland (W. Va.) Glass 
Co., which has been idle for a number of weeks, has 
resumed operations in full, 24 shops now being em- 
ployed. 


Eastern Glass Co. to Begin Operations 


The Eastern Glass Co., is the name of the new in- 
terest that has arranged to take over and place in 
operation the former Kimpton-Haupt Glass Co. plant 
at North Millville, N. J. A general line of ware will 
be produced at this factory. 


W. C. Cole Heads Columbian Glass Co. 


W. C. Cole, who resigned from the management of 
the Fairmont, W. Va., plant of the Owen Bottle Co., 
effective Feb. 1, is now president and general manager 
of the Columbian Glass Co., at Fairmont. 


Inland Glass Mfg. Co. Formed 


Under a Delaware charter, the Inland Glass Mfg. 
Co., has been formed at Wilmington, Del., with a capi- 


tal stock of $1,000,000. 


Illustrating our 1803/8144”, also 14” Mould 
Crackled Plate made in Crystal, Green or 
Amber. A big seller. 


Westmoreland Glass Co. 


Grapeville, Pa. 
Manufacturers of 


High Grade Glassware, Plain Cut and Decorated 
For Gift Shops, Florists and Table Use 


Representatives 
PHILADELPHIA 
Fred Stott, 
1007 Filbert Street 


SAN FRANCISCO 
Himmelstern Bros., 
718 Mission Street 


LOS ANGELES 


Himmelstern Bros., 


NEW YORK 
H. C) Gray Co., 
200 Fifth Avenue 
BOSTON 
Hire co He be ELurit, 
41 Pearl Street 
Traveling Representatives 
R. B. Reineck, ats 
I pg 643 S. Olive St. 
R. A. Keel, SEATTLE, WASH. 
4439 Greenview Avenue Himmelstern Bros., 
CHICAGO Terminal Sales Bldg. 


Income Tax Department 


Conducted by M. L. SEIpMAn, 
of Seidman & Seidinan, Certified Public Accountants 


taxation. 


This is the sixteenth of a serics of articles by Mr. Seidman on how to prepare income tax returns, that will ap- 
pear regularly in these columns. Mr. Seidman is a well known tax expert and has written numerous articles on 
He will answer all income tax questions that might be directed to him by our readers. 
should be addressed to him, c/o Seidman & Seidman, 41 Park Row, New York City. All communications must 
be signed by the inquirer, but no names will be disclosed in the published answers. 


Ouestions 


treatment of stock rights when they are sold. A new 
rule in this respect has recently been announced by 
the Income Tax Department that differs radically from 
the previous way of treating these transactions. 
According to the present regulations, when stockhold- 
ers are given the right to subscribe to new stock, they 
must apportion part of the cost of their old stock to the 
right, based upon the relative values of the stock and the 
right at the time the right is issued. When the right is 
sold, gain or loss accrues, based on the difference between 
sales proceeds and the apportioned cost of the right. 


Ne inquiries have been received as to the 


QUESTIONS AND ANSWERS 
SUPPORT OF CHILD 


©. I divorced my wife and agreed to pay fifty dollars 
per month for support of a minor child. This the court 
confirmed. It is not alimony for the wife, but support of 
the child. I have been deducting $400 a year from Income 
Tax Income on account of this dependent child, not living 
with me. Am I right? aA S LP. 

A. You are right in taking credit for the support of 
the child. Where the court decree specifically provides 
for payment for the support of af child, rather than a 
general alimony payment, the credit can be taken. I as- 
sume that the amount you pay for the child’s support is 
at least more than one-half the total amount necessary to 
suppport the child. 


Prorit oN Stock DiviIpEND 


©. In 1926 I received a stock dividend. I sold the 
certificate in the open market representing this stock divi- 
dend. In my income tax statement for 1926 should I 
enter this as a cash profit from sale of stock, or as a divi- 
dent not taxable except for surtax ? WS: 

A. The profit should be reported as a profit and not 
as a dividend. 


WHEN RETURN IS NECESSARY 


Q. My salary for 1926 was $954.72. On October 1, 
1926, my sister and I each received $1,172.86 from an es- 
tate. My sister is married and has no other income. De 
we have to file Income Tax Returns? Rez] 


Twenty 


A. If you are single, you must file a return, since y¢ 
net income is in excess of $1,500. Otherwise, no rety 
is necessary. Your sister need not file a return since } 
exemption of $3,500 as a married person. However, 
her husband has income and together their incomes exce 
$3,500, a return would be necessary. 


Prorir oN StocK AND MorTGAGES 


©. (a) In an industrial stock bought in 1908 at $i 
worth $175 in 1913, and sold in 1926 for $315, coule 
use the 1913 value as value for figuring profits for inco 
tax purposes? (b) Is interest received on real esti 
mortgages—on which I have paid a recording tax—si 
ject to income tax; or are they tax free? (c) ii 
estate mortgage bond interest subject to income tax! 
D, A, 

A. (a) Your profit would be the difference between { 
sales price of $315 and the March 1, 1913 value of $1 
(b) Interest received on a mortgage is taxable. The fi 
that a recording tax has been paid has nothing to do w 
it. (c) Interest on real estate mortgage bonds ¢ 
taxable. 


Heap or HovusEHOLD 


©. I am a widow but maintain my home, making 
home for my deceased husband’s niece. She has a si 
income but not sufficient to clother her. What exempt 
am I entitled to? 

A. You are entitled to an exemption of $3,900—$3;; 
for being the head of a household and $400 for the si 
port of the niece. I assume that the niece is less than 
years of age and that you contribute more than one-h 
the amount necessary for her support. 


Stock BouGcut In Prior YEARS 


©. In 1919 and 1922, I purchased some stock tha 
sold at a profit in 1926. Must this profit be shown in 
income tax report, or is it only stocks that are bought ¢ 
sold in the same year that have to be reported? 
C. Fae 

A. Profits are made when stock are sold. At thatt 
the full profit must be reported irrespective of when 
stocks were purchased. 
(Continued on page 31) 


New Things at the Cox & Company 
Showrooms 


| is a safe prediction to say that buyers who visit the 
hw rooms of Cox & Co., 120 Fifth Ave., will evidence 
4e than the average enthusiasm in regard to the 1927 
firings which the firm have just placed on display. The 
eitiful new numbers from the Imperial Glass Co., Bel- 
is, O., which the Cox firm represent in this market, are 
ynout question, the last word and Cox & Co. have rea- 
0} ‘to feel elated over them. A selection of almost every 
|sware item in delicate Rose Pink color which has al- 
evy become so popular as well as green and crystal are 
)e seen while a variety of wonderful shapes and needle 
tcings add further to the charm and beauty of the line. 
‘ognes, a three footed nappy, footed bon bons, mayon- 
ae bowls, celery trays, etc., are but a few of the large 
uiber of pieces to select from. One rolled edge bowl 
eorated with a dainty etched flower spray and butterfly 
legn is one excellent item that engages attention, while 
1, inch footed bowl with a tall stem worked out in a 
a boo effect is another that deserves more than casual 
oment. This piece is further beautified by a lovely five 
el flower and leaf treatment that is most effective. 
Jite in keeping with the quality of the Imperial line is 
hone offered from the factory of the Huntington Tum- 
Kk Co., Huntington, W. Va., who are also represented 
cox & Co, The display of stemware by this manufac- 
ur offered for the new season, outshines, and the word 
5 used literally, anything they have produced in past. 
a\ry imaginable stemware item in either rose or crystal 
$s 1own. One decoration on crystal that is par excellence 
it zes a gold edge line around the rim and placed just 
yew this is another band slightly les than a half inch in 
vic h worked out in a lace like criss crosss effect and in 
nmber coloring. It would take no flight of imagination 
isualize how charming this effect is. 


“Homestead” Breakfast Sets 


| breakfast set that has created quite a stir in the 
dle is made in the well known Homestead ware im- 
cted by A. J. Fondeville & Co., 24 West 23rd St. 
ithe praise that has been bestowed upon it is well 
e-rved, for it is a beauty and incidentally is one of 
h most attractive values on the market. The wares 
ic ivory body is the ideal background for as choice 
ollection of fruit border and other effective decora- 
ics as could be wished for. The fruit patterns are in 
i¢ true-to-nature colorings, that have a charm all 
hir own. The simplicity of the plain shape with the 
sred pieces adorned with fruit knobs, decorated in 
r to match the design, is quite refreshing. The 
al seventeen piece sets are shown as well as double 
of twenty-three pieces. A special feature is made 
ets to retail for ten dollars at a nice profit. 


oy 
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Davison Showing Splendid Selection in 
Service Plates 

New service plates in Coalport China, represented in 
this country by John Davison, Inc., 14 Barclay St., are 
now on view at the Davison showrooms, The selections 
are excellent and offered as they are in original treatments 
of cobalt blue, rose, green, maroon, yellow and ivory ef- 
fects make a most imposing display. Adding further to 
their great beauty is the charming way in which the dec- 
orative treatments have been worked out. Fruits, flowers, 
landscapes and gold encrustations are only a few of the 
motifs utilized and each and every one is a real work of 
art. One effect in particular which is very striking and 
different is that offered in a charming Peacock green rim 
while over a white center a beautiful floral cluster of old 
fashioned flowers is shown. The colors are most natural 
and combined with the delicate green tint of the leaves and 
a gold encrusted fancy design used around the rim 
and flange in conjunction with a gold edge line, the 
effect given is excellent. Still another novel and 
entirely different plate which stands out prom- 
inently is one shown in a stone color rim with a fancy 
embossed design. Combined with this a lovely landscape 
scene has been used as a decoration for the center. The 
feature of the scene is an old castle in the distance, while 
the foreground shows a setting of lovely trees and 
meadows. Finished in perfect colors and still further im- 
proved by a gold edge line at the flange and rim this 
plate is quite exceptional. 


Tirschenreuth Ivory Body Dinnerware 

With but a few designs in Tirschenreuth’s new ivory 
body dinnerware to exhibit at the Pittsburgh show in 
January, Paul A. Straub & Co., importers of the line, 
105 Fifth Ave., created an unusual amount of interest 
with the line which was exhibited then for the first 
time. The richness of the ivory color and the fine 
texture and general quality of the ware made an in- 
stant impression with the trade and promises to be 
very popular, judging from the enthusiastic reception 
it is receiving at the Straub showrooms. In the five 
decorations being shown there are rich enamel treat- 
ments and gold encrustations on the Derby plain 
shape. 


Charles L. Wise Displaying New Items 
With the close of the Pittsburgh Exhibit, Charles L. 
Wise has rearranged his display in his showrooms at 10 
West 23rd St., with many new and enticing items. As 
one enters.the showroom attention is immediately riveted 
to an octagon cheese and cracker with white gold decora- 
tion and new octagon handled relishes in amber, rose, 
green and crystal. Gold encrusted grape fruits and sugars 
(Continued on page 31) 
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SOUTH B 
CLARK MY | 
STREET J. H. SMytHe, REPRESENTATIVE 

China and Glassware Featured in Sales The building for the new men’s store of Carson, Pir; 


the annual February Furniture Sales, which are in 700,000 first leasehold 6 per cent bonds, offered last we 


Ree are now directing their attention to Scott & Co., Chicago, will be financed by an issue of §. 
progress in the department stores, as well as in by the Federal Securities Corporation. 


the larger furniture houses. Dinnerware and glassware 


is being featured along with the furniture items in these Carnahan-Thompson Co., 189 West Madison St., w) 
sales. Retail sales of dinnerware and glassware are re- incorporated last week at $30,000 to manufacture and de 
ported as somewhat improved since the first of February. in products, art novelties, etc. The incorporators a 
The season of merchandise shows has now passed, and William W. Nichols, W. E. Deppert and H. G. Carnaha 
the manufacturers’ representatives have returned to their 
display room getting their new samples for Spring in The Albright China Co., Scio, Ohio, have prepared) 
order for the buyers who visit the market at regular in- new addition to their dinnerware line’to be available Ap 
tervals. 1, known as the Golden Rose-glo. One design, Pilgri 
in shape, is decorated with golden flowers, backed by r 
The Torstenson Glass Co., 3233 North Sheffield Ave., edged black leaves. Another, a combination of floral aj 
Chicago, was recently incorporated with a capitalization conventional design, carries a scheme of especial digni 
of $37,500, to manufacture and sell flat glassware of all in red, blue, green, and yellow decoration. This will 
kinds. The incorporators are Elmer L. Torstenson, an open stock pattern. 


Henry A. Torstenson and Alfred E. Studt. 
Carson, Pirie, Scott & Co., Chicago, are giving mu 
=< = space to china and glass in their semi-annual sale of hot| 
AUT TUUTUUSIVAVUALULALLEA LOO UCOLUGALOGTOOUCHLOALOGTCOROOOUOALUGAIUORPOGUOLEGALOORUOGTOOTULOAUADUOGOLOGLOTUUGALOGTOOAOUOTOGL OOO MMMOAD EOI CANILANCOHIOOTIONT OOO OOTTONT OE) CU be furnishings. Imported glass, Haviland dinnerware, rc 


Ready for Shipment— colored glass luncheon sets, and decorative pieces in ¢ 


4 


{Nl 


fective Flamingo color glass, are some of the leaders. 


The Burley Shops, Chicago, in a special February sa, 
are featuring Royal Worcester Queensware service, Et’ 
lish bone china, Titian ware and Limoges china, in vari! 
types of cups and saucers, teas, after-dinners and bot! 


4 
lons. 


| 


O’Brien and Sons, art dealers, at 670 North Michigl 
Ave., will move across the street to 673 North Michigi 
early this spring. The new shop and studio building vb 
house, it is said, one of the finest art galleries in the mid? 
west. b 
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The Spiegel Furniture Co. has obtained a ten-year lee 
on the first floor store at 6145 South Halsted St., frd 
George Boehm at a total rental of $51,000. The let 
begins March 1 of this year. 


Phillips Furniture Co., an Illinois corporation, was (> 
solved last week. | 


Go To Stetson’s First 
For Volume in China 


SHOWROOM, 512 FURNITURE MART BUILDING, 
SUPERIOR 4100 


STETSON CHINA CO. 


1751 West 74th Street CHICAGO 
Phone Hemlock 1000 


New Mail Order House ) 


Henry Von Hagel, for more than twenty years but 
of china and glassware for Sears, Roebuck & Compa 
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} 
WHAT TO BUY 


AND WHERE TO 
BUY IT IN — 


CHICAGO 


A DIRECTORY OF 
THE PERMANENT 
DISPLAY ROOMS 


FOSTORIA GLASS CO. EARL W. 


Chicago Display, 806-7-8 Masonic 


; Temple 

Flint lanewares Harry G. Dalzell 
_ Pressed an own 

Etchings, Cuttings Phone 


and Iridescent. Central 3497 


| THESEBRING POTTERY CO. 
SEBRING, OHIO 
Cuas. L. SEBRING, President 
|W. L. GERALD, Chicago Representative 


666 Lake Shore Drive 
FURNITURE MART 


| Phone: Superior 4100 


: 
q 


Room 930 


; 


NEWTON AND 
ASSOCIATES 


IMPERIAL GLASS on. 


OWEN CHINA CO. 
9 North Wabash Ave. 


This ‘‘card’”’ can be made to yield 
big dividends. Phone Wabash 0860 


for rates. 


IRA A. JONES CO. 
9 North Wabash Avenue 


Representing: 


Pope Gosser China Co. Seneca Glass Co. 
Susquehanna Cut Glass Co., Coshocton Glass 
Corp., Burke Studios, Vesta Studios, Heule 


Phone: Central 3236 Studios, Lamps and Shades. 


THE UNITED STATES 
GLASS CO. 
30 E. Randolph Street 
Walter B. Lazure, Chicago Representative 


OUR CHICAGO DISPLAY ROOM CON 
TAINS COMPLETE SAMPLE LINES 
DIRECT FROM CUR FACTORIES. 


\s organized a company to be known as H. Von Hagel 
Co., Distributors of Household Utilities, 58 East Wash- 
‘gton St., Chicago. 

The policy of the company will be to serve customers 
‘roughout the country with merchandise direct from the 
‘ctory at prices which wiil compare favorably with chain 
‘ore prices. 

The men associated with Mr. Von Hagel are all experts 


in their various lines, which assures them of the best and 
lowest possible factory prices. 

To start with the company contemplates putting on an 
extensive dinnerware campaign with a view of reviving 
an interest in American dinnerware. 

The company is starting their dinnerware campaign 
with a beautiful color circular which they expect to have 
in the mail by the end of this month. 


soeser’s Hold Most Successful Sale in History 
“The most successful sale in our history,’”’ is the way 
ee Moses, China and Glassware buyer for 
seser & Co., Inc., Brooklyn, sums up that store’s Febru- 
‘y Sale of china and glassware. Prices at this sale were 
) per cent to 50 per cent below the store’s normal prices. 
A few of the outstanding items offered in this sale in- 
aided regular $45 Nippon china dinner sets with color 
‘rders on ivory background. These sold for $29.95 
‘ese were of 100-piece composition. A $100 Theodore 
aaviland Limoges 100-piece dinner set sold for $67.50 
vule a carload of American porcelain dinner sets in ivory 
hdy sold as follows: $15 50-piece sets $7.98; $25 100- 
jece dinner sets $17.98; $35 100-piece dinner: sets $22.50. 
0-piece Czecho-Slovakian Coin Gold Band dinner sets 
(iginally priced at $75 sold for $49.95. 

Other items of unusual merit were 32-piece luncheon 
‘ts yellow rose or hand painted on ivory background 
‘.98. Wrought iron ferneries sold for $3.98. A collec- 
tn of 5,000 pieces of colored decorated glass consisting 
( manufacturer’s samples and surplus stock sold at half 
lice the sale prices ranging from 25 cents to $2.50. Gold 
(crusted glass regularly sold at from $3 to $5 went for 
95. A selection of some 3,000 pieces of guaranteed 
(en glass sold for $1. 

Another unusual item was wrought iron aquariums with 
(lored glass bowls selling for $3.98. Dresser sets con- 
sting of 3-pieces sold for $1.39, ship models for $3.98, 


Frederick 


Geisha girl wall pockets for 69 cents. 1,000 dozen thin 
blown rainbow iridescent stem glass were disposed of for 
Zor cents: 

One of the big features of the sale was the offering of 
50,000 pieces of imported open stock Blue Willow dinner- 
ware at one-third less. Blue Will 
priced at 69 cents sold for $1 while cups and saucers of 


A regular $5 Blue 


ow grill plates originally 


the same ware were sold six for $1. 
Willow Lunchon set sold for $3.49. 


January Failures and Liabilities Increase 


January usually sees a heavy failure toll recorded, and 
the month just closed was no exception to the rule. This 
year, however, sees January failures and liabilities con- 
siderably in excess of those of the like month a year ago, 
which is not surprising, because weekly reports to Brad- 
street's through January indicated an increase both in 
number and in liabilities. 

There were 2,227 failures reported to Bradstreet’s in 
January, 1927, with liabilities of $75,061,255. This 
marked an increase of 6.9 per cent in number and of 43.5 
per cent in liabilities over January a year ago. Compared 
with January two years ago, there was a decrease in num- 
ber of 4.8 per cent, but liabilities were 16 per cent larger. 
Compared with January of 1924, failures were a fraction 
of 1 per cent fewer, while liabilities were 38.7 per cent 
smaller, 
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New York Imports 


February 10 


S. S. Tuscania from Southampton, England 
Venay, A. S., Inc., 7 cases glassware 


S. S. Olympic from Southampton, England 


Perry, Ryer & Co., 1 case lamps 
Fr. Am. Glass Co., 13 packages glassware 


S. S. Cedric from Liverpool, England 


Davis Collamore & Co., 6 casks earthenware and glassware 
Kupper, H. C., Inc., 14 crates earthenware 

Edmiston, H. a2 11 "packages crockery 

Thurnauer, G. M., & Co., 6 cases hollow glass 

Bassett, G. F., & Co, 20 crates earthenware 

Straus, N., & Sons, 6 crates earthenware 

Vogt & Dose, 6 casks earthenware 

Rowland & Marsellus Co., 7 packages earthenware and china 
Alpers & Mott, 1 cask china 

Wanamaker, J., Inc., 1 cask glassware 


Borgfeldt, G., & Co., 9 packages earthenware, glassware, etc. 


Plummer, W. H., & Co., 5 packages earthenware and china 
Barth, L., & Co., 2 crates earthenware 

Tharaud, J., Inc., 3 packages earthenware 

Syndicate Trading Co., 5 packages earthenware, etc. 
Bernard, J. E., & Co, 3 packages china 


February 11 


S. S. Bremen from Bremen, Germany 


Goetz, O., 45 cases crockery 

H. C. Kupper, Inc., 1 case crockery 

Nadel & Schimmel, 1 case toys 

Borgfeldt, G., & Co., 1 case glassware 

Chemical National Bank, 2 cases toys 

Amer. Exch. Irving Trust Co., 10 cases toys 
Travers, G. W., & Co., 2 cases toys 

Chatham Phenix Nat’l. Bank, 8 cases earthenware 
Foster, W. A., & Co., 1 case crockery 

Fourman Bros. Co., 1 case crockery 

Kupper, H. C., & Co., 6 cases glassware, etc. 
Borgfeldt, G., & Co., 46 cases crockery, toys, etc. 
Borgfeldt, G., & Co., 63 cases crockery, toys, etc. 
Downing, R. F., & Co., 2 cases crockery 

Wolf, L., & Co., 97 cases china, 29 cases toys, 1 case toys 
Order, 35 casks crockery, 3 cases crockery 


February 14 


S. S. Aurania from Liverpool, England 


Gordon of London, 1 cask chinaware 

Lazarus & Rosenfeld, 9 packages earthenware 
Meakin & Ridgway, Inc., 53 packages earthenware 
Butler Bros., 9 packages needles and earthenware 
Leyland, P. N., Inc., 3 packages earthenware 
Maddock & Miller, Inc., 46 packages earthenware 
Davison, J., Inc., 15 packages earthenware and china 
Pitcairn, W. S., Corp., 50 packages earthenware and china 
Gerlach, F. C., 17 packages earthenware 

Sellers, C. W., 44 packages earthenware and china 
Sender Co., 6 packages earthenware 

Tiffany & Co., 7 packages china, etc. 

Dickinson, E. B., Inc., 16 packages earthenware 
Justin, Tharaud, Inc., 5 packages earthenware 
Boote, E., 12 packages earthenware and china 
Fondeville, A. J., & Co., 1 cask earthenware 
Reimer, F. C., & Co., 1 cask earthenware 


S. S. Cameronia from Glasgow, Scotland 
Collamore & Co., 1 cask glassware 


February 15 


S. S. Hamburg Maru from Kobe, Japan 


Kawayama & Co., 4 cases porcelainware 
Morimura Bros., 39 cases toys, earthenware, etc. 


From Nagoya via Yokkaichi 


Woolworth, F. W., & Co., 192 cases earthenware and porcelain 


Taiyo Trading Co., 183 cases earthenware and porcelain 
Bloch, L. D., & Co, 170 cases porcelain 

Bynes, W. J., & Co., 116 cases porcelain 

Nara Trading Co., 62 cases earthenware, etc. 

Nagoya Seitoshi, Ltd., 140 cases porcelain 

Imoto Bros., 123 cases earthenware and porcelain 


From Yokohama, Japan 
Selrite Trading Co., 100 cases glassware 


“quarters. 


S. S. President Harding from Bremen, Germany 


Herbert & Neuwirth Co., 5 cases crockery 
Sheldon, G. W., & Co., 14 cases crockery, etc. 
Arrow Novelty Co., 3 cases earthenware 

State Fwdg. & Shpg. Co., 4 cases earthenware 
Wolf, L., & Co., 10 cases hollow glass and crockery 
Transatl. Shpg. Co., 4 cases earthenware 

Lisner, D., & Co., By cases crockery, etc. 

Goebel, J., °& Co., 5 cases earthenware 

Phoenix Shpg. Cos 9 cases crockery, etc. 


S. S. Hamburg from Hamburg, Germany 


Graham & Zenger, 50 cases glassware 

Specialty Trading Co., 20 cases earthenware 

Downing, T. D., & Co., 20 barrels crockery 

Schmidt, W. H., 7 cases crockery 

Wolf, L., & Co., 3 cases earthenware 

Sullivan, Wisc & Co., 27 cases glassware and crockery — 
Reimer, KF. Ge ince 98 cases hollow glass, 18 cases eartheny 
Powell, C. H., & Co, 4 cases crockery a 
Metropolitan Pottery Co., 14 cases crockery 

Irving Miller Co., 6 cases earthenware, etc. 

Rosenthal China Co., 5 cases crockery 

Kahla China Co., 5 cases crockery 

Bernard, J. E., & Co., 14 casks crockery 

Henningson, F., & Co., 6 cases earthenware 

Chatham Phenix Nat’! Bank, 5 cases earthenware> 
Wedeman Godknecht & Lally, 7 cases earthenware, ete. 
Bernard, J. E., & Co., 4 cases crockery 

Guthman Solomon, & Gon 7 cases crockery 

Globe Shipping (ere 22 cases crockery, etc. 

Phoenix Shipping Got 8 cases crockery, etc. 
Friedlander, O. O., & co 64 cases crockery, glassware, ete. | 
Cahn, L. D., & Co., 84 cases enamelled hollow ware 
Strauss, N., & Sons, 11 cases crockery 

Kupper, is Cre Co., 26 cases crockery, glassware, ete. 
Andrews, D. C., & Co., 15 cases majolicas 

Sheldon, G. W., & Co., 41 casks majolicas 


S. S. American Farmer from London, England 
Tobias & Co., 18 cases earthenware, etc. 
S. S. United States from Copenhagen, Denmark 
Markt & Hammacher Co., 314 cases enameled hollowware 


S. S. Hindenburg from Hamburg, Germany 
Phoenix Shipping Co., 7 cases glassware and crockery, 19 era) 
earthenware 
Manufacturers’ Trust Co., 6 cases crockery 
Straub, P. A., & Co., 16 cases china and earthenware 
Reimer, iRee Inc, 3 cases earthenware 
Khouri, A. INe Inc., 11 cases earthenware, etc. 
Bernard, if E. & Co., 50 cases crockery 
Borgfeldt, G., & Co., 2 cases crockery 
Borgfeldt, G., & Co., 10 cases crockery, etc. 
Kahla China noe 10 cases crockery 
Sullivan, W. C., & Co., 7 cases crockery, etc. 
Rowland & Marsellus Co., 1 case earthenware 
Phoenix Shpg. Co., 32 cases crockery, glassware, etc. 
Sullivan, W. C., & Co., 22 cases crockery, etc. 
Sheldon, G. W., & Gor 6 casks majolicas 


Syracuse Publishing Fine House Organ 

The Crockery AND GLass JouRNAL has been watchi 
with keen interest the issues of the Syracuse China Net 
the snappy’ little house organ published in the interests 
the Syracuse China Co., Syracuse, N. Y. 

Each succeeding issue appears to be more “news 
than the last, the make-up and material is well-balane 
and the Editor is to be congratulated on the splendid é 
around quality of this enterprising little publication. 


Maurice Raved Moves to Larger Quarters 
Maurice Raved, manufacturers’ agent, who have be 
located at 1140 Broadway for the past five years, wht 
they occupied the eleventh floor, have moved to the f 
teenth floor at that address where they occupy much Zi 


This change was made necessary by the expansion 
the firm’s business. 


Frruary 17, 1927 CROCKERY AND 


GLASS JOURNAL 


Twenty-five 


| - + =e 


Satistied customers keqpus busy 


The 
HOSTESS" 


fvVatteau style pan- 
#els in blue, with 
j black lace overlay. 

“Horns of Plenty’ 
at either end with 
gay colored flowers. 
Tangerine lines for 
trim, 


REPRESENTATIVES 


NEW YORK EASTERN OHIO & peeoan 
jo| L. Pasmantier & Sons Vv. D. Kinnan | 
5 West St. Zanesville, O. ereckecitive 0. 
PACIFIC COAST CHICAGO bps? 


Harry O. Davis Gordon A. ees: 
728 S. Manhattan PI. Room 348 Morrison ‘Hotel 
Los Angeles 
CENTRAL WEST 
Geje Sedelmeler J. L. Weaver 
9 N. East St. Roseville, 0. 
Bimington, Ill. 


the Crooksville China Co. 


CROOKSVILLE, OHIO 


H. L. Anderson 
373 


Coffeyville, Kansas 


American China 
for 
American Homes 


Albright China 


for the Jobber and Syndicate Buyer 


Three Shapes 


OLE cn ois sis oinea's «5 fancy 
UOTE Po A Se plain 
CTO) err octagon 


Send for Catalog and Illustrations 


Albright China Co. 


Main Office 
Carrollton, Ohio 
' Factories 
Carrollton, Ohio Scio, Ohio 
Kilns 9 Kilns 


The (arroliton Pottery (6. 


INCORPORATED 1903 


MANUFACTURERS OF HIGH GRADE DINNER WARE 
CARROLLTON, OHIO 


ONE COMPLETE DINNER SERVICE 
“SUPERIOR”’ 


SEMI -SQUARE—— PLAIN EDGE 


E offer to the Department 

Store Trade highest qual- 
ity ware and distinctive decora- 
tions in commercial borders. 
Prompt and courteous service. 


Representatives 


HERBERT K. CONNOR CHAS. A. WEIDEMANN 
ast West 


ROY E. HENDERSON 
President 


The Tumbler with 
Every Advantage 


The specially designed Economy Tumblers can 
not be nested, edges can not touch and chip, 
with plenty of weight in the bottom making 
them hard to upset. Used in the finest homes, 
restuarants, hospitals and hotels, with every user 
a booster. Fine lead blown glass. Table size in 
18 doz. barrels and 6 doz. cartons. 


Write for a Sample 


ECONOMY GLASS CO. 
Morgantown, W. Va. 
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Peter Potter Broadcasting 
(Continued from page 11) 


ama. D. King Irwin is laughing at something over 
there. Hello King. Looks the part. S. Slobodkin 
is over at Julius Rosenfeld’s table. Julius is the new 
president of th’ association and a great fellow. That 
red headed fellow is his son. William E. Craig, James 
McNally, Charles F. Patton, William C. Moser, Ed- 
ward J. Lawn and three guests are at “Sid” Thomp- 
son’s table. Hello Simon Roth. With him are Stanley 
Kapp, Samuel Ludwig, H. S. Conn, C. Lippma, 
Charles Herman, A. Demov and John Barker. 
That static you just heard was “Bill” Nicholas 
singing. Seated at Table No. 2 are H. Marks, D. 
Fisk, F. S. Kohn, Messrs. Kaufman, Fogel, Blinder 
and Ghertok, S. Luria, L. Cohen, A. Hanan, C. Rolff, 
H. Blinder, A. Broad, M. Hirsch and Allan Rosenfeld. 
At the Borgfeldt table are Paul Schneeloch, Fred C. 
Groh, Fred Baumgartner, Louis Koch, Emil Steuber, 
William Kelsey, William Schmidt, William MacClel- 
lan (my what a lot of Williams at this table) Theodore 
Gilfrich, Maurice Caro, W. H. Lederer, F. H. Smith, 
and T. F. Tolleferson. At the Nathan Straus table 
in addition to Senator Straus whom we previously 
broadcasted, are S. R. Sperans, J. W. Wallace, Leon 
Sultan, I. Cadmus, William Wagner, A. C. Smith, 
Arthur G. Stier, Max Friedman, R. E. Wells and L. 
B. Kaufman. That was L. D. Bloch who just looked 
around. Nice fellow. Don’t see R. T. Pickering, with 
Maddock & Miller, here tonight. Don’t call him Rey- 
nale. He prefers “R. T.” That burst of laughter came 
from “Al” Gunthel’s table. Did you hear it. Must 
have been a good joke. Those laughing include Louis 
Cruveilher, Alfred B. Gunthel, J]. Joseph Snyder, 
Francis Girard, Anthony J. Eppolito, William 
Elsen, J. Herbert Robinson, Henry Stritter and Robert 
May. They’re just lighting up th’ cigars over at Table 
19. H. B. Whitney, Harry Koss, Morris Koss, B. 
Brafman, M. M. Englehardt and H. Selworth. Looks 
like a fog over there now. Th’ cigars are all going 
full blast. There’s William S. Pitcairn, his son Gilbert 
and William Q. Wilcox. “W. 8S.” has two tables with 
forty present all told. Quite a turnout. Everybody 
at Edmondson Warrin’s table is getting ready for the 
entertainment. Shifting th’ chairs, etc. F. Duclos, A. 
Ruge, W. Reeder, J. Gifford, G. Bresnock, R. Goet- 
chius, L. Jacobs, L. Getzoff, G. Verneuil, H. Brugge- 
man, R. Wallace, C. Eayrs, K. Lockitt, H. Meyers 
and S. Shubert. That loud burst of applause just 
greeted “Eddie” Hammond who has stepped to the 
center of th’ platform. Th’ spotlight is upon him. He 
is trying to speak but there is so much noise he can 
hardly hear himself. You can’t faze “Eddie” Ham- 
mond, however. He’s seen some tight places in his 
career. Was once a jockey, managed several fighters 
and has competed in numerous speed boat races. No 
fazing “Eddie.”’ No sir. He makes his speech even 
if only a few in th’ front row hear it. Introduces 


————_ 


SHAVEN es 


Julius Rosenfeld, the new president. Loud applaus” 
Now th’ entertainers are “doing their stuff.” Goi 
show. Banquet’s over. Signing off. GOOD NIGH 
Everybody! 


Retail Delivery Elects Jos. Husson 


Joseph Husson, president of the Eleto Co., New Yor 
was named president of the metropolitan group of the R” 
tail Delivery Association at a meeting held there recent) 
This organization was formerly known as the local groj 
of the national association. 

Other officers elected were: R. Hebron, of R. H. Ma 
& Co., Inc., vice president ; R. Lewis, Saks-Fifth Avent) 
secretary, and M. Walsh, of Lord & Taylor, treasury” 
The next meeting will be held on February 9. Att 
morning session ‘“The Unit System of Delivery” will | 
discussed and in the afternoon the talk will be on “Aa 
dent Prevention.” 

Several changes were made in the group’s by laws att) 
last meeting. Organizations or individuals may now — 
admitted as association members if they are not membe_ 
of the National Retail Dry Goods Association or the BR 
tail Delivery Association. 

It was brought out at the meeting that some of t 
stores had arranged with banks in the suburban commu) 
ties during the Christmas holidays to receive collectio” 
from delivery drivers to avoid losses from hold-ups. } 


Honest error is to be pitied, not ridiculed.—Chesterfic, 
y 


> 


4 
; : | 
Men may live, but fools they cannot die—Young. 
a 
7 
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Emberger’s to Start 16-Story Addition Soon 
‘he little business founded in 1892 at 147 Market 
Seet, Newark, by Louis Bamberger, and his partners, 
Fix Fuld and Louis M. Frank, gives promises of 
ntually becoming the largest of its kind in the world. 
T2 firm recently announced that shortly after the first 
> the year, construction work would be started on its 


ay sixteen-story addition. 

Plans for the new structure indicate that it will be the 
la word in store building. It will cost $10,000,000 and 
wil be built of steel frame, with tile floor arches, and 
‘l exterior will be of brick and terra cotta. Not only 
wl it contain a basement and sub-basement, but it will 
hve a sub-basement mezzanine. When completed next 
yer, it will provide twenty-four acres or 1,045,440 
scare feet of floor space, double the amount now occu- 
pl by the firm. 

3y making alterations in the present building, it will 
«possible to unite the selling space in both stores, and 
pivide big and expansive selling departments. In the 
my sixteen-story building, the first to the eighth floors 
wl be given over to selling departments. General work- 
rms will be located on the ninth floor; the general 
ail executive offices on the eleventh; stockrooms on the 
tvifth ; receiving and distributing merchandise to the 
vaious departments on the thirteenth, and the fourteenth 
wl have a candy and ice cream factory, and a bakery. 
T? sub-basement will be used for receiving and deliv- 
erg merchandise. 

jome of the facilities embodied in the new store will 
ha battery of up and down escalators running from 
tl basement to the eighth floor and it is possible that 
tty may be extended to the thirteenth. The general 
olces with some 500 employes will be designed to be 
sénd-proof. Lighting will be indirect and the ceilings 
ali floors will be of materials aimed to absorb the noise 
o bookkeeping and adding machines and typewriters. 
A elaborate telephone system will be installed. It will 
cesist of 200 trunk lines connected with 1,000 individual 
phnes with the allowance of adding 600 more. This 
ecipment calls for a battery of twenty-five general op- 
ettors, and thirty-six special order telephone salesclerks. 

“he building will contain thirty-two elevators, some 
0 which will have a speed of 600 feet a minute for ex- 
piss service. Other features of the store will be a 100,- 
O(-gallon emergency water supply, a tearoom to seat 350, 
supplementing the present dining room accommodating 
1,90, and a number of private dining rooms capable of 
sting from 50 to 250 persons; an auditorium seating 
6) for store activities; an electric generating plant, fur- 
st-e vaults that will hold $8,000,000 worth of furs; an 
ic manufacturing plant which can produce 165 tons of 
rérigeration; comfort stations on every floor; a three- 
st-y house completely furnished, which will extend from 
tt fifth floor to the ceiling of the sixth; a soda foun- 
tai that will accommodate 110 persons; a hospital with 
tlity-five beds, with attending nurses, a physician, a 
sigeon, chiropodist and a heart and lung specialist and 
seeral social secretaries for visiting the sick. 


The air in the sub-basement will be completely changed 
ten times every hour. The ventilating system through- 
out the store calls for thirty-five fans, which will wash 
the air and temper it, and these will have a capacity of 
30,000,000 cubic feet of air per hour. 


U. S. Civil Service Examination 


The United States Civil Service Commission announces 
the following open competitive examination: 

Junior Ceramics Technologist—Applications must be 
on file at Washington, D. C., not later than March 12. 
The date for assembling competitors will be stated on 
their admission cards and will be about ten days after 
the close of receipt of applications. 

The examination is to fill vacancies in various branches 
of the Government service, including the Bureau of Stand- 
ards at Washington, D. C. 

The entrance salary in the District of Columbia is 
$1,860 a year. After the probational period required by 
the civil service act and rules, advancement in pay de- 
pends upon individual efficiency, increased usefulness, and 
the occurrence of vacancies in higher positions. For ap- 
pointment outside of Washington, D. C., the salary will be 
approximately the same. 

Competitors will be rated on general chemistry and ele- 
mentary physics, mathematics up to and including calculus, 
and practical questions on ceramics. 

The work of the Bureau of Standards includes many 
branches of physics, chemistry, and engineering, also in- 
dustrial technology, including research and standardiza- 
tion, and offers valuable experience in these professions, 
combining as it does theoretical, experimental, and prac- 
tical work. 

Full information and application blanks may be obtained 
from the United States Civil Service Commission, Wash- 
migton, 1D. ©., or the secretary of the board of U. S. 
civil-service examiners at the post office or customhouse 
in any city, 


Burgess Denies He Was Obstructionist 


Denying that he had been an obstructionist while a 
member of the Tariff Commission, former Commissioner 
William Burgess at Washington, testified before the spe- 
cial Senate committee investigating the commission, and 
asserted that former Commissioner William S. Culbert- 
son, now minister to Rumania, had attempted to run af- 
fairs in that agency with a high hand. 

He also more mildly criticized Commissioner E. P. 
Costigan, and former Commissioner David J. Lewis. 

Answering Culbertson’s testimony before the commit- 
tee last spring, in which the witness had stressed his view 
that the flexible tariff should be administered in a scien- 
tific and judicial manner. 

Mr. Burgess is now first vice president of the United 
States Potters’ Association, and before he was appointed 
a member of-the Commission under President Harding 
occupied the same position with the Potters’ Association. 
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Blames Slow Pay on Loose Credits 


As the credit men and women of the country close their 
books for 1926 it would be an interesting and profitable 
study to make an analysis of their accounts and determine 
just what causes the “slow pays,” declares David J. Wood- 
lock, secretary of the Retail Credit Men’s National Asso- 
ciation. 

“T'll wager such an analysis will show a large percent- 
age due to unintelligent credit granting and lax collection 
methods. 

“Here is an account opened for a $25 limit, yet they 
are owing $195. This indicates credit extension in excess 
of the credit manager’s judgment, made at the time the 
account was opened, due possibly to a failure to keep in 
touch with the account. Who is to blame? 

“Here is an account of $375, an accumulation of pur- 
chases covering many months. The original limit was 
$50. Customer has been paying on account each month, 
but never in full, and always buying in excess of pay- 
ment. As a result the account has pyramided in excess of 
the customer’s ability to pay. Who is to blame? 

“Here is an account with a customer of means. It 
totals $693, representing purchases over a period of seven 
months. No attempt has been made to collect because 
the credit department knows this customer can pay. Who 
is to blame? 

“Another account upon which the husband has set a 
limit of $100, but the wife purchased $285. Who is to 
blame ? 

‘Another open account of $200, but also an installment 
account of $985. One must be neglected in order to pay 
the other. Who is to blame? 

“T believe in liberal credit extension, but I also be- 
lieve such policy is only safe when backed up by an eff- 
cient and persistent collection system, an understanding as 
to terms when the account is opened and an insistence upon 
those terms being respected. The reputation of being 
‘easy’ does not do the credit executive any good. In fact, 
it places him in the position of creating slow-pay cus- 
tomers. 

“Just to prove my contention, let the credit man analyze 
accounts on January 1, not alone the undesirable but the 
‘slow pay,’ and check up on his own organization, and if 
he doesn’t find a sinew loose in his collection follow-up, 
then he’s an exception to the rule.” 


To Display Swedish Ware 

The Nordic Finance Association announces through its 
President, T. Wessen, that a showroom for Swedish mer- 
chandise and art will be opened shortly near Madison 
Avenue and Fifty-sixth Street, New York. It is planned 
to show glass, earthen and silverware, antique furniture 
and tapestries. It is planned eventually to build a “Swed- 
ish House” in which will be included a theatre, concert 
hall, stores and a restaurant. 

The Nordic Finance Association represents both: 
American and Swedish markets. 


National Gift Association Plans Spring Sho 


At no time in the merchandising history of this cou 
try has the desire for knowledge so nearly approach 
a mass movement by the buyers of merchandise as toda 
says W. S. Hays. 

The evidence lies on every hand. Books on the orig; 
development and present-day manufacture of a gre 
number of products are in great demand and sudden 
become best sellers, to the amazement of the publishe 
Trade publications sense the importance of providi 
complete information to their readers, the buyers, ; 
the products in their respective fields; and as a cons 
quence these trade publications are creating departmer 
to answer the rising flood of inquiries that reach the 
every day. The value of the leading trade publication 
as sources of information to retail buyers, cannot be ove 
emphasized. 

Probably no association has recognized the opportuni 
and necessity for exhaustive merchandising resear 
more than has the National Gift and Art Associatic 
This association, a permanent organization whose met 
bership includes more than 100 of the leading manufe 
turers, wholesale distributors and importers, has not or 
pioneered in the gift and art merchandise field, but 
has as well looked to the broad general field of all bu 
ing, to determine a method whereby merchandise can 
more readily sold by retailers at large. 

Realizing the potential profits in gift and art mercha 
dise to various types of retail stores, the National G 
and Art Association has sought some means to stim 
late buying in gift and art shops, furniture stores, ¢ 
partment stores, interior decorating shops, jewelry sto1 
and many other retail outlets whose general merchand 
can be enlivened by appropriate displays of gift and: 
wares. Gift and art wares have an individuality th 
lends atmosphere and attractiveness to retail stores 
general, and the appreciation of this has prompted ma 
retailers to create gift and art departments. 
the atmosphere and environment of the home. Th 
make it livable. 


As the progressive leader in its field, the National G 
and Art Association first realized the absolute necess 
of large concentrated buying markets for the retail bi 
ers’ convenience. 


Such markets as the spring and fall shows of the h 
tional Gift and Art Association provide complete d 
plays of every known item of gift and art wares, inelt 
ing exclusive American lines as well as the latest 1 
portations. These semi-annual shows held in the Ad 
phia Hotel, Philadelphia, are truly representative of 1 
markets of the world. 

The spring show of the National Gift and Art As: 
ciation will be held as usual in the Adelphia Hotel, Phi 
delphia, from February 28 to March 5, 1927. Philad 
phia is practically the center of more than 50 per ¢ 
of the large buying markets of the country, and its lo 
tion is convenient within a few hours’ journey from 
Eastern cities. 
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urd Scatters Shipping Points to Cut Costs 


fillions of dollars annually will be saved customers 
{Montgomery Ward, the country’s oldest mail-order 
se, under a newly inaugurated warehouse plan of dis- 
rjuting merchandise. When completed, this plan pro- 


i's for the establishment of warehouses within a 200- 


nl? radius of all well-populated points in the United 
Stes, thus permitting a substantial saving in freight 
as by taking advantage of carload shipments. 

‘he interest of manufacturers, wholesalers, jobbers 
n even of retailers, has been attracted by this announce- 
niit of more economical distribution of merchandise, 
niking as it does an advance step in distribution. 

‘ot only will customers receive a material reduction in 
rght rates on heavy merchandise bought through the 
nl-order house, but shipments will be faster, since the 
mchandise will be ordered out of a warehouse near the 
uomer’s home, rather than from Chicago or one of the 
ijother large plants located throughout the country. 

+he warehouses will be used for handling everything of 
_pavy nature, specifically cream separators, gasoline en- 
is, farm implements and equipment, fencing, furni- 
u\, heating plants, pianos, plumbing supplies, stoves and 
vehing machines. It is pointed out by Montgomery 
Vrd that all shipments to warehouses will be in carload 
watities, thus obtaining the lowest freight charges. The 
angs in the final retail cost thus made feasible will be 
ied on directly to the customer, who will pay freight 
h-ges not from the factory but from the nearest ware- 
ase. 

s an example of what will result in saving to the cus- 
oer, Montgomery Ward asserts that experiments pre- 
‘iuisly conducted with furnaces show that from $8 to $20 
angs in transportation costs result by shipping from 
| earby warehouse to the customer, rather than from 
1 of the seven main plants to the customer. Other 
right savings will depend upon the weight of the article 
uithased and the shipping charges. 

he idea of establishing warehouses grew out of the 
I: of distribution of furnaces through warehouses. This 
ved so successful in increasing the volume of furnace 
tiness and the additional business in this line was so 
liictly attributable to the new experiment that it was 
leded to extend the idea to ten departments handling 
le7y merchandise. 

wenty of these warehouses are now operating in the 
Opwing cities: Spokane, Portland, Oakland, Los An- 
es, Denver, Fargo (N. D.), St. Paul, Omaha, Kansas 
Ay, Fort Worth, Chicago, Aurora, Evansville (Ind), 
Mnphis, New Orleans, Detroit, Columbus (O.), Atlanta, 
3<imore and Albany. Within a year many others will 
established. 

P announcing the warehouse plan, G. E. Crandell, vice 
ident of the company, said: 

{n keeping with Montgomery Ward & Co.'s policy to 
1} customers the benefit of every possible opportunity 
Ove money, we shall extend the new warehouse system 
Olover all parts of the country. 
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SPICER 
GLASS 


This charming: iri- 
descent glassware 
is exceptional in its 
beauty, grace and 
low cost. -Its:-ftour 
beautiful colors and 
many shapes make 
it a positive neces- 


sity. 


Send for Catalog 


532 E. Market St. 
Akron, Ohio 


SPICER 
STUDIO 


Sony 
Se 


za} 


(ess) 


Pity the Poor Salesman 


Samples—kits, cases and trunks of ’em! No pink 
tea order, you'll admit, if you ever “rasseled” any. 


_ Let Rawsthorne photographs cut sample carry- 
ing to the minimum and save your salesmen’s en- 
ergy, time and disposition for the actual selling job. 


Photo-Engraving, Illustrating, Photography, Advertising 


ROBERT RAWSTHORNE COMPANY 


HEEREN BUILDING « EIGHTH & PENN « PITTSBURGH, PA. 


COMPLETE “LINES THAT SELL” 


Manufactured by the 


BRUSH POTTERY CO. 


ZANESVILLE, OHIO 
PROMPT DELIVERIES 
By Our Trucks from Our 
NEW YORK WAREHOUSE 
5S Wa20Lhisi: 


JOHN L. PASMANTIER & SONS 


Thirty 
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Wiss ASSN pel bE) 


Rates: 40 cents per line for first insertion; 20 cents per line 
lor following insertions. Seven words per line. Minimum 
initial charge $2, payable in advance. 


DECORATING FOREMAN WANTED 


[DECORATING FOREMAN —on glass. Must be first class de- 
signer. Etching plates, ete. Give full particulars. Our pres- 
ent foreman understands about this ad. Apply Box 606, Crock- 
ERY AND GLASS JOURNAL. 


SALESMAN FOR SPECIALTY TRADE 


ALESMAN—wanted to solicit the Electric Fixture and spe- 
cialty trade in New York City. “Apply Box 607, CrockKEry 
AND GLASS JOURNAL. 


DINNERWARE SALESMAN WANTED 


ALESMAN wanted to carry dinnerware as a side line in New 
York and Pennsylvania. Commission basis only. Apply Box 
608, CROCKERY AND GLASS JOURNAL. 


CHINA AND GLASS MAN SEEKS OPENING 


AN—26 years of age, with glass and china experience wants 
position with future. Speaks French and German. Address 
Box 609, care CrRocKERY AND GLASS JOURNAL. 


Buyers in New York 
Fesruary 8, 1927 


W. J. Juhan, housefurnishngs, toys, Union D. G. Co., Macon, 
ya., 105 Madison Ave. (Mdse. Reporting Co.). 

C. E. Haner, lamps, Boston & Big Store Co., Maron, Ind., 115 
W. 30th St. (B. F. Levis). 

J. Kohnfelder, housefurnishings, toys, Kaufmann & Baer Co., 
Pittsburgh, Pa., 118 W. 32nd St. 

Mr. Kidd, china, glassware, housefurnishings, England Bros., 
Pittsfield, Mass., 128 W. 31st St. (American Retailers’ Ass’n.). 

Mr. Winkler, crockery, housefurnishings, lamps, Lipman & 
Wolfe Co., Portland, Ore., 112 W. 38th St. (National Dept. Stores, 
Inc.), 19th floor. 

J. J. Dalton, housefurnishings, toys, Marting Bros. & Co., Ports- 
poe Ohio, 128 W. 31st St. (Kirby, Block & Fischer) 

15h Warren, housefurnishings, Callender, McA) a & Troup 
(Con Pisce R. I., 240 Madison Ave. (Syndicate Trading Co.). 

W. B. Laird, housefurnishings, toys, Fahien-Tehan Co., Spring- 
field, Ohio, 105 Madison Ave. “(Mdse. Reporting Co.). 

W. J. Stuart, crockery, Emporium Merc. Co., St. Paul, Minn., 
105 Madison Ave. (Mdse. Reporting Co.). 

F. Rembosky, china, glassware, lamps, housefurnishings, toys, 
Fisher Co., Tacoma, Wash., 128 W. 3lst St. (Weill & Hartmann). 

H. Dreher, housefurnishings china, toys, Root D. G. Co., Terre 
Haute, Ind., 23 E. 26th St. (W. T: Knott). 

I JB Fronani, china, glass, pottery, Woodward & Lathrop, 
Washington, D. C., 370 oth Ave., Room 1702. 


FEBRUARY 9, 1927 


A. D. Lurie, housefurnishings, M. Lurie & Co., 
N. Y., 128 W. 31st St. (S. Hoffman). 

W. B. Shockley, housefurnishings, china toys, J. B. Ivey & Co., 
Charlotte, N. C., 128 W. 31st St. (Kirby, Block & Fischer). 

M. Waxman, china, Lansburgh & Bro., Washington, D. C., 128 
W. 31st St. (American Retailers’ Ass’n.). 


Fesruary 10, 1927 


i) 


Amsterdam, 


E. Salisbury, housefurnishings, glassware, china, toys, W. M. 


Wi ee & Co., Albany, N. Y., 27 West 33rd St. (Fellows Buy- 


Mr. Dodge, housefurnishings, Wm. Filene’s Sons Co., Boston, 
Mass., 1440 Broadway. 

J. 1 Atkins, housefurnishings, lamps, Auerbach Co., Salt Lake 
City, Utah, 333 7th Ave. (J. M. Biggins, Inc.). 

J. M. Friedlander, toys, housefurnishings, Nathanson Bros. Co., 
Toledo, Ohio, 131 West 35th St. (J. Hartblay, Inc.). 


Frpruary 11, 1927 


J. S. Kula, toys, housefurnishings, Symons D. G. Co., But 
Mont., 1150 Broadway (F. Lilienthal & ‘Co.). 

Miss E. Unger, lamps, art goods, Mandel Bros., Chicago, I} 
ete, Pal Sy 

B. McMannon, lamps, Eiband’s, Galveston, Texas, 333 7th Ay 
(J. M. Biggins, TInc.). 

FEBRUARY 12, 1927 

H. W. Leh, housefurnisings, toys, china, lamps, H. Leh & © 
Allentown, Pa., Pennsylvania. 

W. B. Stroup, toys, lamps, Warner Bros., Warren, Ohio, ] 
Grand (Jay & Co.). 


Fesruary 14, 1927 


O. Furchgott, notions, toys, M. Furchgott & Sons, Charlest 
S. C., 105 Madison Ave. (Mdse. Reporting Co.) 

H. C. Hall, china, glassware, lamps, gifts, Duluth ‘Glass Blo, 
Store, Duluth, Minn., 128 W. 31st St. (Weill & Hartmann), 

R. Slick, housefurnishings, china, Rothschild Bros., Itha 
N. Y., Martinique. 

M. Jackson, gifts, lamps, Cohen Bros., Jacksonville, Fla, 1) 
Madison Ave. (Mdse. Reporting Co.). 

R. H. Yarwood, china, housefurnishings, Beir Bros., Niaga 
Falls, N. Y., Imperial. a 

R. T. Timberlake, toys, Rands, Inc., Oakland, Calif., Prin 
George. 

W. W. Lease, housefurnishings, china, toys, P. Wiest’s Sor 
York, Pa., 128 W. 31st St. (Kirby, Block’& Fischer). 

R. M. Boyd, housefurnishings, G. M. McKelvey Co., Young 
town, Ohio, 333 7th Ave. (J. M. Biggins, Inc.). 


FEBRUARY 15, 1927 


G. H. Guest, housefurnishings, Jordan Marsh Co., Boston, Mas 
244 Madison Ave., 7th floor. 

L. J. Koster, toys, housefurnishings, china, Katz & Goldsmit 
Inc., Braddock, Pa., 105 Madison Ave. (Mdse. Reporting Co.). 

H. Goldenberg, table vases, lamps, H. Goldenberg & Co., Cle 
land, Ohio, 145 W. 60th St. (Premier Lighting Co.). 

Mrs. A. Pine, toys, house furnishings, John R. Coppin Co,, Co 
ington, Ky., 128 W. 31st St. (Weill & Hartmann). 

he Durr, ‘housefurnishings, toys, Hub Pushin Co., Danvillgale 
11 E. 26th St. (McGreevey, Werring & Howell). : 

C. B. Crowe, housefurnishings, china, toys, Younkers Bros., D 
Moines, Iowa, 128 West 31st St. (Weill & Hartmann). 

W. A. Wickham, housefurnishings, Warrick Bros., Flint, Mie 
27 W. 33rd St. (Gellows Buying Co.). 

C. H. Press, housefurnishings, toys, Efroymson & Wolf, I 
dianapolis, Ind., 112 W. 38th St. (Littman & Storch), 14th fla 

R. Slick, housefurnishings, china, Rothschild Bros., Ithaca, N.' 
Martinique. 

. N. Arbaugh, housefurnishings, toys, china, F. N. Arbat 
Co., Lansing, Mich., 315 4th Ave. (D. G. Alliance). 

A. J. Polatschek, toys, housefurnishings, china, The Famoi 
McKeesport, Pa., 105 Madison Ave. (Mdse. Reporting Co.). 

W. F. Maertz, lamps, Ed Schuster & Co., Milwaukee, Wise, 3 
Fifth Ave. d 

B. Mehlman, china, glassware, Boston Store, Milwaukee, Wis 
128 W. 31st St. (American Retailers’ Ass’n.). 

W. J. Lyons, toys, housefurnishings, New Bedford D. @ C 
New Bedford, Pa., 315 4th Ave. (D. G. Alliance). 

O. Wiggs, housefurnishings, gift novelties, Wiggs Fair, Po 
tiac, Mich., Pennsylvania. 

J. Friedlander, toys, housefurnishings, Nathanson Bros., In 
Toledo, Ohio, 131 W. 35th St. (J. Hartblay, Inc.). 

G. V. Mahan, toys, gifts, housefurnishings, B. McManus C€ 
120 West 32nd St. (A. Fantl). 


Fesruary 16, 1927 


C. Sullivan, glassware, R. H. White Co., Boston, Mass., 4 
4th Avenue. 

C. H. Hurlburt, china, glassware, toys, D. M. Read Co., Bridg 
port, Conn., 315 4th Ave. (D. G. Alliance). 

M. Tubbs, china, glassware, housefurnishings, toys, Hager 
Bro., Lancaster, Pa., 315 4th Ave. (D. G. Alliance). 

A. E. Long, lamps, Dayton Co., Minneapolis, Minn., 1440 Broe 
way (Assoc. Mdsg. Corp.). 

L. A. Bourbon, housefurnishings, china, Duffy-Powers 
Rochester, N. Y., 1150 Broadway (F. Lilienthal & Co.). 

ia, el, Butterfoss, housefurnishings, china, Cleland, Simpson C 
Scranton, Pa., 105 Madison Ave. (Mdse. Reporting Co.). 

Mr. Friedlander, toys, housefurnishings, Nathanson Bros, It 
Toledo, Ohio, 131 West 35th St. (J. Hartblay, Inc.). 

G. B. Cricklow, glassware, notions, Goldstein-Migel Co., Wa 
Texas, Imperial. 
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: Take Thought unto the Morrow 


and be sure that your stock of 


SODA FOUNTAIN GLASSW ARE 


is complete and large enough to take care of the spring 
and early summer trade. The roadside lunch rooms, 

catering to the motorists, will be more in evidence than 

ever before, and more of them will install fountains. 


This class of trade, and the regular run of city and 
town dispensers, must have our 


No. 156 LINE 


TUMBLERS GoOBLETS 

STRAW JARS BANANA SPLITS 

SUNDAES Nut JArs 

) CRUSHED FRUIT BOWLS, ETC. 
No. 156 a No. 156 
Low-Foot while, for the soft drink purveyor of the better class Coca Cola 


Soda Goblet 
lead and lime glassware. 


| United States Glass Company 


Z 
(p PITTSBURGH, PENNSYLVANIA 


there is an almost infinite variety of blown and pressed 


or Soda Tumbler 


Income Tax 
(Continued from page 20) 


SALE oF GIFTED PROPERTY 


( On December 25, 1917, my father gave me a cer- 
ite for twenty-five shares of a common stock. At that 
1 he had received this as a stock dividend on stock 
a he had purchased. I sold this stock in 1926. Will 
please advise how I shall handle this in my income 
Xx Witte: 
The difference between the sales proceeds and the 
ls of the stock at the time it was given you by your 
itr, is taxable. The fact that your father acquired the 
0: as a stock dividend is immaterial. 


CoRPORATE EXEMPTION 


( Is there any provision in the income tax law which 
ls a corporation to deduct 6 per cent of its total cap- 
alinvestment from its gross income before computing 
iCne subject to tax ? ees 


/ There is no such provision in the law. A corpora- 
ol is entitled to a $2,000 exemption if its net income 
Is than $25,000. The old excess profits tax law used 
) low corporations an exemption based on a percentage 


vested capital. That tax was repealed sometime ago. 


New York Showrooms 
(Continued from page 21) 


and creamers and footed covered bon-bons in snappy in- 
dividual cuttings are other attractive items. In the center 
room is an unusual display of dollar day sales items in- 
cluding a large crystal assortment and also a display of 
colored glassware. Passing from these the next to attract 
the attention is a display from the Liberty Works of 
spiral optic stemware in two shapes and three colors: 
amber, green and rose. Arrayed alongside of this is a 
line of spiral decorated glassware specials including water 
and ice tea sets in spiral and bamboo, seven pieces to a 
set. In addition to these Mr. Wise is featuring a strong 
line of salad plates, colored and crystal, amber, green and 
rose console and low table sets. 


Duncan & Miller Catalog Ready 

The Duncan & Miller Glass Co., Washington, Pa., have 
in preparation a new catalog which is now ready for dis- 
tribution to the trade. 

It is the last word in the way of a silent sales- 
man, It comprises 115 pages with a profusion of illustra- 
tions which present the ware in a manner that is almost as 
satisfactory as seeing the original items. 

Dealers desiring a copy should send their requests to the 
factory at Washington. . 
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IMPORTERS KAnutA CHINA CORP., 39 W. 28rd ROSENTHAL CHINA CORP., 149- 
FERDINAND BING & CO.’S, Sue German dinnerware and fancy chi i i 
é y china. Importers of Rosenthal china dinner- 
BITES 67-69 Irving Place, near Gram. 0687. ware, placeplates, lamps, art figures, 
: Hotel china. Telephone Ashland 7816, 
Art Pottery, Bronzes, Marbles and : 
Lamps. LEVY BROS. CHINA CO., 467-9 PRANCIS H. RUHE, 14 West 28rd 


Keap St., Brooklyn. 


EDWARD BOOTE, $5-87 West 28d Importers ‘and decorators. Large stocks wee of China, Glassware and 
St. dinnerware, 23-piece tea sets, service ; 


Specialties. Telephone Gramercy 2228, | 


Cauldon China. Wood & _ Sons’ plates. Immediate delivery. 
Earthenware, Gibson & Sons’ Teapots. PAUL A. STRAUB & CO., 105-107 
oe Fifth : 

GEO. F. BASSETT & CO., 141 Fifth MADDOCK & MILLER, Inc., 39-41 pbb! Dinnerware, Old Abbey 
Ave. wet West 28d St. : Ivory Body Dinnerware, Rona and 
“The Dinnerware House of America. English Wares of Merit: John Mad- Verra Crystal Tableware. Specialties 

dock & Sons, Royal Worcester, Aller- in glassware, etc 

L BERNARDAUD & CO., 61 West ton’s Crown Ducal Ware, Carlton oe 
23rd St. Ware, Price Bros. Teapots. ROBERT SLIMMON & CO., 96 to 102 
French China Dinnerware, Short Church St 


St. 151 Fifth Ave. 


Lines. White China for Decorators. MOGI, MOMONOI &CO., 105-107 East Ae Wilkinson’s, Ltd., Bourne & : 

CH & CO., 37-41 East 18th 16th St. Leigh, R. Sudlow & Sons, Shorter & : 
ee BLO Importers of Japanese Goods. Tele- Sons, Royal Aller Vale and Wat- : 
Importers of Chir> and Glass, Mfrs. phone—Stuyvesant 8595-8596-8597. gel ane : 
of Lamps, Shades aud Novelties. NATHAN STRAUS & SONS, Ine, : 
119 Fifth Ave. at 19th St. : 
CONTINENTAL CERAMICS CORP., . Large stock of imported open-stock 
149-151 Fifth Ave. The Fifth Avenue dinnerware. Sole. distributors of : 
Importers of Thomas, Krister and Bo- Building “Royal Schwarzburg” and “Superieur” = 
hemia decorated and white dinnerware. Limoges dinnerware, Gift Shop Spe- = 
Open stock patterns carried. Telephone ee cialties. 
Ashland 7816: TAIYO TRADING CO., Inc., 101 Fifth = 
COPELAND & THOMPSCN, Inc., Ave. y Se 
206 Fifth Ave. Japanese China, Lamps and Bric-a = 

Copeland’s China, Earthenware and Brac. 


White China fancies. Phone, Ashland 


B. TOMBY & CO., 20 West 23d St. 
2975 


Representing: Hutschenreuther Selb, = 
Schlegelmilch, Schoenwald, Villeroy & : 


JOHN DAVISON, Inc., 14 Barclay St. Pea ae 
English China, Earthenware and wit ER arora TUSTIN THe West = 
. qi we ie ® & . 23 t. : 
EDWARD B. DICKINSON, INC., osm a ci a AL ect Sole Agent for L’Union Ceram 
L9 West 28rd St. ant a nah Limoges, France. : 
English “Ceylon Ivory” Dinnerware, crepe Ue Myott, Son & Co., Hanley Staffs, Eng- = 
Rockingham and Ivory Teapots, “Hook- can prra Lerk 


land. Royal Bayreuth China, Bavaria. = 
Telephone Gramercy 5150. : 


VOGT & DOSE, 14 W. 28rd St. Z 
Open stock dinnerware patterns. = 
White China for decorating. 


eid Teapots. 


A. J. FONDEVILLE & CO., 24 West 
28rd St. 
Successors to Fondeville & Van Ider- 
stine. Importers of China, Glass and 


Earthenware. . ! J. H. VENON, Ine, 104 Fifth Ave : 
ar in : 

OTTO GOETZ, .NC., 122 Fifth Ave. 7 China. and\ Farthenwate 0: Saal 
Importer of Crockery, China and Kosta Crystal, Sweden; Rorstrand : 
Glassware for immediate delivery. Uptown HERETO: China and Earthenware, Cwedenill E 
or the E 

HARUTA & CO., 141 Fifth Ave. ° KENNARD L. WEDGWOOD, 255 ; 
Importers of Japanese goods. Phone Pottery Glass China Fifth Ave., between 28th and 29th : 
Caledonia 4475. Metal Goods and House- Be b Weda tod Asche 
os e 00 td. ele- : 

HAVILAND & ABBOT CO., 920 wares Trades shone: Madi aaa ceive 20) 
Broadway, corner 21st St. z 
HAVILAND CHINA CO., Inc., 1107 MORIMURA BROS., 58-57 West 28d DOMESTIC GLASSWARE 
Broadway. St. BONITA ART GLASS COMPANY, : 
The Famous “Haviland China” Japanese Goods. Factory at Huntington, W. Va. 3 
known since 1840. ee Ee oe ae Domestic ee 
. orate ass an ina. Irving 5 

Seta rere get INC., Bee sie ean CO., Inc., 49-51 Looker, 366 Fifth Avenue, representa- ' 
Dinnerware from Heinrich & Co.. Selb. “Krautheim” — Dinnerware, “Schier- ue 
Also Fancy China from Winterling. oe eee netoval eee eaAGE: oe COME aad al 

; “ si t CD oe t ; . z 

HERMAN C. KUPPER, Inc., 89-41 Wenge Ci ae eich Tialian Colne Cat ahead) sae Eneradial 
West 23d St. Pottery, White China. Phone Gram- J. Duncan ‘Dithridge Representative. | 
Ahrenfeldt French China. ercy 5181. 240 Fifth Ave. ; u 
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CAMBRIDGE (Q.) GLASS CO., New 

York Salesroom, 184 Fifth Avenue. 
Manufacturers “Nearcut” tableware, 
thin blown tumblers and stemware. 


| 


ECONOMY GLASS CO., Morgan- 
town, W. Va. D. King Irwin, Repre- 
sentative, Fifth Ave. Building 
Fine blown tumblers and stemware. 


|POSTORIA GLASS CO., 141-147 
| Fifth Ave. 
Pressed and blown glassware. Chas. 


_ L. Weddle, Representative. 
\ 
'GILLINDER & SONS, Inc., 220 Fifth 
Ave. 
Lighting glassware, glass specialties. 
} 
SUSQUEHANA CUT GLASS CO., 
| TT. W. Hamilton, Representative, 139 
| Fifth Ave. 


THE ROSBERN GLASSWARE 
| CORP., 12-14 West 21st St. 
Manufacturers of light cut and gold 
} encrustations. Phone Chelsea 0746. 


|WESTON GLASS CO., INC. 
Blown Tableware. T. W. Hamilton, 
Representative, 139 Fifth Ave. 


UNITED STATES GLASS CO., Albe- 
| marle Bldg., 24th St. and Broadway. 
Pressed and blown glassware. 


|WESTMORELAND GLASS CO., 
| Horace C. Gray Co., Representa- 
' tives, Fifth Avenue Building. 
Pressed glassware, decorated glassware, 
novelties. 


LAMPS, SHADES AND LIGHT- 
ING FIXTURES 


‘THE BRADLEY & HUBBARD MFG. 
CO. Fifth Ave. Bldg., Fifth Ave 
) and 28rd. St. 


Electric Lighting 
Lamps. 


Fixtures and 


‘VICTOR BRISBOIS, INC., 200 Fifth 


ve. 
_ Room 210. Lamps and Cut Glass. 


‘NORMAN HAWTHORN, 225 Fifth 


| Ave. 
Wrought Iron Lamps. “The Better 
Kind,” “Ann Murphy Shades.” 


, Ave. 

Muminating glassware, electric port- 
ables, oil lamps, etc. Telephones, 
Ashland 9024-9025. 


[THE H. E. RAINAUD CO., 225 Fifth 
ve. 


_ Table, Boudoir, Desk, Piano, and Floor 
i Lamps in exclusive designs and finishes. 
Dela Croix & Monroe, representatives. 


THE MAIBRUNN CO., Inc., 44-46 
| East 25th St. 

Lamp Shades and Lamps. 
| Madison Square 8860-8861. 


Telephone 
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A. E. HULL POTTERY CO., 200 
Fifth Ave. 
Manufacturers and Importers, Earth- 
enware, China and Glassware. 


ROSEVILLE POTTERY CO., 18 
West 28rd St. F. D. Van Arsdale, 
New York Manager. 
Art Pottery—Jardinieres, etc.—Chil- 
dren’s Items. 


THE SEBRING POTTERY CO., Se- 
bring, Ohio. 
New York Office and Sample Room, 
206 Lexington Ave. Chicago Office 
and Sample Room, American Furni- 
ture Mart Building, Spaces 930 and 
931, 666 Lake Shore Drive. 


THE CRESCENT CHINA CO., Se- 
bring, Ohio. 
M. I. George, Representative, 206 Lex- 
ington Ave. High-Grade Dinner Ware. 


JOHN L. PASMANTIER & SONS, 5 
West 20th St. 
Quality Dinnerware and Pottery Spe- 
cialties. Telephones, Chelsea 8265 and 
0540. 


COX & COMPANY 
120 Fifth Avenue 


Entire 5th Floor 
N. W. corner of 17th Street 


Telephone Watkins 8467 


Glassware 
Imperial Glass Company 
Huntington Tumbler Co. 


The Silver City Glass Co. 
Lewis County Cut Glass Co. 


Dinnerware 


The C. C. Thompson Pottery 
Co. 


Underglaze Hotelware 
Cook China Co- 


Pottery 
Oxford Pottery Co. 


DECORATORS © 


FLOGEL DECORATING WORKS, 
129-131 Fifth Ave. 
Dealers and Decorators of Fine Glass 
and China. R. H. Flogel, Proprietor. 
Phone, Ashland 2355. 


LOTUS GLASS CO., INC., Fifth 
Averue Building. 
China and glass decorators. Gold en- 
crusted, lustre, plate etchings and light 
cuttings on colored and crystal glass- 
ware. 


ML MMM 


MANUFACTURERS’ AGENTS 


HORACE C. GRAY CO., Fifth Ave- 
nue Building. 

Representing Fenton Art Glass Co., 
Glassware, cut, colored and_ plain. 
Sterling Glass Co., Fine Heavy 
Cut Glass. Westmoreland Glass Co., 
High Grade Table Glassware and 
Specialties. Indiana Glass Co., Pressed 
Table Glassware and Lamps. West End 
Pottery Co., Dinnerware and Special- 
ties. Co-Operative Flint Glass Co., 
Table and Soda Fountain Glassware, 
Bie etc. Telephone, Gramercy 


D. KING IRWIN, Fifth Avenue Build- 
ing. 

Iroquois China Co., Hotel China. Na- 

tional China Co., Quality dinnerware. 

Paden City Glass Mfg. Co., Table, sod~ 

fountain glassware. Economy Glass 

oe Suite 319, telephone, Gramercy 
1. 


THOMAS G. JONES, Fifth Avenue 
Building. 
Representing McKee Glass Co., D. C. 


Jenkins Glass Co., McDonald Glass 
Works, Inc. Telephones, Gramercy 
291-292. 


GEO. C. KINDT & CO., Inc., 19-21 W. 
24th St. 
Manufacturers and Factory Agents. 
Brass wares, mahogany goods, serving 
trays, mahogany candlesticks, floor 
lamps, electroliers, silk shades, silver- 
plated wares, decorated basket wares, 
toys, dolls. Telephone, Farragut 8850. 


McKENNA BROTHERS SALES 

CORPORATION, 1271 Broadway, 
corner 82nd Street. 
McKenna Brothers, cut, colored and 
decorated lines; Utility Glass Works, 
Stemware; D. B. Lehman, light cut- 
tings. Telephone, Pennsylvania 2165. 


HARRY J. MOSCOVITZ, 10 W. 23rd 
St. 


Representing Knowles, Taylor & 
Knowles Co., dinnerware, and Hirsch- 
Malgood Co., decorated glassware. 


Phone Gramercy 1869. 


PHILLIPS, THISTLE & SMITH, 
INC., Onyx Building, 1107 Broad- 
way, at 24th St. 

Seneca Glass Co., lead blown table 
and lighting glassware. Pope-Gosser 


China Co., dinnerware. elephone 
Watkins 8634. 


VAIL AND YOUNG, 200 Fifth Ave. 


Representing 

The Coshocton Glass Corp. 
The Belmont Tumbler Co. 
Sneath Glass Company 
Jackson Vitrified China Co. 
W. I. Tycer Pottery Company. 


HENRY WITTE, 48 West 28rd St. 
Representing Maryland Glass Co., 
Cumberland, Md., and Guerin-Poyat- 
Elite, Ltd., Dinnerware Lines. 
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EFLECTING a guaranteed quality in 
body and glaze and dignified by ex- 
clusive, artistic and refined decorations, 
constitute in part the superior values char- 
acteristic of our new Bona-Dea Shape in 


Ivory, as well as our original Colonial 
and Ideal Shapes in pure white. 
We ship our customers what they buy. 
THE ATLAS-GLOBE CHINA COMPANY 
NILES, OHIO 


Momsfactarers 
Esclasneely 


Kepresentatives: 
DY King Irwin BE. E. Wilgus. Western Glass Pro. Co. / 
200 Fifth Ave., N. Y. Rooms 35, 36, 37 149 New Montgomery St. ’ 
E. J. Nickey 111 Summer Street San Francisco (Cal 
204 Grand Avenue Boston, Mass. Western Glass Pro. Co. ¥ 
Milwaukee Earl W. Newton L. C. Smith Bldg. 
F. A. Miner _ & Associates Seattle, Wash 
5 Prospect Street 9 No. Wabash Avenue Western Glass Pra (a ly 
Rochester, N. Y. Chicago 1216 Fourth Ave., L. A. 4 


~~ 


“She NATIONAL CHINA Co. SALINEVILLE, O, 


COPYRIGHT anv PAT APPLIED FOR 
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MAYER CHINA 


VITRIFIED HOTEL WARE 
WHITE AND DECORATED 


ROUND EDGE AND THICK 


Se: use ir 


RESTURANTS 
RAILROADS 
STEAMSHIPS 
HOSPITALS 
~HOTERS a 
~~ ChUB Saas 
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Established 1869 


B. F. DRAKENFELD & CO. Inc. 


50 Murray St. New York 


YUVTUNN EAU TET AVI ACUU UCU CEUU LUTTE 


qe he 


VITRIFIABLE 
COLORS 


Overglaze—Underglaze—Glass—Oxide 
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DECORATING SUPPLIES 


Brushes — Printing Tissue — Oils — Banding 
Wheels etc. 
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The Next Time 


~ you want 


A Job 
A Line 
A Salesman 
A Buyer 
or anything else connected with 


the China, Glass, Housefurnish- 
ing and Lamp Trades 


Advertise for it in the Classified 
Section of 


Crockery and Glass Journal 


and 


Get It 


40 cents per line ‘or first insertion; 
20 cents per line for following in- 


Rates: | sertions. Seven words per line 


Minimum initial charge $2, pays: 
ble in advance: 


HAVILAND 


i es 
W Haviland | 
} China i 


Overlooking Madison Square, ‘Where Fifth Avenue Crosses New York’s Main Street” 


Haviland China @ 


Is Now Installed in Its Modernly Appomted and 


EASILY-REACHED NEW HOME | 
1107 Broadway, at Twenty-fourth Street, New York i 


etait “ee 


TRADE MARKS 


It is a great pleasure for us to apvilay, showing many new designs of | 
extend to our friends in the France’ - GENUINE HAVILAND | 
trade a cordial invitation to on Ltn CHINA for the Spring sea- | 
visit us in our new home ko es son which by virtue of their | 
which by reason of its very ssco ne beautiful decorations and at- | 
central location 1s accessible sande tractive shapes should not be —} 
from all points. We are Pd Co overlooked. | 


Limoges $ i 4 


on decorated china 


Haviland China Co., Inc. ‘ 


Telephone— Watkins 2967-2968 
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Art Goods \ In Quest of The Perfect Package — an 
a SIZ article of interest.to china and glassware 
Dolls & Joys manufacturers ‘dealing with packing 
ee) 
: bia Problems. 


What the Potteries Are Doing and up-to- 
the-minute Glass News by M. K. 
Zimerman, our regular Pittsburgh 
and East Liverpool corre- 
spondent 
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Timely news of Chicago by J. H. Smythe 
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y A complete list of New York Imports for 
FEB. 24, 1927 NF the week 
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Reliable Income Tax Information by M. L. 
Seidman, Certified Public Accountant 
and Income Tax Expert, who gladly 
answers Income Tax prob- 
lems for our readers 
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Spode’s 


Goldem State 


T accompanying illustration shows one 
of the most colorful and effective designs 
produced on the old flower embossed shape. 
The enameled colors are painted on the 
embossment, under the glaze, in green, red, 
purple, and orange, the underglaze treat- 
ment adding warmth and richness to the 


colors of the paintings. This treatment 
stands out very effectively against the ivory 
body. The flower embossed shape is one 
of the oldest made by Spode. Its artistic 
perfection is proved by the fact that it has 
been carried down through time and is 
still highly appreciated by those who know 
beautiful things. 


Full dinner, tea and breakfast 
stock carried in New York. 
Send for samples and prices. 


Copeland & Thompson, Inc. 
206 Fifth Avenue 
New York 


| 
| 
} 
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ONE OF MANY POPULAR PATS 
I 


New! 


BREAKFAST SET 


e 
in the 
Pa yourself a mental pic- 
ture of exquisite fruit and floral 
patterns against backgrounds of popular 
soft warm ivory. This is Home- 
stead Ware—which has reached a | 
high degree of popularity in a few Homesteal 


short months; there are over fifty 
delightful patterns. 


All of these patterns can be had 
in Individual Breakfast Sets of 17 
pieces—and in 23 piece combination 
Double Breakfast sets. Quite a 
number can be retailed profitably 
at $10—an exceedingly popular fig- 
ure which is sure to create brisk 
buying and volume turnover. Com- 
plete, open dinnerware lines and 
crate assortments in a number of 
patterns are in STOCK ready for 
immediate delivery. 


When making your spring trips 
to New York you are urgently re- 
quested to avail yourself of the op- 
portunity to view the 
Homestead Ware line on display. 
It is unquestionably one of the most 
complete showings of its kind the 
New York market has ever offered. 


ENGLAND 


STEAD 
backstamp; 


A. J. FONDEVILLE & CO. 
24 W. 23rd St., New York 


HOMESTEAD 
WARE 


Ware 


Patterns 


A.J. FONDEVILLE 
complete & co 


Look for this 
quaint HOME- 
WARE 

=. fi 
hall mark signif-| 
cant of England's 
finest Earthenware.) 


| 
| 
/ 
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. 
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GOOD 
DINNERWARE 
| IS ALWAYS 
ADMIRED— 


i Cs es a | ET 


a 


=} 
| 
=} 


| 
a: { 
i 

Good dinnerware is always an object of pride. The manufacturer of a beauti- B 
| ful dinnerware creation takes great esteem in his product. The body, pattern and A 
' shape are all the result of infinite care and planning—the result itself an achievement. i] 
In the showrooms the dinnerware beautiful is displayed to its best advantage and i 
| | after it reaches its final destination the home, it becomes the pride of the good house- i 
| wife whose well-laid table it graces to her great joy and satisfaction. t 


It is always a matter of personal satisfaction to the Advertising Department of 
» the CROCKERY AND GLASS JOURNAL to prepare layouts and display the dinner- 
_ ware creations of the potteries to their best advantage. The experience and coopera- 
| tion of this department is always at the service of manufacturers without additional cost. 
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i A postcard request 
will bring our rates 


Som heaps 


Demarest Publications, Ine. 
45 East 17th Street New York 
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Yellowstone 
Dinner 
SCRBLCE 


Decoration Y-31 


ML 


The tremendous success achieved by the Yellowstone Dinner 
Service, Ivory body, octagon model, is an outstanding event in the 
history of the pottery craft. 


HOHE 


The Laughlin Establishment operates six plants, with a total 
capacity equivalent to one hundred kilns. Three of these plants, 
with an aggregate capacity of forty kilns, are devoted almost ex- 
clusively to production of the Yellowstone. The distribution of 
that shape alone for the last half of 1926 approached ten thousand 
dozens per day, all decorated. The daily production of Yellow- 
stone, if placed in line, would stretch ten miles. Imagine an un- 
broken line of decorated dishes, all in one shape, stretching from 
the Battery in New York to the Harlem River and three miles 
beyond, and you may have some idea of the daily sales of 
Yellowstone. 


MCC Co 
TT Hn 


ME 


There Must Be A Reason 


Homer-Laughlin China Co. 


Newell, W. Va. and East Liverpool, O. 


MD 
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HIS decoration 

No. 135 G is one 
of the many attrac- 
tive patterns that has 
made our Ivory line 
so popular. 


We invite comparison. 


INOWLES, TAYLOR & KNOWLES 
~ « Company ~ ~ 
IAST LIVERPOOL ., OHIO. 


KT&K 
| IVORY 


ent 
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White China 
ge Hu, 
S 
r=) Pd 
O\FRANCE z 
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Chateaudun 


Blue and White Crocuses on 


an Orange background, with 
centre to matcheelvory Tins 


with blue and gold edged border. 


Incorporated 


26 West 23rd Street 
New York 


Decorated 


Theodore Haviland 


FRANCE 


THEODORE HAVILAND & CO. 
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uigeting A growing practice of chambers Penalizing The habit of the states to bear 
oimunity of commerce to finance their opera- the down on the insurance policyholder 


eds tions by setting forth, first, what 
| is needed by the community, in the 
r a budget and then depending upon its members to 
py the funds in accordance with their stake in the 
naunity is detected by the Organization Service of the 
xaber of Commerce of the United States. 

“his appeal,” the Organization Service found, proved 
| a persuasive one because the business man had a 
is esslike proposition to deal with. Here was the cham- 
t here was the definite work it was doing or proposed 
c; here was the definite amount of money needed to do 
isvork ; here was his concern’s fair share of this budget. 
s| result, some secretaries began to ask themselves, 
1) maintain all this plural membership machinery? 
hl not create a budget fund or a service fund or a 
stning fund and ask the business concerns of the 
Miunity to provide this fund for the chamber on the 
si of the financial stake of each concern in the com- 
tty P 

Tis method of doing the job of a city or a town seems 
Ive caught the imagination of business men in many 
s¢and appealed to his sense of orderly business method. 
cables him to contribute to the development of the 
munity in the same measure as he profits by it and 
{forth a definite purpose to be accomplished. A state- 
er has been prepared by the Organization Service giv- 
g ie plan in detail. 


: 


Provident as a convenient source of revenue 
for the upkeep of government is 
found to be growing by the Insurance Department of the 
Chamber of Commerce of the United States, which has 
issued its findings in a bulletin: “Hidden Taxes in Your 
Premium.” 

The states originally levied special insurance taxes, li- 
censes and fees to pay the upkeep of insurance inspection 
and supervision. These taxes have been constantly grow- 
ing ever since and a very small part of them is used for 
this purpose, 

The survey shows that last year state governments col- 
lected from policyholders $72,951,023—enough to pay an 
annual premiu mfor more than 4,800,000 ordinary life in- 
surance policies issued at the age of 25 for $1,000 each. 


“Of this sum,’”’ says the Insurance Department, “only 
$1 in $27 was used for the maintenance of state insurance 
departments, the purpose for which these imposts were 
originally intended. The rest was used for state functions 
for which the policyholders had already been taxed as citi- 
zens. These state functions had no particular relationship 
to policyholders as a class, any more than to any other 
type of taxpayers.” 

The provident policyholder, it would appear, is taxed 
not only as a citizen but as a policyholder to pay for safe- 
guarding the improvident. 
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Plan Intergroup Work in Trade Relations 
Drive 
Manuacturers, Wholesalers and Retailers Now Co- 


operating Among Themselves, Says Chamber of 
Commerce Body Headed By A. Lincoln Filene 


“When the trade association wave swept over the field 
of American business it brought one of the most complete 
and profitable improvements in our commercial history. 
In many different fields economic wastes were greatly re- 
duced. Today the trade association is the major practical 
unit in the broad realm of business,” says the Chamber of 
Commerce of the United States in a review of trade 
relation progress. 

Recently, however, it has been suggested by Secretary of 
State Herbert Hoover, among others, that the job is only 
half done. Manufacturers co-operate with each other, 
wholesalers have their associations, and retailers are work- 
ing together. Yet trade abuses are unethical practices, 
thriving on the relations between these groups, continue 
to clog the flow of trade. 

During the last year plans have been made to attack 
these wastes along the entire industrial front. A new con- 
cept of co-operation, involving inter-group action through 
representatives committees, has been rapidly developed in 
the work of the National Trade Relations Committee, 
sponsored by the Chamber of Commerce of the United 
States. This committee urges distributors to co-operate 
with members of all groups within their industry and has 
evolved a definite plan for aiding a trade in bettering re- 
lations between its manufacturers, wholesalers and re- 
tailers. 

At meetings held in New York on October 21 and Chi- 
cago on December 3, representatives of nearly fifty trade 
associations discussed the formation of intergroup com- 
mittees composed of the different classes of distributors. 
Members of these Joint Trade Relations Committees are 
to be actual owners or head executives of establishments. 
They are to represent their merchandising groups in dis- 
cussing complaints and deciding upon the method of their 
settlement. 


The task of the national committee is chiefly advisory. 
Its aim is to assist each trade in developing its own ma- 
chinery for dealing with wasteful trade abuses and un- 
ethical practices. A tentative manual describing in detail 
the organization and functions of Joint Trade Relations 
Committees is in preparation as a guide for trade groups 


contemplating their formation. 

First presented in preliminary form at the December 
meeting, this manual is to be the initial step in the pro- 
gressive program for 1927 which the chamber’s committee 
has been encouraged to map out as the result of the wide 
interest shown by the various trades. 

Evits to BE ATTACKED 

Some of the practices which it mentions as typical of 
those to be deal€ with by Joint Trade Relations Committees 
are: Unjust return of merchandise, failures to deliver at 
appointed time, misrepresentation of merchandise by sales- 


February 24, 1 
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men, unreasonable cancellations, disregard of shipping | 
structions, failures to confirm orders, salesmen promis 
things employers cannot fulfill, selling competitors wi 
line is stated to be exclusive, taking discounts not earn 
and delivering more than was ordered. 


The natural development of the work of a Joint Tr; 
Relations Committee is outlined as “‘(1) collection of | 
stances of such trade abuses, (2) development of co: 
of standard practice, (3) correction of violations of | 
proved trade practices through correspondence with th 
who are stated to have made the violations.” | 

Plans for bettering trade relations have gone steac: 
forward. Joint committees have been formed in the {| 
lowing groups: Building and construction, burial goc. 
clothing (both men’s and women’s), coal, confectione 
electrical, food and groceries, hardware, paint and yw 
nish, woolen and worsted. Numerous other committ: 
will be formed in the coming year. 


Conferences will be arranged with the different groy 
in individual trades which are ready to form joint eq 
mittees. The activities of the National Committee will ) 
extend beyond assistance in organization—the particv’ 
problems, in every case, will be handled by the joint ec 
mittees within the respective trades. These representati 
bodies, dealing not with one class of business men but wh 
the trade as a whole, will doubtless do much toward sti) 
ping the merchandise channel of the wastes which See: 


| 


tary Hoover wishes to eliminate. ! 


Joint Trade Relations Committees are not intended 
supplant the excellent codes of ethics and arbitration me! 
ods which have been adopted in some trades to comi 
trade abuses and unethical practices. They are not plamé 
as a substitute for arbitration, which is obviously the oj 
practical method of dealing with technical disputes wh 
arise in certain trades, but as a means of eliminati 
approved practices which need not lead to arbitration. 

Eventually, also, they will be powerful factors 
tablishing unity of production and distribution. A e€ 
plete functioning of the committees, insuring co-oper 


between manufacturing and distribution within the trat 
will reduce such wastes as the manufacture and distfi 
tion of too many varieties, lack of even flow of ord 
lack of standardization in size measurements, overp 
tion, unsound credit expansion, indefinite contrac 


uncertain terminology. 


New York Credit Men to Meet 


Credit problems that arise in various types of bt 
were discussed by the credit men of New York Sta 
the fourth annual conference held at the Osborne 
Auburn, N. Y., on February 21 and 22. 

Round-table discussions were directed by David 
Woodlock, managing director of the Retail Credit Me 
National Association, and Justin H. Edgerton, credit m! 
ager of James McCreery & Co., New York. | 


Sales in January, 1927, of 539 department and other 
tail shops which made preliminary reports to the Federal 
Lic System were | per cent larger than in January 
last year. Sale increased in seven Federal Reserve 
stricts and declined in five districts. With the exception 
"the Philadelphia district, where sales were 4.4 per cent 
haller than in January, 1926, sales were larger in all the 
astern districts and in the Chicago and San Francisco 
stricts. They were smaller in the Richmond, St. Louis, 
‘inneapolis and Dallas districts, and practically unchanged 
‘the Atlanta district. Of the 539 stores reporting, 261 
‘owed increases and 277 reported declines. 

Sales of two leading mail-order houses were 7 per 
{nt smaller in January, 1927, than in the corresponding 
pnth in 1926, while sales of five reporting 5-and-10-cent 


hs 4 
(ain stores were 4.3 per cent larger than a year earlier. 


; 


final Dec. Figures Show 2.5 Per Cent Gain 


Retail trade in December, 1926, was larger in volume 
tan at any previous time, and for the year 1926, as a 
vole, it was larger than for any preceding year. In 
scember sales of department stores were 2.5 per cent 
lyger than in December, 1925, and sales of all lines of 
cain stores were also larger. Sales of mail-order houses, 
¢ the other hand, were slightly smaller than in Decem- 
fr, 1925, but larger than in the corresponding month of 
dy other year. Statistics for forty-five separate depart- 
tsnts reported by stores in seven Federal Reserve dis- 
tots show that sales were larger than in December, 1925, 


| 


Dept. Store Sales Gain 1 Per Cent in January 


in thirty-one departments and smaller in fourteen depart- 


ments. 


Increases were largest in departments selling 


neckwear and veilings, leather goods, women’s skirts, 
ready-to-wear, women’s and children’s hose and_ shoes. 
Declines were largest in departments selling silks and vel- 
vets, cotton and woolen dress goods, and women’s coats 


and suits. 


Percentage changes in dollar sales between January, 
1927, and January, 1926, are given in the following table: 


Fed. Res. 


District 
Boston 
New York .. 
Philadelphia 


Glevelanddeer els ace oon 


Richmond .. 
Atlanta 
Chicago 
Sie, ICUS 56 
Minneapolis . 
Kansas City 
Dallas 
San Francisco 


Totals 


MR erie Bs 20: 261 


Mail-order houses (two houses ) 


Stores 

reporting 

Inc. Dec 
28 31 
20 32 
37 49 
22 18 
24 21 
20 15 
30 28 
6 12 
6 11 
13 10 
11 6 
44 4a 
27h 


Five-and-10-cent stores (five chains) 


BeCrot 
inc. or dec. 
comp. with 

Jan. ’26 

+ 3.0 

+ 2.4 

— 44 
+ 3.3 


Johnson Bros. showed this pleasing display of Pareek dinnerware in the William Penn 
Hotel during the recent Pittsburgh exhibit. 


Eleven 


> Will Rhodes will be 


HE many friends of “Col’ 
pleased to learn that he is traveling in the South 
for B. Tomby & Co., 20 W. 23rd St., and making 

good. This is ‘‘Col.” Will’s first attempt at selling Ger- 
man ware but he is “putting it across” in his usual suc- 
cessful manner. 


Miss Josephine Beaubernard of the Josephine Shop, 
Cleveland, a gift department of the George H. Bow- 
man & Co., store and Miss E. Hodgins, of Hodgins, 
Inc., Buffalo, were among the women buyers visiting 
the Metropolis this week. 


William G. Mueller, manufacturers’ agent with 
showrooms at 35 West 23rd St., left yesterday on the 
Century for Chicago with four trunks of samples. Mr. 
Mueller will show his wares in the Windy City before 
continuing on through the west. 


Roderick with the LaSalle & Koch Co., 
).. is a well-known buyer in New York this 


Belew 
Toledo, ¢ 
week. While here Mr. Roderick is making his head- 
quarters with R. H. Macy & Co., the store’s resident 
buyers. 

GC) Cullens of thes Gs @Gullen® Co. Knoxville; 
Tenn., is here on a buying trip as is P. Koppelman, 
housefurnishings, china and hardware buyer for Wm. 
H.. Block Co., 
Famous Co., Bradock, Pa. 


Indianapolis, and Leon Koster with the 


W. L. Breen, china and glassware buyer for The 
Alms & Doepke Co., 
York in the interest of his firm. 


Cincinnati, is another in New 


L. S. Zugsmith, salesman for B. -Tomby & Co., 20 
W. 23rd St., will leave next week for an extended trip 
on the road which will take him to Ohio, Pennsylvania, 
West Virginia, Kentucky, Maryland and Delaware. 
He expects to be gone a little short of three months. 


Effective last week announcement has been received 
that F. F. Hall, formerly with the Powers Mercantile 
Co., Minneapolis, Minn., 
housefurnishing buyer for Gimbel Bros., New York 
store, taking the place of Frederick Hogg who has 
retired. 


has assumed the duties of 


F. S. Lamb, merchandise manager for the W. J. 
Pettee Co., Oklahoma City, Okla., spent several days 
on a visit to the local market this week. 


Twelve 


“Joe” Schoenberg, housefurnishing buyer for Mj- 
del Bros., Chicago, arrived in the market this wek 
on his first buying trip for the firm. He was acco)- 
panied on the trip by his assistant M. McCarthy. 


The Krauss Co., Ltd,, New Orleans, are puttingn 
a complete housefurnishing, china and glass depa- 
ment and Leon K. Heyman has been visiting the loj] 
market this week placing orders. As yet no buyer lis 
been selected. It is rumored that a local man is unr 
consideration. is | 


Among the old timers visiting the city this wek 
was Harry Todd, housefurnishing, and toy buyer tr 
McCurdy & Co,, Inc., Rochesteganieay. 
be here for the next ten days. 


He plansp 


Miss L. Schuer, housefurnishing, toy and chia 
buyer for the McAlpin Co., Cincinnati, O., arrived 
the market this week accompanied by her assistét 
and is busy placing orders for immediate and fall ¢- 
livery. Miss Schuer who has just recovered froma 
recent illness will be welcomed back by her may 
friends in the trade. 


J. S. Williams, who is well known in the trade, Is 
been made manager and buyer of the china, house f- 
nishings and toy departments of The Weinstein Co., St 
Francisco, Calif. He was formerly with Roraboth 
Brown D., G. Co., Oklahoma City, Okla., and Joske Bry, 
Co., San Antonio, Texas. 


J. Meredith Miller of Maddock & Miller, Inc., havg 
spent some time at headquarters greeting the out of ton 
trade, is leaving the latter part of this week to cover § 
territory in New York State. 


Harry Clarke with Graham & Zenger | 


Harry S. Clarke who has been with B. Tomby & Co. ? 
several years past has again associated himself with ¢ 
importing house of Graham & Zenger, Inc., where ¢ 
assumed his duties on Monday of this week. 

The announcement is sure to be received with cons 
erable interest among Mr. Clarke’s many friends in € 
trade, for his present connection takes him back to a fil 
with which he was formerly identified for twelve yee 
prior to six years ago, when he went with A. J. Fon} 
ville & Co., and later B. Tomby & Co. | 

There is probably no better known china salesman ! 


| 
| 
| 
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Thirteen 


. road today than Mr. Clarke and in returning to the 
‘stand he is sure to receive an enthusiastic reception. 
He is busily engaged familiarizing himself with the con- 
‘n’s new lines before departing shortly to cover Middle 
estern territory for the firm. 


tomas G. Jones to Represent Albright China 
) and McDonald Glass Lines 


Announcement was made this week that Thomas G. 

Jnes, manufacturers representative, 200 Fifth Ave., 
hl been appointed New York agent of the lines of 
¢. Albright China Co., Carrollton, O., manufacturers 
o dinnerware and the McDonald Glass Works, Inc., 
\-Donald, Pa., who make a line of stemware, jugs, 
ves, etc. Many of the new samples from these two 
f:tories have already arrived and are now on view 
a Mr. Jones showroom. With the acquisition of the 
Aoright line it will mark Mr. Jones introduction to 
tl trade as an agent for a dinnerware factory, he hav- 
it been previously prominently identified with the 
tide as representative for well known glassware fac- 
ties for years. In addition to the two above men- 
tired lines Mr. Jones also represents the D. C. Jen- 
ks Glass Co. and the McKee Glass Co. in the New 
Y-k market. 


Decided improvements in lighting facilities are be- 
in made at the showrooms of the Cambridge Glass 
C, 181 Fifth Ave., where a complete new system of 
iimination is being installed. Where formerly only 
thteen overhead lights were employed there are now 
tvnty-four 200 watt lights suspended from the ceil- 
in These are arranged so that there is hardly a dark 
cher i inthe room. They are hung in three rows run- 
nix the entire length of the place. Throwing their 
lig t down against the side walls, the latter having 
bea newly finished in a gray tint, and reflected against 
th white ceiling, the effect is most attractive and ef- 
fient in showing the ware off to the best possible 
miner. 


| 
| 


arrett D. Bryce, of the McDonald Glass Works, 
In, McDonald, Pa., arrived in town the latter part 
of he past week to confer with Thos. G. Jones, who 
ha just taken on the representation of their line in 
th New York market. Mr. Bryce according to his 
ple s will be here for a week or more. 


. Wilkinson, glass and lamps buyer for the Rosen- 
ban Bros., Cumberland, Md., is in New York on a 
bu ng trip. 
I 


: New W. T. Grant Store 


} ype W. T. Grant Co., operators of a chain of depart- 
d: stores from Maine to Texas, has leased the new 

to: building now being erected in the 900 block on 

nana Ave., Wichita Falls, Tex. 

le terms of the lease were not made public. 


Homer Laughlin to Build Million Dollar 
Plant 


The Homer Laughlin China Co. has signed 
contracts for the erection of a new tunnel kiln 
plant at Newell, W. Va. at a cost of one million 
dollars. This plant will have a capacity of 
eighteen upright kilns and it will be of the tunnel 
kiln type plant. Ground will be broken next 
week and it is proposed to place the new unit in 


operation within four months. 


Caution Necessary for Prevention of Trade 
me TiCkS: 


Without prophetic judgment it is well-nigh impossible 
for exporters to determine what portion of inquiries for 
purchase or representation of their goods in foreign coun- 
tries is genuine, what inquiries are frivolous, and which 
are prompted by improper motives, states Bernard A. 
Kosicki, in Commerce Reports. 
last class—relatively small in number but capable of occa- 
sioning a great amount of trouble and annoyance—cer- 
tain specific considerations deserve to be borne in mind. 

An artifice which has long been practiced is the piracy 
of American trade-marks and labels by prospective deal- 
ers in anticipation of trade in the merchandise so marked. 
A fresh instance of this kind has been noticed recently in 
a certain foreign country. A firm in the capital of that 
nation wished to represent a particular line of American 
goods. It wrote in for samples and terms, and the Ameri- 
can company replied with an acceptance of the proposed 
representation and the submittal of samples and descrip- 
tive literature. In less than two months the prospective 
agent had applied for registration in his own country of 
the entire label on the American product, excluding the 
verbal trade-mark which had previously been registered by 
the American concern. The net result is that the imported 
goods will either be subject to confiscation when they ar- 
rive or that a cheaper imitation product will be set up in 
competition with the genuine. 

A report of a somewhat similar case comes from an- 
other region of the world. 
cern obtained a sample of an American device and adver- 
tising circulars describing it. Shortly thereafter there ap- 
peared on the market, in this foreign country, exact dupli- 
cates of the American product. 

Such instances, unfortunately, are not rare. They point 
to the necessity for greater caution in undertaking to sell 
goods abroad, 

A proposal from a foreign dealer or agent to repre- 
sent an American line of goods should be scrutinized with 
due care. Before committing himself to any arrangement 
and before sending samples or terms, the exporter should 
check up on the reliability of the foreign firm. 

If the article is protected by patents in the United 
States, or if it is sold under distinctive trade-marks, coun- 


(Continued on page 21) 


In connection with this 


A foreign manufacturing con- 


Big Mail Order House Merger Would Mean 
Tremendous Sales Volume Increase 
EPORTS received in this district during the last 

week which-concerned the revival of the proposed 

merger of the two largest mail order houses in the 
country, Sears, Roebuck Co., and Montgomery Ward Co., 
were discussed with considerable interest among the manu- 
facturers, with especial reference to sales volume. 

It has been related that the Woolworth interests at this 
time, have been for some years the largest single buyer of 
dinnerware out of this district, and should the merger of 
these two mail order houses be consumated, it is said that 
the combined purchases of these two interests would put 
the account very close to the top of large consumers. 

The expansion program of the Sears, Roebuck Co. 
adds materially to the outlet of the local market, and with 
three large units now proposed by this interest for the 
current year, demand for dinnerware will of course be 
increased. 


Montgomery Ward Co. have always been volume buy- 
ers of dinnerware, both in bulk carlots and otherwise. 
Sears, Roebuck Co. have also been a large purchaser of 
the production of dinnerware from the local plants and 
some from outside the immediate district. 
these accounts would of course place the purchasing in- 
terest very close to the volume required annually by the 
Woolworth interests. 


A merger of 


Drop shipments for these accounts amounts to a con- 
siderable volume during a year, all of which is in addition 
to the carlot shipments routed to the different distribut- 
ing points of both large houses. 


New Business Rather Slow 


More or less apathy in the receipt of new business was 
disclosed by local manufacturers this week. A number 
of plants are working on business booked in January, and 
shipments on these specifications are now going forward. 

While several of the local potteries are working on the 
usual schedule of from four to five and five and one-half 
days per week, others are not doing quite so well. Mail 
business is in only nominal receipt from regular chan- 
nels, but some manufacturers are developing accounts 


from outside the beaten path. 

Potteries outside this immediate district in some in- 
stances are working full time, while others are reporting 
part time production. Those plants featuring ivory body 
dinnerware are doing a rather steady business, so the sales 
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departments report, also that the demand for this class } 
merchandise is steady. 


Yellowware is in nominal demand for this season of t: 
year and while there is room for improvement, the pr. 
duction is on a larger scale than during the early part f 
the year. 

Plain whiteware is in seasonable request only, the n- 
jority of the distributors demanding decorated goods, 


Von Hagle to Visit East Liverpool 


Henry Von Hagle, for more than 20 years buyer | 
dinnerware and glassware for the Sears, Roebuck & C, 
and who is now head of the H. Von Hagle & Co., d: 
tributors of household utilities with headquarters at 3 
East Washington Street, Chicago, is expected in the Et 
Liverpool market within the next few weeks. The co- 
pany will begin operations about March lst at the abe: 
location. 

The company will begin at first with an extensive d- 
nerware campaign by the mail order plan, and other lit; 
will be added steadily. Shipments of dinnerware will > E 
made direct from the factories to the purchasers, 


West End Pottery Resumes Operations | 


The West End Pottery Co.'s plant has resumed ope- 
tions in all departments, following a brief idle period, 
addition to featuring a general line of dinnerware, th 
factory is also active in the production of a full line ¢ 
semi-porcelain hotel and restaurant ware. — 


National Considering New Shape 


Consideration is being given by the National China C, 
Salineville, O., to the placing of a new shape on the m= 
ket, although just at this time no definite program 1s 
been announced, This plant went into the productit 
of an ivory body late last year, and since then Frank 
Judge, Jr., manager of sales, has been considering placif: 
a new shape on the market. 


Pottery Men Attend Ceramic Meet 


A number of men connected with research departmes 
of potteries in this district attended the annual meet? 
of the American Ceramic Society at Detroit, last wt 
and took part in the discussion during the meeting of ®& 
whitewares section, Thursday of last week. Officers f 
the Society elected for the current fiscal year are: Prev 
dent, N. Mifflin Hood, Atlanta, Ga.; 
Donald C. Booze, Cincinnati, O.; 


vice-president, 
treasurer, H. B, Hr 
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son, Columbus, O.; secretary, Ross C. Purdy, Lord 
fl, Ohio State University, Columbus. During the con- 
tion week, those attending the meeting were guests of 
aufacturers of automobiles and ceramics in the Detroit 


trict. 


_H. Wright Co. Takes Over L. & A. Cohn 


Report has been received here to the effect that W. H. 
Vight & Sons Co., Ogden, Utah, chain store operators, 
hve taken over the business of L. & A. Cohn, Inc., Salt 
[xe City, Utah, and that immediate control has been 
a(uired. Additional departments are to be added to all 
sires in the stores included in the purchase. The Wright 
biiness was established 52 years ago and has been doing 
$00,000 annual business. 

| Retail Dinnerware Stocks Low 

Jinnerware stocks in many retail stores is reported 
fim moderate to low, according to advices received from 
r¢d salesmen. It is also declared that some of these dis- 
ruting interests are following a conservative policy in 
ucipating future requirements, preferring to order goods 
m-e frequently instead of in volume. 

“he larger department stores have been placing orders 
in air volume for general stocks, but many of these stores 
ai in the market for goods for special sales and “at a 
pe” when such merchandise is available. 

‘he jobbing interests are taking goods in about normal 
viime, but some of these interests have been ordering 
dro shipments on some special assortments. 


| Pomeroy Wants MacWilliams, Inc. 


Jottery salesmen traveling the Pennsylvania territory 
hae advised home offices that the Pomeroy store, Read- 
in, Pa., has made an offer to take over the department 
stie of MacWilliams, Inc., Wilkesbarre, Pa., and on a 
bas that will realize about 100 per cent on all claims 
of he latter store. Should the deal go through and be 
aproved by the courts, it is said that over $1,000,000 

wi be involved. 

he Pomeroy interests operate a number of stores in 
th Pennsylvania district, and for years have been one of 
thilargest buyers of dinnerware in the Pennsylvania ter- 
Mt-y outside of P?ttsburgh and Philadelphia. Wilkes- 
bae banks with claims aggregating about $400,000 and 
stikholders in MacWilliams, Inc., are consenting to the 


prvosal made through the courts by the Pomeroy inter- 
est 


«. T. & K. Co. Plants Working Full Time 


l plants of the Knowles, Taylor & Knowles Co. are 
op ating full time, this schedule varying from five and 
onjhalf days to six days per week. Whether or not the 
cotpany will place additional kilns on ivory body pro- 
luyon has not been definitely determined because of the 


ing: ‘ase in demand of late for whiteware. Of the latter 


Knowledée | 


R & H long ago saw that profici- 
ency in the “Three R’s” of produc- | 
tion was not enough. To meet the 
complexities of modern enamelling 
| Wwe were convinced that only the 
most intensive search for facts 
and their application to enamelling 
processes, would insure satisfactory 
results. R & H Ceramic Chemicals, 
Minerals and Oxides thus bear the 
scientific imprint. 


“Whe 
ROESSLER &8HASSLACHER CHEMICAL©O 
709 Sixth Avenue, New York 
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The laundry ticket above is supposed to be the old Chin- 
ese proverb, “One picture is worth ten thousand words.” 
We won’t swear to it, but whether or no, it’s often true. 


A good photograph or illustration is the next best thing 
to putting your ware in the prospect’s hands;—it speaks 
for itself. Yes, to paraphrase the proverb, a good picture 
saves lots of gab. 


Photo-Engraving, Illustrating, Photography, Advertising 


ROBERT RAWSTHORNE COM PANY 


HEEREN BUILDING « EIGHTH & PENN « PITTSBURGH. PA 


body considerable new business has been received of late, 
and the full production of this body is now required, 

All salesmen for this factory are now on the road, and 
Hugh Nevin, of the office commercial department spent 
the current week in the New York district. 


Few Orders on File Beyond May 


Other than contract business, few orders are on file at 
local plants for shipment beyond the May period. March 
shipments are expected to be good because of so many 
department stores and other retail distributing interests 
preparing for the April sales period. Although February 
is the short month, shipments of both carlot and less than 
carlot goods will equal the total volume forwarded during 
January, it is said. 


GLASS FACTORY ACTIVITIES 


AND PITTSBURGH NEWS 


China and Glass Sale Boosts Store’s Business 
in All Departments 


[ HAT is done to bolster business in the china 
W and glass department of one department store 
can also be tried out in another, New York glass 
salesmen have reported to factories in this district, in 
commenting upon the recent china and glass sale featured 
by Frederick Loeser & Co., Inc., of Brooklyn, N. Y. 
This firm used full page advertising to the early de- 
velopment of this department feature sale, and one of the 
most prominent display windows of the store was utilized 
in “showing” the very latest in china and glass offered 
by this firm. On the main floor, the reports continue, four 
buss tables were placed, and on these the most attractive 
goods were shown that were considered by the depart- 
While this display attracted 
large crowds the main china and glass section was crowded 


ment heads as_ bargains. 


with buyers. 

Factory salesmen declare that the newspaper advertis- 
ing not only brought a heavy business to the china and 
glass section, but the other departments of the store closely 
allied with the china and glass section also shared in this 
increased business. 


Ball Bros. Spending $100,000 on Improvements 

Approximately $100,000 is to be spent at the Hillsboro, 
Ill., factory of Ball Bros., which is the active fruit jar 
factory of this interest. Production for the time being 
has been suspended in order that new equipment can be 
installed. Completion of this expansion program will 
give the factory a larger output than heretofore, and op- 
erations are expected to be resumed within a month or 


thereabouts. 


A. E. Marshall Talks on Glass 


“Glass as an industrial material,” was the subject of 
an address delivered by A. E. Marshall, of the technical 
staff of the Corning Glass Works, Corning, N. Y., at a 
meeting of the Chemical Equipment Manufacturers at 
Carnegie Institute of Technology. Mr. Marshall not only 
referred to the growth of the use of glass in the industrial 
world, but referred to the different uses of glass in the 
industrial field. 


Wells Glass Co. Increases Stock 


Announcement has been made of the increase in the cap- 
ital stock of the Wells Glass Co., Kokomo, Ind., from 
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$200,000 to $300,000. The increase of $100,000 was | 


the common stock issue of the corporation. 


Glass Manufacturers Interested in 
Bamberger’s 


Flint glass manufacturers of this district gave co: 
siderable thought to the oversubscription of $10,000,0( 
6% per cent cumulative preferred stock recently placed ¢ 
the market by L. Bamberger & Co., of Newark, N. | 
operating the largest department store in that state. T] 
issue was in reality oversubscribed before official publ 
announcement was made, and the fact that the compar 
is now erecting an additional unit containing large flo 
space, gives rise to the thought here that the china ar 
glass department will be expanded when the new unit 
opened for business in line with other departments. 


Glass Factories Filling January Orders 


Most all flint glass factories are now filling orders th: 
were booked during the January market period, and whe 
early shipments of some specialties were made some r! 
peat orders have been received during the iast week. Th 
is especially true with reference to some of the lines ( 
colored glassware. 


Department Stores Preparing for Spring Sale 


A number of department stores are preparing for ear 
spring sales, and while some orders have been placed no, 
for glassware stocks, inquiries for such goods are aly 
being received by the different manufacturers, and ff 
March delivery. ) 

In the majority of instances those interests that aj 
seeking sales merchandise are looking for popular prie 
goods, but at the same time the better grades are bringi 
the retailers a larger return of profit, according to tl 
views of the manufacturers. 

Assortments are said to be in rather favorable reque! 
just now, and some of the jobbing interests are featurir) 
these particular lines. 


Westmoreland Lines Active 


Active operations have been reported by the manag) 
ment of the Westmoreland Glass Co., Grapeville, Pe 
which factory maintained the largest exhibit of novel’ 
glassware during the last market season. The line of th 
company is so large, and so varied that little wonder exis 
that production goes on such a steady scale. Not or} 
is the line of colored glassware moving steadily 4 


ey 
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| Wismath Suffer $100,000 Fire Loss 

A loss estimated at $100,000 was sustained late last week 
j the Paul Wismath Glass Co., Paden City, W. Va., due 
ithe explosion of a four-inch gas main. Fire apparatus 
mm New Martinsville, W. Va., was used in extinguish- 
is the fire. The plant is not distant from that of the 
}den City Glass Co. This Wismath factory produces 


dhamental glass and employs about 100 people. 


Jarcus Aaron Sails on Mediterranean Cruise 
Marcus Aaron, president of the Pittsburgh Board of 
fucation and also of the Homer Laughlin China Co., 
yh plants at East Liverpool and Newell, W. Va., accom- 
piuied by Mrs. Aaron have left for a 64-day cruise to 
tl Mediterranean. 


U. S. Glass Has Successful Year 


[he United States Glass Co. reports for the year ended 
Icember 31 net profit from the operations after deduct- 
it Federal taxes totaled $91,863, as compared with $180,- 
3) in 1925. Net addition to surplus in 1926 was $122.,- 
4}, as against $178,336 in 1925. In his annual report 
Fesident Edwin E. Slick said: “While the company was 
i1etter shape to pay dividends than it has been for many 
yrs, your management feels it is for the ultimate good 
othe stockholders to put the money into improvement of 
p perties. The debt of the company has been reduced 
imnotes payable to banks to $270,000. Capital stock re- 


estmoreland Glass Co. 
Grapeville, Pa. 
Manufacturers of High Grade Glassware 


Plain, Cut and Decorated 
For Gift Shops, Florists and Table Use 


No. 1820 Dolphin 
Console Set 


Representatives 


NEW YORK PHILADELPHIA 
H. C. Gray Co., Fred Stott, 
200 Fifth Avenue 1007 Filbert Street 
BOSTON SAN FRANCISCO 
H. P. & H. F. Hunt, Himmelstern Bros., 
41 Pearl Street 718 Mission Street 
Traveling Representatives LOS ANGELES 
R. B. Reineck, Himmelstern Bros., 
1422 E. Marquette Road 643 S. Olive St. 


CHICAGO SEATTLE, WASH. 
R. A. Keel Himmelstern Bros., 
EAST LIVERPOOL Terminal Sales Bldg. 
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mains at 97,641 shares outstanding or $2,441,025. Dur- 
ing 1926 there was expended for new equipment $142,- 
528 made necessary to keep up with prevailing methods 
and competition. The physical condition of your plants 
is now better than ever before. We have opened branch 
offices in Atlanta, Cleveland, Minneapolis and in Canada. 
After taking losses on old inventories, earnings of the 
company amount to $250,591 from which is deducted pro- 
vision for depreciation and taxes, and loss of the Glass- 
port Land Co., of $158,728, leaving net earnings of 


$91,863. 


Patterson Foundry to Build 

Contracts were awarded this week for the erection of 
a new plant for the Patterson Foundry & Machine Co., 
on a site opposite the East End plants of the Homer 
Laughlin China Co., East Liverpool. The company is 
one of the largest producers of pottery machinery now 
in business, having been established about 50 years ago 
by the late Monroe Patterson, who at the time of his 
death also controlled the stock of the Wellsville China 
Co., at Wellsville, O. 


Superstitions are, for the most part, but shadows of 


great truth—Edwards. 


Coarse kindness is, at least, better than coarse anger ; 
and in all private quarrels the duller nature is triumphant 
by reason of its dullness.—Eliot. 
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One of the finest collections of salad plates on the market, 
shown in a diversified selection of designs, in the well known 
Duncan & Miller quality—An exceedingly popular line with 
cutters and decorators. 
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Representatives 


New York Boston Chicago 
Paul Joseph. Murt Wallace, F. T. Renshaw 
200 Fifth Avenue 157 Summer St. 30 E. Randolph St. 


Philadelphia San Francisco Baltimore 
Joseph Tomkinson, Marsh & Kidd, Harry T. Thomas & Co., 
1104 Arch St. 617 Mission St. 29 S. Hanover St. 


Factory Representative 


S E. B. Hill, Washington, Pa. 
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Phe Duncan & Miller Glass Co. 
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Income [ax Department 


Conducted by M. L. SEerpman, 
of Seidman & Seidman, Certified Public Accountants 


taxation. 


This 1s the seventeenth of a series of articles by Mr. Seidman on how to prepared income tax returns, that will 
appear regularly in these columns. Mr. Seidman is a well known tax expert and has written numerous articles on| 
He will answer all income tax questions that might be directed to him by our readers. 
should be addressed to him, c/o Seidman & Seidman, 41 Park Row, New York City. All communications must 
be signed by the inquirer, but no names will be disclosed in the published answers. 


Questions 


think it might be well at this time to explain the use 

of the various income tax blanks, and also when and 
where the returns are to be filed and how the tax is to 
be paid. 


Bitncie: proceeding to answer readers’ questions, I 


Tue Various INcomeE Tax BLANKS 


An individual makes his return on one of two forms. 
One of them is designated as form 1040 A, and is a small 
white blank to be used only in those cases where the net 
income is not more than $5,000 and is derived chiefly from 
salary, wages or commissions. Where the income is in 
excess of $5,000, or it is derived from a business or pro- 
fession, regardless of the amount, the large white form, 
known as form 1040, is to be used. 

Partnerships make their reports on the large yellow 
form known as form 1065. Every partnership, as distin- 
guished from the individuals making up the firm, must 
file a return, no matter what its income. 

The corporate return is a blue form, designated as form 
1120. Just as in the case of partnerships, all corpora- 
tions must file a return, irrespective of the size of its 
income. 

All the returns mentioned thus far have to do with the 
income of those making the report. In addition, individ- 
uals, partnerships and corporations are required to file re- 
turns as to certain income they pay to others. These are 
known as “information returns,” and are intended to 
assist the Government in checking up the returns of the 
individual to whom the payments are made. A separate 
slip—form 1099—inust be filed for each income payment 
of $1,500 or more made to a single person, or $3,500 or 
more made to a married person during the year 1926, for 
salaries, interest, rents, or other similar income. In addi- 
tion, a summary of these reports must be made on form 
1096. 


TIME AND PLAE OF FILING 


All calendar year returns must be filed by March 15, 
1927. The Information Returns go to the Commissioner 
of Internal Revenue, Sorting Section, Washington, D. C. 
The other returns go ot the Collector of Internal Revenue 
for the district in which the taxpayer resides or main- 
tains the principal place of business. 
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Metruop or PAYMENT 


The tax may be paid in full, and in that event, a ch, 
to the order of the Internal Revenue should accompa) 
the return for the amount of tax on the return. Howe y 
the taxpayer has the privilege of paying in four equal ‘ 
stallments. In that event, one-quarter of the tax shot 
accompany the returns and the other three payne mi 
be made on June 15, September 15 and December 15, & 


spectively. 


QUESTIONS AND ANSWERS 
PayMENTS To NurSE | 


Q. Would like to ask if it is permissible to dedit 
wages paid to a nurse, when one is filing their income tt 
return. C. Hts 

A. Payments to a nurse or for medical care genera/ 
are regarded as personal expenditures and therefore, 1t 
deductible. 


| 
Prorit ON INHERITED STOCK 
i 


©. Some stock came to me from my father’s esta. 
When selling same, how do I calculate profit? Hows 
income tax worked out on a net income of say $10, i 
which includes $2,000 from dividends on stocks? ! 
L. Webi 

A. The gain or loss is computed on the basis of # 
value of the stock at the time of your father’s death, 
determined for inheritance tax purposes. The $2,000 
dividends would be exempt from normal tax. The ent 
income is subject to surtax. | 


we 


Tax FREE Bonps 


Q. “A’s” net income is less than $4,000. During # 
year, however, he filed form 1000 with his interest cc 
pons. The withholding agents will therefore pay 2 | 
cent of such interest. Should “A” deduct at the rate 
11% per cent or at the rate of 2 per cent? "(SD 

A. Credit should be taken at the rate of 1% per ce 
since that is the rate applicable. Ineidleritallae in a pre 
ous answer to a question on this subject, I said that 1 
credit is to be figured on the interest for the period t 

(Continued onzpage’31) 


What s New in New York Showrooms | 


New Sebring Tea Sets 


Three new and delightful decorations in tea sets on 
fair Bellview shape are being displayed at the E. H. 
‘bring China Co., showroom, 16 West 23rd St. The 
‘llview shape in its square fluted effect lends itself in an 
ital manner to the decorative treatments, some idea 
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The first 
9 these new treatments features a blackeyed susan, 
wch name has been very appropirately given to this 
nnber, and is shown in lovely natural colors of yellow, 


0 which may be gained from the illustration 


blk and orange harmoniously combined. Adding further 
tts charm are coin gold handles and edge line. The 
séond pattern employs a pansy, the reproduction of which 
isxact and true to nature. The colors used for this show 
th flower in every tint nature has given it, while the 
dicate green leaves furnish a charming background. 
Cnbined with this a coral edge line is used adding a 
lo:ly touch to the whole scheme. Last, but by no means 
leit, is the third treatment. Here a distinct and different 
mif has been used, consisting of a fanciful floral idea 
sdewhat on the type of an old fashioned garden flower. 
Cors of purple, red, yellow, green and blue are blended 
pe ectly, giving a most refreshing effect. A coffee tan 
ed> line is also used in connection with this treatment. 
Tlse three patterns are priced very attractively, allowing 
thidealer a handsome profit. 


Fincis H. Ruhe Has Splendid Display of 
Novelties 


ne buyer visiting the showroom of Francis H. Ruhe 
14,V. 23rd St., will find a revival of the lovely old-time 
she es in new Aah fancy stemware in which the low style 
hes predominate. In addition to stemware Mr. Ruhe 


| 
| 


is showing a new line of Venetian-style vases, most attrac- 
tive and very reasonably priced. A full line of novelties 
and an unusually splendid display of atomizers rounds 


out the line. 


New Furstenberg Linnerware Line at Reimers 


New samples in Furstenberg dinnerware have arrived at 
the showrooms of the Fred C. Reimer Co., 49 West 23rd 
St., who have just secured the agency for this old factory. 
In applying the adjective old no misleading idea is con- 
veyed, for it has been operating since 1747 and in dis- 
playing the line, the Reimer firm have the distinction of 


being the first one to exhibit it in this country. 


The qual- 
itv of this ware is of the highest type and some hundred 
odd patterns are to be seen. One shape, the Duchess, as 
illustrated, is a most satisfying example of grace and 
beauty and displayed on the Park Lane pattern, the firm 
are assured of immediate success on this decoration alone. 
The motif is a tree and branch in a delicate pink tint. 
Gold traced handles and full gold knobs are used. An- 
other splendid shape that is to be viewed in this exhibit is 
the old 
sided foot with four large and four small alternating pan- 


3runswick. The cover dish has a round eight 
els. From the foot the sides are carried up in the same 
panel idea curving gracefully outward. A low overhang- 
ing cover, the contour of which is in keeping with the 
body of the dish, has a charming finishing touch in the 
knob, moulded in-an exact reproduction of an apple with 
three leaves, while the handles are rather large and square. 
On the Brunswick shape, one decoration which stands out 
prominently is the Meissen. This presents a floral com- 
bination featuring the Meissen Rose, in a wealth of nat- 
ural hues. How effective these lovely shapes and patterns 
are on the table is illustrated by the Reimer firm. They 
have a table completely set at their salesroom, where com- 
bined with the dinnerware they also use their Theresien- 
thal glass. In this manner the buyer is better able to judge 
patterns than in the ordinary method of display. 
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CHAC ORC haiSs THE CHICAGO MARKET 


SOUTH By 
CLARK 
STREET J. H. SMytHeE, REPRESENTATIVE 
Spring Weather Stimulates Chicago Trade of the merchandise now to be seen in this buyiy 
ARLY Spring weather in Chicago for several center 
weeks past has greatly stimulated the retail ; ‘ a na | 
trade. The department stores have had more The Kranz Building, 130 N. State Street is comiy 
than their usual crowds of shoppers for this season of to the front rapidly as a buying center for lamps, pi 
the year and they are taking advantage of the situa- tery, glass and housefurnishings. Among the firis 
tion by offering tempting sales of household goods of displaying in this building are Home Electrie C, 
all eines Dooner-Logan, J. B. Finn, O’Brien & O’Brien, Edwal 


Koch and H. M. Wilt, all showing department ste 
merchandise of the nature mentioned above. Buys 
E. W. Steinbeck, head of The Steinbeck Co., left will find this an interesting point to visit. 
last week for New York and will sail this week for 


Europe. He will contract for his supply of baskets The Fait store, Chicago, in its annual’ San 


furnishings Sale, is displaying some _ extraordina) 
crockery and glass values. Among the items givi 
prominence is a beverage set consisting of a tall cc- 
ered jug and six tall glasses in iridescent coloring; 
Crackled Sherberts and plates, 5 of each, in an attré 
tive oval shape, seven cups and seven saucers in Lov- 
bird, Medallion, Oriental Flower and other deco- 
tions, and 3-piece dresser sets of colored glass, c(- 
sisting of a powder box and two Cologne bottles, wi 
a color choice of amber, green, blue and rose. 12 
figures are in satin finish. 


for his basket decorating plant while there, and will 
also select several lines of pottery, glass and leather 
novelties. The Steinbeck Co. will take new quarters 
in the Shops Building in the near future. This popular 
display of art goods, pottery, glass and baskets of 
every description will add considerably to the extent 
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Ready for Shipment— 


Carson, Pirie, Scott & Company, Chicago, is displ:- 
ing a great variety of interesting China selectics 
during its semi-annual Home furnishing sale. Spec 
features are English Porcelain Dinner and Breakfit 
sets, in bright colors and designs; Ivory Porceli 
breakfast sets, decorated in a green spray desig; 
Octagon glass salad plates in flamingo-color glass wi 
engraved flower design, and handled muffin traysa 
flamingo-color glass cut in wild rose design. 


All furniture stores are now concluding their annil 
February Furniture Sales, which have included my 
items in dinnerware and housefurnishings. Repos 
of the results of these sales have been most satisf* 
tory, several of the larger furniture stores stating tt 
their sales have been equal to or greater than for Fr 
ruary of 1926. 


Go To Stetson’s First 
For Volume in China 


SHOWROOM, 512 FURNITURE MART BUILDING, 
SUPERIOR 4100 


STETSON CHINA CO. 


1751 West 74th Street CHICAGO 
Phone Hemlock 1000 


The Chicago Importers, 17 N. Wabash Ave. 
cago, present for Spring Shower Gifts, a most attr 
tive water set of French Peasant work. The set cl 
sists of Six Mugs and One Jug. They have a Poa 
TE ee ae eT Dot design of Brown ona Tan Background or Tn 
Twenty 
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| FOSTORIA GLASS CO. 


ChlCAGO 


EARL W. NEWTON AND 


A DIRECTORY OF 
THE PERMANENT 
DISPLAY ROOMS 


IRA A. JONES CO. 


: Displa aetirs Masonic ASSOCIATES 9 North Wabash Avenue 
chicago Dore le IMPERIAL GLASS CO. Representing: 

P - G. Dalzell a Cai re Pope Gosser China Co Seneca Glass Co 
plat ale eas ze San et CO. 2 Susquehanna Cut Glass Co., Coshocton Glass 
one 


‘tchings, Cuttings 


nd Iridescent. Central 3497 


4 
THESEBRING POTTERY CO. 
SEBRING, OHIO 
Cuas. L. SEBRING, President 
V. L. GERALD, Chicago Representative 


666 Lake Shore Drive 
FURNITURE MART 


‘hone: Superior 4100 
- 


for rates. 
Room 980 


Js on a Dark Blue Background. These sets are 
prially priced at $3.00 per set and are. shipped from 
Iago. 

J.C. Owen, of W. C. Owen, Inc., sailed for Europe 
he Steamer S. S. Berlin, February 22nd. He will 
gn visit the Leipzig Fair as well as other European 
kets. In addition to considering merchandise in 
1- metropolis, he will devote much time in seeking 
nsual items in remote villages. Mr. Owen plans to 
e-one four months. 


a 


_ great sensation was caused both at the Pittsburgh 
ks & Pottery Show at Fort Pitt Hotel and at the 
t:ago China, Glass and Gift Show at Hotel Sherman 
‘in reproductions of 17th century glassware, prob- 
b better known as Catalonian Glass, were shown. 
xerienced buyers showed enthusiasm over this line 
n for the brief time it has been on the market it has 
eionstrated its great appeal to the consumer. Sug- 
eions for Spring Sales include Salad Sets, Vases 
ni clever small items all of which may be had in 
a, Honey, Amethyst, Spanish Rose, Crystal, or 

h 


9 North Wabash Ave. Phone: Central 3236 


This ‘‘card’’ can be made to yield 
big dividends. Phone Wabash 0860 


Corp., Burke Studios, Vesta Studios, Heule 
Studios, Lamps and Shades. 


a 
THE UNITED STATES 
GLASS CO. 
30 FE. Randolph Street 
Walter B. Lazure, Chicago Representative 


OUR CHICAGO DISPLAY ROOM CON. 
TAINS COMPLETE SAMPLE LINES 
DIRECT FROM CUR FACTORIES. 


Emerald. The complete line is on display at W. C. 
Owen, Inc., 17 N. Wabash Ave., Chicago. 


Mid-Winter Chicago Gift Show 


With a larger number of exhibitors and a greater at- 
tendance of buyers than at the show last vear the Mid- 
Winter Chicago Gift Show, held January 24 to 29, proved 
to be a great success. 

Thirty-four states and Canada were represented among 
the buyers. 

Reports from a number of exhibitors indicate that a 
greater volume of business was done than at the same 
period last year. In fact, one of the largest exhibitors 
advises that the sales of his firm exceeded by thirty-three 
and one-third per cent those of the 126 show. 

Such reports encourage the officers of the China, Glass 
and Gift Association, under whose auspices the show was 
put on, to further their efforts to increase the usefulness 
of the organization in these fields by making the show 
known as a meeting place for everyone interested in 
these types of merchandise. 


— 


Trade Tricks 
(Continued from page 13) 

elshould be taken as to the manner in which those 
igs may be protected in the country where it is ex- 
ecd the goods will be sold. If the exporter intends to 
pt for foreign patents, he should refrain from sending 
brid samples or descriptions of the article prior to the 
lit of his application, because the introduction into the 
orgn country of either the article itself or a description 
f prior to the filing of the application for patent, may 
orit the right to obtain such patent. 


Che “Intimate Human Touch” and Its 
Benefits in Business 


Anerican business concerns selling in the oversea mar- 
ets 0-day are usually so well equipped with information 


as to the best methods to be employed in maintaining old 
sales contacts and developing new ones that it is the ex- 
ception rather than the rule to hear adverse criticisms 
respecting them, writes A. S. Hillyer, in Commerce Re- 
ports. 

It may be of interest, however, to present the expres- 
sion of a business man in England who has been offered 
lines of American merchandise by certain of our export 
firms—in the belief that his view may produce construc- 
tive results. This English merchant makes the follow- 
ing statement : 


“The most important point which strikes me is a psy- 
chological one. I miss, from the American correspond- 
ents, that touch of reality which one has in dealings with 
foreign firms nearer home. The American seems to rely 
too much on his catalogues and circular letters. 


Twenty-two 


CROCKERY AND GLASS JOURNAL 


February 24, 1: 


New York Imports 


February 16 


S. S. De Grasse from Havre, France 
Graham & Zenger, 4 casks chinaware 
Hempstead, O. G., & Sons, 1 case chinaware 
Globe Shipping Co., 2 cases chinaware 
Jordan Marsh Co., 13 packages majolicas 
Vandegrift, F. B., & Co., 2 cases chinaware, etc. 
Lewis & Conger, 5 casks chinaware 
Vandegrift, F. B., & Co., 1 case glassware 
Lovering, 1 case earthenware 
Downing, T. D., & Co., 7 cases glassware 


February 17 


S. S. Liberty Land from Genoa, Italy 


Granata, G., & Co., 34 cases earthenware 
Kinney & Levan, 7 cases earthenware, etc. 


From Naples, Italy 
Cleveland Trust Co., 10 cases earthenware 
Neuwirth, H., & Co., 3 cases earthenware 
Straus, H., & Sons, 2 cases earthenware 
Atl. Fwdg. Co., 6 packages earthenware 
Globe Shpg. Co., 2 cases earthenware, etc. 


S. S. Sydland from Genoa, Italy 


Manzi, V., 1 case earthenware 
Graham & Zenger, 21 cases earthenware 


From Leghorn, Italy 


Khouri, A. N., 64 packages earthenware, etc. 
Plummer, W. H., & Co., 6 cases earthenware 
Granata, G., & Co., 3 casks earthenware 


From Valencia, Spain 
Karman, E., 27 casks crockery 


S. S. Ausonia from Southampton, England 


Kay & Ellinger, Inc., 1 case lampshades 
Jacobs & Kassler, 1 case toys 


S. S. Noordam from Rotterdam, Holland 


Graham & Zenger, 43 cases glassware 

Torlotting, E., Inc., 1 case earthenware 

Schram & Biber, 3 cases toys 

National City Bank, 14 cases crockery 

Equitable Trust Co., 114 cases crockery 

Grace Nat’! Bank, 114 cases crockery 

Lazarus & Rosenfeld, 78 cases crockery 

Roessler & Hasslacher Chem. Co., 9 cases crockery 
Steiff, M., & Co., 24 cases toys 

Amberg, L., & Son, 12 cases toys 

Bosch, S., Imp. Co., 89 cases earthenware, 14 cases toys 
Macy, R. H., & Co., 5 cases earthenware 
Borgfeldt, G., & Co., 68 cases earthenware, etc. 


S. S. Duilio from Genoa, Italy 
Amer. Express Co., 6 cases majolicas 


From Florence via Genoa 


Gants, M. A., & Co., 13 cases earthenware, etc. 
Bing, F., & Co., 3 cases glassware 
Hudson Fwdg. & Shpg. Co., 6 cases earthenware 


S. S. Waukegan from Havre, France 
Loeser, F., & Co., 1 case china and glass 


S. S. Suevier from Antwerp, Belgium 
Olivette, A., 34 cases crockery, etc. 


February 18 
S. S. Caronia from Liverpool, England 


Davies, Collamore & Co., 3 casks glassware 
Lazarus & Rosenfeld, 6 crates earthenware 
Leyland, P. N., Inc., 14 packages earthenware 
Meakin & Ridgway, 83 packages earthenware and china 
Thurnauer, G. M., & Co., 1 cases hollow ware 
Tharaud, J., & Co., 3 crates’ earthenware 

Fondeville, A. J., & Co., 6 crates earthenware 

Boote, E., 25 packages earthenware and china 
Davison, J., Inc., 11 packages earthenware and china 
Vogt & Dose, 6 casks earthenware 

Dickinson, E. B., Inc., 15 packages earthenware 
Downing, T. D.. & Co., 1 crate earthenware 
Plummer, W. H., & Co., 4 packages glassware, etc. 
Abraham & Straus, Inc, 2 packages earthenware 
Tiffany & Co., 1 cask china 


Pitcairn Corp., 66 packages earthenware, glassware and chin 
Gerlach, F. C., 27 hogsheads earthenware 


S. S. Ambridge from Rotterdam, Holland 


Silverman, C., 2 cases toys 

Borgfeldt, G., & Co., 6 cases toys 

Lazarus & Rosenfeld, 116 crates crockery, 9 cases china 
earthenware 

Bloch, L. D., & Co., 133 cases earthenware, china and glass 

Neuwirth, H., & Co., 53 cases glassware, 5 cases crockery 


S. S. American Banker from London, England 


Amer. Express Co., 8 cases toys, etc. 
Bane, W., & Co., 6 cases earthenware 


S. S. Regina from Liverpool, England 
Straus, N., & Co., 1 crate earthenware re 
Bassett, G. F., & Co., 3 casks earthenware 
Maddock & Miller, 64 packages earthenware 


S. S. London Mariner from London, England ~ aie 
Pitt & Scott, 1 cases earthenware 


S. S. Westphalia from Hamburg, Germany 
Tice & Lynch, 3 packages crockery, etc. 
Kupper, H. C., Inc., 1 case porcelain 
Ross, G., & Co., 1 case earthenware 
Frankel, M., & Co., 13 cases porcelain 
Rice, I. W., & Co., 5 cases crockery, etc. 
Thurnauer, G. M., & Co., 8 cases crockery, etc. 
Kuy Scherer Corp., 6 cases hollow glass 
Pace Madden & Co., 25 cases earthenware 
Borgfeldt, G., & Co., 12 cases earthenware, etc. 
Tyson, D. B., 3 cases earthenware, etc. 
Barth, L., & Co., 26 cases crockery 
Downing, T. D., & Co., 1 case crockery 
Commonwealth National Bank, 10 cases crockery 
Continental Ceramics Corp., 14 cases crockery 
Goldman, H. A., 12 crates crockery 
McFaddin, G. H., & Co., 8 cases lamp shades 
Rowland & Marsellus, 8 cases earthenware 
Powell, C. H., & Co., 5 cases earthenware, etc. 
Koscherak Bros., 14 cases crockery 
Macy, R. H., & Co., 20 cases earthenware, etc. 
Strauss, N., & Sons, 41 cases hollow glass, earthenware, ete, 
Straub, P. A.. & Co., 11 cases earthenware, etc. 
Sheldon, G. W., & Co., 6 packages majolicas 


February 19 
S. S. Berlin from Bremen, Germany > 


Hutter, C., 53 crates crockery 

Butler Bros., 1 case crockery 

Chatham: & Phenix Nat’l. Bank, 21 cases earthenware 
Bryant & Heffermann, 1 case crockery 

Sullivan, W. C., & Co., 68 packages china 
Transatl. Shpg. Co., 3 cases earthenware 

Judson Frt. & Fwdg. Co., 25 cases earthenware 
Redden, C. A., 2 cases crockery 

Bloch, L. D., & Co. 5 cases earthenware, etc. 
Heinrich & Winterling, Inc., 25 cases crockery 
Field, B. H., & Co., 4 cases crockery 

State Fwdg. & Shpg. Co., 11 cases crockery, etc. 
Phoenix Shpg. Co., 15 cases crockery, etc. 
Guthman, Salomons & Co., 6 cases crockery 


S. S. Tomalva from Antwerp, Belgium 


Borgfeldt, G., & Co., 16 casks earthenware 
Borgfeldt,- G., & Co., 10 cases earthenware 


S. S. Winona County from Liverpool, England 
Byrnes, W. J., & Co., 1 case earthenware 


S. S. France from Havre, France ; 
Stone, C. D., & Co.,.1.case porcelain f 
Sloane, W. J., 1 case earthenware 
Jordan Marsh Co., 1 cask majolicas 


February 21 4a 
S. S. France from Havre, France (Feb. 16th Additional 


Bloch, L. D., 1 case glassware 

Gommi & Co., 4 cases majolicas, etc. 

Lerner Stores Corp., 2 casks glass and chinaware 
Downing, R. F., & Co., 1 case chinaware 

Macy, R. H., & Co., 4 casks china 

Borgfeldt. G.. & Co., 1 cask china 

Samstag & Hilder Bros., 9 cases crockery, etc. 
Davis, Collamore & Co., 1 case china & Bronze 


(Continued on page 31) 
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Pe oetoy7, Masteloth St. 


What makes a home homey 


in winter time? 


Oriental Lamps and Shades, 
Artificial Flowers in Quaint 
Bowls, Wall 
Panels and Cushion Covers, 
Smoking Sets, etc. 


Embroidered 


Catalogue on Request 


Importers of Japanese Goods 


1 hee Oe theta Rete 


NEW YORK 


MOGI, MOMONOI&& COMPANY 


\ heeling Decorating Co. 
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SOY KEE & CO. 


Wheeling, W. Va. 


Gld Encrusted and Hand Painted China and 
Glassware 


Cr line for 1927 will be replete with surprises. | 
Don’t miss it! 

| 

| REPRESENTATIVES 

1. SILVERBERG JULIAN GOLDBERG 

2 East 23rd St. 313% Liberty Ave. 

New York, N. Y. Durham, N. C. 

€. M. BARTLETT 


GIRGE TURNER 
fiddle West 
17\. Wabash Ave. 
: | Chicago 

7t\i Los Angeles St. 180 New Montgomery St. 
5 Angeles, Cal. San Francisco, Cal. 


/ R. D. OTTG 
I Road Representative 


Chinese Importers 


GOLD MEDALLION 


AND 


BLUE AND WHITE 


Porcelaims 


(Between 16th and 17th Streets) 
Telephone—Stuyvesant 3136-7-8. 


NEW YORK, N.Y. 
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CANTON CHINAWARE 
Chop Suey China, Tea Sets, 


87-89 FIFTH AVENUE 
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The Quest of the Perfect Package 


An Article 


‘That 


Will Interest 


China and Glassware Manufacturers 


By Ropert L. BARNES 


Reprinted from the Nation's Business 


pers $119,000,000 in claims for damage to goods in 
transit. Too much, said the railroads. 

In five years the total of such claims was cut to $37,- 
000,000. In that year—1925—the roads handled more 
than fifty-one million carloads of traffic, producing a 
revenue of upwards of four and a half billions of dol- 


if A SINGLE yeas—1920—the railroads paid ship- 


lars. 

Total loss and damage claims were but eight-tenths of 
one per cent of the total revenue. Now the goal is five- 
tenths of a per cent. 

Rartroaps Not ALways CULPABLE 

To the layman, brought up in the school of “Damn 
the railroads,” it may be news that not all of this loss 
is due to careless packing by shippers. The shipper, for 
gage smasher” of the vaudeville comedians, but much 
is due to carelesh packing by shippers. The shipper, for 
the good of his business, must realize this. He must 
realize, too, that the buyer wants the merchandise he 
ordered in good condition and at the time specified. 

A perfect package should be the aim of every ship- 
per; that is, the package of cheapest construction that 
will carry his goods satisfactorily. But many shippers 
are content with a container that merely complies with 
the railroad classifications which contain rules for 15,000 
different commodities and therefore cannot, of necessity, 
specify the most economic container for shipment of 
any commodity. 

It might be well to mention here the importance of 
studying the Freight Classification rules in building a 
freight container. Mr. Fitzgerald, general traffic man- 
ager of the General Electric Company, which has spent 
much time and money in improving its packing, said: 
“Next to losses, damages, and delays in transit, the pay- 
ment of erroneous transportation charges is a thing to 
be scrupulously avoided as a source of law violations, 
financial loss and economic waste. There are numerous 
factors and elements that are conducive to the payment 
of charges that are higher or lower than those to which 
we are entitled.” The most important cause is not 
knowing the various freight classification rules as they 
apply to a particular piece of merchandise. That is, for 
example, packing in a single container articles of differ- 
Other factors causing miscalculation of 
charges are misdescription of goods or containers result- 
ing in the application of higher or lower rates than those 
prescribed, application of class rates when lower com- 
modity rates are available, improper mixing of articles 
for mixed carload lots, ete. 

In preparing containers, shippers must consider three 
First, the nature of the goods; second, the dis- 


ent classes. 


things : 


Twenty-four 


tance they have to go; and third, the amount of handli; 
they will receive and under what conditions. 

One of the important agencies that has been worki 
on the problem is the Freight Container Bureau of t 
American Railway Association. In May, 1921, ; 
Board of Directors authorized the establishment of t 
Bureau, believing—and rightly, as experience has prow 
—that a close and detailed study of the adequacy 
containers would reduce loss and damage claims. 

A corps of engineers was engaged to make studies 
cooperation with shippers, manufacturers and trade a 
sociation. To date twenty circulars have been issw 
containing tentative specifications for the containers aj 
packing of different commodities, Their work on t 
Georgia peach crop alone has meant a saving of $14( 
000, approximately one-half the preceding year’s total 

While taking some photographs of the plant of a sto 
manufacturer, it was necessary to move a stove into t 
light. The manager of the plant said to the enginee 
of the Bureau, “Don’t move the stove that way; it sho 
be trucked upside down.” 

“Do you expect the stevedores and handlers at st 
tions to know?” the engineers asked. 

“Most certainly.” 

“Are all your stoves handled this way?” was the ne 
question. 

“No, only this one,’’ the manager answered to the 
catechism. 

“Well, do you put any mark on the crating to the effe 
that it should be crated upside down.” 

“Of course not; the handlers ought to know that,” w 
the petulant reply. 


Furniture Must Nor Be Marrep 


In improved packing the Forest Products Laboratot 
Madison, Wisconsin, has contributed. many helpful st 
gestions. This institution is supported largely by t 
Government, and its advice is to be had for the askit 
Its purpose is to develop methods for the economi 
conversion of standing timber into finished products. 

Investigations apply to all types of wood and fib 
boxes; to barrels and to crates. For carrying on teé 
the laboratory has devised a test drum 14 feet in diam 
ter that can accommodate packages up to 1,000 poun 
in weight. It is fitted with hazards so arranged th 
the container under test follows a regular cycle of dro 
which simulate those in transportation. | 

Such technical problems as metal strapping, which 1 
only strengthens the container but is a mental haza 
as well as an obstacle to the pilferer, have been cat 
fully studied. Over two hundred thousand _ packa 
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14 Barclay Street New York 


Sole Agents for 


F. 
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New Designs in Shapes and Patterns Now on View 
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JOHN DAVISON 


INCORPORATED 


THE COALPORT CHINA CO., Ltd. 
Highest Grade of English China 


WINKLE & CO., Ltd. W. MOORCROFT, Ltd. 
Earthenware Art Pottery 

ADDERLEY’S, Ltd. STEVENS & WILLIAMS, Ltd. 

China and Earthenware Rock Crystal and Cased Glass 


All Makers in the Front Rank of English Productions 


Handsome Line of 


IA MGre> 


with Silk and Parchment Shades 


MAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 
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W ENGLAND REP.—C. W. Pingree, 99 Bedford St., Boston 
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HARUTA & G, 


Jateshicd customers keqpus buy 


The. 
"HOSTESS* 


- IMPORTERS OF - 


| JAPANESE GOODS i 


Special sales from stock for 


your 


Import lines for 1927 are 
now ready for your inspec- 


tion. 
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141-147 FIFTH AVENUE 
- NEW YORK - 


unusually 

: p Chae St noi 
floral spray design 

Spring trade. New worked out in an ef- 


fective color combina- 
tion of blue, vellow 
henna and black with 
a black border line 
and handle embellish- 
ment completing the 
harmony of the treat- 
ment. 


REPRESENTATIVES 
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NEW YORK EASTERN OHISe MI CHAGAN 
John L. Pasmantier & Sons Vv. D. Kinnan - E. Boring 
5 West 20th St Zanesville, O. Cepek eniies Oo. 
PACIFIC COAST CHICAGO OFFICE 
Harry 0. Davis Gcrcen A. Weese 
728 S. Manhattan Pl. Rocm 348 Morrison Hotel 
Los Angeles 
oe WEST 
Recrds Sede'meler . L. Weaver H. Le eeaarssh 
914 N. East St. ee eville, O. 
Bloomington, III. Coffe mile aNCantae 


The Crooksville China Co. 


CROOKSVILLE, OHIO 
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In Quest of Perfect Package 
(Continued from page 24) 
were used in determining certain rules for the use of this 
form of container strengthening. 

Wet or dry? Neither politics nor morals are con- 
cerned when the laboratory asks this question of a box, 
for there are as many dangers in one extreme as in the 
other. 

Turning to the express business, which has problems 
peculiar to it as distinguished from the freight business, 
a study of a loss and damage chart shows that, as in the 
case of the freight business, the greatest number of 
claims as well as the most heavy charges were in 1920 
and since then these figures have been steadily decreas- 
ing. From the high point in that year of 166,000 claims, 
the number has decreased to less than 40,000. In value 
claims have decreased from $2,000,000 to about $350,000. 

One of the difficult problems is the increased length 
of eggs. Modern mass production methods, as applied 
to eggs, has not only increased the number but also the 
length of the egg. These longer eggs stick out further 
than their shorter brethren and take the weight of the 
layer of eggs above them in a case. Using the cup flat, 
this difficulty is eliminated, for the egg can be tipped 
slightly by running the hand across the top of a layer 
of eggs in a packing case and turning the longer ones 
slightly. 

The slogan of these manufacturers is “Save the ends 
and the surface will take care of itself.” The idea can 
be applied to a variety of articles, including glass tum- 


blers, fragile chinaware, lamp chimneys, perfumes, cig; 
and jellies. 

Secretary Hoover saw the need for bringing toget 
the work of these various agencies to tiiake it more y. 
ably available to the shipper. So he organized the Pa. 
ing Advisory Committee composed of shippers, carric 
representatives of business, and the public. ; 

Joe Gish, as he looks at his financial statement ¢ 
sees the figures for breakage sustained by his shipm} 
of glass topped widgets, can say to his shipping m| 
“Write down to the Department of Commerce and | 
those pamphlets on packing methods and see if the 
isn’t something in them for us,” and the chances are t} 
he will find something that will help him. 


The ten published bulletins thoroughly cover the ei 
tainer problem. They deal with strapping, crating, fi 
boxes, wirebound boxes, paper wrapped packages, wij 
boxes, cooperage, baling, plywood boxes, and shipp} 
room practices. 


Forces TO IMPROVE PACKAGES 


Mi 


What are the forces that are working for the ec 
package through the Packing Advisory Committ 
First, there is the American Railway Association rep 
sented by the Heads of the Freight Container Bure 
the Freight Claim Prevention Committee and of © 
ditferent freight classification territories; second, th 
is the post office; third, the express companies thro 
Mr. Butler of the Railway Express; fourth, the ¢ 
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Beautiful new reception room of the Haviland China Co. in New York 
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WE ARE OFFERING 


IN 


HEINRICH & Co. DINNERWARE 
| AT 
SPECIAL PRICES 


A VARIETY OF 


| BORDER PATTERNS 

| ON OUR REGULAR WELL KNOWN SHAPES 
REAL LEADERS FOR MERCHANTS WHO WANT 
TO RUN A SPECIAL SALE. 


WRITE FOR SAMPLES AND PRICES 


HEINRICH & WINTERLING, iwc. 


Sole Agents fer Heinrich Dinnerware & Winterling Fancy China 
ENTIRE FIFTH FLOOR—49-51 WEST 23RD STREET, NEW York CITY 


No. 16265 
TORCHIERE LAMP 


ROSE-PINK GREEN CRYSTAL 


SATINED FINISH 


The base and top are satin finished black 
glass, and the lamp is about 13” high. 


The ornamentation is a graceful female 
figure, in bas-relief, repeated on each of the 
four panels, and the mitered corners, which 
are plain, add dignity to this charmingly 
decorative and useful household article. 


The lamp is fitted with a 6-foot cord and 
two-piece plug, and may be equipped with a 
line switch, at small additional cost, if de- 
sired. Packed in individual cartons. 


UNITED STATES GLASS COMPANY 


PITTSBURGH, PA. 
Sales Offices and Display Rooms in 18 Key Cities 
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Window display of H. Plager & Sons, Hackensack, N. J. 


H. Plager & Sons Store in Hackensack an 
Enterprising Establishment 

The H. Plager & Sons’ store with its fitting slogan— 
“Everything For Every Home” in Hackensack, N. J., 
is a good example of how a successful business may be 
carried on in a small metropolis by an enterprising store. 

“We held a very successful January sale,’ declared 
M. J. Simon, china, glass and housefurnishing buyer. 
“There is nothing more interesting to the housewife of 
today than to see a good display of kitchen utensils, china 
and glassware and other attractive things for her daily 
needs. A good display will always tempt her. 

“Our dinnerware line has been a fast moving item. We 
are handling complete lines of imported gold ware that 
has proved a good seller as has a 31-piece set and English 
blue willow ware. 

“My advice to store keepers in the suburbs and the 
small metropolis is to stock up a good window display 
with attractive housefurnishings such as dinnersets, glass- 
ware, etc. Place some good plainly printed price tickets 
on the various items and watch the crowd come in. 


Plan Correction of Trade Evils 

Representatives of thirty-five trade associations meeting 
in Chicago recently under the auspices of the Trade Rela- 
tions Committee of the United States Chamber of Com- 
merce decided that many objectionable and costly trade 
practices need correction. 

As an indication of what business could do in the way 
of self-regulation or self-government, it listed some of 
these practises as follows 

Unjust returns of merchandise. 

Failure to deliver at appointed time. 

Misrepresentation of merchandise by salesmen. 

Unreasonable cancellations. 

Disregard of shipping instructions. 

Salesmen promising things employers cannot fulfill. 

Selling competitors when line is stated to be exclusive. 

Salesmen urging retailers to overbuy. 

Failure to confirm orders. 

Delivering merchandise not according to samples or to 
specifications in an order. 

Accepting orders that cannot be delivered. 

Delivering more than was ordered. 

Taking discounts not earned. 

Delivering imperfect or soiled goods. 

Unreasonable demand for concessions. 

Delivering invoice ahead of goods. 


New York Controllers Elect Freudentha’ 

David Freudenthal, of Stern Bros., New York, 
been elected chairman of the Metropolitan Control 
Association. The election took place recently at the 
nual meeting of the organization. 

Other officers elected were: E. A. Godley, A. I. Nal 
department store, Brooklyn; vice chairman, and Victor 
Dowling, of the Edward Callan store, secretary and tre 
urer. 

New Members of the Board of Governors consist} 
Mr. Miles and H, L. Kleinhaus, of the Kleinhaus Cq 
pany, Newark, N. J. | 

Jay-Thorpe, represented by Vernon A. Libby, and G 
bel Brothers, represented by A. N. Georger, have joi 
the association. 

Prorating operating costs will come in for intens| 
study by the controllers this year, and a committee has b 
named to lay out the course. P. I. Carthage, of the S. | 
Goldberg Enterprises, Inc., was made chairman, and 
other members of the committee are William Straus, Gj 
bel Brothers, and W. Thomas of Abraham & Straus, T| 
3rooklyn. 


Chart of Federal Tax Rates on 1926 Incon 

Table showing tax payable by married persons or he 
of families entitled to $3,500 personal exemption, no 
lowance being taken for dependents : 


Highest 

f Rate of Tax Earned Taxon Tax 
Net Normal Surtax Normal Income Earned Unea; 
Income Tax% % Tax Surtax Credit Income Ince 
$3,500 none none none none none none no 
4,000 1% none $ 7.50 none $ 1.87 $ 5.63 $ 

5,000 1% none 22.50 none 5.62 16.88 
6,000 1% none 37.50 none 9.37 28.13 | 

7,000 1% none 52.50 none 13.12 39.38 

7,500 14% none 60.00 none 15.00 45.00 
8,000 3. none 75 none 18.75 56.25 \ ] 
9,000 3 none 105 none 26.25 78.75 | 
10,000 3 none 135 none 33.75 101.25 1 
11,000 3 1 165 $ 10 43.75", “131,25: 1 
11,500 3 1 180 15 48.75 146.25 L 
12,000 5 1 205 20 56.25 168.75 2 
13,000 5 1 255 30 7125 213.75 2 
14,000 5 1 305 40 86.25 258.75 3 
15,000 5 2 355 60 103.75 311.25 4 
16,000 5 2 405 80 121.25 363.75 4 
18,000 5 3 505 140 161.25 483.75 6 
20,000 5 4 605 220 206.25 618.75 8 
22,000 a 5 705 320 206.25 818.75 10 
24,000 5 6 805 440 206.25 1,038.75 1,2: 
26,000 5 7 905 580 206.25 1,278.75 1,4 
28,000 5 7 1,005 720 206.25 1,518.75 17 
30,000 5 8 1,105 880 206.25 1,778.75 1,9 
32,000 5 8 1,205 1,040 205.26 2,038.75 2,2 
34,000 5 9 1,305 1,220 205.26 2,318.75 25 
36,000 5 9 1,405 1,400 205.26 2,598.75 2,7) 
38,000 5 10 1,505 1,600 205.26 2,898.75 3,0 
40,000 i 10 1,605 1,800 206.25 3,198.75 3,3 
44,000 5 11 1,805 2,240 206.25 3,838.75 4,0 
48,000 5 12 2,005 2,720 206.25 4,518.75 4,7 
52,000 5 13 2,205 3,240 206.25 5,238.75 5,4 
56,000 5 14 2,405 3,800 206.25 5,998.75 6,1 
60,000 bi 15 2,605 4,400 206.25 6,798.75 6,9 
64,000 5 16 2,805 5,040 206.25 7,638.75 78 
70,000 5 17 3,105 6,060 206.25 8,958.75 9,1 
80,000 5 18 3,605 7,860 206.25 11,258.75 114 
90,000 5 19 4,105 9,760 206.25 13,658.75 13,8 
100,000 5 19 4,605 11,660 206.25 16,058.75 16,2 
150,000 5 20 7,105 21,660 206.25 28,558.75 28,7 
200,000 5 20 9,605 31,660 206.25 41,058.75 » 412 
250,000 5 20 12,105 41,660 206.25 53,558.75 53,7 
500,000 5 20 24,605 91,660 206.25 116,058.75 116,2 
1,000,000 5 20 49,605 191,660 206.25 241,058.75 241,2 


Barth Basketball Team Challenges 

L. Barth & Co., Hotel and Restaurant equipment hot 
have organized a Junior Basketball Team weighing 1 
130 pounds which offers to meet any teams of that wei 
in the trade. Challenges will be accepted to be pla 
after working hours. Kindly communicate with M 
ager Arthur A. Frischman, L. Barth & Co., 32 Coo) 
Square, New York City. 
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DID YOU EVER 
STROLL UP s+ 
FIFTH AVENUE 


Looking in the various windows 
with their brilliant displays? 
Here is a beautiful exhibit of furs 
and here sparkling jewels; the 
richest in tasty chocolates and 
confections, pipes of rare brier 
for men even “Peks” of pedigree 
for ladies. 


No matter what the ware or line 
only the best is displayed along 
this most wonderful of thorough- 
fares. The advertising columns of 
the CROCKERY AND GLASS JOURNAL 
are the Fifth Avenues of the 
Crockery and Glass trade for 
here are found the best in the vari- 
ous lines which are viewed with 
interest by buyers in all sections 
of the country. 


A Postcard Request Will 
Bring Our Rates 


The CROCKERY AND GLASS JOURNAL 


45 East 17th Street 
New York City 


> 
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Rates: 40 cents per line for first insertion; 20 cents per line 
lor following insertions. Seven words per line. Minimum 
initial charge $2, payable in advance. 


DECORATING FOREMAN WANTED 


ECORATING FOREMAN —on glass. Must be first class de- 

signer. Etching plates, «tc. Give full particulars. | Our pres- 
ent foreman understands about this ad. Apply Box 606, CrocK- 
ERY AND GLASS JOURNAL. 


SALESMAN FOR SPECIALTY TRADE 


ALESMAN—wanted to solicit the Electric Fixture and spe- 
cialty trade in New York City. Apply Box 607, CrocKERy 
AND GLASS JOURNAL. 


DINNERWARE SALESMAN WANTED 


ALESMAN wanted to carry dinnerware as a side line in New 
York and Pennsylvania. Commission basis only. Apply Box 
608, CROCKERY AND GLASS JOURNAL. 


AGENT WANTED 


GENT WANTED to sell on commission in U. S. A. good 

quality English Bone China, 23 piece Tea Sets, etc. Chap- 
mans Ltd., Albert Works, Longton, England. Address Box 610, 
CROCKERY AND GLASS JOURNAL. 


SALESMAN SEEKS POSITION 


ALESMAN, successful, experienced, is open to travel for good 
S factory or jobbing line, glassware, pottery or china. Accus- 
tomed to Mid-west and South West territory. Address Box 611, 
care CROCKERY AND GLAss JOURNAL. 


BUYER SEEKS POSITION 


UYER for imported china—Experienced. Five years’ residence 
B in Europe. American citizen open to purchase for house of 
good financial standing. First class connections with German and 
Czecho-Slovakian manufacturers. Address Box 612, care CrocxK- 
ERY AND GLASS JOURNAL. 


MANUFACTURER’S AGENT WANTED 


ANTED—Manufacturer’s Agent to represent well estab- 

lished domestic dinnerware pottery in the following terri- 
tory: Texas, Oklahoma and Arkansas, preferably a man located in 
Dallas. Address Box 613, care CrocKERY AND GLASS JOURNAL. 


WANTED DOMESTIC DINNERWARE 
REPRESENTATIVE 


ANTED—Manufacturer’s agent to represent well estab- 

lished domestic dinnerware pottery in the following terri- 
tory: Boston and New England. Address Box 614, care Crockery 
AND GLASS JOURNAL. 


Buyers in New York 


FEBRUARY 17, 1927 
H. C. Andrews, house furnishings, W. R. Zollinger Co., Can- 
ton, Ohio, 455 7th Ave. (Hart-Flanagan Co.). 
H. Goldenberg, vases for lamps, H. Goldenberg & Co., Cleve- 
land, Ohio, 145 East 60th St. (Premier Lighting Co.). 
Miss Hawley, art goods, John R. Coppin Co., Covington, Ky., 
128 W. 31st St. (Weill & Hartmann). 
L. T. Huston, toys, Woodward & Lothrop, Washington, D. C,, 
370 7th Ave. Room 1702. 
L. L. Dorr, house furnishings, toys, F. A. Empsall & Co., Water- 
town, N. Y., Imperial. 
FEBpruAry 18, 1927 
Mr. Twichell, toys, Hutzler Bros. Co. Baltimore, Md., 1440 
Broadway (Assoc. Mdsg. Corp.). 
Mr. Moreland, house furnishings, china, Mendel & Harris, Inc., 
New Haven, Conn., 115 W. 30th St. (B. F. Levis). 
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FEBRUARY 19, 1927 
L. Goldsmith, china, house furnishings, Scranton D. G 
Scranton, Pa., 115 W. 30th St. (B. F. Levis). 
FEBRUARY 21, 1927 
Chas. Smith, toys, china, housewares, Brown-Thomson § 
Hartford, Conn., 240 Madison Ave. (Syndicate Trading Co, 
K. K. Denniston, house furnishings, china, glassware, toys, 
Purcell Co., Lexington, Kv., 128 W. 31st St. (Weill & Hartn 
FEBRUARY 23, 1927 
J. O. Dozois, house furnishings, toys, Becker-Ryan Co., Ch 
Ill, 1150 Broadway (F. Lilienthal & Co.). 
C. W. Spiess, house furnishings, toys, Fair Store, Cine 
Ohio, 23 East 26th St. (W. T. Knott). 
D. McCarty, toys, fancy goods, gift wares, Bon Marche 
lumbia, S. C., Collingwood. 
Miss P. Haas, art goods, novelties, Elder & Johnston Co, 
ton, Ohio, 240 Madison Ave. (Syndicate Trading Co.). 
G. C. Smith, novelties, house furnishings, toys, H. C. Baco 
Evansville, Ind., 11 E. 26th St. (McGreevey, Werring & Ho 
M. A. Young, china, glassware, house furnishings, toys, 
& Dessauer, Fort Wayne, Ind., 128 W. 31st St. (Kirby, Bl 
Fischer ). 
F, Silbiger, lamps, china, The Meyers Co., Greensboro, } 
105 Madison Ave. (Mdse. Reporting Co.). | 
C. W. Schaibley, house furnishings. Chas, H. Eyerly, Hi 
town, Md., 101 W. 37th St. (Jay & Co.). | 
C. Gruen, toys, china, house furnishings, Kaufman & 
Hammond, Ind., Pennsylvania. | 
H, E. Kline, toys, china, Watt & Shand, Lancaster, Pa, 4) 
Ave. (D. G. Union); | 
J. Liebman, house furnishings, toys, The Aluminum Sale 
Philadelphia, Pa., McAlIpin. 
G. E. August, toys, novelties, People’s Outfitting Co., Roel 
N. Y., Pennsylvania, 
F. H. Butterfoss, house furnishings, china, toys, Clela| 
Simpson Co., Scranton, Pa., 105 Madison Ave. (Mdse. Rep, 
Co.). 
A. H. Hilker, house furnishings, toys, Gilmer’s, Inc., Wii 
Salem, N. C., 11 Ev @6th St. (McGreevey, Werring & Ho, 
C. Stanley, house and art wares, lamps, toys, Strouss-H; 
berg Co., Youngstown, O., 1150 Broadway (F. Lilienthal &) 


Associated Eastern Exhibit Tour a Suce: 


ap Traveling Gift Show, which has been thi 
of for the past two years, by the officers 0 
Eastern Manufacturers and Importers Ex/ 
has been realized in the gift field as a wonderful sue 
the same having been held at the Book-Cadillac h 
Detroit, Michigan, and at the Statler Hotel, Cleva 
Ohio, the last two weeks. 
A large percentage of the Members of the Ext 
Manufacturers and Importers are on this traveling ct 
which still includes Buffalo, New York, Hotel Stl 
March 21st to 26th, Pittsburgh, Pa., Hotel William Ir 
March 28th to April 2nd, St. Louis, Mo., Hotel Stl 
April 11th to April 16th, Kansas City, Mo., Hotel 4 
more; April 18th to 23rd, Minneapolis, Minn., 0 
Radisson, April 25th to 30th, Philadelphia, Pa., 0 
Benjamin Franklin, May 16th to 21st. 
Among the Exhibitors are G. H. Barrel & Co., It 
nand Bing & Co.’s Successors, Inc., Bradley Studios 
bee Pottery Co., California Faience Co., Carlton Ya 
Clewell Studio, Craftman Studio, F. Ehrenreich &% 
Electrolite Products Co., Fourman Bros. & Cog Hg 
Pottery Co., Greenwich Box Shop, Haeger Potteries! 
Charles Hall Inc., Murray M. Harvey, Wm. F, Ij 
Co., Hayes-Turchin Co., Inc., Hubley Mfg. Co., Jel 
& Co., Kanne & Bessant Inc., Kay & Ellinger Inc.T 
Lane Co., Emil S. Larsen & Co., Inc., Jos. J. Lein 
& Sons, Rudolf Lesch, W. E. Lindemann & Co., G 
F. Little, Lukas Decors, Mountain Community Inc: 
(Continued on next page) 
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Income Tax 
(Continued from page 18) 


t| bond was held, and not on the coupon. In an unofficial 
leer sent by the Deputy Commissioner to one taxpayer, 
- held that the credit may be taken on the full amount 
o interest collected, even though the bond was not held 
f the entire interest period. Whether this holding will 
officially adopted is not known at this tme. 
INSURANCE PROCEEDS 
), During the year “A” received cash for two life in- 
stance policies on his own life, and surrendered the pol- 
ics. On one of them he received $700 more than he had 
pd in; on the other, $900 Jess than he had paid in. 
Spuld he include in his income the $700 gain, or may he 
ci sider the combined transactions a non-reportable loss ? 
| BE 
\. The $700 gain must be reported. You cannot offset 
tl $900 loss. Insurance is a personal matter, and losses 
o personal transactions are not deductible. On the other 
hid, all profits, whether on personal transactions or not, 
a! taxable. 


New York a 
(Continued from page 22 


1 
raemer, F. L., & Co., 3 cases china and glassware 
ane, W. L., & Co., 1 case pottery 


$3. Missouri from Antwerp, Belgium 

‘vington Bros., 16 cases glassware, 2 cases earthenware 
tosenthal China Co., 53 cases crockery 

arth, L, & Co, 7 packages crockery 

lommers, E. L., & Co., 2 cases toys and crockery 

traub, P. BN & Co., 41 cases earthenware, 15 casks earthenware 
ondeville, A. hea (Co. 26 casks earthenware 

itchell, Bissell & Co., 4 cases crockery 

anama Pacific Lines, 12 barrels crockery 

ontinental Ceramic Co., 34 cases crockery 

mer. Shpg. Co., 30 packages earthenware, etc. 
amstag & Hilder Bros., 4 packages earthenware 

». Bergensfjord from Oslo, Norway 


ldmiston, H. E., 4 cases glassware 
t , ’ 


$s 


8.3. Corson from Leghorn, Italy 
iriendlaender, O. O., & Co., 23 casks earthenware, 
eahenware, 7 cases marble works 
ileveland Trust Co., 13 casks earthenware, 1 case earthenware 


11 cases 


$.}. Independence Hall from Havre, France 
leuwirth, H., & Co., 5 cases glassware 


$.}. Republic from Bremen, Germany 
outhman Salomons & Co., 4 cases crockery 
vate Fwdg. & Shpg. Co., 3 cases crockery 
Ineldon. G. W., & Co., 23 cases earthenware 
nith, J. D., & Co., 3 cases earthenware 
srefeldt, G. & Co., 9 cases crockery 

einrich & Winterling, Inc., 1 case crockery 


8.3. Tomalva from Antwerp, Belgium 
orgteldt, G., & Co. 10 cases earthenware 


Perfect Package 

: (Continued from page 26) 

aer manufacturer's associations; fifth, the testing la- 
Deatories ; sixth, the Chamber of Commerce of the United 
re seventh, the Department of Commerce, which 
as a centralizing agency. 

Jexander the Great never worried about breakage be- 
ase his slaves absorbed the shocks of the trip from the 


Indus to Macedonia, carrying on their backs the spoils 
of his victories. But Joe Gish may well pause as he 
thinks glass-topped widgets undergoing many 
handlings, bumped about in freight cars which, even at 3 
miles an hour, 


of his 


hit another car with a force of a million 
pounds, and subjected to train vibrations which play havoc 
with so many shipments. All these things and more 
must be thought of in making the “perfect package.” 


Associated Eastern Exhibit 

(Continued from preceding page) 
Murphy Studio, Markel Co. Inc., Earl W. Newton & 
Associates, F, Pavel & Co:, Peter Perazzo, Pitt Petri, S. 
Craig Preston, Elsie Prince Studio, Nara Trading Co., 
Pullman Metal Specialties, Pyraglass Products, George 
G. Quincy & Co., A. L. Reed Co., Inc., Rehberger & Saul 
Inc., Rustic Well Foundry, Mary Ryan, Tony Sarg, Saul 
Manufacturing Co., Selden Glass, Howard G. Selden, I. 
Shainin & Co., Simondetti & Co., Lawrence B, Smith Co., 
Spicer Studio, Wm. A. Spinks & Co., Talavera Importing 
Co., BE. R. Thieler, Wm, H: Tombs Studios, Treitner & 
Tiree ich, Vineland Flint Glass Works, J. Baxter Webb, 
M. Wille, Roger Williams Studio, and Wiltshaw & Rob- 
inson, Ltd. 

“Bringing the Eastern Market to Your Door’ is the 
slogan which the traveling group has broadcasted through- 
out the land and which has been responded to by the 
many buyers who found that the opportunity had come 
which could be taken advantage of, where hundreds of 
lines of gift merchandise could be seen in their own home 
town, by the leading houses of the country. 

The comments of the many buyers were to the effect 
that a high class exhibit of this kind should receive the 
earnest support of the buyers for many reasons, one 
being the saving of time and expense of visiting the 
Eastern Market, and another, that were they to try to 
see all of the lines shown at these exhibits, it would take 
a week or more and many would be overlooked on 
account of insufficient time, which would be to the dis- 
advantage of the buyer. 


OBITUARY 
Mrs. Emma Harbison Sebring 

Mrs. Sebring, wife of Frank A. 
Sebring and mother of Charles L. Sebring, President of 
the Sebring Pottery Co., Sebring, O., died at her winter 
home at Sebring, Fla., Sunday, Feb. 20, of apoplexy. The 
body was brought to Sebring, O., where funeral services 
were held last Thursday afternoon. Dr. W. H. Mc- 
Master, president of Mt. Union College, Alliance, O., 
officiated, assisted by the Rev. George Gibson of the 
Sebring Methodist Episcopal church. Mrs. Sebring was 
born at Pittsburgh, Pa., in 1864 and was married in 
1884, She is survived by her husband; two sons, Charles 
L, of Sebring, and Frank H. Sebring, the latter in charge 
of the Salem China Co., Salem, O.; three daughters, Miss 
Ruth Sebring, Mrs. Kendall Keeley and Mrs. Delos 
Walker of New York City. 


Emma _ Harbison 


Thirty-two 
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IMPORTERS 
FERDINAND BING & CO.’S, Sue- 


cessors, 67-69 Irving Place, near 
18th St. 

Art Pottery, Bronzes, Marbles and 
Lamps. 


EDWARD BOOTE, 385-87 West 28d 
St. 


Cauldon China. Wood & _ Sons’ 
Earthenware, Gibson & Sons’ Teapots. 


GEO. F. BASSETT & CO., 141 Fifth 
Ave. 
“The Dinnerware House of America.” 


L BERNARDAUD & CO., 61 West 
28rd St. 
French China Dinnerware, Short 
Lines. White China for Decorators. 


L. D. BLOCH & CO., 87-41 East 18th 
St. 


Importers of Chir> and Glass, Mfrs. 
of Lamps, Shades aud Novelties. 


CONTINENTAL CERAMICS CORP., 
149-151 Fifth Ave. 
Importers of Thomas, Krister and Bo- 
hemia decorated and white dinnerware. 
Open stock patterns carried. Telephone 
Ashland 7816. 


COPELAND & THOMPSCN, 
206 Fifth Ave. 
Copeland’s China, 
White China fancies. 
2975. 


JOHN DAVISON, Inc., 14 Barclay St. 
English China, Earthenware and 
Glass. 


EDWARD B. DICKINSON, 
L9 West 28rd St. 
English “Ceylon Ivory” Dinnerware, 
Rockingham and Ivory Teapots, “ Hook- 
Lid” Teapots. 


A J. FONDEVILLE & CO., 
23rd St. 
Successors to Fondeville & Van Ider- 
stine. Importers of China, Glass and 
Earthenware. 


OTTO GOETZ, 1NC., 122 Fifth Ave. 
[Importer of Crockery, China and 
Glassware for immediate delivery. 


HARUTA & CO., 141 Fifth Ave. 
Importers of Japanese goods. Phone 
Caledonia 4475. 


HAVILAND & ABBOT CO., 
Broadway, corner 21st St. 


HAVILAND CHINA CO., Inc., 
Broadway. 
The Famous 
known since 1840. 


HEINRICH & WINTERLING, INC., 
49-51 West 28rd St. 
Dinnerware from Heinrich & Co.. Selb. 
Also Fancy China from Winterling. 


HERMAN C. KUPPER, Ince., 89-41 


West 23d St. 
Ahrenfeldt French China. 


Inc., 


Earthenware and 
Phone, Ashland 


INC., 


24 West 


920 


1107 


“Haviland China” 
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KAntA CHINA CORP., 39 W. 28rd ROSENTHAL CHINA CORP., 149. | 


Sv. 
German dinnerware and fancy china. 
Gram. 0687. 


LEVY BROS. CHINA CO; 
Keap St., Brooklyn. 
Importers ’and decorators. Large stocks 
dinnerware, 23-piece tea sets, service 
plates. Immediate delivery. 


467-9 


MADDOCK & MILLER, Ince., 89-41 
West 28d St. 
English Wares of Merit: John Mad- 
dock & Sons, Royal Worcester, Aller- 
ton’s Crown Ducal Ware, Carlton 
Ware, Price Bros. Teapots. 


MOGI, MOMONOI & CO., 105-107 East 
16th St 
Importers of Japanese Goods. Tele- 
phone—Stuyvesant 8595-8596-8597. 


The Fifth Avenue 
Building 


Uptown Headquarters 


for the 
Pottery Glass China 
Metal Goods and House- 


wares Trades 


eerie BROS., 58-57 West 23d 


Japanese Goods. 


FRED. C. REIMER CO., Inc., 49-51 
W. 28rd St. 
“Krautheim” — Dinnerware, “Schier- 
holz’—Art Goods, “Royal Dux’—Art 
Goods, ‘“Theresienthal”—Fine Crystal, 
Venetian Glassware, French and Italian 
Pottery, White China. Phone Gram- 
ercy 5181. 
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151 Fifth Ave. 

Importers of Rosenthal china dinner- 

ware, placeplates, lamps, art figures, 

Hotel china. Telephone Ashland 7816, | 


ee H. RUHE, 14 West 28rd 
t 


Importers of China, Glassware and 
Specialties. Telephone Gramercy 2228, | 


PAUL A. STRAUB & CO., 105-107 
Fifth Ave. 
Tirschenreuth Dinnerware, Old Abbey 
Ivory Body Dinnerware, Rona and 
Verra Crystal Tableware. Specialties 
in glassware, etc. 


ROBERT SLIMMON & CO., 96 to 102 | 
Church St. 
A. J. Wilkinson’s, Ltd., Bourne & | 
Leigh, R. Sudlow & Sons, Shorter & © 
Sons, Royal Aller Vale and Wat- 
combe Pottery. 


NATHAN STRAUS & SONS, Ine., | 
119 Fifth Ave., at 19th St. 
Large stock of imported open-stock | 
dinnerware. Sole distributors of 
“Royal Schwarzburg” and “Superieur” : 
Limoges dinnerware, Gift Shop Spe- = 
cialties. : 


TAIYO TRADING CO., Inc., 101 Fifth | 
Ave. 
Japanese China, 
Brac. 


B. TOMBY & CO., 20 West 28d St. = 
Representing: Hutschenreuther Selb, : 
Schlegelmilch, Schoenwald, Villeroy & 
Boch, etc. E 


JUSTIN THARAUD, Inc., 24 West = 
28d St. E 
Sole Agent for L’Union Ceramique, : 
Limoges, France. E 
Myott, Son & Co., Hanley Staffs, Eng- : 
land. Royal Bayreuth China, Bavaria. : 
Telephone Gramercy 5150. E 


VOGT & DOSE, 14 W. 28rd St. 
Open stock’ dinnerware patterns. : 
White China for decorating. 


J. H. VENON, Inc., 104 Fifth Ave. : 
Martin China, Limoges; Gustafsberg 
China and Earthenware, Sweden; =: 
Kosta Crystal, Sweden: Rorstrand | 
China and Earthenware, Sweden. E 


KENNARD L. WEDGWOOD, 255. 
ree Ave., between 28th and 29th 
tS: : 
Josiah Wedgwood & Sons, Ltd. Tele- ; 
phone Madison Square 7429. i 


DOMESTIC GLASSWARE 


BONITA ART GLASS COMPANY, 
Factory at Huntington, W. Va. 
Exclusive Imported & Domestic Dec- 
orated Glass and China. Irving 
Looker, 366 Fifth Avenue, representa- 
tive. 


BRYCE BROTHERS COMPANY 
Blown lead glassware in Crystal and 
Colors—Cut, Etched and Engraved. 
J. Duncan Dithridge, Representative. 
240 Fifth Ave. 


Lamps and Bric-a- | 
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CAMBRIDGE (0.) GLASS CO., New 

York Salesroom, 184 Fifth Avenue. 
Manufacturers “Nearcut” tableware, 
thin blown tumblers and stemware. 


ECONOMY GLASS CO., Morgan- 
town, W. Va. D. King Irwin, Repre- 
sentative, Fifth Ave. Building 
Fine blown tumblers and stemware. 


FOSTORIA GLASS CO., 141-147 
Fifth Ave. 
Pressed and blown glassware. Chas. 
L. Weddle, Representative. 


GILLINDER & SONS, Inc., 220 Fifth 
Ave. 
Lighting glassware, glass specialties. 


SUSQUEHANA CUT GLASS CO., 
T. W. Hamilton, Representative, 139 
Fifth Ave. 


THE ROSBERN GLASSWARE 
CORP., 12-14 West 21st St. 
Manufacturers of light cut and gold 
encrustations. Phone Chelsea 0746. 


WESTON GLASS CoO., INC. 
Blown Tableware. T. W. Hamilton, 
Representative, 139 Fifth Ave. 


UNITED STATES GLASS CO., Albe- 
marle Bldg., 24th St. and Broadway. 
Pressed and blown glassware. 


WESTMORELAND GLASS CO., 
Horace C. Gray Co., Representa- 
tives, Fifth Avenue Building. 
Pressed glassware, decorated glassware, 
novelties. 


LAMPS, SHADES AND LIGHT- 


ING FIXTURES 


THE BRADLEY & HUBBARD MFG. 
CO., Fifth Ave. Bldg., Fifth Ave 
and 28rd, St. 
Electric Lighting 
Lamps. 


VICTOR BRISBOIS, INC., 200 Fifth 
ve. 
Room 210, Lamps and Cut Glass. 


Fixtures and 


‘NORMAN HAWTHORN, 225 Fifth 


Ave. 
Wrou ught Iron Lamps. “The 
Kind.” “Ann Murphy Shades.” 


Better 


/PHOENIX G™ASS CO., 230 Fifth 


Ave. 

Iuminating glassware, electric port- 
ables, oil lamps, etc. Telephones, 
Ashland 9024-9025. 


Ce H. E. RAINAUD CO., 225 Fifth 
ve. 
Table, Boudoir, Desk, Piano, and Floor 
Lamps in exclusive designs and finishes. 
Dela Croix & Monroe, representatives. 


‘THE MAIBRUNN CO., Inc., 44-46 
East 25th St. 
' Lamp Shades and Lamps. Telephone 


Madison Square 8860-8861 


DOMESTIC POTTERY 
7 DALRYMPLE, 16 West 23rd 


Representing E. H. Sebring China Co., 
| Sebring, O., manufacturers of dinner- 

Ware and premium specialties. Tele- 
phone, Gramercy 4413. 
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A. E. HULL POTTERY CO., 200 
Fifth Ave. 
Manufacturers and Importers, Earth- 
enware, China and Glassware. 


ROSEVILLE POTTERY CO., 18 
West 28rd St. F. D. Van Arsdale, 
New York Manager. 
Art Pottery—Jardinieres, etc.—Chil- 
dren’s Items. 


THE SEBRING POTTERY CO., Se- 
bring, Ohio. 
New York Office and Sample Room. 
206 Lexington Ave. Chicago Office 
and Sample Room, American Furni- 
ture Mart Building, Spaces 930 and 
931, 666 Lake Shore Drive. 


THE CRESCENT CHINA CO., Se- 
bring, Ohio. 
M. I. George, Representative, 206 Lex- 
ington Ave. High-Grade Dinner Ware. 


JOHN L. PASMANTIER & SONS, 5 
West 20th St. 
Quality Dinnerware and Pottery Spe- 
cialties. Telephones, Chelsea 8265 and 
0540. 


COX & COMPANY 


120 Fifth Avenue 
Entire 5th Floor 


N. W. corner of 17th Street 
Telephone Watkins 8467 


Glassware 
Imperial Glass Company 
Huntington Tumbler Co. 


The Silver City Glass Co. 
Lewis County Cut Glass Co. 


Dinnerware 


The C. C. Thompson Pottery 
Co. : 


Underglaze Hotelware 
Cook China Co. 


Pottery 
Oxford Pottery Co. 


DECORATORS 


FLOGEL DECORATING WORKS, 
129-131 Fifth Ave. 
Dealers and Decorators of Fine Glass 
and China. R. H. Flogel, Proprietor. 
Phone, Ashland 2355. 


LOTUS GLASS CO., INC., Fifth 
Avenue Building. 
China and glass decorators. Gold en- 
crusted, lustre, plate etchings and light 
cuttings on colored and crystal glass- 
ware. 


Thirty-three 


MANUFACTURERS’ AGENTS 


HORACE C. GRAY CO., Fifth Ave- 


nue Building. 


Representing Fenton Art Glass Co., 
Glassware, cut, colored and_ plain. 
Sterling Glass Co., Fine Heavy 
Cut Glass. Westmoreland Glass Co., 
High Grade Table Glassware and 
Specialties. Indiana Glass Co., Pressed 
Table Glassware and Lamps. West End 
Pottery Co., Dinnerware and Special- 
tesa Co Operative Flint Glass Co., 
Table and Soda Fountain Glassware, 
eG, etc. Telephone, Gramercy 


D. KING IRWIN, Fifth Avenue Build- 


ing. 

Iroquois China Co., Hotel China. Na- 

tional China Co., Quality dinnerware. 

Paden City Glass Mfg. Co., Table, sod~ 

fountain glassware. Economy Glass 

a Suite 319, telephone, Gramercy 
i, 


THOMAS G. JONES, Fifth Avenue 


Building. 
Representing McKee Glass Co., D. C. 
Jenkins Glass Co., McDonald Glass 


Works, Inc. Telephones, Gramercy 
291-292. 


GEO. C. KINDT & CO., Inc., 19-21 W. 


24th St. 


Manufacturers and Factory Agents. 
Brass wares, mahogany goods, serving 
trays, mahogany candlesticks, floor 
lamps, electroliers, silk shades, silver- 
plated wares, decorated basket wares, 
toys, dolls. Telephone, Farragut 8850. 


McKENNA BROTHERS SALES 


CORPORATION, 1271 Broadway, 
corner 32nd Street. 

McKenna Brothers, cut, colored and 
decorated lines; Utility Glass Works, 
Stemware; D. B. Lehman, light cut- 
tings. Telephone, Pennsylvania 2165. 


AEs J. MOSCOVITZ, 10 W. 23rd 
Up 


Representing Knowles, Taylor & 
Knowles Co., dinnerware, and Hirsch- 
Malgood Co., decorated glassware. 
Phone Gramercy 1869. 


PHILLIPS, THISTLE & SMITH, 


INC., Onyx Building, 1107 Broad- 
way, at 24th St. 

Seneca Glass Co., lead blown table 
and lighting glassware. Pope-Gosser 


China Co., dinnerware. Telephone 
Watkins 8634. 


VAIL AND YOUNG, 200 Fifth Ave. 


Representing 

The Coshocton Glass Corp. 
The Belmont Tumbler Co. 
Sneath Glass Company 
Jackson Vitrified China Co. 
W. I. Tycer Pottery Company. 


HENRY WITTE, 48 West 28rd St. 


Representing Maryland Glass Co, 
Cumberland, Md., and Guerin-Poyat- 
Elite, Ltd., Dinnerware Lines. 
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Representatives 
D. King Irwin, 200 
Fifth Ave., New 
York City 

F. A. Miner, 116 W. 
High Terrace, Roch- 
ester, N. Y. 

E. E. Wilgus, 21 
March Ave. W. Rox- 
bury, Mass. 

Earl W. Newton & 
Associates, 9 N. 
Wabash Ave., Chi- 
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cago. 
Western Glass Prod- .- 
ucts Co., 9 N 
Montgomery St., San 
Francisco, Cal.; L 
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American China 
for 
American Homes 


Albright China 


for the Jobber and Syndicate Buyer 


Three Shapes 


Glendered arc gan neat. « fancy 
Highland ae cn ete ean 2. plain 
Pilprim: Giese «otras eta tess octagon 


Send for Catalog and Illustrations 


Albright China Co. 


Main Office 
Carrollton, Ohio 
Factories 
Carrollton, Ohio Scio, Ohio 
Kilns 9 Kilns 


T! 


; 
1e (arrollion Pottery. (Oo 


INCORPORATED 1903 


MANUFACTURERS OF HIGH GRADE DINNER WARE § 
CARROLLTON, OHIO 


ONE COMPLETE DINNER SERVICE 
“SUPERIOR” 


SEMI -SQUARE—— PLAIN EDGE 


E offer to the Department 
Store Trade highest qual- 


ity ware and distinctive decora- 
tions in commercial borders. 
Prompt and courteous service. 


Representatives 


CHAS. A. WEIDEMANN 4 
West 3 


HERBERT K. CONNOR 
East 


ROY E. HENDERSON 
President 


radkankakanokaioraionaiodanal 
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“You Can't Argue 


Against Conviction” 


If you’re absolutely deter- 
mined not to take advantage 
of the opportunity to place 
your lamps and shades _ be- 
fore the best buyers of the 
trade, our suggestion that 
you advertise in the BUY- 
ERS LAMP JOURNAL 13s 
likely to fall on unfertile soil. 


On the other hand if you’re desirous of get- 
ting your lamps and shades before the man who 
buys—of increasing your business, there is no 
better medium in which to broadcast your mer- 
chandise than the 


BUYERS LAMP JOURNAL | 
Chicago Ill. 


3 


{|e 


The Next Time 


you want 


A Job 

A Line 

A Salesman 
A Buyer 


or anything else connected with 
the China, Glass, Housefurnish- 
ing and Lamp Trades 


Advertise for it in the Classified 
Section of 


Crockery and Glass Journal] 


and 


Get It 


40 cents per line ‘or first insertion; 
20 c ents s per line for following in- 

Rates: Seven words per er 
een initial charge $2, pa 
ble in advance} 


-HAVILAND. 


1 
, 


fil Haviland iq 
} China | a 
: Co. 

{ ; ; : 

i @ tl i @ be 


Overlooking Madison Square, ‘Where Fifth Avenue Crosses New York’s Main Street” 


Haviland China 


Is Now Installed in Its Modernly Appointed and 


FASILY-REACHED NEW HOME 


1107 Broadway, at Twenty-fourth Street, New York 


TRADE MARKS 


It is a great pleasure for us to asvilay showing many new designs of 
extend to our friends in the ee a GENUINE HAVILAND 
trade a cordial invitation to oi, eee CHINA for the Spring sea- 
visit us in our new home C25 son which by virtue of their 
which by reason of its very ache beautiful decorations and at- 
central location is accessible sland g tractive shapes should not be 
from all points. We are Vac overlooked. 


on decorated china 


Haviland China Co., Inc. 


Telephone— Watkins 2967-2968 


' SPRING BUYING NUMBER 
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Lamps : j 
Gift Shop 


\\ 
and ZZ all p e 
Fit Goods V1 For Spring Sales 
Dolls & “Toys 
, We are fully prepared with a complete 
an assortment of goods to meet with your 
: requirements for your Spring sales (es- 


pecially for popular priced sales), and 
are all profit makers. 
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China Novelties 
(Lustre and Decorated ) 


| , fi Fancy Bowls and Vases 
a : Hanging Ferns and Wall Pockets 
Vol. 104, No. 9 Bird Cages and Stands 
Lanterns and Paper Umbrellas 
Serving Trays and Baskets 


oe 
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\ : 53-57 West 23rd Street 
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Interest You 


Will It ad 
@ 


To know the names of the best manufacturers and whole- 
salers in the lines you are interested? 


To know where you can get the goods you want? 

To know what the latest news of the trade is? 

To know how to increase the efficiency of your department? 
To have a permanent New York mailing address? 

To receive information about any particular line? 

To receive a reminder of coming events and activities? 

To be advised about important changes in the trade? 


To be listed in advance of your coming to the New York 
market ? 


CROCKERY AND GLASS JOURNAL 


Clip the coupon below and receive 


will do all these things for you 
the paper regularly each week. q 


DEMAREST PUBLICATIONS, INC., 


45 East 17th Street, 
NoStyee SUBSCRIPTION PRICE 


Gentlemen :— | Domestic 
Please send. the CROCKERY AND GLASS 

JOURNAL (including the Special Holiday | 

Edition and Spring and Fall Buying Num- 

bers) to the following address for which .... | 


$3.00 a year 
$5.00 for 2 years 


enclose seen fOr aera year. Canada 
$4.00 a year 
N@Qmie oe crc, ors ep Orman ee eee tae te arc al nilac! s.-,eyeasene c . 
| “orelign 
FUP s. atepsbs oP ee oc redhettniee Hee oute Gt | 5.50 a year 
| A Adress Sy oeseretrmeeta euch keto vers)'<: Sis oes Suey se | 
—— SS SS S <_ qeeee we eee eee ee! 
Crockery and Glass Journal, published weekly at New York, by Demarest Publications, Inc. Subscriptions, $3 per year. Editorial and Advert tisi 
Office, 45 East 17th Street. Entered as second-class matter September 2, 1920, at the post office at New York, under the act of March 3, 


Vol. 104. No. 9. Mar. 3, 1927. 
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215 Fourth Avenue New York City 


IMPORTED 
CZECHO GLASSWARE 


Illustration shows just a 
few outstanding items to be 
seen among our large and 
varied offerings. 


We have lines that will 
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reason that our prices are 
most attractive and will as- 
sure you of repeat business. 


Keep our offerings in 
mind for your Spring and 
Fall business. 


Mim 


LOUIS WOLF & CO., Inc. 


215 FOURTH AVENUE 


NEW YORK 
CORNER EIGHTEENTH STREET 


TELEPHONE STUYVESANT 3423 
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‘QUEEN | 
~ ANNE San 


Warm Ivory Bopy — 
UNUSUAL DECORATIONS | 
Marcu DELIVERY 


’ 


MERCE 


POT T EER C.@: 
TRENTON, N.w. 
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FRENCH CHINA 
OF DISTINCTION 


TRADE-MARK New Shapes In TRADE-MARK 
[Tav| SERVICE PLATES 
DINNERWARE 
ON WHITE 


SHORT LINES ON DECORATED 


A number of New Ivory Patterns for 
| delivery from our New York stock 


| VOGT & DOSE 


14 WEST 23rd STREET NEW YORK CITY 


Six CROCKERY AND GLASS JOURNAL March 8, 3 


¢ 
Roos Bohs, Pe, 


The overwhelming demand for 


Rosenthal Ivory 
China 


received from every part of the country has far exceeded our 
supply during the past season. We apologize for not having been 
able to take care of initial orders and repeat orders as promptly 
as our customers and we would have desired. 


HOWEVER, we have made arrangements vastly increasing our 
factories’ capacity for the output of this wonderful new product, 
the “First” Ivory Body hard china successfully introduced to this 
market. This has been accomplished without sacrificing the high 
standard of Quality and Selection which our Trademark stands for. 
We now carry in Stock the following patterns: 
DAPHNE 
GLADMERE 
ORELAY 
PHOENIX 
PREMIER 


ROYAL 
VIENNA 


Orders for Five additional Stock patterns in 
ROSENTHAL IVORY CHINA 


have just been placed for fall delivery. 


MAKE YOUR SELECTION NOW! 


149-151 FIFTH AVENUE 
NEW YORK 


| 
The Rosenthal China Corporation 


Corner Twenty-first Street 
Ninth Floor 


Telephones: Ashland 7816-17 
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Rona eM 
Fi Salable 
an Colors 
Verra cane | 
Color | 
Ta b | eCware Combinations 
Nothing Pantograph 
Better Dece 
esigns 
From 
Anywhere ane <2 
—_— Rock Crystal 
Cuttings 
Stock 
or 
Import 
° 66 99 
| Tirschenreuth “Belleck 
| Ivory Body Dinnerware 
| 


| Old Abbey Dinnerware 


Ivory Body with Underglaze Decorations 


Paul A. Straub & Co. 


105-107 Fifth Ave. 


lt 18th St. New York | 
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Peed 


AHRENFELDT 


China—France 


The Aristocrat of French China 


4 eee finishing touch of classic 
elegance so appreciated by the 


lover of fine china gives 
true distinction and in- 
stant appeal 


lps grace and dignity of design 
and shape combined with the ap- 
pealing whiteness of the china 
itself makes each piece bear- 
ing this noted makers 
celebrated hall mark a 
masterpiece 


Our Representatives 
are preparing to call 
on you with our 
1927 
Exhibit 


Herman C. Kupper, Inc. 
39-41 West 23rd Street 
New York 
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New 1927 Supérieur Limoges 
Open-Stock Shapes and Patterns 


Madelon a conventionalized flower design in red, on cur new 12-sided shape. 
Full-matt gold handles. 


Royal Red would deck a king’s table. Elaborate rose-bush design on gold- 
edged plates, cups and saucers. Full-matt gold handles. 


Puck and Parisienne are two of the other new patterns in this beautiful and 
graceful, yet durable, French dinnerware. 


In addition to those mentioned above, we carry twelve patterns in open stock. 
These consist of unusual spray and border designs, as well as gold en- 
crustations. 


Our import lines of Royal Schwarzburg, Superieur Limoges and Ivory-Body 
English Earthenware Open-stock Dinnerware are now complete. 


lean ZO Cond 


SUCCESSOR TO L. STRAUS & SONS ESTABLISHED 1866 


119 Fifth Avenue, at 19th Street 
New York City 
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Introducing 

The New Marathon Shap. 


Maddock’s Royal Ivory Boo 


Another achievement for the 
Maddocks in their celebrated 
Royal Ivory Body English Earth- 


enware, : 


A shape that is taking the trade 
by storm—simple lines, perfect 
symmetry lending itself ideally 
to the most charming decorative r 


effects imaginable. 


English 
Cares 
of lerit 
Maddock’s Royal Ivory Body 


Marathon Shape—Old Tree Pat- If It’s Worthy 


tern. Just the type of bright, color- 
ful decoration that milady longs to We Stock It 


call her own. 


Open Stock NOW 


Maddock & Miller 


INCORPORATED 
The House of Stock 
39-41 West 23rd Street 
New York 
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THE NEW OAKMONT SHAPE 


Displayed for the first time at the Pittsburgh Exhibit, the new Oakmont 
Shape met with instant and enthusiastic approval. 


A combination of the graceful yet dignified Oakmont Shape developed 
in the Princess Ivory, together w‘th a wide range of decorations assure a 
ready sale and rapid turnover to the dealers who stock this line. 

It will pay you to see it. 


THE SMITH-PHILLIPS CHINA CO. 


East Liverpool, Ohio 
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Justin Tharaud, Inc. 


24 West 23rd Street New York 
Importers 
China Earthenware 


Five Lines 
And All Winners Porzellanfabrik Tettau 


(Royal Bayreuth) 
An Array Dinnerware—Short Lines 


More popular with the American 


of Interesting New trade than ever. Do not fail to see 
2 the additions to the line for 1927. 
Productions From All of 


Our Factories Now on View 


L’Union Ceramique 


China Dinnerware—Fancy Lines 


French China of the better kind. 
Despite labor difficulties they are 
offering many lovely new creations. 


Myott Son & Co. 


Earthenware Dinnerware 


A fine rich creamy body, care in de- 
tail of manufacture, charming shapes 
and decorations are features that 
make the trade look forward to the 
new 1927 line from this well known 
English factory. 


Faienceries de Longchamps 


T eaware—Dinnerware 


French Faience ware in reproduc- 
tions of old designs executed under 
the glaze. 


ne eS Porzellanfabnik Schonwald 


for the Hotelware 


United States Combines durability and attractive- 
and Canada ness in underglaze and overglaze 


decorations. 
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Sweden 


In the Limelight 


ROFESSOR JOHNSON of the University of 

Pennsylvania informs us that George Washing- 
ton was of Swedish ancestry and was proud of the 
fact that his ancestors came to England from Skane 
the home province of the Princes of Sweden. 


Such news comes when the wonderful Exhibit of 
Swedish Art at the New York Metropolitan Museum 
is attracting, in the glass section, the attention of 
all the visitors. 


Twenty years ago we started introducing SWEDISH 
CRYSTAL on the American market; at first sur- 
prise was expressed that Glass was actually made 
in Sweden. Now from all over the United States of 
America we are receiving calls for our lines of 


Kosta 
Swedish Rock Crystal 


and 


Vebo 
Swedish Colored Crystal 


Our new samples are on display in 
our show rooms and our travellers 
will soon be on the road showing them 
from Coast to Coast. 


J. H. VENON, Inc. 


104 Fifth Avenue 
New York 
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In Answer to 


the 


growing demand... . 


ALIFORNIA and Miami— 
‘two more added to the 20 
odd now so popular;—two more 
beautiful decorations, full of col- 
or and charm on bodies of glow- 
ing ivory. 

These new patterns are stocked in 
the special new tea room weight— 
a weight excellently adapted eith- 
r for regular dinnerware or for 
tea room service. The plate edges 
are slightly rolled. 


Complete open stock and package 
stock will be ready by the end of 
February. 

Make your selections now to ac- 
quire these patterns for your ter- 
ritory. 


and 


Your guarantee of quality 
your customers’ is the quaint old 
Homestead back stamp. A Hall 
mark indicative of England’s fin- 
est earthenware! 


A. J. FONDEVILLE & CO. 
24 West 23rd St., New York City 


two 
new 
patterns 
stocked 
in 
HOMESTEAD 
WARE 


Ss 
tn 


"HOMESTEAD 
WARE 
A.J. FONDEVILLE 
& co 


ENGLAND 


OMESTEA 
Hi WARE D 


F 


( 


THOMAS G. JONES) 


Suite 202-203-204-206 Fifth Ave. Bldg. 


Twenty-third Street and Fifth Ave, 
New York 


Telephones -..)..55..2302 0291-0292 Gramercy | 


Representing 


McKEE GLASS CO. 


Cut Glass | 
Hotel Glassware } 
Restaurant Glassware | 
Blanks for Cutting 

Blanks for Decorating | 
Stationers Glassware | 


Lamps 

“Glasbake” Cooking Ware 
Pressed Tableware 

Soda Fountain Glassware 
Beverage Dispensers 

Ice Tea Sets 


Featuring a wide range ot 
items in the following colors : 


Rose Pink Canary | 
Amber Amethyst | 
Blue Ruby 

Green Crystal 


D. C. JENKINS GLASS CO. 


Fish Globes 
Lantern Globes 
Tablet Jars 


Display Jars 
Percolator Tops | 
Sanitary Mixing Bowls 
Pressed Tableware Pressed Tumblers 
Tobacco Jars Pressed Sodas 
Machine Made Tumblers, Sundaes and Tableware 


o<- 


<. 


McDONALD GLASS WORKS, 
INCORPORATED | 


Blown Stemware, Tumblers, Jugs, Vases 
Plain and Optic 
Featured in Two Tone Effects in Combinations 


of 


Crystal and Green Crystal and Amber’ 


pe 


ALBRIGHT CHINA CO. 


Manufacturers of Light Weight Porcelain 
Dinnerware and Specialty Lines 


Comprehensive Offerings in Charming Shapes 
and a wide assortment of Splendid 
Decorations 


A visit to our showroom will convince you 
of the many exceptional offerings we have. 
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$2 


1 EC 


ea aried fet 


literally—zwell dec- 
orated for Leader- 
| : ship. \ 
) OME brides are unlucky—they 


| have dinner sets given to them. 


Others have the exquisite joy of pick- 
ing out a set like this for their very 
own. It’s a set that captivates all 
hostesses, young or old, new or inex- 
perienced. 


Sheer pride in its beauty of shape and pat- 
tern makes them glad to buy it and use it. 

We want all buyers to see this pattern. We 
think all who see it will want it in their 


Ng 


inal CEI ES 


| EDWIN M. KNOWLES Pattern Y-417—A sense of smartness is always effectively EDWIN M KNOWLES: 
| CHINA CO. awakened by the York shape with its classically, symmetrical CHINA GO. 
} fluting. It is sustained by the novel combination of blues and 
| greens in the interrupting panels of this attractive border. 


= alee (TI : 


Auin- Knowles China Compana: 


EAST LIVERPOOL »* OHIO 
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JOHN ® » 
DAVISON 


mere OR P O R.A T ED 


14 BARCLAY STREET 
NEW YORK 


Representing 


The Coalport China Co., Ltd. 
Highest Grade of English China 


F. Winkle & Co., Ltd. Stevens & Williams, Ltd. 
Earthenware Rock Crystal and Cased Glass 


W. Moorcroft, Ltd. Adderley’s Ltd. 
Art Pottery China and Earthenware 


Davison & Son, Ltd. 


Earthenware 
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See the leading pottery lines 
in one building — 
on one buying trip 


Out-of-town buyers who come to The Fifth 
Avenue Building are offered the great convenience 
of making one buying trip suffice for their seasonal 
requirements. Whether their special line may be 
art and gift novelties, earthenware, lamps or glass- 
ware, they will find many firms displaying their 
needs here. 


You are ten minutes by subway from the Penn- 
sylvania Station, thirteen minutes from Grand Cen- 
tral. A subway entrance is in the building. Surface 
lines and busses pass the door. Iwo elevated lines 
are but two blocks away. The theatrical and leading 
hotel district lies within walking distance. 


The FIFTH AVENUE BUILDING 


Broadway and Fifth Avenue, at Madison Square, New York 


‘“‘More than an office building’’ 


| 
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FANTASIO 


Johnson Brothers PAREEK 


We illustrate Fantasio, one 
of the four new and original 
patterns for 1927, designed 
by Johnson Brothers on their 
wonderful PAREEK body. 
Informal in design and bril- 
liantly colorful—truly a fan- 


tasy in dinnerware. All four 
of these patterns are now in 
stock for immediate delivery. 


Write us today... We can 
offer you exclusive selling 
rights on Fantasio and on a 
number of other very fine 
new dinnerware patterns, if 
your city is not already closed. 


Peimoenete., BD ReURGEE & CO. 


Importers and Wholesalers 


Sales Office: 219-221 Market Street, Philadelphia 
Warehouses: 225 Church Street; 210-212 Filbert Street 
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GOOD 
DINNERWARE 
IS ALWAYS 
ADMIRED— 
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Good dinnerware is always an object of pride. ‘he manufacturer of a beauti- 
ful dinnerware creation takes great esteem in his product. The body, pattern and 
shape are all the result of infinite care and planning—the result itself an achievement. 


(Ci) (comn»nzmam)) 


mm) 


In the showrooms the dinnerware beautiful is displayed to its best advantage and 
after it reaches its final destination the home, it becomes the pride of the good house- 
wife whose well-laid table it graces to her great joy and satisfaction. 


It is always a matter of personal satisfaction to the Advertising Department of 
the CROCKERY AND GLASS JOURNAL to prepare layouts and display the dinner- 
ware creations of the potteries to their best advantage. Ihe experience and coopera- 
tion of this department is always at the service of manufacturers without additional cost. 


ro (rm 


NK 


A postcard request 
will bring our rates 
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Demarest Publications, Ince. 
45; Kast 17th Street New York 
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Next To Daylight 


Wee Tees 


Celestialite Installation 


| in the offices of 
The Scientific American, New York City 


| Celestialite 


Your Offices and Showrooms 


and know the satisfaction 
and increased efficiency sure to follow 


CELESTIALITE DIVISION 


| GLEASON-TIEBOUT GLASS COMPANY 
. 200 Fifth Ave. New York 


Twenty-two 
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BLACGR RPIGRTS xeW/J oggKol 


At last, a body and glaze of 
mellow eggshell tone, combining 
the charm and appeal of ivory 
warmth, with a hardness so flinty 
that it cannot be cut or scratched, 
like soft ware. 

This body is a perfect ground 
for all manner of decoration: 
gold treatments like our ‘Ham- 


PEGISTERED INUSA, 


. 


JocIrrecloxe iS 5 Arr ly ka 5) 


mersmith” and “Mignon” being” 
particularly fine. They have® 
been accorded unanimous ap- | 
proval on the part of buyers. 


Let our district man, who will 
be in your vicinity shortly, show 
you why. A line to us will put 
you in touch. 


GRA RAMEZAENGER we 


104 Filth Avenue 7 Rew York City, R.Y. 
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Now That Inventories Are Over 


Your holiday stock of Hall Decorated Teapots is little or 


nothing. Spring is a big season for jobbers and dealers who can 
show a good assortment. 


Write or wire 


HALL CHINA COMPANY 


PAs lL LIVE RPOORROENS 
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| DERWOOD 

‘| IVORY 

a Our entire New No. 4 Plant at East Palestine 
Lo has been turned into production of this warm, 
1 creamy, lustrous body, with colorful decorations 


styled in present day vogue. 
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Coming! Watch for the New 


See 


“ARGOSY  SHAEE 


Now being modeled—the triumph of 25 years 
leadership in the American pottery industry 
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€ 
THE 
= 
AS | OR SHAPE” 
i A Creamy White Body | 
THE W. S. GEORGE. POTTERY CO: : 
General Offices, East Palestine, Ohio | 
Plant No. 1: East Palestine, O. Plant No. 3: Kittanning, Pa. Z 
Plant No. 2: Canonsburg, Pa. Plant No. 4: East Palestine, O. 
a 
fa ND 
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HE world-wide: popularity of china by 
Theodore Haviland is due not only to 
its leadership in quality but also to its wealth 
of charming designs. This creates an un- 
usual opportunity to have something indi- 
vidual. J 

To enhance this opportunity comes the 
new “Cluny” pattern, cast on the beautiful 
colonial Pilgrim shape. The decoration is of 


Waite Cina Mark 


Theodore Haviland china can be had from all yood 
dealers. If your dealer does not carry it, he can get it 
fer you. Ask him to write us for full information. 


THEODORE HAVILAND & CO. 


INCORPORATED 
26 WEST 23rn STREET, NEW YORK 


Canaptan Orrice: Tneoporr Havitann & Co., Toronto 


old-fashioned garden sprays; passion flow- 
ers, morning-glories, camomile and others in 
delicate natural colors. The soft ivory band 
and the floral border in deep blue and gold 
are further touches of richness. 

This is a superb example of the origin- 
ality and skill of Theodore Haviland artists. 
which have long influenced the entire china 
industry. 


Theodore Haviland 


FRANCE 


DrcorATED CHINA Mark 


EA H4, Piease Note: All true Theodore 
[s) ¢ Haviland china — with its incom- 
{=} > parable hardness of body, depth 
OFRANCEZ and quality of glaze, brilliancy of 
S Cw) finish, and perfection of detail — 


bears one or both of these marks. 


A booklet in color, displaying many of the most 
famous of Theodore Haziland designs in table 


china, will be sent ou request. 


Copy of our advertisement which appeared in November issue, House AND GARDEN. 


See ——— 
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Assistant Editor 
B. M. WISNER 


Office Manager 


FREDERICK S. OLIVER 45 EAST 17th STREET 


Art Director é 
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AGeILIE EDIROReseES LT 


Most humans with the possible 
f exception of politicians, soap box 
t}n orators and oil stock salesmen, 

have a natural dislike for long- 

‘ijled oratory. In fact it might safely be said that 
Waverage business man does not like speech mak- 
idof any sort. To him action speaks louder than 
dis. 
here is, however, such a thing as the respectful 
fition of an organization that is entitled to the 
Mident of such a body as well as to the man who 
Mpduces him and these it must be said to the dis- 
dit of the association were sorrowfully missing at 
Mrecent banquet of the Pottery, Glass and Brass 
alsmen’s Association at the Hotel Astor, last month. 
‘p begin with the attempts of Edward W. Ham- 
da highly respected member of the trade and 
hirman of the Committee in charge of the banquet, 
) atroduce Mr. Julius Rosenfeld, were greeted with 
Irrage of celery accompanied by yells and catcalls. 
[ Hammond did his best for several minutes to ob- 
i quiet and order but the howling which would 
a» shamed a schoolboy’s meet, continued and finally 
é truggled through a short introduction which not 
vi those in the front row could hear. 
‘om the fact that President Rosenfeld was the next 
eon to appear on the platform it must be surmised 
4} he was introduced by the Banquet Chairman. 
Tse who know Mr. Rosenfeld know that he is the 
y» that dislikes the limelight. What must his feel- 
i) have been then as he stood patiently on the plat- 
1 while the crowd—fellow members of the Pottery, 
Iss and Brass Salesmen’s Association hooted and 
Gled and refused to listen to his remarks? After 
eral minutes—most embarrassing minutes, Mr. 
‘venfeld was forced to leave the platform without 
tring a word. 


| 


In justice to a good many present it should be said 
that the hooting and disgraceful yelling was not from 
the entire attendance but from a minority. 

If such actions are to prevail at the annual banquet 
of the Association it will not be long before that body 
will be unable to get anyone in the trade to as much 
as accept the nomination for the presidency of a body 
which is deserving of much better treatment to its 


officers. 

The Top Changing conditions in industry—— 
Sergeant of especially the restriction of immi- 
Industry gration which has made more im- 


perative than ever the training of 

American labor—has made of the American foreman a 
“key man” or top sergeant rather than a “‘gang boss,’’ ac- 
cording to the Department of Manufacture of the Cham- 
ber of Commerce of the United States. Its study reveals 
the fact that industry is taking cognizance of this fact by 
organizing foreman’s clubs and providing facilities for 
self-instruction by foremen. 

As analyzed by the Department of Manufacture some 
of the foreman’s duties and opportunities are: 

1. He is responsible for maintaining production and 
quality. 

2. He must strive for teamwork and cooperation with 
those below and above him. 

3. He has tremendous opportunity to advance himself 
and his men if he has the right knowledge. 

4. He must know modern methods in production and 
keep pace with the progress of the times. 

5. He must have an appreciation of the broader policies 
and problems of his company. 

6. He must know how to manage and inspire confidence. 

7. He must take advantage of short cut methods for 
greater efficiency. 
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arly Spring Will Help Trade 


RADE and industry are moving rather deliber- 
ately, and are apparently spotted, but favored by 
what looks like an early spring, promise shortly to 

take such form as will allow of judgment as to near future 
volume, says the February 26th issue of Bradstreet’s. 
Wholesale trade is concededly of a hand-to-mouth char- 
acter, and spring trade has not yet opened, although de- 
liveries of spring goods to distributors have been generally 
completed. Retailers are still, where opportunity offers, 
starring “sales,” but spring displays are beginning, espe- 
cially at the south and in parts of the central west. From 
several areas in the latter region the report comes that 
the frost is out of the ground, but bad roads are still noted 
in the west generally, where the season is ahead of the 
eastern part of the country. A notable feature lacking in 
recent previous years is the general report that soil mois- 
ture is better than for a long time. Indeed, if anything, 
there is, as in parts of the Pacific coast and in the south- 
west, rather too much rain for best trade and farming 
conditions. 

The country’s leading industries present a rather 11 
regular appearance. The stirrings of agricultural life are 
visible in the central south and southwest; the soft coal 
industry, after four months of record production, is still 
actively preparing for the predicted April 1 strike; crude 
oil production, stimulated by big new wells in the south- 
west, is breaking all records, and the cotton manufacturing 
industry has reached close to peak activity earlier than 
usual. The steel industry is not far below last year’s vol- 
ume, with auto steel, oil-well supplies and structural ma- 
terial showing most activity, but it still reports easing of 
prices, while automobile manufacturing and the lumber 
industry are below a year ago, as is building outside of 
large construction. More strength has appeared in the 
non-ferrous metals, copper and zinc being higher on talk 


.. 


sou 


of curtailment of mining, while tin is more active. Wy 
is a shade quieter following the opening of next fa) 
fancy woolen goods at a fair reduction from prices a y 
ago. Jewelry trade reports are contradictory, but Fy 
ruary has been a large month at some centers, and f 
ture manufacturing is fairly active. The leather tra 
rather quiet at present. Reports of dry-goods buying 
ging at many centers are partly counter-balanced by i 
vices that manufacturers of wearing apparel are acti 
Millinery shows more activity, as is natural at this seas) 
Tire manufacturing is said to be very active, and rubl 
prices are higher. 

The weekly census of New York City trade shows tr 
fully fair, with forty-eight lines reporting. . 

Car loadings sagged a little recently, but still exceec 
year ago in merchandise, less-than-carload shipments, m 
cellaneous goods and, last but not least, coal, which 
fully accounts for the entire increase in car loadings 0] 
a year ago to latest date. 

Discussion at western conferences of hand-to-mot 
buying seems to be crystalizing in the opinion that it 
likely to continue. Rapid style changes in all commoditi 
fears of price declines, education of retailers to necess 
of rapid turnover and rapidity of transportation are 
features tending to bring about this buying in smal 
quantities, although this necessitates the carrying of 
tively heavier stocks on the part of wholesalers, wh« 
turn tend to shift the burden of financing to manufa 
ers. It apparently tends to increased distribution “04 
but lessens speculation. The carrying of smaller stoi 
is also regarded as tending to reduce business failw 


during times of price depression. 
Employment at Detroit totals 222,376, 3,038 more th 
last week, but 48,014 less than last year. 


Unusually attractive window display of Abraham & Straus, Brooklyn, N. Y. 
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Stores” L.Bamberger & Co, G Newark, New Jersey 


‘Aina % ? 200.00 China Dinner Set 


00 eee 7. ma 125.00 


» broagat 
Seats of ICL pueces, 
wd cream ce. 
F fond : of 100 pieres, Full vervice for 12 
msacts no Hhustrated above 


13.12 English Porcelain 
Cottage Sew 


9.50 


135.00 Theodore Haviland Dinner Set 


89.50 


a ¥,03 Cottage Sets 
Set consints of 100 pieces, foll servicer for 12 
consist P or 4.95 


35.00 Dinner Set 


24.50 


12.50 American Porcelain 
Dinner Set 


8.75 


8% Tea and Toust 


69¢ 


18) Limoges China Dinner Ser 
50 


Of importet cline, decorated (p solid tustre 
colore, of jade, tan, o tangerine. Set Comes 
complete with round tray and cup to enatcl, 


beh 1 
Te) ng patterns, beth open wack. 101 
“Tervnce (or 12. luntrated abore 


ae = Dinner Set 
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Mluptrated below. 

Dinner Set 
79.50 


High-gradeLimogerchinactio 
ner gets, decorated with a wide 


desi 


All merchandise advertised here on sale‘Beginning Marcu 1st 


EXPRESS ELEVATORS TO SEVENTH FLOOR 


” 


_ Bamberger & Co., “One of America’s Great Stores, 
ged at Newark, N. J. Most of us have heard that 
uuncement over station W. O. R. 

announcing its annual March Sale of china, glass- 
, housefurnishings and lamps the Bamberger store 


salad plates, etc. Then there is a page devoted equip- 
- for the up-to-date kitchen, another devoted to house- 
wiishings of miscelloneous utility and another to fix- 
1; of merit for the laundry. The back cover contains 
lautiful display of lamps. 


of C. Oiling Nation’s Business Machinery 


though the business machinery for carrying goods 
rd producer to consumer may become more complicated, 
€! efforts towards establishing better trade relations be- 
Win manufacturers, wholesalers, and retailers will re- 


sult in smoothing out the flow of the nation’s merchandise, 
Alvin E. Dodd, manager of the Domestic Distribution 
Department of the United States Chamber of Commerce, 
predicted in a recent address before the Wholesale Sta- 
tioners Association of the U.S. A. 

Describing the changes which the coming generation 
might expect, Mr, Dodd said he foresaw the formation 
of joint trade relations committees in each trade as one of 
the greatest factors in tightening the links in the distribu- 
tion chain. 

Mr. Dodd outlined the procedure for formation of 
these committees in the various trades, “composed of ap- 
proximately three wholesalers, three manufacturers and 
three retailers,” which wili take the lead in ironing out 
misunderstandings that arise between distributors. 

Declaring that distance is one of the chief causes of 
these misunderstandings, he said: 

“One of the least comprehended elements in distribu- 
tion is distance—the distance from the manufacturer to 
the consumer—and I am inclined to believe it is the most 
important element. 

“These distances increase immeasurably the difficulties 
of the transactions which must take place in the distribu- 
tion of merchandise. Perfectly honest misunderstandings 
arise which never would intrude into transactions if they 
were conducted face to face.” 

Outlining the program for better trade relations 
throughout American industry, Mr. Dodd emphasized the 
need for representation of each branch of a trade in its 
joint trade relations committee. He praised the work of 
the trade associations but pointed out that “‘no one class of 
distributors can eliminate the wasteful and uneconomic 
practices which arise in relations between different classes 
of distributors. Joint action is necessary. 

“The question asked most often in respect to trade rela- 
tions, is why the existing trade associations are not able 
to correct whatever difficulties are experienced in an in- 
dustry. The reason is a very simple one. Almost all 
trade associations have consisted entirely of one class— 
all wholesalers, all manufacturers or all retailers. 

“But the transactions out of which grow misunderstand- 
ings are conducted between members of different classes 
instead of between the members of one trade association.” 


Results Attainable Through Persistent ‘Fol- 
lowing Up” 

A very interesting sidelight on the methods employed 
by the consul of a certain industrial nation (our com- 
petitor in many lines) to push the goods of his nationals 
in the United States came out recently in the course of 
conversation with members of a prominent New York 
firm of toy importers, says an article in a recent issue of 
Commerce Reports. 

The head of this firm, which does a large business with 
the country of the consul to whom reference has bee 
made, stated that he receives from this official, at frequent 
intervals, samples of toys, as well as all sorts of descrip- 
tive information regarding prices, shipping practices, etc., 

(Continued on page 37) 


ANY friends in the New York trade of John 
J. Miller, head of Maddock and Miller, Inc., 
were most agreeably surprised to see him back at 


his desk on Tuesday of this week, when he appeared at his 
office for the first time since before Christmas when he 
was taken ill. His illness necessitated a serious operation 
the early part of January from which he has evidently 
made a complete and record breaking recovery, judging 
from his appearance of perfect health. He has just re- 
turned from Atlantic City where he finished the process 
of recuperation: from his ordeal. He expects to be in reg- 
ular attendance at his office soon. 


Julius Rosenfeld, of Lazarus & Rosenfeld, Inc., and 
President of the Pottery, Brass and Glass Salesmen’s 
Association, sailed Saturday aboard the Aguitania for a 
business trip to Europe in the interest of his firm. Mr. 
Rosenfeld is accompanied by his son Allan, who will re- 
main in Europe for some time familiarizing himself with 
the European end of the business. 


Leon Neubrick, glassware buyer for Crowley, Milner 
Co., Detroit, was another passenger aboard the Aquitamia 
of prominence in the trade. 


Mr. Toppan with Shreve, Crump & Low, Boston, was a 
visitor to New York this week. 


“Gene” Fondeville, head of A. J. Fondeville & Co., 
24 W. 23rd St., is back at his desk after two weeks jury 
duty in Newark, N. J. 

L. S. Hinman, manager of the New York office of 
Theodore Haviland & Co., arrived aboard the Paris Tues- 
day after several weeks in Europe. Mr. Hinman reports 
that the factories manufacturing for France are in very 
good shape but states that those manufacturing for the 
American trade are doing well. 

“Alec” Shaw, of A. J. Fondeville & Co.’s sales staff, 
leaves Sunday on a selling trip that will take him to Balti- 
more, Washington and points south. 

“Gus” Algrin, who recently assumed his duties of china 
and glassware buyer for Meyer Bros., Paterson, N. J., was 
seen in the local market this week. 

Mrs. C. C. Opie, who conducts the Haze Mart in Ta- 
coma, Wash., is in New York on a buying trip. 


Thirty 


Miss A. L. Bleazby, who conducts gift shops at ] 
troit, and Petoskey, Mich., is in New York on a buy: 
trip and while here is stopping at the Hotel Roosey! 
Mr. Perleman, china and glassware buyer for J. L, Br 
deis & Sons, Omaha, Neb., is in New York on a ‘| 


trip for his firm. f 


Mr. Earlenger, of the Earlenger Drygoods Co., Cant] 
O., is in New York in the interests of his firm, 


[ 
, 


Edward W. Hammond, well-known manufactur 
agent, is back from Palm Beach with more laurels won| 
his Atlantic Coast champion, Miss Westchester 2nd, T 
speedy craft captured a first and a second in the races 
ducted by the Palm Beach Yacht Club on Lake Wor, 


Having spent the month of February at the Hotel } 
Alpin with F. L. Morcroft displaying the new lines f 
the Ideal Cut Glass Co., C. G. Howe, who represents f 
factory on the road, departed on Wednesday for a1 
that will keep him away for about a month. 


“Bert”? Donaldson, of the Edw. B. Dickinson, Ine., Sd 
Staff, departed last Sunday on his Spring trip for | 
firm. His schedule calls for his going as far as Den| 
and according to his plans he will be on the road u| 
May 15. 


Geo. H. Service, of Josiah Wedgwood & Sons, Ine. 
parted the latter part of last week on a road trip in 
interest of his firm which will take him as far west 
Kansas City. He will. be away until the first part of M 
E. Overton Jones, also of the firm’s Sales Staff, was 
other to leave last week to cover the South and Te 
while Dayton C. Beverly left to take the Wedgwood } 
through New England and as far west as Illinois. 


Geo. R. Nixon, traveling representative for the Met} 
Pottery Co., Trenton, N. J., is scheduled to depart n 
Sunday on his annual Spring trip. He will be on the 
for about three weeks and his itinerary calls for his go 
as far West as Detroit. 


: ! 
E. J. Johnson of Johnson Bros., England, who, 


companied by Mrs. Johnson and their daughter, 
been spending a month in this country, sailed forh 
last Friday night aboard the Aquitania. 
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arles H. West, head of the Westmoreland Glass 
Grapeville, Pa., left last Thursday night for Bos- 
ifter spending several days in New York in con- 
ce with the concern’s local agents, the Horace C. 


Co. 


ie Theo. Haviland & Co.’s salesmen are now all 
\eir respective ways but W. E. Knowles. Herman 
es left on Tuesday for the West, Frank Henjes 
+s Sunday for the South and Fernand Desmaison, 
ewest addition to the concern’s sales force, leaves 
unday for New England, after which he will make 
jsylvania, New York and Ohio. 


He Wm. S. Pitcairn travelers departed for their 
ssctive territories this week. William W. 
hl makes parts of the East and South not covered 
r 
al 


Jones 


(idward C. Ledger and Chas. 'H. Hennings, made 
isburg, Pa., as his first stop on Monday, J. Edgar 
;zer opened in Cincinnati on Tuesday for a tour 
: \iddle Western territory, while Chas H. Hennings 
cts to leave Sunday for the South as does also 
djard C. Ledger, who will open up his samples in 
hidelphia on Monday. Gilbert L. Pitcairn is also 
ang preparations for an early departure for the 
file West. 

a 
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| Geo. E. Nicholson to Move 


sanouncement has been made this week to the ef- 
c that George E. Nicholson, who represents the 
ps group of glassware factories, as well as the 
e Mfg. Co., Wellsburg, W. Va. and the Beaumont 
0 Morgantown, W. Va., in the New York market, 
il move his office and salesroom from the present 
fess, 125 Fifth Ave., where he has been located 
*¢ since he and his late partner George F. Malone 
fi the downtown district five years ago, to the 
ocherak Building next door at 129 Fifth Ave. In 
siew quarters Mr. Nicholson wil practically double 
oresent floor space and according to his plans 
| lst is the date set to move in. 


ae 


—— 


visa slaw 


Young Joins Shepard 


Ilward W. Young has resigned as advertising manager 
i Jonrad’s specialty store, Boston, to become publicity 
ir tor of the Shepard stores. Mr. Young had been with 
ie Sonrad store for the last year. 

lior to coming to this city he was associated with the 
iter Company, Cleveland, for three years as adver- 
Six manager, and later was with Bonwit, Teller & 
0/in an advertising capacity and promotion manager of 
uess Magazine. 


| 


| Lit Brothers 1926 Net Is $2,110,000 


it Brothers’, Philadelphia, profit for the year 1926 
minted to a little more than $2,110,000. The figure is 
et after provision for taxes. As there are 1,000,000 


shares of stock, at a par value of $10, this means earnings 
of $2.11 a share, or 21.1 per cent on the par. 

The 1926 earnings were 10 cents per share less than 
those of 1925. 


Slightly more than $1,000,000 was added to surplus. 
which at the close of 1926 stood at more than $8,792,000. 


Ohio Pottery Bill Recommended for Passage 
(Special Dispatch from Staff Correspondent.) 

Columbus, Ohio, March 3rd—The Resolution Com- 
mittee of the House of Representatives has unanimously 
voted to recommend for passage at the current session 
the Emmons Bill which provides that purchasing agents 
of all Ohio State institutions be instructed to purchase 
located the East Liverpool pottery district. It seems 
that the ultimate passage of the bill is assured, also the 
only pottery ware made in Ohio. Emmons is a member 
of the lower house from Columbiana County, in which is 
signature of Governor Donahey. 


W. T. Grant Chain Will Reorganize 
The W. T. Grant Co., 


100 25c, 50c and $1 department stores, has announced a 
plan for the reorganization of the company which pro- 
vides for the redemption on April 1 of the 8 per cent 
preferred stock of the company at $110 per share. A 
new company called the W. T. Grant Co., has been 
organized in Delaware, with a capitalization of 550,000 
no-par-value shares, which will acquire all, or the greater 
part, of the stock of the W. T. Grant Company of 
Massachusetts. 

It is proposed that 450,000 shares of stock in the new 
company will be issued to acquire all of the common 
stock of the Massachusetts company, all of which is held 
by those active in the management of the company. 


operating a chain of more than 


The holders of the preferred stock of record Febru- 
ary 15, 1927, have been offered the opportunity to ex- 
change their preferred stock for the common stock in the 
new company on the basis of two and one-half shares 
of new common stock for each share of preferred stock. 
Such common shares as have been set aside to retire the 
preferred stock and are not exchanged by the preferred 
stockholders may later be offered to the public. 

This offer to the preferred stockholders is the first 
opportunity for persons outside the management of the 
company to purchase common stock of the company. 

It is anticipated that a dividend rate of $1 per share per 
annum will be inaugurated on the new shares beginning 
Pao AG aol au he vars 

The officers of the new company, will be W. T. Grant, 
chairman of the board; C. E. Freeman, president; F. A. 
Powdrell, vice persident and treasurer; B. A. Rowe, vice 
president and secretary; E. L. Dow, vice president, and 
L. H. Crawford, vice president. The Board of Direc- 
tors includes these officers and, in addition, J. E. Bliss, 
H. S. Davis, S. A. Kaufman and Max Radt. 


a 
NT 
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New Pittsburgh Hotel Interests Trade 


NNOUNCEMENT was made this week that the 
A new Roosevelt hotel, now being erected at Sixth 
and Penn Avenue, Pittsburgh, will be opened Oc- 
tober 1 next. This hotel is being built on the site of the 
old Colonial-Annex Hotel, which for many years was 
used by import salesmen, and the latter are expected to 
make use of the Roosevelt when it is ready for business. 
It is recalled that for over a quarter of a century the 
lines of the old Bawo & Dotter firm were displayed twice 
annually in the Hotel Anderson, directly across Penn 
Avenue from the New Roosevelt Hotel, but this latter 
hotel has been razed and upon its site a new theatre is 
being erected. For years both import and domestic lines 
were displayed in these two hotels, and the Pittsburgh 
showings of import houses were always arranged in 
either the Colonial or Anderson hotels, with the majority 
showing at the Colonial. 

Neither of these houses were used by glass and pottery 
salesmen extensively during the January market season, 
although cut glass and dinnerware and art pottery sales- 
men made use of the Anderson in its heyday. The Roose- 
velt will be under the management of Fred Klooz, who 
was formerly in charge of the Colonial. 


Preparing to Operate Lippincott Plant 

S. D. Goodwin and C. W. Davis of Chicago, represent- 
ing interests now arranging to take over and operate the 
plant of the Lippincott Glass Co., Alexandria, Ind., have 
been spending considerable time at the factory during the 
last few weeks completing arrangements for the taking 
over of this factory. Additional machinery is to be in- 
stalled in the Lippincott plant by the new operators, it is 
said, and also that a more varied line will be produced 
when the plant is placed in operation within the next month 
or six weeks. 


Frasier and Smith Representing Federal 


Frasier and Smith, with sample rooms in the Westing- 
house building, have been appointed Pittsburgh resident 
agents of the Federal Glass Co., Columbus, O. The gen- 
eral line of this factory is now shown by this office, also 
the full line of the McDonald Glass Co., McDonald, Pa. 
30th Mr. Frasier and Mr. Smith were associated with 
the United States Glass Co., for many years, and retired 
from that connection to go into business for themselves. 


Thirty-two 


GLASS FACTORY ACTIVITIES 


AND PITTSBURGH NEWS 


New Southern Glass Co. Formed 


Another glass concern is to begin operations in | 
southern territory, according to advices received in % 
district this week, the Ohatchie Glass Mfg. Co. be 
formed at Montgomery, Ala. The company has arran| 
to begin the construction of a new factory, with C 
3ricken in charge. A general line will be featured; 
this new interest, also a line of containers. 


i 


Hazel-Atlas Sued for $864,889.86 

An action to recover $864,889.86 has been filed in | 
United States District court here by the W. L. Nut 
Inc., Petersburg, Va., against the Hazel-Atlas Glass () 
Washington, Pa. The petition relates as filed by the pla 
tiff that it had entered into a contract with the defenc} 
interest May 23, 1917, to furnish the glass company vi 
ten million feet of lumber per year for a period of 1 
It is also related by the plaintiff that the > 
dendant has failed to pay such prices for lumber furnis| 
as would give the plaintiff a net profit of twenty per 
plus $1 per thousand feet to cover depreciation as | 
specified in the original agreement. 


years. 


Sears, Roebuck Co. May Open Anothe: 
Branch 


Chicago representatives of local glass interests havel 
vised home offices of the report there that the Sears, k% 
buck Co. is considering the advisability of opening anots 
branch unit, in the St. Paul, Minn., district. It is 
related that the company is withholding official annoute 
ment of its plans until after the proposition to opel 


new unit at Memphis, Tenn., has been finally dispat 


C 
f 


of. The Montgomery Ward Co. now have a branch hg 
at. St. Paul: 


Kaufmann Says Distributors Need Not Woij 


: : i 
In an address delivered by Edgar J. Kaufmann of} 


Kaufmann Department Stores, Inc., before a group) 
Pittsburgh retailers, he suggested that he could obs¢ 
nothing at this time that should cause distributors to w«j 
about during the first six months of the current y 
He was of the opinion, however, that the last two quar| 
of the year could not be accurately predicted. He # 
suggested to his hearers that in the next few years! 
retail merchants would have to work harder, but that f 
did not mean by putting in extra hours, but in the r/ 
efficient management of their business. 
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docking Glass to Open Decorating Plant 


ine new decorating plant of the Hocking Glass Co., at 
‘aul Winchester, ten miles south of Columbus, O., will 
ellaced in operation within the next few weeks, it is 
at by I. J. Collins, head of the Hocking interests, and 
vii by the way is in active charge of one of the largest 
Jd; interests in the United States. The new shop was 
hascene of a community social event last week, when the 
oyany gave souvenirs to all visitors. In addition to 
isnterests in Ohio, Mr. Collins is also actively interested 
nie glass business in the West Virginia district. His 
is in the industry has been rapid. 


_ February Proved Good Glass Month 


‘though February is the shortest month in the year, a 
uber of flint glass concerns have announced that ship- 
1ets were equal to the January records, and in a few in- 
taces heavier than during the previous month. A con- 
id-able volume of business booked during the January 
vexet season here was shipped during .February, and 
niin the main had to do with the production of spe- 
iaies and in colored glassware. As has been frequently 
erred to in this section, the introduction of colored 
lesware has bolstered the market most actively during 
east few years, and inasmuch as demand for the entire 
ncontinues active, factory production of these lines 1s 
xected to continue for an indefinite period. 

oth gift shops, department stores and jobbers are 
Ww ng colored glassware in very liberal volume, and es- 


Westmoreland Glass Co. 
Grapeville, Pa. 


Manufacturers of High Grade Glassware 
Plain, Cut and Decorated 
For Gift Shops, Florists and Table Use 


No. 1820 Dolphin 
Console Set 


Representatives 


NEW YORK 
HC. ‘Gray Co., 
200 Fifth Avenue 
BOSTON 
H. P. & H. F. Hunt, 
41 Pearl Street 
Traveling Representatives 
R. B. Reineck, 
1422 E. Marquette Road 
CHICAGO 
R. A, Keel 
EAST LIVERPOOL 


PHILADELPHIA 
Fred Stott, 
1007 Filbert Street 


SAN FRANCISCO 
Himmelstern Bros., 
718 Mission Street 
LOS ANGELES 
Himmelstern Bros., 
643 S. Olive St. 


SEATTLE, WASH. 
Himmelstern Bros., 
Terminal Sales Bldg. 


pivax! Varlivantva 


pecially of the lines that were featured during the Janu- 
ary market. 

Blown and stemware is in good movement, both the 
crystal and the colored lines. The pressed lines of sta- 
ples are also in steady seasonable demand. 
are also moving well. 
demand that some manufacturers have been compelled to 


increase the output. 


Assortments 
Decorated glassware is in such 


Diamond Opens New Department Store 


The Diamond Shoe & Garment Co., Charleston, W. Va., 
has opened its new department store, which includes a 
general line of housefurnishings, a new feature with this 
interest. The entire fourth floor of this new store has 
been given over to housefurnishings. 
department of this store is under the management of A. 
W. Cox, who is also vice president of the corporation. 


The merchandising 


Movie Magnate Started in Glass Business 


“cc 


From “gathering boy” ina glass house on the southside 
Pittsburgh, to the commanding position as president of 
one of the largest moving picture enterprises in the world, 
and all this within a span of life that has just reached 40 
years, is the story of the rise in the life of John J. Mc- 
Quirk, now residing at Philadelphia, Pa., but for years a 
resident of Pittsburgh. Mr. McQuirk is president of the 
Stanley Co. of America owning and operating a chain of 
(Continued on page 37) 
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ISDS laeiSsiaGeieiaes 


One of the finest collections of salad plates on the market, 
shown in a diversified selection of designs, in the well known 
Duncan & Miller quality—An exceedingly popular line with 
cutters and decorators. 


Representatives 


Chicago 


New York Boston 
F. T. Renshaw 


Paul Joseph, Murt Wallace, 
200 Fifth Avenue 157 Summer St. 30 E. Randolph St. 


Philadelphia San Francisco Baltimore 
Joseph Tomkinson, Marsh & Kidd, Harrv T. Thomas & Co., 
1104 Arch St. 617 Mission St. 29 S. Hanover St. 


Factory Representative 


~ E. B. Hill, Washington, Pa. 
OS 9. ~ 


eDuncan @ Miller Glass Co. 
* Washington, Pa. 


Homer Laughlin Frogressing As Largest 
Producer 


S announced in the February 24th issue of the 

CROCKERY AND GLAss JouRNAL, further advanc- 

ing itself as the largest producer of dinnerware 
in the world, the Homer Laughlin China Co., East Liver- 
pool, O., and Newell, W. Va., is awarding contracts for 
the erection of another tunnel kiln plant. With a ca- 
pacity in its present six plants and the new unit which will 
be known as No. 7, the Homer Laughlin China Co., placed 
at the equal of 115 updraft kilns, the standard kiln used 
in smaller dinnerware factories, it is rather amazing the 
volume of ware that can be produced annually by one cor- 
poration. 


History shows that it is not such a long step from the 
original Homer Laughlin plant here to the present posi- 
tion of this industry in the trade. 


Capacity of the new plant will be at least ten per cent 
larger than that possible in their late No. 6 tunnel kiln 
pottery, as the new No. 7 plant will be equipped with two 
Harrop tunnel kilns and also a tunnel kiln for decorating 
purposes. The bisque tunnel kiln will be 348 feet in 
length and the glost kiln, 308 feet. The main operating 
plant will occupy a site 800 feet in length by 230 feet in 
width, and it will have a direct connection with the No. 6 
factory, and on a ground floor level. 


The new plant will give employment to about 450 peo- 
ple and this makes another record for this firm, in that it 
is the largest employer of labor in the generalware branch 
of the ceramic industry. 

Advancement to the present position of the Homer 
Laughlin China Co, in the dinnerware business of the 
United States is due to the foresight and ability of W. E. 
Wells. who has been the active directing head of the cor- 
poration for many years. 


K. T. & K. Has Heavy Production Schedules 


Production schedules at the plants of the Knowles, Tay- 
lor & Knowles are heavier now than for several years, it 
was announced this week. All four plants of this com- 
pany are operating six days per week, and kiln depart- 
ments are working overtime in an effort to speed up pro- 
duction. 


While it was the intent of this firm to increase its out- 
put of ivory body dinnerware and reduce the production 
of a white body, this has been found to be impossible at 
this time on account of the steady demand for the latter. 
As the situation now stands, the company is devoting two 
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plants to the exclusive production of ivory and two 
white ware. 


Distribution of the dinnerware lines of this plant 
being distributed over a rather wide territory, and it is < 
related that the demand for plain white ware is also sh 
ing a steady increase from some of the larger distribut 
interests. 


William J. Mackey Returns From Easterr 
Market 
William J. Mackey, sales manager for the Smith, P 
lips China Co., has returned to the home office after spe 
ing several weeks in the eastern market. 


Pottery District Shows Increased Activity 

Speaking in general terms, the East Liverpool pott 
district shows slightly increased activity during the c 
rent week, but on the whole there is still room for - 
provement. Salesmen are on the road, and from so 
parts of the country a larger volume of new busines: 
being obtained. On the whole, the district is operat 
on a basis of about seventy per cent and probabilities 
that this percentage will show a gradual increase as 
season advances. | 

It is indicated that the larger plants in the district 
working more steadily than some of the smaller produc: 
this meaning from three to four days per week. In 
outlying districts, some potteries are working four ; 
five and one-half days weekly, the latter closing dowr 
noon Saturday. | 

Contract business is taking considerable volume of ¢ 
nerware, but it is pointed out now that some of the | 
partment stores are buying in better volume than has b 
their custom during the last six months. 


Hartman Proposes Retail Chain | 
Announcement has been received here from Chic) 
that the Hartman Corp. of that city, a rather active 1 
order concern, proposes to establish a chain of te 
stores, and that merchandise will be sold on a credit bi 
as is done at the parent store. The Hartman inter! 
have always been large distributors of dinnerware }) 
duced in this district, and with added outlets, it is ta) 
to mean by local manufacturers that the shipments) 
this concern will soon show an increase. 


Owen China Going Full Blast | 

Both units of the Owen China Co., at Minerva, O../ 
now in steady operation, with combined output gre? 
than at any time during the last few years. These 1 


| 
. 


| 
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-jerties are under the direction of Charles W. Foreman, 
idwho has increased the sales of these factories since he 
t/ned to the organization last year. All departments of 
| plants are working full time, 


F. F. Debolt On Road to Recovery 


F. Debolt, of East Liverpool, who has long been en- 
y¢1 in the jobbing of hotel and restaurant china and 
aware, and who has been seriously ill for several 
o hs is now recovering. However, he is not able to 
a his home as yet. He was one of the incorporators 
ve Sterling China Co., of Wellsville, O., but has since 
sysed of his interests in that concern. 


lants to Continue With Present Kilns 
Jom present indications, the only additional kilns that 
ilse added to the generalware industry this year will be 
e ddition proposed by the Homer Laughlin China Co. 
mler plants, it is said, will continue with present kilns, 
some manufacturers have announced they will be 
1 satisfied to keep these in active operation throughout 
ear. The fact of the matter is that the only major 
Icions to the output of dinnerware in his country dur- 
he last few years have been those of the Laughlin 
tiests. 

| 
| Operative Potters Electing Officers 
‘though a referendum ballot is now being cast by the 
ie bership of the National Brotherhood of Operative 
ors, it is conceded that John T. Wood will be again 
ected president of the organization and John McGil- 
viy, secretary-treasurer. The latter has no opposition 
nie official ballot, but Mr. Wood is opposed by two 
th: nominees, one from this city and one from Buffalo, 
|.¢. It is possible that changes may occur in other 
fi's and on official committees, but present head officers 


| 
repractically assured of re-election. 
| 


i 


yd E. Wilkinson Managing Butler Bros. 

the report has been received here that Syd E. Wilkin- 
maas been named manager of sales for the southwest 
Tory of Butler Bros. interests. Mr. Wilkinson will 
1a: his headquarters at St. Louis, Mo., and will suc- 
oF W. Hughes, resigned. Mr. Wilkinson went with 
er Bros. about six years ago as assistant sales man- 
o¢ and attached to the St. Louis office. 


lobbing Interests Buying White Ware 


‘me of the jobbing interests are taking a larger vol- 
m of plain white ware than has been the usual custom 
ung the last few months, and the same report is heard 
ol2rming some of the syndicate interests. Some of these 
Os are going out in assortments, and in other instances 
ne, eneral line is being specified in volume quantities re- 
uing car loading. 


dwin M. Knowles Bridge Sets Popular 


Hite a heavy demand is being experienced by the Edwin 
-Snowles China Co. for their various lines of bridge 
luncheon sets. An entire new line of these special- 


—_ 
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Striking the Key Note of 
COLOR DECORATION | 


The surface decoration of glass and pottery thru 
the use of Color is a most important problem of 
the up to date decorator. 


Colors must harmonize in order to produce a 
decoration that is pleasing and enduring. 


The R & H color service staff is prepared to give 
valuable suggestions without cost. 


Write for our new Color Har- 
mony Chart, a very valuable 
dictionary of Color terms and 
as showing the _ relation 

one color to another. 


St 


REG. U.S. PAT. OFF. 


COLORS and SERVICE 


“The | 
ROESSLER &HASSLACHER CHEMICAL(O. | 
709 Sixth Avenue, New York 


“America’s Leading Ceramic Material House’ 


Chicago New Orleans Pittsburgh 
Philadelphia Boston Cleveland 
Baltimore Kansas City Trenton 


San Francisco | 


ties was placed on the market in January, both in shapes 
and treatments, and these have been in excellent move- 
ment since first shown. The sets are to be had in either 
white or ivory body. A number of department stores 
are making a special feature of these sets, and repeat 
orders are in active receipt at the factory. 


Ceramic Bureau Studies Glazes 

The Bureau of Ceramics of the United States Bureau 
of Standards has announced the investigation of the craz- 
ing of so-called “semivitreous” earthenware carried on 
cooperatively with the United States Potters’ Association 
included a study of the microstructure of the ware with 
the petrographic microscope. While the results of this 
study could not be satisfactorily correlated with the craz- 
ing of the ware, certain relations between microstructure 
within the body and at the contact of body and glaze were 
revealed. A report on this study has been prepared for 
publication. 


Ashbaugh and Son Retire From West End 

Effective as of March 1, Charles C. Ashbaugh, for the 
last 30 years identified with the management of the 
West End Pottery Co., East Liverpool, retired from that 
organization. For some years he has been secretary- 
treasurer of the corporation, also in charge of sales. Wal- 
ter Ashbaugh, who has been lately in charge of sales has 
also retired. Both have sold their interest in this com- 


pany. 


Income [Tax Department 


Conducted by M. L. Serpman, 
of Seidman & Seidman, Certified Public Accountants 


This is the eighteenth of a series of articles by Mr. Seidman on how to prepare income tax returns, that w 


| 

| 

appear regularly in these columns. Mr. Seidinan is a well known tax expert and has written numerous articles 
taxation. He will answer all income tax questions that might be directed to him by our readers. 


Ouestio: 


should be addressed to him, c/o Seidman & Seidman, 41 Park Row, New York City. All communications mu 


be signed by the inquirer, but no names will be disclosed in the published answers. 


HE accumulation of readers’ questions makes it de- 
sirable that this entire article be devoted to ques- 
tions and answers. 


QUESTIONS AND ANSWERS 
LITIGATION WITH StocK BROKER 


©. Several years ago through a broker here in the city, 
I applied for the purchase of certain securites, placing the 
money for the same in the hands of the broker. The se- 
curities were not delivered and after waiting for some 
time, I brought suit and later recovered the money, includ- 
with some deductions applicable to fees of attorney. This 
was in 1926. How does this affect my income tax and 
Pele 


A. The difference between the proceeds of the litiga- 


ing both principal and a portion of the interest, of course 


what report, if any, am I to make? 


tion, after deducting attorney’s fees, and the amount you 
originally paid to the broker, is a gain or loss that is to be 
reported in vour 1926 return. 


REQUIREMENTS FOR FILING RETURN 


©. (a) What amount must the gross income be for 
an individual with dependents before he must file an in- 
come tax report for 1926? Or is there a gross amount 
stated now? (b) An individual owns $3,000 in bonds, 
figuring par value. He sells them. Must the principal, or 
rather the $3,000, be considered as gross income, or is just 
the loss or profit figured as taxable? Boje: 

A. (a) Where the gross income is more than $5,000, 
a return must be filed, irrespective of the size of the net 
income. Where the gross income is less than $5,000, a re- 
turn must be filed by a married man if the net income 
is in excess of $3,500, and by a single man if the net in- 
come is in excess of $1500. The number of dependents is 
immaterial. (b) Only the profit or loss is taxable and 
enters into calculation of gross income. 


DEDUCTIBILITY OF GIFTS 


©. In your January 29 issue, you state that gifts are 
not taxable, either to the giver or the receiver. Does this 
mean that if I gave my mother a fur costing $1,000 that 
I may deduct this from my personal income tax. Also, if 
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ee 


I give my cousin a $500 present, in cash, is this de 
ible? i, 

A. Gifts are not deductible in computing income 
nor need the one receiving the gift report it as incon 


AUTOMOBILE EXPENSES 


©. I will appreciate very much if you will advise r 
I can enter expenses of a pleasure car on income ta: 
turn such items as depreciation, oil, gas and garage 


E. 


A. You cannot deduct automobile expenses on a j 
ure car. These are purely personal expenditures. - 


Loss on STOCKS 


©. <A corporation in which I owned $29,000 was. 
receiving for my share $6,087.50. Do I show a lo 
$22,912.50? Can it cover more than one year as th 
I have to pay without the loss is a few hundred dolla 
G. M.| 
A. You have a deductible loss of $22,912.50. It | 
applicable to the year in which the stock was sold. | 
cannot spread it over more than one year. 


: 
BUILDING AND Loan DIVIDENDS 


t 


©. Are dividends from Building and Loan associel 
subject to the Federal Normal tax and the Surtax? | 
the $300 exemption apply to both the Normal Tax} 
the Surtax? If a person’s income from these divid 
is more than $300, can he use the $300 as a redt 
from the total amount. B. Bi} 

A. There is an exemption of $300 for building 
loan dividends. All amounts in excess of that are st 
to the surtax only. There is no normal tax on a div! 


RETURNS OF HUSBAND AND WIFE 


©. Heretofore my wife and I have been rept 
our incomes in a joint return. I now find that it w 
to our advantage to file separate returns. Can I ( 
or must I follow the same procedure as in pref 
years? je 

A. You have the right to file separate returns this 
if you want to. The option applies to each year) 
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is, so that in one year you can file on one basis and in 
next year on another. 


STOLEN JEWELRY 


worth about $3,000 was stolen. I did not carry any 
rance. May I take this as a deduction in my income 
report ? 1 OAS ey 
Losses arising from theft are deductible. You may 
yefore claim yours. 


). My home was burglarized, as result of which jew- 
1 


Persistent ‘Following Up” 


! 
. (Continued from page 29) 
i the request that a trial order be given the foreign 
y ufacturer. 


{any of these toys are found to be salable in the United 
tes. When, however, one does not appear to sell read- 
y the firm writes to the consul to that effect. By the 
e- mail, ordinarily, a reply from the ‘consul reaches 
ha reading something like this: “If you cannot sell 
hi toy in the United States, will you please tell us why 
a cannot?” This letter is repeated until objections 
rexplanations are forthcoming. In a few weeks the 
it} receives another letter from the consul stating that 
hfoarticular characteristics of the article or the questions 
freight, price, discounts, packing, or whatever may have 
ir ered the sale originally, have been given consideration 
yhe manufacturer abroad and that a new proposition, 
nting the American objections, will be made. 


pax f 


iccording to the head of this American firm, the work 
‘fhis foreign consul has resulted in the sale of many 
hisands of dollars’ worth of toys which would never 
1a: been sold without his persistence and insistence in 
)w-up methods. 


DW, American consuls, commercial attachés, and trade 
oinissioners abroad. But is it not highly desirable, also. 
oimore American exporting firms to display such interest 
sie foreign firm mentioned—alertly, energetically, and 


: . 
vayntly cooperating with our representatives in the for- 
‘ig field ? 


Glass News 

(Continued from page 33) 

lai2 moving picture theatres throughout the east and 
muillewest, and which is now erecting a new house on 
Lirty Avenue at Seventh Street, this city. A part of the 
Sit of this theatre was for many years occupied by the 
Réenstein china and glass store, which location was 
riled only last year. 

| cQuirk when working in glass factories here received 
$2.) per day for his two “turns.” He thought out a 
bulness career for himself, and left the glass factory to 
belme a cigar salesman. Then he entered the life insur- 


an field, and later went into business for himself in 


ich effective service is naturally the objective of our 


Philadelphia. Then he became associated with the mov- 
ing picture industry, in a small way, and his rise in this 
has been rapid. The new house the company is now erect- 
ing here will be one of the largest of its character in the 
country, 


The Scientific United States of America 


“When we come to the particular dominating trend in 
American life at the present time, we find ourselves in the 
midst of a most interesting situation, and one with which 
many of us are not consciously familiar, namely, a scien- 
tific United States of America,” said G. A. O'Reilly, vice- 
president of the American Exchange-Irving Trust Com- 
pany, in an address before the Hartford Chapter of the 
American Institute of Banking. 


“We are familiar with an America of wealth and power 
and mechanical skill and ability to do things, and of great 
generosity, and even an America of marked accomplish- 
ment in the field of science, but an America which is being 
swept throughout its length and breadth by an irresistible 
scientific trend, a trend which promises to bring our en- 
tire national life closely into line with the established 
principles of science, this decidedly is a new picture. And 
in this picture is to be found cur guide in securing the di- 
rection of which I speak. 

“For the scientific trend is with us unmistakably. We 
find evidence of it everywhere. Pure science at last has 
emerged from its self-imposed isolation, and side by side 
with the mechanic, the farmer, the manufacturer, the 
merchant, the banker, the educator, is pulling with every 
ounce of its strength for better business, better finance, 
better living, better use of all this wonderful prosperity 
which has come to us with the years.” 


Our Foreign Trade—Quantity vs. Value 


Owing to import trade enlarging much more heavily 
than export trade fell off, the foreign trade of the United 
States gained not only in value, but in quantity of goods 
in the fiscal year 1926 over that of the preceding year. 
The first mentioned fact was, naturally enough, known 
early in July of 1926, the second was reported by the Ship- 
ping Board recently. 
tonnage shipped or received, with the values thereof, 
however, reveal that, while exports in value and quantity 
fell off quite evenly, the value of our imports gained 
much more heavily than did the tonnage of goods im- 
ported, as compared with the fiscal year 1925. One con- 
clusion from this showing might be that our exports were 


Comparison of the returns of 


largely of goods whose prices had not changed much over 
the two years, whereas our imports in 1926 were those of 
higher priced articles; this, by the way. despite the fact 
that the big gain in our imports was in so-called crude 
materials for manufacture. 

As a good part of these increased import values were of 
rubber, this apparent difference may be partly explained by 
the higher value per pound or per ton of our imports. 
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THE PRICE [IS RIGHT 


This Set, consisting of one No. 6471, 2-quart, 
Optic Covered Jug with stuck handle, and six 
No. 444, I12-0z., Optic Tumblers, has been de- 
signed and manufactured to meet retail trade re- 
quirements for a highly finished, attractive set at 
a reasonable price. 


“Seeing is believing” is an old adage, and with 
this set seeing is buying, for the housekeeper will 
be immediately taken with the beauties of form 
and color and the relatively low cost of this very 
necessary adjunct to her glassware service equip- 
ment. 


“The Price is Right” in any quantity, and the sae 
wise jobber, dealer or retailer will place orders NO. 6471 OPTIC ICED TEA SET 


LIGHT GREEN 
early. ROSE-PINK 


UNITED STATES GLASS COMPANY 


PITTSBURGH, PA. 
Eighteen Sales Offices—Conveniently Located—Serve Your Needs « 


THE NEWEST CREATION OF HEINRICH & CO, 


“THE RIVIERA” 


(No. 10665) 


This Pattern on Ivory Body on the new Senta Shape, excels 
anything that we have yet offered. It combines daintiness 
of decoration and charm and grace of shape. The color of 
our ivory body has exceptional depth and warmth. It will 
lend distinction to your department and add profits to your 
business. 


| HEINRICH & WINTERLING, inc. 


Sole Agents for Heinrich Dinnerware & Winterling Fancy China 
ENTIRE FIFTH FLOOR—49-5] West 23RD STREET, NEw York City 
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Our traveling represen- 

tatives are now in your 

vicinity. Drop us a 

| postal and we shall be 

_ pleased to inform you 

_ when he will be in your 
city. 


Refinement combined 
with beauty. You and 
your trade will be well 
pleased with this pat- | 
tern. | 


“PARK LANE” PATTERN 


The “Park Lane” Pattern, in Pink, is one of the most pleasing Dinnerware Decora- 
tions on the market and is offered on a shape that has no competitors! 


It is from a factory making fine china continuously since 1747 and this is the first 
showing in America, therefore, the line is original! 


There are over 100 Decorations to choose from! 


The above pattern, “Park Lane’, is already placed with a number of the leading 
representative stores throughout the entire United States and Canada. This tells the story! 


STOCK OR IMPORT 


ERED C. REIMER CO. ie. 49-51 West 23rd St. 


NEW YORK 


William G. Mueller 


Announces the opening of his new 


Office and Salesroom 
35-37 West 23rd Street 
New York 


Sole Agent 


Dinnerware Cups and Saucers 
Thun-Porzellanfabrik W. Mannl 
Kloesterle, near Karlsbad Bavaria 


FACTORIES OF RECOGNIZED MERIT 
FEATURING ATTRACTIVE SHAPES. AND EXCEPTIONAL DECORATIONS 


Inspection Is Invited 


ee 
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NEw 
WATER GLAss LAMPS 


Write for samples 


IDEAL CUT GLASS CoO. 
CANASTOTA, N. Y. 


**A Morecrort Propucr”’ 


“THE OREGON” 


from 


MYOTT, SON & CO. 


Here is a pattern that we endorse to 
the nation. We think so well of it 
that we are carrying it in stock crates. 
It shows fruit clusters, modernly done 
in tones of red, orange, green and blue. 
Green lines give a finishing touch. It 
comes in the new 12-sided TRAFAL- 
GAR shape on the beautiful Myott 
ivory body. Send for assortments and 
prices. 


JUSTIN THARAUD, Ine. 


SOLE AGENTS 


24 West 23d St. NEW YORK 


Telephone Gramercy 5150 


6é ° aig aXe a” 
Ceramic Dictionary a 
Copyrighted . 

By C. M. Franzheim 


A practical, concise treatise of 
Ceramic words, terms, uses and 
practices for the daily use of the 
factory man, superintendent, sales- 
man and retailer. 


An education for anyone con- 
nected with the trade. 


Price $2.00 Per Copy 


Convenient Pocket Size. 


Demarest Publications, in. 


Publishers 


45 East 17th St. New York | 
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EVERY DAY 
GIFT DAY 


A 
; 
B 
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ISTORY is repeated in the revival of the what- 
-@ not and the return of bric-a-brac, which was so 
-/™ much in vogue some twenty years ago. The re- 
ytion of these ornaments brings back to modern times 
oration that will fill quite a need in the House Beau- 
1) and many unique importations in their peculiar 
ritive colors and shapes will give a room a cer- 
nidress-up and character that accentuates the love- 
2iof furnishing and fittings. In late years, there have 
disregarded the little ornamental things which were 
ppular a few years since and it has been considered 
ij out of place and not au fait to employ many orna- 
rin home decoration. With the restoration of these 
rjtive little items brings a market value for these 
r, that has been submerged for a decade. Even the 
/me mantle piece, the clock, has come back to life 


and demands its usurped place beside its conquerers; 
mantle and shelf ornaments. The attractitve window set- 
ting, illustrated, demonstrates how effectively ornate ob- 
jects may be popularized in an enticing window display. 
Each little treasure conspicuously revealing its own in- 
trinsic value, through the trained hand and eye of a mod- 
ern window dresser. With the present day fine colored 
glassware, pottery and imported Chinese and Japanese 
wares, the bulb bowl, low candlestick, etc., it is not un- 
likely that the old period etagere will be brought from its 
long hiding place in the attic, and set up in its rightful 
corner in the drawing room, holding its precious bur- 
den of bric-a-hrac as of old; personified and crying out in 
an audible voice, “We are here again, and this time to 


stay’ —Gift Shops hear the cry. 


Appealing Gift Objects Shown by Lord & Taylor, New York, that are destined to add a touch of elegance to 
the Home Beautiful. | 
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Gift Table Echoes 


Persuasive Merchandise Bringing Season- 
able Suggestions for Today’s Gift Shop 


By Beatrice MILLER WISNER 


Fine Ware From Bradley Studios 


The beautiful colors which so characteristically betray 
the care free life of the peasant, are finely expressed in 
the lovely ceramic vase, 111% inches high, illustrated from 
the Bradley Studios represented by Howard 
G. Selden, 225 Fifth Ave., New York. 
Turning back the leaves of history, reveals 
that ever since childhood these lively bright 
colors have been interwoven in the lives of 
the peasants, through their beautiful em- 
broidery designs and motifs so deftly worked 
by these interesting people. The lovely de- 
signs seen on the vases, bowls, wall pockets, 
utility boxes, candlesticks, bulb bowls, lamps 
and shades, exemplifies the native peasant 
decorations which have been faithfully exe- 
cuted by the studios above mentioned. The 
variety of these objects displayed by Mr. Selden, gives a 
wide range of items from which to choose that are spe- 
cifically interesting for coming seasons, lending a bright 
note of color in many original design combinations on 
backgrounds of blue, yellow, red, jade green and body 
tones. 


Ceramic Animals in Faithful Modelling 


Peter Rabbit might envy but could not outrival these 
dear little bunnies from United Arts & Crafts, 47 West 
47th St., New York. Vienna Ceramics in a variety of 
finely modelled figures; rabbits, deers and a host of other 
fascinating items, are shown in their special attractive 
coloring and natural poses that have lately been imported 
by the above concern. These are especially enticing for 


the Spring and Easter seasons, so significant of the time 
and so lifelike in their conception of the real animal in 


modelling. The illustration above shows only a few 
of these attractive importations, which includes, elephants, 
dolphins, jars in lovely colors and other ornate pieces 
which will add materially to gift shops seasonable offer- 
ings. For kiddies gifts, for desk, whatnot or stand these 
prove noticeable little ornaments in their active postures 
and truthful coloring. They are modestly priced. 
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Rare Beauty in Cloisonne 


Chinese artists have brought enemaling to a state 
perfection, which is one of the oldest arts of Ch 
Peking Cloisonné is a fine demonstration of the bez 
of this unique artistry. Exquisite Pel 
Cloisonne vases are being displayed 
Fo Sing Yuen, importers, 104 East ] 
St., New York. To accomplish the 
art of Cloisonné, small cells are made 
upright metal lines on a background 
copper, brass or other metal and ti 
cells, or more properly, cloison, are fi 
with liquid enamels by several app! 
tions. The colors of the background: 
the finest Chinese Cloisonné are torqu 
blue, henna, dark blue, and yellow, with brighter co 
for decorations. In producing the final effect, it is ne 
sary to repeat the firing process several times, t 
the individual cell is squarely filled with the enamel. TI] 
artistic vases are a decided ornament to the modern he 
and because of their harmonious color decorations 
not clash with any interior tone of furnishings, etc. 


Czecho Pottery For Tea Rooms 


The Czecho Peasant Art Co., 8-10 West 19th St., } 
York, are taking orders for their tea room pottery w 
is made in Letovice, Czechoslovakia. These orders 
only be taken on import. The company has contra| 
to deliver to several of the largest and most exclusive 
rooms in the city and are well equipped to take orders 
their specially attractive Czecho pottery for tea room! 
sections. Every piece of the Czecho Peasant Art pot 
bears their trade mark stamp with the name of Jo} 
Mrazek, the originator and artist who creates the be 
ful and colorful designs that have made this war) 
worthy of its wide popularity. Many new and orij 
items are on view at the company’s unique showro! 


\ 


Attractive Gift Leaflet .| 


Lazarus & Resenfeld, Inc., 98 Fifth Ave., New Yr 
are sending out a very attractive Gift leaflet givingl 
various and attractive lines of their fine imported g5 
ware of decorative pieces and stemware. This will 1! 
interest to Gift sections seeking glass of a distinctive! 
character. The leaflet is one of a series of eight wit 
will be sent to Gift Shops and Gift Departments a 
the year and is a comprehensive listing of the newes'! 
portations of the concern’s popular items for comingé 
sons. 
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Speak It With Flowers 


Beauty tells its own story in the wonderfully natural 
Joanese artificial flowers offered by the Taiyo Trading 
Gd, 101 Fifth Ave., New York. These appealing blos- 
| soms are not affected by 
water, and when a few drops 
of water are allowed to linger 
on the delicate petals of the 
flowers, or leaves, it produces 
a most natural moisture, a 
reminder of early morning 
dew seen on real blossoms. 
Artificial flowers, bring a 
sustaining remembrance, liv- 
ing long in the heart of the 
recipient. The Taiyo Co. are 
showing a large variety of 
these water-proof flowers; 
fleur de lis, water lilies, tu- 


lips, and smaller blossoms 
and also other types of flow- 
ei, cherry blossoms, holly hocks, roses, wisteria, etc. The 
lile flower bowls and blocks which can be procured 
scarately to assist the blossoms in keeping their graceful 
pitions, come in many colors of lustre and other wares. 
Tese dainty gifts prove popular for all seasons, and 
a, modestly priced. 


Seesaw oe er ewwervr oe ero me we eee eww ee eee Se 


MADE IN LETOVICE, CZECHOSLOVAKIA 


100 Per Cent Original 


Czechoslovak Pottery 


and 
Parchment Lamp Shades 


All of our deco- 
rations are copy- 
righted and wll 
bear our regis- 
tered trade mark 


and the name of 
Joseph Mrazek as 
a guarantee of 
the authenticity 
of our design. 


: 
: 
| 
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| Czecho Peasant Art Co., Inc. 


8-10 WEST 19th ST. NEW YORK CITY 
_ CHICAGO PITTSBURGH 
Chicago Gift Market Geo. R. West 
t Hotel Sherman Wm. Penn Hotel 
y Room 1422 Room 415 ' 
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New “Lavinite’ Centerpieces 

With the coming festive occasions, Spring weddings, 
Easter, engagement showers, etc., the artistic table cen- 
ter pieces of “Lavinite’”’ pottery made exclusively in this 
country by the Art Industries, Inc., 225 Fifth Ave., New 
York, bring a highly distinctive and interesting center 
decoration for the ultra board. These pieces comprise 
two pairs of low candlesticks, especially adapted for the 


POPULAR PRICED 
JAPANESE IRIDESCENT LUSTRE CHINA 
TEA SETS FOR SPRING SALE 


Rich lustre and highly colored decoration on new 
and useful shape packed in individual carton box. 


New Spring catalogue on request 


trading; @,,Inc:, 


‘ 
ret ee 


IMPORTERS OF 


Japanese: Goods, 
10! FIFTH AVENUE 327 W. MADISON STREET 
NEW YORK 


ICAGO 
Tel. Stuyvesant 3823 Tel. Main 4156 
Note—Our New England Ref.: N. MASUDA CO., 99 Bedford St., Boston. 
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ELDEN SELECTIONS | 


=7|SELDEN SELECTIONS } 


3 


Zier’ 


BYBEE POTIERY CO; i 3 
Hand made in the Foothills of the Cumberlands 
SPICER STUDIO | 
Individual Shapes in Blown Glassware | 
TALAVERA IMPORTING CO. V ' 
Mexican Glass ariety 
G, He BARREL &.Co: 
Morocco Pottery and Leather 
BRADLEY STUDIO : Embracines aenee 
Daintily Decorated Novelties of a Thousand “mibracing, as they do, so 
ses many colorful and differ- 
CALIFORNIA FAIENCE CoO. ont li Seld selects 
Distinctive Pottery and Tiles ent lines, Selden selections 
CLEWELL STUDIOS are attractive not only be- 
Bronze Pottery in an Unusual Treatment sisi 5 
3 cause of their lo : 
PETER PERAZZO a Pee 
Alabaster, Italian Majolica and Peasant Ware utility and skillful work- 
COWAN POTTERY STUDIOS manship, but for their 
Graceful Pottery and Exceptional Shapes ide rane z 1] 
SELDEN GLASS wide ranige as well, 
Catalonian and Lalique Reproductions 
KAY & ELLINGER 
Austrian Pottery, and Imported Candles “se 
ee 
HOWARD: G- SELDEN 
ART WARES 
225 FIETHA NEW YORK 
% tm 


ANOS 


long candle, and low flower bowl. A noticeable feature 
of the bowl is its adequate space for a quantity of water, 
which allows for floral display and keeps the blossoms 
rank and fresh. The candlesticks can be had separately 
if desired. These fine pieces come in all black or marble 
finish and are a creditable addition to the Art Industries 
variety of new items for decorative and useful purposes ; 
including lamps, book ends, vases and a number of new 
and original objects. 


Carnelian Line Adds New Shapes 
Nothing creates a warmer reception than a floral tri- 
bute, and when accompanied by an artistic flower ar- 
ranger or bowl, the gift is thrice welcomed. The Rose- 
ville Pottery Co., 18 West 23rd St., New York, has re- 
cently added many artistic shapes to their Carnelian line 
and also two new colors which are effectivé in fine execu- 


tion. The new shapes, of which there are about forty, 


give a wide selection. 
dull blue and a fawn splendidly applied. 
shaded from top to bottom of the object and the fawn 
color and blue are treated in the same manner. The 
shapes are delightful to behold and among the lovely 


numbers are squat bowls, large bowls, several sized pitch- 


The colors are two tones of a 
The blues are 


ers with unique handles, tall vases, and two new flower 
blocks, oval and tree, showing odd arrangers. The whole 
line is one which appeals to the decorative sense, yet 
withal retaining its usefulness for flowers either of long 


stems or the smaller blooms. 


—— Zant 
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Unusual Glass Dresser Novelties 


The modern boudoir is a thing of beauty and its ca 
furnishing and fitting shave established its prestige 11 
household. Beautiful dresser accessories are one 0 
first aids to milady’s toilet equipment, 
unique glass item find an important 
on the vanity table or dresser. Two 0 
enticing glass cologne bottles and_ puff) 
from the Westmoreland Glass Co., repres| 
by Horace C. Gray, 200 Fifth Ave., New } 
are herewith pictured. One of the co 
bottles shows the fluted effect, and the } 


and the powder recepticle is of the exquisite 


“ 


Lotus” design. These fine glass items come 
in beautiful colors and clear and satin finish. 
The colognes have a drop stopper which is a 
much needed and economical feature. There 
is a complete line of the “Lotus” pattern as- 
sortment, which affords a large variety of exclusiy 
jects for useful and decorative purposes, including f 
jars, salad plates, bowls, compotes, dresser acces#! 


and many other fine pieces. 
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Bamberger Issue of $10,000,000 
Oversubscribed 

hat the L. Bamberger & Co., Newark, N. J., depart- 

| store enjoys a high degree of public confidence was 

1 here recently when its $10,000,000 issue of 614 

sent cumulative preferred stock put out by its bank- 

| Lehman Brothers, was oversubscribed before the 


‘cing was announced publicly. According to the 
2 rs the books were opened and then closed almost 
Wdiately only as a matter of record and formality. 
[tis Bamberger, president of the company, was born 
iltimore on the site now occupied by Hutzler Broth- 
‘ jepartment store. He earned his first money as an 
+d boy in one of the stores of that city. His savings 
) the small salary enabled him to start his initial 
aire at 147 Market street, Newark. 

‘he Bamberger store is the largest department store 
‘ew Jersey,’ he declared in a letter to the bankers. 
tas founded in 1893 by Felix Fuld, Louis M. Frank 
dmyself, as a copartnership, and from.the very date 
} inception it has enjoyed remarkable success. 

“1 its first year, with a personnel of fifty, the store 
ha volume of $265,000, and from that point has 
ned to $32,508,089. 

“ewark at the time this business was started,” con- 
wd Mr. Bamberger, “was a city of about 181,000. 


yy it is a metropolis of nearly 500,000 persons, ex- 


Marion Talley never would have scored her triumph had 


| she sung behind the back drop. Neither will your. product 
sell as it should until the audience can see it. 


Sign up with a good producer—Robert Rawsthorne Com- 
pany, for instance—and bring your wares into the spot- 
light of public acclaim. 


1 
"7 
| Photo-Engraving, Illustrating, Photography, Advertising 


ROBERT RAWSTHORNE COMPANY 


HEEREN BUILDING « EIGHTH & PENN ~ PITTSBURGH. PA 


50 Murray St. 


WN, NAR 


PERFECTION KILNS 


For Decorating and for Pottery 


Construction based on Long Experience and Latest Scientific and 
Technical Knowledge 


Durable—Economical—Reliable 


B. F. DRAKENFELD & CO. Inc. 


O00 000A 


clusive of the surrounding cities and towns, and is the 
fifteenth city in the United States in population. Recent 
statistics give the number of its factories. The value of 
is manufactured products is estimated as more than $500,- 
000,000 annually and in point of their variety Newark 
stands eleventh. 

“The wide circle which this store serves consists of 
nine northern counties of New Jersey, which have an 
estimated population of 2,700,000. With the opening 
of the Hudson River vehicular tunnel, which is now in 
the final stages of construction, we expect a great increase 
in population. 

“Net sales and consolidate net profits of the corpora- 
tion and its subsidiaries after interest, depreciation and 
Federal income taxes, in each of the last five years, and 
the number of times the dividend requirement on the 
preferred stock now outstanding has been earned in each 
fiscal year, have been as follows: 


Pret. 

Div. Rep. 

Year Ended Net Profits Times 
Jan. 31 Net Sales as above Earned 
102 er D237 00) $1,573,029 2.42 
TOD AT te Matar asts: 26,163,936 2,079,100 3.19 
LOZ Dae cnrinsiay 28,003,301 2,287,258 opi 
L O26 see tee 29,952,279 2,394,457 3.68 
LOZ Ah ea: 32,508,089 2,784,837 4.25 


COMPLETE “LINES THAT SELL” 


Manufactured by the 


BRUSH POTTERY CO. 


ZANESVILLE, OHIO 
PROMPT DELIVERIES 


By Our Trucks from Our 
NEW YORK WAREHOUSE 
5 W. 20TH ST. 


JOHN L. PASMANTIER & SONS 


’ 


Oil or Gas 


Sole Sales Agents 
New York 
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How Much Insurance Shall I Buy? 

The financial editor of the “New York Evening Jour- 
nal” asked eight leading questions on life insurance. They 
were answered by an officer of the Metropolitan Life In- 
surance Co., and because of their general interest they 
are being printed from the “Executives Service Bulletin.” 


HE problem of the amount of insurance you should 

| buy is like the size of your hat—an individual one. 

This is my answer: if you earn $1,500 a year and 

are unmarried you should have $2,000 of insurance. If 

you have a larger income you will be able to buy insurance 

according to your needs, depending on your own circum- 

stances, the number of your dependents and on what other 
means you have of saving money. 

If you are married, until you earn more than $3,000 a 
year, you should add to the $2,000 insurance which you are 
presumably carrying, $1,000 insurance for the first two 
children and $2,000 additional for the next two. 

After you pass the $3,000 salary stage you can buy in- 
surance not merely from the standpoint of moral obliga- 
tion to your wife and family to do them the merest jus- 
tice, but you can spread your wings and think of making 
them very much more than merely poverty-proof. Let 
us say you make $5,000 and are married. If your wife is 
young she should, and probably does, know how to earn 
her living, but she will have to care for the children if 
you leave her. You should underwrite, to the best of your 
ability, that cost for ten years at least. 

Take an income policy for as much as you can pay for 
reasonably, and that means with genuine effort. One 
hundred dollars a month for ten years will require ap- 
proximately $10,300 of insurance. An additional $2,000 
payable in cash at death for settling up your affairs is a 
good thing to have. This $12,300 at age thirty can be 
purchased under participating policies as low as approxi- 
mately $230 a year on the whole life plan and $360 a year 
on the twenty-payment life plan. 

An arrangement which will net from one-half to two- 
thirds of your income for the child-caring period is worth 
striving for. This may not be possible, however, until 
you earn more than $5,000 a year. 

Endowment Policy. For an unmarried woman an en- 
dowment policy which will give her an income later on 
and meanwhile protect her dependents is a comfortable 
thing to possess. An endowment at age sixty-five is a 
practical investment. If bought at the age of twenty-five, 
a payment of approximately $110 a year will carry a 
$5,000 endowment. This not only guarantees the payment 
of the face of the policy if death occurs before age sixty- 
five but insures at age sixty-five an income of about $460 
a year for ten years certain and as long thereafter as she 
may live. This may be supplemented by annuities bought 
from savings. 

Keep a Budget. But do you know what you spend? 
Do you know whether your spending is fairly intelligent 
or merely a combination of necessity and impulse? You 
probably will never know unless you keep a budget, at 
least for a few years, to get yourself and your family into 
the habit of living in reality and not in romance. Your 
budget, if honest and disciplined, will answer the question 
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also of how much insurance you can afford to buy. Dc 
make it a percentage of your income, five or ten per ce 
make it as much as possible. Until one passes $10( 
earning capacity, | am very strongly of the opinion t 
some form of life insurance is the best type of investme 

Trying to Advise Public. When you are young ; 
money is not too plentiful, you will probably want 
start your insurance barricade with a whole life poli 
This costs less per year, but requires payment for jj 
When you can afford it, take a substantial life pol 
paid up as to premium in twenty years. | 

It is worth saying again that every man’s insurai 
problem depends on his particular circumstances, , 
important thing is to analyze those circumstances. We 
the insurance business know that however indifferent m 
may appear in their insurance affairs, they aré eager to. 
the wise thing when the case is fairly put to them. 

Life insurance folk are sincerely trying to advise # 
public in what amounts to buy insurance. Nearly evi 
company is making careful studies of family budgets a 
urging its policyholders to make and keep budgets | 
their expenditures. Some of these companies issue 4 
books showing examples of family expenditures wh’ 
they are glad to send on request. A lot of new informati 
is coming to light as to how families on the average div: 
up their incomes. 

Importance of Insurance. It would be very foolish: 
say that insurance is more important than the other nec: 
sities which you buy, and, therefore, should be provic 
for first. It is not more important than food. But it! 
more important than too much food, unnecessary cloth 
or excessive amusement. With the standard of living nj 
obtainable in these remarkable United States, it is a pre 
safe generalization to make that every family not han: 
capped by some unhappy circumstance, such as sustain 
sickness of father or mother, cannot afford not to ma 
insurance the first item to be taken care of. 

Buying insurance is all a matter of fact and comm! 
sense, like every other financial transaction. There: 
just one difference. Insurance payments must be repeail 
and continued. That requires grit and character, 
which, by the way, are not out of place whenever questics 
of wise spending and saving are involved. 


| 
| 
| 


Analysis of U. S. Glass Report Interesting 
An analysis of the report of the United States Gle 


Company for 1926 shows earnings before depreciation al 
taxes of $327,912 or nearly 13% per cent on the capil 
stock. After deducting $158,728 for depreciation of pla 
and taxes and charging off $46,700 for loss on old + 
ventories, $122,483 is passed on to surplus. This is equ! 
alent, to 5 per cent on the outstanding stock. The it 
provement in operating efficiency under the manageme 
of Edwin E. Slick is indicated by the latest report sho” 
ing an operating profit of $91,863 for 1926. Since 19° 
the company has spent $265,254 on plant and equipme! 
As a result, operating costs have been lowered to a poi 
never before attained. Quick assets: less total liabilits 
show a value of $14.92 per share. Book value figures 0° 
at $51.84. 
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jrowth of Incomes in the United States 
remarkable showing as to the recent growth of cur- 
Bh eeonal income in the United States is made in a spe- 
jalbulletin issued this week by the National Bureau of 
tcrxomic Research on the basis of preliminary figures 
hl general conclusion is reached that the current income 
f Ihe American people rose from $62,736,000,000 in 
9; to $89,682,000,000 in 1926, an increase of $26,946,- 
0000 , or more than 40 per cent in half a decade. The 
ul tin Be ecests that the figures become more significant 
vm reduced to a per capita basis. It points out that if 
heotal income of 1926 had been divided equally among 
i] 2rsons, including babes in arms and the helpless aged, 
neiverage income would have been $770, or one-third 
10° than the per capita amount in 1921. When the per 
apa income is expressed in dollars having constant pur- 
he ng power, the bulletin remarks, it is found that the 
ic ase has been about 36 per cent., so that from the eco- 
orc point of view the condition of the average inhab- 
ai has been improving at the rate of about 7 per cent. 
erinnum. 


— 


marking that to many persons figures showing the 
n¢ne per person gainfully occupied seem more signifi- 
ai than those reporting income per capita, the bulletin 
ay that in 1926 some 44,600,000 people were engaged in 
ctities yielding them direct money incomes, some of 
he: being employers, many more employees, and some 
inly working on their own account. Housewives and 
voen and children helping the head of the family on the 
oi2 farm are not included in the figures. It appears 
ret the data given that for every person gainfully em- 
lozd in 1926 there was an annual income of slightly over 
2,0, and that when reduced to money of constant pur- 
heng power, the average person working for a money 


} E x : 
acne received about one-fourth more for his or her 


er ces than in 1917, and about 44 per cent. more than in 
%. The indications, according to the bulletin, that de- 
pi the constantly growing population and the relatively 
nestic nature of the supply of natural resources, new 
nvitions and greater skill and organization are still en- 
blig the average inhabitant to progress steadily upward 
nie scale of economic welfare. It is proper to note that 
neibove conclusions are the results of an investigation 
f£ \come upon which Dr. Wilford I. King and a corps 
f 'ssistants have been engaged since 1920, under the 
etal direction of Dr. Edwin F. Gay and Dr. Wesley 
; “itchell, Directors of Research. The estimates given 
rehe first issued by the National Bureau of Economic 
‘larch since the summer of 1925, when a report of 305 
ags was published on the sources and distribution of in- 
Or} in the various states for 1919, 1920 and 1921. Fig- 
r€ for the preceding years, extending back to 1909, were 
4 shed in an earlier two-volume work. 
one of several tables the bulletin gives in current 
: estimates of the amount of national income since 
the first year covered by the National Bureau of 
Cuomic Research. The figures show a growth of in- 
or: from $27,100,000,000 i in 1909 to $89,682,000,000 in 
(Continued on page 60) 
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HARRY M. BORTZ 


REPRESENTING 


FOR HOME DECORATION 


Philadelphia Office 


406 Vandam Bldg. 
1005 MARKET STREET 


Paul IL. Larson 


1104 Arch St., Philadelphia 


Representing 


HOCKING GLASS CO. 
McKEE GLASS CO. 
LANCASTER GLASS CO. 
MOUND CITY GLASS CO. 


Crystal and Decorated Glassware 


JOHN A. NIXON 


906 Filbert St., 
Philadelphia 


Representing Leading Lines of Pressed and 
Blown Table Glassware and Pottery 


Cambridge Glass Co. 
Dunbar Flint Glass Co. 
N. O. Cederborg Co. 
Susquehanna Cut Glass Co. 
Zanesville Stoneware Co. 


Glassware and Pottery in Popular Colors with Gold and 
Iridescent Effects—Commercially Priced for Dept. Stores, 
Gift Shops and Jewellers 


NOVELTY 
FISH 
AQUARIUMS 


No. 106 B 
Oval Aquarium with 
Black Glass Stand 
Holds 3 Quarts 


Ask for Circular 
Showing Full Line 
Black Glass Stands and 
Iron Stands 


GILLINDER & SONS, Inc. 
Tacony Fa bit | 
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GRIMWADES “YE OLDE WILLOW” 


MODERN SHAPES (Soop WoRK MANSHIP 
UNIFORMITY OF COLOR 


A VERY WIDE VARIETY OF ITEMS IN ADDITION 
TO THE REGULAR DINNERWARE ITEMS 


DraLers WuHo StocK GRIMWADE’S “YE OLDE WILLOW” 
WiLL Nor ConsIpER ANY SUBSTITUTES 


A Very Large Open Stock Always On Hand At Our Warehouse 


ALSO ASSORTED PACKAGES 


> 


EACH PIECE STAMPED “Ye Olde Willow’ 


R. E. Tongue & Bros. Co., Inc. 


SOLE DISTRIBUTORS U.S. A. 


Allegheny Ave., Amber and Collins Sts. 
Philadelphia, Pa. 


JOSEPH TOMKINSON 
1104 Arch St., Philadelphia 


FOSTORIA GLASS CO. 
DUNCAN & MILLER GLASS CoO. 
DRESDEN POTTERY CO.} 
Fostoria complete glass dinnerware colored and crystal| 
plain Etched and Gold treatment. 
Blown Stemware Tumblers & Jugs to match. 


UNITED STATES GLASS CO. 


705 Vandam Bidg., 
N. W. Corner 10th and Market Sts. 
Philadelphia 


Complete Line 
Pressed and Blown Glassware 
Lamps and Novelties 


J. A. HEMPLE 


Sales Representative 


Duncan & Miller Reproductions of early American glass-| 
ware colored and crystal. 


Dresden Pottery Co., the new Apollo shape with many 
attractive decorations. 


Think of 
| THE BUYERS WHO 
| MIGHT READ 
YOUR AD HERE 


Mr. PHILADELPHIAN 


Formerly 


PEACOCK AND ROOP 
1007 Filbert St. 


Representing 


FRED STOTT, Successor 


Economy Glass Co. Westmoreland Glass Co. 
Indiana Glass Co. Space Saver Dish Co. 

D. C. Jenkins Glass Co. Florence Silver Plate Co. 
| 
| 
| 
i 


Lead and Lime Blown Stemware, Tumblers, etc., Pressed 
Hotel Tumblers, Tableware, etc., Decorated Glassware, 
Colored Glassware, Plain and Cut, Sanitary Space Saver 
Dishes and Fountain Supplies. 
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olf Displaying Large Line in Glassware 


mis Wolf & Co., 215 Fourth Ave., are 
ansive new sample line of Czecho glassware that is 


showing a com- 
worth seeing. A profusion of wine sets in a wide 
ye of original shapes, colors and decorations is to be 
e which otfers a choice to suit every possible taste. 
hsame may be said in regard to their exhibit of water 
which is every bit as extensive. In fancy pieces may 
en a profusion of bowls, vases, candlesticks, candy 
etc. The colors these are offered in present a wide 


2 Beige, greens, blues, and delicate lavenders are 


leu 


la few of them and combined with many excellent 
«ative ideas, most original in their conception, the ef- 
presented by the line is very choice. For real orig- 
y special mention must be made of their liquor sets. 
«3 entirely different from the ordinary are presented in 
e: samples, such as a champagne bottle sitting in a 


al base which is a perfect reproduction of a block of 


=e 


» 


Around the top of this base six glasses are suspended 
its general effect is most alluring in more ways than 
Then there are windmills, dice, an umbrella sitting 
stand, ete. In this instance the umbrella forms the 
te and is surrounded by very pretty little glasses. 
aizers and wall pockets are displayed in a showing 


What's New in New York Showrooms vrooms | 


illustrating one of the popular 1927 decorative treatments M-522 on the Edwin M. Koslee China Co.’s East 
Liverpool, O., delightful Maryland shape in a rich ivory body. The pattern is a symphony of blue, black, 
' and orange. The wavy cover outline, like an old medallion, is brought out by matching fine black stripe 
edge. The beauty of the design is enhanced by a graceful embossment—a feature of the Maryland Shape. 


that seems almost endless, while last but not least is a line 


These are 
moulded in a bamboo effect and at the top a criss cross 


of flower holders that must not be overlooked. 


wire cap is set on for the arrangement of flowers. 


New Things in K., T. & K. and Hirsch- 
Malgood Lines 

Harry J. Moscovitz, who represents Knowles, Taylor 
& Knowles in New York, is showing the factory’s full 
line of ivory in the fascinating Gloria shape in his show- 
room at 10 W. 23rd St. 
new patterns and color combinations and is proving very 
popular in original sprays, medallions and border effects. 
Despite the popularity of ivory the borders in the white 


This shape comes in an array of 


‘body on the Victory shape have proven alluring to the 


buyers as well. Knowles, Taylor & Knowles are also 
making in all their decorations, attractive 23-piece waffle 
sets which Mr. Moscovitz says are in great demand. In 
addition to this line Mr. Moscovitz also has on display a 
splendid line of silver encrustations on colored and crystal 
glassware in blue, ruby, green and crystal from the Hirsch- 
Malgood Co., that have proven great sellers. 


New Octagon Shape of U. S. Glass Popular 


The new. Octagon line now being featured by the 
United States Glass Co. is attracting unusual attention 
among buyers throughout the country. The line is now 
only being shown by all salesmen, but it is being featured 
at all resident sample rooms. The line is to be had 
two colors, light green and rose-pink, 


a new creation in colored glassware. 


the latter being 
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Edward H. Fox 


Edward H. Fox of Duxbury, Mass., who died in that 
town Thursday, February 24, was for many years identi- 
fied with the lighting fixture trade of this country and was 
known from coast to coast. He was born in Charlestown, 
June 5, 1854. Following his school days he secured em- 
ployment with the Mt. Washington Glass Co. and in 1872 
began travelling for that concern. Later he went with 
the Patterson Co., New York, which was afterwards con- 
solidated with the Phoenix Glass Co., whose exhibit at the 
World’s Fair was in charge of Mr. Fox. For thirty-five 
years Mr. Fox travelled continuously and his acquaintance 
was very large. Subsequently he retired from active life 
and devoted his attention to the cultivation of his garden 
which adjoins the old house which was built before 1780, 
and which has been occupied by several generations of 
the Fox family. Mr. Fox was a member of the Corner 
Stone Lodge of Masons, Mystic Shrine and Imperial 
Council, both of Chicago; Constellation Royal Arch Chap- 
ter of Brooklyn, New York, Chevalier Deyard Com- 
mandery, Knights Templar, also of Chicago, and the Ma- 
sonic Veterans’ Association of Illinois. Funeral services 
were held at Duxbury Saturday afternoon. 


Courage and Romance Still Present in Foreign 
Trade 

The merchants and traders of a century ago lived in an 
atmosphere of romance and adventure, bringing tea, cof- 
fee, spices, and teak woods from the Tropics and from the 
Orient in sturdy five-masted schooners or swift and daring 
clipper ships, declares George J. Eder in the February 
21st issue of Commerce Reports. Theirs, indeed, was a 
life to be pictured by the tellers of tales, where pluck and 
determination played no small part in their fights against 
buccanneers and the “imponderables” of time and tide. 

That all the glamor has not been taken from present- 
day commerce, with its ships of steel, trans-Atlantic “grey- 
hounds,” wireless, and airplanes, is evidenced by a story 
of a new commercial conquest which has recently come to 
light. Some six months ago we read with some pride of 
an American aviator who surmounted the obstacles im- 
posed by the highest peaks of the Andes in flights from 
Antofagasta to La Paz, and from Chile to Argentina, un- 
heralded, and with a matter-of-fact nonchalance that won 
for him the admiration of South Americans. Making his 
exploit all the more remarkable was the fact that the pilot 
who attempted the feat was a man with both legs in plaster 
casts, unable to enter his machine without assistance. No 
elaborate announcements paved the way for this “con- 
quistador,” but quiet practical investigations were made 
by parties interested, and as a result a large contract was 
secured by the American airplane manufacturer who em- 
ployed the services of this pilot. 

To cap the climax there has come a consular dispatch 
from Chile, referring to purchases of American and Brit- 
ish planes made by the Chilean Government: “All the 


sales made by these firms were concluded after impres; 
demonstrations of their machines. The agents for 
foreign plane were notably unsuccessful in dealing y 
the Government, and they attributed their failure to | 
ticipate in the business to the lack of a qualified flie 
pilot their machines. To remedy this shortcoming { 
have contracted for the services of an ace who flew hyd 
airplanes in Europe during the war, and are bringing | 
out as a permanent adjunct to their sales force in Chi 

Who can say that the advances of modern science h 
robbed commerce of its glamor and romance. 


Seven Industries Decline 


Comparison of figures in a limited tabulation of rec 
industrial census reports gives a picture of the tr 
of the times which, though by no means complete, cont: 
sufficient indications to be of real significance. 

In the list there were twenty items that showed 
creases, in some cases of 1926 figures over 1925, anc 
others of 1925 figures over 1923. 

Decreases in seven items were noted. 

The production of salt was 7 per cent lower in 1 
than 1925, the output of trucks and bags declined 
per cent in the same period. The production of win 
shades dropped 12.6 per cent between 1923 and I¢ 
asbestos products fell off nearly 2 per cent; leather poc 
books declined about 32 per cent, glassware droppe 
per cent and tannery output fell off about 5.5 per cen 

Increases were shown in insurance, manufactured | 
imports of gloves, manufacture of mirrors, gasoline, ¢ 
tric lamps, canned goods, silverware, confectionery, 
dry devices and aluminum ware. In addition it 
noted that national advertising in newspapers inerei 
380 per cent from 1915 to 1925, and in magazines 
per cent for the same period. Dyers and cleaners yol 
increased, building and loan shares, number of w 
earners in the country, bookbinders, public utility fina 
and electric current. 


— 


Employment Falls 


The Department of Labor’s employment records 
January, though they may not constitute a pesst 
slant on the business situation, do not, on the other 
contribute any optimistic note. 

Employment fell 3 per cent below January of 
and payrolls declined by the same amount. 

Thirty-seven reporting industries showed declines 
seventeen reported gains. 

Each of the twelve geographic divisions showed 
creases in employment and in payroll totals in Jant 
The Pacific States reported a drop of 3.7 per cet 
employment and drop of 7.1 per cent in amount of 
roll. New England States had decreases of only 
per cent and 1.6 per cent in the two items. South Atl 
States showed the smallest loss in employment, 0.7 
cent, and the East North Central States showed the g 
est decrease in payroll totals, 8.1 per cent. 
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frangements Made for Housefurnishings 
Exhibit 
A RRANGEMENTS have already been made for 
- the Seventh Annual Housefurnishing Exhibit 
* which will be held at the Palmer House, Chicago, 
9; January 9th to 14th, 1928. Official announcement of 
isexhibit is going out some time this week together 
t the expanded program under which this exhibit will 
verated. 
[is planned to invite the glass and dinnerware houses 
all as the lamp manufacturers and makers of allied 
e}aandise to show their wares at the next housefurnish- 
¢ xhibit. 
Je entire seventh floor of the Palmer House has al- 
a been contracted for by D. E. Crum, exhibit man- 
e and the manufacturers will have an opportunity to 
sive their spaces in the near future. 
Jis exhibit will be held during the January Furniture 
facet and will be advertised to the furniture trade as 
elas the department stores and housefurnishing stores. 
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Ready for Shipment— 
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Go To Stetson’s First 
For Volume in China 


SHOWROOM, 512 FURNITURE MART BUILDING, 
SUPERIOR 4100 


STETSON CHINA CO. 


CHICAGO 


AUMUNNINNTLNN 
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By 


J. H. SmyrHe, REPRESENTATIVE 


W. L. Henry has been appointed traveling representa- 
tive for the Annual Housefurnishing Exhibit. . 

Headquarters are maintained at 312 S. Clark St., Chi- 
cago. 

At the recent annual meeting of Montgomery, Ward 
& Co. stockholders, Theodore F. Merseles, president, said: 
“Our business is very hopeful. I believe that 1927 will 
hold its own very well with 1926. February sales may 
show a slight decrease from last year, since the average 
order is somewhat smaller, but a greater number of orders 
are being received than at any other time. The company 
now has the greatest number of customers in its 55 years 
of existence. As regards general business, I do not look 
for any decided boom or any decided slump. Conditions 
the southwest and up and down the Pacific coast are good.” 


Carson, Pirie, Scott & Co., Chicago, prominently dis- 
played crockery and glassware in their sales this week. 
Among the features are 18-piece luncheon sets of green 
color and iridescent glass, composed of six tall sherbet 
glasses, six goblets and six plates, priced at $10, and an 
English breakfast set of “Indian Tree” design, of 32 
pieces priced at $12. 


The Cicero Furniture House, Inc., 6548-50 West 22nd 
St., Cicero, was capitalized last week at $20,000. The 
company will deal in hardware, furniture and household 
supplies. Marie Schovance, John and Tillie Volenec, and 
James Schovance are the incorporators. 


The George J. Schock Co., Inc., 807 Main Street, Glen 
Ellyn, incorporated last week with a capitalization of 
$25,000, to manufacture and deal in decorated porcelains, 
lamps, vases, bowls, etc. The incorporators are George 
J. Schock, Ray E. Bick, and Frank Kreger. 


I. E. Mincks, of the Albright China Co., Carrollton, 
O., was a visitor in Chicago last week. 


The Hartman Corp. has purchased the three stores of 
the Humboldt Furniture Co., operated as an installment 
furniture concern by S. I. Frank for more than twenty 
years. The three stores are located at 3210 Lawrence 
Ave., 2412 W. North Ave., and 735 W. Sixty-third St. 
The latter two will be transferred to the Hartman stores 
at 2550 W. North Avenue and Sixty-second Street at 
Halsted while the Lawrence Avenue store will be remod- 
eled and conducted under Hartman methods. 
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A DIRECTORY | 
THE PERMANE] 


BUY IT IN — DISPLAY ROO! 
FOSTORIA GLASS CoO. EARL W. NEWTON AND IRA A. JONES CO, 
Chicago Display, 8067-8 Masonic ASSOCIATES 9 North Wabash Avenue 
Temple IMPERIAL GLASS CO. Representing: 
: ECONOMY GLASS CO. 
Flint | Glassware, Harry G." Dalzell NATIONAL CHINA CO. Pope Gosser Cina eo ce 
usquehanna Cu ass Co., Coshoct 
Packinee a Cutting? Phone OWEN CHINA CO. Corp., Burke Studios, Vesta Stadiga 
and Iridescent. Central 3497 9 North Wabash Ave. Phone: Central 3236 Studios, Lamps and Shades. 


THESEBRING POTTERY CO. 
SEBRING, OHIO 
Cuas. L. SEsrinG, President 


E. 
W. L. GERALD, Chicago Representative E 
666 Lake Shore Drive 
FURNITURE MART 
Phone: Superior 4100 


ie 
PERMANENT 
AMEI 
Room 980 Room 1008 


The Bibul Manufacturing Co. has been incorporated 
with a capitalization of $9,000. 
to manufacture and deal in wooden novelties and furni- 
ture, and iron novelties. 
Witz, Leo Bunnin, 


The company was formed 


The incorporators are Sydney 
and Samuel Light. 

The Doherty Furniture Co. recently increased its cap- 
ital stock from $50,000 to $150,000. At the same time 
the directorate of the company was increased from 3 to 5. 
Dooner-Logan, manufacturers’ representatives, have 
taken new display rooms in the Kranz Bldg., 130 N. State 
St., where they are Fourman 
Cederborg Co., and the Muncie Clay 
In addition to this, they 


showing the 70S. eatite 


Products’ lines of 


lamps. have an extensive dis- 
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This very neat and attractive display is from the showrooms 


The Atlas-Globe China Co. 
NILES, 
BENJAMIN, 


THE UNITED STATES 
GLASS CO. 
30 E. Randolph Street 
Walter B. Lazure, Chicago Representa 


OUR CHICAGO DISPLAY ROOM (CC 
TAINS COMPLETE SAMPLE LIN 
DIRECT FROM COUR FACTORI 


OHIO 
Resident Agent 
DISPLAY 
RICAN FURNITURE MART 
666 Take Shore Drive 

Phone Superior 4100 


ROOM 


play of all kinds of art goods, including pottery, glass 


decorated baskets, and novelties. 


The Kranz Bldg. has become quite a center for ¢ 
ware, lamps, shades, and novelties, and with the ad 
of the Dooner-Logan lines to this building, they now 
five displays which will interest buyers visiting this e« 
The Home Electric Co. has a complete line of lam 
every character. This concern headed by Mr. Guy 
been in business in Chicago for a great many } 
J. B. Finn maintains a display of pottery and lamps 
addition to these displays, O’Brien & O’Brien are she 
KXKoch is specializi 


housefurnishing goods and E. J. | 


decorated china and art pottery. 


of R. H. Macy & Co., New York 
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CARVED WOODEN STANDS 
ia AND BASES 


enhance the appear- 
anee. sand  Valliemeor 
vases and ornaments. 


Wecarry many styles 
GiGhiern!. 


IA4 DiC AA! 


a eee 
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Catalogue on Request 


MOGI, MOMONOI & CO., Inc. 
Importers of Japanese Goods 
| fe 0/ Hast loth St. NEW YORK 


The (arrollton Pottery (0. 


MANUFACTURERS OF HIGH GRADE DINNER WARE 
CARROLLTON, OHIO 


ONE COMPLETE DINNER SERVICE 
“SUPERIOR”’ 


SEMI -SQUARE—— PLAIN EDGE 


E offer to the Department 

Store Trade highest qual- 
ity ware and distinctive decora- 
tions in commercial borders. 
Prompt and courteous service. 


Representatives 
HERBERT K. CONNOR CHAS. A. WEIDEMANN 
East West 


ROY E. HENDERSON 
President 
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DODO POPO POO PO DOL 


“The Top that Sells the Bottom—Since 1838.” 


NON-CORROSIVE METAL TOPS 


MADE OF BRITANNIA METAL 


NOT AFFECTED BY THE CHEMICAL ACTION OF SALT 
SILVER PLATED AND LACQUERED. 


HE growing demand for Salt and Pepper Shaker 

Tops which will not turn black has prompted us 
to make any of our over 250 styles and sizes in non- 
corrosive metal on special order. The numbers shown 
here will be carried in stock in this metal in addition to 
our regular metal. This non-corrosive metal is worth 
many times the added cost. 


No. 157 


MANUFACTURED BY 


COLLINS & WRIGHT, Inc. 


PITTSBURGH, PA. 


EASY TO 
CLEAN 
NO OUTSIDE 
THREADS TO 
GATHER DIRT 


The Tumbler with 
Every Advantage 


VITRIFIED HOTEL WARE 


WHITE AND DECORATED 
ROUND EDGE AND THICK. 


Or use LIL 


RESTURANTS 
RAILROADS 
STEAMSHIPS 
HOS Pigg saa. 
~HOTERSs= 
~ GUS ae 


§ 


The specially designed Economy Tumblers can 
not be nested, edges can not touch and chip, 
with plenty of weight in the bottom making 
them hard to upset. Used in the finest homes, 
restuarants, hospitals and hotels, with every user 
a booster. Fine lead blown glass. Table size in 
18 doz. barrels and 6 doz. cartons. 


Write for a Sample 


ECONOMY GLASS CO. 
Morgantown, W. Va. 
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HERE IT Is! ! 


\: know you want our 
it ividual, economical 


Sanitary 
jugar Bowls 


| In 3 Sizes 


f( tray and cafeteria 
Sivice but perhaps you 
d not know where to 
br them. We will fill 
‘ir orders direct, and 
‘hout delay. 


Ne guarantee these 
bowls as_ repre- 
Sated. 


t 
714 Tioga St. 


jee Your Jobber or Write for Catalog 


he Sanitary Sugar Bowl Co. 


Manufacturers 
Pittsburgh, U.S. A. 
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BEGLe:S 


New items 
are constantly 
arriving. 


Ferdinand Bing & Co's. Successors 


INCORPORATED 


67-69 Irving Place 
New York City 


Pacific Coast Representative 


Henry C. HUBLEY 
TRANSPORTATION BLDG., LOS ANGELES 


A typical example of 
Otimeline ol Unusual 
Lamps. 


Vases of foreign pot- 
beaut UL lay 
mounted with hand- 
painted Vellum Shades 
to match. 


Awide range of china, 
classware, art objects 
etceware Shown from 
the leading European 
countries. 


Here's Some Information That Will 
Help Your Advertising 


By A ComMERCcIAL Art MANAGER 


‘ 


Reprinted from Printers’ Ink 


S it rather generally the case that the illustration and 

the typography deliberately draw apart, occupying 

prescribed positions, upon which neither must trans- 
gress? Are they somewhat distant, with sharp definitions 
and barriers set up? The artist says: “This specific space 
is mine, Mr. Typographer. You must not intrude. Keep 
your distance. I prefer to go it alone. I will get across 
my message with no assistance from you. I believe that 
type is a distraction. It takes attention away from my 
picture and this is exactly what I do not want.” 

And, in turn, the typographer is apt to remark: “It 
is all right to have the advertisement illustrated, but noth- 
ing must interfere with my set-up; the grace and charm, 
and balance of my composition. Frankly, if I had my 
way, I would run type, and no illustration at all. Then 
my own art could assert itself without restraint. These 
dabs of pictures are forever getting in my way and at- 
tracting the reader’s eye, when he should, by every man- 
ner of reasoning, concentrate on the advertiser’s mes- 
sage. If there must be a picture, keep it well away from 
my work.” 

Present-day procedure indicates that these barriers are 
being broken down and that a closer contact is being 
sought between picture and text. They do more than 
walk side by side through a campaign; they form a tapes- 
try, a design, meshing closely, and operating in ideal har- 
mony. If possible, they do not seek to express individual 
ideas, each complete in itself. The illustration is some- 
times a postscript, or a piece of the pattern of type. If 
the picture can be made to lead the reader directly into the 
text, so much the better. 

Formerly, an advertisement might contain an illustra- 
tion which was in every way self-sufficient. With its 
headline or title, it represented a complete document. The 
copy writer picked up a new line of thought, and went 
on his own. 

Here are a dozen instances of this more sympathetic 
relationship between artist and typographer, each indi- 
cative of a new and substantially different method. 

“What Is the ‘Man’s World’ Saying?” asks a Barbasol 
advertisement. A cartoon man, at the top, in his bath- 
room, bends down and forward, hand to ear, in a listening 
attitude. From that expectant ear radiate fine lines which 
terminate at various paragraphs of the text. It is a 
tapestry composition in every sense of the word, picture 
and type assembled as a whole. 

In a small quarter-page design for Wittlife Bed Braces, 
it just so happened that the braces, when set up, were 


Fifty-six 


of the exact proportions of the advertisement and 
left a series of odd shapes top and bottom, and ¢ 
sides. By setting type in some of these mortises, 
placing pictures in others, the entire quarter-page he 
a design, a tapestry of words and picture, without i 
least confusing any of these parts. Moreover, a 
unconventional arrangement resulted, differentiatin; 
advertisements from the general run. | 


Tyine A Doeato nanan 


“Hound Out Waste,” headlines a Timken Bearing 
vertisement, and while the illustration at the top oc 
a space all its own, and the typography is compactl 
beneath, with no other pictorial effects to confuse \ 
truede, the two, nevertheless, are perfectly synchro 
The very position of a great hound dog, its nose po. 
into the headline and the typography does this success 
That sniffing nose and the crouching pose link thi 
admirably. | 

A most ingenious idea was evolved for an entire 
of Camel cigarette displays, in color in periodical 
black-and-white in newspapers. The illustrations w 
drawn that they ran from side to side of the space 
after a few lines of opening text, above, a white m 
was cut right through the picture, down which the 
graphy poured in a living stream, and this text wi 
scriptive of the scene on either side. Here was syn 
ism again, deftly planned. : 

One of the most effective methods, of course, is to! 
tuate paragraphs with pictures, avoiding congestion 
fusion and a too-patchwork design. When wisely ha 
such displays form an ideal blend of pictures with 
It is really using illustrations as illustrations were | 
to be employed. 


Often the spirit of the copy can assist in a ¢€ 
realization of this, as in a White Star Steamshift 
piece of copy. “Madame’s Day at Sea” is deseri 
choppy little sentences, between each one of wl 
simple vignetted illustration is placed. But mat 
fact well, that this is not done indiscriminately. Col) 
tion holds good. The amount of white space in| 
is all studied out with great care. 

“Madame yawns luxuriously,’ the narrative 1} 
“and opens her eyes to meet the smile of a soft- 
stewardess. Breakfast in bed. If you wish. Pri 
in your cabin; it is so restful.” And Madame 1s | 
at this juncture, gracefully yawning. And now 
to a sun-brightened deck, a couple of laps aroun 


} 
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D. King Irwin 
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Suites 315-317 


200 Fifth Avenue 
New York 
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loquois China Co. 
Syracuse, N. Y. 


Vitrified China for Clubs, 
| Hotels and general Public 
Use. Decorations under- 
glaze and overglaze in 
' both standard designs and 
| for special order. 


tional China Co. 
| Salineville, Ohio 


“Le INOSky “hal “Fanos 
Marie” dinnerware; ‘‘Na- 
tional Quality.” A line 
in which dissatisfaction is 
eliminated. 


iden City Glass Mfg. Co. 
' Paden City, W. Va. 


Standard and staple glass- 
ware for all fields and in 
addition, colored cut and 
etched ware and novelties 
that sell rapidly. 


\ 


} 
| 
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onomy Glass Co. 
| Morgantown, W. Va. 


| 
Quality, design and beau- 
| ty, combined with utility. 
Stemware and kindred 
items in colors, decora- 
tions, etchings and cut- 
tings. Staples in lime 
| blown. “ECONOMY” 


Tumblers. 


new line of 
Syracuse China dinnerware 
for 1927 is now being shown. 
It includes an interesting 
range of original patterns in 
both over-glaze and under- 
glaze treatments. 


Some of the unusual color 
effects under the glaze 
represent a noteworthy cer- 
amic achievement. Designs 
are decalcomania and hand- 
filled. ‘They are presented 
on the distinctive Old Ivory 
body which has _ recently 
been developed — a true 
ivory in tone, beautifully 
translucent and with a bril- 
liant glaze. 


Every step from the crea- 
tion of the decorative motif 
to the finished piece of china 
has been executed by expert 
designers, skilled potters 
and experienced decorators 
in our own organization. 
Onondaga Pottery Co., Sy- 
racuse, N. Y.; 342 Madison 
Avenue, New York City; 58 
E. Washington Street, Chi- 
cago. 
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New York Imports 


February 23 


S. S. Nieuw Amsterdam from Rotterdam, Holland 
Khouri, A. N., & Bros., 9 casks majolica, 8 cases glassware 
Kupper, H. C., Inc., 5 cases majolica 
Lazarus & Rosenfeld, 216 packages crockery 
Roessler & Hasslacher Chem. Corp., 2 cases crockery 
Hudson Fwdg. & Shpg. Co., 7 packages crockery, etc. 
Khouri, A, N., & Bros., 16 cases majolica 
Strauss, N., & Sons, 9 cases crockery 
Equitable Trust Co., 51 cases crockery 
Borgfeldt, G., & Co., 126 packages crockery, toys, etc. 
Grace National Bank, 94 cases crockery, etc. 


February 24th 
S. S. Passat from Hamburg, Germany 


Bloch, J. L., & Son, 95 cases crockery and lighting ware 
Gimbel Bros., 1 case earthenware 
Kupper, H. C., Inc., 1 case porcelain 


Commonwealth Bank, 39 packages crockery, 5 cases enameled 


ware, etc. 
Chatham & Phenix Nat’l Bank, 35 cases crockery 
Butler Bros., 106 packages crockery, etc. 
Tradesmen’s Nat’! Bank, 40: cases earthenware, etc. 
Bloch, J. L., & Son, 9 cases crockery 
Phoenix Shpg. Co., 17 cases crockery, etc. 


S. S. Aquitania from Southampton, England 
Haviland China Co., 65 casks porcelain 
Guerin Pouyat Elite, Ltd., 16 casks porcelain 
Straus, N., & Sons, 11 casks porcelain 
Vogt & Dose, 15 casks porcelain 
Fenton, A. W., & Co., 1 case lamp shades 


S. S. American Shipper from London, England 
Vernay, S., Inc., 11 cases chinaware 
Bank of The Manhattan Co., 6 cases glassware 
Downing, R. F., & Co., 4 cases earthenware 


S. S. Takaoka Maru from Kobe, Japan 


Japanese Fan Co., 20 cases earthenware, etc. 

Morimura Bros., Inc., 31 cases earthenware, porcelain, etc. 
Mogi, Momonoi & Co., 28 cases earthenware, etc. 

Meyer & Co., 5 cases porcelain ware, etc. 


From Yokkaichi, Japan 
Ross, G., Co., 4 cases porcelain ware 


From Nagoya, Japan 
Taiyo Trading Co., 273 cases porcelain and earthenware 
Tuska, A.. Son & Co., 95 cases porcelain 
Morimura Bros., 428 cases porcelain, etc. 
Bloch, L. D., & Co., 344 cases porcelain 
Butler Bros., 68 cases porcelain 
Mogi, Momonoi & Co., 134 cases porcelain and earthenware 
Haruta & Co., 54 cases porcelain 
R. & G. Import Co., 79 cases crockery 


From Tokyo, Japan 
Katagiri Bros., 2 cases porcelain 


S. S. Colombo from Florence, via Genoa 
Neuwirth, H., & Co., 3 cases majolicas 


February 25 


S. S. Alaunia from Liverpool, England 


Haviland China Co., 71 casks porcelain 

Haviland, Theodore, & Co., 47 packages porcelain 
Guerin Pouyat Elite, Ltd., 23 casks porcelain 
Bernardaud, L., & Co., 9 casks porcelain 
Tharaud, J., 20 casks porcelain 

Vogt & Dose, 18 casks porcelain 

Wanamaker, J., 7 casks porcelain 

Globe Shpg. Co., 3 casks porcelain 

Bloomingdale Bros., 6 casks porcelain 

Lazarus & Rosenfeld, 8 packages earthenware 
Maddock & Miller, 1 cask earthenware 

Bassett, G. F., & Co., 22 packages earthenware 
David Collamore & Co., 12 packages glass and chinaware 
Straus, N., & Sons, 4 crates earthenware 
Guaranty Trust Co., 17 packages earthenware 
Gerlach, F. C., 29 packages earthenware 
Plummer, W. H., & Co., 2 casks glassware 

Rich & Fischer, 2 casks china 

Davison, J., Inc., 16 packages earthenware 
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Byrnes, W. J., & Co., 8 packages earthenware 

Vogt & Dose, 3 casks earthenware : 

Rowland & Marsellus Co., 6 packages earthenware 

Pitcairn, W. S., Corp., 35 packages earthenware 

Gimbel Bros., 1 crate earthenware 

Leyland, P. M., 4 packages earthenware 

Tiffany & Co., 9 packages china 

Boote, E., 16 packages earthenware and china 

Dickinson, E. B., & Co., 20 packages earthenware 

Tharaud, J., Inc., 6 packages earthenware 

Barth, L., & Co., 2 crates earthenware 

Fondeville, A. J., & Co., 11 packages earthenware 

Bank of U. S., 6 crates earthenware 

Maddock & Miller, 50 packages earthenware 

Amer, Hawaiian S. S. Co., 122 packages earthenwar 
ages earthenware 


S. S. New Britain from Antwerp, Belgium 
Bloch, L. D., & Co., 27 cases earthenware, etc. 


S. S. Wytheville from Rotterdam, Holland 


Bloch, L. D., & Co., 130 cases earthenware and china 

Herbert & Neuwirth Co., 20 cases glassware 

Lazarus & Rosenfeld, 15 cases earthenware and china 
S. S. Albert Ballin from Hamburg, Germany 

Kupper, H. C., Inc., 1 case porcelain 

Wildermann, C., Co., 4 cases crockery 

Ovington Bros. Co., 13 cases earthenware, ete, 

Bing, F., & Co., 6 cases earthenware, etc. 

Hearn, J. A., & Sons, 8 cases earthenware 

Eagle Shpg. Co., 8 cases earthenware 

Powell, ‘C. H., & Co., 33 cases earthenware, toys, ete. 

Koscherak Bros., 9 cases crockery, ete. 

Berner, A. V., & Co., 8 cases crockery 

Modern Braid Co., 73 cases glassware, crockery, ete. 

Sullivan, W. C., & Co., 69 casks crockery, 12 cases croc 


February 26 


S. S. Albert Ballin from Hamburg, Germany (Additic 


Straus, N., & Co., 5 cases earthenware, etc. 

Shaland, W., 45 cases toys, glassware, etc. | 

Bernard, J. E., & Co., 18 cases glassware, 7 cases toys, 

Shoemann & May, 2 cases porcelain j 

Borgfeldt, G., & Co., 24 cases glassware, crockery, etc 

Chatham Phenix Nat’l. Bank, 13 cases earthenware | 

Vandeegrift, F. B., & Co., 5 cases earthenware 

Byrnes, W. J., & Co., 8 cases crockery 

‘Cahn, L. D., & Co., 20 cases enameled hollowware 

Noe, W. R., & Sons, 133 packages glassware, etc. 

Leonhardt & Brush, 16 cases hollow glass 

Continental Ceramic Corp., 1 case crockery 

Ruhe, F. H., 3 cases hollow glass 

Straub, P. A., & Co., 32 cases china and earthenware, | 

hollow glass, ete. 

Friedlaender, O. O., & Co., 59 cases crockery, glassware 

Nassau National Bank, 4 cases hollow glass 

Fenton, A. W., & Co., 11 crates earthenware 

Happel & McAvoy, 8 packages majolicas, etc. 

Sheldon, G. W., & Co., 35 packages majolicas, etc. 

Vandegrift, F. B., & Co., 15 cases majolicas 

Globe Shipping Co., 6 cases majolicas, etc. 

Phoenix Shipping Co., 48 cases glassware, 36 cases 
cases earthenware 

Order, 7 cases crockery 


S. S. Conte Rosso from Genoa, Italy 


American Shipping Co., 9 cases majolicas, ete. 
Gommi & Co., 4 cases majolicas 

Perazzo, P., 14 barrels earthenware 

Herbert & Neuwirth Co., 16 cases majolicas 
Gantz, M. A., & Co., 3 casks earthenware 


February 28 


S. S. Maine from Antwerp, Belgium 
Ovington Bros., 2 cases earthenware, etc. 
Order, 42 casks crockery, 7 cases crockery 

S. S. Paris from Havre, France 
Haviland, T., 48 casks porcelain 
Macy, R. H., & Co., 2 cases majolicas 
Borgfeldt, G., & Co., 9 casks chinaware 
Kraemer & Co., 4 cases chinaware 

S. S. Washington Maru from Genoa, Italy 
Order, 11 casks majolicas 


(Continued on page 60) 
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H-4 Pattern on the new Hostess Shape 


“Satisfied Customers Keep Us Busy” 
TIE CROOKSVILLE CHINA CO. 


CROOKSVILLE, OHIO 


REPRESENTATIVES 
NEW YORK EASTERN OHIO 7 Ab 
as charted & Sons V. D. Kinnan J. Boring 
West 20th St. Zanesville, O. reskivilios 0. 
PACIFIC COAST CHICAGO OFFICE 
| arry 0. Davis Gordon A. Weese 
| 728 S. Manhattan PI. Room 348 Morrison Hotel 
Los Angeles 


) CENTRAL WEST 
Gcje Sedelmeier J. L. Weaver 
9 N. East St. Roseville, O. 
E»mington, III. Coffeyville, Kansas 
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H. L. Anderson 
Box 373 


American China 
for 
American Homes 


Albright China 


or the Jobber and Syndicate Buyer 


Three Shapes 


a facie cits oni diene os fancy 
GG) plain 
Oe octagon 


Send for Catalog and Illustrations 


albright China Co. 


Main Office 
Carrollton, Ohio 
Factories 
C-rollton, Ohio Scio, Ohio 
4 Kilns 9 Kilns 
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Let us take care of your 


Spring and Summer 
Requirements 


in 
Decorated Glassware 


Our conceptions are the acme of 
originality and good taste. 


Our reputation for quality and 
service is your guarantee that our lines 
are all they are represented—and 
more! 


On glass we are showing many 
entirely different treatments. On 
china our line will be a revelation. 


The name Flogel should not be 
omitted from your list when visiting 
the market. 


Flogel Decorating Works 


129 Fifth Avenue 
New York 


“You Can't Argue 


Against Conviction” 


If you’re absolutely deter- 
mined not to take advantage 
of the opportunity to place 
your lamps and shades be- 
fore the best buyers of the 
trade, our suggestion that 
you advertise in the BUY- 
ERS LAMP JOURNAL is 
likely to fall on unfertile soil. 


On the other hand if you’re desirous of get- 
ting your lamps and shades before the man who 
buys—of increasing your business, there is no 
better medium in which to broadcast your mer- 
chandise than the 


BUYERS LAMP JOURNAL 
Chicago Ill. 


Fifty-nine 


Sixty CROCKERY AND GLASS JOURNAL 


Help Your Advertising 

(Continued from page 56) 
brisk pace, a loungy half-hour in a deck chair, reading 
or dreaming.” The artist now joins in with a study of 
Madame in her deck chair. ‘“‘Eleven o'clock, boullion. 
And then a new zest for action. Perhaps a few sets of 
deck tennis, or a game of shuffle-board. (It is fascinat- 


” 


ing.) Or a dip into the pool.’ The artist obliges with 
Madame’s picture as, in a tidy bathing suit, she leaps into 
the pool. 

“A savory luncheon,” the little story resumes, “‘a bit of 
a rest in the sunshine, and off for the afternoon’s deck- 
walk. Then perhaps a few rubbers of bridge till tea- 
time. A chat in the lounge. Below for a bath and into 
dinner togs.” There is just a nook here for Madame 
pictured as she walks breezily down the deck. And: 
“After dinner, coffee in the lounge, then dancing or, if 
you prefer, bridge. And, before you tumble in, a last turn 
on deck to marvel at the myriad stars or the silver path 
from the moon to the rail.” Then more pictures, to taper 
the tapestry off nicely. 

With what charming words and pictures, this story is 
told and how wonderfully they operate together, arm in 
arm, as it were, right on through to the end. 

It is a mistake to assume, as so many do, that to cut a 
mortise in the centre of an illustration, and place type 
there, means close harmony between the two. There is 
as much sharp division as when the picture is placed 
against white paper, at the top, and the type arbitrarily 
beneath, each in its own separate plot of segregated 
ground. 

The same old conditions hold good, with no more than 
a change of method. And the great trouble with such 
layouts is that they are very apt to split up an illustration 
into fragments which, in turn, detract from the text and 
make it all the more difficult to concentrate upon. 
etc. That they can be retailed from seventy-five cents to a 
dollar with a nice profit makes them an offering not to be 
overlooked. Another showing is that of a combination 
salad and cake set, consisting of a square bowl, cake plate 
and six salad plates. This is to be had in three most effec- 
tive patterns. The decorations are in panel style with 
floral and bird centers. Popular in the American diet are 
waffles and here again the Borgfeldt firm have shown their 
clever foresight in the form of waffle and syrup sets. These 
consist of covered batter and syrup jugs with plates to 
match. They are shown in six different treatments all of 
which are exceedingly lovely. They come packed one 
set to a carton to facilitate handling. These may be re- 
tailed from a dollar and a half to two dollars, and should 
be in every store in the country as they are sure to go par- 
ticularly well for the Christmas trade and as gift items. 
Some very snappy bridge sets are also shown in four solid 
colors of orange, yellow, pink and green. As fifty cent 
retailers they should be turned quickly and in nice volume. 


New York Imports 
(Continued from page 56) 
S. S. Saugus from Naples, Italy 
Hudson Forwarding & Shipping Co., 3 cases earthenware, etc. 


—————$——___ 


March 1 


S. S. Fenchurch from Marseilles, France 
Lawrence Benson, 1 case pottery 

S. S. Cabo Torres from Sevilla, Spain 
Hall & Co., 18 packages crockery 
Cleveland Sewall, 19 packages crockery 
Dierchs, C. J., 17 packages crockery 

S. S. Cherca from Leghorn, Italy 


Granata, G., & Co., 31 packages earthenware 
Order, 16 cases earthenware 


From Naples, Italy 


Hudson Forwarding & Shipping Co., 11 cases earthenwar 
Order, 27 cases earthenware 


S. S. Tiradentes from Antwerp, Belgium | 
Kupper, H. C., Inc., 1 casks earthenware 


S. S. Letitia from Glasgow, Scotland 


Gunthel & Cruveilher, 7 crates earthenware 
Kupper, H. C., Inc., 4 crates earthenware 


S. S. Martha Washington from Venice, Italy, via Trie 
Bing, F., & Co., 14 cases majolicas and glassware 


S. S. Alaska from Bordeaux, France 


Atlantic Transport Co., 9 cases earthenware 
Order, 54 cases earthenware 


Growth of Incomes 
(Continued from page 47) 


1926. The figures by years show a marked increas 
ing the war period, followed by a decline in 1921 and 
and later by an uninterrupted expansion. In anothe: 
the total current income figures are divided by index 
bers representing the average prices of goods pur 
by consumers, prices of 1913, being taken as a sta) 
The results of this procedure show that the real i 
as expressed in 1913 dollars rose from $28,200,0 
in 1909 to $52,900,000,000 in 1926. With the vi 
measuring the changes in the economic welfare « 
people of the United States, in so far as income | 
are an indication, the bureau undertook to compa 
variations in the national income from year to yea 
the variations in the total number sharing this inco 
directly, and also with the number classed as gai 
employed. In order to do this the bureau had to 
independent investigations of population growth in 
not covered by the census, and also to estimate the n 
of persons gainfully occupied. As a result, it was 
that during the first period of eight years, those frop 
to 1926, the per capita income in terms of 1913 | 
increased 15 per cent., while during the last nine 
creased 26 per cent., indicating an upturn in the tr 
economic welfare in later years. A table shows tl 
per capita income in current dollars increased fron 
in 1909 to $770 in 1926, while that in 1913 dollat 
from $312 to $455. The average income of person 
fully employed rose from $791 in current dollars 1 
to $2,010 in 1926, while the average income increase 
$823 in 1913 dollars in 1909 to $1,166 in 1926. 


For statistics of individual income for the purp 
its computations of income, the National Bureau 0 
nomic Research remarks that it is forced to depen 
largely upon sources of information other than the 
furnished by the United States Bureau of Interna 
enue for individual income. | 
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\heeling Decorating Co. 


Wheeling, W. Va. 


(l Encrusted and Hand Painted China and 
Glassware 


| 


line for 1927 will be replete with surprises. 
Don’t miss it! 

| 
: REPRESENTATIVES 


SQ3E TURNER I. SILVERBERG JULIAN GOLDBERG 


ddle West 2 East 23rd St. 313% Liberty Ave. 
| Wabash Ave. New York, N. Y. Durham, N. C. 
Chicago 


E. M. BARTLETT 


h | Los Angeles St. 180 New _ Montgomery St. 


L Angeles, Cal. San Francisco, Cal. 
RED: ORTG: 

I Road Representative 

) 

| 
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Pottery and Porcelain’”’ 
By Frederick Litchfield 


AUTHOR OF 


| 


Marks and Monograms on Pottery and Porcelain” 
“Tilustrated History of Furniture’ 
and others 


vhis is a book that every domestic potter should 
hve. The illustrations alone would well repay 
thm for the outlay. 

‘t contains a list of over 300 Ceramic Factories, 
wh short historical accounts clear and concise, 
dicriptions of peculiarities of parts, glaze and 
corings. 

“or a collection the book is invaluable as it will 
sée an amateur from many pit falls. 

“he chapter on “Values and Prices” has been 
reritten and brought up to date and there is a 
nv index arranged on a novel plan so that marks 
ci be readily identified. 


| Price $9.00 


the Crockery & Glass Journal 
47 East 17th Street 
New York, N. Y. 


George C. Kindt & Co. 


INCORPORATED 
The house of 


Unusual Values 
Distinctive Offerings 
Real Service 


Three features that continually 
make new friends for us and keep 
the old. 

———= 


Always Something Different 
For Special Sales 


Ask To See Our 


Dollar Day Specials 


Our 1927 line is the greatest we 
have ever shown from the point of 
size and diversity. 

Our enlarged lamp display com- 
prises everything from boudoir to 
floor lamps in an array of alluring 
styles in bases and shades. 


New ideas galore are featured in 
pillows, in silk, satin, velvet, leath- 
erette, etc. 


George C. Kindt & Co. 


INCORPORATED 
Manufacturers and 
Factory Representatives 
19-21 West 24th Street 
New York 
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Rates: 40 cents per line for first insertion; 20 cents per line 
lor following insertions. Seven words per line. Minimum 
initial charge $2, payable in advance. 


SALESMAN SEEKS POSITION 


ALESMAN, successful, experienced, is open to travel for good 

factory or jobbing line, glassware, pottery or china. Accus- 
tomed to Mid-west and South West territory. Address Box 611, 
care CROCKERY AND GLASS JOURNAL, 


SALESMAN FOR SPECIALTY TRADE 


ALESMAN—wanted to solicit the Electric Fixture and spe- 
cialty trade in New York City. Apply Box 607, CrocKERy 
AND GLASS JOURNAL. 


DINNERWARE SALESMAN WANTED 


ALESMAN wanted to carry dinnerware as a side line in New 
York and Pennsylvania. Commission basis only. Apply Box 
608, CRocKERY AND GLASS JOURNAL. 


BUYER CHINA & GLASSWARE DEPARTMENT 


E are looking for a competent man with retail experience to 
do the buying. Applicants must know the source of supply 
and be acquainted with the higher as well as the medium grade of 
merchandise, be responsible for the salesforce and stock clerks. 
Apply by mail only to B. J., 
BLOOMINGDALE BROS., INC., 
59th St. and Lexington Ave., New York City. 


TABLES FOR SALE 


OR SALE—Seven velvet covered display tables, in A-1 con- 
dition, Estate of David L. Wise, 10 W. 23rd St., New York 
City. 


GLASS SALESMAN WANTED 


ANUFACTURERS’ SALESMAN wanted that has had ex- 
perience selling glassware to large handlers, especially in the 
midwest. State what factories you have represented, class of trade 
you have canvassed and salary expected. Address Cooperative 
Flint Glass Company, Beaver Falls, Penna. 


Buyers in New York 
FEBRUARY 28, 1927 


J. Hofheinz, notions, toys, Clawson & Wilson Co., Buffalo, 
N. Y., 43 Leonard St. (E. P. Knowles). 

W. R. Renoux, china, Hopewell China Co., Hopewell, Va., Im- 
perial. 

C. H. Jones, lamps, art goods, Duffy-Powers Co., Rochester, 
y. ¥., 1150 Broadway (F. Lilienthal & Co.). 


Z 
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Marcu 1, 1927 


A. St. Louis, toys, housefurnishings, china, glassware, | 
James Edgar Co., Brockton, Mass., Breslin. 

Wane: Lawrence, glassware, Killian Co., Cedar Rapids, 
105 Grand St. (Jay & Co.). 

G. Succop, housefurnisings, toys, Penn Traffic Co., John: 
Pa., 333 Seventh Ave. (J. M. Biggins, Inc.). 

iT: S. Hertogs, housefurnisings, Leader Merc. Co., Minne; 
Minn., 1150 Broadway (F, Lilienthal & Co.). 

ie Groner, housefurnishings, china, toys, C. H. Smith Son 
a4 City, Penna., 101 W. arth St. (Jay & Co.). 

O. J. Moser, mdse. mer., toys, housefurnisings, I, Sulzbache 

Steubenville, Ohio, 1150 Broadway (F. Lilienthal & Co.), 

C. Sonnenborn, fancy goods, toys, The Hub, Wheeling, W 
130 We sotheot Ole Hartblay, Ine). 

E. J. Sachler, toys, Sol W hit, Wheeling, W. Va., Pennsyl 


Marcu 2, 1927 

Mr. Messenger, glassware, Jordan Marsh Co., Boston, ] 
244 Madison Ave., 7th floor. 

W. W. Taylor, housefurnishings, D. M. Read Co., Bridg 
Conn., 315 Fourth Ave. (D. G. Alliance). . 

W. R. Noll, housefurnishings, Nachman’s, Newport 1] 
Va., 1150 Broadway (F. Lilienthal & Co.). 

C. W. Conant, glassware, Porteous, Mitchell & Braun, 
land, Me,, 432 Fourth Ave. (D. G. Union). 

F. M. Rieser, toys, novelties, Kline, Eppohimer & Co., Re: 
Pa., 432 Fourth Ave. (D. G. Union). 


| PETER POTTER 


Peter Potter addresses the Pottery, Glass and Brass £ 
man’s Association Banquet. 


Well Known Czecho-Slovakian Line 
Manufacturers of 
Tea Sets, Coffee Sets, Breakfast Sets, Salad Sets, Bridge Sets, ete. 


Also in Ivory 


Wishes competent representative for the 
United States for part of his line 


ADDRESS 


Box 615 care of Crockery & Glass Journal 


| 8, 1927 
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A Letter to the Editor 
e Editor of THe CrocKERY AND GLASS JOURNAL: 


‘1 seem to take a good deal of delight in telling other 
i how to live and perhaps that is your business, but 
ns to me that you exceed your duty when you arro- 
ee right to inform all of those who may happen to 
yan occasional drink of “Scotch” on occasions. 


lave been presented with a fine bottle of Scotch 
ey for Xmas, and it is before me as I sit at my 
»riter and indite this letter to you. It bears the label 
¢ MacDonald—a good, fair, well-bodied liquor which 
jassured was bought before the War, and has been 
1 friend’s cellar ever since. What right has any 
1of law to make me a criminal if I partake of this 
3 it was intended that I do by the giver? 


aim that any such law is an invasion of my personal 
" I notice that you have referred to the so-called 
f Rights which secures to all men and women cer- 
}aalienable right to their personal liberty, which, as 
jy, are not inconsistent with the rights of others. 
Wo you reconcile your statements? 


ive just tasted of this bottle of liquor; I will confide 
, and I cannot see where or how I am invading the 
11 of any other person on earth. I find it excellent. 
yms my stomach, it inspires my thought. I cannot 
, Ar, Editor, that I have wronged the community or 
e to the lawlessness of general society in doing so. 
nxes me tired to be classed as a criminal for any such 
(, and I notify you that before long there will be a 
ol against the sort of stuff you are writing. 


u to show my independence of such truck as you are 
tiz I have taken another drink of the aforesaid most 
lit Sandy MacDonald, and I will say to you that it is 
twas smooth a drink as a mna ever put into his sys- 
: ‘The second drink, which I shall soon follow by a 
dmakes me more certain that those who feel their 
es require stimulants, should band together, organ- 
al start a campaign to floor this Volstead business if 
ute done. 

vcr, Mr. Editor, I am no bum and can’t make me 
uw. I like a little drink now and then, and I have 
ti third, or maybe it is a fourth, and I am more than 
r pnvinced that any man that doesn’t is a big idiot. 
ty that this evabion of the law is producing a state 
firs in our Grear mand Glorious Country. You are 
Ih This ciuntry is jess as good as it ever was and 
great deal better country and will leabe it to you 
‘\isn8t, when we had free rum. 


OE 


| 
| 


Vn&t say to you that this sccitch is all right. A lot 
itvouldn’t do us harm. When we ened stimulany 
nd it. My grandfather was broughr up onrrunm. 
yiad it in the housd all the time. They dranj it 
tm even the ministew drank it when he come to 
juse. It&s a pretty kindf of a ciountry when a 
ag is better than his gundfaher. I can drink this 
Scuteg all day and not be no worst a citozen than 
‘aefote. I could drink this whole wauet and neger 
ig itelash, 


oh ae 


I wan to say to tou that t ere are 34”’—to the lasr 
cendus free american citizens in the Ud. D. S. There are 
no bumbs, I sa y to you thay youe make me sick. 

Well, sir, me Editor, wheb I satartef out to write this 
lerret, I had no 37343 3 a notion to taje micg of ypur 
tiie seth May is allright in hid plaxe, he&s a smaet alex. 
There(s no proof of the giuuilt of the arsotock shriegg9h. 
I know sherifg Grant. I Wan8t To emphaASixw the 
fact that HEX ALKRIGHR.2. 


Thesw typrwrutet keys are buxxing aroubd so I canj 
wrote no more Bue whay I wheat of yoi is ti remund 
yio oner agaon abd agnain thqut you arw dead wong 
ib consfenging evert bohy whu drinls as a bonbm. We 
aint criulals. We are as goof meb as yiou. WE mau 
take a DrinNr oR not as [EE% abo&y iY. but wE 
ain’4t no bUms. 
Il will sat inxlosing, thqt I wisg yiu a 2merRt Chsigy- 
wax” and %hayoy New Yrare”’ 
Rexoectfilly yioytdx o8Bb&t Swru-4T. 


Retailers Picked for Chicago Board 


In reorganizing its committees for 1927 the Chicago 
Chamber of Commerce has selected representatives from 
all the leading types of businesses. Clothing, furniture, 
women’s apparel manufacturers, mail order firms, retail 
merchants and textile companies appear in the lists. 

The members of the 1927 genta Committee are 
B. J. Cahn, of B. Kuppenheimer & Co.; Thomas H. Eddy, 
of Marshall Field & Co.; John T. Pirie and Frederick H. 
Scott, of Carson Pirie Scott & Co. 

Mr. Scott is chairman of the Domestic and Foreign 
Commerce Committee. Other members are E. M. Skin- 
ner of Wilson Brothers; Alfred Decker, of Alfred Decker 
& Cohn; Hugon Hartmann, of Hartmann Trunk Com- 
pany; Dr. Robert H. Harvey, of D. B. Fisk ise (Gon < 
Stanley Keith, of Keith Brothers & Co.; Harry R. Kern, 
of Hart, Schaffner & Marx; William H. Mann, formerly 
with Marshall Field & Co.; J. F. O’Brien, of Seiz, Schwab 
& Co.; Dudley C. Palmer, of Percival B. Palmer & Co.; 
Marvin B. Pool, of Butler Brothers; Morris Woolf, of 
Morris Woolf Silk Company; George W. Young, of 
Marshall Field & Co. 


McCreery Directors 

John A. Hengerer and Charles H. Nearing were elected 
to the Board of Directors of James McCreery & Co., New 
York, at the regular meeting of stockholders held in New 
York recently to fill the vacancies. 

Mr. Hengerer is divisional merchandise manager of 
the first floor departments and Mr. Nearing divisional 
merchandise manager of accessories. These executives 
fill the posts formerly occupied by C. A. Could, who has 
retired from active business, and J. J. Burell, who resigned 
to become associated with the May Company of Los 
Angeles. 


Send Peter Potter a Suggestion 
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N York Di C 
IMPORTERS aes CHINA CORP., 39 W. 23rd ROSENTHAL CHINA CORP., q. 
5 rae 151 Fifth Ave. 
Se pega & ee S, Sue- German dinnerware and fancy china. Importers of Rosenthal china dinn 
nanny - rving ace, near Gram. 0687. loa place ene a hee 
: otel china. Telephone Ashlan 
pete Bronzes, Marbles and LEVY BROS. CHINA CO., 467-9 ESE H. RUHE, 14 West 23 
Keap St., Brooklyn. . : 

EDWARD BOOTE, 85-87 West 28d Importers and decorators. Large stocks Importers of China, Glassware 2 
St. dinnerware, 23-piece tea sets, service Specialties. Telephone Gramercy 22 
Cauldon China. Wood & _ Sons’ plates. Immediate delivery. PAUL A. STRAUB & CO., 105-) 
Earthenware, Gibson & Sons’ Teapots. Fifth Ave. 

GEO. F. BASSETT & CO., 141 Fifth MADDOCK & MILLER, Inc., 9-61 ER Ure es oa 
Ave. es St. A aes, F 
“The Dinnerware House of America.” English Wares of Merit: John Mad- Maieesi te) Special 

dock & Sons, Royal Worcester, Aller- ROBERT SLIMMON & CO.. 96 

L BERNARDAUD & CO., 61 West ton’s Crown Ducal Ware, Carlton Church St » 96 to. 
28rd St. Ware, Price Bros. Teapots. ys hog Wilki <e Lidl ae 
French China Dinnerware, Short ._ J. Wilkinson’s, » Done 
Dimes eeWhiter Chinsttons Decora’ Leigh, R. Sudlow & Sons, Shorter 

or Mecorators. MOGI, MOMONOI &CO., /05-107 East Sons, Royal Aller Vale and W 

L. D. BLOCH & CO., 87-41 East 18th = 76th St. é combe Pottery. 

St. Importers oO Japanese Goods. Tele- NATHAN STRAUS & SONS, L 

Importers of Chin» and Glass, Mfrs. phone—Stuyvesant 8595-8596-8597. 119 Fifth Ave., at 19th St. 

of Lamps, Shades and Novelties. pales stock es imported oO 
innerware. ole istributors 

CONTINENTAL CERAMICS CORP. The Fi “Royal Schwarzburg” and “Superie 

, e Fifth Avenue ; : 
149-151 Fifth Ave. a Limoges dinnerware, Gift Shop § 
Importers of Thomas, Krister and Bo- Building cialties. 
hemia decorated and white dinnerware. TAIYO TRADING CO., Inc., 101 Fi 
Open stock patterns carried. Telephone Ave. 
Ashland 7816. Japanese China, Lamps and Bri 

908 Fifth wl vinnie ae ee 5 OMe & CO., 20 West 28d St 
206 Fifth Ave. * 

Copeland’s China, Earthenware and Representing: Hutschenreuther S 
Hine China fancies. Phone, Ashland Saige Schoenwald, Villeroy 

Wy. och, etc 
JUSTIN THARAUD, Inc., 24 W 

JOHN DAVISON, Inc., 14 Barclay St. 23d St. 

English China, Earthenware and Sole aes for L’Union Ceramic 
Glass. imoges, France. : 
Myott, Son & Co., Hanley Staffs, E 
EDWARD B. DICKINSON, INC., land. Royal Bayreuth China, Bava 
ae Hees Me Ewe » Dj Telephone Gramercy 5150 . 
nglish “Ceylon Ivory innerware, 
Rockingham and Ivory Teapots, “Hook- Oe W. se Streak CRAFTS IN 
Lid” Teapots. 4 : 
Modern ceramics in unusual fo: 

A. J. FONDEVILLE & CO., 24 West colors and glazes. | 
23rd St. VOGT & DOSE, 14 W. 28rd St. | 
Successors to Fondeville & Van Ider- Open stock dinnerware  patte! 
stine. Importers of China, Glass and White China for decorating. | 
Sabeones J. H. VENON, Inc,, 104 Fifth Ave 

OTTO GOETZ, .NC., 122 Fifth Ave. me Chere Gusta 

f k China d ina at arthenware, w 
Chee for eae denvery os Uptown Headquarters Kosta Conan misswier: Row 
for the China and Earthenware, Sweden. | 

FT Beet ae Ave. ic | Pottery Glass China | KENNARD L. WEDGWOOD, | 
Calednnte 4475. ; Metal Goods and House- ee Ave., between 28th and H 

wares Trades Josiah Wedgwood & Sons, Ltd. 1 

HAVILAND & ABBOT CO., 920 
Broadway, corner 2ist St. phone Madison Square 7429. | 

HAVILAND CHINA CO., Inc., 1107 MORIMURA BROS., 58-57 West 28d DOMESTIC GLASSWARE 
Broadway. Pte eee St. BONITA ART GLASS COMPA! 
The Famous Haviland China Japanese Goods. Factory at Huntington, W. Va.| 
known since 1840 Exclusive Imported & Dona i: 

HEINRICH & WINTERLING, INC., FRED. C. REIMER CO., Inc., 49-51 orated Glass and China Wes: 
9-51 West 28rd St. W. 23rd St. Looker, 366 Fifth Avenue, represt 
nace: rain eva. & Co.. Selb “Krautheim” — Dinnerware, “Schier- tive. 

Also Fancy China from Winterling. holz”—Art Goods, “Royal Dux”—Art BRYCE BROTHERS COMPANY 
Goods, “Theresienthal’—Fine Crystal, Blown lead glassware in ae 

HERMAN C. KUPPER, Inc., 89-41 Venetian Glassware, French and Italian Colors—Cut, Etched and Engré 
West 23d St. ‘ Pottery, White China. Phone Gram- J. Duncan Dithridge, Representa! 
Ahrenfeldt French China. ercy 5181. 240 Fifth Ave. 
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(AMBRIDGE (O.) GLASS CO., New 
wrk Salesroom, 184 Fifth Avenue. 
Manufacturers “Nearcut” tableware, 
-hin blown tumblers and stemware. 


DONOMY GLASS CO., Morgan- 
town, W. Va. D. King Irwin, Repre- 
sentative, Fifth Ave. Building 

Fine blown tumblers and stemware. 


YSTORIA GLASS CO., 141-147 


Fifth Ave. 
Dressed and blown glassware. Chas. 


.. Weddle, Representative. 


(LLINDER & SONS, Inc., 220 Fifth 


Ave. ? 
Lighting glassware, glass specialties. 


SiSQUEHANA CUT GLASS CO., 
T. W. Hamilton, Representative, 189 
Wifth Ave. 


“E ROSBERN GLASSWARE 
ISORP., 12-14 West 21st St. 
Manufacturers of light cut and gold 
a Phone Chelsea 0746. 


ESTON GLASS CoO., INC. 
3lown Tableware. T. W. Hamilton, 
Representative, 139 Fifth Ave. 


WITED STATES GLASS CO., Albe- 
parle Bldg., 24th St. and Broadway. 
>ressed and blown glassware. 


VESTMORELAND GLASS CO., 
dJorace C. Gray Co., Representa- 
ives, Fifth Avenue Building. 
Pressed glassware, decorated glassware, 
_ovelties. 


LMPS, SHADES AND LIGHT- 
f ING FIXTURES 


TE BRADLEY & HUBBARD MFG. 
30., Fifth Ave. Bldg., Fifth Ave 


‘nd 23rd. St. 
‘ectric Lighting Fixtures and 
amps. 


\CTOR BRISBOIS, INC., 200 Fifth 
lve. 
toom 210. Lamps and Cut Glass. 


NRMAN HAWTHORN, 225 Fifth 


ve, 
Vrought Iron Lamps. “The Better 
lind.” “Ann Murphy Shades.” 


| 


POENIX G"™ASS CO., 230 Fifth 
ve. 

luminating glassware, electric port- 
les, oil lamps, etc. Telephones. 
shland 9024-9025. 


TE H. E. RAINAUD CO., 225 Fifth 
ve. 
able, Boudoir, Desk, Piano, and Floor 


Amps in exclusive designs and finishes. 
ela Croix & Monroe, representatives. 


8 MAIBRUNN CO., Inc. 44-46 
ast 25th St. 

amp Shades and Lamps. 
_adison Sanare R&46N-RRA1 


DOMESTIC POTTERY 
ME DALRYMPLE, 16 West 23rd 


Telephone 


Dpresenting E. H. Sebring China Co., 
bring, O., manufacturers of dinner- 
(ire and premium specialties. Tele- 
lone, Gramercy 4413. 


A. E. HULL POTTERY CO., 200 
Fifth Ave. 
Manufacturers and Importers, Earth- 
enware, China and Glassware. 


ROSEVILLE POTTERY CO., 18 
West 28rd St. F. D. Van Arsdale, 
New York Manager. 
Art Pottery—Jardinieres, etc.—Chil- 
dren’s Items. 


THE SEBRING POTTERY CO., Se- 
bring, Ohio. 
New York Office and Sample Room, 
206 Lexington Ave. Chicago Office 
and Sample Room, American Furni- 
ture Mart Building, Spaces 930 and 
931, 666 Lake Shore Drive. 


THE CRESCENT CHINA CO., Se- 
bring, Ohio. 
M. I. George, Representative, 206 Lex- 
ington Ave. High-Grade Dinner Ware. 


JOHN L. PASMANTIER & SONS, 5 
West 20th St. 
Quality Dinnerware and Pottery Spe- 
panes: Telephones, Chelsea 8265 and 
40. 


COX & COMPANY 


120 Fifth Avenue 
Entire 5th Floor 
N. W. corner of 17th Street 


Telephone Watkins 8467 


Glassware 
Imperial Glass Company 
Huntington Tumbler Co. 


The Silver City Glass Co. 
Lewis County Cut Glass Co. 


Dinnerware 


The C. C. Thompson Pottery 
Co. 


Underglaze Hotelware 
Cook China Co 


Pottery 
Oxford Pottery Co. 


DECORATORS 


FLOGEL DECORATING WORKS, 
129-131 Fifth Ave. 
Dealers and Decorators of Fine Glass 
and China. R. H. Flogel, Proprietor. 
Phone, Ashland 2355. 


LOTUS GLASS CO., INC., Fifth 
Averue Building. 
China and glass decorators. Gold en- 
crusted, lustre, plate etchings and light 
cuttings on colored and crystal glass- 
ware. 
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MANUFACTURERS’ AGENTS 


HORACE C. GRAY CO., Fifth Ave- 
nue Building. 

Representing Fenton Art Glass Co., 
Glassware, cut, colored and_ plain. 
Sterling Glass Co., Fine Heavy 
Cut Glass. Westmoreland Glass Co., 
High Grade Table Glassware and 
Specialties. Indiana Glass Co., Pressed 
Table Glassware and Lamps. West End 
Pottery Co., Dinnerware and Special- 
ties. Co-Operative Flint Glass Co., 
Table and Soda Fountain Glassware, 
cane etc. Telephone, Gramercy 


D. KING IRWIN, Fifth Avenue Buila- 
ing. 
Iroquois China Co., Hotel China. Na- 
tional China Co., Quality dinnerware. 
Paden City Glass Mfg. Co., Table, sod~ 
fountain glassware. Economy Glass 
Co. Suite 319, telephone, Gramercy 
6571. 


THOMAS G. JONES, Fifth Avenue 
Building. 
Representing McKee Glass Co., D. C. 


Jenkins Glass Co., McDonald Glass 
Works, Inc. Telephones, Gramercy 
291-292. 


GEO. C. KINDT & CO., Inc., 19-21 W. 
24th St. 
Manufacturers and Factory Agents. 
Brass wares, mahogany goods, serving 
trays, mahogany candlesticks, floor 
lamps, electroliers, silk shades, silver- 
plated wares, decorated basket wares, 
toys, dolls. Telephone, Farragut 8850. 


McKENNA BROTHERS SALES 

CORPORATION, 1271 Broadway, 
corner 32nd Street. 
McKenna Brothers, cut, colored and 
decorated lines; Utility Glass Works, 
Stemware; B. Lehman, light cut- 
tings. Telephone, Pennsylvania 2165. 


HARRY J. MOSCOVITZ, 10 W. 28rd 
St. 
Representing Knowles, Taylor & 
Knowles Co., dinnerware, and Hirsch- 
Malgood Co., decorated glassware. 
Phone Gramercy 1869. 


PHILLIPS, THISTLE & SMITH, 
INC., Onyx Building, 1107 Broad- 
way, at 24th St. 
Seneca Glass Co., 
and lighting glassware. 
China _Co,, dinnerware. 
Watkins 8634. 


lead blown table 
Pope-Gosser 
Telephone 


VAIL AND YOUNG, 200 Fifth Ave. 
Representing 
The Coshocton Glass Corp. 
The Belmont Tumbler Co. 
Sneath Glass Company 
Jackson Vitrified China Co. 
W. I. Tycer Pottery Company. 


HENRY WITTE, 48 West 28rd St. 
Representing Maryland Glass_ Co., 
Cumberland, Md., and Guerin-Poyat- 
Elite, Ltd., Dinnerware Lines. 


o Ost tsoavtagenessasnvngtaoi ee veceutecntseccvcatsesneavaceesean esse gevatnntY MUM TCE CC LUCCA 


Sixty-five 
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‘The Next Time 


you want 


A Job 
A Line 
A Salesman 
A Buyer 
or anything else connected with 


the China, Glass, Housefurnish- 
ing and Lamp Trades 


Advertise for it in the Classified 


Section of 


Crockery and Glass Journal 


and 


Get It 


40 cents per line for first insertion; 
20 cents per ted ee following in- 
Rates: ertions Seven words per line 
i Rien f initial charge oF pa 
ble in advanced 


Overlooking Madison Square, ‘‘Where Fifth Avenue Crosses New York’s Main Street” 


Haviland China 


Is Now Installed in Its Modernly Appointed and 


FASILY-REACHED NEW HOME 


1107 Broadway, at Twenty-fourth Street, New York 


It is a great pleasure for us to 
extend to our friends in the 
trade a cordial invitation to 
visit us in our new home 
which by reason of its very 
central location 1s accessible 
from all points. We are 


Haviland China Co., Inc. 


Telephone— Watkins 2967-2968 


TRADE MARKS 


gvila, 
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on white china 


DECORATED BY 
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on decorated china 


showing many new designs of 


GENUINE HAVILAND 
CHINA for the Spring sea- 


son which by virtue of their 


beautiful decorations and at- 
tractive shapes should not be 
overlooked. 
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devoted to 
aA) ae 


House- 


: Surnishings 
Lamps 
Gift Shop 


and fe 
Art G d , What’sn New i in er, York Show rooms— 
rt (Jo0adsS ) 
, two pages devoted to new items in the 
Doles ys trade that are attracting the atten- 
tion of buyers 


UZZANS) 2 


What the Potteries Are Doing and up-to- 
the-minute Glass News by Nivg ike 
Zimerman, our regular Pittsburgh 
and East Liverpool corre- 
spondent 
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Timely news of Chicago by J. H. Smythe 


Vol. 104, No. 10 


AWA NTT 


A complete list of New York Imports for 
MAR, 10, 1927 AGG the week 


NISSEN. 


=\\ 


&S Vfl 


Reliable Income Tax Information by M. L. 
Seidman, Certified Public Accountant 
and Income Tax Expert, who gladly 
answers Income Tax prob- 
lems for our readers 


Ny 
i 
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Will It 
Interest You 


To know the names of the best manufacturers and whole- 


salers in the lines you are interested? 


To know where you can get the goods you want? 


To know what the latest news of the trade is? 


To know how to increase the efficiency of your department? 


To have a permanent New York mailing address? 


To receive information about any particular line? 


To receive a reminder of coming events and activities? 


To be advised about important changes in the trade? 


To be listed in advance of your coming to the New York 


market? 


CROCKERY AND GLASS JOURNAL 


will do all these things for you 


Clip the coupon below and receive 
the paper regularly each week. 


DEMAREST PUBLICATIONS, INC., 
45 East 17th Street, 
New York. 


Gentlemen :— 


Please send the CROCKERY AND GLASS 
JOURNAL (including the Special Holiday 
Edition and Spring and Fall Buying Num- 
bers) to the following address for which .... 
enclose ...... fore acne year. 


SUBSCRIPTION PRICE 


Domestic 
$3.00 a year 
$5.00 for 2 years 


Canada 
$4.00 a year 


Soreign 
15.50 a year 


Crockery and Glass Journal, published weekly at New York, by Demarest Publications, Inc. Subscriptions, $3 per year. Editorial and Advertisi! 
Street. Entered as second-class matter September 2, 1920, at the post office at New York, under the act of March % 18 
Vol. ) 


Office, 45 East 17th 


104. No. 10. Mar. 10, 1927. 
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Three 


Ranked as a 
leader — a rank 
maintained by 
worthy achieve- 
ment, 


Body #iSou 
by narion Tanai 

\\ sy aS 

n¢ *"¢ 
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oo000 


{pe substance — the body — of 
Maryland is fine Ivory, an Ivory 
we are proud to offer as one of the 


most excellent expressions of potters’ 
technical skill. 


The soul of Maryland is an intan- 
gibly alluring quality that is pure art 
—a combination of beauty in form 
and in decoration. 


Body and soul, Maryland is wholly 
deserving of the admiration it has 
evoked from all sides. 


} 
lt 
| 
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\ 
VORY Pattern M-518—Many-hued sprays of flowers, pleasantly c \ 
contrasting with the mellow ivory background on which 
they have been strewn with a lavish hand, make a blithe 
a showing in this new, Maryland pattern. The formal 
aS embossment is distinctive with this shape. 


Tee Cain: Moule China-G Compana: 


EAST ae heae ls * OHIO 
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Yellowstone 
Dinner 
Service. 


Decoration Y-31 


The tremendous success achieved by the Yellowstone Dinner 
Service, Ivory body, octagon model, is an outstanding event in the 
history of the pottery craft. 


The Laughlin Establishment operates six plants, with a total 
capacity equivalent to one hundred kilns. Three of these plants, 
with an aggregate capacity of forty kilns, are devoted almost ex- 
clusively to production of the Yellowstone. The distribution of 
that shape alone for the last half of 1926 approached ten thousand 
dozens per day, all decorated. The daily production of Yellow- 
stone, if placed in line, would stretch ten miles. Imagine an un- 
broken line of decorated dishes, all in one shape, stretching from 
the Battery in New York to the Harlem River and three miles 
beyond, and you may have some idea of the daily sales of 
Yellowstone. 


There Must Be A Reason 


Homer-Laughlin China Co. : 


Newell, W. Va. and East Liverpool, O. 


TO 
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_OUTBABLING 
BABEL — 


sand dialects. This modern confu- 
sion of tongues outbabels Babel. 


Cardinal Mezzofanti, the greatest linguist 
the world has ever known, was acquainted 
with but one hundred and fourteen 
languages and dialects. 


How fortunate are we today when a 
simply-worded advertisement written in 
English and published in the CROCKERY AND 
GLASS JOURNAL makes its appeal to buyers 
all over the country. 


A postcard request will 
bring our rates. 


The CROCKERY and GLASS JOURNAL 


The oldest publication in the field. 
45 East 17th Street New York 
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KNOWLES, TAYLOR & KNOWLES 


Pe Pr Company at 
EAS. ELV EREOOL.. (OLDUOE 


KT&K 
IVORY 


HIS decoration 

No. 135 G is one 
of the many attrac- 
tive patterns that has 
made our Ivory line 
so popular. 


We invite comparison. 


ess 
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| Graceful 
| Dignified 


Distinctive 


These are the predominating 
_ characteristics of the productions 
in our offerings from these out- 
standing English Potteries 


| John Maddock & Sons 
| Royal Worcester 
Allertons 
Crown Ducal 
Greens 
Price Bros. 


English 
— « EGares 
of #lerit 


Royal Worcester Bone China 


If It?s Worthy Mlustrating the “BORDEAUX” in 
the Cartouche—and a well merited 
We Stock It name it is. Cheerful, suggesting 


| happiness, joy, prosperity. Ivory 
| rim. 


Open stock NOW 


| Maddock & Miller 
| INCORPORATED 

The House of Stock 
: 39-41 West 23rd Street 
New York 
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“The 
Guchantment 


NOTHER  combina- 
tion of beautiful col- 
ors;—flower and _ bird 
border of pinks,—blues, 
yellows,—all given rich- 
ness and strength by a 
foundation shade of blue 
on the outer edge. The 
entire rim is of a fine 
shade of ivory. The bowl 
of flowers in centre adds 
much to the finish and 
completeness of the deco- 
ration. 


Theodore Haviland Co. 


Imcorporated 


26 West 23rd Street 
New York 

: | 

ASSESS a ee 

: 

| 
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. Fifty business men _ representing of these abuses is now recognized as the immediate task 
es thirty-five trade associations, meet- of business self-government. Once that is done it can 
ap ing in Chicago under the auspices of move to higher levels and go into wide fields to set up 


the Trade Relations Committee of 
ii vamber of Commerce of the United States, decided 
it ere were many reprehensible trade practices which 
ec-orrection. These are ordinarily classed as unethical 

t vey fall also within the category of economic wastes. 

Avan indication of what business could do in the way 
sf-regulation or self-government it listed some of 

sipractices. Among these are: 

U ust returns of merchandise. 

Fiures to deliver at appointed time. 

M representations of merchandise by salesmen. 

U} reasonable cancellations. 

D ‘egard of shipping instructions. 

Sé'smen promising things employers can not fulfill. 

Scing competitors when line is stated to be exclusive. 

Sa'smen urging retailers to overbuy. 

Feures to confirm orders. 

Divering merchandise not according to samples or to 

‘citations in an order. 

AG a orders which can not be delivered. 

Dévering more than was ordered. 

Teing discounts not earned. 

are imperfect or soiled goods. 

Uleasonable demands for concessions. 

a vering invoice ahead of goods. 

ding up the necessary machinery for the correction 


standards of ethical business practice. 


Too Whether the tendency toward or- 


Much 
Organization 


ganization is heading toward ineffec- 
tiveness and confusion is a question 
raised by the Organization Service 
of the Chamber of Commerce of the United States, This 
it characterizes as a “dangerous centrifugal force” in the 
chamber of commerce field, resulting in the creation of 
innumerable special organizations each for a_ specific 
purpose. 

Multiplication of organizations, it is held, is threatening 
the efficiency that comes with unity of purpose. “It is 
the old, old question,” says the Organization Service, “of 
the sacrifices we are willing to make of our particular 
interests for the general interests. If we are going to 
let the immediate demands of financing a new activity 
result in the setting up of numerous independent and 
self-financed research and promotional activities in what 
is the chamber of commerce field, then we are going to 
sacrifice for one set of practical considerations the greater 
practical consideration of stronger, unified organizations 
of business interests in our communities.” 
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Czechoslovak Glass Products Enjoy World- 
wide Reputation 


The manufacture of glass is one of the oldest branches 
of Czechoslovak industry, the first glass works in Bo- 
hemia having been founded early in the eleventh century. 
It is estimated that the country has an annual manufactur- 
ing capacity of 415,000 tons of hollow glass, 132,000 tons 
oi plate and window glass, and 187,000 tons of special 
glass, says Commerce Reports. The fact that the Czecho- 
slovak domestic market absorbs only 20 per cent of the 
entire production makes it necessary for the industry to 
depend upon export trade for its existence. In recent 
years, however, the situation of the industry has been 
adversely affected by a variety of causes, notably high pro- 
rective tariffs and the keen competition of certain Euro- 
pean countries with depreciated currencies. 

A branch of the industry, known as Gablonz, includes 
a vast quantity of glass art goods and imitation jewelry ; 
the most important line of manufacture consists of glass 
beads and imitation pearls. For these products the types 
favored by different nations are made the subject of care- 
ful study and cataloguing; for example, amber and ruby 
colored bangles are much in demand on the Indian and 
Egyptian markets. British India, next to the United 
States, is the best customer for this kind of goods. 


Favorable Trade Balance Steadily Maintained 


Up to the present time Czechoslovakia has met with 
gratifying results in its efforts to find foreign markets for 
its goods; the balance of trade has steadily remained fa- 
vorable, even during the past three years when Czecho- 
slovak goods were called upon to face severe competition 
on the part of other European nations. For 1925, im- 
ports totaled 17,594,245,000 crowns ($526,900,000) and 
exports 18,798,953,000 crowns ($563,900,000). Pre- 
liminary figures for 1926 show imports valued at 15,263,- 
000,000 crowns ($457,890,000) and exports at 17,858,- 
000,000 crowns ($535,700,000). While the favorable bal- 
ance for 1926 is larger than in 1925, it was achieved with 
a smaller volume of trade than in the previous year, owing 
to the condition of depression which generally prevailed 
throughout 1926. 


Trade Relations Between Czechoslovakia and 
United States 


The year 1926 witnessed a strengthening in the trade 
with the United States. While Czechoslovak exports 
gained somewhat on the American markets, a greater va- 
riety of American imported products were to be found in 
Czechoslovakia. The imports of American raw materials 
are necessarily affected to some extent by the industrial 
situation, but the present low level of cotton stocks seems 
to presage increased imports of this commodity. Sales of 
American grain lost some ground last year, partly on ac- 
count of increased purchases of the Hungarian product 
and partly on account of favorable local harvests. 

Imports of American automobiles have been steadily 


increasing, and from present indications the progress 
fair to be sustained. The prospects for American tob 
lubricants, and machinery also are favorable. Among 
cles for which particularly attractive sales possibilitie 
believed to exist are household, store, and office equip 
toilet articles, and similar manufactured specialties e 
ing into daily personal use. 

[A Trade Information Bulletin, describing in deta 
resources, trade and finances of Czechoslovakia, has 
prepared by the Bureau of Foreign and Domestic ( 
merce and will be published shortly. It may be obt: 
direct from the Superintendent of Documents, Gor 
ment Printing Office, Washington, D, C., or througt 
of the district or cooperative offices of the bureau, 
price of 10 cents. | 


New Zealand Buys More American Goox 


Rapid progress is being made in New Zealand by Ai 
can exporters. QOne-fifth of all imports into the Dom 
during 1926 originated in the United States, as comy 
with 11 per cent for 1914, 16 per cent for 1924, an 
per cent for 1925. In a country thoroughly committ 
an imperial-tariff preference, this is a notable achieve 
and speaks well for the merits of American goods, 

There being no large wealthy class and none o 
really poor in the Dominion, wealth is well distributec 
the purchasing power of the population unusually 
Naturally such conditions lead to high living stand 
and manufactures that contribute to the individual’s 
being are in good demand. 

Probably no country in the world imports so mucl 
capita as New Zealand. About $190 worth of goods 
imported into the Dominions during 1926 for each \ 
1,354,000 inhabitants. Of this amount $80 worth | 
inated in the United Kingdom, $37 in the United S 
$17 in Australia, and $12 worth in Canada. 

The market is growing steadily as the populatio 
creases, and it merits the earnest attention of ever 
porter. | 
Trade Information Bulletin No. 418, entitled ; 
Zealand: Its Resources and Trade,” discusses the | 
Zealand market at length—Emmetr A, CHAPMAN, | 
merce Reports. | 


Bloomingdale Plans Building for Deliv: 

Bloomingdale Bros., New York, anticipating a nec 
the most modern delivery system, have purchased 2 
tire block in Long Island City, N. Y., 200 by 630 

The plans call for a six-story-and-basement reinii 
concrete building on the entire plot, giving a totalll 
area of about 882,000 square feet. This area is e 
lent to six or seven city blocks or twelve acres of! 
space. 

The greater part of this building will be used fi 
livery purposes. In part it will be a warehouse fot 
ing of several million dollars’ worth of furniture 
ding, house furnishings, china, glassware, rugs, ¢é 
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sum, toys, radios, phonographs, pianos, sewing ma- 
s, electrical appliances, household appliances, ete. 
me merchandise now being stored in the store build- 
‘t Lexington avenue, Manhattan, will be transferred 
2 new warehouse in Long Island City. In this man- 
it is explained, additional space will be available in 
\tore for the much-needed display of merchandise, 
inore selling space. 

fmomingdale’s claims to be the first department store 
te East to erect a combination warehouse furniture 
lemote delivery station as well as a garage building. 
iidea has been entertained in the West, but not in as 
¢ proportions as planned by Bloomingdale’s, officials 
re. 

[ere are many. features that will expedite delivery fa- 
ts—the new Aaa will be located near the New 
1) store—accefsible by the B. M. T. and I. R. T. sub- 
i for the Hunter’s Point avenue station is directly op- 
i the property. It is planned to erect a railroad sid- 
‘rom the main tracks of the Long Island Railroad, 


tvill run into the first floor of the building for the re- 
pof merchandise by rail. Trucks will have a receiving 
\ 
r 


also. 
» following departments are planned in the ware- 
i, A repair and paint shop and equipment for the 
ing of electrical trucks ; a piano factory for the com- 
teassembly and manufacture of pianos, vaults for the 
ree of furs as well as for repair rooms, storage facili- 
or office records, store supplies, such as sales books, 
rétationery and printing presses, workrooms for car- 
s,inoleums, awnings, window shades, draperies and 
ac tery. 
rl most modern facilities for care and comfort of 
plyes will be incorporated in this new building. A 
e(ia is planned, as well as recreation, club, shower, 
tad locker rooms. Everything will be on hand to 
mte the comfort of employes and in such a manner 
te service and salesmanship will be developed. 
1 most highly developed and scientific systems of 
wig” used in the transportation of merchandise from 
nnufacturer to the customer will be employed—eras- 
| a of error, delay and needless waste. 
building plans are being made by Abbott, Merkt 
¢ of New York. 


Retailers 


Ingo customs were ignored when W. M. G. Howse, 
Icst & Larimer Dry Goods Company, Wichita, 
Was unanimously re-elected president of the Na- 
ial Wholesale Dry Goods Association for the third 
{ New York, recently. 

x. Patrick, chairman of the nominating committee, 
lajed that the executive committee had requested that 
lwse accept another nomination because the plan 
‘ ‘loping a special committee to study distribution 
‘blas had originated, with him and the committee did 
a n it wise to “swap horses in midstream.” 


| 
| 
if Goods Men Plan Ad Drive to Reach 


= 


Other officers elected were: James M. Easter, of the 
Daniel Miller Company, Baltimore, first vice-president ; 
James Rae, of the Arbuthnot-Stephenson Company, Pitts- 
burgh, second vice-president, and George A. Fernley, 
Philadelphia, secretary-treasurer. 

The executive committee comprises the following 
wholesalers : 

Willis P. Munger, Burnham-Munger-Root Dry Goods 
Company, Kansas City; H. Dumesnil, Carter Dry Goods 
Company, Louisville, Ky.; W. A. Buchanan, Butler Broth- 
ers, New York; W. G. Patrick, Decker-Patrick Com- 
pany, Salt Lake City; William E. Darnell, Watson & Co., 
Philadelphia; Ernest W. Stix, Rice-Stix Dry Goods Com- 
pany, St. Louis; Fred R. Castle, Richardson Dry Goods 
Company, St. Joseph; W. R. King, William R. Moore 
Dry Goods Company, Memphis, and S. M. Bond, Root 
& McBride Company, Cleveland. 

It was recommended that a committee be appointed to 
consider a campaign of advertising by the wholesalers. 
This action was the result of a talk by Ralph K. Guinz- 
burg, vice president of the I. B. Kleinert Company, who 
stated at one of the earlier sessions that space could be 
secured in the leading trade papers for about $25,000 a 
month. He stressed the necessity of pointing outthe func- 
tions and importance of the wholesaler and in gefting this 
message across to retail merchants. 

One of the interesting sidelights of the convention was 
the address of S. R. Glassford, of Bliss Fabyan & Co., in 
which he pictured the position of the retail merchant as 
regards the other factors in the economic scheme of dis- 
tribution. 

“As expressed by one of our bankers here about a year 
ago,” said Mr. Glassford, “the situation today is that the 
manufacturer no longer occupies the saddle, but is doing 
the walking. Another way to put it is this, that the poten- 
tial capacity of the country to produce textiles has in- 
creased at such a rate as to pass, by some margin, the point 
of demand. In other words. we have had too many po- 
tential spindle hours in this country. Uncontrolled sur- 
plus of merchandise brought about what is best described 
as a buyers’ market, the uninterrupted continuance of 
which has proved to be disastrous to the manufacturing 
interests and uncomfortable—to put it mildly—for whole- 
salers’ interests. 

“The law of necessity is applying drastic remedies, but 
it is too soon as yet to say to just what extent the ills 
of the situation have been corrected. It is certainly much 
better today than it has been for four years.” 


Wages Raised 5.2 Per Cent in 26 Industries 


According to the monthly economic news letter of the 
Labor Bureau, Inc., “sixty-four wage increases and six- 
teen decreases were reported during February. - Half of 
the cuts were in textile mills, and more than half the 
gains were recorded by the printing trades. Advances of 
from 2c to 3c an hour were awarded railroad workers, 
dispatchers, conductors, trainmen and some of the shop 
crafts. According to the United States Department of 

(Continued on page 29) 


ager of the Federal Glass Co., Columbus, O., ar- 
rived in New York Wednesday. He expects to 
be here for several days in the interest of his firm. 


Ge IRGE S, DUNBAR, secretary and sales man- 


Edward Reiwald, of the A. J. Fondeville & Co., sales 
staff will leave next week on a short selling trip to Phila- 
delphia and Boston. 


Oswald Clayton, china and glassware buyer for M. E. 
Blatt Co., Atlantic City, and Mr. Maloney, who holds a 
similar position with the Callender, McAuslin & Troup 
Co., Providence, R. I., and R. Niehaus, china and glass- 
ware buyer for Scruggs, Vandevoort & Barney, St. Louis, 
were buyers visiting the market this week, placing orders 
for their departments. Others in town were Miss Mc- 
Murray, glassware buyer for the Steinbach store, Asbury 
Park, N. J., and Mrs. Jaime Sourasky, who was making 
purchases in glassware for “La Industrial,” Mexico City, 
Mexico. 


For the first time since last November, Miss West- 
chester 2nd, E. W. Hammond’s fast motor boat is in home 
waters. Miss Westchester arrived Wednesday from Palm 
3each and was shipped that evening to Larchmont, N. Y., 
her home waters, where she will have a good rest before 
competing in the regatta of a Boston racing association, 
next June. 


Louis Reizenstein, who has been spending the last month 
or so in New York in the interest of his glass decorating 
business, left Wednesday night for his home in Pittsburgh. 
While in New York Mr. Reizenstein made his headquar- 
ters as usual at Herman C. Kupper’s showrooms, 39-41 
West 23rd St. 


George Tonolla, of the Morimura Bros., Inc., sales staff, 
returned Wednesday from a selling trip that took him 
through the New England States, Baltimore, Washington, 
and Pittsburgh. George W. Brownley, salesman for the 
same firm left this week for a flying trip to Pennsylvania 
and parts of New York State. 


W. D. Stone and Mr. Johns, of the Perfect Glass Co., 
Cameron, W. Va., made a brief visit to New York last 
Friday to go over the local business situation with their 
representative Frederick Skelton. 


Arthur Mayer, of the Mayer China Co., Beaver Falls, 
Pa., dropped in last Friday for a chat with the concern’s 
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New York agent, Frederick Skelton. Mr. Mayer 
from New York last Saturday for Trinidad on a y 
trip. 


Thomas G. Jones, who as recently announced 
CROCKERY AND GLAss JoURNAL, has just taken 
representation of the Albright China Co., Carrollt 
in the New York market, has now on display at his 
room the new samples from the factory. Abot 
decorations shown on three shapes are included 
exhibit. 


“Sid” Thompson, head of Copeland & Thompso 
is scheduled to depart on Sunday for Boston from 
he will continue on west. He will be away until th 
part of June. W. J. Craig, also of the Copeland & 7 
son sales force, left Monday of this week and wil 
the road until June 1, covering the South and as f. 
as the Pacific coast. 


N. L. Lee, production manager for the past tw 
at the Libbey Glass Mfg. Co., Toledo, O., facto 
just recently been transferred to the concern’s Ne 
office to assist Manager R. I. Ratner. Announce’ 
made at the same time that hereafter this office i 
a direct factory adjunct and will in future han 
entire Eastern territory. 


Announcement is made through the New Yor 
of the A. H. Heisey Glass Co., that a contract 
closed to furnish the glassware for the Brigantini 
Atlantic City, N. J. Delivery is to be effected Ma 


J. S. Lauterbach, manager of the import china ar 
ware department of Louis Wolf & Co., is sche: 
depart next Sunday for the road covering territor: 
as Pittsburgh. He will be away until the first & 
May and upon his return home will take a short ‘¢ 
following which, on June 4th, he will sail for a Er 
buying trip aboard the Paris and will remain abri( 
September. 


Richard I. Ratner, manager in charge of thi 
Glass Mfg. Co. New York office, is now away (i 
to the Pacific coast. Mr. Ratner, who is takin 
forced vacation on account of eye trouble, is on 0}! 
Raymond & Whitcomb tours and according to the I 
will be away until the end of March. He writesh 
eyes are improving greatly. | 
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tesident Rosenfeld Offers Prize for 
Membership Drive 


us Rosenfeld, of Lazarus & Rosenfeld, the newly 
1 president of the Pottery, Glass & Brass Salesmen’s 
tiation, has generously offered a prize of a gold watch 
ve member who secures the largest number of new 
ers during the year 1927. Application blanks have 
‘nailed to members of the Association and it is cer- 
‘hat with the prize offered by President Rosenfeld 
‘een competition will prevail with a decided increase 
snbership as a result. 


| 3 2 eee eee 


cvin M. Knowles to Make Big Expansion 
alf million dollar expansion program was announced 
i} by the Edwin M. Knowles China Co., operating 
i at Newell and Chester, W. Va. Two Harrop type 
1) kilns are to be erected at the Newell Plant. Four- 
'pright kilns are to be raised to make room for the 
- Ins. 

1s improvement will increase the volume output of 
ies plant from twenty-one to thirty kilns. 


dimer Laughlin to Award Kiln Contract 


. mtinuous decorating kiln contract is to be awarded 
rly the Homer Laughlin China Co., who are awarding 
tt:ts for another plant at a cost of one million dol- 
. innerware plant extension in the East Liverpool 
ri this spring will total million and a half dollars, in- 
lit; the expansion program of the Edwin M. Knowles 
Neco. 


Federick Skelton Remodels Showroom 


‘h visitor to the showroom of Frederick Skelton, 
.cturers’ agent, in the Fifth Avenue Building, 200 
thve., will have a very agreeable surprise when see- 
tl place. 

hilarge entrance room has been completely remodeled 
rlecorated. Mr. Skelton is leaving nothing undone 
uhis salesroom on a par with the finest among the 
ie;c glassware representatives. 

‘htimprovements include the installation of handsome 
ro backed wall fixtures and mirror topped tables and 
-wighting system and fixtures. All of this makes a 
’ ‘tehing background for the lines of the H. C. Fry 
38 0., the Diamond Glassware Co. and the New 
“tisville Glass Mfg. Co., which are shown to much 


i 


er dvantage than ever before. French gray has been 


‘lo»d as the color scheme for the new fixtures and 
S| 
| 


| Leipzig Fair Opens 

hd nnual spring fair at Leipzig, Germany, was opened 
“cl 6th, under ideal weather conditions and with an 
‘al ttendance that easily equalled the record for the 
‘in day. Figures issued by the management showed 
tl first day’s vistors exceeded 100,000, of which 
‘Mere foreigners. There were 9,300 exhibitors, of 
more than 600 were foreigners. 
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The tendency was toward lower prices especially for 
staple articles popular in America. Business was brisk 
with quick bargains and, in the opinion of many American 
buyers, the best since the inflation period. 


New Namm Directors 


At the regular monthly meeting held recently, three 
new members were elected to the Board of Directors of 
the A. I. Namm Department Store, Brooklyn. They are 
Samuel Shapiro, Irving C. Fox and Edwin A. Godley. 

For the last twelve years, Mr. Shapiro has been with 
the store as furniture buyer. 


Mr. Fox has been general counsel of the Namm Store 
for the five years and in addition is assistant to the 
president. 


Mr. Godley became connected with the store five years 
ago as office manager and is now controller and a member 
of the Finance Committee. 

Officers of the store are: Benjamin H. Namm, presi- 
dent ; E. A. Baum, first vice president ; H. Neaderland and 
B. L. Brown, vice presidents; E. A. Godley, treasurer, and 
Irving C. Fox, secretary. Other members of the board 
are R. M. Baum, C. Namm;, E. Namm, S. Weil and T. 
Reed. 


Forestry Department to Hold Box Course 


The regular spring short course in box and crate con- 
struction offered by the U. S. Forest Products Laboratory 
here will be given April 18 to 23, according to an announce- 
ment from the federal laboratory. The container courses 
are given twice yearly for manufacturers and box makers 
who are interested in developing packages which will give 
adequate protection to merchandise with a minimum of 
lumber, shipping space and weight, and at a reasonable 
cost. 

The principles underlying good container construction 
are presented to the container classes by means of lectures, 
discussions, and demonstration tests. For making the 
demonstrations a 14-foot and a 7-foot box testing drum, 
a Sway-impact machine, and a number of universal test- 
ing machines are used. Some of the tests are planned to 
show advantages and limitations of different styles of 
nailed wooden boxes, of wirebound boxes, and of fiber 
boxes; importance of adequate nailing; effect of varying 
the number of pieces in sides, top, bottom, and ends; ad- 
vantages of hardwood ends and cleats; effect of using 
green lumber, and advantages of metal strapping; and 
tests of crates to show best types of construction for vari- 
ous loads. 

To insure adequate attention to the problems of the in- 
dividuals attending the course, each man is granted per- 
sonal consultations on his own problems with members of 
the box laboratory staff. Firms represented may submit a 
limited number of containers for inspection for possible 
improvements. 

The roster of firms represented in past boxing classes 
covers a wide range of industries. 


Dinnerware Business on Upward Trend 


UITE a few dinnerware manufacturers declared 


this week that new business has a decided up- 

ward trend, and that plants are working on better 
schedules than for several months. Especially is this said 
to be the situation prevailing at a number of potteries 
outside the East Liverpool district. 

Many department store buyers have been interested in 
dinner sets for special sales, and inquiry for this class 
of merchandise is rather active now. Where special sales 
have been put on, buyers have announced that dinnerware 
moved nicely, and that some exceptional values were of- 
fered the trade. In one particular instance, the sale put 
on by the B. Nugent & Bro. Drygoods Co., at St. Louis, 
Mo., a special was made of 100-piece dinner sets at $15 
was considered the “town’s talk.” 

Many other department stores have featured similar 
sales during the last few weeks, and these sales have been 
followed by the receipt of new business at the factories. 

The larger potteries in the local district are reporting 
active operations in all departments, and production sched- 
ules in some of the smaller plants shows a slight increase. 
Two local plants are absolutely inactive so far as clay shop 
production is concerned, and with no indication when op- 
erations will be resumed. 

Mail orders have been improving, although some days 
business is considered spotty. Steady shipments, however, 
are being made on all large contract business, and this in 
the main has to do with the merchandise wanted by the 
syndicate distribluting interests. 


Edward L. Carson European Rotary 
Representative 


Edward L. Carson, of the official staff of the Homer 
Laughlin China Co., has been selected as a representative 
of the East Liverpool Rotary Club to represent that civic 
organization at the international meeting that will be held 
in Sweden next June. Mr. Carson has made application 
for his passports, and will sail from New York late in 
May for Europe. 


Southern Potteries Completing Extensions 


Factory extensions are now being completed at the plant 
of the Southern Potteries Co., Erwin, Tenn., which in- 
cludes the completion of a new double decorating kiln. In 
addition the most recently designed machinery for the 
decorating department is also being installed in the deco- 
rating department. The entire decorating shop of this 
plant will be equipped with these machines within the 
next few months, all of which will add materially to the 
output of decorated ware. 
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“We are operating this factory at capacity,” sugge 
Charles W. Foreman, president of this company, 
week, ‘‘and from a business standpoint I would say 
1927 seems to indicate that we will work our Edwin ] 
full time throughout the year.” 

Recently this firm has added a number of new patt 
on its Ransom octagon and plain shapes, which are b 
featured this year in a white body. 


Ivory Body Demand Keeps Steubenville B 


The steady increase in demand for Ivory body din 
ware has caused the two plants of the Steubenville 
tery Co., Steubenville, O.. to be operated about full 
on this production. Ivory body has almost entirely 
planted the old white body lines,’ commented H. D. \\ 
ringer, head of this company, Wednesday. “My pers 
observation is that ivory body will be a good retail pr 
sition for years to come,’ Mr. Wintringer said. 


“Holding Own” Says Guy E. Crooks 
“We are holding our own with all the other dinenn 
plants,’ was the view expressed this week by Guy 
Crooks, of the Crooksville, (O.) China Co., whic 
taken to mean that the plant is being operated on a ra 
active schedule. The new decorations featured by 
factory during the January market season are in 
good demand, according to Mr. Crooks. 


George Dinkel Representing Albright 
Announcement has been made by J. I. Lore, of the 
bright China Co., Carrollton, O., that George Dinke 
93 Summer St., Boston, Mass., has been made the | 
England representative for this interest, which alsc 
erated a plant at Scio, O., in addition to one at Carrot 
Thomas G. Jones, 200 Fifth Ave., New York, has | 
appointed the Metropolitan district representative for § 
two plants. | 
The general dinnerware lines of both of these fact 
will be displayed in detail by both these representatns 


Younker Bros. Takes Harris-Emery Co. Si 


Western dinnerware salesmen have advised home «i 
that stock of the Harris, Emery Co., Des Moines, Tah 
been transferred to the Younker Bros. store, the t! 
interest having recently announced having purchase! 
business of the former. About 200 of the employe 
the Harris, Emery store have gone over with the Yolk 
Bros. store, and the New York offices of both storesl@ 
been consolidated, it is announced. It is also said tht 
china and glass section of the Younker store will bel 
mented as a result of the consolidation of the tw! 
terests. . 


| 
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National Ivory Dinnerware Takes 


Jur new line of ivory dinnerware had an excellent 
stion at the Pittsburgh show, and has been moving 
ely ever since,” declared Frank P. Judge, Jr., sales 
iger for the National China Co., Salineville, O., 
(nesday. “Our ‘sweet pea’ decoration and our new 
> borders are commanding a heavy volume of busi- 
¢ and it appears to us that the retailers are having 
(lent results with these lines.” 

@ncerning the outlook for business for the current 
4 Mr. Judge said: “Business will have to be sought, 
ere will be practically no voluntary buying as we ob- 
-. the situation now. If sales are to average better 
v last year, a lot of hard work will have to be done by 
‘sales department of all lines of business, and _ this 
21s that we are going to best efforts forward all the 
1? 
| ————— 
' Carrollton on go Per Cent Basis 

he plant of the Carrollton Pottery Co., Carrollton, O., 
rw operating on a 90 per cent basis, it was announced 
ieweek by Roy E. Henderson, president of the corpora- 
1! “While we do not anticipate anything unusual in the 
wof business for the balance of this year, we believe 
3 will be a good average business, consistent with the 
n for all those who attend to their job and give it a 
«¢ working,’ Mr. Henderson suggested. 

“Je are going to continue the production of our ‘Su- 
rr’ shape in white wear, and only recently have added 
vial new border patterns to our sample lines. Our 
1 luster rim with border decorations has met with an 
vial heavy demand from the general trade, and we are 
wpreparing for an increase of business in this line of 
cation.” 

Leal conditions have considerable to do with dinner- 
ut in the opinion of C. Pinkney Jones, president and 
nal manager of the George V. Millar Co., of Scranton, 
.. who this week said: “Due to the lack of demand 
rinthracite coal, which may in a large part be attrib- 
(20 the temporary use of anthracite coal substitutes as 
reilt of last year’s coal strike, business throughout the 
tlacite region has been rather quiet this winter. The 
nial outlook for busines in this section for the balance 
t» year is not particularly promising. However, as the 
mad for the finer grades of dinnerware and glassware 
p(ds upon the spring and fall weddings and other func- 
m, we are looking forward to a fair business this year 
0° retail department.” 


Morris Bergman Visits East Liverpool 
Mrris Bergman, of New York, made his first visit 
tl East Liverpool market last week since early in Jan- 
ty He came here for the purpose of buying for both 
mliate and future delivery. 


Dklahoma Wants Better Grade Ware 


T): demand for the better grade of ware is increasing 


Striking the Key Note of 
COLOR DECORATION 


The surface decoration of glass and pottery thru 
the use of Color is a most important problem of 
the up to date decorator. 


Colors must harmonize in order to produce a 
decoration that is pleasing and enduring. 


The R & H color service staff is prepared to give 
valuable suggestions without cost. 


Write for our new Color Har- 
mony Chart, a very valuable 
dictionary of Color terms and 
chart showing the relation 
of one color to another. 


St 


REO. U.S. PAT. OFF. 


COLORS and SERVICE 


“he 
ROESSLER & HASSLACHER CHEMICAL. 
709 Sixth Avenue, New York 


“America’s Leading Ceramic Material House’ 


Chicago New Orleans Pittsburgh 
Philadelphia Boston Cleveland 
Baltimore Kansas City Trenton 


San Francisco 


rapidly in the Oklahoma territory, according to D. L. 
Parkhurst, manager of the hotel department of the Doc 
and Bill Furniture Co., of Oklahoma City, Okla. This 
house handled hotel and restaurant ware exclusively and 
has never been interested in dinnerware. 

“Since the first of the year the demand for hotel china 
and glassware has been very good,” Mr. Parkhurst said. 
“The prospects for the future are very bright, and we are 
anticipating a good steady trade. Our business and pros- 
pects are due mainly to oil developments within the reach 
of Oklahoma City, and this development is increasing 
rapidly. The demand for a better grade of ware is in- 
creasing rapidly, many hotels and restaurants that have 
been using the semi-porcelain lines of hotel ware chang- 
ing to the better grades of American hotel china. And the 
same can be said about glassware—the better grades be- 
ing in heaviest demand. Because of the present situation 
in this respect we are being forced to make greater an- 
ticipation with our orders for these lines of china and 
glassware.” 


New York Interests After Citizens 


New York interests are said to be negotiating for the 
purchase of the plant of the Citizens Glass Co., at Barnes- 
ville, O., according to information reaching this district. 
The property has been idle for about two years. Intent 
of the proposed purchasers of this property has not been 
made known. 


GLASS FACTORY ACTIVITIES 


AND PITTSBURGH NEWS 


Pittsburgh Inaugurates Business Boom 


HOLESALE and jobbing interests located in the 
immediate Pittsburgh territory have sent out 
over 100,000 invitations to merchants handling 

all kinds of merchandise to Visit this market during the 
week of March 14.19. In fact, the proposal is the largest 
business building proposition of the character ever inaug- 
urated by Pittsburgh interests. 

The plan which originated with the Pittsburgh Chamber 
of Commerce, with special work being done by the whole- 
sale and jobbing division of the Chamber, has gone over 
big from the very beginning, and as a result the china and 
glassware lines sold by jobbers and resident agencies 
here will be included in the market week. 

It has been estimated by the officials of the Chamber of 
Commerce that over 100,000 merchants are doing business 
within a radius of 200 miles of Pittsburgh, and as a result 
all of Western Pennsylvania, Eastern Ohio and West Vir- 
ginia and a part of Maryland has been included in the 
large mail list. Although the plan is the first of the char- 
acter ever designed here to put forward a regular “Market 
Week” responses already received from the early invita- 
tions sent out indicate that the market will be literally 
flooded with buyers of all kinds of merchandise during the 
forthcoming week. 

In connection with this big feature, it has also been rep- 
resented that as a result of statistics gathered by the Pitts- 
burgh Chamber of Commerce, upward of $12,000,000 is 
invested in buildings and stocks of local department stores, 
and not a small portion of this investment represents 
merchandise in the china and glass sections of these stores. 
Considering the population of the Pittsburgh district, the 
territory is better provided with modern department 
stores than any other community of the same size in the 
United States. 


Decorated and Colored Lines Active 


“Colored and decorated glass lines have shown much 
activity during January and February, and it is our be- 
lief that sales will continue to increase as the season 
advances,” suggests A. A. Blankenmeister, in charge of 
the china and glass division of the B. Nugent & Bro. 
Drygoods Co., St. Louis, Mo. “Our sales in this de- 
partment for the first two months of the current year 
are very much in excess of the records for the same 
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months a year ago. We are looking forward to gi 
increased sales during the next month or so, and a 
annual anniversary sale will take place this month 
will put before the people a larger and more widel 
lected line of dinnerware and glassware, and at e 
tional prices, which leads us to believe that we will 
pass all former sales records.” 

A few weeks ago this firm put on a sale of Ame 
dinnerware, offering a set of 100-pieces at $15, an 
exceptional value, and although this sale went over 
there was a corresponding increase in the sale of ¢ 
ware. It has been explained that by the featurin 
one line in the department, larger sales were mac 
other sections also. 


West Fears Increase in Import Volume 


“The only thing the glass manufacturer has to 
this year is the increased volume of imported deco 
and colored glassware,” announced Charles H. We 
the Westmoreland Glass Co., this week. “This lit, 
goods is coming into New York and other eastern; 
board cities in very large volume. Whether the pj 
eventually will buy this imported glassware remai 
be seen, but there is one fact that cannot be denied 
that it is impossible for the American glass ma 
turer to compete with low wages paid in European 
tries.” So far as the Westmoreland company is{ 
cerned, the management is looking forward to good} 
ness during the current year, and this view isi 
because of the fact so many distributing interest} 
placing orders in large volume, and this volume iff 
confined to any individual territory. “We are ot 
opinion the financial situation is very good, and v' 
not think that any merchant has an excess sto 
glassware. I have just returned from an eastern jf 
Mr. West continued, “and I found trade very gol. 
the cities I visited, and I must say that I did not he? 


. 


dealers complaining about business.” 


f 


Aladdin to Operate Lippincott Plant 


The Aladdin Industries, Inc., Chicago, IIl., is the! 
est that will take over and operate the former plant | 
Lippincott Glass Co., at Alexandria, Ind., it was 
cially announced a few days ago. The company is al 
sidiary of the Mantle Lamp Co., Chicago, TL, | 
has been engaged in a heavy export as well as de’ 


business. S. V. Johnson is the president of th 
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interest and will be in official control of the Lip- 
tt factory, while S. D. Goodwin will be factory su- 
rtendent. 
dC. W. Davis, vice president of the Chicago com- 

will be chief of the research and engineering sec- 
wat the Alexandria plant. 
et by the company at Chicago will be made at Alex- 
da, and a number of the Chicago departments will 
moved to Alexandria. 


J. F. Walter will be employment manager 
All chimneys and shades 


It is also proposed to manu- 
“jr the Aladdin thermos jar at this factory. The 
u will be operated on an open shop basis, although 
bius system has been determined upon also. 


<ufmann to Decrease Outstanding Stock 


Te Kaufmann Department Stores, Inc., of Pitts- 
ri has announced the intent to decrease the 14,250 
4s of outstanding preferred stock to 13,500, and 
250 shares have been called at a price of $125 and 
2d dividends. The annual statement of this store 
itias been mailed to stockholders having to do with 
1926 balance sheet shows net profits for 1926 after 
sion was made for all Federal and State taxes of 
73,802 and after dividends of $695,000 were paid on 
» referred and common stock there was $1,008,797 
di to surplus. The balance sheet and statement is 
diy financial experts to have been, the best the com- 
a! ever produced. 


No. 1820—5 part Relish With Cocktail Center 


Westmoreland Glass Co. 


Grapeville, Pa. 
| Manufacturers of 
Ih Grade Glassware, Plain Cut and Decorated 
For Gift Shops, Florists and Table Use 


Representatives 

| NEW YORK PHILADELPHIA 

l. C. Gray Co., Fred Stott, 

{ 200 Fifth Avenue 1007 Filbert Street 
BOSTON SAN FRANCISCO 


Himmelstern Bros., 
718 Mission Street 


LOS ANGELES 


41 Pearl Street 


\L. P. & H. F. Hunt, 
| Traveling Representatives 


|. B. Reineck, Himmelstern Bros., 
1422 E. Marquette Road 643 S. Olive St. 
CHICAGO SEATTLE, WASH, 
_ A. Keel Himmelstern Bros., 


EAST LIVERPOOL Terminal Sales Bldg. 


Hazel-Atlas Decreases Directors 


At the annual meeting of the stockholders of the 
Hazel-Atlas Glass Co. held at the Chamber of Com- 
merce, Wheeling, W. Va., it was determined to de- 
crease the number on the board of directors from nine 
to seven. 


Marion Glass Operating Three Day Tanks 

Three day tanks are now being operated by the Marion 
Glass Co., Shinnston, W. Va., in the production of a line 
of novelties. This factory during the last few weeks 
placed a new item on the market, it being a combination 
flower vase. It comprises a main receptacle and a plu- 
rality of auxiliary receptacles removably connected to 
and supported by the main receptacle, and all designed 
to form a vase or support for flowers, leaves, ferns or 
other growths. The new item is now being marked 
in colored glass or decorated and the latter in different 
colors. “We're working full time and are finding busi- 
ness conditions decidedly improved to what they have 
been,” suggested Peter Vigigano, general manager of this 
company. 


Sears-Roebuck Has Memphis Retail Unit 
At a cost of over $1,000,000 the Sears-Roebuck Co. 
have obtained a building permit for the erection of a 
(Continued on page 22) 
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Particularly 
Charming 


Is this bowl with low candlesticks 
to match—the newest addition to 
our No. 101 line of stemware and 
other tableware items. 


The series of rings—a feature of the 
shape—adds a note of individuality. 
Made in crystal, amber, green or rose. 


REPRESENTATIVES 


New York Boston 


4 
ea 
fq Chicago 
| Paul Joseph, Murt Wallace, 
1 


F. T. Renshaw, 
200 Fifth Avenue 157 Summer St. 30 E. Randolph St. 


Philadelphia San Francisco Baltimore 
Joseph Tomkinson, Marsh & Kidd, Harry T. Thomas & Co., 
1104 Arch St. 617 Mission St. 29 S. Hanover St. 


Factory Representative 
E. B. Hill, Washington, Pa. 


What s New in New York Showroom 


William G. Mueller’s New Showrooms Most 
Attractive 

Buyers who have visited the new and delightful show- 
rooms of William G. Mueller at 35-37 West 23rd St., have 
shown their appreciation for the new Thun-Porzellan- 
fabrik dinnerware, made near Kalsbad, and the W. Mannl 
(Bavaria) one-half thick cups and saucers on display 
there. Mr. Mueller, who recently returned from Europe 
to open up his 
new showrooms 
with the afore- 
mentioned lines 
is showing un- 
usual dinner sets 
One the? Thun 
ware in flat 
plates with 
wicker emboss- 
ment and full 
rim widths. The 
designs — which 
are hand painted 
are in floral and 


conventional ge- 
ometric patterns. The rims are covered with full ivory 
which makes a cheerful combination with the colorful 
border and design in center of plate. There are about 
six patterns of this character that invite particular atten- 
tion. A futuristic type of decoration in striking strength 
of colors composed of coral red, blue, green and yellow— 
all handpainted, makes a very unique display and promises 
to be most popular. In contrast to these more or less 
spectacular types are the plain shapes with a great variety 
of decorations and pleasing borders with full rims. The 
Thun factory is also producing an all over ivory color 
which makes a very fine appearance. Then there is a 
footed shape of empire character consisting of a laurel 
wreath in coin gold framed both sides with narrow light 
blue bands which again are edged with black lines. The 
handles are in full gold. One of the features of the 
Mueller showrooms is a most complete display of cups 
and saucers numbering more than 150 designs and shapes 
in all. These include a large display of St. Dennis tea 
and coffee cups as well as of the low teas in solid colors 
and floral designs. These are all of the one-half thick 
variety for which there is a strong demand. They are 
arranged in a special section of the showrooms and make 
a most attractive display from which buyers may make 
their selections as they are lined up on rows of shelves 
that make comparison a simple matter. 


New Reve Shape Introduced by Guerin 
Advance samples of their new Reve shape, have just 
arrived at the new salesroom of Guerin, Pouyat, Elite, 
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Ltd., the French importing firm, 39-41 West 23 
The name “Reve,” the English interpretation of 
means dream, is most appropos when applied to this 
Entirely different tells the whole story. In its prod 
the firm have accomplished a notable achievement. 
cover dish has a round foot one eighth inch high 
which the sides round gently out to a point half w 
From there a more preceptable, yet graceful, bulge 
ticeable rounding up to the rim. The idea has prod 
most uncommon wave like effect, which in fact 
key note of the entire idea. The rim of the dish 
tinctly overhung and here again the waving contour i 
effectively employed. The cover rests on a quarte 
flange running around the inside of the dish. Th 
pose of this is twofold, inasmuch as it also preven 
contents spilling over. It is rather low and the same 
ing wave like design is carried out and brought up t 
a broad low handle. The edge of the handle is wv 
out in miniature in a manner identical with the rim 
dish. For consistent grace the shape is one that 
be a task to improve upon. As mentioned above 
few advance samples have been received, but a cc 
hensive assemblage of novel and beautiful decorative 
ments are promised shortly. From what has alread 
seen of the line the additions will be looked forw; 
with interest. 


New Silver City Creations at Cox & ( 

Cox & Company, 120 Fifth Ave., have just ] 
on view an extremely interesting and quite uw 
display of decorated glassware from the Silver 
Glass Co., Meriden, Conn., which factory tha, 
sent in the New York market. Bowls, candy 
vases, high and low comports, handled trays, c| 
sticks, cheese and crackers, ete., comprise only a 
number of the items shown. The decorative | 
ments are beautiful, both in fine workmanshi| 
quality. A fascinating stone engraved grapevir 
leaf idea with lovely large bunches of grapes is | 
the outstanding designs. Special mention shor 
made of a stunning nine inch vase which stan! 
prominently in the display. Perfect proportio 
utmost grace are combined in this exquisite) 
which lends itself ideally to the decorative moti 
entire line may be had in either green or amb} 
sides crystal. 


if 


Flame Pottery—What Is It? | 


Here we have something absolutely unique in a 
tery to acquaint the buyer with. Unique not only 
pearance, but in the method of making. The tol 
making will at once attract the prospective pur 
When acquired. a piece of flame pottery will alwa’! 
source of interest to the possessor, as well as gil 
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wuine pride of possession. Visualize the rare beauty 
this pottery, with all the color harmony of the rainbow, 
| flame-swept tints of a tropical sunset or the play of 
ered moonlight on an opal sea and you will have a 
nt suggestion of the loveliness of flame pottery, the 
yest-oldest art in decorative pottery. We say the new- 
oldest art, because it represents the restoration of the 
hanted art of fire painting, lost to the world two thou- 
d years ago and rediscovered by T. A. Brouwer, a 
lern ceramist. The process of making, or firing, is an 
portant scientific rediscovery, making it possible to so 
uence and control the actinic rays of pure heat in a 
wrless glaze so as to catch and hold the exquisite pris- 
‘ic color lights of the highest temperatures. This pro- 
ies the most brilliant and beautiful color effects ever 
‘ined, without the introduction or application of color- 
} substances. No duplicates are possible as the delicate 
jery markings are beyond human control. The ware 
jnade by the Ceramic Flame Company, Inc., West- 
apton Beach, L. I., successor to the Brouwer Pottery, 
/blished in 1891. The concern maintains an office and 
Jsroom in the Metropolitan Tower, 1 Madison Ave. 
J; is in charge of Axel G. Lober, Sales Manager for 
uconcern, who is well known in the trade through his 
1 association with the Royal Copenhagen Porcelain 
¢ as American manager. 


| Borgfeldt’s Comprehensive Display of 
American Pottery 


20. Borgfeldt & Co., 111 East 16th St., have on view 
nie fifth floor of their building one of the best displays 
Eirpitic pottery and dinnerware to be seen in a long 
hye. A feature of the exhibit is the large and varied 


ule of new patterns they are offering. These are to be 


2¢ in many striking and attractive decorative effects. 
i of them are of the all over type such as are much 
1 gue at the present time. There is also a line of ivory 
0 dinnerware that deserves special mention inasmuch as 
ts already received a tremendous reception by the 
ra: during the comparatively short time it has been 
hen, Among the many treatments, one that at once 
ates the eye shows a fanciful floral motif which is per- 
ay best described as a combination of flowers resembling 
{ppy and thistle. Here colors of soft yellow, deep 
ed purple, blue and green tinted leaves to match are 
yo'ed out in a lovely way. Completing the treatment 
5 édark tan edge line. Looking further, may be seen a 
nent fancy pieces such as salads, berry sets, cake plates 
nccake sets which are featured in a larger and better 
ssitment than the firm has ever shown before. The 
an type of charming decorative schemes are applied 
et'as well, while the colors are many and in exceptionally 
9G taste. There are also a dozen or more brand new 
reenents on waffle and syrup sets, that will suit the most 
mital and when it is considered at what extremely at- 
Fave prices all of these lines are offered, it is not diffi- 
ulto understand why they are popular. 


Copeland’s Charming Shanghai Pattern 


The reputation of Spode bone china needs no introduc- 
tion, while quite in keeping with the high standard of the 
ware are the splendid decorative treatments the line may 
be procured in. Illustrated herewith is the popular Shang- 


hai pattern on the Hamburg shape, which is shown among 
many other interesting patterns at the showroom of Cope- 
land & Thompson, Inc., 206 Fifth Ave., American repre- 
sentatives. This treatment exemplifies a fine type of the 
early works of Spode and shows a leaning towards the 
Chinese. His judgment in the selection of this style motif 
has proven to be a wise one, due to the fact that this 
character of decoration fits into all periods and all times. 
The treatment employs a butterfly and beetle scheme which 
according to Chinese tradition is symbolical of the Em- 
peror and Springtime. The floral design is of the Haw- 
thorne type. Colors in rich warm enamels of blue, red, 
green and yellow have been employed in this pattern while 
the edges are finished in burnished gold with richly traced 
knobs and handles. This motif dates back to 1825 and 
the Hamburg shape goes back to the very earliest crea- 
tions of Spode. It is quaint, much out of the ordinary 
and lends itself in an ideal manner to this informal design. 


Charming Wedgwood Samples Arrive 

Josiah Wedgwood & Sons, Inc., 255 Fifth Ave., are 
showing the newest additions to their lines which have 
only recently been received. These include several new un- 
derglaze enamel earthenware dinnerware treatments. Each 
and very one is excellent and in addition to this there 
are also a new range of earthenware salad plates. In 
embossed Queensware there are many lovely items, promi- 
nent among which are some delightful reproductions of 
old fashioned candlesticks, while in china dinnerware are 
to be seen several new enamel patterns. Many new treat- 
ments to their already extensive line of bone china service 
plates have also been placed on view, in new effects that 
offer some genuine surprises. Among their dinnerware 
offerings one decoration meriting mention is their Rich- 
boro. This is shown on the Catherine shape and is most 
pleasing and original in its conception. It is very Spring 
like in its effect and shows a background of green grass 
from which are growing beautiful garden flowers in col- 
ors of pink, orange, mauve and green. The motif is fin- 
ished off perfectly by means of a green edge. 
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February Sales Show Decrease 

EBRUARY sales figures of Montgomery Ward and 
Fk Sears, Roebuck, the two leading mail order houses, 

show decreases in both instances. Sears, Roebuck 
and Company reported February sales at $20,966,268, as 
compared with $21,422,557 in February, 1926, a decrease 
of 2.1 per cent. The company’s sales for the first two 
months of the year were $43,046,542, as against $44,013,- 
462 in the corresponding period of 1926, a decrease of 
2.2 per cent. Montgomery Ward’s February sales totaled 
$14,184,130, as compared with $14,844,720 in February, 
1926, a decrease of 4.45 per cent. Sales of the first two 
months were $27,341,184, as against $30,111,666 last year, 
a decrease of 9.20 per cent. 


F. F. Bryant, of the Monongah Glass Co., was here last 
week visiting his company’s Chicago representative, F. T. 
Renshaw. 
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Duncan & Miller are showing some exceptionally 
pieces in the display rooms of F. T. Renshaw, Chi 
representative. One of the outstanding features is 1 
new spiral optic tea goblets in rose, crystal, ambe: 
green. Another fine line displayed by F. T. Rensha 
the glass dinnerware manufactured by the Co-oper: 
Flint Glass Co., Beaver Falls, Pa. A complete servic 
rose glass of rare simplicity in design, is proving ~ 
popular. A vanity box of three compartments in 
glass, is another attractive feature of this display. 


Earl W. Newton, head of Earl W. Newton & A 
ciates, 9 N. Wabash Ave., reports an excellent dem 
for Rock Crystal table glassware in all forms. Mr. h 
ton says the better trade is turning to Rock Crystal y 
in spite of the continued large sale of colored glassw 
Mr. Newton’s rock crystal plant in Ohio is working 
time and turning out some of the best quality ware of 
type made in this country. Rock crystal is popula: 
stemware and salad plates. Gildeano Spanish Mode } 
rors are another product of the Newton plant whic 
going excellently at this time. The Newton display 
cludes the Economy glassware line, a new feature of 
line being the fountain optic stemware and “bubble” g] 
ware, with the bubble in the glassware appearing at def 
intervals throughout the glass. 

A March Sale Special at the Boston Store this \ 
was 100 piece dinner sets of American Porcelain at $2) 
Values in this sale are said to have sold regularly at 
and $40. Hillman’s featured a sale of Princess | 
Aluminum ware in all styles of kitchen utensils at | 
each. A special sale of wrought iron lamps at $8.95! 
also held at this store. Imported china dinner sets i 
Dresden flower decorations and gold line edges and | 
dles were a quality offering at The Fair at the poy! 
price of $29.98 for 100 piece sets. 


Chain Stores’ Sales Greater in Februat 


Four chain store companies which issued repor! 
February sales showed increases as compared with Fi 
ary, 1926, and all but one showed sales for the n 
higher than those of January, despite the greater nu! 
of business days inthe latter. 

The W. T. Grant Co., operating general mercha! 
stores, reports sales of $2,248,718 for February, or 
than 15 per cent greater than in February, 1926 
$43,497 more than in January, 1927. 
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sssed an own 
things, Cuttings Phone 
eiidescent. Central 3497 9 North Wabash Ave, 


} 
TE SEBRING POTTERY CO. 
} SEBRING, OHIO 
Cuas. L. SEBRING, President 
' L, GERALD, Chicago Representative 


666 Lake Shore Drive 
! FURNITURE MART 


Room 1008 


me: Superior 4100 Room 980 


i) 


| ~ 
“oruary sales of the John R. Thompson Co, amounted 


$117,840, as compared with $1,117,150. in February, 
4a gain of $690. Sales for the first two months were 
$2,585, against $2,210,815 last year, an increase of 
:'770, or 5.9 per cent. 

Ses of the Metropolitan Chain Stores, Inc., for Feb- 
: amounted to $693,055, against $583,308 in Febru- 
926, an increase of $109,747, or 18.8 per cent. They 


EARL W. NEWTON AND 
ASSOCIATES 


IMPERIAL GLASS CO. 

ECONOMY GLASS CO. 

NATIONAL CHINA CO. 
OWEN CHINA CO. 


The Atlas-Globe China Co. 


IRA A. JONES CO. 
9 North Wabash Avenue 
Representing: 


Pope Gosser China Co. Seneca Glass Co. 


Susquehanna Cut Glass Co., Coshocton Glass 
Corp., Burke Studios, Vesta Studios, Heule 
Studios, Lamps and Shades. 


Phone: Central 3236 


THE UNITED STATES 
GLASS CO. 
30 E. Randolph Street 
Walter B. Lazure, Chicago Representative 


OUR CHICAGO DISPLAY ROOM CON. 
TAINS COMPLETE SAMPLE LINES 
DIRECT FROM CUR FACTORIES. 


NILES, OHIO 
E. J. Benyamin, Resident Agent 
PERMANENT DISPLAY ROOM 
AMERICAN FURNITURE MART 
666 Lake Shore Drive 


Phone Superior 4100 


exceeded those of last January by $38,539, or 5.9 per cent. 

The J. J. Newberry Co. reports February sales of 
$630,582, against $387,698, an increase of $242,884, or 
62.6 per cent, over February, 1926, and an increase of 
$45,653, or 7.8 per cent, over January, 1927. Sales for 
two months were $1,215,511, against $775,618 for the 
first two months of 1926, an increase of $439,893, or 56.7 
per cent. 


= = 
if bios. 2 
«ial Bonus on Furnishings at Emporium 


[: home-furnishing sections of the Broadway Depart- 
nStore, of Los Angeles, offers a “bonus plan’? which 
uses to be of great mutual profit to the owners of the 
rand the employes concerned. 


[. home-furnishing department is conducted with the 
1 handling the furnishing of private residences, and 
‘tm “private residence” is understood to cover houses, 
$‘own-your-own apartments” or rooms furnished as 
viz homes. Patrons of the department are given the 
vs of skilled interior decorators, competent to give 
i on problems of home comfort or beauty, and it is 
einecessary to sketch an entire room to make clear 
et each separate piece may be placed to the best ad- 
ite and to produce the ultimate in beauty and har- 
nin the color scheme. This service is offered without 
y sarge and this leads us to the bonus plan. 

\i employe who enrolls a prospective customer with 
‘tne-furnishing department is eligible to a bonus, sub- 
t certain rules, and this bonus will be 1 per cent of 
tT purchases made in the contributing departments by 
¢stomer within a period of sixty days from date of 
‘olag, with exceptions as follows: 

fa In case of purchases made in the employe’s own 
ai nent. 


Lie 


(b| In cases where the total net purchases do not equal 
€x2ed $250. 
(c'In case of purchases not written on home-fur- 
‘| sales checks. 
d) In case of purchases made in any of the contribut- 
dyartments before enrolling. 
1 per cent bonus will be paid on or before the fif- 


teenth day of the month following the expiration of the 
sixty-day purchasing period. 

The contributing departments include domestics, drap- 
ery, china and glassware, stationery, clocks, linens, baby 
carriages, art needlework, pictures and mirrors, furni- 
ture, house furnishings, rugs, door mats, etc., electrical ap- 
pliances, silverware, art gifts, domestics, bedding, phono- 
graphs, pianos and radio sets, carpets, linoleum, etc., lamp- 
shade materials, etc. 

The rules governing eligibility to bonus are as follows: 

1. The customer must be enrolled with the home-fur- 
nishing department by an employe of the Broadway De- 
partment Store. 

2. The employe must go personally to the home-fur- 
nishing department and enroll the prospective customer. 

3. The hour, the date, the customer’s name and address 
and the employe’s number are to be entered on the proper 
form by the clerk in the home-furnishing department and 
the form signed by the employe. 

4. The claim to a customer will be given to the employe 
who first enrolls the customer. 

5. The total net amount purchased must be $250 or more 
within the sixty-day period. 

6. It is understood and agreed that the distributions 
under this plan are voluntary distributions by the Broad- 
way Department Store and are in no sense a part of 
the employe’s wage. 


Average Worker’s Income is $2,000 
For every person gainfully occupied in 1926, there ap- 
pears to have been an income of slightly more than $2,000, 
according to the National Bureau of Economic Research 
in a bulletin issued recently setting forth the results of 
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Small 


Odd 
Things 


105-107 East 16th St. 


study of income. The survey was started in 1920 and was 
undertaken by Dr. Willford I. King, Dr. Edwin F. Gay 
and Dr. Wesley C. Mitchell, directors of research for the 
Bureau, and a number of assistants. 


The study shows that “current income” of persons in 
this country rose from $62,736,000,000 in 1921 to the new 
high mark of $89,682,000,000. 

“The figures become much more significant when they 
are reduced to a per capita basis,” the bulletin states. “If 
the 1926 total income had been divided equally among 
all persons, including babes in arms and the helpless aged, 
the average income would have been $770, or one-third 
more than the per capita in 1921. 

“When this per capita income is expressed in dollars, 
having constant purchasing power, we find that the in- 
crease has been about 36 per cent. It appears, then, that 
from the economic point of view the condition of the aver- 
age inhabitant has been improving at a rate of about 7 
per cent per annum. 

“To many persons, figures showing the income per per- 
son gainfully occupied seem more significant than do those 
reporting income per capita. In the United States in 1926 
there were some 44,600,000 engaged in activities yielding 
them direct money incomes. Some of these were employ- 
ers, many more were employees and some were simply 
working on their own account. The figures exclude house- 
wives and women and children helping the head of the 
family on the home farm. 

“For every person gainfully occupied in 1926 there 
appears to have been an income of slightly more than 


THEY BRING IN CUSTOMERS ALL THE TIME 
AND HELP TO SELL OTHER THINGS 


We also carry Bridge Sets, Tea, Coffee, Cake Sets, etc. 
Besides a general line of Japanese Goods. 


MOGI, MOMONOI 
Importers of Japanese Goods 


& COMPANY 


NEW YORK 


$2,000. When reduced to money of constant purch 
power we find that the average person working © 
money income received about one-fourth more in 191 
about 45 per cent more than in 1909. 


Glass News 
(Continued from page 17) 


new retail unit at Memphis, Tenn., according to ai 
received here this week. The company, however? 
not await the completion of the unit before ent 
business in the Memphis territory, but will open at 
porary branch plant immediately, and under a1} 
term lease, occupying about 28,000 square feet of * 
The new main building is expected to be complete’ 
ready for occupancy on or about September Ist ne. 


W. B. Schmidt Represents Bonita on Ci 


W. B. Schmidt, with offices at 220 Post Stree’s 
Francisco, Calif., has been appointed resident salesil 
ager for that district by the Bonita Art Glass Co, tl 
ington, W. Va. At St. Louis, Mo., the line is i 
of J. M. Irving with sample rooms at 402 Eqfa 
3uilding. Announcement of these appointments hi} 
been made by Otto Jeager, secretary-treasurer (| 
3onita Company. Previous to these appointment/! 
ing N. Looker of 366 Fifth Avenue, New YorkO 
was placed in charge of sales in the Metropolits ¢ 
trict. A. A. Graeser is now covering the middl W 
territory for this factory. 
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THE NEWEST CREATION OF HEINRICH & CO. 
“THE RIVIERA” 


| (No. 10665) 


This Pattern on Ivory Body on the new Senta Shape, excels 


our ivory body has exceptional depth and warmth. 


| anything that we have yet offered. It combines daintiness 
of decoration and charm and grace of shape. The color of 


It will 


lend distinction to your department and add profits to your 


business. 


ILA BO 


| HEINRICH & WINTERLING, inc. 


Sole Agents for Heinrich Dinnerware & Winterling Fancy China 
ENTIRE FIFTH FLOOR—49-51 WEST 23RD STREET, New York City 


‘tee Marshall Field Executives Made 
| Vice Presidents 


airge W. Young, William G. Burt and Frederick 
rly were elected vice presidents of Marshall Field & 
.| the annual meeting held in Chicago recently. All 
e/executives have been associated with the firm for 
rithan twenty-five years, and their promotion is in 
e hith the established policy of the house of selecting 
peeves from the store personnel. 


M Young became associated with Marshall Field at 
> re of 16 in the foreign department and was later 
cidit work and assistant general sales manager. He 
S$ een with the company for thirty years and is in 
ar: of sales and the wholesale end of the business. 


M Corley began his career back in 1900 as a stock 
y 1 the retail store. Then he became a bookkeeper 
t| millinery department, assistant head of basement 
llisry, assistant general manager, assistant merchandise 
an\er and finally merchandise manager. 


M Burt is now head of the wholesale department. 
e ‘ined the firm in 1896 as a stock bookkeeper, later 
med linen and white goods in the Western States, was 
nt » New York and returned to be made head of up- 
Isi-y and interior decorative merchandise. From this 


Sif n he was promoted to associate general merchandise 
anver of the wholesale departments. 


| 
| 


$6,000,000 in Macy Deposit Accounts 


Another of R. H. Macy’s interesting full-page ads 
headed “No One Is in Debt to Macy’s,” appeared in a 
metropolitan daily recently. The copy of the ad occupied 
one-third of the page and was lined on each side with four 
heavy rules, leaving the remainder of the ad ample white 
space. 

“Every month Macy’s sends out many thousand ‘state- 
ments’-—not BILLS! 

“They are statements of the amount of money each 
customer has on deposit in our deposit account. 

“On the first of the month, when you are being snow- 
stormed with ‘please remits,’ all you receive from Macy’s 
is a cheerful little statement of what you have—not what 
you owe. 

“There’s no other good news quite as satisfying. 

“Or so, at least, feel the D. A. customers, who have 
some $6,000,000 on deposit, ready when they most need 
it to exchange for dependable merchandise. 

“Just drop into our deposit account department on the 
second floor; it’s like a tidy bank; it is, in fact, a bank 
operated under State laws. Deposit a modest sum. Then 
buy against it when you will. 

“The money is working for you twenty-four hours a 
day. When you're not using it, it’s earning 4 per cent 
annual interest. 

“You'll be surprised to see how much farther your dol- 
lar goes. Save to buy and buy to save.” 


Income [ax Department 


Conducted by M. L. SerpMan, 
of Seidman & Seidman, Certified Public Accountants 


| This is the last of a series of articles by Mr. Seidinan on how to prepare income tax returns, that ha 
appeared regularly in these columns. Mr. Seidman ts a well known tax expert and has written numerous articles 
taxation. He will answer all income tax questions that might be directed to him by our readers. 
should be addressed to him, c/o Seidman & Seidman, 41 Park Row, New York City. All communications m 
be signed by the inquirer, but no names will be disclosed in the published answers. 


Ouestio 


HIS article will be the last of the series, and I think 

that no more fitting a subject might be chosen for 

it than the aftermath of the tax returns; or, in 

other words, what happens to the returns after they are 
filed. 

Many taxpayers have learned, sometimes to their con- 
siderable embarrassment, that the mere filing of the re- 
turn is not all there is to it. The return is just a proposal 
in which the taxpayer asks that he be assessed on the basis 
reported. The Government next considers the proposi- 
tion. Let us go behind the scenes and become acquainted 
with just how the Government goes about its considera- 
tion. 


BEHIND THE SCENES WITH THE RETURN 


When the returns are first filed at the Collector’s office, 
they are given a preliminary inspection to check up the 
mathematical computations. Any differences that are 
found one way or the other are immediately reported to 
the taxpayer. Then the returns, except those on form 
1040 A, are passed on to the office of the local Internal 
Revenue agent. The returns on 1040 A remain with the 
Collector’s office and are audited there. At the Revenue 
Agent’s office, the returns are carefully reviewed and 
sorted into three classes; one for returns that have been 
properly prepared and that do not require further audit; 
another for returns that require adjustment and can be 
disposed or by correspondence; and the third for cases 
where an audit of the taxpayer’s books and records is 
deemed necessary. 

The returns are then forwarded to Washington; the 


class one returns for final review and filing; class two and’ 


three returns for reference to the appropriate field division 
for audit. Class one returns, therefore, now drop out of 
the picture. Let us trace through what happens in the 
other two cases. 


At WASHINGTON 


As already mentioned, Washington will forward the re- 
turns to the proper Internal Revenue Agent’s office for 
audit. The Internal Revenue Agent will examine the re- 
turn at his office or go to the taxpayer’s office to review 
the books. If, when he is through, he concludes that an 
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agent, the taxpayer is given another opportunity | 


additional tax is apparently in order, the taxpayer is 
fied to that effect and furnished with a copy of the ag 
report showing the changes proposed. This does 
necessarily mean that an additional tax will have t 
paid. Quite to the contrary, many times Revenue A, 
are not afforded the opportunity to go into all the 
or the facts are improperly presented to them, with 
result that while their proposed additional assessn 
are in order, so far as they are concerned, upon a full 
proper presentation of just what the situation is, the 
posed additional tax can be eliminated and sometimes 
refunds obtained. 

The taxpayer is given full opportunity to presen 
side of the case after the Revenue Agent is through, 
has thirty days within which to file a written pr 
against the Agent’s determination, and may also hay 
oral conference with the Agent’s office. After the 
payer’s protest is carefully considered, all the paper 
forwarded by the Internal Revenue Agent’s offi 
Washington with recommendations for review by th 
come tax unit. | 

If the income tax unit agrees with the findings j 


hearing, this time at Washington. In this way, tay 
ers are assured of overcoming any local prejudice ani 
second hearing also gives the taxpayer an ae 
supply any deficiencies in evidence that may have be 
apparent by the hearing before the Internal Ret 
Agent’s office. | 

If the income tax unit is of the opinion that a diffi 
deficiency exists from that recommended by the Ret 
Agent, the taxpayer is notified to that effect and @ 
same time a copy of the letter is sent to the Revenue 4 
with all the papers in the case. The taxpayer the! 
thirty days within which to file a protest against this 
deficiency proposal. He may also avail himself of ari 
hearing before the Internal Revenue Agent’s office. 1 
the hearing, the Revenue Agent forwards the papers 
to Washington with his recommendations, and aga 
taxpayer can get a hearing at Washington if he so dé 


Boarp oF TAx APPEALS AND CouRTS 


Nk 


After giving the taxpayer all this opportunity t 
(Continued on page 26) . 


' ae 


> ——$——" ee = 
henmionan CHINA CO." SALINEVILLE. 0. 
0 ooo TTT! 


| 


h 10, 1927 CROCKERY AND GLASS JOURNAL Twenty-five 
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: 

New Designs in Shapes and Patterns Now on View is 
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JOHN DAVISON 


INCORPORATED 


14 Barclay Street New York 


| Sole Agents for 
THE COALPORT CHINA CO., Ltd. 


| Highest Grade of English China 
F. WINKLE & CO., Ltd. W. MOORCROFT, Ltd. 
Earthenware Art Pottery 
ADDERLEY’S, Ltd. STEVENS & WILLIAMS, Ltd. 
China and Earthenware Rock Crystal and Cased Glass 


All Makers in the Front Rank of English Productions 


Handsome Line of 


LAMPS 


with Silk and Parchment Shades 


Satistied customers keqpus busy 


he 
HOSTESS" 


— | 


Representatives 
', King Irwin, 200 
ifth Ave., New 


FT . atteau style pan- 
Fels in blue, with 
F black lace overlay. 
“Horns of Plenty” 
at either end w.th 
gay colored flowers. 
Tangerine lines for 
trim. 


ister, N.Y. 
). E. Wilgus, 21 
|farch Ave. W. Rox- 


REPRESENTATIVES 


jury, Mass. 

| 

ee NEW YORK EASTERN OHIO & MICHIGAN 
\Wabash Ave. Chi- John L. Pasmantier & Sons . D. Kinnan J. E. Boring 
|;ago. ; 5 West 20th St. Zanesville. 0. Crooksville, O. 
|'estern Glass Prod- PACIFIC COAST CHICAGO OFFICE 


| Harry O. Davis Gordon A. Weese 
ecy san 728 S. Manhattan PI. Room 348 Morrison Hotel 
Los Angeles 
CENTRAL WEST 
George Sedelmeler J. L. Weaver H. L. Anderson 
914 N. East St. Roseville, 0. Box 373 
Bloomington, III. Coffeyville, Kansas 


The Crooksville China Co. 


GROOKSV IEEE ORI 
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ee 
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Income Tax 
(Continued from page 24) 


test any proposed additional assessment, the Income Tax 
Department makes what is known as a final determination, 
and notifies the taxpayer to that effect by registered mail. 
3ut even this does not end the matter, nor make it neces- 
sary for the taxpayer to pay the additional assessment, 
for he can take his case, within sixty days, to the Board of 
Tax Appeals. It is only when the Board sustains the Tax 
Department, assuming that the case is taken to the Board, 
that the additional assessment need be paid. But the tax- 
payer may still further prosecute his claim, for ,after pay- 
ment he can file a claim for refund and appeal from the 
Koard’s decision to the courts, and under a proper case, he 
can go up to the court of last resort—the United States 
Supreme Court. 

l*rom the foregong it is apparent that there is nothing 
arbitrary abqut the Government’s procedure in making 
additional assessments. Quite to the contrary, the tax- 
payer is given much more opportunity to contest any 
changes in his tax return than he would have in the case 
of an ordinary civil dispute. It may be true that many 
additional assessments are paid when in fact they are not 
justified, but it is then only because the assessment is the 
result of the taxpayer’s own delinquency through an in- 
adequate or untimely presetitation of his side of the case. 


REFUNDS 


While I have been discussing the procedure on addi- 
tional assessments, I do not want to leave the impression 
that all the Department concerns itself with its getting 
more taxes. The fact is that in a tremendous number of 
cases the Department finds that the taxpayer has overpaid, 
and then voluntarily refunds the overpayment to the tax- 
payer. Last year, several hundreds of millions of dollars 
were thus refunded. But a taxpayer need not wait until 
the Government notices the overpayment. He can file a 
claim for refund directly as soon as he discovers the over- 
payment, and then he will be afforded an opportunity for 
hearing both at the Revenue Agent’s office and at Wash- 
ington, almost in the same manner as in the case of pro- 
posed additional assessments. 

There is thus full consideration given the taxpayer 
both on over-payments and under-payments. I think that 
the Government is to be congratulated on working out, so 
smoothly and carefully, machinery that must handle about 
seven million returns a year. 


CONCLUSION 


I am not appending any questions and answers to this 
last article, for I find that the points involved in all ques- 
tions have already been covered in one or another of the 
series. Should I receive any questions, however, between 
now and the final filing date that involve any special con- 
siderations, I will be glad to communicate with the in- 
quirer directly. 

I do hope that these columns have been of some assist- 
ance to taxpayers in clarifying and simplifying the provi- 
sions of the law for them, or in enabling them to more in- 
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telligently prepare their income tax returns. If t 
extent the articles have accomplished that end, I sha 
that they have served a worthy purpose, and have 
fied the time, space and effort devoted to them. 


Committee Plan of Buying Urged 

One of the best opportunities to reduce markdown 
in department stores is through the use of the com 
system of selecting merchandise, according to Em 
Hastings, of the Hastings Research group, who hold 
individual selection by buyers is passing into the di 
Mr. Hastings was one of the speakers at the recen 
vention of the National Retail Dry Goods Associatio 

There is no doubt that markdowns are one of the 
serious sources of loss in department stores tod 
says, and that these markdowns are very largely the 
of poor selection on the part of the buyers. 

“Individual selection,” he declares, “must of nec 
result in heavier markdowns, because it represen 
judgment of only one person. These markdowns y 
extra heavy if that selection is made by a buyer y 
not intimate with store customers, or, in other word 
an active salesman on the sales floor. 

“Perhaps it was the unconscious realization of thi 
has brought about a formation of groups of stores, 

“Many merchants have the impresison that store g 
were organized primarily to secure price conces 
Ninety-nine cases out of 100 where merchants have 
into groups with this idea in mind have been disappc 
and I believe they will be even more disappointed 
future. ) 

“There are, of course, price advantages to be had 
a number of stores are willing-to pool their purchas¢ 
willing to concentrate these purchases with certain 1 
facturers. Even in this case, though, the selection ¢ 
tage outweighs the price advantage. 

“Group selection means the calling together of |; 
of the same or similar lines and having those buye 
as a committee to pass upon styles, patterns, colot 
qualities. 

“A representative of one of our most successful ¢ 
told me recently that markdowns in their store we! 
duced last year 1%4 to 2 per cent. He attributes 
most entirely to group selection. i 

“The reason for this advantage in group selection, 
style has become so dominant a factor in practically) 
line of merchandise we buy. If the style is wre 
makes little difference what the price may be. ! 

“Style has become and will remain the dominant 
in merchandising. Style is an elusive element | 
be fully appreciated or understood by any one indit 

“Style has always been and always will be deteri 
by the acceptance of any type or kind of merch 
the public. 

“This being true, isn’t it logical to conclude tt 
greater number of people who assist in selecting al 
ciding upon what merchandise goes into a_ stoi 
greater likelihood there is of this merchandise sellix ‘ 
selling at a profit?” 
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| Spode’s STONE-HUNTING 


The accompanying illustration shows an example of Spode’s stone body. This body is very durable and 
‘the pieces are all handmade, that is, thrown and turned, which gives added strength to utility items of this 
‘character. Along with this feature we have something of beauty and antiquity. The applied decorations, 
| which depict the hunting field, are from mould proofs made by Spode in his earliest work. In this particular 


class he shows that he was both an artist and potter. 


Upon examination, these hunting scenes show the work 


of the master hand of Spode. The ware is finished in two colors, dark blue and light blue, with the applied 
| decorations, hunting, in ivory, which make the design stand out very effectively against these dark back- 


grounds. 


Send for samples and prices 


STOCK IS CARRIED IN NEW YORK IN THE FOLLOWING ITEMS IN BOTH COLORS: 


‘Teapots 18, 24, 30 Sugars 42,48 Creams 30, 36 


Jugs Dutch 6, 9, 12, 18, 24, 30 Jugs Tank 6, 9, 12, 18, 24, 30 


COPELAND & THOMPSON, INC., 206 Fifth Ave., New York City 


‘Pottery and Porcelain’”’ 


By Frederick Litchfield 


AUTHOR OF 


\Marks and Monograms on Pottery and Porcelain” 
“Tllustrated History of Furniture” 
and others 


Chis j is a book that every domestic potter should 
hie. The illustrations alone would well repay 
thn for the outlay. 

't contains a list of over 300 Ceramic Factories, 
Wh short historical accounts clear and concise, 
dicriptions of peculiarities of parts, glaze and 
corings. 

“or a collection the book is invaluable as it will 
S42 an amateur from many pit falls. 

‘he chapter on “Values and Prices” has been 
reritten and brought up to date and there is a 
nt index arranged on a novel plan so that marks 


ca be readily eatified. 


| 


Price $9.00 


he Crockery & Glass Journal 
47 East 17th Street 
New York, N. Y. 


| 
h 
| 
| 


] 
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| 


‘Theresienthal”’ 
Stemwares 


“‘Kkrautheam”’ 
Dinnerwares 


“Schierholz’’ 
Dresden Art Goods 


“Royal Dux” 
Art Goods 


“Venetian Art Glasswares and 


Many Gift Shop Novelties”’ 


now being shown throughout the country 
by our representatives. A postal card will 
inform you when they will be in your 
vicinity. 


FRED GC. REIMER Co., INC. 
49 West 23rd Street New York City 


Twenty-seven 


Twenty-eight 


New York Imports 


March 2 
S. S. Binnendyk from Rotterdam, Holland 
Fourman Bros. & Co., 6 cases crockery 
Phoenix Shipping Co., 45 cases crockery 
Herbert & Neuwirth Co., 100 cases crockery 
Meissner, G. E., & Co., 7 cases hollow ware, etc. 
Grace National Bank, 88 cases crockery 
Bruckner, A., & Sons, 1 case toys 
Woolworth, F. W., & Co., 86 cases crockery, toys, etc. 
Borgfeldt, G. E., & Co., 42 cases crockery, etc. 
S. S. President Adams from Naples, Italy 
Harper, F. F. G., & Co., 1 case porcelain 
From Genoa, Italy 
Bowery & East River National Bank, 11 casks majolicas 
S. S. Stockholm from Gothenburg, Sweden 


Venon, J. H., Inc., 148 cases glassware 

Vv. andegrift, F. Be '& Co., 1 case glassware, 1 case porcelain 
Meadows, Wye &. Co., 14 cases glassware 

Lindsberg, Hovde; lecase glassware 


S. S. Muenchen from Bremen, Germany 


Murphy, A., & Co., 8 cases glassware 
Weissman Imp. Coe 2 cases glassware 
Hutter, K., 69 cases crockery, etc. 

Chatham Phenix Nat’l Bank, 3 cases glassware 
Roloson, A. F., 12 cases crockery 

Odenwald Bird Co., 14 cases earthenware 
Arrow Novelty Co., 3 cases earthenware, etc. 
Kupper, H. C, Inc, 1 case crockery 
Luckenbach S. S. Go, 1 case earthenware 
Consmiller, L. A., 14 cases decalcomanias 
Guthman, Saloman & Co., 25 cases crockery 
Rosenthal China Co., 46 cases crockery 
Order, 13 cases hollow glass 


S. S. Novian from Antwerp, Belgium 


Lazarus & Rosenfeld, 31 crates crockery 

Heinrich & Winterling, 7 cases crockery 

Field, H., & Co., 15 cases crockery 

Hirsh, Malgood ’& Co., 4 cases crockery 

Levy Bros, “China Co., 10 cases crockery 

American Shpg. Co., '31 cases earthenware, etc. 
Ovington Bros., 28 cases earthenware, etc. 

Straub, P. A., & Co., 30 packages earthenware 
State Fwdg. & Shpg. Co., 2 packages earthenware 
Panama Pacific Line, 27 cases crockery, 9 cases toys 
Goetz, O., 42 cases crockery 

Mitchell, Bossell & Co., 6 cases crockery 

Kahla China Corp., 5 cases crockery 

Rehberger & Saul, Inc., 20 cases crockery and toys 
Butler Bros., 9 cases crockery 

N. Y. Mdse. Co., 276 cases toys, crockery, etc. 


March 3 
S. S. Providence from Marseilles, France 


American Express Co., 5 cases crockery 
Foreman, M., 1 case crockery 


S. S. Laura from Naples, Italy 
Amer. Shpg. Co., 55 cases earthenware 
Hudson Fwdg. & Shpg. Co., 10 packages earthenware, etc. 
Oceano Shpg. Co., 5 packages earthenware 


S. S. Baltic from Liverpool, England 


Kupper, H. C., Inc., 22 crates earthenware 

Strauss Bros. & Co., 1 case toys 

Straus, N., & Sons, 3 crates earthenware 

Davis, Collamore & Co., 1 cask glassware, 1 case china, 1 case 
earthenware 

Vogt & Dose, 3 casks earthenware 

Tiffany & Co., 2 casks chinaware 

Borgfeldt, G., & Co., 9 cases earthenware, etc. 

Plummer, W.H., & ‘ce 1 cask china, 10 packages earthenware 

Sellers, ie W.., 13 casks earthenware, 5 casks china 

Bloomingdale Bros., 1 crate earthenware 

Pitcairn, W. S., Corp., 31 packages earthenware and china 

Davison, J., Inc, 6 packages earthenware and china 

Maddock & Miller, 55 ete earthenware 

Dickinson, E. B., Inc., 22 packages earthenware 

Boote, E., 13 packages earthenware, 3 packages china 

Fondeville, A. J., & Co., 13 crates earthenware, 2 hogsheads china 

Sendar Co., 22 crates earthenware 

Rowland & Marsellus Co., 8 packages earthenware 

Leyland. P. N., Inc., 13 packages earthenware 

Justin Tharaud, Inc., 1 cask earthenware 

Order, 87 packages earthenware 
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S. S. Carmania from Liverpool, England 


Butler Bros., 3 crates earthenware 

Lazarus & Rosenfeld, 11 packages earthenware 

Meakin & Ridgeway, Inc., 25 packages china and earthe 
Gates, T. B. M., 12 cases hollow ware, etc. 

Gerlach, H., 12 packages earthenware 

Amer. Express Co., 8 packages earthenware 

Irwin, J. D., & Co., 3 packages earthenware 

Corbett, M. J., & Co., 3 packages earthenware 

Amer. Hawaiian S. S. Co., 47 packages earthenware, ete 
Order, 1 crate earthenware 


S. S$. Pennland from Antwerp and Southampton 


Kupper, H. C., 3 barrels crockery and earthenware 
Fondeville, A. J., & Co., 8 casks earthenware 
Koscherak Bros., 5 cases crockery 

Kahla China Corp., 40 cases crockery 

Barth, L., & Co., 4 casks crockery, 2 cases crockery 
Hirsch Malgood Co., 12 cases crockery 

Kahla China Corp., 7 cases crockery 

Samstag & Hilder Bros., 27 cases earthenware 

Amer. Shpg. Co., 8 cases earthenware, glassware, etc. 
Rosenthal China Corp., 17 cases crockery 

Continental Ceramic Corp., 26 cases crockery 

Levy Bros. China Co., 27 cases crockery 

Field, B. H., Co., 17 cases crockery 

Heinrich & Winterling, 6 cases crockery 

Gilbert, S., 2 cases earthenware 

Butler Bros., 3 cases toys, 54 cases crockery 

Straub, P. A., & Co., 42 cases earthenware, 12 casks eart 
Order, 2 cases earthenware, 15 cases crockery 


March 4 


S. S. Antonia from Southampton, England 
Auerbach, G., 4 cases glassware, etc. 
Robold, J. C., & Co., 2 packages glassware 


S. S. Thuringia from Hamburg, Germany 


Elitte Imp. Co., 18 cases glassware 

Davis Collamore & Co., 2 cases hollow glass 
Amer. Shpg. Co., 69 cases earthenware 

Berner, A. V., & Co., 1 case glassware 
Benziger Bros., 3 cases chinaware, etc. 

Jansen Co., 18 cases crockery 

Kay, Ellinger & Co., 8 cases crockery 
Rosenthal China Co., 2 cases crockery 

Reimer, F. C., & Co., 24 cases crockery 
Abraham & Straus, 20 cases hollow glass 

Amer. Shpg. Co., 3 cases crockery 

Bernard, J. E., & Co., 29 packages crockery 
Enterprise Trading Co., 4 cases hollow ware 
Rietman, Pilcer & Co., 43 cases crockery 

Basch, S., Imp. Co., 43 cases crockery 
Borgfeldt, G., & Co., 6 cases’ crockery, etc. 
Heinrich & Winterling, 1 case crockery 
McFadden, H. G., & Co., 32 cases lamp shades 
Hirsch, G., Sons, 91 cases glassware, etc. 
Elitte Imp. Co., 6 cases crockery 
United Dresden Porcelain Corp., 11 cases crockery 
Byrnes, W. J., & Co., 4 cases earthenware 
Downing, R. F., & Co., 8 cases crockery, etc. 
Pomerance, S. H., & Co., 48 cases glassware 
Kupper, H. C, Inc., 1 case porcelain 
Vandegriift, F. B., & Co., 6 cases earthenware 
Straub, P. A., & Co., 16 cases glassware \ 
Gallagher & Ascher Co., 6 cases crockery 
Sullivan, W. C., & Co., 2 cases crockery 
Straus, N., & Sons, 9 cases crockery 

Byrnes, W. J., & Co., 12 packages crockery, etc. 
Rice, I. W., & Cox 7 cases crockery, etc. 

Macy, R. EH, & Co., 73 cases earthenware, fancy goods! 
Friedl aender, O. O., & Co., 46 cases glassware 
Order, 15 cases crockery, etc. 


{ 


S. S. American Trader from London, England 


Tobias & Co., 8 cases earthenware, etc. 
Pitt & Scott, Inc., 14 cases earthenware, etc. 


S. S. Hellig Olav from Copenhagen, Denmark 


Sheldon, G. W., & Co., 8 packages earthenware 
Bedford, F. H., Jr., 1 case china 
Markt & Hammacher, 507 cases enameled hollow ware ~ 


March 5 
S. S. Olympic from Southampton, England 


Haviland China Co., 73 casks porcelain 
Vogt & Dose, 12 casks porcelain 
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Twenty-nine 


wuss, N., & Sons, 7 casks porcelain 
rain Pouyat Elite, Ltd., 31 casks porcelain 
raud, Justin, 20 casks porcelain 
jamaker, John, Inc., 14 casks porcelain 
ye Shpg. Co., 5 casks porcelain 
March 7 
Gallier from Antwerp, Belgium 
is, T. D., 1 case chinaware 
Taiby Maru from Hamburg, Germany 
sel, Bruckmann & Lorbacher, 5 cases earthenware 
y-Eigner Corp., 12 cases crockery 
sham & Phenix National Bank, 5 cases crockery 
‘monwealth Bank, 84 cases crockery 
wirth, H., & Co., 75 cases crockery, glassware, etc. 
xfeldt, G., & Co., 19 cases earthenware, 50 crates earthenware 
per, H. C, Inc., 1 case porcelain 
<of U. S., 306 cases crockery, etc. 
er Bros., 269 cases toys, crockery, etc. 
| March 8 
3lommersdyk from Rotterdam, Holland 
icnauer, G. M., & Co., 36 packages earthenware 
onix Shpg. Co., 80 crates crockery 
+e National Bank, 31 packages crockery, etc. 
+h Importing Co., 42 cases earthenware 
jas, N., & Sons, 9 cases crockery 
fas, Eckhardt & Co., 57 cases toys, crockery, etc. 
Hiri, A. N., & Bros., 7 cases majolicas 
tion Fwdg. & Shpg. Co., 43 cases crockery, etc. 
dotting, E., 3 cases earthenware 
rican Shpg. Co., 14 cases earthenware, etc. 
i, F., & Co., 5 cases crockery 
J feldt, G., & Co., 15 cases crockery, etc., 124 cases toys, ete. 
urus & Rosenfeld, 24 cases crockery 
.toma from Genoa, Italy 
jizzo, P., 14 casks earthenware 
sjard, J. E., & Co., 4 cases earthenware, etc. 
yfeldt, G., & Co., 4 cases earthenware, etc. 
.,tuttgart from Bremen, Germany 
nifeldt, G., & Co., 179 cases toys, crockery, glassware, etc. 
wiam & Phenix National Bank, 34 cases earthenware, etc. 
wcmann, B., & Co., 3 cases crockery, etc. 
‘i-s, C. W., 4 cases decalcomanias 
i, L., & Co., 49 cases toys, china, etc. 
nix Shpg. Co., 15 cases crockery, etc. 
ic leben, F. B., 3 cases crockery 
yiniller, L. A., 8 cases decalcomanias 


Wages Raised in Industries 

(Continued from page 11) 

0 Wage rate increases in twenty-six industries re- 
te for the month ended January 15 averaged a 5.2 
cit gain and effected 4,787 employes. Decreases in 
nindustries—cotton goods, hosiery and knit goods, 
bi sawmills, furniture, fertilizers, brick and automo- 
t2s—averaged about 5.5 per cent and effected 2,214 
kis. 

T+ decrease in industrial activity and consequent 
erl volume of employment and earnings have not left 
wrkers any worse off than they were before the re- 
'sckening. Retail food prices and the published cost 
ling figures have shown moderate declines, so that 
/\.ges are about where they were. Decreased earn- 
5 Iran decreased purchasing power, but as prices have 
ed ff correspondingly the standard of living of those 
c2d has not been perceptibly impaired. If prices 
€)) take a sudden upward turn industrial workers 
ilcfeel a sharp pinch in their pockets at the end of 
wk. Rents remain high and satisfactory homes are 
€y to find. This one factor remains the biggest 
bl: and the one hardest to solve for workers in or 
r {: large industrial centers. 
Air a downward tendency lasting several months, a 
(Continued on next page) 
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FRUIT JUICE 
EXTRACTORS 


(REAMERS) 


There’s a big market for these 
absolutely necessary and conven- 
ient household articles. “he near 
days, when winter will be gone, 
make it incumbent on the jobber 
and dealer to make sure that 
stocks are in condition to meet the 


demand. 


CRYSTAL OR OPAL 


Our lines are complete, cover- 
ing Extractors (Reamers) for 


lemons, oranges and grape fruit. 


UNITED STATES 
GLASS COMPANY 


PITTSBURGH, PA. 


Eighteen Sales Offices and 
Display Rooms, located in 
principal cities of the United 
States and Canada, serve you. 


Thirty 
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W. As IN alee =D 


Rates: 40 cents per line for first insertion; 20 cents per line 
lor following insertions. Seven words per line. Minimum 
initial charge $2, payable in advance. 


CHINA EXPERT SEEKS OPENING 


PA eee KNOWN German expert in china decorating and the 
making of mineral decalcomania seeks connection with first 
class manufacturers of both staple and fancy goods. Is well versed 
in all methods and styles now in use on the Continent. Address 
communications to Box No. 616, care CROCKERY AND GLAss JoUR- 
NAL. 


DECORATING FOREMAN SEEKS POSITION 


Ce and china decorating foreman seeks position with re- 
liable firm, best of references. Apply Box 617, CrocKERY 
AND GLASS JOURNAL. 


BUYER CHINA & GLASSWARE DEPARTMENT 


E are looking for a competent man with retail experience to 
do the buying. Applicants must know the source of supply 
and be acquainted with the higher as well as the medium grade of 
merchandise, be responsible for the salesforce and stock clerks. 
Apply by mail only to B. J., 
BLOOMINGDALE BROS., INC. 
59th St. and Lexington Ave., New York City. 


TABLES FOR SALE 


OR SALE—Seven velvet covered display tables, in A-1 con- 
dition, Estate of David L. Wise, 10 W. 23rd St.. New York 
City. 


GLASS SALESMAN WANTED 


ANUFACTURERS’ SALESMAN wanted that has had ex- 
perience selling glassware to large handlers, especially in the 
midwest. , State what factories you have represented, class of trade 
you have canvassed and salary expected. Age, and if married or 
single. Address Cooperative Flint Glass Company, Beaver Falls, 
Penna. 


Buyers in New York 
Marcu 3, 1927 
W. Burger, housefurnishings, Rose, Gorman, Rose Co., King- 
ston, N. Y., 120 West 32d St. (A. Fantl). 
Marcu 4, 1927 
A. H. Smith, china, M. @ Garvin &°Co., Lancaster, Pa., 11 
West 30th St. (B. F, Levis). 
Marcu 7, 1927 
J. Martin, china, Jordan-Marsh Co., Boston, Mass., 244 Madison 


Ave., 7th floor. ; 
E. Kleinstiever, housefurnishings, toys, Herman Straus & Sons, 


on 


Concentrate 


your glass 
and crockery buying 


You can see all the newest lines with- 
out leaving the showrooms of. this 
beautiful building. 


The FIFTH AVENUE BUILDING 


Broadway and Fifth Avenue 
at Madison Square, New York 


“More than an office building” 


——_. 


Louisville, Ky., 11 E. 26th St. (McGreevey, Werring & H 

EK. F. Ochs, housefurnishings, china, Miller, Rhoads & 
Inc., 432 Fourth Ave. (J. Hartblay, Inc.). 

Mr. Stier, lamps, McCreery & Co., Pittsburgh, Pa., 23 
St. (W. T. Knott). 

J. MacFarquhar, toys, S. Kann Sons Co., Washington, 
128 W. 31st St. (Weill & Hartmann). 

Marcu 8, 1927 

Mr. Keister, housefurnishings, Stewart & Co., Baltimor 
17 E. 39th St. (Associated D. G. Corp.), 3rd floor. 

A. Moser, china, toys, Louis Pizitz D. G. Co., Birminghar 
115 W. 30th St. (B. F. Levis). 

I. Hirschman, toys, Solomon Bros., Birmingham, Ala., 
Emerson. 

S. M. Averill, lamps, Jordan-Marsh Co., Boston, Ma 
Madison Ave., 7th floor. 

H. Babis, housefurnishings, toys, Success Store, Pottstoy 


128 W. 31st St. (S. Hoffman). 


Marcu 9, 1927 
A. D. Marks, lamps, shades, Glass Shade & Lamp Co,, ( 
Ill., Pennsylvania. 
I, Hirschman, toys, novelties, Solomon Bros., Montgomer 
Hotel Emerson. 
G. E. Riel, housefurnishings, lamps, etc., Parke, Snoy 
Waltham, Mass., 120 West 32nd St. (A. Fantl). 


Wages Raised in Industry 
(Continued from preceding page) 
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January lower in most respects than a year ago, 
doubtful February, most commentators on the cou 
business are wondering whether the larger activit 
visible is merely a little seasonal spurt, which w 
change the general trend to lower production and et 
ment, or whether it is the beginning of an improv 
which will last well through the year. 

“Rumors from Washington indicate that powerful! 
cial and industrial forces behind the present Admij 
tion are worrying about the slackening of prosperity; 
this is the chief asset of the party in power. The’ 
to regard a recession as inevitable in the near futu’ 
are reported to have been wondering whether it wel 
better to have it now and bring about a recovery * 
the election, or to stave it off until later. Of coursit 
power in this regard is limited, though some influen’ 
be brought to bear by the credit policies of the ban} 
the construction programs and orders for equipmenti 
large industrials and railroads. The danger to thet 
is that such motives might lead to an artificial ini 
which would tend to sustain business temporari, 
might bring a more serious depression later.” } 


| 


Marion Talley never would have scored her triumph he 
she sung behind the back drop. Neither will your produ 
sell as it should until the audience can see it. 


Sign up with a good producer—Robert Rawsthorne Con! 
pany, for instance—and bring your wares into the id 
light of public acclaim. 


Photo-Engraving, Illustrating, Photography, Advertising 


ROBERT RAWSTHORNE COMPAN 


HEEREN BUILDING « EIGHTH & PENN - PITTSBURGH. PA. 


——t 


Consolidation is Distribution Solution 


- 7 HAT changes in retail methods will the future 
bring forth? By what methods will the costs 
of distribution be lowered? Will it be by sup- 

jng department stores with chains’ By eliminating 

ice features? By limitation and standardization styles? 
ul Mazur, of the banking firm of Lehman Brothers, 
bt has co-operated in the development store efficiency 
t by the National Retail Dry Goods Association, does 
it relieve it will be to any great extent along any of 
e| lines. 
“ie answer lies chiefly in consolidation, he declares. 
. s address before the recent convention of that organ- 
an here, he said: 


“ogress or increased commercial and industrial effec- 


ygess may come from three sources. 
“irst. Mechanical improvements. 
“econd. Change in the system. 
“hird. Increased efficiency 
' dividual units. 

“echanical improvements will 
mnue, The results will be 
Jul to retailing and particu- 
rl to manufacturing. To the 
tier the benefit will be rela- 
ve’ small, because the mechan- 
ilontrivances play a small part 
| itailing, 

“change in the system of 
stibution offers several strik- 
gsossibilities, with but a few 
oubilities. It is possible to 
mnjive that the large retail unit 
ill e eliminated and be replaced 
yn appeal direct to the con- 
injs by manufacturers. Such 
e¢ception must remain in the 
nanation unquestioned, for 
rel simple analysis dissipates 
sVidity. There is no evidence 
ijlicate that the elimination of the retailer will lower 
st} The nuisance to the consumer would be staggering 
ata world choice would be converted into fragmen- 
tynd sporadic offerings. No, there is little chance for 
ke here. 

‘“brhaps chain stores will supplant the department 
or’ The answer is no. Time does not allow ampli- 
atn. Each has its own sphere. 

: thaps the luxurious service features of retailing will 
€ninated. Perhaps. But until the public stops re- 
oning to them and starts to show a preference to Puri- 
N irnishings, iron racks, self service and no delivery, 
Mm tition will prevent the use of the pruning knife. 

3 ‘ell, perhaps the solution lies in standardization and 
Ipfication of styles. Whereas, ten years ago style was 
€ bel only of women’s clothes, today, everything from 
toobiles to washing machines reek of instability in 
l¢ The consumer has had a huge appetite. A stag- 


“ 


~ 
> 
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“Human Factor Biggest” 


ITH the United States Govern- 

ment working along the lines of 
standardization and limitation of sizes to 
promote distribution economies, and with 
the Ford idea on the one hand, and the 
Filene idea on the other, claiming atten- 
tion as the prospective solution of future 
distribution problems, the views of Paul 
M. Mazur, banker and research expert in 
retail economics, are of vital interest to 
department store executives. 


Mr. Mazur believes the answer does not 
lie, except in a secondary sense, in the 
ideas of Taylor, Ford or Filene, or at 
least as those ideas are commonly under- 
stood, but in consolidation—or rather, in 
the development of the human factor and 
organization through consolidation. 


gering machine has been built to satisfy her demands or 
even her whispered interest. The machine is here. It 
now has an appetite of its own that must be satisfied. 
Wear and depreciation are not sufficiently violent. Ob- 
scolescence is a necessary ally. The hand maiden of ob- 
scolescence is style. And simplification and standardiza- 
tion will have as much influence on economy as the active 
spoon of a child will have on the emptying of the ocean. 

“One possible modification of the present system of re- 
tailing remains—consolidation. That, in my opinion, will 
influence the course of distribution costs, and will in- 
crease the effectiveness of retailing. The speed with which 
such a movement becomes a fact and the character and 
extent of its success depend primarily upon organization 
Human, not financial problems—men, not ideas or eco- 
nomic argument, will determine the influence which con- 
solidation will have upon distribution. It is fair to say 
then, that whatever effect con- 
solidation will have upon the ef- 
fectiveness or distribution, de- 
pends upon the solution of organ- 
ization problems. 


AN INTERNAL Factor 


“It would seem, therefore, that 
the primary hope of increased ef- 
fectiveness external 
changes lies in consolidation, and 
consolidation will not be a head- 
long process. 


through 


The most impor- 
tant means of increasing the effi- 
ciency of distribution lies in the 
internal improvement of the in- 
dividual retail units. 

“Within the retail unit just as 
in the whole system of distribu- 
tion the chance for improvement 
lies only in small part in the de- 
velopment of mechanical devices. 
The use of machinery in retailing is limited. Human abili- 
ties and human judgment can get but accessory aid from 
mechanical appliances—and human abilities and jude- 
ment are of the essence of effective retail operation. 

“Method will contribute much. The use of unit control, 
expense budgeting, planning and merchandise control 
promises great possibilities. But the systems them- 
selves are but cards and paper designed into prede- 
termined forms—static and useless until human minds 
devote themselves to their study, determine upon action, 
and have the authority and responsibility of taking 
that action. Systems in themselves are of little value. 
Systems that are used are matters of organization. Method 
in department stores is important but method is essen- 
tially a question of organization, and if method is worked 
out as an integral part of the organization structure then 
its use promises great benefits to future retailing. 


Thirty-one 


Thirty-two 
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IMPORTERS 
GEO. F. BASSETT & CO., 


Ave. 
“The Dinnerware House of America.” 


L BERNARDAUD & CO., 61 West 
28rd St. 
French China Dinnerware, Short 
Lines. White China for Decorators. 


FERDINAND BING & CO.’S, Sue- 
cessors, 67-69 Irving Place, near 


18th St. 
Art Pottery, Marbles and 


Lamps. 
L. D. BLOCH & CO., 87-41 East 18th 
St. 


141 Fifth 


Bronzes, 


Importers of Chir» and Glass, Mfrs. 
of Lamps, Shades aud Novelties. 
EDWARD BOOTE, 85-87 West 28d 


St. 
Cauldon China. Wood & _ Sons’ 
Earthenware, Gibson & Sons’ Teapots. 


CONTINENTAL CERAMICS CORP., 
149-151 Fifth Ave. 
Importers of Thomas, Krister and Bo- 
hemia decorated and white dinnerware. 
Open stock patterns carried. Telephone 
Ashland 7816. 


COPELAND & THOMPSON, 
206 Fifth Ave. 
Copeland’s China, 
White China fancies. 
2975 


JOHN DAVISON, Inc., 14 Barclay St. 
English China, Earthenware and 
Glass. 


EDWARD B. DICKINSON, 
L9 West 28rd St. 
English “Ceylon Ivory” 
Rockingham and Ivory Teapots, ‘ 
Lid” Teapots. 


A. J. FONDEVILLE & CO., 24 West 
23rd St 
Successors to Fondeville & Van Ider- 
stine. Importers of China, Glass and 
Earthenware. 


OTTO GOETZ, 1NC., 122 Fifth Ave. 
Importer of Crockery, China and 
Glassware for immediate delivery. 


HARUTA & CO., 141 Fifth Ave. 
Importers of Japanese goods. Phone 
Caledonia 4475. 


HAVILAND & ABBOT CO., 
Broadway, corner 21st St. 


HAVILAND CHINA CO., Inc., 1107 
Broadway. 
The Famous China” 
known since 1840. 


HEINRICH & WINTERLING, INC., 
49-51 West 28rd St. 
Dinnerware from Heinrich & Co.. Selb. 
Also Fancy China from Winterling. 


Inc., 


Earthenware and 
Phone, Ashland 


INC., 


Dinnerware, 
‘Hook- 


920 


“Haviland 


HERMAN C. KUPPER, Inc., 89-41 
West 23d St. 
Ahrenfeldt French China. 
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KAntA CHINA CORP., 39 W. 28rd 
Sv. 
German dinnerware and fancy china. 
Gram. 0687 


LEVY BROS. CHINA CO., 
Keap St., Brooklyn. 
Importers and decorators. Large stocks 
dinnerware, 23-piece tea sets, service 
plates. Immediate delivery. 


467-9 


MADDOCK & MILLER, Ince., 89-41 
West 28d St. 
English Wares of Merit: John Mad- 
dock & Sons, Royal Worcester, Aller- 
ton’s Crown Ducal Ware, Carlton 
Ware, Price Bros. Teapots. 


MOGI, MOMONOI & CO., 105-107 East 
16th St. 
Importers of Japanese Goods. Tele- 
phone—Stuyvesant 8595-8596-8597. 


The Fifth Avenue 
Building 


Uptown Headquarters 


for the 
Pottery Glass China 


Metal Goods and House- 
wares Trades 


ope BROS., 58-57 West 28d 


Japanese Goods. 


FRED. C. REIMER CO., Inc., 49-51 
W. 28rd St. 
“Krautheim” — Dinnerware, “Schier- 
holz’—Art Goods, “Royal Dux’”—Art 
Goods, ‘“‘Theresienthal”—Fine Crystal, 
Venetian Glassware, French and Italian 
Pottery, White China. Phone Gram- 
ercy 5181. 
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ROSENTHAL CHINA CORP., 149. 

151 Fifth Ave. 
Importers of Rosenthal china dinner-’ 
ware, placeplates, lamps, art figures, 
Hotel china. Telephone Ashland 7816, 
Gis H. RUHE, 14 West 28rd 
te | 


Importers of China, Glassware and) 
Specialties. Telephone Gramercy 2228, 


PAUL A. STRAUB & CO., 105-107 
Fifth Ave. | 
Tirschenreuth Dinnerware, Old Abbey. 
Ivory Body Dinnerware, Rona and 
Verra Crystal Tableware. Specialties 
in glassware, etc. 


ROBERT SLIMMON & CO., 96 to 102 
Church St. 
A. J. Wilkinson’s, Ltd. Bourne & 
Leigh, R. Sudlow & Sons, Shorter & 

Royal Aller Vale and Wat-| 

combe Pottery. 

NATHAN STRAUS & SONS, Ince, 
119 Fifth Ave., at 19th St. 
Large stock of imported open-stock 
dinnerware. Sole distributors of 
“Royal Schwarzburg” and “Superieur” 
Limoges dinnerware, Gift Shop Spe- 
cialties. 

ie oe TRADING CO., Inc., 101 Fifth 

ve. 7 
Japanese China, 
Brac. 


B. TOMBY & CO., 20 West 28d St. 
Representing: Hutschenreuther Selb! 
Schlegelmilch, Schoenwald, Villeroy 8 
Boch, etc. 4 

JUSTIN THARAUD, Inc., 24 West) 
28d St. 
Sole Agent for L’Union Ceramique 
Limoges, France. } 
Myott, Son & Co., Hanley Staffs, Eng: 
land. Royal Bayreuth China, Bavaria, 
Telephone Gramercy 5150. 


UNITED ARTS AND CRAFTS INC., 
47 Wz. 47th Street. 
Modern ceramics in unusual forms) 
colors and glazes. 

VOGT & DOSE, 14 W. 28rd St. 
Open stock’ dinnerware patterns 
White China for decorating. 


J. H. VENON, Inc., 104 Fifth Ave. 
Martin China, Limoges; Gustafsbers 
China and Earthenware, Sweden 
Kosta Crystal, Sweden; Rorstrand 
China and Earthenware, Sweden. 


KENNARD L. WEDGWOOD, 255) 
cde Ave., between 28th and 29tl 
ts 
Josiah Wedgwood & Sons, Ltd. Tele. 
phone Madison Square 7429. : 


DOMESTIC GLASSWARE 


BONITA ART GLASS COMPANY 
Factory at Huntington, W. Va. © 
Exclusive Imported & Domestic Dec 
orated Glass and China. Irving 
Looker, 366 Fifth Avenue, representa 
tive. 

BRYCE BROTHERS COMPANY 
Blown lead glassware in Crystal ant 
Colors—Cut, Etched and Engraved) 
J. Duncan Dithridge, Representative 
240 Fifth Ave. 


Lamps and Bric-a‘ 
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SAMBRIDGE (O.) GLASS CO., New 

York Salesroom, 184 Fifth Avenue. 
Manufacturers ‘‘Nearcut” tableware, 
thin blown tumblers and stemware. 


ZCONOMY GLASS CO., Morgan- 


\ town, W. Va. D. King Irwin, Repre- 


sentative, Fifth Ave. Building 


Fine blown tumblers and stemware. 


TOSTORIA GLASS CO., 141-147 
Fifth Ave. 


} Pressed and blown glassware. Chas. 
| L. Weddle, Representative. 


3ILLINDER & SONS, Inc., 220 Fifth 


Ave. ai. 
Lighting glassware, glass specialties. 


\USQUEHANA CUT GLASS CO., 
TT. W. Hamilton, Representative, 189 
| Fifth Ave. 


‘HE ROSBERN GLASSWARE 
CORP., 12-14 West 21st St. 
‘Manufacturers of light cut and gold 
encrustations. Phone Chelsea 0746. 


VESTON GLASS CO., INC. 


| Blown Tableware. T. W. Hamilton, 


Representative, 139 Fifth Ave. 


"NITED STATES GLASS CO., Albe- 
_marle Bldg., 24th St. and Broadway. 
| Pressed and blown glassware. 


‘ESTMORELAND GLASS CO., 
)}Horace C. Gray Co., Representa- 
tives, Fifth Avenue Building. 
‘Pressed glassware, decorated glassware, 
novelties. 


AMPS, SHADES AND LIGHT- 
ING FIXTURES 


HE BRADLEY & HUBBARD MFG. 
_CO., Fifth Ave. Bldg., Fifth Ave 
land 23rd, St. 

Electric Lighting Fixtures and 
Lamps. 


ip pa BRISBOIS, INC., 200 Fifth 
ve. 
Room 210, Lamps and Cut Glass. 


Pee HAWTHORN, 225 Fifth 
Ave. 

Wrought Iron Lamps. “The Better 
‘Kind.” “Ann Murphy Shades.” 


| 


te G'ASS CO., 230 Fifth 


Ave. 

‘uminating glassware, electric port- 
ibles, oil lamps, etc. Telephones, 
Ashland 9024-9025. 


ite H. E. RAINAUD CO., 225 Fifth 
Ave. 

Table, Boudoir, Desk, Piano, and Floor 
amps in exclusive designs and finishes. 
Jela Croix & Monroe, representatives. 


IIE MAIBRUNN CO., Inc., 44-46 
Zast 25th St. 


/amp Shades and Lamps. Telephone 
fadison Square 8860-8861. 


' DOMESTIC POTTERY 
IW. DALRYMPLE, 16 West 23rd 


pt. 
eee etting E. H. Sebring China Co., 
ebring, O., manufacturers. of dinner- 
are and premium specialties. Tele- 
hone, Gramercy 4413. 
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A. E. HULL POTTERY CO., 200 
Fifth Ave. 
Manufacturers and Importers, Earth- 
enware, China and Glassware. 


ROSEVILLE POTTERY CO., 18 
West 28rd St. F. D. Van Arsdale, 
New York Manager. 

Art Pottery—Jardinieres, etc.—Chil- 
dren’s Items. 


THE SEBRING POTTERY CO., Se- 
bring, Ohio. 
New York Office and Sample Room, 
206 Lexington Ave. Chicago Office 
and Sample Room, American Furni- 
ture Mart Building, Spaces 930 and 
931, 666 Lake Shore Drive. 


THE CRESCENT CHINA CO., Se- 
bring, Ohio. 
M. I. George, Representative, 206 Lex- 
ington Ave. High-Grade Dinner Ware. 


JOHN L. PASMANTIER & SONS, 5 
West 20th St. 
Quality Dinnerware and Pottery Spe- 
ae Telephones, Chelsea 8265 and 
40. 


COX & COMPANY 
120 Fifth Avenue 


Entire 5th Floor 
N. W. corner of 17th Street 


Telephone Watkins 8467 


Glassware 


Imperial Glass Company 
Huntington Tumbler Co. 

The Silver City Glass Co. 
Lewis County Cut Glass Co. 


Dinnerware 


ie C. C. Thompson Pottery 
0. 


Underglaze Hotelware 
Cook China Co. 


Pottery 
Oxford Pottery Co. 


DECORATORS 


FLOGEL DECORATING WORKS, 
129-1381 Fifth Ave. 
Dealers and Decorators of Fine Glass 
and China. R. H. Flogel, Proprietor. 
Phone, Ashland 2355. 


LOTUS GLASS CO., INC., Fifth 
Averue Building. 
China and glass decorators. Gold en- 
crusted, lustre, plate etchings and light 
cuttings on colored and crystal glass- 
ware. 
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MANUFACTURERS’ AGENTS 


HORACE C. GRAY CO., Fifth Ave- 
nue Building. 

Representing Fenton Art Glass Co., 
Glassware, cut, colored and _ plain. 
Sterling Glass Co., Fine Heavy 
Cut Glass. Westmoreland Glass Co., 
High Grade Table Glassware and 
Specialties. Indiana Glass Co., Pressed 
Table Glassware and Lamps. West End 
Pottery Co., Dinnerware and Special- 
ties. Co-Operative Flint Glass Co., 
Table and Soda Fountain Glassware, 
Piet etc. Telephone, Gramercy 


D. KING IRWIN, Fifth Avenue Buila- 
ing. 
Iroquois China Co., Hotel China. Na- 
tional China Co., Quality dinnerware. 
Paden City Glass Mfg. Co., Table, sod~ 
fountain glassware. Economy Glass 
ee Suite 319, telephone, Gramercy 


THOMAS G. JONES, Fifth Avenue 
Building. 
Representing McKee Glass Co., D. C. 
Jenkins Glass Co., McDonald Glass 
Works, Inc. Telephones, Gramercy 
291-292, 


GEO. C. KINDT & CO., Inc., 19-21 W. 
24th St. 
Manufacturers and Factory Agents. 
Brass wares, mahogany goods, serving 
trays, mahogany candlesticks, floor 
lamps, electroliers, silk shades, silver- 
plated wares, decorated basket wares, 
toys, dolls. Telephone, Farragut 8850. 


McKENNA BROTHERS SALES 

CORPORATION, 1271 Broadway, 
corner 32nd Street. 
McKenna Brothers, cut, colored and 
decorated lines; Utility Glass Works, 
Stemware; D. B. Lehman, light cut- 
tings. Telephone, Pennsylvania 2165. 


HARRY J. MOSCOVITZ, 10 W. 23rd 
St. 


Representing Knowles, Taylor & 
Knowles Co., dinnerware, and Hirsch- 
Malgood Co., decorated glassware. 
Phone Gramercy 1869. 


PHILLIPS, THISTLE & SMITH, 

INC., Onyx Building, 1107 Broad- 
way, at 24th St. 
Seneca Glass Co., lead blown table 
and lighting glassware. Pope-Gosser 
China Co., dinnerware. Telephone 
Watkins 8634. 


VAIL AND YOUNG, 200 Fifth Ave. 


Representing 

The Coshocton Glass Corp. 
The Belmont Tumbler Co. 
Sneath Glass Company 
Jackson Vitrified China Co. 
W. I. Tycer Pottery Company. 


HENRY WITTE, 48 West 28rd St. 
Representing Maryland Glass Co., 
Cumberland, Md., and Guerin-Poyat- 
Elite, Ltd., Dinnerware Lines. 
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American Ghia 
for 
American Homes 


Albright China 


for the Jobber and Syndicate Buyer 


Three Shapes 


Glendere 
Highland 
Pilgrim 


Send for Catalog and Illustrations 


Albright China Co. 


Main Office 
Carrollton, Ohio 


Factones 
Carrollton, Ohio 


4 Kilns 9 Kilns 


TRADE YH O 
~CHINA 


The arrollton Pottery o 


INCORPORATED 1903 


MANUFACTURERS OF HIGH GRADE DINNER WARE 
CARROLLTON, OHIO 


ONE COMPLETE DINNER SERVICE 
“SUPERIOR” 


SEMI -SQUARE—— PLAIN EDGE 


E offer to the Department 
Store Trade highest qual- 


ity ware and distinctive decora- 


tions in commercial borders. 
Prompt and courteous service. 


Representatives 
HERBERT K. CONNOR CHAS. A. WEIDEMANN 
Scio, Ohio East West 
ROY E. HENDERSON 


President 
at TAMOmoOmOAnonmononononanoniannianamadomanian Yavivey 
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The Next Time 


you want 


A Job 

A Line 

A Salesman 
A Buyer 


or anything else connected with 
the China, Glass, Housefurnish- 
ing and Lamp Trades 


Advertise for it in the Classified 


Section of 


Crockery and Glass Journal 


and 


Get It 


40 cents per | tion: 

| ae ents see cree es 7 aie wing i 

Rates: Seven words per oy 

Minimum initial charge $2. pave 
ble in advance 


) 
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Overlooking Madison Square, “Where Fifth Avenue Crosses New York’s Main Street” 


Haviland China 
Is Now Installed in Its Modernly Appointed and bin 


FASILY-REACHED NEW HOME . 


1107 Broadway, at Twenty-fourth Street, New York 


It is a great pleasure for us to 
extend to our friends in the 
trade a cordial invitation to 
visit us in our new home 
which by reason of its very 
central location is accessible 
from all points. We are 


Haviland China Co., Inc. 


Telephone— Watkins 2967-2968 


TRADE MARKS 


awvilan, 


France 


on white china 


DECORATED BY 


. 


Limoges 


on decorated 


gots, 


china 


showing many new designs of 


GENUINE HAVILAND | 
CHINA for the Spring sea- — 
son which by virtue of their 
beautiful decorations and at- — 
tractive shapes should not be — 
overlooked. : 
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"furnishings 
Lamps 


Gift Shop y/\ IN THIS ISSUE “%, 
and h LiRLQY, IN om # 
‘Art Goods AW What’s New in New York Showréoms— 
: 1 SSWARA A section devoted to new items inthe 
Dolls & Joys Wain trade that are attracting the atten-@ 
: tion of buyers 
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What the Potteries ‘Are Doing and up-to- 
the-minute Glass News by M. K. 
Zimerman, our regular Pittsburgh 
and East Liv erpool corre- 
spondent 


Ziti MARS 


DWI NSS ZANT Font} 
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Timely news of Chicago by J. H. Smythe 
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Vol. 104, No, 11 


MAR. 17, 1927 ZW, A complete list of New York Imports for 
G7 the week 
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Ovington’s—-The Gift Shop of Fifth 
Avenue. What one of New York’s 
most fashionable stores is selling. 


IW 


~— 


7 / 


aS 
Rigas 


AY) 


Zh 


Will It 
Interest You 


To know the names of the best manufacturers and whole- 
salers in the lines you are interested? 


To know where you can get the goods you want? 

To know what the latest news of the trade is? 

To know how to increase the efficiency of your department? 
To have a permanent New York mailing address? 

To receive information about any particular line? 

To receive a reminder of coming events and activities? 

To be advised about important changes in the trade? 


To be listed in advance of your coming to the New York 
market ? 


CROCKERY AND GLASS JOURNAL 


will do all these things for you 


Clip the coupon below and receive 
the paper regularly each week. 


DEMAREST PUBLICATIONS, INC., | 


D1 MUA ISIS SUBSCRIPTION PRICE 


| New York. | | 
| Gentlemen :— | Domestic 
pORciany hs pre oS Ne uses $3.00 a year 
including the Specia oliday 
lee and Spring and Fall Buying Num- | $5.00 for 2 years | 
bers) to the following address for which .... ‘ . 
7 enclose ...... fOr ees ene year. | See 
a year : 
| Name ite ai) .siver i cee ee... cba uae | Foreign 
Firm: 2)0% bt. dete eet: . . wea ere | 35.50 a year 


A GATESS.: ays ic ere.cys Ones. Eekacheoece | 
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In this sign, twe 
in buying dinnerware. You can’t glory—the sign of 


: : industrial Icadership. 

be sure you've picked a good seller if TA a 
_ you depend on your eyes alone. It’s 
_ the customers’ taste that counts. 


BRERE'S more or less guesswork | 


You can be sure of quick, sure sales 
with MAYFLOWER._ Experience 
has proved it. You can rely on that. 


Ever since we introduced this 
shape, it has had a remarkably wide 
demand. You make your best guess 
when you get MAYFLOWER. 


Mayflower S-0148 Pattern—A striking contrast is achieved 
here—a daring combination of emphatic, radical coloring with 
the restrained and dignified beauty of the Mayflower shape. 
The large flowers are vivid splashes on the snowy background. 


©) Its success is fore-ordained. 
SL ae (ee 
—) eave 


Se —————————— 


Che Gaain-A) Knowles-China-Compana: 


EAST LIVERPOOL »* OHIO 
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Now It’s 
“DERWOOD” 
IVORY 


Our entire New No. 4 Plant at East Palestine 

has been turned into production of this warm, 

creamy, lustrous body, with colorful decorations 
styled in present day vogue. 


Coming! Watch for the New 


PLOW 
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“ARGOSY” SHAPE 


Now being modeled—the triumph of 25 years 


| leadership in the American pottery industry 
a 
" THE 


kz ———, (oo om) (com) (cm77070) 
THN | tl | HAT 


“ASTOR SHAPE” 


A Creamy White Body 


“i THE W. S. GEORGE POTTERY CO. 
: General Offices, East Palestine, Ohio 
Plant No. 1: East Palestine, O. Plant No. 3: Kittanning, Pa. | 

Plant No. 2: Canonsburg, Pa. Plant No. 4: East Palestine, O. 
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QUTBABLING 
BABEL — 


= Pa HE living languages today number 
SY oy eight hundred and sixty, not to take 
oy (ai into consideration some five thou- 
sand dialects. This modern confu- 

sion of tongues outbabels Babel. 
Cardinal Mezzofanti, the greatest linguist 
the world has ever known, was acquainted 


with but one hundred and fourteen 
languages and dialects. 


How fortunate are we today when a 
simply-worded advertisement written in 
English and published in the CROCKERY AND 
GLass JOURNAL makes its appeal to buyers 
all over the country. 


A postcard request will 
bring our rates. 


The CROCKERY and GLASS JOURNAL 


The oldest publication in the field. 


45 East 17th Street New York 
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PAR AbD isis 


This illustration features “THE EDEN” and “THE 
PARADISE” decorations on the new PILGRIM shape. 
They are the same design, but the EDEN border is a golden 
yellow, and the PARADISE a soft azure blue. The flowers 
and centres are the same colors in each decoration. 
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AN 

i These patterns are carried in stock by the largest 

= jobbers. 

I Write Us For Their Names. 

we Decorations and Shapes are both patented. | 
= 

| White China Decorated 

| oN Horie 
S These marks identify all Theodore } 

o QrranceZ al genuine Theo. Haviland China = A 

iE Z oO FRANCE | 
ul a | 
i | 
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Incorporated 


26 West 23rd Street, New York 
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| AS Wels Vy BIER OM slays Sahil 


To smooth the way for foreign 


ae business men coming in the United 
Vheels States to see American industry at 
Rund 


first hand the Foreign Commerce 
riient of the Chamber of Commerce of the United 
$3 establishing an information service designed to 
x¢ chambers of commerce and trade associations in 
eyership in preparing for the visits of such dele- 
TS 
haibers of commerce in the United States,” says a 
nit issued by the Department, “are too busy to de- 
neh attention to the casual tourist party, but are 
uu to render assistance to and make contacts with 
isng foreigners who come with serious purpose to 
iaze themselves with the American market and 
thway for trade relations.” 
e hamber points out the desirability of the foreign 
esmen making known their purpose, their plans, 
he credentials, in advance, in order to facilitate their 
ome American manufacturers, especially those 
stret processes, do not welcome foreign visitors, 
11)st of our business centers the foreign delegations 
otially received in the factories and have every 
tity of seeing the wheels of American industry 
Ut , 


1"6 there were many foreign delegations who came 
took into the “American system,” and to find out 
*cl- of high wages and low-cost production. Other 
atias from abroad came to analyze the United States 
Miket for their exports. And still other foreign 


delegations came to study the United States as a source of 
supply. 


Measuring the effects of the cor- 


Aeeeene poration tax, which alone remains at 
the sma the high war level, the Committee on 
Stockholder 


Taxation of the Chamber of Com- 
merce of the United States finds, in a report on the sub- 
ject, that the small stockholder is made to bear a large 
part of the burden. 

“In 1924, the latest year for which detailed statistics 
are available,’ the committee states, “the dividends re- 
ported by individual taxpayers paying on $10,000 or less 
of income amounted to $925,000,000. To distribute this 
amount of dividends required profits of not less than 
$1,057,000,000, on which $132,000,000 in corporation 
taxes would be paid. 

“The maximum tax on the same profits had they been 
taxed to the same individuals would have been about 
$19,000,000, or $113,000,000 less than the corporations 
paid. 

“This difference is almost exactly 150 per cent of the 
total taxes paid directly to the federal government by 
all individuals paying on incomes of $10,000 or less on the 
entire income from all sources. With a higher corpora- 
tion rate, the lower individual rates, and larger personal 
exemptions in 1926, the contrast will be even more 
marked.” 

The small stockholder pays a heavy tax toll for his 
corporate investments. 
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Ovington’s—the Gift Shop of Fifth Aver 


Store On Fashionable Boulevard of New York 
Is One of City’s Famous Institutions That At- 
tracts the Visitor As Well As the Native 


By Norton B, JACKSON 


ROHIBITION has caused the passing of many 

well-known institutions in New York such as Rec- 

tor’s and Mouguins but the advent of Mr. Vol- 
stead’s regime has had absolutely no effect on Ovington’s 
famous store on Fifth Avenue other than to increase 
business. All day long a steady stream of customers pour 
through this amazing store and marvel at the wondrous 
goods displayed therein. Goods that fascinate the most 
fastidious customer and tempt the closest pocketbooks. 

Ovington’s—The Gift Shop of Fifth Avenue occupies 
an entire building with five floors devoted to the display 
of china and glassware, mirrors, furniture, pictures and 
last but not least lamps and shades. Our attention was 
particularly attracted to the fascinating lamp floor—the 
fifth—with its various subdued lights and multi-colored 
shades. There is that something about a high-class lamp 
department that always attracts and Ovington’s Lamp De- 
partment has that something to the ultra-degree. 

To begin with as in all other of the store’s department 
there are plenty of salesmen on hand so that no customer 
need be kept waiting yet at the same time the sales force 
is not in the least obtrusive and allow the prospective cus- 
tomer all the time that he desires in making a selection. A 
splendid display of lamps with Lenox china bases and 
pleated Georgette shades have found many purchasers 
while a general line of pottery lamps are proving excep- 
tionally popular according to the manager of this depart- 
ment. 


Let us browse through this remarkable lamp department 


Dig eae 


One of Ovington’s beautiful window displays in which china, glass- 


ware and lamps are advantageously shown. 


Bight 


with its high white ceiling and brown carpeted ff 
the center are clustered numerous lamp displays 
etc., while off to both sides of the main showr 
alcoves with displays of lamps, pictures, mirrors 
niture. 

Here is a fine display of Dresden figure lamps. 
the wall to the right are several torchiers, one wi 
lights. In the very center of the showroom is 
unusual lamp. This is a crystal ball type. The 
shaped and has the general appearance of a ‘cry: 
The shades are oddly shaped and has a design 
pointed red stars. There is a wide assortment o! 
lamps in all shapes while a peacock lamp in | 
white crystal with bronze body makes a very nice 
ance. 

Another attractive item of unusual merit is < 
with clock in center with bronze eagle base. This 
$250, while similar mirrors with clocks but not 
elaborate are more reasonable. The aforemention 
has a 7-jewel Waltham eight-day movement. 

In February Ovington’s hold their usual ann 
sale which is always a feature with New York's \ 
buying set. This year’s sale resulted in an unusu 
cessful affair. All day long rightly garbed me 
pretty young things poured into the exclusive e 
ment and made purchases in the store’s lamp dep 
Lamps with imitation marble bases and genui 
shades originally priced at $40 went for $21. A. 
lamp with pleated shade and marble base that sold 

was sold for $9. 


An item that particularly attracted the I) 
was a unique torchier candle-shaped with t) 
and music-design shade while an orchid-ht 
shade set on a slender glass base two feet : 
proved a center of attraction. Floor lary 
shades of Spanish design also proved pop? 

One of the alcoves previously mention 
tained a fine display of lamps includi} 


English Chequers Inn. | 

In addition to the lamps mentioned thi:l 
ment had on display a unique lamp witl 
shade and amber bottle-shaped base and I 


stands in red wood and painted deste 
anese character. 

For ultra-perfection in the modern ct 
Ovington’s is not surpassed. 


e Evolution of Light and the Lamp 


Interesting Reflections on Developments of 
Lighting Equipment Throughout the Ages 


By O. SACHSTEDER, JR., 
Sales Manager, Aladdin Manufacturing Company 


, ND God said, let there be light and there was 
! light. And God divided the light from the 
& darkness. And God called the light Day; and 
‘ness He called night. And the evening and the 
; were the first day.” 
ignificant phrase of the above quotation as ap- 
t the question of artificial lighting is “And there 
«.” Not alone the light of the sun by day nor of 
if by night, but the potentiality of light by day 
| to be produced by man as he wills. 


w rimitive man first came into possession of fire— 
rE light—is of little import. The fact remains that 
om the fall of a meteor from heaven, overflow of 
rn the bowels of the earth, or from a spark struck 
1g the manufacture of his primitive implements, 
ticomforting warmth for the body, and the flicker- 
0, of light which was to be the first stepping stone 
ifial illumination. 
atnan valued highly this gift of God is shown by 
yology and songs of all lands. “Greek mythology 
e;the fire bringer to the dispenser of light in a 
wa sense, while the Romans worshipped Vesta as 
oiss of the Health and also of sacrificial fires, and 
10 of the birth of light the eternal fire was guarded 
es] Virgins.” 
- long time the fire on the hearth served at the 
tie as a source of light—among the Eskimo no 
ificial light is known at this present day. First 
tl flickering kindling-wood pan, then resin and 
fants, then reeds covered with wax, pointing to the 
ati of heat from light, which was nearly accom- 
di the lamp of the ancients and the taper of the 
le ,ges. 


rt) 


Sieresting to conjecture in just what manner primi- 
na developed the oil burning wick lamp. In all 
bily, a bit of glowing bark or splinter from a blaz- 
9g ropped into the fat dripping from the roasting 
il cd man, quick to see the advantage of the feeble 
, fshioned for himself rude, shallow stone or clay 
tacs with a funnel for the filling—a reed for the 
an olive oil for the illuminant. This crude lamp 
he|re runner of the more shapely bronze and stone 
5 Othe Egyptians and Greek—nay—it was the fore- 
er | the wrought iron, fish oil burning Betty lamp 
ir grim forefathers, the Franklin lamp of a little 
dat and the kerosene lamp of our grandfather's day. 
di antiquity, the Medes, Persians, Assyrians and 
tiai illuminated their streets and temples with lux- 
Sp digality, often having the streets lined with rows 
ngand bronze vases, with a capacity of as much 


@ ia 


as one hundred pounds of oil, and burning a wick three 
inches in diameter. 


A step in advance was taken when our forefathers de- 
veloped the making of candles. The principle is the same 
as in the oil lamp of the ancients—the oil in the instance 
of the candle being in a solid form. The lamp was fur- 
ther improved in the eighteenth century by the invention 
of the hollow wick and of the lamp chimney; though it 
needed the substitution of kerosene for olive oil and rape 
seed oil to bring the oil lamp up to its present day effi- 
ciency. 

There are those of us who can remember when our 
houses were first piped for illuminating gas, and with what 
joy we hailed that feeble, yellowish flame as absolutely 
perfection in the matter of lighting. Then the Welsbach 
burner, with its more agreeable glow, became the next im- 
provement, only to be superseded in time by the carbon 
lamp of our early days of electric lighting. 


What a change has come about since the electrical 
wizard, Thomas A. Edison, has made it possible for us 
to illuminate our homes by pressing a button. We no 
longer seek for the glare of a harsh, bright light but rather 
do we choose to beautify our homes by our lighting equip- 
ment. We seek to have harmonious and efficient illu- 
mination by placing beautiful lamps just where we want 
them a floor lamp’s soft glow beside the piano; a bridge 
lamp to throw the light upon our magazine when we drop 
into our comfortable reading chair. Upon the writing desk, 
in the boudoir, in the babies’ room, we solve the problem 
of beautiful illumination by placing soft shaded lamps at 
the psychological and strategic points. 


“And God said, ‘let there be light’ and to man he gave 
the power to extract it from the elements of the universe, 
that he might illuminate his pathway through life—*And 
there was light.” 


Dollar’s Purchasing Power Increases 

The purchasing power of the average American has in- 
creased more than one-third in the past five years, accord- 
ing to figures compiled and recently made public by the 
National Bureau of Economic Research. This rate of 
increase is far more rapid than that which has maintained 
in earlier decades. Apparently the purchasing power of 
the average American has increased as much in the past 
five years as it did in the forty years from 1850 to 1899. 

In the diagram the solid line showing per capita income 
in actual dollars starts at only $51 per person in 1850, and 
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HE well known glassware salesman, Myric Bryce 


ce, 
who has been connected with Bryce Bros. for the 
past twelve years in a sales capacity, has resigned 
his position with the firm, his resignation becoming effec- 
tive March 1. Mr. Bryce has been connected with the 
concern’s New York office for the past five years and be- 
fore coming to New York traveled the New England states 
and Pennsylvania for the factory. He has no idea of 
getting out of the glass business but is resting up at his 


home at Little Neck, L. I., before engaging himself again. 


Henry Saul, of Rehberger & Saul, importers, left Sat- 
urday for a road trip opening up his line as one of the ex- 
hibitors of the Eastern Manufacturers and importers at 
the Hotel Statler, Boston, on Monday. 


George Dougherty, treasurer and salesmanager of the 
Economy Glass Co., Morgantown, W. Va., arrived in town 
on Monday of this week for a few days stay. While here 
Mr. Dougherty was busy consulting with his factory's 
local representative, D. King Irwin. 


A. Stanley Brussel, of F. Bing & Co.’s Successors, left 
the latter part of last week for Boston. He will be on the 
road until the latter part of May and will go as far as the 
middle west as a member of the Eastern Manufacturers 
and Importers. 


James E. Duncan, Jr., president of the Duncan & Miller 
Glass Co., spent Monday of this week in New York con- 
sulting with his firm’s local representative, Paul Joseph. 


William G. Mueller returned Tuesday from a week's 
trip that took him to Chicago, Cleveland and points west. 
Mr. Mueller reports business as being spotty. 


Alec Shaw, of the A. J. Fondeville & Co. sales force 
returned Tuesday from a selling trip that took him to 
3altimore, Washington and points south. Mr. Shaw de- 
clares that business is good in that section. 


The number of buyers visiting the New York market 
during the week past were noticeably few, as March sales 
are keeping many department store buyers confined to 
their stores for the present. Among those who visited the 
market this week were H. Kluter, china and glassware 
buyer for Stewart & Co., Baltimore; O. J. Hannauer, 
china and glassware buyer for the Goerke Co., Newark, 
N. J.; Charles Cohn, china buyer for M. Abramson, 


Ten 


Flushing, L. I., and A. A. Breton, housefurnishings 
and toys buyer for Shartenberg & Robinson, New | 
Conn. 


Department store buyers visiting the New York | 
report sales as good and in some instances better 
year ago at this time. Although business has been 
quiet of late wholesalers and manufacturers’ age 
lieve that the movement of stock in the stores wil 
the placing of some good orders during the next 
days. 


Manufacturers Study Glassware Pack 


An unusually interesting meeting took place in 
fices of the American Association of Flint & Lim 
Manufacturers in Pittsburgh recently. Practically 
tire afternoon was devoted to a study of the pacl 
pressed and blown glass tableware that was made in 
of the American Railway Association by two ens 
Messrs. C. M. Bonnell, Jr., and H. C. Hoover 
C. M. Rodefer of the Rodefer Glass Co., pi 
of the glass manufacturers’ association, presi 
a most efficient manner. During the reading of th 
in which was outlined findings made and con 
drawn by the investigators, many pertinent questioi 
asked by the manufacturers. It was pointed out by 
the speakers that they had found 66 different sizes’ 
rels used by the glass manufacturers. It was su 
that four different sizes would be sufficient. Anothe 
developed was that more glassware was broken a 
barrel was in the hands of the consignee by someo1 
lessly hammering in the head of the barrel when ' 
it. It was practically decided that a barrel 19} 
inches was the most convenient and the best for | 
glassware. Beaded steel hoops properly fastene 
said to be preferable to wood or wire hoops. 

No suggestions were made by the representat 
the Railway Association as to what kind of ba’ 
hoops should be used. They confined their discui 
findings they had made when watching shipments | 
sit, unloading and at the time of unpacking. | 

That the glass manufacturers who did not att 
meeting may have a definite idea of what the A’ 
Railway Association is, the following description 1! 

3riefly the Freight Container Bureau of the A 
Railway Association is an organization compose 
perts in the packing of various commodities fo) 
portation over the railroads. This organization was! 
in 1921 under the direction of the Board of Dire 
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jerican Railway Association and Col. B. W. Dunn, 
hief inspector of the Bureau of Explosives, was 
zed to carry on the Freight Container Bureau 
n connection with his other work. The purpose of 
eight Container Bureau is to make studies of the 
o of particular commodities that may be causing 
e. The study of the packing of a commodity is as- 
to a trained engineer with the instruction that he 
btain as much information on the subject from all 
as is possible with the thought in mind eventually 
pare recommended specifications for the packing 
-commodity. The cooperation of all of the inter- 
ganizations involved in the commodity study is de- 
nd the information on packing is largely obtained 
h this means of co-operation. 
r the engineer has prepared his tentative recom- 
jons, meetings are held with the manutacturers of 
imodity, the carriers’ representatives, the container 
-s and other similar organizations who are inter- 
These meetings are for the purpose of having the 
| organizations review the tentative recommenda- 
9 that they may assist in producing recommenda- 
iat will be for efficient and economical containers. 
the past several months the Bureau has been mak- 
idies with reference to the packing of pressed and 
riglass tableware in slack barrels. 
3$ C. M. Bonnell, Jr.. and H. C. Hoover working 
..e New York office, have been making studies in the 
‘svhere the ware is manufactured for the purpose of 
rig the method of packing. They have watched 
mits at points of origin, transfer and destination 
0, stations. They have also inspected and unpacked 
Bripments of glassware at the consignees’ places of 
nes and have prepared a tentative specification cov- 
ye recommendations on this subject. 
heneeting Tuesday was for the purpose of discuss- 
thicentative recommendations on packing of glass ta- 
atin barrels with the American Association of Flint 
Lie Glass Manufacturers’ Association. After this 
erfices will be held with the cooperage manufacturers 
ot)r interested parties and then the specifications will 
eved. When approval by the various organizations 
bet obtained the recommendations will be prepared 
rit>d circular form for distribution to all of those 
) a) interested. 
he ecommendations are in no way compulsory and 
ply =present what the engineers have found to be good 
tie to be followed in the packing of glassware. The 
igh Container Bureau has no authority to make any 
he commendations compulsory, but the railroad exe- 
vesvho direct the work of the Bureau have. The 
os directing the work of the Freight Container 
fats composed of 13 railroad men, three operating 
‘ials three traffic officials, three claim officials, three 
im of the classification committees and a member 
the |anadian Freight Association. When the reconi- 
ae are finally agreed upon they are given to the 


ve (mmittee for consideration and such disposition 
tm» see fit, 


| 


| 
| 


Two engineers, 


Business Personality Is Divided Into Tangible 
Traits By New York University Professor 
to Help Individuals Solve Own Prob- 
lems In Development 


“That schools and colleges have given training in only 
about 15 per cent of the essentials of a job,” 
clusion which N. L. Hoopingarner, professor of business 
psychology in the School of Commerce of New York Uni- 
announced. 


is the con- 


versity has Professor |Hoopingarner 
has been carrying on a series of investigations in the field 
during the last seven years involving more than 50,000 in- 
dividuals scattered in widely diversified occupations. He 
also contends that the problem involved in the supervision 
and personal development of men has been largely side- 
stepped by business executives. 

“Business has come to realize,’ said Professor Hoopin- 
garner, “that the greatest part of its problem is to develop 
the individual in the effective use of his knowledge, to 
develop personal qualities. It has been my observation 
that supervision and personal development of men has 
caused more executives and sales managers to sit up late 
at night than any other business problem. 

“The employer told the new man: ‘Here are the facts 
and methods; now it is up to you to make good.’ The 
reason for this attitude was that the employer really did 
not know how to help the man ‘make good.’ 

‘““A man’s worth above thirty or forty dollars a week is 
dependent on his ability to get favorable results from 
people. A man who has only technical knowledge to offer 
can be hired for a very modest figure, regardless of ex- 
perience or training. But if a man has, in addition to the 
specific knowledge of his work, the ability to deal with 
people, his earning capacity and opportunities for advance- 
ment are almost limitless.’ 

Mr. Hoopingarner points out that the factors in per- 
sonality are really identical with the important factors of 
ability, personality being the result of the operation of 
these factors. In order to analyze the problem, he has 
subdivided ability into the following traits: impressive- 
ness, initiative, thoroughness, observation, concentration, 
constructive imagination, decision, adaptability, leadership, 
organizing ability, expression and knowledge. 

“Investigations,” he said, “prove such a glaring gap 
between training and performance on the job that col- 
leges and universities are seeing that the greatest part 
of their responsibility lies in training the student in how 
to make use of the knowledge he has received when he 
gets out into life. 

“Consideration of facts,” Professor Hoopingarner said, 
“show that even in technical study such as engineering, a 
man’s success is due approximately 15 per cent to his tech- 
nical knowledge of his particular field and 85 per cent 
to those human qualities, primarily those qualities which 
have to do with successfully dealing with people.” These 
facts are confirmed by surveys made in conjunction with 
the Carnegie Institute of Technology. 


“Results show that advisory methods for personal de- 
(Continued on page 31) 


Passing of Old Kiln Firing Methods 

OUPLING the news of the Edwin M. Knowles 

China Co., Newell, W. Va., that it proposed to erect 

tunnel kilns in its plant this season, with that of the 
previous announcement of the Homer Laughlin China Co., 
that it would erect a new tunnel kiln plant, and also with 
the report that an interest outside this district also proposed 
to erect tunnel kilns, it is taken to mean that the old meth- 
od of kiln firing is gradually passing out of the picture. 
While tunnel kilns have to be operated steadily it also nec- 
essarily means that the production of these kilns is far 
greater than perodic kiln schedules. The result is, the op- 
erator of tunnel kilns is producing almost twice the volume 
of dinnerware possible in plants operating perodic kilns. 
With increased production in the larger plants it is taken 
to mean that a more intensified campaign for business will 
result from that quarter than ever before, and that the 
battle for business will be more keen than ever. Erection 
of tunnel kilns of course means that the production of 
dinnerware will be augmented considerably, but manufac- 
turers operating smaller plants from seven to nine kiln ca- 
pacity, are not in position, in most instances, it is main- 
tained, to increase their output for the reason plant loca- 
tion will not admit of factory extensions. 


Walter Ashbaugh Now With Edwin M. 
Knowles 
Walter Ashbaugh, formerly associated with the sales 
department of the West End Pottery Co., who recently re- 
tired from that organization is now identified with the 
Edwn M. Knowles China Co. He will be connected with 
the office and sales department of the latter plant. 


Silverstein Heads B. Nugent & Bro. 

Pottery salesmen traveling western territory have ad- 
vised home offices that S. L. Silverstein has been named 
president and general manager of the B. Nugent & Bro. 
Drygoods Co., St. Louis, Mo., taking the place of Franz 
A. Cramer, who retired last December. Mr. Silverstein 
was formerly associated with the Rosenbaum Co., Pitts- 
burgh, but has been identified with the St. Louis firm for 
about a year in an advisory capacity. Mr. Cramer, it has 
been explained, became president of the Denver Drygoods 
Co., Denver, Colo., last January, and while he still re- 
tains a stock interest in the St. Louis store, he has re- 
signed as a director of the Bry-Block Mercantile Co., 
Memphis, Tenn. 


Says Business Prospects Encouraging 
J. M. Saville, buyer of dinerware and glassware for 


Twelve 


Zion's Co-operative Mercantile Institution, §; 
Utah., announced this week that both glassware 
nerware “have been quiet’ so far this year. He 
to say: “From all appearances business in gener 
in all other sections in Utah, southern Idaho and 
Nevada according to reports from our traveling 
have covered this territory several times since th 
the year. I may say, however, prospects at th 
time are very encouraging, as we have had a y 
fall of snow, more particularly in the mountai 
it is most needed, and does more good, and in tl 
and cities proper we have had a lot of rain. Unl 
thing unforeseen happens, we see no reason y 
should not ‘run’ ahead of 1926.” 


New Hopewell Shape Popular 
The new shape recently placed on the marke 
Hopewell China Corp., Hopewell, Va., is declare 
been one of the most popular ever put before the 
this factory. It is now being shown in a numbe 
decorations listed since the close of the Pittsburg 
season, and is shown as a companion to the “Dix 
which is being continued. 


Robert Opens China and Glass Dep: 


A new china and glass department has been ¢ 
the T. H. Roberts Department store, Youngstoy 
was announced this week. The store is one of | 
in the Youngstown district, but a department ( 
program recently determined upon has just } 
cluded. An entire new stock of china and glass 
been included in the new department. The firm’ 
taken another long term lease on its present l¢ 


Owen Producing Ivory Dinnerwé 

Ivory body dinnerware is now being produc 
Owen China Co., in its new No. 2 factory, it is al 
by General Manager H. W. Kibler. The “Minert 
is being used in this connection. It is also saidl 
factory proposes to add an additional shape { 
within the next few months. A white body is th 
duced exclusively in the old factory of this? 
“We have been receiving a rather fair volume ob 
during the year,’ Mr. Kibler suggested Wednesi 
while the last few weeks has been more encour 
of course anticipate a heavy spring trade.” It ny 
that two additional kilns will be added to the N’ 
of this company this season, but the extensior! 
has not been definitely determined upon. It ny] 
that this extension will not be made until late irh 
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early in the fall, the proposed improvement to be 
ined by the general condition of business a little 


3roup Insurance Gaining Popularity 

some years the United States Potters’ Association 
» National Brotherhood of Operative Potters have 
ed collectively and among themselves the group in- 
» question, but it appears that the Edwin M. 
es China Co., was the leader in this proposition. 
others have followed. 
smploye insured, and by the payment of 25 cents 
‘returns a sick benefit of $10 per week for a period 
weeks. Should illness continue after that period a 
it of $51.04 monthly is made for a period of 20 
. In the event of death, the beneficiary is paid 
{ 


This company now has 


‘nas M. Place, ceramic technologist for the Mt. 
(s Pottery Co., Mr. Clemens, Mich., has become a 
t- of the American Ceramic Society. It was at this 


_at the first tunnel kiln was erected some years ago. 
| 


i quite interesting to note the interest taken by some 
i d with the ceramic field to add to the artistic side of 
erware and art pottery industry. This subject, from 
{ time has been touched upon during annual meet- 
( the United States Potters’ Association, but no 
i detail has been advanced by that organization. 
er, at a meeting of the Association held at the 
1\stor, New York, some years ago, Prof. Alfred 
S»resented a very interesting and instructive paper 
i upon the artistic side of dinnerware, and it re- 
efor him to go to the front and urge greater artis- 
fit in this connection. But time went by, and it has 
bn announced that a jury of five has been selected 
vil a medal—“The Charles F. Binns Medal’’—an- 


y those who may merit unusual recognition. 


Medal for Ceramic Achievement 
10 completion of the 25th anniversary of the Cera- 
cl ol, Alfred, N. Y., the Alumni founded a medal in 
Ss of the Brent and to perpetuate the pur- 
he University. The medal is to be awarded annu- 
fo high achievement in ceramic art, and is to be de- 
dy Miss Elsie Binns, eldest daughter of Dr. Binns. 
Tyias been selected to make the award, and for the 
nivear is composed of Dr. Binns, as chairman, and 
dé Thomas B. Anderson, representing the United 
S otters’ Association, and with the Pope-Gosser 
a')., Coshocton, O.; Paul E. Cox, appointed by the 
rid. Ceramic Society; H. J. Lucas, appointed by 
Vapnal Terra Cotta Society; Miss Ruth E. Canfield, 
int by the Ceramic Guild of Alfred, N. Y. 


re Pottery Business Reported Normal 
‘Wiusiness is in nominal receipt, according to re- 
gjen out by the pottery manufacturers of this dis- 


Striking the Key Note of 


COLOR DECORATION 


The surface decoration of glass and pottery thru 
the use of Color is a most important problem of 
the up to date decorator. 


Colors must harmonize in order to produce a 
decoration that is pleasing and enduring. 


The R & H color service staff is prepared to give 
valuable suggestions without cost. 


Write for our new Color Har- 
mony Chart, a very valuable 
dictionary of Color terms and 
chart showing the relation 
of one color to another. 
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COLORS and SERVICE 


“Whe 
ROESSLER 8 HASSLACHER CHEMICAL© 
709 Sixth Avenue, New York 


“America’s Leading Ceramic Material House” 
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Philadelphia Boston Cleveland 
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trict. Speaking in a general way, trade is not active, 
neither is it very dull. Business appears to be fol- 
lowing a middle of the road course, and no “speed limits” 
are being violated. Several of the larger plants in this 
district are in very steady operation, and some of the 
smaller producers are in a position to take on more busi- 
ness with the guarantee of quick shipments. That there 
is room for improvement is generally conceded by all the 
manufacturers, and as to the future outlook, it is declared 
that one guess is as good as another. Two plants in this 
territory are idle, and several others are operating under 
very slow schedules. 


Booneville Seeks Pottery 
At Booneville, Ind., Ernest W. Owen, Secretary of 
the Booneville Business Men’s Association, has announced 
that the community is in a position to extend inducements 
to any who might be interested in locating a generalware 
pottery industry there. 


Pottery Brings $19,623 

The sale at the Anderson Galleries of the Old English 
pottery and porcelain collected by F. J. Cuthbertson of 
New Haven closed last week with a grand total of $19,- 
923.50. The final session brought $8,329.50. 

A pair of Oriental eighteenth century Lowestoft vases 
went to P. J. Frank for $675. A waterford glass salad 

(Continued on page 31) 
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AND PITTSBURGH NEWS 


Heintzleman Retires from Monongah 


ARRY L. HEINTZLEMAN, who with the late 
William Moulds, completed the early organiza- 
> tion of the Monongah Glass Co., Fairmont, 
W. Va., has retired from that corporation, it was officially 
announced this week. Very recently the Monongah com- 
pany completed a merger with the Turner Bros. Glass Co., 
Terre Haute, Ind., and also with the Woodbury Glass 
Co., Winchester, Ind. As a result a new corporation has 
been formed that is to be known as the Turner Glass Co., 
of Terre Haute, and which will be the holding company. 
The headquarters of the latter interest will be maintained 
at Terre Haute. While the three different companies will 
operate as individual units, they will be under the direct 
control of the holding company. Mr. Heintzelman has 
been president and general manager of the Monongah 
Glass Co. for many years, and has been operating five con- 
tinuous tanks and one 16-pot furnace in the production 
of plain and decorated table glassware and blown and 
stemware, together with a line of jellies and tumblers and 
other specialties. Turner Bros., who have been operating 
at Terre Haute and also Winchester, Ind., and of which 
interest \V. E. Pittsford is president, have been manufac- 
turing a general line of containers used by packers and 
preserving interests. It is also reported in this district 
that R. T. Cunningham, who has been secretary-treasurer 
of the Monongah Co. for a number of years, may retire 
from that position, although no definite announcement has 
been made here in this connection. 


Sees Glassware Running to Seasonable Goods 

“Glassware is running largely to seasonable goods, such 
as ice teas and soda water supplies,” announced John Mc- 
Clellan, of the John McClellan & Co., Houston, Texas, 
this week. ‘Colored glassware is not going as good as we 
expected,” he went on to say and added, “the country 
merchant is very conservative and will buy very little fu- 
tures, running mostly into fruit jars, jelly glasses, refrig- 
3usiness since the first of 
the year has not been as good as in the same months a 


erators, freezers and coolers. 
year ago. The trade handling dinnerware is now buying 
largely in short dinner sets, 32, 42 and 50-piece sets, of the 
cheaper grades. The spring season in our country is well 
advanced, in fact, we have had little or no winter. Straw- 
berries and spring vegetables are in the market now, and 
we are expecting a decided improvement in trade.” 


The Maryland Glass Co., Baltimore, Md., proposes to 
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erect an addition to its factory at a cost of over $. 


Using the blanks made by the Louis Glass Co., Vj 
W. Va., operations have begun in the new decoratin; 
of the C. A. Borchert Glass Decorating Co., at that 
The latter plant is close to the Louis Glass Co.’s f, 
The concern was organized but a few months ago, 


Added strength is shown in the market on United 
Glass Co.’s shares on the Pittsburgh stock exchange 
stock gained one and three-quarters a few days as 
held firm at 15, with par at $25. 


Seek Option on Crowley, Milner Co 


According to unconfirmed reports received in th 
trict, an effort is being made by certain interests to 
an option, with a view to future purchase of the st 
the Crowley, Milner Co., Detroit, Mich., held by 
and J. J. Crowley. Linked with this story have ap’ 
the names of The May Co., the Kresge Syndica' 
R. H. Macy & Co. Resident glass salesmen in the | 
district have advised that no authoritative statem 
been made concerning this purported business move 


Glass and Dinnerware in Demand 


“In the wholesale trade, domestic glassware in 
lines is in good demand and decorated dinnerware 
moving steadily,” said W. G. Peterkin with H. 
& Co., jobbers, of Grand Rapids, Mich., this week 
Peterkin announced that whiteware is selling, but 
volume. 


Glass Container Association to Meet 


Notices have been received by manufacturers tit 
annual meeting of the Glass Container Association 
be held at Atlantic City, May 4-6 with headquat 
the Marlborough-Blenheim Hotel. The program’ 
clude discussions of an informative nature, and al 
the industrial and commercial phases of the industry 
be discussed at length by those in authority. 


German Wholesalers to Visit Here 


Glass manufacturers in this part of the coumtt 
been given to understand that a group of German 
sale dealers will visit this district, Maryland, We 
ginia, Ohio and Indiana within a short time fort 
pose of buying American glassware and ceraiil 
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40 do with general house usages. The group will 
ent over 500 retail distributors in Germany. 

Little Change in Glassware Demand 

rire was little change noted in the demand for glass- 
is has to do with the lines produced in this district, 
the last week. Both orders and inquiries are being 
eid in rather liberal volume for the colored glassware 
gand the volume demand at this time is about in 
pg with that of a year ago. However, there is more 
vy shown in the demand for soda fountain requisites 
n eretofore this season, but this is a seasonable situa- 
). Inquiries for containers shows an increase, both 


eference to orders and also shipping possibilities 


_ 


s¢volume is wanted. Blown stemware is in seasonable 
ut, although many retail distributors have already 
se their orders for these lines, and in many instances 
h tocks have been shipped. The container section 
th trade is showing better activity on account of the 
a,ing season, and considerable future business has 


iilaced by the larger distributors, it 1s satd. 


=o. 


.. Ganley Managing Philadelphia Store 

df ial report has been received here from Philadelphia 
s ilesmen that R. J. Ganley has been appointed man- 
r| the new department store just opened at Market 
‘sty: third St., Philadelphia, by Sears, Roebuck Co. 
sh said to be the eleventh retail Beoartaient store 
n¢ by this interest throughout the country. 


TEDUNCAN 8: MILLER GLASS COT 


WAST Ron 9 silat 


Anticipating 
The Vogue 


For smart unusual designs in glass- 
ware makes the Duncan & Miller 
line a leader. 


The lovely Georgian bowl, with 
low matching candlesticks as pic- 
tured, is a new conception that has 
made a tremendous hit. Made also 
in flared shape in crystal, amber, 
green or rose. 


REPRESENTATIVES 
New York Boston Chicago 
Paul Joseph, Murt Wallace, F. T. Renshaw, 
200 Fifth Avenue {57 Summer St. 20 E. Randolph St. 
Philadelphia San Francisco Baltimore 
Joseoh Tomkinson, Marsh & Kidd, Harry T. Thomas & Co., 
1104 Arch St. 617 Mission St. 29 S. Hanover St. 


Factory Representative 
E. B. Hill, Washington, Pa, 


Flint Glass Manufacturers Should Fight Bill 
Aimed Against Glassware 


“Use of glasses or dishes in serving ice cream to pa- 
trons of hotels, restaurants, dining cars and fountains 
would be prohibited in a bill introduced in the house on 
March 7 by Representative William F. Stadtlander of 
Allegheny,” 
risbure to the Pittsburgh Gazette Tinies. 


says an Associated Press dispatch from Har- 
This bill, it 
is said, provides ice cream be served in the original con- 
tainers, but does prohibit the use of ice cream in soda 
or mixed drinks. 

While this matter relates at this time only to the state 
of Pennsylvania, it should be made a question of national 
scope. Firms operating glass plants in Pennsylvania 
should use every means within their power of having this 
foolish piece of legislation thrown out. There is a possi- 
bility that the backers of this bill are as much interested 
in the manufacture of other containers as they are in 
sanitation and the protection of health. A few years ago 
similar action was introduced in the city of New York 
and failed in its object. 


Glass Novelty Company Formed 


The Glass Novelty Co., 4402 West Twenty-sixth St., 
Chicago, Ill., has been formed with a capital stock of 
$65,000, it was reported among the trade here this week. 


Westmoreland Glass Co. 
Grapeville, Pa. 


Manufacturers of High Grade Glassware 
Plain, Cut and Decorated 
For Gift Shops, Florists and Table Use 


No. 1820 Dolphin 
Console Set 


Representatives 
NEW YORK 
H: C3 Gray: Co; 
200 Fifth Avenue 
BOSTON 
H. P. & H. F. Hunt, 
41 Pearl Street 
Traveling Representatives 
R. B. Reineck, 
1422 E. Marquette Road 
CHICAGO 
R. A. Keel 
EAST LIVERPOOL 


PHILADELPHIA 
Fred Stott, 
1007 Filbert Street 
SAN FRANCISCO 
Himmelstern Bros., 
718 Mission Street 
LOS ANGELES 
Himmelstern Bros., 
643 S. Olive St. 
SEATTLE, WASH, 
Himmelstern Bros., 
Terminal Sales Bldg. 


What s New in New York Showroor 


New Schierholz Creations Now Shown by 
Reimer 


Comprising one of the best sample assortments of its 
kind, the new Schierholz Dresden offerings in white ivory 
which have only been placed on view within the last few 
days at the showrooms of the Fred C. Reimer Co., 49 
West 23rd St., American representatives for the line, pre- 


sent a selection to the buyer that is most extraordinary. 
It offers one of the most pleasing and attractive lines from 
any European factory. The display shows a line of such 
attractive pieces as baskets, candelabras, candlesticks, 
powder boxes, center pieces and a host of numerous other 
items, each and every one of which is a work of art in 
itself. The decorative designs show Cupids and Dresden 
flowers, while a number of the pieces are created in a 
weaved lattice effect that is the utmost in daintiness and 
perfection. The modeling of the flowers and figures de- 
notes the work of real artists and it is a safe prediction to 
say that this new line is destined to receive an enthusiastic 
reception from the trade when considering the excellence 
of the ware in connection with the very reasonable prices 
asked for it. 


Silver Decorations Predominate J. J. Hines, 
Inc. Displays 

A decided leaning to silver decorations is the pre- 
dominating note in the new display of J. J. Hines, 
Inc., in that company’s most attractive showrooms at 
39 West 23rd St. What a harmonious array it makes! 
As one steps from the elevator to the salesroom a 
silver medallion with cutting and silver band imme- 
diately catches the eye. This decoration alone, ac- 
cording to Mr. Hines, comes in sixty different items. 
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Alongside of this and equally as pleasing is a 
of salads, relishes, etc., in sterling silver wit 
background. These also come in amber or 
Next there is a similar display only in silver 
blue background. A unique iced tea set consi 
seven pieces, silver on black border is certain t 
favorable comment. A cute mayonnaise set is 
to prove popular, this too, has the silver dee 
Continuing through the showroom one is con 
with gorgeous hand-painted flower bowls, can 
cheese and crackers, in fact so many items th: 
isn’t a thing one could think of in glassware 
not represented. There is a jade green with r 
sies for instance so beautiful that it beggars 
tion. Here also is the latest in lamps! Lam; 
green and gold handle base with metal mount 
shade of real sheepskin, the new type water bc 
Grecian urn shape and sheepskin shades, meta 
with English bronze base, sheepskin shade 
painted with a very pretty windmill scene in 

or still more suitable where a man’s den is co 
—a hand painted hunting scene showing a 
tramping through marshes with shotgun ar 
geese slung over his shoulders. Then there is a 
novelty lamp with log cabin-whiskey bottl 
These come in rose and green and have pleated 


Many New Items at Godfrey-Heat 
Salesroom 


A visit to the new showrooms of the Godfrey 
Co., which firm as previously announced in the © 
AND GLAss JOURNAL have just recently opened | 
and display room at 212 Fifth Ave., discloses aii 
ment of many pleasing new items, very attracti 
the standpoint of both price and quality, which | 
tainly worth while inspecting. Their line of bri 
boudoir lamps are quite worthy of mention, | 
wrought iron fern and aquarium stands there! 
number of items to pick from any one of which; 
A fine line of trays is also to be seen, either in ( 
metal. The designs are pretty and the colors « 
Baskets, book ends, smokers articles, mirrors 4! 
other lines too numerous to mention are include 
display and attractively shown from side shelves ! 
ter tables, all finished in a pretty gray, makes 
room of more than average interest. | 


Beautiful Things in Bonita Ware 

I. N. Looker, 366 Fifth Ave., the recently 4 
New York representative of the Bonita Art Gs 
is in receipt of two beautiful items in decorated 4 
One item consists of ROCK GOLD with gol| 
The other is their striking 510 decoration. Both! 
; 
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t the best blanks obtainable, and are priced very 
able for high class work. Mr. Looker now has the 
é line of samples on view. 


ptional Vienna Bronze Lamp Exhibit by 
Bing 

| those who are looking for something different 
ine combining extremely good taste and rare 
it is well worth the time spent to visit the 
yoms of F. Bing & Co’s. Successors, the import- 
ing house, 67-69 Irving 
Pl., where may be seen 
one of the best exhibits 
in Vienna bronze lamps 
that could be found. The 
character and reputation 
of the Bing lines is well 


| 
} 


known and these splen- 
did lamp offerings are no 
exception in the matter 
of quality and beauty. 
The lamps are shown in 
a wide range and selec- 
tion of Oriental settings 
and are to be had in 
either Verde or colored 
bronze. The illustration 
will serve in a small de- 
gree to show how artistic 
| these are. One lamp in 
ilar that merits special mention shows a Mosque 
1wo Arabian figures at prayer. The way the 
rihave been applied on this is remarkable. For 
ie a prayer rug on the floor is reproduced in 
y:xquisite tints. When once this line is seen it 
asy understood why so many have become en- 
e;over it. 


_ Latest Dickinson Offering 

dy B. Dickinson, Inc., 49 Wes 23rd St., American 
esntatives for Booths, Ltd., Tunstall, England, 
» ist placed on view their latest offering from this 
8 in their new Rose Bouquet pattern on the 
ay shape. The decoration features, just as the 
e nplies, a floraleffect in which a rose is the fea- 
dower. It is a continuous border type treat- 
t, xecuted in a novel manner. Combined with 
ro a hali dozen other fanciful, flowers have been 
ze in colors of -blue, yellow, green violet and 
| (ta. A rich brown edge line and traced knobs 


hidles in the same tint complete the decoration. 


' dtinctive point to be remembered in connection 
1 it treatment is the shading of the flowers. This 
st unusual type of underglaze work and is 
fa@-rized by the excellent blending which is so 
rel different from the usual application of just 
ears. The Rose Bouquet will be numbered in 


Weimong the patterns carried in stock by the 


kit yn firm. 


Geo. C. Kindt & Co. Feature Special Sale 
Items 

For those in search of special sale merchandise 
Geo. C. Kindt & Co., manufacturers and factory repre- 
sentatives, 19-21 West 24th St., are offering a most 
diversified line in all sorts of items that will well pay 
the buyer to look over. In lamps they are featuring 
two new polychrome metal bridge numbers made in 
their own factory that are certainly winners and ex- 


=e Taare 


ceptionally low in price. These are sold complete with 
shades. The Kindt firm having contracted for a large 
output on shades from one of their factories are ac- 
cordingly able to offer these to the trade at the same 
low prices. In addition to these bridge lamps there 
is a large display of bed and boudoir lamps. Here an 
assortment of shapes and brilliant colors are shown to 
suit every taste each and every item of which is most 
attractively priced and aptly suited for special sales. 
Other lines featured are smokers’ stands, fern and 
floor flower holders, aquariums and a host of other 
numbers. The smokers’ stands which are shown in 
many decorative treatments and styles are also from 
the firm’s own factory and are priced so that they may 
be retailed at a dollar. 


Pasmantier Further Improves Showroom 

The firm of John L. Pasmantier & Sons, 5 West 20th 
St., who represent the Crooksville China Co., Crooksville, 
O., and the Brush Pottery Co., Zanesville, O., in the New 
York market, have made a decided improvement in their 
showroom devoted to the display of the Brush line. While 
the change is rather simple in itself, the effect it produces 
is excellent. It consists in the addition of concealed lights 
placed under the display tables around three sides of the 
The complete Brush line is shown on the floor 
under the tables and with the light thrown upon the various 
pieces presents a most effective and original method of 
display. Umbrella stands, bowls, jugs, stoneware kitchen 
items and such are only a few of the things included in 
this interesting showing. The display featuring the Pas- 
mantier firms own decorative treatments on Crooksville 
white ware is shown on the tables, the combined effect of 
the two exhibits is most enticing. 


room. 


CHICAGO OFFICE 


SOUTH 
CLARK 
STREET 


Retail Store Business Sales Better 


ITH the spring season getting under way, the 

retail stores in Chicago are experiencing better 

sales and as a result are in better position at this 
time to order merchandise they need to fill in their stocks. 
Manufacturers agents here report better sales to the stores 
during the past two weeks and there is a general quicken- 
ing of trade all along the line. Dinnerware is being given 
more attention at this time than it has received since the 
January selling events and glassware in salad sets and 
stemware is moving in a satisfactory manner. 


A dinner set of 83 pieces priced at $14.95 was a leader 
at the Boston Store this week in their annual March sale 
of dinnerware. Hartman’s featured all kinds of house- 
furnishing items, including kitchen ware and dinnerware 
in their “March of Events” sale being conducted during 
the entire month. A car load of optic Colored stemware 


* THE CHICAGO MARKET 
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Ready for Shipment— 
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Go To Stetson’s First 
For Volume in China 


SHOWROOM, 512 FURNITURE MART BUILDING, 
SUPERIOR 4100 


STETSON CHINA CO. 


1751 West 74th Street CHICAGO 
Phone Hemlock 1000 


TTA TEST UITUHTIUOTLIUOT TUCO TIUOITIUOLUILUTCUAT TUG UULLELECLELCULLULE ELGG ELECELUOLE CULL ULC. Coe LoCo Lo 


| FAUMUUUUUINNNUAUUNUNNUANONNQNG0040000000000004000000UUOOOOUUQQQUOUQUOAOUOUOOUOEOOONTTOSSCOUUANOOSEOOOOOUOUN POA A TOPPA ET 


2) 


Highteen 


By | 
| 


J. H. SMytHe, REPRESENTATIVE 


was featured at the Fair in their Spring Openin 
which got underway this week. Included in this 
were fruit salads, goblets, wines, cocktails, iced t 
tumblers, many that usually sold for 29 and 39 
The 28th Anniversary sale at Hillman’s included 
grouping of colored glassware in candy jars, vases 
wich trays, salad bowls and sugar and cream s 
priced at 69c each. These were in amber, blue, g 
rose with attractive cuttings in floral designs. 


George Turner, manufacturers representative, w 
play in the Shops Bldg., returned to the city last } 
following a trip to Cleveland, O., and Toledo, | 
business. In Cleveland Mr. Turner conferred witl 
& Frank, Inc., lamp manufacturers, whom he rey 
in the Chicago territory. 


The A. E. Hull Pottery Co., Crooksville, OF | 
nounced a permanent exhibit in room 651, M 
Hotel, with D. W. Worthington in charge. This | 
has been exhibiting at the Morrison Hotel for son 
but only recently decided upon the permanent ex’ 
room 651. Mr. Worthington is well known in the’ 
field having served the trade in the middle west fo 
years. Yellow mixing bowl sets are as usual a big. 
of the Hull exhibit. 

Petition in bankruptcy was filed last week by A. | 
naud, 2549 E. 76th Street, Chicago, lamp manufi 
Assets were given as $4,815 and assets at $170. 


R. S. Hubbell, assistant buyer of china, glass an 
for the Famous and Barr Co. of St. Louis, wes | 
cago last week on a buying trip. 


| 

Percy Rose, Chicago representative for Kol 
3ros., New York, will move his exhibit in the Ar 
Furniture Mart from space 429 to space 345, #) 
space being directly opposite the new elevators be 
stalled in the Mart. 
| 

Fifteen million dollars will be expended by 
Field & Co. it was announced last week for the ere 
a huge wholesale house in Chicago. The company 
cided to house all of their wholesale, warehouse and 
facturing activities in one large building, which w 
the largest floor area of any building in the world) 
struction will commence in the near future and | 


| 


| 
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JAT TO BUY 
ID WHERE TO 
‘Yair IN 


FOSTORIA GLASS CO. 
hicago Display, 806-7-8 Masonic 
: Temple 
Harry G. Dalzell 
Phone 
Central 3497 


int Glassware, 
essed and Blown 
hinge, Cuttings 


Iridescent. 9 North Wabash Ave. 


HESEBRING POTTERY CO. 
) SEBRING, OHIO 

Cuas. L. SesrinG, President 

._ L. GERALD, Chicago Representative 
666 Lake Shore Drive 

FURNITURE MART 

“one: Superior 4100 

4 


1 


Room 980 Room 1005 


»leted in two years’ time. The building will be located 
ne North Bank of the Chicago river facing Wacker 
‘2 on the opposite bank. The property will embrace 
| square blocks running south from Wells and 
wie Streets. The Marshall Field & Co. wholesale 
2 will be a sixteen story building with several light 
<3; devoted to merchandise displays. 

\hat is said to be the biggest art glass manufacturing 
1 in Chicago, is now under construction. It is a 3-story 
i ing and is being erected at 2847 Lincoln avenue for 
e rehobl Bros. Art Glass Company. It was designed 
-Isen & Urbain, architects, and will cost, it is said, 


2000. 


| 


Te X-Ray Mirror Company, 4326 Elston Avenue, has 
e incorporated with a capitalization of $1,000. The 
many will manufacture X-ray mirrors, lamp shades 
id rames of every kind. The incorporators are L. J. 
er James F. Burnham, and Alex W. Jamieson. 


F+ porch use and sunrooms there is nothing more at- 
acve than plants fitted with good looking Jardiniers 
etts; W. C. Owen, Inc., 17 N. Wabash Ave., have 
isteceived from the Rubalta Studios a line of hand dec- 
atl flower pots fitted with trays. These may be had 
ith sreen, Blue or Tan background with blending floral 
1S. They come in two sizes, 4% and 5 inches high 
id re priced most attractively. In this new decorated 
tty is included Jugs, Vases and Jars. The concern are 
so howing two very moderately priced wall pockets, 
np\ ted from Czechoslovakia. They are of warm Ivory 
lo decorated attractively with a raised butterfly of 
ting colors. These wall pockets are especially adap- 
Kfor Spring and Garden flowers. 


s Made for Sixth Annual Chicago Gift 
A Show August 1-6 


les reminiscent of ancient Bagdad will be enacted 
cago, August 1 to 6, when thousands of giftware 


© 


CAlCAGO 


EARL W. NEWTON AND 
ASSOCIATES 


IMPERIAL GLASS CO. 

ECONOMY GLASS CO. 

NATIONAL CHINA CO. 
OWEN CHINA CO. 


The Atlas-Globe China Co. 
NILES, OHIO 
E. J. Benyamin, Resident Agent 


PERMANENT DISPLAY ROOM 
AMERICAN FURNITURE MART 
666 Lake Shore Drive 

Phone Superior 4100 


A DIRECTORY OF 
THE PERMANENT 
DISPLAY ROOMS 


IRA A. JONES CO. 
9 North Wabash Avenue 


Representing: 


Pope Gosser China Co. Seneca Glass Co. 
Susquehanna Cut Glass Co., Coshocton Glass 
Corp., Burke Studios, Vesta Studios, Heule 
Phone: Central 3236 


Studios, Lamps and Shades. 


THE UNITED STATES 
GLASS CO. 
30 E. Randolph Street 
Walter B. Lazure, Chicago Representative 


OUR CHICAGO DISPLAY ROOM CON- 
TAINS COMPLETE SAMPLE LINES 
DIRECT FROM CUR FACTORIES. 


buyers, traveling on caravans of steel make the pilgrimage 
to the Sixth Annual Gift Show at Hotel Stevens, Chicago. 

Exhibits of beauty will greet the eye. Here buyers will 
find everything in giftwares to please the varied tastes of 
their clientele—the useful and practical as well as the 
artistic and decorative. 

Hundreds of new items will be displayed here for the 
first time—merchandise designed especially for this great 
selling event. 

Over three hundred exhibitors will be there. Three en- 
tire floors of the world’s largest hotel have been reserved 
for this Show—which in number of exhibitors, variety 
of display and attendance, will be the largest giftware 
show ever held. 

According to Mr. E. W. Steinbeck, president of the 
Gifts, Art Wares and Novelties Association, there will 
probably be at least three thousand buyers in attendance. 

“Chicago is more and more becoming a year-round buy- 
ing center in giftware lines. Buyers from all over the 
country come to Chicago when in need of new merchan- 
dise, for here they find permanent exhibits of giftwares of 
all kinds, together with the latest fads in the novelty lines. 
And the Gift Show, coming as it does at the start of the 
buying season, affords an unusual opportunity to select 
personally new stocks for the busy months just ahead. 
“Chicago's popularity as a buying center is further un- 
derstood when one considers the central location of this 
great metropolis, its unsurpassed hotel accommodations, 
unmatched facilities for entertainment, and its comforta- 
ble summer climate, kept cool by the refreshing breezes 
from Lake Michigan. In fact, many buyers plan their 
vacations for the first of August so that, after their buying 
is over, they and their families can enjoy the beaches, the 
parks, golf, baseball, lake trips and other attractions which 
Chicago alone offers.” 

Make your arrangements now to attend the Sixth An- 
nual Chicago Gift Show August 1 to 6 at the Stevens 
Hotel, Chicago. 


We cannot succeed unless we try.— Lincoln. 


Unscientific Taxation Attacks Busines 


In Our Scientific Age the Stupidities of Tax Methods 


Menace Business 


Enterprise 


and Development 


3y CHARLES JOHNSON Post 


Foreworp: The following is an interview with Mr. 
Charles T. Root, one of the leading business analysts in 
the country and a close student of taxation and our present 
anti-business tax methods. 

In these interviews Mr. Root points out how prosperity 
is founded upon the purchasing power of our nation. 
That our present unscientific methods of taxation attack 
the purchasing power of our nation at critical points. 
Taxes must be levied; but to levy them against industry 
and to lessen them upon other things is to attack indus- 
try. Every business man should read these thoughtful 
statements by a practical business expert. We must revise 
our tax methods and make our tax systems scientific. 


Read them. And write us your thoughts. 


PIRS DARLTICEE 


RODUCTION is the basis of national prosperity ; 
and production and manufacture cannot exist un- 
less such goods are purchased; they cannot be pur- 

chased unless there is in existence at the same time a pur- 
chasing power; and purchasing power is dependent upon 
the amount of value of production that is turned back to 
the nation in the form of wages. This is fundamental. 
“There are three fundamental problems confronting the 
business life and prosperity of this nation,” said Mr. Root, 
President of the American Association for Scientific Taxa- 
tion. “One: the maintenance and development of the 
Two: the vital necessity 
of reforming our present hodge-podge unscientific tax 
laws that are not only considerably diverting the annual 
purchasing power of the United States, but are actually 
attacking it. Three: the getting rid of the vicious doctrine 
that unthinking business men and manufacturers often 
accept, that we must go through recurrent periods of 
‘business depression’ as normal incidents of business life. 
“Let me refer to the last mentioned at once. Solemnly 
business men will talk of business depression as due to 
‘over-production’ while at the same time the country is 
full of men and women who wish to Heaven they had the 
money to buy the goods that the manufacturer makes. 
The term ‘over-production’ is misleading. As Professor 
Sumner of the Department of Economics at Yale said 
years ago, ‘there is no such thing as over-production of 


purchasing power of our nation. 


goods; there is such a thing as over-production of goods 
at a price. So the problem is certainly not one of ‘over- 
production.’ 

‘The problem is one of “‘under-consumption,’ or, to put 
it in a more business like form, the problem is one of 
maintaining the purchasing power of the nation; not only 
of maintaining it, but also of extending it. So far as we 
do this we shall abolish hard times, and prevent the dy- 


Twenty 


ing down of business in recurrent depressions. 

“In common sense, until the needs of all the ; 
of the United States have been supplied, there can nm 
be such a thing as ‘over-production.’ en 

No Waces—No BuyIneG 

“If people cannot buy because wages are low, ort 
are no wages at all through lack of a job, or farm p’ 
ucts bring small prices and farming is depressed, of 
use is the best planned sales campaign to a manufact 
or business man? So he retrenches—and still furthe 
duces the nation’s purchasing power. Of course it is 
portant that the business shall keep its chin above wate 
order to prevent total drowning; but why run the ec 
mics of our business swimming on the basis that i 
now and then we must expect to be drowned or ne 
drowned? No swimmer ever won a race who was ta 
to swim on the theory that he must naturally 7 
drown every hundred yards. 


Forp’s GREAT Book 


“I want to say right here that I have been tremendo| 
impressed with Henry Ford’s latest book, ‘Today and 
morrow, in which he advances the claim that the ren 
for hard times is to raise wages and reduce prices. | 
raise wages is to raise the purchasing power of the ec 
try; and to lower prices is to thereby increase the amc 
of goods consumed and thus causing a greater volumi 
manufacture, to lower costs of manufacturing that q 
tity production invariably develops. 

“Why, the only thing that has kept the United St 
prosperous since the Great War has been the fact that 
have kept up our purchasing power through keeping 
with the high war-time wages, and this in turn has rea 
to manufacture of more goods—silk stockings, dre: 
automobiles, and every form of necessity and lux 
What an absurdity it is for business men to solemnly 
nounce the working men, or women, who revel in luxt 
above their station! ‘Phonographs!’ ‘Radio!’ he 
claims. ‘Silk stockings for women folk! Cotton's 
enough.’ One even hears sometimes a critical com 
about the American workingman riding around in auto 
biles. Well, why shouldn’t he? The great automobile 
dustry, with all its dependencies, would never have ga 
its front rank position with only the rich for a mai 
It is the wage earner and the farmer who have raised 
colossal industrial and financial structure. One of 
great single sources of our post-war prosperity has I 
the fact that so many American workingmen could 
automobiles. 


FarMING Is BuSINEsS 


“Why, look at the absurdity of some accepted but ¢ ¢ 
mercially destructive theories. It was only a short 
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o1at a British commission came over here to study our 
nican business situation. One of the amazing things 
a{ truck them was the number of automobiles that were 

‘up outside of so many factories in so many American 
i ‘Do you know,’ remarked one of the Commission 
aL vers, ‘that if any British employer knew that any 


| — 


Yeyee, a workingman in his factory, owned an auto- 
ale, even if only for his own pleasure, let alone riding 
\rk in it, that such employee would be immediately 
scirged!’ And there you have the problem and some 
i) follies in a nutshell. In Great Britain from one to 
‘onillion men are out of work—sometimes more—all 
e ne, and are living on the dole that has to be paid out 
-tces which have, in turn, to be withdrawn from the 
duties. All because they have no purchasing power. 
“cannot emphasize the fact too strongly that the pres- 
It “pression, in farming for example, is no mere local 
ol'm for the farmer and the farm states. It is quite 
\al to the business interests in the manufacturing 
It s of the East as it is to those who actually plough 
dap. There are over 6,000,000 actual dirt farmers 
tl country; with their families and those who are in- 
ey but closely connected with farming—the farm vil- 
e farm banks, farm stores and so on—it has been ap- 
dnated that some forty million people are closely de- 
cat upon farm prosperity. Lack of prosperity throt- 
'eir buying power. Lack of buying power instantly 
¢/on the manufacturer, who then must produce less 
e of lessened sales; he lays off workmen and this in 
ill further strangles industry by reducing the buying 
of the nation through the loss of wages. 


a 


Pennsylvania the Leader in Ceramic 
Production 


By J. B. SHaw 


Professor Ceramic Engineering, State College, Pennsylvania, in 
Pennsylvania Manufacturers’ Journal. 

When the term “Ceramics Industry” is mentioned, one 
is apt to look wise and say nothing. If, however, we use 
the more common term, “Clay-working Industry,” the 
many brick, tile, sewer pipe and terra cotta plants come 
to mind. As a matter of fact manufacturing plants in the 
state are properly classified as ceramic plants include the 
following: 

Common brick, vitrified brick or blocks, face brick, 
fancy or ornamental brick, enameled brick, architectural 
terra cotta, hollow building tile or block, sewer pipe, stove 
lining, fire brick and refractories, pottery, porcelain, glass, 
lime, plaster and cement. 

The last census statistics show that the capital invest- 
ment in these ceramic industries of the United States is 
approximately $1,055,000,000 and the production annually 
amounts to about $800,000,000. Corresponding figures 
for Pennsylvania, published by the State Department of 
Internal Affairs, show that in 1920 there was in this state 
a capital investment in the ceramics industries of $212,- 
000,000 and an annual production of $248,000,000. In 
other words, we have about one-fifth of the capital invest- 
ment and produce about one-fourth of all the ceramic 
products of the United States. 

Here in Pennsylvania there has grown up a huge indus- 
try, dependent primarily on our abundant deposits of 
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clays, ganister, limestone and other mineral resources, 
upon an unlimited supply of the fuel coal. Also our 1 
ness to the districts of great population that are the ; 
cipal consumers of the products, guarantee to our ind 
a preferred market. 

Measured by any scale then, ceramics is a lea 
though little advertised industry of Pennsylvania, 

The ceramics industry is older than our present 
lization, as shown by the clay tablets and pottery fi 
by archeologists in the sites of Babylon and other hi 
cities. Cement used by the Romans two thousand j 
ago is withstanding the elements. During the mi 
ages and until very recent times, ceramics was a ¢ 
handed down from father to son, with carefully gua 
secrets. However, modern industry and _ civilization 
manded new ceramics products, and a quantity and g 
of the older ones hardly possible by the old method, 1 
in response to a demand of the industries, collegiate ¢ 
mics education was first established in this country by 
Ohio State University about thirty years ago. There 
at present in the United States ten colleges or univ 
ties giving instruction and granting degrees in Ceran 

If one compares the ceramic products of thirty y 
ago with those of today, the results of scientific si 


and research in ceramic raw materials and processes 


comes apparent. For example, such common and té 
for granted articles as face brick, enameled cooking u 
sils, and kitchen ranges, spark plugs and high — 
sulators, either were not known or were crude in de 
and costly. The insistent demand of the steel indu 
is for refractory furnace lining that will withstand hy 
and higher temperatures. The electrical industry 
better insulators. The glass industry develops grade! 
glass that will withstand heat and knocks. The road i 
ers demand a cement of increasing strength and wea 
powers. Altogether the field for study and investiga 
in the ceramic industry is almost without limit. 
Several years ago the writer, in seeking to establi 
college course in Ceramics in Pennsylvania, visited a 
lege in a neighboring state offering a course in Cer 
Engineering. With such a well equipped school yout 
have a great industry in your state? was asked. The 
swer was, “No, most of our graduates take position 
Pennsylvania.” 


i 


The outline of the investigation was the establish 
of a Department of Ceramics at The Pennsylvania * 
College, where the young man, a graduate of a high se 
within the state, may take a course in ceramic enginee’ 
receiving at the same time the benefits of instructio 
the regular collegiate branches, of a character peculiar 
great institution of learning. 

The college has furnished funds for the equipment 
complete and up-to-date ceramics laboratory, inclu 
grinding and moulding machinery, kilns and furnace 
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That Industrial Workers Would Improve By 
Vacations on Full Pay As Well As Men in 
“White Collared Jobs” Is Contention 
of New York University Magazine 


Questionnaire Sent By Dr. Harold de Wold Fuller, 
Elitor of “New York,” to Heads of Industry Un- 
covers Several Plans of Large Industrial 
Concerns 


The feasibility of industrial plants offering employees 
two weeks vacation on full pay, providing that they have 
been with the company at least two years, is being dis- 
cussed in New York, a weekly journal for the general 
reader sponsored by New York University. 

Three queries were put to leaders of opinion, who are 
mainly heads of industry, by Harold de Wolf Fuller, the 
editor. To approach the relation between the employer 
and the employee these men were asked: “Is it possible ? 
Is it feasible? Would it, in your judgment, if carried out 
tend to break down the barriers of group feeling between 
employer and employed?” 

“The question is more than an academic discussion,” 
writes Mr. Fuller, “for a start has already been made. 
The Standard Oil Company of New Jersey now has a 
vacation plan for wage earners. It provides for one 
week’s vacation with full pay to employees of one year’s 
total service, the last ten months of which are continuous, 
and two weeks’ vacation with pay to employees of five 
years’ or more service, the last ten months of which are 
continuous.” 

Walter C. Teagle, who outlined their plan, says that 
the purpose is two fold: preparation for another year of 
service and a reward for faithful performance of work 
already done. 

“Even though espoused by some of the larger com- 
panies, the progress will no doubt be very gradual,” said 
Dr. Fuller, “because of the difficulties felt by many of the 
industrialists. Mr. John B. Berryman, first vice-president 
of the Crane Company of Chicago, illustrates this point: 

“*Production in a modern shop is based upon a series 
of specialized operations and any break in the chain will 
throw the whole system out of order. Should the vaca- 
tions be given at one time, the shop would have to shut 
down, and if they were scattered throughout the summer 
months, when everybody wants them, so many men would 
be away at a time that efficient operation would be out of 
the question.’ ”’ 

Judging from a survey which his office made, Mr. 
William Green, president of the American Federation of 
Labor, writes: 

“As the evidence accumulates that vacations with pay 
are good business we should certainly expect to see an ex- 
Vacation benefits the worker 
physically and mentally, and certainly makes for better in- 
dustrial relations.” 

Mr. George B. Cortelyou, President of the Consolidated 
Gas Company of New York, points out certain serious 


tension of this practice. 


difficulties to be overcome and remarks that “a unif 
vacation might well call for reestablishment of differ 
tials by a readjustment in hours, rates of pay, and ott 
wise. Nevertheless, the desirability of a liberal policy 
this regard is so well recognized that the finding of a sa 
factory solution is worthy of every effort. In our ¢ 
organization, wherever skillful management has foun 
way, such a policy has been applied.” 


Mr. Fuller concludes: ““A vacation is a clear-cut 
ness arrangement which in white-collar occupations | 
been found necessary and desirable. It is a recognitior 
human values which appeals to the imagination, for jj 
one of the few social links connecting the high and} 
lowly. It has numerous other implications which, tal 
together, constitute rich assets. The preparation for! 
outing, the actual enjoyment of it, and subsequent re 
lections form a body of experience which may well ; 
new leaven to the routine of work. They also mak 
wholesome break in the deadly march of the calen’ 
The physical refreshment from a vacation is no more } 
portant than the intellectual and the spiritual. 


—— 


“Men and women count upon these benefits and, as t! 
are able, extend them, recognizing how pervasive they > 
in the enrichment of their lives. Is it not reasona 
then, to suppose that the ranks of industrial labor we, 
soon acquire the capacity for such enjoyments? An¢j 
so, would these not tend to furnish common interests) 
the workers with the executive and administrative side 
industry of a richer and finer nature than any that 1 
exist ?” 


C. of C. to Consider “New Business Era 


Under the general heading, “The New Business 
problems of current interest to American business wil} 
considered at the Fifteenth Annual Meeting of the Ch 
ber of Commerce of the United States to be held at Wi 
ington, May 3rd to 5th. . 

As suggested by the General theme of the meeting, 
national gathering of business men will focus its at 
tion on important economic changes now taking plac 
the nation’s business life. The new competition, with 
tire groups battling for markets; hand-to-mouth buy 
instalment selling, ates buses sal 


Bier modern cevaoomcnen in business will be is 

Some 1,500 chambers of commerce and trade ass 
tions in every state in the Union have been invited t 
delegates. In addition, individual invitations hay | 
sent to outstanding business executives, leaders in tl 
ous branches of industry, finance and commerce. | 

The general sessions will be held at the headquai 
the National Chamber, facing Lafayette Squ 
Chamber’s annual message to business will be delivere 
President John W. O’Leary at the first general sessiol 
Tuesday morning, May 3rd. : 


The program has been arranged so that the main } 
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graphical divisions of the country will have an oppor- 
tunity to present their particular problems before one of 
Speakers are now being se- 
lected for this purpose. Each of the main branches of 
business will hold special group meetings to discuss their 
own problems. These group sessions will be held by rep- 
resentatives of foreign trade, finance, agriculture, insur- 
ance, manufacture, domestic distribution, natural resour- 
ces, transportation and communication and civic devel- 


the large general sessions. 


Opment. 

In connection with the annual meeting, it is planned to 
hold a joint general session with the business men and 
officials from Latin America, who will be in Washington 
for the Third Pan-American Commercial Conference. 
The program also provides for a meeting of the American 
Section of the International Chamber to discuss world 
trade problems, particularly barriers hindering the free 
flow of commerce among the nations. 


Business Showing Improvement 


February is normally the slowest business month of 
the year, and if that turns out to be true of 1927 this year 
year will be a relatively prosperous one, for business was 
fairly good last month, and has been improving so far in 
March. At the present time the favorable symptoms are 
more numerous and more impressive than the unfavorable 
ones. The most important adverse developments appear 
to be the continued slowing down in building construction, 
some increase in unemployment, and a larger number of 
Perhaps the recent considerable 
declines in the general price level ought to be added to this 
list. 

On the favorable side the list is longer, and the items 


business insolvencies. 


more important. Automobile output is increasing rapidly, 
despite keen competition and some price cutting, and the 
demand from retail buyers is rapidly approaching the fig- 
ures of last year and the year before. The textile indus- 
tries are more active than they have been for a long time. 
The iron and steel industry is steadily increasing its out- 
put, despite some price declines, and its volume of forward 
orders is swelling. Traffic on the railroads continues to 
exceed the figures of last year, and is growing. The 
consumption of copper is increasing. Agricultural condi- 
tions are not good, but the outlook for the cattle business 
is most promising and prospective profits should consider- 
ably help out farm incomes. The business of the tire 
manufacturers is probably the most prosperous among 
all the important industries. 

The prevailing trend of prices on the security markets 
continues to be an advancing one. Bond prices advanced 
in February, and the volume of sales was very large. The 
average prices of industrial and railroad stocks advanced 
on all but five of the trading days, and reached new high 
levels for all time, while the volume of trading was far 
greater than it has ever been during any previous Febru- 
ary. Increases in dividends were more numerous and 


larger than decreases. 
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General business is still above normal. Credit eo 
tions are easy, and will probably get still easier after 
passing of the normal spring demands for extra acc 
modations. Employment is good and wages are high, 
present prospects are that business will continue te 
good in the months directly ahead. 


Recent Trends in Business 


“No one can review the recent course of business y 
out recognizing three notable facts,” says Henry A 
Chandler, economist of the National Bank of Comm 
of New York. These three facts, he says, arege 
both volume of business and of profits have already 
ceeded reasonably anticipated bounds; that this busi 
movement has been occasioned by or accompanied | 
series of extraordinary developments, some of whicl 
the basis of past performance could not be expecte: 
continue long; that this period of prosperity has d 
oped in the face of some definitely unfavorable fac 
which heretofore have been associated with periods of 
volume of business and low profits. 

“Among the specific factors that have given most o 
sion for thought have been: That notwithstanding the 
istence of excess credit pressing for employment, the | 
eral commodity price level has for the period as a w 
moved within a comparatively narrow range, and for 
last eighteen months has moved definitely downward; 
notwithstanding the recent decline in the price level 
the maintenance of extraordinarily high wage levels, 
sulting in a spread of nearly fifty points between the y 
level in manufacturing industries and the cost of liv 
industry has been able to make large profits ; that cont 
to our usual experience, this period of business reco 
was begun, and a high degree of prosperity attained, w 
the buying power of a large part of the rest of the w 
was lagging behind its normal volume, and that of 
American farmer was at low ebb. | 


| 
“If prosperity has been due to extraordinary fact 


then we ought not to be surprised to see the busi 
movement recede to a point perhaps considerably below 
recent high level. On the other hand, if any consider 
weight is to be given to the theory that there has occu 


something akin to an economic revolution, which ina 5 
has provided a new basis for industry, and ue 
brought a self-renewing force into our domestic mat 
then the outlook for continuance of prosperity shoul! 


oO; | ” 
good. 


Exports of Lamps and Lanterns Decreas 


Exports of lamps and illuminating devices from 
United States during 1926 were valued at $3,073,02 
decrease of $435,606 from 1925. The falling off 
brought about by decreased shipments of lamps and 
terns as all other items of this classification recorded 
creases. 
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Evolution of Light 

| (Continued from page 9) 

aves $770 in 1926. The data from 1909 to date are 
oi the findings of the National Bureau of Economic 
Lo which estimate the annual current income of the 
mican people as having advanced from 27 billion 
Ils 17 years ago to almost 90 billion in 1926. The 
ripita data for that span of years are computed from 
es| estimates, while the earlier figures back to 1850 
eased on the Census Bureau’s estimates of national 
2a, 


Tse per capita figures may be somewhat misleading 
case the purchasing power of the dollar has undergone 
(tant changes during these years. It appears to be 
1 hat the per capita current income of the American 
0] is now about 15 times as great as it was in 1850, 
it is does not mean that the average person can now 
y pr himself 15 times as much of the necessities and 
ne’ ies of life as he could then. 

T) changes in purchasing power are represented by 
© \tted line in the diagram, which has been based on 
Mjtations designed to show what the relative changes 
bu have been if the purchasing power of the dollar 
id »mained during the entire period at its 1913 level 


he| 
tre 
ta 


sures for years since 1909 are those of the National 
1, and for the years before that they are based on 
: 1owing the changes in wholesale prices, retail prices, 

tsand wages. They indicate that the per capita na- 
ndincome estimated in dollars of constant purchasing 
Wé increased from $100 a year in 1850 to $335 in 


1921, and to $455 in 1926. This is an average increase of 
about three dollars a year for 71 years, followed by an 
average increase at the rate of $24 a year, or eight times 
as fast, in the past five years. 

In some ways the increases in the actual dollars of per 
capita income are even more impressive. In the 65 years 
from 1850 to 1915 the advance was from $51 a year to 
$326, or an increase of $275. From that year to 1926 it 
was $444, which means that the increase of the past 11 
years has been some 60 per cent more than in the pre- 
ceding 65 years. It is true that the past decade has been 
a period of high prices during which the purchasing 
power of the dollar has been less that it was formerly, 
but there is one respect in which these modern dollars 
have been quite as potent as their predecessors, and that 
has been for the payment of old debts. This is one of the 
reasons why it has been easy for this country to pay off 
most of the large indebtedness to foreign lenders that 
was outstanding against us at the outbreak of the war. 


General Business Conditions Improved 


Developments of the week past have been mainly favor- 
able, these including the advent of more  springlike 
weather ; the consequent livening up of both wholesale and 
retail buying; the expansion of building activities, with an 
improvement in buying of construction materials; a slight 
enlargement of steel and pig iron buying, some of this be- 
cause of the advance of the season, but probably more of 

(Continued on page 31) 
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New York Imports 
March 9th 


S. S. President Roosevelt, from Bremen, Germany 
‘Corbett, M. J., & Co., 2 cases hollow glass 

Perry Ryer & Co., 1 case earthenware 

Guthman Salomons & Co., 6 cases crockery 

Giese, A., & Son, 7 cases earthenware 


S. S. Rochambeau, from Havre, France 


Sterling, 1 case chinaware 
Lewis & Simmons, 1 case chinaware 
Reimer, F. C., 2 casks earthenware 


March 10th 


S. S. Rochambeau, from Havre, France (Additional) 


Stern, S., 3 casks chinaware 

Globe Shipping ‘Co., 1 cask chinaware 
Bernardaud, L., 14 casks chinaware 

French American Glass Corp., 9 casks glassware 
Bloomingdale Bros., 14 casks earthenware 
Rowland & Marsellus Co., 1 case earthenware 
Haviland, T., Co., 64 casks porcelain 


March 11th 


S. S. Cedric, from Liverpool, England 


Bassett, G. F., & ‘Co., 9 crates earthenware 
Dellers, C. W., 19 casks earthenware and china 
Rowland & Marsellus Co., 9 packages earthenware 
Irwin, J. D., & Co., 8 packages earthenware, etc. 
Straus, N., & Sons, 6 crates earthenware 
Tharaud, J., Inc., 3 crates earthenware 

Macy, R. H., & Co., 12 crates earthenware, etc. 
Bernard, J. E., & Co., 2 crates earthenware 
Leyland, P. N., 3 casks earthenware 


S. S. Westerdyk, from Rotterdam, Holland 

Foster, W. A., & Co., 11 cases crockery, 5 cases toys 
Herbert Neuwirth & Co., 29 cases crockery 

Phoenix Shpg. Co., 65 crates crockery 

National City Bank, 24 cases crockery 

Borgfeldt, F. W., & Co., 14 cases crockery, etc. 


S. S. Aurania, from Liverpool, England 

Meakin & Ridgeway, Inc., 34 packages earthenware 
Pitcairn, W. S., Corp., 35 packages earthenware 
Davison, J., Inc., 23 packages earthenware, etc. 
Gerlack, F. C., 29 casks earthenware 

Plummer, W. H., & Co., 4 casks earthenware 
Fondeville, A. J., & ‘Co., 14 packages earthenware 
Gimbel Bros., 3 crates earthenware 

Dickinson, E. B., Inc., 17 packages earthenware 
Barth, L., & Co., 3 crates earthenware 

Jones, G. B., 5 crates earthenware 

Boote, E., 11 packages earthenware 

Maddock & Miller, Inc., 77 packages earthenware 
Amer. Hawaiian S. S. Co., 216 packages earthenware, etc. 


S. S. Minnetonka, from London, England 
Munch Protzmann & Co., 1 cask earthenware 


S. S. Deutschland, from Hamburg, Germany 


Gimbel Bros., 5 cases glassware, etc. 

Sullivan, W. C., & Co., 11 cases crockery 

Guggenheim, K., Inc., 5 cases glassware 

Graham & Zenger, 32 casks crockery, 10 cases crockery 

Bloomingdale Bros., 1 case toys, 1 case crockery 

Byrnes, W. J., & Co., 1 case glassware, 1 case toys 

Nassau National Bank, 26 cases crockery 

Rice, I. W., & Co., 11 cases toys, 1 case crockery 

Jacobs & Kassler, 4 cases crockery, 2 cases toys 

Hoffman, L., & Co., 3 cases enameled hollow ware 

Barth, L., & \Co., 21 cases crockery 

Steinhard, A., & Bro., 16 cases crockery 

Powell, C. H., & Co., 4 cases hollow glass, 1 case crockery 

Straus, N., & Sons, 9 cases earthenware, 8 cases hollow glass. 
3 cases glassware 

Janson & Co., 8 cases crockery 

Borgfeldt, G., & 'Co., 22 cases crockery, toys, etc. 

Schmidt, A., & Son, 3 cases earthenware 

Benziger Bros., 7 cases china 

American Kreuger & Toll Corp., 2 cases porcelain 

Fenton, A. W., Co., 14 cases hollow glass 

Roloson, A. F., 60 cases chinaware 

(Chase Nat’! Bank, 2 cases earthenware 

Rosenthal China Co., 3 cases crockery 

Levy Bros. China Co., 2 cases crockery 


Guthman Salomon Co., 1 case glassware 

Bernard, J. E., & Co., 4 cases toys, 16 cases crockery, ete. 
Commonwealth Bank, 1 case crockery 

Nassau National Bank, 2 cases hollow glass 


March 12th 


S. S. Deutschland, from Hamburg, Germany (Additiona 
Kuy & Ellinger, 7 cases crockery 
Page Madden Co., 13 cases earthenware 
Block, J. L., & Son, 8 cases crockery 
Tomby, B. & Co., 30 casks crockery 
Straub, P. A., & \Co., 52 cases earthenware, 62 cases glass) 
Dritz Traum Co., 1 case crockery, 7 cases glassware 
Sullivan, W. C., & Co., 29 cases crockery, etc. 
Manufacturers Trust '\Co., 13 cases porcelain 
Happel & McAvoy, 96 cases hollow glass, etc. 
Reimer, F. C., Inc., 107 cases crockery, etc. 
Sheldon, G. W., & Co., 8 cases majolica 
Andrews, D. C., & Co., 6 cases majolica 
Vandegrift, F. B., & Co., 10 cases majolicas, etc. 
Order, 32 cases crockery 


March 14th 


S. S. Cameronia, from Glasgow, Scotland 
Davis, Collamore & ‘Co., 2 casks glassware 


S. S. Sac City, from Antwerp, Belgium 


Bloch, L. D., & Co., 52 packages earthenware 
Borgfeldt, G., & Co., 9 packages earthenware 


S. S. France, from Havre, France 
Vandeegrift, F. B., & Co., 5 cases china 
Amer. Shpg. Co., 3 casks earthenware 
Bane, W. L., & Co., 2 cases chinaware 
Hamton, J. W., Jr., & Co., 1 cask porcelain 
Downing, T. D., & Co., 9 cases glassware 
Sommers, E. L., & Co., 6 cases toys 


S. S. Berengaria, from Southampton, England 
Bane, W. L., & Co., 6 cases chinaware, etc. 
Haviland China Co., 110 casks porcelain 
Kupper, H. C., Inc., 55 casks porcelain | 
Haviland, T. & 'Co., 23 casks porcelain 
Guerin Pouyat Elite, Ltd., 14 casks porcelain 
Vogt & Dose, 19 casks porcelain 
Wanamaker, J., 6 casks porcelain ! 
Globe Shipping Co., 6 casks porcelain 
Bernardaud, L., & Co., 12 casks porcelain 
Bassett, G. F., & Co., 2 cases porcelain 


S. S. Karachi Maru, from Genoa, Italy 
Fenton, A. W., 20 casks majolicas 


March 15th 


S. S. Port Said Maru, from Hamburg, Germany f 
Borgfelder, G., & Co., 20 cases crockery 
Herbert Neuwirth Co., 10 cases glassware / 
Phoenix Shpg. Co., 40 cases toys ; ! 
Block, J. L., & Co., 175 packages crockery, lighting ware, el 
Chatham & Phoenix Nat'l Bank, 24 crates earthenware 
Phoenix Shpg. Co., 8 cases crockery, etc. 
Gimbel Bros., 2 cases glassware 
Butler Bros., 85 cases crockery, etc. | 
Liskay Bros., 15 cases toys ; 
Order, 3 cases porcelain, 2 cases crockery | 

| 


S. S. Conte Biancamano, from Genca, Italy 
Bernard, J. E.. & Co., 4 casks terra cotta ware 


S. S. Lucia C., from Venice, Italy 
American Express Co., 21 cases glassware, etc. 
Friedlaender, O. O., Co., 3 cases glassware 
From Naples, Italy 
Khouri, A. N., & Bros., 14 cases earthenware 


8. S. Delilian, from Antwerp, Belgium 
Amer. Shpg. Co., 36 packages earthenware, etc, 
Mitchell, Bissell & ‘Co,, 3 cases crockery 
Corn Exch. Bank. 4 cases toys 
Goetz, O., Inc., 41 cases crockery 
Amberg, L,, & Son, 13 cases toys 
Continental ‘Ceramics Corp., 46 cases crockery 


S. S. Pipestone County, from Havre, France 
Herbert & Neuwirth, 8 cases delft and glassware 


Montgomery Ward & Co. Develops 
“Missing Link’ Store 


‘HE “missing” link in the mail-order business as 
every keen student of merchandising knows, has 
been the lack of personal contact with prospective 

‘mers. This deficiency has been supplied by the re- 

» launched merchandising venture of Montgomery, 

1 & Co., at Marysville, Kan., where they opened on 

ie 14 the first of a series of new merchandising dis- 


leodore F. Merseles, president of Montgomery Ward 
(., is responsible for an idea, to which twelve months’ 
leration was given before its adoption, and which 
yeventually revolutionize the entire scheme of mer- 
ising as applied to the mail-order business, as well as 
a decidedly beneficial reaction upon the retail stores 
t> country. 

I's idea of Mr. Merseles it may be said, was sug- 
{1 by an analysis of the results attendant on their dis- 
y at the various State fairs of the country. It was 
u by actual tabulation that their business increased 
tose localities where people had a chance to make a 
‘sjal examination of their goods for quality. 


| Not A “Store” 

Ts new experiment in Marysville has been called 
“ore,” but Mr. Merseles is insistent that the correct 
iiation for it, and five others to be opened within thir- 
d’s, is not “store,” but “merchandise display,” as out 
tl 33,000 separate items catalogued, there will be noth- 
* 1 hand for immediate delivery but automobile tires, 
ye and batteries. 

Inother words, nothing except the above will be sold 
er he counter, the sole aim of the displays being to 
es/t the merchandise to customers in a more appealing 
yy han the most ambitious catalogue could accom- 
sh, And, to give their customers an opportunity to 
anie at first-hand the quality off good which they 
iy'2 more or less reluctant to order from catalogue de- 
‘ipons only. 

Wh 33,000 separate items listed in the Montgomery 
ar catalogue, naturally some discrimination must be 
ow as to the merchandise carried by the new mer- 
anse displays. 
igh make an article an active seller in Texas decidedly 
it ¢ the running in Northern Minnesota. However, it 
ay |> said, that all kinds of merchandise that are of in- 
resto customers in the territory adjacent to the mer- 
Anse displays will be carried, and of both grades, pop- 
t, id better priced. 

Tl number of persons to be employed in these dis- 
ays vill vary, naturally, the local conditions determining 
imber necessary to properly care for the business, 
ic} is Suggested as a minimum of 4 and a maximum 
78. And in this connection it is interesting to note 
{12 same policy pursued at Marysville will be observed 


Climatic conditions, for example, 


at the other displays of hiring people locally, as well as 
purchasing necessary equipment, auto trucks, etc., from 
local concerns. 

To ADVERTISE LOCALLY 


Local advertising will be done, both newspaper and di- 
rect-by-mail, and in this, emphasis will not be placed on the 
direct delivery of goods, for the simple reason that the 
germ idea of the display is to “show’—not to “sell.” 
Once given adequate display and the right quality, it is 
expected that catalogue sales will be enormously increased, 
notwithstanding the fact that under the present method of 
operation Montgomery Ward & Co. has 8,000,000 cus- 
tomers, which means that one family out of three in the 
United States purchases from them. 

The new plan is purely experimental, according to the 
executive interviewed, and while five more of these stores 
will be opened within thirty days, he was not at liberty at 
this time to divulge their locations; but key locations will 
be chosen, it is said, towns with a population under 5,000, 
situated in rich agricultural communities, of which Marys- 
ville is considered a fine example. The company will 
proceed very carefully with the experiment and will not 
invest any tremendous amount of money until they are 
certain the plan will prove successful. 

Judging from the reception accorded the initial opera- 
tion at Marysville, this seems assured. More than 6,000 
visitors from a forty-mile radius visited the opening, many 
of whom were people who were visiting the town for the 
first time, while others were customers of Montgomery 
Ward & Co., of thirty-five and forty years’ standing, who 
were having their first opportunity of a preliminary survey 
of merchandise before purchasing. 


‘ 


INDEPENDENT STORES GAIN 


It was one of the biggest days in the history of the town; 
a red-letter day, in fact, many taking the view that Marys- 
ville had been literally put on the map by this newest mer- 
chandise achievement of the big mail-order house. The 
leading grocer, for instance, at 3 o'clock in the afternoon 
had broken his best day’s record for sales, and hundreds of 
persons had visited his store whom he had never seen in 
the place before. 

In referring to this phase of the matter the executive 
said: 

“The establishment of these merchandise displays is go- 
ing to help the towns where they are located, just as it 
has helped Marysville, which as a result of our first opera- 
tion, has received nation-wide publicity. I would not be 
a bit surprised to see Marysville double its population in 
a few years as the result of Montgomery Ward & Co. 
coming to the town. It will bring more people into Marys- 
ville, which, naturally, will increase the business of the 
town; it will also increase the establishment of new indus- 


(Continued on page 31) 
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Rates: 40 cents per line for first insertion; 20 cents per line 


Seven words per line. Minimum 


SALESMAN WANTED TO CARRY SIDE LINE 


ANTED—Salesman to carry side line of high grade deco- 
rated perfume bottles, candle sticks, vanity sets, candy 

boxes, sugars and creamers at reasonable prices on commission 
basis. Address’ Box 618, care of CrRocKERY AND GLASs JOURNAL. 


DECORATING FOREMAN SEEKS POSITION 


LASS and china decorating foreman seeks position with re- 
liable firm, best of references. Apply Box 617, CrocKERy 
AND GLASS JOURNAL. 


BUYER CHINA & GLASSWARE DEPARTMENT 


E are looking for a competent man with retail experience to 
do the buying. Applicants must know the source of supply 
and be acquainted with the higher as well as the medium grade of 
merchandise, be responsible for the salesforce and stock clerks. 
Apply by mail only to B. J., 
BLOOMINGDALE BROS., INC., 
59th St. and Lexington Ave., New York City. 


GLASS SALESMAN WANTED 


ANUFACTURERS’ SALESMAN wanted that has had ex- 
perience selling glassware to large handlers, especially in the 
midwest. State what factories you have represented, class of trade 
you have canvassed and salary expected. Age, and if married or 
single. Address Cooperative Flint Glass Company, Beaver Falls, 
Penna. 


RETAIL SALESMAN WANTED 


ETAIL salesman for high class china and glass. 

tomed to waiting on people of refinement. 
Good position for right party. 
AND GLASs JOURNAL. 


One accus- 
State experience. 
Address Box 620, care CRoCKERY 


SPACE AVAILABLE IN JEWELRY STORE 


LARGE jewelry ie in the middle west has connecting 
space 16 x 40 to lease for Glassware and gift Department. 
Excellent opportunity. Address Box 619, care ‘CRocKERY AND 
GLAss JOURNAL. 


a 


B 
RAE 
a these Ghinees 


The laundry ticket above is supposed to be the old Chin- 
ese proverb, “One picture is worth ten thousand words.” 
We won’t swear to it, but whether or no, it’s often true. 


A good photograph or illustration is the next best thing 
to putting your ware in the prospect’s hands;—it speaks 


for itself. Yes, to paraphrase the proverb, a good picture 
saves lots of gab. 


Photo-Engraving, Illustrating, Photography, Advertising 


ROBERT RAWSTHORNE COMPANY 


HEEREN BUILDING + EIGHTH & PENN « PITTSBURGH, PA 


Buyers in New York 
Marcu 10, 1927 


J. W. Waldord, glassware, chine Hochschild, Kohn & Co, 
timore, Md., 220 Fifth Ave. Atkins). 

B. G, Twitchell, eects toys, Hutzler Bros. Co, 
timore, Md., 1440 Broadway (Assoc. Mdsg. Corp.). 

Miss E. Trostler, china, glassware, Halle Bros., Cleveland, 
220 Fifth Ave. (F. Atkins). 

MarcH 15, 1927 

L. W. Sweet, housefurnishings, C. T. Sherer Co., Wore 
Mass., 105 Grand St. (Jay & Co.). 

W. F. Halliwell, housefurnishings, china, glassware, C. T, § 
Co., Worcester, Mass., 105 Grand St. (Jay & Co.). 

F. H. Weiss, art goods, lamps, gifts, Mabley & Carew Co, 
cinnati, Ohio, 455 7th Ave. (Mdse. & Research Bureau). 

de ae fancy goods, housefurnishings, Erlanger’s, 
Falls, 131 W. 35th St. (ji: Martblay, Inenr 

ihe W. ee housefurnishings, china, glass, Kaufman-s 
Co., Louisville, Ky., 112 W. 38th St. (Littman & Storeh), 
floor. 

W. N. Kindel, novelties, toys, 
Calif., Prince George. 

Mr. Turnover, housefurnishings, toys, The Hub, Steube 
Ohio, 131 West 35th St. (J. Hartblay, Inc.). 

Marcu 16, 1927 


Miss Crothers, lamps, Woodward & Lothrop, Washington, 
370 7th Ave., Room 1702. 


Kindel-Graham, San Fra: 


PETER POTTER 


} 
Peter Potter says: Et won't be long now before th’! 


old summertime will be ’round again. Dispite th’ spas’) 
kickin’ we hear th’ department stores report bizness ez| 
er better’n a year ago so we gotta be cheerful ‘n vay 
th’ orders thet are bound to come in. 


\ 


COMPLETE “LINES THAT SEL! 


Manufactured by the 


BRUSH POTTERY Cl 


ZANESVILLE, OHIO 
PROMPT DELIVERIES 


By Our Trucks from Our 


NEW YORK WAREHOUSE 
5 W. 20TH ST. 


JOHN L. PASMANTIER & SOE 


h 17, 1927 


Business Personality 

(Continued from page 11) 
ment are not adequate but believing that the intrica- 
of the question could be simplified by intense work 
it supervision, four years ago at New York Univer- 
we began a course in business psychology in the 
31 of Commerce, the purpose of which is to help the 
nt in ‘organizing himself’ to the best advantage, both 
iidy and business. It deals with the individual's own 


semis. 

‘his course in personal development and management, 
i has for its purpose vocational guidance and the 
jopment of what is thought of as personality, or lea- 
ip, is the first of its kind in any college or university. 
4id of armchair advice, which usually falls on deat 
the student analyses and studies, under supervision, 
wn abilities in relation to types of occupations and 
) ssions and is helped to decide more intelligently what 
¢ into for his life work and how to plan and develop 
nlf so as to assure himself the greatest possible chance 
scess in that field.” ; 


Pottery News 

(Continued from page 13) 

wbrought $475 from George G. Grayes. Mrs. H. C. 
uuff bid in a Worcester porcelain dessert service 
nd with American and European views for $450. 

\ Vorcester porcelain dessert service of about 1775 was 
[i by D. E. Gould for $310. Mrs. D. H. Clifford paid 
Yor an eighteen-piece set of old cut ruby glass dessert 
v2. Mrs. Reginald Burbank paid $290 for a pair of 
lrookdale porcelain vases. Mrs. T. B. Owen bid 
$200 a Barr, Flight & Barr porcelain tea service. 


pst) 


eh 


General Business Improved 
(Continued from page 27) 

hiresult of increasing realization of the imminence of 

of-coal strike ; the receipt of quite favorable reports as 

wter condition in the southwest, where improvement 

i winter is indicated, and compiled statistics indicat- 


; tat retail trade in February in the larger centers, at 


St\vas rather better than indicated in earlier reports, 
'S |radstreet’s. The improvement, as a whole, it is true, 
$ len rather slight, and certainly deliberate, and the 


4 


gl of evidence is that operations are still slightly below 
4. ago, but this limitation must be taken with knowl- 
e| the fact that business and industry a year ago were 
vin a high degree. 


word spotted, meaning irregular, recurs frequently 
h\week’s reports, this irregularity being perhaps best 
by the available statistics of retail trade for Febru- 
lich show mail-order trade 3 per cent below a year 
ain-store sales 17.1 per cent ahead of that period, 
dartment store sales, as reported to the Federal Re- 
ystem, only 2.5 per cent larger. In iron and steel, 
ia Output is four-tenths of 1 per cent larger, while 
}g0t output is 2 per cent smaller than a year ago, In 


O_o 
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building, February showed the first increase over the year 
before recorded since March, 1926, with the country out- 
side of New York still showing a decrease. In car load- 
ings, responsibility for the entire gain over a year for 
February and the two months centers in coal, and this be- 
cause of a threatened strike. Grain loadings are gaining, 
but merchandise loadings tend to ebb as compared with a 
year ago. . Gross railway earnings for January show less 
of a gain than do car loadings, possibly because coal is a 
low-paying freight. January net operating income, how- 
ever, shows a decrease of only about one-third the rate of 
decrease in December. Daily petroleum output in Febru- 
ary promises to be as large as that for the record month 
of December, and gasoline production in January broke 
all records, but as consumption was low, stocks gained. 
Cuts in prices have resulted in both crude and refined lines. 
Electrical power produced in January was 1 per cent be- 
low December, but 10 per cent in excess of January, 1926. 
Bank clearings and debits have decreased, but a good deal 
of the decline seems to be due to reduced speculation. 


“Missing Link’ Store 
(Continued from page 29) 


tries in the town; in fact, I understand, inquiries have al- 
ready been received from industries requesting informa- 
tion about Marysville.” 


Wuy MaArysvILLEe? 


Why was Marysville selected as the scene of their 
initial operation? Because a careful survey of 200 dif- 
ferent communities convinced the company that it was 
a progressive town of the type desired. 

To begin with, it is divisional headquarters of the Union 
Pacific Railroad, and has some very fine industries, includ- 
ing Armour & Co., Excelsior Milling Company, the Pusch 
Cigar Company, which has an annual output of 10,000,- 
000 cigars. There are two very progressive newspapers in 
the town, some fine parks, and one of the phenomenal 
things about it, for a town of its size, there are ten miles 
of paved streets—virtually every street is paved. 

This indicates a pride of community on the part of its 
citizens, and those who evince proper pride in their home 
town usually show corresponding pride in their homes, and 
these people make the best customers, from both the stand- 
point of sales volume and personal standing. 

The estimate Montgomery Ward & Co. placed upon 
the town for progressiveness was not misplaced. Forty- 
five members of the local Chamber of Commerce called 
informally at the display headquarters the night before 
the opening and extended a hearty welcome to the new- 
Local merchants who, if possessed of the re- 
stricted vision, sometimes erroneously associated with 


comers. 


small-town policies, might reasonably be expected to re- 
gard the venture as competitive, were most enthusiastic in 
their greetings and expressions of commendation and 
good will. 

In fact, the reception from these merchants was far 
beyond anything anticipated by the management. 


Thirty-two 


Wie 
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New York Directory 


IMPORTERS 
GEO. F. BASSETT & CO., 
Ave. 
“The Dinnerware House of America.” 


L BERNARDAUD & CO., 61 West 
28rd St. 
French China Dinnerware, Short 
Lines. White China for Decorators. 


FERDINAND BING & CO.’S, Suc 
cessors, 67-69 Irving Place, near 
18th St. 
Art Pottery, 
Lamps. 


L. D. BLOCH & CO., 87-41 East 18th 
St. 


141 Fifth 


Bronzes, Marbles and 


Importers of Chir> and Glass, Mfrs. 
of Lamps, Shades aud Novelties. 


EDWARD BOOTE, 85-87 West 28d 
Sis 
China. Wood & _ Sons’ 


Cauldon 
Earthenware, Gibson & Sons’ Teapots. 


CONTINENTAL CERAMICS CORP., 
149-151 Fifth Ave. 
Importers of Thomas, Krister and Bo- 
hemia decorated and white dinnerware. 
Open stock patterns carried. Telephone 
Ashland 7816. 


COPELAND & THOMPSCN, 
206 Fifth Ave. 


Inc., 


Copeland’s China, Earthenware and 
White China fancies. Phone, Ashland 
2975. 

JOHN DAVISON, Inc., 14 Barclay St. 
English China, Earthenware and 
Glass. 

EDWARD B. DICKINSON, INC., 


49 West 28rd St. 

English “Ceylon Ivory” Dinnerware, 
Rockingham and Ivory Teapots, ‘ ‘Hook- 
Lid” Teapots. 


A. J. FONDEVILLE 
28rd St. 
Successors to Fondeville & Van Ider- 
stine. Importers of China, Glass and 
Earthenware. 


OTTO GOETZ, iNC., 122 Fifth Ave. 
Importer of Crockery, China and 
Glassware for immediate delivery. 


HARUTA & CO., 141 Fifth Ave. 
Importers of Japanese goods. Phone 
Caledonia 4475. 


HAVILAND & ABBOT CO., 
Broadway, corner 21st St. 


HAVILAND CHINA CO., Inc., 1107 
Broadway. 
The Famous 
known since 1840. 


HEINRICH & WINTERLING, INC., 
49-51 West 28rd St. 
Dinnerware from Heinrich & Co.. Selb. 
Also Fancy China from Winterling. 


HERMAN C. KUPPER, Ince., 89-41 
West 23d St. 
Ahrenfeldt French China. 


& CO., 24 West 


920 


“Haviland China’”’ 
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KAnLA CHINA CORP., 39 W. 28rd 
St. 


German dinnerware and fancy china. 
Gram. 0687 


LEVY BROS. CHINA CO., 
Keap St., Brooklyn. 
Importers ‘and decorators. Large stocks 
dinnerware, 23-piece tea sets, service 
plates. Immediate delivery. 


467-9 


MADDOCK & MILLER, Ince., 89-41 
West 28d St. 
English Wares of Merit: John Mad- 
dock & Sons, Royal Worcester, Aller- 
ton’s Crown Ducal Ware, Carlton 
Ware, Price Bros. Teapots. 


MOGI, MOMONOI & CO., 
16th St. 
Importers of Japanese Goods. Tele- 
phone—Stuyvesant 8595-8596-8597. 


105-107 East 


The Fifth Avenue 
Building 


Uptown Headquarters 


for the 
Pottery Glass China 


Metal Goods and House- 
wares Trades 


A ie BROS., 58-57 West 23d 


Japanese Goods. 


FRED. C. REIMER CO., Ine., 49-51 
W. 28rd St 
“Krautheim”’ — Dinnerware, 
holz’—Art Goods, “Royal Dux”—Art 
Goods, “Theresienthal”—Fine Crystal, 
Venetian Glassware, French and Italian 
Pottery, White China. Phone Gram- 
ercy 5181. 


“Schier- 


ROSENTHAL CHINA CORP., 149 
151 Fifth Ave. 
Importers of Rosenthal china dinttee 
ware, placeplates, lamps, art figures 
Hotel china. Telephone Ashland 781¢ 


che H. RUHE, 14 West 28r 


Importers of China, Glassware an 
Specialties. Telephone Gramercy 222§ 
PAUL A. STRAUB & CO., 105-10 
Fifth Ave. 
Tirschenreuth Dinnerware, Old Abbe 
Ivory Body Dinnerware, Rona an 
Verra Crystal Tableware. Speuaie 
in glassware, etc. 


ROBERT SLIMMON & CO., 96 to 10 
Church St. 
A. J. Wilkinson’s, Ltd., Bourne § 
Leigh, R. Sudlow & Sons, Shorter é 
Sons, Royal Aller Vale and Wat 
combe Pottery. | 

NATHAN STRAUS & SONS, Ine 

119 Fifth Ave., at 19th St. 
Large stock of imported open-stoc 
dinnerware. Sole distributors c 
“Royal Schwarzburg” and “Superieur 
ranoe Gs dinnerware, Gift Shop Sp 
clalties 


Henke TRADING CO., Inc., 101 Fift 
ve 
Japanese China, 
Brac. 


B. TOMBY & CO., 20 West 28d St. | 
Representing: Hutschenreuther Sel! 
Schlegelmilch, Schoenwald, Villeroy | 
Boch, etc. 

JUSTIN THARAUD, Inc., 
23d St. 

Sole Agent for L’Union Ceramiqu 
Limoges, France. 
Myott, Son & Co., Hanley Staffs, Enc 
land. Royal Bayreuth China, Bavari: 
Telephone Gramercy 5150. 


UNITED ARTS AND CRAFTS INC 
47 W. 47th Street. 
Modern ceramics in 
colors and glazes. 


VOGT & DOSE, 14 W. 28rd St. 
Open stock dinnerware pattern 
White China for decorating. 


J. H. VENON, Inc., 104 Fifth Ave. 
Martin China, Limoges : Gustafsber 
China and Earthenware, Sweder 
Kosta Crystal, Sweden; Rorstrar’ 
China and Earthenware, Sweden. | 


KENNARD L. WEDGWOOD, 25) 
pide Ave., between 28th and 291 
ts 
Josiah Wedgwood & Sons, Ltd. Tel 
phone Madison Square 7429. 


DOMESTIC GLASSWARE ~ 


BONITA ART GLASS COMPAN™ 
Factory at Huntington, W. V4. 7 
Exclusive Imported & Domestic De 
orated Glass and China. Irving 1 
Looker, 366 Fifth Avenue, represent) 
tive. 

BRYCE BROTHERS COMPANY — 
Blown lead glassware in Crystal at 


Lamps and Bric-i 


24 We 


unusual form 
/ 


Colors—Cut, Etched and Engrave 
J. Duncan Dithridge, Representativ_ 
240 Fifth Ave. ; 


MMT 


h 17, 1927 


AMBRIDGE (0.) GLASS CO., New 
‘ork Salesroom, 184 Fifth Avenue. 
Manufacturers ‘“‘Nearcut” tableware, 
thin blown tumblers and stemware. 


CONOMY GLASS CO., Morgan- 
_ town, W. Va. D. King Irwin, Repre- 
sentative, Fifth Ave. Building 

Fine blown tumblers and stemware. 


‘OSTORIA GLASS CO., 141-147 


' Fifth Ave. 
Pressed and blown glassware. Chas. 
L. Weddle, Representative. 


ILLINDER & SONS, Inc., 220 Fifth 
| Ave. 


Lighting glassware, glass specialties. 


USQUEHANA CUT GLASS CO., 
\T. W. Hamilton, Representative, 189 
Fifth Ave. 


HE ROSBERN GLASSWARE 
_CORP., 12-14 West 21st St. 
‘Manufacturers of light cut and gold 


‘encrustations. Phone Chelsea 0746. 


‘ESTON GLASS CO., INC. 
‘Blown Tableware. T. W. Hamilton, 
Representative, 139 Fifth Ave. 


'NITED STATES GLASS CO., Albe- 
,marle Bldg., 24th St. and Broadway. 
Pressed and blown glassware. 


ESTMORELAND GLASS OCO.,, 
Horace C. Gray Co., Representa- 
tives, Fifth Avenue Building. 
(Pressed glassware, decorated glassware, 
novelties. 


AMPS, SHADES AND LIGHT- 
| ING FIXTURES 


SE BRADLEY & HUBBARD MFG. 
CO., Fifth Ave. Bldg., Fifth Ave 
‘and 28rd, St. 
‘Electric Lighting 
(Lamps. 

{(CTOR BRISBOIS, INC., 200 Fifth 
Ave. 

Room 210, Lamps and Cut Glass. 


Fixtures and 


IDRMAN HAWTHORN, 225 Fifth 
4ve, 


Wrought Iron Lamps. “The Better 
ind.” “Ann Murphy Shades.” 


io G'ASS CO., 230 Fifth 
‘Ave. 
‘uminating glassware, electric port- 


bles, oil lamps, etc. Telephones, 
\shland 9024-9025. 


IE H. E. RAINAUD CO., 225 Fifth 
Ave. 

able, Boudoir, Desk, Piano, and Floor 
amps in exclusive designs and finishes. 
Jela Croix & Monroe, representatives. 


TE MAIBRUNN CO., Inc., 44-46 
 \fast 25th St. 
amp Shades and Lamps. 
\fadison Square 8860-8861. 


DOMESTIC POTTERY 
TW. DALRYMPLE, 16 West 23rd 


Telephone 


‘epresenting E. H. Sebring China Co., 
lebring, O., manufacturers of dinner- 
are and premium specialties. Tele- 
hone, Gramercy 4413. 


LOTUS GLASS CO., 
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E. HULL POTTERY CO., 200 


Fifth Ave. 


Manufacturers and Importers, Earth- 
enware, China and Glassware. 


ROSEVILLE POTTERY CO., 18 


West 28rd St. F. D. Van Arsdale, 
New York Manager. 
Art Pottery—Jardinieres, etc.—Chil- 
dren’s Items. 


THE SEBRING POTTERY CO., Se- 


bring, Ohio. 

New York Office and Sample Room, 
206 Lexington Ave. Chicago Office 
and Sample Room, American Furni- 
ture Mart Building, Spaces 930 and 
931, 666 Lake Shore Drive. 


THE CRESCENT CHINA CO., Se- 


bring, Ohio. 
M. I. George, Representative, 206 Lex- 
ington Ave. High-Grade Dinner Ware. 


JOHN L. PASMANTIER & SONS, 5 


West 20th St. 

Quality Dinnerware and Pottery Spe- 
cialties. Telephones, Chelsea 8265 and 
0540. 


COX & COMPANY 


120 Fifth Avenue 
Entire 5th Floor 


N. W. corner of 17th Street 
Telephone Watkins 8467 


Glassware 
Imperial Glass Company 
Huntington Tumbler Co. 


The Silver City Glass Co. 
Lewis County Cut Glass Co. 


Dinnerware 


The C. C. Thompson Pottery 
Co. 


Underglaze Hotelware 
Cook China Co 


Pottery 
Oxford Pottery Co. 


DECORATORS 


FLOGEL DECORATING WORKS, 


129-131 Fifth Ave. 
Dealers and Decorators of Fine Glass 
and China. R. H. Flogel, Proprietor. 
Phone, Ashland 2355. 


INC., Fifth 
Averue Building. 

China and glass decorators. Gold en- 
crusted, lustre, plate etchings and light 
cuttings on colored and crystal glass- 
ware. 


MANUFACTURERS’ AGENTS 


HORACE C. GRAY CO., Fifth Ave- 
nue Building. 


Representing Fenton Art Glass Co., 
Glassware, cut, colored and plain. 
Sterling Glass Co., Fine Heavy 
Cut Glass. Westmoreland Glass Co., 
High Grade Table Glassware and 
Specialties. Indiana Glass Co., Pressed 
Table Glassware and Lamps. West End 
Pottery Co., Dinnerware and Special- 
ties. Co-Operative Flint Glass Co., 
Table and Soda Fountain Glassware, 
ipo aat etc. Telephone, Gramercy 


D. KING IRWIN, Fifth Avenue Build- 
ing. 
Iroquois China Co., Hotel China. Na- 
tional China Co., Ree dinnerware. 
Paden City Glass Mfg. Co., Tabte, sod~ 
fountain glassware. Economy Glass 
ee Suite 319, telephone, Gramercy 


THOMAS G. JONES, Fifth Avenue 
Building. 
Representing McKee Glass Co., D. C. 
Jenkins Glass Co., McDonald Glass 


Works, Inc. Telephones, Gramercy 
291-292. 


GEO. C. KINDT & CO., Inc., 19-21 W. 
24th St. 


Manufacturers and Factory Agents. 
Brass wares, mahogany goods, serving 
trays, mahogany candlesticks, floor 
lamps, electroliers, silk shades, silver- 
plated wares, decorated basket wares, 
toys, dolls. Telephone, Farragut 8850. 


McKENNA BROTHERS SALES 

CORPORATION, 1271 Broadway, 
corner 32nd Street. 
McKenna Brothers, cut, colored and 
decorated lines; Utility Glass Works, 
Stemware; D. B. Lehman, light cut- 
tings. Telephone, Pennsylvania 2165. 


pee J. MOSCOVITZ, 10 W. 23rd 
t. 


Representing Knowles, Taylor & 
Knowles Co., dinnerware, and Hirsch- 
Malgood Co., decorated glassware. 
Phone Gramercy 1869. 


PHILLIPS, THISTLE & SMITH, 
INC., Onyx Building, 1107 Broad- 
way, at 24th St. 

Seneca Glass Co., lead blown table 
and lighting glassware. Pope-Gosser 


China Co., dinnerware. Telephone 
Watkins 8634. 


VAIL AND YOUNG, 200 Fifth Ave. 
Representing 
The Coshocton Glass Corp. 
The Belmont Tumbler Co. 
Sneath Glass Company 
Jackson Vitrified China Co. 
W. I. Tycer Pottery Company. 


HENRY WITTE, 43 West 28rd St. 


Representing Maryland Glass  Co., 
Cumberland, Md., and Guerin-Poyat- 
Elite, Ltd., Dinnerware Lines. 
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American China 


American Homes 


Albright China 


for the Jobber and Syndicate Buyer 


Three Shapes 


Send for Catalog and Illustrations 


Albright China Co. 


Carrollton, Ohio 


Factories 
Carrollton, Ohio 
Kilns 
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RULY 
TRADE YH ~O 


*CHINA 


The arrollton Pottery, | 


INCORPORATED 1903 


MANUFACTURERS OF HIGH GRADE DINNER WAR 
CARROLLTON, OHIO 


ONE COMPLETE DINNER SERVICE 
“SUPERIOR” 


SEMI -SQUARE—— PLAIN EDGE 


E offer to the Department 

Store Trade highest qual- 
ity ware and distinctive decora- 
tions in commercial borders. 
Prompt and courteous service. 


Representatives 


CHAS. A. WEIDEMAN 
West 


HERBERT K. CONNOR 
East 


ROY E. HENDERSON 
President 
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The Next Time 


you want 


A Job 

A Line 

| A Salesman 
A Buyer 


or anything else connected with 
the China, Glass, Housefurnish- 
; ing and Lamp Trades 


Advertise for it in the Classified 


Section of 


Crockery and Glass Journal 
and 


Get It 


40 cents per line ‘or first insertion; 

‘ 20 cents per line for following in- 

Rates: sertions. Seven words per line 
Minimum initial charge $2, payes 
ble in adva 


t 
a 
| 

i 
| 
| 
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Overlooking Madison Square, ‘Where Fifth Avenue Crosses New York’s Main Street” 


Haviland China 


Is Now Installed in Its Modernly Appointed and 4 


EASILY-REACHED NEW HOME 
1107 Broadway, at Twenty-fourth Street, New York 


It is a great pleasure for us to 
extend to our friends in the 
trade a cordial invitation to 
visit us in our new home 
which by reason of its very 
central location is accessible 
from all points. We are 


TRADE MARKS 


gvila, 
Sime, 


on white china 


DECORATED BY 


ie Cp 


on decorated china 


showing many new designs of 


GENUINE HAVILAN D 
CHINA for the Spring sea 
son which by virtue of thei 
beautiful decorations and at 
tractive shapes should not | be 

overlooked. 


Haviland China Co., Inc. 


Telephone— Watkins 2967-2968 
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Lamps 
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Art Goods 
Dolls & Joys 


IN THIS ISSUE 


Unscientific Taxation Attacks Business. 
The second of a series of three articles by 
Charles Johnson Post in which he inter- 
views Charles T. Root, leading business 
analyst, and points out the evil of the 
present anti-business tax methods 


What’s New in New York Showrooms— 
A section devoted to new items in the 
trade that are attracting the atten- 
tion of buyers 


What the Potteries Are Doing and up-to- 
the-minute Glass News by M. K. 
Zimerman, our regular Pittsburgh 
and East Liverpool corre- 
spondent 


Vol. 104,No.12 =e 
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iz Timely news of Chicago by J. H. Smythe 
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| A complete list of New York Imports for 
[\ the week 
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Will It 
Interest You ® 


To know the names of the best manufacturers and whole- 
salers in the lines you are interested? 


To know where you can get the goods you want? 

To know what the latest news of the trade is? 

To know how to increase the efficiency of your department? 
To have a permanent New York mailing address? 

To receive information about any particular line? 

To receive a reminder of coming events and activities? 

To be advised about important changes in the trade? 


To be listed in advance of your coming to the New York 
market? 


CROCKERY AND GLASS JOURNAL 


will do all these things for you 


Clip the coupon below and receive 
the paper regularly each week. 


DEMAREST PUBLICATIONS, INC., 


45 East 17th Street, SUBSCRIPTION PRICE 


| New York. | 
l Gentlemen :— | Domestic | 
ator rau ibs WE OCREEY OND Cras $3.00 a year 
including the Specia oliday 
| bean i peal ane pe ek | $5.00 for 2 years | 
ers) to the following address for which .... | 
: enclose ...... for Se year. | Saar | 

F a year 

| 
| Name 2. 5:8 Fence meter eee eemclay Slot itetere Siete oa ees | Foreign 


Birm 2 cee, Se oasis | 35.50 a year 


| AGdress > re percicne ene eee eae yates, Gs | 


Crockery and Glass Journal, published weekly at New York, by Demarest Publications, Inc. Subscriptions, $3 per year. Editorial and Ae 


Office, 45 East 17th Street. Entered as second-class matter September 2, 1920, at the post office at New York, under the act of March 9 
Vol. 104. No. 12. Mar. 24, 1927. 
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Yellowstone 
Dinner 
Service 


Decoration Y-31 


The tremendous success achieved by the Yellowstone Dinner 
Service, Ivory body, octagon model, is an outstanding event in the 
history of the pottery craft. 


The Laughlin Establishment operates six plants, with a total 
capacity equivalent to one hundred kilns. Three of these plants, 
with an aggregate capacity of forty kilns, are devoted almost ex- 
clusively to production of the Yellowstone. The distribution of 
that shape alone for the last half of 1926 approached ten thousand 
dozens per day, all decorated. The daily production of Yellow- 
stone, if placed in line, would stretch ten miles. Imagine an un- 
broken line of decorated dishes, all in one shape, stretching from 
the Battery in New York to the Harlem River and three miles 
beyond, and you may have some idea of the daily sales of 
Yellowstone. 


There Must Be A Reason 


Homer-Laughlin China Co. 


Newell, W. Va. and East Liverpool, O. 
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14 Barclay Street 


New Designs in Shapes and Patterns Now on View 
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JOHN DAVISON 


INCORPORATED 
New York 


Sole Agents for 


F. 


THE COALPORT CHINA CO., Ltd. 
Highest Grade of English China 


WINKLE & CO., Ltd. W. MOORCROFT, Ltd. 


Earthenware Art Pottery 


ADDERLEY’S, Ltd. STEVENS & WILLIAMS, Ltd. 
China and Earthenware Rock Crystal and Cased Glass 


All Makers in the Front Rank of English Productions 


Handsome Line of 


LAGI EES 


with Silk and Parchment Shades 


Representatives 
D. King Irwin, 200 
Fifth Ave., New 
York City 

F. A. Miner, 116 W. 
High alt Roch- 
ester, 

Ene. 21 
March Ave. Rox- 
bury, Mass. 

Earl W. 
Associates, 
Wabash Ave., 


NW iigus, 
WwW. 


Newton & 
9 


Chi- 


cago. 
Western Glass Prod- 
ucts Co., 149 
Montgomery St., 
Aes Cal. 


Smith 
(Seattle, Wash). & 

6 4th Ave., (Los 
Analen Cal.). 


omeome ROOKSVILLE @M@) 


CHINA CO 
————— 
UsSaeAs 


H-4 ae on ae Hostess Shape 
“Satisfied Customers Keep Us Busy” 
THE CROOKSVILLE CHINA C 


CROOKSVILLE, OHIO 
REPRESENTATIVES 
EASTERN 


NEW YORK OHIO & mich! 

John L. pasastion Sons Vv. D. Kinnan J. E. Boring 

5 West 20th St. Zanesville, Grooksville, ( 
PACIFIC COAST © CHICAGO orn 


Gordon A. Wee 


Harry O. Davis 
Room 348 Morrison Hotel 


728 S. Manhattan PI. 


Los Angeles 
CENTRAL WEST 
George Sedelmeier ga Weaver H. L. oso 
14 N. East St. Roseville, ws 


Biconingtat HL. Coffeyville, Ke 
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HIS decoration 

No. 135 G is one 
of the many attrac- 
tive patterns that has 
made our Ivory line 
so popular. 


We invite comparison. 


NOWLES, TAYLOR A KNOWLES 


»T LIVERPOOL., OHIO. 


KT&K 
IVORY 
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OUTBABLING 
BABEL — 


iG ey eight hundred and sixty, not to take 
into consideration some five thou- 
sand dialects. This modern confu- 

sion of tongues outbabels Babel. 


Ph et | (GS) 
Rhys “4 sof 


Cardinal Mezzofanti, the greatest linguist 
the world has ever known, was acquainted 
with but one hundred and fourteen 
languages and dialects. 


How fortunate are we today when a 
simply-worded advertisement written in 
English and published in the CROCKERY AND 
GLASS JOURNAL makes its appeal to buyers 
all over the country. 


A postcard request will 
bring our rates. | 


The CROCKERY and GLASS JOURNAL 


The oldest publication in the field. 


45 East 17th Street New York 
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Spring is Here 
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TERR RE 


It ts time to talk of Bird Cages 
and Bird Houses 


Many styles and prices for 
immediate delivery 


Also general line of Japanese Goods 


CATALOGUE ON REQUEST 


MOGI, MOMONOI & COMPANY 
Importers of Japanese Goods 


105-107 East 16th St. NEW YORK 
Chicago Office, 5 South Wabash Avenue 
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Hanpy FoR THE HOUSEHOLD 


This Set is a decided novelty 
in household glassware, and a 
most useful one. It greatly sim- 
plifies the preparation of Lem- 
onade or other fruit juice bev- 
erages, and, without using the 
lxtractor, is; convenient for 
service of Ice Water or Iced 
Tea. The Extractor is pre- 
vented from turning by a pro- 
jection which fits into a recess 
in the neck of the Jug. 


NO. 6450 COMBINATION BEVERAGE SET 


: LIGHT GREEN UNITED STATES 
The Set consists of one No. 6450 Optic Covered Jug, 

one Fruit Juice Extractor or Reamer and six No. 444 

Optic 12-0z. Tumblers. That part of the cut to the LAS e 

right serves only to illustrate the use of the Extractor, 

7 which may be reversed in the Jug and the Cover re- 


placed. PITTSBURGH, PA. 
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HE world-wide: popularity of china by 
Theodore Haviland is due not only to 
its leadership in quality but also to its wealth 
of charming designs. This creates an un- 
usual opportunity to have something  indi- 
vidual. : 
To enhance this opportunity comes the 
new “Cluny” pattern, cast on the beautiful 
colonial Pilgrim shape. The decoration is of 


S Pd 
QFRANCEZ 


and quality of glaze, brilliancy of 
oO finish, and perfection of detail — 


old-fashioned garden sprays; passion flow- 
ers, morning-glories, camomile and othes in 
delicate nafural colors. The soft ivory band 
and the floral border in deep blue and gold 
are further touches of richness. 

This is a superb example of the origin- 
ality and skill of Theodore Haviland artists.. 
which have long influenced the entire china 
industry. 


HAL PrrAse Nore: All true Theodore 
4 Haviland china — with its incom- 
QO parable hardness of hody, depth 


FRANCE 


DeEcorATED CHINA Mark 


e bears one or both of these marks. 


Write Cina Mark 


Theodore Haviland china can be had from all good 
dealers, If your dealer does not carry it, he can get it 
fer you. Ask him to write us for full information. 


A booklet in color, displaying many of the most 
famous of Theodore Haviland designs in table 
china, will be sent on request. 


THEODORE HAVILAND & CO. 


INCORPORATED 
26 WEST 23rn STREET, NEW YORK 


Canaptan OrFice: Tneoporr: Havirand & Co,, Toronto 
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Reduced to an economic formula 
human life remains a much more 
important asset to a community 
| than all its material possessions, 
aerted by the Insurance Department of the 
of Commerce of the United States. To sup- 
itistatement it cites the estimate of one of the 
rys outstanding statisticians that the value of 
v' of the country’s citizens, based on their fu- 
eqling power, is more than $1,500,000,000,000. 
wald be five times as great as the nation’s ma- 
walth, valued today at $350,000,000,000. 
1eUnited States,” says the Insurance Depart- 
iti bulletin announcing a program upon which 
€ibarked with the cooperation of the Commit- 
1 ‘Iministrative Practice of the American Public 
hssociation to enlist chambers of commerce 
glut the country in health conservation, ‘“‘sus- 
aremendous economic loss each year due to 
esjind death. The average citizen is said to lose 
“ven days each year due to sickness which 


iratest 


: frespond to a loss of 2 per cent in useful in- 
2 4 commercial productivity. As our national 
€| more than $60,000,000 a year, it is apparent 
hi loss alone totals considerably more than a 
{llars annually, Added to this is the cost of 
Ind hospital service which has been estimated 
atsast $10 per capita, or more than $1,000,000,- 


a 
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COO each year. Sickness in the United States there- 
fore involves a direct cost of more than $2,000,000,000 
annually. 


Is To determine whether or not 
Industry industry is shifting ground the 


Shifting ? Organization: «Service| (of the 
Chamber of Commerce of the 
United States has undertaken an investigation de- 
signed to disclose the extent of such a migration for 
the year 1926, 

No authoritative data are available on the number 
of industries which move, which start branches or 
which start de novo in any given year. Statements 
have been made that not more than 25 important in- 
dustries move their plants annually, but for these 
there is no confirmation. 

It is an accepted fact that industry is no longer 
rooted to the soil. The migration of the cotton in- 
dustry southward and the shoe industry westward are 
illustrations, but how extensive this movement is, 
what the trends are and what the reasons for the 
changes are after all are only vaguely known. It is 
the hope of the Organization Service of the National 
Chamber that some light can be thrown upon this 
problem. Information is now being gathered, and will 
be published when compiled. 
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Sees No Threat to Wholesalers in Trenton 
Potteries Case 


The recent decision of the United States Supreme 
Court in the criminal suit in the so-called Trenton Pot- 
teries case, does not, in any way, according to Felix H. 
Levy, counsel for the National Wholesale Dry Good As- 
sociation. affect the right of an individual manufacturer to 
determine upon a sales policy and to rigidly adhere to tt, 
selecting customers as may be deemed most advantageous, 
nor does it affect the right of the individual wholesalers 
to buy or refuse to buy as he may see fit. 

The two main points decided by the court are that it is 
unlawful to fix prices regardless of whether such prices 
are reasonable or not, that competitors cannot combine and 
agree to confine their sales to any particular class of trade. 

Quoted below is Mr. Levy’s opinion of the decision in 
the case: 

“As the result of a verdict of guilty rendered by 
a jury in the United States District Court in New York 
City under an indictment charging a violation of the 
Sherman law, twenty individuals and twenty-three cor- 
porations, controlling about 82 per cent of ithe business 
of manufacturing and distributing vitreous pottery fix- 
tures, were sentenced. 
fines and terms of imprisonment extending from six to 
ten month. The defendants appealed to the Circuit Court 
of Appeals, which reversed the judgment of the trial court. 
Thereupon the Government appealed to the Supreme 
Court, which has now rendered its decision reversing the 
action of the Circuit Court of Appeals and reinstating the 
judgment of the trial court. 


The sentences comprised both 


“The indictment contained two counts. The first 
charged a combination to fix and maintain uniform prices 
for the sale of sanitary pottery; the second, a combination 
to restrain interstate commerce by limiting sales of pottery 
to a special group known as ‘legitimate jobbers’. 

“The questions involved are of great importance and 
apply to practically every industry in this country. Stated 
briefly, these charges were that an agreement had been 
made among the defendants fixing the sales prices of 
their products.” 


Boston Store Acts as a Rendezvous 

Meet your friends or your better-half at the Boston 
store. This new form of customer service is being offered 
by the store to help shoppers make and keep appointments. 

Special cards for the purpose have been printed by the 
store and shoppers may obtain them at the information 
desk. In case a shopper has to hurry away before the 
time of appointment she can write this fact on the card 
and it is filed at the bureau for the other party when she 
arrives at the store. 

The public is being invited to use the service through 
the store’s daily newspaper advertisements. A recent an- 
nouncement read: 

“Tf you cannot decide just where and when to meet 
your friends, leave a message at the Boston Store Infor- 
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mation Booth, just inside our corner entrance 4t 
and Grand avenue. You may write it there on 
intended just for your personal message which will 
away safely by our courteous attendant in chars 
your friends call for it.” 


Dept. Stores Gain 2.5 Per Cent in Fel 


Sales in February of 568 department and othe 
stores, which made preliminary reports to the 
Reserve System, were 2.5 pr cent larger than 
ruary of last year. Wide variations in sales were 
in reports from different sections of the count 
the Boston and Atlanta Federal Reserve distri 
were more than 6 per cent larger than last year, 
the Dallas district they were nearly 10 per ce 
Smaller sales than in February, 1926, were repor 
for the Philadelphia and St. Louis districts, whi 
the other districts sales were larger than a year a 
the total number of stores reporting, 330 showe 
sales than last year and 238 reported declines. 

Sales of two leading mail order houses wer 
cent smaller in February than in the correspondin; 
of 1926, while sales of eight 5-and-10 chain stor 
15 per cent larger than last year. | 

Percentage changes in dollar sales between Fi 
1926, and February, 1927, and the number of st 
porting are given in the following table: | 


Perce: 

Federal No. of stores ine. 
Reserve reporting com 
District Inc. Dec. Feb.’ 
Bostotieseee «nee 53 Pb: = | 
New? York 02 aa 40 25 a | 
Philadelphia ........ 59 29 s 
Cleveland 7 ee. eee 2a 19 + 
Richmond 2 Fa; a. ee 27 19 +| 
MIEN! 6 og phan ocd < 18 WZ | 
CUICA SG 5. cake eerie 36 20 +) 
Si Lone ee 3 12 =| 
Minneapolis ........ 8 rs a 
Kansas City ........ 16 12 + | 
Dallasaes 9 ican 7 10 —| 
Sane Prancisco +). oh. 41 50 | 
Total®. cee 330 238 +} 
Mail-order houses (two houses) .........- = | 
5-and-10c stores (eight chains) ........... +. 


Wholesale Trade Lowest Since 197 


Trade of reporting wholesale firms continuett 
cline in January, and the Federal Reserve Boars 
bined index of sales of six leading lines reached 
est level for January since 1922. Sales of me 
ceries, dry goods and hardware were smaller 
January of last year, while those of shoes and dri 
slightly larger. Nearly all sections of the cowl 


ported smaller sales of groceries, dry goods a 
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3 in January, 1926, but the largest declines were 
Atlanta, St. Louis and Minneapolis Federal Re- 
histricts. Sales of reporting wholesale dry goods 
swere 9 per cent smaller than in January of last 
nd sales of silk goods and of cotton-commission 
were also less than a year ago. Farm implement 
tricultural machinery sales, which began to decline 
autumn of 1926, continued smaller in January than 
1 corresponding month of last year. Orders for 
1e tools placed with firms reporting to the Na- 
iMachine Tool Builders Association also continued 


sne in January and were 16 per cent smaller than 


a earlier. 

yaitories of merchandise carried by wholesale firms 
al in leading lines increased in January in anticipa- 
the usual seasonal expansion in sales in the spring. 
fred with a year ago, however, stocks in all leading 
<cept meats continued in smaller volume. Stocks 
rieries were 10 per cent smaller for the country as 
tr and declines were reported in nearly all sections 
“country. Stocks of dry goods were 21 per cent 
I¢ than in January, 1926, and those of hardware 
pout 9 per cent less. Accounts receivable of re- 
n firms outstanding at the end of January were 
le than in December. Compared with a year ago, 
a3 receivable were larger for shoe and hardware 
;,, ut were smaller for grocery, dry goods and drug 


.| 


" rtment Store Sales Smaller in January 


a: of retail stores showed more than the usual sea- 
| cline in January from the high levels reached in 
Jing months of 1926. Sales of department stores 
ml-order houses were slightly smaller than in Janu- 
fast year, while sales of chain stores owing partly 
| crease in the number of stores in each chain, con- 
d arger than in the corresponding month of last 


nd2r department stores sales than in January, 1926, 
ported in eight Federal Reserve districts, the 
stleclines being in the Philadelphia, St. Louis and 
Deas districts. In the Boston, New York, Kansas 
al San Francisco districts sales were larger than 
any, 1926, and the largest increase, amounting to 
r int, was in the San Francisco district. Statistics 
is from forty-five separate departments of stores 
‘ve Federal Reserve districts indicated smaller sales 
la year in twenty-two departments and larger sales 
wely-three. Declines were largest in departments 
ig otton and woolen dress goods, women’s suits, 
‘i and musical instruments and radios, while in- 
esvere largest in departments selling ribbons, wo- 
S \irts, negligees, aprons, house dresses and books 
stonery. 

ye ories of merchandise of department stores were 
ter educed in January and at the end of the month 
Feral Reserve Board’s index of department store 
‘S jis at the lowest level for any month since Janu- 


ary, 1925. Smaller stocks than in January of last year 
were reported by stores in all Federal Reserve districts, 
except in the Boston and San Francisco districts, where 
stocks were slightly larger. In the Dallas district inven- 
tories were 14 per cent smaller than last year, the largest 
decline for any district. Statistics from individual de- 
partments showed smaller stocks at twenty-six depart- 
ments and increases at nineteen. 


Dollar Stabilized, Says Conf. Board 

The dollar is now stabilized at about 60 cents as com- 
pared with the 1914 pre-war dollar, according to the Na- 
tional Industrial Conference Board, which has just com- 
pleted a nation-wide survey of living costs. 

During the last five years the reports show that the 
purchasing value of the dollar, as measured by living 
costs for the American wage earner or persons of moder- 
ate and established income, has fluctuated approximately 
5 per cent or about 5 cents on every dollar purchase. 

The narrowness of the range of fluctuation and the 
fact that dollar values change have been confined to defi- 
nite limits for a period of five years lead the board to 
its conclusions that the American dollar had reached a 
fairly permanent stage of “stabilization.” 

Figures compiled by the board for living costs during 
1926 show them to be 1.8 per cent lower than in 1925. 
Another interesting figure produced by the survey is that 
the cost of living was still 66 per cent higher in January 
of this year than it was back in 1914. 

At the beginning of 1927 average weekly wage earn- 
ings were found to be 116 per cent higher than before 
the war in 1914. In othr words, the worker, as far as 
the purchasing value of the dollar is concerned, is the 
gainer by 28 per cent. 

“The most important factor in determining the living 
costs of persons of moderate means is food, expendi- 
tures for food representing about 40 per cent or more of 
the wage earner’s necessary living expenses,” the report 
states. “Following a rise throughout the last four months 
in 1926, living costs in January of the current year again 
resumed the downward tendency which had been under 
way ever since November, 1925. This was the result 
chiefly of a decline of nearly 2 per cent in retail food 
prices from December to January. 

“Wholesale commodity prices are again about at the 
low level reached in 1921, after a fairly steady decline 
since August, 1925. The rapid decline in the price of 
farm products has been the chief factor in the decline 
of wholesale commodity prices which began in the middle 
of 1925, but it failed to have a proportionate effect on 
retail food prices, the gap between the wholesale and re- 
tail food prices having shown a tendency to widen since 
the summer of 1926.” 


Kress Gain Is 8 Per Cent 
S. H. Kress & Co., enjoyed a sales increase of nearly 
8 per cent in February, with sales of $3,534,634. The 
combined volume for January and February was $6,- 


626,884. 


ALTMAN & CO., in addition to their china and 


glassware department are installing on the Fifth 
er 


loor a very complete kitchen goods department 
which will include a splendid display of yellow, brown 
and white ware, cereal sets both domestic and imported 
and the various items that go to complete a department 
of this sort. Edward Imke has been active about the 
trade this week making purchases for the new depart- 
ment. 


George Minard, china and glassware buyer for Stern 
3ros., sailed Saturday for Europe where he will remain 
for several weeks in the interest of his firm. 


Charles A. Postley of Charles A. Postley, Inc., will 
leave for Boston the latter part of this week to visit the 
trade there. This will be Mr. Postley’s first trip there 
in seven years. He expects to remain in the Hub City 
for about ten days. 


“Mark” Blakeley, formerly buyer for Trask, Prescott 
& Richardson Co., Erie, Pa., has accepted a position as 
china and glassware buyer with the G. M. McKelvey 
Co., Youngstown, O., and has already taken over the 
reins in his new office. 


So great has the demand become for gold fish through- 
out the country that an Indiana hatchery that furnishes 
these fish to those in the trade who sell them with aquar- 
iums that there are no small fish left. This hatchery to 
date has disposed of several million gold fish. 


Harold Kidd has taken over the duties of china and 
glassware buyer for England Bros., Pittsfield, Mass. He 
was in New York this week making purchases for 1m- 
mediate delivery. 


Edward Reiwald of the A. J. Fondeville & Co., sales 
force left Monday for Boston where he will remain a 
week before making his regular trip through the middle 
west. 

Mr. Petersen, china and glassware buyer for the Erie 
Dry Goods Co., Erie, Pa., has resigned his position with 
that firm. He was in New York the early part of this 
week on business. 

William Davis. formerly with The William Hengerer 
Co., Buffalo, N. Y., made his first trip this week: in the 


Twelve 


interest of his new position with Halle Bros. Co., Cl 
land, O. He received a warm welcome from his nj 
friends in the trade here. 


3usiness in the New York wholesale trade show 
slight improvement for the week past. Some of. 
wholesalers are going over their stocks and weeding) 
special items and offering buyers attractive prices on t 
items. A few buyers are leaving for Europe while n} 
are returning from buying trips abroad. 


A. Harris of the A. Harris & Co., Dallas, Texas’ 
in New York the earlier part of the week and made 
eral calls in the trade before sailing for Europe Wec 
day on a buying trip that will keep him away for se: 
weeks. 

Harry A. loll, china and glass buyer for the May’ 
I.os Angeles, returned this week from Europe aboar«t 
Olymptc. 


Arthur H. Baum, china, glass and _ housefurni‘i 
buyer for M. Goldenberg, Washington, D, C., arrivi 
New York Tuesday for a buying trip that will keey1 
in the metropolis for several days. 


Under the supervision of “Gus” Algrin the China 
Glassware department of Meyer Bros., Paterson, } 
has been completely renovated and new fixtures, +)! 
etc., installed so that that store now has one of the 1 
china and glassware departments in the Garden Stat 


H. D. Wintringer, president of the Steubenville’ 
tery Co., Stubenville, O., arrived in New Yor 
Tuesday of this week for a few days’ stay. Whilet 
Mr. Wintringer will be busy calling on the tradey 
his new samples and conferring with his New ‘ 
representative Abe H. Hays. 


The showrooms of Heinrich & Winterling, In¢ 
West 23rd St., are being treated to a thorough oveia 
ing this week, where a corps of painters and decot 
are holding forth doing over the entire place. The 
ing and side walls are being entirely done over a‘ 
as the floors. 

——— 

Fred C. Reimer, head of the F. C. Reimer Co. 
departed last Sunday for the road, his itinerary e 
one that will take him over southern and middle wet 


| 
| 
| 
. 
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pry. According to his schedule Mr. Reimer expects 
se away until the end of May. 


Jue to the sudden death of Geo. B. Jones, George Hig- 
son who travels in the interest of Johnson Bros., ar- 
ied back in town on Monday of this week coming in 
tm Atlanta, Ga., where he received the news of Mr. 


des passing. 


WOR. Renouf with the Hopewell China Corp., 
ipewell, Va., who was at the Hotel Imperial dis- 
lying the concern’s lines for three weeks left for 
| factory on Tuesday. Mr. Renouf reports his fac- 
" working practically to full capacity. 
(s during his stay here he also reported as being 
nst encouraging. 


| 
} 


R. Irwin, buyer of Art Wares, Crystal and China 
¢ Spaulding & Co., Michigan Ave., at Van Buren St., 
‘leago, Ill., arrived in New York Monday, en route to 
: ope, sailing yesterday, March 23rd, on the George 
\shington. 


laligy Teese 


| 
drbert Glass & Import Corp. to Represent 
Bonita Line 


nnouncement is made to the effect that Irving N. 
Aker with offices and show room at 366 Fifth Ave., 
(| formerly represented the lines of the Bonita Art 
is Co., Huntington, W. Va., in the New York mar- 
e will no longer handle the line. Mr. Looker was 
oed to discontinue his association with this factory on 
cunt of his health. The Herbert Glass & Import 
‘a., 35 West 23rd St., will represent the Bonita fac- 
or in future. 


Lazarus & Rosenfeld’s New Leaflet 


ne importing house of Lazarus & Rosenfeld, 98 
‘ta Ave., have brought out a booklet just off the 
ms, covering their Empire English pottery line. It 
oiprises ten pages and cover and is most attractively 
litrated. The firm will send a copy of this to any- 
min the trade upon request. 

Lutes Joins Hudson’s 


lerschel Lutes has joined the J. L. Hudson Co., de- 
araent store, Detroit, Mich., to become director of 
esi rch. 

Ifore coming to Detroit Mr. Lutes was associated 
rit William Higbee Co., of Buffalo, N. Y., and Lord 
‘ aylor department store, New York City. 


_ Where There’s Tea—There’s China 


| “e Jewel Tea Co., Inc., reports that its sales for the 
rs eight weeks of 1927 were $2,175,611.42, as com- 
atl with $2,250,260.12 for the same weeks in 1926, 
| (crease of 3.3 per cent. For the same weeks the 
Vvé ge number of sales routes was.1,061 in 1926, and 
0} in 1927, an increase of 2.7 per cent in selling units. 


J. H. Venon Honored by King of Sweden 

The many friends of J. H. Venon, the china and glass- 
ware importer head of J. H. Venon, Inc., will learn with 
pleasure of an unusual honor paid him by the King of 
Sweden, His Majesty Gustav 5th, in the bestowal of the 
highly coveted decoration of Vasa of the first class. 

For more than twenty years Mr. Venon has been a 
leader in the china and glassware trade in this country 
and has served as an unofficial ambassador in fostering 
amiable relations between Sweden and America. His 
vast knowledge of the business, coupled with his initiative 
have resulted in the creation of many original items that 
have found a ready market in this country. 

The decoration of Vasa is one of the oldest and most 
sought orders in Europe, the Vasa having been instituted 
in 1772 by King Gustav 3rd as a reward for the most 
distinguished services rendered to Sweden. 

In addition to this latest decoration Mr. Venon also 
holds the distinction of being a Knight of the Legion of 
Honor of France. This award being the result of his war 
record with the A. E. F. 

Mr. Venon’s latest decoration which makes him the 
holder of both military and commercial honors, was pre- 
sented to him on March 16th by Consul General Olaf 
Lamm of Sweden. 


Sears-Roebuck Opens New Dept. Store in 
Philadelphia 

The Chicago plan of building department stores in the 
outlying sections of the city was duplicated here recently 
when Sears, Roebuck & Co. opened its new department 
store at 63d and Market streets on the Millbourne Mills 
tract. 

The store is located at the entrance of Delaware County, 
the fastest growing county in the United States. Ac- 
cording to recent figures it is expected that the population 
of the county will reach a million persons within the next 


few years. In addition, the new building is easily ac- 
cessible to the thickly populated sections of West Phila- 
delphia. 


That the location has big business potentialities is shown 
by the fact that on the opening day 20,000 people visited 
the store. 

The store has a frontage of 245 feet with an irregular 
depth being 176 feet deep on the longest side. It is two 
stories high with a spacious basement, and is built of yel- 
low tapestry brick and re-enforced concrete. The front 
stands out conspicuously with its limestone columns and 
pilasters. 

Unlike the retail store which the firm operates on the 
Roosevelt Boulevard, the West Philadelphia building has 
There are two large 
Adjoining 


twelve beautiful display windows. 
entrances on the front and one on the side. 
the store is a large plot of ground capable of accommodat- 
ing 500 automobiles. 

According to R. J. Ganley, manager of the store, the 
railroad siding which was used by the Millbourne Mills 
has been abandoned and all merchandise will be delivered 

(Continued on page 31) 
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Yellowware Business Has Boom 

HERE has been a decided revival in the yellow- 

ware business, so far as the East Liverpool dis- 

trict is concerned, and the production is now 
greater than at any time during the last five years. This 
situation has been obtained since the first of the year, 
when a flood of new business began pouring into the 
district, and it has continued ever since. Distribution is 
over a rather wide territory, and carlot shipments are far 
more numerous than heretofore. 
is ‘taking a rather large precentage of the production, 
although some western interests are also active in this 
market. As all yellowware produced in the East Liver- 
pool district is “two-fired” distributors claim that the line 
“one-fired”’ line which 
30wls are of course 


The eastern market 


has more lasting quality than the 
is made mainly in western plants. 
a big item in this line, although a number or other utility 
items are included, in addition to the Rockingham teapot 
line. For several years the production of yellowware 
in this district was low, in fact new low levels had been 
reached, but today the situation is reversed, and every 
kiln in this is under steady firing. Both eastern and 
western jobbing interests are large buyers of the line 
“The yellowware 
business at this time is better than ever,” a representative 
of the D. E. McNicol Pottery Co. declared this week. 


at this time, also retail distributors. 


Homer Laughlin Employees Put on Show 


Assembling talent from each of the six plants in its 
group, the Industrial Welfare Department of the Homer 
Laughlin China Co., put over one of the largest home 
talent minstrel shows ever staged in the East Liverpool 
district last week. 
of Joseph Dickey, Welfare Director, and the large Cer- 
amic Theatre was engaged for the event, and the theatre 


The event was under the direction 


was sold out two days before. This was only one of 
the numerous social events put over by the welfare de- 
partment of this organization during the winter season, 
and as a result a remarkable display of unity spirit has 
been evidenced between the employes and the manage- 


ment of the business. 


Southern Potteries Planning New Kilns 
It is announced by the Southern Potteries Co., Erwin, 
Tenn., that plans are now being worked out for the 
erection of tunnel kilns at this plant. This will include 
kilns for both bisque, glost and decorating firing, and 
will be the first tunnel kilns to be erected in the southern 
territory. It is possible that this improvement program 
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will be put into execution before next fall. “It is ¢ 
intent to increase the production at this plant as early 
possible, and for some years our idea has been to m 
the plant the largest of its kind outside the eastern 0} 
territory,’ announced Charles W. Foreman, president 
the company this week. When the Southern Potter 
Co. was first formed, it was said then that several w. 
had been contemplated. However, only one plant \| 
erected, but since then additional kiln capacity has bi 
placed in operation. With the advent of the tunnel ki 
it is not necessary to erect additional plant units to } 
crease output as the kiln itself is sufficient. However, | 
ditions will have to be made to the clay departmenti 
order to take care of the augmented kiln output. 


“Current Business Pars 1926”—C. E. Jackst 


“It 1s our opinion that our business for the curn 
year will be on a par with that of 1926,” observed Ci 
Jackson, president of the Warwick China Co., Wednesy 
A number of new items have been added to the line 
this factory during the last few months, and as Mr. Ji 
son has explained, “we’re continually making new itt 
and adding new decorations.” It is related that the mi 
ber of kilns now engaged in the production of vitrix 
china, hotel, banquet and dinnerwar is sufficient to ‘x 
care of all domestic requirements for some years to ccé 


Common Stock Issue for Mandle Bros.? 


Reports have been received here from Chicago re@ 
sentatives of local pottery manufacturers that rumors 
current in Chicago of the intent of Mandle Bros., to ,& 
a common stock issue on the market within a short wle 
It is said that should the new issue be finally determid 
that it will be haridled by Lehman Bros., of New Yor 


Says China Business Is Dubious 


“Business has been somewhat off in our china i 
glassware department,” suggested L. Feldman with ix 
Baer & Fuller Co., St. Louis, Mo. He went on to ¥ 
“There does not seem to be any strong demand for tl 
particular item, and one really does not know whi 
going to be good.” This firm is now planning a revairiti 
of their glassware section embracing the entire backer int 
of crystal, with a new lighting system for that sectit. 


Although a new line is being considered by the Plen 
City Pottery Co., Paden City, W. Va., it will not beite 
sented much before May Ist, it was announced this eek 
by Charles U. Harris, vice president an dsales managef 
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; Lerest. “So far as we are concerned, business has 
snpetter with our office this year, but it has required 


e > 99 
rqplugging. 


W. L. Smith, Sr., Back from Florida 
WL. Smith, Sr., president of the Taylor, Smith & 
yl Co., who has been spending the winter season in 
lifrnia and Florida, returned here last week to attend 
; aaual meeting of the company. He returned again to 
Ftersburg, Fla., where he will remain another month. 


Tew Spreader Invention Aids Pottery 


\ither improvement recently designed for pottery 
y 10p use has been approved by manufacturers, and 
nd being put into general use. As a result, a better 
1deof ware is made possible. The improvement is a 
ecer, designed by a pottery worker at Sebring, and 
olthe machines have been placed in operation in the 
mtat Sebring, O. Five machines have been installed 
th Crescent China Co., Alliance, O., and six in the 
intof the Buffalo Pottery Co., Buffalo, N. Y. The 
tidal China Co., Salineville, O., Pope, Gosser China 
., oshocton, O., and the Salem China Co., Salem, O., 
yeach installed one machine. 


William Weaver Very Ill 


Wiam Weaver, superintendent of the C. C. Thomp- 
n b.’s plants is critically ill, and only the immediate 
mrs of his family are permitted in his room. Mr. 
eajr is well known among buyers who visit this dis- 
ct, nd has been associated with the Thompson plant 
r tiny years. 


May Erect Three More Kilns 


Alough no official announcement is forthcoming, re- 
mt given circulation here of the possibility of con- 
actibeing awarded within the next two months for 
€ «ction of three more tunnel kilns in this district. 
his nprovement is in addition to the tunnel kilns pro- 
secoy the Homer Laughlin China Co., and the Edwin 
- Kowles China Co. 


Inpire on Active Production Schedule 


Oj ation and production at the plant of the Empire 
hin:Co., Burbank, Calif., are on more active schedules 
Woaian for many months. The plant is working 
ead’, and workmen are averaging from five to six 
lys er week. Additional employes have been put to 
Orkin the clay department of this plant. 


IcClure Offers 50 Per Cent Settlement 


. 
IC, /, McClure, president of the McClure Co., Atlanta, 
a ‘s Offered a fifty per cent settlement on accounts, 
: 


Slated among the trade here. It is also said that 
othittee has been appointed by the New York Credit 


Striking the Key Note of 


COLOR DECORATION 


The surface decoration of glass and pottery thru 
the use of Color is a most important problem of 
the up to date decorator. 


Colors must harmonize in order to produce a 
decoration that is pleasing and enduring. 


The R & H color service staff is prepared to give 
valuable suggestions without cost. 


Write for our new Color Har- 
mony Chart, a very valuable 
dictionary of Color terms and 
chart showing the relation 
of one color to another. 


AE 


EO. U.S. PAT. OFF. 


COLORS and SERVICE 


We 
ROESSLER SHASSLACHER CHEMICALCO 


709 Sixth Avenue, New York 
“America’s Leading Ceramic Material House” 
Pittsburgh 


Cleveland 
Trenton 


New Orleans 
Boston 
Kansas City 
San Francisco 


Chicago 
Philadelphia 
Baltimore 


Men’s Association to look into the affairs of the com- 
pany, who do a jobbing business. The interest has been 
a buyer of dinnerware from this district for many years. 
The offer made by Mr. McClure is said to consist of 25 
per cent in cash and 25 per cent in notes payable in three 


and six months. 


New Business Slightly Better 


Receipt of new business in the local pottery district was 
slightly more active during the last week, it was an- 
nounced Wednesday. Mail orders were a little heavier, 
and while there have been few if any buyers in the mar- 
ket, road salesmen are forwarding more volume business 
than has been the custom. There is still a tendency on 
the part of the retail trade, it has been explained to buy 
along conservative lines, but some of the jobbing interests 
are heavier in futures than has been the custom of late. 


Cronin China Resumes Operations 


Following a brief suspension of operations, the plant 
of the Cronin China Co., New Cumberland, W. Va., has 
resumed operations. The tunnel kilns have been remod- 
eled to some extent which will tend to increase the out- 
put of white ware, and a new battery of decorating kilns 
has been contracted for. The latter are to be erected at 
once. 


GLASS FACTORY ACTIVITIES 


AND PITTSBURGH NEWS 


Store Having Big China and Glass Sales 


HAT the demand for glassware in some parts of 
the country is exceptionally good, is evidenced by 
the statement this week of Ross F. Beckett, with 

the Anderson Newcomb Co., Huntington, W. Va. Mr. 
Beckett said: “There was more activity in dinnerware 
with us in January and February than there was any 
month during 1926, which includes December. Glass of 
course was big with us last year, and it is starting off, it 
seems to us, better than ever before this year. Colored 
glassware is having the lead with us,’ Mr. Beckett went 
on to relate. “With us the rose glassware has first call, 
then come the amber and green colors, It is our experi- 
ence and we find stemware of all kinds in exceptionally 
good request. Flower bowls and console sets can be sold 
in most anything one would get in glassware. Salad plates 
are another big item with us in glassware in both the 
seven and eight inch sizes. While glass dinner sets or 
luncheon sets are in only fair demand, we can see that the 
popularity of this item is growing.” The china and glass- 
ware department of this store is but two years old, and 
has been successful from the beginning. It was first estab- 
lished in the basement of the store, but as the popularity 
of the department grew, it was removed to the fifth floor 
of the building, where beautiful mahogany furnishings 
have been installed throughout, with white linen covers 
on all tables. The department is flooded with natural 
light, and the floor is waxed maple. On the whole this 
department is considered one of the most elaborate out- 
side the larger cities, and in some instances is far more 
pleasing. 


W.H. Donner on U. S. Glass Co. Board 


W.-H. Donner, president of the Donner Steel Co., Buf- 
falo, .N. Y., has been elected a member of the board of 
directors of the United States Glass Co., at the annual 
meeting of the stockholders. This was the only change 
made in the board. The latter will meet within a few 
weeks for the purpose of electing officers, and it is be- 
lieved that all present officials will be re-elected as has 
been the custom with this company. 


Harry Hopkins Joins McKee Force 
Announcement has been made that Harry Hopkins has 
been added to the sales department of the McKee Glass 
Co., Jeannette, Pa., and will represent this company here- 
afiter in the Pittsburgh territory. 


Sixteen 


Public Wants Glass Hard to Make 


“The general buying public seem to want the most 4 
cult articles they can see in glass, which is making it 
hard for the manufacturers and workers,” obseryec 
Cecil Fee, general manager of the Central Glass Wo 
Wheeling, W. Va., this week. “‘Whether or not # 
ideas are being copied from Europe we do not kr) 
but as there are so many colors and combinations, | 
glass people do not seem to know which way to ti 
The present demand in glass is for colored ware of 
descriptions and novelties, such as have never been hit 
of before. It is our opinion that the outlook for busis 
during the current year is just as good as it was in lf 
but we do not think there will be a great deal of impri 
ment in the glass industry until tariff schedules are reve 
upwards, which will mean a curtail in importations, 4 
we view the situation, there is entirely too much Euroa 
glass now coming into the country to enable the Arr 
can manufacturers to work full time.” 


Weston Adds Furnace and Tanks 


In order that its output might be increased, the Wé 
Glass Co., Weston, W. Va., has added one furna 
two additional day tanks to its factory. “The out 
business for the remaining months of the year is” 
ing’,”’ declared President Langhans, This factory 


time is very active in the production of blown tab 


Standard Stores to Enter Chain Field 


A new department store chain is about to entel 
field, according to reports circulated here and coming il 
the east. The new chain will be known as the Stari 
Stores Co., with a capital stock placed at $3,900,00l 
operating under a Delaware charter. The new consi 
has been formed by officials identified with the Cot 
tion Trust Co., at Dover, Del., and the object 0 i 
company is said to be “to buy, sell and deal in goods, 
chandise and wares of every nature carried in a ge 


a 


the country and to do a general department stor 
ness.” 


The McKee Glass Co., Jeannette, Pa., has am 
the addition of several new items to its Glasbake & 
ware linle, each of these items having the “head- 
hottom feature. According to M. A. Smith, presid! 
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ympany this line is meeting with increased sales and 
ming more widely known, because of the fact that 
piece is guaranteed. This plant is also now in the 
ction of a line of new and fancy shapes in plain 
Miof various colors for cutting shops, these being in 
lors of rose pink, orchid, canary, green, blue and 
glass. In order to maintain an increased produc- 
bf colored glassware, a small continuous tank has 
mblaced in operation. The tank will be devoted to 
+ ¢clusive production of colored glass. ‘‘Business thus 
+ ir 1927 has shown an increase over the same period 
- 026,’ Mr. Smith suggested, “and the orders which 
‘lye on file show that business at least for the first 
-ipnths of the current year is going to be very good.” 


A. Hall Enroute for Europe 
M) A. Hall, buyer of china and glassware for the 
tar Bros. Co., department store at 
no on his way to Europe. 


Jaltimore, Md., 
He will probably be absent 
ymiis department for several months. 


_ Dunbar Featuring Pressed Items 


Tl new 1927 line now being featured by the Dunbar 
mntalass Corp., Dunbar, W. Va., is composed princi- 
lyf pressed items, such as cake salvers, fruit bowls, 
ad\ch trays, centre bowls, candlestick holders, com- 
ftsand cigarette boxes. “This is our first trial in 
ssl ware, and all of the items in the pressed line have 


Particularly 
Charming 


Is this bowl with low candlesticks 
to match—the newest addition to 
our No. 101 line of stemware and 
other tableware items. 


The series of rings—a feature of the 
shape—adds a note of individuality. 
Made in crystal, amber, green or rose. 


REPRESENTATIVES 


Boston 
Murt Wallace, 


New York 
Paul Joseph, 


Chicago 
F. T. Renshaw, 
200 Fifth Avenue 157 Summer St. 30 E. Randolph St. 


Philadelphia San Francisco Baltimore 
Josenh Tomkinson, Marsh & Kidd, Harry T. Thomas & Co., 
1104 Arch St. 617 Mission St. 29 S. Hanover St. 


Factory . Representative 
E. B. Hill, Washington, Pa. 


proven very popular. These items are being issued in 
lustre cuttings, solid plain colors and with a varied line 
Hyre. . “We are at 


present from four to six weeks behind in our orders, and 


of decorations,’ commented F. F, 
the business outlook for the current year as we observe it 
is very favorable.” 


Convex Glass Co. Gets Charter 


A charter has been issued to the Convex Glass Co., 
New Martinsville, W. Va., and a‘new plant is to be 
placed in operation at the place. The incorporators are 
H. L. Greene, H. M. Phillips, Robert U. Andre, Jules 
Charles and J. H. Riggenbach. 
formed under West Virginia laws. 


The company has been 


News of the death at Frankton, Ind., of John T. Adams, 
aged 98 years, a former resident ‘of Pittsburgh, has been 
received. Mr. Adams was one of the pioneer glass manu- 
‘acturers of the Pittsburgh district. He was familiarly 
known among the trade as “Uncle John” Adams. He 
and at .the age of 18 


After a few 


was born at Wading River, N. J., 
came to Pittsburgh and took employment. 
years he entered the glass business. 


Hazel-Atlas Declares Dividend 
At a meeting of the board of directors of the Hazel- 
Atlas Glass Co., held at Wheeling, W. Va., a quarterly 
(Continued on page 31) 


No. 1820—5 part Relish With Cocktail Center 


Westmoreland Glass Co. 


Grapeville, Pa. 
Manufacturers of 


High Grade Glassware, Plain Cut and Decorated 
For Gift Shops, Florists and Table Use 


Representatives 


PHILADELPHIA 
H. C. Gray Co., Fred Stott, 
200 Fifth Avenue 1007 Filbert Street 
BOSTON SAN FRANCISCO 
Breer Hots ELunt, Himmelstern Bros., 
41 Pearl Street 718 Mission Street 
Traveling Representatives LOS ANGELES 
R. B. Reineck, Himmelstern Bros., 
1422 E. Marquette Road 643 S. Olive St. 
CHICAGO SEATTLE, WASH, 
R. A. Keel Himmelstern Bros., 
EAST LIVERPOOL Terminal Sales Bldg. 
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What s New in New York Showrooms 


A Fascinating Pattern on a Fascinating Shape 


We illustrate herewith the Amyr, one of the outstand- 
ing successes among the new patterns from Myott Son 


The Salesman 
Art SERVICE 


& Co., England, represented in this country by Justin 
(Tharaud, Inc., 24 West 24th St. This is shown on the 
Trafalgar shape in a rich, creamy ivory body earthware 
of a light weight quality that is a specially fine example 
of potting. The fascinating Art Nouveau type of deco- 
ration is charming in itself and is strikingly brought out 
in ‘harmonious colors of magenta, red, brown, blue and 
green outlined in black. The edge, shoulder line and 
panel lines are in tangerine, while the handles are also 
lined in tangerine. The pattern is so well suited to this 
attractive polygonal shape that it could not be improved 
upon, 


Schlegelmilch Ivory Body New Feature of Line 


A most comprehensive and varied line of samples of 
Royal Silesia china from the factory of Reinhold Schle- 
gelmilch, Inc., have just been placed on view on the fourth 
floor of Geo. Borgfeldt & Co., 111-119 East 16th St., 
American representatives for this factory where they are 
attracting well deserved attention. The display features a 
wide assortment of fancy pieces and ivory body dinner- 
ware, the latter, by the way, being a new departure for this 
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. 


factory, which heretofore has confined itself to faney v1 
only. Trays in all imaginable sizes and shapes, candlesti: 
bowls, cake and sandwich trays, as well as tea and chy 
late sets may be seen in a most imposing array, all) 
which are offered in colors and decorative ideas that* 
unique and beautiful in conception. Prominently ; 
tured are assortments to sell from one to five dol 
which may be had in a range of excellent decorations, 
well as assortments of single decorative treatments j 
variation of different pieces. While the Reinhold Sc¢ 
gelmilch factory has always made hollow ware shi 
that very few factories have been able to equal, it is { 
to say that these new offerings surpass, by far, anyth 
they have yet produced. In ivory body dinnerware ti 
new Palace shape is a genuine achievement. The cée 
dish has a round foot the sides of which slope upwr 
to meet at the bottom of the dish. This base stands alu 
one inch in height. The contour of the body of the § 
itself is the acme of grace. The cover is inset, rae 
low and is finished by a flat knob. The handles wil 
add a further artistic touch to the piece are splendl 
proportioned and perfect in line. This shape is to bea 
in a host of splendid decorative ideas. Prominent ai 


them is one featuring a gorgeous multi-colored bird, n 
bined with dainty fanciful floral sprays. Colors of od 
every hue are used on this treatment, while a quarter 
artistic border motif with a gold edge line also contrihe 
to its exceptional attractiveness. 


{ 


A New Artificial Flower Assortmen 


Mogi ‘Momonoi & 
Co., the Japanese im- Pe 
porting firm, 105 East 
16th St., have on dis- 
play at their salesrooms 
one of the largest and 
best exhibits of arti- 
ficial flowers that they 
have ever presented. 
Over one hundred dif- 
ferent varieties are to 
be seen among which 
a re apple blossoms, 
hydrangeas, tiger lilies, 
tulips, dahlias, daffo- 
dils, and many others 
too numerous to men- 
tion. Many of the 
flowers are in a lacquered finish, which gives themthe 
advantage of being water and dust proof. Their (lor 
and perfect reproduction would be a task to improve U0" 
It is hard to realize when viewing the display thatthe 
flowers are artificial. There is one special plant ast 
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ait of the kind grown in wet marshy places, such as 
\ter lilies, the lotus and arrowheads. The bottoms of 
tse are covered with a fibre to resemble roots which 
ads a further natural touch to them. The accompanying 
istration gives only a vague idea of how beautiful these 
fwers are. It is interesting to note that they may be 
Cailed at such attractive prices as from ten cents to a 
«lar with a nice profit for the retailer. 


Sode’s Wildflower Pattern Outstanding in 
Copeland Display 


Numbered among the many charming offerings in Spode 
ena which may be seen at the exhibit of Copeland & 
Jompson, Inc., 206 Fifth Ave., American representa- 
ties for this well-known line, is the beautiful Wildflower 


dforation. 
eliest of Spodes engravings known as the Chintz design. 
Its done under the glaze in a blue with a levennder tone. 

» floral groups are richly enameled also under the glaze 
ai feature such lovely colors as orange, red, green and 
piple, giving a most cheerful and colorful effect. Par- 
tidarly noteworthy in connection with this treatment is 
thfact that it is adaptable to almost any decorative scheme 
di to the various colors involved in the design. It may 
Iéused successfully for breakfast, luncheon or dinner 
s rice. The Wildflower, which dates back to the period 
fin 1785 to 1800 is shown on the earliest of Spoder old 
sips, which combined with the quaintness of design gives 
a attern disclosing a wealth of old world feeling. 


This represents a fine example of the very 


Incommon Exhibit of Artificial Flowers at 
| H. C. Gray Co. 


. display of artificial flowers quite out of the ord- 


iy is to be seen at the showrooms of the Horace 


| 
| 


C. Gray Co., 200 Fifth Ave., where the firm are show- 
ing a line that includes nearly every cultivated flower 
to be thought of. They are known as washable cut 
flowers, and just as the word implies, their waxlike 
texture cannot be harmed by water. Heat up to a 
temperature of 135 degrees has no effect on them nor 
does extreme cold weather have any detrimental re- 
sults. When viewing this very lovely display one 
would imagine himself in a hot house or florist shop 
so beautiful and natural do the flowers look. Amer- 
ican beauties, carnation, tulips, narcissus, jonquils, a 
two tone iris and black eyed susans are only a few 
of the wide range of reproductions offered. The colors 
and shapes of all are so true to nature that only a 
very close inspection reveals them to be anything but 
real flowers. In short it is one of the best lines of its 
kind that can be seen in a long search. 


New Items from Economy Factory Feature 
Irwin Display 


D. King Irwin, 200 Fifth Ave., New York repre- 
sentative for the Economy Glass Co., Morgantown, W. 
Va., is displaying one of the most interesting lines from 
this factory seen in a 
long time. Prominent 
among the array of 
items is a_ strong 
showing of stemware 
which is really a treat 
to behold. Besides 
crystal, the line is 
shown in the colors 
that are at 
most in vogue and in 
a quality of color and 
exquisite shades that 
difficult to 
These 
lovely colors are beau- 
tiful in 
and worked out in 


present 


would be 
improve upon. 


themselves 


combination with crys- 
tal as they are in sev- 
eral instances seem to 
take on added loveli- 
There are some 
striking effects 


ness. 


Illustrating one of the Economy 
New Etchings very 
achieved in crystal and 


amber and crystal and green, while others are offered with 
crystal bowls and rose stems. Still others present a choice 
of all rose or allamber. Quite in keeping with the quality 
of the colors and shapes are extraordinarily fine decora- 
tions. These feature a number of very tasteful deep 
plate etchings as well as finely engraved or light cut de- 
signs. An outstanding design is the No. 7565 line in 
their Rose Marie color. The decoration is a deep plate 
Another equally as pleasing is offered in 


(Continued on page 31) 


etched rose. 


Unscientific Taxation Attacks Business 


Unscientific Tax Methods Bleeding Our Farmers Dry—Loss. of 
Farmer Purchasing Power Means Less Business for Industry 


3y CHARLES JOHNSON Post 


Foreword: The following is an interview with Mr. 
Charles T. Root, one of the leading business analysts in 
the country and a close student of taxation and our pres- 
ent anti-business tax methods. 

In these interviews Mr. Root points out how prosper- 
ity is founded upon the purchasing power of our nation. 
That our present unscientific methods of taxation attack 
the purchasing power of our nation at critical points. 
Taxes must be levied; but to levy them against industry 
and to lessen them upon other things is to attack indus- 
try. Every business man should read these thoughtful 
statements by a practical business expert. 
vise our tax methods and make our tax systems scientific. 
Read them. And write us your thoughts. 


SECOND ARTICLE 


“The present depressed farm situation,’ continued Mr. 


We must re- 


Root, “furnishes a very striking illustration of what the 
loss of buying power of the country means to business 
and manufacture. Just now the farmer is irritated, and 
justly so, over the tariff. But the tariff is the football 
of politics, and will continue to be. Every politician, 
Republican or Democrat, knows the ease with which the 
wage earners in industry can be lined up against the 
farmer on tariff issues; the wage earner can be fright- 
ened with hobgoblins of pauper labor and the blackjack- 
ing threats of closing mills until he will practically neu- 
tralize the farmer revolt. True, local Congressmen may 
suffer, State political machines may weaken temporarily, 
but, nationally speaking, little will happen. The farmer 
will continue, and for some time to come, to sell his farm 
product in the free trade markets of the world that will 
dictate his prices according to the law of supply and de- 
mand, and buy in the highly protected tariff markets of 
entrenched domestic industry. 


UNscIENTIFIC TAXES 

“Our present tax system, in every State, is bleeding 
its farm population to death. Our present tax methods 
and systems are nothing less than the evolutionary hodge- 
podge from the unscientific past. Our tax methods are 
not only utterly unscientific, but are actually destructive 
of our national prosperity and the markets for our manu- 
factured wealth. Our tax systems are founded, gener- 
ally speaking, upon the idea that we must tax the prod- 
ucts of industry; thus the cardinal principle of our pres- 
ent unscientific tax methods is to actually levy taxes— 
and taxes are invariably restrictive—upon the produc- 
tion of the very manufactures upon which our national 
wealth and prosperity must depend! 

“In other words, we do not levy our taxes scientifically 
so as to encourage the production of wealth and manu- 


Twenty 


factures, but levy them against the manufactures mi 
the unescapable and actual tendency to discourage at 
hamper manufacture and wealth production. Taxes add 
to the product manufactured make its cost to the co 
sumer higher, thus lessening the possible number | 
customers and by lessening the number of customer 
through such higher prices, we lessen the norm 
and needed amount of wealth production, togeth, 
with the number of people that can be earning wages | 
its manufacture and distribution. And the obvious ay 
equally unescapable fact is that thus we lessen, in 4 
the consuming and purchasing power of the nation. }) 
wonder we have recurrent business depressions; we ha! 
them whenever the vast consuming group loses its pt 
chasing power. 
“And under our present unscientific tax system t 
farmer is the chief, direct sufferer, together with t} 
manufacturer, upon whom he reacts in.loss of purché: 
It is this loss of purchasing power that} 
making the farmer cry out—even though he sees sof! 
what less dimly what is hurting him. | 
) 


‘Let me illustrate. A farm, a dirt farmer’s farm, 15 
as its basic value, fertility. Pioneer farms with the ori 
nal fertility still existent are gone, . Each yeaied 
farmer, with his labor—and by the purchase of fer: 
izers out of the savings from his past labor—must he 
its fertility renewed. The farmer’s labor fences 5 
fields, it lays tile drains in them, his labor erects fa) 
buildings and keeps them in condition, his labor sows erg 
and reaps them, his labor plants orchards and tets 


4 


ing power. 


BLEEDING THE FARMER 
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once note that the price and value of the farm is in dirt 
ratio to its fertility value, and the condition in whit 
the farmer has kept his buildings, herds and orchas 
and equipment. | 

“Well, what do we under our present unscientific 
system do? We levy taxes against the farmer’s labor 
the main; and we thereby leave him that much less 0 
go into the purchasing power of the farmer or into & 
general capital investment account of the nation. 
harder he labors—in order to improve his annual pj 
chasing power—the higher his taxes; and the lower [ 
portionally his purchasing power. 


DESTRUCTIVE TAXES 


“But our unscientific tax system does worse than t% 
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it not only taxes more heavily the farmer who is able 
: add more purchasing power for the manufacturing 
n-kets of the country, but it favors with the premium 
){ lower taxes the less industrious and less efficient 
fdner. Our unscientific tax system thereby puts a pre- 
mm on inefficiency as well as a penalty on effective in- 
jitry! Could anything be more unscientific or destruc- 
4{ to our national purchasing power ? 

/|And, from still another angle this same unscientific 
a, system of ours is destructive of our national pur- 
shying power; for our unscientific tax system operates 
jve as destructively in cities. Whenever our purchas- 
nm power attempts to exert itself we levy taxes against 
tnd so weaken it. Observe the process. When any 
ni erects a building on a piece of property his taxes 
ir levied against the building according to the local tax 
‘a —approximately about 3 per cent per year; this makes 
thi rents higher if it is a rented building, or the price 
biter, if it is built for sale, and thus lessens the market 
5 its sale. 

But this is not the whole story of our present un- 
clatific tax system in relation to that building. For in 
hierection of that building a vast variety of products 
fnanufacture have to be purchased and used; and at 


| 


vy stage of the manufacture of these products, upon 
hi buildings, machinery and corporation producing the 
wufactures, there has ‘been levied a tax. The mining 
opanies who have taken out of the ground the iron, 
ed, zinc, copper and tin that go into the beams and 
liabing and various fixtures have paid a tax upon the 
ress of their manufactures—a tax on their machin- 
r their buildings and factories, upon their income also 
1 upon their franchise and upon all productive proc- 
sis of their industry. Then there is the lumber 
pi manufacturing, and upon the mills and factories 


= 


a tax 


n) their income and industry. And this tax is levied 
vy year upon the manufacturing power of the nation. 
Vy item that contributes to the complete house has 
‘a tax levied against it at every stage of its manutac- 
i through the unscientific tax levy against the busi- 


es that fabricates it. 
| 


fs) 


Cities FAvoRED 


4 : shee 
n other words, we are taxing unscientifically and 
esuctively our own purchasing power, and to the ad- 


alige of no one—except the person who does not build. 
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Penney Volume Up 35 Per Cent. 
i. of the J. C. Penney Company continues at a 
pace, as is indicated by the recent statement of 
€company regarding its February volume, which is 


eqred to be 3514 per cent bigger than for the same 
oh of 1926, 

\lume for the first two months of 1927 is declared 
nearly 31 per cent of that for the same period last 


‘i company did $7,424,926 in February, January and 
eluary sales combined amounted to $13,662,214. 


Spode’s Peplow 


Te: accompanying illustration 
shows one of the typical examples 
of Spode’s art, combining the English 
with the Chinese design. In this in- 
stance he has combined a Chinese cen- 
ter and verge border with an English 
conventional edge and floral groups. 
The center is a quaint jar of flowers, this 
group being beautifully balanced, a dec- 
oration suiting all settings. It is paint- 
ed in rich warm enamel colors of green, 
red, yellow, and purple; edges lined in 
otange luster. The shapes on which 
this is applied are the City plates, ducal 
teas and saucers, honeysuckle covered 
dishes and Melba teapot, sugar and 
cream. 


Stock carried in New York. 
Send for samples and prices. 


Copeland & Thompson, Inc. 
206 Fifth Avenue 
New York 


— 


CHICAGO OFFICE 


312 
SOUTH B 
CLARK y 
STREET J. H. SmMytue, REPRESENTATIVE 


Retail China and Glass Business Improves 


, \ HE retailers of china and glassware in Chicago 
have been greatly encouraged by the business 
transacted during the past two or three weeks. 

Weather conditions have been ideal for bringing the 

public into the stores and the department heads have 

been quick to take advantage of the early arrival of 

Spring weather. As a result of these conditions, the 

stores have promoted special sales of housefurnishing 

items, particularly furniture, pottery, glassware and 
kitchen utensils. These sales together with the nat- 
ural desire of women to purchase their spring outfits 
just as soon as the weather permits, brought about 
good sales in all of the stores. The wholesalers and 
manufacturers’ agents are reporting better conditions 
as a result of the stores now being in a position to 
order new merchandise and take delivery on the mer- 
chandise which they ordered during January and 
February. 


THE CHICAGO MARKET 
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: Ready for Shipment— 


hos 


Go To Stetson’s First 
For Volume in China 


SHOWROOM, 512 FURNITURE MART BUILDING, 
SUPERIOR 4100 


STETSON CHINA CO. 


1751 West 74th Street CHICAGO 


Phone Hemlock 1000 


SAUTHINNLITNN 


i 
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Imported dinnerware sets of 95 pieces from Cze¢ 
Slovakia priced at $19.50 were a feature of the Man} 
3ros. sales during the past week. Floral bands Wi 
gold lined edges were offered in this special assc= 
ment. This week the Boston Store offered as a lear 
Libby’s No-Nik Safe Edge Tumblers at 89c per doz{, 
Scroll needle etchings were the decorations on the 
tumblers. 


Eugene Blum, representing Heinrich and Wint- 
ling, Inc., successors to William G. Mueller, Inc., cha 
imports, 49-51 West 23rd St., New York City} Js 
closed a four week display at the Palmer House ad 
left last week for a four weeks’ trip in the middle wt 
and northwest. 


The Saunders Manufacturing Co. have moved 10 
new quarters in the Shops Bldg. where they will shy 
their lines of glassware and pottery in conjuncti 
with the McAnulty Co. who represent manufacturs 
of housefurnishing goods. 

Provision for a new store in the Woolworth cha 
has been made in a twenty-year lease entered intoy 
the F. W. Woolworth Company, with Isidore Schumi, 
for ground floor space of thirty feet frontage in anv 
three-story and basement store and apartment bui- 
ing to be erected at Broadway and Main Streets, MF 
rose Park, Ill. 


Net income of Albert Pick & Co., for the year enc 
January 31, last, was $1,700,975, after all chargs 
equal, after prefered dividends, to $3.48 a share on 
common stock, as compared with net of $1,147,879, 
$3.11 a share on common in the year ended Januiy 
31, 1926. Net sales for the year ended January | 
1927 were $29,722,640 compared with $19,358,795 if 
1926. 

Because of the belief that people, regardless if 
means or wealth, prefer to shop at a period best suid 
to their convenience three department stores outs 
of the loop—the W. A. Wieboldt stores—will rem” 
open until 9 o’clock Saturday evenings, beginng 
March 26. i 


Venetian Glass in all its beauty of coloring and F 
tractiveness of design was featured by the Bury 
Shops during the past week. In this sale they p* 
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AT TO BUY 
) WHERE TO 
i IT IN — 


CaHIlCAGO 


A DIRECTORY OF 
THE PERMANENT 


DISPLAY ROOMS 
FOSTORIA GLASS CO. EARL W. NEWTON AND IRA A. JONES CO. 
ASSOCIATES 9 North Wabash Avenue 
cago Display, 806-7-8 Masonic 
Temple IMPERIAL GLASS CO. Representing: 
ECONOMY GLASS CO. 

‘fat Glassware, Harry G. Dalzell NATIONAL CHINA CO. Pope Gosser China Co. Seneca Glass Co. 
ssed and Blown OWEN CHINA CO. Susquehanna Cut Glass Co., Coshocton Glass 
Beings Cuttings Phone Corp., Burke Studios, Vesta Studios, Heule 

ridescent. Central 3497 9 North Wabash Ave. Phone: Central 3236 Studios, Lamps and Shades. 
i 


" TESEBRING POTTERY CO. 
SEBRING, OHIO 
[ Cuas. L. SEBRING, President 


j 

\ L. GERALD, Chicago Representative 

666 Lake Shore Drive 
FURNITURE MART 


_ Fone: Superior 4100 Room 1008 


Room 980 
—_———————— 


— = 


The Atlas-Globe China Co. 
NILES, OHIO 
E. J. Benjamin, Resident Agent 


PERMANENT DISPLAY ROOM 
AMERICAN FURNITURE MART 
666 Lake Shore Drive 

Phone Superior 4100 


THE UNITED STATES 
GLASS CO. 
30 E. Randolph Street 
Walter B. Lazure, Chicago Representative 


OUR CHICAGO DISPLAY ROOM CON- 
TAINS COMPLETE SAMPLE LINES 
DIRECT FROM ©UR FACTORIES. 


= = 
| 


end anew collection of this famous glass at prices 


hawere considered most reasonable. 
| 
Te Fair featured this week domestic dinner sets of 
O0ieces at $29.98. These sets had Dresden flower 
lec-ations, gold line on edges, and gold handles. 

2 piece luster china tea sets in two tone effect fea- 
urig tan and blue and tan with iridescence at $3.98 


onituted another special by this store. 


The Prestovae’ Corp., 137 S. La. Salle St., was in- 
corporated recently with a capital of $25,000 and 750 
shares non par value to manufacture and deal in house- 
hold utilities. 


Henry Ehlen, 
niture Co., 


Ehlen Fur- 
Chicago, has filed a petition in bankruptcy 


doing business as Henry 


= 


: 


_frhteen members of the Nuernberger Bund, a Ger- 
hai, wholesale purchasing association, arrived in New 
a recently on the North German Lloyd liner Mue- 
he; 
Tey comprise one of the most important bodies of 
episentative German business men to visit this coun- 
yithin the last ten years. They are a part of a cor- 
ie of buyers for 510 of the largest specialty shops 
(rmany, with principal offices at Nuernberger and 
rg branch houses at Essen and Berlin. 
Te object of their trip is to determine the American 
etods of organizing and conducting the 
lat system of payment, to find how our large depart- 
er stores are run, 


installment 


to study our chain store systems— 
no seek an interchange of goods between Germany 
Pa ‘. United States, with both exports and imports in 


€ visiting group is comprised of the eighteen mem- 

er of the Nuernberger Bund, headed by Dr. Heinz von 

Noten, of Cologne, together with some of the sons of 
€rembers of this association. 

it" “Commission of Study” will enable the Bund to 

“ if comparison of the two economic systems of Ger- 

a1 and America as well as a comparison of conditions 


US ess has to meet in the two countries. Dr. von 
oie Says: 


| 


i. party includes representatives of some of the 
a: specialty stores in china, glass, household goods 


Germans Here to Study Dept. Store Methods 


and articles of luxury. Of course, we are interested to 
see how these stores are doing business in this country, 
what methods are employed, and how 
partments function. 
son we will receive valuable suggestions and eventually 
we hope to reciprocate.” 

“In Germany the system of department stores is not 
fully developed as in the United States, and mail-order 
houses are almost unknown. We want to acquaint our- 
selves with the workings of these institutions. 

“Naturally we wish to see also such industries as the 
stockyards, locomotive works, 


the different de- 
We feel that by process of compari- 


and other closely organ- 
ized interests which represent such interesting types of 
American mass-production and operation on a large scale. 
Such systems are much more fully 
country than in ours.” 

‘This commission while in New York City has made 
a thorough tour of such institutions as Wanamaker’s, 
Macy’s, and Tiffany’s. 


developed in your 


Grand Stores Show Gain 
A 12% per cent gain is sales volume for February 
was reported by the F. & W. Grand stores over Feb- 
ruary, of 1926. <A gain for the first two months of the 
year of slightly over 7 per cent was figured. 
February sales amounted to $712,220, while those for 
the two-month period were $1,369,802. 
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British Business in 1926 as Affected by the 
Coal Stoppage 


Based on Report from Trade Commissioner Hugh D. 
Butler, London 


British industry and trade were hard hit in 1926. The 
steady gradual improvement through the years 1922-1925 
was carried over to April, 1926, and would probably have 
continued during the year if there had been no general 
strike and no coal stoppage. It is possible, however, that 
trade during the early months of 1926 was somewhat ab- 
normal on account of the anticipation of trouble and the 
consequent stimulated demand for stock. This eventful 
year, therefore, should be considered in two sections— 
the four months before May 1 and the eight months after 
that date. 

Before discussing the effects of the abnormal business 
depression in 1926, it should be pointed out that the con- 
fusion and disorganization and the losses resulting from 
this upheaval have finally shaken the students of British 
conditions free from the habit of comparing present-day 
developments with those of pre-war. Their minds are 
engaged now rather with the question: When will the re- 
turn to the normal of the early months of 1926 again be 
realized? The early months of 1927 promise a temporary 
industrial activity on an intensified scale, which will get 
into full swing as rapidly as necessary readjustments, such 
as price stabilization, adequate supply of coal and raw 
materials, financial reorganization of overcapitalized com- 
panies, etc., can be brought about. After the “low” of 
the summer and fall, and the anticipated “high” of the 
winter and spring (1927) when will the “normal” make 
its. appearance again? 

The extent to which British industry as a whole was 
crippled by the coal strike can best be gauged by the 
unemployment figures issued by the Ministry of Labor. 
This record shows that, excluding over 1,200,000 workers 
in the mining areas—the group immediately concerned in 
the dispute—13™% per cent of the British employed in 
organized industry (12,041,000) were out of work on No- 
vember 22, 1926. 
majority of them were out of work in midsummer, at least 
one-fifth of the working population was unemployed—a 
condition that has not prevailed before in British industry, 
except during the period of the 1921 coal dispute and 
the memorable 12 days of the general strike in May, 1926. 

Based on an analysis of several factors, such as bank 
clearings, exports of British goods, the index of elec- 
tricity production, etc., the London Economist estimated 
that the rate of industrial production during the seven 
months’ stoppage, May-November, was from 12 to 20 
per cent below that 1925 normal figures; this roughly 
coincides with the unemployment data given above, when 
taking into account the resumption of coal production in 
December. 

On December 18, coal production had returned to a 
level of 87 per cent of that for the same week in 1925 
and the number of miners working to 84 per cent of the 
total number employed in April (just before the stop- 


Including the miners when the vast 


page). Naturally, the greatest damage to industry 
inflicted on the coal, iron, and steel trades during the 
eight months of 1926. Coal production loss during 
year is estimated to have amounted to about 50 per 
in tonnage and the volume of coal exports was onl} 
per cent of the 1925 total. 

Coal was imported into Great Britain during the ! 
December period to an aggregate of 20,000,000 ton| 
at the average rate of 2,500,000 tons a month—aboil 
per cent of the normal average monthly consumptio| 
1925. —f 

The Leipzig Spring Fair, held March 6-12, is di 
less the most important event of its kind in Europe,s 
its results are usually closely watched as a baromett( 
German business conditions, says Commerce Reports: 
the fair just ended there were about 150,000 vis) 
including 20,000 foreigners; exhibitors numbered 9 
with 620 foreign producers. In general, results 
satisfactory in spite of cautious buying on the part off 
domestic market; there was also considerable bargait 
for terms and prices in export orders. 

A decided progress in most manufacturing indus) 
especially in technceal lines, was noticeable in cori 
to previous fairs. In addition, the price level wasn 
only slightly reduced but there were indications off 
further reductions ; however, manufacturers in most 
did not appear so anxious for business as previously, 

The development of the German machinery indj 
was the most striking feature of the fair. In series 
mass-production machinery especially there was delle 
progress, as well as increased competitive capacity agit 
American machinery. Important developments we ¢ 
be noted in the many new applications of small-sized 
Diesels, such as for road rollers, concrete mixers,.ifl 
other machinery. 


While business in agricultural implements was tf 
dull, there was a noticeable development in low-f 
Diesel-driven crawler tractors and farm machinery. 


4 


business was obtained in automobile accessories andi 
elties, including an interesting new air filter for emt 

In the electrical-equipment branch, reports Pot 
a satisfactory export business in the lower-priced fe 
The domestic market was slightly improved, owt’ t 
the scarcity of retailers’ stocks. In general, the indi! 
is concentrating strongly on the development of si 
mass-production lines, notably meters, small-motors, 
uring and other precision equipment. il 

It is apparent that in the hardware line the Ge 
industry is getting down to a mass-production basiev 
its attending reduction in costs. Orders for expe 
kets were satisfactory, but prices were open to bargails 

Satisfactory domestic sales were evidenced in J 
goods, cotton laces and embroidery, curtains, velvetal 
cheaper clothing; other lines were below normal. © 
ports were up to average. There was nothing Space 
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- woodworking machinery, nor glassware or ceramics. 
ntract to previous years, a striking improvement was 
- seen in art goods, especially silverware. Toys, on 
‘ther hand, showed a decided loss as a major export 
Exhibitors in all other lines obtained sufficient 
sstic orders to justify their attendance, and it is prac- 
y the unanimous opinion that total sales will have 
xc-ded last year’s figures. 
hile the actual volume of sales is not yet known, it 
sorted that exhibitors of American products received 
fi; volume of business in such lines as machinery, ma- 
i tools, automobiles, accessories, specialties, etc. As 
evious years, Many copies of American designs and 
a inery were again noticeable, especially in radio and 
eal machinery. 


= 


Significance of Per Capita Statistics 


Satistics of per capita wealth, income, note circulation, 
tc} as indexes to national purchasing power, are fre- 
étly taken into consideration when plans are under 
for export expansions, says Commerce Reports. The 
+ market analyst often interprets such statistics to 
i advantage, but the layman generally overlooks 
t 

1 


Las CB 


in important factors affecting their significance. 

e significance of these per capita estimates varies with 
eommodity and with the locality in question. A list of 
oucries and the estimates of their per capita national 
vech, for example, would not indicate their comparative 
os on as possible export markets. A proper interpre- 
ati of a per capita estimate need not depend upon its 
barison with an estimate pertaining to another terri- 
or} unless the same general economic situation obtains 
ith sections. 


Jus, while countries with unusually high per capita 
veoh and income should reveal business possibilities 
flo; almost every line, it does not necessarily follow 
those with a low per capita figure of wealth and in- 
on do not merit the export manager’s consideration. 
ct, an extremely low figure of per capita wealth sim- 
ly mplies the existence of widely separated economic 
jias's. Rather than indicating the absence of important 
pee power, it points to the presence of a distinct 

possessing high purchasing capacity and a large 
§ro» with practically no purchasing capacity beyond ele- 
elary necessities. The problem then becomes one of 
fondering these classes separately. 

‘le question arises as to what type of per capita sta- 
listls serve best in gauging market possibilities. | This 
Yar and depends to a great extent on the business meth- 
Sdsn vogue within a given territory. Except in coun- 
friewhere the check system is in vogue, statistics of per 
{api money circulation are often more dependable for 
(stilating purchasing power than statistics of national 
ech. The reason for this lies in he fact that the former 
lefinitely known figures, while the latter is only an 
‘@stiate—an estimate which is not very reliable, as may 
‘Pe jen from the decided differences that appear when 
’s from two equally dependable sources are compared. 
tistics of national income are, as a rule, more sig- 


fab) 


nificant than those of national wealth in estimating pur- 
chasing power. 


Helping “Big Boy” 


In the midst of the confusion attendant upon the break- 


ing up of the vast crowd which watched the Dempsey- 
Tunney fight the other night a cheaf of papers was lost by 
one of Dempsey’s seconds and found by a newspaper man 
who published it. It consisted of an instruction manual 
which explained, in the minutest detail, the many duties of 
the former “champ’s” helpers during the period when the. 
latter was to defend his crown. Wherever Dempsey is 
referred to in it, he is called “Big. Boy,’ which, it may: 
safely be assumed, is as near to a term of endearment as 
a cauliflowered member of the fistic gentry can ever be 
expected to get. 


Here are some of the instructions for between-the- 


rounds activities: ‘No excitement of any nature whether 
an unseen punch lands or an opposition rooter shouts in 
ears or at our B. B.; 


. No wearing of heavy clothing 


by any assistant will be allowed which might render him 
incapable of working at double-quick notch and not allow 
him freedom of arms to speed 1,000 per cent. during the 
minute rest. 


Eyes of one assistant will be kept 


upon opposing corner and the actions there. Another 
will keep eyes on referee to note if any favor is being 
shown opposing side in the clinches. 


Chief second 


should have B. B. ready for next round ten seconds ere 
the gong strikes so that B. B. may look keenly at foe to 
endeavor to discern next move of opposition both from 
physical as well as mental point, as B. B. being ready and 
eager to go, may take all heart from opposition. It makes 
cowards of us all to see a scowling headlight of a mad- 
rushing dynamo bearing down upon us, destruction bent 
and no corner of escape in sight.”’ 


It should be interesting to merchants and employees, 


who are waging a continuous business fight to note the 
minute foresight and psychology of this document which 
relates to a half-hour encounter. Where is there a busi- 
ness which, even through years of endeavor, has worked 
up its efficiency in line with what this fighter’s manual 
indicates? It is predicated upon the basis of an affection 
such as wages alone cannot buy. It assumes the sincere 
desire to leave no stone unturned which may have the 
slightest bearing upon success and points out some ways 
and means to further that desire. Not even clothing 
must stand in the way of highest efficiency of movement. 
The boss must not only be groomed for the fight but must’ 
always be ready ahead of time so that he may benefit from 
- whatever psychological advantage there may*be in scowl- 
ing at the enemy, etc——Hardware Age. 


Hard on the Perfect Ones 


“What's the fuss in the schoolyard, sonny?” asked a 


gentleman passing a ward school. 


“Why, the doctor’s just been around examinin’ us, an’ 


one of the deficient boys is knockin’ hell out of a perfect 
kid.” —Ex. 
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OBITUARY 


George Bartlett Jones 


It is with sincere regret we record the passing of 
George B. Jones, American manager for Johnson Bros., 
England, who had figured prominently in the importing 
business in 
this country 
ior. y ears. 
Every inch a 
gentleman, 
describes Mr. 
Jones to per- 
fection. Re- 
flecting al- 
ways, those 
unntstakabl e 
qualities of 
good bree d- 
ing, kin dli- 
ness, sympa- 
thetic under- 
standing and 
charitableness 
he endeared 
himself to all 
with whom he 
came in con- 
tact and will 
leave many friends who will deeply mourn his demise. 


Mr. Jones who was born at Newton, Mass., on August 
12, 1848, began his career in the china business in early 
manhood, his first position being with Clark, Adams & 
Clark of Boston. 
ham & French which is now Mitchell & Woodbury. With 
Abraham & French he filled the position as buyer of 
At that time 
Robert L. Johnson who was representing Johnson Bros. 


This firm was later absorbed by Abra- 


china, glass and earthenware up to 1896. 


in this country returned to England to assist his brothers 
at the factory on account of the business growing so 
large. Mr. Jones was then engaged to take charge of 
the American office in conjunction with the late Edward 
Butler. He assumed full charge of the business after 
Mr. Butler’s death in 1905. 

He was one of the organizers of the Crockery Board 
of Trade of New York and served as president for two 
terms. He was also one of the first members of the Pot- 
tery, Glass & Brass Salesmen’s Association as well as one 
of the first members of the Wholesalers Association of 
which Charles S. Dennis was secretary for so many years. 
Mr. Jones also served on the Tariff Commission during 
the Mckinley administration representing the china and 
earthenware importers in Washington with William S. 
Pitcairn and Theodore Jones of Boston. 

He traveled extensively in the interest of the business 
up to the spring of 1923 when he was taken ill in Eng- 
land with pneumonia. Mrs. Jones was with him at that 
time. He returned to America in July of that year and 
fully recovered from this illness that fall. The follow- 


ing December he underwent an operation which laid }} 
up until the following summer of 1924, at which tj 
he was well enough to come to his office in New 4 
twice a week, up to March of 1926. At that time | 
was again forced to remain at home due to his we. 
ened condition resulting from the operation he had t 
viously undergone. In February of this year he had . 
other slight operation, but from this last ordeal the ne} 
recovered, passing on at the Orange Memorial Hosp) 
on Friday, March 18. 


His death was very peaceful as he passed away wl 
asleep, and his entire family was at his bedside. 

He is survived by his widow, Mrs. Susan Elizab} 
Jones, a daughter, Mrs. Henry L. Holmes and a son[ 
Seaver Jones. 


Funeral services were held Monday, March 21, at\ 
late residence 367 Clarendon Pl., Orange, N. J. Ins 
ment was at Rosedale Cemetery, Orange. 


Among those in the trade who attended the fund 
were: L. S. Owens, Secretary of the Crockery Boi 
of Trade, Wm. S. Pitcairn, of the Wm. S. Pitcairn Cor, 
Hugh C. Edmiston, of Hugh C. Edmiston, Ine., Johi 
Miller, of Maddock & Miller, Inc., L. S. Hinge 
Theo. Haviland & Co., Jas. Boote, of Edw. Boote, I 
Kennard L. Wedgwood, of Josiah Wedgwood & Si 
Inc, “Gus Steahin, of Con Borgfeldt & Co., E. M 
roe Fisher, of Fisher Bruce & Co., Philadelphia Ro 
Slimmon of Robert Slimmon & Co., H. R. Handy of 
Pottery, Glass & Brass Salesman and Geo. Higgin’ 
of Johnson Bros. 


Crockery Board Honor Memory of Geo. 3 
Jones | 


was ‘held by the Crockery Boarial 
Trade on Monday of this week to take action on 2 
death of George B. Jones, late member and former pit 
dent of the Board for two terms. It was attendecty 


many prominent members of the trade. 

Wm. S. Pitcairn, head of the W. S. Pitcairn Ciby 
and Kennard L. Wedgwood, head of Josiah Wedevil 
& Sons, Inc., both spoke most feelingly about Mr. Jes 
voicing their deep regret at ‘his passing which termined 
a long and intimate friendship of many years stancg. 


A special meeting 


Motion was then made by Mr. Pitcairn and secore 
by Mr. Wedgwood that a resolution be passed to cole 
the Board’s sincere sympathy to Mr. Jones’ family. | 
gene Fondeville, of A. J. Fondeville & Co., H. ©. d 
miston, of Hugh C. Edmiston, Inc., and Jas. Boot 0 
Edw. Boote, Inc., were appointed a committee to 
purpose. The resolution adopted is as follows: | 

At a Special Meeting of the Crockery Board of T! 
of New York, held on the twenty-first of March, 1 
teen ‘hundred and twenty-seven, the following minute: 
adopted : 


George Bartlett Jones was for many years an hon’ 
(Continued on page 31) 
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THE NEWEST CREATION OF HEINRICH & CO. 
| “THE RIVIERA” 


(No. 10665) 


: This Pattern on Ivory Body on the new Senta Shape, excels 


anything that we have yet offered. 
| of decoration and charm and grace of shape. 
our ivory body has exceptional depth and warmth. 


It combines daintiness 
The color of 
It will 


lend distinction to your department and add profits to your 


| business. 


Prposals to Strengthen Standard Resale 
Price Bill 


» ‘ie American Fair Trade Association recently gave 
out for publication a letter received from Representa- 
vMerritt, of Connecticut, announcing certain changes 
in t¢ Capper-Kelly Resale Price Bill proposed by a group 
of embers of the House Committee on Interstate and 
Foi ign Commerce, to which this measure was referred 
at Je last session of Congress. These members favor 
theyrinciples embodied in the Capper-Kelly Bill but be- 
liey that before being acted upon in the new Congress 
it ‘ould be modified and clarified in certain details to 
ne the views of the majority of the Committee. 

I presentative Merritt’s letter follows: 
_ )/wing to the press of other matters the Committee 
On iterstate and Foreign Commerce did not take up for 
pr action the Kelly Bill, H. R. 11, concerning which a 
ary amount of testimony was taken at the first session 
a te 69th Congress. Certain members of the Com- 
nite, however, who were especially interested in the 

ubct and who had given some thought to the Kelly 
Bill nd the testimony, have caused to be printed another 
bill vhich they thought was in some respects a better 
ill nd which met at least some of the objections made 
e¢ Kelly Bill, They have caused also to be drawn 
P11 informal memorandum setting forth the purposes 
f 'e bill as they see them and making some comments 
N\xisting law, which it seems to them desirable to 
Oliy by the bill.” 


HEINRICH & WINTERLING, unc. 


Sole Agents for Heinrich Dinnerware & Winterling Fancy China 
ENTIRE FIFTH FLOOR—49-51 West 23RD STREET, NEw York CIty 


Commenting upon the changes proposed, Edmond A. 
Whittier, Secretary-Treasurer of the 
Trade Association, said: 

“The changes suggested in the Capper-Kelly Bill in no. 
wise weaken, and in many respects greatly strengthen, 
the original measure. 


American Fair 


“The loophole which many lawyers have contended 
existed in all previous bills through failure to meet the 
provision of the Dr. Miles decision, holding the resale 
contracts to be against public policy under the common 
law, has been effectually taken care of in this draft.” 


Fulks President of Block & Kuhl 


C. E. Fulks was chosen president of the Block & Kuhl 
Co. department store at the annual meeting of the Board 
of Directors held at Peoria, Ill., recently. Mr. Fulks 
was formerly vice president of the firm and succeeds the 
late Theodore Kuhl. 

Other officers elected at the meeting were: Carl Buck, 
vice president and general manager; H. T. Morgan, vice 
president; H. H. Block, treasurer, and H. C. Blanchard, 
secretary. 

The above officers, together with Jay Hunter, an at- 
torney, and C. F. Shipper, constitute the board of di- 
rectors. 

In addition to his duties as secretary of the corporation, 
Mr. Blanchard will also be merchandise manager of the 
firm. 
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New York Imports 


March 16th 

S. S. Volendam, from Rotterdam, Holland 
Nasch, S., Imp. Co., 5 cases earthenware 
Equitable Trust Co., 37 cases crockery 
Lightolier Co., 27 cases lamp shades, etc. 
National City Bank, 8 packages crockery and glass 
Strauss, N., & Sons, 7 cases crockery 
Phoenix Shpg. Co., 91 cases crockery, ete. 
Grace National Bank, 31 cases crockery 
Woolworth, F. W., & Co., 215 cases crockery, toys, etc. 
Phoenix Shpg. Co., 20 cases crockery 

S. S. Saucon, from Naples, Italy 
American Shpg. Co., 3 cases majolicas, etc. 
Friedlaender, O. O., & Co., 27 cases earthenware and alabaster 
Hudson Fwdeg. & Shpg. Co., 6 packages earthenware 
Tice & Lynch, 3 cases earthenware, etc. 
Cleveland Trust Co., 27 packages earthenware 
Order, 8 packages majolica 
Cleveland Trust Co., 45 cases earthenware 
Atl. Fwdg. Co., 4 packages earthenware 
Straus, N., & Sons, 8 cases earthenware 


S. S. Hellen, from Barcelona, Spain 
Bori, A., 2 cases earthenware, etc. 


S. S. Havana Maru, from Kobe, Japan 
Mogi, Momonoi & Co., 1 case porcelain ware, 20 cases earthen- 
ware 
Japanese Fan Co., 37 cases earthenware, etc. 
Morimura Bros., Inc., 73 cases porcelain ware 


From Nagoya, Japan 

Kress, S. H., & Co., 54 cases porcelain, 103 cases porcelain 

Byrnes, W. J., & Co., 35 cases crockery 

Bloch, L. D., & Co., 171 cases porcelain, 107 cases porcelain 

Taiyo Trading Co., 172 cases earthenware and porcelain, 133 cases 
earthenware and porcelain 

Morimura Bros., 561 cases porcelain, etc. 

Woolworth, F. W., & Co., 18 cases porcelain, 135 cases porcelain 

Mogi, Momonoi & Co., 178 cases earthenware 

N. Y. Mdse. Co., 44 cases earthenware, etc., 2 cases porcelain 

busicayeAwe leer Son Co., 154 cases porcelain, 188 casks porcelain 
and earthenware 

Nara Trading Co., 54 cases earthenware 

Nagoya Setosho, Ltd., 65 cases earthenware 

R. & G. Import Co., 70 cases crockery 

Kresge, S. S., Co., 19 cases earthenware 

Haruta & Co., 119 cases porcelain 


S. S. Havana Maru, from Nagoya, Japan 
Imoto Bros., 10 cases earthenware and porcelain 
Ross, G., Co., 50 cases porcelain and earthenware 
Gary-Eigner Corp., 85 cases porcelain and earthenware 


March 17th 
S. S. Bremen, from Bremen, Germany 

Hutter, K., Inc., 53 cases crockery 
Barth, L., & Co., 52 packages crockery 
Travers, G. W., & Co., 7 cases toys 
Weiss Fwdg. Co., 7 cases china, etc. 
Borgfeldt, G., & Co., 46 cases toys, crockery, ete. 
Wolf, L., & Co., 23 cases toys, hollow glass etc, 
Irwin, J. D., & Co., 1 case lamps, 1 case toys 
Borgfeldt, G., & Co., 74 cases crockery, toys, etc. 
Phoenix Shpg. Co., 11 cases crockery, etc. 


S. S. Inoko, from Rotterdam, Holland 


Herbert & Neuwirth, 51 casks earthenware, 11 cases china, 10 
cases glassware 

Borg feldt, G., & Co., 51 cases earthenware, 1 case earthenware, 
3 crates crockery 

Bloch, L. D., & Co., 57 cases china, 48 cases earthenware, 8 cases 
willow ware 


S. S. West Apaum, from Rotterdam, Holland 
Bloch, L. D., & Co., 82 cases earthenware and china, 40 cases 


glassware 

Lazarus & Rosenfeld, 3 cases china and crockery, 53 cases hol- 
low glass 

Herbert & Neuwirth, 40 cases glassware, 25 cases earthenware and 
china 


S. S. Mercer, from Liverpool, England 
Byrnes, W. J., & Co., 1 piece earthenware 

S. S. Giuseppe Verdi, from Genoa, Italy 
Order, 2 cases majolicas 


S. S. Cabo Ortegal, from Sevilla, Spain 


S. S. Sacandaga, from Antwerp, Belgium 


S. S. Aquitania, from Southampton, England 


———_____ 


March 18th 

S. S. Caronia, from Liverpool, England 
Lazarus & Rosenfeld, 10 crates earthenware 
Edmiston, H. O., 10 packages crockery 
Meakin & Ridgway, 61 packages china and earthenware 
Davis Collamore & Co., 3 packages china and earthenware 
John Davison, Inc., 5 casks china and earthenware 
Leyland, P. N., Inc., 11 packages earthenware 
Guaranty Trust Cone 6 packages earthenware 
Plummer, W. H., & Co., 2 hogsheads earthenware 
Sellers, W. S., 12 casks earthenware 
Boote, E., 20 packages china and earthenware 
Fondeville, A. J., & Co., 16 packages earthenware 
Tiffany & Co., 3 cases china and earthenware 
Gerlach, F. C., 18 hogsheads earthenware 
Dickinson, E. B., 10 hogsheads earthenware 


S. S. Regina, from Liverpool, England 


Kupper, H. C., 10 crates earthenware 
Maddock & Miller, 58 packages earthenware, 6 casks china 
Rowland & Marsellus, 3 cases earthenware 
Hall, A. E., Pottery Co., 3 crates earthenware 
Bassett, G, F., & Co., 12 crates earthenware 
Straus, N., & Co., 7 crates earthenware 
Shaw, J. M., & Co., 1 crate earthenware 
Sendar Co., 4 cases earthenware 

Gunthel & Cruveilher, 1 cask china 

State Forwarding Co., 3 cases earthenware 
Spence, C. R., & Co., 2 crates earthenware 
Byrnes, W. J., & Co., 2 crates earthenware 


March 19th 
S. S. Arabic, from Antwerp, Belgium 
Fenton, A. W., Inc., 20 barrels majolicas 
Straus, N., & Sons, 1 cask crockery, 1 case crockery 
Kuyper, P. C., & Co., 4 cases crockery, 1 case toys 
Gary-Eigner Corp., 32 cases crockery 
N. Y. Mdse. Co., 270 cases toys, crockery, etc. 
Goetz, O., 49 cases crockery 
Barker Bros., 5 cases porcelain, 9 cases crockery 


S. S. La Bourdonnais, from Bordeaux, France 
Chamberlin, N., 1 case earthenware 
Rohner, Gehrig & Co., 2 cases hollow glass 
U. S. Fwdg. Co., 1 case earthenware 
Hirsch, G., Sons, 36 cases hollow glass, ete. 
Khouri, A. N., L case hollow glass 
Gerhard & Hey, 1 case chinaware 
Gavin, J. J.. & Co., 1 case earthenware, 9 cases hollow glas) 
Koscherak Bros., 1 case earthenware 
Consmiller, L. A., 5 cases decalcomanias 
Sellers, C. W., 7 cases decalcomanias 
Reimer, F. C., 10 cases crockery 
Jacobs & Kassler, 6 cases crockery 
Powell, C. H., Co., 1 case crockery, 5 cases hollow glass 
Bloomingdale Bros., 1 case crockery 
Borgfeldt, G., & Co., 25 cases earthenware, crockery, etc, — 
Keenan, J. P., 40 cases crockery | 
Gallagher & Ascher, 7 cases crockery 
McFaddin, H. G., & Co., 20 cases lamp shades 
Bernard, J. E., & Co., 13 cases crockery, glassware, ete. 
Fair & Carnival Sup. Co., 32 cases crockery 
Freedman & Slater, 1 case earthenware 
Straus, N. & Sons, 18 cases earthenware, crockery, ete. 
Macy, R. H., & Co., 33 cases toys, crockery, etc. 
Graham & Zenger, 10 cases crockery 
Koscherak Bros., 3 cases crockery 
Sheldon, G. W., & Co., 7 cases majolica 
Phoenix Shpg. Co., 105 cases crockery, toys, etc. 
Bernard, J. E., & Co., 87 cases toys, crockery, ete. 


March 21st 


Gral, Shpg. & Trust Co., 24 packages crockery, etc. 
Reyes, F., 3 packages crockery, etc. 


Caragol, M., & Son, 12 cases earthenware 
Alvord, G. B., 2 cases ceramics 
Order, 46 cases ceramics 


Bloch, L. D., & Co., 26 packages earthenware 


Guerin Pouyat Elite, Ltd., 14 casks porcelain 
Redden, A., 8 casks porcelain 
Abraham & Straus, 6 casks porcelain 


(Continued on page 31) 
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ie |PRINCESS HARVEST” PATTERN DINNER SET 
44.00 
“Pure = porcelain ware, with a wide rich border Gecoraton of fruit 
Tape) red and green. Regularly 49.00, it is clearly the most attrac- 
dinner 


= 
- Bive 


sets, and is low priced for your savings. — 


| AMERICAN SEMI-PORCELAIN SET — 29.50 
rose floral design in @ most adorable all over pattern — on 


‘dof fine semi-poreelain ware. 100 pieces. or service for 
v ped Go 35.00 for this event 


vee 
_BERSE c 
AF 
i 
a 
i 
H 


rete 


Earthenware Teapots 
69c to 3.98 
English earthenware teapots in 
cozy, informal little shapes. Plain 
brown or decorated. 


English Jardinieres 
3.00 to 9.00 
Imported English \jardinieres, in 
round or octagon shapes—some 
with lip edge, others plain. Rose, 
blue or tan — conservative in 
effect; others more frivolously 


and bizarrely flowered. 
Imported Tea Sets 
2.95 


3.75 tep sets of imported white 
porcelain with rose design. Set 
consists of twenty-three pieces. 
China Desert Sets 
1.50 
One large bowl and six indivjd- 
dual dishes of fine white china- 


ware with orange, rose or blue 
lustre bands. Were 1.98. 


Maren RNS 


at woman does not enjoy shopping for Chinawares --cool, sparkling pieces that radiate a real spirit 
__ omey hospitality, and add materially to the extraordinary success of gne’s entertaining ventures ? 


OLD ENGLISH “BLUE WILLOW” DINNER SET 


100 piece sets, or complete service for twelve people. The set was 
formerly 53.00. A white background with the famous “Blue Willow’ 
pattern; surely an exquisite set for use in the dining room everyday 


or on special occasions. 


“OLD ABBEY” DINNERWARE SET — 54.00 
100 piece sets of “Old Abbey” dinnerware: fine quality ivory porce 
lainware with all over design of bright red, yellow and blue flowers, 
The plates have an attractive green edge. 


SELECTED GLASSWARE 
Spring brings many new glass 
ware needs that can be satished 
at MUIR'S. 

Crackled Iced Tea Glass 
Crystal, o1 green, or amber 
iced ten glasses, 

Crystal 5.50 doz 

Colored —......6.00 doz 


Plain Tumblers ____.. doz. 90¢ 


roe. green or amber jug. 
six tall glasses, 


Clear Class Sets .....__...2.25 
Clear crystal glass with cov- 
ered jug. 


New Fan Type Vases 
Pottery or glass fan vases. 
Green, rose or asfber, cut 
Reg. 1.75 — mow 1.50 
Blue or tan pottery. 
Reg. 2.25 — now 1.95 


R. H. MUIR, Ime. 


Department. Shop of All. Suburban Essex 


The NEW “Milan” 
English Porcelain Dinner Set 
of 100 Pieces 
45.00 


Complete service for twelve — 
dinner set of fine semi-porcelain 
ware in a delicate ivory with a 
beautiful red, green and blue 
floral design. 


This set is in the new, attractive 
octagon shape — and may be 
had in open stock pieces, as well. 


fb Muir, Inc., Department Shop of All 
cad in East Orange, N. J., recently 
adi on to their store. 
nd announcing the March China Sale in 


The ad depicted 


Suburban Essex, 
opened the new 
above is from a 
conjunction with 
the opening cf the new addition. 


*rice-Cutting Is Peanut Salesmanship 


be price-cutter is worse than a criminal. 


He is a fool. 


e pt only only pulls down the standing of his goods; 
F only pulls down his competitors; 


imself, is afloat. 


he pulls down 
He scuttles the ship in which 


“hing i is so easy as to cut prices; and nothing is so 
res to get them back when once they have been pulled 


ow 


‘lf and his whole trade. 


A; child can throw a glass of water on the floor, 
t 1 the wisest scientists in the world can’t pick that 


ate up. 


Wo gets the benefit of price-cutting ? 
ie sells makes no net profit; and the man who buys 


oninds himself getting an inferior article. 


Nobody. 


The 


N manufacturer can permanently keep up the standard 


h goods if the price is persistently cut. 


Pretty soon 


i -ompelled to use cheaper materials, and to cut down 
€ ‘ges of his workers. 


SS ae 


T) man who cuts prices puts up the sign: 
tf junk heap.” 


“This way 


6 e e ° 93 
Ceramic Dictionary 
Copyrighted 
By C. M. Franzheim 


A practical, concise treatise of 
Ceramic words, terms, uses and 
practices for the daily use of the 
factory man, superintendent, sales- 


man and retailer. 


An education for anyone con- 
nected with the trade. 


Price $2.00 Per Copy 


Convenient Pocket Size. 


oor 


Demarest Publications, in. 


Publishers 


45 East 17th St. New York 


He admits his own failure as a salesman. He admits 
he has been defeated according to the Marquis of Queens- 
bury rules of business. He admits he cannot win by fight- 
ing fair. He brands himself as a hitter-below-the-belt. 

If the business world were dominated by price-cutters, 


there would be no business at all. 


Price-cutting, in fact, is not business any more than 


smallpox is health—Doorways. 


The “Dead Heads” 


A so-called whirlwind of a successful credit man gave 
out a sort of confessional the other day of some of the 
Study them. 
Common sense would suggest every single one of them. 
They include the following: Those who are “offended” 
when asked for credit references. Minors not coming 
with written consents of responsible parents or guardians. 
Rolling stones who are 
job. Those who cannot easily refer to former creditors 
who are satisfied with their paying habits. Those over- 
burdened with installment Those without 
bank Many professional types without regular 


types he avoids when making his decisions. 


habitually changing from job to 


obligations. 
accounts. 
and stated incomes. And here is an extremely interesting 
type: Heads of households who are being put to it to 
maintain sons or daughters capable of self-support, or 
who, though they work, do not contribute their share 


toward the family exchequer. 
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Rates: 40 cents per line for first insertion; 20 cents per line 
lor following insertions. Seven words per line. Minimum 
initial charge $2, payable in advance. 


SALESMAN WANTED TO CARRY SIDE LINE 


ANTED—Salesman to carry side line of high grade deco- 

rated perfume bottles, candle sticks, vanity sets, candy 
boxes, sugars and creamers at reasonable prices on commission 
basis. Address’ Box 618, care of CrocKERY AND GLAss JOURNAL. 


— 


SIDE LINE SALESMEN 


eb) 


ALESMEN, calling on crockery stores, who want to take < 

side line of attractive table and floor lamps, and various light- 
ing novelties. Commission only. State territory covered. Address 
Box No. 621, care CrocKEry AND GLASs JOURNAL, 


EXCELLENT MAN FOR IMPORTER OR 
EXPORTER 


OUNG MAN, efficient, experienced office worker and typist, 

desires position with importer or exporter. Speaks French, 
Spanish and English fluently. Willing to start at low salary to 
demonstrate ability. References. Address Box 622, c/o CRocKERY 
AND GLAss JOURNAL. 


Buyers in New York 


Marcu 17, 1927 


L. E. Cohn, toys, art goods, The Emporium, San Francisco, 
alif., 1440 Broadway (Assoc, Mdsg. Corp.). 


Marca 21, 1927 


Miss L. Ganz, fancy and gift goods, Famous & Barr Co., St. 
Louis, Mo., 1115 Broadway. 


Marcu 22, 1927 


L. C. Wilson, housefurnishings, Goodall, Brown D. G. Co., Bir- 
mingham, Ala., Pennsylvania. 

Miss E. D. Treat, art goods, J. N. Adam & Co., Buffalo, N. Y., 
17 E. 39th St. (Associated D. G. Corp.), 3rd floor. 

Miss Fischer, lamps, shades, etc., Kaufmann’s Dept. Store, Pitts- 
burgh, Pa., 1261 Broadway. 

A. H. Baum, housefurnishings, toys, dolls, M. Goldenberg, Wash- 
ington, D. C., Pennsylvania. 


Marcu 23, 1927 
S. H. Blumenfeld, toys, Chicago Mail Order Co., Chicago, 
Ill., 368 Sixth Ave. 
T. Kidd, housefurnishings, china, glassware, England Bros., 
Pittsfield, Mass., 128 W. 31st St. (American Retailers’ Ass’n). 


@) 


“Dejected” Mirrors 


“Mirrors at dejected price!’ This caption was used 


et 


oy Ovington’s gift shop recently in writing a small but 
attention-compelling advertisement. 

“There are more kinds of mirrors at Ovington’s than 
here are in most mortals’ ken,” the ad read. ‘There 
are many of antique quaintness and many of modern 
smartness. If you are determined to secure a mirror, 


+ 


ct 


here is one little secret to which you should be privy— 
all our mirrors are 10 to 30 per cent less during Feb- 
“W49717 17? 
HUA 


| PETER POTTER 


Lh 


JhcteSon — 


PETER POTTER SAYS: Th’ weather hez 1 
sech that a feller doesn’t know whether to display e 
Spring lines ’er Christmas speshuls. 


If you've got an idea for Peter Potter, send it in, 
ey dS , 
always glad to receive your suggestions. 


Grant Increase is 15 Per Cent | 

Fifteen per cent increase in volume over Februar @ 

1926, is reported by the W. T. Grant chain. Sales fcthit 
month of February were $2,248,718. 


Pity the Poor Salesman / | 


Samples—kits, cases and trunks of em! No pink 
tea order, you'll admit, if you ever “rasseled” any. 


Let Rawsthorne photographs cut sample carry- 


ing to the minimum and save your salesmen’s en- 
ergy, time and disposition for the actual selling job. 


Photo-Engraving, Illustrating, Photography, Advertising 


ROBERT RAWSTHORNE COMPANY 


HEEREN BUILDING « EIGHTH & PENN ~ PITTSBURGH, PA. 


ch 24, 1927 


CROCKERY AND GLASS JOURNAL 


Thirty-one 


————— 


Sears-Roebuck 
(Continued from page 13) 
olhe store from the large warehouse in Frankford. 


pecial attention has been given to the lighting system 
fhe store, Mr. Ganley declares. Prior to the opening 
es were made in all sections of the building in order to 
nre a daylight effect at all times. On the first, second 
i, basement floors the lighting plan calls for one 500- 
yt unit to each bay, an area of 500 square feet of floor 
‘he store contains 100,000 square feet of selling space 
yi the necessary space for reserve stock. Selling opera- 
ics were started with a regular personnel of 275 persons 
a contingent staff for Saturdays and sales events. 

like all its other retail stores, this one will be run on a 
at and carry basis with the “money back” guarantee on 


‘y piece of merchandise. 
‘ocated on the main floor are the following depart- 
nits: Jewelry, shoes, notions, men’s wear, auto acces- 
ges, sporting goods, luggage, men’s ready-to-wear cloth- 
in| drugs and hosiery. 
in the second floor: Infants’ wear, corsets, women’s 
rely-to-wear, millinery, piece goods, furniture, radio, 
ical instruments, and a beauty parlor. 
he basement houses hardware, wall paper, paint, stoves 
all descriptions, electrical fixtures and houshold fur- 
ni ings. 

or the present the store has a total of thirty-four de- 
saments and this may be increased as the business war- 


pie 


Glass 
(Continued from page 17) 
idend of two per cent was declared payable April Ist 
oltock of record as of March 22nd. Last year this 
‘o pany paid two per cent quarterly. 


‘Radiant Glass Co. Resumes Operations 

he factory of the Radiant Glass Co., Ft. Smith, Ark., 
Ich has been inactive since early in the year has re- 
ued operations, Steady operations have been announced 
yhe management until the summer period, when there 
vi be a brief suspension to permit the completion of nec- 
‘ry factory repairs and improvements. The factory is 
_ged in the production of a line of chimneys and con- 
brs, and when on full schedule employs over 150 
. 


Ta 


j=] 
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Illinois-Pacific to Build New Plant 
ontracts have been awarded by the Illinois-Pacific 
ls Co., for the erection of a new plant at Los Angeles, 
ite according to advices that have been received here 
Yactory equipment interests. The new unit will cost 
pi oximately $100,000 it is said. 


| What’s New 

(Continued from page 19) 
w fern optic. This is a beauty and in addition to be- 
‘Vin{made with a crystal bowl and green foot and stem 


it is shown in an iridescent treatment combined with a 
pink foot and stem. There is also a strong line of un- 
usual jugs. The shapes of these are out of the ordinary 
and the decorative ideas employed are refreshingly dif- 
ferent. These are proving exceedingly popular with buy- 
ers in quest of unusual ice tea sets. With the choice of 
tumblers to match the jugs there is nothing more attrac- 
tive on the market. 


George Bartlett Jones 

(Continued from page 26) 
member of this Board, had continuously served on its 
Executive Committee and as Trustee, and was repeatedly 
chosen as its President. By his kindly courtesy and ur- 
banity he had endeared himself to us; and his fairness, 
integrity and wisdom as a man of business gained our 
admiration and high regard. 

In his death the Trade has suffered the loss of an emi- 
nently esteemed and valued associate and we mourn the 
loss of a gracious friend whose memory we will con- 
stantly cherish. 

To his family at this time of bereavement and sorrow 
we tender our sincere sympathy. 


Imports 
(Continued from page 28) 


Globe Shpg, 'Co., 2 casks porcelain 

Kupper, H. C., Inc., 1 cask porcelain 

Vogt & Dose, 24 casks porcelain 

Fuerst, A., 1 cask porcelain 

Rohner, Gehrig & 'Co., 5 cases earthenware 
Cohn & Rosenberger, 5 cases mosaic ware 
Pomerance, S. H., & Co., 2 cases porcelain, etc. 
International Forwarding Co., 3 cases porcelain 
Sloane, W. J., 1 case porcelain 

Smith, J. D., & Co., 1 case porcelain 


March 22nd 
S. S. Cabo Villano, from Genoa, Italy 
Graham & Zenger, 1 case earthenware 
Khouri, A. N., 140 cases earthenware, etc. 
Gilbert, S., 4 cases earthenware 
Herbert & Neuwirth Co., 18 casks earthenware 
Granata, G., & Co., 17 casks earthenware 


From Valencia, Spain 
Bing, F., & Co., 6 packages crockery, etc. 
Daniels & Fischer Stores, 3 cases crockery 
Bloch, L. D., & Co., 28 packages crockery 
Order, 1 cask crockery 


Dad 


He may wear a last year’s straw hat, his fingernails may 
need manicuring; his vest may hang a little loose, and his 
pants may bag at the knees; his face may show signs of 
a second day’s growth, but don’t you call him “the old 
man.” He’s your father. 

For years he has been rushing around to get things 
together. Never once has he failed to do the right thing 
by you. He thinks you are the greatest boy on earth, bar 
none, even though you plaster your hair back, wear smart 
clothes, smoke cigarettes and fail to bring home a cent. 
He is the man who won the love and life partnership of 
the greatest woman on earth, your mother. 

He is ‘“‘some” man, and not “the old man.” If you win 
as good a wife as he did, you will have to go some, boy. 
Flash, Rotary Bulletin. 
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IMPORTERS KAntA CHINA CORP., 39 W. 28rd ROSENTHAL CHINA CORP., 149- 
Si. 151 Fifth Ave. 


GEO. F. BASSETT & CO., 141 Fifth German dinnerware and fancy china. Importers of Rosenthal china dinner- 


Ave 
PROM AL ct a eee Gram. 0687. ware, placeplates, lamps, art figures. 
The Dinnerware House of America. Hotel china. Telephone Ashland 7816, 

L BERNARDAUD & CO., 61 West LEVY BROS. CHINA CO., 467-9 FRANCIS H. RUHE, 14 West 28rd 
23rd St. Keap St., Brooklyn. St. ‘ i 
French China Dinnerware, Short Importers ‘and decorators. Large stocks Importers of China, Glassware and | 
Lines. White China for Decorators. ae 23-piece tea sets, service Specialties. Telephone Gramercy 2228, | 

plates. Immediate delivery. PAUL A. STRAUB & CU., - 1 

FERDINAND Ne & Coe Sue- Fifth Ave. 70 

, 67-69 an ace, near 
ono a MADDOCK & MILLER, ine, 9-41 fischeyreuth Dinnerware, Old Atay | 
Art Pottery, Bronzes, Marbles and West 23d St. : Verra Crystal Tableware. Specialties : 
Lamps. English Wares of Merit: John Mad- in glassware, etc p 
dock & Sons, Royal Worcester, Aller- ROBERT SLIMMON O ft 

L. D. BLOCH & CO., 87-41 East 18th ton’s Crown Ducal Ware, Carlton Chaise & CO., 96 to 102 = 
St. Ware, Price Bros. Teapots. A ae rie a VE AE : 
Importers of Chinn and Glass, Mfrs. Liigh, R.-Sedlaweetsous Shererll : 
of Lamps, Shades aud Novelties. MOGI, MOMONOI & CO., 105-107 East Sons, Royal Aller Vale and. Avan : 

combe Pottery. E 

EDWARD BOOTE, 85-87 West 28d Importers of Japanese Goods. Telee NATHAN STRAUS & SONS, Inc. = 
me . ae Wied te Sous phone—Stuyvesant 8595-8596-8597. 119 Fifth Ave., at 19th St ‘ i 
_auldon lina. O00C Ww oons yaad . i 
y Sa Large stock of imported open-stock : 
Earthenware, Gibson & Sons’ Teapots. dinnerware, Sole: distributors ail i 

CONTINENTAL CERAMICS CORP., The Fifth Avenue oval Scien are | : 
149-151 Fifth Ave. Buildin Tagen 2 ONE Op  pe- 
Importers of Thomas, Krister and Bo- g 
hemia decorated and white dinnerware. TAIYO TRADING CO., Inc., 101 Fifth 
Open stock patterns carried. Telephone pe ee ae : Ave. 

Ashland 7816. Maile China, Lamps and Bric-a- z 
rac. 


COPELAND & THOMPSCN, Inc., 
206 Fifth Ave. 
Copeland’s China, Earthenware and 


B. TOMBY & CO., 20 West 23d St. 
Representing : Hutschenreuther Selb, | 
Schlegelmilch, Schoenwald, Villeroy & 


pao 


White China fancies. Phone, Ashland Boch, etc. 
2975 
. JUSTIN THARAUD, Inc., 24 West 
23d St. 


JOHN DAVISON, Inc., 14 Barclay St. 
English China, Earthenware and 
Glass. 


EDWARD B. DICKINSON, INC., 
49 West 28rd St. 
English “Ceylon Ivory” Dinnerware, 
“Hook-Lid,” Cube and Rock Teapots. 


A. J. FONDEVILLE & CO., 24 West 
23rd St. 
Successors to Fondeville & Van Ider- 
stine. Importers of China, Glass and 


Sole Agent for L’Union Ceramique, 
Limoges, France. 
Myott, Son & Co., Hanlev Staffs, Eng- 
land. Royal Bayreuth China, Bavaria. 
Telephone Gramercy 5150 

UNITED ARTS AND CRAFTS INC., 
L47 W. 47th Street. 
Modern ceramics in unusual forms, Z 
colors and glazes. 

VOGT & DOSE, 14 W. 28rd St. 
Open stock dinnerware patterns. 
White China for decorating. 


iM nnn nv antag ent ae A OS ra He IS te nc 
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2 
E 
th ; 5 
Seattle take J. H. VENON, Ine., 104 Fifth Ave. = 
OTTO GOETZ, 1NC., 122 Fifth Ave. Matti Ching ees Gusta : 
I t of Crockery, China and ES arthenware, Sweden, | 
Giese for eae delivery. Uptown Headquarters Kosta Crystal, Sweden; Rorstrand | 
for the China and Earthenware, Sweden. z 
RUT oon ieee 2 ee a Se Pottery Glass China KENNARD L. WEDGWOOD, 255 : 
mporters o 2 : 
eee Mere p Metal Goods and House- Pee Ave., between 28th and 29th | H 
ARVILAND LOE OTEECOME Geo wares Trades Josiah Wedgwood & Sons, Ltd Tele- 
Broadway, corner 21st St. phone Madison square | 
HAVILAND CHINA CO., Inc, 1107 MORIMURA BROS., 58-57 West 28d DOMESTIC GLASSWARE = 
Broadway. St. BONITA ART GLASS COMPANY, = 
The Famous “Haviland China” Japanese Goods. Factory at Huntington, W. Va. | 
known since 1840. Exclusive Imported & Domestic Dec- : 
FRED. C. REIMER CO., Inc., 49-51 orated Glass and China. Herbert Glass |2 
Sir bpeatiarye ent INC., W. 23rd St. & Import Corporation, 366 Fifth Ave- i 
Dinnerware from Heinrich & Co.. Selb. “Furslenberg” = Dinnerware, “Schier- nue, representative. 2 
Also Fancy China from Winterling. holz —Art Goods, “Royal Dux”—Art BRYCE BROTHERS COMPANY = 
Goods, ‘‘Theresienthal”—Fine Crystal, Blown lead glassware in Crystal and 2 
HERMAN C. KUPPER, Inc., 89-41 Venetian Glassware, French and Italian Colors—Cut, Etched and Engraved. 
West 23d St. ; Pottery, White China. Phone Gram- J. Duncan Dithridge, Representative, 2 
Ahrenfeldt French China. ercy 5181. 240 Fifth Ave. 3 
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CAMBRIDGE (Q.) GLASS CO., New 

York Salesroom, 184 Fifth Avenue. 
Manufacturers ‘‘Nearcut” tableware, 
thin blown tumblers and stemware. 


ECONOMY GLASS CO., Morgan- 
town, W. Va. D. King Irwin, Repre- 
sentative, Fifth Ave. Building 


} 
| Fine blown tumblers and stemware. 
: FOSTORIA GLASS CO., 141-147 
Fifth Ave. 
Pressed and blown glassware. Chas. 


L. Weddle, Representative. 


GILLINDER & SONS, Inc., 220 Fifth 
Ave. 
Lighting glassware, glass specialties. 


| SUSQUEHANA CUT GLASS CO., 
T. W. Hamilton, Representative, 139 
Fifth Ave. 


THE ROSBERN GLASSWARE 
| CORP., 12-14 West 21st St. 
Manufacturers of light cut and gold 
encrustations. Phone Chelsea 0746. 


WESTON GLASS CO., INC. 
Blown Tableware. T. W. Hamilton, 
| Representative, 139 Fifth Ave. 


, UNITED STATES GLASS CO., Albe- 
marle Bldg., 24th St. and Broadway. 
Pressed and blown glassware. 
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' WESTMORELAND GLASS GCO., 
| Horace C. Gray Co., Representa- 
! tives, Fifth Avenue Building. 

__ Pressed glassware, decorated glassware, 
' novelties. 


ING FIXTURES 


THE BRADLEY & HUBBARD MFG. 
CO., Fifth Ave. Bldg., Fifth Ave 
and 28rd. St. 


: 
i 
Rises SHADES AND LIGHT- 
ef 


| 
| 
\ 
k 


Electric Lighting Fixtures. and 
» Lamps. 
| VICTOR BRISBOIS, INC., 200 Fifth 


Ave. 
Room 210. Lamps and Cut Glass. 


"NORMAN HAWTHORN, 225 Fifth 

ve 

pe rotghe Iron Lamps. “The Better 
Kind.” “Ann Murphy Shades.” 
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NX G'ASS CO., 230 Fifth 
= | ve 

a | Muminating glassware, electric port- 
2) ables, oil lamps, etc. Telephones, 


Ashland 9024-9025. 


oe H. E. RAINAUD CO., 225 Fifth 
ve. 
Table, Boudoir, Desk, Piano, and Floor 
Lamps i in exclusive designs and finishes. 
Dela Croix & Monroe, representatives. 


THE MAIBRUNN CO., Inc., 44-46 
East 25th St. 
Lamp Shades and Lamps. Telephone 


Madison Square 8860-8861. 


DOMESTIC POTTERY 
F, aig DALRYMPLE, 16 West 23rd 


eine E. H. Sebring China Co., 
Sebring, O., manufacturers of dinner- 
ware and premium specialties. Tele- 
phone, Gramercy 4413. 


' 
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A. E. HULL POTTERY CO., 200 
Fifth Ave. 
Manufacturers and Importers, Earth- 
enware, China and Glassware. 


ROSEVILLE POTTERY CO., 18 
West 28rd St. F. D. Van Arsdale, 
New York Manager. 
Art Pottery—Jardinieres, etc.—Chil- 
dren’s Items. 


THE SEBRING POTTERY CO., Se- 
bring, Ohio. 
New York Office and Sample Room, 
206 Lexington Ave. Chicago Office 
and Sample Room, American Furni- 
ture Mart Building, Spaces 930 and 
931, 666 Lake Shore Drive. 


THE CRESCENT CHINA CO., Se- 
bring, Ohio. 
M. I. George, Representative, 206 Lex- 
ington Ave. High-Grade Dinner Ware. 


JOHN L. PASMANTIER & SONS, 5 
West 20th St. 
Quality Dinnerware and Pottery Spe- 
cialties. Telephones, Chelsea 8265 and 


COX & COMPANY 


120 Fifth Avenue 
Entire 5th Floor 


N. W. corner of 17th Street 
Telephone Watkins 8467 


Glassware 
Imperial Glass Company 
Huntington Tumbler Co. 


The Silver City Glass Co. 
Lewis County Cut Glass Co. 


Dinnerware 


The C. C. Thompson Pottery 
Co. 


Underglaze Hotelware 
Cook China Co. 


Pottery 
Oxford Pottery Co. 


DECORATORS 


FLOGEL DECORATING WORKS, 
129-131 Fifth Ave. 
Dealers and Decorators of Fine Glass 
and China. R. H. Flogel, Proprietor. 
Phone, Ashland 2355. 


LOTUS GLASS CO., INC., Fifth 
Averue Building. 
China and glass decorators. Gold en- 
crusted, lustre, plate etchings and light 
cuttings on colored and crystal glass- 
ware. 
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MANUFACTURERS’ AGENTS 


HORACE C. GRAY CO., Fifth Ave- 
nue Building. 


Representing Fenton Art Glass Co., 
Glassware, cut, colored and _ plain. 
Sterling Glass Co. Fine Heavy 
Cut Glass. Westmoreland Glass Co., 
High Grade Table Glassware and 
Specialties. Indiana Glass Co., Pressed 
Table Glassware and Lamps. Ameri- 
can Bisque Co., glazed flower pots, bulb 
bowls, etc. Cae “Operative Flint Glass 
Co., Table and Soda Fountain Glass- 
ware, Aquaria, etc. Telephone, Gram- 
ercy 6311. 


D. KING IRWIN, Fifth Avenue Buila- 
ing. 
Iroquois China Co., Hotel China. Na- 
tional China Co., Quality dinnerware. 
Paden City Glass Mfg. Co., Table, sod~ 
fountain glassware. Economy Glass 


Co. Suite 319, telephone, Gramercy 
6571. 


THOMAS G. JONES, Fifth Avenue 
Building. 
Representing McKee Glass Co., 
Jenkins Glass Co., 
Works, Inc. 
291-292, 


DG. 
McDonald Glass 
Telephones, Gramercy 


GEO. C. KINDT & CO., Inc., 19-21 W. 
24th St. 
Manufacturers and Factory Agents. 
Brass wares, mahogany goods, serving 
trays, mahogany candlesticks, floor 
lamps, electroliers, silk shades, silver- 
plated wares, decorated basket wares, 
toys, dolls. Telephone, Farragut 8850 


McKENNA BROTHERS SALES 
CORPORATION, 1271 Broadway, 
corner 32nd Street. 


McKenna Brothers, cut, colored and 
decorated lines; Utility Glass Works, 
Stemware; D. ’B. Lehman, light cut- 
tings. Telephone, Pennsylvania 2165. 


Teeeoes J. MOSCOVITZ, 10 W. 23rd 
t. 


Representing Knowles, Taylor & 
Knowles Co., dinnerware, and Hirsch- 
Malgood Co., decorated glassware. 


Phone Gramercy 1869. 


PHILLIPS, THISTLE & SMITH, 
INC., Onyx Building, 1107 Broad- 
way, at 24th St. 

Seneca Glass Co., lead blown table 
and lighting glassware. Pope-Gosser 


China Co., dinnerware. Telephone 
Watkins 8634. 


VAIL AND YOUNG, 200 Fifth Ave. 


Representing 

The Coshocton Glass Corp. 
The Belmont Tumbler Co. 
Sneath Glass Company 
Jackson Vitrified China Co. 
W. I. Tycer Pottery Company. 


HENRY WITTE, 43 West 28rd St. 
Representing Maryland Glass  Co., 
Cumberland, Md., and Guerin-Poyat- 
Elite, Ltd., Dinnerware Lines. 
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American China 


for 


American Homes 


Albright China 


for the Jobber and Syndicate Buyer 


Three Shapes 


Glendere 
Highland 
Pilgrim 


Send for Catalog and Illustrations 


Albright China Co. 


Main Office 
Carrollton, Ohio Rawvestnttes 
Factories HERBERT K. CONNOR CHAS. A. WEIDEMANN ) 
Carrollton, Ohio Scio, Ohio East CL ; 
14 Kilns 9 Kilns ROY. 6. ee 
resident 
= 
Index to Advertisers 
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INCORPORATED i903 


MANUFACTURERS OF HIGH GRADE DINNER WARE J 
CARROLLTON, OHIO / 


ONE COMPLETE DINNER SERVICE 
“SUPERIOR” 


SEMI -SQUARE—— PLAIN EDGE 


tions 


E offer to the Department 
Store Trade highest qual- 
ity ware and distinctive decora- 
in commercial 
Prompt and courteous service. 


borders. 


The Next Time 


you want 


A Job 
A Line 
A Salesman 
A Buyer 
or anything else connected with 


the China, Glass, Housefurnish- 
ing and Lamp Trades 


Advertise for it in the Classified 
Section of 


Crockery and Glass Journal 


and 
| 40 cents per line for firs sertion; 
pee Brae ants r line for iiswine 
Rates: Seven words per cs 


Reine tiled charge $2, pay 
ble in advance 


HAVILAND 


ye 


: é 


Haviland China J 


Is Now Installed in Its Modernly Appointed and 


EASILY-REACHED NEW HOME 


1107 Broadway, at Twenty-fourth Street, New York ¥| 

4 

TRADE MARKS et 
It is a great pleasure for us to aevilay showing many new designs of _| 
extend to our friends in the France’ GENUINE HAVILAND ~ 
trade a cordial invitation to oc Ahrens CHINA for the Spring sea- 
visit us in our new home son which by virtue of their — 
which by reason of its very ace ee beautiful decorations and at- 
central location is accessible <jand tractive shapes should not be © 
| sin ea, # 

from all points. We are ¥ tcraae overlooked. a 


on decorated china 


Haviland China Co., he MN 


Telephone— Watkins 2967-2968 Py | 
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Gif t Sho AWWA IN THIS ISSUE 

Va a 7); “A Lamp for Every One and Every Need.” 
Art G d Yn ~~ An interesting story of the way a big 

Byes ZN New York Lamp and Lighting Fix- 
Dolls & Joys ture a pacer carries on a big 


y 
w 


Unscientific Taxation Attacks Business. 
The last of a series of three articles by 
Charles Johnson Post in which he inter- 
views Charles T. Root, leading business 
analyst, and points out the evil of the 
present anti-business tax methods 
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What’s New in New York Showrooms— 
A section devoted to new items in the 
trade that are attracting the atten- 
tion of buyers 


XG 


\\ 


Vol. 104, No. 13 


<a) 
Wi 


) What the Potteries Are Doing and up-to- 
MAR. 31, 1927 ae K the-minute Glass News by M. K. 
Q q Zimerman, our regular Pittsburgh 
and East Liverpool corre- 
spondent 
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Timely news of enicncs by J. H. Smythe 
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A complete list of New York Imports for 
the week 
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Will It 
Interest You 


\\ 


My 


salers in the lines you are interested? 


AV 
*) know the names of the best manufacturers and whole- 


To know where you can get the goods you want? 


To know what the latest news of the trade is? 


To know how to increase the efficiency of your department? 


To have a permanent New York mailing address? 


To receive information about any particular line? 


To receive a reminder of coming events and activities? 


To be advised about important changes in the trade? 


To be listed in advance of your coming to the New York 


market? 


CROCKERY AND GLASS JOURNAL 


will do all these things for you 


Clip the coupon below and receive 
the paper regularly each week. 


DEMAREST PUBLICATIONS, INC., 
45 East 17th Street, | 
New York. | 


Gentlemen :— 


Please send the CROCKERY AND GLASS 
JOURNAL (including the Special Holiday 
Edition and Spring and Fall Buying Num- 
bers) to the following address for which .... | 


<< EES EES Ge Gee ee Gee eee oe 


enclose ...... for ewace. year. 
| 
NSM Sino ieie tes siete aletelersiahehelsclalereiele wo « alehe | 
Firm Bases aciie ore eo ceiers cicdebeisieiene’s. « . here | 
AGATCES Ee ee ie tees Gottericicies wee | 


SUBSCRIPTION PRICE 


Domestic 
$3.00 a year 
$5.00 for 2 years 


Canada 
$4.00 a year 


Foreign 
35.50 a year 


Crockery and Glass Journal, published weekly at New York, by Demarest Publications, Inc. Subscriptions, $3 per year. Editorial and Advertisin) — 
Office, 45 East 17th Street. Entered as second-class PL ae el 2, 1920, at the post office at New York, under the act of March 3, li 
Tol. 104. No. 18. Mar. 31, 1927. 
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Now It’s 
“DERWOOD” 
IVORY 


Our entire New No. 4 Plant at East Palestine 

has been turned into production of this warm, 

creamy, lustrous body, with colorful decorations 
styled in present day vogue. 


Coming! Watch for the New 


IO OWS 


W.S.George 


a 


“ARGOSY” SHAPE 


Now being modeled—the triumph of 25 years 
leadership in the American pottery industry 


THE 


Pas lOR SHAPE’ 


A Creamy White Body 


iibewW. Ss: GEORGEEPGTIERY CO: 
General Offices, East Palestine, Ohio 


Plant No. 1: East Palestine, O. Plant No. 3: Kittanning, Pa. 
Plant No. 2: Canonsburg, Pa. Plant No. 4: East Palestine, O. 
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old-fashioned garden sprays; passion flow- 


HE world-wide: popularity of china by 


Theodore Haviland is due not only to ers, morning-glories, camomile and others in 
its leadership in quality but also to its wealth delicate natural colors. The soft ivory band 
of charming designs. This creates an un- and the floral border in deep blue and gold 
| usual opportunity to have something indi- are further touches of richness. : 
vidual. ‘ This is a superb example of the origin- 
To enhance this opportunity comes the ality and skill of Theodore Haviland artists. 
DY new “Cluny” pattern, cast on the beautiful which have long influenced the entire china 
SS colonial Pilgrim shape. The decoration is of industry. 


ot HAL, Prease Nore: All true Theodore 


a 3 . . : ks 7 
fe) < Haviland china — with its incom- Theodore Haviland 
|| ra Po parable hardness of body, depth 2 Ag 
WaFRANCE Z@ coe ee ite pruliancy of FRANCE 
S tw] finish, and perfection of detail — Diucankten Coins 
bears one or both of these marks. 


Wire CHutna Marx 


Theodore Haviland china can be had from all yood A booklet in color, displaying many of the most 
dealers. [f your dealer does not carry it, he can get it famous of Theodore Haviland designs in table 
fer you. Ask him to write us for full information. china, will be scent ow request. 


THEODORE HAVILAND & CO. 


INCORPORATED 
26 WEST 23xn STREET, NEW YORK 


Canadian Oreice: Tieoporr Havitann & Co., Toronto 
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New Designs in Shapes and Patterns Now on View 
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JOHN DAVISON 


INCORPORATED 


14 Barclay Street New York 


Sole Agents for 


THE COALPORT CHINA CO., Ltd. 
Highest Grade of English China 


F. WINKLE & CO., Ltd. W. MOORCROFT, Ltd. 
Earthenware Art Pottery 
ADDERLEY’S, Ltd. STEVENS & WILLIAMS, Ltd. 
China and Earthenware Rock Crystal and Cased Glass 


All Makers in the Front Rank of English Productions 


Handsome Line of 


oe, Mala 


with Silk and Parchment Shades 


COMBINATION 
SET 


N° 6456-4 


CRYSTAL 


GREEN 


Patent APPLIED FCR 


The making of lemonade is not confined to the months without the “R”, 
and orange juice is served as a breakfast appetizer every day in the year. 

A one-pint Measuring Cup with seed-catcher-type Fruit Juice Eutractor 
(Reamer) forms the combination. The Extractor is prevented from turn- 
| mg by a moulded projection which fits into a corresponding recess in the 
ledge of the Cup. 


SHOWING IT SELLS IT 


| 
| 
| 
! GENERAL OFFICE HIGHTEEN 


pirrenvece, Ps LINITED STATES GLASS CO), _ sss: oences 


Everything in Glassware 
5 From Machine-made to Superfine Lead-blown 
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(Ornamental 
design patent 
applied for) 
¥) 
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Simple Honors 


hed HONORS” mean little to the Youngest Member of the “Bridge” Fam- 
ily. Young “Trump” Bridge specializes on “Game” only and nothing short 
of victory interests him. Naturally he is creating lots of attention and judging by 
the unusual amount of interest displayed his Services will soon be at a premium. 


Without doubt he is 


The Smartest Bridge Prize of The Season 


His mailing address is 


The Federal Glass Co. 


Columbus 
Ohio 


— fee | e 
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Js(BLISHED IN 1874 


rockery and 


| | Devoted to 
— CROCKERY, GLASS, HOUSE FURNISHINGS | sraxcu orrices 
ECALVIN. DEMAREST LAMPS, GIFT SHOP GOODS, pe ccncteot ee 
Q DOLLS AND TOYS 812 South Clark St. 
EON B. SACKSON Published Every Thursday 


Assistant Editor 


The Representative Paper of the Industry 


DEMAREST PUBLICATIONS, Inc. and 
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| Evidence that cooperation — has %. <e Increasing liberality in dealing with 
lec ve ; he Liberalizing ie ce : 
berisi brought into play larger economic Ww : injured and sick employees and the 
sme units'is found in the field of adver- Cc orkmen’s relatives of those who die in service 
j niless than in other activities, such as simplifica- ompensation is disclosed by an investigation of 


andirade regulation, by John W. O’Leary, President 
ie Camber of Commerce of the United States. 
asung commercial thrift through cooperative adver- 
4 le said, in an address before the Association of 
‘Injrance Presidents, “is a recent innovation.” 
hile t is true that individual business men stili pro- 
the ulk of advertising, there appears to be a definite 
toard collective advertising. Recently I counted 
«lveisements of seven associations in one magazine. 
€neavored to arouse interest in the product of its 
ber! pointing out the nutriment in certain food-stufts, 
alu of tile, the attractiveness of brick homes, the 
y Osterling silver and the merits of aluminum cook- 
vare 

é lve all read advertisements of chambers of .com- 
t ssing the industrial or health advantages of their 
unes. Investigation discloses that it was about 
far ago collective advertising by associations first 
ted tention. Since then it has grown rapidly. A 
it tiry indicated that 59 associations carried 1,237 
Olidvertising in 25 publications. These associa- 
rjesented a wide diversity of industries. If this 
ae to develop, we will find groups of indus- 
Onjeting with one another on a collective basis.” 


nm 


the trends in workmen’s compensation made by the In- 
surance Department of the Chamber of Commerce of 
the United States. 

There are now only five states—Arkansas, Florida, Mis- 
sissippi, North Carolina and South Carolina—and_ the 
District of Columbia, in which workers are without bene- 
fit of a compensation law. 

“In some states,” the Insurance Department finds, “the 
percentage of wages payable as benefits has been advanced, 
medical benefits increased, the waiting period shortened 


and the law has been extended to cover specified occupa- 
tional diseases or injuries by diseases indefinitely. In 
Missouri a workmen’s compensation law has recently be- 
come effective. This increases the number of states hav- 
ing such legislation to forty-three and three territories.” 

“In addition,” the Department says in its bulletin on 
the subject, “to the medical benefits, thirty-six states have 
provided for the rehabilitation of persons injured in in- 
dustry. In each recent legislative year material additions 
have been made to the compensation system by statute. 
Other extensions are made through the discretionary rul- 


ings of industrial boards and by decisions of the courts.” 
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“A Lamp for Every One and Every Nee 


Samuel Frost’s Lighting Fixture Store in New York x 
Can Furnish Any Lamp in Any Amount on Two Days Notice df 


By Norton B. JAcKSoNn 


ACK in the yesteryear, 
in the days long before 
as a thought, the dime museum 
and the nicolettes flourished on 
Fourteenth Street, New York. 


Here, for a few cents, one 
might see displayed wax mum- 


TT 


mies life-like, stretched out in : 
coffins or for a cent witness : 
hair-raising episodes by turning : big way. 
a handle and peering into a : 
slot where miniature movies ~ 
were shown. In fact there were all kinds of lurid specta- 


cles to catch the eye and the pennies. 


Today things are different along Fourtéenth Street,” 


where firmly established business houses have crowded out 
the old amusement resorts. Chief among these is the 
flourishing lamp store of Samuel Frost, at 41 West Four- 
teenth Street. Rather, it might be said, there are six 
stores or more at 41 West Fourteenth Street, for Sam- 
uel Frost’s has six small stores within one large one. 


That is, there are six smaller showrooms, each laid outé 


with a regular store front, door and show window. The 
first of these houses crystal fixtures and table lamps. Next 
to this is a miniature store where dining room dome lights 
are shown. Alongside of this “store” is another where 
sets of lighting fixtures, which are jobbed to dealers all 
over the country, are shown. Samuel Frost’s, it might be 
mentioned, sells largely to wholesalers. The next show- 
room is devoted to a display of bedroom fixtures and 
porch lights. In the extreme rear of the store is a large 
room known as the Occasional Furniture Department. 
This room, as Irving Sobel, the store’s manager, points 
out: “Carries a little of everything.” 

It’s an interesting room to wander through. There are 
all kinds of lamps, telephone tables, console tables and 
mirrors, ship models, aquariums, fern stands, grondoles 
and crystal and cast and wrought iron and many other 
interesting items. 

“The stock in this room is ever changing,” Mr. Sobel 
remarked. ‘We must always be on the look out for new 
items. What the people see one season they will not buy 
the next. It’s interesting to note how they will look 
around in search of new things in lamps and shades and 
the like. They’re always looking for something new.” 

A further inspection of this interesting Occasional Fur- 
niture Department reveals many new items in addition to 
the latest in floor and wall lamps. There are splendid 
book racks, fruit dishes, smoking stands, cigarette con- 
tainers, tobacco jars, vases, table clocks, mirrors and nov- 
elties—so many that it is difficult to enumerate them. 
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: Every New Yorker who rides the sub- 
prohibition was as much : ways or street cars of that thriving 
Metropclis is acquainted with the slogan 
of Samuel Frost, Lighting Fixtures: 
“Brighten the Nites With Frostlites.” 


This popular store can supply a lamp 
for everyone and given two days notice 
can fill the largest order. 

The accompanying article tells how a 
big store carries on a big business in a 


MIT 


Opening into this dep 
is one of the “stores” pr 


grade of lamps, shades 
like are carried. @ 


each side a fern. 
gold, red and blue wr 

and sells for $160, JT 
are crystal peacocks ai 
elephants. The mez 


PIT 


points out. 
One very popular cast iron item is the ben 
Frost’s are selling. The fickleness of the publi 
is evidenced in the fact that although cast irot 
ally popular at present, when it comes to coffee fa 
made of wood with marble tops are out sellir 
iron. 
In the room in which side lights and hangi 
are displayed items of the same design are a 
closely to each other as possible, so that comp 
easily made and no time is lost by salesmen in 
them to prospective customers. 
Mr. Sobel points out that the store has “A Inf 
everyone and fixtures for every need.” “We ft 
declares, “fill the biggest order in two days. 
“One reason why this establishment has beens 
cessful,” Mr. Sobel says, “is because we are krwi 
our specialties and we can always get what is wilt 
we haven't it already in stock.” 
In addition to the items already mentioned & 
carries a complete line of bed lights, piano light:pi 
lights and mirror lights. \ 
Off to one side of the main showroom where 'M™ 
general are displayed, is the Lighting Fixture Dejfil 
A partition shields this department from the mi} 
room because this section is visited largely by cota 
who frequently are garbed in working clothes nl 
get away by themselves where they can examinelx 
and place orders without being embarrassed bets 
their work clothes. 
“Mirror switch lights,” declared Mr. Sobel, “# 
ing into vogue and I can see the day ahead wel 
will be used most extensively. For use in the kine 
have an ivory (celluloid) in white switch whic}! 
popular.” 
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3 0} leaves the Frost store a display of Dresden fig- 
lanis catches the eye. These Mr. Sobel states are 
0 iidemand although many stores and dealers dislike 


lin) them because they are so perishable. 

vi; to Samuel Frost’s establishment convinces one 
le facticalness of their famous slogan which is carried 
ie sire’s ads in the subways and street cars: “Brighten 
Nits with Frostlights.” 

| 


dd sights Pull 73 Per Cent More Attention 
Mathe high illumination of store windows will at- 
31-3 per cent more attention than ordinary light 
73)er cent more than poor light is the conclusion 
mj the Pittsburgh Reflector Company from the 
Its |f investigations recently made by lighting engi- 
$ 0}she Edison Lamp Works and the National Lamp 
ks ad summarized in a bulletin to the trade by the 
South Reflector Co. 

M tse tests,” the bulletin states, “show windows of 
'stles in two widely separated cities were lighted 
| Meda “C” in silvered glass reflectors, in three cir- 


TOUTE TUT 


Illustrating an interior view of the 
“Stores Within a Store” of the 
Samuel Frost establishment in 


New York City. 


SUMNVATOTUUIIUVUUEUTTUU LUTTE 


cuits of 15, 40 and 100 foot-candles of illumination. One 
hundred and six tests were made on fair and on stormy 
nights; when crowds were small and when crowds were 
large; on midweek nights, on Saturdays and on holidays, 
Every condition possible was obtained in order that the 
average of results might ‘be considered accurate. 

“The 106 tests showed that, as compared to a fifteen 
foot-candle of level of illumination, forty foot-candles 
stopped or slowed down 33 per cent more persons to view 
the display and 100 foot-candles stopped 73 more persons 
than the fifteen foot-candle level did. 

“These and other tests have shown that the cost of light- 
ing windows correctly is small. In certain windows 
twenty-one feet long by eight feet deep, which it was esti- 
mated were selling $100 worth of merchandise per hour 
when lighted to a forty foot-candle level, sold $130 per 
hour when the light was increased to a 100 foot-candle 
level. At the forty foot-candle level the cost was 8 cents 
per hour for electric current and lamp renewals. At the 
100 foot-candle level the cost was 20 cents and for the 
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12 cents per hour additional, sales were increased $30. 


T seems a trick of fate that the old Merchants Res- 
taurant which was formerly a rendezvous for the 
Crockery and Glass trade in the old down town dis- 

trict at Church and Vesey Streets is moving this week 
to the former home of George F. Bassett & Co., on Park 
Row. Old timers in the trade will recall those happy days 
before the advent of Mr. Volstead’s regime when members 
of the trade gatheréd round the festive board and made 
merry over a German cooked luncheon. Many an old 
time member of the Crockery and Glass trade who has 
since moved up town rolled the dice in the old Merchants 
Restaurant to determine who would pay for the lunch. 
One by one the Crockery and Glass houses in the old 
down town district moved to the new section in the vicin- 
ity of the Fifth Avenue Building and 23rd Street. Now 
the Merchants Restaurant is to be housed in the former 
home of the flourishing china business. 


Martin Zolle of the E. Torlotting, Inc., sales forces 
has returned from a trip to the Middle West and will 
spend the next ten days or so in the Torlotting showrooms 
at 35 West 23rd Street arranging his lines for a trip 
South. 


Louis Levien who needs no introduction to the “trade 
will temporarily forget the cares and trials of the cut glass 
business and hie himself off to the Pacific Coast where he 
will bask in the sun light for about eight weeks before 
returning to his show rooms at 24 West 23rd Street. 


Edward W. Hammond, the well known manufacturers’ 
representative who handles in addition to his own decora- 
tive glassware line, the Atlas Globe China Co., line in his 
show room a 10 West 23rd Street, is having his Atlantic 
Coast champion speed boat “Miss Westchester 2nd” over- 
hauled and put in condition for a strenuous summer’s cam- 
paign. While this speedy craft will not enter into compe- 
tition before June, it is Mr. Hammond’s aim to have the 
boat in the best possible condition, 


Despite the fact that he is near the three score mark 
William G. Mueller head of the firm that bears that name, 
still retains the agility of a youth of twenty-one. Mr. 
Mueller as a young man was an ardent gymnast and 
today he can with ease put his foot over the back of his 
neck a feat which probably no other man in the trade 
can perform. In addition to this Mr. Mueller can per- 
form many difficult exercises that in the words of a buyer 
make him “the marvel man of the china and glass trade.” 
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Charles A. Postley of Charles A. Postley, 
‘He will be in the Hu ( 


several days before returning to New York. 


3oston on business. 


Miss Windham, china and glassware buye'f 
Bros., San Francisco is in the metropolis on a ty 
in the firm’s interest. 


Miss J. A. Thompson who conducts a gt 
Ellsworth, Maine, was another visitor to then 
this week. | 


A. Gilman, china and glassware buyer forth 
Miller Co., Stamford, Conn., and George Boylw 
a similar post with the R. H. Muir Departer 
East Orange, N. J., were among the buyers Isi 
New York mart this week. | 


Engleman to Travel for Co-operatye 

The Co-Operative Flint Glass Co., Beaverkz 
have announced that they have engaged A. RE 
to travel the Midwestern, Southwestern and Eite 
tory for them. This territory was formerly py 
a number of years by W. A. Reaper. 


New Store Wants Catalogue 
Miss Josephine D. Wasko, who recently el 
Housefurnishing Store, 88 Pleasant St., Nvh 
Mass., it desirous of receiving catalogues wit) pr 
tations on china, glass, lamps and housefurnisg 


Taylor, Smith & Taylor to Build Nw 


At a cost of over $600,000 the Taylor, Smil 
Co., will erect a new generalware plant at Chest, 
contracts for which are now being awarded 1 
plant will be placed in operation about Octol: | 
according to construction schedules, and thine 
will be confined exclusively to the producetil | 
body dinnerware. 

The plant will be equipped with Harrop ™ 
both for glost, bisque and decorating firing. | 

Completion of this new unit will increase te 
of the Taylor, Smith & Taylor Co., from 170: 

In making the addition to the plant, the cmp 
raze five glost and six bisque kilns of the pid! 
Other buildings are to be erected, which wi li 
new slip house, packing department and of 
ments. The new tunnel kilns will have an 1? 
to the production of 21 of the present type hl 
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a ilassware and Lamp Committee Or- 
nied to Aid Salvation Army Appeal 


fhe chairmanship of Robert E. L. Wells, with 
Glaus & Sons, 119 Fifth Avenue, china, glass and 
shants, wholesale and retail, have organized to 
{97 Maintenance Appeal of The Salvation Army, 
veal which takes place during the month of 
i} adeavor to raise $500,000 to carry on the social, 
j id economic work of The Salvation Army. 
io r of this money will be used within the limits 
- rk City, and the greater part will be used to 
th 47 Salvation Army homes, hospitals and social 
wich are divided evenly throughout the five 


o these 47 branches of Salvation Army service 
ae.for unfortunate children; five are Industrial 
were “the man who is down but never out” 
st of a home and a fresh start in life; two are 
se 2s, where the working mother may leave her 
| cufident that they will be surrounded by sympa- 
4 vl as scientific care. There is a woman’s hos- 
jet patients pay only what they can; a boarding 
ir orking women, maintained on the same prin- 
n fants’ hospital for sickly ‘babies and a fresh 
p hich gives happy weeks at the sea shore to 
4 City tenement children who otherwise might 
y-ation whatever. The remaining institutions 
“rsrom which general relief, employment, Ameri- 
m,)rison reform and other practical activities are 
‘on 
qites of men and women from all trades and 
minumbering 4,000 workers have been formed. 
e orking at present quietly but with the fixed 
qgat}n to see that those many vital services which 
,vaim Army: has rendered in the past shall not be 
.d lack of funds. 
jets of receipts and disbursements of last year’s 
,dlit1 by the New York Audit Company, together 
ex t budget for the 1927 appeal may be had on 
° ‘eut. Colonel Edward B. Underwood, Director 
laitenance Appeal, at the Appeal Headquarters. 
ckerbocker Building, 42nd Street and Broad- 
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c 3ros. Purchase McDonald Bros. 
| Business 


a e CROCKERY AND GLAss JoURNAL McDon- 
, Minneapolis, who announced this week 
ht Eat their entire stock to Butler Bros., and 
: eg rom active business, wish to take this pian 
», Hnking their host of good friends in the trade 
“rny courtesies through the years they have 
dusiess and to express their appreciation of the 
“la nship that has existed between them. 
“nn which is one of the oldest wholesalers of 
; “né@handise in the Northwestern territory and 
* been large distributors of china and glass- 


{o 


ware, both domestic and imported have just rounded out 
their fiftieth vear in business, 

The announcement by Butler Bros. of its entrance into 
the Northwestern territory with a branch house is viewed 
with keen interest b ythe trade. 

In addition to their New York and Chicago establish- 
ments, Butler Bros. have branch interests at St. Louis, 
Mo., and Dallas, Texas. The firm was also founded 
fifty years ago. As soon as inventories are complete, it 
will assume complete management of the Minneapolis 
house. 


Michael J. Alexander 


Michael J. Alexander, one of the original organizers 
of the Chambers-McKee Glass Co., at Jeannette, Pa., died 
at his home at Barberton, O., early this week, aged 83 
years. He was interested in the glass industry practically 
all his life, both in the tableware and plate glass branches. 
He was born at Newbern, Va. 


Fifteen Suggestions That Spell Success 


Departmentize your business to advantage: 

By determining upon the major or main division into 
which the stock naturally falls. 

3y selecting a department head for each section who 
will be responsible for stock arrangement, department 
inventory, the preparation of publicity, and business re- 
turns. 

By marking the departments in such a manner that 
each has a dfinite personality to the store force and to 
the public. 

sy ‘keeping records of each department separate. 

By keeping suitable leaders in view to stimulate interest 
in each department. 

By requiring each department to give a good account 
of itself or to make clear the reason why. 

By encouraging each department head to become a 
specialist in that field. 

By encouraging a friendly but competitive spirit as to 
percentage profits of different departments. 

Decide what to buy and how much: 

By studying public needs carefully and the extent of 
popular fads and fancies. 

By records which enable a fairly accurate estimate of 
what the public will absorb if the goods are satisfactory, 
the price right, and the advertising adequate. 

By keeping closely in touch with new goods, and being 
one of the first to introduce them. 

3y avoiding that which is impractical and likely to be 
of passing interest. 

By making a try out with arrangements for the re- 
plenishing of stock if the goods are ready sellers. 

By profiting by past experience; by the advice of wide- 
awake members of the salesforce, and by watching the re- 
action of patrons of the store to new goods. 

By avoiding as far as possible, putting in lines which 
will kill or serve as too active competitors of lines already 
carried.—Hardware Age. 


Department Store Distributors Expect In- 
crease in Demand for Larger Dinner Sets 


HAT the time is approaching when the demand for 
larger dinner sets will be pronounced, is the opin- 
ion of some of the department store distributors, 

the view being taken that more entertaining is now being 
done at home than for many years. With increased sales 
for the larger dinner sets at hand, will witness the de- 
cline in demand for the short or 32-piece sets. This sit- 
uation is viewed by Lipman Wolf & Co., Portland, Ore., 
which house has discontinued the forced sale of cheap 
32-piece sets. After declaring that the sale of both din- 
nerware and glassware is good, and demand for both lines 
increasing, “Jack” Winkler, manager of the china and 
glass department of this large Portland store said: “It 
has been the policy of our concern recently, to trade up in 
a great many departments, and we are having a very satis- 
factory volume on good dinnerware. We have discon- 
tinued the forced sales of cheap 32-piece sets and are using 
our better grade dinnerware in larger size sets to stim- 
ulate volume. It is my personal opinion,” Mr. Winkler 
“that the dinnerware business is coming 
back into its own again. We believe there is more of a 
spirit of entertaining in one’s own home than formerly 
and, we may be able to again supply homes with more 
than one or two dinner sets. Our glassware lines are 


went on to say, 


quite satisfactory, especially stemware. The tendency 
seems to run in the better ware to rock crystal cuttings 
more so than the colored lines.” For some time dinner- 
ware salesmen traveling out of this district have been urg- 
ing buyers to give more attention to larger sets, and to 
offer the retail trade open stock patterns in nominal com- 
position or assortment for the first purchase, which would 
in the end create a demand for additional items in the same 
pattern. This suggestion has been made by salesmen, for 
the reason they believe it would stimulate the demand for 
dinnerware, and that the distributor would in the end sell 
more merchandise than would be recorded when only a 
short set was sold. The statement of Mr. Winkler, how- 
ever, appears to bear out the views of those salesmen who 


have been suggesting the elimination of the short sets. 


Erection of Kilns Means More Business 


Admission has been made that the production of din- 
nerware in the East Liverpool district will be materially in- 
creased before the close of the current year as a result of 
the erection of new tunnel kilns by the Homer Laughlin 
China Co., the Edwin M. Knowles Co., and possibly by 
another local interest. This in itself would indicate that 
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these particular manufacturers are going to makg 
pronounced campaign for new business. l 

In addition to the tunnel kilns that are to be bit 
East Liverpool district, the Southern Potteries} 
win, Tenn., plans a similar expansion, all of a 
a still increased production of dinnerware. 


: 


Charles Knowles Son to Deliver Ort 


Kenneth Knowles, a son of J. Charles Knowle ¥ 
salesman for the Knowles, Taylor & Knowles qj 
student at Mt. Union College, Alliance, O., &s 
chosen to deliver the Mantle Oration in connec 
the annual commencement at Mt. Union, June ‘th 
Mr. Knowles has had much experience in public 
and was a former member of the college debate(qi 


f 


Dresden Pottery Not Producin; — 


No time has been announced for the resumptht 
tivity at the two plants of the Dresden Pottery’) 
Both ec 
and plain white ware is being shipped by thi in 
however, and warehouse stocks are being matial 
duced. There has not been any production inh 
As soon as presenpi 
litigation has heen adjusted, which will be done isi 
stood, in an amicably manner, the company Ill 


which have been idle for several months. 


shops for several months. 


go on a production basis. 


Small Potteries Showing Increa: 


While the larger dinnerware plants in the Ett 
pool district have been working actively since tl 
the year, and are still in steady operation, nevb 
with the smaller plants is said to be showing aililé 
During the last week there was a better tone nol 
orders, and road salesmen are forwarding hae 
more volume business than formerly. In some ttt 
the country there is more interest shown in futu’s d 
a little larger scale than has prevailed during i 
since before the last holiday rush. White wares i 
good request just now, some of the jobbing inte! 
ing heavier volume than has been their rece! @ 


Sales Retard Better Grade Busiess 


Open stock dinnerware is in moderate reque, ! 
demand for merchandise for “sales” purpose 
seems to retard business on the better grade f 
tions. Taking the district as a whole, a slight 
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icpn is reported, this being based upon the record of 
fild which is now showing a marked upward trend. 


Jace New Dinner Shapes on Market 


l new dinner shapes are expected to be placed 
yarket by East Liverpool district manufacturers 
ye summer season, and for fall delivery, accord- 
jzsent prospects. One of these new shapes is to be 
an ivory body, it is related, and another will be 
utn a white body. Manufacturers are giving seri- 
fon deration to these new shapes, but no positive an- 
ceient has been made that the shapes will be issued. 


le. Coast Merger Means Larger Stocks 


ie erger of the H. C. Capwell store, Oakland, Calif., 
4h Emporium of San Francisco, reports of which 
ir sived here this week, is taken to indicate that the 
|all glassware departments of these two stores will 
tay be augmented and larger stocks featured. Both 
52 among the largest on the Pacific Coast. As a 
trult of the merger, the Oakland store by virtue of 
psion becomes identified with the American Mer- 
is'g Corporation. A new store for the Oakland 
les is now contemplated. 


_ Duffy-Powers Reorganizes 


ncncement has been made here of the reorganiza- 
of re Duffy-Powers Co., Buffalo, N. Y., the equity 
yemnip having extended from the fall of 1924. The 
coipany will be known as Duffy-Powers, Inc., as 
ite by a New York state charter and the new com- 
/w) take over the business from the two receivers 
be by the Federal Court. Discharge of the latter is 
tterby a court order soon. 


) 


' ', A. McNicol Returns from Trip 


A MeNicol, president of the T. A. McNicol China 
wl has been visiting the Chicago, Cleveland and 
Ay k markets during the last ten days has returned 
* Ime office. “There is a decided better feeling 
“g 'e trade as I observed conditions,” he declared 
“hi return home. 


Grant to Open More Stores 


«Ww |ork representatives of local plants have advised 
, of es of the intent of the W. T. Grant Co., to open 
Jadtional stores. The first of these will be opened 
been, N. J., and others will be opened at Wichita 
,» Tas, and Ybor City Station, Tampa, Fla. This 
fat i is now operating over 100 stores in different 
ns) f the United States. 


: Akron Made “Port of Entry” 


‘i notices have been received here from the Fed- 
‘Tresury Department at Washington that Akron, O.. 
veernade a “port of entry,”’ 


under an executive order 


Striking the Key Note of 


COLOR DECORATION 


The surface decoration of glass and pottery thru 
the use of Color is a most important problem of 
the up to date decorator. 


Colors must harmonize in order to produce a 
decoration that is pleasing and enduring. 


The R & H color service staff is prepared to give 
valuable suggestions without cost. 


Write for our new Color Har- 
mony Chart, a very valuable 
dictionary of Color terms and 
chart showing the relation 
of one color to another. 


St 


REG. U.S. PAT. OFF. 


COLORS and SERVICE 


“Whe 
ROESSLER 8 HASSLACHER CHEMICAL@ 
709 Sixth Avenue, New York 


“America’s Leading Ceramic Material House’ 


Chicago New Orleans Pittsburgh 
Philadelphia Boston Cleveland 
Baltimore Kansas City Trenton 


San Francisco 


issued Feb. 25th last. The order was signed by President 
Coolidge. The headquarters of the Akron office will be 
at Cleveland, and the order became effective March 25th. 


Oliver H. Sebring Offers Land to Community 


Oliver H. Sebring of the French China Co., Sebring, 
O., has offered the municipal corporation a large tract of 
land to be used for public park and playground purposes. 
The offer is contingent upon the action of the authorities 
of Sebring and also the Township Trustees building a 
road to the park site. It is also proposed to establish an 
athletic field in the new park. It is declared that the 
Mahoning County Commissioners and other authorities 
look with favor upon the offer, and the building of an 
improved road is practically assured. 


How Young Are You? 


Nobody grows old by merely living a number of years; 
people grow old only by deserting their ideals. 

Years wrinkle the skin, but to give up enthusiasm wrin- 
kles the soul. 

Worry, doubt, self-distrust, fear and despair—these are 
the long, long years that bow the head and turn the grow- 
ing spirit back to dust. 

Whether seventy or sixteen, there is in every being’s 
heart the love of wonder, the sweet amazement at the 
stars and the star-like things and thoughts, the undaunted 

(Continued on page 31) 


GLASS FACTORY ACTIVITIES 


AND PITTSBURGH NEWS 


First Pittsburgh Market Week a Success 


OBBING interests in the Pittsburgh district declare 
that the first “Pittsburgh Market Week’ went over 
big, and it is the purpose of the Chamber of Com- 

merce to feature a similar season next March. Every 
line sold in a jobbing way in this territory received a 
boost, and those houses featuring glassware and dinner- 
ware entertained a rather large volume of trade. As a 
matter of fact the majority of the glass and dinnerware 
lines are shown here by factory representatives, but many 
of these are associated with the Chamber of Commerce, 
and of course received the same benefits from the cam- 
paign as did the hardware, housewares and drygoods 
jobbers. Hundreds of retail dealers from the Eastern 
Ohio, West Virginia, and Western Pennsylvania trading 
section contingent to Pittsburgh accepted the invitation of 
the Chamber of Commerce to come into the market, and 
this had a wonderful effect upon increased business. 


James A. Moreland Is Optimistic as to Trade 

“Concerning the outlook for business during 1927, and 
although it has been a little slow so far, we are very opti- 
mistic in regards to trade this year,’ declared James A. 
Moreland, president of the Sinclair Glass Co., Van Voor- 
his, W. Va. “During March our factory has received 
quite an amount of new orders, along with the line of 
lenses and specialties, which warrants the steady operation 
of our plant up to July at least. We feel sure that the 
last six months of the year will be at least normal.” 


McKee Glass Co. Specializing in Lamps 

The McKee Glass Co., Jeannette, Pa., is making a spe- 
cialty this season of art lamps, water lamps and mirror 
lamps, and the entire line is declared to be in exception- 
ally active demand. Their new “Dance de Lumiere” for 
which a patent has just been applied, is an art figure of a 
dancing girl, standing upon a base which is hollow, and 
in the base of the figure has been constructed a reflector 
containing the incandescent lamp. The reflector projects 
the light upwards through the figure, making the item 
very attractive. The specialty is being featured in rose. 
pink, crystal acid-etched, orchid and canary glass, and is 
being put on the market at a popular price. The item 
is now being shown in all resident sample rooms, and also 
by road salesmen, and so far is in exceptionally active 


demand. 
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Besides the appointment of Herbert & Neuwi, 
New York, as sales representative for the Met 
district for the Bonita Art Glass Co., Huntington,} 
J. M. Irving, 402 Equitable Building, St. Louis, } 
W. B. Schmidt, of 220 Post St., San Franeisei 
have the line for Pacific Coast trade. A. A, 5 
who displayed this line at the Ft. Pitt Hotel duh 
January market season is now traveling middle % 
ritory. The appointment of other sales represen) 
expected to be announced within a few weeks. | 
are coming in very nicely,” suggested Otto Jaer 
retary-treasurer of the company this week, “and we 
to do a business this year that will show a decided) 
As we view the ii 
everything points to good business for the curre! 

In order to meet the increased demand for its iy 
an additional furnace has been placed in operati( 
plant of the Consolidated Lamp & Glass Co., 
opolis, Pa. Since this factory displayed its newt 
January, the volume of business has been heat 
greater production has been required. 


over the volume of 1926. 


Would Make Firm Second Largest 
Should the merger of Sears, Roebuck and Moi 
Ward Co. be consummated, as reports indicate} 
interest will be probably the second largest i 
buyer of glassware in the United States. Claim 
that first position as an individual customer is he 
Woolworth syndicate. The reference, however, 
with the purchasing of the flint glass lines. Bo 
two large mail order houses. have always bee 
active in the distribution of flint glassware, and 
bined sales to these two houses if carried undeil 
count on factory records would be about the lar; 
side of the Woolworth business. 
Glass Sand Plants in Merger 
Glass factory supply salesmen having headquat 
this week announced the merger of all glass sai 
in the vicinity of Hancock, Md., and Berkley 
W. Va. Some plants in the southern part of 
vania are also included in the new combinatit 
merger of all these interests is said to represent 


tion of over $5,000,000. 4 


Acme Glass Co. Formed | 
With a capital stock of $100,000 the new Ac 


Co. has been formed under a West Virginia q 
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yer and operate the former plant of the Mound 
ass Co., Lumberport, W. Va. The latter company 
arted business in a small way at Moundsville, 
.. by operating a cutting shop, and buying blanks 
pen market. It removed to Lumberport some years 
id recently the plant was sold under an order of 
thor $20,000. 
jit been issued. 


The charter for the new company 


. | 
} 
fnerican Glass Specialty Co. Dissolves 
‘h limited partnership that has existed between 
3 Miksch and Peter Brown, at Monaca, Pa., and 
» wve been doing business under the name of the 
eran Glass Specialty Co., has been dissolved. The 
pry has been engaged in the decorating business for 
aner of years. 

| 
f 


_ Zihlman Glass Co. Buys Site 
*hiZihlman Glass Co., which was recently formed by 
jer E, Zihlman and James J. Kirk, at Cumberland, 
L, ad which will erect a new plant at a probable cost 
el een $60,000 and $75,000, has purchased a site for 
ni factory. The equipment will include a continu- 
‘tck, and will be electrically operated in all other de- 
its. It is the purpose of the new company to enter 
: t: production of a general line of glassware, and it 
illow that the new factory will be placed in opera- 


HEDUNCAN & MILLER GLASS C9] 


WASHINGTON » PA, 


Anticipating 
The Vogue 


For smart unusual designs in glass- 
ware makes the Duncan & Miller 
line a leader. 


The lovely Georgian bowl, with 
low matching candlesticks as pic- 
tured, is a new conception that has 
made a tremendous hit. Made also 
in flared shape in crystal, amber, 
green or rose. 


REPRESENTATIVES 

New York Boston Chicago 

Paul Joseph, Murt Wallace, F. T. Renshaw. 
200 Fifth Avenue 157 Summer St. 20 E. Randolph St. / 

Philadelphia San Francisco Baltimore 
Joseph Tomkinson, Marsh & Kidd, Harry T. Thomas & Co., 

1104 Arch St. 617 Mission St. 29 S. Hanover St. ea 

Factory Representative 
E. B. Hill, Washington, Pa. 
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tion early in the summer. Both Mr. Zihlman and Mr. 
Kirk are widely known in the general glass trade. 


Thomas R. Crock Expects Good Year 

“T see no reason why we should not have a very good 
year,’ declared Thomas R. Crock, president of the Jean- 
nette Shade & Novelty Co., Jeannette, Pa., this week. 
“Our business 1s growing each year and with the many 
new items and wonderful values we have produced this 
year, we see no reason why our business should not con- 
tinue to grow.” The little Boudoir lamp and base made 
from all glass in various colors and featured by this fac- 
tory during the recent January market here and which 
proved to be one of the features of the display, is being 
used by jobbers in rather heavy volume. Department 
store buyers have also been liberal buyers of this item 
because of its popular price. 


Belmont Adds New Department 

The Belmont Tumbler Co., Bellaire, O., has added a 
new department for the production of illuminated signs, 
both all glass globes and disk for metal frames, the frames 
not being painted or baked, but being of vitreous enamel, 
and produced in all colors and fired in the same manner 
as enameled kitchen ware. The line of blown tumblers 
fatured by this factory does not allow much variation ex- 


(Continued on page 19) 


Westmoreland Glass Co. 


Grapeville, Pa. 


Manufacturers of High Grade Glassware 
Plain, Cut and Decorated 
For Gift Shops, Florists and Table Use 


No. 1820 Dolphin 
Console Set 


Representatives 
NEW YORK 
H. C. Gray Co., Fred Stott, 
200 Fifth Avenue 1007 Filbert Street 
BOSTON SAN FRANCISCO 
H. P. & H. F. Hunt, Himmelstern Bros., 
41 Pearl Street 718 Mission Street 
Traveling Representatives LOS ANGELES 
R. B. Reineck, Himmelstern Bros., 
1422 E. Marquette Road 643 S. Olive St. 
CHICAGO SEATTLE, WASH, 
R. A. Keel Himmelstern Bros., 
EAST LIVERPOOL Terminal Sales Bldg. 


PHILADELPHIA 


What’ s New in New York Showroo 


ee 


| 


New and Unusual Glassware Novelty at 
Borgfeldt’s 


An exceptionally pretty novelty for decorative purposes 


either for the table or other ornamental use in glassware 
is being featured on the fifth floor at Geo. Borgfeldt & 


Co., 111 East 16th St., in the form of glass trees. Here 


is something unique, combining grace, beauty and charm, 
These trees are offered 
in two sizes, the larger standing eighteen inches high and 


that has never been shown before. 

a smaller one ten inches in height. They may be had in 
ca selection of five colors: green, red, coral, amber and 
cerystal. The trunks of the trees are of hand wrapped silk 
thread, while the glass leaves are applied on a specially 
made wire of sterling and nickel. A glass base moulded 
to represent the soil serves as a stand for each one. Out- 
‘standing specially among these samples is one in crystal 
which combines fruit clusters in conjunction with the 
The trunk of this is wound with silver thread and 


Another 


leaves. 
its effect is charming. shows the trunk in a 
natural bark color with green leaves that is also excep- 
tionally taking. 
with marked enthusiasm. 


It is evident that this line will be received 


Beautiful Table Service Outstanding in 
Cambridge Display 

Among the host of lovely new items which the Cam- 
bridge Cambridge, O., are featuring at their 
New York showroom, 184 Fifth Ave., is an open stock 
table service, which is one of their latest surprises offered 
This is most complete and includes every 
imaginable item. Oval plates in six different sizes, open 
and cover dishes, large and after dinner coffees, sugar 
and cream, bullions and cream soups are only a few of the 
pieces shown. The decorative treatments these are of- 
fered in are a revelation. A selection of five gold encrus- 
tations, and two etchings ,as well as the plain glass are ex- 
hibited on colors of amber, green and peach. The decora- 
tive schemes employed are reproductions of the Dresden 
Rose, border encrustations and fanciful etchings. 


Glass Co., 


to the trade. 
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Theresienthal Glass Featured in Reint 

Display 

One of the best displays in Theresienthal glasswal 
assembled for the trades inspection is now to be si} 
the salesrooms of the Fred C. Reimer Co., Inc., 49¥ 
23rd St., American representatives for the line. Inf 
famous Rose color may be seen an assortment of jj 
pieces, each sample of which is brand new. It com 
bowls, candlesticks, vases, comports, candy jars and yj 
Many of the numbe|; 
shown in a combination of rose and crystal. A ¥ 
spiral optic further adds to its charm. 


pea vases, whip creams, etc. 


Another su)r 


the Reimer firm have, which is something entirely 
This scher?i 
E : ae , 
been taken from the national colors of Spain and 4 
had in the same wide range of pieces as in rose. 
further in addition to the new samples mentioned Dt 
is a line of glass in three tone effect. This emp 


blend of colors the result of which is splendid an} 


is a line of Canary yellow and red glass. 


will prove worthy rivals to their well known rose 
The illustration gives an idea of the beauty of the 
sienthal shapes. 


McKenna Bros. Show Many Excellent | 
At the McKenna Bros. Sales Corp. salesroom, @ 
facturers representatives, 1271 Broadway, may 
a splendid display of new items in decorated 
ware that will more than repay one for the timed 
in paying the exhibit a visit of inspection. ‘ 
offerings feature a diversified selection of deco’ tic 
on new shapes in a wide range of colors such as, ab 
green, ivory, blue, rose as well as a large chveé 
crystal. Out of this excellent array it is diffil 
select any particular item for mention, but tin 
one treatment that must not be overlooked. 
features an inch wide edge decoration emplom 
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rveffective hand scroll in black and gold. The 
fof its beauty is in its simplicity. The decora- 
yninay be had in any color desired. 
or here ate many novel enamel flower treatments 
ts of orange, blue, green, etc., that are worth 

i, Their reproductions of the famous Lalique 

asin colors of rose, blue and green which feature 
lit morning glory and grape designs in a wide 
mm of items are beautiful, and makes a most dis- 
hee exhibit. Among the very latest things to be 
di to the display is a three part relish tray that is 
cctionally practical. The shape is most graceful 
sd- is shown in a selection of either rose, amber or 
a The firm are also featuring glass luncheon and 


Looking fur- 


fast sets for volume business. It is quite sur- 
is g¢ to find how attractively priced all these lines 
especially when their quality is taken into con- 
Je.tion. 


med States Glass Co. Displaying New 
Torchiere 


Piminént among the many new and attractive numbers 
peing displayed by the United States Glass Co., at 
eibhowrooms, 1107 Broadway, is their new No: 16265 
Torchiere,  illus- 
trated 
They are to be 


herewith. 


congratulated in 
their production 
of such an excep- 
tionally pretty 
lamp and it is safe 
to predict that its 
reception by the 
buyers will be 
more than that or- 
dinarily accorded 
new items. The 
present samples 
show this in a 
lovely Rose pink 
body, with a black 
top and base in 
a satin finish. An 
octagon panel 
a; worked out on the body and consists of four large 
Heyanels alternating with four small corner ones. A 
OSjartistic embossed figure adorns the four large side 

The top which is detachable is tapered off in the 
laf of a spear head. The torchiere stands about four- 
eniaches high and is completely wired. In addition to 
is'em the United States Glass Co. have also utilized 
as. mounting for a table lamp. An attachment may be 
to the top which transforms it into a beautiful lamp 
aning about two feet in height. This mounting is fin- 
entirely in black, the decorative scheme being carried 
it |2 same as on the torchiere. 


Domestic Blue Willow Compartment Plates 
Offered by Sendar 


Morris Sendar, 291 Bowery, who formerly maintained 
an office and showroom on West 23rd St., and during 
the 1925-26 seasons was one of the largest importers of 
compartment plates, now announces that this well known 
item will be available 
to the trade as a prod- 
uct of American man- 
ufacture in any quan- 
tities desired. Here- 
tofore according to 
Mr. Sendar, domestic 
production of Blue 
Willow compartment 
plates has been limited 
to a more or less small 
scale, but with the an- 
nouncement that he now has under way one carload com- 
prising fifteen hundred dozen of these plates which are 
to be stocked at his warehouse, it will now be possible to 
procure domestically in as large a lot as one might require. 
Another feature is that they are most reasonable in price. 


The plates_are so constructed that they stack perfectly, are 
exceptionally strong and durable and the dividing sections 
are high and wide. They are made in a weight that is 


‘most in demand. This, says Mr. Sendar, is the first time 


in the history of American potting that the Blue Willow 
compartment plate has been manufactured on such a large: 
scale. 


=f 


A Se eee ee cma | 
Lazarus & Rosenfeld Showing Extensive 
Sample Lines 


With one of the largest sample lines in the history of 
the concern, Lazarus & Rosenfeld, 98 Fifth Ave., have 
an exhibit at their display rooms that is a treat to the 
eye. Conspicuous in all the array is their Czecho dinner- 
ware line of Victoria china shown in fifteen new open 
stock patterns. These include gold encrustations, bird, 
floral and fruit motifs in gorgeous colors and ivory bor- 
ders. Among these is a pattern showing a small, dainty 
blue border decoration with which is combined a very 
pretty rose cluster in natural colors. This has been spaced 
at equal intervals around the border and is joined by a 
gold line, while gold knobs and handles finish off the 
treatment admirably. Still another commanding attention 
that is entirely different, and very striking, employs a bird 
center with the border worked out in lovely flowers. The 
brilliant color combination of yellow, pink, purple and 
green with a gold edge line, knobs and handles, is truly 
fascinating. 


Duncan & Miller Bring Out New Lamp Mount 

Paul Joseph, 200 Fifth Ave., New York representative 
for the Duncan & Miller Glass Co., Washington, Pa., is 
now showing at his salesroom a most attractive new lamp 
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We Tax Industry and Thereby Make Cost Higher—Higher Costs Less Mar- 
ket—With Less Market Harder Sales and Hard Times—This Is the Cost 
Taxation to the Business of the Nation 


of Our Present Unscientific 


By CHARLES JOHNSON Post 


ForEworD: The following is an interview with Mr. 
Charles T. Root, one of the leading business analysts 
im the country and «@ close student of taxation and our 
present anti-business tax methods. 

In these interviews Mr. Root points out how prosper- 
ity 1s founded upon the purchasing power of our nation. 
That our present unscientific methods of taxation at- 
tack the purchasing power of our nation at critical points. 
Taxes must be levied; but to levy them against industry 
and to lessen them upon other things is to attack industry. 
Every business man should read these thoughtful state- 
ments by a practical business expert. We 'must revise our 
tax methods and make our tax systems scientific. Read 
them. And write us your thoughts. 


TELL SAR TIGL: 


“Thus, as I have pointed out in my previous state- 
ments,” continued Mr. Root, “we do not tax industry ito 
existence ; the trend in taxation is to restrict it We place 
the premium of lowest taxes upon those who do not de- 
velop industry and who do not assist in developing our 
national manufactures; and the highest taxation is levied 
upon those who constitute the great market and purchasing 
power for our national business and manufacture. 

“As affecting the purchasing power of farmers, it is 
only fair to admit that our present tax system discrim- 
inates strongly against the farmer in his capacity as land 
owner in favor of the city land owner. Farm land value 
is composed of two elements—site or location value and 
productive or fertility value. The fertility value is often 
the more important of the two and fertility value is as 
much a product of labor as is the barn or the well. With- 
out continual expenditure of time and work in cultivation 
and rotation of crops, and in adding fertilizer to the land, 
the fertility value would soon go down almost to zero, 
leaving only the location value, which in most farms is 
very small. City land, on the other hand, has but one 
value, namely, its site or location value; and this value re- 
quires no labor or attention on the part of the owner for 
its maintenance. A city lot worth hundreds of thousands 
may be just a mass of rock, but its location value is enor- 
mous and growing with the growth of the city. It is un- 
fair to tax the farmer on his fertility value as much as the 
city man for his pure location value. Any tax on what is 
produced by labor reduces the purchasing power of this 
labor, while the tax on the location value of land, in the 
production of which no labor is involved, does not lessen 
any purchasing power. It would seem just and for the 
benefit of business to revise our tax system so as to take 
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the undeserved tax burden from the farmer, leaving jj 
that money to buy goods with, and to transfer this bug 


of anyone’s labor. 
64 Per Cent TAxATION! 


“Could any system of taxation be less scientific or 1) 
hurtful to our national business? | 
“Ts the stunting effect of these taxes negligible? I} 
refer you to an authoritative statement by Roger Bo) 
in Forbes Magazine. The tax percentage of theirie 
profits paid out by agriculture and related industri 
64 per cent! And each year, bear in mind. In mim 
and quarrying, 44 per cent. In construction, 18 per iat 
In finance, banking and insurance, 22 per cent. In wlh 
sale and retail trade, 14 per cent. And in manufactu 
as a whole, 14 per cent. a 
“These figures are startling. For, as every busit 
man knows, taxes are paid out of surplus, and not onc 
gross income. In other words, these present unscierfi 
taxes fall upon the surplus income of individuals—o 
that portion of their earnings which form the savings : 
for reinvestment or spending in our national mart 
Our present tax systems strike directly at our annual if 
chasing power, or what is equally vital, at the surplus k 
is added to the capital fund by which business expid 
and greater economic efficiency is developed. 
“It is no wonder that Roger Babson, one of the ms 
widely known of business analysts and statisticians, a 
also recently said with emphasis that our tax systemsif 
‘wooly-witted’ and ‘short-sighted.’ He points out if 
equal clearness the faet that ‘directly or indirectly, the} 
of government absorbs a very large proportion of sui 
of the individual and thereby vitally affects recreatit 
and educational life, investment; building up of cal 
account and attainment of financial independence.’ 
as he specifically points out, “Taxes are paid from sul 
rather than gross income.’ And he goes on in words i 
every business man would do well to read and think olf 
‘For reasons which I have given, I cannot help loom 
at our increasing local taxation as extremely ill-advé 
in its economic effects. . . . In other words, the pl 
careless and neglectful in its early stages of this econill 
cancer and like many a patient may awake up only \ 
the malady is far advanced. Everything possible shit 
therefore, be done to impress upon the people the real 1% 
about taxation—that it menaces both rich and poor,! 
well-to-do and those of the middle class. Some econitl 
(Continued on page 31) 
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Glass 
(Continued from page 15) 


ornamentation, according to R. C. Faris, secretary 
company, but recently there has been added to the 
loop optic shape, and also enameled bridge sets in 
r both plain and gold edge and in several shapes. 
h¢egh this factory has always been active in the pro- 
etit of soda fountain requisites, their line of soda 
ss has been revised to fit the now standard metal hold- 
_ Ylans for the enlargement of this factory are now 
considered, and the vacation of a street has been 
hei to the Bellaire city council, so that all buildings 
|, this company can be connected and enlarged. 
| 


Flint Glass Factories Active 

‘li, glass factories are all working on an active basis, 
rng to official reports circulated here. The sale of 
r¢ glassware continues exceptionally active, notwith- 
dig the fact some retail distributors say the line in 
rjarticular sections is not in the active demand as 
ly. Considerable new busines is being received just 
’ the producers of the blown and stemware lines, 
t2 decorators are also working steadily, with con- 
tale advance business on file. Jobbing interests at 
s.son of the year continue to be active in the distri- 
o1of soda fountain glassware, this including all items. 
ale drug and confectionery houses have been quite 
en placing futures, but a considerable amount of 
hsiness is for drop shipments. 


ome 
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A Century of Glass Making 
nhundred years in one industry is a long time. But 
i he record of a popular and prominent English glass 
ei regarding which the Pottery Gazette and Glass 
diReview has the following interesting account: 
Nie of our readers needs to be told that the glass 
is is one of the most ancient crafts of civilization, 
itaay surprise many that Lancashire can boast of a 
( glass makers with one hundred years of history 
mit. We refer to Molineaux, Webb & Co., Ltd., 
Xy-st., Ancoats, Manchester. 

hundred years ago a Thomas Webb—a name still 
ol in the British glass industry—built some glass fur- 
nidst green fields and trees at Ancoats. He made 
ellit table glassware, and the concern flourished. 
ily his son, Thomas George, joined him in the 
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may complain today of unnecessary restrictions, 
w are free, at least, from one of the troubles that 
at| the old glass makers. When the day’s work was 
xcise officers sealed the doors so that no work 
dle continued during the night in order to evade 
ta which was levied on glassware. In the morning 
S€s were broken by the excise men, and work com- 
cé again. 
n George Stephenson commenced to revolutionize 
St with his railways he found it difficult to keep the 
Sn the roads burning properly, and asked Mr. Webb 


if he could make glass bowls to fit around the lights. Mr. 
Webb replied in the affirmative, and for many years 
made all the glass protectors used for the railway lamps. 
Lenses were made for ships’ use, and this trade, coupled 
with the manufacture of domestic and fancy glassware, 
bought prosperity to the firm. 

“Fifty years ago there were 27 glass furnaces in Lan- 
cashire, and the industry flourished exceedingly, and some 
of the finest of the glassmaker’s art was produced in that 
county. But gradually a decline set in, and today the 
Lancashire glass industry has dwindled to a comparative 
few firms, amongst whom are Molineaux, Webb & Co., 
Ltd. The descendants of the men who worked for the 
founder of the industry still carry on the craft of their 
forefathers. The manager is the fourth John Skarratt 
of the firm.” 


Glass News of England 


The month just closed shows little change in the glass 
business in England. While there is something being 
done now, there is a general expectation that an improve- 
ment of more or less substantial character may be ex- 
pected as the industrial situation of the country becomes 
more settled. 

The orders placed now are for the most part small, and 
the goods are wanted quickly. High class glassware con- 
tinues to be most popular and some manufacturers are 
busy replenishing depleted stocks. “This branch of the 
trade is one of the brightest spots, for our artisans are 
unrivalled in this class of work, and foreign competition is 
not formidable, as it is in the cheaper grades.” Glass is 
more popular now than for many years past for table dec- 
oration, while for wedding presents and other gifts it is 
being purchased more largely than ever. 
are said to be fairly busy. Bottle makers are fairly well 
employed, and prospects are some brighter. There is a 
steady call for scientific glassware, but more could be 
made. The fuel situation is easier, but prices are still 10 
per cent above pre-war figures. 

About the same condition prevails in the North-East- 
ern District. The expected improvement has not yet been 
enjoyed, and there is a general longing for orders and 
many plants are working part time only. A somewhat 
better tone prevails in the pressed glass department. 
Manufacturing costs are still high and foreign competition 
still keen. “Things can not go on as they are—the indus- 
try will be wiped out unless we get some relief,” one of 
the manufacturers is quoted as saying. The bulb and 
tube branch is reported in a still more precarious situation. 


Glass cutters 


The Passing Worker for Hire 


The old worker for hire, who was contented with doing 
the job he was told to do, and no more, is, in the opinion 
of the Department of Manufacture of the Chamber of 
Commerce of the United States, rapidly disappearing. 
His place is being taken by the employee who takes the 
trouble to know what his job is all about, what part he 

(Continued on page 31) 


CHICAGO OFFICE 


312 THE CHICAGO MARKET 
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Windy City Looks for Better Sales 

OLLOWING the spurt in the china and glass busi- 

ness in Chicago two or three weeks ago, the quiet 

conditions have been resumed to some extent. The 
department stores have turned their attention from furni- 
ture, house furnishings, and china and glass, to ready-to- 
wear merchandise. The members of the local trade, how- 
ever, are optimistic with reference to the future and be- 
lieve that better sales will accompany the annual moving 
season the early part of May. 


Carson, Pirie & Scott have been featuring rose tinted 
glass luncheon sets in pressed early American design, to 
sell for $6.75. 


sherberts and goblets, and six plates to match. 


The set consists of 18 pieces; six each 


The Madison Furniture Co., 1224 West Madison street, 
was recently capitalized at $1,000 to manufacture and deal 
in furniture, furnishings, etc. The incorporators are 
Esther Buckner, Jacob Miller, and Charles Miller. 
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Ready for Shipment— 


Go To Stetson’s First 
For Volume in China 


SHOWROOM, 512 FURNITURE MART BUILDING, 
SUPERIOR 4100 


STETSON CHINA CO. 


1751 West 74th Street CHICAGO 
Phone Hemlock 1000 
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[_ Srna 


( 


Twenty 


By 


F. I. Simmers, better known as “Ruby”, presides) 
the Hall China Company, East Liverpool, O., was in| 
cago last week visiting department store buyers on 0) 
his regular selling trips. 


Helm and Soukoup, 17 North Wabash Ave., havi 
cently taken on a new line of Japanese glassware, ci 
and house furnishings from the American Import) 
San Francisco, Cal. 

Word has been received from O. C. Helm off 
Atlantic Import Co., who has been attending the Lé 
Fair, that he will return from Europe about April } 


Oliver Phillips, manager of the Nu-Account Sales 
returned to Chicago Monday from St. Louis whe; 
had been on business. 

Kelly & Reasner, 17 North Wabash Ave., have | 
over a new line, which is the Louie Glass Co., Wi 
\V. Va., consisting of some exceptionally fine blown & 
ware in crystal and colors. They are also displayini 


high quality and richly gold crested glasses of the lM 
City Cut Glass Co., Meridan, Conn. " 


D. C. Jenkins, president of the D. C. Jenkins Glast 
Kokomo, Ind., was a visitor in town last week. | 
“Dick” Sloan, of the Potomac Glass Co., Cumbeil 
Md., was in town for a few days last week, visitit 
company’s Chicago representative, Tinker Bros., 17 2 
Wabash Ave. 
“Mort” Tinker, of Tinker Bros., spent the greatefl 
tion of last week among the trade in Milwauke(a 
vicinity. 


| 
i 


The expected public participation in the ownershif 
management of Mandel Brothers, will be effected s) 
through the sale of 75,000 shares of corporation } 
The company, which comprises one of Chicago's If 
department stores, has long been a close corporatio! 
while the present offering is a minority interest — 


business, it marks a decided change in policy. 
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announced last week. Milwaukee, Wis., was th! 
selected in which to erect a three-story building” 
about 100,000 feet of floor space. 
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ClaleC 


EARL W. 


FOSTORIA GLASS CO. 
ticago Display, 806-7-8 Masonic 


Temple 
a Glassware, Harry G. Dalzel) 
Fssed and Blown 


Phone 


‘kings, Cuttings 
sme Central 3497 


a Iridescent. 9 North Wabash Ave 


VIESEBRING POTTERY CO. 
SEBRING, OHIO 
Cuas. L, SEBRING, President 


v L. GERALD, Chicago Representative 
666 Lake Shore Drive 
FURNITURE MART 


Pine: Superior 4100 Room 1008 


Room 930 


NEWTON AND 
ASSOCIATES 

IMPERIAL GLASS CO. 

ECONOMY GLASS CO. 


NATIONAL CHINA CO. 
OWEN CHINA CO. 


The Atlas-Globe China Co. 
NILES, OHIO 


E. J. Benyamin, 
PERMANENT DISPLAY ROOM 
AMERICAN FURNITURE MART 

666 Lake Shore Drive 
Phone Superior 4100 


A DIRECTORY OF 
THE PERMANENT 
DISPLAY ROOMS 


AGO 


IRA A. JONES CO. 
9 North Wabash Avenue 


Representing: 


Pope Gosser China Co. Seneca Glass Co. 
Susquehanna Cut Glass Co., Coshocton Glass 
Corp., Burke Studios, Vesta Studios, Heule 


Phone: Central 3236 Studios, Lamps and Shades. 


THE UNITED STATES 
GLASS CO. 
0 E. Randolph Street 
Walter B. Satire: Chicago Representative 


OUR CHICAGO DISPLAY ROOM CON. 
TAINS COMPLETE SAMPLE LINES 
DIRECT FROM CUR FACTORIES. 


Resident Agent 


The Making of Ancient Pottery 


| HE substance of ancient pottery was as variable 
as itis now. The earliest was coarse and gritty. 

The more refined seems to have been made of 
as -d or filtered clay, and to have been mixed with other 
bances akin to those now used. The colors of the very 
rl unpainted unglazed works are red, brown, buff and 
Jac—the latter certainly shows the introduction of man- 
ne. The red is often found with black color just 
ad) the surface—this is merely from the effect of firing 
asmothered or close oven. A very great amount of 
oht has been given by antiquarians as to the mode 
lo ‘ed by the ancients in ornamenting, incising, and 
azg pottery, but the want of knowledge in the practice 
t2 art has led them to make considerable errors in 
eijstatements. The practice employed by the moderns 
rs to us to have been perfectly understood by the 
hitse, Egyptians and Greeks. We are led to believe that 
rs have deemed the most original thought of mod- 
otters, namely, the compression of clay in a state of 
owder between dies to form buttons, beads, tesserae, 
iles, was well-known to the Egyptians, or nations 
g with them. We believe that the small articles in 
atsled clay used as charms, necklaces, and inlaying, 
er;made by the ancients of clay, compressed in dies and 
az| in dishes whose surfaces had been coated by a 
az and that the vapor of these glazed dishes deposited 
aze on the beads and charms; as we know now hap- 
nén the manufacture of French porcelain buttons. The 
S made porcelain buttons. Careful observation of 
jan and Greek remains show that plaster moulding 
le use of runners to make borders on the lathe were 
atirs fully understood. Also the slipping on of orna- 
I details to plain surfaces, which had been previously 
fes'd into plaster moulds. The old potters were artists 
or as well as form, and well acquainted with such 
mild stand the fire. Pliny’s discourse in his 35th 
bo! relative to the art of pottery astonishes the modern 
i and tells him how much he has yet to learn before 
is the ancients. The oldest examples of Chinese 


Se 


a) 
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pottery evince such an advanced knowledge of moulding, 
painting, glazing, and gliding, that we pause’ before we 
render to Egypt the honor of being the earliest artistic pot- 
ters, as is now frequently done by writers on pottery. 


It would be impossible in a few sentences to do the 
least justice to the potter’s branch of Greek art. All that 
appears to have been attempted before in pottery, and all, 
that has been executed by the moderns, falls short of the 
elegance of form and general excellence of Greek pottery 
as displayed in vases. There are numerous remains which 
show the Greeks fully comprehended the making of sun- 
dried and burnt bricks, incised and ornamented tiles as 
well as the Egyptians; also cornices, architraves, friezes, 
statues, bas-reliefs, and lamps. To these they add a charm 
of grace and softness surpassing all previous work. The 
material used by the Greeks in fabricating their best vases 
appears to be red clay, combined with silica, and finely- 
ground potsherds, with the addition, in some instances, 
of pumice and puzzolana. The colors used on the surface 
are black, blue, white, yellow, and sometimes, but not 
often, gilding appears. The glaze is extremely thin and 
transparent. The temperature at which the vases have 
been fired does not appear to have been equal to that ob- 
served in burning their architectural pottery which is very 
hard. The bulk of the vases have been thrown on a wheel 
and finely-turned and smothered on a lathe revolving table 
when the clay had become tough. Some have evidently 
been made from plaster moulds and generally the handles 
have been pressed in moulds. The outlines of the paint- 
ings have sometimes been sketched with a pointed tool on 
the unbaked work, and the outlines of figures appear fre- 
quently to have been painted by a master hand—the back- 
ground being filled in by an ordinary painter. There are 
indications on some of the best vases of this mode of 
working, The largest and most artistically finished Greek 
vases have been found at Athens, Corinth, Nola, Cuma, 
and Vulci. The paintings on them represent the Golden 
Age, Amours of the Gods, Theban and Trojan wars, 
Argonautic expedition, the Odyssey, domestic life—mar- 
riages, games, funeral ceremonies, etc. 
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W. H. Donner Elected to U. S. Glass 
Company Board 

The annual meeting of the United States Glass Com- 
pany was held at the general offices of the firm in Pitts- 
burgh recently. In the absence of President E. E. Slick, 
who is in the West Penn Hospital, Pittsburgh, where an 
operation was performed for a carbuncle on his neck. 
David Yost, vice president, presided. 
harmonious and the directors seemed, after the meeting, 
to be very well satisfied. 

The outstanding action taken at the meeting was the 
election of W. H. Donner as director. Mr. Donner is 
president of the Donner Steel Company and also a director 
of the Mellon National Bank of Pittsburgh. By the elec- 
tion of Mr. Donner as a director the United States Glass 
Company has on its board two of the outstanding figures 
of the steel industry in he and Mr. Slick. 

The terms of three of the directors expired. At the 
meeting Charles E. Willock was re-elected. Mr. Donner 
succeeds Ernst Nichol on the board and M. B. Goff. 

During the past year the United States Glass Company 
has undergone many changes, all apparently in the right 
direction. Various improvements and repairs have been 
made to plants, modern equipment introduced and splen- 
did progress made, especially in the production end. A 
reflection of this is shown in that the plants operating at 
the same capacity in 1926, as in 1924, or just prior to Mr. 
Slick’s connection with the company, showed a profit of 
approximately $92,000, while in 1924 there was an operat- 
ing deficit of nearly $23,000. 


The meeting was 


Keeping in Touch 
3eing interviewed by newspaper men is an old story 
The Wizard of Menlo Park, as he 
has long been called, is thoroughly at home in the hands 
of the men of “the fourth estate,” in spite of his great and 
serious handicap of deafness. But the other day Mr. Edi- 
son had a new experience in being interviewed. He was 
taken in hand by a writer for one of the prominent trade 


for Thomas Edison. 


publications. 

The interview brought out a number of vastly interest- 
ing facts about the electrical genius, but perhaps none of 
them more remarkable than his admission that he regu- 
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larly reads not one or two or three trade publications 
fifty-two. 

Almost anybody will readily admit that Mr, Edis) 
fairly busy. Yet, with all his concentration and with a} 
ability to focus upon the knotty problems which con} 
in his famous laboratory, he has the incentive ancih 
desire to read more than a half hundred trade puly 
tions, many of which must be outside his immediate 9 
of electricity in their interests. 

Time was when many trade papers were looked 4 
as being “for the good of the industry” both as re(ed 
advertising and editorially. Subscriptions and advertiy 
were given merely because it was felt that this, that off 
other industry “needed a voice” or a regularly prt 
page. But that is far from the case today. The avig 
trade publication today does not desire to accept advi 
ing copy which is not aimed to produce tangible bus’ 
And the business man who cannot find many time}j 
subscription payment tucked away within the pages off 
trade papers to which he subscribes probably has only im 
self to blame. | 

There is an increasing tendency for the business jap 
particularly the retailer, of one line to subscribe ta 
regularly read representative publications of othelit 
dustries as well as those of his own, and to find in fe 
much freshness of viewpoint and interest applical! t 
his own work and business. After all, the busine 6 
selling, and particularly of retailing, deals with stan 1 
ized human emotions and psychology, whether it is 1 
ware or gravestones that are being offered and sold 
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Healthy, Wealthy and Wise 


Men die because of some fault or faults in the orgiim 
tion or management of their bodies. Businesses d/ 
fail, for the same reason. 

One of the best ways to be sure of dying sooner hl 
you need to is to be an optimist whose optimism is 5 
wholly on sentiment and not at all on knowledge. 

Your kidneys may be showing albumen or sugar, Ir 
not investigate to find out. Be an optimist! 

An epidemic of flu or smallpox is on the way. | 
very bad in certain sections of the country. Forget ,® 


(Continued on page 31) 
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Chinese Importers of 


Gold Medallion Dinnerware 
Also 


Blue and White Canton China, Nankin and 
Chop Suey China, Tea Sets, Porcelains, Etc. 


We import direct 
and have a complete 
stock of the famous 
gold medallion and 
Blue and _ White 
Canton. 


ee 31, 1927 CROCKERY AND GLASS JOURNAL Twenty-three 


TUTTLE LUPE LULL 


TUTTLE ULL 


VITRIFIED HOTEL WARE 
WHITE AND DECORATED 
ROUND EDGE AND THICK 


f or use Liv 


RESTURANTS 
RAILROADS 
STEAMSHIPS 
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Write for Price List 


HOSPITALS 
12 KOMM Es ee 
2 SACS fe Pie ia te 
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Gold Medallion Dinnerware 


87 FIFTH AVENUE NEW YORK 


Between 16th and 17th Sts. Telephone: Stuyvesant 3136-7-8 
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eC. ic Dicti i 
| eramic Lfictionary 
Copyrighted Extremely 
{ pleasing 
By C. M. Franzheim eorine 
eye, yet 
with a 
subtle 
A practical, concise treatise of beauty of 
Ceramic words, terms, uses and intricate 
practices for the daily use of the design 
factory man, superintendent, sales- % Gy 
: this varied 
man and retailer. : 
yoy A line of 
n ucation or anyone con- ve 
nected with the trade. Moorish 
pottery 
Price $2.00 Per Copy Can be had has the 
Convenient Pocket Size. le in greens decided 
or blues charm of 
on sand or blended 
dark green mysticism 
| : backgrounds. and romance. 
| e t) 
Demarest Publications, in. 
| Publishers 
| G. H. Barrel & 88 Broad St. 
i East 17th St. New York Company Boston, Mass. 
— 
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What's Im A Name ? 


Shakespeare once wrote an im- 
mortal line “that a rose by any 
other name would smell as 
sweet.” 


Perhaps a rose labelled “an 
onion” would smell just as sweet if 
called by its right name—we can 
not say. 


But we do say without hesitancy 
that the fact that the CROCKERY 
AND GLASS JOURNAL is fifty-two 
years old and the best known pub- 
lication in the trade makes its 
name important and the journal 
itself a valuable advertising me- 
dium for the crockery and glass 
manufacturer. Certainly there is 
much in a name after all. 


A post card request 
will bring our rates 


Crockery and Glass Journal 
45 East 17th Street = New York 


| 
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TT WEARS IN SERVICE 


THE ECONOMY me. LEAD GLASS 
(Pat. 


| O not mistake this Tumbler for the ordi- 
D nary “blown tumbler.” Economy Tum- 
blers are designed and produced to stand up in 
service. Heavier in wall and bottom and made 


from Lead Glass. 


Our name on all Economy Tumblers. 


ECONOMY GLASS CO. 
Morgantown, W. Va. 


enike a guaranteed quality in 
body and glaze and dignified by ex- 
clusive, artistic and refined decorations, 


constitute in part the superior values char- 
acteristic of our new Bona-Dea Shape in 
Ivory, as well as our original Colonial 
and Idedl Shapes in pure white. 

We ship our customers what they buy. 


THE ATLAS-GLOBE CHINA COMPANY 
10 


COPYRIGHT any PAT APPLIED FOR 


If You’re Interested 
in Lamps— 


You will want to read the 
Buyers Lamp Directory 
Published every other month 


Full of information on merchandising of lamps 
and shades—carrying a complete directory of 
manufacturers—what they make—where to find 
them, the Buyers Lamp Directory, with its new 
Dress and increased circulation gives the trade 
an unusually large volume of buying power. 


Write for Rates 


Buyers Lamp Directory 


Demarest Publications, Inc., 


Publishers 
New York 


45 East 17th Street 


JatisFied customers keep us bus yy” 


CROOKSVILLE 


DINNERWARE y 


A unique floral 
border arrange- 
ment in a clever blend- 
ing of yellow, dark 
and light blue, green, pink 
and black with edge line, 
traced knob and handles in 
brownish red. Shown on the 
pcepular Columbia Shape. 


REPRESENTATIVES 
NEW YORK EASTERN OHIO & MICHIGAN 
John L. Pasmantier & Sons Vv. _D. Kinnan J. E. Boring 
5 West 20th St. Zanesville, O. Crooksville, 0. 
PACIFIC COAST CHICAGO OFFICE 
Harry O. Davis Gordon A. Weese 
728 S. Manhattan PI. Room 348 Morrison Hotel 
Los Angeles 
CENTRAL WEST 
George Sedeimeier J. L. Weaver H. L. Anderson 
914 N. East St. Roseville, O. Box 373 


Bloomington, III. Coffeyville, Kansas 


The Crooksville China Co. 


CROOKSVILLE, OHIO 


Twenty-six 


base, a sample of which has only recently been received. 
It is known at their number Forty and is made in colors of 
green, amber and rose, as well as crystal. The mount 
stands about a foot high and has a round base four inches 
in diameter. This meets a stem which is carried up ap- 
proximately five inches. 


New Open Stock Patterns Added by Rosenthal 


The Rosenthal China Corp., 149 Fifth Ave., announce 
that four new patterns in ivory have been added to their 
open stock family. Samples of these have recently been re- 
ceived. 
among them is one 
featuring a 
fancy rim border in a 


Conspicuous 
narrow 


color scheme of apple 
green, yellow and 
black in conjunction 
with which a floral 
spray has been used 
for the rim and cen- 
ter. Another splendid 
treatment is their Ri- 
viera. This is a very 
modern type of deco- 
ration and employs a clever arrangement of a bird, flower 


This well arranged table appeared in the window of a New York Store. 


the proper glassware as well as dinnerware adds to the attractiveness of a good dinner. 
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and tree idea. A panel full rim border in a delicate! 
French gray and gold edge line complete the treatment, 
Colors of red, blue, 
yellow, scarlet, pink 
and green blend per- 
fectly in the scheme 
giving a beautiful ef- 
fect. This treatment 
is featured on the 
Corona shape. Their 
Parsifal decoration, 
also on the Conora 
shape, is another 


beauty. Here a double 


border design ha s 
beein used, the outside 
one ‘being over a half inch in width and employing a very 
fanciful panel idea, while the inner border is an eighth 
The excellent 
colors of brown, pink, yellow, blue and green serve to 


inch wide and of a weaved chain effect. 


greatly enhance its charm. In service plates the Rosenthal 
firm have received fifteen brand new decorations. Gorge- 
out hand-painted flower centers predominate on_ these 
while the range of colors feature such delightful hues as 
maroon, coral red, apple green, many different shades of 


blue, in fact, any shade desired is to be had. 
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There is no denying that 
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Of Course There’s Luck 


, Napoleon was a flat failure at everything until the 
rench revolution gave him his opportunity—or luck. 
: ut later, when someone said that the Emperor owed 
- \uch to circumstances, he answered scornfully, Circum- 
‘ances! I make circumstances!’ During all his career, 
_ bwever, this favorite of fortune believed in his “star,” 
_ hd even identified a sky-twinkler as his. 


Now and then there is a winner who acknowledges the 
het that all of them secretly bow to. The late John G. 
 thedd went to work for Marshall Field as a salesman- 
' jockman at $10 a week in 1872 and died in 1926 chairman 

f the board of the famous Chicago store. 
_ rviewer shortly before his death: 


He told an in- 


“Many men do not believe in luck, but I do. It is very 
Of course, 
_ ‘ck will do him no good unless he recognizes his oppor- 
_ ‘nity and has Beds himself ready to make the most of it 


hen it comes.’ 


~ ‘ten that luck gives a man his opportunity. 


‘With the latter part of his remark nobody can take 
sue. All men have streaks of luck, even those who end 
» failures, but only the right ones grab “the skirts of 
\ppy chance” and swing along to fortune. 
at outside events open doors to the aspiring is to gain- 
“The battle is not 
. nor yet riches to men of under- 


But to deny 


—— 


/ - . : 
_ y that wise passage in Ecclesiastes : 
_ ways to the strong . . 


standing, nor yet favor to men of skill; but time and 
chance happenth to all.”—The Eaglet. 


Weather Holds Up Spring Activities 


The opening up of spring activities has moved at a 
slightly slower pace this week, owing to the influences of 
a return to wintry weather; snows, rains or high streams 
in some areas and wet soil or bad roads in others, says 
Bradstreet’s. As for some time past, relatively most ac- 
tivity has been in constructive lines, notably in steel, auto- 
mobile and tire manufacturing, and where weather per- 
mitted, in building. On the whole, however, the trend has 
been in a forward direction, with dry goods, millinery, 
shoes and building materials bought in rather larger vol- 
ume than earlier in the month. In markets where the 
progress made has been hardly up to expectations, the 
relatively late date of Easter has continued to be assigned 
as one reason. In parts of the west, too, the downward 
trend of grain prices, which have dropped to the lowest 
levels of the season, has tended to restrict country buying 
and mail-order business in the spring-wheat and corn 
belts. This price weakness, while ostensibly based on 
large stocks of some grains, obtains added force from re- 
ports that areas nearly equal to, or in excess of, a year 
ago are to be planted, aided also by the advices that plen- 
teous moisture favors a good start for most crops. 


PATTERNS 


Representatives 


D. King Irwin, 200 
Fifth Ave., New 
York City 
F. A. Miner, 116 W. 
High Terrace, Roch- 
ester, N. Y. 
En E. ee: 21 
March Ave, W. Rox- 
bury, Mass. 
Earl W. Newton & 
Associates, 9 N. 
Wabash Ave., Chi- 
cago. 
Western Glass Prod- 
ucts Co., 149 New 
Montgomery St., San 
eames, Cal.; L. 
Smith Bidg.. 
fete Wash.), & 
1216 4th Ave., (Los 
Angeles, Cal.). 


‘Pottery and Porcelain’’ 
By Frederick Litchfield 


AUTHOR OF 


“Marks and Monograms on Pottery and Porcelain” 
“Tllustrated History of Furniture” 
and others 


This is a book that every domestic potter should 
have. The illustrations alone would well repay 
them for the outlay. 


It contains a list of over 300 Ceramic Factories, 
with short historical accounts clear and concise, 
descriptions of peculiarities of parts, glaze and 
colorings. 

For a collection the book is invaluable as it will 
save an amateur from many pit falls. 

The chapter on “Values and Prices” has been 
rewritten and brought up to date and there is a 
new index arranged on a novel plan so that marks 
can be readily identified. 


Price $9.00 


The Crockery & Glass Journal 
47 East 17th Street 
New York, N. Y. 
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New York Imports 


March 23rd 


S. S. La Savoie, from Havre, France 
Stern Bros., 3 casks chinaware 
Bernardaud, L., & Co., 11 casks chinaware 
Haviland-Abbott Co., 31 casks chinaware 
Borgfeldt, G., & Co., 7 casks chinaware 
Gunthel & Cruveilher, 6 casks chinaware 
Schwartz, A., Corp., 2 cases glassware 
Downing, T. D., & Co., 16 cases glassware 
Haviland, T., 53 packages porcelain 
Guerin Pouyat Elite, Ltd., 3 casks glassware 
Henjes, F., Jn, aD 15 cases glassware 
Amer. Shpg. Co., 5 packages earthenware 
Collins, J. 1 case glassware 
iby ded, dk ae of America, 34 cases glassware 


S. S. Bengal Maru, from Shanghai, China 


Morimura Bros., Inc., 22 cases porcelain ware 

Mogi, Momonoi & Co., 2 cases porcelain ware, 9 cases earthen- 
ware 

Order, 1 case toys, 2 cases earthenware 


S. S. City of St. Joseph, from Genoa, Italy 
National City Bank, 15 casks earthenware 
Sheldon, G. W., & Co., 18 cases marble works and earthenware 


From Leghorn, Italy 
Strauss, N., & Sons, 22 packages earthenware 
Granata, G., & Co., 27 packages earthenware 
Cox & Fahner, 13 packages earthenware, ete. 
Cleveland Trust Co., 35 cases earthenware 
Order, 8 casks majolicas 


S. S. London Commerce, from London, England 
Brown, J. S., 1 case earthenware 


S. S. George Washington, from Bremen, Germany 


Odenwald Co., 4 cases earthenware 

Chatham & Phenix Nat'l Bank, 44 cases earthenware 

Levy Bros. China Co., 8 cases crockery 

Downing, R. F., & Co., 2 cases crockery 

Foster, W. A., & Co., 1 case crockery 

Corbett, M. J., & Co., 6 cases hollow glass, 5 cases earthenware 

Hirsch, G., & Sons, 33 cases glassware 

State Fwde. & Shpg. Co., 8 cases earthenware, 1 case earthen- 
ware 

Foster, W. A., & Co., 33 cases crockery 

Rosenberg, A., 1 case hollow glass 

Steinhardt & Bro., 1 case toys 

W. Iron & Fixture Co., 1 case earthenware 

Schall & Co., 11 cases toys 

Smith, F. D., Co., 3 cases earthenware 

Marg, Steiff & Co., 6 cases toys 

Consmiller, L. A., 12 cases decalcomanias 

Rosenthal China Corp., 2 cases crockery, 35 cases crockery 

Sellers, C. W., 16 cases decalcomanias 

Stern & Stern, 2 cases crockery 

Heinrich & Winterling, 25 cases crockery 

Field, B. H., & Co., 9 cases crockery 

Barth, L., & Co., 2 cases crockery 

Pomerance, S. H., & Co., 18 cases hollow glass 

Syllivans, W. C., & Co., 42 packages china 

Borgfeldt, G., & Co., 1 case crockery 

Wolf, L., Co., 38 cases toys, etc. 

Phoenix Shpg. Co., 8 cases crockery, glassware, etc. 

Tyson, D. B., 10 cases chinaware, etc. 

Borgfeld, G., & Co., 41 cases toys, crockery, etc. 

Downing, R. F., & Co., 1 case crockery 

Order, 18 cases crockery 


S. S. Oklahoma, from Havre, France 
Henjes, F., Jr., Co., 8 cases glassware 


S. S. Duilio, from Genoa, Italy 
Andrews, D. C.. & Co., 21 cases glassware, etc. 
Gants, M. A., Co., 3 cases earthenware 
Dayton Co., 4 cases earthenware, marble, etc. 
Friedlander & Co., 3 barrels earthenware 


March 24th 


S. S. Singapore Maru, from Hamburg, Germany 


Downing, R. F., & Co., 3 cases glassware 
Borgfeldt, G.. & Co., 4 cases glassware 
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Butler Bros., 54 crates crockery 

Globe Shpg. Co., 2 cases earthenware 

Bloch, J. L., & Co., 109 packages crockery, etc. 
Chatham & Phenix Nat'l Bank, 34 cases crockery 


S. S. Hamburg, from Spy Germany 


Khouri, A. N., & Bro., 2 cases earthenware 

Swipes Wee ale, '& (Cooly. 30° cases earthenware 

Ross, G., Co., 1 case earthenware 

Bing, F., & Co., 2 cases hollow glass 

Ovington Bros. Co., 2 cases earthenware 

Sullivan, W. C., & Co., 16 cases crockery, ete. 

Specialty Trading Co., 3 cases earthenware, 2 cases toys — 

Page-Madden Co., 15 cases earthenware e 

Tomby, B., & Co., 3 cases crockery 

Koscherak Bros., 13 cases crockery 

Borgfeldt, G., & Co., 18 cases crockery, etc. 

Noe, W. R., & Sons 101 cases earthenware, etc. 

Commonwealth Bank 10 casks crockery, 20 cases crockery 

Weiss Fwdg. Co., 14 cases crockery, etc. 

Downing, R. F., & Co., 16 cases toys, glassware, etc. 

United Dresden Porcelain Corp., 32 cases crockery 

Downing, T. D., & Co., 6 cases toys, ete. 

Guthman, Salomon & Co., 3 cases crockery, 5 cases glassware 

Stern Bros., 24 cases earthenware, hollow glass, etc. 

Fleischlacher Lamp Corp., 89 cases lamps 

Straus, N., & Sons, 34 cases earthenware, etc. 

American Kreuger & Toll Co., 1 case porcelain 

Bloomingdale Bros., 2 cases crockery 

Schoemann & Meyer, 7 cases chinaware 

Kramer & Lange, 3 cases earthenware 

Schenkers, Inc., 132 cases glassware, crockery, etc. 

Reimer, F. C., Co., 11 cases earthenware, 3 cases crockery,| 
cases hollow glass 

Sheldon, G. W., & Co., 27 cases glassware, etc. 

N. Y. Mdse Co., 120 cases crockery, etc. 

Phoenix Shpg. Co., 126 cases toys, crockery, etc. 

Order, 6 cases hollow glass. 


March 25th 
S. S. Letitia, from Glasgow, Scotland 


Currie, M., 2 cases clocks and china 
Gunthel & Cruveilher, 7 cases earthenware 
Sans, A. B., & Son Co., 1 crate earthenware 


S. S. Noordam, from Rotterdam, Holland 


Hudson Fwdg. & Shpg. Co., 6 cases crockery 
Graham & Zenger, 72 cases glassware 

Khouri, A. N., & Bros., 6 cases majolicas 

Lazarus & Rosenfeld, 36 cases crockery 

Borgfeldt, G., & Co., 39 cases toys, earthenware, ete. 
Lazarus & Rosenfeld, 12 crates crockery 


S. S. Berlin, from Bremen, Germany 


Hutter, K., Inc., 30 cases crockery 

Borgfeldt, G., & Co., 108 cases crockery, etc. 

Guthman, Salomon & Co., 6 cases crockery 

Downing, R. F., & Co., 2 cases hollow glass 

Corbett, M. J., & Co., 2 cases earthenware 

Wrought Iron & Art Glass Fixt. Co., 3 cases earthenware 
Foster, W. A., & Co., 81 cases crockery, etc. 

Stone, C. D., & Co., 1 case crockery 

Hofman, E., & Co., 2 cases hollow glass 


March 26th 
S. S. Olympic, from Southampton, England (Additional) 


Davies, Turner & Co., 6 cases earthenware, etc. ” 
Haviland, dhg uve (Gey 76 cases porcelain } 
Guerin Pouyate Elite, Ltd., 12 cases porcelain : 
Straus, N., & Sons, 9 casks porcelain 

Macy, R. H., & Co., 5 casks porcelain 

Koons, Wilson & Co., 3 casks porcelain ‘a 
Wanamaker, J., 3 casks porcelain 4 


S. S. Ansonia, from Southampton, England 


Dunhill, A., 1 case earthenware, etc. 


S. S. Republic, from Bremen, Germany 
Sheldon, G. W., & Co., 3 cases earthenware 


S. S. United States, from Copenhagen, Denmark 
Ovington & Co., 1 case pottery 
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Twenty-nine 


March 28th 


. Celtic, from Liverpool, England 


jckinson, E. B., Inc., 12 packages earthenware 

ote, E., 16 crates ear thenware, 5 casks china and earthenware 
addock "& Mil ler, 56 crates earthenware, 5 casks china 

pwning, T. D., & Co., 2 cases earthenware, ete. 

ner. Exp. Co., 1 crate earthenware 

llers, C. W., 15 casks earthenware and china 

avidson, Is Inc, 19 packages earthenware and china 

yrnes, W. J., & Co., 2 packages earthenware 

luis, Collamore & oe 7 casks glassware, 4+ casks earthenware 
bet & Dose, 4 casks earthenware 

{ rauss, N., & Co., 3 crates earthenware 

wlands Marsellus & Co., 6 crates earthenware 

pie P. N., Inc., 2 crates earthenware 

ummer, V. H,, & Co., 6 packages earthenw are 

-ndeville, ue ye, & Go; ‘1 crates earthenware, 3 hogsheads china 
bwning's Foreign Express, 1 case earthenware 
} 


rbett, M. J., & Co., 1 crate earthenware 
ttle, G. F., & Gooul cask earthenware 

rth, L. & ion 5 crates earthenware 

“rama Pacific Line, 17 packages earthenware 


., Bankdale, from Marseilles, France 


dner. Exp. Co., 1 case pottery 
adson Fwdg. & Shpg. Co., 1 case table vases, etc. 


March 29th 


, MacKeesport, from Havre, France 


(aham & Zenger, 28 casks earthenware 
wndegrift, F. B., & Co., 3 cases glassware 
]mberger, L., & Co., 15 cases china, etc. 
lhn S., Sons, 1 case chinaware 

| 


.. Gaasterdyk, from Rotterdam, Holland 


litional City Bank, 26 cases crockery 

jidrews, D. C., & Co., 15 cases earthenware, 2 cases majolica 
lithan Straus & Sons, 5 cases crockery 

loenix Shpg. Co., 105 cases crockery, hollow glass, etc. 


i Chicago City, from Bristol, England 
{lomon, L. A., & Bros., 160 cases china, 75 casks crockery 
| 

.. Samland, from Antwerp, Belgium 
Indeville, A. J., & Co., 49 casks glassware 
linrich & Winterling, "23 cases crockery 

Itler Bros., 6 cases toys, 42 cases glassware 
pee: L., & Son, 9-cases toys 

rd & Margolies, 1 case toys 

etz, O., 34 cases crockery 

lod, B. H., & Co., 15 cases crockery 

eee Malgood & Co., 2 cases crockery 

iyper, P.-C., & Co., 2 cases crockery 

daer. Shpg. Co., 44 cases earthenware 

tchell, Bissel Co., 8 cases crockery 

stin Tharaud, Inc., 17 cases crockery 

nama Pacific Line, 18 cases toys, crockery, etc. 


_ Vincent, from Havre, France 
Thner, Gehrig & Co., 1 crate pottery 


. Alaunia, from Liverpool, England 
Iwning, T. D., & Co., 2 crates earthenware 
Itler Bros., 8 crates earthenware 
Jakin & Ridgway, 27 packages china and glassware 
ice F. C.,, 16 packages earthenware 
cairn, W. S) Corp., 31 packages earthenware and china 


. President Harrison, from Shanghai, China 


I Sing Yuen & Co., 10 cases chinaware 
Iss, G., Co., 1 case chinaware 


Ln} 


a Marseilles, France 
fier. Exp. Co., 1 case crockery, 1 barrel pottery 


. President Harding, from Bremerhaven, Germany 


ees, D. C., & Co., 7 cases hollow glass 
hner & Gehrig Cos 25 cases crockery 
lers, C. W., 2 cases decalcomanias: 
senthal China Corp., 1 case crockery 
inrich & Winterling, 5 cases crockery 
ek P. C, & Co., 4 cases glassware 
Shpg. Co., 28 cases toys, earthenware, etc. 
“efeld G., & ig 25 cases crockery, toys, etc. 
ler. Exp. Co. 24 cases hollow glass 
tefeldt, G., & Co., 78 cases toys, crockery, etc. 


Statement of Ownership 


Statement for April 1, 1927, of the ownership, management, 
etc., of the Crockery AND GLAss JouRNAL, published weekly at 
New York, N. Y., as required by the Act of August 24, 1912. 
State of New York, 


County of New York, 


Before me, a Notary Public, in and for the State and County 
aforesaid, personally appeared F. Calvin Demarest, who, having 
been duly sworn according to law, deposes and says that he is 
the business manager of the CrocKERyY AND GLAss JOURNAL, and 
that the following is, to the best of his knowledge and belief, a 
true statement of the ownership, management, etc., of the afore- 
said publication for the date shown in the above caption required 
by the Act of August 24, 1912, embodied in Section 411, Postal 
Laws and Regulations to wit: 


1. That the names and addresses of the publisher, editor, 
managing editor and business managers are: 


Publisher, Demarest Publications, Inc., 45 East 17th St., N. Y. 
City; editor, Norton B. Jackson, 45 East 17th St., N. Y. City; 
managing editor, Norton B. Jackson, 45 East 17th St., N. Y. City; 
business manager, F. Calvin Demarest, 45 East 17th St. N. Y. 
City. 


2. Owners, Demarest Publications, Inc., 45 East 17th St., N. Y. 
City; F. Calvin Demarest, 45 East 17th St., N. Y. City; J. Cleve- 
land Demarest, 543 Madison Ave., N. Y. City; Clarence Kimball, 
475 Fifth Avenue, N. Y. City. 


3. Known bondholders, mortgagees, and other security holders 
owning or holding one per cent or more of total amount of bonds, 
mortgages, or other securities, none. 


4. That the two paragraphs next above giving the names of 
the owners, stockholders and security holders, if any, contain not 
only the list of stockholders and security holders as they appear 
upon the books of the company, but also in cases where the stock 
holder or security holder appears upon the books of the company 
as trustees or in any other fiduciary relation, the name of the per- 
son or corporation for whom such trustee is acting is given; 
also that the said two paragraphs contain statements embracing 
afhant’s full knowledge and belief as to the circumstances and 
conditions under which stockholders and security holders who 
do not appear upon the books of the company as trustees hold 
stock and securities in a capacity other than that of a bona fide 
owner; and this affiant has no reason to believe that any other 
person, association or corporation has any interest, direct or in- 
direct in the said stock, bonds, or other securities than as so 
stated by him. aeehen 
F. Carvin DEMAREST, 


Business Manager. 


Sworn to and subscribed before me this 26th day of March, 
1927, 
Harry R.. UpricHt, 
New Com Clerks Now 25: 
N. Y. Co. Reg. No. 7020. 


(My commission expires March 30, 1927.) 


(Seal. ) 


How to Choose Colors for Ceramic Products 


A very interesting and useful color harmony chart 
is now being distributed by the Roessler & Hasslacher 
Chemical Co. of New York. This chart has been pre- 
pared especially for the ceramic industries, and should 
prove a very valuable asset to any manufacturer in 
whose products, color is or may be involved. 

This color chart of convenient size, tells what colors 
to use and how to use them. It describes color terms, 
color schemes, decorating suggestions, harmony in 
color, in clear interesting manner. 
wheel of colors, over 1,000 combinations of color are 
given. Separate charts covering Overglaze and Under- 
glaze Colors for Pottery, Tile 
Glass Colors for the Glass Industry, Enamel Oxides 
for the Enameling Industry, have been printed and 
are available to those requesting same. 


By means of a disk 


and Clay Industries, 
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Rates: 40 cents per line for first insertion; 20 cents per line 
tor following insertions. Seven words per line. Minimum 
initial charge $2, payable in advance. 


SALESMAN WANTED TO CARRY SIDE LINE 


ANTED-—Salesman to carry side line of high grade deco- 
rated perfume bottles, candle sticks, vanity sets, candy 
boxes, sugars and creamers at reasonable prices on commission 
basis. Address’ Box 618, care of CROCKERY AND GLAss JOURNAL. 


EXCELLENT MAN FOR IMPORTER OR 
EXPORTER 


OUNG MAN, efficient, experienced office worker and typist, 

desires position with importer or exporter. Speaks French, 
Spanish and English fluently. Willing to start at low salary to 
demonstrate ability. References. Address Box 622, c/o CROCKERY 
AND GLASs JOURNAL. 


Buyers in New York 


Marcu 24, 1927 
C. C. Sickenberger, lamps, basement, J. L. Hudson Co., Detroit, 
Mich., 1440 Broadway (Assoc. Mdsg. Corp.). 
W. A. Ricker, housefurnisings, L. S. Donaldson Co., Minneapo- 
lis, Minn., 240 Madison Ave. (Syndicate Trading Co.). 
J. H. Martin, housefurnishings, Luckey, Platt & Co., Poughkeep- 
sie, N. Y., 1150 Broadway (F. Lilienthal & Co.). 
Marcu 25, 1927 
S. Cizek, housefurnishings, china, Jackson, Mich., 220 Fifth Ave. 
(F. Atkins), Imperial. 
Marcu 28, 1927 
A. J. Blankenship, toys, W. A. Green Co., Dallas, Texas, 333 
Seventh Ave. (J. M. Biggins, Inc.). 
A. H. Baum, housefurnishings, toys, dolls, M. Goldenberg, Wasi- 
ington, D. C., Pennsylvania. 
Marcu 29, 1927 
C. C. Millington, toys, Sanger Bros., Dallas, Texas, 455 Seventh 
Ave. (Mdse. & Research Bureau). 
L. Tholen, lamps, Wolf & Dessauer, Fort Wayne, Ind., 128 W. 
3lst St. (Kirby, Block & Fischer). 
Miss M. B. Matson, art goods, gifts, Bullocks, Los Angeles, 
Calif., 1440 Broadway (Assoc. Mdsg. Corp.). 
A. J. Papke, glassware, china, Ed Schuster & Co., Milwaukee, 
Wisc., 330 Fifth Avenue. 
Mrs. A. E. Swager, art goods, china, novelties, Geo. L. Fordyce 
Co., Youngstown, Ohio, 315 Fourth Ave. (D. G. Alliance). 
Marcu 30, 1927 
E, Carlson, housefurnishings, R. H. White Co., Boston, Mass., 
432 Fourth Ave. 
Miss M. Koch, gift novelties, Kaufmann & Baer Co., Pittsburgh, 
Pa., 116 West 32nd St. 
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Ceri Ghince/, 


The laundry ticket above is supposed to be the old Chin- 


ese proverb, “One picture is worth ten thousand words.” 
We won’t swear to it, but whether or no, it’s often true. 
A good photograph or illustration is the next best thing 
to putting your ware in the prospect’s hands;—it speaks 
for itself. Yes, to paraphrase the proverb, a good picture 
saves lots of gab. 


Photo-Engraving, Illustrating, Photography, Advertising 


ROBERT RAWSTHORNE COMPANY 


HEEREN BUILDING + EIGHTH & PENN « PITTSBURGH, PA 


| PETER POTTER | 


Peter Potter says: While both china ’n glazzware mar 
facteres ere complainin bout th’ general run o’ bizness | 
general publik continues to buy in th’ department stor) 
Which reminds me that where they’s smoke they’s fire | 
where they’s buyin in th’ retail bizness sooner er latter the} 
bound to be buyin in th’ wholesale. 


Knowing What the Public Wants 

The big part of a merchant’s job is knowing what t) 
public wants, but he should be able to ascertain whi- 
the public ceases to want it. Certain lines of goods ha! 
a vogue and as surely lose their appeal and the merche 
who does not keep a watchful eye on the demand al 
inquiries for goods will sooner or later be caught wi 
stocks that he cannot get rid of. These are the real los 
in doing business. When the sales on any item show 
continued falling off in spite of efforts to move it, ke) 
the stocks of that item at a minimum; but on the ot!’ 
hand, when sales or demands show a steady increa, 
stock to fit that demand. Don’t lose sales by being c_ 
of goods. Lost sales mean lost customers in a remarkal’— 
short time. : 


“ 


~ COMPLETE “LINES THAT SELL”) 


Manufactured by the : 
' 


BRUSH POTTERY C0.) 


ZANESVILLE, OHIO 
PROMPT DELIVERIES | 


By Our Trucks from Our 


NEW YORK WAREHOUSE 
5 W. 20TH ST. 


JOHN L. PASMANTIER & SONS 
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Thirty-one 


How Young Are You? 

(Continued from page 13) 
alnge of events, the unfailing child-like appetite for 
anext, and the joy for the game of life. 
Yiare as young as your faith, as old as your doubt; as 
ui’ as your self-confidence, as old as your fear; as 
| ul as your hope, as old as your despair.—Anonymous. 


. Unscientific Taxation 

(Continued from page 18) 

ilsiurt only a part of the people part of the time. But 
jorsighted and woolly-witted taxation is a scourge that 
rey upon all the people all the time.’ 


ScIENTIFIC TAxES NEEDED 


*“Crtainly these are important words, and by no vision- 
ty ealing in impractical idealism. Roger Babson is a 
asi‘ss analyst whose counsel is sought by many large 
tte rises in economic and commercial matters. 

“nd again, we have the head of the Department of 
ovmics of Yale University, Professor Irving Fisher : 
*remising,’ says Professor Fisher of Yale, ‘that so 
pctant a change should not be made abruptly, I favor 
ie dual reduction, so far as possible, of the tax burden 
. hiaty and labor and taking instead the economic rent 
th bare land.’ 

“Cir prosperity has been great since the war because 
lve preserved our purchasing power in direct high 
gi. We have reached the peak for the time; but we 
eiot, as business men and from motives of mere 
f- terest, ignore the factors that are draining our pur- 
sg power annually and that will inevitably destroy us 


oth unscientific taxation, unless we face the problem 


Dp 


and solve it with the intelligent application of scientific 
taxation.” 


The Passing Worker 

(Continued from page 19) 
plays in his industry and what the problems of that in- 
dustry are. 

“There is no doubt,” says the Department, ‘that the bet- 
ter employer-employee relations existing in industry today 
are due not alone to good wages, but also to enlightened 
study and attention being given to the human element. 
What about tomorrow? Is it a responsibility which we 
can afford to dodge?” 


Healthy, Wealthy and Wise 
(Continued from page 22) 
better do not let anyone tell you about it. 
Expose yourself! Go where the epidemic is worst. Be 
an optimist! Do not build up additional physical resis- 
tance. Refuse to read or heed all information of anything 
bad or of any depressing or threatening conditions. 
This attitude, or this philosophy, if it may be called a 
philosophy, is cutting off many years of life for men. 
1920 and 1921 taught business men that they must not 
be so foolish about business. 


Be an optimist! 


But still there are many 
that need to learn that unintelligent optimism is dangerous, 
and intelligent pessimism a mark of wisdom.—The Buzz. 


Magnin Earns $3.08 
The Magnin chain of department stores, San Fran- 
cisco, has reported net earnings equal to $3.08 per share, 
and an increase in assets, according to the books, of 


about $1,000,000. 


What is a home without lamps? Note the air of cheeriness lent to this room by the two lamps of 
like design. 


Thirty-two 
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IMPORTERS 
GEO. F. BASSETT & CO., 141 Fifth 
Ave. 
“The Dinnerware House of America.” 


L BERNARDAUD & CO., 61 West 
23rd St. 
French China Dinnerware, Short 
Lines. White China for Decorators. 


FERDINAND BING & CO.’S, Sue 


cessors, 67-69 Irving Place, near 
18th St. 
Art Pottery, Bronzes, Marbles and 
Lamps. 


l.. D. BLOCH & CO., 37-41 East 18th 
St. 

Importers of Chir~ and Glass, Mfrs 

of Lamps, Shades ad Novelties. 


EDWARD BOOTE, 385-87 West 28d 
St 
Cauldon China. Wood & _ Sons’ 
Earthenware, Gibson & Sons’ Teapots. 


CONTINENTAL CERAMICS CORP., 
149-151 Fifth Ave. 
Importers of Thomas, Krister and Bo- 
hemia decorated and white dinnerware. 
Open stock patterns carried. Telephone 
Ashland 7816. 


COPELAND & THOMPSCN, Inc., 
206 Fifth Ave. 
Copeland’s China, Earthenware and 
White China fancies. Phone, Ashland 
2975. 

JOHN DAVISON, Inc., 14 Barclay St. 
English China, Earthenware and 
Glass 


EDWARD B. DICKINSON, INC., 
49 West 28rd St. ; 
English “Ceylon Ivory” Dinnerware, 


“Hook-Lid,” Cube and Rock Teapots. 


A. J. FONDEVILLE & CO., 24 West 
28rd St. 
Successors to Fondeville & Van Ider- 
stine. Importers of China, Glass and 
Earthenware. 


OTTO GOETZ, :NC., 122 Fifth Ave. 
Importer of Crockery, China and 
Glassware for immediate delivery. 


HARUTA & CO., 141 Fifth Ave. 
Importers of Japanese goods. Phone 
Caledonia 4475. 


HAVILAND & ABBOT CO., 
Broadway, corner 21st St. 


HAVILAND CHINA CO., Inc., 1107 
Broadway. ; 
The Famous China” 
knawn since 1840 


HEINRICH & WINTERLING, INC., 
49-51 West 28rd St. 
Dinnerware from Heinrich & Co.. Selb 
Also Fancv China from Winterling. 


HERMAN C. KUPPER, Inc., 89-41 
West 23d St. 
Ahrenfeldt French China. 


920 


“Haviland 
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New York Directory 


KAnutA CHINA CORP., 39 W. 23rd 


ue 
German dinnerware and fancy china. 
Gram. 0687 


LEVY BROS. CHINA CO., 
Keap St., Brooklyn. 
Importers and decorators. Large stocks 
dinnerware, 23-piece tea sets, service 
plates. Immediate delivery. 


467-9 


MADDOCK & MILLER, tInc., 39-41 
West 23d St. 
English Wares of Merit: John Mad- 
dock & Sons, Royal Worcester, Aller- 
ton’s Crown Ducal Ware, Carlton 
Ware, Price Bros. Teapots. 


MOGI, MOMONOI &CO., /05-107 East 
16th St. 
Importers of Japanese Goods  Tete- 
phone—Stuyvesant 8595-8596-8597. 


The Fifth Avenue 
Building 


ER ee I ee 


Uptown Headquarters 


for the 
Pottery Glass China 
Metal Goods and House- 
wares Trades 


See ead ae BROS., 58-527 West 28d 
t. 


Japanese Goods. 


FRED. C. REIMER CO., Inc., 49-51 
W. 28rd St. 
“Furslenberg’”” — Dinnerware, “Schier- 
holz”—Art Goods, “Royal Dux”’—Art 
Goods, “Theresienthal”—Fine Crystal, 
Venetian Glassware, French and Italian 
Pottery, White China. Phone Gram- 
ercy 5181. 
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ROSENTHAL CHINA CORP., 149- 
151 Fifth Ave. 
Importers of Rosenthal china dinner- 
ware, placeplates, lamps, art figures, 
Hotel china. Telephone Ashland 7816 


hoops H. RUHE, 14 West 28rd 
t. 


Importers of China, Glassware and | 
Specialties. Telephone Gramercy 2228, | 
PAUL A. STRAUB & CO., 105-107 | 
Fifth Ave. E 
Tirschenreuth Dinnerware, Old Abbey | 
Ivory Body Dinnerware, Rona and 
Verra Crystal Tableware. Specialties 
in glassware, etc. 
ROBERT SLIMMON & CO., 96 to 1u2) 
Church St. F 
A. J. Wilkinson’s, Ltd., Bourne & | 
Leigh, R. Sudlow & Sons, Shorter & 
Sons, Royal Aller Vale and Wat- | 
combe Pottery. ' 
NATHAN STRAUS & SONS, Inc. 
119 Fifth Ave., at 19th St. 
Large stock of imported open-stock | 
dinnerware. Sole distributors of | 
“Royal Schwarzburg” and “Superieur” 
Limoges dinnerware, Gift Shop Spe- | 
cialties. 


TATYO TRADING CO., Inc., 101 Fifth! 
ve. 
Japanese China. 
Brac 


B. TOMBY & CO., 20 West 23d St. | 
Representing: Hutschenreuther Selb, | 
Schlegelmilch, Schoenwald, Villeroy & | 
Boch, ete. } 

JUSTIN THARAUD. Ine., 22 d 
23d St. r 
Sole Agent for L’Union Ceramigue. = 
Limoges, France. i 
Mvott. Son & Co. Hanley Staffs. Eng- | 
land. Royal Bayreuth China, Bavaria © 
Telephone Gramercy 5150 f 


UNITED ARTS AND CRAFTS INC. | 
47 W. 47th Street. 
Modern ceramics in 
colors and glazes. 


VOGT & DOSE, 14 W. 28rd St. 
Open stock dinnerware patterns | 
White China for decorating. i 


J. H. VENON, Inc., 104 Fifth Ave. | 
Martin China. Limoges; Gustafsbere 
China and Earthenware, Sweden: : 
Kosta Crystal. Sweden; Rorstrand 
China and Farthenware, Sweden. 


KENNARD 1T.. WEDGWOOD, 255. 
eae Ave., between 28th and 29th 
Sts. 

Tosiah Wedgwood & Sons, Ltd. Tele- 
phone Madison Square 7429 


DOMESTIC GLASSWARE 


BONITA ART GLASS COMPANY, 
Factory at Huntington, W. Va. 
Exclusive Imported & Domestic Dec- 
orated Glass and China. Herbert Glass/: 
& Import Corporation, 366 Fifth Ave- | 
nue, representative. | 

BRYCE BROTHERS COMPANY i 
Blown lead glassware in Crystal and 
Colors—Cut, Etched and Engraved. 
J. Duncan Dithridge, Representative. | 
240 Fifth Ave. 


Lamps and Bric-a- | 


unusual forms, | 


LO STN 


, $1, 1927 


AMBRIDGE (0.) GLASS CO., New 
ork Salesroom, 184 Fifth Avenue. 
Manufacturers “Nearcut’ tableware. 
thin blown tumblers and stemware 


‘CONOMY GLASS CO., Morgan- 
town, W. Va. D. King Irwin, RKepre- 
sentative, Fifth Ave. Building 

Fine blown tumblers and stemware 


OSTORIA GLASS CO., 141-147 
| Fifth Ave. 

' Pressed and blown glassware 
)L. Weddle, Representative. 


ILLINDER & SONS, Inc., 220 Fifth 
' Ave. 
Lighting glassware, glass specialties 


USQUEHANA CUT GLASS CO., 
_T. W. Hamilton, Representative, 139 
Fifth Ave. 


‘HE ROSBERN GLASSWARE 
| CORP., 12-14 West 21st St. 
Manufacturers of light cut and gold 
encrustations. Phone Chelsea 0746. 


VESTON GLASS CoO., INC. 
Blown Tableware. T. W. Hamilton, 
| Representative, 139 Fifth Ave. 


\NITED STATES GLASS CO., A ve. 
marle Bldg., 24th St. and Broadway. 
| Pressed and blown glassware. 


JESTMORELAND GLASS CO., 
| Horace C. Gray Co., Representa- 
tives; Fifth Avenue Building. 

' Pressed glassware, decorated glassware, 
| novelties. 


, 


Chas 


‘AMPS, SHADES AND LIGHT- 
ING FIXTURES 


HE BRADLEY & HUBBARD MFG. 
(CO., Fifth Ave. Bldg., Fifth Ave 


‘and 23rd. St. 
; Electric Lighting Fixtures and 
| Lamps. 


(ICTOR BRISBOIS, INC., 200 Fifth 
Ave. 
Room 210. Lamps and Cut Glass. 


aN HAWTHORN, 225 Fifth 
\Ave. 

Wrought Iron Lamps. “The Better 
Kind,” “Ann Murphy Shades.” 


mes G'.ASS CO., 230 Fifth 
| Ave, 
| Mluminating glassware, electric port- 


‘ables, oil lamps, etc. Telephones. 
Ashland 9024-9025. 


HE H. E. RAINAUD CO., 225 Fifth 
ve. 


Table, Boudoir, Desk, Piano, and Floor 
Lamps in exclusive designs and finishes. 
Dela Croix & Monroe, representatives. 


HE MAIBRUNN CO., Inc., 44-46 
_ East 25th St. 


_lamp Shades and Lamps 
“Madisan Sanare 8860-8261 


DOMESTIC POTTERY 
an DALRYMPLE, 16 West 28rd 


Telephone 


Representing E. H. Sebring China Co., 
Sebring, O., manufacturers of dinner- 
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A. E. HULL POTTERY CO., 200 
Fifth Ave. 
Manufacturers and Importers, Earth- 
enware, China and Glassware. 


ROSEVILLE POTTERY CO., 18 
West 28rd St. F. D. Van Arsdale, 
New York Manager. 
Art Pottery—Jardinieres, 
dren’s Items. 


THE SEBRING POTTERY CO., Se- 
bring. Ohio 
New York Office and Sample Room, 
206 Lexington Ave. Chicago Office 
and Sample Room, American Furni- 
ture Mart Building, Spaces 930 and 
931, 666 Lake Shore Drive. 


THE CRESCENT CHINA CO., Se- 
bring, Ohio. 
M. I. George, Representative, 206 Lex- 
ington Ave. High-Grade Dinner Ware. 


JOHN L. PASMANTIER & SONS, 5 
West 20th St. 
Quality Dinnerware and Pottery Spe- 
cialties. Telephones, Chelsea 8265 and 
0540 


etc.—Chil- 


COX & COMPANY 


120 Fifth Avenue 
Entire 5th Floor 


N. W. corner of 17th Street 
Telephone Watkins 8467 


Glassware 


Imperial Glass Company 
Huntington Tumbler Co. 

The Silver City Glass Co. 
Lewis County Cut Glass Co. 


Dinnerware 


The C. C. Thompson Pottery 
Co. 


a 


Underglaze Hotelware 
Cook China Co 


Pottery 


Oxford Pottery Co. 


DECORATORS 


FLOGEL DECORATING WORKS, 
129-131 Fifth Ave. 
Dealers and Decorators of Fine Glass 
and China. R. H. Flogel, Proprietor. 
Phone, Ashland 2355, 


LOTUS GLASS CO., 
Averue Building. 
China and glass decorators. Gold en- 
crusted, lustre, plate etchings and light 


INC., Fifth 


MANUFACTURERS’ AGENTS 


HORACE C. GRAY CO., Fifth Ave- 
nue Building. 
Representing Fenton Art Glass Cou., 
Glassware, cut, colored and _ plasm 
Sterling Glass Co., Fine Heavy 
Cut Glass. Westmoreland Glass Co., 
High Grade Table Glassware and 
Specialties. Indiana Glass Co., Pressed 
Table Glassware and Lamps, Ameri- 
can Bisque Co., glazed flower pots, bulb 
bowls, etc. Co-Operative Flint Glass 
Co., Table and Soda Fountain Glass- 
ware, Aquaria, etc. Telephone, Gram- 
ercy 6311, 


be KING IRWIN, Fifth Avenue Buasla- 
ing. 
Iroquois China Co., Hotel China. Na- 
tional China Co., Quality dinnerware. 
Paden City Glass Mfg. Co., Table, sod~ 
fountain glassware. Economy Glass 
co Suite 319, telephone. Gramercy 


THOMAS G 
Building. 


Representing McKee Glass Co., D. C. 


JONES, Fifth Avenue 


Jenkins Glass Co., McDonald Glass 
Works, Inc. Telephones, Gramercy 
291-292. 


GEV. C. KINDT & CU., Inc., 19-21 W. 
24th St. 
Manufacturers and Factory Agents. 
Brass wares, mahogany goods, serving 
trays, mahogany candlesticks, floor 
lamps, electroliers, silk shades, silver- 
plated wares. decorated hasket wares, 
tovs. dolls Telephone. Farragut 8850 


McKENNA BROTHERS SALES 

CORPORATION, 1271 Broadway, 
corner 32nd Street. 
McKenna Brothers, cut. colored and 
decorated lines; Utility Glass Works, 
Stemware; D. B. Lehman, light cut- 
tings. Telephone, Pennsylvania 2165. 


ae J. MOSCOVITZ, 10 W. 28rd 
t. 


Representing Knowles, Taylor & 
Knowles Co., dinnerware, and Hirsch- 
Malgood Co, decorated glassware. 
Phone Gramercy 1869. 


WITTIAM G. MUELLER, 25-37 West 
23rd St: 
Thun-Kloesterle Dinnerware, Mannl 
Cups and Saucers for the Tea and 
Premium trade. 


PHILLIPS. THISTLE & SMITH, 
INC., Onyx Building. 1107 Broad- 
way, at 24th St. 

Seneca Glass Co., lead blown table 
and lighting glassware. Pope-Gosser 


China Co., dinnerware. Telephone 
Watkins 8634. 


VAIL AND YOUNG, 200 Fifth Ave. 


Representing 

The Coshocton Glass Corp. 
The Belmont Tumbler Co. 
Sneath Glass Company 
Jackson Vitrified China Co. 
W. I. Tycer Pottery Company. 


HENRY WITTE, 48 West 28rd St. 
Representing Maryland Glass Co., 


jWare and premium specialties. Tele- cuttings on colored and crystal glass- Cumberland, Md., and Guerin-Poyat- 
phone, Gramercy 4413. ware. Elite, Ltd., Dinnerware Lines. 
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RULY 
TRADE Y HH. © MARK 
-CHINA 


American China 
for 
American Homes 


Albright China 


for the Jobber and Syndicate Buyer 


INCORPORATED 1903 


MANUFACTURERS OF HIGH GRADE DINNER WA} 
CARROLLTON, OHIO 


ONE COMPLETE DINNER SERVICE 
“SUPERIOR”’ 


Three Shapes 


Glendere tae ik. ree at fancy 
Highland ¥ teat, See plain SEMI - SQUARE ae 
Pilgtimeie pease. tee savs cries oe octagon 


E offer to the Department 
Store Trade highest qual- 
ity ware and distinctive decora- 
tions in commercial borders, 
Prompt and courteous service, 


Send for Catalog and Illustrations 


Albright China Co. 


Main Office 
Carrollton, Ohio 


Representatives 
Factories HERBERT K. CONNOR CHAS. A. WEIDEMA) 
Carrollton, Ohio Scio, Ohio East West 
14 Kilns 9 Kilns ROY E. HENDERSON 
President 
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‘The Next Time 
| 


you want 


A Job 

A Line 

A Salesman 
A Buyer 


or anything else connected with 
the China, Glass, Housefurnish- 
ing and Lamp Trades 


Advertise for it in the Classified 
Section of 


Crockery and Glass Journal 


and 


Get It 


40 cents per line for first insertion; 
20 cents per line for following in- 
Rat es? sertions. Seven words per line 
Mi 


inimum initial charge $2, payes 


AVILAD 


H 


Overlooking Madison Square, “‘Where Fifth Avenue Crosses New York’s Main Street” ia 


Is Now Installed In Its Modernly Appointed and i 

1107 Broadway, at Twenty-fourth Street, New York 

TRADE MARKS es 

It is a great pleasure for us to ovil showing many new designs of — 
extend to our friends in the See GENUINE HAVILAND ~ 
trade a cordial invitation to oni “arteneaee CHINA for the Spring sea-— 
visit us in our new home son which by virtue of their 
which by reason of its very me tee beautiful decorations and at- 
central location is accessible land tractive shapes should not be 
from all points. We are vs rong overlooked. ¥ 


on decorated china 


Haviland China Co., Inc. 


Telephone— Watkins 2967-2968 


WW) 


sag lin 


a= 


IN THIS ISSUE 


Special Gift Section in which Beatrice 
Miller Wisner writes for our readers 
of the very latest gift items being 
displayed in New York Stores 


WNGS 


bes CeY, 
Hil 


aie 


A 


£\ 


Gam 


What’s New in New York Showrooms— 
A section devoted to new items in the 
trade that are attracting the atten- 
tion of buyers 


HONS 


LUZ 


alas 


<7 


—— 
VINE 


What the Potteries Are Doing and up-to- 
the-minute Glass News by M. K. 
Zimerman, our regular Pittsburgh 
and East Liverpool corre- 
spondent 


<= 


YE: 


tT) 


UERAM 


Timely news of Chicago by J. H. Smythe 


ZINE 


A complete list of New York Imports for 
the week 


SLU 
S> 


WwW 


rn 


SAN 


Db 


Lads: 
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Will It. 
Interest You 


e i ii j \ ¥ bi + 5 ‘ 5 
ree a ialy \ ; me) \ 


‘5 Wy Oe To know the names of the’ ‘best’ manufacturers and whole- ‘ a h: : 
— salers in the lines you are interested?- a a 
To know where you can get the goods you want? 

To know what the latest news of the trade is? rime: ¥ a 

To know how to increase the efficiency of your department? : : Pe 


To have a permanent New York mailing address? | : ‘ae 


To receive a reminder of coming events and activities? 
To be advised about. important changes in the trade? ahe car 


To be listed in advance of your coming to the New York 
market? Al 


CROCKERY AND GLASS JOURNAL — 
| 


To receive information about any particular line? a 


will do all these things for you al 


Clip the coupon below and receive . 
the paper regularly each week. aa 


4 


DEMAREST PUBLICATIONS, INC., | : 
45 East 17th Street .. 
: SUBSCRIPTION saber _ 
| New York. | ‘ 
| Gentlemen :— | Domestic aie a 
shonin Ma eset ge aa eS $3.00 a year > 
including e Specia oliday nadt: a. ° 
| ema: ane Be piece sat ba es Num- $5.00 for 2 yearay: a 
ers) to the following address for which .... ; et 
enclose ...... LOE eae year. : sec" ca 
-00 a year “an 
| Nante 4d nas erie nee es. «eae Foreign y ’ 
Wires icity on ate ee editenins .. Ge 35.50 a year 
| NGOTOSS. oN aes eure Mine win stecetale's » . gheate | 
a - 


Crockery and Glass Sacer published weekly at New York, by Demarest Publications, Inc. Subscriptions, $3 per year. Editorial and ads 
Office, 45 East 17th Street. Entered as second-class. matter September 2, 1920, at the post office at New York, under the act of March 
Vol. 104. No. 14. April 7, 1927 


rill’, 1927 CROCKERY AND GLASS JOURNAL Three 


Oakm ONT 


TRADE MARK 


ZX 


HE miniature reproduction of the above trade mark, 

together with the name of the decoration appearing 
on each piece of Princess Ivory, is more than a mere 
trade mark. It is a guarantee to the dealer of satisfied 
customers—quicker turnover—increased sales—bigger 
profits. 


<> 


WY 
WX 


The new Oakmont Shape appealingly different in de- 
sign is yet dignified enough to grace the table of an 
epicure. 


LY, 


YEN 


A wide range of decorations, including 
the most bizarre as well as the more 
conventional patterns, enables the dealer 
to satisfy the demands of his most 
exacting customers. 


SMITH-PHILLIPS CHINA 
COMPANY 
EAST LIVERPOOL, OHIO 


VA 
ROR 


WY 
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Housecleaning time. The furnace 
out. Painting and papering. New 
things to brighten up the house. A 
good time to show Hall Decorated 
Teapots. How’s your stock? 


See your jobber or write. 


The Hall China Company —— 


East Liverpool, Ohio a 
aM) 


(oT =r 


CoM mt 
il ii 


PENG GRYSTAL “AND 


Fostoria national advertising 
features the complete dinner 
service ol, glassware. . yamit 
tells American women over 
and again that Fostoria 1s 
perfectly practicable for serv- 
ing hot as well as cold foods. 
. . . It shows these beautiful 
dishes, in striking photographs 
and paintings. Such advertis- 
ing convinces your logical cus- 
tomers that Fostoria will make 
their tables lovelier, their 
daily living pleasanter. Be 
| ready to meet the demand for 
| Fostoria, the glassware with 
| a nation-wide reputation for 
| fine quality. You will find it 
| thoroughly profitable tohandle 
: this line. 


~ 


7, 1927 CROCKERY AND GLASS JOURNAL 


see 


Reg. U. S. Pat. Office 


The most interest- 
ing, most modern 
photographs ever 
used in glassware 
advertising illus- 
trate the Fostoria 
1927 campaign. 
. . . This illustra- 
tion appears in April 
“Good Housekeep- 
ing.’’ Every adver- 
tisement includes the 
Fostoria label. 


ostoria 


DECORATED GLASSWARE 


Probably you have seen our 
new orchid color. ~This deli- 
cate, subtle shade is meeting 
with immediate sales response 
wherever it is shown. 
Fairfax is the name of the new 
design in the dinner-ware line. 

If you have not seen these 
new items, call at our sales- 
rooms or have our salesman 
visit you. New York Office, 
141-147 Fifth Avenue; Chicago 
Office, 807 Capitol Building; 
Minneapolis Office, 100 North 
Seventh Street; Dallas Office, 
727 Santa Fe Building; San 
Francisco Office, 86 Third 
Street. The Fostoria Glass 
Company, Moundsville, 
West Virginia. 
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: 


HIS decoration 

No. 135 G is one 
of the many attrac- 
tive patterns that has 
made our Ivory line 
so popular. 


We invite comparison. 


KNOWLES, TAYLOR & KNOWLES 


~ «< Company ~ ~ 
FAST LIVERPOOL., OHIO. 


KT&K 
IVORY 
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Yellowstone 
Dinner 


Service 
Decoration Y-31 


The tremendous success achieved by the Yellowstone Dinner 
Service, Ivory body, octagon model, is an outstanding event in the 
history of the pottery craft. 


The Laughlin Establishment operates six plants, with a total 
capacity equivalent to one hundred kilns. Three of these plants, 
with an aggregate capacity of forty kilns, are devoted almost ex- 
clusively to production of the Yellowstone. The distribution of 
that shape alone for the last half of 1926 approached ten thousand 
dozens per day, all decorated. The daily production of Yellow- 
stone, if placed in line, would stretch ten miles. Imagine an un- 
broken line of decorated dishes, all in one shape, stretching from 
the Battery in New York to the Harlem River and three miles 
beyond, and you may have some idea of the daily sales of 
Yellowstone. 


There Must Be A Reason 


| Homer-Laughlin China Co. 


Newell, W. Va. and East Liverpool, O. 
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ANOTHER 


MERCER 
CR ERASE OgN 


THE TRAYMORE DECORATION— 
a brilliant border in eight colors with 
blue, yellow and red _ predominating. 


the NEW «QUEEN ANNE” IVORY 


The Mercer Pottery now offers this 4 
attractive new shape executed ina 
warm ivory body. It is decorated l 
with a wide variety of colorful pat- ! 
terns which -arescarriedainw open 
stock at the factory for Spring de- 
livery. 


MERCER POTTERY CO. 


Manufacturers of Dinnerware Since 1871 


TRENTON, NEW JERSEY 
E. M. MEDER CO. F. C. BRANUM | 


17 N. WABASH AVE. NEW YORK OFFICE—ROOM 356 252 WILCOX BLD 
Pater ae 200 FIFTH AVENUE 


CROCKERY AND GLASS JOURNAL 
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DID YOU EVER 


"STROLL UP» 
FIFTH AVENUE 


The CROCKERY AND GLASS JOURNAL 


| 


_ 


Looking in the various windows 
with their brilliant displays? 
Here is a beautiful exhibit of furs 
and here sparkling jewels; the 
richest in tasty chocolates and 
confections, pipes of rare brier 
for men even “Peks” of pedigree 
for ladies. 


No matter what the ware or line 
only the best is displayed along 
this most wonderful of thorough- 
fares. The advertising columns of 
the CROCKERY AND GLASS JOURNAL 
are the Fifth Avenues of the 
Crockery and Glass trade for 
here are found the best in the vari- 
ous lines which are viewed with 
interest by buyers in all sections 
of the country. 


A Postcard Request Will 
Bring Our Rates 


45 East 17th Street 
New York City 
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(Ornamental 
design patent 
applied for) 


Simple Honors 


(74 IMPLE HONORS” mean little to the Youngest Member of the “Bridge” Fam- 

ily. Young “Trump” Bridge specializes on “Game” only and nothing short 
of victory interests him. Naturally he is creating lots of attention and judging by 
the unusual amount of interest displayed his Services will soon be at a premium. 


Without doubt he is 


The Smartest Bridge Prize of The Season 


Four footed goblets, decorated in raised color enamel as shown, comprise 
the (Trump Bridge Set). Packed in attractive box. 
Twelve sets in a carton for shipping. 


The Federal Glass Co. 


Columbus 
Ohio 


LL ee, Ts | sae eee eee ee 


SSS) 


ABLISHED IN 1874 


Yrockery and 


4 
| BUSINESS STAFF 


President 
CALVIN DEMAREST 


| 


ORTON B. JACKSON 


Assistant Editor 
B. M. WISNER 


The Representative Paper of the Industry 
Devoted to 


CROCKERY, GLASS, HOUSE FURNISHINGS 
LAMPS, GIFT SHOP GOODS, 
| DOLLS AND TOYS . 


Editor Published Every Thursday 


DEMAREST PUBLICATIONS, Inc. and 


Glass Journal 


BRANCH OFFICES 


Chicago 
J. H. SMYTHE 
812 South Clark St. 


East Liverpool 


| 45 EAST 17th STREET NEW YORK Pittsburgh 
\ |e SUBSCRIPTION RATES es 
. t » VU. 
CLEMENT B. DAVIS ae SS) i ae $3.00 ast Liverpoo 
Other countries in postal union . 5.50 

| Single copies ne ; LO je 

14 April 7, 1924 No. 14 
| 
25S First figures in a national census of Illiteracy A warning that illiteracy from an 
Ing distribution will be collected in se- and Waste economic viewpoint is a source of 


lected cities and regions of the 

dates by the Bureau of the Census as a means of 
ning accurately what statistical information may 
taed in a wider census, it has been announced by 
bmmittee on a distribution census of the Chamber 
merce of the United States. 
pcited by Owen D. Young, chairman of the na- 
chmber’s Committee on the Collection of Business 
esthe subcommittee was empowered to outline the 
esve development of a Census of Distribution call- 
or he cooperation of the Chamber, the Bureau of 
eius, and the Bureau of Foreign and Domestic 
ne|e. 
st:ccording to the plan worked out by the subcom- 
> 2d approved by the Director of the Census, an 
iv census will be made in a single American city, 
bl Baltimore, covering all business establishments 
Owncluded in the Census of Manufactures. 
om, a census will be taken in from twelve to fif- 
eKted cities and regions representative of different 
i€f population and business activity. This census 
Ised on simplified schedules evolved after a study 
(ta gathered in the intensive one-city canvass. 
all a wider census supplying national figures on 
Sthution of merchandise is planned. Preparation 
ed es will be founded on the information secured in 
el mary census concerning the classes of figures 

y be collected in localities of various sizes and 


ts 


prodigious waste is sounded by 
the Civic Development Department of the Chamber of 
Commerce of the United States in a statement calling at- 
tention of local chambers of commerce to vast opportuni- 
ties for accomplishment in this field. 

“We have entered upon a new era in business,” says 
the Department. “We work in large groups. Co-ordina- 
tion and efficiency are dependent upon mutual understand- 
ing. Because of the larger number of workers who must 
be kept informed, the written word again is superseding 
the spoken word. 

“Tt is a shock then to be told that nearly one quarter 
of our adult population cannot read a newspaper, cannot 
write a letter; that out of a thirty-million population in 
the 5 to 17 age group in 1924, three million, or one out 
of every ten, did not go to any school * * * Three mil- 
lion out of our five million illiterates are native-born, 
which places the responsibility for three-fifths of the il- 
literacy in the United States upon us. 

“Illiteracy means waste. Franklin K. Lane estimated 
that illiteracy was costing this nation 825 million dollars 
annually. With the increased productivity of other civi- 
lized nations our industrial and commercial future depends 
in large measure upon the standard of living which our 
own population is able to earn. A comparison of the 
most illiterate and the least illiterate states with respect to 
the production of wealth suggests a ratio between literacy 
and the production of wealth.” 


Eleven 


buyer for James McCreery & Co., returned from 
Europe aboard the Leviathan Monday in com- 


| ACK” ALDRICH, china, bric-a-brac and lamp 


pany with B. Fleer, who holds a similar position with 
Hahne & Co., Newark. In an interview with the Crock- 
ERY AND GLASS JOURNAL reporter Mr. Aldrich expressed 
himself as being enthusiastic over conditions in Europe. 
“We found the English market very favorable. Owing to 
the recent coal strike there has not been an over-produc- 
tion among the factories and as a consequence they have 
enough orders to fill and more. Dinner sets were high in 
the French market and it is cheaper to buy here in this 
country except in the cases of close outs. The france is 
fluctuating up and down and as yet France does not seem 
to know just where she stands.” Referring to the Ger- 
man market Mr. Aldrich waxed enthusiastic. “The Leip- 
sig Fair, this year, in my opinion was the best ever. Prices 
in some cases were lower by ten per cent than they were 
a year ago and in others they were just as low. The Ger- 
mans appears to be back to normal again. There is talk 
of their coming back. They are back. The people one 
sees in the streets of Berlin, Leipsig as well as Vienna 
look prosperous in contrast to a year or so ago when their 
dress showed that they were pinched financially. The 
china and glassware situation is good. In the glassware 
end the manufacturers want to cooperate with the states 
and as a consequence there is considerable improvement 
in the shapes that are in demand in this country. They 
are getting the idea and they are equipped for better 
deliveries.” 


Martin Zolle, of the E. Torlotting sales force, will leave 
next week for the south where he will spend some time 
covering Norfolk, Richmond and other large southern 
cities after which he will return to New York to rearrange 
his samples and depart for Chicago and points west. 


Eugene Fondeville, head of A. J. Fondeville & Co., the 
well-known English import house, will sail for Europe 
next week aboard the Wauretania. He expects to be gone 
for about six weeks and while abroad will visit the firm’s 
factories in England. 


Meredith Miller and Frank Warren of Maddock & 
Miller, English wares of Merit, sailed at midnight Tues- 
day abroad the Berengeria for Europe on a business mis- 
sion for their firm. They will visit the Maddock & Miller 
factories abroad and will be gone for about two months. 


Twelve 


Dodderick Olson, china and glassware buyer for | 
Macy & Co., returned last Wednesday aboard the 
tic, while J. P. Casper of the same firm, returned the 
previous aboard the Olynipic. 


John J. Miller, active head of Maddock & Mill 
back at his desk as “fit as a fiddle’ and enthusiast 
putting in his daily stint with all the “pep” of a man 
years his junior. 


Among the buyers who visited the New York mai 
last week were L. E. Briggs, head of the L. E. Briggs 
niture Co., Vineyard Haven, Mass., accompanied by, 
Briggs, Miss Windham, china and glassware buye 
Hale Bros., San Francisco, and Miss J. A. Thor) 
who conducts a gift shop at Ellsworth, Me. 


Most of the Maddock & Miller sales force is still 
on the road. Charles Levy is “somewhere in the s| 
Henry Shirley is out west while “Bill” Nyevis } 
New England. Reynale Pickering recently returned 
3oston and just prior to his trip to the Hub City reff 
from a selling expedition that took him to West Vil 


F. J. Gould, proprietor of the Arts and Craft 
Shop, located in East Orange, N. J., has disposed | 
business to George B. White who will conduct the bill 
in the future. Mr. Gould accompanied by Mr. Whi) 
ited New York last week for the purpose of introl 
the latter to the trade. 


George O'Hara, china and glassware buyer fort 
tenberg & Robinson Co., Pawtucket, R. L., has reg 
his position with that firm to become merchandise mia 
for the Trask, Prescott & Richardson Co., Erie, @ 
position which he held before joining the forces oftt 
tenberg & Robinson Co. Mr. O’Hara is well kn 
the china and housefurnishing field having been al 
for the past twenty-eight years for stores in BuffallE 
Akron, McKeesport and Toledo. He has not anni 
as yet what he has up his sleeve for the future. | 

\" 

Miss Anna M. George, china and glassware but 
E. E. Atkinson & Co., Minneapolis, returned to tlt 
last Thursday after several days in New York. | 


Walter G. Browning, china and glassware bul 


Gimbel Bros., New York, will not make his cus# 
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Europe this year owing to the numerous business 
hat necessitate his attention in the big New York 
As yet it has not been definitely decided whether 
iA. S. Baker who heads Gimbel Bros.’ china and 
re department in their Philadelphia store, will 
e trip abroad or not. 


many friends of L. S. Zugsmith of the B. Tomby 
sales force will be pleased to learn that Mr. Zug- 
ill be able to resume his selling trip which was so 
taately interrupted when he was stricken ill at Al- 
, some five weeks ago and forced to return to New 
amediately to seek medical attention. He will be 
+ resume his trip next Monday. Mr. Zugsmith, 
d2is illness will not reach his customers this year 


} : 
jegular time. 
i 


wrd W. Hammond, the popular manufacturers 
.as been an important figure along Broadway for 
1, decade or so in his varied and interesting career 
ty, fight manager and speed boat king—not to for- 
isrecord in the china and glass trade. Mr. Ham- 
‘atest and crowning achievement is a venture into 
nna as a motion picture star. While in Hollywood 
uimer he was induced to take part in a Christy 
d entitled “Cash and Carry” and good naturedly he 
t« The plot concerns a sales girl in a department 
wo has two ardent admirers, one a floor walker and 
th: a prospective customer. The latter attempts to 
| tit in the store in which the floor walker is em- 
din the installment plan. The floor walker gets 
a this and reports to the store’s management that 
ve wooer and prospective customer’s credit is N. G. 
tie our hero dapper Edward A. Hammond enters 
0’s clothing department and buys an overcoat — 
hirest of the plot see the picture at Loews’ Palace 
rin Brooklyn or at the Alpine Theatre in the 
x /2ginning April 9th. (Note—This is not an ad- 
er-nt. ) 


| 


} ot ag 


py os 


ars A. Postley of Charles A. Postley, Inc., is dis- 
ag) ll garden implements and rearranging his show- 
5235 W. 23rd St., with complete lines of smoker’s 
es00k ends and fancy goods for the coming Fall. 


Ly ge 


hed Krautheim of the B. Tomby & Co. sales force 
ast ‘eturned from a successful trip through the mid- 
Sind is now taking care of the trade that visits the 
nis showrooms at 20 W. 23rd St. 


niDonahoe, well known jobber of Des Moines, Ia., 
€ York this week visiting several of the big china 
laware houses. 


't Sutherland of the Morimura Bros., the well- 
- |panese import house, sales force, will leave this 
O11 trip the first stop of which will be at St. Paul 
will remain for several days before continuing 


on to the Pacific coast. A. O. Bendig of the sales force 
of the same firm will leave Saturday on a selling trip to 
the south. His first stop will be at Richmond, 


William Gilmore, china and glassware buyer for Hens 
& Kelly Co., Buffalo, is in New York in his firm’s interest. 


William Mitchell, china and glassware buyer for Sanger 
Bros., Dallas, Texas, and one of the best-known buyers in 
the trade, is in New York on a buying trip. Mr. Mitchell, 
it will be remembered, was buyer for the Emergency De- 
partment of the United States Government during the 
World War. He is making his initial trip for Sanger 

3ros. and his many friends in the trade are wishing him 

the best of success in his new venture. Mr. Mitchell re- 
ports the china and glassware business throughout Texas 
as being in a very healthy condition. 


Bloomingdale Bros., New York, have engaged this 
week Mr. Grosbach of New Rochelle, N. Y., to assist L. 
Klayf in his duties as china and glassware buyer for that 
firm. Mr. Grosbach took over his new duties Monday 
of this week. 


A. Gilman, china and glassware buyer for C. A. Miller 
& Co., department store, Stamford, Conn., and George 
Bogie, china and glassware buyer for R. H. Muir Co., 
East Orange, N. J., were in the New York market last 
week. 


Simon J. Nealis, formerly buyer for the Gamble-Des- 
mond Co., New Haven, Conn., and well known in the 
trade, has associated himself with the United Housewares 
Stores Co., 93 Federal St., Boston, where he has been 
engaged as manager of this concern. 


W. E. Benbow, of the Western China Works, Aurora, 
Ill., arrived in New York aboard the Wajestic last Wednes- 
day, after a two months’ business trip abroad. He was 
registered at the Hotel Pennsylvania for a couple of days 
before leaving for home. 


Earl R. Crooks, assistant manager of the Crooksville 
China Co., Crooksville, O., was a visitor in New York 
over the past week-end. Mr. Crooks was here to consult 
with the concern’s local agents, John L. Pasmantier & 
Sons, as well as to look the general situation over with 
relation to the dinnerware business. 


Importers and Traders Banquet 
On Tuesday night, April 5, the National Council of 
American Importers and Traders gathered at the Hotel 
Astor for their sixth annual banquet. 
It was a very delightful affair from every angle 
lectable dinner, good music and interesting speakers. 
A fine musical program was furnished by the Cliquot 


(Continued on page 38) 
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$2,000,000 Expenditure Sets Pottery District 
Record 


Y the expenditure of between $1,500,000 and $2,- 

000,000 in new pottery construction in this dis- 

trict this year, a new high record of factory exten- 
sion has been established for one year in the generalware 
industry. This program may have a decided effect upon 
the future of the industry from several angles. And it 
may be that the last of the extension program has not 
been announced, for it is currently understood that per- 
haps another interest in this district may install tunnel 
kilns later. There is no direct confirmation about other 
tunnel kilns being built here, yet there is great possibility 
of such additional expansion being announced soon. The 
Homer Laughlin China Co. of course took the lead in the 
expansion program for the district, and this was quickly 
followed by the announcement of the Edwin \Il. Knowles 
China Co. 
Smith & Taylor Co., of its program. With nine new 


Then followed the statement of the Taylor, 


tunnel kilns in operation in this territory, it will not take 
much figuring wpon the part of even the layman to show 
the proposed increased production of the district. Then 
it must be also considered that tunnel kilns must be 
kept in constant operation, and that steady output would 
follow. With all of these new tunnel kilns in operation, 
these different plants will as a matter of necessity put 
on a more intensified campaign for business. Volume will 
of course be sought. Every possible channel of outlet will 
be traveled as a matter of fact. That the campaign for 
business will be more intensified than ever is generally 
admitted, also that the large producer will be felt more 
in the field than ever before. 


Asher S. Sanger Resigns from Sanger Bros. 

During the visit of Mr. Mitchell of Sanger Bros., Dal- 
las, Texas, in the local market late last week, came the an- 
nouncement that Asher S. Sanger, who has been the head 
of the Sanger Bros. store at Waco, Texas, has resigned 
for the purpose of entering business elsewhere. The firm 
of Sanger Bros. was founded over 50 years ago, and is 
one of the most progressive department store interests in 
the south. At Waco, Mr. Sanger is to be succeeded by 
W. V. Crawford, who has been connected with the house 
for the last 17 years and who also was president of the 
Texas Cotton Palace Association for some years. 


G. Somers Co. Announces Expansion Program 


As a result of the deal whereby Butler Bros. took over 
the business and stock of McDonald Pros., Minneapolis, 
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Minn., the announcement has been made that a 
of the employes of the McDonald house will at ¢ 
come associated with G. Somers Co., also of Min 
A business expansion program has been announce 
Somers Co. and this house will go after busine 
larger scale because many of the McDonald Bros 
ing men have been taken over. | 

George T. Bratt, who is now dividing his time | 
the home office and on the road for the Edwin M. ] 
China Co., left for a six weeks trip through the’ 
west last Saturday night, and opened at Detroit! 
Monday. The territory formerly traveled by M 
has been divided, one section now being tray 
Charles Young, who has been traveling the south! 
ritory. Actual construction work on the factory 
sions recently announced by this company began la| 
day morning. Two bisque kilns are being razed | 
room for a tunnel bisque kiln which is to be erecil 
and when this is finished work on the tunnel gj 
will begin. The capacity of the Newell plant of {i 
with that of the Chester plant will be increased { 
to 30 kilns. The tunnel kiln improvement, howet 
not be completed in its entirety until probably fa) 
output of the Chester plant of this firm is not th] 
est in its history, a full time schedule being mas 


ee ] 

George Hebig Visits Pottery Distri: 
George Hebig, dinnerware buyer for Butler Bi 
attached to the New York office, has been spenditi 
days in the district. Mr. Hebig is now buying : 
mestic and import dinnerware, the two ae | 
consolidated, while the glassware buying is in elf 
others, . 


Charles J. Knowles Off On Trip 
Charles J. Knowles, western salesman for the 1!0 
Taylor & Knowles Co., has left for a trip over i 
tory opening at Chicago, Ill., this week. ; 


Alleged Dresden Owes Patrick Mcle 
$74,167.56 | 


the Dresden Pottery Co., it is related that the lat™ 
pany is indebted to Mr. McNicol the sum of git 
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tracts of land owned by the defendant company. 
ss petition declares that the lein held by Mr. Mc- 
the only charge against the company other than a 
re held by the Potters Savings & Loan Co. The 
} asked to issue an order of sale for the purpose 
ing the judgment. Mr. MeNicol is in charge of 
#perty, and has been since he retired from the 
!d Pottery Co. of East Liverpool last year. 
| 


‘& K. Co. Factories Working Full Time 


ations at the plant of the Knowles, Taylor & 
7s Co, are declared to be the best of the year, in 
jfour factories controlled by this interest are work- 
ia full time schedule. The bulk of production, 
vy, is on ivory body. Only one plant is now pro- 
evhiteware. “We are quite satisfied with the pres- 
ness situation,’ suggested John B. McDonald, in 
ef sales. “Mail business is increasing and volume 
e is quite healthy. We're going full time in all 
ie a 


olers Reported in Increased Demand 


Hugh dinnerware producers experienced a slight lull 
stemand for border patterns recently, spray treat- 
sjaving been in more active request, there is quite 


clase reported now for borders. The higher priced 
nr) are declared to be in very good movement, but 
ut be said that there is any decline in the sale of 
jeatments. Department store buyers are showing 
jterest in border patterns than for some months, 
niy of the higher priced patterns are in excellent 
s| Decorated specialty sets are also in good move- 
ich as the bridge sets, luncheon sets and similar 
oiions. These of course are all decorated. Some 
fiturers also report a rather active demand for 
fare, and carlot loadings of this class of merchan- 
at not infrequent. Semi-porcelain hotelware busi- 
isyeing booked in a nominal way, there being a de- 
ihe usual active way on account of the production 
(and restaurant china, the latter line supplanting 
oer in many instances, 


—. 


r¢ China Doing Extensive Decalcomania 
Decorating 

e Tayer China Co., Beaver Falls, Pa., has entered 
isii-ly into the decalcomania decorations on its hotel 
| éd restaurant ware this season, it has been an- 
ce by Arthur E. Mayer, president of this corpora- 
| reretofore this interest has been slightly handi- 
a not being able to offer the trade a varied line of 
ania. This season, however, the Mayer China 
S|fering a very full and beautiful line of under- 
(-aleomania decorations, and since the first sam- 
vile shown the line has had most encouraging re- 
rather heavy volume of business on this line has 
te booked for the current year, and in the 
Mf Mr. Mayer, this will be the leading line this 


N\ith this factory. ‘Business prospects for the 


Take advantage of the sales 
possibilities of Color 


COLOR presents a problem, ranking in. im- 
portance with the cost of manufacturing a prod- 
uct. An increase of sales through color is no 
longer an uncertainty, provided good judgment 
is used in selecting the colors and the raw ma- 
terials needed to produce the color. RK & H 
colors and chemicals used in coloring have 
proven a dependable source ot supply offering 
materials of high quality and uniformity. 


SEND FOR COLOR CHART 


Kat 


REO. U.S. PAT. OFF. 


CERAMIC CHEMICALS 
MINERALS, OXIDES 
and 
SERVICE 


“The 
ROESSLER &8HASSLACHER CHEMICAL(O. 


709 Sixth Avenue, New York 


“America’s Leading Ceramic Material House” 


Chicago New Orleans Pittsburgh 
Philadelphia Boston Cleveland 
Baltimore Kansas City Trenton 


San Francisco 


current year look very good,” Mr. Mayer suggested, ‘“‘and 
we are pushing our plant at this time to its utmost ca- 
pacity and with a large volume of futures on file.” 


Potteries Doing Fair Repeat Business 


A rather fair volume of repeat business has been re- 
ceived by potteries here during the last few weeks, this 
business following the placing on sale locally of merchan- 
dise ordered during the January market season. Quite a 
number of these orders specify larger volume than was 
underwritten during January, which indicates the lines 
sold well at retail soon after being placed on display. 


William J. Mackey, in charge of sales for the Smith, 
Phillips China Co., is spending several weeks on the road, 
covering his usual territory. 


Swiss Navy Joke Vanishing as This All-Fools’ 
Day Dawns 

April Fools’ Day found the world in danger of losing 
its joke about the Swiss navy. 

Ships sail from Switzerland to the sea since the Rhine 
has been opened for navigation as far as Basle, and the 
Swiss mercantile marine will be a prominent feature of 
the Swiss Industries Fair, which opened here Friday. 

Many shipping firms which send merchandise by Euro- 
pean canal, river and ocean clear to the United States 
have opened offices here. 


GLASS FACTORY ACTIVITIES 


AND PITTSBURGH NEWS 


Louie Glass Extensions Will Double Outfit 
| XTENSIONS now being made at the plant of the 


Louie Glass Co., Weston, W. Va., will when com- 

pleted, result in the doubling the capacity of the 
factory, it was announced this week by General Manager 
Louis Wohinc. Probably two months will be required to 
finish the extension program. Since this factory began 
operations about a year ago steady production schedules 
have been maintained, and the plan to increase the produc- 
tion of the factory was the direct result of the heavy vol- 
ume now in steady receipt. One piece of business recently 
booked by this concern is valued at $200,000, this being 
in addition to the general volume of orders on file for 
both immediate and future shipping. 


Tygart Starts Production At New Factory 


Production has been started at the new factory of the 
Tygart Valley Glass Co., Washington, Pa., which is oc- 
cupying the former plant of the Pittsburgh Sheet Glass 
Co. The company was formerly located at Grafton, W. 
Va., and suffered a fire loss a year ago. Efforts to have 
the company continue in business at Grafton failed, and 
negotiations were then opened for the removal of the 
business to Washington. 


Davison-Paxon Co. Store Opens in Atlanta 

Southern representatives of glass factories here have 
advised home offices that the new store of the Davison- 
Paxon Co, has been opened at Atlanta, Ga., and that the 
establishment is one of the most complete of its character 
in all southland. The store is a subsidiary of R. H. 
Macy Co., New York. The ground floor has twenty-five 
display windows, and over 400,000 square feet of selling 
space is available on six floors. The new store, so re- 
ports say, is showing over $1,000,000 worth of mer- 
chandise. 


Acme Glass Co. to Build New Factory 


Announcement has been received here that the Acme 
Glass Co., Olean, N. Y., has plans prepared for the erec- 
tion of a new factory, upon which construction will begin 
within a few weeks. This company is controlled by the 
Eastern Glass Co., New York. The production of the 
new plant will be confined to a general line of containers 


and packers goods. 
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Root Glass Co. Issues Mortgage Bor 


The Root Giass Co., Terre Haute, Ind., has ani 
the issue of $1,000,000 first (closed) mortgage six 
serial bonds, the proceeds of which are to be u 
business extensions. This company is one of th 
producers of packers goods in both plain and colore 


Hazel-Atlas Has Extensive Operatic 


While the layman may not know of the extensiv 
tions of the Hazel-Atlas Glass Co., Washington, - 
company has in operation three plants there en 
upward of 5,000 people. This it is related, is the 
number of people employed by any one industry 
Washington, Pa., district. | 


: 
| 
| 


“Normandy” Proves One of Bonita’s ! 


, 


The new “Normandy” line of the Bonita A) 
Co., Huntington, W. Va., is declared to have beer! 
the most popular lines ever presented by this de 
interest. The best blanks obtainable are used | 
line is of rock gold with bands of gold. This 
was first placed before the trade in January, 
been in steady request ever since. 


Flint Glass Business Shows Improver 


As the season advances, general business with 
glass manufacturers shows a steady but nominal jj 
ment, according to views expressed this week by ( 
Stemware lines are said to be 
good movement, while colored glassware continu) 
as active as ever. The bulk of the new colored gh 
featured during the January market here have s¢ 
and many repeat orders have been received by i 
ducers. This is especially true concerning the lind 
ored glass plates. Several factories producing 
glass have featured bridge and luncheon sets, both 
engraved and decorated form, and these have hat 
Favorable” 
so retail distributors here say, will bring out a lot 


sales Managers. 


factory sale throughout the season. 


business which is bound to come within the next? 
six weeks. Reports from other parts of the cot 
dicate that wet weather has also retarded real acti 
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ylvania. Some non-union mines in West Virginia 
ysed also on account of the strike of the union 
‘s, and there will be a decline in trade in those par- 
districts. From other parts of the country, how- 
Javorable business reports are being received from 
Jon and factory representatives at factory offices. 


want Plans Thirty Additional Stores 
touncement was made in the trade here early in the 
dhat the W. T. Grant Co., New York, operating a 
tof 5-cent to $1 stores plans to open 30 additional 
2 this season. The syndicate now controls 118 stores, 
is will soon be increased to 150. The report re- 
here followed a meeting held a few days ago at Buf- 
IN. Y., of operating executives, district superin- 
«ts and branch store managers. 

ceph Horne Building Large Warehouse 

ti cost of $2,000,000 the Joseph Horne Co., Pitts- 
i has started the erection of a large warehouse, which 


(ver a site containing 46,000 square feet and when 
7 ted will give the company over 400,000 square feet 
tage space. The plant will be about the largest of 
Jracter in the Pittsburgh district. 


Carl G. Loeber Resigns From Broadway Store 

After many years as sales promotion manager and also 
other years of service as merchandise manager, Carl G. 
Loeber has resigned his connection with the Broadway 
Department Store, Los Angeles, Calif., according to re- 
ports just received here. Mr. Loeber was formerly asso- 
ciated with Ed. Schuster & Co., Milwaukee, Wis., before 
going to Los Angeles. He proposes to enter the agency 
business at Los Angeles. 


Wren and Denton Stores Consolidate 


The Edward Wren Co. and the E. C. Denton & Co., 
Springfield, O., the two largest department stores there 
have been consolidated under the name of the Denton- 
Wren Co., with a capital stock of $2,000,000 it is reported 
here. The merger was announced following a meeting of 
those financially interested held at Cincinnati, O. Annual 
sales of the two stores go close to $6,000,000, and the 
china and glass department of the Wren store was the 
largest in that part of Ohio, even exceeding in variety some 
similar departments in the Cincinnati and Columbus stores. 
The Denton stores at Cincinnati, and also those at Ashe- 
ville, N. C., are included in the merger, and also the Jonap 
store at Cincinnati. The merger therefore, included six 
stores. E. C. Denton will be the head of the new com- 
pany. General business headquarters of the new company 
will be maintained at Cincinnati. 
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WASHINGTON, PA. 


Particularly 
Charming 


Is this bowl with low candlesticks 
to match—the newest addition to 
our No. 101 line of stemware and 
other tableware items. 


The series of rings—a feature of the 
shape—adds a note of individuality. 


Made in crystal, amber, green or rose. 


REPRESENTATIVES 


New York Boston Chicago 
Paul Joseph, Murt Wallace, F. T. Renshaw, 
200 Fifth Avenue 157 Summer St. 30 E. Randolph St. 


Philadelphia San Francisco Baltimore 
Joseph Tomkinson, Marsh & Kidd, Harry T. Thomas & Co., 
1104 Arch St. 617 Mission St. 29 S. Hanover St. 


Factory Representative 
E. B. Hill, Washington, Pa. 
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HE DUNCAN & MILLER GLASS C9F 


Westmoreland Glass Co. 
Grapeville, Pa. 


Manufacturers of 


High Grade Glassware, Plain Cut and Decorated 
For Gift Shops, Florists and Table Use 


Representatives 
NEW YORK PHILADELPHIA 
Hae. Gray Co., Fred Stott, 
200 Fifth Avenue 1007 Filbert Street 
BOSTON SAN FRANCISCO 
Eee oc ee ke Hunt, Himmelstern Bros., 
41 Pearl Street 718 Mission Street 
Traveling Representatives LOS ANGELES 
R. B. Reineck, Himmelstern Bros., 
1422 E. Marquette Road 643 S. Olive St. 
CHICAGO SEATTLE, WASH, 
R. A. Keel Himmelstern Bros., 
EAST LIVERPOOL Terminal Sales Bldg. 
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Royal Brierley Glass An Attraction At Davi- 
son Showrooms 

Quite in keeping with the quality of their other impor- 
tations is the line of Royal Brierley glassware from the 
factory of Stevens and Williams, Ltd., Brierley Hill, 
England, 
which John 
Davison, Inc., 
American 
agents for the 
line are fea- 
turing at their 
dis paga-y 
rooms, 14 
Barclay St. 
Here may be 
viewed a wide 
and varied as- 
sortment in 
stemware as 
well as a host 
Of Gihe, 
items. In say- 
ing that the 
exhibit is 
most impos- 
ing is putting 
it mildly. The 
accompanying 
illustra tion 


serves an 
some degree to give an idea how attractive this stemware 
is. Rock crystal cuttings are shown in some lovely designs 
and where one’s taste calls for color there are some lovely 
combinations to pick from. For instance, there are a 
number shown with green, ruby and amber bowls com- 
bined with a crystal foot and stem that are most fetching. 
These may be had in any number of shapes and decora- 
tions and, of course, the same can be said for their all 
crystal line. In addition to stemware they also have some 
decorative pieces in cased glass such as bowls, flower 
holders, vases, etc., ina variety of colors. Amber, green, 
purple and ruby are numbered among the hues. The dec- 
orations are quite equal in every way to the color selec- 
tion. A lovely grape cluster, vine and ieaf is one of the 
treatments which certainly cails for favorable comment. 
In addition to the above there is also a host of such num- 
bers as decanters, plates, etc. 


New Steubenville Decors Feature Hays 
Display 
Abe H. Hays, 200 Fifth Ave., New York, representa- 
tive for the Steubenville Pottery Co., Steubenville, O., 


Eighteen 


is now displaying a number of new treatments onj 
body from this factory. Floral patterns predomir| 
this new array of offerings. Conspicuous among} 
is their No. 179 treatment. This features an Italiay| 
of fantastical flowers in harmoniously blended sha\ 
yellow, pink, blue and lavender. Delicate green | 
further enhance the attractiveness of this treatment} 
an irregular border line, also in green, adds a delij 
Distinctly different from this is! 
No. 177. Here they show a pattern of the Czech| 
design which combines flowers and fruit in a brillia 
ray of bright colors. The well known and tried an} 
indian Tree pattern offers still another to add to ti 


finishing touch. 


I 
t 


versity of the exhibit. Worthy of special mention « 

ay ae ; : : St 
the No. 178 design. Here a branch effect in conju! 
with delicate flowers is shown that can be well ti 


“something different.” Tomato red is the outstal 
color used for this decor backed by lavender, buti 
green. Completing this treatment the company hast 
an irregular black border line to excellent advai 
Each of the above mentioned patterns are of the al) 
type and in being carried out as they are on the ins? 
all the cover dishes these can be made to serve the! 
fold purpose of either being used as an open dis 
salads, etc., or with the covers for vegetables. | 


Fenton Iridescent Tangerine Glass Feat 
Gray Display 

One of the prettiest lines imaginable is that pro! 
by the Fenton Art Glass Co., Williamstown, W. Vj 
their iridescent Tangerine glass, a splendid sample d) 
of which is to be seen at the salesroom of the Horé 
Gray Co., 200 Fifth Ave., New York, representativi 
this factory. This line, which is their latest offi 
is most comprehensive in its range of items and sl] 
Two sizes of vases and three shapes in comports, ba 
which are finished with dolphin handles, a half I 
candy jar, also with handles of the same charactetl 


| 
} 
| 
| 
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dsticks, and bowls of all sizes and descriptions are 
few of the pieces included in the exhibit. One item 
ch special mention must be made and which is their 
itest addition to this line, is a flower pot and saucer. 
des of this item are ribbed and because of this fea- 
ie dirt will not show through from the inside. Look- 
arther one finds the Fenton line of Cameo glass. 
re wo opposites are utilized to make up a most admir- 
fect, for it combines both an opaque and transpar- 
gss. The opaque cameo is delightfully blended into 
‘gsparent pinkish amber, the result of which is most 
the ordinary in every way. Such items as candy 
omports, covered bon bons, vases, as well as a few 
land low candlesticks offered in a diversity of charm- 
sipes may be seen in this line. 


bose iS a 


Av 


_— 
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Fostoria’s New Orchid Glass 


buyer who visits the New York display room of the 


in this lovely color and in saying that it is quite 
eat is putting it mildly. In dinnerware is presented 


pesented heretofore in other colors, while their stem- 
exhibits present a more diversified and excellent 
yt pieces than they have shown in some time. Here 
rive used this new Orchid tint most effectively. On 
er of items it has been combined with crystal, the 


it! to stemware the Fostoria factory is also featur- 
aomplete showing of footed tumblers to match, while 
erated items their No. 80 needle etching on the 5279 
Ghown in the new Orchid color is a real winner. 
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wRomney Shape and Treatments Exhibited 
by Edmiston 
lichese days one is offered countless varieties of ware 
tile purposes; but, as in everything, there is a level 
erellence which sets the standard.” The above is 
te from a most attractive leaflet gotten out by Hugh 
niston, 120 Fifth Ave., American representatives 
\ison’s Ironstone china from the factory of Geo. L. 
wrth & Bros., Hanley, Stoke-on-Trent, England, and 
hie few words is explained the popularity and demand 
tls china. At the showrooms of Mr. Edmiston there 
9 e seen a splendid display of this old Mason ware 
mm which are exhibited fifteen new decorations in both 
6 glaze and white finish on their new Romney 
In the production of this Romney shape the fac- 
'|.s certainly created a splendid offering and one that 
ul): consistent with the general character and standard 
ti line. The cover dish is displayed with four tall 
v¢ feet and the body is rounded like a bowl. The 
eiwhich is inset is high and peaked, while wide over- 
iandles and a large square knob add a finishing 


touch to its distinctive appearance. In decorative ideas 
their No. C 2427 treatment is a beauty. This is one of 
their newest and carries out an idea of a large basket of 
flowers and small dainty sprays. A fancy weaved irregu- 
lar border is also used. The knobs and handles are fin- 
ished in clusters of fruit and are also traced in blue as 
are the four feet. 


Hocking Glass Sales Corporation New 
Showroom 

The Hocking Glass Sales Corp., of which George 
E. Nicholson formerly of the firm of Malone & Nichol- 
son, is treasurer, have just completed all details of 
moving and are now nicely established in their new 
offices and display room on the seventh floor of 192- 
131 Fifth Ave. Mr. Nicholson is to be congratulated 
upon the splendid appearance the showroom makes 
for to a great degree his foresight and plans are re- 
sponsible for the manner in which it has been worked 
out. The floor has an area of 4500 square feet. As 
one enters from the elevator there is a mahogany par- 
tition and gate which opens on to the main display 
floor. From this point it is possible to take in the 
whole room at a single glance. An atmosphere of 
freshness impresses itself at once and the keynote of 
the whole excellent scheme is its simplicity. The 
walls have been finished in a French gray and the ceil- 
ing in white. Display shelves about seven feet high 
are ranged along the walls on either side of the room 


which are of steel construction. These have four tiers 
of shelves and an under compartment and are also 
finished in the same French gray color. Their under 
compartments are covered by a pleated hanging also 
in gray. Six large columns run down the center of 
the room and sixteen large tables have been so placed 
on the floor in a manner to permit of five aisles. These 
tables are also in French gray and finished with most 
attractive inset tops. An abundance of natura! light 
is furnished by means of two enormous three section 
windows extending across the entire end of the floor 
overlooking Fifth Ave., while on the Nineteenth St. 
side are six windows which run the entire depth of the 
room. The floor is to be finished in a mahogany color 
and linoleum runners laid down the length of the 
aisles. An overhead lighting system will also be in- 
stalled. The general offices are located at the rear 
right end of the floor. 
partitioned off by means of a mahogany rail giving a 
wealth of space for Mr. Nicholsons assistants, while 
opening off from the general office is the private of- 
fice of Mr. Nicholson. 
off by means of glass and mahogany partitions. At 
the rear left corner a space has been provided for the 
exclusive display of samples for the syndicate trade, 
while a door at the extreme rear of the floor opens 
into an overflow room where old samples, records, 
etc., may be stored. A most attractive finishing touch 
has been added to the whole general layout by 
aquariums placed at different points around the room 
each one of which is of a different color glass. 


Here a large space has been 


This is entirely partitioned 


CHICAGO OFFICE 
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Chicago Association Elects New Members 
IVE new members were elected at the meeting of 
the Glass, Pottery, Lamps & Housefurnishing As- 
sociation of Chicago held on March 31st at Man- 

del Bros. The new members are “Jack” Kennedy with 

the Roseville Pottery Co.; Ivan S. Plaut representing 
3en S. Loeb; William Bleesing of George H. Bowman 

Co.; J. A. Jacobsen and D. O. Welty, manufacturers’ 

agents. The membership of the Association now stands 

at about 125, which is quite an increase over the member- 
ship at this time a year ago. 

It was announced at the meeting that Martin Simpson 
had won the membership contest and the prize of a $100 
watch. Mr. Simpson brought in more new members dur- 
ing the last six months than anyone else in the organiza- 
tion. 

Jerome Power read the reports of the Market Event 
and the financial status of the Association. These reports 
were accepted and entered into the minutes of the meeting. 

Two death claims had been paid by the -\ssociation 
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Ready for Shipment— 


Go To Stetson’s First 
For Volume in China 


SHOWROOM, 512 FURNITURE MART BUILDING, 
SUPERIOR 4100 


STETSON CHINA CO. 


1751 West 74th Street CHICAGO 
= Phone Hemlock 1000 


J. H. SmytHe, REPRESENTATIVE 


= 
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Twenty 


By 


since the new insurance feature was incorporate 
One amendment to the Consti 
which permits the acceptance of new members oy 
years old without the insurance feature was passed 
meeting. 


the Constitution. 


Fred T. Renshaw, vice-president, prescribed at the; 
ing and the attendance was ten. a 

The next meeting will be held April 7, when the | 
nating committee will report their selection for of 
for the ensuing year. The coming meeting will | 
annual meeting and election of officers, and as the} 
many other matters of importance coming up, a lar! 
tendance is expected. 


E : . P | 
There will be a large and varied representation ofj 


at the Chicago Merchandise Fair, to be held a 
to 12 at the Coliseum. The lines will be of particul] 
terest to the buyer of pottery, glass, lamps and |; 
furnishings. A 3,000 attendance mark is usually re! 
at this event, and it has always been most profitabl: 
satisfactory for both exhibitors and buyers. Full | 
mation can be obtained by communicating with the 
cago Merchandise Fair, 1513 S: Wabash Ave. "Ch 
or 890 Broadway, New York. | 
A green crackled water set with footed jug and! 
blers made by the Jeannette Glass Co., Jeannette, Pal 
featured in one of the most successful dollar sales 
in recent weeks by the Fair, Chicago. This iil 
glassware is represented in Chicago by the E. M. 
Company, 17 N. Wabash Ave. Local newspapers! 
used for advertisements, and the demand for the set} 
so great that the entire stock was practically cleane’ 
on the following day. Many department stores thr} 
out Chicago and territory are using this set most sul 
fully as a dollar special. 
== es q 

A complete display of the line of the Harker Pi 
Co., East Liverpool; O., will be made by J. Ag Jaci 
factory representative. This line includes an entirel 
dinnerware shape, brought out recently. 
| 

A number of most interesting items, some of whic 
just out, are on display in the Chicago showroom ¢ 
United States Glass Co., 30 E. Randolph St. Chi 
these are the iced tea sets, in rose-pink and green. — 
sets are produced in optic and a crackled effect. 
shape of both jugs and tumblers is exceedingly gra 
The jugs have a long, slender handle and a close+ 
lid, completely covering the spout, and assuring aif- 
ness to the contents. The colors—rose-pink and § 
are exceedingly delicate and pleasing to the eye. | 
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iT TO BUY A DIRECTORY OF 
WHERE TQ THE PERMANENT 
IT IN — DISPLAY ROOMS 


70STORIA GLASS CO. EARL W. 
5 ago Display, 806-7-8 Masonic 
Temple 


: Glassware, Harry G. Dalzel) 
Pised and Blown 
rings Cuttings 


un Iridescent. Central 3497 


‘ESEBRING POTTERY CO. 
i SEBRING, OHIO 

Cuas. L. SEBRING, President 

WL. GERALD, Chicago Representative 


b 666 Lake Shore Drive 
| FURNITURE MART 


PI 1e: Superior 4100 


Room 980 Room 1008 


=! 


NEWTON AND 
ASSOCIATES 

IMPERIAL GLASS CO. 

ECONOMY GLASS CO. 


NATIONAL CHINA CO. 
Phone OWEN CHINA CO. 


9 North Wabash Ave. Phone: Central 3236 


The Atlas-Globe China Co. 
NILES, OHIO 


E. J. BenyaMin, Resident Agent 
PERMANENT DISPLAY ROOM 
AMERICAN FURNITURE MART 
666 Lake Shore Drive 

Phone Superior 4100 


IRA A. JONES CO. 
9 North Wabash Avenue 


Representing: 


Pope Gosser China Co. Seneca Glass Co. 
Susquehanna Cut Glass Co., Coshocton Glass 
Corp., Burke Studios, Vesta Studios, Heule 
Studios, Lamps and Shades. 


THE UNITED STATES 
GLASS CoO. 
30 E. Randolph Street 
Walter B. Lazure, Chicago Representative 


OUR CHICAGO DISPLAY ROOM CON. 
TAINS COMPLETE SAMPLE LINES 
DIRECT FROM OUR FACTORIES. 


=. 


Better Weather Aids Chicago Trade 


I ‘ch business was better than February in about all 
sn this territory and prospects are regarded as good 
{e next few months, although no great increase is to 
e ected. 

ser weather has been an important factor, and in all 
nount of business passing compares well with last 
r March with the steel industry has about equaled the 
9 for the same month last year, and leaders are 
veil of April making nearly as good a showing. Pri- 
« finished steel are stronger and operating capacity 
t: mills is about the same as the previous week’s, 
hshipments from mills exceeding last year’s. 


\jomobile interests are turning out and selling more 
s| The Government has given good contracts to the 
ejational Harvester Company for machinery necessary 
»erminate the corn borer in the corn belt States. Fair 
is of pig iron is under way and one furnace has 
W) In, 

Xlroad traffic in the West is the largest for March on 
0; with the immense coal traffic future. 
0 the usual active buying in the face of a coal strike 


3ut con- 


e¢and demand has slumped the past few days, as large 
thave sixty to ninety days’ supplies on hand. Fur- 
tore, there is more unbilled coal on railroads in the 
de West than at any previous time, yet coal cars are 
fi- supply at times. 

T-eased consumption of gasoline has come with bet- 
Vather, while crude oil is weak with production large. 
¢@-r activity in building construction and in the issu- 
¢)f permits continues, with the March permits around 
jcord. Building materials are moving faster, and long 
ellow pine advanced $1 to $1.50 for long dimension. 
yroved weather brought in more buyers for dry 
«and general merchandise, with sales by 
‘etailers showing a small increase over previous 
el, making the aggregate about equal to last year’s. 
léby both interest for March reached about the same 
de as last year’s to a shade less 


eon 


A ad 
it 


wholesalers 


— 


The general inclination of buyers, however, is to await 
immediate needs, which has brought about a change with 
wholesalers and manufacturers, who have had to adapt 
themselves to the same methods. 


Here Is a Suggestion on Attracting Attention 
to the Gift Department 


It would be good business-boosting proposition for 
the gift department of the department store to stage a 
window display in which it tied up some of the articles it 
carries in stock with illustrations appearing in recent issues 
of art magazines, household publications and style maga- 
zines. 

The idea of doing this would, of course, be to emphasize 
the fact that the department is right up to the minute in 
style all the time and to also emphasize the fact that it car- 


ries all the more desired articles of the better sort. 

In carrying out this sort of a display all that the store 
would need to do would be to secure copies of some of 
the higher grade publications of the day which feature il- 
lustrations of gift articles, and to then clip out these illus- 
trations, paste them neatly on cardboard and show the 
illustrations in the display window of the store in connec- 
tion with a showing of the same style of articles as those 
shown in the illustrations. 

Of course, there should be a large placard in the center 
of the display telling what the whole thing was about and 
strongly stressing the up-to-dateness and _ stylishness of 
the goods featured by the gift department of the store 
and also emphasizing the fact that the store’s prices for 
the articles are attractive and right. 

This sort of a display would be certain to attract a great 
deal of attention, because pictures of any sort in a display 
always make people stop and look and the whole proposi- 
tion would undoubtedly be very effective in attracting more 
attention to the store and in building more business for the 
establishment. 
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HERE IS THE REAL THING 
FORE THE HOTE US Nis 
RESTAURANT SUPPLIER! 


Vitrified China Grill Plates 


Domestic Manufacture 


t 


OF 


We are offering for sale the best 
vitrified China Compartment plate made in the United States. 


1024 Inch Actual Size fas so 


MORRIS 


291 Bowery, New York 


Preparing for Annual Chicago Gift Show 


Gift Artwares and Novelties Association Mart Will 
Be Held at Hotel Stevens August 1 to 6. 

“Organized not for profit but for helpful service to 
its members and their customers.” Such a slogan 
might well be used in describing the motive behind 
the Gifts Artwares and Novelties Association, the or- 
ganization sponsoring the Sixth Annual Chicago Gift 
Show at the Hotel Stevens, August | to 6. Not only 
is this a non-profit association, but it is directed by 
officers who receive absolutely no recompense what- 
ever for their services, 

“The sole purpose of this Association,” Ralph B. 
Kraetsch, secretary-treasurer of W. C. Owen, Inc., 
Publicity Chairman, tells us, “is to bring the nation’s 
exhibitors and buyers together under favorable con- 
ditions at a central location and in a spirit of mutual 
helpfulness.” 

That this policy has been highly successful is evi- 
denced by the interest being shown by exhibitors and 
buyers alike in the forthcoming Gift Show. A large 
number of exhibitors already have placed orders for 
showroom space, and the number of ‘buyers in at- 
tendance will, in all probability, greatly exceed those 
attending last year. 

“The exhibitor benefits by having thousands of 
prospective purchasers inspect the goods he has to 


sell,” Mr. Kraetsch said, “and the buyer benefits by 


30 lb. Weight to the Dozen 


SENDAR 


NOVELTY 
FISH 
AQUARIUM 


No. 106 B 
Oval Aquarium wit! 
Black Glass Stand 
Holds 3 Quarts 


6 


SS 


Ask for Circular 

Showing Full Line 

Black Glass Stands a’ 
Iron Stands 


GILLINDER & SONS,! 
Tacony Philadelp 


being able to come to one place, compare compett 
lines, see the latest giftwares and novelties, and 1! 
his purchases conveniently, economically, and ? 

; ; | 


— 


the minimum expenditure of time.” 

“Moreover, buyers from different sections of 
country meet here and exchange helpful ideas 4 
window and counter displays, methods of selling,! 
other problems peculiar to gift shops and gift 
partments.” | 

Three floors in the world’s largest hotel will 
required to house the exhibits at this Sixth An 
Chicago Gift Show August 1 to 6. Plan to @ 
now. 
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Tops which will not 
to make any of our over 


= 167 
No. 15 our 


many 


regular metal. 


WILL NOT 
TURN 
BLACK 


STRONG 


HE growing demand for Salt and Pepper Shaker 


corrosive metal on special order. 
here will be carried in stock in this metal in addition to 
This non-corrosive metal is worth 
times the added cost. 
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“The Top that Sells the Bottom—Since 1838.” 


NON-CORROSIVE METAL TOPS 


MADE OF BRITANNIA METAL 


NOT AFFECTED BY THE CHEMICAL ACTION OF SALT 
SILVER PLATED AND LACQUERED. 


turn black has prompted us 
250 styles and sizes in non- 
The numbers shown 


New No. 12 


MANUFACTURED BY 


COLLINS & WRIGHT, 


PITTSBURGH, PA. 


Inc. 


EASY TO 
CLEAN 
NO OUTSIDE 
THREADS TO 
GATHER DIRT 


WK@ MX @RCOKSVILLEO MORE 
CHINA co 


H 9M Pattern on the new Hostess Shape 


i 


“Satisfied Customers Keep Us Busy” 


ME CROOKSVILLE CHINA CO. 
CROOKSVILLE, OHIO 


REPRESENTATIVES 
| NEW Y EASTERN OHIO & MICHIGAN 
Job, Pasmanticr & Sons V. D. Kinnan J. E. Boring 
) West 20th St. Zanesville, O. Crooksville, O. 
PACIFIC Pbk CHICAGO Web dela 


. Davi 
728 s. benhattar Pl. 
Los Angeles 


CENTRAL WEST 
ge Be cencter J. L. Weaver 
N. East St. Roseville, O. 


Gordon A. Wees 
Room 348 Morrison ‘Hotel 


H, aA Pat teal 


x 373 
ond ih. eodevuiiie, Kansas 
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‘Pottery and Porcelain”’ 
By Frederick Litchfield 


AUTHOR OF 


“Marks and Monograms on Pottery and Porcelain” 
“Illustrated History of Furniture” 
and others 


This is a book that every domestic potter should 
| have. The illustrations alone would well repay 
them for the outlay. 

It contains a list of over 300 Ceramic Factories, 
with short historical accounts clear and concise, 
descriptions of peculiarities of parts, glaze and 
colorings. 

For a collection the book is invaluable as it will 
save an amateur from many pit falls. 

The chapter on “Values and Prices’ has been 
rewritten and brought up to date and there is a 
new index arranged on a novel plan so that marks 
can be readily identified. 


Price $9.00 


The Crockery & Glass Journal 
47 East 17th Street 
New York, N. Y. 


a 


Twenty-four 


CROCKERY AND GLASS JOURNAL 


State of Trade Reported Fair 


Better Weather and Nearer Approach of Easter 
Helps Wholesale and Retail Trade, Says 
Bradstreet’s 


HE return of spring-like weather and the nearer 
approach of Easter have livened up wholesale and 
retail trade and outdoor industry, especially build- 

ing and farming. Advices are, however, generally uni- 
form that buying at wholesale is very conservative, and 
indications are that the ground lost in wholesale trade in 
February has not been entirely recovered. Retail trade 
shows relatively more life than does wholesale business. 
Effects of the expected soft-coal strike are being discussed 
rather for their bearing upon general trade in mining 
areas than because of any marked immediate influence 
upon the fuel trades themselves. The general feeling as 
March closed was that business volume is, as a whole, 
slightly below that of the first quarter of 1926, though not 
enough to indicate any marked reaction. 

The early crop outlook presents several points of dif- 
ference. The winter-wheat condition is good, and experts 
agree on nearly a 3-point gain in condition over the winter 
and a slight gain over a year ago. Conditions in Kansas, 
Oklahoma and Nebraska are especially good outside of 
small areas in the first two states. Plenty of moisture is 
noted in the winter-wheat southwest and the Pacific coast, 
but rather too much rain for farm work is reported in 
the south generally, and especially in the middle Missis- 
sippi valley. The expectation is that the decrease in cotton 
area planted will be below last fall’s predictions. Fer- 
tilizer buying and production is restricted. Wheat prices 
fell off heavily early in the week, but found export demand 
at the decline, and have had a rally of half the loss. Hogs 
sold at the lowest prices in months, but cattle and sheep 
are up. Grain movement to market is light, owing to the 
decline in wheat and bad roads in wide areas. Car load- 
ings passed the million mark for the second time in March, 
but these measures of industrial movement are still warped 
by coal strike preparations, a sample of this being had in 
the February returns of a gain of 3.9 per cent in car load- 
ings set over against a gain of only two-thirds of 1 per 
cent in gross earnings on leading roads. 

Reports from leading trades and industries vary some- 
what. Iron and steel production is little below that of the 
peak of a year ago but steel prices are still uneven. Non- 
ferrous metals have generally eased off this week. Soft 
coal buying has slackened, but prices are no lower. Ma- 
chine tool buying has not been up to expectations. Elec- 
trical material and implements have sold freely but in small 
lots individually. Automobile sales have improved at 
retail, but manufacturing is still spotty. Wool has been 
Lumber has picked up a trifle, 
mainly on the Pacific coast, and long leaf pine has risen 


slightly more active. 


a dollar at Chicago, Millinery has been active, and bathing 
suit manufacturers are active. Radio sales have slowed 
down, a good part of this being seasonal. Some North 
Carolina cotton mills are reported on night and day sched- 
ules. Gasoline prices have tended to ease on recent cuts 
in crude oil. 


The Detroit employment barometer shows 26,308 
ployed this week, a decrease of 707 from last week an 
43,651 from a year ago. 

The bituminous coal miners’ strike is not taken seric 
by consumers, who have sixty to ninety days’ supplie 
hand. Estimates of stocks above ground range from 
000,000 to 90,000,000 tons. Railroads have unus 
large stocks, and non-union mines are producing at a 
rate. There has been a slump in this trade in the past 
days, but there has been no decline in prices, 


N. Y. China and Glass Sales Surpass 19; 


Of fifty-one lines of business in New York City 
porting to Bradstrect’s this week, twelve were better | 
twenty-four equal to, and fifteen below a year ago. 
reported collections better than a year ago, thirty 
equal to a year ago, and seventeen below a year ago. 
lowing is a summary of lines reporting sales ahead, ¢ 
to, or below a year ago. 

SALES AHEAD OF YEAR AGO 
Boxes, wooden, mfrs. Clothiers, men’s, ret. 
Brick, who. or mfrs. Dairy prod., who. & jc 
Cement, who. Drugs, who. & job. 
Chemicals, mfg. Glassware, who. & jo 
Chinaware, who. & job. Machine tools, mfg. 
Cigars, mfg. Patent medicines, mfg, 

SALES EguaL To YEAR AGO 


Cotton gds. who. & job. 


Electrical goods, mfg. 
Electrical goods, ret. 
Electrical goods, who. 
Foundries, mfg. 


Fruits & vegetables, com: 


Groceries, who. & job. 
Hardware, ret. 
Hardware, who. & job. 
Hats, men’s, mfg. 
Hotels 


Iron & steel, who. & job. 


Sates Betow YEAR AGo 


Automobiles, ret. 


Cloaks & suits, women’s, 


mfg. 
Coal, ret. 
Coal, who. & job. 
Dresses, women’s, mfg. 
Jewelry, ret. 
Jewelry, who. & job. 


Jewelry, mfg. 
Leather goods, mfg. 
Millinery, who. 
Pianos, mfg. 

Radio, who. & job. 
Rayons, who. & job. 
Shoes, men’s, mfg, 
Shoes, men’s, ret. 
Shoes, women’s, mfg 
Shoes, women’s, ret. 
Tailors, custom, men’s 
Tobacco, mfg. 


Lumber, who. 
Millinery, women’s, m 
Silk goods, mfg. 
Silks, who. & job. 
Suits, men’s, mfg. 
Women’s clothing, ret 
Woolen goods, who. & 
Worsteds, who. & job 


Trade in Mid-West Declines Slightly 


3usiness for the first three months this year com 
well with that of the same period last year, consid 
the volume, although there are complaints of s” 
3uying has been more of a conservative 
acter, with a few important lines showing about the 
Others show a small decrease, 1 


profits. 


as last year. 
around 3 to 6 per cent. 


(Continued on page 27) 
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New Designs in Shapes and Patterns Now on View 
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~ JOHN DAVISON 


INCORPORATED 


| 14 Barclay Street New York 


Sole Agents for 
. THE COALPORT CHINA CO., Ltd. 
Highest Grade of English China 


F. WINKLE & CO., Ltd. W. MOORCROFT, Ltd. 
Earthenware Art Pottery 
ADDERLEY’S, Ltd. STEVENS & WILLIAMS, Ltd. 
China and Earthenware Rock Crystal and Cased Glass 


All Makers in the Front Rank of English Productions 


Handsome Line of 


LA Meus 


with Silk and Parchment Shades 


THE HOCKING GLASS SALES Corp. 


I. J. CoLiins, Pres. Gro. E. NICHOLSON, SEcy. & TREAS. 


ANNOUNCE THE OPENING 


OF THEIR 


NEW SALESROOM 
| 129-131 FIFTH AVENUE 


7TH FLOOR 
Where May Be Seen the New and 
Complete Lines from the Following Factories: 
HOCKING GLASS CO. 
LANCASTER GLASS CoO. 
STANDARD GLASS CO. 
LANCASTER, OHIO 


George E. Nicholson In Charge 
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LAMP AQUARIUM 


Patent Pending 
Number 17106 


“MORECROFT” 
LAMP-AQUARIUMS 


NEW 
UNIQUE 


PRACTICAL 
DECORATIVE 


We have just closed our exhibit at the 
McAlpin Hotel, New York City, where 
practically every lamp buyer who saw the 
display bought a line of these distinctive 
and useful lamps. 


This line is manufactured in a variety of 
shapes and colors with beautiful cut and 
engraved designs. 


A sample assortment will be sent express 
paid upon request. 


IDEAL CUT GLASS CO. 


F. L. MORECROPFT, President 
CANASTOTA, NEW YORK 


Ne rer TILLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLGLLALLLLLELL-LLLLLLLLCLLLLLOCLLULLLLLELLLLLLLLLCLLLoALe ccc COLDS 1 


HERE IT IS! 


We know you want our 
individual, economical 


Sanitary 
Sugar Bowls 


In 3 Sizes 


for tray and _ cafeteria 
service but perhaps you 
did not know where to 
buy them. We will fill 
your orders direct, and 
without delay. 


LUUUITAAUT EAU 


We guarantee these 
bowls as_ repre- 
sented. 


STYLERG 


See Your Jobber or Write for Catalog 


The Sanitary Sugar Bow! Co. 


Manufacturers 


7704eliogai see Pittsburgh, Us Sal 
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Ceramic Dictionary 
Copyrighted 
By C. M. Franzheim 


A practical, concise treatise of 
Ceramic words, terms, uses and 
practices for the daily use of the 
factory man, superintendent, sales- 
man and retailer. 


An education for anyone con- 
nected with the trade. 


Price $2.00 Per Copy 


Convenient Pocket Size. 


—_—rr 


Demarest Publications, h 


Publishers 


45 East 17th St. 
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Trade in Mid-West 
(Continued from page 24) 


[2 best showing is in the steel industry, which has 
rised steadily and is holding its gain with operating 
ty in the Chicago district practically up to the limit, 
yi production being about the same as a year ago, 
| naterially larger than in January and February. 
ics for finished steel average lower. 
[}: coal strike and the idleness of about 150,000 min- 
s not been the disturbing element that it usually is, 
laze consumers in all lines have sixty to ninety days’ 
of on hand and there is more unbilled coal on rail- 
than at any time in the history of similar labor 
gions. With prospects of continued activity among 
nh-union workers, no serious shortage of fuel is con- 
yyited. 
Biding operations in the Chicago territory for the 
mi} of March set a new record, and good weather 
unt enlargement in distribution of building materials 
hin advance of $1 to $1.50 on long-dimension yellow 
le! 
\\h interior retailers and consumers buying dry goods 
| herchandise in a hand-to-mouth way, wholesalers 
| -tailers, while experiencing an increased business 
i, the week, have suffered a moderate recession from 
B jar. 
iiss by the two leading houses for the three months 


Mail-order sales have fallen off, and combined 


§ yar ageregated $111,534,725 as compared with $114,- 
145 for the same time last year, a decrease of $2,852,- 
e | 2 per cent. 

A 0d reflection of the decline in business in the last 
eenonths is shown in the decrease in loans and depos- 
‘0| Chicago banks in their statement of condition on 
ir¢ 23 and given out in the last few days, although 
sind deposits of all kinds are largely in excess of 
Pyir. An increase of about $14,000,000 made in loans 
th Seventh Federal Reserve Bank for the week, due 
mithly and quarterly settlements, with a drop of al- 
st 513,000,000 in deposits and a loss of about $25,- 
),0) in gold holdings as shown for the week, bringing 
r/o of reserves down to 75.5 compared with 78.3 per 
it. \\e previous week, 68.1 per cent. last year and 75.3 
i two years ago. 


, Roebuck Sales Up; Montgomery Ward 
| Fall 


le the sales of Sears, Roebuck & Co. for March 
tl first three months this year showed increases over 
C¢-esponding periods of the year before Montgomery 
rx Co, sales showed declines for the same periods. 
al of Sears, Roebuck & Co. for March amounted 
2 254,260, compared with $21,996,406 in the like 
tla year ago, an increase of 5.7 per cent. Aggregate 
S pr the first three months were $66,300,802, against 
0,868 in the like period of 1926, a gain of .4 per 
| 


lis Rosenwald, chairman of the company, said that 
Ger ever has been made to me for my holdings of 
S\Xoebuck & Co. stock. As to whether I would en- 


ay 
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See the 
leading pottery lines 
in one building— 
on One buying! trip 


Out-of-town buyers who come to 
The Fifth Avenue Building are of- 
fered the great convenience of mak- 
ing one buying trip suffice for their 
seasonal Whether 


their special line may be art and gift 


requirements. 


novelties, earthenware, lamps or 
glassware, they will find many 


firms displaying their needs here. 
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You are ten minutes by subway 
from the Pennsylvania Station, 
thirteen minutes from Grand Cen- 
tral. A subway entrance is in the 
building. Surface lines and busses 


pass the door. Two elevated lines 


The 
theatrical and leading hotel district 


lies within walking distance. 


are but two blocks away. 


The FIFTH AVENUE BUILDING 


Broadway and Fifth Avenue, 
at Madison Square, New York 


“More than an office building” 
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tertain any offers, all I can say is that now would be a bad 
time because prospects for Sears business were never 
brighter.” Asked if this meant the price would have to be 
pretty high to tempt him, he replied: “It is not so much the 
question of the price being high. The bidder would have 
to be more optimistic than I am on the business, and | 
don’t think there is such a man.” 

Sales of Montgomery Ward & Co. for March amounted 
to $17,892,739, compared with $18,265,921 in the like 
month last year, a decline of 2 per cent. Aggregate sales 
for the first three months were $45,233,923, against $48,- 
377,587 in the corresponding period last year, a decline of 
6.5 per cent. 


Wholesale and Retail Trade 
Percentage changes in dollar sales by department stores, 
monthly, from September, 1926, to February, 1927, as 
compared with the corresponding months the year before, 
are shown by districts in the following revised table com- 
piled from reports of the Federal Reserve Board: 


Increase from Jan. 1 to 
Sepi, Oct. Now. Dec. Feb) . Jan. Feb. 
Dist. 1925 1925 1925 1925 1926 1926 28,26 
Bostons ee eer 3.0 “AB 8.8 3.9 5.2 2.0 335 
INewa Vonks ei rramoret 6. *4.6 6.7 4.3 1.9 2.8 2.4 
Philadelphia 2.5... 4.6 *2.9 3.0 37, Sun SA feed 
Glevelande ears 6.9 *5.2 9.9 2.3 4 726 2) 
Richmond saree 3.4 *4 (0) 6.3 1.8 SF Bie: SLY 
Atlanitaw etre terer te Be/, ¥8.3 5.6 6 Ze “]aeee 
(Chicaoa saemeeee 11.4 21 9.3 2.6 Aye 313 all 
Si. nOuisesaeeeeer 6.4 *9 1 SZ a “2.0 te. Oda eed 
Minneapolis ...... PDE | GAO OAS 2 “ofeN(O) Sim 2310) 1.0 
Kansas Gityanemeet aun sal 8.6 25 4.4 2.8 rit 
Dallaceee see Teo *3.9 10.8 2.055 45.8 *5,005 F600 
San Francisco 10.4 * 4 48 79 Se 4.2 Sea 
1 ASR ieee eae 6.6 *5.0 IM ZS a7. * 9 2 
*Decrease. 


Changes in the value of certain lines of wholesale trade, 
as compiled by the Federal Reserve Board, are shown in 
the following table, the average monthly value in 1919 
being taken as 100: 


Average 

O25, Wee ee kee eicees 84 75 92 58 .ml03 -.114 84 
Average 

L G26) <i easter 83 79 87 63 102 118 34 

1926 

Gro. Meat. D.Gds. Shoes Hdwe Drugs Total 

Januaryonacoeee eerie 77 79 79 43 tre, liLil 78 
Febriatvaeenonneceiiene 71 75 85 50 S/aelG 76 
March 2Seceren eee 81 75 93 73. 106 133 85 
A Del Cece eee reo 79 76 77 Soe 103 123 8 
EK EPI E cree creee q Sia cxc 80 81 78 60 108 111 82 
Junie ee ee ens 86 82 77 SoeeLOS 16 84 
July he a eee 84 Wi 78 52 98 113 $2 
Mawbleabie Woun god sonosac 82 SlOZ 73 98 115 87 
STEMMOMTONSD Syoonccocdac 92 86 113 C4 tl] ~~ 24 97 
October? ae eee eee 91 S02, 76 14 2133 94 
November sa ramen 87 76 91 67.104 17 86 
December eta sae ee 80 71 71 60 99 110 78 

1927 
Jantiary See etree eee 73 77 72 45 80 112 75 
Febriuaty is eenan ee 68 73 79 53 82 104 73 


Chain Store Sales Gained in March 

Six chain store organizations which reported their sales 
records for March yesterday showed that there has been 
a steady increase maintained for each month of this year 
and that for each of these months there has been an in- 
crease from the corresponding month of last year, plac- 
ing sales for the first quarter of 1927 well ahead of sales 
during the first quarter of last year. A partial report is- 


The Krockery Kuestion Box 


1—On what island is the best-known Vene 
glass made’ 
2—Where was the first glass made in this count 
3—What was the date? 
4—To what is the word pottery applied? bi 
5—Into what five groups may the materials us 
in the manufacture of pottery be divided? 
6—What well-known American Glass importer 
recently decorated by the King of Sweden? 
7—IlWhere is the center of the crockery and gla 
district in New York? 

S—Who is the present president of the Potter 
Glass and Brass Salesmen’s Association? 
9—Which is the oldest crockery and glass public 

tion in the field? 
10—With what country is Delft ware associated? 


Answers to these questions will be found on pa 


On 


4 
2) 


sued by The Fair of Chicago yesterday also showed 
sales of February and March combined were 5.51 per 
greater than the same months of 1926, 

The F. W. Woolworth Company reports March 
amounting to $19,601,553, against $18,308,350 in M 
1926, an increase of 7.06 per cent; against $17,37 
in February, 1927, an increase of 12.79 per cent 
against $16,114,417 in January, 1927, an increase of 
per cent. 

Sales for the first quarter amounted to $53,09: 
against $48,948,936, an increase of 8.47 per cent. 
old stores contributed $647,405, or 3.54 per cent, 0 
gain in March alone, and $2,578,666, or 5.28 per ce 
the gain in the entire quarter. 

President Hubert T. Parson expressed particular 
ure with the results of March, as the gain was made 
though last March included practically all of the f 
business, the second largest seasonal period of the 

“This year we get Easter in the middle of April, 
Parson said, “and have five Saturdays in the mont 
we can look forward to a fine gain for April. Ow 
four months’ business will be the largest we have eve! 
Further, the operating ratio is being lowered, ° 
should mean a better margin of profits. 

“As to general business, I see no change in the 
tion. All our districts showed increases except Fl 
where business is smaller due to lower real estate } 
Along about July Florida business will begin to gain 
1926. The farming districts have had big retail met 
dising, as weather conditions, particularly in the } 
west, favor crops. 

“We are getting set to start business in Germat 
have leased seven locations, the first to be opened in 
Our staff there has been trained in our American | 
and the members speak the language, so they form 4 
nucleus for managing the business. We will prc 


(Continued on page 35) 
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EVERY DAY 
GIFT DAY 


a 
} 


YVERY truly artistic painting has its high light, and 
' as Charles Dickens has gracefully put it, ‘‘There 


4 are shades in all good pictures, but there are lights 


bit we choose to contemplate them.” This means that 
Phter shade of color, or mostly a brush of white, is 
se to give the bright spot of the picture, which so at- 
ras the eye and holds the artistic sense of the painting. 
‘h far seeing mistress of the progressive gift shop real- 
-ehow much beautiful lamps add to the success and in- 
err beauty of her shop, and will see to it that a goodly 
usber are employed, not only as decorative luminators 
ito emphasize the attractiveness of the smaller items, 
rizing them conspicuously to the foreground by the en- 
icig tones of light which are cast about the room through 
he: light sparks. A variety of well chosen and effective 
ns with their beautiful silk or parchment shades give 
heshop that dress and decorative element that entices 


the passerby and often results in consummating: sales. 
If one chooses to visit the present day gift shop, it will 
be seen that lamps have become a predominating feature. 
In one of the uptown New York City shops, there is an 
entire window devoted almost exclusively to lamps, with 
the smaller gifts placed attractively beneath them. For- 
merly Gift Shops dealt only in the smaller type of lamp; 
boudoir, vanity and perfume, but now it is quite apparent 
that the larger lamp; table, Hoor and bridge, is as salable 
as their smaller neighbors. For bridal, birthday or shower 
gifts, an unique luminator brings as much joy to the 
recipient as a more costly remembrance, as there always 
can be found a place for an attractive lamp. The vogue 
for employing many lamps in one room, has brought 
every type of lamp to the Home Beautiful for useful and 


decorative purposes. If it must be lamps, let these be 


the “High Light” of your Gift Shop. 


Me Ie 


Lamps Have a Real Place in the John Wanamaker ‘“‘For-Get-Me-Not” Gift Shop 


Twenty-nine 


Gift Table Echoes 


Spring and Easter Season Bring 
Entrancing Items to Stores’ Display 


3y BEATRICE MILLER WISNER 


Captivating Spicer Glass 

There is little introduction needed for Spicer lustre 
glass, represented by Howard G. Selden, 225 Fifth Ave., 
New York, as this fine glass is so well known that 
favorable comment is only reiteration. 
However, it is pleasurable to rehearse 
some of the outstanding features of this 
noteworthy glass. Its substantiality and 
beautiful clear colors with the large vari- 
ety of numbers and modest price has es- 
tablished its value and popular favor with 
Gift Shops. For the dresser and vanity 


table there are the lovely sets or individual pieces ; cologne, 
bottles, powder boxes, ete., and the other objects; candle- 
sticks, console sets, vases, stemware, 
bowls and many engaging new num- 
bers are likewise unusual in color and 
The two pieces, illustrating 
spiral optic, will give an idea of some 


shape. 


of the unique shapes which come in 


the fine Spicer colors; amber ame- 
thyst, blue and rainbow. The variety of shapes and col- 
ors are so attractive, that whimsical fancy can he grati- 
fied by the large assortment resplendent in their truthful 
color tones. 


Italian Jugs of Rare Charm 


3eautiful is the jug illustrated from Simondetti & Co., 
12 West 21st St., New York, is one of Mr. Simondetti’s 
own designs, and those who know Mr. Simondetti will 
appreciate the art feeling that 1s shown in the modeling 
and decoration which so willingly betrays his innate artis- 
tic temperament and love of beauty. The fine coloring in 
subdued browns and greens and antique finish are notice- 
ably attractive, while the graceful shape is a creditable 


achievement in fine modeling. The other piece, pictured, a 


Thirty 


reproduction of an old pharmacy jar, is another delighy 
example of Italian ware, in antique finish. Both th 
unusual jugs can be converted into lamps, and witha, 
orative parchment shade form a most engaging 4j 
Many new vases, lamps and odd Italian pieces are t 
found in the company’s attractive showrooms, for 
and lamp trade. 


Lovely Boudoir Lamp 


Dainty and original 
French style boudoir 
illustrated, from Dre 
Andrews, Inc., 32) 
30th St., New York} 
effective little lamp 
brass candlestick bas 
a six inch Empire | 
plaited georgette shade, 
well balanced ruffle at 
and bottom gives just 
necessary finish. 
French rosebud trimmi 
an artistic addition, refi 
ing Parisian style in its 
tail and coloring. The shl 
is lined with Japanese 
and it may be had in | 
color or combinations } 
latest tones. 


Colorful Czecho Ware for Summer Usé 


The most appetizing dainty or refreshment loses 2 | 
of its appeal when offered from an unattractive serv 
The enticing refreshment set from the Czecho Peas 
Art Co., Inc., 8-10 West 19th St., New York, 7pm 
a most colorful combination, pitcher and mugs, from 
hands of Czecho artists. For summer porch or sum-pa) 
they are decidedly useful and ornamental giving a brit 
note of color to the outdoor room. All the ware fi 


the Czecho Peasant Art Co. is executed in the colony 
Letovice, Czechoslovakia, by the peasants who work u 
the directorship of Joseph Mrazek, the artist who ¢ 
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ei s the beautiful and colorful decorations and designs. 
Ph company’s trade mark with the name Joseph Mrazek, 
; amped on every item, which signifies that the decora- 
iolis the artist’s first hand conception. Many new ob- 
ec ; lamp shades and odd pieces are shown at the com- 
al’s artistic showrooms. 


Unusually Artistic Luminators 


he beauty of Italian art has long been the inspiration 
niuplift of countless students of the Fine Arts, and the 
rttic new objects lately imported from the sunny shores 
of Italy by 
Ferdinand 
Bing & Co.'s 
Succes sors, 
67-69 
Place, 


Irving 
New 
W @ik Ie, ayant hil 

“bring a new 
joy to lovers 
of fine Euro- 

pean wares. 

The beautiful 
Italian mar- 
ble luminator, 
pictured here, 
is one of nu- 

merous others 
now on view 
at the 


COMm= 


pany’s show- 


O01S. 


This represents a girlish figure gracefully rest- 
igon a large shell, the light which is underneath the 
h¢ shines through the marble diffusing a soft fascinat- 
a¢glow. The intrinsic value of the statue lies in its 
elect sculpture and delightful subject, irresistible in its 
Niness. Some of the other fanciful and unique stat- 
ejrepresent various attitudes of surprising grace. One 
fie pieces shows three cupids gazing down into a font, 
Mmwater represented in green color is realistic in its ap- 
€ giving a beautiful effect from the light beneath. This 
le2 rests upon a heavy marble base. Another very coni- 
eng model is a ‘Snake Charmer,” seated upon a rich 
win oriental colors, the marble has been colored to de- 
ia bright hued rug. This piece has bronze ornamenta- 
ids, the turban and snake, which makes the whole still 
Me engaging and unique. The variety of subjects of 
hte ornate luminators, betray the artist’s diversified 
k in fine modeling, proportion and the graceful poses 
nN grouping of the figures. 


hy ° 9 ‘ . : ” 
3uild Business with an “Exclusive Day 


omething rather novel and interesting which would 
eure to help the gift department of the jewelry store 
nuilding more business would be for the department 
9jut on an “Exclusive Day.” 

n this day the department could offer some goods for 
(Continued on page 38) 


MADE IN LETOVICE, CZECHOSLOVAKIA 


100 Per Cent Original 


Czechoslovak Pottery 
and 
Parchment Lamp Shades 


All of our deco- 
rations are copy- 
righted and «ull 
bear our regis- 
tered trade mark 


and the name of 
Joseph Mrazek as 
a@ guarantee of 
the authenticity 
of our design. 


Czecho Peasant Art Co., Inc. 


8-10 WEST 19th ST. NEW YORK CITY 


CHICAGO PITTSBURGH 
Chicago Gift Market Geo. R. West 
Hotel Sherman Wm. Penn Hotel 
Room 1422 Room 415 
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Thirty-one 


a 


Assortment that is 
Par Excellent. 


Waterproof flowers in a 
range and assortment to suit 
every need and taste. Our 
prices are most attractitve. 


New Spring catalogue on request 


IMPORTERS OF 


Japanese Goods 


101 FIFTH AVENUE 327 W. MADISON STREET 
NEW YORK CHICAGO 
Tel. Stuyvesant 3823 Tel. Main 4156 


NotE—Our New England Rep.: 


N. MASUDA CO., 99 Bedford St., Boston. 


An Artificial Flower | 


| 
| 
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BYBEE POTTERY CO. Xi 
Hand made in the Foothills of the Cumberlands 


SPICER STUDIO 
Individual Shapes in Blown Glassware 
TALAVERA IMPORTING CO. A Rare 


Mexican Glass 


G. H. BARREL & CO. 


Morocco Pottery and Leather C b 5 : 
BRADLEY STUDIO omobmation 


Daintily Decorated Novelties of a Thousand 


Ses 
CALIFORNIA FAIENCE CoO. Superiority of workmanship, 
Distinctive Pottery and Tiles ior : F 
CLEWELL STUDIOS originality, grace of design 


Bronze Pottery in an Unusual Treatment 


and extraordinarily low prices 
PETER PERAZZO 


Alabaster, Italian Majolica and Peasant Ware are all most effectively 
COWAN POTTERY STUDIOS blended in the varied range 
Graceful Pottery and Exceptional Shapes : 
SELDEN GLASS of Selden Selections. 


Catalonian and Lalique Reproductions 


KAY & ELLINGER 


Austrian Pottery, and Imported Candles 


OD A eS FM RSL VO EN 


FANCY CHINA 


FROM 
THE WINTERLING FACTORIES 


Our new assortment in Salads, Berry Sets, Cake 
Plates, Cake Sets, Sugars and Creams, Tea Sets, Cups 
and Saucers, Etc., show a fortunate combination of 
new striking decorations and attractive shapes. They 
spell quick turn-over and profit. 


HEINRICH & WINTERLING, inc. 


Sole Agents for Heinrich Dinnerware & Winterling Fancy China 
ENTIRE FIFTH FLOOR—49-51 West 23RD STREET, NEw York City 
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Representatives 
D. King Irwin, 200 
Fifth Ave., New 
York City 

F. A. Miner, 116 W. 
High Terrace, Roch- 
ester, N. 

Ee: Wilgus, 21 
March Ave. W. Rox- 
bury, Mass. 

Earl W. Newton & 
Associates, 9 ON. 
ve Ave., Chi- 
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149 


Mantboncry St., oe 
Francisco, Cal.: L 


“You Can't Argue 


A gainsl Conviction 


If you’re absolutely deter- 
mined not to take advantage 
of the opportunity to place 
your lamps and shades be- 
fore the best buyers of the 
trade, our suggestion that 
| you advertise in the LAMP 
BUYERS PE TOURNAL. ‘is 
likely to fall on unfertile soil. 


Pea On the other hand if 
7 ‘you're desirous of getting 
your lamps and shades before the man who 
/buys—of increasing your business, there is no 
better medium in which to broadcast your mer- 
chandise than the 


) Lamp Buyers’ JOURNAL 
; Sie SC larkuSt. 
Chicago Ill. 
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The Shield of a Great Name 
Protects the Buyer 


No. 8856 
CLOVER-LEAF 


Among recent productions are 
two novel and extremely attrac- 
tive 


RELISH SETS 


which are useful adjuncts to the 
service of either the formal din- 
ner or the occasional repast, such 
as a luncheon or tea. Hand-fin- 
ished, fire-polished transparent 
or satined glass. 


CRYSTAL AMBER 
ROSE-PINK GREEN 


These numbers have moulded 
compartments, without individ- 
wal small trays, and a removable 
cup is provided for the center of 


each service tray. 


UNITED STATES GLASS CO. 


PITTSBURGH, PA. 


No. 8857 
OCTAGON 


Eighteen Sales Offices in Large Cities 


Thirty-four 


American China 
for 
American Homes 


Albright China 


for the Jobber and Syndicate Buyer 


Three Shapes 


Glenderéctaaa. cect eens fancy 
Highland tiers casks see ata, plain 
| Pilgrintaare current seis octagon 


Send for Catalog and Illustrations 


Albright China Co. 


Main Office 
Carrollton, Ohio 
Factories 
Carrollton, Ohio Scio, Ohio 
14 Kilns 9 Kilns 


TRADE _& 
~CHINA 


The arrollton Pottery (6. 


MANUFACTURERS OF HIGH GRADE DINNER WARE 
CARROLLTON, OHIO 


ONE COMPLETE DINNER SERVICE 
“SUPERIOR” 


SEMI -SQUARE—— PLAIN EDGE 


E offer to the Department 

Store Trade highest qual- 
ity ware and distinctive decora- 
tions in commercial borders. 
Prompt and courteous service. 


Representatives 
HERBERT K. CONNOR CHAS. A. WEIDEMANN 
ast West 


ROY E. HENDERSON 
President 
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Situation of Venetian Glass Industry | 
Venetian glass manufacturers and dealers had a fz 
successful year in 1926. There was less retail busir 
but the wholesale trade, declares Consul James B, Ye: 
in Commerce Reports, much of which was with the Uns 
States was quite profitable. Raw materials were exin 
sive as most prices were increased by about 10 per ¢ 
Foreign competition was less noticeable. 
The labor situation is acute and highly skilled 1j 
expensive. Master glass blowers have had to be t: 
in with firms in most cases by permitting them to by 
share of stock so that most of the Venetian glass faetc 
are now operating on a cooperative profit-sharing 4 
each master laborer owning at least a share of stock 
sharing at the end of the year in the division of net p! 
its, in addition to getting a weekly salary. 

The glass industry and trade in Venice were not 
rectly affected by the British coal strike, as wood is 1} 
in producing Venetian glass. The restricted credit si; 
tion also failed to affect the glass industry. 

One of the recent developments of the Venetian g 
industry is the growth of the manufacture of net 
glass, that is, laboratory glass such as test tubes, beak 
phials, and retorts. This fine thin glass is now prodt 
by machinery in large quantities at Murano. This proc 
is said to equal that of Jena in most respects and is ship) 
to Germany in considerable quantities. 

The glass bead industry in Venice (at Murano) 
a fair year in 1926, it having been handicapped by 
British coal strike, as coal is used in the manufacturd 
glass beads as distinguished from Venetian glassw 


Swedish Art Glassware Creating Interes 

Art glassware from the well-known Swedish g 
works, Orrefors, has during the past two or three ye 
attracted much interest in world markets on account 
its beauty and fine quality, reports Assistant Trade C 
missioner Emil Kekich, Stockholm. The Orrefors ¢ 
industry has developed rapidly since 1898 from a st 
and comparatively unknown plant into a concern with 
international reputation. In 1916 the first samples of 
glassware produced by the factory were shown at an @ 
bition of the Swedish Art and Handicraft Associat 
Since 1920 the Orrefors products have been shown ¥ 
good results at different exhibitions, these products 
tracting their greatest amount of attention at the Pi 
exhibition in 1925. The very favorable results gat 
are not only a credit to the artists of the Orrefors pl 
but also to the skilled staff of workers and engravers | 
ployed by the company. In 1917 only two engravers W 
employed, but the present number of 50 is not sufficiet 
large to take care of the demand for this type of glé 
ware. During the past year the so-called Gral glass 
veloped into an Orrefors specialty. 

Another large glass factory in Sweden is the K 
Works owned by the Svenska Kristallglasbruken Ak 
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js also making art glassware of high quality. The 
‘tition between these two large glass works, Kosta 
Yrrefors, will without doubt serve to bring about 
mer and more artistic Swedish glass products in the 


Czechoslovakian Glass Holding Own 


. Gablonz small-glass industry in Czechoslovakia, 
ie an export industry, satisfactorily held its for- 
narkets during 1926, according to the annual report 
\ local export association, reports Commercial At- 
(Elbert Baldwin, Prague, in Commerce Reports. 

verse factors were the higher import duties into Ger- 
the strike in Great Britain, and the depreciation of 
bench franc, which affected in particular the crystal 
hee bottle-glass departments. The production of 
plier glass suffered from the increasing uses of the 
Wve cut and polished product with a consequent 
|; demand for the relatively expensive hand-cut prod- 
On the other hand, glass jewelry was favored by 
ictory orders from North and South America, in 
iar for earrings and pendants from Spanish and 
tuese speaking countries, and by a good demand for 
siat decorations. Holiday orders at the close of the 
‘rere in fact so great that many could not be filled. 
«ed demand from Germany was noted in this con- 
ia. Trade in wax pearls was lost on continental mar- 
-) French and Japanese producers, with whom the 
liz people were unable to compete in quality and 
e Other glass pearls suffered from the fashion for 
ie (tinsel), but glass beads and rhinestones for 
V’s dresses remained in good demand throughout 
ur, although at somewhat lower prices. Price re- 
iis during the course of the year were particularly 
in bangles and buckles, where efforts to check the 
it by cartelization were made. This move proved 
tlis, however, as the good demand early in the year 
e(to hold up later in the season and gave place to 
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Chain Store Sales Gain 

(Continued from page 28) 

ght to ten stores running in Germany by the end 
(year. 

England our subsidiary company reports very 
usiness. It plans to open fifty new stores in the 
is Isles during 1927, giving it a chain of about 290 
s In the United States we have opened twenty-five 
ores during the first quarter and have 1,505 oper- 
fifty additional locations will be opened later this 
ne locations having been leased already, and this 
i may be further increased.” 

quarter’s sales of the McCrory Stores Corporation 
ed to $7,912,127, as compared with $6,878,304 in 
c| 1926, an increase of $1,033,893, or 15 per cent. 
h sales amounted to $2,860,075, against $2,538,344 
th, 1926, an increase of $321,731, or 12.6 per cent, 
$2,739,589 in February, 1927, and against $2,- 
him January, 1927. 


= 


Answers to Krockery Kuestions 


1—Murano, an island near Venice. 

2—Jamestown. 

3—1608. 

4—To all articles made or formed of baked clay. 

5—Clay, China, Stone, Flint, Felspar, Bone and 
coloring agents. 

6—J. H. Venon, head of J. H. Venon, Inc., New 
York. 

7—Twenty-third Street West of Fifth Avenue, in- 
cluding the Fifth Avenue Building. 

8—Julius Rosenfeld, head of Lazarus & Rosenfeld, 
New York. 

9—CROCKERY AND GLASS JOURNAL. 

10—Holland. 


The sales of the F. & W. Grand 5-10-25 Cent Stores, 
Inc., in March amounted to $878,532, against $764,630 in 
March, 1926, an increase of $113,902, or 14.9 per cent, 
against $712,220 in February, 1927, and against $657,582 
in January, 1927. 

The McLellan Stores Company reports March sales 
amounting to $701,229, against $546,719 in March, 1926, 
an increase of $154,510, or 28.2 per cent, against $574,049 
in February, 1927, and against $545,156 in January, 1927. 

Sales for the first quarter of 1927 totaled $1,820,434, 
against $1,399,741 in the first quarter of 1926, an increase 
of $420,693, or 30 per cent. 

The March sales of the Isaac Silver and Brothers Com- 
pany amounted to $388,393, against $298,458 in March, 
1926, an increase of $89,935, or 30.1 per cent, against 
$311,008 in February, 1927, and against $280,612 in Janu- 
ary, 1927. 

Sales for the first quarter amounted to $979,758, against 
$752,929 in the first quarter of 1926, an increase of $226,- 
829, or 30.1 per cent. 

The David Pender Grocery Company reports March 
sales amounting to $997,584, against $829,201 in March, 
1926, an increase of $168,383 or 20.3 per cent, against 
$892,220 in February, 1927, and against $930,638 in Janu- 
ary, 1927. Sales for the first quarter amounted to $2,- 
820,386, against $2,399,579 in the first three months of 
1926, an increase of $420,807 or 17.5 per cent. 


New Taiyo Catalogue 

The Taiyo Trading Co., importers of Japanese 
wares, 101 Fifth Ave., have just completed a new 
catalogue of their lines which is now available to 
The book- 
let is sixty-four pages in size and is bound with an 
attractive heavy yellow paper cover. It contains a 
foreword and general information page and is most 
attractively gotten up. The illustrations it contains 
and detailed information as to the complete Tatyo line 
makes it a catalogue that will be of valuable assistance 


those in the trade who may desire a copy. 


to the buyer for ready reference. 
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New York Imports 
March 31st 


S. S. Savoia, from Naples, Italy 
Hudson Fwdg. & Shpg. Co., 97 cases earthenware 
Fourman Bros., 15 cases earthenware 
Order, 5 cases earthenware, etc. 


From Leghorn, Italy 


Vandegrift, F. B., & Co., 8 casks earthenware 
Macy, R. H., & Co., 17 cases earthenware 


S. S. Ossa, from Casablanca, Morocco 
Ohana & DeCordova, 6 barrels pottery 


S. S. Carmania, from Liverpool, England 


Butler Bros., 5 crates earthenware 

Meakin & Ridgway, Inc., 54 packages china and earthenware 
Davison, J., Inc., 11 packages earthenware, etc. 

Leyland, P. N., Inc., 2 casks earthenware 

Plummer, W. H., Co., 5 hogsheads earthenware 

Gerlach, F. C., 16 packages earthenware 

Maddock & Miller, 81 packages earthenware 

Dickinson, E. B., Inc., 27 packages earthenware 


S. S. Pennland, from Antwerp, Belgium 


Straub, P. A., & Co., 7 cases earthenware, 4 casks earthenware 
Koscherak Bros., 6 cases crockery 
Continental Ceramics Corp., 46 cases crockery 


S. S. Baltic, from Liverpool, England 


Spence, C. R., & Co., 2 crates earthenware 
Irwin, J. D., & Co., 1 crate earthenware 


Bassett, G. F., & Co., 15 crates earthenware, 1 cask earthenware 


Byrnes W. J., & Co., 3 crates earthenware 
Globe Shpg. Co., 2 crates crockery, 2 cases earthenware 
Nathan Straus & Co., 6 cases earthenware 
Vogt & Dose, 5 casks earthenware 
Pitcairn, W. S., Corp., 66 cases earthenware, china, etc. 
Rowland, Marsellus Co., 10 crates earthenware 
Sellers C. W., 20 crates earthenware and china 
Sendar & Co., 33 crates earthenware 
Justin Tharaud, Inc., 7 crates earthenware 
Fondeville, A, J., & Co., 4 crates earthenware 
Boote, E., 12 cases china and earthenware 
Gunthel & Cruveilher, 2 packages china 
Leyland, P. N., Inc., 1 cask earthenware, 10 crates earthenware 
S. S. Stockholm, from Gothenburg, Sweden 
Judson Frt. & Fwdg. Co., 1 case earthenware 
Venon, J. H., Inc., 153 cases glassware 
Order, 50 cases earthenware 
S. S. Carlier, from Antwerp, Belgium 
Herbert & Neuwirth Co., 7 casks majolicas 
Ovington & Co., 4 casks majolicas 
Arl Fwdg. Co., 3 cases majolicas 
Amer. Shpg. Co., 19 casks majolicas 
Globe Shpg. Co., 3 cases majolicas and glassware 
S. S. Conte Rosso, from Genoa, Italy 
Serra, L., 3 cases earthenware 


S. S. Suffern, from Havre, France 
Duparquet, 3 casks chinaware 
Amer, Shpg. Co., 3 cases earthenware 


April Ist 


S. S. Suffern, from Havre, France (Additional) 


Bloomingdale Bros., 6 casks earthenware 
Haviland & Abbot Co., 1 case porcelain 


S. S. Majestic, from Southampton, England 
Oppenheimer, A., & Co., 3 cases earthenware, etc. 


April 2nd 


S. S. Majestic, from Southampton, England (Additional) 


Bernard, J. E., & Co., 43 cases earthenware, etc. 
Haviland China Co., 60 casks porcelain 
Haviland, Theodore, Co., 29 casks porcelain 
Guerin Pouyat Elite, Ltd., 27 casks porcelain 
Vogt & Dose, 19 casks porcelain 

Bassett, Geo. F., & Co., 1 cask porcelain 
Bernardaud, L., & Co., 15 casks porcelain 


S. S. Westphalia, from Hamburg, Germany 


Andrews, D. C., & Co., 12 cases hollow glass 

Friedlaender Co., 12 cases glassware, etc. l 
Gallagher & Ascher, 41 cases toys, etc. 

Public National Bank, 31 cases hollow glass [ 
Hoffman, L., & Co., 3 cases enameled hollow ware 
Irving Miller & Co., 13 cases earthenware 

Rohner, Gehrig & Co., 1 case hollow glass 

R. & G. Import Co., 42 cases glassware, crockery, etc. 
Byrnes, W. J., & Co., 7 cases earthenware, etc. 
Chatham & Phenix National Bank, 9 cases crockery 
Central Merc. Bank, 22 cases toys, crockery, etc. 
Halperin, L., & Co., 1 case earthenware 

Sheldon, G. W., & Co., 7 cases majolica 


April 4th 


S. S. Westphalia, from Hamburg, Germany 


Tomby, B., & Co., 17 casks crockery 
Barth, L., & Co., 3 cases crockery 
Rosenthal China Corp., 3 cases crockery . 
Central Merc. Bank, 11 cases hollow glass i 
Reynolds, Teschner & Volk Co., 3 cases hollow glass | 
Amer. Shpg. Co., 70 cases earthenware 
Guthman, Salomon & Co., 3 cases crockery 
Macy, R. H., & Co., 27 cases hollow glass, etc. j 
Strauss, N., & Sons, 49 cases crockery earthenware, ete. + 
Basch, S., Import Co., 46 cases crockery 
Corbett, M. J., & Co., 4 cases crockery, etc. 
Rohner Gehrig & Co., 1 case china 
N. Y. Mdse. Co., 34 cases toys, crockery, etc. | 
Phoenix Shpg. Co., 151 cases toys, crockery, ete. 
\ 


S. S. France, from Havre, France 
Tausig & Pilcer, 1 case porcelain 
Market St. Nat'l Bank, 1 case porcelain 
Henjes, F., Jr., Co., 7 cases glassware 
Macy, R. H., & Co., 7 cases majolicas, etc. 


S. S. Nobles, from Naples, Italy 


Globe Shpg. Co., 9 cases earthenware 
Atl. Fwdg. Co., 7 packages earthenware 
Straus, N., & Sons, 70 cases earthenware 
Order, 5 cases earthenware 


S. S. Berengaria, from Southampton, England 
Vandegrift, F. B., & Co., 1 case parchments 


April 5th 


S. S. Collamer, from St. Nazaire, France 
Strawbridge & Clothier, 2 cases china 


S. S. Berengaria, from Southampton, England (Additiona 
Pitt & Scott, 33 cases china, glassware, etc. 
Caldwell, E., & Co., 1 case lamps 


S. S. President Roosevelt, from Bremen, Germany 


Consmiller, L. A., 10 cases decalcomanias 
State Bank of N. Y., 9 cases earthenware 
Robinson, H. W., & Co., 22 cases crockery 
Vandegrift, F. B., & Co., 12 cases glassware 
Field, B. H., & Co., 5 cases crockery 

Sellers, C. W., 3 cases decalcomanias 
Guthman Salomons & Co., 20 cases crockery 


S. S. Muenchen, from Bremen, Germany 


Heinrich & Winterling, 13 cases crockery 

Field, B. H., & Co., 10 cases crockery 

Hutter, K., 32 cases crockery 

Borgfeldt, G., & Co., 40 packages toys, crockery, ete. 
Foster W. A., & Co., 52 cases crockery, etc. 

Amer. Exp. Co., 22 cases toys, china, etc. 

State Fwdg. & Shpg. Co., 11 cases earthenware 
Sullivan, W. C., & Co., 27 casks china 

Phoenix Shpg. Co., 2 cases decalcomanias 

National City Bank, 1 case crockery 

Sellers, C. W., Inc., 4 cases decalcomanias 
Rosenthal China Corp., 3 cases crockery 

Corbett, M. J., & Co., 21 cases toys, earthenware, ete. 
Wolf, L., & Co., 6 cases toys, china, etc. 

Armstrong Shipping Co., 5 cases crockery 

Order, 7 cases hollow glass 
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And all over this great land of ours the 
annual housecleaning event is in order. 


Naturally enough Spring suggests new 
china and glassware to the good house- 
wife. 


Are you suggesting your ware to depart- 
ment and gift store buyers all over this 
great land of ours through the best and old- 


est medium in its field—the CROCK- 


-ERY AND GLASS JOURNAL? 


A postcard request will 
bring our rates 


Demarest Publications, Inc. 
New York 


45 East 17th Street :-: :-: 


OLLIE 


linner-Hill Co. Has Beautiful New Showroom 


By BEATRICE MILLER WISNER 


Fiesight, the instrument that has done more for the 
vacement and progress of business enterprises than 
y ther faculty of the human mind, is strongly evi- 
n¢1 in the late removal of the Skinner-Hill Co., from 
> vanadian Pacific Building, Madison Ave., to the 
sean Building, 114-120 East 23rd St., New York. 
lisperception has been carried still further by Mr. 
irer, in the splendid arrangement of the firm’s ex- 
siz and exclusive lines of rich glassware and fine 
isis. The thoughtful placing of the wares in the tre- 
nous space which occupies the entire second floor giv- 
; (ch and every article its rightful place, brings to the 
ye objects in which he might be interested, in a con- 
clus layout. 

M) Skinner’s private office, and staff offices occupy the 
t ont of the space facing 23rd St. As the visitor en- 
Se is amazed at the display which takes up many 
le through the center of the spacious divisions. The 
thction at the front is fully equipped with articles of 
luico the trade; including brass table bells, cigar, cigar- 
€ jad jewel boxes, trays, candlesticks, gongs, smoker 
mM, and numerous other gift objects. 
at to electric fittings; beautiful brass lamps, with ex- 
is) brass shades in hammered and repousé effect, 


The next section 


clres, and lanterns which are artistically displayed in 


their overhead special places. Fire place equipment is also 
At the rear of the room is a very 
These 
are attached to removable wooden placques, which are 


featured in this section. 
novel and original innovation in showing sconces. 


made to resemble the old style of cement walls in period 
coloring and texture. 
disloged from its hanging position which allows each 


The idea is that the board can be 


sconce to be viewed alone away from its companions, thus 
giving each its full artistic value without the influence of 
the various others which surround it on the wall. The 
variety of sconces include types of period style, modeling 
and finish. The firm is also featuring some very unique 
wall electric candle brackets in old period style of pewter, 
which are exact reproductions of the originals found in 
homes of Revolutionary fame. Some of these show mir- 
ror pieces and others are finished in bright or antique. 
They depict parts of war time implements, canteens, shov- 
els and other designs of ancient lineage and modeling 
which will undoubtedly prove highly interesting from the 
standpoint of antiquity and Colonial association. The whole 
display and arrangement is a worthy demonstration of 
careful and painstaking work with the added thought of 
the tired buyer, in its appealing feature of each and every 
line in individual sections. The glass division showing Eng- 
lish and Czechoslovakian glass, the latter in rich ruby red 
of unusual tone, and other types, Dresden figure lamps and 
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Rembrant pottery in excellent finish, affords a large area 
for these distinctive lines. A large wareroom and store- 
room occupies a portion of the floor at the extreme rear, 
giving ample space for the importations. The Skinner- 
Hill Co, must be congratulated on its taste and original 
conception in being able to consummate such a compre- 
hensive display of so large an assemblage of merchandise. 
This move.to 23rd St. will be warmly welcomed by the 
trade, inasmuch, as it adds one more reputable firm to 
“Importers Row.” 


Importers and Traders Banquet 
(Continued from page 13) 

Club Eskimos, whose fame has spread by radio far and 
wide. 

The self-styled “Senator” ‘from Michigan, Edward 
Ford, was very funny in a half hour of amusing stories. 

N. E. Franklin, President of the organization, acted as 
toastmaster, an art in which he excels. The principal 
speaker of the evening was the Hon. George Higgins 
Moses, United States Senator from New Hampushire. 

A number of the trade’s prominent importers attended 
the banquet. 


Build Business With an Exclusive Day 
(Continued from page 31) 
sale which wouldn't be offered for sale on other days. 
And it could also offer other goods for sale at attractive 
prices which wouldn’t obtain on other days. 

In other words, this “Exclusive Day” would see the 
store offering some goods for sale on this one day ex- 
clusively and would also see the store offering certain 
prices on other goods for this one day exclusively. 

Of course, this whole proposition should be quite ex- 
tensively advertised by means of newspaper space and by 
means of placards in the show windows and, perhaps, by 
means of direct mail advertising, street car cards and 
cards handed to the store visitors. In all the advertising 
for the event, too, the store should emphasize the exclusive 
features of the proposition very strongly and should do 
everything possible to make folk realize that the exclusive 
features of the event were for the one day only. 


Glass and China Delegation Here from 
Ukraine to Study American Methods 


A delegation from the Porcelain and Glass Trust of the 
Ukraine has arrived in the United States to visit glass 
and china factories throughout the country, under the 
guidance of officers of the Amtorg Trading Corp., New 
York, with a view to studying the application of American 
methods and machinery to the industry of the Soviet 
Union. 

The itinerary of the Commission includes glass and 
china factories in the Pittsburgh district, in Ohio, and in 
Detroit, Buffalo and Trenton. The delegation will re- 
main for about one month. 


According to members of the delegation, as a resy 
the World War and the civil conflicts, the output of 
glass and china industry of the Soviet Union had falle 
1920 to about 4 per cent of pre-war. Over one-thi 
the plants were in territory lost to Russia at the elos 
the war. In 1925 the output increased 45 per cent | 
the previous year and last year it increased 60 per 
over 1925, surpassing the pre-war output. A large-| 
plan of expansion has been worked out, which invd 
the purchase of considerable machinery abroad. 


OBITUARY 


Frederick W. Ebeling 


The news will be received with sorrow by those 
knew him in the trade of the death on Friday mor 
April 1 of Frederick W. Ebeling, senior member of 
importing firm of Ebeling & Reuss, Philadelphia, Pa, 

Mr. Ebeling’s death was unexpected and sudden, Th 
weeks or so ago he was taken ill with a rheumatic a 
plaint, but had been progressing so favorably that he) 
planned to return to business on Monday of this i 
Last Friday morning, however, the rheumatic condi 
struck his heart and he passed away very suddenly, 
without suffering. ) 

Mr. Ebeling, who had a most pleasing personality | 
was beloved by all who knew him, was born in Hanni 
Germany, on July 4, 1856. He came to this count 
the age of 16 and eventually drifted into the chinah 
glass business, and after a time, traveled for the old 1 
of Zeh & Schenck, Philadelphia. On January 1, 188¢ 
firm of Zeh, Ebeling & Reuss was established, and in If 
Mr. Zeh withdrew and the present firm of Ebelin 
Reuss was formed. 

Mr. Ebeling traveled for many years, and was ft 
known in the trade of his period. He was active ir 
busines suntil about three weeks ago, and was thougl 
be well on his way to recovery, and looked forward t: 
early resumption of his office duties. | 

He is survived by his widow and four daughters, 1 
Gustaf Peterson, of Merion, Pa.; Mrs. John Kellai 
Germantown; Mrs. William Weber and Miss Eh 
Ebeling, both of Los Angeles, also two sons, Henryi 
Robert Ebeling, both of whom are traveling for the f 
of Ebeling & Reuss. 

The funeral services were held Wednesday, Apr 
from 1820 Chestnut st. 


| 


You are the builder of your own fortune. The 1 
you have set is the plan by which you work. The bh 
with which you build are the present hours. An hour fi 
spent today is a block mislaid that must be torn out}! 
replaced tomorrow. An hour improved today is a [I 
laid trim and true that may be forgotten but that will sf 
the ravages of the storm through all the future —Selee 
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GLASS FACTORY SUPERINTENDENT 
WANTED 


= 

WNERAL SUPERINTENDENT wanted by glass factory 
Joroducing finest tableware. Must have experience in both 
yal and colored ware manufacture. Fine opening for the right 
4) Apply Box 624, care Crockery AND GLAss JOURNAL. 


» 
_ 


INT GLASSWARE SALESMAN FOR NEW 
ENGLAND 


D established table ware glass manufacturer, producing 
lands of very highest quality wants experienced salesman for 
srade in Boston and other leading New England cities. Apply 
925, care CROCKERY AND GLASS JOURNAL. 


23rd STREET STORE FOR RENT 


= 
RE or store and basement on West 23rd Street for rent. 
)ireferable to a firm in the china, glass and crockery business. 
diss Box 623, care of Crockery AND GLASS JOURNAL. 


Buyers in New York 
Marcu 31, 1927 


Jn Martin, china, Jordan Marsh Co., Boston, Mass., 24 
fajon Ave., 7th floor. 

Ns Kruckman, art gifts, F. & R. Lazarus & Co., 1440 Broad- 
a\(Assoc. Mdsg. Corp.) 

DR. Strong, lamp shades, Broadway Department Store, Lo 
mies, Calif., 128 W. 31st St. (Weill & Hartmann). 

| Aprit 2, 1927 

NC. Kehoe, lamps, Killian Co., Cedar Rapids, lowa, 105 
m4. (Jay & Co.), Pennsylvania. 


KE. Rewick, aes Kerr D: G. Co, Oklahoma City, Okla., 

33h Ave. (J. M. Biggins, Inc.), Pennsylvania. 

Aprit 5, 1927 

FI Bernstein, household furnishings, art ware, novelties, 

evtein Klein Co., Baltimore, Md., McAlpin. 

Karlson, house furnishings, R. H. White Co., Boston, Mass., 

32h Ave. 

UBrosilow, lamps, Brosilow Lamp Co., Chicago, I1., Pennsyl- 

an 

(Kellner, house furnishings, Porteous & Mitchell Co., Nor- 

Wg) Conn., 432-4th Ave. (D. G. Union). 
Aprit 6, 1927 

AV. Waldorf, china, Hochschild, Kohn & Co., 

Hifth Ave. (F. Adler). 

EM. Helfrich, toys, Stone & Thomas, Wheeling, W. Va. 

3h Ave. (J. M. Biggins, Inc.). 
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Pity the Poor Salesman. 


Samples—kits, cases and trunks of ’em! No ae 
tea order, you'll admit, if you ever “rasseled” any. 


|, Let Rawsthorne photographs cut sample carry- 
‘ing to the minimum and save your salesmen’s en- 
ergy, time and disposition for the actual selling job. 


Photo-Engraving, Illustrating, Photography, Advertising 


ROBERT RAWS THORNE COMPANY 


HEEREN BUILDING + EIGHTH & PENN « PITTSBURGH, PA 


3altimore, Md., 


a pices 


Peter Potter says: Honest Abe Lincoln once said 
sumpthin’ ’bout yer can fool some ’o th peepul some ’o th 
time but you can’t fool ’em all all ’o th time. Charlie Schwab, 
th steel magnate says that yer can excuse a feller fer maken 
a mistake oncet but he’s a plain dum fool ef he makes th’ 
same mistake twicet. Both of those two wise men wuz 
correct. 


Do You Read Your Trade Papers? 


The trade papers of industry and commerce are to 


business what the scout and intelligence services are to an 
army. Trade papers exist for only one purpose: the 
interest of the various business fields they represent. They 
are always on the lookout for developments that may 
harm business and always on the watch for things that 
may benefit and improve it. They regularly publish sug- 
gestions which can be applied to your own store. 

Read the trade papers in your own field. 

While talking of helpful publications, it is well to men- 
tion a book that has just come off the press entitled “Ad- 
vertising Research,” by Percival White. Mr. White, who 
is a foremost authority on the subject of marketing, tackles 
the problem of advertising research and merchandising 
in the spirit of a scientist who is able to bring to his work 
many years of practical experience. 

Any retailer who prides himself upon seeing beyond his 
nose and upon having a good understanding of the en- 
tire field of business in which he is engaged can profit 
greatly by reading this book. 
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CW OF irectory / 
: IMPORTERS HERMAN C, KUPPER, Inc, $9-41 ROSENTHAL CHINA CORP., 149. 
= H = 5 a ‘est 26 . 5 ath ve. E 
= ree BASSETT & CO., 141 Fifth Ahrenfeldt French China. Importers of Rosenthal china dinner-| — 
= = . ‘ ’ 1 , 
= “The Dinnerware House of America.” KAnwtA CHINA CORP., 39 W. 23rd roel Sere phone Actin! | 
2 St. ; 
= eS ea & CO., 61 West German dinnerware and fancy china. Ee H. RUHE, 14 West 2rd 
= . am. 0687. 
= French China Dinnerware, Short eae Importers of China, Glassware and 
= Lines. White China for Decorators. LEVY BROS. CHINA CO., 467-9 _ Specialties. Telephone Gramercy 2228 | 
= Keap St., Brooklyn. PAUL A. STRAUB & CO., 105-107 | 
= FERDINAND BING & CO.’S, Sue- Importers and decorators. Large stocks Fifth Ave. 4 
= cessors, 67-69 Irving Place, near dinnerware, 23-piece tea sets, service Tirschenreuth Dinnerware, Old Abbey, | 
= 18th oe e ieee , plates. Immediate delivery. Ivory Body Dinnerware, Rona and 
= tt s; a it 
A phe ery, Bronzes arbles an MADDOCK & MILLER, Inc. 39-41 vera ae Specialties 
2 ‘ West 28d St. 3 
2 LL. D. BLOCH & CO., 87-41 East 18th English Wares of Merit: John Mad- REE pre & CO. 26 104 
2 ae t f Chir» and Glass, Mfrs ae wrest er Wane heirs A. J. Wilkinson’s, Ltd., Bourne & 
= mporters © S: : , Leigh, R. Sudlow & Sons, Shorter & 
= of Lamps, Shades aud Novelties. Ware, Price Bros. Teapots. Sons, Royal Aller Wale alam Wat. 
= ‘ ‘ 4 
= : et 28q MOGI,MOMONOI&CO., 105-107 East combe Pottery. 
Pilea phaser MME REG Mee 16th St nen. NATHAN STRAUS & SONS, Fell 
= , : i 5 mporters of Japanese Goods. ele- 119 Fifth Ave., at 19th St. E 
= Saori rncee ta apa aco phone—Stuyvesant 8595-8596-8597. fatee stock of Ras get 
2 : dinnerware. ole | distributors 
2 CONTINENTAL CERAMICS CORP., Royal Schwarzburg” and a 
2 149-151 Fifth Ave. The Fifth Avenue Limoges dinnerware, Gift Shop Spe: 
= Importers of Thomas, Krister and Bo- Buildin cialties. i 
= hemia decorated and white dinnerware. 8 TAIYO TRADING CO., Inc., 101 Fift] 
2 Open stock patterns carried. Telephone Ave. : 
E Ashland 7816. oe ee tao China, Lamps and Bric-a E 
= rac E 

= PELAND & THOMPSCN, Inc., : 

LO Se Rare B. TOMBY & CO., 20 West 28d St. | 

5 Copeland’s China, Earthenware and Representing : Hutschenreuther Selb 
SEEN ORES SS) Phone, Ashland See Schoenwald, Villeroy & . 
975. och, etc 
JOHN DAVISON, Inc., 14 Barclay St. JUSTIN THSRAU ae Wes 

ig China, Earthenware and Sole Agent for L’Union Comey 

ass. Limoges, France. 

Myott, Son & Co., Hanley Staffs, Eng 

ESS Re nie be INC., land. Royal Bayreuth Ce Se 
English “Ceylon Ivory” Dinnerware, 5 Telephone Gramercy 5150 : 
Beck 1, id,” Cube and Rock Teapots. i PONE A aan UNITED ARTS AND CRAFTS INC. E 
Monn ge oe Let Lat 47 W. 47th Street. ve 
A. J. FONDEVILLE & CO., 24 West As Modern ceramics in unusual form: = 
a St Ca A colors and glazes. 1 = 
uccessors to Fondeville & Van Ider- VOGT & DOSE, 14 W. 28rd St. | = 
stine. Importers of China, Glass and Open stock dinnerware pattern! 

Earth e , : 5 
varthenware. White China for decorating. Z 


J. H. VENON, Inc., 104 Fifth Ave. 
Martin China, Limoges; Gustafsber) = 
China and Earthenware, Sweden 


OTTO GOETZ, \NC., 122 Fifth Ave. 
Importer of Crockery, China and 
Glassware for immediate delivery. 


Kosta Crystal, Swed Rorstran 
GRAHAM & ZENGER INC., 104 Uptown Headquarters Chae and Earthenware, Sa 
Fifth Ave. for th 
Importers of Black Knight China. P “ C KENNARD L. WEDGWOOD, 25 = 
Telephone, Chelsea 7477. ottery Glass China Fifth Ave., between 28th and ot = 


= Sts. E 
HARUTA & CO., 141 Fifth Ave. Metal Goods and House Josiah Wedgwood & Sons, Lidimateliams 


Importers of Japanese goods. Phone wares Trades phone Madison Square 7429. i = 


Caledonia 4475. 
DOMESTIC GLASSWARE 
HAVILAND & ABBOT CO., 920 MORIMURA BROS., 58-57 West 23d 


Broadway, corner 21st St. St. : BONITA ART GLASS COMPAN 
Japanese Goods. Factory at Huntington, W. Va. : 
HAVILAND CHINA CO., Inc., 1107 ; Exclusive Imported & Domestic Dei = 
Broadway. FRED. C. REIMER CO., Inc., 49-51 orated Glass and China. Herbert Gla 2 
The Famous “Haviland China” W. 28rd St. & Import Corporation, 366 Fifth Av 2 
known since 1840. “Furslenberg’’ — Dinnerware, “Schier- nue, representative. 


holz’—Art Goods, “Royal Dux”’—Art BRYCE BROTHERS COMPANY z 
HEINRICH & WINTERLING, INC., Goods, “Theresienthal”—Fine Crystal, Blown lead glassware in Crystal at) — 
49-51 West 28rd St. Venetian Glassware, French and Italian Colors—Cut, Etched and Engrave 


Dinnerware trom Heinrich & Co.. Selb Pottery, White China. Phone Gram- J. Duncan Dithridge, Representativ 
Also Fancy China from Winterling. ercy 5181, 240 Fifth Ave. 
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AMBRIDGE (0Q.) GLASS CO., New 
ork Salesroom, 184 Fifth Avenue. 
Manufacturers ‘“‘Nearcut” tableware, 
thin blown tumblers and stemware. 


CONOMY GLASS CO., Morgan- 
town, W. Va. D. King Irwin, Repre- 
sentative, Fifth Ave. Building 

Fine blown tumblers and stemware. 
OSTORIA GLASS CO., 141-147 
“Fifth Ave. 

Pressed and blown glassware. 
'L. Weddle, Representative. 
{[LLINDER & SONS, Inc., 220 Fifth 
Ave. 

Lighting glassware, glass specialties 
HE HOCKING GLASS SALES 
GCORP., 129-131 Fifth Ave. 

George EE. Nicholson, Representing 
Hocking Glass Co., Lancaster Glass 
Co. Standard Glass Mig. Co., Lan- 
easter, Ohio. Ashland 7207-7208. 


JSQUEHANA CUT GLASS CO., 
T. W. Hamilton, Representative, 139 
eer Ave. 

JE ROSBERN GLASSWARE 
CORP., 12-14 West 21st St. 
‘Manufacturers of light cut and gold 
 jancrustations. Phone Chelsea 0746. 
_/ESTON GLASS CO., INC. 

_ |\Blown Tableware. T. W. Hamilton, 
_ \Representative, 139 Fifth Ave. 
NITED STATES GLASS CO., Albe- 
imarle Bldg., 24th St. and Broadway. 
_ ?ressed and blown glassware. 


JESTMORELAND GLASS OCO., 
_ \Torace C. Gray Co., Representa- 
wes, Fifth Avenue Building. 
Pressed glassware, decorated glassware, 
1ovelties. 


(IMPS, SHADES AND LIGHT- 
ING FIXTURES 


TE BRADLEY & HUBBARD MFG. 
00., Fifth Ave. Bldg., Fifth Ave 


Ghase 


ind 23rd. St. 
Electric Lighting Fixtures and 
“amps. 


eee BRISBOIS, INC., 200 Fifth 


Ave. 

room 210. Lamps and Cut Glass. 

cae AN HAWTHORN, 225 Fifth 
ve. 


Nrought Iron Lamps. “The Better 
Sind.” “Ann Murphy Shades.” 
ox G.ASS CO., 230 Fifth 
ve. 

illuminating glassware, electric port- 
bles, oil lamps, etc. Telephones. 
Ashland 9024-9025. 

‘te H. E. RAINAUD CO., 225 Fifth 
ve. 

‘able, Boudoir, Desk, Piano, and Floor 
amps in exclusive designs and finishes. 
Jela Croix & Monroe, representatives. 
1E MAIBRUNN CO., Inc., 44-46 
fast 25th St. 

vamp Shades and Lamps. 
fadison Square 8860-8861. 


| DOMESTIC POTTERY 
ie DALRYMPLE, 16 West 23rd 


Telephone 


-epresenting E. H. Sebring China Co., 
ebring, O., manufacturers of dinner- 
are and premium specialties. Tele- 
hone, Gramercy 4413. 


CROCKERY AND GLASS JOURNAL 


AYE. HULL POTTERY SCO; 200 
Fifth Ave. 
Manufacturers and Importers, Earth- 
enware, China and Glassware. 


ROSEVILLE POTTERY CO., 18 
West 28rd St. F. D. Van Arsdale, 
New York Manager. 
Art Pottery—Jardinieres, etc.—Chil- 
dren’s Items. 


THE SEBRING POTTERY CO., Se- 
bring, Ohio. 
New York Office and Sample Room, 
206 Lexington Ave. Chicago Office 
and Sample Room, American Furni- 
ture Mart Building, Spaces 930 and 
931, 666 Lake Shore Drive. 


THE CRESCENT CHINA CO., Se- 
bring, Ohio. 
M. I. George, Representative, 206 Lex- 
ington Ave. High-Grade Dinner Ware. 


JOHN L. PASMANTIER & SONS, 5 
West 20th St. 
Quality Dinnerware and Pottery Spe- 
cialties. Telephones, Chelsea 8265 and 
0540. 


COX & COMPANY 
120 Fifth Avenue 


Entire 5th Floor 
N. W. corner of 17th Street 


Telephone Watkins 8467 


Glassware 
Imperial Glass Company 
Huntington Tumbler Co. 


The Silver City Glass Co. 
Lewis County Cut Glass Co. 


Dinnerware 


The C. C. Thompson Pottery 
Co. 


Underglaze Hotelware 
Cook China Co. 


Pottery 


Oxford Pottery Co. 


—$$—$—$_—___! 


DECORATORS 


FLOGEL DECORATING WORKS, 
129-131 Fifth Ave. 
Dealers and Decorators of Fine Glass 
and China. R. H. Flogel, Proprietor. 
Phone, Ashland 2355. 


LOTUS GLASS CO., INC., Fifth 
Averue Building. 
China and glass decorators. Gold en- 
crusted, lustre, plate etchings and light 
cuttings on colored and crystal glass- 
ware. 


MMMM ORAM 


MANUFACTURERS’ AGENTS 


HORACE C. GRAY CO., Fifth Ave- 
nue Building. 


Representing Fenton Art Glass Co., 
Glassware, cut, colored and _ plasm. 
Sterling Glass Co., Fine Heavy 


Cut Glass. Westmoreland Glass Co., 
High Grade Table Glassware and 
Specialties. Indiana Glass Co., Pressed 
Table Glassware and Lamps. Ameri- 
can Bisque Co., glazed flower pots, bulb 
bowls, ete. Co-Operative Flint Glass 
Co., Table and Soda Fountain Glass- 
ware, Aquaria, etc. Telephone, Gram- 
ercy 6311, 


D. KING IRWIN, Fifth Avenue Buila- 
ing. 
Iroquois China Co., Hotel China. Na- 
tional China Co., Quality dinnerware 
Paden City Glass Mfg. Co., Table, sod- 


fountain glassware. Economy Gla-x<+ 
Co. Suite 319, telephone, Gramercy 
6571. 


THOMAS G. JONES, Fifth Avenue 
Building. 
Representing McKee Glass Co., D. C. 
Jenkins Glass Co., McDonald Glass 


Works, Inc. Telephones, Gramercy 
291-292. 


GEO. C. KINDT & CO., Inc., 19-21 W. 
24th St. 
Manufacturers and Factory Agents 
Brass wares, mahogany goods, serving 
trays, mahogany candlesticks, floor 
lamps, electroliers, silk shades, silver- 
plated wares. decorated basket wares 
toys. dolls. Telephone. Farragut 8850 


McKENNA BROTHERS SALES 
CORPORATION, 1271 Broadway, 
corner 32nd Street. 


McKenna Brothers, cut, colored and 
decorated lines; Utility Glass Works. 
Stemware ; B. Lehman, light cut- 
tings. Telephone, Pennsylvania 2165. 


ao J. MOSCOVITZ, 10 W. 23rd 
a Es 
Representing Knowles, Taylor & 
Knowles Co., dinnerware, and Hirsch- 


Malgood Co., decorated glassware. 
Phone Gramercy 1869. 


WILLIAM G. MUELLER, 25-37 West 
28rd St. 


Thun-Kloesterle Dinnerware, Mannl 
Cups and Saucers for the Tea and 
Premium trade. 


PHILLIPS, THISTLE & SMITH. 
INC., Onyx Building, 1107 Broad- 
way, at 24th St. 
Seneca Glass Co., 
and lighting glassware. 


China Co.. dinnerware. 
Watkins 8634. 


VAIL AND YOUNG, 200 Fifth Ave. 
Representing 
The Coshocton Glass Corp. 
The Belmont Tumbler Co. 
Sneath Glass Company 
Jackson Vitrified China Co. 
W. I. Tycer Pottery Company. 


HENRY WITTE, 43 West 28rd St. 


Representing Maryland Glass_ Co., 
Cumberland, Md., and Guerin-Poyat- 
Elite, Ltd., Dinnerware Lines. 


lead blown table 
Pope-Gosser 
Telephone 
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The Next Time 
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you want 


A Job 

A Line 

A Salesman 
A Buyer 


or anything else connected with 
the China, Glass, Housefurnish- 
ing and Lamp Trades 
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, Advertise for it in the Classified 
Section of 


Crockery and Glass Journal 
and 


Get It 


Minimum initia) charge $2, payee 
ble in advance; 


here’s Profit 
for You 


ZN 
Haviland 
an NCREASED Haviland China advertising in national magazin 
China helping you by telling millions of housewives throughout the cout 
try that the genuine oviland 3 is “The mark of fine taste in fine china 
This advertising, together with the name and reputation of the 
ine Haviland, should bring you profitable business—if you are Sub 
with the necessary variety of patterns. Are you? : ‘ 
We carry in New York, ready for immediate delivery, a great vari 
of patterns — every type of decoration—the whole price range—in” 
open stock and in assorted packages. This means that we can immes 
iately supply any items you need to neplenie your stock. Write or ca 
It will cost you sales if you have to say “We haven’t these patt or 


Autumn” P 


in stock.” 
q4 | | ; | Genuine 
DECORATED BY Every piece of genuine 's 

e Haviland China—the ] 

gidand ¢ product of the original Qe an 

Co Haviland, established (a 
Limoges by David Haviland in France 
, 1837 —bears the trade ‘ 
on decorated china marks shown here. on white china 


HAVILAND; CHINA CO..c ING 


1107 Broadway, at 24th Street, New York : ; 
Telephones: Watkins 2967-2968 “NORMANDY” “praza” Opa 
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FANCY CHINA 
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MORIMURA BROS., INC. 
TRAN 53-57 West 23rd Street 
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Will It 
Interest You 


\ i 


A 


To know the names of the Reel manutacturers Sai: whole- 
salers in the lines you are interested? ; 


To know where you can get the goods you want? 
To know what the latest news of the trade is? & 
To know how to increase the efficiency of your department? i 
To have a permanent New York mailing address? 

To receive information about any particular line? 

To receive a reminder of coming events and activities? 

To be advised about important changes in the trade? 


To be listed in advance of your coming to the New York 
market ? 


CROCKERY AND GLASS JOURNAL 
| will do all these things for you 
| 


Clip the coupon below and receive 
the paper regularly each week. 


DEMAREST PUBLICATIONS, INC 


: baal greet aa gic | SUBSCRIPTION PRICE 
Gentlemen :— | Domestic , 
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‘Graceful 
| Dignified 


Distinctive 


These are the predominating 
characteristics of the productions 
-in our offerings from these out- 
standing English Potteries 


John Maddock & Sons 
Royal Worcester 
Allertons 
Crown Ducal 


Greens 
Price Bros. 


English 
Cares 
sof Hert 


| Royal Worcester Bone China 


If It's Worthy Illustrating the “BORDEAUX” in 
the Cartouche—and a well merited 
We Stock It name it is. Cheerful, suggesting 
happiness, joy, prosperity. Ivory 


rim. 


Open stock NOW 


: Maddock & Miller 


INCORPORATED 

The House of Stock 
39-41 West 23rd Street 
New York 
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OUTBABLING 
BABEL — 


=) HE living languages today number 
NS4 a eight hundred and sixty, not to take 
2) i) into consideration some five thou- 
sand dialects. This modern confu- 


sion of tongues outbabels Babel. 


Cardinal Mezzofanti, the greatest linguist 
the world has ever known, was acquainted 
with but one hundredsandai ourtecm 
languages and dialects. 


How fortunate are we today when a 
simply-worded advertisement written in 
English and published in the CROCKERY AND 
GLASS JOURNAL makes its appeal to buyers 
all over the country. 


A postcard request will 
bring our rates. 


The CROCKERY and GLASS JOURNAL 


The oldest publication in the field. 


45 East 17th Street New York 
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New Designs in Shapes and Patterns Now on View 
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JOHN DAVISON 


INCORPORATED 


14 Barclay Street New York 


Sole Agents for 
| THE COALPORT CHINA CO., Ltd. 
Highest Grade of English China 


F. WINKLE & CO., Ltd. W. MOORCROFT, Ltd. 
Earthenware Art Pottery 
ADDERLEY’S, Ltd. STEVENS & WILLIAMS, Ltd. 
China and Earthenware . Rock Crystal and Cased Glass 


All Makers in the Front Rank of English Productions 


Handsome Line of 


A Miia 


with Silk and Parchment Shades 


When Summer Comes! 


Hot months mean cold drinks, both with 
/ and between meals. Ice melts fast in bev- 
| erage glasses, and there’s a continual call 
ior “more ice.” 


This Ice Tub solves the problem and 


the housewife or hostess will be saved 
many a footstep by filling it with the 


| Nams|2081CE TUB frozen cubes or small broken pieces of ice. 
| COLONIAL FLUTED The price is moderate and it will sell it- 
iiGe b GREEN GLASS self on the dealer’s display tables. 


UNITED STATES GLASS COMPANY 


PLL TSBURGHEES 


Eighteen Sales Offices in Principal Cities 
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Now It’s 
“‘DERWOOD” 
IVORY 


Our entire New No. 4 Plant at East Palestine 

has been turned into production of this warm, 

creamy, lustrous body, with colorful decorations 
styled in present day vogue. 


Coming! Watch for the New 


a 
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“ARGOSY” SHAPE 


Now being modeled—the triumph of 25 years 
leadership in the American pottery industry 


THE 


“ASTOR SHAPE” 


A Creamy White Body 


IB = W.S.George 
Ss c > 
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THE W. S. GEORGE POTTERY CO. 


> 
TUATOTUOUATUGTUATUATATEOLUGTOOURUOAUORLOTLOTUOCUTOAUOLUO POLE COLO OR 


| General Offices, East Palestine, Ohio 
a Plant No. 1: East Palestine, O. Plant No. 3: Kittanning, Pa. | : 
= Plant No. 2: Canonsburg, Pa. Plant No. 4: East Palestine, O. E 
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a To ascertain what is being done in 
gh the schools to cut down the losses 
due to ill health—estimated at 350,- 
{lth 000,000 days annually—the Civic 
Ojient Department of the Chamber of Commerce 
a States has published the results of two sur- 
twhich it has cooperated with local chambers of 
1), of health and physical education in elementary 
siools, 

darison of reports from 192 cities in 1922 and 
(in 1925 show a general improvement. In other 
Shere has been no improvement and in a few 
Cal retrogression. 

cts which demand consideration, according to 
vi Development Department, are: 

Tit little over 50 per cent of cities from which 
a were received provide for medical examination 
anission. While this represents an increase of 10 
tver the report of 1922, it is nevertheless a poor 
gor so important an item in health building and 
@ servation ; 


==» © 


t only 63 per cent of the cities have school phy- 
decrease of 19 per cent when compared with 
Gor 1922; 

't only 87 per cent report that their school build- 
€roperly ventilated—93 per cent so reported in 


hools,”’ the Department adds, “but reflect the 
denergy of the community. They can not carry 
‘alone. They must have the interest, encour- 


| AS THE IDDIEKO)R SEES iar 


agement and co-operation of all the agencies for civic 
betterment and of all citizens who are interested in the 
future welfare of their community.” 


Increasing postal rates has been 


Dragging found by the Postal Service Com- 
Brakes in the mittee of the Chamber of Com- 
Post Office 


merce of the United States to have 
upon business the opposite effect of reducing taxes. The 
latter has been stimulating and the former, as now shown 
by experience, has been retarding. 

For this reason a demand has been formulated by the 
National Chamber for prompt adjustment of postal rates 
by Congress during the present session. 

“Experience has proven,” says John W. O'Leary, Presi- 
dent of the Chamber, submitting the report to the Con- 
gressional Joint Postal Committee, “the present rates in 
many respects to be uneconomic and unsatisfactory to 
business and to the public. The National Chamber has 
already pointed out that the increased rates are generally 
too high and that their correction is urgently needed in the 
public interest.” 

“Information received from many lines of industry,” 
says the report of the Postal Service Committee, “contirms 
the conclusion that the present postal rates, most of which 
went into effect April 15, 1925, are not only uneconomic 
in their effects upon business and harmful to the general 
public welfare but also in certain respects fail to accom- 
plish the purpose for which they were intended.” 
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Reserve Board Finds General Trade 


Increase 


ETAIL trade showed less than the usual seasonal 
decline between January and February, according 
to the latest announcement of the Federal Reserve 

3oard in its current survey of business conditions 
throughout the country. 

Sales of department stores.and chain stores were larger 
than in February of last year, while those of mail-order 
houses were smaller. Wholesale firms reported smaller 
volume of business in February than a year ago, and this 
decline occurred in nearly all leading lines. 

Inventories of department stores increased in February 
in anticipation of the usual expansion in spring trade, but 
the growth was less than is customary at this season and 
at the end of the month stocks were slightly smaller than 
a year ago. Stocks of merchandise carried by wholesale 
firms also increased in February, but they were generally 
smaller than in the corresponding month of last year. 

Wholesale prices, according to the index of the Bureau 
of Labor Statistics, continued to decline in February. 
Among non-agricultural products decreases occurred in 
the prices of coal, petroleum, iron and steel, non-ferrous 
metals, and lumber and the index for non-agricultural 
prices as a group was at the lowest post-war level. 

Industrial output increased further in February and 
was slightly larger than a year ago, and distribution of 
commodities by the railroads was larger than for the cor- 
responding period of any previous year. The general level 
of wholesale prices continued to decline and was in Feb- 
ruary at the lowest level since the summer of 1924. 


Propucrion INCREASES 


Production of manufactures increased in February for 
the second consecutive month, and the output of minerals, 
after declining in January, advanced once more in Febru- 
ary to the record level reached last December. Factory 
production and employment, however, continued smaller 
than during the corresponding month of last year. Pro- 
duction of iron and steel has increased steadily since De- 
cember, and reports indicate that operations of steel mills 
in March were at almost the same high rate as in March, 
1926. 

Automobile production increased from 234,000 cars in 
January to 298,000 cars in February, and weekly figures 
of employment in Detroit factories indicate some further 
additions to production in March, but output has continued 
much smaller than a year ago. Daily average consumption 
of cotton by mills in February was larger than in any pre- 
vious month on record, but activity of woolen and silk 
mills decreased as compared with January. 

Prices of livestock and livestock products and of cloth- 
ing materials advanced in February. During the first 
three weeks of March there were decreases in prices of 
grains, livestock, sugar; silk, wool, coal, petroleum and 


Bight. 


gasoline, while prices of potatoes, pig iron, hides 4 
ber advanced. | 

Demand for commercial credit at member bat 
leading cities increased seasonally between the mid 
February and the middle of March. There wa 
growth in the volume of funds used in the security1 
as indicated by increases in loans to brokers and « 
in securities. Consequently total loans of the ré 
banks at the end of the period were close to the | 
last autumn. Financial operations of the United 
Treasury around the middle of March with disburs 
temporarily in excess of receipts, resulted in a tem) 
abundance of funds which was reflected at member 
in leading cities in a growth of deposits, in reduced ( 
edness at the Reserve banks, and in increased hold) 
securities. | 

At the Reserve banks, following changes in hi 
of bills and securities accompanying the financial 
tion of the Treasury, the total volume of credit A 
ing on March 23 was somewhat larger than foury 
earlier. | 

Conditions in the money market in March were 
firmer than in February. ‘Rates on prime come 
paper advanced from 4 per cent to 4% per cent al 
money was also higher, while rates on acceplang 
clined somewhat. 


Volume Declines in Three District 


Trade of retail stores was smaller in Februari 
in January, but the decline was less than 1 
occurs between January and February. Cor 
with the corresponding period of last year, sales 
partment stores and chain stores were largerW 
those of mail-order houses were smaller. 

Department store sales, however, were nota 
in all sections of the country. 


, 


In the Philadp 
St. Louis and Dallas Federal Reserve District 
were smaller than a year ago, and in the C@ 
and Richmond Districts they continued in abut 
same volume. Statistics reported from forty-fivs 
rate departments at stores in seven Federal Is 
districts showed larger sales at thirty-two 
ments and smaller sales at thirteen departmer. 
creases were largest in departments selling I 
silverware and jewelry, women’s coats, 
skirts, ready-to-wear and women’s and childres 
iery, while declines were largest in wooler 4 
goods, men’s and boys’ shoes and musical inst! 
and radio departments. ; 

Inventories carried by department stores 
about the usual seasonal increase in Februay 
paratory to the expansion in sales that is cu? 
early in the spring, but they continued slightly! 
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country as a whole than in the corresponding 
of last year. In the New York, Richmond, 
», St. Louis, Minneapolis and Dallas Federal 
» Districts stocks were smaller than last year, 
the other Federal Reserve districts they were 
iat larger. Statistics from individual depart- 
howed smaller stocks than last year at twenty- 
epartments and larger stocks at eighteen de- 
its. Declines were largest in departments 
iz woolen and cotton dress goods, laces, trim- 
sind embroidery and women’s suits, while in- 
were largest in women’s skirt, sweater and fur 
ents. In the Dallas Federal Reserve District 
inventories than last year were reported from 
yight of the total of forty-five departments and 


eate at which inventories of department stores 
jrned over in February. was slightly lower for 
wtry as a whole than in February of last year. 
«Boston, New York, Chicago, Minneapolis and 
47ederal Reserve Districts the rate of turnover 
her, while in the other districts it was about 
e or slightly lower than in February, 1926. 


| 


Booming 


fig business will be the best the country ever 
ithe opinion of H. T. Parsons, president of the 
Woolworth Company. 

country is all set,’ said Mr. Parsons recently. 
ive a combination of fine weather, the public 
mg spirit, and you don’t have to coax the dol- 
t of the pockets. The public wants to spend 
dending. 

March sales are showing a fine gain over last 
M course, the month’s business will be com- 
Mem Easter sales in 1926, and [aster is our 
niggest season. If we can end March with a 
@ Over last year, we will be set for a wonder- 
ase in April, which will have the Easter busi- 


ras I can see, not only the Woolworth chain 
letail merchandising stores are in for the best 
ly have had. The South, so far, is the only 
sehind 1926, but then they had big boom times 
ila. Later in the year, sales will show gains, 
»will be contrasted with the recession which 
the South in May, followed !y the tornadoes 
gst and October. The South is coming back 
‘nd the wonderful new roads, particularly in 
4 will help merchandising a great deal. 

oe should do a big business. Our 
Manager reports the soil in wonderful con- 
ira big harvest—plenty of snow followed by 
‘his means adequate moisture for crops. Soon 
“rs will begin to see the green wheat and they 
n to spend money in anticipation of the big 
shich is apparently coming to the Northwest 


es 
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“Manufacturing plants are actively employed. This 
means labor has plenty of work and labor is the big 
potential customer for the country’s retail trade.” 


Expect Trade Boom With Easter Near 


Cold or rainy weather and bad roads in some areas, 
the closing of many soft coal mines by strikes, continued 
weakness of crude and refined petroleum, and curtailment 
of lumber production in parts of the Pacific northwest 
have been deterrent influences in trade, over against which 
are to be set the advance of Easter, the consequent sea- 
sonal urge toward expansion in retail buying, warmer 
weather in some southern areas, the generally favorable 
tenor of reports as to the winter wheat crop, and the 
continued marked activity in iron and steel and some 
allied lines. The net result has been a rather spotted 
set of reports, from which the main conclusions appar- 
ently are that wholesale trade has not expanded as ex- 
pected; that retailing has been larger in some, while 
smaller in other areas, and that industry has made most 
progress, helped by the advance of the season, encourag- 
ing outdoor activities in agriculture, building, water navi- 
gation and other lines of effort. Irregularity in these 
and other lines has prevented definite weighing up of the 
entire situation, but admits of the general statement that 
the net trade movement has been under that of the like 
period a year ago, when, however, it will be recalled, busi- 
ness and industry generally were quite active. 

A feature borne in on the observer is what might be 
called the irregular character of much of the news of trade 
and industry. The March returns of mail-order and 
chain-store trade, the conflicting reports of the effect of 
continued immediate-needs buying upon the total volume 
of wholesale trade, the apparently greater activity in some 
as compared with other industries, one sample of this 
being the fairly even balance as between reports showing 
increased activity in building, and the reverse thereof, are 
all evidences of the difficulties met with in weighing up 
the net result of current or recently past operations. 


Bloomingdale’s Nets $1,255,227 


Bloomingdale Bros., Inc., New York, in its annual state- 
ment for the year ended January 29, 1927, report net 
earnings of $1,255,227 after allowing for operating ex- 
penses and Federal taxes. This is equivalent to $3.31 a 
share on the 300,000 shares of no-par common stock, as 
against $3.76 in 1925, after making provision for preferred 
dividend requirements. Net profits in 1925 amounted to 
$1,409,244. 

The balance sheet shows net sales of $24,315,457 for 
last year. Operating costs amounted to $22,830,230, and 
Federal taxes, $230,000. For the year ended January 
31, 1926, the company reported sales of $21,545,304 and 
net profits of $1,409,244; for the year ended January 31, 
1925, sales of $19,405,473 and net profits of $1,129,071; 
for the year ended January 31, 1924, sales of $18,326,458 
and net profits of $1,252,642. 

(Continued on page 23) 


LTHOUGH the New York department stores 

are thronged with Easter shoppers purchases 

this week have been confined largely to wear- 
ing apparel. China and glassware buyers are opti- 
mistic, however, and predictions are that trade in these 
lines will show improvement directly after Easter. 
As is usually the case at this time of the year few 
buyers visited the local mart. 


E. W. Hammond left for Weston, W. Va., Tuesday 
where he will confer with officials of the Louie Glass 
Co. He expects to return Saturday. 


John G. Paul of the B. Tomby & Co. sales force 
is expected in from the road next week. He has been 
“covering” the middle and far west. 


Adolph Rosner, china and glassware buyer for the 
Kaufman & Baer Co., Pittsburgh, was a visitor to the 
New York mart this week. 

J. H. Venon, head of the importing firm of J. H. 
Venon,; Inc., departed on Monday of this week for a 
Mr. Venon will cover middle 
western territory and according to his plans will go 


three weeks road trip. 
as far as Chicago. 


C. F. McDonald, of the Mercer Pottery Co. sales staff, 
has just returned from the road after completing a ten 
weeks’ trip. This was Mr. McDonald’s first trip this 
season. 


George J. Higginson of Johnson Bros., English 
ware, whose trip was interrupted by the death of his 
partner Thomas Jones, will return Monday from the 
continuation of his travels on which he started follow- 
The second 


Higginson’s selling expedition which 


ing the late Mr. Jones funeral services. 
leg of Mr. 
started March 25th has taken him through part of 
the New England States, the middle west and Canada. 


John J. Hines head of the firm that bears that 
name will sail for Europe Saturday. He expects to 
be gone several weeks. 

W. Elms of the Dohrmann Commercial Co., who 
has been in Europe in the interests of his firm for 
several weeks will sail for this country on April 27. 


Ten 


Albert F. Lemcke of the Morimura Bros. Sali} 
leaves Saturday on a selling trip to his territon 
includes part of New York State, Ohio and Miji 
His first stop will be Albany. Another of thi 
mura Bros. force who will leave Saturday is |e 
C. Tonolla who will “cover” Boston, his fire 
Baltimore, Philadelphia, and Pittsburgh. He “il 
gone for six weeks. 


Martin Zolle of the E. Torlotting sales force 
today for Philadelphia, Washington and Baltiés 


After a three weeks stay in New York on aif 
headquarters here Colonel W. F. Ellison, the welkt 
western traveler for Geo. F. Bassett & Co, aye 
quite as hale and hearty as ever, left on Tuesdayo 
home in Los Angeles, Calif. Mr. Ellison, knot 
perennial optimist, has lost none of his enthusili 
the dinnerware business and says while he has see'ifl 
better there is plenty of business to be had and it 
every reason to feel exceedingly hopeful for theft 
While here the Colonel also visited his daughte® 
home is in Brooklyn. He has planned to comey 
York from now on every six months instead oi 
year. He expects to spend a month calling on t} 
on his way back to Los Angeles. if 


¥ 


C. W. Foreman, president of the Owen Cha 
Minerva, O., and the Southern Potteries, Inc. 
Tenn., was a visitor in New York for several (fs 
week consulting with the concern’s New York agitt 
Horace C. Gray Co., as well as attending to otle 
ness in connection with the factories. ; 


te 


Edward Reiwald, of the A. J. Fondeville & CS 
elling staff, left on Sunday for points in New Ye 


after which he will make a tour of the Middle Weil 
i, 


a 
Fourteen New Members Taken in Salem 


Association ; 

At a meeting of the Pottery, Glass & Bra: 5 
men’s Association held last Thursday, evidl 
interest in the membership drive for 1927 Ww 
in the applications of fourteen new member i 


were favorably voted upon at the meeting. | 
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members taken in were: Raymond Hurley, 
fi) Lenox, Inc., Trenton, New Jersey; Justin 
#iden, sales manager, J. E. Marsden Glass 
ginc., Ambler, Pennsylvania; Joseph F. Collins, 
Remstein, Daniel Tames, all salesmen with 
pert & Neuwirth Co. Inc., 25 West 23rd Street, 


ye Co., 105 Fifth Ave., New York: “Bert” 
on, salesman with Edward B. Dickinson, Inc., 
23rd Street, New York; Ben E. Ettelson, 
15. Mever, George M. Simons, Merchandise 
sales manager, department manager respec- 
ith M. Seller & Co., Portland, Oregon; Roy 
orn and Stephen T. Crosby, assistant to buyer 
S$ promoter respectively, with the Dohrmann 
cial Co.. Los Angeles, California; Lawrence 
smith, promotion manager, Dohrmann Com- 
Co., San Francisco, California; Curtis Ed- 
}2Closkey, manager Los Angeles Store, Dohr- 
Otel Supply Co., Los Angeles, California. 
ontest for the gold watch offered by the 
jt of the Association, Julius Rosenfeld for 
securing the most new members and _ the 
scarf pin offered by Ex-President John J. 
x Territorial Vice-Presidents for the same 
has greatly stimulated interest in the mem- 
jeampaign. 


yeord of the contest to date for the gold watch 
yy President Rosenfeld stands as follows: 


MTA re se ec ks edn ees 6 
| Len gyayals Sa hea do caine eee eee ee 3 
+ Oy dhosp eee th eee 3 
a SE ee ee ae 3 
OE A ae ee oe ] 
I ee RS poh Sedans oy. se ss 2 
EE Oe ea or 2 
DME ei ee 1 
tT a ee 1 
a a Sa re a rr ] 
Eee, vie a ee 1 
RE Ot Roc tis ot th os Sc aos ca wees 1 
TS RE ae ee eee © a 1 
SAI i 
i, 1 
Le Rd a 1 
lOsenfeld..... “oc alehgs a SOLE CLGee eee l 
ie a iA i! 
RE SE eS lage gums sais 1 
I ne rye ie yeysyieee cra Mise ushheraterw ae ] 
CM oe 0 slay os hae Shaye ales fae os 1 


Ners recorded to the credit of Territorial Vice- 
te contesting for the diamond scart pin offered 
fesident John: J. Hines are: 


I tee 0 oe 6 
CUES i, Yoo dino Weiss o aie EEG ee eee 3 
MA UMMM et, 85 0, 2a, A sc ehevg evade a cles 3 


The Krockery Question Box 

1—What are the popular colors in glassware: to- 
day ? 

2—What four factors affect the durability of 
glassware ¢ 

3—What is meant by the term ‘Open Stock?” 

4—What New York building advertises—‘See 
the leading pottery lines on one buying trip in one 
building ?” 

5—In what year was porcelain first invented? 

6—When did the Wedgwood period in pottery 
start ? 

7—What N. Y. Manufacturer’s Agent holds a 
speed boat title? 
8—What is iridescent ware? 

9—Who is secretary of the Pottery, Glass and 
Brass Salesmen’s Association? 

10—What is gold encrusting? 

Answers on page 27. 


The late Frederick W. Ebeling, senior 
member of the firm of Ebeling & Reuss, 
well known Philadelphia importing firm. 
Mr. Ebeling’s passing as recorded in our 
issue of April 7, came as a shock to his 
host of friends in the trade. 


B. F. Drakenfeld & Co. Announce Removal to 
New Building 


Following the purchase several months ago by B. F. 
Drakenfeld & Co., the well known dealers in colors, chem- 
icals and supplies for the pottery, glass and enamelware 
industries, of the building at 45-47 Park Place, the place 
has been in the hands of a large corps of workmen who 
have transformed it into one of the most modern and 
finest structures in that section. 

The extensive alterations are now completed and the 
concern have removed their offices and salesrooms to the 

(Continued on page 31) 
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Manufacturers Deplore Prevalent Hand-to- 
Mouth Buying of Dinnerware 


INNERWARE manufacturers, while admitting 
D there is some improvement in the demand for 

merchandise, some express the view that many 
large retail distributors are continging to follow the 1926 
policy of buying from hand-to-mouth. That is to say din- 
nerware is ordered subject to immediate needs, This is held 
by the producers to be false policy, as potential sales may 
be lost because of the distributor not having sufficient stock 
on hand to fill immediate orders. While it is admitted that 
the distributors know their own business best, the view 
is held that in the dinnerware iine customers like prompt 
service, and while the distributor may be in a position to 
give prompt service, yet the idea of having goods for 
immediate delivery on hand is considered a vital and im- 
portant requisite. Orders for matchings are being re- 
ceived by many dinnerware producers daily, and for pat- 
terns that are admittedly in general popular demand. Just 
why the retail distributor does not carry larger stocks of 
these particular patterns is not understood by the ,produc- 
ers, other than a retrenchment policy may be in vogue 
with that particular house. From different parts of the 
country come reports to the producers here that demand 
for dinnerware at retail is showing an improvement, and 
that spring sales are expected to go far ahead of the vol- 
ume put out last year. It is also said that where dealers 
are carrying large assorted stocks sales are largest, and 
that where nominal stocks are being carried, the orders 
A few of the local 
dinnerware producers are not only shipping large volume 
of spray patterns, but the demand for borders is showing 
a decided improvement, and some volume business is be- 
ing booked on the latter lines. 


for matchings are more numerous. 


W. S. George Pottery Producing “Argosy” 
Shape 

The W. S. George Pottery Co., East Palestine, O., has 
begun the production of its new “Argosy” shape, which is 
being put out in an ivory body. Only flat ware is going 
through the kilns at this time, as the shapes of the hollo- 
ware were not finally approved by the management until 
last week. This new shape will be ready for shipment 
within the next 40 days, it was said by this firm this week, 
perhaps sooner. A complete line of sample decorations 
on this new shape are to be displayed by all resident sales 
agencies as early as possible. Introduction of the “Ar- 
gosy” shape will give this firm two shapes in ivory body, 


Twelve 


the first being put out in ivory being their “Dero 
shape, which is being produced at their No. 4 pi 
East Palestine. The new shape has been modeled\f 
an entirely different line than any other featured | 
interest in recent years, and it will be marketed in} 
of decorations that are foreign to those used on y 
the older shapes. 


Talks on Modern China Design 


Large retail distributors of fine dinnerware hav} 
interested in the lectures being delivered in large ~ 
ment stores by Frank L. Holmes of Lenox, Inc., Tr 
N. J., on “Modern China Design.” Mr. Holmes ls 
only been able to present this subject in a manner % 
easily understood by the layman, but he has also be): 
to place the distributor in a position to increase sis 
When Mr. Holmes spoke at thi 
shall Field & Co.’s store at Chicago, IIl., his audiencdy 
large and attentive. 


good dinnerware. 


Wood and McGillivary to Head Potir 


Re-election of John T. Wood as president ani] 
MecGillivary as secretary of the National Brotherhvé 
Operative Potteries for another term is assured, re 
ing to the result of a primary vote of the trade jut 
vassed. While each had opposition, the majority it 
each was such that the ultimate election of both | 
ceded. Both men are held in high esteem by the gie 
ware manufacturers, and are known as conseryati'’s 

Mayer May Erect Another Kiln 

It is very likely that the Mayer China Co., BeaveF 
Pa., will erect an additional bisque kiln before the 
the year, according to present plans of this company)! 
year the company erected three new buildings and we 
one kiln. In addition to the kiln proposed, it 
planned to replace some machinery in the clay depail 
that has become obsolete with more modern equim 
The additional kiln capacity, and with additional 1 
ery, this plant will be in a position to produce a lar) 
ume of hotel and restaurant ware than ever before. 
at this time its production is ahead of all former 10 
£ 


China Wants Dinnerware Despite Wr 
Although civil war is raging in China, it ds inte 
to note that during the last week an inquiry was 1} 
in this district from a distributor there for sam 


ey 
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are. This inquiry came from J. N. Catela, Ma- 
hina, which is the Portuguese colony in China. The 
f inquiry was under date of Feb. 27 last, and while 
rest receiving the inquiry is not concerned in form- 
onnection and shipping to China, a reply to the in- 
yias been forwarded. 


‘May Revive Old Thompson House 


gaps the old Thompson House in East Liverpool 
me into its own again, since a 20 year lease has 
yiiken on the property by Herman Schwartz, for 
sears steward at the Hotel Windsor, Wheeling, W. 
“fany years ago when this hotel was the only one 
jad operated by William Polk, now of Pittsburgh, 
le oor was laid in the lobby, and the name of every 
e| in the district was built into the floor. 
seen any change in the floor since. The property 
o owned by Mrs. Louise Polk, and who gave the 
) Schwartz. The latter has announced his inten- 
spending $30,000 improving the hotel, which con- 


There has 


, 
4 

; rooms. 

i | 
avidson Porcelain Co. in New Field 
h\Davidson Porcelain Co., operating a small electric 
en plant opposite East Liverpool on the road _ be- 
t_-hester and Newell, W. Va., has eliminated the 
vion of its former line of electric porcelain parts, 
i now arranging to enter the production of electric 
n lighting fixtures for bath rooms, kitchens and 
This is the first time such 


; 
i 


tr home and office use. 
eas been produced in porcelain, and already a num- 
jobbing interests are showing an interest in the 
ung new.” The line will take the place of the 
aameled electric fixtures, and will be produced in a 
ssortment of shapes. The shapes have been spe- 
resigned, and the first kilns of this ware are now 
ut through. 


vhern Potteries Have New Decorating 

| Kilns 

Mer battery of new decorating kilns has been placed 
te at the plant of the Southern Potteries Co., Er- 
Jan. This addition will give the firm a larger out- 
ilecorated ware than has been heretofore possible. 
¢ unt of the heavy volume of future business on file, 
dtion to the plant was made necessary. 


Sars, Roebuck to Have Denver Store 


ding to advices received here from Denver, Colo., 
woebuck Co., have taken a five year lease upon a 
ry building there and proposes to open a retail 
d distributing house in Denver at an early date, 
before May 15th next. The nearest branch to 
Denver location is at Kansas City, Mo., one of 
branch houses opened by the Chicago Company. 
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Take advantage of the sales 
possibilities of Color 


COLOR presents a problem, ranking in im- 
portance with the cost of manufacturing a prod- 
uct. An increase of sales through color is no | 
longer an uncertainty, provided good judgment 
is used in selecting the colors and the raw ma- 
terials needed to produce the color. R & H 
colors and chemicals used in coloring have 
proven a dependable source of supply offering 
materials of high quality and uniformity. 


SEND FoR COLOR CHART | 


AE 


REG U.S. PAT. OFF. 


CERAMIC CHEMICALS 
MINERALS, OXIDES 
and 
SERVICE 


~The 
ROESSLER & HASSLACHER CHEMICAL. | 


709 Sixth Avenue, New York 


“America’s Leading Ceramic Material House” 


Chicago New Orleans Pittsburgh 
Philadelphia Boston Cleveland | 
Baltimore Kansas City Trenton | 


San Francisco 


Predict Record Premium Dinnerware Volume 


Judging from the number of distributors who are be- 
coming interested in dinnerware as a premium proposition, 
the volume of ware that will ‘be shipped for this purpose 
this year will exceed all former records, it is said here. 
All original users of dinnerware for premium purposes 
are still active in the market, and during the last six 
months many additions have been made to the list. In all 
instances, manufacturers consider this as volume busi- 
ness, and some of the distributing houses are running only 
one or two patterns. One user of dinnerware for premium 
purposes is taking the entire output of one plant in this dis- 
trict, while large contracts for carlot business have been 
booked by producers from other distributors. 


Jackson China Co. Working Full Time 


The plant of the Jackson China Co., Falls Creek, Pa., 
is now operating on a full time basis on the production of 
vitrified china for hotel and restaurant purposes. Rather 
heavy orders have been booked of late with this firm for 
both immediate and future shipments, and indications are 
that this plant will be in steady production throughout the 
current year. 


U.S. P. A. Hears Commerce Hearing Result 

The traffic division of the United States Potters’ As- 

sociation has been notitfied of the result of its hearing be- 
(Continued on page 21) 


Throughout 


Activity Prevails 

Flint Glass Factories 
EASONABLE activity prevails in the majority of 
all flint glass factories, this being especially true 


Seasonable 


concerning the blown and stemware factories, and 
those producing specialties and colored glass merchandise. 
Retail distributors say that the local request for blown 
and stemware is exceptionally good, and of course this re- 
flects upon factory production. Throughout the country 
the demand for colored goods continues to hold up well, 
and many first shipments of this class of goods ordered in 
January have been disposed of and repeat orders in larger 
volume have been received by factories, both the producers 
and also by the exclusive decorating shops. As previously 
related, the sale of soda fountain and soft drink goods 
holds up well, and jobbers who feature these lines have 
been rather active in the market during the last two 
months. As the season for these goods is now at hand, 
those plants specializing in soda fountain glassware are 
working these particular shops steadily. Mail orders are 
declared to be good, and road salesmen have also been 
forwarding factories good business on certain lines. Ta- 
bleware lines are not in heavy request, and it is said imme- 
diate factory shipments can be had on many of the items 
in this line. But on specialties, immediate shipment is not 
always possible, as factories have not been stocking these 
items, but working in the main on current orders. At 
times there is an accumulation of some of these items, 
but even so they do not remain in the bins long. Unless 
there is a sudden change in the present buying situation, 
factories will be rather active throughout the entire season. 


Sweden and Chile Seek Pressed Glassware 

The United States Department of Commerce has re- 
ported the receipt of inquiries from Stockholm, Sweden, 
for pressed glassware and also from Concepcion, Chile, 
for table glassware. Those manufacturers who are inter- 
ested in such exports can obtain direct information con- 
cerning these inquiries by writing the Department of Com- 
merce, Washington, D. C. 


Root Glass Co. Changes Name 
The name of the Root Glass Co., Terre Haute, Ind., 
according to word received here this week, has been 
changed to that of the Chapman Glass Container Co. 
The company is making a number of factory extensions, 
it is said, and production of the general line of containers 
featured by this concern is to be increased. 
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GLASS FACTORY ACTIVITIES 


AND PITTSBURGH NEWS 


Wissmach Glass Co. to Rebuild — 


The plant of the Wissmach Glass Co., Paden Cit)’ 
Va., recently destroyed by fire is to be rebuilt immed 
Fire loss has been adjusted with insurance interest/a 
production is expected to be again resumed withij 
next six weeks, it is said. | 


Braddock Glass Co. Formed 


A new concern to be known as the Braddock Gla: ( 
has been formed at Cumberland, Md., it is reporte't 
week, local capital being interested in the enterprise. 1 
new interest will take over a large concrete and {t 
building at Cumberland formerly known as the Brak 
Distillery, and will be immediately equipped for thp 
duction of a general line of glassware. | 


f 


David Fisher Gives Glassware to Hospi 


Through the courtesy of David Fisher head (1 
Paden City Glass Co., of Paden City, W. Va, thet 
pital Association at New Martinsville, W. Va., habe 
given a full equipment of glassware, consisting of si 
trays, measuring glasses, tumblers, serving platela 
water sets. Mr. Fisher was formerly engaged in thi 
business at New Martinsville, and still holds a civicit 
est in that community. 


\e 


Bryce Bros. Co. Seventy-seven Years Cd 


While it is not generally known to the trade, thou 
ness of the Bryce Bros. Co., Mt. Pleasant, Pay 
founded in 1850 or 77 years ago, and the factory hah 
in steady production of many different lines sinc 
time. The L. E. Smith Glass Co. is one of the new id 
tries established at Mt. Pleasant, and both plants ar 
sidered among the more staple industries in the: 
Western Pennsylvania coke regions. Both the Bry! 
Smith plants are now working steadily, but each at 
ducing a different line of goods. 


{ 
] 
{ 
i 


Ball Bros. Plant Suffers Mishap 


As the result of the collapse of a tank at the 
Ind., plant of the Ball Bros. Glass Mfg. Co., a fey 
ago, the company is said to have sustained a loss 
proximately $20,000. The tank is to be rebuilt, f 
output of the factory has been materially reduce 
it is again placed in operation. 


t 
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lms & Doepke to Enlarge Basement [oS aE aaa 


Westmoreland Glass Co. 


iorts have been received by sales managers of glass 
flies in this territory that Alms & Doepke Depart- 
Store Co., Cincinnati, O., have arranged to enlarge 


Grapeville, Pa. 
Manufacturers of High Grade Glassware 


Plain, Cut and Decorated 
For Gift Shops, Florists and Table Use 


‘gain basement, which is under the management of 
#Henlein. The housefurnishings department of this 
$ occupying smaller space in the central part of the 
éent while the china and glass section has been re- 
yl to the first floor. 


People’s Glass Co. Is Formed 

[| Peoples Glass Co. is the name of a new corpora- 
nat has been formed to operate a plant at Mullica 
liaear Woodbury, N. J. It is said the company will 
py about sixty people. 


No. 1820 Dolphin 
Console Set 


Kesge One of Biggest Glassware Buyers 


| . “ ~ > 
it as announced here this week that the S. S. Kresge 


., Thich at this time is operating 377 popular priced Representatives 

: é : Sea ek eck ee : NEW YORK PHILADELPHIA 
r¢ 61 of which were opened last year, is one of the H. C. Gray Co., Fred Stott, is 

, at ee Dee ene Tataeti Bh pe 200 Fifth Avenue 1007 Filbert Street 
g( buyers of glassware in the Pittsburgh district. The ap a BOSTON, Sei ka WOTSC 
A oe eee rane 3 5 SE PAL eee , re . F. Hunt, Himmelstern Bros., 
ju ements of this sy ndicate cover a rather wide variety fee part: aoe eee 
jins, and steady shipments are being made to prac- Traveling Representatives LOS ANGELES 


R. B. Reineck, 


1422 E. Marquette Road Himmelstern Bros., 


al. every store listed 643 S. Olive St. 


CHICAGO rd 
R. A. Keel SEATTI F. WASH, 
4439 Greenview Avenue Himmelstern Bros., 
CHICAGO, ILL. Terminal Sales Bldg. 


<¢ A. Blunt Appointed General Manager 


T)) Buck Glass Co., Baltimore, Md., has announced the 
potment of Roy A. Blunt as general manager for its 
ejts. Mr. Blunt was formerly associated with the 
riig Glass Works, Corning, N. Y., and resigned to go 


ae rest | THE DUNCAN ] MILLER GLASS co 
| —— Waste ren 9 sidat 
American Glass Co. Formed = 


| 
Th\ American Glass Co., with a capital stock of $25,- 
0,as been formed at Asheville, N. C. The new con- 


m, headed by J. J. Martin. Anticipating 
i 


| ees . : The Vogue 


_.ttcrafts in Possession of Davis Plant 


| : F : : For smart unusual designs in glass- 
T! former plant of the Davies Glass Co., Martins 4 ware makes the Duncan & Miller 
tT O., is now in possession of the Artcraft Metal g; 4 line a leader. 
od ts Co., the general offices of which are located at . &£ The lovely Georgian bowl, with 
9 |; y j low matching candlesticks as pic- 
? | est Spring Street, Columbus, O. All manufac- ' tured, is a new conception that has 

lso 

Mn at Columbus has been sus d by the company made a tremendous hit. Made a 
S| ges s een suspended by ue oe Be y q in flared shape in crystal, amber, 
#)moved to Martins Ferry, although a distributing : green or rose. 
Feyuse will still be maintained at the Columbus loca- 

Th 3 : : i : REPRESENTATIVES 
N./1he company will enter the production of porcelain New York pean ehicane 
| c Paul Joseph, Murt Wallace, F. T. Renshaw, 
i ameled gas and gasoline ranges on a much larger /} 200 Fifth Avenue 157 Summer St. 30 E. Randolph St. 
J,| 5 “ Philadelphia San Francisco Baltimore 
€an was possible at Columbus, Joseph Tomkinson, Marsh & Kidd, Harry T. Thomas & Co., 


1104 Arch St. 617 Mission St. 29 S. Hanover St. 


Factory Representative 
E. B. Hill, Washington, Pa. 


h Jewel Tea Co., Inc., reports that its sales for the 
velve weeks of 1927 were $3,266,747.05, as com- 
C¢with $3,394,273.61 for the same weeks in 1926, a 

ite of 3.8 per cent. For the same weeks the aver- 
etmber of sales routes was 1,064 in 1926, and 1,090 
, an increase of 2.4 per cent. in selling units. 


a 


What s New in New York Showroom: 


Paul A. Straub & Co. Display Three Beautiful 
Patterns 

In. Tirschenreuth china, Paul A. Straub & Co., 105 

Fifth Ave., American representatives for the line, are fea- 

turing three new decorative treatments on their Empire 

shape that bid fair to outdo in demand anything that they 


have heretofore presented to the trade. Their Clifton 
pattern, which utilizes a finely executed gold encrustation 
on an ivory band is at once conspicuous for its richness. 
Then there is their Pembroke treatment, an underglaze 
Royal Blue in conjunction with a three-quarter inch acid 
border and an eighth inch verge line in gold. Equally in 
keeping with the two above mentioned, is the Clyde deco- 
ration. Here a most unusual and beautiful color of 
Pistache green has been used as a band motif combined 
with a thin gold edge and verge line. The accompanying 
illustration serves in conveying some idea of how effect- 
ively striking this Tirschenreuth china is. Each decora- 
tion has full gold handles and knob and is carried in open 
stock in New York. 


Astrid Decoration on Belgian Queensware 
Shown by Kupper 

Herman C. Kupper, Inc., the well known importing 
house, 39 West 23rd St., have on display at their show- 
rooms one of the most attractive decorations to be seen 
in some time in their Astrid pattern. This treatment, 
which is called after the Princess by that name, presents 
a most unusual effect. Its creation is the result of many 
months work with the factory by Herman C. Kupper, 
head of the firm, and his efforts have been more than 
compensated in the result of the decoration. The treat- 
ment, which features rich underglaze enamels carries out 
an eight-panel border of what might be termed a spiked 
effect, This is in conjunction with a futuristic type of 
fruit and leaf cluster, while the center motif is made up 
of a tancitul flower group interspersed with leaves. A 
rich chocolate brown is the basic color used for the treat- 
ment and is particularly prominent in the way it is em- 
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ployed on the border. Blended with this are two si 
of blue, yellow and green; the same colors being cr 
out in the center treatment. It is safe to say that iff 
Astrid pattern the Kupper firm have a decoration \ 
most unusual and different. Its effect is so pleasing 


| 


it is assured of immediate popularity. 
eee i 
{ 
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Spodes Peplow Pattern 


Numbered among the many charming treatmer| 
Spode china is the Peplow pattern featured in the ef 
of Copeland & Thompson, Inc., 206 Fifth Ave., Am\ 
representatives for this well-known factory. The fe 
ment dates back to the earliest of Spode’s work buto 
years ago it was again revived for one of the i 
houses in London, since which time it has added g 
to its popularity. It is an interesting combination | 
Chinese style of decoration in conjunction with the 


English motifs. This will be readily recognized 14 


{ 


Oriental center of the vase and flowers with a spikoe 
center border. The rim decoration is made up of 0 
groups with a semi-conventional purely English bd 
This rim border is enameled in colors of mauvwa 
orange while the English and Chinese groups are dl 

green, red, yellow and purple, the center border be 
orange. This pattern has a great fascination im itp 
fection of balance to the Chinese center motif, the a 
and edge borders furnishing the convention in the d@ 
tion. The Peplow pattern is applied on City site 
footed cup and saucer, Melba tea pot, sugar and i 
and Honeysuckle cover dish. These are the be 


Spode’s plain shapes in use today. ‘ 
Z a 


Unusual Assortment Featured by Phill 
Thistle & Smith ‘ 


Phillips, Thistle & Smith, Inc., 1107 Broadway. 
York, representatives for the Seneca Glass Co., Mig 
town, W. Va., are featuring a special assortment fro! 
factory that will certainly prove interesting to the re™ 
Such salable pieces as a footed candy dish, suga@ 
cream, a covered candy jar and two shapes in vas) 4 
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xd in the assortment. The individual items may be 
aid at the price of a dollar and ninety-eight cents, al- 
yi a nice margin of profit for the dealer. The articles 
ywn in a straight optic in fascinating colors of em- 
J amberina and wildrose. When this assortment is 
m| is easy to appreciate why Phillips, Thistle & Smith 
eich a volume of business from its sale. 


= 


) 
| 

) IN THE MAIL BAG © 
al Sirs :-— 


\\ have read carefully the article on Unscientific 
xion in your issue of March 24th, 1927, and we 
a we cannot see any benefit in this article to 

‘dinary layman nor do we find any suggestions 
nedies for the Unscientific Taxation and for 
eason and because it may be somewhat mis- 
dg we have thought to reply to it. 


wn 
_ 


\ classify ourselves as a small business man 
te can see no beneficial results or helpful infor- 
tia in this article. 
fs: a certain method to accomplish a necessary 
1\ven while it is admitted that the methods are 
tie best, but in the absence of a better plan it must 
id to accomplish the object. Our Government 
bie funds to carry on its activities and taxes 
s be collected and we do not agree with your 
hi that the troubles he enumerates are solely due 
Uscientific Taxation. We do not find in this 
i¢ a single tax that is pointed out as unscientific 
alngle suggestion that would help to remedy the 
idity. If as the author states, it is true that our 
t methods of taxation jis bleeding the farmer, 
nhat is the remedy that he would offer for it? 


t) a fact that Federal, State, City and Rural taxes 
sibe assessed to support the many and various 
ivies of these governments. It is also a fact that 
S¢activities are increasing and becoming more 
jive but in the end the masses are greatly bene- 
d) As an instance the European Corn Borer has 
i a certain part of Ohio, Pennsylvania and New 

Disaster threatens the raising of corn in this 
tii. The Federal Government, the states of Ohio 
| ennsylvania have appropriated millions to sup- 
Ssthis pest and if possible eradicate it. This is 
le ssary government activity and its suppression 
ai so much that the benefits are not only to the 


It is sometimes necessary to 


nm 


do not consider the Federal Income Tax un- 
tific. We believe it based on a true and sound 
le. Supreme Justice Taft in answering criti- 
njf it in its early inception, was careful to point 
‘tt it was a tax on an earning, that it had nothing 
dewith the cost of manufacture or production, but 
Wé a certain portion of the profits claimed by the 
Yament and that those that had a profit were 
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able to pay it while those who did not have a profit 
were not required to pay it. Its principle is still 
sound and scientific although it might be claimed that 
it is not uniformly distributed over the entire country, 
and if this is true it is because legislators are not 
broad enough minded to study it carefully and see thet 
each and every taxpayer pay their proper share. 
There is another tax that is being assessed by a 
great many states, namely the tax per gallon on gaso- 
line. The country is demanding a lot of improved 
roads, the amount being spent being many millions. 
This gasoline tax is assessed for the improvement oi 
the roads and it surely is based on a scientific basis for 
the man that uses 10,000 gallons of gasoline is assessed 
ten times the amount the man that uses only 1000 
gallons and it appears to us justly so because the man 
that burns up 10,000 gallons uses the roads ten times 
as much as the man that burns up only 1000 gallons. 
We think the suggestion that a new building, be- 
cause the materials used in its construction have been 
taxed, should be free from taxation is erroneous. The 
location and public conveniences determine the value 
of property and as a rule city taxes are higher than 
rural taxes on account of the public conveniences. 
In a city, the property owner enjoys the benefit of 
city light, city streets, city sewage, fire and police 
protection and he should be taxed to support these 
activities and the principle is sound and it is not un- 
scientific. We do not claim there are no unscientific 
taxes but we believe such as there are can be traced 
to politics and the desire to escape a responsibility 
which properly belongs to a citizen or community. 
We do not believe that the trouble with the farmer 
to-day is taxes. It appears to us the trouble with the 
farmer to-day is the amount he receives for what he 
sells and the amount he pays for what he buys. If 
in 1906 it took the amount the farmer received for the 
sale of 300 dozen of eggs to properly clothe a child, 
will the amount he receives for 300 dozen of eggs 
in 1927 properly clothe a child? Will the same num- 
ber of tons, bushels or pounds of produce purchase 
the same amount of clothing, household necessities 
or machinery in 1927 as it would purchase in 1906, or 
will it pay the same amount of taxes? If it does not, 
then here must be the reason for the conditions that 
confront our farmers. It is true that what the farmer 
produces is the product of labor, and it is equally 
true that what he buys is the product of labor. If 
you could fix a labor cost on 100 bushels of wheat in 
1906 and a labor cost in 1927 and then fix a labor cost 
on a reaper on the same dates, it might explain why 
the farmer is not prospering. Coal and iron ore were 
placed in the earth without cost to anyone. By the 
time the iron ore reaches the farmer in the reaper, 
we believe its entire cost could be traced to labor. 
We do not question the fact that taxes are too high, 
but we do claim there could be a great saving if we 
had efficient and economic expenditure of them. The 
(Continued on page 30) 
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Department Stores Feature Easter Ware 


EPARTMENT store crockery and glass depart- 
D ments devoted their attention this week to fea- 

turing attractive table settings for Easter. Din- 
ner sets and stemware of the better grades were featured 
in all the stores. While there were a few specials offered 
in 100 piece dinner sets, these were of the more expen- 
sive sets and there was apparently no effort to offer the 
public bargains in either china or glassware during the 
week. Retailers report a good sale of merchandise in 
their china and glass departments for the last ten days 


preceding Easter. 


A lease closed yesterday by O. W. Richardson and 
Co., rug and iurniture dealers, on property held by the 
Marshall Field estate at Franklin and Monroe sts., in- 
volves a total rental of $4,107,500 for a ninety-nine vear 


period. The property fronts on Franklin St. 
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Ready By Shipment— 
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Go To Stetson’s First 
For Volume in China 


SHOWROOM, 512 FURNITURE MART BUILDING, 
SUPERIOR 4100 


STETSON CHINA CO. 


1751 West 74th Street CHICAGO 
Phone Hemlock 1000 
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The Madison Furniture Co., 1224 W. Madison St., 4 
incorporated last week with a capital of $1,000 to min 
facture and deal in furniture, furnishings, etc. They 
corporators are Esther Buckner, Jacob and Charles il 
ler. } 


Yeschek, Inc., 2743 Sheffield Ave., Chicago, was)r 
ganized last week with a capital of $10,000 to engagii 
the business of manufacturing and dealing in porcein 
glassware, art goods, and other merchandise. The inyr 
porators are Clara McWilliams, William J. MeW ili 
Susan Yeschek, and Frank P. Yeschek. 


‘ 


Otto V. Ueberroth, representing the French China 6 
with a display at 666 Lake Shore Drive, has retwe 
from a trip to Minnesota. 

At the annual meeting of stockholders of the i 
Store, D. F. Kelly was re-elected president. Other‘ 
elected officials were S. S. Kresge, chairman of the ber 
A, I. Brockman and ia Espovich, vice-presidents; CY 
Freeman, secretary, and A. C. Hausrath, assistant tis 
urer. C. E. Merrill, P. B. Skinner, E. P. Wells, andy 
IXesner were also re-elected directors. J. F. Ruffner ‘a 
elected treasurer and J. E. Groth was elected a new di 
tor. | 

> ae 

The latest financial report of the Hartman Corp. 
cently made public shows net earnings of $1,414,050 ae 
all charges for the year ended December 31, 1926, eal 
after dividends on the class ““A’”’ stock, to $3.54 onh 
class “B” stock. The figures represent the best year 
company has experienced since 1923, and comparela 
vorably with net earnings of $1,254,175 in 1925, aij; 
deficit of $410,121 for the preceding twelve months.” 

I. E. Mincks of the Albright China Co, was a visitil 
Chicago last week. | 


{8 
Archie Littlejohn, formerly buyer of china for St 
Roebuck and Co., Philadelphia, was in Chicago last ve 
renewing his old acquaintances in the local trade. | 
1 
Hartman’s great china and glass display during h 
“Hartman Week Anniversary Sale” was not the ni 
feature. “Gus” H. Bubb, manager of the china and as 
department, enlisted some high class local talent int 
capacity of floorwalkers, including W. T. Dalton, F 
Tinker, Mart Simpson and W. T. Darden, all well . 
among the Chicago trade, 
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AT TO BUY A DIRECTORY OF 
>) WHERE To THE PERMANENT 


yy IT IN — 


ChlcCAGO 


DISPLAY ROOMS 


FOSTORIA GLASS CO. 


EARL W. NEWTON AND 


IRA A. JONES CO. 


: fs ASSO 

icago Display, 806-7-8 Masonic SSOCIATES 9 North Wabash Avenue 

Teinple DIDERIAL GLASS C0. Representing 
at Glassware, Harry G. Dalzell NATIONAL CHINA CO Pope Gosser China Co. Seneca Glass Co. 

INA CO. Ss h Cut Gl Cc 

ssed and Blown ee OWEN CHINA CO. pupae anna Cut Glass Co., Coshocton Glass 
kings, Cuttings e orp., Burke Studios, Vesta Studios, Heule 
| Iridescent. Central 3497 9 North Wabash Ave. Phone: Central 3236 Studios, Lamps and Shades. 
_ 
“| 
‘TESEBRING POTTERY CO. The Atlas-Globe China Co, THE UNITED STATES 
SEBRING, OHIO NILES, OHIO ao 


Cuas. L. SEBRING, President 


\ L, GERALD, Chicago Representative 
} 666 Lake Shore Drive 
FURNITURE MART 


F ne: Superior 4100 Room 1008 


Room 980 


E. J. Benyamin, Resident Agent 
PERMANENT DISPLAY ROOM 
AMERICAN FURNITURE MART 
666 Lake Shore Drive 

Phone Superior 4100 


30 E. Randolph Street 
Walter B. Lazure, Chicago Representative 


OUR CHICAGO DISPLAY ROOM CON- 
TAINS COMPLETE SAMPLE LINES 
DIRECT FROM OUR FACTORIES. 


>, EPARTMENT stores throughout the United 
: States are warming up for a new drive to hold 
= down their cost of doing business and at the 
m time to raise their standard of service to the con- 
: 1g public. 

T: movement will start rolling when hundreds of the 
tsnding store owners and executives get their heads 
ie at the Concurrent Annual Conventions of the 
mjoiiers’ Congress and Store Managers’ 

A of the National Retail Dry Goods Association, at 
lj}r House, Chicago, from May 9th to 13th. 

se bodies will hammer away for five days, sepa- 
el and jointly, on the bogie of rising costs of opera- 
ad the faults and inefficiencies that creep into store 
». The Controllers’ Congress will busy itself with 
oblems of finance and operating expenses and the 
t Managers’ Division will do its best to outline a new 
Nevel of public service. 

(ause the service which the Store Manager super- 
$3 expensive, the Store Managers’ Division will hold 
t meetings on the morning, afternoon and evening of 
y 1th with the Controllers’ Congress—the Controller 
ithe guardian at the gate through which store ex- 
must be paid. 

Controllers’ Congress sessions run from May 9th 
y 12th, inclusive. The Store Managers’ Division 
g/m covers May 10th to May 13th, inclusive. The 
ie a Congress is inviting the Store Managers to 
ifm its meeting on May 9th and the Store Managers 
furning the compliment on May 13th so that mem- 
both groups will be kept on the job throughout the 
Kk Both Conventions will be at the Palmer House. 
€lwork will not be the only weapon that will be 
1 attacking the retailers’ problems at this meeting. 
acturers of all kinds of mechanical equipment— 


Division, 


— 


i | 
‘epartment Store Heads Will Meet to 
Discuss Raising Service to Public 


accounting and bookkeeping machines, calculating devices 
and systems—and purveyors of service used in depart- 


ment stores will display recent improvements in their prod- 
ucts which make possible the use of machines in routine 
operations in the store. 

Topics listed for discussion at the Joint Session of the 
two groups on May 11th include public problems affect- 
ing retail stores as well as internal operating questions. 
“The Traffic Problem” will be expounded by America’s 
leading authority on methods for relieving street conges- 
tion. “The Distribution Census,’ which has been under- 
taken in an experimental survey in the city of Baltimore 
by the United States Chamber of Commerce with the co- 
operation of the Government and a large group of influen- 
tial commercial interests, will be described and a progress 
report made by an official of the Chamber. 

Other topics on the Joint Session program are: Ex- 
pense Budgeting and Control; Merchandise Returns and 
Their Causes; Cooperative Purchasing of Store Supplies ; 
Cooperative Outside Central Delivery; Report on De- 
partmental Selling Salaries; Making the Want Slip Sys- 
tem Work. 

The Controllers’ Congress will have special sessions on 
Finance, on Insurance Problems, Specialty Store Opera- 
tion and on the Operating Costs of Department Stores in 
1926. There will be a conference with representatives of 
the Federal Reserve Banks to decide better methods of 
cooperation between the Federal Reserve and the Con- 
trollers’ Congress for the collection and dissemination of 
statistics on retail business. “The Rising Tide of Local 
Taxation” with all its consequences to business and the 
public will be exposed to the spotlight at one of the ses- 
sions. 

Other topics on the Controllers’ program are: Economic 
Factors in Planning; Finding and Developing Executives ; 
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Spode’s Pink Tower 


toward English landscapes and English floral borders. The center drawing is from scenes on the old Spode estate. The proof 


Tks accompanying illustration shows one of the greatest of Spode’s prints. This is an outstanding example of his leaning 


of the strength of Spode’s greatness in selecting design is exemplified here, this pattern having been carried down through 
time, at least over a century, and is being sold on this market today in greater quantity than ever. This pattern is applied on 
the Gadroon shape, one of the most beautiful models ever conceived for tableware and faithfully reproduces the work of the old 
London silversmiths of the Georgian period. Many beautiful table combinations are worked out with this design, which adapts 


itself to formal and informal service. 


Stock carried in New York City 


Copeland & Thompson, Inc., 


The Professional Attitude Toward Credit; Warehouse 
Accounting and Control; Unit Stock Control; 
Sheet Ratios; Work Room Control; The Predetermina- 
tion Method of Expense Control; Legal Liability of Em- 


Salance 


ployers ; etc. 

The Store Managers’ Division has propounded and will 
try to answer one of the mysteries of the ages, “Is the 
Customer Always Right?” Next to this topic on their 
program appears, “Interpretation of Store Policies to Cus- 
tomers,” a possible anticipation that the first mystery won't 
be solved. “Tests of Good Store Service” and ‘Safety 
First in Store Operation” are other program topics which 
will round out this discussion. 

Among other addresses and discussions on the program 
of the Store Managers’ Division are: How to Reduce Loss 
and Damage in Delivery; Selection, Employment and 
Training of Employees; Planning Alterations and New 
Construction; Labor Turnover; Minimizing Overtime 
Work; Use of Part-Time Employees, etc. 

Arrangements have been made for the delegates to visit 
the principal Chicago stores to inspect their methods of 
operation. The groups will give a Luncheon to the heads 
of the Chicago stores during the course of the Convention. 

B. G. Hawkins, Jordan Marsh Co., Boston, Mass., is 
Chairman of the Store Managers’ Division and will offi- 
ciate at its meetings. Jay Iglauer, Treasurer, The Halle 
Bros, Co., Cleveland, Ohio, is Chairman of the Controll- 
ers’ Congress and will preside at its sessions. 

The Convention Committees in charge of the arrange- 
ments are: For the Controllers’ Congress; Archibald Mac- 


Send for samples and prices 


206 Fifth Avenue, New York 


Letsh, Carson, Pirie, Scott & Co.; Henry A. Anderna 
The Boston Store; Thomas Hargreaves, Mandel Brit 
ers; L. Roy Moore, Chas. A. Stevens & Bros jj. 
Ruffner, The Fair; all of Chicago. For the Store Mi 
agers’ Division: John L. Coyne, Mandel Brothers, (i 
cago; Sheridan Gorton, R. H. Macy & Co., Ine, Mw 
York; F. Flavelle, Carson, Pirie, Scott & Co., Chice9; 
Max E. Friedmann, Ed. Schuster & Co., Milwaule} 
Chester B. Curtis, Scruggs, Vandervoort & Barney, it 
Louis. i 


Muir Dedicates New ‘Department Shop 


The first unit of R. H. Muir, Inc., “the departnmt 
shop of all suburban Essex,” was officially dedicaterat 
East Orange, N. J., recently. | 

Arthur Trench Muir, son of the founder, is head 
the store. in 

The five floors of the new building just double the IL 
ing space of the entire plant over that used during! 
season of Christmas, 1926. The building, of the le 
design, workmanship and equipment, is the first of tie 
units planned to extend to the corner of Main and P= 
pect Sts. 

Coats, suits and dresses are located on the second 10! 
of the new unit. The private fitting salons are typicadl 
the completeness and the modern convenience of ele 
partment. Millinery, lingerie, corsets and house drei 
occupy balance of the second floor. ) 

James de Ligny is building superintendent and Alpe 


Moffatt, merchandise manager of the new store. 
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Pottery News 
(Continued from page 13) 


the Interstate Commerce Commission upon its pro- 


pa 


on freight rates on imported china clay shipped from 
idelphia port to New Jersey points. The bulk of im- 
j2d china and ball clay imported comes through the 
¢ of Philadelphia, and where the rail rate of $1.80 or 
(> the unloading charge from ship to cars is absorbed 


jie rail carried. 

ne rate to Trenton from Philadelphia is $1.40 per ton 
without handling charge of 50c per ton, but to other 
¢ Jersey ceramic plants the rate is over $1.80 per ton. 
fi Commission has held that the unloading charge of 50c 
e-on was reasonable and uniform, but while Trenton 
1 continue to pay $1.80 per ton, shipments to points 
Stiles distant from Philadelphia will receive a reduced 
1 rail rate. 


raunfelter Places New Kiln in Operation 


‘ie Fraunfelter China Co., Zanesville, O., has placed 
ew Marlow tunnel kiln in operation, this being the 
rshotel china plant to make use of a tunnel kiln. The 
rs ware taken from the kiln shows a perfect fire. 


mn 


‘ow and Swan-Bower Stores in Merger 


‘{mouncement has been made at Steubenville, O., of 
iererger of the Low’s Variety Store with that of the 
Bower Co. The two concerns are among the oldest 
ieir character in the Ohio Valley, and have been 
¢ssful from the beginning. Both dinnerware and 
_ are handled by both concerns, also lighting fix- 


Tr 


_Chemical Industries Plan Exposition 


te shortening of the space of days before the opening 
2 Eleventh Exposition of Chemical Industries to be 
September 26th to October Ist, 1927, at the Grand 
al Palace, New York City, indicates that a more unt- 
tT interest will be shown than ever before in the his- 
ry of the industry. It will ‘be interesting to note and 


+ 


the developments of new materials that will be 
ited for the first time and which will tend to broaden 
ope of the student’s course which is arousing wide- 
rl interest throughout the trade as well as in all in- 
Sir served by the Chemical Industries. 
i Management is preparing a Brief on the student’s 
» which will be widely distributed among chemists, 
ie and industries. In addition to this an announce- 
will be made regarding the brief and coarse by Mr. 
Howe, Editor of Industrial and Engineering Chem- 
before the educational and the industrial sections 
t: American Chemical Society at the annual meeting 
held in Richmond, Virginia. 


— 


Some Things Every Salesperson Should Know 


It is presumed that every one knows generally the mean- 
ing of socket, outlet, cord and plug as used in connection 
with electric appliances, but we do know that a great 
many electric appliances purchasers do not get as much in- 
struction as they should about the uses of these necessary 
bits of equipment. Just to get the record straight we will 
quote the definitions of these articles: 

SOCKET—usually called a lamp socket—is an outlet 
in a lighting fixture which is controlled by a switch on the 
fixture or on some convenient point on the wall by which 
the current can be turned off and on. 

OUTLET is a connection placed in the wall, baseboard 
or other convenient place, where appliances can be con- 
nected direct to the wires which make the circuit. There 
is no switch control to the outlet and the current is auto- 
matically turned on when the appliance is connected. 

CORD is composed of parallel copper wires which act 
as conductors and which carry the electricity from the 
socket or outlet connection to the appliance itself, through 
the appliance and back to the circuit. 

PLUGS are attached to each end of the cord and com- 
plete the equipment for making the circuit complete 
through the appliance. The rounded plug connects the 
cord with the lamp socket or outlet; the flat plug attaches 
to the appliance. 

The round plug, which is the circuit end of the com- 
plete cord, consists of two parts, the cap and base. These 
can be pulled apart. The cap is attached to the cord wires 
in a manner to make a good electrical connection and has 
two pronglike pieces of metal which, when inserted into 
the base, make the connection. 

The screw threads on the base are supposed to fit any 
lamp socket. There was a time when there were many 
and varied screw threads in the sockets—a different type 
or size for each manufacturer of lamps or sockets—but 
standardization or simplification has cleared away this con- 
fusion. Now any lamp base or any plug base will fit into 
any fixture. 

As a matter of safety and for the best use of the ap- 
pliance, all appliances should be connected by outlets. This 
insures a better connection and a better flow of current. 
A switch is just another hindrance to the flow of current 
and every switch weakens the flow somewhat. 

Many houses have no outlets because they have only 
lighting circuits wired in. The objective of the Red Seal 
Home plan, so much talked of today, is to obtain adequate 
wiring in every house that is built. Adequate wiring will 
permit the use of appliances in every part of every room 
in the home. It is sad to relate, but even today some 
houses and business buildings are being constructed with 
only lighting circuits wired in. 

So in thousands of homes the lamp sockets must be used 
for appliances. In this case, the plug should be separated, 
the base screwed into place and then the cap attached. 
When this is completed, the flat plug should be attached 
to the appliance or lamp or what ever is to be energized 
by the current. 
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SPRING IS HERES 


And all over this great land of ours the 
annual housecleaning event is in order. 


Naturally enough Spring suggests new 
china and glassware to the good house- 
wife. 

Are you suggesting your ware to depart- 
ment and gift store buyers all over this 
great land of ours through the best and old- 
est medium in its field—the CROCK- 
ERY AND GLASS JOURNAL? 


A postcard request will 
bring our rates 


Demarest Publications, Inc. 
45 East 17th Street :-: :-: New York 


NOTICE OF REMOVAL 


On or about April 15th we shall 
move into our new 
building at 
45-47 PARK PLACE 
New York City 


|e our new quarters we will have double the 


space that we have had available at 50 Mur- 
ray Street, New York. This will enable us to 
consolidate our principal New York stocks and 
improve our facilities for service to our cus- 
tomers. 
We shall retain our for- 
mer telephone numbers: 


BARCLAY 6810-6811-6812-6813-6833-6884 


B. F. DRAKENFELD & CO., Inc. 


45-47 Park Place 
New York City 


Marion Talley never would have scored her triumph had | 
she sung behind the back drop. Neither will your product 
sell as it should until the audience can see it. 


Sign up with a good producer—Robert Rawsthorne Com- | 
pany, for instance—and bring your wares into the spot- 
light of public acclaim. 


Photo-Engraving, Illustrating, Photography, Advertising 


ROBERT RAWSTHORNE COMPANY 


HEEREN BUILDING, « EIGHTH & PENN - PITTSBURGH. PA 


COMPLETE “LINES THAT SELL 


Manufactured by the 


BRUSH POTTERY cc 


ZANESVILLE, OHIO 
PROMPT DELIVERIES 


By Our Trucks from Our 


NEW YORK WAREHOUSE | 


5 W. 20TH ST. 


JOHN L. PASMANTIER & SON 


| 
= 


ses . 


il 14, 1927 


CROCKERY AND GLASS JOURNAL 


Twenty-three 


nl-order 


Chain stores 
7, Woolworth 


fail-order 


Bo oO ee 


_ BeRoebuck ..... 
Memuvard ........ 


a 
Bibenney ........ 
BiteneSme ........ 


fcrory Stores .... 
Mimerant ........ 
) 
. 


Newberry ..... 
fcallan Stores .... 
feile’s Drug ..... 
| oe 
feiem, Bros. ...... 
MGEBIOS. ........ 


Potal 6 Oe ee 


mand total’ .... 


ol 


fc ory Stores .... 


ae 


Retail Trade 


jollowing will be found a summary of sales of mail- 
is houses for March, 1927, with comparisons for the 
weding month and the like period a year ago: 


Mar.,1927. Mar.,1926 Feb., 1927 
sf Set ch $23,254,260 $21,996,406 $20,966,268 
: ae 17,892,739: 18,265,921 14,184,130 
mB cote $41,146,999 $40,262,327 $35,150,398 
oc $19,601,553 $18,308,350 $17,379,054 
FPR on Te 9,796,182 7,978,064 7,424,926 
oes 9,183,218 8,471,963 8,308,771 
Sees: 2,860,075 2,538,344 2,739,589 
5 apes 2,789,091 2,360,911 2,248,718 
b boat 997,584 829,201 892,164 
ostre 878,532 764,630 712,200 
hte; 801,000 684,381 693,055 
Rin Bia 778,180 532,383 630,582 
ees 701,229 546,719 574,049 
Sale 2 635,794 473,696 588,072 
Bee Ae 612,597 698,920 613,277 
spire. 391,828 219,259 359,001 
acu 388,393 298,458 311,008 
Sa tte 3,929,538 3,843,843 3,534,634 
REE 2,522,429 2,141,437 2,319,337 
es ase $56,867,223 $50,636,559 $49,328,437 
Shae $98,014,222 $90,898,886 $84,478,835 

Three months Change 

1927 1926 p. ct. 

Meher $66,300,802 $66,009,868 eect 
Bove £8 45,233,923 48,377 .587 Dies 
pesos 111,534,725 114,387,455 10) 22! 
Sei ies: $53,095,090 $48,948,936 I 8&4 
ads one 23,412,708 18,421,499 IL 27 
eat 25,447,777 23,419,153 I 86 
Se hiee 7,912,197 6,878,304 It TERE 
Span 7,243,030 6,322,896 I 14.4 
ar eer 2,820,386 2,399,579 WES 
ieee 2,248,334 2,040,490 I 10.1 
Oe 2,148,571 1,835,105 I 17.0 
Neko 1,993,692 1,308,002 1 524 
nate ea 1,820,434 1,399,741 I 30.0 
eer 1,807,997 1,347,908 io 4a 
Pra ay 1,730,654 1,753,691 Dis 
Bate 1,078,938 589,003 I 83.1 
ee in 979,758 752,929 I 30.1 
ac oe 10,756,422 10,170,039 Ib 648 
S26 ays 7,379,190 6,187,393 I 19.2 
ee TS 151,875,178 133,774,668 1135 
eae $263,409,903 $248,162,123 I yal 


ul order sales in March showed a gain of 17 per 
over February and 2.1 per cent. over March of last 
Chain-store sales in March were also greater than 
F previous month and in the like month a year ago, 
ercentages of gain being 15.2 and 12.3, respectively. 
combined sales.of both registered a gain of 16 per 
\ a February and of 7.8 per cent. over March a 
a For the three months’ period mail-order sales 

2.4 per cent. below a year ago, while chain stores 
d 13.5 per cent. The combined sales of both mail- 
and chain stores for three months were 6.0 per 
greater than a year ago. 


t. Dept. Stores Sales $82,000,000; Net 


$2,000,000 


t sales of the National Department Stores, Inc., 
York, and subsidiary companies for the year 


ended January 31, 1927, including sales of leased de- 
partments of $3,555,454, amounted to $82,062,059, as 
against $79,455,188 for the previous year. 

The balance sheet shows net profits of $2,185,024, 
after deducting operating expenses, Federal taxes, in- 
terest, depreciation, etc. This compares with $2,333,- 
319 for last year. Earnings were equivalent to $2.11 
on the common stock, as against $2.51 for the previous 
fiscal year. 

Merchandise on hand and in transit and supplies 
is listed at $13,187,176, as compared with $14,879,475 
at the close of last year. 

The surplus item of January 31, 1927, is reported as 
$5,271,392, as against $4,321,491 on February 1, 1926. 

Added to net profit is an item of $234,351, which 
represents profit on sale of leasehold, buildings and 
fixtures (net) less expenses and losses in connection 
with the closing of the store of the Fink Company. 

Current assets are reported at $25,507,058, against 
current liabilities of $9,956,351, compared with cur- 
rent assets in the previous year of $26,131,581 and cur- 
rent liabilities of $11,686,431. The report shows total 
assets of $52,454,441, compared with $53,553,294 at 
the end of the previous year. 


Bloomingdale’s 
(Continued from page 9) 


In a letter to stockhoiders Samuel J. Bloomingdale, 
president of the corporation, says: ‘“‘We have deemed it 
expedient to make substantial increases in reserves which, 
of course, has the effect of reducing the profits for the 
year. We have also purchased during the year $450,000 
of our preferred stock and have transferred that amount 
out of our earnings to appropriated surplus. 


Some Things Every Salesperson Should Know 
(Continued from page 21) 


Cords and plugs are important in the general scheme. 
So far the electrical industry has not been able to control 
the manufacture of cords and some very cheap, unreliable 
and unsafe cords are on the market. These cords are made 
of too light wire with too light insulating. The insulat- 
ing will crack or break and cause short circuit, which is 
always dangerous. Every merchant should demand the 
cord that he buys for resale should carry the underwrit- 
ers’ approval. Even some underwriter cord is not safe 
for all uses. They will approve of a cord for protected 
use but if this cord is used for a lamp and placed on the 
floor where it will be walked on, it constitutes a danger. 

Builders and contractors often use cords in a seeming 
careless manner to supply current to electric tools used 
in the work. They place them on the floor, or on side- 
walks and the like, but you will note that these are spe- 
cially made, strongly protected cords. The household 
cord will not stand such use. 
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American China 
for 
American Homes 


Albright China 


for the Jobber and Syndicate Buyer 


Three Shapes 


Glendere- a: stern pete as ok fancy 
Hiphlandae. «sae os os see plain 
Pilgrim Bete, 0st. oe aco octagon 


Send for Catalog and Illustrations 


Albright China Co. 


Main Office 
Carrollton, Ohio 


Factories 
Scio, Ohio 


Carrollton, Ohio 
9 Kilns 


14 Kilns 


Representatives 
D. King Irwin, 200 
Fifth Ave., New 
York City 

F. A. Miner, 116 W. 
High Terrace, Roch- 
ester, N. Y. 

E. €. Wilgus, 21 
March Ave. W. 
bury, Mass. 

Earl W. Newton & 
Associates, F 
Wabash Ave., Chi- 


Rox- 


cago. 

Western Glass Prod- 
ucts Co., 149 New 
Montgomery St., San 
Francisco, Cal.; L 


NATIONAL CHINA CO.- SALINEVILLE. 0. 


The (arrollton Pottery | (0. 


INCORPORATED 1903 


MANUFACTURERS OF HIGH GRADE DINNER WARE 
CARROLLTON, OHIO 


ONE COMPLETE DINNER SERVICE 
“SUPERIOR” 


SEMI -SQUARE —— PLAIN EDGE 


E offer to the Department 

Store Trade highest qual- 
ity ware and distinctive decora- 
tions in commercial borders. 
Prompt and courteous service. 


Representatives 


CHAS. A. WEIDEMANN 


HERBERT K. CONNOR 
East est 


ROY E. HENDERSON 
President 


66 ° ° ye 39 
Ceramic Dictionary 
Copyrighted 
By C. M. Franzheim 


A practical, concise treatise of 
Ceramic words, terms, uses and 
practices for the daily use of the 
factory man, superintendent, sales- 
man and retailer. 


An education for anyone con- 
nected with the trade. 


Price $2.00 Per Copy 


Convenient Pocket Size. 


Publishers 


45 East 17th St. 
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Aacy Achieves Highest Profit, $13.18 
Per Sirane 


New York Store Reaches $75,000,000 Mark in 
Cash Sales—Increases Volume by Nine Million 


H. MACY & CO., Inc., New York, enjoyed 
the largest volume of sales and the largest net 
profit in its history for the fiscal year ending 
ary 29, 1927, Jesse Isidor Straus, president, an- 
yced in the annual report of the company issued a few 
\ ago. 

pos sales for the last fiscal year were $75,470,- 
55, or approximately $9,000,000 more than the 
<| year of 1925 and approximately $19,000,000 more 
4 the fiscal year of 1924. Net profits in the last 
cl year were $5,143,937.56, as compared to $4,163,- 
5 in 1925 and $3,005,698.37 in 1924. The sum of 
8 a share was earned on the 350,000 shares of 
non stock during the last fiscal year the report 
oses, as against $10.05 a share in 1925 and $6.70 
ire in 1924. 

‘¢ company’s affiliated stores in Toledo, O., and 
ita, Ga., are operated separately and their sales 
I cs do not figure in the report of the corpora- 
| except for a dividend amounting to less than 
00 received on the holdings of stock of the La- 
.& Koch Company in Toledo. 

\dividend of $1.25 a share, payable May 16, 1927, to 
‘nolders of record on April 29, 1927, was authorized 
-acy’s common stock. 


er) 


mmenting upon the remarkable increase in sales and 
ags steadily over a period of years, Mr. Straus 
ih in his report : 

he policy of this business appears to be approved by 
ublic it serves. The policy of selling for cash has 
‘ted to Macy’s, and should, if the business is soundly 
orogressively. conducted, continue ever to attract, a 
antly increasing volume of business from that most 
antial portion of the community which pays as it goes, 
! spends its income only after it has been earned. 
policy of selling for cash is concededly the most 
mical method of distribution.” 

2 physical plant of the store is in excellent condition 
nll be amply able to care for a much larger volume 
isiness, he reported, adding that a continuance of 
erity in the future seems to be indicated on the busi- 
lorizon. 


cys has made notable advances in its services as 
lis in its financial structure during the last year. It 
eveloped an extensive staff of stylists and fashion 
TS, operating in this country and abroad, to guide 
dre’s activities in the field of style leadership and the 
vement of good taste in merchandise. A more sci- 
i) method of selecting employes has been evolved with 
d of psychological and psychitric specialtists to in- 
he placement of people in positions for which they 
‘st qualified by experience and temperament. The 
1 of training is being constantly modified to improve 


the attitude of the salesclerks toward the customer and to 
improve their individual efficiency. This has been greatly 
encouraged ‘through a thorough personnel inventory at 
regular intervals and the filing of executive positions from 
the ranks whenever possible. 

The company’s insistence on the wisdom of wage-earn- 
ers’ buying out of income earned rather than income an- 
ticipated, and its criticism of the extension of installment 
buying have served to bring its depositors’ account depart- 
ment into special prominence. In this department total 
cash deposits by shoppers and others, to care for future 
needs, amounted at the close of the fiscal year to $5,904,- 
712.40, representing 32,111 active accounts. 

Important changes in the financial structure of the cor- 
poration were made during the year through the retire- 
ment of all the 7 per cent cumulative preferred stock, 
amounting to $10,000,000. For the purpose of financing 
this, in part, 544 per cent serial debenture bonds were is- 
sued by the corporation in the amount of $7,500,000. 
Those mature serially in annual installments of $750,000, 
commencing ‘October 1, 1927. There will be a material 
advantage accruing to common stockholders through this 
refinancing, with a saving of at least $200,000 the first 
year through the lower interest rate. 

The considerable increase in the volume of business has 
necessitated additions to the property of the corporation. 
A large addition to the company’s warehouse in Long 
Island City was constructed, also a large garage adjoining 
it. Two or three additional suburban depots will have to 
be built during the current year, it is expected, supple- 
menting the suburban delivery depots now maintained at 
Mount Vernon, Staten Island, Queens Village, Newark, 
Hackensack and in the summer, at Red Bank, N. J. The 
company will find it necessary to make other capital ex- 
penditures, in connection with the expansion of the busi- 
ness, to the total of $2,000,000. 

At the annual stockholders’ meeting to be held on April 
12, 1927, the proposal will be submitted to increase the 
common stock from 350,000 to 750,000 shares. This au- 
thorization for the increase of the capital stock is intended 
for future use as the expanding needs of the corporation 
may demand and is not intended for the increase of capital 
at present, the report indicates. 

The affiliated stores in which the corporation is inter- 
ested have had important developments during the year 
also. The business of the Lasalle & Koch Company in 
Toledo has required the construction of a two-story addi- 
tion to its main building, which will be undertaken during 
the coming summer. The Davison-Paxon Company, for- 
merly the Davison-Paxon-Stokes Company, has entered 
the occupancy of its new building at Atlanta with the out- 
look very favorable for a highly successful business 
therein. 
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IT WEARS IN SERVICE 


THE ECONOMY be aS LEAD GLASS 
(Pat.) 


D ) not mistake this Tumbler for the ordi- 
nary “blown tumbler.” Economy Tum- 
blers are designed and produced to stand up in 
service. Heavier in wall and bottom and made 


from Lead Glass. 


Our name on all Economy Tumblers. 


ECONOMY GLASS CO. 


Morgantown, W. Va. 


EFLECTING a guaranteed quality in 
body and glaze and dignified by ex- 
clusive, artistic and refined decorations, 


constitute in part the superior values char- 


acteristic of our new Bona-Dea Shape in 
Ivory, aswell as our original Colonial 
and Ideal Shapes in pure white. 
We ship our customers what they buy. 
THE ATLAS-GLOBE CHINA COMPANY 
NILES, OHIO 


Manafacrarers 
Exclusively 


COPYRIGHT anv PAT APPLIED FOR 


——— 


VITRIFIED HOTEL WARE 
WHITE AND DECORATED 


ROUND EDGE AND THICK 


or use liv 


| RESTURANTS 
RAILROADS 
STEAMSHIPS 
HOSPITALS 
~ HOT Eis 
~=CLUB See 


§ 


Vatisfied customers keep us busy“ 


CROOK SMIELE © 


DINNERWARE 


A unique | 
border arrg 
ment in a clever Lit 


ing of yellow, 1 
and light blue, green, V 
and black with edge 
traced knob and handl\ 
brownish red. Shown o@ 
popular Columbia Shape 


REPRESENTATIVES 
NEW YORK EASTERN OHIO & MICHA 
John L. Pasmantier & Sons Vv. OD. ee" J. E. Borint 
5 West 20th St. Zanesville, O. Crooksville, 
PACIFIC COAST CHICAGO OFFICE 
Harry 0. Davis Gordon A. Weese 


728 S. Manhattan Pl. 
Los Angeles 


Room 348 Morrison Hotel 
CENTRAL WEST } 


George Sedelmeier J. L. Weaver H. L. And 
914 N. East St. Roseville, 0. Box 373) 
Bloomington, III. Coffeyville, 15 


The Crooksville China C 


CROOKSVILLE, OHIO | 
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_ Crossroads Store Needs Aid, He Says 


nufacturers Must Help Old-Fashioned Merchants, 
Tregoe Declares—Disappearing Fast 


Jur national prosperity, which has benefited so 
jay lines of business in recent years, has passed by 
wge number of retail merchants, leaving them to 
2 serious trouble caused by modern modes and me- 
lds, according to J. H. Tregoe, executive manager 
vhe National Association of Credit Men. 


na recent statement Mr. Tregoe said that a great 
jay merchants in both large and small communities 
#e hanging on by their teeth,’ and that a large 
jaber of them would be unable to survive much 


syer in the face of existing conditions. 


‘The automobile is taking a large part of the coun- 
y merchant’s trade to shop in the city,” he said. “In 
| city the small retailer must meet the stiff com- 
(tion of the chain stores and department stores; 
1 both he and the country merchant are further 
jdicapped by the direct-to-consumer supply houses 
1 the mail-order firms. 

hanges in modes of living and in business methods 
je brought a particularly severe hardship on the 
issroads merchant, Mr. Tregoe said. 

The crossroads merchant is passing fast,” he con- 
ited. “Two decades ago one could drive along a 
(ntry road in a buggy and count five or six enter- 
wing stores in twenty miles. Today, in his auto- 
nile on the paved highway, one might pass two 
tes along the same twenty-mile stretch. 


The automobile and paved roads have caused hun- 
Ws of crossroads stores to close, and it is likely that 
ty merchants in our agricultural sections will fail 
927. They are carrying a tremendous amount of 
fen receivables, and will be unable to stand the ap- 


ir retailer-customers a great deal and at the same 
i protect themselves if they would give their deal- 
mneeded assistance in merchandising. 

tedit department managers and production and 
keting executives are missing a big bet when they 
to see that many old-style merchants need aid if 
‘are to contend successfully with the competition 
tnodern outlets,’ he said. “They must sell their 
Me up-to-date merchandise in the right quantities 
hat changes in style and the coming of improved 
ds will not catch the merchants with obsolete 
tks. 

f business executives would exercise practical pre- 
ave measures they would save themselves many 
Nions this year and would keep many merchants 
ra failure; but still the merry whirl goes on, the 
t lucers milling among themselves, the sales de- 
4aments keeping up the merry game of competition, 
Tit departments afraid to speak their minds, and 
hi retail merchants going down under this disorgan- 
4 system.” 


_) 


Answers to Krockery Question Box 

1—Crystal, amber, green, rose. 

2—Composition of body, care in annealing pro- 
cess, thickness of ware, nature of decoration. 

3—A pattern in which any number of pieces may 
be bought. 


4—Fifth Avenue Building. 
5—185-B.C. 
6—1730. 


7—Edward \V. Hammond. 

S—Finished ware having a lustrous effect. 

9—L. S. Owen. 

10—A decoration in which the design is first 
etched by using acid and then filled in with gold. 


Gimbel’s Breaks Sales Record: $122,679,533 


Gimbel Brothers, Inc., operators of three department 
stores in New York, one in this city, cne in Milwaukee 
and Pittsburgh, report net sales of $122,679,533 for the 
year ended January 31, 1927. 

Sales figures include the Kaufman & Baer Company, 
Pittsburgh, which was taken over as of February 1, 1926, 
and represent the largest volume in the eighty-four years 
the firm has been in business. The increase in sales for 
1926 was $13,577,968 more than for the same period last 
year. 

After allowing for dividends on the preferred stock, 
earnings were equivalent to $3.03 a share on the 622,500 
share of no par value common stock outstanding. Aver- 
age earnings on the junior issue for the last five years was 
$6.98 a share on the common. 

Isaac Gimbel, president, in his report to shareholders, 
said : 

“The company’s net profit, after all charges, including 
Federal taxes and depreciation, was $3,357,570. 

“The New York, Philadelphia and Pittsburgh stores 
have been engaged in extensive building operations, which 
will be entirely completed within the next six months. 
These will modernize every plant.” 


The building plan referred to, says a statement accom- 
panying the report, has given to Gimbel Brothers, Phila- 
delphia, a modern twelve-story building addition, and to 
Gimbel. Brothers, New York, three additional selling 
floors, together with bridges and tunnels to the sixteen 
story Cuyler Building, acquired last year. 

“Kaufman & Baer, the Gimbel Brothers’ Pittsburgh 
unit,” the statement continues, “is being enlarged by the 
building of a modern two-story basement and another ad- 
ditional selling floor. 

“The above improvements will add more than 1,000,000 
square feet of selling space to the former area of these 
three stores and will enable every department to enlarge 
in a substantial way. 
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New York Imports 


April 6th 


S. S. Anaconda, from Rotterdam, Holland 
Gimbel Bros., 11 cases glassware 
Janover, D. W., & Co., 1 case glassware 
Lazarus & Rosenfeld, 20 cases earthenware 
Borgfeldt, G., & Co., 59 cases earthenware, toys, etc. 
Block, L. D., & Co., 89 cases earthenware and toys 
Herbert & Neuwirth Co., 42 cases glassware, 15 cases earthen- 

ware 
April 7th 

S. S. Aurania, from Liverpool, England 
Gimbel Bros., 1 case crockery 
Globe Shpg. Co., 1 crate earthenware 
Meakin & Ridgway, 38 packages earthenware Z 
Guaranty Trust Co., 6 packages earthenware 
Voet & Dose, 3 casks earthenware 
Pitcairn, W. S., Corp., 52 packages earthenware and china 

S. S. Albert Ballin, from Hamburg, Germany 
Berner, A. V., & Co., 1 case crockery, 1 case glass plates, etc. 
Commonwealth Bank, 1 case crockery 
Khouri, A. N., & Bros., 3 cases earthenware, 4 cases hollow glass 
Schmidt, W. H., 2 cases crockery 
Specialty Trading Co., 9 cases earthenware 
Young, R. F., 10 cases earthenware, hollow glass, etc. 
Benziger Bros., 9 cases china, etc. 
Steinhardt, A., & Bro., 21 cases toys, crockery, etc. 
Friedlaender Co., 1 case crockery, 1 case glassware 
Singer Bros., 12 cases toys, glassware, etc. 
Koscherak Bros., 3 cases glassware, 1 case earthenware, 1 case 

crockery 

Reimer, F. C., Co., 17 cases crockery, 3 cases earthenware 
Hamburg American L ine, 1 case porcelain 
Sullivan, W. C., & Co., 6 cases crockery, 52 packages crockery 
Gallagher & Ascher, 2 cases crockery 
R. & G. Import Co., 16 cases crockery, etc. 
Levy, J. W., Corp., 5 cases crockery, etc. 
Cahn, L. D., Co., 73 cases enameled hollow ware 
Inwald, J., Glass Co., 11 cases hollow glass, 22 cases lamp shades 
Henshaw, G. A., & Sons, 3 cases crockery, 1 case glassware 
Chatham & Phenix National Bank, 4 cases earthenware 
Boregfeldt, G., & Co., 12 cases toys, crockery, etc. 
Manufacturers Trust Co., 25 cases hollow glass 
Rice, I. W., & Co., 3 cases earthenware, 1 case glassware 
Straus, N., & Sons, 88 cases glassware, earthenware, etc. 
Transatlantic Clock & Watch Co., 26 cases crockery, toys, ete. 
Macy, R. H., & Co., 18 cases crockery, glassware, etc. 
Bloomingdale Bros., 55 cases earthenware 
Straub, P. A., & Co., 42 cases hollow glass 
Guthman, Salomon & Co., 14 cases crockery, glassware, ete. 
Draeger Shpg. Co., 18 cases porcelain ware 
Downing, R. F., & Co., 26 cases glassware, etc. 
Sussfeld, Lorsch & Schimmel, 21 cases glassware, etc. 
Judson Frt, Fwdg. Co., 16 cases earthenware, glassware, etc. 
Chatham & Phenix National Bank, 32 cases glassware 
N. Y. Mdse. Co., 119 cases toys, crockery, etc. 
Amer. Shpg. Co., 6 cases majolicas 
Sheldon, G. W., & Co., 40 cases majolica 
Bernard, J. E., & Co., 118 cases crockery, etc. 
Order, 1 case porcelain, 2 cases glassware 


April 7th 


S. S. Cabo Espartel, from Genoa, Italy 
Graham & Zenger, 5 cases earthenware 
From Leghorn, Italy 
Borefeldt, G., & Co., 6 cases earthenware 
Khouri, A. N., & Bro., 33 cases earthenware, etc., 22 cases earth- 
enware, 6 casks earthenware 
Wanamaker, J., 63 cases earthenware, etc. 
Straus, N., & Sons, 9 cases earthenware 
Amer. Shpg. Co., 1 case earthenware 
Granata, G., & Co., 42 cases earthenware, etc. 


April 8th 


S. S. Texas Maru, from Hamburg, Germany 
Butler Bros., 41 cases glassware, crockery, etc. 
Lisk, S., & Bro., 23 cases toys and glassware 
Frankel, J., & Co., 8 cases glassware, 4 cases toys 
Bank of United States, 154 cases crockery, etc. 
Commonwealth Bank, 105 cases crockery 
S. S. Cabo Espartel (Additional) from Valencia, Spain 
Loeser, F., & Co., 4 casks crockery 
Bloch, L. D., & Co., 88 casks crockery 


April 9th 


S. S. American Trader, from London, England 
Milton & Snedeker Corp., 1 case china 


S. S. Cedric, from Liverpool, England 
Sellers, C. W., 10 casks earthenware, 2 casks china 
Dickinson, E. B., Inc., 19 crates earthenware 
Hall, A. E., Pottery Co., 20 crates earthenware 
Kuyper, H. ae Inc., 10 crates earthenware 
Plummer, W. H., & Co., 1 cask glassware 
Edmiston, H. C., 3 packages crockery, 5 packages crockery 
Rowland & Marsellus Co., 3 casks glassware, 10 cases earth) 

ware 
Davis, Collamore & Co., 4 packages china and glassware 
Leyland, P. N., Inc., 1 cask earthenware 
Davison, J., Inc., 11 packages china, glassware, etc. 
Byrnes, W. J: ., & Co., 3 casks earthenware 
Cea ie 21 cases earthenware, 9 packages earthenware 
Barth, a em 3 crates earthenware 
ede A. ip & Co., 18 crates earthenware 
Boote, E., 19 packages earthenware 
Tiffany & Co., 1 cask china, 2 cases glass, 1 case china and ea. 
enware 

Downing Foreign Express, 1 crate earthenware 
Leyland, P. N., 4 casks earthenware, 1 crate earthenware 

S. S. Waukegan, io Havre, France 
Ruegger, C. R., 3 casks china ware 
Halli Bros. Case china ware 


April 11th 


Sas: SEES, from London and Southampton, England 
Massey, V., 2 casks glassware, 3 casks china and earthenwar¢ 
S. S. Homeric, from “Southampton, England 
Haviland China Co., 68 casks porcelain 
Guerin Pouyat Elite, Ltd., 12 packages porcelain 
Tharaud, J., Inc., 25 casks porcelain 
Vogt & Dose, 17 casks porcelain 
Wanamaker, J., 1 cask porcelain 
S. S. Martha Washington, from Naples, Italy 
Andrews, D. C., & Co., 38 cases earthenware and marble 
Vandegrift, F. B., & Co., 11 cases earthenware 


April 12th 


S. S. Mauretania, from Southampton, England 
Dunhill, A., 1 cask earthenware 
Caldwell, E. F., & Co., 1 case china 
Wanamaker, J., 12 cases glassware, marble, etc. 

Sheldon, G. W., & Co., 1 case glassware, 1 case pottery 

S. S. President Monroe, from Shanghai, China 
American Express Co., 2 cases china ware 

From Genoa, Italy 
Banca Comm. Italiano Trust Co., 1 case earthenware 
Amer. Express Co., 11 cases crockery, etc. 

S. S. Roma, from Florence, Italy, via Genoa 
Gants, M. A., & Co., (nc., 6 cases earthenware and marble 
Bernard, J. E., & Co., 6 cases earthenware, etc. 

Order, 1 case earthenware 

From Naples, Italy 
Gilbert, S., 5 cases earthenware 

S. S. Kifuku Maru, from Leghorn, Italy 
Hudson Fwdg. & Shpg. Co., 6 cases earthenware, etc. 


H. B. Wess Leaves American Retailers, In 


Harold B. Wess, managing director of the Ameri 
Retailers, Inc., has resigned his post as head of 
group-buying organization. Julius Ritter, assist! 
managing director has succeeded him. 

3efore joining the buying group, Mr. Wess ¥ 
associated with R. H. Macy & Co., Inc., for five yes 
as director of merchandise planning. Since Mart 
1925, he has developed the organization to the pc 
where it employs spacious headquarters, has a Sif 
of ninety employes, has direct group buying until 
now amounts to more than $8,000,000 a year. 

Mr. Wess and his family will leave for Europe © 
last part of April, where he will spend two months! 
making a study of stores on the Continent. His pli! 
for the future will not be announced until he retut 

Mr. Ritter was formerly manager of the New Yd 


} 


office of the Golden Rule, St. Paul, and prior to t# 
he held a similar position with Younker Brothers, }! 
Moines, Ia. 
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‘nited States Civil Service Examination 
‘ie United States Civil Service Commission announces 
e ollowing open competitive examination : 


ASSISTANT SCIENTIFIC AID 
(Qualified in Ceramics ) 


plications for assistant scientific aid (qualified in 
nics), must be on file with the Civil Service Commis- 
9 at Washington, D. C., not later than April 30. The 
y for assembling of competitors will be stated on their 
lission cards and will be about ten days after the close 
 ceipt of applications. 

he examination is to fill vacancies in the Departmental 
eice, Washington, D. C., including the Bureau of 
dards, and vacancies in positions requiring similar 
1; fications. 

ie entrance salary in the District of Columbia is $1,500 
ytr. A probationary period of six months is required ; 
[ncement after that depends upon individual efficiency, 
cased usefulness, and the occurrence of vacancies in 
g2r positions. For appointment to the field service the 
hae salary will be approximately the same. 


mpetitors will be rated on general chemistry and 
eentary physics, mathematics including differential cal- 
li, questions on ceramics, and their education, training 


l/2xperience. 

all information and application blanks may be obtained 
<i the United States Civil Service Commission, Wash- 
on, D. C., or the secretary of the board of U. S. civil 
ce examiners at the post office or custom house in any 
t 


The Merchants Planned a Parade 


me six or eight years ago, up in a certain small New 
tiand city the president of the Merchants’ Association 
Uda special meeting of that body for the purpose of 
sissing ways and means of stimulating spring business. 
je assembled merchants decided that a Spring Style 
hy wouldn’t do; they had held several. An airplane 
ic was next voted down because the merchants of an 
| ining community had recently resorted to this form of 
tiulus.”’ 


Vhy not a parade?” asked Trapagen, the shoeman. 
Piple will always turn out for a parade.” 

at suggestion met with instant approval. 
1s a parade! 


By all 


/parade would draw the people for miles around, and 
cd get everybody out onto the street. The line of 
ih would be through the shopping center, and every 
hant would feature special merchandise at specially 


tictive prices. How sales would boom! 


id so the wheels were set in motion for a parade. 
¥ Carpet Factory band would head the procession. The 
se Department would march. And the Fire Depart- 
l€: would roll. 


‘fore the project was three days old, the whole city 
4 enthusiastic. Indeed, it seemed as though the entire 
4ynunity had just been waiting for a parade. Every- 


body—organizations, business houses, and individuals— 
wanted to march or to enter a float. It was going to be a 
wonderful parade! 

And it was a wonderful parade. The only trouble was 
it got away from the Merchants’ Association. When the 
eventful day came business had to be completely sus- 
pended to let everybody participate in the parade, and an 
entire day’s sales were lost!—The Lillibridge Viewpoint. 


Helps Employes to Shop More 

A new employes’ shopping service has been inaugu- 
rated by RK: H. Macy & Co., Inc., New York. Prior 
to installing the new system, the management found 
that each employe averages but one hour a week in 
making personal purchases, as well as those for the 
members of the family and friends. 

The management, after studying the problem, felt 
that this amount of time was inadequate. So the mail- 
order department has been authorized to do extra 
shopping for employes when order blanks are dropped 
in any of the many order boxes located at various 
points throughout the store. All merchandise bought 
in this fashion is sent to the employe’s home. 

The method of making purchases is explained in 
the following set of rules: 

Employes’ order blanks must be used when using 
this service. 

They may be obtained at all superintendents’ desks 
and at the office of each nonselling department head. 

Entire blank must be filled in as directed. 

You must have your orders in the box by 9 o’clock 
to be assured of delivery the following day. 

Be sure to give your department number in place 
provided for same. 

It is not necessary for you to know the number of 
the department from which you are ordering. 

If shopping for a friend and charging order to your 
D. A., please give your D. A. signature and your ad- 
dress at the bottom of the order. 

Don’t fail to let us know whether you want the 
order sent C. O, D. or charge to your D. A. Designate 
this by filling space provided for this information. 

Don’t detach the upper portion of the order blank. 
It is for filing purposes. 

Order boxes may be found at all superintendents’ 
desks, at the entrance of women’s and men’s locker 
rooms on the balcony and second floor, and at the 
second and third specials time sheets on the balcony 
and second floor as well as the entrance to the de- 
livery department. 


Vice Fresident of Montgomery Ward 

Albert S. Scott has been named a vice president of 
Montgomery Ward & Co., mail-order house. 

Several years ago Mr. Scott was made secretary- 
treasurer of the firm. He has been associated with the 
firm for the last six years and started with them as 
controller. 
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Rates: 40 cents per line for first insertion; 20 cents per line 
for following insertions. Seven words per line. Minimum 
initial charge $2, payable in advance. 


CUTTING STONES, ETC., FOR SALE 


OR SALE—A quantity of glass cutting stones and spindles, 
also travelers’ trunks and two gas kilns, at a low price. Ad- 
dress T. B. Clark & Co., Honesdale, Pa. 


DOMESTIC DINNERWARE SALESMAN 
WANTED 


ANUFACTURER of a high class and exceptionally salable 

line of Ivory Dinnerware has an opening for a salesman on 
a commission basis to cover Western territory, both North and 
South. Is only interested in a man with a good sales record who 
thoroughly covers the territory mentioned. Replies will be treated 
in strict confidence. Address Box 627 care of CROCKERY AND 
GLAss JOURNAL. 


Buyers in New York 
Aprit 7, 1927 
. J. Twitchell, house furnishings, Hutzler Bros. Co., 
Ma. 1440 Broadway (Assoc. Mdsg. Corp.). 
W. A. Riordan, house furnishings, Crowley, Milner & Co., De- 
troit, Mich., 100 West 32nd St. 
J. Hertzberg, china, glassware, house furnishings, S. Kann Sons 
Co., Washington, D. C., 128 W, 31st St. (Weill & Hartmann). 
Aprit 8, 1927 
FF. H. Butterfoss, house furnishings, china, toys, Cleland-Simpson 
Co., Scranton, Pa., 105 Madison Ave. (Mdse. Reporting Co.). 
Apri 11, 1927 
W. B. Mitchell, house furnishings, china, Sanger Bros., Dallas, 
Texas, 455 7th Ave. (Mdse. & Research Bureau). 


3altimore, 


In the Mail Bag 
(Continued from page 17) 
trouble is not so much unscientific taxes but unscien- 
tific application or management. 
employees are woefully extravagant and inefficient. 
We believe that 40 to 50 per cent of them could not 
hold a place with a highly efficient corporation if they 


A great many public 


would render the same service to the corporation as 
they render to their government. 

\We believe there are three things responsible for 
the condition of the farmer to-day—The Automobile, 
The World War, and Prohibition. We make this 
statement because these three things have unbalanced 
the former equilibrium of our country. The Auto- 
mobile, the Auto Truck and the Tractor, while a great 
boon to the masses have effected the business of the 
farmer. The tractor has enabled the farmer to greatly 
increase the scope of his operations but the truck in 
replacing the horse for business and pleasure has not 
only shut off the business of raising horses on the 
farm but it has shut off a great market for hay, grain 
and feed. 

The World War with its billions of cost has laid 
a heavy burden of taxes for years to come but it was 
also responsible for the present high wages to a very 
great extent and here in our opinion is the farmers 
greatest trouble. He has no remedy against these 
high wages. How can he increase the price of his 
produce to offset a raise in wages that he must eventu- 
ally help to pay. He simply has no recourse and there 


is your answer. Prior to the war a mule driver j 

mine received from $1.75 to $2.25 per day, and n 
they receive about $7.50 per day. The farmer m 

pay this increase, not only on the coal he uses but} 
the coal that is used in the manufacture and transp} 
tation of everything he buys. We do not believe t); 
the amount the farmer is now receiving for his prod; 
has increased proportionately as the compensation} 
the mule driver in the mine. 

We are not proposing to discuss the merits of p 
hibition but we wish to cite a few pertinent | 
The brewers and distilleries used a lot of grain a 
that consumption, we presume, is largely shut off. I 
sides they paid to the Government millions in tay, 
which were collected at a very small cost to the gv 
ernment. Now the government is paying millions | 
the enforcement of prohibition where prior to prohi 
tion they were collecting millions in taxes and thi 
two amounts added together must come from So 
other source. 

There are two kinds of taxes. Obligatory ak 
optional taxes. Obligatory taxes are such that ¢ 
assessed and the taxpayer must pay, he has no chor 
in the matter. Optional taxes are such that if i 
payer considers them a burden, he does not need | 
pay them. The liquor taxes were optional with t 
individual, if he did not wish to pay them, all 
needed to do was to refuse to use any liquor. Ta»: 
on tobacco are optional, if the smoker thinks the ti 
cigarettes is too high he can cas 
escape the tax by not using any cigars or cigarett) 
We do not ever remember of hearing an individ 
complain about these optional taxes but we have hea 
many a complaint about the obligatory taxes. 

We can agree with Mr. Root that taxes are too hig 
but we don’t agree that this is the cause of the farme; 
trouble We would like to see the waste | 
public monies remedied so that taxes could be reduce, 
We don’t believe the builder should escape taxes } 
his new property. We believe it is a sound princif 
that those that reap the greatest benefit should Py 
the greater share. We believe that present conditio: 
causes the distress of the farmer by taking more fe 
him than is properly returned thereby causing 
economic inequality. 


on cigars and 


to-day. 


John G. McConnell to Leave Pomeroys 

John G. McConnell, general manager of Pomeroy 
Inc., department store, Harrisburg, for the last six yeai 
had his resignation accepted by the Executive Board of t 
company. 

For the present Mr. McConnell plans to take a rest a! 
a vacation and later may go into business for himself,’ 
was learned. | 

Mr. McConnell has long been active in State and n 
tional retail circles. He is president of the Retail D 
Goods Merchants of Pennsylvania, a director of the Per 
sylvania Chamber of Commerce and represents the N 
tional Retail Dry Goods Association in this State. 

Before joining Pomeroys in 1921 he was in the me 
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ising business in Scranton for twenty-odd years, 
bf this time with the Scranton Dry Goods Company. 

an active member of Kiwanis and president of the 
hin County Fair Association. 


B. F. Drakenfeld Move 
(Continued from page 11) 

ylace which is ideally fitted in every way to their re- 
Dis. 
le building consists of five stories and basement with 
yasement and stands on a plot fifty-five by ninety feet 
ivill be used for the sole occupancy of the Draken- 
een 
‘ice the establishment of this business in 1869 the 
rn have always been located in this district of the 
Jind it is a singular coincidence that this removal 
Jnark the third time they have been located on Park 
¥. In the early seventies, they were at 21 Park Place 
Ja 1880 they moved to 27 Park Place. In 1913 they 
lover the building at 50 Murray Street and are now 
ig back to Park Place. 
F. Drakenfeld & Co., Inc., is the pioneer company 
ts country to specialize in colors, chemicals and other 
jies for the pottery, glass and enameling industries. 
«zrowth of the business has corresponded to the de- 
(nent of these industries in this country. 


[> company has manufacturing establishments at Chi- 


Til. 


> 
eoffices at East Liverpool, O., and Chicago. 


and Washington, Pa., and maintains branch 


’ 


[2 company owns the Wheeling Pulverizing Co. and 
lineral, Mining & Milling Corp., with properties re- 
“ively at Wheeling, W. Va., and adjacent to Embudo, 


lz officers of the corporation are as follows: Mrs. B. 
rakenfeld, Chairman, Board of Directors; B. F. 
aenfeld, Jr., President; William Hoffmann, Vice-pres- 
i; Oscar F. Zeiller, Vice-president; Scott J. Court- 
y)Secretary-Treasurer. The above, with Dr. R. R. 
ily, constitute the Board of Directors. 


| 
| 


Btler Brothers Long Established in 
Northwest 


lan article published in the March 31st issue of the 
C<ERY & GLAss JouRNAL referring to the purchase 
atler Bros., of. the stock of McDonald Bros. Co., 
iieapolis, it was erroneously stated that this was 
itr Bros.’ initial entrance into Northwestern terri- 
" 
Aa matter of fact, the concern of Butler Bros. 
v had a large distributing house in Minneapolis 
«1907. It is eight stories high with two base- 
eis and has five hundred and fifty-six thousand 
We feet of floor space. The concern has carried 
Claplete line of crockery, china, glass, house fur- 
‘igs, gifts, shop goods, dolls, toys and other holi- 
Ysoods for the past twenty years. 


Czech Glass Cutters Riot 


Bohemia’s famous glass-cutting industry is 


greatly agitated over the adoption of modern ma- 
chinery to replace the process of cutting by hand, 
which has been the source of livelihood of thou- 
sands of families. 


Fearing ultimate destruction of their handi- 
craft, 1,000 irate glasscutters, representing an 
ancient guild of craftsmen, invaded a half dozen 
factories and summarily demolished large stocks 
of machine-carved glassware. Intervention by the 
police failed to pacify the rioters, and the disturb- 
ances are spreading throughout the glassware belt. 


Production of a carload of machine-cut glass- 
ware requires less labor than a single hand-cut 
case, the revolting glasscutters declare. They 
say that the foreign markets still demand the 
hand-cut wares and announce their determina- 
tion to halt further invasion by technical appli- 
ances calculated to destroy their profession. 


Cut Glass Factories Wrecked in Bohemia 

Owing to the introduction in North Bohemia of Ameri- 
can standardization methods, by which certain grades of 
cut glass no longer are made, the Iser Mountains region 
has been greatly affected and many glass works have 
been put out of business. 

As a result a demonstration of 1,000 glass workers oc- 
curred in Tannwald and Morchenstern, and several fac- 
tories were wrecked and the cut glass machinery demol- 
ished. The demonstration lasted three hours, but only 
factories containing cut glass machinery were sabotaged. 

Two of the leading Deputies representing North Bo- 
hemia glass centres now have appealed to the Czechoslo- 
vak Government for protection for the factories and 
property. 

A considerable proportion of the output of these North 
Bohemian glass factories is shipped to America and Eng- 
land. 


British Fair Drew American Buyers 

The outstanding feature of the recent British Industries 
Fair was the large attendance of American buyers in 
search of novelty goods. Activity on the part of buyers 
from the United States was particularly marked in the 
mechanical and soft toys section. Large inquiries for 
briar and other pipes indicated an increase in the pipe 
smoking tendencies of the American. Substantial orders 
were also placed for novelty leather goods. A novelty 
of particular interest to American buyers was an electric 
hair brush which prompted proposals involving a contract 
for the sale of 50,000 to 100,000 of such brushes annually 
in the United States. 

The British Industries Fair has ‘become established as 
a great commercial attraction, more than 150,000 buyers 
from all parts of the world having attended this year. 
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New York Directory 


IMPORTERS 
GEO. F. BASSETT & CO., 141 Fifth 


Ave. 
“The Dinnerware House of America.” 


L BERNARDAUD & CO., 61 West 
28rd St. 
French China Dinnerware, Short 
Lines. White China for Decorators. 


FERDINAND BING & CO.’S, Sue- 
cessors, 67-69 Irving Place, near 
18th St. 
Art Pottery, Marbles and 
Lamps. 


L. D. BLOCH & CO., 87-41 East 18th 
St. 

Importers of Chin» and Glass, Mfrs. 

of Lamps, Shades aud Novelties. 


Bronzes, 


EDWARD BOOTE, 385-87 West 28d 
St. 
Cauldon China. Wood &_ Sons’ 
Earthenware, Gibson & Sons’ Teapots. 


CONTINENTAL CERAMICS CORP., 
149-151 Fifth Ave. 
Importers of Thomas, Krister and Bo- 
hemia decorated and white dinnerware. 
Open stock patterns carried. Telephone 
Ashland 7816. 


COPELAND & THOMPSCN, Inc., 
206 Fifth Ave. 
Copeland’s China, Earthenware and 
shite China fancies. Phone, Ashland 
AS), 


JOHN DAVISON, Inc., 14 Barclay St. 


English China, Earthenware and 
Glass. 
EDWARD B. DICKINSON, INC., 


49 West 28rd St. : 
English “Ceylon Ivory” Dinnerware, 
“Hook-Lid,” Cube and Rock Teapots. 


A. J. FONDEVILLE & CO., 24 West 
28rd St. 
Successors to Fondeville & Van Ider- 
stine. Importers of China, Glass and 
Earthenware. 


OTTO GOETZ, .NC., 122 Fifth Ave. 
Importer of Crockery, China and 
Glassware for immediate delivery. 


GRAHAM & ZENGER INC., 104 
Fifth Ave. 
Importers of Black Knight China. 


Telephone, Chelsea 7477. 


HARUTA & CO., 141 Fifth Ave. 
Importers of Japanese goods. Phone 
Caledonia 4475. 


HAVILAND & ABBOT CO., 
Broadway, corner 21st St. 


HAVILAND CHINA CO., Inc., 1107 
Broadway. 
The Famous 
known since 1840. 


HEINRICH & WINTERLING, INC., 
49-51 West 28rd St. 
Dinnerware from Heinrich & Co.. Selb. 
Also Fancy China from Winterling. 


920 


“Haviland China” 


HERMAN C. KUPPER, Inc., 39-41 
West 28d St. 
Ahrenfeldt French China. 


KAntA CHINA CORP., 39 W. 28rd 
St. 
German dinnerware and fancy china. 
Gram. 0687 


LEVY BROS. CHINA CO., 
Keap St., Brooklyn. 
Importers and decorators. Large stocks 
dinnerware, 23-piece tea sets, service 
plates. Immediate delivery. 


MADDOCK & MILLER, Ine., 39-41 
West 28d St. 
English Wares of Merit: John Mad- 
d ae & Sons, Royal Worcester, Aller- 
ton’s Crown Ducal Ware, 
Ware, Price Bros. Teapots. 


MOGI, MOMONOI &CO., 105-107 East 
16th St. 
Importers of Japanese Goods. Tele- 
phone—Stuyvesant 8595-8596-8597. 


467-9 


Carlton 


The Fifth Avenue 
Building 


rg 
qu 


Uptown Headquarters 


for the 
Pottery Glass China 
Metal Goods and House- 


wares Trades 


a ee BROS., 58-57 West 28d 
t. 


Japanese Goods. 


FRED. C. REIMER CO., Inc., 49-51 
W. 28rd St. 
“Furslenberg” — Dinnerware, “Schier- 
holz”—Art Goods, “Royal Dux”’—Art 
Goods, “Theresienthal”—Fine Crystal, 
Venetian Glassware, French and Italian 
Pottery, White China. Phone Gram- 
ercy 5181. 


ROSENTHAL CHINA CORP., ij49- 
151 Fifth Ave. 


Importers of Rosenthal china dinner- | 


ware, placeplates, lamps, art figures, 
Hotel china. Telephone Ashland 7816, 
beeryiet H. RUHE, 14 West 28rd 
t 
Importers of China, 
Specialties. Telephone Gramercy 2228, 


PAUL A. STRAUB & CO., 105-107 © 


Fifth Ave. 


Tirschenreuth Dinnerware, Old Abbey — 


Ivory Body Dinnerware, Rona and 
Verra Crystal Tableware. 


in glassware, etc. 


ROBERT SLIMMON & CO., 96 to 102 = 


Church St. 


A. J. Wilkinson’s, Ltd., Bourne & ; 


Leigh, R. Sudlow & Sons, Shorter & 
Sons, Royal Aller Vale and Wat- 
combe Pottery. 

NATHAN STRAUS & SONS, Ince, 
119 Fifth Ave., at 19th St. 
Large stock of imported open-stock 
dinnerware. Sole distributors of 
“Royal Schwarzburg” and “Superieur” 
Limoges dinnerware, Gift Shop Spe- 
cialties. 


sto TRADING CO., Inc., 101 Fifth 
ve. 
Japanese China, 
Brac. 


B. TOMBY & CO., 20 West 28d St. 
Representing: Hutschenreuther Selb, 
Schlegelmilch, Schoenwald, Villeroy & 
Boch, etc. 

JUSTIN THARAUD, Inc., 24 West 
23d St. 

Sole Agent for L’Union Ceramique, 
Limoges, France. 

Myott, Son & Co., Hanley Staffs, Eng- 
land. Royal Bayreuth China, Bavaria. 
Telephone Gramercy 5150. 


UNITED ARTS AND CRAFTS INC., 
47 W. 47th Street. 
Modern ceramics in 
colors and glazes. 

VOGT & DOSE, 14 W. 28rd St. 
Open stock dinnerware patterns. 
White China for decorating. 


J. H. VENON, Inc., 104 Fifth Ave. 
Martin China, Limoges; Gustafsberg 
China and Earthenware, Sweden; 
Kosta Crystal, Sweden; Rorstrand 
China and Earthenware, Sweden. 


Lamps and Bric-a- 


unusual forms, 


KENNARD L. WEDGWOOD, 255 — 


Fig Ave., between 28th and 29th 
ts. 

Josiah Wedgwood & Sons, Ltd. Tele- 
phone Madison Square 7429. 


DOMESTIC GLASSWARE 


BONITA ART GLASS COMPANY, 
Factory at Huntington, W. Va. 
Exclusive Imported & Domestic Dec- 
orated Glass and China. Herbert Glass 
& Import Corporation, 366 Fifth Ave- 
nue, representative. 

BRYCE BROTHERS COMPANY 
Blown lead glassware in Crystal and 
Colors—Cut, Etched and Engraved. 
J. Duncan Dithridge, Representative. 
240 Fifth Ave. 
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‘ork Salesroom, 184 Fifth Avenue. 
Manufacturers ‘“Nearcut” tableware, 
thin blown tumblers and stemware. 


sCONOMY GLASS CO., Morgan- 
town, W. Va. D. King Irwin, Repre- 
sentative, Fifth Ave. Building 

Fine blown tumblers and stemware. 
‘OSTORIA GLASS CO., 141-147 
Fifth Ave. 

! Pressed and blown glassware. Chas. 
L. Weddle, Representative. 

me NDER & SONS, Inc., 220 Fifth 
Ave. 


? Lighting glassware, glass specialties. 
"C0 HOCKING GLASS SALES 


CORP., 129-131 Fifth Ave. 

/George E. Nicholson, Representing 
' Hocking Glass Co., Lancaster Glass 
Co., Standard Glass Mfg. Co., Lan- 
| caster, Ohio. Ashland 7207-7208, 


USQUEHANA CUT GLASS CO., 
| T. W. Hamilton, Representative, 139 
| Fifth Ave. 

HE ROSBERN GLASSWARE 
CORP., 12-14 West 21st St. 
‘Manufacturers of light cut and gold 
-encrustations. Phone Chelsea 0746. 


JESTON GLASS CO., INC. 
Blown Tableware.  T. W. Hamilton, 
Representative, 139 Fifth Ave. 
NITED STATES GLASS CO., Albe- 
imarle Bldg., 24th St. and Broadway. 
Pressed and blown glassware. 


"ESTMORELAND GLASS CO., 
‘Horace C. Gray Co., Representa- 
tives, Fifth Avenue Building. 

' Pressed glassware, decorated glassware, 
novelties. 


AMPS, SHADES AND LIGHT- 


ING FIXTURES 

JHE BRADLEY & HUBBARD MFG. 

(CO., Fifth Ave. Bldg., Fifth Ave 

band 23rd, St. 

‘Electric Lighting 

‘Lamps. 

. ti BRISBOIS, INC., 200 Fifth 

| Ave. 

Room 210, Lamps and Cut Glass. 

PaAN HAWTHORN, 225 Fifth 
ve. 

, Wrought Iron Lamps. “The Better 

Kind.” “Ann Murphy Shades.” 


Fixtures and 


Nix G'ASS CO., 230 Fifth 
| Ave, 

‘Illuminating glassware, electric port- 
ables, oil lamps, etc. Telephones. 
Ashland 9024-9025. 

ee H. E. RAINAUD CO., 225 Fifth 
Ave. 

Table, Boudoir, Desk, Piano, and Floor 
Lamps in exclusive designs and finishes. 


_ Dela Croix & Monroe, representatives. 


HE MAIBRUNN CO., Inc., 44-46 
East 25th St. 


‘Lamp Shades and Lamps. 
|Madison Square 8860-8861. 


DOMESTIC POTTERY 
Nee DALRYMPLE, 16 West 23rd 


Representing E. H. Sebring China Co., 
Sebring, O., manufacturers of dinner- 


Telephone 
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‘AMBRIDGE (0.) GLASS CO., New A. E. HULL POTTERY CO., 200 


Fifth Ave. 
Manufacturers and Importers, Earth- 
enware, China and Glassware. 


ROSEVILLE POTTERY CO., 18 


West 23rd St. 

F. D. Van Arsdale, New York Man- 
ager. Art Pottery, Jardinieres, Baby 
Plates and Sets, Bird Baths, Carden 
Pottery. 


THE SEBRING POTTERY CO., Se- 


bring, Ohio. 

New York Office and Sample Room, 
206 Lexington Ave. Chicago Office 
and Sample Room, American Furni- 
ture Mart Building, Spaces 930 and 
931, 666 Lake Shore Drive. 


THE CRESCENT CHINA CO., Se- 


bring, Ohio. 
M. I. George, Representative, 206 Lex- 
ington Ave. High-Grade Dinner Ware. 


JOHN L. PASMANTIER & SONS, 5 


_West 20th St. 

Quality Dinnerware and Pottery Spe- 
cialties. Telephones, Chelsea 8265 and 
0540. 


COX & COMPANY 


120 Fifth Avenue 
Entire 5th Floor 


N. W. corner of 17th Street 
Telephone Watkins 8467 


Glassware 
Imperial Glass Company 
Huntington Tumbler Co. 


The Silver City Glass Co. 
Lewis County Cut Glass Co. 


Dinnerware 


The C. C. Thompson Pottery 
Co. 


Underglaze Hotelware 
Cook China Co. 


Pottery 
Oxford Pottery Co. 


DECORATORS 


FLOGEL DECORATING WORKS, 


129-131 Fifth Ave. 
Dealers and Decorators of Fine Glass 
and China. R. H. Flogel, Proprietor. 
Phone, Ashland 2355. 


LOTUS GLASS CO., INC., 200 Fifth 


Ave., Room 208. 
China and glass decorators. Gold en- 
crusted, lustre, plate etchings and light 
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MANUFACTURERS’ AGENTS 


HORACE C. GRAY CO., Fifth Ave- 


nue Building. 


Representing Fenton Art Glass Co., 
Glassware, cut, colored and plain. 
Sterling Glass Co., Fine Heavy 
Cut Glass. Westmoreland Glass Co., 
High Grade Table Glassware and 
Specialties. Indiana Glass Co., Pressed 
Table Glassware and Lamps, Ameri- 
can Bisque Co., glazed flower pots, bulb 
bowls, etc. Co-Operative Flint Glass 
Co., Table and Soda Fountain Glass- 
ware, Aquaria, etc. Telephone, Gram- 
ercy 6311, 


D. KING IRWIN, Fifth Avenue Buila- 


ing. 

Iroquois China Co., Hotel China. Na- 
tional China Co., Quality dinnerware. 
Paden City Glass Mfg. Co., Table, sod- 
fountain glassware. Economy Glass 
nl Suite 319, telephone, Gramercy 


THOMAS G. JONES, Fifth Avenue 


Building. 

Representing McKee Glass Co., D. C. 
Jenkins Glass Co., McDonald Glass 
Works, Inc. Telephones, Gramercy 
291-292. 


GEO. C. KINDT & CO., Inc., 19-21 W. 


24th St. 

Manufacturers and Factory Agents. 
Brass wares, mahogany goods, serving 
trays, mahogany candlesticks, floor 
lamps, electroliers, silk shades, silver- 
plated wares, decorated basket wares, 
toys. dolls. Telephone, Farragut 8850. 


McKENNA BROTHERS SALES 


CORPORATION, 1271 Broadway, 
corner 82nd Street. 

McKenna Brothers, cut, colored and 
decorated lines; Utility Glass Works, 
Stemware; D. B. Lehman, light cut- 
tings. Telephone, Pennsylvania 2165. 


es J. MOSCOVITZ, 10 W. 23rd 
t. 


Representing Knowles, Taylor & 
Knowles Co., dinnerware, and Hirsch- 
Malgood Co., decorated glassware. 
Phone Gramercy 1869. 


WILLIAM G. MUELLER, 35-37 West 


23rd St. 

Thun-Kloesterle Dinnerware, Mannl 
Cups and Saucers for the Tea and 
Premium trade. 


PHILLIPS, THISTLE & SMITH, 


INC., Onyx Building, 1107 Broad- 
way, at 24th St. 

Seneca Glass Co., lead blown table 
and lighting glassware. Pope-Gosser 


China Co., dinnerware. Telephone 
Watkins 8634. 


VAIL AND YOUNG, 200 Fifth Ave. 


Representing 

The Coshocton Glass Corp. 
The Belmont Tumbler Co. 
Sneath Glass Company 
Jackson Vitrified China Co. 
W. I. Tycer Pottery Company. 


HENRY WITTE, 48 West 28rd St. 


Representing Maryland Glass Co., 


ware and premium specialties. Tele- cuttings on colored and crystal glass- Cumberland, Md., and Guerin-Poyat- 
‘phone, Gramercy 4413. ware. Elite, Ltd., Dinnerware Lines. 
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‘The Next Time 


you want 


A Job 
A Line 

A Salesman 
A Buyer 


or anything else connected with 
the China, Glass, Housefurnish- 
ing and Lamp Trades 


Advertise for it in the Classified 
Section of 


Crockery and Glass Journal 
. and 


Get It 


40 cents per line for first insertion: 

\ Lp 20 cents per line for following in- 

) 4a tes: sertions. Seven words per line 

j ; Minimum initial charge $2, payes 
: ble in advance 


CT here’s Profit 
for You 


Zn 
** Autumn”? P, 


Haviland % 


ee Haviland China advertising in national magazi 
Ching helping you by telling millions of housewives throughout the c 

try that the genuine Haviland is “The mark of fine taste in fine ¢ 
This advertising, together with the name and reputation of the g 
ine Haviland, should bring you profitable business—éf you are Su 
with the necessary variety of patterns. Are you? ” 
We carry in New York, ready for immediate delivery, a great vari 
of patterns — every type of decoration —the whole price range—in f 
opea stock and in assorted packages. This means that we can imme 
iately supply any items you need to replenish your stock. Write 
It will cost you sales if you have to say “We haven't these pat 


in stock.” 
q4 | | ‘ | Genuine | 
DECORATED BY Every piece cf genuine . 
e Haviland China—the vil 
giland ¢ product of the original LQ ap 
a Co Haviland, established (e 
Limoges by David Haviland in France 
. 1837— bears the trade 3 : 
on decorated china marks shown here. on white china 


HAVILAND CHINA CO., INC. 


1107 Broadway, at 24th Street, New York 


\ Telephones: Watkins 2967-2968 “PLAZA” 


““NORMANDY”” 
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IN. THIS ISSUE 


Some Interesting Facts About Italian Pot- 

tery. This is a mighty interesting article by 

mn. TP. Stmondetti who knows whereof he 

writes, containing a brief outline as to the 

various kinds of pottery and a word about 
the history of the art. 
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News of the New York Trade 


Bima 


What’s New in New York Showrooms— 
A section devoted to new items in the 
trade that are attracting the atten- 
tion of buyers 


ns wane ese seas 


What the Potteries Are Doing and up-to- 
the-minute Glass News by M. K. 
Zimerman, our regular Pittsburgh 
and East Liverpool corre- 
spondent 


Ol LKR TILL LAL 2 12 


AXA 


Timely news of Chicago by J. H. Smythe 


== ANY AS 


A complete list of New York Imports for 
the week 
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Will It 
Interest You 9 


To know the names of the heat manutacturers and whole- ; 
salers in the lines you are interested? 2 ei. 


To know where you can get the goods you want? 

To know what the latest news of the trade is? 

To know how to increase the efficiency of your department? ; 
To have a permanent New York mailing address? tf 
To receive information about any particular line? 

To receive a reminder of coming events and activities? 

To be advised about important changes in the trade? 


To be listed in advance of your coming to the New York 
market? 


CROCKERY AND GLASS JOURNAL 


will do all these things for you 


Clip the coupon below and receive 
the paper regularly each week. 


DEMAREST PUBLICATIONS, INC., | 
45 East 17th Street, 


| New York. | a ‘ 
| Gentlemen :— | omestic 

sore aa on at uaa ne se $3.00 a year 

including the Specia oliday 

| pong gy ane Ps es mek ene Nu $5.00 for 2 years 

ers) to the following address for which ... 
: enclose ...... for ices year. | an 

.00 a year 
, 

| ING ENC oes rae en ene ela rets Toren aie 'ess eisnens Foreign 
Wiese onc ee ak ca pos de eg | 35.50 a year 
| . INGOYOSS) > Settee setae c wke ec os ba woe ae | 


SUBSCRIPTION PRICES 


Crockery and Glass Journal, published weekly at New York, by Demarest Publications, Inc. Subscriptions, $3 per year. Editorial 
Office, 45 East 17th Street. Entered as second-class matter September 2,,1920, at the post office at New York, under the act of 
Vol. 104. No. 16. April 21, 1927. ’ 
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The 
Yellowstone 
Dinner 
Service 
Decoration Y-31 


The tremendous success achieved by the Yellowstone Dinner 
Service, Ivory body, octagon model, is an outstanding event in the 
history of the pottery craft. 


The Laughlin Establishment operates six plants, with a total 
capacity equivalent to one hundred kilns. Three of these plants, 
with an aggregate capacity of forty kilns, are devoted almost ex- 
clusively to production of the Yellowstone. The distribution of 
that shape alone for the last half of 1926 approached ten thousand 
dozens per day, all decorated. The daily production of Yellow- 
stone, if placed in line, would stretch ten miles. Imagine an un- 
broken line of decorated dishes, all in one shape, stretching from 
the Battery in New York to the Harlem River and three miles 
beyond, and you may have some idea of the daily sales of 
Yellowstone. 


There Must Be A Reason 


Homer-Laughlin China Co. 


Newell, W. Va. and East Liverpool, O. 
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DID YOU EVER 
STROLL UP s 
FIFTH AVENUE 


Looking in the various windows 
with their brilliant displays? 
Here is a beautiful exhibit of furs 
and here sparkling jewels; the 
richest in tasty chocolates and 
confections, pipes of rare brier 
for men even “Peks” of pedigree 
for ladies. 


No matter what the ware or line 
only the best is displayed along 
this most wonderful of thorough- 
fares. The advertising columns of 
the CROCKERY AND GLASs JOURNAL 
are the Fifth Avenues of the 
Crockery and Glass trade for 
here are found the best in the vari- 
ous lines which are viewed with 
interest by buyers in all sections 
of the country. 


A Postcard Request Will 
Bring Our Rates 
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The CROCKERY AND GLASS JOURNAL 
45 East 17th Street 
New York City 
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JOHN DAVISON 


14 Barclay Street New York _ 


TEOBG 
New Designs in Shapes and Patterns Now on View | 


| Sole Agents for 
THE COALPORT CHINA CO., Ltd. 
Highest Grade of English China 
F. WINKLE & CO., Ltd. W. MOORCROFT, Ltd. 
Earthenware Art Pottery 


ADDERLEY’S, Ltd. STEVENS & WILLIAMS, Ltd. 
China and Earthenware Rock Crystal and Cased Glass 


All Makers in the Front Rank of English Productions 


Handsome Line of 


EA Mars 


with Silk and Parchment Shades 


FANCY CHINA 


FROM 
THE WINTERLING FACTORIES 


Our new assortment in Salads, Berry Sets, Cake 
Plates, Cake Sets, Sugars and Creams, Tea Sets, Cups 
and Saucers, Etc., show a fortunate combination of 
new striking decorations and attractive shapes. They 
spell quick turn-over and profit. 


HEINRICH & WINTERLING, inc. 
ENTIRE FIFTH FLOOR—49-51 WEST 23RD STREET, NEW YORK CITY 


Sole Agents for Heinrich Dinnerware & Winterling Fancy China 
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HIS decoration 

No. 135 G is one 
of the many attrac- 
tive patterns that has 
made our Ivory line 
so popular. 


We invite comparison. 
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| AS alsa DIMROR. ses eaAe 
P ssing The old worker for hire, who was in this field of “employee economics” the Department has 
k- contented with doing the job he was embarked upon a nationwide study of the subject. 
Hie told to do, and no more, is, in the “ 


, 


el 


€ 
ty 


w 
st 
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opinion of the Department of 


ie of the Chamber of Commerce of the United 
spidly disappearing. 

nyee who takes the trouble to know what his job 
hat, what part he plays in his industry and what 
lms of that industry are. 


His place is being taken by 


is no doubt,” says the Department, “‘that the bet- 


Pyer-employee relations existing in industry to- 


ie not alone to good wages, but also to enlight- 
y and attention being given to the human ele- 
‘hat about tomorrow? Is it a responsibility 
can afford to dodge?” 

es in three or more industrial states, it is pointed 
orking in cooperation with their State Univer- 


tision Department in the Development of Eco- 


¢ Workers. A dozen industrial concerns, rep- 
more than half a million employees are work- 
similar lines. 
1ole thing in a nutshell,” says the Department of 
ire “is that keen employers are making it their 
find out what their men are thinking about and 
ting to give them answers in an understandable 
t growth in employee stock ownership, profit 
d other methods used by industry are arousing 
t of the workers to learn facts—what it is all 


) 
| 


iview to ascertaining just what is being done 


The West The automobile has left in its wake 
and the a trail of problems but the trail is 
Automobile broader in the rural districts and in 


the western cities than in the more 
highly organized East, it is found by A. B. Barber, Man- 
ager of the Transportation Department of the Chamber 
of Commerce of the United States. 

“The West,” said Col. Barber, who is also Director of 
the National Conference on Street and Highway Safety, 
“has particular reason to be interested in measures for 
curtailing the ever mounting motor accident toll. The 
records show conclusively that in general western cities 
present much worse accident hazards than cities of states 
which have adopted modern vehicle legislation and meth- 
ods of control and, furthermore, recent surveys disclose 
that in the rural districts, which predominate in a large 
part of the West, automobile fatalities are increasing 
much more rapidly than in the urban areas.” 

“Uniform laws and regulations,’ Col. Barber continued, 
“are as fundamental to the safe and efficient use of motor 
transportation as standardized manufacturing processes 
are to successful mass production of motor vehicles. 
Economy and efficiency in the field of motor operation and 
control are still at a low ebb. 
economic losses due to congestion, delay and damage on 


This is reflected in great 


our streets and highways and continual appalling increase 
in motor vehicle accidents.” 
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Some Interesting Facts About 
Italian Pottery 


A Brief Outline as to the Various Kinds 
and a Word About the History of the Art 


By E. T. Stmonpetrr* 


N an age and country of patterns and dies, sys- 

tem, symmetry and “matching,” equalization, stand- 

ardization and co-ordination, quantity and quick turn- 
over, super-efficiency and mass production, a reaction, 
slowly but noticeably, is taking place. 

True, things in the United States are no longer “‘made”’; 
they are “ground” or “turned out” by machinery and 
more machinery. Smiths, Guilds, Crafts have become 
names only. But Americans are young, vigorous and 
imaginative. They feel the threat of an excess of purely 
mechanical development. The very wealth produced by 
this has created the opportunity for self-expression. They 
will not have their individuality ground into a lifeless 
mass or submerged into a monotonous, meaningless same- 
ness. The soul cannot be standardized, classified and filed 
away. 

What has this to do with Italian pottery? you ask? 

Just this: A people who have thrived on machinery- 
made products since the World War are instinctively turn- 
ing to the products of craftsmanship. In seeking self- 
expression they are taking to the things that express in- 
dividuality of others, as shown in the products,of imagi- 
native artisans and handicrafts men. And Italian pottery 
is supremely such a product. 


The appreciation and understanding in this country of 
this pottery, hand made and individually decorated, isone- 
cent and still limited, but spreading constantly. The signs 
point to an early coming into its own of this product in 
America. The time is at hand when the buying public will 
recognize the artistic value of a piece of pottery, when it 
will not compare sizes to judge values, when it will not 
seek the greatest volume for the least money. 

Artistic pottery has become a most important part of 
While the older and 
more restrictive meaning of usefulness, that is, “usage 


“Gift and Home Decorative Lines.”’ 


making,” is still the dominating motive in buying pottery 
as well as other gifts, the newer and broader meaning is 
strongly pushing ahead. For buyers are realizing that 
useful is not only that which can be made use of, but also, 
and eventually mainly, that which by its presence, polishes, 
refines, broadens and elevates. The highest harmony is 
reflected in harmony of lines and colors. <A piece of 
Italian pottery, even an inexpensive specimen, is an ob- 
ject of beauty. 

Before sketching the various styles, makes and_ their 
history, I believe it will not be superfluous to refer to 
some of the names by which Italian potteries are known. 


* Reprinted from the Jewelers’ Circular. 
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Much confusion exists as to the use of names n¢ 
the United States but even in Italy. 

Different terms are used indiscriminately to 
the same ware, and then again one term may be 
designate different wares. For instance, the wor 
lica” (the obsolete spelling is “majolica,” the J i 
being a vowel, called the long I, once used n 
diphthongs). In this country the term “maiolica” 
ly applied to a ware painted on white backgro 
raised fruit and flowers and is better known in It 
the name of “ceramic.” This in itself is not 
application of the term, because ceramic is tht 
name given by the Greeks to all kinds of pottery. 

On the other hand, in Italy the term “maiolica’ 
to the ware which is generally known in Englan 
France as Faience, which is made of clay cove 
metallic glaze which renders the clay impervious 
ing. | 

In other words, while in the United States » 
“maiolica” designates a more inexpensive ware, 
it usually designates the finest and most expensivi 
its kind. A general division of various Italian | 
in accordance with the popular practices and et 
Italy, may be made as follows: Ceramic, maioli 
meiolica, terraglia (literally, earthenware) and t) 

Ceramic is made with white clay or caolin and 
with a crystal like glaze. It is usually distingy 
its openwork, modelled fruits, flowers, leaves @ 
painted in natural colors. | 

Maiolica is made of clay varying in color ace) 
the locality, but usually red, covered with a hé 
the basis of which is either tin, or lead with anti) 
other metals. It is absolutely water-proof and| 
maiolica lasts for an indefinite time. 


Semi-maiolica is made like maiolica, but is e¢ 
a softer metallic glaze, the basis of which is lead| 

Terraglia (earthenware) is covered by a glk 
called in Italian “Bianchetto” (whiting), the? 
which varies according to the locality, but cont! 
metal and mostly soda or common salt. To # 
usually belongs what is known as “Peasant Po? 

Terracotta, as the name indicates, is baked I 
glazed. These are general divisions, but in betwi 
are numberless grades, these varying accordir 
quality of the glaze which is determined by thd 
and kind of metallic solution it contains. 

Only persons with lifetime training in the are 
tinguish at first glance the various qualities Oj] 
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| of course, applies to all potteries and not alone 
vian. But irrespective of quality, all Italian pot- 
4the great charm and value which is the result of 
y rk. 

i pottery is very seldom moulded, only when spe- 
yes other than round are required. Plates, vases, 
rall turned and shaped at the wheel. 


i¢ maiolicas are the only ones which are decorated 
y by the artist’s free hand, while most French 
e for instance, are made by transferring a certain 
om piece to piece by means of perforated paper 
oder. It is this fact of every piece being hand 
al decorated that makes it impossible to find two 
actly alike. That gives a meaning to the word 
jen applied to Italian pottery, different from that 
thas when related to objects moulded, stencilled 
ene made. This causes disappointment to some 
cis, for the habits of many years are difficult and 
oradicate. The mania of “matching” everything 
<j; in some quarters, although it is more and more 
iid everywhere that “matching” and symmetry do 
ei harmony, that two objects can make a pair if 
aonize even though their designs be different and 
aiony, not exact likeness, is beauty. 


irs the concrete expression of the highest human 
vo why should anyone want two things alike? Have 
veseen two human beings, two leaves, two flowers, 
eé two stones, two God-made anything alike ? What 
rt tist than nature? You may be sure that if two 
rehings match exactly they are man-made. 
gain of pottery is prehistoric. One of our primi- 
icitors noticed one day that the wet earth on which 
|\ lked kept the mould of his foot after drying and 
he arth under the fire he had made became hard, 
edolor and held water. Out of that earth he made 
in/hich to keep drinking water and other beverages. 
tlh for the purpose he had used empty shells, 
bass, the skulls of his enemies, and principally ani- 
or. From the Greek word Keras, which means 
cae the word Keramic or Ceramic. 
wer, the origin of Italian pottery, as we know it 
—id, in fact, of all European potteries with the ex- 
nh the Hispano-Moresque, dates only from the 
eniry. The development of this art was part of 
lar‘lous re-birth of western civilization which took 
fir in Italy, particularly in the arts and sciences, 
in afterwards to France and England, and known 
'Pnaissance. It coincides with the discovery of 
ica vhich marked the end of the Middle Ages. 
Wa period the making of artistic pottery in 
‘Ss confined to the Moors in the south of Spain. 
‘only unglazed kitchen ware was made for use 
t. The rich, the nobles, the feudal lords, going 
$2 to castle with their retinues, or the Crusaders 
€ vessels, took with them most of their posses- 
Was massive chests and pieces of furniture, kit- 
able ware made of tin, copper, iron, silver and 
lito breakable articles such as pottery and glass. 
Shit development of the pottery art followed im- 
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mediately upon the heels of that of painting and poetry, 
in the 16th Century, but fairly successful experiments had 
been made at the end of the 13th Century, after the re- 
turn to Italy of the Venetian Marco Polo from China. 
In fact, maiolica or faience was the outcome of attempts 
to reproduce in Italy some of the Chinese porcelains 
brought back by Marco Polo, and one of the designs still 
in great vogue is that of a red carnation on maiolica made 
in Faenza which was copied from one of those porcelains. 


It was Luca della Robbia who died 10 years before the 
discovery of America at the age of 83, who brought Italian 
pottery into great fame by an entirely new process of 
making maiolicas. A goldsmith and a sculptor, he de- 
voted many years to finding a cover or glaze that would 
render pottery immune to the action of time and to the 
elements. He finally succeeded with the invention of a 
mixture of tin, antimony and other metals. 


To the city of Faenza goes the honor of having de- 
veloped to perfection the use of tin glaze and having 
sent all over Europe its maiolicas, so much valued that 
they became known by the name of the city: Faience, 
which is the French for Faenza. 


Faenza is not the only instance in which the name of 
a locality has given the name to a certain ware, as the 
word “Majolica” itself was derived from Majorca, the 
Spanish Island on which the Moors had developed the 
making of their potteries with hard glazes, potteries that 
were marketed by them all over the Mediterranean. 

Faenza, however, was only one of the many localities 
where the ceramic art flourished, for throughout central 
Italy, that cradle of the Renaissance, arose centers of 
activity in this art that vied with each other. Each locality 
developed characteristics of its own even in the treatment 
of styles evolved by other factories. These character- 
istics and artistic treatment have been handed down from 
generation to generation. On the other hand, factories 
and artists, usually guarded very carefully the secrets of 
their invention and discoveries in the making of special 
glazes, or firing of certain colors, so that in many in- 
stances there have been lapses during which these secrets 
were lost and the making of certain potteries stopped until 
the processes were rediscovered. 

From the name of the localities, from those of the 
artists, or of the factory owners, or from the process em- 
ployed to make particular kinds of potteries, these have 
taken their own names. These names are many, varied 
and rather confusing to the layman. 

I will mention first in alphabetical order some of the 
potteries which have taken their names from localities and 
which are being imported at present into this country. 
Subsequently I will mention names of styles and potteries 
deriving their names from other sources. 

Amalfi, Like Capri and Sorrento, this is a name given 
in this country to special importations of Neapolitan maio- 
lica and semi-maiolica, made of Neapolitan red clay, with 
a lead glaze very thin and almost transparent. The deco- 
rations are simple: concentric lines, flowers, fruits, castles. 
The finish is usually crude; predominating colors soft: 
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UIETUDE reins along crockery and glass row 


which as every buyer knows is Twenty-third 

Street west from Fifth Avenue including the 
Fifth Avenue Building. The inquiring reporter made a 
tour of this important thoroughfare visiting the trade on 
both sides. ‘‘How’s business?” usually brought forth the 
reply: “Rather quiet just now.’ Further questioning 
would bring out the information that few ‘buyers have 
visited the mart for the past week or two but that better 
business is anticipated in the near future. In practically 
every case it was admitted that although business for the 
first three months of this year has seemed slow, sales were 
as good if not better than a year ago. There was an ex- 
ception to this rule in one of two cases but the majority 
admitted that business as a whole was improved. 


Julius E. Bieber, of the Joseph Inwald Glass Co. sales 
force, is back at his desk after a two weeks’ absence 
caused by his being drawn for jury duty in Brooklyn. 


The many friends of George Izen, formerly china and 
glassware buyer for Meyer Bros., Paterson, N. J., will be 
pleased to learn that the housefurnishing, china and glass- 
ware business which he is conducting at 89 Broadway, 
Mr. Izen was china 
and glassware buyer for Meyer Bros., for 34 years and 
is well-known to the trade. j 


Paterson, is meeting with success. 


Among the gift shop buyers visiting the New York mart 
during the past week were Miss Francis S. Boyd of Scars- 
dale, N. Y., Miss Gaylord of the Blue Door, East Orange, 
N. J., and Miss Winifred McDonald, Forest Hills, N. Y. 


M. S. Benford, who handles the Anchor Manufactur- 
ing Co. line in New York, is planning to locate in new 
quarters it is said about the trade. Mr. Benford’s lease 
for his showrooms at 22 W. 23rd St. expires the end of 
this month. At this writing Mr. Benford had not defi- 
nitely selected his new location. 


“Gus” Algren, china and glassware buyer for Meyer 
Bros., Paterson, N. J., was a visitor to New York this 
week. 


Robert Hammilton of the Bartlett Collins Glass Co., 
Sapulpa, Okla., is in New York for a week in the interest 
of his firm. 
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Sailing aboard the Columbus for Europe on A 
will be Paul A. Straub, head of the well-known ch 
elassware importing concern bearing his name. 
Straub is going on his usual semi-yearly visit to | 
tories he represents in this country. ‘This will als 
the initial trip of his brother, W. T. Straub, also 
firm, who will accompany him as assistant and 
purpose of being initiated into the work with the f 
so that he can relieve his brother of this respo 
when occasion requires. W. T. Straub will be go 
a month or six weeks, while his brother Paul will 
longer. 


Miss Sara L. Miller, who conducts the Crocke; 
at 208 Bond St., Asbury Park, N. J., reports that ’ 
at the shore resort for the ensuing season loo 
promising. The hotel ware and housefurnishing 
the Crockery Shop is handling are having good s 


H. Plager & Sons, who sell “Everything for the 
in their store at Hackensack, N. J., are complet 
show windows which when finished will give the ¢ 
largest show windows in Bergen County. Twe 
windows will be devoted entirely to china, glass an 
furnishings. M. J. Simon, china and glassware bi 
the firm reports that he is planning to add many ne 
in these lines to his stock. | 


FE. W. Hammond, manufacturers’ agent, returi 
urday from Weston, W. Va., where he spent seve 
conferring with officials of the Louie Glass Co. | 


Leon Anthony Buyer for Howland ¢ 


Leon Anthony, son of George Anthony, of Al 
Inc., Brooklyn, N. Y., who has been associat 
his father in the latter’s smart china and glasswi 
in Brooklyn for several years, has returned to tht 
ment store field, having been engaged as buyer ‘ 
glass and lamps for the Howland Dry Goods ©) 
Bridgeport, Conn. 

Mr. Anthony was formerly, like his welll 
father, identified with the department store busin: 
ing been buyer for a number of years for the J. | 
son Co., Detroit, Mich., before associating hims 
his father’s store. 
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A Lucky Non-Break 


ther day a salesman for a prominent New York 


jg house on Twenty-third St., handling English 
s carrying an armful of a dozen imported plates 
dthe company’s showrooms. This ware was of the 
nted center type and valued at $25 a plate or $300 

As the youthful salesman breezed along his foot 
4 stumbled over a fold in the floor covering and 


s 


»s lurched perilously forward. 


rally a minute the salesman jockeyed back and 
i}e a tight-rope walker in a circus and then one 
lee dishes starting from the top crashed to the floor. 
heast dish crashed the salesman was on the floor 
thn for as the dishes started falling he kneeled so 
thifall might be lessened. 

e ortunate part of the incident was that the dishes 
osuch sterling quality that not one was broken, the 
mi picking up each dish intact and thankfully going 
ray 


‘rade Mark Symbolizing Fine China 
thigh introduced only about a year ago the 
« hhight trade mark which appears on the china 
ng his name, and, which ware is handled by the 
| importing house of Graham & Zenger, 104 
Fifth Ave., had created quite a name and 
reputation. It is now well known in the 
trade and is most distinctive in itself 
showing the figure of the knight on horse- 
back in black against a gold background. 
a Naturally, of course, its main value lies in 

} = what it stands for, namely, the quality 
x¢ence of this ware, and since it has come before 
als attention the Graham & Zenger firm report 
Viy nice business has been received as a result. 
al] every piece of this china bears the Black Knight 
al the firm in sponsoring this trade mark had one 


thight in mind. That was to have the back of the 


ware finished off in keeping with the excellence of 
the face. It will be found upon inspection that there 
is no material difference between the two sides. 


OBITUARY zy 


Mrs. Jennie Liff 

Many in the trade will sincerely regret to hear of the 
passing of Mrs. Jennie Liff, who had been connected with 
the glass decorating concern of Hirsch-Malgood Co., since 
the company started in business about twelve years ago in 
the old Prescott Building on Broadway. This was when 
the concern specialized particularly in glass spoons and 
became widely known by its slogan “The Glass Spoon 
House of America.” Mrs. Liff worked in different de- 
partments of the business during her career with the con- 
cern and in this way became well acquainted with the trade 
who held her in the highest esteem for her sterling traits 
of character which were appreciated by all with whom 
she came in contact. Mrs. Liff had not been in the best 
of health for some months and had not been to business 
for some little time, but her illness was not considered 
serious. Last Sunday she left her home in Bensonhurst 
intending to go out on Long Island. She suffered a heart 
attack on the subway station platform and passed on be- 
fore medical aid could be summoned. She was in her 
fiftv-fourth year. She was a sister of Mrs. Julius Hirsch, 
wife of Julius Hirsh, head of the Hirsch-Malgood Co. 


New York City Trade Fair 

Of forty-five lines of business in New York City re- 
porting to Bradstrect’s this week, eleven were better than, 
twenty-two equal to, and twelve below a year ago. Two 
reported collections better than a year ago, thirty equal to 
a year ago, and thirteen below a year ago. Following is a 
summary of lines reporting sales ahead, equal to, or below 
a year ago. 

SALES AHEAD OF YEAR AGO 


Brick, who. or mfrs. 
Cement, who. 
Chemicals, mfg. 
Chinaware, who. & job. Machine tools, mfg. 

Cigars, mfg, Plumbers’ supplies, who. and 
Clothiers, men’s, ret, job. 


Glassware, who. & job. 
Hardware, ret. 
Laundries. 


SALES EQUAL TO YEAR AGO 


Iron and steel, who. and job. 
Millinery, who. 

Millinery, women’s, mfg. 
Paints, mfg. 

Patent medicines, mfg. 
Pianos, mig. 

Rayons, who. and job. 
Silks, who. and. job. 

Suits, men’s, mfg. 

Tailors, custom, men’s, ret. 
Women’s clothing, ret. 


Boxes, wooden, mfrs. 
Cloaks and suits, women’s, mfg. 
Dairy prod., who. and job. 
Electrical goods, who. 
Foundries, mfg. 

Fruits and vegetables, com. 
Furs, who. 

Glass, window, who. 
Hardware, who. and job. 
Hats, men’s, mfg. 

Hotels 


SALES BELOW YEAR AGO 


Jewelry, ret. 

Jewelry, who. and job. 
Lumber, who. 

Silk goods, mfg. 

Woolen goods, who, and job. 
Worsteds, who. and job. 


Automobiles, ret. 

Coal, ret. 

Coal, who, and job. 
Dresses, women’s, mfg. 
Fur goods, mfg. 
Jewelry, mfg. 


Expect to Know Soon Whether Additional 
Kilns Will Be Erected in Pottery District 


HETHER or not additional tunnel kilns will be 

erected in the eastern Ohio pottery district dur- 

ing the current year may be determined before 
the close of the second quarter, it was rumored here this 
week. It is admitted that the operation of tunnel kilns 
permits greater production and a lowering of overhead 
costs, a rather important factor in the general ware in- 
dustry at this time. With the Homer Laughlin China 
Co., Edwin M. Knowles Co., and the Taylor, Smith & 
Taylor Co., operating tunnel kilns, the capacity of these 
concerns will be materially augmented, and in order to 
keep these kilns in steady operation as is required, these 
interests will of course scour the market for new business. 
With this increased kiln output available, what effect will 
the situation have on the smaller or old-type plants? This 
query is frequently referred to hereabouts and some are 
of the opinion that eventually important changes will be 
brought about because of the change in the manufacturing 
situation. 
there will always be business for the smaller plant owner, 
but that the latter will be compelled to put greater effort 
forward to obtain business. Then there are some who go 
so far as to make the suggestion that some of the smaller 
generalware interests would not make an unwise move if 
an arrangement could be worked out where several plants 
could be consolidated and a modern tunnel kiln plant 
erected to take the place of those of old-time construction. 
No move has ever been made in this direction since the 
time an effort was made by the Dasposes interests to form 


There are others, however, who declare that 


a consolidation of generalware plants here. That a change 
is taking place in the pottery industry, none can deny at 
this time. 


William Daley Dies in California 


News has been received here of the death at Burbank, 
Calif., of William Daley, sales manager for the Empire 
China Co., of that place. Mr. Daley was a former resi- 
dent of this city, and at one time was a manufacturers’ 
sales agent with offices in the Renshaw Building, Pitts- 
burgh, Pa. He had been in the west for many years, and 
was in business in the State of Washington before going 
with the Empire interests. 


West End Adds Twelve New Decorations 


Twelve new decorations have been added to the dinner- 
ware line of the West End Pottery Co. during the last 
weeks, these including borders and sprays. Consideration 


Twelve 


is also being given to the introduction of a new 
shape, but, it was said that should a new shape be 
it will not be placed on the market until next De 
and then for early 1928 delivery. J. C. B. Beatty 
doing specialty work out of this office, and C. M 
of Oklahoma City, Okla., has been appointed rep 
tive for the West End interests in the southweste 
tory. R. F. Brown of Greenville, Tenn., is now re 
Arthur 
formerly eastern salesman for this firm is no lon, 
ering this territory. Although it was rumored h) 
the West End plant might go into the production ¢ 
it was definitely announced this week that the pr| 


would be held to a white body exclusively. 


ing this line in the southern territory. 


J. Charles Knowles, western salesman for the 
Taylor & Knowles Co., has returned to the hor 
following a brief trip over his usual territory. 


William Tritt Resigns 


William ,Tritt, for the last three years general ; 
of the Scio, O., plant of the Albright China Co., ; 
ton, O., has resigned, and has returned to his form 
at Niles, O. The Scio unit has been inactive ff 
period of time, and no date has been set for resunt 
activities there. Operations are continuing, how 
the Carrollton plant of the Albright Co. 

Employment in Generalware Plants }} 


While some producers of dinnerware in this disi 
clare that an improvement in general business | 
there are others who refer to the present situation’ 
In all, however, employment in the generalwat) 
hereabouts is slightly better than a month ago, ek 
in the smaller shops. The large potteries, howé 
working on practically full time schedules, and vl 
siderable future business on file. The usual ant 
contract business is being shipped weekly, and #1 
partment stores are said to be taking a little large” 
of ware than was specified for February shipmet) 
would indicate that the latter distributors are heinga 
with an increased demand for dinnerware. Bow 
terns are selling better than for some months,! 
demand for sprays and small sets continues cl 
usual. Occasionally the statement is made that 2 
tail distributors are selling large sets in greater! 
but that the selection is out of open stock patter: 
bers appear to be taking their usual seasonable vl! 
ware, both in white and decorated, but in ~ 
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Adjust Dresden Pottery Litigation 


ler of foreclosure has been issued by the common 

art of this county in the matter of the Potters 
it Loan Co. against the Dresden Pottery Co., East 
pil, against whom the plaintiffs have recovered a 
net for $118,407.22. This court order was antici- 
tid was necessary before the situation existing at 
lat could be cleared, and the property again placed 
veictive list. The date of the sale has not been 
wed, and no appraisement has yet been made. The 
hl been in charge of Patrick McNicol, former own- 
th Standard Pottery Co., and it is considered likely 
yj ations will be resumed later under the manage- 
oMr. McNicol, and as soon as the present matters 


gi on are adjusted. 


diates Reported Considering Expanding 


uacturers here have shown interest in the reports 


— 


va been coming into the district during the last few 
cicerning the 1927 expansion program of several 


e “ger popular priced syndicates. Should these in- 
s ven additional stores and the usual policy of the 
rs ntinue in the maintenance of a dinnerware sec- 
ad tional business will come into this district. The 
. vant Five-cent—$1 syndicate proposes to open 50 
uts this season, these stores being opened in the 
wit and the Middlewest. A number of units are 
sé, by the Kresge interests, it is said here, both in 
‘ and Ten cent line and also in the 25-cent to $1 
‘Nw buildings are proposed it is said for some of 
itt), stores. For many years the Kresge stores have 
ayig goods out of this district, and the opening of 
i stores means that shipments to this concern 
G a material increase. C. S. Goss is manager of 


ol . ~y> c ~ 
1go buying office for the new Grant stores. 


érark, N. J.. Has Pottery Company 

#4 D. Neis, Newark, N. J., is said to be the head 
auxhall Art Pottery Co., recently formed there 
(pital stock of $10,000. The plant will produce 
le exclusively. 


— 


| 
enett Pottery Reports Business Gain 
€\led improvement in business is reported by the 
ttottery Co., Baltimore, Md. This plant is work- 
ateady schedule, it is reported here, and new busi- 
¢tlared to be very active receipt. 


| 
Cy Body Orders Holding Up Well 
for ivory body dinnerware, it is said by local 
, are holding up exceptionally well, and it ap- 


(i 


Take advantage of the sales 


possibilities of Color 


COLOR presents a problem, ranking in im- 
portance with the cost of manufacturing a prod- 
uct. An increase of sales through color is no 
longer an uncertainty, provided good judgment 
is used in selecting the colors and the raw ma- 
terials needed to produce the color. R & H 
colors and chemicals used in coloring have 
proven a dependable source of supply offering 
materials of high quality and uniformity. 


SEND FoR COLOR CHART 


Sat 


REO. U.S. PAT. OFF. 


CERAMIC CHEMICALS 
MINERALS, OXIDES 
and 
SERVICE 


“Wie 
ROESSLER & HASSLACHER CHEMICAL©. 
709 Sixth Avenue, New York 


“America’s Leading Ceramic Material House” 


Chicago New Orleans Pittsburgh 
Philadelphia Boston Cleveland 
Baltimore Kansas City Trenton 


San Francisco 


pears as if ivory dinnerware will remain in active request 
for some years to come. The National China Co., Saline- 
ville, O., and the W. S. George Pottery Co., East Pales- 
tine, O., were the last two producers to make a feature 
of ivory body, and the line has been in steady demand at 


both factories since first presented. Although there are 
more kilns in the production of white ware than ivory, 
yet several manufacturers admit they were literally forced 
into the ivory body business. Later in the year the Tay- 
lor, Smith & Taylor Co., will feature an ivory body, but 
this line will not be shown until after the new tunnel kilns 
are placed in operation by this interest. 


Glass Manufacture Antedates History 


The manufacture of glass antedates authentic history. 
It is only about three-quarters of a century, however, 
since its true character was ascertained. It is now gen- 
erally conceded to be salt—a chemical compound resulting 
from the union of an acid with a base. The acid is silicia, 
the same that is found in quartz, or the quartz particles of 
sand. Hence the use of sand in its manufacture. 

The base may be potash (or soda), together with alu- 
mina and lime—or lead may take the place of lime. Lime 
makes a hard glass, one less susceptible to acids and suited 
to windows and chemical purposes. Lead, a softer, more 
fusible and more lustrous article, suitable for optical in- 
struments. 


(Continued on page 31) 


GLASS FACTORY ACTIVITIES 


AND PITTSBURGH NEWS 


Favorable Weather Aids Sales of Glassware 
in Stores and Factories 

\VORABLE weather during the last few weeks has 
k not only caused an increase in retail buying, but the 

situation has reflected upon the demand for sea- 
sonable lines of flint glassware at the factories. From 
practically all parts of the country come reports to local 
factory offices of an improvement in department and chain 
store sales, and that the gains already shown for the cur- 
rent season are quite in advance of the volume of busi- 
ness recorded for the same period a year ago. 

So far as the glassware lines are concerned, this is de- 
clared to be true, on account of the more active business 
now being received’ both frony department stores and also 
from the larger syndicates. It appears, however, that the 
blown and stemware lines are in far better request now 
than a year ago, and concerning the different lines of col- 
ored glassware, many distributors report sales going ahead 
of the first quarter of 1926, while others announce that the 
local demand for glassware is running to the crystal in- 
stead of the colored lines. The department store and spe- 
cialty shop sales are running largely to items suitable for 
gifts, but it is not denied that many retail purchases have 
Plates 
in colored glassware are in very heavy demand in many 


to do with glassware for home service purposes. 


sections, it is said by factories producing such lines, and 
just now there is a stronger demand for the vase line. 
Tableware glassware, so far as the pressed line is con- 
cerned, is in moderate seasonable request, and considerable 
more business can be conveniently handled at the different 
factories on these items. The specialty glassware lines, in 
both colored and crystal and crystal decorated are in quite 
steady movement. 


Another Woolworth Store 


Another Woolworth store is to be opened in this dis- 
trict May 1, a location at Taremtum, Pa., having been 
selected for this additional unit. The store space is that 
formerly occupied by the Jaffe Furniture Co, 


Kaufmann Pays $2.00 Dividend 


At a meeting of the Board of Directors of the Kauf- 
mann Department Stores, Inc., a quarterly dividend of $2 
per share on the common stock has been authorized. This 
will be payable April 28th o stock of record as of April 
20th. This dividend has been maintained quarterly for 
many years on this stock. 
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Bankruptcy Petition Filed Against Lamy 

A report has been received from Chicago, Ill. 
filing there of a petition in involuntary bankruptey 
the Federal Lamp & Shade Co. The liabilities he 
placed at $15,000 and the assets $4,000. Some t 
the debtor effected an adjustment with the credit 
there has been default in the payment of the con: 
notes, it is said. : 


Contracts Awarded for Zihlman Fac 


Contracts have been awarded by the Zihlman G 
Cumberland, Md., for the erection of its new facto: 
The plant will cost about $35,000, exclusive of eq 
and the latter will cost approximately $15,000, i: 
the tanks, lehrs, decorating department and finish 
chinery. The factory will be under the manage 
Albert E. Zihlman, and will have a capacity of, 
than 1,000 dozen items daily, which will inclu 
known in the general line and also tumblers. 


To Erect New Glass Factory | 


A new glass factory is to be erected at Okmulge) 
by the Pine Glass Co., of which H. G. Pine k 
named general manager. This new factory will ec 
$250,000, according to reports received by factory’ 
here, and that about $50,000 will be spent in e 
and machinery. This company will enter the ¢’ 
held, and a full line will be produced, with an 0 
probably three carloads daily. 


New Martinsville Guest Sets Popul 

The New Martinsville Glass & Mfg. Co., New ] 
ville, W. Va., is having an excellent run this sé 
its line of guest sets, which are being produced in { 
colors of glass. The set is packed three dozen to! 
rel, with a shipping weight of only 140 pounds. | 
may be had in crystal, blue, green, amber and at 


{ 


Gimbel’s May Enter Buffalo Fiel 


Glass salesmen traveling New York State territ 
ward the report from Buffalo, N. Y., that Gimbi 
New York City, may enter the Buffalo retail fie) 
report relates that representatives of the New a 
pany have been in Buffalo looking over availal! 
but at this time no definite announcement has be| 
whether or not the firm will determine to enter t 
or not. The Kaufman & Baer store here is 4 
Gimbel units. 


| 
| 
| 
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Big Demand for Glass Containers 

aand for glass containers for kitchen use is said to 
gadily increasing this spring. While a large volume 
dse items are demanded for kitchen cabinet use, there 
any other containers now on the market that are 
‘or kitchen purposes outside of the cabinet assort- 
1 Many stores are now making a special feature 
Hs line in the housewares section, and in addition to 
ae of glass accessories these same stores are also 
is the full line of containers for similar use, but in 
tly. In the glass line, however, the name of the con- 
t| generally shown by the label, which is a part of the 
l¢while in the pottery line the content is in colors. 


eee 
Glass Business Better for 1927 

*{n present indications, flint glass factories are going 
h¢e better run of ‘business during the first six months 
tl year than corresponding records for 1926 showed. 
n’acturers have been operating more steadily this year 
nfhey did during the first four months of 1926, and 
hio many new items added by the different factories 
1own for the first time last January, demand has 
niteady. Not only have the new 1927 lines been 
he active, especially as to the specialties but the best 
i) items in the 1926 line have also been in rather 
a request. 


— 


‘Westmoreland Doing Big Business 
ll’ Westmoreland Glass Co., Grapeville, Pa., which 
inined an elaborate display of its numerous lines at 
- Pitt hotel here last January, is declared to be in the 
is f one of the most active spring seasons in the his- 
y this plant. There is hardly a dull or slow moving 
m) its entire list, and because of the wide variety of 
‘eire line, the factory is just as busy in the decorating 
ainent as in the producing end. 
Mi aukee, Wis., representative of glass factories here 
ve formed home offices that the Sears-Roebuck inter- 
$ <2 actively engaged in the completion of preliminary 
rk'n its new unit there. A 12-story building is to be 
ct by this large Chicago, Il., interest, which will con- 
n rer 1,000,000 square feet of space, and of this 

)proximately 75,000 square feet will be devoted to a 

il ection. 


(assworkers to Meet At Atlantic City 


h annual wage conference between committees rep- 
eng the American Flint Glassworkers’ Union and 
trepresenting the National Association of Manu- 
Wrs of Pressed and Blown Glassware will be held 
Atintic City, N. J., this year as usual. These confer- 
vill begin July 18, it has been announced by Secre- 
ohn Kunzler of the Manufacturers’ Association, 
i be held at the Hotel Marborough-Blenheim, where 
S Wage conferences have been held for some years. 
S$ nsidered probable that present scales will be con- 
€( but it is admitted that the manufacturers will op- 
y upward advance in existing schedules. 


yn 


ee 
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Illustrating cur No, 1710 Fin- 
xer Bowl and Plates. -A.grace- 
ful shape in spiral optic effect. 
A tremendously popular seller. 
Made in erystal, amber, green 


or roselin, 


Westmoreland Glass Co. 


Grapeville, Pa. 


MANUFACTURERS OF 
HIGH GRADE GLASSWARE 
PLAIN, CUT AND DECORATED 
For Gift Shops 
Florists 
and Table Use 


Representatwes 


PHILADELPHIA 
Fred Stott, 


NEW YORK 
He CGray Co. 
Seo pels Avenue 1007 Filbert Street 
’ OSTON SAN FRANCISCO 
H. P.& are ene Himmelstern Bros., 
RA eee ANB Rs 
R. B. Reineck, 4 LOS ANGELES 
1422 E. Marquette Road Himmelstern Bros., | f 
CHICAGO 643 S. Olive St. 
SEATTLE, WASH. 


R. A. Keel 
4439 Greenview Avenue Himmelstern Bros., 
Terminal Sales Bidg. 


CHICAGO, ILL. 


THE DUNCAN & MILLER GLASS Col 


WASHINGTON. PA. 


Particularly 
Charming 


Is this bowl with low candlesticks 
to match—the newest addition to 
our No. 101 line of stemware and 
other tableware items. 
The series of rings—a feature of the 
shape—adds a note of individuality. 
Made in crystal, amber, green or rose. 


REPRESENTATIVES 


New York Boston Chicago 
Murt Wallace, F. T. Renshaw, 
157 Summer St. 30 E. Randolph St. 


Philadelphia San Francisco Baltimore 
Joseph Tomkinson, Marsh & Kidd, Harry T. Thomas & Co., 
1104 Arch St. 617 Mission St. 29 S. Hanover St. 


4 
i 
4 
Paul Joseph, 
| 200 Fifth Avenue 


Factory Representative 
E. B. Hill, Washington, Pa. 


What's New in New York Showroom: 


Mercer’s Distinctive Fernwood Pattern 
Outstanding among their many new and original treat- 
ments which are to be viewed at their showroom, 200 
Fifth Ave., is the Fernwood pattern from the Mercer 


Pottery Co., Trenton, N. J. Here is an idea that is dis- 
tinctive carrying out the effect of free hand painting. 
The Fernwood pattern was produced with the idea ot 
fitting in with the decorative scheme of the tastefully 
appointed home, and is particularly suitable for use with 
colored glass that is now so fashionable. It harmonizes 
beautifully with colors of blue, amber and green, Then 
again it is appropriate for use in conjunction with the 
Spanish type of home furnishing. It is equally adaptable 
to any type of walnut or maple furniture. It utilizes 
old fashioned garden flowers such as the California vel- 
low Poppy, the blue Cornflower and the vellow Colum. 
bine in an original and pleasing manner. The colors 
employed with the cool green tint of the leaves give it a 
summery atmosphere. The motif worked out in a border 
arrangement incorporates the use of four different sprays. 
There are two large sprays repeated on opposite sides of 
A thin double 
edge line in green and a traced knob and handles of the 


the rim and three smaller alternating ones. 


same color complete a decoration of delightful balance. 
On the hollow ware items the treatment is on the inside as 
well as on the outside of the items. 


Meakin & Ridgway Show Many Charming 
Patterns 

For a diversity of splendid decorative treatments that 
are well worth a visit of inspection, the display rooms of 
Meakin & Ridgway, 129 Fifth Ave., present a most un- 
usual selection in which there is something to suit every 
requirement in dinnerware. From the factory of Ridg- 
ways, Ltd., for which the firm are American representa- 
tives there are three decorations that are particularly 
worthy of special mention. One of these is the Gissing 
pattern shown on the Blenheim shape, which by the way, 


is a reproduction of the old Queen Anne shape combining 


Sixteen 


most effectively the antique with the modern. Or 
plate an embossment is carried under the shoulder v 
serves as a semi background for the brilliant colors y 
The over 
flower is the sunflower while under the glaze are 


are applied over and under the glaze. 


flowers in all their natural colors. A tangerine is use 
the color of the sunflower that is particularly bril 
The Spring pattern which is on the Marlborough s 
is the second of these splendid treatments. It is en 
different and presents a combination of rich flowers 
entirely under the glaze. It presents a fine type of! 
hand painting and introduces a conventionalized f) 
in excellent colors in a full rim decor which runs | 
ich tones of blue, yellow, red, pt 
ereen and black are the colors used while a black be 


the shoulder. 
line completes the treatment. Distinct individuali 
achieved in their Haledon decoration. This is also 0; 
Marlborough shape and features a new combination | 
in pastel colors. Its soft grays and pinks done unde! 
glaze are worked out in a fanciful treatment aroun’ 
rim and on the center of the plate. The effect gaint 
most pleasing. Adding further to the charm and; 
taste of these three patterns is the rich ivory glazed | 
of the Ridgway china which furnishes a perfect | 
ground for the treatments. 


National China Ivory Body “Catches Or 


There is ample reason for the manner in whicl 
National China Co.’s new ivory body dinnerware is ti! 
When this factory, with its exc 
reputation for producing a fine class of ware annot 
at the end of 1926 that it would turn its plant into the 
duction of an ivory body, it created no little intt 
When the new line appeared, it was quite up to the! 


with the trade. 


standard of this factory’s past reputation and introdu| 
light toned ivory that ‘‘caught on” immediately. | 
factory have also been happy in their choice of pati 
which seem precisely suited to the ivory backgri 
How delightful these decorative effects are, entails ¢ 
to the salesroom of the concern’s New York represi 
tive, D. King Irwin, 200 Fifth Ave., where a con! 
display is maintained. Sprays in a wonderful profi 
of colors and combinations of colors are dominant if 
exhibit. One of their very newest, the No. 423 pa? 
for the short time it has been shown has received a | 
did reception. The motif is a generous spray of / 
peas in combination with three smaller sprays of the! 
flower. Perfect natural colors of yellow, two shad 
lavender, green and a delicate reddish pink blend ha 
miously, while a black edge line makes a perfect out 
Another very pretty treatment is to be seen in then 
437. This consists of a verge border covering the m 
This is worked out in a branch effect in conjunctiony 
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2 fanciful flowers. A wealth of color has been intro- 
gl in this featuring green, yellow, black, blue, ete. 
i finished off with a dark brown edge line. Entirely 
ent from any of the others and a motif that gets 
P from the commonplace is their No, 425 decoration. 
e} a quarter inch verge border is used in combination 
three flower baskets spaced equally around the flange. 
{ag to its charm three floral sprays are placed between 
elaskets just below the verge border while a spray of 
sme character adorns the center of the plate. Such 
n as buff, green, pink and lavendar outlined in black 
d tan edge line have been used as the color scheme 
ais number. 


- 


_ 


Fostoria Glass Dinner Service 


Tl) accompanying illustration conveys some idea of 
e\ympleteness of the glass dinner service made by the 
jsiria Glass Co., Moundsville, W. Va., which is an in- 
rile feature of interest at their New York salesroom. 


ye piece necessary for the full course formal dinner 


CENTERPIECE 


BOWL 
COMPOTE 


i 


OVAL VEGETABLE DISH 


nuded among the items, the newest addition to the 
ving an after dinner coffee. 
SL. Weddle has illustrated how exceedingly attractive 
Sirvice is by arranging a table completely set for 
in'. This at once shows the buyer the beauty of the 
ré.nd how practical and refreshing it appears on the 
le A lovely centerpiece to match filled with flowers 
| the middle of the table around which is grouped 
w candlesticks fitted with tall candles. This table 
i displays the line in an ideal way. The par- 


New York manager 


a a 
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ticular service described is in the concern’s latest color 
a delicate light toned shade that 
gets away from the ordinary in colored glass and at the 


innovation “‘Orchid”’ 


same time blends nicely with almost any background. For 
those who desire a color other than Orchid, there is also 
green or amber to select from as well. 


Warrin’s Distinctive Toilet Bottles 


Of special interest to the retailer as an all-year-round 
seller with an assortment of shapes and designs that lifts 
it entirely out of the ordinary class, is the line of toilet 
bottles shown by the well-known decorating house of 
Edmondson Warrin, Inc., 43-45 West 13th St. We show 
herewith two different shapes and decorative creations 
that will add distinction to the furnishing of the well ap- 


pointed bath room. The upper illustration of Decoration 
No, 229 shows a very substantial and graceful appearing 
shape with the floral decoration in colored enamels with 
a gold basket, gold names and lines. The lower cut pic- 
tures the No. W 400 Gold treatment, a rich half-inch 
gold encrusted border, with gold names and lines. This is 
also furnished in sterling silver deposit if desire. 


Susquehanna Peach Color Featured By 
Hamilton 


T. W. Hamilton, 139 Fifth Ave., who represents the 
Susquehanna Cut Glass Co., Columbia, Pa., in the New 
York market has an assemblage of items from this fac- 
tory that is conspicuous from a standpoint of diversity of 
designs and shapes. Outstanding among the many items 
is a line of peach colored glass that is deserving of all 
the enthusiasm it has created. This is one of the most 
fetching colors shown in glassware. It is exceptional for 
uniformity and richness. There are five decorations in 
this color, which show a variety of distinctive and well 
executed light cuttings. The range of salable articles 
shown includes items for nearly every purpose. Candy 
jars, mayonnaise sets, cheese and crackers, handled trays, 
console sets., etc., in new shapes and clever new treat- 
ments. In addition to peach, a selection also may be had 

(Continued on page 30) 
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Renshaw Nominated for G. P. L. and H. A. 
Presidency 


RED RENSHAW, manufacturers’ agent, was nom- 

inated for president of the Glass, Pottery, Lamps 

and Housefurnishings Association at their meeting 
held at Mandel Bros. on Thursday of last week. The nom- 
inating committee’s other selections were Walter Muinne- 
meyer for vice-president, Frank P. Tinker for treasurer, 
and J. W. Power for secretary. Sam T. Natkin, retiring 
president, was recommended for chairman of the execu- 
tive committee. The annual election will take place on 
Thursday, April 28, at which time the new officers will be 
definitely placed in office. 

There were fourteen in attendance at the meeting and 
discussion of the various plans for the future conduct of 
the Association was held. A golf tournament has been 
suggested for the summer months to be composed of three 
meetings at six weeks’ periods. The details of this tourna- 
ment will be worked out by a committee appointed by the 
president. The committee includes Clyde Reasner, E. M. 
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Go To Stetson’s First 
For Volume in China 


SHOWROOM, 512 FURNITURE MART BUILDING, 
SUPERIOR 4100 


STETSON CHINA CO. 


1751 West 74th Street CHICAGO 
Phone Hemlock 1000 
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Fighteen 


J. H. SmyrHe, REPRESENTATIVE 


| 
By | 
: 


| 


Meder, F. B. Tinker, Bert Rinkin and George Tur 

A prize of a beautiful watch for securing the 
members during the past year was presented to }\ 
Simpson at this meeting and the presentation speect 
made by Clyde Reasner. | 

Those who attended the meeting were: D. W, Bi 
Martin Simpson, Lewis Simpson, Frank Tinker, Fr] 
Renshaw, E. M. Meder, J. H. Smythe, T. J. Foy, 
Rinkin, Mr. Hoirman, Clyde Reasner, J. W. Power 
Kenney, Mr. White. 


A new loop department store, “the first one for 
in State Street in twenty-eight years,” opened its | 
on April 29. The store, Warmington, Inc., is loca 
32 North State Street, in the old fifteen-story Rel 
building, which was formerly occupied by part off 
man’s store. 

At first only the basement and the first seven floo 
be used by the new firm, although it owns all of the | 
ing. By 1929, when leases of tenants in the upper s 
are to expire, the concern will occupy the rest of the | 
ture, it was announced. 

Extensive refinishing of the lower half of the bu 
was completed at a cost of approximately $600,00' 
cording to Leo Becker, manager. The total inves) 
of the company in the property is in the neighborhe’ 
$2,000,000, he said. 

Mr. Becker, until he accepted the post here, wa 
many years a consultant and adviser for merchan} 
institutions in various sections of the country. Hel 
in New York City. 

“T have come here,” he said, “because of my confi 
that Chicago has the best retailing possibilities i 
world. I believe that in thirty years this-city will 
big as or bigger than New York City.” | 

Charles E. Canfield and G. W. Swigart, Chicago} 
ness men, are president and _ secretary-treasuref, 1] 
titvely. A, E. Warrington, formerly of Los Ange! 
closely associated, but does not at present hold | 
Mr. Becker said. 

R. Y. Cliff, treasurer and general manager of the } 
China Co., recently visited the Chicago manager, J 
Evans. | 

Directors of Albert Pick, Barth and Company de 
the regular quarterly dividend of 4334 per cent on thy 
ticipating preferred stock, payable May 16 to stockht 
of record April 25. | 

The Davis Co. is displaying an extensive line of 1! 
glassware, offering a choice in a wide variety of 


i 
from 10,000 pieces in iridescent, green and amber q 
, 
| 
| 
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iT TO BUY A DIRECTORY OF 
WHERE TQ THE PERMANENT 
Y IT IN — DISPLAY ROOMS 


- 
‘OSTORIA GLASS CO. 


“|:ago Display, 806-7-8 Masonic 
Temple 


Central 3497 


- escent. 


=| 

MESEBRING POTTERY CO. 
SEBRING, OHIO 

| Cnas. L, Sesrine, President 

Wil. GERALD, Chicago Representative 


666 Lake Shore Drive 
FURNITURE MART 


it Superior 4100 


Room 980 Room 1008 


‘riare some exceptional values in footed water goblets, 
2 1d low footed sherbets, cocktail, wine, ginger ale 
‘id tea glasses. 

i Owen, Inc., 17 North Wabash Ave., is showing 


ve pottery pieces suitable for wedding presents. 


a 


EARL W. NEWTON AND 
ASSOCIATES 
IMPERIAL GLASS CO. 


ECONOMY GLASS CO. 
NATIONAL CHINA CO. 


" parr ers: Harry G. Dalzell 
ied an own 
ngs, Cuttings Phone OWEN CHINA CO. 


9 North Wabash Ave. Phone: Central 3236 


The Atlas-Globe China Co. 
NILES, OHIO 


E. J. BenyJAMIN, Resident Agent 
PERMANENT DISPLAY ROOM 
AMERICAN FURNITURE MART 
666 Lake Shore Drive , 

Phone Superior 4100 


IRA A. JONES CO. 
9 North Wabash Avenue 


Representing: 


Pope Gosser China Co. Seneca Glass Co. 
Susquehanna Cut Glass Co., Coshocton Glass 
Corp., Burke Studios, Vesta Studios, Heule 
Studios, Lamps and Shades. 


THE UNITED STATES 
GLASS CO. 
380 E. Randolph Street 
Walter B. Lazure, Chicago Representative 


OUR CHICAGO DISPLAY ROOM CON- 
TAINS COMPLETE SAMPLE LINE 
DIRECT FROM CUR FACTORIES. 


They offer one large ‘bowl which is footed at $12 each, 
with tall candlesticks to match at $3.75 each, also a small 
covered compote priced at $4.50 each. There are any 
number of other majolica bowls ranging in price up to 
$25 each. 


ME summarization of the reports gathered by the 
} Department of Commerce at the biennial census of 
»manufactures for the year 1925, was noted briefly 
April 9th issue of Bradstreet’s. The feature of in- 
sin this summary were the increase of 4.1 per cent 
nitotal value of all manufactures, as compared with 
je previous census year, the gain of 3.9 per cent in 
‘\lue added by manufacture,” and the decreases of 
‘cent in the number of active establishments, of 4.4 


— 


ct in the number of wage earners, and of 2.5 per 
.|. the total wages paid, these decreases contrasting 
tise of 8.1 per cent. in the amount of horsepower 
ed. 

* points worthy of mention are revealed by a con- 
gon of the statistics covering the various great 
pof industries. Food products led in value of out- 
tis displacing the textiles group from the leading 
it occupied in 1923. Manufactured food prod- 
f1a total value of $10,418,536,000 in 1925, an in- 
€f£ 12.9 per cent over the preceding census year, and 


=e 


ed 16.6 per cerit of the aggregate value for all in- 
i. There were 48,113 establishments engaged in 
aufacture of foodstuffs, or 25.6 per cent of the 
amber of factories. The food industries also 
ne cost of materials employed, but were exceeded 
(textile, iron and steel, machinery and lumbering 
nthe number of wage earners and the total wages 
The paper and printing and transportation equip- 
‘oups also reported higher wage totals than the 
soup. 


<iollowing table compares the important statistics 
€arious groups of manufacturing industries in 1925 


Manufacturing in 10925 


with the previous census year, together with the summary 
for all industries for the last four census years: 

Textiles manufactured in 1925 had a total value of 
39,122,099,000, a decrease of 3.5 per cent. from’ 1923. 
The “value added by manufacture” was $3,774,803,000 a 
decrease of 7.2 per cent. from the previous census year, 
but the largest reported for any industrial group in 1925. 
The textile industry led in the number of employees and 
in the total wages paid, with 19.4 per cent. of all wage 
earners and 15.4 per cent. of the aggregate pay rolls for 
all industries. The decline in the total value of textiles 
produced in 1925 partly reflected the lower prices pre- 
vailing for those commodities as compared with 1923, 
while the gain in foods indicated an improvement in prices 
for that class of goods. Generally speaking, it will be 
found that the changes in the values of the products of 
the various groups are, very roughly, paralleled by 
changes in the prices of the commodities manufactured 
by those groups. 

The third largest total production in 1925 was reported 
by the iron and steel group, which had an output valued 
at $6,461,668,000, a decline of 5.3 per cent. from the 
previous census year. This group ranked second in the 
total wages paid and fourth in the number of employees. 
Next in value of output was the chemicals group, with a 
production of $6,430,027,000. Transportation equipment 
was valued at $5,451,753,000, and machinery at $5,020,- 
281,000. 

Of the sixteen groups of industries tabulated, five 
showed decreases in the value of their production in 1925, 


.as compared with 1923, while eleven recorded gains. Of 


(Continued on page 31) 
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In Dinnerware Weight 
with Rolled Edge 


iD CONOMICAL housewives’ will immediately 


react to the irresistible life” appeal of 
MEDIUM dinnerware weight Homestead Ware, with 
rolled edged plates which afford protection against chip- 


ping. 


“long 


This is an exceedingly strong talking point, as 
are the myriads of attractive patterns so splendidly 
suited to the latest vogue for dinnerware—decorative 
and colorful. 


The quality of the exquisite ivory body—the warm 
background for those warmer vivid patterns, leaves 
nothing to be desired. 


THE COMBINATION OF THESE NOTE- 
WORTHIY FEATURES MAKES HOMESTEAD 
WARE HIGHLY POPULAR AND PROFIT- 
ABLE. 


Tearoom owners, too, will appreciate this long-life ad- 
vantage of rolled-edge Homestead Ware plates in the 
pleasing medium dinnerware weights. Its colorful 
charm convincingly demonstrates its attractiveness in 
the tearoom. 


OPEN AND PACKED STOCKS. 
DELIVERIES IMMEDIATELY! 


A. J. FONDEVILLE & Co., 24 West 23d St. 


NEW YORK CITY 


PETER BOTT Es 


Peter Potter says: T’wont be long now be- 
fore us fellers in th’ trade will be diggin 
ditches in the monthly golf tournament. Ef 
we was asked to walk half ez fer on an er- 
rand fer the missus ez we do in chasing the 
Sech ez 


elusive pill what a holler we’d make. 
life. 


Gain Shown in Industrial Output for Feb; 


Industrial output increased further in February a! 
slightly larger than a year ago, according to the || 
Reserve Bulletitn, and distribution of commodities | 
railroads was larger than for the corresponding pe’ 
any previous year. The general level of wholesale’ 
continued to decline and was in February at the} 
level since the summer of 1924. 

Production of manufactures increased in Febru 
the second consecutive month and the output of m: 
after declining in January, advanced once more in 
ary to the record level reached last December. I 
production and employment, however, continued | 
than during the corresponding month of last year! 
duction of iron and steel has increased steadily sit? 
cember and reports indicate that operations of ste! 
in March were at almost the same high rate as | 
1926, 

Automobile production increased from 234,000 } 
January to 298,000 cars in February and weekly fig’ 
employment in Detroit factories indicate some furt! 
ditions to production in March but output has col 
much smaller than a year ago. The output of 1! 
materials was smaller during the first two months f 
year than in the corresponding period of 1926. Thi 
of building contracts awarded in February was 3 f/ 
smaller than in the same month of last year, but } 
for the first three weeks in March were in approx 
the same volume as in 1926. Contracts in oa 

(Continued on page 31) 
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‘vain the Crockery and Glass Journal Leads! 


Starting with the April 7th issue the Journal inaugurated its 
own Krockery Kwizz—the first in its field. This included a list 
of ten questions all pertinent to the china and glassware trade 
which necessitated the donning of the old thinking cap. Answers 
are contained in the same issue. 

Here’s the KROCKERY KWIZZ for this week. What can 
you do with it? 


“Nne one important reason why glassware is prac- 6—What are the principal ingredients of glassware? 
til for oven use. 


: i A 7/—What ts the most famous and artistic pottery in the 
Wat American firm handles Royal \WVorcester ware : p ; 


| i He ees : ‘ Sree United States and where is it made? 
m uses es tts slogan: “English Wares of Merit? 


V0 is reputed to have put in the most years’ ser- S—On what seven points does the beauty of a dish 


ve in the crockery and glass trade and how many depend? 
wirs has he served? 
| 9—What is the first firing in chinaware ‘acture 
aoe ae : i e first firing in chinaware manufacture 
Wat city in the United States produces the most ; f mee 
We : called: 
J! stware ? 
at city in France holds @ similar position to the 10—What are the main processes in the manufacture of 


v0? dishes? 
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SPRING IS HERE =, 


And all over this great land of ours the 
annual housecleaning event is in order. 


Naturally enough Spring suggests new 
china and glassware to the good house- 
wife. 


Are you suggesting your ware to depart- 
ment and gift store buyers all over this 
great land of ours through the best and old- 
est medium in its field—the CROCK- 
ERY AND GLASS JOURNAL? 


A postcard request will 
bring our rates 


Demarest Publications, Inc. 
45 East 17th Street :-: :-: New York 


Easter Buying Proves Fair | 


RADE and industry still display many irregular 
and conflicting features, says Bradstreet’s. In 


wide areas of the west, southwest and south, and 
especially in the Mississippi valley and tributaries, the 
seasonal Easter urge toward spring buying has been re- 
tarded by excessive rains, high water and bad roads. In 
the eastern half of the country the weather has been more 
uniformly springlike, and a good business has been done, 
with the net result of an expansion of buying over a year 
ago. Wholesale and jobbing trade has tended to quiet. 
The commodity price trend has apparently been down- 
ward, with farm products, notably the grains, eggs and 
wool, weaker, and grains at the lowest of the season. In- 
Steel 
buying has been rather lighter, prices have favored buyers 


dustry likewise shows rather mixed conditions. 


of semi-finished steel, and production has sagged from the 
95 to 100 per cent of some weeks ago to 90 per cent of 
mid-April. Petroleum production has been large, and 
crude and gasoline prices have again been cut. On the 
other hand, soft lumber prices have stiffened on curtail- 
ment in the Pacific northwest by agreement, and in hard- 
wood by weather interrupting production. Despite the 
talk of indifference as to the soft coal strike, a good deal 
of unbilled coal has been bought, and slack is firmer all 
around, whereas coke is weaker. Iron ore prices seem 
stabilized, as last year’s quotations rule. 

Additional monthly returns for March show that steel 


output broke that month’s high record of last year, and 


the first quarter’s total output was close to the 1926: 
In cotton manufacturing a new high record of cont 
tion in bales was set up in March, despite the faci 


fewer spindles were operating and exports were } 
the million mark for the seventh successive month) 


‘the result that 2,323,000 bales, or 35 per cent mort! 


a year ago have been shipped, and the entire excess ol! 


production over 1925 has passed into trade chal 
In building, the decreases reported in earlier retur, 
practically confirmed for the month and the quarter 
tail trade for March shows the prevailing irregulaty 
large gains in chain-store sales, small increases in] 
order business, and a small decrease in departmentt 
sales. For the first quarter, chain stores alone show fi 
these of very liberal proportions. February railwaya 
ings show 1.7 per cent in gross and 10.4 per cent | 
operating income on a 4 per cent gain in car loadings | 
two months, gross gains 1.4 per cent and net opel 
income gains 1.9 per cent on a 3 per cent gain © 
loadings. Soft coal production’s drop of 40 per ch 
April from the March peak is reflected in a notable si 
age in car loadings, which are, however, still heavy 
excess of a year ago. New York state employme] 
5 per cent froma year ago in March. Cement outp' 
shipments in March and the first quarter were the hf 
on record for those periods. | 
The general situation may, perhaps, be best sw! 
(Continued on page 31) 
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Italian Pottery 
(Continued from page 10) 


y} orange, vellow, and dark reds. These names as apply 
‘jyles of pottery are only known in the United States, 
s{iot in Italy. 
}ssano. From the town near Venice where the mak- 
eof pottery dates from about 200 years ago. ‘This 
a} is known in this country also with the name of Nove, 
h is a suburb of Bassano and where the same style 
ork is done. 
Jssano and Nove have, been called the rivals of Dres- 
4yecause of the resemblance in the style of their wares, 
4 are usually: of a white paste made with the caolin 
wii in the Bassano hills, and often with open work, 
s¢-ated with raised fruit and flowers modelled with very 
te details. Dinner ware either in porcelain, maiolica 
semi-maiolica and painted with flowers, figures and 
capes is also made in Nove and known under that 
They reached the apex of their development in 
e/8th century. Many of their pieces are’in the Baroc 
yl of those days. Their urns are particularly liked in 
e\Jnited States. 
podimonte. . From the.suburb Naples by that name. 
factory, mostly porcelain, existed from 739 to 1821. 
hireal Capodimonte pieces therefore are all antiques 
e100 years old. But there are modern imitations, and 
Fede cultivated by that factory has been used by 
his in later days. This style is distinguished by ex- 
ise elegance of shapes, delicate modelling in relief of 
ss often Greek or Roman classical subjects, and also 
ral shells and other products of the Mediterranean 


O 


aber ae 


Cori. See Amalfi. 

Cstelli. One of the potteries recently introduced to the 
ac. of the United States but which has become rapidly 
n. It had its origin in the 14th century and the 
bon product sold here is’ almost entirely antiqued. 
€nost popular articles in this pottery are the vases. 
$s naracteristics are: light; pale, vague and delicate 
|, yellow, purple and carmine dominating, a soft 
| green is used for the foliage. The designs are usual- 
vers and landscapes done with great care and detail. 
‘uta. From a city in the Umbria region. One of the 
r best known in this country, particularly for its tea 
dreakfast sets, plates, bowls and pitchers. Also one 
i oldest makes in Italy, for the potteries of Deruta 
ack from the 14th century. 

Duta has originated shapes and decorations that have 
‘adopted by other pottery makers. On the other 
an Deruta are made styles and shapes originated else- 
€, but always in the characteristic manner of the 
aly which is easily recognized. 

D uta had attained such a high standard of work, that 
3, the government of Rome exempted the inhabi- 
itiof the town (at that time almost in their entirety 
d to the making of pottery) from taxation, in con- 
ion of the fact that Deruta was sending its beautiful 
i(cas to the Roman market every week. 

ly different styles of decoration are made in Deruta. 


— 


The principal ones that find favor in this market are: 

Caffaggiolo. A style originated by the once famous fac- 
tory of Caffaggiolo, in ‘Tuscany, with very fine but dis- 
tinct lines, orange and blue predominating. . 

Old Deruta. Their original design, a bold sort of scroll 
work, blue and manganese red dominating. 

Riccettt. Consisting of many fine curly lines in blue with 
medallion in turquoise green (Riccetti in Italian means 
little curls.) 

Squame. “Fish Seales,” which is remindful of this with 
its miriads of small curved lines in rows, row over row. 

The unicolor or plain color Deruta ware, particularly the 
yellow and pale green is much appreciated and imitated in 
this country. Deruta makes also a ware with light gold 
reflexes. Its tiles-are held in great esteem in Europe and 
in this country are especially popular at this time for mak- 
ing tops of tea or end tables or to put under coffee and 
tea pots. 

From Deruta are also received vases worked in graffito 
finish to which I refer further on, always in the character- 
istic color of orange, blue and pale green. 

It is interesting to note that making of artistic pottery 
in Deruta had died out after nearly four centuries of glory 
and, that it is only in the last 35 years that the art has 
been revived. 

Etruscan. A pottery made, as the name indicates, in the 
region that was once Etruria, as it was made by the Etru- 
rians, 2,500 and more years ago. This pottery is not well 
known or appreciated in this country probably because to 
the layman's eye it looks very much like the usual terra- 
cotta. It is made with a very fine clay found only in the 
region that was once the center of Eturia, which can be 
pulled at the wheel, to a thinness like that of porcelain. 
It is very light in weight and museum pieces, particularly 
vases and pots thousands of years old, with bas-reliefs 
depicting heroic or love scenes, are today reproduced to 
perfection. An interesting feature of some of this pot- 
tery is that it is covered by a red varnish called coralline, 
the secret of which had been lost for many centuries and 
was rediscovered only a few years ago. 

Faenza. From the city that only gave its name to tin- 
glazed maiolica as already mentioned, but also to jugs, 
vases and other objects there originated. Even before 
the making of tin-glazed maiolica—faience, which dates 
from the 15th century, Faenza during the 13th and 14th 
centuries made artistic objects of semi-maiolica which was 
a terra-cotta or “terraglia” glazed with a lead mixture. 

The main characteristics of Faenza wares are: a body 
thin and light weight, glaze very hard and brilliant, deco-, 
rations carefully painted in graceful lines on bluish or 
white background. 

Gubbio. From the city where it was originated. This 
ware is known in the United States also as Italian lustre 
ware because of its metallic reflexes. The discovery by 
Mastro Giorgio (Master George) of the secret possessed 
but not revealed by the Moors, of glazing pottery with 
metallic reflexes, from the palest gold to the deepest ruby 
coincided with the discovery of America. In 1498 Mastro 
Giorgio was elected governor of Gubbio in recognition of 

(Continued on page 25) 
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American Chma 
for 
American Homes 


Albright China 


for the Jobber and Syndicate Buyer 


Neu 


AON LCANEL| 


The (arrollton Pottery: (0 


1 MANUFACTURERS OF HIGH GRADE DINNER WARE 
CARROLLTON, OHIO 


ONE COMPLETE DINNER SERVICE 
“SUPERIOR”’ 


Three Shapes 


Glenderem,. sass seis waite <5 fancy 
Highidhid iF) Cen eae ec sa plain SEMI -SQUARE —— PLAIN EDGE 
Pilgrim: 4a. oie ree cscs: octagon 


E offer to the Department 


Send for Catalog and Illustrations Store Trade highest qual- 


Albright China Co. 


ity ware and distinctive decora- 
tions in commercial borders, 
Prompt and courteous service. 


President 


Main Office 
Carrollton, Ohio : 
Representatives : 
Factories ; f HERBERT K. CONNOR CHAS. A. WEIDEMANN | 
Carrollton, Ohio Scio, Ohie East West | 
14 Kilns 9 Kilne ROY E. HENDERSON | 
eal 


(od Suberior or ACHE | 
| 
| 
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Ceramic Dictionary 
Copyrighted 
By C. M. Franzheim 


A practical, concise treatise of 
Ceramic words, terms, uses and 
practices for the daily use of the 
factory man, superintendent, sales- 
man and retailer. 


PATTERNS 


UCAVITTAU OU TTUUUUUUUUR CUS ODUTTOCOTAUITOTUCQSUATETDTU I Tea ib acceiaatanie7, 


Representatives a be a if | ? 
D. King Irwin, 200 * 4), ||| | An education for anyone con- 
Fifth Ave., New eA — | : 
York City 4 3S nected with the trade. 
F. A. Miner, 116 W. 4 j 

High Terrace, Roch- 


a7 OE f a: YY i Price $2.00 Per Copy 


March Ave. W. Rox- 


bury, Mass. / RI 7 h/ | : . 
Earl W. Newton & - Convenient Pocket Size. 
Associates, 9 Le e ise Nad Wh, hie 


CCUEULP AT Onder caved tant 


| 


Oo 


N. 
hedapigoee! Ave., Chi- 
0. 


cag 
Western Glass Prod- 
ucts Co., N 

Montgomery St., San 
Francisco, Cal.: L. 
C. Smith  Bidg., 
(Seattle, Wash.), & 
1216 4th Ave., , 


alts Ke (; HAS = é Demarest Publications, be 


Publishers 


45 East 17th St. New York 


PATO (OT Oe 


PUUOAOEOAOQOOGOUDAIAAGO USED ONVUUAAAIDINDUDADOLUDAYSASONUGOUAAUCUCODDEAUNDDDIAENOAERACGGANDDDIDIDI(G0 


1 21, 1927 


CROCKERY AND GLASS JOURNAL 


Twenty-five 


Italian Pottery 
(Continued from page 23) 
ijwork. Some of his plates made at the beginning of 


16th century are among the finest specimens in the 
sington Museum of London. 


| “eee J 


' was particularly in this ware, sometimes mistaken 
»| Hispano-Moresque pottery, and in the 16th century, 
ye the custom originated to hang plates on the walls, for 
yirich young men of the nobility used to order these 
lé:s with the portraits of their sweethearts. The secret 
firing metallic reflexes was lost in 1576 with the death 
f Iastro Cencio, second son of Mastro Giorgio. Artists 
n/chemists for a long time raked their brains to redis- 
oir it, but it was only in 1856 that it was found again. 
-jontelupo. This is usually semi-maiolica and terraglia, 
aed in bright colors with designs of long leaves and 

1lines. Known particularly for its pitchers or jugs, 
i the long spout. Montelupo jugs were once used 

aghout Tuscany and Umbria to pour wine and were so 
Les that even to this day there is the saying: “As 
e known as a Montelupo jug.” 
s)made in other parts of Tuscany and also in Deruta. 
yiples. See Amalfi and Ceramic. 

ove. See Bassano. 

fheteto. From the city where pottery was first made 
é before the Renaissance. 
esame designs of the early specimen, characteristic 
e¢eval designs. The body is hard, light and thin. The 
Is are simple, green on a gray, tan or white back- 
cad, for in the 12th and 13th centuries the reds were 
tyet used. 

saro. This maiolica rose to its greatest perfection and 
ii in the 16th century. Like many other factories 
aly, became decadent in the 17th and 18th centuries 
(it is only in the last 40 years that it has flourished 
4. During the period of decadence after the Renais- 
»and before the Unity of Italy, as I have stated be- 
rt the secret of various processes were lost with the 
+ of their inventor or that of his children. Pesaro 

he secret of firing a bright carnation red and found 
éuin only a few years ago. This maiolica is distin- 
ised by the high quality of its glaze; decorations of the 
n€é colors; pale yellow, pure blues and a peculiar brown 
lL 


Montelupo jugs are 


The modern product bears 


a 


a 


ediluco. A pottery by an establishment of recent date 
t aithful to the best tradition of the 16th century, 
dn in this country particularly for its large pieces with 
er die design, executed by skillful artists. Also noted 
1¢ skillful way in which the colors are let dripping 
(2 pottery with wonderful effects. 
hman. A pottery reproducing the best models of many 
made in a region where the Etrurians and the Falis- 
1 produced beautiful specimen thousands of years ago. 
ie of this pottery are many, among others the 15th 
*y style of dark brown or black design on brown 
round, the heladic, Persian and raised figures. 
I's: pastel greens, reddish browns, dominating in some, 
Uche addition of deep reds in others. The antiquing 
of this pottery softens the colors and just now is 


=t 


oO 


rising to a great vogue in this country. 
ticularly adapted to lamps. In this pottery are also found 
some excellent graffito pieces. 

Savona. A faience of hard glaze, with subdued colors 
principally blue and orange on white or bluish background, 
with line drawings representing castles and personages of 
the 17th century. 

The following do not derive their names from localities, 
but from processes of making, artists, etc. 

Ceramic. As already stated this generic name has be- 
come a conventional name applied to a product which in 
the United States is still erroneously known as “ Majolica.” 
It was perhaps the only Italian pottery popularly known in 
this country 30 to 40 years ago even before the plaster 
Since the War it has 
again become very popular, in my humble opinion prin- 
cipally because it is a vivid expression of life in its gayest 
aspect, and of nature in its fullest productivity. The main 
characteristics of ceramic are the cupids, children figures, 
flowers, fruits and birds raised and fully modeled by hand, 
painted in bright and natural colors. They adorn almost 
every conceivable article, baskets, imitating straw or 


Its vases are par- 


figures were sold in the streets. 


wicker, vase 
ieee epic centres, ferneries, flower pots, etc., 
etc. Many articles are in open work made with long 
strings, spaghetti-like, 
in contrast with the open work of Nove and Dresden 
which is usually cut through. 

Peasant Ware. Usually of terraglia, glazed with ‘‘bian- 
chetto.” It pertains to the kind of ware made and used 
by the peasants. Its principal charm consists in the simple, 
artistic decorations all done by free hand, usually a rose 
with a branch. Though inexpensive, it has met with great 
favor in this country. 

Della Robbia. This is perhaps the style best known in 
the United States—from Luca della Robbia, who origi- 


s, powder jars, marmalade jars, nut dishes, 


shaped by hand around forms, 


nated it in the 15th century. Its characteristics are 


wreaths of raised fruit, white figures on blue background, 
bas-reliefs of exquisite workmanship. This style has been 
applied to almost every conceivable article of modern 
usage. 

Graffito. In this country, Italian potteries are becom- 
ing more and more known by their various names, which 
are derived in some instances from the names of the places 
where they are made in others from the name of factories 
or their owners, in others from the name of the artist 
who originated a particular style, and in others again from 
the way in which they are made and decorated. 

To the latter belongs the Graffto pottery, which has 
met with such favor in this country during the last few 
months. Graffito is a kind of very old decoration done by 
super-imposing one layer of clay to another of different 
color, or a film of color to another color, and then with a 
steel tool, while the piece is still soft, scratching the upper 
layer, following determined designs, until the layer under- 
neath appears. The term graffito is from graffiare: to 
scratch. 

Raphaellesque. 
nator—Raphael. 


A style of design named after its origi- 
Scroll-work, with winged dragons, dol- 
(Continued on page 30) 
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No. 7377 


AMBER GLASS OPEN 
SALT CONTAINER. 


In Pairs. Reproduction 
of antique design, the old 
Waterford Cuttings. Also 
Pepper Shaker allustrat- 
ed. Can be ordered in 
amber or crystal. Car- 
ried int stock. Inunediate 
orders filled. 


Also, we will carry a larger stock, which with increased shipping 
facilities, will permit us to serve you even more efficiently than in 


the past. 


This fine glassware is enjoying a merited vogue, and we extend 
a cordial invitation to visit us at our new showroom. 


SKINNER-HILE 


COMPANY,” LIN@ 
[IMPORTERS 
114-120 East 23rd Street, New York 
Canadian Address—810 Keefer Bldg., St. Catherine St., W., Montreal 


“*Pottery and Porcelain’’ 
By Frederick Litchfield 


AUTHOR OF 


“Marks and Monograms on Pottery and Porcelain” 
“Illustrated History of Furniture” 
and others 


This is a book that every domestic potter should 
have. The illustrations alone would well repay 
them for the outlay. 

It contains a list of over 300 Ceramic Factories, 
with short historical accounts clear and concise, 
descriptions of peculiarities of parts, glaze and 
colorings. 

For a collection the book is invaluable as it will 
save an amateur from many pit falls. 

The chapter on “Values and Prices” has been 
rewritten and brought up to date and there is a 
new index arranged on a novel plan so that marks 
can be readily identified. 


Price $9.00 


The Crockery & Glass Journal 
47 East 17th Street 
New York, N. Y. 


ANNOUNCING — 


NEW OFFICES AND SHOWROOM OF 
SKINNE R-HILELA@Givi Pe ANY alae: 


114-120: East 23rd Street, New York 
IMPORTERS OF 


@Gebruder-Zahn 


Glassware 


Haida-Bohemta 


Because of the growing demand for this unusual merchandise we 
are now able, in our new showroom, to display more completely the 
importations of Gebruder-Zahn-Glassware of Haida-Bohemia. 


No. 7146 L. 


AMBER OR CRYSTAL 
TUMBLER. 


Finely cut by hand —old 
design . “HOB - NAIL” 
CUTTING—in 2 siges— 
half-pint wlustrated; also 
No. 7146 S. \% pint size, 


Vatisfied customers keep us busy * 


CROQKSVILLE cores 


DINNERWARE Ks 


th A wniquilor 

border a}ng 
Ct ment in a cleveren 
ing of yellowida 
and light blue, greenpi 
and black with edgilil 
traced knob and hans 
brownish red. Shown * 
popular Columbia. Sha) 


REPRESENTATIVES 


EASTERN OHIO & MICGA’ 
. D. Kinnan J. E, Borla 
5 West 20th St. Zanesville, O. Crooksvill(d: 
PACIFIC COAST CHICAGO OFFICE ; 
Harry 0. Davis Gordon A. Weese 
728 S. Manhattan Pl. Room 348 Morrison Hotel 
Los Angeles 


CENTRAL WEST 


NEW YORK 
John L. Pasmantier & Sons 


George Sedelmeler J. L. Weaver HH. - Airsen 
914 N. East St. Roseville, 0. Box 3) sg 
Bloomington, III. Coffeyville, 4" 


The Crooksville China © 


CROOKSVILLE, OHIO 3 
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‘cline in Germany’s Toy Exports in 1926 


5 Consul F. van den Arend, Berlin in Commerce 
Reports. 
many’s toy exports in 1926 showed a further de- 
rae; 39,902 metric tons, with a value of $25,159,524, 
e| shipped during the year, according to figures re- 
ery published by the German Government. As com- 
ail with the previous year this export represents a de- 
in value of 5 per cent. The quantity was 7 per cent 
miler than in 1925 and almost 30 per cent less than in 
9. The average value per ton has risen steadily from 


54 in 1923 to $630 in 1926. 


|EuROPEAN PuRCHASES DECREASE—AMERICA’S 


PurcHASES INCREASE 


lade fell off most heavily in Europe, always the lar- 
esmarket for German toys. It is believed that abnor- 
naonditions of a temporary nature, such as the British 
‘oa strike, which affected purchasing power adversely 
hr ighout large regions, were doubtless responsible in 
on measure for the sharp decline of 15 per cent in this 
myrtant market. Furthermore, Italian and French com- 
vet on, favored by the depreciated currencies of those 
eS made itself keenly felt in many European mar- 
sce 


Sipments to South America also showed a consider- 
bldecrease (10 per cent), but North America purchased 
cent more German toys than in the preceding year, 
ts to Canada exceeding those of the previous year 
y) per cent, while those to the United States advanced 
pf cent. 

Eports for 1926 by leading countries, and compara- 
veigures for previous years, are shown in the following 


German Toy Exports 
{In metric tons | 


Country 1913 1924 1925 1926 

Great Britain ........ 14,809 16,920 15.930 - 13,375 
WUnited States ........ 19:573.- 15,974 10,665 11,211 
Netherlands .......... 2,088 ZAoe 2,914 2,513 
(conde. 6a aan 1,035 1,087 1,066 1,378 
Soci 1,230 768 1,179 1,179 
epedtina. ............ 1654) 1,149. 1,136 961 
MDEMATK 2.0.0 oe ces os 495 731 839 873 
ne oa 910 1,067 607 819 
mtzeriand .......... 1,172 703 906 730 
Vnitr Se 614 656 610 
Gi i 1,725 523 923 494 
|\South Africa .... ... 361 363 400 443 
ol” Seeger 583 320 358 435 
eee 1,019 360 433 406 
|S i 296, 462 446 398 
M@ethoslovakia .......  ...... 284 362 359 
ECO sss. cc ce coe 525 317 428 331 
fee... 162211 178 230 
(Cuba . 7. eee ee 314 380 AVA 218 
374 103 125 209 
Dutch Indies ........, 169 194 231 208 
i eee 82 175 205 
New PAAR onic: Bos ss. sie s 134 176 185 
Lo 419 230) 302 168 
ns 204 160 161 
i 69 110 146 
Norway 20-0 Case eee 136 11] 129 Wey 
Gs 6 2,892 148 205 128 


Exports oF Dotts to THE UNITED STATES INCREASE 

The toy industry of Thuringia profited largely from 
the increased American demand, as toy exports declared 
through the United States consulate at Leipsig, whose 
district includes Thuringia, doubled in value, rising from 
$1,494,542 in 1925 to $2,954,325 in 1926. About two- 
thirds of these exports consisted of dolls, the chief prod- 
uct of the Thuringia toy industry. In the Nuremberg 
section, where the production of metal toys predominates, 
business was reported unusually dull throughout the year, 
resulting in the reduction of working hours in many of the 
factories. 


German Economic Position Generally 
Favorable 


Cable from Acting Commercial Attaché Douglas Miller, 
Berlin, April 8 

Favorable winter weather and an exceptionally mild 
spring have encouraged the early resumption of German 
agricultural activity and of the projected building pro- 
gram. New constructions are now exceeding those of the 
same period of 1926 by more than 20 per cent. On March 
15 the number of unemployed receiving Government as- 
sistance was 1,438,000, representing a decline of 15 per 
cent ina month. Industrial progress is further expected 
in the fact that short-time work has been largely aban- 
doned. 


INDUSTRIES GENERALLY WELL OCCUPIED 


Previous cables referred to the industrial progress that 
was noticeable in January and February; this was well 
maintained in March. Cotton spinners have booked or- 
ders for several months in advance, and many, in fact, 
throughout the summer. Iron and steel production is still 
approximately one-fourth above last year’s figures, and 
the situation in the chemical and electrical industries is 
good. Coal production, however, is still somewhat on the 
decline. 

The February unfavorable commodity trade balances 
of 339,000,000 marks was largely the result of large pur- 
chases of foreign raw materials. This, however, should 
be interpreted as a favorable sign, since these goods will 
later add to the volume of exports in the form of finished 
products. The mediocre harvest of last season contributed 
also to the increased imports and will doubtless necessitate 
further grain imports before August. 


Money ConpbITIONS REMAIN Easy 


The easy money conditions in Germany have made 
themselves felt in the present low discount rate and in 
the almost total absence of foreign loans; in the latter 
case, of course, the 10 per cent coupon tax also has an 
important bearing. Nevertheless it is believed now that the 
bank rate may be increased to 6 per cent, with another 
movement of foreign loans, particularly American, to 
follow. Foreign loans in March totaled only 40,000,000 
marks, of which 35,000,000 were absorbed by two impor- 
tant Prussian banks. 


(Continued on page 30) 
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New York Imports 
April 13th 


S. S. Stuttgart, from Bremen, Germany. 


Sheldon, G. W., & Co., 4 cases glassware 

Bosselman, A. C., & Co., 1 case hollow glass 

Chatham & Phenix Nat'l. Bank, 4 cases hollow glass 

Goebel, J., & Co., 20 casks earthenware, 20 cases earthenware 
Ludwig Plass, 4 cases crockery 

Sellers, C. W., 2 cases decalcomanias, 13 cases crockery, 1 case 


hollow glass 


Redden, C. A., 1 case crockery 

Guthman, Salomon & Co., 12 cases crockery 
Strachan, R., 5 cases earthenware 

Stern & Stern, 2 cases crockery 

Pomerance, S. H., & Co., 18 cases glassware, etc. 
Semon Bache & Co., 13 cases glassware, etc. 
Heinrich & Winterling, 7 cases crockery 
Foster, W. A., & Co., 62 cases crockery, etc. 
Borgfeldt, G., & Co., 77 cases toys, crockery, etc. 
State Bank, 3 cases earthenware 

Borgfeldt, G., & Co., 24 cases toys, etc. 


April 14th 


S. S. De Grasse, from Havre, France. 


Murphy, A., & Co., 1 case chinaware 

Amer. Shpg. Co., 3 casks earthenware 

Macy, R. H., & Co., 3 casks chinaware, 5 cases majolicas 
Globe Shpg. Co., 5 casks chinaware 

Bernardaud Co., 11 casks chinaware 

Globe Shpg. Co., 1 case china 

Sullivan, W. C., 1 case glassware 

Hudson Fwdg. & Shpg. Co., 8 cases majolicas, etc. 
Marshall, Field & Co., 23 cases majolicas, etc. 
Borgfeldt, G., & Co., 1 cask chinaware 

Van Oppen & Co., 3 cases pottery 

Vandegrift, F. B., & Co., 7 cases toys 

Haviland, T., & Co., 30 casks porcelain 

Frank & Conrad, 1 case porcelain 


S. S. Statsdyk, from Rotterdam, Holland 


Davies, Turner & Co., 3 cases crockery 
Bing, F., & Co., 6 packages majolicas, etc. 
Amer. Shpg. Co., 12 cases earthenware 
National City Bank, 75 cases crockery 
Thurnauer, G. M., 15 packages crockery 
Tausig & Pilcer, 14 cases toys, ete. 

Strauss, Eckhardt & Co., 50 cases toys, etc. 
Amberg, L., & Son, 33 cases toys 

Foster, W. A., & Co., 7 cases toys, etc. 
Basch Importing Co., 58 cases earthenware 
Bing Corp., 13 cases toys and glassware 
Foarman Bros., 4 cases crockery, etc. 
Grace National Bank, 40 cases lampshades, 101 cases crockery, 


etc 


Phoenix Shpg. Co., 201 cases crockery, etc. 
Borgfeldt, G., & Co., 24 cases crockery, etc. 
Woolworth, F. W., & Co., 187 cases toys, crockery, etc. 


S. S. New York, from Hamburg, Germany 


Goodman P., 3 cases crockery 

Straub, P. A., & Co., 29 cases china and earthenware 
Fenton, A. W. Co., 31 cases hollow glass 

Continental Ceramics Corp., 3 cases crockery 

Barth, L., & Co., 45 cases crockery 

Importers Frt. Service, Inc., 20 cases earthenware 

Page, Madden Co., Inc., 12 cases earthenware 

Phoenix Shpg. Co., 7 cases glassware, 1 case crockery 
Bloch, L. D., & Co., 1 case earthenware, 1 case hollow glass 
Koscherak Bros., 17 cases crockery 

3ing Corp., 1 case toys, 2 cases crockery 

Sellers, C. W., 6 cases decalcomanias 

Strauss, N., & Sons, 60 cases hollow glass, china, etc. 
Friedlander Co., 41 cases glassware, etc. 

Bloomingdale Bros., 60 cases earthenware, crockery, etc: 

R. & G. Import Co., 8 cases glassware, 26 cases crockery 
Rice, I. W., & Co., 2 cases earthenware, 1 case hollow ware 
Schenkers, Inc., 106 cases hollow glass, etc., 51 cases crockery 


glassware, etc. 


Manufacturers Trust Co., 10 cases crockery 

Shaland, W., 24 cases toys, glassware, etc. 

Consmiller, L. A., 8 cases decalcomanias 

Noe, W. R., & Sons, 2 cases shades, 2 cases hollow giass 

Stern, S., 1 case hollow glass, 1 package lamps, 1 case toys 
Equit. Trust Co., 15 cases crockery 

Sheldon, G. W., & Co., 20 cases hollow glass, etc. 

Amer. Shpg. Co., 9 cases chinaware, 1 case glassware, 52 cases 


majolica 


Order, 5 cases crockery 


April 15th 


S. S. Ambridge, from Rotterdam, Holland. 


Lazarus & Rosenfeld, 6 cases hollow glass, etc. 

Gimbel Bros., 1 case glassware 

Bing Corp., 13 cases toys 

Herbert & Neuwirth Co., 37 cases glassware and earthenware 
Borgteldt, G., & Co., 94 packages crockery, 42 cases toys 


S. S. Argosy, from Hamburg, Germany 


Borgfeldt, G., & Co., 34 cases glassware, 69 packages earthe 
ware, 9 cases toys 

Chatham & Phenix National Bank, 30 cases crockery, 33 erat 
earthenware 

Commonwealth Bank, 6 cases crockery 

Importers Service, 7 cases chinaware 

Bank of United States, 251 packages crockery, clocks, ete. 


S. S. Nieuw Amsterdam, from Rotterdam, Holland 


Grace National Bank, 19 cases crockery 

Strauss, N., 4 cases crockery 

Fourman Bros., 11 packages crockery, 1 casé glassware 
Basch Imp. Corp., 18 cases earthenware 

Amer. Shpg. Co., 4 cases earthenware 

Woolworth, F. W., & Co., 204 cases toys, crockery, ete. 
Phoenix Shpg. Co., 80 crates crockery, 70 cases glassware 
Borgfeldt, G., & Co., 35 cases crockery, etc. 


S. S. Arabic, from Antwerp, Belgium 


| 
| 
. 
| 
u 
Kuyper, H. C., Inc., 1 barrel earthenware | 
Mitchell, Bissell Co., 20 cases crockery 

Rehberger & Saul, Inc., 1 case crockery | 
Amer. Shpg. Co., 23 cases earthenware 
Granata, G., & Co., 18 cases earthenware , | 
State Fwdg. & Shpg. Co., 4 casks earthenware 
Nadel & Shimmel, 9 cases toys, 1 case crockery 

Downing, R. F., & Co., 176 cases crockery 

Continental Ceramics Corp., 19 cases crockery 

Barth, L., & Co., 42 packages crockery | 
Butler Bros., 34 cases crockery, 2 cases toys | 
N. Y. Mdse. Co., 291 cases toys, crockery, etc. 


S. S. Dacre Castle, from Singapore Straits 
Weeks, Handy & Co., 2 boxes earthenware f 
S. S. Alicante, from Valencia, Spain | 
Bloch, L. D., & Co., 6 barrels crockery 
S. S. Alicante, from Sevilla, Spain 
Globe Shpg. Co., 10 packages crockery, etc. 
Gen! Shpg. & Trad. Co., 3 boxes crockery, ete. 
S. S. Livenza, from Leghorn, Italy 


Downing, R. F., & Co., 23 cases earthenware 
Gommi & Co., 32 cases earthenware, etc. 


S. S. Eastern Moon, from Antwerp, Belgium 
Bloch, L. D., & Co., 31 casks earthenware, 1 case earthenwé| 
Cross Bay Lumber Co., 1 case earthenware 
Borgfeldt, G., & Co., 6 cases earthenware 
Rossignoi, G., 5 cases earthenware 


S. S. Bolivier, from Antwerp, Belgium 
Cox & Fahner, 3 cases majolicas, etc. 
Globe Shpg. Co., 5 cases majolicas, etc. 
Herbert & Neuwirth Co., 26 cases majolicas, etc. 
Amer. Shpg. Co., 16 cases majolicas 
Downing, R. F., & Co., 6 cases majolicas 


S. S. Thuringia, from Hamburg, Germany 


Borgfeldt, G., & Co., 2 cases crockery, 1 case earthenware 
Downing T. D., & Co., 1 case hollow glass 

Tomby, B., & Co., 40 crates crockery 

Irving Miller & Co., 19 cases hollow glass 


S. S. Scythia, from Liverpool, England 
Bassett, G. F., & Co., 16 packages earthenware 
Amer, Exp. Co., 1 cask chinaware 

April 16th 


S. S. Tatsuno Maru, from Kobe, Japan 
Ross, G., Co., 1 case porcelainware .. 3 
Mogi, Momonoi & Co., 5 cases porcelainware, 14 cases earth 

ware f 
Mustel, T. T., Co., 8 cases porcelainware, etc. 


From Nagoya via Yokkaichi 


Bloch, L. D., & Co., 124 cases porcelain 
N. Y. Mdse. Co., 28 cases porcelain 
Woolworth, F. W., & Co., 56 cases porcelain and earthenw? 
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ska, A. L., Son & Co., 96 cases porcelain and earthenware, 
es porcelain 

[to Bros., Inc., 1 cases lacquered ware, 68 cases earthenware, 


Houta & a 191 cases norcelain 

Heh, L. D., & Co., 35 cases porcelain 

bss Se i, & Co., 9 cases porcelain 

Nis, G. Co., 7 cases porcelain 

Nmonoi, M., & Co., 122 cases porcelain 

bier Bros., 124 cases porcelain 

N’a Trading Co., 61 cases earthenware, porcelain, etc. 
0, ee FH. ° cases crockery and earthenware 

\ orth, W., & Co., 16 cases porcelain 

Mrimura a 36 cases porcelain, 39 cases porcelain, 21 cases 
rimware, 6 cases lacquer ware 

Tyo Trad. Co., 275 cases procelain and earthenware 
Gariya & Co., 55 cases earthenware 

Re G. Import Co., 66 cases crockery, 11 cases crockery 


rc various points 


Kk: vanjian, ik pe & Co., 3 cases earthenware 
Ajariya & Co., 5 cases crockery 
Mier, H. C., 1 case earthenware 


Scythia, from Liverpool, England (Additional) 


MIE, L., & Co., 1 case earthenware 

NM dock & Miller, 63 packages earthenware and china 
Dkinson, E. B., Inc., 16 packages earthenware 

Siiuss, N., & Sons, ll packages earthenware 

Ss ers, C. W., 22 cases earthenware and china 

Haiston, H. on 6 packages crockery 

lison, J., Inc., 21 packages china, earthenware, ete. 
Vit & Dose, 3 casks earthenware 

Fideville, A. J., & Co., 9 packages earthenware 

B th, L., & Co., 4 crates earthenware 

L land, P. N,, Inc, 14 casks earthenware 

abby. emis ‘L casks earthenware 

P airn, W. Se Corp., 35 packages earthenware, china, ete. 
BB te, E.., 14 packages earthenware, china, etc. 

Sidar Co., 16 crates earthenware 

Ryland & Marsellus Co., 12 packages earthenware, etc. 
Gilach, F. C., 19 packages earthenware 

Kiper, H. C., Inc., 12 crates earthenware 

Aiman, B., & Co., 1 cask china 

Dkenfeld, B., & Co. 28 packages duplex decalcomanias, ete. 


rash 


| 
yolympic, from Southampton, England 
jyning, R. F., & Co., 1 case glassware, 1 case pottery 
& Ellinger, Inc., 1 case earthenware 
ak. Et. & Co., 1 case lamp shades 
an Straus, 8 casks porcelain, 17 casks porcelain 
‘tt & Dose, 10 casks porcelain 
rin, Pouyat Elite, Ltd., 18 casks porcelain 
Cison, Pirie, Scott & Co., 5 casks porcelain 


Eis 


{:Hellig Olav, from Copenhagen, Denmark 


irton & Co., 47 cases china, etc. 

lis, Collamore & Co., 1 case china 

doz, A., 20 casks china 

We, M. 6 cases pewterware, 3 cases earthenware 


Maine, from Antwerp, Belgium 

Stub, P. A., & Co., 23 cases earthenware, 15 casks earthenware 
Gi, Eigner Corp., 29 cases crockery 

ir. Shpg. Co., 20 cases earthenware 

Jigton Bros., 7 cases earthenware 

St 2 Fwdg. & Shpg. Co., 6 cases glassware, 5 cases earthenware 
it ey A. B., 128 cases glassware 

aad packages crockery 


April 18th 


S Skaneland, from Leghorn, Italy 

¢ca Comm. Ital., 7 casks earthenware 

Plamer, W. H., & Co., 13 packages earthenware 

ier, H. Ox 11 packages earthenware 

ar, A. N., & Bro., 28 packages earthenware, 56 casks earth- 


Bec 


y rAbardi, F., 5 cases, earthenware 

ne Shpg. Co., 3 cases earthenware, etc. 
Nata, G., & Co., 9 cases earthenware, etc. 

led & Co., 18 packages earthenware 
amaker, J., 12 cases earthenware, etc. 

Ir, 9 cases earthehware, etc. 


o1 Valencia, Spain 
| ‘gol, A. B., 3 caseS crockery 

, A. E., Pottery Co., 10 casks crockery 
Ih, L. D., & Co., 182 casks crockery 
(Continued on page 31) 


SELDEN SELECTIONS | 


SPICER 
STUDIO 


Four 
beautiful 
colors and 
many graceful 
shapes in gleaming 
iridescent glassware. 


“You Cant Argue 


Against Conviction” 


If you're absolutely deter- | 
mined not to take advantage | 
of the opportunity to place | 
your lamps and shades _be- 
fore the best buyers of the 
trade, our suggestion that 
you advertise in the LAMP 
BUYERS’ JOURNAL is 
likely to fall on unfertile soil. 


On the other hand if 


you're desirous of getting 
your lamps and shades before the man who 
buys—of increasing your business, there is no 
better medium in which to broadcast your mer- 
chandise than the 


Lamp BUYERS’ JOURNAL 
2yi &. (cilevale Sic. 
Chicago Il. 


CROCKERY AND GLASS JOURNAL 


April 21, 


Rates: 40 cents per line for first insertion; 20 cents per line 
tor following insertions. Seven words per line. 
initial charge $2, payable in advance. 


CUTTING STONES, ETC., FOR SALE 


OR SALE—A quantity of glass cutting stones and spindles, 
also travelers’ trunks and two gas kilns, at a low price. Ad- 
dress T. B. Clark & Co., Honesdale, Pa. 


DOMESTIC DINNERWARE SALESMAN 
WANTED 


ANUFACTURER of a high class and exceptionally salable 

line of Ivory Dinnerware has an opening for a salesman on 
a commission basis to cover Western territory, both North and 
South. Is only interested in a man with a good sales record who 
thoroughly covers the territory mentioned. Replies will be treated 
in strict confidence. Address Box 627 care of CROCKERY AND 
GLASS JOURNAL. 


GLASSWARE SALESMAN WANTED 


ARGE table glassware manufacturer of plain, decorated and 

fancy merchandise has openings in its sales department for 
thoroughly experienced, high caliber men in the itowae terri- 
tories. “New England States : Middle West; and South. Liberal 
drawing account allowed. State past experience and territory in 
which you are best acquainted. Reply to Box No. 628, care of 
CROCKERY AND GLASS JOURNAL. 


2g 


Susquehanna Peach Color Featured 
(Continued from page 17) 

of these same items in amber and green. 
his Susquehanna line Mr. Hamilton is also showing a 


In addition to 


number of excellent pieces from the Weston Glass Co., 
Weston, W. Va., a brand new addition to which are a 
number of jugs that are destined to make a decided hit. 
These are also in peach color. 
very reasonably priced. 


30th of these lines are 


Italian Pottery 
(Continued on page 25) 
phins and sometimes fancy heads. Usual colors: orange, 
yellow, red and some times soft green, 

Ticchiolo., A design much in yogue throughout Tus- 
cany- It consists of thin foliage, with groups of three 
flowers together, usually one blue, one yellow, one red, 
resembling a clover leaf. 

Mazzetto. Literally, 
nated in 


bouquet or nosegay. A style origi- 
faenza: sprays of flowers painted in bright colors 
and with a uniform arrangement. 

Beccaccia. Jugs. These have a long, straight spout, re- 
sembling the beak of a bird. 


cock.” 


3eccaccia means ‘‘wood- 


German Position Favorable 
(Continued from page 27) 
LARGE Banks Hap Prosperous YEAR—REICHSBANK 
STATEMENT 
The tbalance sheets of the leading banks show that 1926 
was a year of unusual prosperity ; increased dividends were 
noted in some cases, and there were large additions to 


open and hidden reserves. The March trend of the stock 


Answers to Krockery Kwizz on Page ar 
1—Because of the durability. 
—Maddack & Miller. 

3—Isidore P. Cohen with James Stewart. Sixty- 
one years in trade. 

4— Pittsburgh. 

5—Baccarat. 

6—Sand (silica), potash or soda, lead or lime. 

7—Rookwood, Cincinnati. 

8—Body, glaze, shape, design, color, decoration 
in gold, workmanship. 

9—The biscuit firing. 

10—Mixing, 
rating. 


shaping, firing, glazing and deco- 


| 
| 


exchange was again optimistic after a slight stagnatio 
February. } 
At the end of March, loans and discounts of the Rei) 
bank totaled 1,963,000,000 marks, as against 1,644,000! 
marks at the end of February. Savings deposits | 
tinued to gain, the total figure at the end of Febru 
being 3,573,000,000 marks and representing an as 
of 192,000,000 marks. 


Buyers in New York | 


Aprit 14, 1927 
John Martin, china, Jordan-Marsh Co., Boston, Mass., 244 M 
son Ave. 7th floor. 
N. J. Kaufman, toys and gift goods, Jos. Levy & Bros. Co, F 
Orleans, La., Pennsylvania, 
Wp IES Bason, house furnishings, Outlet Co., Providence, t] 
1150 Broadway (F. Lilienthal & Co.). 
Aprit 18, 1927 
L. W. May, house furnishings, May & Leopold, Steubenil 
Ohio, Pennsylvania. 
Aprit 19, 1927 
M. Manson, lamp furnishings, Pettis D. G. Co., Indianayli 
Ind., 240 Madison Ave. (Syndicate Trading Co.). 
Miss F. Carty, bed lamps, etc., Palais Royal, Washington, me 
455 Seventh Ave. (Dresge Dept. Stores, Inc.) | 
Aprit.20, 1927 
F. E. Wright, toys, house furnishings, Newman D, G, Co. 
kansas City, Kansas, 455 Seventh Ave. (A. J. Unna). 
G. H. Guest, house furnishings, Jordan-Marsh Co., Bob 
Mass., 244 Madison Ave., 7th floor. 
Ie Prince, toys, house furnishings, S. S: Weiss, Pottsville, /a 
Pennsylvania, 


Pity the Poor Salesman, 


Samples—kits, cases and trunks of ?em! No S iF 
tea order, you'll admit, if you ever “rasseled” any. | 


Let Rawsthorne photographs cut sample carry- 
ing to the minimum and save your salesmen’s en- 
ergy, time and disposition for the actual selling job. 


Photo-Engraving, Illustrating, Photography, Advertising 


ROBERT RAWSTHORNE COMPANY 


HEEREN BUILDING + EIGHTH © PENN « PITTSBURGH, PA. 
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Glass Antedates History 
(Continued from page 13) 

acids act to some extent on glass, especially if the 
eas an excess of alkali. Even wine may corrode the 
tl wherein it is contained. The moisture of the air 
ei dissolves out the alkali, causing the rainbow-like 
i (iridescence) of some window panes. 

Ni so many years ago a German professor stumbled 
mhe discovery of soluble glass, which he made from 
4 with soda and potash combined. This is now ex- 
si ly used for rendering woodwork incombustible and 
rh and plaster secure against atmospheric agents, as a 
é for mineral colors, in a kind of fresco painting to 
exosed to the weather, in the manufacture of artificial 
neand in the composition of fireproof cements for 
vé etc. 
if 30 years ago it was discovered that glass might. 
relered exceedingly hard by dipping it in oil when at 
chin temperature. The particles, however, seem to 
pin a state of high tension, and the whole may sud- 
ie into a thousand pieces. 


= 


Manufacturing in 1925 

(Continued from page 19) 

si leading manufacturing industries, two, textiles and 
nid steel, showed declines, while four—foods, chem- 
ls, achinery and transportation equipment—registered 
reves Over 1923. 

Th percentage changes in the values of the products 
a various groups in 1925 as compared with 1923, 
1 {2 percentage of the total value furnished by each 


foyn 1925 are shown in the following table: 


Faeweits Pact. 
total ear D. 

1925 1925 
ES oe sos occ ie aces ene 16.6 15129 
EP os io secs ec sce cs ee ce 14.6 Dy ns 
(3 se ce ane 10.3 D525 
|. 009.6 Ok SGA OS ae 5.9 I es) 
on Aga OOO 2.6 IB) teyi8) 
GIO 4 2.0 eo. 
Smerinting ..........5.6..... 6.6 Ib Bs 
UENO ol als Gisein cts sed 10.3 WATS 
clay and glass products..... 2.6 TI 4.9 
-f/-ous metals and products...... 4.5 L755 
oe Re 1.8 I 4.5 
Se 8.0 le 6:1 
PMIEICIIGS 55 oieiece Sie se ee os 4 1B) acyl 
S}ttation equipment .:.......... 8.7 I 2, 
BOUMEBAIT SHOPS 2.066000. eee om 2.2 1B) VAS} 
lheous ene eee eee 2.9 i Ha 


Easter Buying 
(Continued from page 22 
i the expression “a little bit off the top’ from the 
€» peak records of a year ago. 
\s|hown in another column, March cotton consump- 
aled 694,192 bales, as against the hitherto peak 
1 |= 635,896 bales a year ago in the same month. 
t0/exports for eight months this season total 8,829,056 
S|S against 6,506,262 bales a year ago. 
0}ferrous metals have been quiet, with copper weak, 
Sd sales reported for domestic use and export at 
€els. Mine curtailment still continues. 


Production of soft coal for the first full week of April 
9 were estimated at 7,900,000 tons, as against 13,000,000 
tons or over in March and 9,420,000 tons in April, 1926. 

This week’s employment total at Detroit is 224,654, a 
decrease of 436 from last week and of 41,402 from this 
week last year. 


New York Imports 
(Continued from page 29) 


S. S. Rochambeau, from Havre, France 
Macy, R. H., & Co., 7 casks chinaware 
Haviland & Abbott Co., 51 casks chinaware 
Kupper, H. C., 62 casks chinaware 
Gunthel & Cruveilher, 6 casks chinaware 
Vandegriit, F. B., & Co., 4 cases earthenware, etc. 
Woodruff, A. C. Co., 2 cases chinaware, etc. 
International Fwdg. Co., 8 cases chinaware 


April 19th 


S. S. Rochambeau, from Havre, France (Additional) 
Marshall Field & Co., 10 cases majolica, etc. 
Haviland, T., & Co., 72 casks porcelain 
Hampton, J: W., Jr., & Co., 1 cask porcelain 
Globe Shpg. Co., 4 packages porcelain 


S. S. Aquitania, from Southampton, England 
Downing, R. F., & Co., 6 cases chinaware, etc. 


S. S. Geo. Washington, from Bremen, Germany 


Field, B. H., Co., 16 cases crockery 
Heinrich & Winterling, Inc., 3 cases crockery 
Mulle, W. G., 3 cases crockery 
Continental! Ceramics Corp., 5 cases crockery 
Happel & McAvoy, 2 cases chinaware 
Consmiller, L. A., 10 cases decalcomanias 
Belgian Trading Co., 22 cases hollow glass 
Meadows, Wye & Co., 1 case hollow glass 
Corbett, M. J., & Co., 2 cases hollow glass 
Globe Shpg. Co., 65 cases hollow glass, etc. 
State Bank, 18 cases earthenware 

Order, 9 cases hollow glass 


S. S. Conte Biancamano, from Genoa, Italy 
Rocco Secco Sons, 1 case earthenware 


Gain Shown in Industrial Output 
(Continued from page 20) 


and Northwestern States have been considerably smaller 
than a year ago, while those in the Central West have been 
much larger. 

Retail trade showed less than the usual seasonal de- 
cline between January and February. Sales of depart- 
ment stores and chain stores were larger than in Feb- 
ruary of last year, while those of mail order houses were 
smaller, Wholesale firm reported a smaller volume of 
business in February than a year ago, and this decline 
occurred in neardly all leading lines. Inventories of de- 
partment. stores increased in February in anticipation of 
the usual expansion in spring trade, but the growth was 
less than is customary at this season and at the end of 
the month stocks were slightly smaller than a year ago. 
Stocks of merchandise carried by wholesale firms also 
increased in February, but they were generally smaller 
than in the corresponding months of last year. 

Railroad shipments of commodities have increased 
steadily since January by more than the usual seasonal 
amount and have exceeded those for the same period last 
year, owing to larger shipments of coal, of miscellaneous 
commodities and of merchandise in less than carload lots. 
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IMPORTERS letra CHINA CORP., 39 W. 28rd FRANCIS H. RUHE, 14 West 28 
. . eG 
ee BASSETT & CO., 141 Fifth German eae and fancy china. Importers of China, Glassware an 
“The Dinnerware House of America.” Es ell Specialties. Telephone Gramercy 222 
LEVY BROS. CHINA CO., 467-9 PAUL A. STRAUB & CO., 105-10 
L BERNARDAUD & CO., 61 West Keap St., Brooklyn. Fifth Ave. 
28rd St. f Importers and decorators. Large stocks Tirschenreuth Dinnerware, Old Abbe 
French China Dinnerware, Short dinnerware, 23-piece tea sets, service Ivory Body Dinnerware, Rona an 
Lines. White China for Decorators. plates. Immediate delivery. Verra Crystal Tableware. Specialtie 
FERDINAND BING & CO.’S, Sue- MADDOCK & MILLER, Inc., 89-41 _ 17 Siassware, etc. 
cessors, 67-69 Irving Place, near West 23d St. ROBERT SLIMMON & CO., 96 to 10 
18th St. English Wares of Merit: John Mad- Church St. , 
Art Pottery, Bronzes, Marbles and dock & Sons, Royal Worcester, Aller- A. J. Wilkinson’s, Ltd., Bourne { 
Lamps. ton’s Crown Ducal Ware, Carlton oa e at & ay nd Wa 
L. D. BLOCH & CO., 87-41 East 18th Ware, Price Bros. Teapots. Soe Pac er ale an at 
Importers of Chinx and Glass, Mfrs. 16th St 119 Fifth Ave., at 19th St. 
of Lamps, Shades aud Novelties. Importers of Japanese Goods. Tele- ib tack i a 
Ape phone—Stuyvesant 8595-8596-8597. dinueraate Joga 
rae BOOTE, 35-87 West MORIMURA BROS., 58-57 West 28d “Royal Schwarzburg” and ‘ ‘Superieur 
Cauldon “Chaial “Wood = t-2 Sons’ St. Limoges dinnerware, Gift Shop Spr 
Earthenware, Gibson & Sons’ Teapots. Japanese Goods. cialties. 
tar ; s = nse TRADING CO., Inc., 101 Fift 
NTINENTAL CERAMICS CORP., . ve. 
aaa: -151 Fifth Ave. The Fifth Avenue Japanese China, Lamps and Bric 
Importers of Thomas, Krister and Bo- Building Brac. 
hemia decorated and white dinnerware. B. TOMBY & CO., 20 West 28d St. | 
Open stock patterns carried. Telephone Representing: Hutschenreuther Sel. 
Ashland 7816. Schlegelmilch, Schoenwald, Villeroy 
COPELAND & THOMPSCGN, Inc., Boch, etc. 
206 Fifth Ave. JUSTIN THARAUD, Ince., 24 ye 
Copeland’s China, Earthenware and 23d St. 
White China fancies. Phone, Ashland Sole Agent for L’Union Ceramiqu 
2075. Limoges eee ey él 
Myott, Son & Co., Hanley Staffs, Eni 
JOHN DAVISON, Inc., 14 Barclay St. land. Royal Bayreuth China, Bavari| 
English China, Earthenware and Telephone Gramercy 5150. | 
Glass. E. TORLOTTING, INC., 35-37 Wei 
EDWARD B. DICKINSON, INC., 23rd. St. 
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49 West 23rd St. 
English “Ceylon Ivory” Dinnerware, 
“Hook-Lid,’ Cube and Rock Teapots. 


A. J. FONDEVILLE & CO., 24 West 
28rd St. 
Successors to Fondeville & Van Ider- 
stine. Importers of China, Glass and 
Earthenware. 


OTTO GOETZ, 1NC., 122 Fifth Ave. 
Importer of Crockery, China and 
Glassware for immediate delivery. 


GRAHAM & ZENGER INC., 
Fifth Ave. 
Importers of Black Knight 
Telephone, Chelsea 7477. 


HARUTA & CO., 141 Fifth Ave. 
Importers of Japanese goods. Phone 
Caledonia 4475. 


HAVILAND & ABBOT CO., 
Broadway, corner 21st St. 


HAVILAND CHINA CO., Inc., 1107 
Broadway. 
The Famous 
known since 1840. 


HEINRICH & WINTERLING, INC., 
49-51 West 28rd St. 
Dinnerware from Heinrich & Co.. Selb. 
Also Fancy China from Winterling. 


HERMAN C. KUPPER, Inc., 89-41 


West 23d St. 
Ahrenfeldt French China. 


104 
China. 


920 


“Haviland China” 


Uptown Headquarters 


for the 
Pottery Glass China 
Metal Goods and House- 


wares Trades 


FRED. C. REIMER CO., Inc., 49-51 
W. 28rd St. 
“Furslenberg” — Dinnerware, “Schier- 
holz”—Art ‘Goods, “Royal Dux”—Art 
Goods, “Theresienthal”—Fine Crystal, 
Venetian Glassware, French and Italian 
Pottery, White China. Phone Gram- 
ercy 5181. 


ROSENTHAL CHINA CORP., 
151 Fifth Ave. 
Importers of Rosenthal china dinner- 
ware, placeplates, lamps, art figures. 
Hotel china. Telephone Ashland 7816. 


149- 


Representing Cristalleries De St. Loui 
Plateelbakkerij “Zuid—Holland”, Geb 
Lorenz (Czecho-Slovakia). Gramer¢ 
5299. r 
UNITED ARTS AND CRAFTS IN 
L7 W. 47th Street. 
Modern ceramics in 
colors and glazes. 
VOGT & DOSE, 14 W. 28rd St. | 
Open stock dinnerware pattern 
White China for decorating. 
J. H. VENON, Inc., 104 Fifth Ave. © 
Martin China, Limoges; Gustafsbe' 
China and Earthenware, 
Kosta Crystal, Sweden; 
China and Earthenware, Sweden. 
KENNARD L. WEDGWOOD, 2 


unusual forr 


phone Madison Square 7429. 
DOMESTIC GLASSWARE 


“l 

BONITA ART GLASS COMPAN’ 
Factory at Huntington, W. Va._ | 
Exclusive Imported & Domestic Dé 
orated Glass and China. Herbert 
& Import Corporation, 366 Fifth Av 
nue, representative. 

BRYCE BROTHERS COMPANY | 
Blown lead glassware in Crystal a 
Colors—Cut, Etched and Engravt 
J. Duncan Dithridge, Representatit 
240 Fifth Ave. | 


A MMMM F 
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MBRIDGE (0O.) GLASS CO., New 
k Salesroom, 184 Fifth Avenue. 
anufacturers ‘“Nearcut” tableware, 
in blown tumblers and stemware. 
YNOMY GLASS CO., Morgan- 
vwn, W. Va. D. King Irwin, Repre- 
antative, Fifth Ave. Building 

ne blown tumblers and stemware. 


3TORIA GLASS CO., 141-147 
ifth Ave. 
-essed and blown glassware. Chas. 


Weddle, Representative. 
LINDER & SONS, Inc., 220 Fifth 
ve. 


ae glassware, glass specialties. 


E HOCKING GLASS SALES 
ORP., 129-131 Fifth Ave. 

sorge FE. Nicholson, Representing 
ocking Glass Co., Lancaster Glass 
), Standard Glass Mfg. Co., Lan- 
ister, Ohio. Ashland 7207-7208. 
UQUEHANA CUT GLASS CO., 
|W. Hamilton, Representative, 139 
ifth Ave. 


1 ROSBERN GLASSWARE 
ORP., 12-14 West 21st St. 
anufacturers of light cut and gold 
crustations. Phone Chelsea 0746. 
STON GLASS CO., INC. 

own Tableware. T. W. Hamilton, 
‘presentative, 139 Fifth Ave. 

>) STATES GLASS CoO., Albe- 
urle Bldg., 24th St. and Broadway. 
‘essed and blown glassware. 
STMORELAND GLASS CO.,, 
race C. Gray Co., Representa- 
ves, Fifth Avenue Building. 

lessed glassware, decorated glassware, 
tvelties. 


MPS, SHADES AND LIGHT- 
| ING FIXTURES 

Fi} BRADLEY & HUBBARD MFG. 
)., Fifth Ave. Bldg., Fifth Ave 
(d 23rd. St. 
eae Lighting 
imps. 
VITOR BRISBOIS, INC., 200 Fifth 


e. 
om 210. Lamps and Cut Glass. 
CMAN HAWTHORN, 225 Fifth 
4'@, 
ae Iron Lamps. “The Better 
id.” “Ann Murphy Shades.” 
ENIX G'™.ASS CO., 230 Fifth 
e. 
Timinating glassware, electric port- 
2s, oil lamps, etc. Telephones, 
land 9024-9025. 
| H. E. RAINAUD CO., 225 Fifth 
18. 
le, Boudoir, Desk, Piano, and Floor 
Unps in exclusive designs and finishes. 
La Croix & Monroe, representatives. 
) MAIBRUNN CO., Inc., 44-46 
ae 25th St. 

np Shades and Lamps. 
Mdison Square 8860-8861. 


_ DOMESTIC POTTERY 
{ DALRYMPLE, 16 West 23rd 


Fixtures and 


Telephone 


resenting E. H. Sebring China Co., 
ring, O., manufacturers of dinner- 
Tele- 


mM 


'e and premium specialties. 
me, Gramercy 4413. 
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A. E. HULL POTTERY C0O., 200 
Fifth Ave. 
Manufacturers and Importers, Earth- 
enware, China and Glassware. 


ROSEVILLE POTTERY CO., 18 
West 28rd St. 
F. D. Van Arsdale, New York Man- 
ager. Art Pottery, Jardinieres, Baby 
Plates and Sets, Bird Baths, Carden 
Pottery. 


THE SEBRING POTTERY CO., Se- 
bring, Ohio. 
New York Office and Sample Room, 
206 Lexington Ave. Chicago Office 
and Sample Room, American Furni- 
ture Mart Building, Spaces 930 and 
931, 666 Lake Shore Drive. 


THE CRESCENT CHINA CO., Se- 
bring, Ohio. 
M. I. George, Representative, 206 Lex- 
ington Ave. High-Grade Dinner Ware. 


JOHN L. PASMANTIER & SONS, 5 
West 20th St. 
Quality Dinnerware and Pottery Spe- 
caine: Telephones, Chelsea 8265 and 
0540. 


COX & COMPANY 
120 Fifth Avenue 


Entire Sth Floor 
N. W. corner of 17th Street 


Telephone Watkins 8467 


Glassware 
Imperial Glass Company 
Huntington Tumbler Co. 


The Silver City Glass Co. 
Lewis County Cut Glass Co. 


Dinnerware 


The C. C. Thompson Pottery 
Co. 


Underglaze Hotelware 
Cook China Co. 


Pottery 
Oxford Pottery Co. 


DECORATORS 


FLOGEL DECORATING WORKS, 
129-131 Fifth Ave. 
Dealers and Decorators of Fine Glass 
and China. R. H. Flogel, Proprietor. 
Phone, Ashland 2355. 


LOTUS GLASS CO., INC., 200 Fifth 
Ave., Room 208. 
China and glass decorators. Gold en- 
crusted, lustre, plate etchings and light 
cuttings on colored and crystal glass- 
ware. 


MANUFACTURERS’ AGENTS 


HORACE C. GRAY CO., Fifth Ave- 
nue Building. 
Representing Fenton Art Glass Co., 
Glassware, cut, colored and _ plain. 
Sterling Glass Co., Fine Heavy 
Cut Glass. Westmoreland Glass Co., 
High Grade Table Glassware and 
Specialties. Indiana Glass Co., Pressed 
Table Glassware and Lamps. Ameri- 
can Bisque Co., glazed flower pots, bulb 
bowls, etc. Co-Operative Flint Glass 
Co., Table and Soda Fountain Glass- 
ware, Aquaria, etc. Telephone, Gram- 
ercy 6311, 


D. KING IRWIN, Fifth Avenue Build- 
ing. 
Iroquois China Co., Hotel China. Na- 
tional China Co., Quality dinnerware. 
Paden City Glass Mfg. Co., Table, sod~ 
fountain glassware. Economy Glass 
ae Suite 319, telephone, Gramercy 


THOMAS G. JONES, Fifth Avenue 
Building. 
Representing McKee Glass Co., D. C. 
Jenkins Glass Co., McDonald Glass 
Works, Inc. Telephones, Gramercy 
291-292, 


GEO. C. KINDT & CO., Inc., 19-21 W. 
24th St. 
Manufacturers and Factory Agents. 
Brass wares, mahogany goods, serving 
trays, mahogany candlesticks, floor 
lamps, electroliers, silk shades, silver- 
plated wares, decorated basket wares, 
toys, dolls. Telephone, Farragut 8850. 


McKENNA BROTHERS SALES 
CORPORATION, 1271 Broadway, 
corner 32nd Street. 


McKenna Brothers, cut, colored and 
decorated lines; Utility Glass Works, 
Stemware; D. B. Lehman, light cut- 
tings. Telephone, Pennsylvania 2165. 


MS J. MOSCOVITZ, 10 W. 23rd 
t. 


Representing Knowles, Taylor & 
Knowles Co., dinnerware, and Hirsch- 
Malgood Co., decorated glassware. 
Phone Gramercy 1869. 


WILLIAM G. MUELLER, 35-37 West 
23rd St. 


Thun-Kloesterle Dinnerware, Mannl 
Cups and Saucers for the Tea and 
Premium trade. 


PHILLIPS, THISTLE & SMITH, 
INC., Onyx Building, 1107 Broad- 
way, at 24th St. 

Seneca Glass Co., lead blown table 
and lighting glassware. Pope-Gosser 


China Co., dinnerware. Telephone 
Watkins 8634. 


VAIL AND YOUNG, 200 Fifth Ave. 


Representing 

The Coshocton Glass Corp. 
The Belmont Tumbler Co. 
Sneath Glass Company 
Jackson Vitrified China Co. 
W. I. Tycer Pottery Company. 


HENRY WITTE, 48 West 28rd St. 


Representing Maryland Glass Co., 
Cumberland, Md., and Guerin-Poyat- 
Elite, Ltd., Dinnerware Lines. 
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mi he Next Time 
ti you want 


A Job 
A Line 
A Salesman 
A Buyer 
or anything else connected with 


the China, Glass, Housefurnish- 
ing and Lamp Trades 


Advertise for it in the Classified 
Section of 


_ Crockery and Glass Journal 


and 


Get It 


, 40 cents per line for first insertion; 
i Kr son ents per line bee following in- 
, a ‘ates: ertions. Seven words per line 
| “g Repeinturs initial charge $2, payee 
ble im advance} 
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here’s Profit 
for You 
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Haviland ie Haviland China advertising in national magazines is 
C/ 4 helping ycu by telling millions of housewives throughout the ca 
JINA try that the genuine Haviland is “The mark of fine taste in fine chi 
This advertising, together with the name and reputation of the g 
ine Haviland, should bring you profitable business—#f you are suoplies 
with the necessary variety of patterns. Are you? 7 
We carry in New York, ready for immediate delivery, a great vari 
of patterns — every type of decoration—the whole price range—in 
opea stock and in assorted packages. This means that we can immedi 
iately supply any items you need to replenish your stock. Write or cal 
It will cost you sales if you have to say ‘‘We haven’t these patterns 


in stock.”’ 
“cc | | e | Genuine 
DECORATED BY Every piece of genuine 


° yiland China—the il 
pian, Havilan = vl a 
product of the original > 
> fo, Haviland, established Uy 


Limoges by David Haviland in France 
1837—bears the trade ; ; 
on decorated china marks shown here. on white china 


HAVILANDSGHINA :CO..cING: 


1107 Broadway, at 24th Street, New York 
Telephones: Watkins 2967-2968 “NORMANDY” 
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SISUVUUYT Ihe 
EPRESENTATIVE PAPER OF THE INDUSTRY 
PUBLISHED WEEKLY SINCE 1874 S 


IN THIS ISSUE 


Advertising the Small Store—An interest- 
ing as well as beneficial article by 
Arthur Freeman, Gimbel Brothers, 
Philadelphia 


What’s New in New York Showrooms- 
A section devoted to new items in the 
trade that are attracting the atten- 
tion of buyers 


What the Potteries Are Doing and up-to- 
the-minute Glass News by M. K. 
Zimerman, our regular Pittsburgh 
and East Liverpool corre- 
spondent 


Timely news of Chicago by J. H. Smythe 


A. complete list of New York Imports for 
the week 


Will It 
Interest You 


« 


To know the names of the best manutacturers and whole- 
Salers in the lines vou are interested? . ’ 


To know where you can get the goods you want? 

To know what the latest news of the trade is? 

To know how to increase the efficiency of your department? 
To have a permanent New York mailing address? 

To receive information about any particular line? 

To receive a reminder ot coming events and activities? 

To be advised about important changes in the trade? 


To be listed in advance of your coming to the New York 


market? ee 


CROCKERY AND GLASS JOURNAL 


i 


will do all these things for you 


| 

| 

| Clip the coupon below and receive | 
| 

the paper regularly each week. 
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Now It’s 
“DERWOOD” 
IVORY 


Our entire New No. 4 Plant at East Palestine 

has been turned into production of this warm, 

creamy, lustrous body, with colorful decorations 
styled in present day vogue. 


Coming! Watch for the New 


“ARGOSY” SHAPE 


Now being modeled—the triumph of 25 years 
leadership in the American pottery industry 


THE 
PAS LOR SHAPE” 


A Creamy White Body 


EEE VV oS: GEORGE P@RTERY CO. 
General Offices, East Palestine, Ohio 


Plant No. 1: East Palestine, O. Plant No. 3: Kittanning, Pa. 
Plant No. 2: Canonsburg, Pa. Plant No. 4: East Palestine, O. 
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New Designs in Shapes and Patterns Now on View 


PUAN MUANANUAVANANDASIOSSDGNASAUASUDEOSTSUUD CUCU LUCA EEUU EPA 


JOHN DAVISON 


INCORPORATED 


14 Barclay Street New Yor 


QAVOAVEALE 


Sole Agents for 


THE COALPORT CHINA CO., Ltd. 
Highest Grade of English China 


SLUSHAOHNOZ TOONS 


4 F. WINKLE & CO., Ltd. W. MOORCROFT, Ltd. 

R Earthenware Art Pottery 

ADDERLEY’S, Ltd. STEVENS & WILLIAMS, Ltd. 
China and Earthenware Rock Crystal and Cased Glass 


TOTOMOBO 


All Makers in the Front Rank of English Productions 


\ 


Handsome Line of 


[aay visi 


with Silk and Parchment Shades 


SAT MOMOMLS 


Rose and Silver 
The Ideal Gift for the Bride 


Let us ship you a few pieces in this 
delightful openwork sterling silver 02 
rose glass for June weddings. 


Thirty Different Novelty Items 


Six Distinctive Designs 


NS | ; 
< ALSO 
i’@ A Tall Stemware Line to 
we Match | 
Edmondson Wart 

INCORPORATED 


43-45 West 13th Street 
New York 


| 927 
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QUTBABLING 


BABEL — 


“he CROCKERY and GLASS JOURNAL 


5 East 17th Street 


Tan) HE living languages today number 
fg eight hundred and sixty, not to take 
gil] into consideration some five thou- 
sand dialects. This modern confu- 

sion of tongues outbabels Babel. 


Cardinal Mezzofanti, the greatest linguist 
the world has ever known, was acquainted 
with but one hundred and fourteen 
languages and dialects. 


How fortunate are we today when a 
simply-worded advertisement written in 
English and published in the CROCKERY:-AND 
GLASS JOURNAL makes its appeal to buyers 
all over the country. 


A postcard request will 
bring our rates. 


The oldest publication in the field. 


New York 
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ey nnouncing 


° The smart nw OCTAGON bridge ny 


For women who know 
how to entertain 


OSTESSES quickly recognize the charm and smartness that | 
will be added to their Bridge parties and luncheons by this 
new and distinguished-looking Bridge-luncheon set. 


It is fashioned in the latest and much-wanted Octagonal design . . of 
finer hand-finished, fire-polished pot glass. Ready for shipment 
now—in both rose-pink and the new apple-green glass. 


Ask for No. 337 Bridge set—4 eight-inch salad plates; 4 cups; 4 
saucers; | cake plate (handled) ; 1 sugar and cream set; and 4 iced 
Sold with or without iced teas—15 pieces or 19 { 


teas (blown). 
pieces. 


A bridge-luncheon table, neatly set with No. 337 and PROMI- 
NENTLY DISPLAYED IN YOUR WINDOW will increase sales— 


especially in hot weather. 


Your customers recog: 
nizesithe US: GCG. Co: 


shield as the guarantee of 


finer quality 


hold glassware. 


UNITED STATES GLASS COMPANY 


World’s Largest Makers of Household Glassware. 


Ask our salesman about 
the” new “Nos 337=27 
piece complete service 
set—rose-pink and apple- 
green. 


in house- 


PITTSBURGH, PA. 
Sales Offices in All Principal Cities. 


TABLISHED IN 1874 
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BUSINESS STAFF 
_ CALVIN DEMAREST 


NORTON B. JACKSON 


REDERICK S. OLIVER 


| CLEMENT B. DAVIS 


and 


President 


Editor 


Advertising 


Assistant Editor 
B. M. WISNER 


Art Director United States . 


Canada . 


Other countries in postal union . 


Single copies 


The Representative Paper of the Industry 
Devoted to 


CROCKERY, GLASS, HOUSE FURNISHINGS 
LAMPS, GIFT SHOP GOODS, 
DOLLS AND TOYS 


Published Every Thursday 


DEMAREST PUBLICATIONS, Inc. 
45 EAST 17th STREET 


SUBSCRIPTION RATES 


PHONE STUYVESANT 6052 


Glass Journal 


BRANCH OFFICES 


Chicago 
J. H. SMYTHE 
222 W. Adams St. 


East Liverpool 


and 
NEW YORK Pittsburgh 
M. K. ZIMERMAN 
$3.00 East Liverpool, O. 
4.00 
5.50 
.10 


April 28, 1927 


ANS) eles Qe BIGROe. cicla sete 


Qen Whether the open door to Cuba rep- 
or) resented by the parcel post shall be 
s closed because of a sixty-year old 


law barring importation of cigars 


ci¢rettes into this country in packages of less than 


di 


ha} 


e | 
nt 


el 
ne| 


a 


rey er 


to be closed to American business is a question 
een asked of Congress by the Chamber of Com- 
the United States. 

> first ten months of the last calendar year,” says 
nt of the National Chamber to its members, “we 


a a total of more than 211,000 postal parcels 
} - 
| over eight ounces. 


| 
Sih 


The average weight of these 


slightly under seven pounds. The number of 


eceived from Cuba is slightly under 16,000. To 
‘other countries—England and Mexico 


have our 


, been as numerous. 


tatistics speak for themselves. The actual vol- 


oods shipped by parcel post is large and impor- 


is of added importance, however, that sample 
I small trial orders shipped by parcel post serve 


dts to bring orders for subsequent bulk orders.” 
h¢-estrictive law of 1866 is not repealed, the tem- 


reel post convention with Cuba, which will ex- 


a) 30, will not be renewed and this door will be 


t 


trade from the United States. 


The Great The annual exodus of Americans 
American abroad is rapidly being dwarfed by 
Migration the domestic tourist tide which be- 


gins to stir in the spring, according 
to a report compiled by the Civic Development Depart- 
ment of the Chamber of Commerce of the United States 
on automobile tourist camps. 

In 1922 the Department estimated that there were in 
the United States more than 1,000 automobile tourist 
camps, representing an initial investment of almost $2,- 
000,000, costing over $600,000 to maintain, and involv- 
ing an annual tourist movement of in excess of 2,000,000 
who spent over $13,000,000 each season in tourist camp 
communities. 

“In the light of 1926 conditions,” the Department says 
in its latest report, “these figures must be revised some- 
what as follows: There are in America today probably 
considerably over 2,000 automobile tourists camps, repre- 
senting an initial investment of about $10,000,000 costing 
over $4,000,000 to maintain, and involving a tourist move- 
ment of 14,000,000 persons who spent over $20,000,000. 


in tourist camp communities.” 


And yet we can’t help sighing some for the good old 
days when men were men and women weren't. 
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Federal Reserve Report on Trade and Indus 


NDUSTRIAL output increased further in February, 

and was slightly larger than a year ago, and distribu- 

tion of commodities by the railroads was larger than 
for the corresponding period of any previous year, says 
the Federal Reserve Bulletin. The general level of whole- 
sale prices continued to decline, and was in February at 
the lowest level since the summer of 1924. 


PRODUCTION 

Production of manufactures increased in February for 
the second consecutive month, and the output of minerals, 
after declining in January, advanced once more in Feb- 
ruary to the record level reached last December. Fac- 
tory production and employment, however, continued 
smaller than during the corresponding month of last year. 
Production of iron and steel has increased steadily since 
December, and reports indicate that operations of steel 
mills in March were at almost the same high rate as in 
March, 1926. Automobile production increased from 
234,000 cars in January to 298,000 cars in February, and 
weekly figures of employment in Detroit factories indicate 
some further additions to production in March, but out- 
put has continued much smaller than a year ago. Daily 
average consumption of cotton by mills in February was 
larger than in any previous month on record, but activity 
of woolen and silk mills decreased, as compared with Jan- 
uary. Production of bituminous coal has been maintained 
in large volume, while that of anthracite has been con- 
siderably reduced. The output of building materials was 
smaller during the first two months of this year than in 
the corresponding period of 1926, 

TRADE 

Retail trade showed less than the usual seasonal decline 
between January and February. Sales of department 
stores and chain stores were larger than in February of 
last year, while those of mail order houses were smaller. 
Wholesale firms reported a smaller volume of business 
in February than a year ago, and this decline occurred in 
nearly all leading lines. Inventories of department stores 
increased in February in anticipation of the usual expan- 
sion in spring trade, but the growth was less than is cus- 
tomary at this season, and at the end of the month stocks 
were slightly smaller than a year ago. Stocks of mer- 
chandise carried by wholesale firms also increased in Feb- 
ruary, but they were generally smaller than in the cor- 
responding month of last year. Railroad shipments of 
commodities have increased steadily since January by 
more than the usual seasonal amount, and have exceeded 
those for the same period last year, owing to larger ship- 
ments of coal, of miscellaneous commodities and of mer- 
chandise in less-than-carload lots. 

BANK CREDIT 

Demand for commercial credit at member banks in 
leading cities increased seasonally between the middle of 
February and the middle of March. There was also 
growth in the volume of funds used in the security mar- 
ket, as indicated by increases in loans to brokers and deal- 


Eight 


ers in securities. Consequently, total loans of the 
ing banks at the end of the period were close to fi 
of last autumn. Financial operations of the United 
Treasury around the middle of March, with di 
ments temporarily in excess of receipts, resulte 
temporary abundance of funds, which was refle 
member banks in leading cities in a growth of d 
in reduced indebtedness at the reserve banks, and 
creased holdings of securities. 


At the reserve banks, following changes in hoid 
bills and securities accompanying the financial ope 
of the Treasury, the total volume of credit outstanc 
March 23 was somewhat larger than four weeks 


Conditions in the money market in March were : 
firmer than in February. Rates on prime com 
paper advanced from 4 per cent to 4 @ 4% per ce 
call money was also higher, while rates on accey 
declined somewhat. 


Status of Federal Trade Commission O 


In 1919 the Federal Trade Commission was rec 
by the House Committee on Appropriations to ; 
what it might undertake to do to reduce the high 
living. The commission recommended that it we 
desirable to obtain and publish from time to time in 
tion regarding the production, ownership, manui 
storage and distribution of foodstuffs or other nece 
and the products or by-products arising from or 
nection with the preparation and manufacture ther 
gether with figures of cost and wholesale and retail) 
particularly with respect to various basic industr 
cluding coal and steel. An appropriation of $1500 
made available for the purposes mentioned, and tl 
mission decided to begin its work as soon as }} 
with the coal and steel industries, including in thi 
closely related activities, such as the iron ore, ct 
pig iron industries. Among others, the commissioré 
separate notices upon corporations engaged in t 
manufacturing, buying and selling coal, coke, 0} 
and steel products, ete., directing them to furnish i 
reports in a prescribed form, showing output ol 
kind, itemized cost of production, sale prices, |? 
prices, capacity, buying orders, depreciation, genal 
ministration and selling expenses, income, cu 
sheet, etc. These notices or orders were accompéle 
elaborate questionnaires intended to disclose de 
every department of the business. 


Twenty-two companies of the states of Ohio, 
vania, West Virginia, New York and other states 
in the coal, steel and related industries, did not 
with the notices, but brought a bill in equity in e 
preme Court of the District of Columbia to en/a 
Federal Trade Commission from enforcing or atiMl 
to enforce orders issued by it against them. T)¢ 
mission and its members answered that the repo?! 
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ed for the purposes and under the authority granted 
yy law, including the purpose of gathering and com- 
4 the information for publication, and the consequent 
ution of the interstate commerce of the complainants 
ing from the publication of the true trade facts as to 
jsiness of the companies and of others engaged in 
werce in the commodities mentioned, and also for the 
yse of making reports to Congress and of recom- 
ig additional legislation to that body. The com- 
s}1 admitted that no complaint against the companies 
ined had been filed or was pending before it under 
i{ 5 of the Trade Commission Act, under which the 
yes sought to be enjoined were instituted and sought 
yearried on, but that the information to be acquired 
yh the answers to the questionnaires was necessary, 
‘\id direct relation to the regulation and control of 
jjerstate and foreign commerce of the complainants 
iers. The District of Columbia Supreme Court held 
swer insufficient, and granted the injunction asked 
the companies, and the Court of Appeals of the 
it afirmed the ruling. 
4 Federal Supreme Court reversed the judgments 
yy holding that the trial court should have refused 
irtain the bill for an injunction, because under the 
tere was nothing the commission could have done to 
ar the enforcement of the orders, except to request 
cee General to institute proceedings for a man- 


i 


Cow 


mu or supply him with the necessary facts for an 
orto enforce the forfeitures incurred by the com- 
ie in failing to obey the commission’s orders. The 
rtaid that it was intended by Congress in providing 
‘thod of enforcing the orders of the Trade Com- 
. “to impose upon the Attorney General the duty 
mining the scope and propriety of the orders, and 
ag out of the mass of inquiries issued what in his 


Wjagaimst those whom the orders affected and who 
is¢ to obey them. Chief Justice Taft, in the opinion, 


a ; ; ‘ : 
ut “the wide scope and variety of questions, an- 


requiring the chief law officer of the Government 
‘ise a sound discretion in designating the inquiries 
siirce which he shall feel justified in invoking the 
on)f the court.”’ 
| continued, the exercise of this discretion will 


In a case like that under considera- 


atlrelieve the court and save it much unnecessary 
Tiid discussion, and added: “Until the Attorney 
€r| acts, the defendants cannot suffer, and when he 
. they can promptly answer and have full opportu- 
ontest the legality of any prejudicial proceedings 
nmsthem.” This judgment, though not disposing of 
Mets of the case, shows clearly the limitations upon 
nited orders of the commission in such cases as that 
relhe court. 


ore a commander-in-chief of either an army or a 
utve mob: your thoughts—Forbes Magazine 
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State of General Trade Fair 


Weather conditions have bulked large in the week’s 
happenings, the western two-thirds of the country having 
far too much rain, while the eastern third has been fa- 
vored by spring, even summerlike weather, reports Brad- 
strect’'s. From the former have proceeded calamitous 
floods in nine central and southern Mississippi valley 
states, inundating dozens of towns and 5,000,000 acres of 
land, with adjoining areas reporting farm work at a stand- 
still, roads bad, grain and cattle marketing restricted and 
trade retarded, while the area east of the Alleghanies re- 
ports a large, if not, indeed, record seasonal trade. Prices 
of leading farm products, but especially cotton, wheat and 
corn, have been quick to reflect actual or prospective de- 
lays in seeding, and possibly reduced areas and yields of 
these crops, cotton being at the highest point since last 
October, upland cotton being 80 points up on the week, 
and wheat and corn rallying from the lowest of the year, 
with a market change in market sentiment in all three. 

Irregularity marks the other notable developments of 
the week. On the credit side of the general situation may 
be noted the strength in cattle, sheep and lamb prices, the 
first-named $2 to $4 above a year ago; over against which 
are the lowest prices for hogs since December, 1925, the 
firmer trend of lumber prices following agreed on curtail- 
ment or reduction forced by weather conditions, more ac- 
tive buying of anthracite coal and hardware, a good spring 
season in millinery, and continued activity in finished cot- 
ton goods. On the less favorable side may be ranged 
further reductions in crude petroleum prices, east and 
west, despite lessened activity in production, these affect- 
ing general trade in oil producing areas, sharp cuts in 
gasoline prices, and last, but not least, less active buying 
of steel following the reduction in capacity of recent 
weeks. Accompanying this last are reports that takings 
by automobile interests are lighter, following a 14.6 per 
cent reduction in output of cars and trucks during the first 
quarter. There seems, however, increasing acknowledg- 
ment of the fact that some of the exceptional activity in 
steel of March was in anticipation of the soft coal strike. 
In the latter industry 200,000 men are reported idle, and 
estimate of current production are down to 8,000,000 tons. 
Even with this reduction, however, car loadings are still 
well in advance of a year ago, with merchandise, less-than- 
carload lot and miscellaneous products more than making 
up for the smaller shipments of grain, lumber and ore 
than a year ago. Car loadings in mid-April were the 
smallest since late January. Lessened activity in woolen 
and hosiery manufacturing and furniture and shoe mak- 
ing are indicated in current reports, over against which 
is to be noted exceptionally active work in cotton mills, 
resulting in a new high level of operation on a reduced 
number of spindles. Larger buying of copper after weeks 
of quietness is reported with the price a shade above the 
low of the year. 

On balance, the trend of the week seems to be toward 
the quiet side. 


S the result of a complete renovation the sales- 
room of the importing firm of Heinrich & 
Winterling, Inc., 49 West 23rd St., presents a 

spic and span appearance that well repays the firm 
the trouble and expense they have been put to while 
the work was being done. The entire display room 
has been treated to a new coat of paint which is in a 
light cream color that is almost white while the ceil- 
ing has been washed and kalsomined white as well. 
The floors have been polished and waxed and heavy 
gray runners have been placed in the aisles. This 
adds materially to the excellent appearance of the 
place and to those who have not visited there since the 
work was done, it almost would seem as if the concern 
had moved into a new home. 


Among those to sail aboard the Berengaria last Tues- 
day were Jas. B. Boote, head of Edward Boote and 
E. J. Ridgway of the firm of Meakin & Ridgway. Both 
Mr. Boote and Mr. Ridgway will visit the factories 
in England which are represented by their firms in 
this country. 


All of the Morimura Bros. staff of five salesmen of 
fancy chinaware are on the road at present and the 
firm’s dinnerware salesmen are awaiting the arrival 
of samples before they too take to the highways in 
quest of new sales. 


Geo. J. Higginson, manager for Johnson Bros., New 
York office, is scheduled to sail on Saturday, April 30, 
aboard the Samaria for a trip to the factory at Hanley, 
England. Mr. Higginson according to his plans ex- 
pects to be away for two months and is taking his 
family with him on the trip. A visit to Paris is in- 
cluded in their itinerary. His wife and son will also 
tour Switzerland and Germany as well as France while 
Mr. Higginson is busy at the factory-and upon com- 
pletion of their trip will join him in England. 


Robert C. Fenton, sales manager of the Fenton Art 
Glass Co., Williamstown, W. Va., spent a few days 
the early part of this week in town consulting with 


the factory’s local agents the Horace C. Gray Co. 


Another arrival from Europe and the Orient late last 
week was Charles Kaiser, with Morimura Bros., who got 
in last Friday from Japan via the Pacific Coast. 
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For the first time in five years Charles Postley, he 
Charles A. Postley, Inc., will visit Pittsburgh with a 
plete line of house furnishings, smokers’ articles, etc 
will remain in the Smoky City for one week before 1 


ing on through the middle west. He leaves Satur: 


“Lou” A. Carter, buyer for N. Snellenburg 
Philadelphia, returned Friday from a trip abroad. 
been Mr. Carter’s intention to travel through the € 
but owing to the uprising in China he was compel 
cut his trip short. Unfortunately he has been ill sin 
arrival and has not as yet been able to report to his 


Robert Ebeling of the sales staff of Ebeln 
Reuss, the Philadelphia importing firm, who wa 
up at Montgomery, Ala., with an attack of s 
fever has now completely recovered from his i 
and is now continuing over his southern territor) 
ing on that trade for his house. 


M. A. Smith, vice president and general mana; 
the McKee Glass Co., Jeannette, Pa., visited! 
York this week to spend a few days consulting’ 
Thos. G. Jones, who represents the McKee fd 
in this market. 


Houston to Open Canadian Office for Joh: 
Bros. 


One of the outstanding events of the week, ! 
caused quite a stir in the trade as the rumor ‘I 
and was later confirmed as a fact by the prill 
concerned, was the resignation of Howard Hoi 
china and glassware buyer for Abraham & * 
3rooklyn, who leaves the concern to open a Card 
office at Toronto, for Johnson Bros., England. 

Mr. Houston who is well known in the trac) 
ereatly admired for his ability, has been with i 
ham & Straus for one and a half years comin! 
from Toronto where he was manager for tt 
years of the china and glassware department of bl 
Simpson & Co. He has been identified with theh 
and glassware business all his life having starteé 
boy with W. J. Reid & Co., London, Ontario 
becoming buyer for the concern. | 

He left for Toronto this week where he will ™ 
diately select a location for the new Johnson 
office and salesroom. Heretofore the Canadiail 
ness has been taken care of from the New Y& 
fice of the concern. 
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China Co. Buys D. E. McNicol Pottery 
Co. No. 3 Plant 

ease of the No. 3 plant of the D. E. McNicol 

ti ry Co., at East Liverpool, O., by the Hall China Co., 

jompete Monday, and the purchasing interest is 

wicharge. By this deal, the Hall China Co. will be in 


nth! of three plants, and their No. 3 property will be 


ac] in operation as soon as particular repairs can he 
mi/eted. 

[ts the intent of the Hall China Co. to produce a spe- 
ujne of soda fountain requisites in their new plant, 
an items of which are not at this time included in their 
nel catalogue. 

Avaddition is also to be made to the No. 3 plant which 
N12 used as a casting department. The plant has a ca- 
ci; of three kilns and was first erected by the McNicol 
fests for the production of yellowware, this line being 
{] time transferred from their No. 1 plant. In later 
atthe McNicol company took over an 11 kiln plant 
apther part of East Liverpool and confined its pro- 
ctn of yellowware to that plant alone. Their small 
re(<iln plant was then converted into the production of 
jitware. During the last few years the No. 3 plant 
s jen idle. 

T); growth of the business of the Hall China Co., 
o) of the bright spots in the history of the East 
yeoool Ceramic industry. Under the management 
tl late Robert Hall and F. I. Simmers, the produc- 
n f a new line of fireproof vitrified goods was 1n- 
giated in the original plant of the Hall China Co. 


5S 
isiess grew rapidly, and in time additional ca- 


ior] 


ci, was required, and negotiations were closed for 
e urchase of the former plant of the Goodwin Pot- 
yo. During the last year, the company also took 
dipnal space in the former plant of the former 
uy Pottery, which is being used for warehouse pur- 
sei and this additional space gave the firm an op- 
rtity to increase its clay shop output. 

aw the Hall China Co., determined that op- 
rtity was at hand to increase its line by the ad- 
id of a number of special items used for soda foun- 
nN urposes, but as the capacity of its two original 
in) is absorbed in other production, the purchase 
at ther property was then considered, and the deal 
meted. The first kiln of its new ware will be put 
th probably within a month. 


(2) 


ezwood Chairman of Trade Division for 
Boy Scout Drive 

\¢nard L, Wedgwood who has so efficiently managed 
Je-ampaigns for funds for various purposes in the 
this accepted the chairmanship of the committee for 
una and Glassware Division for the Boy Scout 
at ation of Greater New York. 
d'vood on the committee are J. G. Hope, vice presi- 
It\f the Haviland China Co., Inc., and William S. 
ii of the William S. Pitcairn Corp. The objective 


Serving with Mr. 


of the campaign is $1,000,000 the purpose of which is to 
acquire an adequate camp for the Boy Scouts. 

For many years the Boy Scouts have occupied a camp 
site leased in the Interstate Park. When originally se- 
lected, it was ideal for their purposes, being isolated and 
sufficiently removed from public intrusion. Compared 
with a daily attendance of approximately 700 boys the 
first year, it has grown to 3,500 boys daily. 

Not only have they outgrown the present site, but be- 
cause of the construction program of the Park Commission 


which contemplates the erection of roads through the heart 
of their reservation, it is imperative that the Scout organi- 
zation secure a site which will not only provide for the 
present, but permit of almost unlimited expansion. 


Liberty Works to Operate Own New York 
Salesroom 


Important changes have been made in the show- 
rooms of Charles L. Wise, 10 West 23rd St., not only 
in the rooms themselves but also in the lines shown. 
Begining with the first of next year Mr. Wise, who 
up until last year had not enjoyed a real vacation in 
thirty-one years, will forget the worries of a glass 
representative and hie himself away—whereto he is 
not saying but it will be far, far away, from the 
troubles of the trade for a six months’ rest. 

Mr. Wise has relinquished the lines of the Bison 
Decorating Co., George Ross, J. E. Marsden, The 
Western China Works and Emil F. Kupfer and grad- 
ually by this step has eliminated three of the show- 
rooms formerly occupied by these lines. 

On May 1, the Liberty Work, Egg Harbor City, 
N. J., will take over the entire space of the two front 
showrooms which Mr. Wise has been occupying with 
the others on the fourth floor for the display of their 
increased lines which are very extensive. These rooms 
have been completely renovated, the walls having been 
painted, new lighting fixtures added and shortly the 
rooms will be brightened by new tables and window 
curtains. 

Mr. Wise will remain in charge until the first of the 
year, when, as mentioned previously in this item, he 
will leave on a vacation until the middle of 1928. At 
that time he will make an announcement as to his fu- 
ture plans. 


Abraham & Straus Re-elect All Directors 


At the annual meeting of the stockholders of Abraham 
& Strauss, Inc., Brooklyn, held recently, the board of di- 
rectors was re-elected for the ensuing year, and at the an- 
nual meeting of the board immediately following the off- 
cers were re-elected. 

The directors of Abraham & Straus are: Simon F. 
Rothschild, Edward C. Blum, Walter N. Rothschild, Hugh 
Grant Straus, Lawrence Abraham, Robert E. Blum, 
Charles A. Gorman, Nathan Straus, Jr., and Herbert H. 
Lehman. 


Dinnerware Buying Office Idea Given Consid- 
eration By Pottery Interests 

ONSIDERATION is being given the idea by cer- 

tain interests in this district relative to the opening 

of a merchandising or dinnerware buying office for 
the rendering of service to department stores or other in- 
terests who might be interested in the marketing of din- 
nerware or other lines produced in this district. The idea 
is taken from the New York and Chicago districts where 
there are numerous buying offices representing different 
purchasing and retail distributing interests. Those who 
have been advancing the proposition are of the opinion 
that to be in constant touch with local market conditions 
and at the same time rendering service on inquiries that 
might be received would result in considerable benefit to 
both manufacturers and distributors. While the propo- 
sition is still in embryo, a few department stores who have 
been approached upon the idea have not turned a deaf ear 
to it, and at least two department stores have indicated 
they would be willing to take on such a service. One of 
the plans of the proposed buying office would be to inform 
the trade what is available for either immediate or future 
shipment, by keeping in daily touch with all producers in 
the district, and at the same time keeping in touch with 
all such orders until they are shipped. The trade is now 
being “sounded out” on the idea, and should it receive suf- 
ficient support, the service will be inaugurated at a date 
yet to be determined. The character of service that will 
be offered by the proposed office is not now obtainable in 
the eastern Ohio pottery district. 


Ernest Schumann Visits East Liverpool 

From the bench to plant owner is the life history of 
Ernest Schumann, president of the Schumann Porcelain 
Works of Selb, Bavaria and Dresden, Saxony, who visited 
this district a few days ago, and was entertained at the 
Newell plant of the Homer Laughlin China Co. The 
Schumann interests control three large potteries in Ger- 
many, and the visit of Carl Schumann to this territory was 
the first. He expressed his amazement at the size of the 
pottery plants here and also about the improvement made 
in mechanical equipment in the ceramic plants of the 
United States. 


Expect Flood of Orders From Flood Districts 


Letters received here during the last few days from the 
flood districts of the south, indicate that within a short 
time considerable dinnerware will be required for replace- 
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ment. A few orders have already been received for p 
white ware, but producers are of the opinion that orders 
decorated ware will not begin to arrive from the flood ; 
trict for some time. Several years ago when the 50 
was hard hit by a flood a rather large volume of busir! 
was later received by manufacturers here from distri] 
tors in the flooded territory, and the same situation is1| 
being anticipated. 


Dresden Pottery Appraised At $75,000 
The plant of the Dresden Pottery Co. has been } 
praised at $75,000 in the suit of the Potters Saving: 
Loan Co., which was instituted in the common pleas cc 
of this county for the foreclosure of a mortgage. The) 
praisement was made under the direction of Shef 
George Wright, and the appraisers were C. C. Ashbat) 
late of the West End Pottery Co.; C. V. Beattyiior ‘ 
Potters Lumber Co., and John B. McDonald, secretary! 
the Knowles, Taylor & Knowles Co. The date of the ‘i 
has not been determined upon, and the property can| 
sold for two-thirds of the appraised value. | 
Following the close of this litigation, it is quite 
understood that the plant will again be placed in operatil 
It was reported in the district this week that those ft 
merly officially identified with the company were offe( 
over $300,000 cash for the plant, but the offer was not? 
cepted, but that the offer was not made at the time tht 
now in charge of the property were connected witht 
That the property will again be placed on the active} 
is clearly indicated by the fact that a new shape has ba 
designed and samples put through the kilns, and that is 
shape will be produced when operations are resume’ 


generally admitted. f 


Propose Pottery Course for Sebring Schos 

Ray Y. Cliff, of the Limoges China Co., Sebring, § 
headed a committee that visited this district a few d8 
ago for the purpose of obtaining information having? 
do with the establishing of a ceramic department ine 
Sebring schools. It is proposed to include such a coue 
at Sebring as is now in operation at the East Liverp! 
High School. i 
Work Frogressing on Homer Laughlin Plet 

Favorable progress is being made upon the construct 
of the new No. 7 plant of the Homer Laughlin China ( 
Newell, W. Va., contracts for which have been awaril 
The Austin Co., Cleveland, O. While the bisque and git 
tunnel kilns in this new plant will be of the Harrop 
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utinuous decorating kilns will be of the Holcroft 
Foundations for the large tunnel kilns have been 


d, and the superstructure is now in course of erec- 
This new plant will adjoin the No. 6 plant of this 
yay on the south. Weather so far has been favorable 
‘dy construction, and time schedules are being well 
ined in this connection. 


‘x<cavating for Edwin M. Knowles Kiln 


dihe Newell, W. Va., plant of the Edwin M. Knowles 
in| Co., a force is now engaged excavating for the 
mnition for the bisque tunnel kiln. This kiln will be 
+ »mpleted before much work is done on the glost tun- 
k 1. It has also been determined by this interest to in- 
dea Holcroft type continuous decorating kiln at the 
w plant, which when placed in operation will make a 
fel increase in the decorating capacity of this plant. 


_ May Store Has maniepect May Sale 

te rts received here early this week from Cleveland, O., 

r the effect that the annual May Day sale at ihe 
y»tore was the heaviest in the history of the store. 


price reductions were offered in all departments 
ns the china and glass section. Considerable open 
Bierware from this district was on sale, and on 
z le of ivory body dinnetware a 100-piece set from 
an tock, and with seven patterns to select from, was 
1 $21, the former price having been listed at $28.75. 


Ltle Change in Dinnerware Production 
Ph ‘e is very little change noted in the production rec- 
a local dinnerware plants. The demand for yellow 
1 ckingham ware is strong and steady, with heavy 
nnts being made from this district daily. The two 
tof the Hall China Co., which specialize in hotel 
jstaurant ware are working about full time in prac- 
levery department. The larger producers in the dis- 
-e working from five to five and one-half days per 
‘and equal schedules are said to be maintained by a 
- of potteries outside the local territory. four 
or week are being maintained in some of the smaller 
thut with slightly reduced forces. New business is 
o inal receipt, at times trade being classed as spotty. 
\arge retail distributors have anticipated dinnerware 
s:cial sales events, and these goods have gone for- 
{ Contract business continues to hold up well, so 
shipping is concerned, and in a few instances where 
bres are being opened, heavier shipments are being 
€on these specifications. Some shipping into the 
( southern areas have been held up for the moment, 
[se goods will go forward as soon as conditions show 
jrovement. 


Villiam Mackey Returns from West 
iam Mackey, sales manager for the Smith, Phillips 
Is returned from a western trip, and W. M. Tickell, 
salesman, has also been spending a few days at 
tory. 


Take advantage of the sales 
possibilities of Color 


COLOR presents a problem, ranking in im- 
portance with the cost of manufacturing a prod- 
uct. An increase of sales through color is no 
longer an uncertainty, provided good judgment 
is used in selecting the colors and the raw ma- 
terials needed to produce the color. R & H 
colors and chemicals used in coloring have 
proven a dependable source of supply offering 
materials of high quality and uniformity. 


SEND FoR COLOR CHART 


Rif 


EG. U.3. PAT. OFF. 


CERAMIC CHEMICALS 
MINERALS, OXIDES 
and 
SERVICE 


"Whe 
ROESSLER GHASSLACHER CHEMICALCO 


709 Sixth Avenue, New York 


“America's Leading Ceramic Material House” 


Chicago New Orleans Pittsburgh 
Philadelphia Boston Cleveland 
Baltimore Kansas City Trenton 


San Francisco 


NOTICE OF REMOVAL 


On or about April 15th we shall 


move into our new 


building at 


45-47 PARK PLACE 
New York City 


le our new quarters we will have double the 
space that we have had available at 50 Mur- 
ray Street, New York. This will enable us to 
consolidate our principal New York stocks and 
improve our facilities for service to our cus- 
tomers. 

We shall retain our for- 

mer telephone numbers: 


BARCLAY 6810-6811-6812-6813-6833-6884 


B. F, DRAKENFELD & CO., Inc. 


45-47 Park Place 
New York City 
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Decided Improvement Noted in Pittsburgh 
Glass Business 

DECIDED improvement in general business con- 

ditions in and about the Pittsburgh district have 

been reported by glass manufacturers and agen- 
cies during the last week. Throughout the immediate 
trading territory, including a radius of 100 miles, there is 
considerable anticipation of future requirements. China 
and glass departments in local department stores are ex- 
periencing a inore active demand for both glassware and 
dinnerware, while business in the general housefurnishings 
departments is declared to be much better than even a 
year ago. Warm weather which prevailed here for almost 
a week brought out large crowds, but the cool weather 
last Saturday caused a slackening in business in a general 
way. Local jobbing interests hold that country retail 
trade will hold up well during the next few months, al- 
though in some districts where coal mines are idle on 
account of the soft coal miners strike are slowing up 
somewhat. The steel industry is working well, and the 
Pittsburgh district as a whole is now in better shape 
than for many months. Glass salesmen traveling the 
Pittsburgh metropolitan district are writing larger orders 
than at any time since last fall when goods for the holi- 
day season were wanted. Staple lines of glassware are in 
very good request in this territory now, although there is 
quite a demand for the specialty offerings. In the West 
Virginia district, including the Wheeling steel and iron 
territory and in the coal sections of the state retail de- 
mand is pronounced good, as the coal mines in West Vir- 
ginia are being operated on an open shop basis and work- 
ing steadily. 


Hunt Glass Works Formed at Corning 

With a capital stock of $75,000 the Hunt Glass Works, 
Inc., has been formed at Corning, N. Y., for the purpose 
of manufacturing cut glass. The factory name is well 
known to the trade, but since the concern has been incor- 
porated, it is said that additions to the plant will follow, 
and the line will be considerably increased. Harry S. 
Hunt is at the head of the new corporation. 


Charter Granted Brockway Sales Co. 

A charter was granted at Harrisburg, Pa., Monday, to 
the Brockway Sales Co., through an application made by 
George F. Whitmer of Brockway, it being the purpose of 
the new company to deal in glass and a general line of 
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% 
glass products. It has not been announced here whe| 


or not the new company will enter the manufaetuy} 
business. | 


Distillery to Be Converted Into Glass PI; 


Former stockholders of the Queen City Glass Co,, Cj 
berland, Md., are identified with a new corporation | 
will take over the old Braddock Distillery building tj 
for the purpose of converting the property into a ¢ 
manufacturing plant. The factory of the Queen { 
Glass Co. was destroyed by fire last year, soon after} 
company started the production of glassware. 


Murphy Stores to Issue New Stock 

It is currently reported here that the George C. M 
phy chain store syndicate which operates a number) 
stores in this territory will shortly announce a new s} 
issue. The company has very little common stock at | 
time, and a meeting of the stockholders is expected t) 
held within a few weeks for the purpose of having a \ 
financing program submitted. All of the Murphy sté 
carry generous lines of both glassware and dinnerwar 


Brilliant Glass Co. Resumes Operation 
The plant of the Brilliant (O.) Glass Co., which § 
pended operations temporarily April Ist, resumed prot 
tion on a full basis last Monday. 


Pomroy Stores Change Management © 
Glass salesmen traveling the Pennsylvania tertil) 
have advised home offices of changes in the managem! 
of two of the Pomroy stores, one at Harrisburg an( 
Wilkes-Barre. George C. Arbogast has been appoili 
general manager of the Wilkes-Barre store, while | 
Harrisburg store is now under the management of \ 
liam C. Clush. Official announcement of these chat: 
have just been made. 


Joseph L. Ruth Co. to Resume Operation 


The plant of the Joseph L. ‘Ruth Co, Conshohocla 
Pa., that has been idle for a period of time is to be plat 
in immediate operation. The company is now receiv 
bids for the erection of a rather large addition tol! 
plant. When formerly in operation the factory wom 
one furnace and two tanks, and was producing @ line! 


specialties. { 
| 
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Marys Glass Co. to Resume Work 

sre now being worked out that will result in the 
ine ot. Marys Glass Co., St. Marys, W. Va., 
jjed in operation at an early date. [For some time 


ry has been engaged in the production of elec- 
sware and boudoir lamps and table lamps, to- 
ha line of other specialties and novelties. For 
s the line was displayed here steadily, and also 


| 5 C 
HK Pitt Hotel during the January market season. 


Mail Order House Changes Name 


Twnee Bill Mail Order House, St. Louis, Mo., 
med its name to that of the G. G. Gray & Co., it 
meported by glass factory sales offices here. The 


ivloes a direct to consumer business with general 
at'17 Morgan St., St. Louis. 


01 Holds Up Glassware Shipments 
ejlipments of glassware for Mississippi Valley 
y e being held up on account of the flooded con- 
df hat country it was announced here this week. 
ye. the custom of some of the glass manufacturers 
felitory to make carlot shipments to St. Louis ter- 
fisibutors, and for re-routing from that point into 
tirestern territory, but only a few cars have gone 
mereabouts since the condition of the Valley was 
min to shippers. St. Louis goods are going out 
i,/nd the jobbing interests there are taking their 
Oliie of merchandise. Factory offices at St. Louis 
at} will be many weeks before even a more nor- 
idion will be noted in the flooded area, and that in 
ar of the southwest business is entirely suspended. 
i ason shipments of glassware are practically nil 


© prm-stricken territory. 


Bit Bros. May Build Big Addition 
Niagara Falls, N. 
“aiuired considerable additional property of late, 
Gling to glass factory that 
 Yrk State the company plans to erect a large 
n t its present store. 
arid that the Kresge Syndicate has acquired a 
@ciof land in the heart of the Niagara Falls busi- 
Str - and will soon begin the erection of a new 
Wer store. Both stores carry reasonable stocks of 
we id dinnerware. 


Bir Bros. Department Store, 


salesmen traveling 


Through the same source 


lats Having Normal Production 


normal production is being maintained by all 
85 |ants in the Western Pennsylvania, West Vir- 
id Jaryland territory, it is declared here this week. 
lwever, is declared to be seasonable, but with 
Ttning strong and the 


to blown and stemware 
The general line of Eerie 
hi in only nominal request, but the latter situa- 
j the rule for some years. 


(glassware line. 


No. 1805/3514” 
ficwers or frutt. 


or Roselin. 


Westmoreland Glass 


three footed boul. 
Made 


t Charniing foi 
in Crystal, Ainber, 
A live retailer! 


Green 


Co. 


Grapeville, Pa. 


MANUFACTURERS OF 
HIGH GRADE GLASSWARE 
PLAIN, CUT AND DECORATED 
For Gift Shops 


Florists 
and Table Use 


Representatives 


NEW YORK 
©. ‘Gray; Co., 
200 Fifth 
BOSTON 
5 fe G RE We Lektiahes 
41 Pearl Street 
Traveling Representatives 
. B. Reineck, 
1422 E. Marquette Road 
CHICAGO 
. A. Keel 
4439 Greenview 
CHICAGO, ILL. 


Avenue 


Avenue 


PHILADELPHIA 
Fred Stott, 
1007 Filbert Street 
SAN FRANCISCO 
Himmelstern Bros., 
718 Mission Street 
LOS ANGELES 
Himmelstern Bros., 
643 S. Olive St. 
SEATTLE, WASH. 
Himmelstern Bros., 
Terminal Sales Bldg. 


THE DUNCAN & nILLER GLASS CO 


WASHINGTON » PA. 


Anticipatin g 


The 


Vogue 


For smart unusual designs in glass- 
ware makes the Dunean & Miller 


line a leader. 


The lovely Georgian bowl, 
matching candlesticks as pic- 


low 


with 


tured, is a new conception that has 


made a tremendous hit. 


in flared shape 
green or rose. 


Made also 


in crystal, amber, 


REPRESENTATIVES 


New Mi 
Paul Jose 


sacl issraprienees 


Philadelphia 
1104 Arch St. 


Eon Bewtit, 


et a ae 


Boston 
Murt Wallace, Ea 
200 Fifth arene 157 Summer St. 
San Francisee 
Joseph Tomkinson, Marsh & Kidd, Harry T. Thomas & Co., 
617 Mission St. 


Factory Representative 


Chicago 
T. Renshaw, 
20 E. Randolph St. 


Baltimore 


29 S. Hanover St. 


Washington, Pa. 


| 
| 


What's New in New York Showroon 


Rona Rock Crystal a Feature of Straub Exhibit 
The exhibit of Paul A. Straub & Co., the importing 
firm, 105 Fifth Ave., presents to the visiting buyer an 


array of wares of exceptional charm and quality. In an- 


alyzing the display one of the strong contributing factors 
to its interest is the showing of Rona rock crystal. Here 
indeed is a display of glassware in a myriad of colors, 
shapes and decorations that is splendid. In stemware 
there are about twenty-four different decorative motifs in 
rock crystal and acid etchings and here it is important to 
note that this rock crystal is cut on flint blanks and conse- 
quently must ‘be polished on the wheel and not dipped. 
This results in a much more brilliant effect. The Venice 
pattern, herewith illustrated, is unusually beautiful. This 
rock crystal offers a festoon idea which is out of the ordi- 
nary, while their Adam decoration, another very excep- 
tional number, carries out a most dainty design that is 
typical of its name. This is shown with a crystal bow! 
and amber foot and stem. Other lovely colors, both solid 
or combined with crystal, that the line is shown in are 
Rosaline, canary, green, etc. Rona glass is carried in 
stock in New York. Considering the general excellence 
of the line its pricing is a distinct surprise. 
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U.S. Glass Co. Offers New Bridge 


Dealers in glassware will be interested in the m; 
which the United States Glass Co. is helping 
profit by the nation-wide popularity of auetion 
The company has just announced a new Bridge-l 
Set of the latest octagonal design, known to the 
the Octagon Bridge Set. This set is made spe 
serve a table of four people and is furnished in ej 
teen or nineteen pieces, the four iced teas being; 
The other pieces in the set are salad plates, cups, 
sugar and cream set, and handled cake plate. It 
in both rose-pink and the new apple-green glass 
very smart in appearance. Because of the great 
larity of bridge in the summer time, particular 


play at-the New York showroom as well as in of 
rooms throughout the country. 


Lamp 
The Duncan & Miller Glass Co., through Pat 


new water bottle lamp in the latter’s spacious sii 
at 200 Fifth Ave. This new item which is im the 
Georgian pattern, is seven inches tall and six ines 
with hollow diamond effect. The lamp which’s 
shaped with nickel collar comes in green, aml’ 
and crystal and makes a very beautiful ornamen! 
the home, it being possible to fill the water bot 
any color desirable, so that a harmonious color sch”! 
be had, or if the color becomes monotonous a tl 
a very simple matter. This lamp takes the same sth 
trical attachments as other lamps on display by 
can & Miller Co. 
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‘rooksville Patterns 
Pasmantier 


Featured by 


wer who pays a visit to the showroom of John L. 
ti) & Sons, 5 West 20th St., New York represen- 
iathe Crooksville China Co., Crooksville, O., will 
uher of new and striking decorative treatments 


! - . - . 
scved from this factory which are shown on the 


QGlumbia shape. These offer a selection that 


ard to duplicate in a long search. Their No. 
peern shows a delightful combination of vivid 
» | rried out along the lines of a conventional 

unciful flowers in delicate tints of yellow, dark 
tue, black and light pink, further beautified with 
rq1 leaves are quite aljuringly shown with a deli- 
pyackground, something new in the Crooksville 


fis met with great approval. A brownish red 


e id traced knob and handles in the same color 
a -rfect finish. Another excellent treatment is 
6. In the design the secret of its beauty is its 
saplicity. A dainty rose and wildflower are 


Ot in conjunction with a three-eighth inch band 


e 


jolors of blue, pink, black, green and light 
Ablack edge line with the handles and knob 
t): same color complete this treatment in a most 
mner. Something decidedly different from the 
fe- entioned decorations is offered in their D 49 
nall dainty flowers have been used for this 
1n combination with a half-inch fancy outlined 
Te flowers are of the old-fashioned type and 
éng in their lovely well-blended coloring of 
various shades of red, blues in several tints, 
and yellow. Gold edge lines and half matt 
l and knob complete the decoration. 


C. Show Grill Plates from Thompson 
| Factory 

nh of new and most attractive treatments on 

te are being shown by Cox & Co., 120 Fifth 

\York representatives for the C. C. Thomp- 

1 Co., East Liverpool, O. The decorations 


€ajre birds and flowers are of the all over 
'{¢ shown in a wealth of delightful colors. 
| prediction that they will be accorded a 


fine reception. Among them is one pattern combin- 
ing a Bird of Paradise and flower motif that is a 
The bird is applied on each of the three 
compartments while a running flower spray covers 


beauty. 


The rim is finished off with a dark tan 
While the 


coloring of this might be termed vivid, at the same 


the flange. 


border about an eighth inch in width. 


time, due to the splendid blend and harmony of the 
many hues utilized, its general effect is extremely 
pleasing. Pink, two shades of green, orange, yellow, 
blue and purple are the colors used on this treatment. 
Another pattern which stands out conspicuously in 
the exhibit combines the Fleur de Lis with Forget- 
me-nots. A delightful blend of several shades of blue 
is the color idea for this while a dark blue edge line 


gives it a most appropriate finish. 


Avon Decoration Latest of Mercer’s New 
Creations 


The newest treatment to grace the showroom of the 
Mercer Pottery Co., in the Fifth Ave. Building, and a 
decoration that is further evidence of the careful fore- 
thought-and good taste in the selection of Mercer patterns 
is their Avon treatment displayed on the new Queen Anne 
shape. It presents something brand new in decorative ar- 
rangements that finds its inspiration in the early style of 
peasant decors*” “The Avon pattern has been designed by 
the Mercer factory with a two-fold purpose in view. In 
addition to the fact that they wished to bring out as pretty 
and well balanced treatment as possible and at the same 
time something different, they also designed it with a view 
of harmony with the trend of modern home decoration. 


It is most suitable for the cottage type of home furnish- 
ing with colored chairs and tables now so much in vogue. 
Again it will be found to enter perfectly into the Italian or 
French provincial interior and also is very good with early 
American walnut or maple furniture. The treatment of- 
fers a continuous flower border motif in which the rose is 
used most effectively. Lovely pink, dark red, yellow and 
black, the beauty of which is further enhanced by dainty 
green leaves, give this decor a most effective combination 
of coloring. A double edge line also of green and a traced 
knob and handles in the same color complete a very pleas- 
ing ensemble. 


CHICAGO OFFICE 
222 
W. ADAMS 
STREET 


THE CHICAGO MARKE] 


f 
| 


j 


By 


J. H. SmMytHe, REPRESENTATIVE | 


E. M. Meder Showing Encrusted Pieces 
M. MEDER & CO., 17 North Wabash Ave., is 


displaying some exceptionally fine special gold 
© encrusted pieces from the Frontier Cut Glass 
Co., in a wide assortment with cuttings in rose, green 
and amber. Another noticeable display is the colored 
line in green and amber of the Jeannette Glass Co., in- 
cluding some especially beautiful cream soups and footed 
goblets. Incidentally, this latter company is showing a 
remarkably low priced water set in green and iridescent 
lucter to retail at 50 cents per set. 


Frank Dixon, of the Dixon Tile & China Co., Chanute, 
IKkansas, was in Chicago last week visiting the local trade 
on his regular western spring trip. 


Mr. Kaufman and Mr. Wernert, of Kaufman & Wer- 


nert, Grand Island, Nebraska, spent several days visiting 
the local market last week. 


BUTTTTULUULTTELLULULTLLLLUGLLLLLLULLLLLLLECLCLLOGLLELGLGELLULLGELLLCLOGULLCGLEUUCGLOGELLLOCUGALUEUCLeEELLLUoeeELUCOOeALUOLUOMILOLUGA OTUUARVUUELLUAYUOUHULLAD ULL 


SHOWROOM, 512 FURNITURE MART BUILDING, 
SUPERIOR 4100 


STETSON CHINA CO. 


1751 West 74th Street 
Phone Hemlock 1000 


SraIMU UU UUUUAUAUUUUUATLUUOUOELUUUUUUACLO ULTRA SAULUUUO AU 


CHICAGO 


Ready for Shipment— | 
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' 


Frank Tinker, 17 North Wabash Ave., is shj 
magnificent new table bowl in Lotus glass. It 
inch rolled bowl in a number of decorations ancy 
assortment of colors, with the center to hold | 
block or figure. A new special rolled edge cor 
manufactured by the Beaumont Co., Morgantown, \ 
is also being shown, in rose and green and pric 
irresistible figure. 


Charles A. Weidemann, western traveling rej} 
tive for the Carrollton Pottery Co., Carrollton, | 
Chicago on his regular seasonal trip. 


W. J. O'Connor, of North Platte, Nebraska, w 
itor in the local market last week. 


Mandel Brothers are giving much prominence) 
spring sales in glassware. Among the displays 1% 
piece semi-porcelain octagonal English dinnerwi 
with a pattern traced in soft colorings and priced a} 
Another display offers a choice of pieces of “Glas! 
ware at $1 each. 


Sam Paull, of the Eagle Manufacturing Co., W' 
W. Va., visited the local trade last week. 


Kelly & Reasner, 17 North Wabash Ave., are | 
something new for the summer in a complete lin 
colored glassware in green and yellow with red fl 
fruit decorations, manufactured by the Indiana G} 
Dunkirk, Indiana. 


: x = 

Mr. Lawrence, glassware buyer for Killian’! 
Rapids, Iowa, was in Chicago last week on a trip! 
the Middlewest territory. 


q 


E. M. Meder, 17 North Wabash Ave., has a 1! 
play in the Maryland Glass Co.’s Double-Ex rocl? 


| 
stemware and table pieces in a most complete ast) 


of Old English shapes and designs. 


William MeCort, of the MeCort Studios, Min‘ 
called on the midwest trade last week. 


Arthur Schiller & Son, Ltd., 17 North Waba' 
well-known specialists in hotel china and supplit 
incorporated recently. The incorporators are A. I 
I. Sokoloff and L. L. Richmond. . 
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VHAT TO BUY 
ND WHERE TO 
sUY IT IN — 


CHICAGO 


A DIRECTORY OF 
THE PERMANENT 
DISPLAY ROOMS 


FOSTORIA GLASS CO. 
‘Chicago Display, 806-7-8 Masonic 


Temple 
Flint ers Harry G. Dalzell 
Pressed and_ Blown 
‘Etchings, Cuttings Phone 


and Iridescent. Central 3497 


THESEBRING POTTERY CO. 
SEBRING, OHIO 
Cuas. L. SEBRING, President 
W. L. GERALD, Chicago Representative 
666 Lake Shore Drive 
FURNITURE MART 


\Phone: Superior 4100 Room 1008 


Room 980 


Phe Special Museum subject placques in the Pyraglass 


—" 


yducts line are all shown by W. C. Owen, Inc. The 
séction includes: The Gleaners, Age of 
Gerry Ripe, Avenue of Trees, Whistler's Mother, Weep- 
it! Magdalene. The Lone Wolf, Madame Le Brun & 
Dighter, Miss Simplicity, Holland Flower Girl, Lady 


Innocence, 


EARL W. NEWTON AND 
ASSOCIATES 


IMPERIAL GLASS CO. 

ECONOMY GLASS CO. 

NATIONAL CHINA CO. 
OWEN CHINA CO. 


9 North Wabash Ave. 


The Atlas-Globe China Co. 
NILES, OHIO 


E. J. BENJAMIN, Resident Agent 
PERMANENT DISPLAY ROOM 
AMERICAN FURNITURE MART 
666 Lake Shore Drive | 

Phone Superior 4100 


IRA A. JONES CO. 
9 North Wabash Avenue 


Representing: 


Pope Gosser China Co. Seneca Glass Co. 
Susquehanna Cut Glass Co., Coshocton Glass 
Corp., Burke Studios, Vesta Studios, Heule 


Phone: Central 3236 Studios, Lamps and Shades. 


THE UNITED STATES 
GLASS CO. 
30 E. Randolph Street 
Walter B. Lazure, Chicago Representative 


OUR CHICAGO DISPLAY ROOM CON. 
TAINS COMPLETE SAMPLE LINES 
DIRECT FROM CUR FACTORIES. 


with Fan and Boy with Rabbit. 
attractively. [very panel is packed individually in a very 
attractive and colorful box. 


These are priced very 


The prints are welded on 
wood, are well made and make a most desirable gift or 
prize. Their salability has been proven by the large 


repeat business. 


Indian to Swim for 


IX VIDENCE of the way in which an advertising 


stunt, properly stage-managed, can be put over so 


as to secure the maximum publicity by legitimate 
mhods, is provided by the experience of the Lane Co., of 
Droit, in conection with the Indian boy who is being 
vxsed by F. J. Tallmadge, of the Lane Company, against 
Girge Young in the world’s championship long distance 
symming contest to be held between Hay Island and 
Jen Sound this summer. 


-aving secured acceptance of the offer of a side bet of 
4000 between Young, the Canadian youth who con- 
ured the Catalina Channel, against anyone who might 
nr against him, Tallmadge obtained the services of 
gph Akirvenzie, an Ojibway, who is said to be by far 
best swimmer of all the Indians on the northern part 


fake Huron, and a campaign of intense publicity was 
tace commenced, with the Lane Company always prom- 


eorge Young was invited to Detroit and, as Tall- 
nége says: “He, his trainer and his business manager, 
wly did their bit in helping to put the Lane Company 
nour Indian swimmer to the front in Detroit and in 
‘\dsor, Ont. 


\he party were our guests for the two days preceding 
engagement at a theatre at Windsor, but the pub- 
ci; did not cease with this, as they invited Joseph and 
‘lf to appear with George Young on the stage at 
\dsor at each performance and, needless to say, we ac- 
Id without hesitation. 


Honor of Dept. Store 


“Incidentally, Joseph seems to be making a big hit wher- 
ever he goes. We played several luncheon clubs at noon, 
as well as a reception given by the Detroit Board of Com- 
merce and the Adcraft Club in honor of B. C. Forbes. 
Fully 500 of our leading business, financial and industrial 
men were present there and the publicity given to the 
Lane Company didn’t do us a bit of harm. 

“Fortunately, I happen to be acquainted with one of 
the officials of the General Motors Company, who are 
featuring a real Indian chieftain, Chief Bear, a Cree 
Indian, and his wife, Princess White Beaver, a Sioux, who 
appear in native costume of a gorgeousness that only a 
real Indian can produce. The Princess is a wonderful 
pianist and her husband possesses a rich baritone voice. 
Through my acquaintanceship it was possible for me to 
‘borrow’ the services of this pair, and this added a great 
deal of color and atmosphere to the staging of our Indian 
boy swimmer. I met Young and his party at their ar- 
rival at the depot with this Indian crowd and news reels 
were made of this phase of the entertainment. All of the 
Detroit papers treated the event very generously, giving 
us plenty of space on it. 

Mortron-PictureE Pusticity 

“Carrying the idea still further, we have just finished 
making a motion picture of the arrival of the Chief and 
the Princess in a Pontiac Six in front of our store. They 
came in a sports roadster with all the color of their cos- 
tumes standing out in vivid contrast to everything around 
them. We had to have police protection so as to keep 

(Continued on page 31) 
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a charming and interesting effect. 


Stock carried in New York 


of green, purple, red, and brown. Chelsea Wicker shape, 


Copeland & Thompson, Inc., 


HE accompanying illustration shows Spode’s Wicker Lane pattern, one of the great selling patterns of the present day in this 
class of ware. Its design is quite simple, being three floral groups on the verge and painted under the glaze in rich warm enamels 
with its soft lines, was modeled by England’s greatest china 
potters at Chelsea. The combination of these warm colored groups against the ivory ground, with the Chelsea shape, produces 


Send for samples and prices 


206 Fifth Avenue, New York 


KROCKERY KRACKS 
This is evidently the season for Scotch stories. Did 
you hear this one: “A Scotchman, off on a business trip, 
called back to his wife and child waving from the window: 
‘Good-by, all, and dinna forget to tak’ little Donald's 
glasses off when he is na looking at anything.’ ” 


“Your boy, Josh, says he’s going to town to seek em- 
ployment.” 

“Yep,” answered Farmer Corntossel, “I don’t blame 
him. Everybody feels occasionally like gittin’ away an’ 
looking fur work ’stid 0’ stayin’ where he knows it'll be 
waitin’ for him regular.” 


Audrey—“‘Oh, how I hate him—hate him—hate him!” 


Jane—“And how long has this romance been doing 
on?”—Life, 


Scene: A gasoline station in a small town on the Over- 
land Trail. 

Dramatic persone: Small boy in back seat of sedan 
and resident minister of the gospel. 

Minister: “And to whom do you belong, my little 
man?” 

Young American (proudly): ‘Daddy is a lawyer and 
a Rotarian, and mother is president of the Law Enforce- 
ment League.” 

Minister: “And what do you do?” 

Young American: “Oh, I look out of this back win- 


dow for the motor cop.” 


Peter Potter says: Et beats all how time 
changes things ’n by thet I don’t mean wives 


alone. For instance—a few years ago th’ pot- 
tery manufacturers wuz tryin t’ git thare ware 
ez white ez possible in order t’ pleze th’ publik. 
To-day th’ publik is ragin over ivory ware which 
is cream colored. Th’ same goes fer glassware 
when crystal without green in et wuz the rage. 
Now ets green, amber, ’n rose which are in big 
demand. Yessir ets a great old world. 
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Again the Crockery and Glass Journal Leads! 


Starting with the April 7th issue the Journal inaugurated its 
own Krockery Kwizz—the first in its field. This included a list 
of ten questions all pertinent to the china and glassware trade 
which necessitated the donning of the old thinking cap. Answers 
are contained in the same issue. 

Here’s the KROCKERY KWIZZ for this week. What can 


you do with it? 


wy YOU ANSwgR THE 
Sa él KRocKERY 


\_ What is a “coaster” in glassware and 6—What American importer is an ar- 
oD 


how was the name originally de- 
vised? 

2—Who was the Blind Potter? 

3 What American firm handles 
“Homestead Ware’? 

|-What is meant by fire-proof ware? 


s—What means of ornamentation are 
used in making china? 


dent aviator? 

7—What is the meaning of the term 
china? 

8 Who made the first glass used in 
England? 

9—How old is the Venice glass industry 
reputed to be? 


10—What is meant by Della Robbia? 


(Answers To These Questions On Page 30) 
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Albert J. Brech & Son to Move to Larger 
Quarters 

Albert J. Brech & Son, wholesalers of lamps, shades, 
wrought iron art objects, artificial flowers, candles and 
other lines who have been at 101 East 16th St. for a num- 
ber of years past have greatly outgrown their present 
quarters and have taken a lease on the spacious store 
floor at 13 East 17th St., between Fifth Ave. and Broad- 
way, where they will remove about May 1. The place is 
now in the hands of a corps of workmen being made 
ready for their occupancy. 

The move is almost co-incident with another important 
happening with the concern which is that Mr. Brech’s 
son, Albert A. Brech has been taken in by his father as a 
member of the firm. The latter has been associated with 
the business in both a managerial and sales capacity as 
assistant to his father for several years and is very popu- 
lar with the trade, which taken together with the large fol- 
lowing of his father makes a very strong combination. 

In their new location the concern will have over four 
times the space they now have, which will enable them to 
expand their present lines and add new ones. 


The schoolmaster wrote on the back of a boy’s monthly 
report: “A good worker, but talks too much.” The father 
signed the report and then wrote under the remark of 
the schoolmaster: ‘You should meet his mother.” 


Albert J. Brech & Son 


W holesalers of | 


LAMPS, SHADES, WROUGHT IRON ART OBJECTS, ARTIFICIAL | 
FLOWERS, DIAPHANOUS IMITATION CANDLES AND OTHER LINES 


We will very 


| 


Announce Their Removal : 
About May Ist to | 


13 East 17th Street 


Between Fifth Ave. and Broadway 


New York 


Due to the need of more room to take care of our increasing busi- 
ness we will occupy the entire store floor at the above address. 
This will give us over four times the space of our present quarters. 


much appreciate 
your inspection of our new home. 


Finds Optimism Despite Lull in Trade 
Volume 

The exceptional degree of optimism that has persisted | 
the face of the moderate trade reaction during the last | 
months is probably attributable in the main to two factor’ 


( 
| 
| 


according to the current Guaranty Survey, published | 
the Guaranty Trust Co., of New York. One of these 
the realization that minor recessions inevitably occur eve 


in the most prosperous times. The other is the mark¢ 


j 


preponderance of favorable over unfavorable elements ~ 
the immediate business outlook. 


“Practically none of the traditional forerunners of tra(/ 
reaction is apparent at the present time,” says the Swrve: 
“Commercial inventories are unusually small. There 7 
certainly no sign of inflation in commodity prices. Mone 
rates are easy and both long and short term funds al 
abundant. The level of purchasing power in industri, 


communities is without precedent. Goods produced i 
moving freely into consumption. The building and aj 


p 


tomobile industries remain very active and the cotton "] 
| 


tile industry is gaining. 

“On the other hand, it must be recognized that certal 
groups, notably in agricultural sections, are out of lit 
with the general prosperity ; that overproduction 1s threal 


ened in a few basic industrial lines; that competition 


becoming more, rather than less, severe; that busitie 


(Continued on page 31) 


G business and little business are terms to conjure 
vith in this day of immense corporations, vast 
A ps, stupendous mergers—and millions of so- 
mall businesses. 
h superficial observer measures these enterprises in 
spt dollars invested, volume done or real estate pro- 
is. To him a business covering a city block or num- 
its plants in dozens is a “big’’ business, the infer- 
- that it is therefore a successful one. A hole in 
vy, though it may have made its owner rich, is, to this 
abserver, always small, no matter how “big” it may 
ye. 
utask a far-seeing banker to distinguish between big 


ngs and little business, and you will get a possibly new 
glentirely different definition, for he no longer asks: 
yq"s a big machine or a little machine ?”—but: “Will 
ye 

ig nd little are always relative terms and we have the 
ta2 all around us of being big stores that are very 
, ideed— side by side with so-called little stores 
shixceed these larger ones in everything but size. 

th makes stores “big” are the qualities within them- 
s hich render them capable of producing a reason- 


bt sustained profit on the money, time and effort in- 
dand at the same time giving off as essential by- 
¢ permanency and pride of ownership. 
nd: store is “small,” though it number its employes 
inds, its frontage in hundreds of thousands and its 
a in thousands of thousands—if it does not meas- 
Iilements for success, may easily be expanded to 
Piese essentials. 
oe business so-called which possesses the funda- 
ms limited only by the ambition of its owners, if 
stress qualities are sustained and developed in math- 
1¢| proportion. 


— 


e nig” store, on the other hand, grown big in size 
pi by some fortuitous circumstance and in spite of 
tist go back to the success level of the other store 
Ofe really big. 

pply this simple observation to the advertising of 
ore and we find that, if it is rightly done, it differs 
(pect from the advertising needs of the big store, 
lyin size. Thus the job of successfully advertis- 
all store differs only in degree from the larger 
and the small store may safely copy the advertis- 
ids of the big store, so long as it is careful which 
dk copies. 


oC Sims 


2cessful big store, or the big successful store, no 
dks On newspaper advertising copy, direct mail 
d window display as the summum bonum of 
Nnt Store advertising; these have become sub- 
t€-o what has been called the “Sales Plan,” of 
tly are but vehicles of delivery. 

‘nt is advertising, that mere announcements in 


Advertising the Small Store 


By Arruur FREEMAN 
Gimbel Brothers, Philadelphia, Pa. 


newspapers, 11 windows or ¢lswhere have worked wonders 
in selling, but when made part of a complete sales plan the 
possibilities for multiplying its efficacy are unlimited. 

A scientific sales plan is a method of combining all of the 
elements in a store which makes for selling success and 
focusing the effort to where it is most needed. 

For instance, what 1s involved in the sale of goods? Is 
it the mere “telling of their presence in an advertisement ¢ 
Or is it true that everything in a store’s makeup ultimate- 
ly contributes to its Sales. Merchandise, Service, Person- 
nel, Display, Atmosphere, Good Will, Season and finally 
Advertising— all are part of the sale and the best depart- 
ment store advertising is being done by the men who rec- 
ognize this fact and plan accordingly. 

Most store advertising is mere statement without plan— 
quite like the stunt flyer out west who remarked: ‘Para- 
chute, nothing; I just jump out and take a chance on land- 
ing ina hay stack somewhere.” 

This is more true of small stores than big ones. Such 
stores hire a bright boy for $50 or $60 a week to make lay- 
outs, buy cuts and write copy. He is usually too busy to 
do much mere than that, vet the average store’s advertis- 
ing expenditure, including all that is usually charged to 
advertising, runs around 5 per cent of its value—or about 
as much as its net profit if it is lucky. This in itself is 
not so serious as the fact that this limited sense of store 
advertising is standing between that store and its larger 
possibilities. 

A successful sales plan begins with an objective. 
it takes a certain month or a certain day, a certain item or 
a certain department and says: “\We plan to do this or 
that.” Men have often found that the size of their accom- 
plishments is usually in proportion to the size of their 
plans. Sometimes the quota is just arbitrary like a swim- 
mer who plunges right in and does as well as he can. More 
often it is based on figures of past performance, plus sound 
judgement of present possibilities, as the swimmer might 
set out to beat a fixed record for speed or distance. 

In large stores such plans may take a certain month, 
four to six weeks ahead; fix quotas for each department, 
each day of the month. This quota may be the result of 
many things—last year’s records buyers’ opinions based 
on market study, special purchases, stock conditions, ac- 
tivities of other stores, comparative records, advertising 
men’s inspirations and owners’ ambitions. 

But having made the quota, then every element of the 
store’s activity must be brought into play to meet the quota. 
The operation is divided into five parts for easy consid- 
eration in the last paragraph of this story. 

A quota having been set up as an objective, the operation 
begins. A certain department is planning to “get’’ a cer- 
tain day’s or week’s or month’s business. 

(Continued on page 25) 
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American China 
for 
American Homes 


Albright China 


for the Jobber and Syndicate Buyer 


Three Shapes 


Glendere: FR ee meen ae fancy 
Highland eeeneee es... . plain 
Prlprims seen tant ae res octagon 


Send for Catalog and Illustrations 


Albright China Co. 


Main Office 
Carrollton, Ohio 
Factones 
Carrollton, Ohio Scio, Ohie 
14 Kilns 9 Kilns 


CONNNTAVennanaTUNeTaNaee 


COO 


Representatives 
D. King Irwin, 200 


ester, N. Y. 
E. E. Wilgus, 2! 
March Ave. W. Rox- 
bury, ass. 

Earl W. Newton & 
Associates, 9 : 
Wabash Ave., Chi- 
cago. 

Western Glass Prod- < 
ucts Co., 9 New 
Montgomery St., San 
aoeee Cal.; L 
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The (arroliton Pottery ( 


INCORPORATED 1903 


MANUFACTURERS OF HIGH GRADE DINNER WAR 
CARROLLTON, OHIO 


ONE COMPLETE DINNER SERVICE 
“SUPERIORS 


SEMI -SQUARE —— PLAIN EDGE 


E offer to the Department 

Store Trade highest qual- 
ity ware and distinctive decora- | 
tions in commercial borders. : 
Prompt and courteous service. | 


Representatives | 
HERBERT K. CONNOR CHAS. A. WEIDEMAN 
East West | 


ROY E. HENDERSON 
President 
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Ceramic Dictionary 
Copyrighted 
By C. M. Franzheim 


A practical, concise treatise of 
Ceramic words, terms, uses and 
practices for the daily use of the 
factory man, superintendent, sales- 
man and retailer. 


An education for anyone con- 
nected with the trade. 


Price $2.00 Per Copy 


Convenient Pocket Size. 


Publishers 


45 East 17th St. New Yo! 
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i1 question: -\re the goods right for the end sought ? 


2 


ohys so? Who knows? If not, why go on with the 
body can pick out of most advertising, goods ad- 
| that are not right—untimely, improperly priced, 
jjited in quantity, unprofitable for advertising. Yet 
(ible waste goes on because the man who knows 
e)ds and the man who does the advertising are not 
king terms. 

xoods must be right or near right and if the adver- 
aan does not know, somebody must tell him when 
Nv. 


id question: Is the service element involved pro- 
yovered? It may be that the goods require special 


1 considerations, or special attention of the credit 
es or in other ways call for more than the ordin- 
tine of service. But does the service department 
out the proposed operation in ample time to plan 
ul’ In other words, does the plan include the Service 


i) question: Does the program include the person- 
he particular department or is it a state secret? 
a.azing how little most buyers take the rank and file 
e| department into their confidence. Yet the girl be- 
: counter is the key to the whole activity. 

Mes plan has a righ to hope for success which does 
ide at the proper time ample understanding of the 
saspeople, stock heads, floormen and others are to 
assuring the quota for their department. 

tement of the store’s activity as mentioned on page 
ivied in five parts are: 

1.Che Merchandise 

The Buyer ) 

The Service 

“ie Manager ) 

3. Che Personnel 

The Employment Manager ) 

Che Display 

The Display Manager ) 

. he Advertising 

‘The advertising Manager ) 


aa = 


cof 18 Nations Dropped 5 Per Cent. in 
1926, $2,160,000,000 Recession 


9 eighteen of the most important countries in 1926 
t) by an analysis of the world’s trade issued by 
sion of Statistical Research of the Department 


‘al international trade of the eighteen countries— 
nd export—last year totaled $43,431,200,000, 
t/45,591,200,000 in 1925. Total exports of the 
i¢ were valued at $20,758,900,000 last year, against 
90,000 in the preceding year, and imports were 
4|90,000, against $23,551,100,000, a decline of $1,- 
0 in exports and $878,800,000 in imports. The 
“in the value of world commerce in 1926, it is 
sulted largely from declines in the prices of a 


number of important commodities, including cotton, sugar, 
wheat and silk. 

The United Kingdom and I*rance were the only great 
trading countries of the world which experienced a decline 
in both exports and imports during 1926. Exports from 
the United Kingdom decreased by $701,900,000 from $4,- 
478,800,000 in 1925, to $3,776,900,000 in 1926 and im- 


$6,037,800,000. 


Mail-order sales, two houses, show a gain of 17 per 
cent. over February, but of only 2 per cent. over March 
a year ago. But one of these houses shows a gain, while 
the other shows a decrease from March last year, while the 
two combined report a decrease of 2.4 per cent. from the 
first quarter of 1926. Chain stores show a gain of 12.8 
per cent. over March, 1926, while for three months, the 
total sales are 13.8 per cent. larger than a year ago. 


The “I Am” Man 

J. Kindleberger, president of the Kalamazoo Vegetable 
Parchment Company, in a business experience of thirty 
years, has come into close touch with big businesses em- 
ploying hundreds and even thousands of men, and recalls, 
he says, not a single instance where an unusually success- 
ful business has not been dominated by the personality 
of one individual. 

He quotes a president and general manager of a large 
concern, who, when recently asked, ‘‘What is the secret of 
the success of your house?” replied, without hesitation, 
mal eR 9 

Mr. Kindleberger defends this seeming excess of ego, 
saying that it is inevitably the “I am” man, the man who is 
conscious of his own strength and clear in his purpose, 
who puts the business through. 


Mr. Kindleberger’s contention would seem to be borne 
out by the careers of some of the world’s greatest suc- 
cesses. Napoleon when he first rose to power was one of 
a triumvirate, but you have to search the archives to find 
the names of the other two.—Forbes Magazine (N. Wee 


Ward Opens Another 


More than 4600 adults were registered at the opening of 
the new merchandise display of Montgomery Ward & Co, 
at Clinton, Ill., recently, visitors hailing from within a ra- 
dius of thirty miles of the De Witt County seat. Within 
that radius there is a population exceeding 138,000. 


On the night before the formal opening of the exhibit 
nearly 200 members of the Clinton Chamber of Com- 
merce visited the exhibit rooms in a body and welcomed 
Montgomery Ward & Co. into the business life of the 
community. 

The Clinton display has entrances on two streets and 
is advantageously located in the heart of the town. Wom- 
en’s wearing apparel was a feature of the opening display, 
and the general exhibit is made up of articles in common 
use 1n homes and on farms. 
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24 West 23d St. 


Can a pattern be modern French and 
old Persian at the same time? 


It can if it comes from 


MYOTT, SON & CO. 


and is the 


“BAGDAD” 


“NELSON IVORY” 


Here is a charming design that is 
absolutely up-to-date and Frenchy | 
and yet has about it a suggestion of | 
the old Persian. It sells on sight. 


JUSTIN THARAUD, In 


SOLE AGENTS 


NEW YOI 


Telephone Gramercy 5150 


~ “Pottery and Porcelain”’ 
By Frederick Litchfield 


AUTHOR OF 


} 


“Marks and Monograms on Pottery and Porcelain” 
“Tllustrated History of Furniture” 
and others 


This is a book that every domestic potter should 
have. The illustrations alone would well repay 
them for the outlay. 


It contains a list of over 300 Ceramic Factories 
with short historical accounts clear and concise, 
descriptions of peculiarities of parts, glaze and 
colorings. 

For a collection the book is invaluable as it will 
save an amateur from many pit falls. 

The chapter on “Values and Prices” has been 
rewritten and brought up to date and there is a 
new index arranged on a novel plan so that marks 
can be readily identified. 


’ 


Price $9.00 


The Crockery & Glass Journal 
47 East 17th Street 
New York, N. Y. 


Vatisfied customers keep us bus iy” 


CROOKSVILLE _aamme 


DINNERWARE 


A re 

( idea it 

2 spray, worke? 

{ ‘4 delightful ct! 
“ye gio} iF trast. Rosewaa tang 

2 “at ¥ / blue, Valencia blue, 

. 5 ant hd lo black are utilised 1 
= ate 3 effect. Shown on the lt 
™ t shape. | 


REPRESENTATIVES a 
NEW YORK EASTERN OHIO ai 
John L. Pasmantier & Sons Vv. D. Kinnan 


5 West 20th St. Crooksv» 
PACIFIC COAST 


Harry O. Davis 
728 S. Manhattan PI. 


Zanesville, O. 
CHICAGO OFFICE 
Gordon A. Weese | 
Room 348 Morrison Hotel i} 


Los Angeles 
CENTRAL WEST : 
George Sedelmeier J. L. Weaver H. Li 
914 N. East St. Roseville, 0. il K 
Bloomington, III. Coffeyvil) 


The Crooksville China ( 


CROOKSVILLE, OHIO _ 


_ 
—_ 
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New York Imports 


April 20th 


-€Portland Maru, from Bari, Italy 

Videgrift, F. B., & Co., 10 crates earthenware 

Sjiuss, N., & Sons, Inc., 95 cases glassware, 38 cases earthen- 
ar 32 cases earthenware 


ro. Genoa, Italy 
Gaam && Zenger, 60 cases earthenware, etc. 


-§Columbus, from Bremen, Germany 

Renthal China Corp., 43 packages crockery 

Hter, K., Inc., 23 cases crockery 

Bich, L., & Co., 5 casks crockery, 4 cases crockery 

Birfeldt, G., & Co., 49 cases toys, crockery, etc., 2 cases crockery 
iningson, E., Co., 1 case earthenware 

a Bank, 7 cases earthenware 

Séers, C. W., 5 cases decalcomanias, 2 cases decalcomanias 

Hl sel, Bruckmann, & Lorbacher, 1 case toys, 6 cases porcelain 


§ Vollendam, from Rotterdam, Holland 

Hilson Fwde. & Shpg. Co., 6 packages crockery, etc. 
Diies, Turner & Co., 3 cases crockery 

See & Zenger, 99 cases glassware 

Plenix Shpg. Co., 26 cases crockery, etc. 

Ni, W. R., & Sons, 7 cases crockery 

Ste Bank of N. Y., 6 cases crockery 

Tirnauer, G. M., & Co., 26 crates crockery 

Abr. Shpg. Co., 12 packages earthenware, etc. 
Bizfeldt, G., & Co., 30 cases crockery, etc. 

Njonal City Bank, 43 packages crockery, 5 cases hollow glass 
ius & Rosenfeld, 35 crates crockery 

Bir, F., & Co., 23 cases crockery 


Yorck, from Bremen, Germany 


jes, F., Jr., Inc., 22 cases hollow glass 
a G., & Co., 51 cases toys, crockery, etc. 


April 21st 


,Havre Maru, from Kobe, Japan 
Mimura Bros., 77 cases earthenware 


or Nagoya, via Yokkaichi 


Mjtmura Bros., 57 cases porcelain 
worth, F. W., & Co., 126 cases porcelain, 2 cases toys 
Aiita & Co., 81 cases earthenware and porcelain 
ffi, Momonoi, & Co., 202 cases earthenware, etc. 
ca, A. I. Son, & Co., 156 cases earthenware and procelain 
Iiider, B., & Co., 10 cases porcelain 
R¢nstein, H., & Co., 6 cases porcelain 
Miawk Novelty Co., 11 cases porcelain, etc. 
Bljh, L. D., & Co., 102 cases porcelain 
Néoya, Seitosho, Ltd., 67 cases porcelain 
Tao Trading Co., 247 cases earthenware and porcelain 
R| G Importing Co., 12 cases crockery 
Imo Bros., 132 cases earthenware and porcelain, 19 cases lac- 
mre, etc. 
' York Mdse. ‘Co., 85 cases earthenware, porcelain, etc. 
riya, K., & Co., 30 cases earthenware 
Ia, J. L., & Son, 15 cases earthenware 


Klan Pc from Hamburg, Germany 
1 


yer, P. C,, Co., 1 case earthenware 

es, W. J., & Co., 2 cases toys, 4 cases earthenware 

Sti ab, P. A., & Co., 4 cases china and earthenware 

Ka mann, K., Co., 1 case hollow glass 

Dening, R. F., & Co., 8 cases hollow glass, 1 case crockery 
Ru, F. H., 4 cases hollow glass, 10 cases porcelain 

Dolby, B., & Co., 3 cases crockery 

Koherak Bros., 1 case crockery 

Po sil, C. H., Co., 6 cases hollow glass 

Hak Bros., 6 cases crockery, toys, etc. 


aven & McAvoy, 42 cases toys, earthenware, etc. 

erg G., & Co., 2 crates earthenware, 1 case toys, 1 case 
=O Be 
Guiman, Salomon & Co., 2 cases glassware 

hikman, B., & Co., 33 cases crockery, toys, etc. 

tivan, W. C., 1 case crockery 

@haw, G. A., 5 cases earthenware 

ala, L., 14 cases hollow glass 

Mir, I, 15 cases hollow glass 

Tilaender Co., 14 cases crockery, 1 case hollow glass 
tam & Zenger, 1 case crockery : 

/M. D., & Co., 31 cases toys, 3 cases crockery 

Dt Trad. Co., 7 cases earthenware 

ningdale Bros., 16 cases earthenware 


ee me ee 


Frankel, B., & Co., 12 cases’ chinaware 

Straus, N., & Sons, 18 cases earthenware, 12 cases hollow glass, 
1 case earthenware 

Steinhardt, A., & Bro., 7 cases crockery, 8 cases toys 

Sullivan, W. C., & Co., 22 casks crockery, 5 cases crockery 

Rohner, Gehrig, & Co., 1 case chinaware, 4 cases hollow glass 


April 21st 


S. S. Deutschland, from Hamburg, Germany (Additional) 
N. Y. Mdse. Co., 96 cases toys, crockery, etc. 
Shetdon, G. W., & Co., 3 casks majolica, 1 case majolica 
Globe Shpg. Co., 324 cases crockery, etc. 

S. S. Blair, from Algiers 
Byrnes, W. J., & Co., 7 packages Moroccan ware, ete. 
Moroccan Trading Co., 2 cases pottery 
Chana & De Cordova, 8 barrels pottery 


S. S. Caronia, from Liverpool, England 
Globe Shpg. Co., 1 case earthenware 
Pitcairn, W. S., Corp., 33 packages earthenware 
Meakin & Ridgway, Inc., 42 packages china 
Tharaud, J., Inc., 8 crates earthenware 
Meadows, Wye & Co., 3 packages earthenware, etc. 
Goerke Co., I crate earthenware 
Downing, R. F., & Co., 1 case hollow ware 
Vandegrift, F. B., & Co., 1 box china 


S. S. Majestic, from Southampton, England 
Guerin, Pouyat Elite, Ltd., 28 cases porcelain 
Vogt & Dose, 8 casks porcelain 
Tharaud, J., Inc., 16 casks porcelain 
Phoenix Shpg. Co., 10 casks porcelain 
Haviland China Co., 131 casks porcelain 


S. S. Transylvania, from Glasgow, Scotland 
Gunthel & Cruveilher, 23 crates earthenware 


April 22nd 


S. S. Wytheville, from Rotterdam, Holland 
Bloch, L. D., & Co., 158 cases glass and earthenware 
Borgteldt, G., & Co., 203 cases earthenware and crockery, 30 
casks earthenware and crockery, 10 crates earthenware and 
crockery 
Lazarus & Rosenfeld, 26 cases china, 19 cases earthenware 
Herbert & Neuwirth Co., 20 cases china, 24 cases glassware 


S. S. Dtorrningholm, from Gothenburg, Sweden 


Venon, J. H., Inc., 107 cases glassware 
Madden, J., 1 case glassware 
Meadows, Wye & Co., 1 case glassware 


S. S. Tomalva, from Antwerp, Belgium 
Lazarus & Rosenfeld, 43 crates crockery 
Bloch, L. D., & Co., 20 cases earthenware 
Borgfeldt, G., & Co., 40 packages earthenware 


S. S. Hog Island, from Genoa, Italy 
Gommi & Co., 10 cases earthenware and marble works 


From Leghorn, Italy 


Rice & Lynch, 17 cases earthenware, ete. 
Friedlaender, O. O., & Co., 43 cases earthenware, etc. 


From Naples, Italy 
Atl. Fwdg. Co., 5 cases earthenware 


S. S. Celtic, from Liverpool, England 
Carroll, Yates, Slick, 1 case china 
Panama Pacific Line, 8 packages earthenware 
Rowland Marsellus Co., 10 packages earthenware and china 
Shaw, J. M., & Co., 1 crate earthenware 
Alpers & Mott, 1 cask china 
Maddock & Miller, 56 crates earthenware, 4 casks china 
Straus, N., & Co., 2 crates earthenware 
Sellers, C. W., 11 casks earthenware, 3 casks china 
Davison, John, Inc., 8 packages earthenware and china 
Edmiston, H., 10 packages crockery 
Gimbel Bros., 2 crates earthenware 
Kupper, H. C., Inc., 9 crates earthenware 
Guaranty Trust Co., 9 crates earthenware 
Plummer, W. H., & Co., 4 hogsheads earthenware 
Gerlach, F. C., & Co., 14 hogsheads earthenware, 2 crates earthen- 
ware 
Leyland, P. N., 3 crates earthenware 
Sendar Co., 22 cases earthenware 
Dickinson, E. B., 8 crates earthenware, 11 packages earthenware 
Vogt & Dose, 4 casks earthenware 
(Continued on page 29) 
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DISTINCTIVE ETCHINGS 


BY ECONOMY 


Etched stemware is al- 
ways staple. Economy 
designs carefully with 
retail value and _ sal- 
ability always in mind. 
Use Economy lines and 
observe your _ sales 
grow. Sample lines 
displayed and territory 
served by :— 


THOMAS F. O’HARA 
New England 

D. KING IRWIN 
New York 

FRED STOTT 
Philadelphia 

JOHN A. DOBSON & CO 
Baltimore 

A. L. REBER 
Columbus 

E. W. NEWTON 
Chicago 

W. C. REEL 
Kansas City 

R. A. WALKER 
Twin Cities 


| 7617 Parfait Crystal F. M. SMITH 
| San Francisco 


Bowl, Colored Stem 
and Foot. Etched 317. a; eee es 


~ ECONOMY GLASS CO. 


Morgantown, W. Va. 


EFLECTING a guaranteed quality in 
body and glaze and dignified by ex- 
clusive, artistic and refined decorations, 
constitute in part the superior values char- 
acteristic of our new Bona-Dea Shape in 
Ivory, as’ well as our original Colonial 
and Ideal Shapes in pure white. 
We ship our customers what they buy. 


THE ATLAS-GLOBE CHINA COMPANY 
NILES, OHIO 


COPYRIGHT anu PAT. APPLIED FOR 


WAYERCHIN 


VITRIFIED HOTEL WARE 


WHITE AND DECORATED 
ROUND EDGE AND THICK 


Or use liv 


RESTURANTS 
RAILROADS 
STEAMSHIPS 
HOSPITALS 
~HOTEERS= 
~ + CLO Bees 


q 


: 


(ey © KO seo Ae Y 
Beaver F alls = 


MAYER CHING 
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SOY KEE & CO., Inc. 


Chinese Importers of y 
Gold Medallion Dinnerware 
Also | 


Blue and White Canton China, Nankin and 
Chop Suey China, Tea Sets, Porcelains, Ete 


We import direct 
and have a complete 
stock of the famous 
gold medallion and 
Blue and White 
Canton. 


Write for Price List / 


Gold Medallion Dinnerware 


87 FIFTH AVENUE NEW YORK 
Between 16th and 17th Sts. Telephone: Stuyvesant 3136-7-8 


MMT 


~— 
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A OBITUARY os) 


Davison Dies—Pneumonia Takes Vet- 
eran Importer After Short Illness 


‘\ll be sorrowful news to a legion of friends in the 
e | learn of the passing of John Davison, well known 
ta china importer and head of John Davison, Inc., 
. | 14 Barclay St., 
N e w York, on 
Sunday, April 24, 
dat cen, Only a 
week’s illness. 


Few men have 
pass ed to the 
great beyond in 
the trade who will 
be more deeply 
mourned than 
sumele, John, as 
he was affection- 
ately known by 
old-timers. He 
was a man of fine 
Christian * charac- 
ter who endeared 
himself to all who 
really came to 
know him. 

IMGe, 1D inaigyorel. 
who was in his 
fifth year, was born at Burslem, Staffordshire, 
|, being descended from a family long identified 
» English pottery industry. He came to this coun- 


le early nineties and became a partner in the busi- 
( the importing firm of Davison & Pitcairn, this 
i being composed of the late James Davison, John 
st’s brother and Wm. S. Pitcairn, his brother-in- 
‘oon after his entry in the business Mr. Pitcairn 
0 go into business for himself. The firm’s name 
Ipame Davison Brothers. It was continued under 
he up to the retirement of James Davison in 1905, 


} 


was continued by John Davison under his own 


fp first years of his ‘business career here he traveled 
s ely in the interest of the lines his firm represented 


«iblished a repufation as being one of the best and 
|pular salesmen on the road. 

Davison had been a sufferer from rheumatism for 
4: five years, which had made it more and more 
1 for him to get about. He bore his suffering with 
‘ul patience, always saying he never felt better 
/yone inquired about his health. Despite his handi- 


fh 


etting about he came to business every day, but in 
| two years had been driven to New York in his 
fad of using the train as formerly. This was the 
@dence of admission that he was not as physically 
er. He had been away from the office since the 


Monday morning before his death. He was suffering 
from a cold which was not thought to be serious until he 
developed pneumonia on Friday. 

Mr. Davison is survived by two daughters, Miss Leon- 
ora Davison and Mrs. Elizabeth Berryman, also two grand 
children, daughters of Mrs, Berryman, all of whom made 
their home with him. His wife, who was the eldest sister 
of Wm. S. Pitcairn, died about two years ago. 

Among those in the trade who attended the funeral ser- 
vices on Tuesday afternoon were William S. Pitcairn and 
Gilbert S. Pitcairn, J. Arthur Davison, a nephew, the son 
of the late James Davison and associated with his uncle in 
the business; J. WW. French, traveler for the concern, who 
came home from the road to be at the services. Others 
were Kennard L. Wedgwood, John J. Miller, Robert 
Slimmon, James Boote, Harry L. Seixas, Justin Tharaud, 
Oscar Kopel, Harry Leyland, Wm. Taylor, L. S. Owen, 
Gabriel Torlotting, and Edw. Dolfinger, George Anthony, 
Albert Weber, with Herman C. Kupper, Inc.; J. S. Mc- 
Nally, with Copeland & Thompson; Geo. Higginson, with 
Johnson Bros.; L. J. Gaspar, buyer for John Wanamaker 
store; Alex. W. Mackensie, with Meakin & Ridgway, 
Howard R. Handy, of the Pottery, Glass & Brass Sales- 
man and F. Calvin Demarest, of the CRocKERY AND GLASS 
JOURNAL. 

ReEsoLuTION PAssED BY CROCKERY BoARD OF TRADE 

At a special meeting of the Crockery Board of Trade 
of New York, held on the twenty-sixth day of April, 
Nineteen Hundred and Twenty-seven, the following min- 
ute was adopted : 

The members of this Board learned with profound 
sorrow and regret of the death of their friend and associ- 
ate John Davison. 

In earlier days, after entering upon the activities of the 
trade in the United States, the honor was attributed to 
him of being the Premier Salesman and during the many 
successful years which have followed as head of his house 
his good fellowship, genial friendliness and courtesy es- 
tablished for him a high place in the hearts of his asso- 
ciates; and his supreme integrity, punctilious observance 
of the ethics of the trade and the rights of others and his 
ability as a man of business commended him to the trade 
at large and gained its high respect and esteem. 

We mourn the loss of a friend and valued associate 
and to his family we extend our sincere sympathy in their 
bereavement. 


Souvenir Glass Lines in Demand 


Souvenir glass lines are in better demand just now, but 
the sale of these specialties is not near as active as some 
years past. The bulk of these goods go to summer re- 
sorts, summer parks and pleasure resorts. There was a 
time when a heavy business was done on these eoods, 
but during the last few years there has been a gradual 
decline in orders. Road salesmen are forwarding fac- 
tories more volume business, yet there are instances where 
orders show that some department store interests are plac- 
ing orders for only immediate requirement. 
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Rates: 40 cents per line for first insertion; 20 cents per line 
lor following insertions. Seven words per line. Minimum 
initial charge $2, payable in advance. 


CHICAGO FIRM SEEKS GLASSWARE LINES 


ELL known Chicago firm, established amongst the China 

and Glass Trade with very appropriate show rooms, has an 
opening for Glassware lines such as tumblers, stemware and table- 
ware, Glass and Crockery Novelties, for Chicago and surrounding 
territory. Address Box 629, care of CrocKERy AND GLASS 
JOURNAL, 


DEPARTMENT STORE BUYER AVAILABLE 


HINA and Glassware buyer over twenty years’ experience 
finest department stores available any time. Address Box 
631, care CrocKERY AND GLAss JOURNAL. 


GLASSWARE SALESMAN WANTED 


ARGE table glassware manufacturer of plain, decorated and 
fancy merchandise has openings in its sales department for 
thoroughly experienced, high caliber men in the following terri- 
tories. New England States; Middle West: and South. Liberal 
drawing account allowed. State past experience and territory in 
which you are best acquainted. Reply to Box No. 628, care of 
CROCKERY AND GLASs JOURNAL. 


ENGLISH GENTLEMAN SEEKS POSITION 


NGLISH gentleman, expert in the china and glass trade, de- 

sires responsible position; thorough knowledge and _ practical 
experience in all departments. Address Box 626, care of CroCKERY 
AND GLASS JOUBNAL. 


OPPORTUNITY FOR EXPERIENCED 
SALESMAN 


NOOD opportunity for experienced glassware and crockery 

J salesman seeking to locate on the Pacific coast. Party with 
$5,000 to invest can buy half interest in old established manufac- 
turing agency firm representing some of the best factories cover- 
ing California, Oregon and Washington. Are desirous of opening 
branch sample rooms. State age, experience and references. Ad- 
dress Box 630, care of CROCKERY AND GLASS JOURNAL. 


Buyers in New York 
Apri 21, 1927 
W. B. Shockley, house furnishing goods, toys, china, J. I 
Ivey & Co., Charlotte, N. C., 128 West 31st St. (Kirby Block & 
Fischer) Pennsylvania. 


COMPLETE “LINES THAT SELL” 


Manufactured by the 


BRUSH POTTERY CO. 


ZANESVILLE, OHIO 
PROMPT DELIVERIES 


By Our Trucks from Our 


NEW YORK WAREHOUSE 
5 W. 20TH ST. 


JOHN L. PASMANTIER & SONS 


me 


GLASS JOURNAL 


Answers to Krockery Kwizz on Page 21 


1—A low, round tray—formerly on wheels—| 
in which a tankard ‘‘coasts” or makes a eir- 
cuit of the dining table for the greater con-/ 
venience of the company. 

2—Walter Scott Lenox, founder of the Lenox! 
Potteries, manufacturers of the famous! 
Lenox China at Trenton, N. J. 

3—A. J. Fondeville & Co, 

4—A vitrified product in which food may be 
both cooked and served. 

5—Chiefly they are: Printing, using decaleo- 
mania, painting by hand, applying gold and| 
encrusting with gold. 

6—Gabriel Torlotting. 

7—A ceramic product with the following char-| 
acteristics ; it is vitrified, it is translucent, and) 
it is always glazed. 

8—The Romans. 

9—1,400 years. 

10—The name of a type of decoration (Italian)! 
not of a ware. It is modelled after famous, 
Della Robbia products of the fifteenth cen- 


tury and may be made of china or earthen-) 
ware. 


AprRIL 22, 1927 ' 
L. Goldsmith, china, house furnishings, toys, Scranton L} 
»., Scranton, Pa., 115 W. 30th St. @Beiy Vevisoe 
C. C. Vosburgh, lamps, The Willson-Chase Co., St. Peters! 
Fla., Broztell. 
S. Einstein, lamp shades, vases, Palais Royal, Washington, [I 
5 7th Ave., (Kresge Dept. Stores, Inc.) 
Apri 26, 1927 f 
L. E. Yennaco, lamps, R. H. White Co., Boston, Mass. 
4th Ave. 
John Martin, china, Jordan, Marsh Co., Boston, Mass., 
Madison Ave., 7th floor. 
I. H. Kamsler, lamps, L. G. Gilbert Co., Forth Worth, Ti 
128 W.-3lst (Kirby, Block & Fischer). : 
J. E. Bason, house furnishings, Outlet Co., Providence, ! 
1150 Broadway (F. Lilienthal & Co.) 
I. E. Fronani, china, glassware, Woodward & Lothrop, W 
ington, D. C., 370 7th Ave. 
Aprii 27, 1927 | 
F. F. Brown, china, crockery, house furnishings, Broat 
Dept. Store, Los Angeles, Calif. 128 West 31st (Weill & Ff 
mat). 1 


Marion Talley never would have scored her triumph had 
she sung behind the back drop. Neither will your product 
sell as it should until the audience can see it. 


Sign up with a good producer—Robert Rawsthorne Com- 
pany, for instance—and bring your wares into the spot- 
light of public acclaim. 


Photo-Engraving, Illustrating, Photography, Advertising 


ROBERT RAWSTHORNE COMPANY 


HEEREN BUILDING « EIGHTH & PENN « PITTSBURGH. PA. 
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Indian to Swim for Department Store 
(Continued from page 19) 
Njerican Girl’ meet some of the original Americans. In 


(tion to this, of course, we posed the Indians in the 
eer of the store and, after introductions in true Indian 
ion, the Chief and Princess staged an interesting and 
ijiresque war dance. After this the ‘American Girl’ 
ginued her shopping expedition throughout the Lane 
tq?. 

Ve then went up to the Webster Hall swimming pool, 
dire Joseph is training, and posed the Chief with a Hay 
sid Ranch emblem on his swimming suit, and the 
Werican Girl’ and Joseph on a springing board. We 

had Joseph swim before the camera and made a 
fe of him coming from the water. 

~his picture is now being shown in Detroit at one of 
he argest theatres here and Joseph is also appearing in 
ein, dressed in his swimming suit, assisting the ‘Amer- 
va Girl. Before he is introduced, he comes upon the 
tae in a real Indian blanket with the traditional Indian 
Bec of feathers. 

Jo\pany thirty-five appearances in the film and twenty- 
oe appearances of Joseph. 

‘Ve are also sending out a letter to all the members 
fhe Hay Island Ranch Boys Club telling them of the 
ae arrangements we have made with the management 
hieby all members will be admitted for half price and 
aall boys who wear their buttons will be permitted 


The whole show gives the Lane 


¢stage, thus tying up the younger element among oui 
smers with this publicity for the Lane store. 


o 


Il of this, of course, is really only the beginning of a 


a 


Neity campaign which will culminate this summer 


a 


the world’s championship long distance swimming 
st will be held on the course between Hay Island and 
wi Sound, an event which will secure for the Lane 
oloany, thousands of columns of publicity in news- 
p’s throughout the world.” 


= 


(ptimism Prevails Despite ea in Trade 
(Continued from page 22 

es have increased; that the revolution in merchan- 
‘methods during the last few years has placed many 
(facturers in a difficult position, to which they have 
+t become entirely adjusted; that the coal strike must 
e, an unfavorable influence in some localities; that 
Mons in a number of foreign countries are highly 
siled, and that the future of international commerce 
nance depends-on the outcome of certain questions 
hich a final solution has not yet been found. 
remains true, however, that most of the unfavor- 
actors are as yet mere potentialities, with little or no 
g on the course of trade in the immediate future. 
i the significance of current reports, most of these in- 
ja moderate, but nevertheless encouraging, seasonal 
sion.” 


— 


<5 


o> 


ca’) 


Boss—“Robert, I hope you try to save half of what 
” 


arn, 


ce Boy—“I don’t get that much, sir.” 


New York Imports 
(Continued from page 27) 


Boote, E., 2 casks china, 17 packages earthenware 
Fondeville, A. J., & Co., 4 crates earthenware 


April 23rd 


S. S. Paris, from Havre, France 
Corbett, M. J., & Co., 1 case porcelain 
Haviland, T., & Co., 52 casks porcelain 
Macy, R. H., & Co., 5 casks chinaware 
Bernardaud, L., 9 casks chinaware 
Portenoy & Co., 14 packages china, etc. 
Tausig & Pilcer, 1 case chinaware 
Marshall, Field & Co., 2 cases majolicas 
Bane, W. L., & Co., 1 case chinaware 
Borefeldt, G., & Co., 1 cask chinaware 
Vandegrift, F. B., & Co., 1 case lamps 
Globe Shpg. Co., 1 cask chinaware 


S. S. Oscar II, from Copenhagen, Denmark 


Andrews, D. C., & Co., 1 case china 
Overton & Co., 7 cases china 


April 25th 


S. S. President Harding, from Bremerhaven, Germany 
Bischoff, E., Co., 1 case hollow glass 
Scott, F. B., 16 cases hollow glass 
Sellers, D. P., 10 cases decalcomanias 
Consmiller, L. A., 13 cases decalcomanias 


S. S. Hektor, from Marseilles, France 
Gillman, Collamore & Co., 1 package china 
Amer. Exp. Co., 8 cases crockery 

From Grasse, via Marseilles 
Amer. Exp. Co., 2 cases pottery 

S. S. Republic, from Bremen, Germany 


Chatham & Phenix Nat'l. Bank, 10 cases earthenware 
Altman, B., & Co., 2 cases earthenware 

Globe Shpg. Co., 8 cases toys, porcelain 

Butler Bros. ,1 case crockery 

Heinrich & Winterling, Inc., 1 case crockery, 1 case crockery 
Harrison, M., & Co., 8 cases porcelain 


S. S. President Wilson, from Genoa, Italy 
Amer. Shpg. Co., 6 cases terracotta ware 


S. S. Minnetonka, from London, England 


Oppenheimer, A., & Co., 3 cases earthenware, etc. 
Knapp, J. A., 2 cases crockery 


S. S. Alberta, from Naples, Italy 
Amer. Exp. Co., 21 cases earthenware, etc. 


April 26th 


S. S. Berengaria, from Southampton, England 
Amer. Exp. Co., 1 case chinaware 


S. S. Rotterdam, from Rotterdam, Holland 

Hudson Fwde. & Shpg. Co., e cases crockery 

Borgfeldt, G. A., & Co., 2 cases glassware, 52 cases earthenware, 
toys, etc. 

Basket Impt. Co., 8 cases crockery, 2 cases toys, 36 cas 
ware, 511 packages crockery 

Phoenix phpg. Co., 130 cases crockery, 40 crates crockery 

Altman, B., & Co., 4 cases earthenware 

Loeser, - Co., 3 cases earthenware 

Equitable Trust Co., 36 packages crockery 

National City Bank, 95 cases crockery 

Strauss, Eckhardt & Co., 6 cases crockery, 29 cases toys, 54 
cases toys 

Grace National Bank, 28 cases crockery, etc. 

Fourman Bros., 12 cases crockery, 3 casks crockery 


S. S. Schodack, from Havre, France 
Meadows, Wye & Co., 2 cases earthenware 
Stern Bros., 1 case earthenware 


S. S. Brazil Maru, from Naples, Italy 
Strauss, N., & Co., 4 cases earthenware 


es earthen- 


“T have generally found that short words are the best 
to uSséa: 

“Just so,” said the henpecked husband, 
—the kind you can get in edgewise.” 


“and thin words 
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SQUAT AT 
z IMPORTERS oo CHINA CORP., 39 W. 28rd PRANCIS H. RUHE, 14 West 28rd 
= spin . 141 Fifth ¢ nay St. 

= aioe eicmats Po Sinc ey “AIT Saba eee and fancy china. snp of China, Glassware and 
5 “The Dinnerware House eisAmetira © Ty pros. CHINAE CO, Gers. PAT Auten 0 
2 L BERNARDAUD & CO., 61 West ~~“ Keap St.. Brooklyn. pee: Fifth Ave. 7 
= 23rd St. . Importers and decorators. Large stocks Tirschenreuth Dinnerware, Old Abbey 
= French China Dinnerware, Short dinnerware, 23-piece tea sets, service Ivory Body Dinnerware, Rona and 
z Lines. White China for Decorators. plates. Immediate delivery. Verra Crystal Tableware. Specialties 
2 FERDINAND BING & CO.’S, Sue) MADDOCK & MILLER, Inc., 39-41 _ in slassware, ete. 

= cessors, 67-69 Irving Place, near West 23d St. ROBERT SLIMMON & CO., 96 to 102 
= 18th St. English Wares of Merit: John Mad- Church St. ; 

= Art Pottery, Bronzes, Marbles and dock & Sons, Royal Worcester, Aller- A. J. Wilkinson’s, Ltd, Bourne & 
= Lamps. ton’s Crown Ducal Ware, Carlton sae - Suey & pone Shorea 
= i ons, Roya er Vale an at- 
RE OPI OCU EE IM iy cmanine acre 

2 Importers of Chinx and Glass, Mfrs. 16th St. é N19 Fifth Ave, at 19th ee Inc., 
= of Lamps, Shades aud Novelties. Importers of Japanese Goods. Tele- L tock ted toc 
4 Bhone-Suayeant Bsacnoso7, ‘aE stock of mported, openstog 
= aa BOOTE, 35-87 West 28 MORIMURA BROS., 58-57 West 28d “Royal Schwarzburg” and “Superieur” 
= Cauldon China. Heed ie Sons’ Hecke Cools me dinnerware, Gift Shop Spe- 
2 ¢ Sons’ ts. 

ao. Earthen ae ee TAIYO TRADING CO., Ine, 101 Fifth 
= NTINENTAL CERAMICS CORP., : ve. 

= ore -151 Fifth Ave. The Fifth Avenue Japanese China, Lamps and Bric-a- 
= Importers of Thomas, Krister and Bo- Building Brac. 

= hemia decorated and white dinnerware. B. TOMBY & CO., 20 West 28d St. 

= Open stock patterns carried. Telephone Representing: Hutschenreuther Selb, 
E Ashland 7816. Schlegelmilch, Schoenwald, Villeroy & 
= COPELAND & THOMPSCN, Inc., Boch, etc. 

g 206 Fifth Ave. JUSTIN THARAUD, Inc., 24 West 
= Copeland’s China, Earthenware and 23d St. pine i 

z White China fancies. Phone, Ashland Sole Agent for L’Union Ceramique, 
: Bue Myo conte ce Hanley Staffs, Eng 
= My , ” ? os 
z~ JOHN DAVISON, Inc., 14 Barclay St. land. Royal Bayreuth China, Bavaria. 
= English China, Earthenware and Telephone Gramercy 5150. 4 
= Glass. f eo E. TORLOTTING, INC., 35-37 West 
= 1 ae on swe me : <i 

= ARD B. DICKINSON, INC., a 23rd. St. 

= Ercan 28rd St. Bt ee ak Representing Cristalleries De St. Louis, 
= English “Ceylon Ivory” Dinnerware, —s Plateelbakkerij “Zuid—Holland”, Gebr. 
S “Hook-Lid,” Cube and Rock Teapots. eS (Czecho-Slovakia). Gramercy 
= 5299. 

Pea oe AEN A a hd UNITED ARTS AND CRAFTS INC, 
= f 47 W. 47th Street. 

= pice. an pera aS. Pe are Modern ceramics in unusual forms, 
= thames ee colors and glazes. 

2 OTTO GOETZ, 1NC., 122 Fifth Ave. Yon He ie 
re ee eer? AP White China for decorating. 

= J. H. VENON, Inc., 104 Fifth Ave. 

= GRAHAM & ZENGER INC., 104 Martin China, Limoges; Gustafsberg 
E Fifth Ave. : Uptown Headquarters China and Earthenware, Sweden; 
= Importers of Black _Knight China. for the Kosta Crystal, Sweden; Rorstrand 
= Telephone, Chelsea 7477. Pottery Glass China China and Earthenware, Sweden. 

2 HARUTA & CO., 141 Fifth Ave. M x KENNARD L. WEDGWOOD, 255 
= Importers of Japanese goods. Phone etal Goods and House Fifth Ave., between 28th and 29th 
: Caledonia 4475. wares Trades ae h Wedewsod € ou, 
= osia edgwooi ons, Ltd. Tele- 
Z ae Mees aor pat TE peas FRED. C. REIMER CO., I 49 phone Mads ae 

= : : 5 Lee by Rater -51 

2 HAVILAND CHINA’ COmincag! (o7amme coe,’ ¢ St. ole es DOMES Ge aan 

= Broadway. Furslenberg — Dinnerware, “Schier- BONITA ART GLASS COMPANY, 
= The Baaieue aration hens pone Goods, “Royal Dux’”—Art Factory at Huntington, W. Va. 

= known since 1840. oods, “Theresienthal”—Fine Crystal, Exclusive Imported & Domestic Dec- 
= Venetian Glassware, French and Italian orated Glass and China. Herbert Glass = 
= HEINRICH & WINTERLING, INC., Pottery, White China. Phone Gram- & Import Corporation, 366 Fifth Ave = 
2 rap niles ion & Co Selb ee ee. wise representative. i 
= Also Fancy China from Winterling ROSENTHAL CHINA CORP., 149- BRYCE BROTHERS COMPANY 

= ; 151 Fifth Ave. Blown lead glassware in Crystal and 
= HERMAN C. KUPPER, Inc., 89-41 Importers of Rosenthal china dinner- Colors—Cut, Etched and Engraved. 
= West 23d St. , ware, placeplates, lamps, art figures. J. Duncan Dithridge, Representative. 
: Ahrenfeldt French China. Hotel china. Telephone Ashland 7816. 240 Fifth Ave. 
“aversion gael amanne one Renn ak RG Ema entre eta ee 
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2 WESTON GLASS CO. 


CAMBRIDGE (0.) GLASS CO., New 

York Salesroom, 184 Fifth Avenue. 
Manufacturers “Nearcut” tableware, 
thin blown tumblers and stemware. 


ECONOMY GLASS CO., Morgan- 
town, W. Va. D. King Irwin, Repre- 
sentative, Fifth Ave. Building 
Fine blown tumblers and stemware. 

FOSTORIA GLASS CO., 141-147 
Fifth Ave. 

Pressed and blown glassware. Chas. 
L. Weddle, Representative. 

GILLINDER & SONS, Inc., 220 Fifth 
Ave. 

Lighting glassware, glass specialties. 


THE HOCKING GLASS SALES 
CORP., 129-131 Fifth Ave. 
George FE. Nicholson, Representing 
Hocking Glass Co., Lancaster Glass 
Co., Standard Glass Mfg. Co., Lan- 
caster, Ohio. Ashland 7207-7208, 


SUSQUEHANA CUT GLASS CO., 
T. W. Hamilton, Representative, 189 
Fifth Ave. 


THE ROSBERN GLASSWARE - 


CORP., 12-14 West 21st St. 

Manufacturers of light cut and gold 

encrustations. Phone Chelsea 0746. 

INC. 
Blown Tableware. T. W. Hamilton, 
Representative, 139 Fifth Ave. 

UNITED STATES GLASS CO., Albe- 
marle Bldg., 24th St. and Broadway. 
Pressed and blown glassware. 


WESTMORELAND GLASS CO., 
Horace C. Gray Co., Representa- 
tives, Fifth Avenue Building. 
Pressed glassware, decorated glassware, 
novelties. 


LAMPS, SHADES AND LIGHT- 
ING FIXTURES 

THE BRADLEY & HUBBARD MFG. 
CO., Fifth Ave. Bldg., Fifth Ave 
and 23rd. St. 
Electric Lighting 
Lamps. 

ae BRISBOIS, INC., 200 Fifth 


ve. 
Room 210, Lamps and Cut Glass. 
ee IAN HAWTHORN, 225 Fifth 
ve. 


Wrought Iron Lamps. “The Better 
Kind,” “Ann Murphy Shades.” 


me oNIX G™UASS CO., 230 Fifth 
ve. 
Illuminating glassware, electric port- 
ables, oil lamps, etc. Telephones. 
Ashland 9024-9025. 
Te H. E. RAINAUD CO., 225 Fifth 
ve. 
Table, Boudoir, Desk, Piano, and Floor 
Lamps in exclisive designs and finishes. 
Dela Croix & Monroe, representatives. 
THE MAIBRUNN CO., Inc., 44-46 
East 25th St. 
Lamp Shades and Lamps. 
Madison Square 8860-8861. 


DOMESTIC POTTERY 


Fixtures and 


Telephone 


~ A DALRYMPLE, 16 West 23rd 


Representing E. H. Sebring China Co., 
Sebring, O., manufacturers of dinner- 
Ware and premium specialties. Tele- 
phone, Gramercy 4413. 
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A. E. HULL POTTERY CO., 200 
Fifth Ave. 
Manufacturers and Importers, Earth- 
enware, China and Glassware. 


ROSEVILLE POLTHRYSSCOs, 13 
West 23rd St. 
F. D. Van Arsdale, New York Man- 
ager. Art Pottery, Jardinieres, Baby 
Plates and Sets, Bird Baths, Carden 
Pottery. 


THE SEBRING POTTERY CO., Se- 
bring, Ohio. 
New York Office and Sample Room, 
206 Lexington Ave. Chicago Office 
and Sample Room, American Furni- 
ture Mart Building, Spaces 930 and 
931, 666 Lake Shore Drive. 


THE CRESCENT CHINA CO., Se- 
bring, Ohio. 
M. I. George, Representative, 206 Lex- 
ington Ave. High-Grade Dinner Ware. 


JOHN L. PASMANTIER & SONS, 5 
West 20th St. 
Quality Dinnerware and Pottery Spe- 
cialties. Telephones, Chelsea 8265 and 
0540. 


COX & COMPANY 
120 Fifth Avenue 


Entire 5th Floer 
N. W. corner of 17th Street 


Telephone Watkins 8467 


Glassware 
Imperial Glass Company 
Huntington Tumbler Co. 


The Silver City Glass Co. 
Lewis County Cut Glass Co. 


Dinnerware 


The C. C. Thompson Pottery 
Co. 


Underglaze Hotelware 
Cook China Co 


Pottery 
Oxford Pottery Co. 


DECORATORS 


FLOGEL DECORATING WORKS, 
129-131 Fifth Ave. 
Dealers and Decorators of Fine Glass 
and China. R. H. Flogel, Proprietor. 
Phone, Ashland 2355. 


LOTUS GLASS CO., INC., 200 Fifth 
Ave., Room 208. 
China and glass decorators. Gold en- 
crusted, lustre, plate etchings and light 
cuttings on colored and crystal glass- 
ware. 


MANUFACTURERS’ AGENTS 


HORACE C. GRAY CO., Fifth Ave- 
nue Building. 
Representing Fenton Art Glass Co., 
Glassware, cut, colored and _ plain. 
Sterling Glass Co., Fine Heavy 
Cut Glass. Westmoreland Glass Co., 
High Grade Table Glassware and 
Specialties. Indiana Glass Co., Pressed 
Table Glassware and Lamps. Ameri- 
can Bisque Co., glazed flower pots, bulb 
bowls, etc. Co-Operative Flint Glass 
Co., Table and Soda Fountain Glass- 
ware, Aquaria, etc. Telephone, Gram- 
ercy 6311, 


D. KING IRWIN, Fifth Avenue Build- 
ing. 
Iroquois China Co., Hotel China. Na- 
tional China Co., Quality dinnerware. 
Paden City Glass Mfg. Co., Table, sod~ 
fountain glassware. Economy Glass 
a Suite 319, telephone, Gramercy 
6571. 


THOMAS G. JONES, Fifth Avenue 
Building. 
Representing McKee Glass Co., D. C. 
Jenkins Glass Co., McDonald Glass 
Works, Inc. Telephones, Gramercy 
291-292, 


GEO. C. KINDT & CO., Inc., 19-21 W. 
24th St. 
Manufacturers and Factory Agents. 
Brass wares, mahogany goods, serving 
trays, mahogany candlesticks, floor 
lamps, electroliers, silk shades, silver- 
plated wares, decorated basket wares, 
tovs. dolls. Telephone, Farragut 8850. 


McKENNA BROTHERS SALES 

CORPORATION, 1271 Broadway, 
corner 82nd Street. 
McKenna Brothers, cut, colored and 
decorated lines; Utility Glass Works, 
Stemware; D. B. Lehman, light cut- 
tings. Telephone, Pennsylvania 2165. 


cee J. MOSCOVITZ, 10 W. 23rd 
t. 


Representing Knowles, Taylor & 
Knowles Co., dinnerware, and Hirsch- 
Malgood Co., decorated glassware. 
Phone Gramercy 1869. 


WILLIAM G. MUELLER, 25-37 West 
23rd St. 


Thun-Kloesterle Dinnerware, Mannl 
Cups and Saucers for the Tea and 
Premium trade. Phone Gramercy 0586. 


PHILLIPS, THISTLE & SMITH, 
INC., Onyx Building, 1107 Broad- 
way, at 24th St. 


Seneca Glass Co., 
and lighting glassware. 
China Co., dinnerware. 
Watkins 8634. 


VAIL AND YOUNG, 200 Fifth Ave. 


Representing 

The Coshocton Glass Corp. 
The Belmont Tumbler Co. 
Sneath Glass Company 
Jackson Vitrified China Co. 
W. I. Tycer Pottery Company. 


HENRY WITTE, 48 West 28rd St. 
Representing Maryland Glass Co., 
Cumberland, Md., and Guerin-Poyat- 
Elite, Ltd., Dinnerware Lines. 


lead blown table 
Pope-Gosser 
Telephone 
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you want 


A Job 
A Line 
A Salesman 
A Buyer 
or anything else connected with 


the China, Glass, Housefurnish- 
ing and Lamp Trades 


Advertise for it in the Classified 
Section of 


' Crockery and Glass Journal 


Get It 


ee - — 
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40 cents per line ‘or first insertion; 
20 cents per line for following in- 
sertions. Seven words per line 
Minimum initial charge $2, paye« 


ble in advance} 
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© There’s Profit 
for You 


Zi 
Haviland a 
lice Haviland China advertising in national magazines is” 
C h 7 Nd helping you by telling millions of housewives throughout the coun=" 
try that the genuine Haviland is ‘“The mark of fine taste in fine china.” 
This advertising, together with the name and reputation of the genu- 
ine Haviland, should bring you profitable business—/#f you are subplied” 
with the necessary variety of patterns. Are you? 
We carry in New York, ready for immediate delivery, a great variety 
of patterns — every type of decoration—the whole price range—in full 
open stock and in assorted packages. This means that we can immedi= 
iately supply any items you need to replenish your stock. Write or call, 
It will cost you sales if you have to say ““We haven’t these patterns | 


" Autumn’? Pattern / 


in stock. 
'e4 | | ; | Genuine 
DECORATED BY Every piece of genuine 


. Haviland China—th _ 
gnlande Sadan eee bist awvilan, 
7] 


Haviland, established 


Limoges s by David Haviland in France 
5 1837 —bears the trade , 
on decorated china marks shown here. on white china 


HAVILAND, CHINA CO7nING 


1107 Broadway, at 24th Street, New York 
Telephones: Watkins 2967-2968 
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Art Goods 
Dolls & Joys 
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Special Gift Section in which Beatrice 
Miller Wisner writes for our readers 
of the very latest gift items being 
displayed in New York Stores 


What’s New in New York Showrooms— 
A section devoted to new items in the 
trade that are attracting the atten- 
tion of buyers 
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What the Potteries Are Doing and up-to- 
the-minute Glass News by M. K 
Zimerman, our regular Pittsburgh 
and East Liverpool corre- 
spondent 
MAY 5, 1927 
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Vol. 104, No. 18 
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Timely news of Chicago by J. H. Smythe 
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A complete list of New York Imports for 
the week 
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To know the names of the best manufacturers and whole- RM 
salers in the lines you are interested? °°... : - 


To know where you can get the goods you want? 
To know what the latest news of the trade is? 


To know how to increase the efficiency of your department? 


To have a permanent New York mailing address? 
To receive information about any particular line? 
To receive a reminder of coming events and activities? 
To be advised about important changes in the trade? 


To be listed in advance of your coming to the New York 
market? 


CROCKERY AND GLASS JOURNAL 


will do all these things for you 


Clip the coupon below and receive 
the paper regularly each week. 


Five) cig ee re Se and ee 55.50 a year 


DEMAREST PUBLICATIONS, INC., | 

| Ab Eestslitlys caer, SUBSCRIPTION PRICE 

| New York. | = ss 

| Gentlemen :— | omestic 
rae aoe ae Mees ats ale Er $3.00 a year 

including the Specia oliday 

reat iad eine auc! Bee | $5.00 for 2 years 
ers) to the following address for which .... 

| enclose ...... for waoscce year. Canada 

| | $4.00 a year 

| NAMe’ 5\bicsctesateehatevershorerete sro ches, viel’. @.c-4)'6,. 5. eye | Foreign 
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Crockery and Glass Journal, published weekly at New York, by’ Demarest Publications, a Subscriptions, $3 per year. Editorial and Ag 
Office, 45 East 17th Street. Entered as second-class matter September 2, 1920, at the post office at New York, under the act of March 3, 
Vol. 104. "No, 18. May. 5, 1927. 
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une Means Gifts 


OMMENCEMENTS, weddings, anniversa- 

ries, showers—besides the usual run of 
birthdays—pile up to make June the second great- 
est gift month of the year. For any woman from 
seventeen to seventy, a Hall Teapot is an ideal 
gift. 


See your jobber or write. 
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East Liverpool, Ohio 
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HIS decoration 

No. 135 G is one 
of the many attrac- 
tive patterns that has 
made our Ivory line 
so popular. 


We invite comparison. 


KNOWLES, TAYLOR A KNOWLES 


~ < Company ~ ~ 
EAST LIVERPOOL., OHIO. 


KT&K 
IVORY 
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with - their brilliant displays? 
Here is a beautiful exhibit of furs 
and here sparkling jewels; the 
richest in tasty chocolates and 
confections, pipes of rare brier 
for men even “Peks” of pedigree 
for ladies. 


No matter what the ware or line 
| only the best is displayed along 
| this most wonderful of thorough- 
| fares. The advertising columns of 
| the CROCKERY AND GLASS JOURNAL 
are the Fifth Avenues of the 
Crockery and Glass trade for 
| here are found the best in the vari- 
ous lines which are viewed with 
interest by buyers in all sections 
of the country. 


A Postcard Request Will 
Bring Our Rates 


The CROCKERY AND GLASS JOURNAL 
45 Kast 17th Street 
New York City 
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Decoration Y-31 


The Yellowstone Dinner Service 


| DG PHILE the demand for sprig treatments in 

| # bold designs and striking colors effects has 

i much increased during the past year or two, they 
have by no means effected the popularity of attrac- 
tive borders. 


H When a wide border is applied to the Yellow- 
: z stone Dinner Service, octagon model, with its 
background of delicate ivory, the effect is one of 
peculiar beauty. The pattern illustrated above as 
Decoration Y-31 is one of a troup of Yellowstone 
borders quite out of the ordinary in appearance 
and in sales appeal. 


The Homer-Laughlin China Co. 


Newell, W. Va. and East Liverpool, O. 
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ANOTHER 


MERCER 
Gah E AsieieOnN 


THE TRAYMORE DECORATION— 
a brilliant border in eight colors with 
blue, yellow and red _ predominating. 


“ NEW «QUEEN ANNE” IVORY 


The Mercer Pottery now offers this 
attractive new shape executed ina 
warm ivory body. It is decorated 
with a wide variety of colorful pat- 
terns which are carried in open 
stock at the factory for Spring de- 
livery. 


MERCER POTTERY CO. 


Manufacturers of Dinnerware Since 1871 


TRENTON, NEW JERSEY 
2. M. MEDER CO. F. C. BRANUM 
|N. WABASH AVE. NEW YORK OFFICE—ROOM 356 252 WILCOX BLDG. 


| CHICAGO 200 FIFTH AVENUE LOS ANGELES, CAL. 


Bight 
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CHUSAN — 4 decoration that sells 


Oriental in motif, the vividly contrasting colors of this deccration, on the 
warm toned Princess Ivory Body, form a pleasing ensemble that is sure 
to appeal to your most discriminating trade. 


Dealers who have stocked this pattern on the new 
Oakmont Shape are enthusiastic over its sales 
appeal. You too will find it a profit maker. 


THE SMITH-PHILLIPS CHINA CO. 


East Liverpool, Ohio 


STABLISHED IN 1874 
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\ 
‘ The principle that the home market 
riits for should be protected as far as pos- 
irmer sible for the American farmer was 
emphasized at the meeting of the 

She Central Division of the Chamber of Commerce 
heUnited States, at which ninety-nine chambers of 
ce and more than one hundred trade associations 


oresented. 


vrevent an abundant yield in primary branches of 
cuire from having consequences opposite to those 
‘h nould follow,” the meeting declared, “ it is neces- 
tfind a solution for the problem caused by pro- 
iol of surpluses over the quantities which can be util- 
‘2 our own country, to devise means to prevent 
Bites from disorganizing the domestic market for 
h ur agriculture predominately produces and in 
h should receive its compensation according to our 
est standards. 
ho1e solution of this problem the Northern Central 
810; asks the Chamber to give every assistance in its 
r. The position of agriculture in our own markets 


(d)2 protected from conditions over which agricul- 
itsf has no control, as well as from every kind of 
T \apetition in those markets. Every form of en- 
isén this division, agricultural or otherwise, has its 
Sipportunity in home markets. Equality of oppor- 

uires that American agriculture, in common with 
tind labor, should have the safeguards which will 
')2 broadest possible development of its American 


markets, to the end that it may receive the full values of 
the products which it supplies to those markets.” 


Airports The possibility that the airport will 
and City shift the trend of city development 
Planning of the future is broached by John 


Ihlder, Manager of the Department 
of Civic Development of the Chamber of Commerce of 
the United States in an address recently delivered before 
the City Planning Institute. 

Calling attention to the open water spaces possesssed by 
bay cities, Mr. Ihlder said: ‘It would be difficult to over- 
estimate the economic value of the breezes from the water 
that flow through the streets of New York and the bay 
cities. 

“Awakening to the advantages which nature forced 
upon our fortunate members, we shall provide adequately 
for the new kind of harbor that is coming to us with the 
airplane. We doubtless shall, under stress of necessity, 
figure carefully how small an air field may be, how high 
the surrounding buildings may be permitted to rise, for 
we wish to bring the air harbor as far in town as possible 
in order to minimize change in existing’ values. But as the 
railroad induced our river towns to turn their backs upon 
the levees, so the airplane may induce them to face in a 
new direction, and those towns which make the most ade- 
quate provision are likely to reap a benefit. 

“But air-harbors like water-harbors, will prove inade- 
quate to our purpose and other uses, such as truck garden- 
ing and farming, will be found for these open areas.” 
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AX HERBERT, of Herbert & Neuwirth, is cer- 
tain that taxi cabs are his jinx. Mr. Herbert 


recently returned from Europe with a scar on 
his nose and another on his lip, the result of a taxi cab 
collision in Paris. This week while riding along Twenty- 
third St. in a taxi, Mr. Herbert was the victim of another 
collision, but this time he was more fortunate, escaping 
with merely a bad shaking up. 


“Gus” Bub, of Hartman’s, Chicago, arrived from Eu- 
rope the early part of this week and spent a couple of days 
looking over the local market. 

“Lee” Moses, of Frederick Loeser & Co., Brooklyn, 
was another arrival from Europe this week. 

Miss Crowley, with Strawbridge & Clothier, Philadel- 
phia, was in New York Tuesday calling on the trade, as 
was Arthur Lit, of Lit Brothers, also of the Quaker City. 


Edward W. Hammond received a sad telegram Tuesday 
to wit: “Mrs. J. M. Payne died this morning of injuries 
received in an automobile wreck Saturday. Business 
(Signed) Dunbar Flint Glass 


Mrs. Payne was the wife of the president and 


temporarily suspended. 
Corp 
sales manager of the concern. 


Albert J. Brech & Son, which firm, as was recently an- 
nounced in a late issue of the CRocKERY AND GLAss JOUR- 
NAL were to move from their old quarters at 101 East 
16th St., to a larger and more pretentious home at 13 East 
17th St. between Fifth Ave. and Broadway, are now well 
established in their new quarters. The firm moved the 
former part of this week and already the new place is 
taking on a shipshape and spic and span appearance. 


H. D. Wintringer, head of the Steubenville Pottery 
Co., Steubenville, O., spent several days in New York 
this week consulting with the concern’s local agent, Abe 
Hays. From here Mr. Wintringer will go to Boston to 
see his New England representative Robert Corey, before 
returning to the factory. 


Passage has been booked on the De Grasse, sailing May 
11, by J. H. Venon, who leaves on his annual summer 
trip to France. While abroad he will make trips to the 
various foreign factories he represents in America, plan- 
ning for his new Fall lines. 


Ten 


L. J. Gaspar, china and glassware buyer for John \ 
amaker, who has been looking after both the New ° 
and Philadelphia stores, will in the future take car 
only the New York store, while James Gilman 
Philadelphia, will be in charge at Philadelphia from 
on. Mr. Holden, who held a post of assistant to. 
Gaspar, has resigned and there is some talk in the t 
of his going with Abraham & Straus, although this 
not been confirmed at this writing. 

Among the well-known men in the trade who retu 
from Europe last Thursday when the Mauretania « 
pleted a speedy run of five days, five hours, were 
Herbert, of Herbert & Neuwirth, New York; A. | 
wanger, house furnishings, china and bric-a-brae }) 
for Joseph Horne Co., Pittsburgh, and Leon Neub) 
china and glassware buyer for Crowley, Milner Co., 
troit, Mich. 

Edward W. Hammond, the manufacturers’ agent) 
turned Friday from a flying trip to the factories oi 
Atlas-Globe China Co., Niles, O., where he arrangec! 
some new shipments. 


Otto Jaeger, head of the Bonita Art Glass Co., Fi 
ington, W. Va., was re-elected president of the Hun} 
ton Rifle Club at the recent annual meeting of the on 
ization. It was also decided at the meeting to afi 
with the National Association of the United States! 
which application is being made. 


Venon Adds New Glass Room | 


J. H. Venon, Inc., are living up to the old traditic 
Spring cleaning by putting their salesrooms at 104 | 
Ave., in an immaculate condition. Painters, fixture) 
and other workmen have been busily engaged overha! 
the place from stem to stern, which includes altera) 
and additions that add further to the beauty of the 1? 

One of the changes that has taken place is a new! 
enlarged private office for Mr. Venon adjoining his foo 
office. This is being fitted out with new furniture as id 
the general office of the firm. Mr. Venon’s former pra 
office will be given over to the office manager of the? 
cern. F 
The most important change made perhaps, front 
trade’s point of view, is the addition of a new glassa 
room, devoted to the exclusive display of the cont! 
finer lines of Swedish art glass. Here Mr. Venon’s 4 
acteristic good taste and originality is shown to excl 


® 
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It introduces an entirely new idea in display 


hich bring out the beauty of the ware in a man- 
diay well be considered an achievement. 

4m is done in old blue and ebony. The wall fix- 
ony are of medium height with wide panels at 
old blue velour, with large antique fancy silver 
ks at the corners. 
41 finished white glass with the lights concealed 


Below are shelves of soft 
<1 and at the back. This produces a subdued 
filters through the glass, bringing out the full 


1 


o the ware. 
y) the better grade of glass for the light shining 


This method of display adapts it- 
‘nds to bring out imperfections. In the center 
on are tables in ebony with glass tops and raised 
30 illuminated the same as the wall fixtures. 
9 blue carpet completes one of the most artistic 
rms to be seen in the trade. 


' Selden Adds New Lines 


tw lines have recently been added by Howard 
ey 229 Fitth Ave., New York, to his already 
if ines, including the United Arts & Crafts, im- 
4 West 47th St., New York, ceramics and dis- 
“ips and shades; the India Commerce Co., 281 
\)., New York, Indian brass, hand-blocked 
a cushions, couch covers, etc; Lee 

, 345 Lexington Ave., New York, manufac- 
shat lamps, and Van yok Studios, Inc., 142 
n St. New York, exceptional furniture. Mr. 
vi be at the Olympic Hotel, Seattle, Wash., May 
dl 7th; Benson Hotel, Portland, Oregon, May 
hnd 11th; Palace Hotel, San Francisco, May 

it; Biltmore Hotel, Los Angeles, Cal. May 
Tie Ist; Hotel Utah, Salt Lake City, Utah, June 


th 


A Retailer’s Code of Ethics 


ailnerchant’s code of ethics governing his con- 
die conduct of the store toward the public, 
a petitors, toward his employes and toward 
le rom whom he buys was adopted by the Re- 
cl its Division of the Chamber of Commerce, 


. Y., recently, according to the Retail Ledger. 


© was drafted by a committee of retailers of 
. |] Keating was the head, and was adopted by a 
Sote. Members will be asked to sign pledge 
té which they will be given insignia to display 
to. Violations will be punished by withdrawing 
igia by the chamber. 


a that every business must realize a 
tr service rendered in proportion to risks in- 
S res should strive for continuity of opera- 
‘d standards, elimination of waste and better 
icin 3 


Wdvertising is absolutely necessary, the code 


declares, as well as scrupulous fulfillment of all represen- 
tations made to the customer at the time of purchase. 

Unfair competition, such as “dual prices,” are de- 
nounced as a “public wrong” and the statement made that 
progress is made through co-operation and useful business 
and trade organizations. 

The code in full is as follows: 

Principle 1—The foundation of business is Confidence ; 
the cornerstone is Integrity. As merchants we believe 
that honesty, fair dealing and efficient service, integrity, 
creates confidence between the buyer and the seller, which 
is of mutual benefit. 

Principle 2—We hold that every retailer has a fourfold 
obligation: (a) to the public, (b) to his employes, (c) to 
his competitors, and (d) to those from whom he buys. 

Principle 3—Successful business must realize for ser- 
vice rendered a fair profit, plus a safe reserve, in propor- 
tion to the risks involved and foresight required. 

Principle 4—That obligation to itself and the com- 
munity prompts business to strive for continuity of op- 
eration, improved standards and methods to promote bet- 
ter business conditions of employment and greater ef- 
ficiency through knowledge of best trade tactics. 

Principle 5—Retail business recognizes mutuality of 
interest. Unfair competition, embracing all acts charac- 
terized by bad faith, deception or fraud, is wasteful, de- 
spicable and a public wrong. Progress is made in co-oper- 
ation and through useful business and trade organizations. 

Principle 6—Waste in any form—of capital, of labor, 
able, and constant 


of merchandise or materia 
effort will be made to eliminate it. 

Principle 7—Fair dealing presumes equality of price— 
the maintenance of a one-price policy that eliminates spe- 
cial discounts except for resale. 

Principle 8—We believe in truthful advertising and 
condemn any form of advertising or verbal representation 
that is calculated to convey a wrong impression to the pub- 
lic. Representation to the public of goods and _ service 
shall be truthfully made and scrupulously fulfilled. 


Principle 9—The adherence of these principles protects 
both retailer and the public, and is the best way of meet- 
ing out-of-town competition of mail order, the dual-price 
store, the professional canvasser and the mushroom com- 
petition of the temporary holiday store with left-over 
goods at cut prices. 


Principle 10—Our constant aim shall be to conduct 
our individual business upon a higher plane in order to 
reflect credit on this organization and our craft as a whole, 
and effectively serve our community. 


“How kind of you,” said the sweet young thing with 
“to bring me these lovely flowers. They 
are so beautiful and fresh. 
them yet.” 


a cosmic blush, 
I think there is some dew on 


“Yes,” said the young man with a great deal of em- 
harassment, “but I’m going to pay it off tomorow.” 


Talk of Small Potteries Merging Classed as 
Mere Idle Gossip 


JR some weeks there have been rumors heard in 

this district of the probability of the merging of 

a number of the smaller pottery interests here, and 
also of another consolidation that would include several 
plants located in “outside” territory. Rigid investigation, 
however, has failed to disclose any facts that would at 
this time give base to the reports, and some are of the 
opinion that such stories have been circulated merely as 
shop gossip. It is said, however, that these reports gained 
momentum following the official announcement of certain 
local manufacturers of intent to equip their plants with 
tunnel kilns, and coupled with the fact that the Homer 
Laughlin China Co. is erecting their new No. 7 tunnel kiln 
factory. A St. Louis, Mo. interest a decade ago was the 
last to attempt to complete a merger of certain local pot- 
tery interests, but this proposition barely passed the dis- 
cussion stage. It is generally admitted, however, that 
with the operation of tunnel kilns overhead is materially 
decreased, and that the owners of tunnel kiln plants are 
in a position to take on considerable more business. 
Unless this additional business is obtained from new 
quarters, there is reason to believe that trade now served 
by some of the smaller plants will be sought. With all 
of the new tunnel kilns now being erected in this district 
in operation, the possible production of dinnerware will 
be materially increased. Small plant owners, as a matter 
of fact are not likely to stand by silently and permit their 
properties to remain idle, but that they will put more in- 
tensity into the campaign for business is generally ad- 
mitted. 

However, the increase in the number of tunnel kilns 
in this district is not at an end, it is said. It was cur- 
rently reported here this week that at least two other 
Kast Liverpool dinnerware manufacturers are consider- 
ing the erection of tunnel kilns, and that announcement 
of award of contracts for such factory extentions may 
be expected within the next few months or sooner. 


It is now currently reported here that George C. Murphy 
& Co., which operates a chain of popular priced stores in 
this district will place $1,000,000 new common stock on 
the market, the first public offering the company has ever 
made. The new shares will go on the market at $27.50 
per share. \While no official announcement has been made 
by the officials of the company, it is said the interest plans 
an extension program. 


Twelve 


Diplomas for Retail Training Gri 


The University of Pittsburgh has presented 1} 
inas to Pittsburgh department store workers ar 
tives, following the successful completion of a | 
the Research Bureau for Retailing Training, { 
number of diplomas presented those who took 
plete course, 83 were given store executives. 7) 
given by the University consists of a series of{ 
by department store experts and executives and «{ 
tical training. 


Says Better Grade Ware in Dema 


“Judging from the character of business we ai) 
ing, there is a decided improvement in the deri 
the better grade of border patterns,’ declared { 
Judge, Jr., sales manager for the National Ch 
Salineville, O., this week. It is an odd situatior) 
of the fact factory output is being somewhats 
More time is required to turn out the better « 
border patterns than spray treatments, and bett 
tion of ware is also required for these borde 
Our mails have been very good ‘of late for goo! 
treatments, and we are working full time on 1s 
of merchandise.” 


May’s May-Day Sale Results in Stame 


Three policemen were required to hold the c¥ 
check at the May Department store, Cleveland, vé 
store observed its annual May Day sale Saturd¢ 
23rd. The officers were placed in the houseft 
department in the basement of this store, the de? 
being in charge of Thomas Stackpole. The sale‘ 
day at this store amounted to over $1,000,000, 
china and glass department on an upper floor was| 
throughout the day. Although Mr. Stackpole fet 
general line of open stock border patterns on /? 
white and ivory body, in addition to spray patt 
more costly border patterns “went first.” As) 
the sale closed, new stocks were immediately ordé 


replacements. The sale as a whole was the le 


the history of this store. 4 
f 


W. L. Tickell on Eastern Circuit 


W. I. Tickell, Eastern salesman for the Smil 
lips China Co., opened at New York last week, Hy 
his first stop on his swing over the Eastern territ 
is showing the full line of the new Princess Iv 
shape of this factory. 


\ 
| 
} 
} 


lor CROCKERY AND GLASS JOURNAL 


Thirteen 


héling Business Averages About Same 


usitss in the Wheeling, W. Va. district will average 
tH same as in 1926, but the china and glass busi- 
hajshown a slight decline,” observed H. T. Mc- 
yi the H. P. McGregor Co., jobbers, of Wheeling, 
veq “Practically all of the coal mines in Eastern 
atleast those nearest Wheeling, are closed down 
nity, which vitally affects Wheeling, although all 
int stries are running normal.” The McGregor Co. 
| io a new location during April, and because the 


sss\vas practically closed for two weeks, the busi- 
ore month will show a marked decline from that 
wilast year. The new store was opened to the 
A-il 16th, and the formal opening continued over 
Ayl 18th. Large crowds attended this opening 
al each visitor was presented an appropriate 
nir The retail department of the store occupies 
oul floor and basement, the former being devoted 
ssiire, china, novelties and art ware, while the 
enlis being used for the exclusive display of din- 

“By actual count there are 20 people passing 
-wrore to one passing the store in its former loca- 
sa Mr. McGregor, ‘‘and because of this fact we 
mul to do a greater business than we ever did 


” 


idats Inspect Homer Laughlin Plants 


leis from the Carnegie Institute of Technology, 
ur¢, Pa., were entertained here a few days ago by 
ast Liverpool Rotary Club, and after lunch were 
nie inspection tour through the plants of the 
lughlin China Co., at Newell, W. Va., and that 
Thomas Sons Gar in this city. The group of 
ras headed by Dr. George H. Fellows of the 


SeE Se: 


ts|: 
ite, Considerable notice is being taken of late by 
adie various Institutes of the advancement being 
in ie dinnerware section of the ceramic industry, 
mth does not pass but what a group of students 
heh and there come into the district. Practically 
gmp is shown through the Laughlin plants at 


a 


| oe 


in.in Pottery Capital Stock Increased 
ortias been received here that the capital stock of 
nin Pottery Co., Lansdale, Pa., has been in- 
| fom $250,000 to $500,000. rine plant has the 
- poduction of stoneware and specialties in the 
Ppt of the United States. 


€l>wware Production Very Active 


1 


\iome years has the production of yellowware 
‘dirict been on such an active basis as it is this 
Cilot shipments are in steady movement, while 
The No. 2 plant of 
F, McNicol Pottery Co. is engaged exclusively 
Piluction of this line of goods, and orders for 
W and tea pots are in volume receipt, especially 
€jastern and New England territory. 


anjarlot orders are heavy. 


UNIFORMITY 
of COLOR and 
CHEMICALS--- 


UR claim of uniformity of color and 

chemicals is more than a mere state- 
ment. Backed by an organization of 
nearly 50 years experience, and our own 
control laboratories, we can justly claim 
that our coloring materials and chemicals 
are uniform. 


A valuable color harmony chart free 
for the asking. 


ANE 


REO. U.S. PAT. OFF. 


COLORS and SERIICE 


~ The 
ROESSLER & HASSLACHER CHEMICALCO. 
709 Sixth Ave., New York 


Boston Cleveland Pittsburgh 

Baltimore Kansas City San Francisco 

Chicago New Orleans ‘Trenton 
Philadelphia 


“America’s Leading Ceramic Material House” 


The Big Store Has Big Extension Plan 

Salesmen from this district making the Cincinnati, O., 
territory have reported that The Big Store Co. depart- 
ment store there has purchased a large tract which will 
include a city block in which is located the Denton Co., 
nine-story building. The purchasing interest will take 
over the Denton building upon the completion of the 
Denton, interests with that of the Jonap Co. The Big 
Store Co. has an expansion program in view that will 
cost over $3,000,000, and the additions proposed is the 
natural outcome of the constant growth of business. 


Hall Orersrnet New Plant 

A portion of the clay department of the new No. 3 
plant of the Hall China Co., will be placed in operation 
next Monday, and forces will be added steadily until 
a full organization is employed. This three-kiln pottery 
was formerly owned by the D. E. McNicol Pottery 
Co., and was taken over by the Hall China Co., last week. 
Contractors are now erecting an addition to the plant, for 
the purpose of giving the firm additional clay shop ca- 
pacity, and will be used in the main for casting purposes. 

John P. Hackenberg Visits Market 

John P. Hackenberg, Milton, Pa., one of the largest 
jobbers in the Eastern Pennsylvania territory, spent 
several days in the East Liverpool market last week, 
being registered at the Elks Club. It was his first trip 
to the market since January. 


Many Old Time Fottery and Glass Manufac- 


turers Have Passed on Since 1908 


OOKING over a list of pottery and glass manufac- 

turers who displayed lines in four hotels during 

the January buying season in 1908 the record shows 
that many salesmen who were active in the trade when 
have passed beyond, and that others, although still living, 
are no longer identified with either industry. During the 
season of 1908 there were 18 displays at the Monongahela 
House, and 14 were arranged at the Seventh Avenue 
Hotel. There were 18 displays in the Hotel Henry, and 
but six at the Ft. Pitt Hotel. The salesmen showing at 
the Monongahela House were George L. Caldwell, Percy 


) 


Pownall, Clarence Northwood, Samuel P. Kenny, J. H. 


Johonot, E. L. Slocum, Thomas H. Butcher, David lisher, 
M. J. Adams, F. H. Pletcher, S. O. Hamilton, A. J. Ben; 
nett. Thomas Hl. Lohr F..B. Eawrence, S. ©: Paul, EG 
Zimmermann, E. I. Hughes, E. W.-Nickerson and A. F. 
Nickerson. Those having displays at the Seventh Avenue 
Hotel were Harry B. Whitney, W. L. Gaston, L. E. 
Smith, James B. McHugh, Theo. Bronstetter, W. F. Ellic 
son, A. E. Soules, Howard C. Jenkins, Walter G. Minne- 
meyer, I. J. Collins, W. H, Duvall, Walter B. Lindsay 
and Charles G. Cassell. At the Hotel Henry were found 
Thomas A. Copperstone, James P. Gordon, Cecil Taylor, 
J. K. Wilson, W.R. Neal, Emil Herbeck, W, L.- Huber, 
George Buxton, Ben F. Pritchard, H. S. Clark; H. J. 
3eatty, Fred J. Classen,J. E. Auston, William J. Owen; 
C. M. Raile, C. M. Newcomb, and Harry Arnold. This 
list does not vary much from the record of salesmen who 
were in the market during 1907, and it is recalled by the 
“old timers” that it was during the 1907 market that the 
plan was conceived to “pull away” from the Monongahela 
House and locate “up town.” There was but one exhibit 
at the Hotel Anderson in 1907. 
months this hotel has been razed to give location to a new 


During the last six 


theatre. Only five lines were shown at the Hotel Henry 
in 1907 and Bryce Bros., and the Federal Glass Co. were 
the only lines displayed in 1907 at the Ft. Pitt. The last 
display of the Ohio Flint Glass Co., Lancaster, O., was 
made at the Monongahela House in 1907 with B. W. 
Jacobs in charge. He was the first to put an electric sign 
over the door of his sample room, the word being “Krys- 
tol”. Mr. Jacobs the following year went ver to the 
Jefferson factory at Follansbee. At the Ft. Pitt Hotel in 
1907, it was Jule Braum, then showing the Federal Glass 
Co.’s line of tumblers who entertained by singing “My 
Old Kentucky Home.” Charles Israel, back in 1907 dis- 
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played the lines of the Wheeling Potteries Co.,, in | 
semer Building, while the old National Glass C| 
large sample room at 307 Market St., then in c¢| 
D. F. Elkins. Bryce, Higbee Co. had a sample| 
1907 in the Lewis Block at Smithfield and Sixth! 
site now occupied by the Kaufmann & Baer de} 
store. ‘Bob’ West was then in the office at this} 
The Silicon Glass Co., had its display room in the| 
3uilding, which was in charge of the Nixon \ 
while P. E. Brady showed the lines of the If 
Tumbler Works in the roo mof the National (; 
During the season of 1909 the number of exhib! 
Monongahela House showed a decline, and in } 
1910, the old Hotel was “off the list” and the} 
Hotel that year came to the front with 26 lines « 


: 
i” 
, 


Brockway to Erect Large Additin 


| 


The H. L. Dixon Co., of this city has beenj 
the engineering contract for the erection of a lae 
tion to the plant of the Brockway Glass Co., ‘| 
way, Pa., which will involve the expenditurei 
$50,000. 


Anniversary Sales Draw Crowd: 

Two large department stores in Pittsburglp 
aniversary sales last Saturday, and as a result 0 
crowds were observed in both. The Kaufman & r 
featured their 13th annual anniversary sale, ii 
Rosenbaum store put on its 12th anniversary \ 
the housefurnishing, china and glass department) 
stores special bargains were put on sale, and | 
stocks were obtained for both events. Both glass 
dinnerware were in good request from the ope 
the close of the sale, and some special patterns § 
out, 


Hazel-Atlas Has Best Quartet 


The quarterly financial report of the Hazel-} 
Co., of Wheeling, W. Va., announced a few / 
showed that the statement was the best quarte 
ever issued in the history of the company. The 
increase of over ten percent in gross operatim 
over the same period last year, which reflects 
erowth in the business of the corporation. Tw 
for the three months ending March 20th last wa 
and deductions of $212,549 were made for ™ 


Fifteen 


aice. Net surplus as of March 26th had been : j y ~~ % re 


ve d Ws ete Ki a 
$2,359,741, the net gain for the three months 
9585. At the quarterly meeting of the eee THE DUNCAN & MILLER GLASS Co 


rs of this corporation, James L. O'Neil, vice- WASHINGTON, PA. 


of the Guaranty Trust Co., New York, was nN | fy 
member of the board, succeeding the vacancy a l fy 


ithe recent death of J. J. Holloway. Mr. O'Neil 
mnerly connected with the Carnegie Steel Co., 


ay. 


Particularly 
Charming 


setis Cooperage Destroyed by Fire 


Is this bowl with low candlesticks 


.. f ettis C fashine: 4 | ae 
c)perage plant of the H. Bettis Co., Washington, || to match—the newest addition to 
sjeen destroyed by fire, causing a loss to building fa 6 ff ~—Ssoour No. 101 line of stemware and 
y¢ of $25,000. The plant furnished packages for || other tableware items. 
s)ants in the Washington district. General offices ' The series of rings—a feature of the ff 
-—.. : : ogee i shape—adds a note of individuality. f 
Btis Co. are at Wheeling, W. Va. I : : : 
: Made in crystal, amber, green or rose. i 
| — f 
| REPRESENTATIVES iE 
I 1 } New York Boston Chi 
LC 1e Glass Coy Erecting New Plant } Paul Joseph, Murt Wallace, Fiendic Renshaw: r _ 
‘ : : 200 Fifth Avenue 157 Summer St. 30 E. Randolph St. é 4 
ct of over $200,000 the Acme Glass Co. is erect- Philadelphia San Francisco Baltimore f 
| a - = d [ ; Joseph Tomkinson, Marsh & Kidd, Harry T. Thomas & Co., © 
ve} plant at Olean, N. Y. The production of this | 1104 Arch St. ' 617 Mission St! 29S. Hanover St. | 
Il be devoted to a full line of containers, and Bee nile Westone Pa. : 


ye-mployment to over 150 employes. The new 
fs been designed by the Toledo Engineering Co., 
, ., and it will be placed in operation late this 
rv. This is the second factory the Acme Glass Co. 
icin operation at Olean, both being under the 
eniit of W. B. Snell. 


(ass Factories Business Booms 


h t2 spring season well advanced, flint manufac- 


anhis territory declared this week that volume W estmoreland Glass Co 
.4 | 


$s |r the first quarter exceeded that of a year ago 


| i 9D; SRT eee ey oye | 4 5 5 iad “ton f 
e sine period. There is evidence at hand that the Grapeville i a Ps 
i fr the better grades of glassware is increasing, Dy X = 


at (stributors are not making so much of a feature | 


| : an Ma cturer 
th) per lines as has been the former custom. The | eel Soe cet ts. Of 


rges of blown and stemware are having an active High Grade Glass- 
: rele Les ware 

let is declared, and this is reflected in much new 
| Plain, Cut and 


Hsiness. In the colored glassware lines, there Themed 


che in business, and these producers do say that 
: te I 2 For Gift Shops 


| x x | gfe eS 
fatures offered during the January market are f Art ~ > 
l g the Jz - ae | Florists Ke 4 


| ‘ ed 

poieest irom all retail distributing eo and Table Use No. 1211 Sugar. Made in Roselin, Amber, 
h¢s is more or less business being received for | Green and Crystal. 

ced ooods - ee for a: {2 ar |q es are ° areeas 

ficed goods, orders for the latter lines are not | The Line of Original Ideas 


give as for the higher priced merchandise. 
; REPRESENT ATIVES 
NEW YORK 
H. C. Gray Co., 
200 Wifth Avenue 

BOSTON 
H, P. & H. F. Hunt, 

‘1 Pearl. Street | 


Pottery News 
| (Continued from page 13) 


Traveling Representatives 
R. B. Reineck, 
1422 I. Marquette Road 
CHICAGO 
R. A. Keel 
14839 Greenview Avenue | 
CHICAGO, ILL. 
PHILADELPHIA 
Fred Stott, 


fvire on 70 Per Cent Production Basis 
yn of dinnerware in the local pottery district | 


(0 be on a basis of about 70-percent when the | 


1007 Filbert Street 
SAN FRANCISCO 
Himmelstern Bros., 
718 Mission Street 
LOS ANGELES 
Himmelstern TBros., 
. . 643 S. Olive St. 
rt some departments are working three and MUTE wade ie Roselle, ice ee, WAS 
s jar week Amber, Green and Crystal. Terminal Sales Bldg. | 


Gy of the territory is taken into consideration. 


t 


€ producers are working practically full time, 
| the smaller factories are not doing as well. | 


What's New in New York Showroot 


California One of Fondeville’s Newest Decors 


The accompanying illustration conveys some idea of 
how exceptionally attractive is the new California pat- 
tern in their well known Homestead ware that the im- 
porting house 
of A. J. Fon- 
deville & Co., 
24 West 23rd 
St., are now 
showing for 
the trades ap- 
proval. This 

treatment is 
J one of a num- 
ber of new 
decorations 
being stocked 
by -the firm. 
Its outstand- 


ing feature 


is richness of 
color. Brown in different tones predominates as the 
keynote color of the decotation, while in striking and 
most pleasing contrast purple, soft reds and yellow are 
blended. Imagine the luscious effect of these different 
tints used in a grape, apple and pear cluster enhanced 
with vines and leaves. And then add to this an orange 
verge and edge line and you have some slight inkling as 
to how really extraordinarily refreshing the pattern is. 


Another feature is rolled edge plates giving them 


added chipping and breakage resistance. The latter fea- 
ture also makes them more adaptable for tea room use 
as well as in the better class restaurants. It is interesting 
to note that the Fondeville firm will offer these new pat- 
terns from now on in full open stock dinnerware and 


also stock various tea room items as well. 


Splendid Showing of Val St. 
Lambert Glass 


Rare beauty of colors, decorations and shapes are of- 


Gunthel’s 


fered to those who avail themselves of the time spent in 
visiting the display rooms of A. B. Gunthel, American 
representatives for the Val St. Lambert line of Belgian 
glassware, 61-65 West 23rd St. It is a real treat to view 
this exceptional exhibit. Their offerings of colored cased 
glass are beautiful in such lovely tones as ruby, amber, 
blue, green and violet as well as crystal. There are any 
number of pieces in combinations almost impossible to de- 
scribe. Vases in profusion, candlesticks of all kinds, com- 
ports and any number of fancy pieces stand out prom- 
inently in the display, while their line of stemware pre- 


sents one of the most beautiful assortments to be found. 
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There is one goblet in particular that has proye 
ty popular which is shown in a ruby and crysta 
tion in conjunction with a very pretty mitre cut 
ruby color on this is used around the upper 
part of the bowl while the center is in cut erysta 
button stem and foot in crystal complete the p 
other of their decorations which should be spec 
tioned is a beautifully engraved grape viue and ec 
This is really fetching in exquisite shades 
green, ruby, blue and crystal. 


Buttercup Pattern on Chelsea Wicke 
Featured in Copeland and Thompson 


Numbered among the many charming patterr 
to be seen at the Copeland and Thompson show 
Fifth Ave., American representatives for the w 
line of Spode china, is their Buttercup pattern. 
lightful treatment shown on the Chelsea Wiel 
dates back to early history in Spode and Englis 
The molds for this were originally purchased by 
the dismantling of the old Chelsea Works and 


verted to the use of his earthenware. The | 
design is most refreshing inasmuch as it is entil] 
ent and was conceived to fit this particular sh} 
conventional part of the decoration is done ina } 
brown, while the floral groups are made up fr} 
buttercups with green leaves. Tle shape bei 

the old Chelsea modelers immediately lends it! 
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Its lines seem actually to melt away. In other 
jere are no sharp angles to obtrude themselves to 
le sensibilities of the critical eye for perfection of 
liality and symmetry. 


} 


\--Hill Displays Beautiful Glassware 


lovely numbers pictured herewith, from Skinner- 
+Inc.. 114-120 East 23rd St., New York, rehearse 
the beauty of Gebruder-Zahn glass, 
Haida-Bohemia, which the firm are 
now showing to greater advantage in 
their spacious new showrooms above 
mentioned. No. 7377, an amber glass 
open salt container, in pairs, is a re- 
production of an antique design with 
“old Waterford” cuttings, also pepper 


shaker can be ordered in amber or 

These are carried in 
f- immediate shipment. 
ner or crystal tumbler il- 
e( No. 7146, in old “ Hob- 
citing comes in two prac- 
1; y, pint and No. 7146S 

int. These delightful 


e(ssories bring distinction 

clusive board, adding a note of elegance to table 
.jlhis type of glass is now the popular vogue and 
vp appreciate rich appointments will welcome the 
iportations for their quality and historic design. 


T. K. Treatment Shown at Moscovitz 
Salesroom 


pattern, the latest addition to the IXnowles, 
id Knowles dinnerware line, and one that 
yexceptional as to its charm of decoration and 
<cellence of character, is now being displayed 
J. Moscovitz, New York representative for this 
his salesroom, 10 West 23rd St. It presents 
[ jat is most refreshing in the idea it conveys and 
cily adaptable for summer home furnishing into 
€vironment it fits perfectly. 
19 and popular Gloria shape it is indeed pretty. 


Displayed on the 


eaworks out a semi-sprig design featuring a wild 
wqouttercups. These flowers are joined together 
her sprig effect and are placed around the border 

te spaced at three equal intervals. An excep- 
y fetty touch has been introduced here by bring- 
eit the little buttercups from each spray down 
1leé ange. The colors which are soft and modified 
nc be blended in a more pleasing way than they 
Vaous shades of purple in combination with blue 
It; are used for the wild rose while the centers 


, 


we 


}Ow buttercups have just the sufficient touch of 
tqzive them a most natural look. These colors in 


conjunction with dainty green leaves are very lovely 
together and with the artistic touch added by the use of a 
delicate purple sprig joining the flowers together and a fin- 
ishing tan edge line it compels immediate attention. Also 
from this factory Mr. Moscovitz is showing for the 
buyers consideration a twenty-three piece waffle set com- 
prising two covered jugs for syrup and batter, six cups 
and saucers and six plates. This may be had in any of 
their dinnerware patterns. 


A Splendid New Offering from Haviland & Co. 

Haviland China’ Co. Inc., 1107 Broadway, the well 
known importers of French china are to be congratulated 
on their Chantilly decoration now on view at their sales- 
rooms. This is one of the latest Haviland creations of- 
fered to the trade and is certainly one of the most pleas- 
ing treatments to be seen in a long while. The accompa- 
nying illustration will serve to a certain degree to show 
how really attractive it is. The design, which is of the 
old standard French type in a modern treatment works 
out a splendid border and center motif. A stippled ivory 
band serves as a background against which is a continu- 


ous spray of dainty fanciful flowers. Rich and_har- 
monious shades of yellow, red, blue and green are per- 
fectly blended together in the scheme, which conveys at 
once that perfection of balance and good taste that char- 
acterizes the Haviland offerings. A cluster using the 
same flowers 1s applied on the center of the plate adding 
still further to its charm and appeal. It is interesting to 
note that this pattern is very moderate in price and may 
be handled by the dealer at a very substantial profit. It 
is sure to make its mark as a popular retailer. 
(Continued on page 19) 
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CHICAGO OFFICE 
222 
W. ADAMS 
STREET 


THE CHICAGO MARKE' 


By 


J. H. SMytHe, REPRESENTATIVE 


F,. T. Renshaw Heads Glass, Pottery, Lamps 
and Housefurnishings Association 
HE Glass, Pottery, Lamps and Housefurnishings 
Association of Chicago held its regular annual 
meeting and election of officers at Mandel Broth- 
ers, Thursday, April 28. The meeting was attended by 
seventeen members and ‘was presided over by Vice- 
president Eo) I 
S: Ju Nation: 
for the ensuing year, was composed of F. T. Renshaw, 
president; W. G. Minnemeyer, vice-president; F. B. 
Tinker, treasurer, and J. W. Powers, secretary. 5S. J. 


Renshaw, in the absence of President 
The slate of officers unanimously adopted 


Natkins, retiring president, was elected chairman of the 
executive committee. The report of the findings of the 
golf committee, submitted by Chairman C. W. Reasner, 
fixed the date of the Association’s Golf Tournament as 
May 24, at the Glencoe Golf Club. This is to be a pre- 
liminary round in anticipation of a Grand Tournament to 
be held in the early Fall. The committee reported that 
many prizes of exceptional value would go to the con- 
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Ready for Shipment— 


TOADEOUUIAUUUUUEUO DEYN EUAU TET TANT U 


Go To Stetson’s First 
For Volume in China 


SHOWROOM, 512 FURNITURE MART BUILDING, 
SUPERIOR 4100 


STETSON CHINA CO. 
1751 West Utada Sada CHICAGO 


TASTTTTTTTTUTUUOTTTTTTIITUCUUTOTTULUUTUUTU RU TUENOTOITIUUUUOTLOTTUUUTUUTUUUOUUUUUOMHLLUCUUUOLLOILLLLLULLLUOLLLLULLLLGLLLLLULLLAGLLLLLLLELLLLLLLLLLLLLLeLLULLLLLLLeeLLLLLLLLL LeeLee LULL LLOLOCCOA OOOO OC 
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Eighteen 


testants whose luck and skill vindicated the aetic 
Awards Committee. Martin J. Simpson, winn 
Grand Prize in the recent membership drive, 
pointed chairman of the membership committee < 
select his own committee according to the usue 
The other committees will be announced at the r 
be held in 2 weeks. 


Hugo Schmidt, president of the Hugo W, 
Picture Frame Co., Detroit, was a visiting me 
was accompanied as guests by Charles E. Weid 
the Carrollton Pottery Co., Carrollton, O., an 
3rown, of the East Liverpool Pottery Co. 


Retail merchants from forty-one states will 
Chicago during the third week of August 
Twelfth Semi-Annual Convention of the Inters 
chants Council will take place. The dates of th 
tion have been set for August 18 and 19, the 
be the Hotel Sherman. It is expected that the a 
will exceed that of the last convention of the 
held in Chicago in February, when 1876 merche 
tered. Leading merchants of the country will | 
to lead the discussions in the two-day business 
Chicago wholesalers, manufacturers and distrib 
assist in making the convention a success. 


Carson, Pirie, Scott & Co. gave much promir 
sale of odd pieces in chinware, including two-tone 
saucers, luster luncheon plates, at 25 cents each 
china plates and cake plates, from $1 to $2.75 e 
with French Quimper ware, salt, pepper and mu 
imported ash trays, and various odd pieces i 
ware. 


The Burley Shops, 7 North Wabash Ave., im 
sive “Wedding March” Sale, displayed some 
reproductions of Old Dutch masterpieces im 1 
glass. The covered urns were priced at $30 a 
the fruit bowl at $12.50. A fine wine decanter 
of six cut-stem glasses was priced at $15.00. 


One of the newest items on the market at th 
a Siren or Disc-like thermometer which is priced 
per dozen. This thermometer 1s approximately 
in diamter and 1 inch thick. In place of colored 
or mercury as in the tube thermometers, 4 th 
element is used consisting of two special dis-sim! 


electrically welded together. The heat and ¢ 


ahs, 1927 
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AT TO BUY 
A‘) WHERE TO 
BY IT IN — 


CHICAGO 


A DIRECTORY OF 
THE PERMANENT 
DISPLAY ROOMS 


FOSTORIA GLASS CO. 
(icago Display, 806-7-8 Masonic 


Temple 
Jat Glassware, Harry G. Dalzell 
Leect are te Phone 
! r ‘In Dent. a Central 3497 
| 
‘JESEBRING POTTERY CO. 


SEBRING, OHIO 


| Cuas. L. Sesrinc, President 


\ L. GERALD, Chicago Representative 
666 Lake Shore Drive 


EARL W. NEWTON AND 
ASSOCIATES 


IMPERIAL GLASS CO. 

ECONOMY GLASS CO. 

NATIONAL CHINA CO. 
OWEN CHINA CO. 


9 North Wabash Ave. Phone: Central 3236 


The Atlas-Globe China Co. 
NILES, OHIO 
E. J. BENJAMIN, Resident Agent 


PERMANENT DISPLAY ROOM 
AMERICAN FURNITURE MART 
666 Lake Shore Drive 


IRA A. JONES CO. 
9 North Wabash Avenue 


Representing: 


Pope Gosser China Co. Seneca Glass Co. 
Susquehanna Cut Glass Co., Coshocton Glass 
Corp., Burke Studios, Vesta Studios, Heule 
Studios, Lamps and Shades. 


THE UNITED STATES 
GLASS CO. 


30 E. Randolph Street 
Walter B. Lazure, Chicago Representative 


OUR CHICAGO DISPLAY ROOM CON- 


FURNITURE MART 


Jone: Superior 4100 Room 1008 


Room 980 

EL 
e: metals to contract or expand thus causing the pointer 
n\) designate the temperature accurately. A life time 
td ntee accompanies every thermometer. They are 
x1 attractively and because of their practicability make 
sitable gift for either men or women. These are on 


5 


| 
| : apie 2 a 
Wy in five attractive colors at W. C. Owen, Inc., 17 


TAINS COMPLETE SAMPLE LINE 
DIRECT FROM CUR FACTORIES. 


Phone Superior 4100 


North Wabash Ave. 

Hess Crafts, Inc., 537 East Chicago St., Elgin, Illinois, 
was recently incorporated with a capitalization of $20,000. 
The company is engaged in the manufacture of novelties, 
furniture, furnishings and equipment. C. R. Hess, George 
F, Sills and G. R. Beverly are the incorporators. 


New York City Trade Fair 

( fifty-nine lines of business in New York City re- 
rig to Bradstreet’s this week, thirteen were better 
ai thirty equal to, and sixteen below a year ago. Three 
pited collections better than a year ago, thirty-eight 
u, to a year ago, and eighteen below a year ago. Fol- 
wig is a summary of lines reporting sales ahead, equal 
, | below a year ago: 


SALES AHEAD OF YEAR AGO 


Glassware, who. & job. 
Laundries. 

Machine tools, mfg. 
Paints, mfg. 


| 
x, wooden, mfrs. 
id who. or mfrs. 

it, who. 
za, mig. 
ot'ers, men’s, ret. 
ur prod. who. & job. 
rs who. 


| 
| SALES EQUAL TO YEAR AGO 


ts, who. & job. Iron & Steel, who. & job. 
ercals, mfg. Leather goods, mfg. 

il ware, who. & job. Millinery, who. 
Millinery, mfg. 

Patent medicines, mfg. 


Tobacco, mfg. 


tt gds, who. & job. 


Plumbers’ supplies, who. & job. 


What’s New 
(Continued from page 17) 
Goetz Showroom Offers Large Assortment in 
Glassware 

TTO GOETZ Inc., 122 Fifth Ave., have some splen- 

did offerings for buyers in their new lines of do- 
mestic and imported glassware that will prove most inter- 
esting to those visiting their display. In domestic ware 
there is to be seen a line of hand painted satin finish 
items in colors of green and peach that are exceedingly 
attractive and on which are featured decorations that are 
most unusual in their charm and appeal. An assortment 
of such pieces as low candle sticks, comports, dresser sets, 
cake and sandwich trays and mayonnaise sets are only 
a few of the items shown in some very pretty decorative 
ideas. Here flower motifs are featured to excellent advan- 
tage. One item that stands out and deserves special com- 
ment is a console set on which a hand painted Prim- 
rose, splendid in its coloring, is used for the decoration. 


i} ° , 
; & suits, women’s, mfg. 


uiries, mfg. 

ui & vegetables, com. 
1 & refrigerators, mfg. 
Tiure, ret. 

Thure, who. & job. 

4S; window, who. 


0 


ies, who. & job. 


Pianos, mfg. 

Radio, who. & job. 
Rayons, who. & job. 
Shoes, men’s, mfg. 
Shoes, men’s, ret. 
Shoes, women’s mfg. 
Silks, who. & job. 


This is shown in green with the treatment applied in a 
running effect around the edge. The Primrose is in a pink 
and yellow combination which is used in conjunction with 
a stem and leaf idea worked out in black. 


It is excep- 


irvvare, ret. Suits, men’s, mfg. 
itymen’s, mfg. Tailors, custom, men’s, ret. 
It¢, Twine, who. & job. 


SALES BELOW YEAR AGO 


it¢ obiles, ret. Hardware, who. & job. 

all-et, : Jewelry, mfg. 

al who, & job. Jewelry, ret. 

€§s women’s, mfg. Jewelry, who. & job. 

*c.cal goods, mfg. Lumber, who. 

*¢.cal goods, ret. Shirts & collars, men’s, mfg. 
Cical goods, who. Silk goods, mfg. 

ods, mfg. Woolen goods, who. & job. 


es) 


tional in its balance and proportion while the harmony 
of color is perfect. Then there are a number of items in 
green and amber decorated with a gold encrusted border 
and light cuttings which are exceptional in their general 
effect. 
any number of liquor sets of unusual design and color 
treatments. To mention just a few of them are balloons, 
automobiles, candles, life savers, etc. 
will assure the dealer a nice profit. 


Among their imported numbers may be viewed 


All of these items 


Showrooms in the City of Brotherly Love Disclose 
Excellent Displays to the Buyer Calling There 


HILADELPHIA may not boast in number the 
showrooms that are to be found in the New York 
market, nevertheless it is a pleasant surprise to 

see the number of diversified lines in both china and 
glassware that are offered by the wholesalers and manu- 
facturers agents in that city. A call at the salesrooms 
mentioned below will prove worthwhile for the partic- 
ular buyer. 


Fisher, Bruce & Co. 

At the importing house of Fisher, Bruce & Co., 219 
Market St., there is to be found a splendid selection in 
dinnerware in Pareek body from the factory of Johnson 
Bros. Ltd., Stoke-on- 
Trent, England. Here 
nine patterns are dis- 
played in open stock 
and original crates, five 
of which have been 
carried over from the 
1926 line on account of 


their great popularity, 
the other four being 
1927 patterns. Their 


Chamonix Pattern 


Rossmere, Dudley, Seville, Chatham and Poppy treatments 
from last year are displayed on the Prince shape, while 
the Chamonix, Sultana, Bagatelle and Fantasio patterns 
are to be had on this factory’s newest achievement, their 
Silvern shape. The quality and excellence of this Pareek 
body at this time 
needs no introduction, 
but by the same token 
this very fact makes 
it deserving of just a 
few words of com- 
ment. The name “Pa- 


reek”’ is appropriate- 
ly due to the combina- 


tion of the beautiful Borakaboopy Pattern 

pure coloring of -Par- 

ian with the charming rich finish of Belleek. It possesses 
all the soundness and durability of their high-grade white 
semi-porcelain. It has a lovely depth of color and gives 
a wide scope for decorative effects. From such an excel- 
lent selection it is a task to pick any special pattern. In 
the Chamonix the firm has indeed one that is beautiful. 
\WVith its delicately tinted flowers and young green shoots 
it has taken its name from the smiling valley of Chamonix 
in Southeastern France, which is visited yearly by thou- 
sands of travelers on their way to explore the glaciers of 


Twenty 


In the Philadelphia Market 


Mont Blanc, There is just a suggestion of the Ede 
that romantic flower of the snowy heights, in th 


aloofness of its blossoms. Especially to those who’ 
border pattern with an open center this design w 
peal. Its soft pastel colors in shades of blue, gree, 
low, rose and orange are restful to the eye and han 
with nearly all types of table decoration. A featj 
this design is that the decoration is entirely under] 
which not only adds lustre to the colorings but give 
fect durability in use. The edge-line and traced h 
in Orange color give an appropriate finish, 
Ebeling & Reuss | 

At 707 Chestnut St., Ebeling & Reuss, another ( 
city’s leading importing houses, have among their) 
range of offerings a line known as Sunshine Jardi 
that 1s creating no little comment*in the trade. | 
have already become popular with:a number of i 
and are offered in an assortment of seven sizes. Fi: 
with an excellent glaze and a range of decorative | 
that are exceptional they present a splendid appeal 
One of these treatments that attracts attention ai! 
shows a very pretty embossed flower basket filleci 
flowers. This decoration has been placed on oj) 
sides of the piece and stands out against the body | 
is ina rich maroon color. The rim at the top is i 
by a green edge worked out in the form of a wi 
while the colors of. the flowers are in pink, green anc 
Then there is another that works out a splendid 
idea. The colors of the panels alternate in jet blac} 
yellow. Against the background of each yellow pan} 
just below the rim a purple square is placed which ii 
serves as a background for a fruit cluster of grap 
apple and a pear with dainty green leaves. The line 


is to be had in open stock and assortments has { 
an extremely popular one with the trade and is mo 
ceptional in its pricing. 


Fred Stott, Successor 


At the salesroom of Fred Stott, Successor, 1007 I 
St., there is such an assortment of beautiful object 
it is really a problem to know where to begin to de 
them. Particularly noteworthy, however, is their 
line from the factory of the Westmoreland Glas 
Grapeville, Pa. This presents a line in fancy ite 
ploying the Cosmos flower in a delightful treatment 
arrangement suggesting the Peasant type, is dong 
lavender and green colors that go so nicely with s! 
cretonne decorations. Flower bowls, center pieces, 
jars, ete., are just a few of the large selection of 


' 
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1. In addition to the above it is interesting to note 
e line may also be had in a full dinner service if 


Ah Se. 


|, Numbered among the latest additions to the line 
it new shapes in glass water lamps, also a fine line 


wild crackled glass which features the Cosmos dec- 
Hi, as well. This is shown in ice tea sets, bowls, 
aiand cream, colognes, etc. Both of the above lines 
fished in a gold trim that adds greatly to their ap- 
race. 


| 
Paul L. Larson 


P41 L. Larson, 1104 Arch St., has some very pleasing 
pres in store for the buyer visiting his showroom. 


d tly realizing that the coming hot weather will cause 
end for cold drinks, he is showing a large assort- 
at f ice tea, water sets, etc., from the Hocking Glass 


ancaster, O. These are presented in a number of 


y ttractive shapes both crackled and optic in irides- 
t id amber lustres. There is also a very fine selection 
sol colors of orange and green. In addition to his 
clig line Mr. Larson has also some equally interesting 
erigs of the same character from the McKee Glass 
feannette, Pa., which factory he also represents. 
ti sets presented in a wide range and variety of 
pe and designs are to be seen in solid colors of amber, 


er pink, blue and canary. 


\ 
| 
| 


John F. Lane 


Th offerings from the factory of the Federal Glass 
.. plumbus, O., are well represented at the showroom 
Ja F. Lane, in room 352 of the Burd Building. A 


oo 


st ttractive display of ice tea and water sets in their 
mud optic and crystal, stand out prominently in the 
wwg and in appearance and beauty are exceptional. 
lotr surprise Mr. Lane has is the Federal line of 
k rost crackled glass. This is made in tumblers, ice 


|ai. water sets. Its price and the favorable impression 


+ a . 

nsintly makes on one gives every assurance of its 
song unusually popular in many stores during the 
t wather season. 


NOVELTY 
FISH 
AQUARIUMS 


No. 106 B 


Oval Aquarium with 
Black Glass Stand 
Holds 3 Quarts 


Ask for Circular 
Showing Full Line 
Black Glass Stands and 
Iron Stands 


GILLINDER & SONS, Inc. 
Tacony Philadelphia 


The Earthenware and Glass Industry of the 
Netherlands 


Consul Albert M. Doyle, Retterdam, in Commerce 
Reporter, states unfavorable conditions prevailed dur- 
ing 1926 in the glass and earthenware industries of the 
Netherlands. They were unable either to expand abroad 
or to resist the competition in the home market offered 
by other countries, especially by Germany. Several 
factories of household earthenware and glassware in 
Maastricht and vicinity were compelled to reduce the 
scale of their operations, and since the beginning of 
1927 conditions have become worse. Efforts to secure 
aid from the National Government by means of greater 
tariff protection have so far been without success. As 
this is the chief industry in Maastricht, its continued 
existence there is a matter of vital importance. 


Imports INCREASE WHILE Exports DECREASE 


The general situation is reflected in the increase in 
the imports of household china and earthenware from 
7,/54 tons in 1920 to 14,260 tons in 1925 and 14,365 
tons in 1926. Exports from the Netherlands decreased 
from 14,556 tons in 1925 to 13,263 tons in 1926. In 
table glassware the unfavorable situation is still more 
marked. Imports rose from 3,657 tons in 1920 to 5,120 
tons in 1925 and 6,471 tons in 1926. Exports, which 
amounted to 12,864 tons oin 1913, had declined to 4,242 
tons in 1920 and in 1926 to 3,989 tons. 

The seriousness of the situation is evidenced by the 
decrease in the number of employees of several fac- 
tories in the Maastricht area. One factory which em- 
ployed 4,415 men in 1913 now employs less than 2,500, 
and of this number a large part works only one or two 
days per week. A similar situation exists in the few 
other plants which manufacture earthenware, porcelain, 
glass, and crystal. 


COMPETITION IN ForrrGN MARKETS 


The chief competition has been in the European mar- 
ket from Germany and Czechoslovakia and in the Neth- 
erlands East Indies from Japan. In spite of the low 
exchange of Belgium and France, prevailing throughout 
the greater part of the year, manufacturers in those 
countries did not make serious attempts to meet the pe- 
culiar demands of the Dutch household earthenware 
market. Since the French and Belgian francs have be- 
come stabilized, it is believed that manufacturers of those 
countries have no great advantage over producers in the 


Netherlands. 


Two Scotchmen went bathing. 

One said—‘I’ll bet you sixpence I can stay under 
water longer than you.” 

The other said—‘“All right.” 

Both submerged. The police are still looking for the 
bodies. 


Weather, [rade and Industry Spott 


EATHER, trade and industry present a very 
spotted appearance, even though a change for the 
better as visible in the first-named at a time when 

the situation in the lower part of the great central valley is 
concededly desperate, says Bradstreet’s. This bright spot is 
the evidence that a cessation of the long-continued rains 
that have made a great lake of the middle and lower Mis- 
sissippi river area has apparently occurred. In other areas, 
and especially in the north-central states, a turn for the bet- 
ter is seen in brighter skies, a resumption of crop planting 
and better roads. Lower temperatures with frost have, 
however, done some damage to fruits, growth of winter 
wheat has been rank, and corn planting and, indeed, seed- 
ling of most important crops will not be late. A big area of 
cotton land will be cleared of water in time to make a crop, 
but a large area, which had turned from cotton to other 
crops, will probably be planted in the former because of 
the strength of cotton prices. Wholesale trade has not 
made up the decrease from a year ago reported in earlier 
months, but retail trade prospects outside of the flooded 
areas certainly have a better appearance. All in all, the 
prediction that this would be a late season in trade seems 
to have been vindicated. 

Industry, as already indicated, has its poor spots as well 
as its good features. The volume of iron and steel buying 
has fallen off, as the production from the peaks of March, 
production receding little in the Chicago district, while off 
noticeably in more eastern centers. It is still considered 
better than in April a year ago, however. Reports as to 
automobile buying are better in many markets, although 
that industry’s buying of steel is complained of as reced- 
ing with oil supphes and other lines. Steel prices are a 
trifle lower generally, although some reports are of an 
advance in sheets, and non-ferrous metals have a dull and 
easier appearance. Building conditions vary, with excep- 
tional activity in some central-western centers, while south- 
ern operations are less active, and a tie-up of building is 
threatened at New York, following a strike and lockout 
growing out of plumbers’ demands for higher wages. Re- 
duced car loadings in mid-April seem to be due more to 
the soft coal strike than to flood interruptions, which 
latter are likely to be more visible in later weeks’ returns. 
In bituminous coal, production has settled down at about 
8,000,600 tons a week, the product chiefly of non-union 
mines, because 150,000 to 200,000 union miners are re- 
ported idle. Anthracite production is more active, de- 
spite of talk of dullness in buying. 

In the factory industries, cotton goods are reported 
leading after a month (April) of exceptional activity. 
The raw material is only slightly higher, but some staple 
goods are firmer. Rayon is active, and silk manufacturing 
is busy in some sections, in broad goods particularly, while 
dull in others. Raw wool is rather slack on studied buy- 
ing by manufacturers. Less foreign wool is being ex- 
ported, while reports of a larger clip than last year come 
from some southwestern areas. The leather trades are 
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more active at the east, and women’s lines still le; 
shoe trade, the manufacturing branch of which ser 
regular reports. Furniture manufacturing is not esp 
active. The soft-wood lumber trade is affected by ¢ 
ment in the Pacific northwest and flood-reduction 0 
put in the south. In the inland empire region, ho: 
Excessive 
and floods have held down hardwood production | 


lumber mills are reported at capacity. 


south, and given hope of higher prices when oper 
are resumed. The canning industry has not yet t 
off the effects of last year’s large outputs. Pacific 
reports are of increased buying of flour and potat 
the Orient, and the salmon trade is good, but C 
buying is reported affected by the civil war in that 
try. Spring hardware sells better, this offsetting 
Overproduction ; 
petroleum industry is reflected in weak prices for: 


quietness in builders’ supplies. 


lower prices for refined, especially gasoline, and re 

sales of oil-well supplies. 
Detroit reports total of employment figures as 22 

a gain of 1,715 over a week ago, but still 25,215 les: 


a vear ago. 


Good Business Predicted for 1927 by Bo 
Banker 


Continued good business may be expected this yee 
cording to R. E. Chambers, vice-president of the Na 
Shawmut Bank. 

“The business prosperity of 1926 was the rest 
a sound economic foundation,” he said in a suty 
conditions he prepared for The Journal of Comi 

“Ample money has been available for legitimate 
nesses at moderate rates, and this will doubtlessly coi 
throughout 1927, + 

“Financial conditions in Europe have shown m 
improvement during the past few months. In this 
try instalment buying appears to be well controlled 
sumption and production are well correlated, am 
well-nigh revolutionary practice of hand-to-mouth 
ing has had a beneficial effect on business whieh he 
yet been fully appreciated by business men as a V 
Coupled with the foregoing is the fact that the Am 
public has continued to increase its savings = 
and will probably do so again in 1927, 

“With all of these and other vital factors 
favorable to business, there is every reason 
that 1927 will be a year of continued good bu 


48726B. If the owner is rich, sue him at once. 2 
wasn’t bruised any, but on notifying me that you 
brought suit, | will hit him in two or three places ¥ 
hammer. Yours truly, etc.” 


What the Customer Wants 


: By Linttan M. GILBRETH 


STOMERS,—men, women or children,—ditfer in 
heir individual requirements, but their fundamen- 
‘| wants are the same. They all have the same urges 
1. They become curious as to what is to be seen; 
something that will satisfy them; acquisitive, anx- 
-ave the thing they see and like; emulative, each 
Ling to do better buying than the other ;— seeking 
1; gregarious, enjoying the crowd; jealous of any 
.e shown another, sometimes envious, sometimes 


‘us— just human beings with all the urges of 
eings—no different than they are in other situa- 
(follow the customer from the first urge to go out 
‘mething.—definite or indefinite,—we get a picture 
she expects, i. e., information as to what is avail- 
iin by advertising, by window displays, by counter 
inside displays, and by her remembrance of what 
sicen at other times in the store. Next, a pleasant 


d by the atmosphere of the store itself, and the 
ef the selling staff—next the proffer not only of 
wise, but of service, for both of which she pays. 
ly all the things listed and those that might fol- 
ul be grouped under the term “service,” for that 


TMU eT 
| 


} 
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{ unusually attractive window display of Ovington’s, New York, which suggests to the customer what’s 
wanted for the well-set table. 


Frank B, Gilbreth, Inc., Montclair, N. J. 


is what the customer wants. She naturally, though often 
mistakenly, ‘takes the attitude that she is always right. 
She may be tired, she may be unreasonable, she may be 
stupid and rude and grasping and even dishonest—but 
she has the sustaining feeling always that she is the great 
consumer, a part of a most important factor in industry, 
and that her demands must be met. And these demands 
cover not only merchandise but service. L 

What can merchants do to satisfy her? Provide mer- 
chandise that is what it pretends to be, teach their sales 
force what it is and how to demonstrate its value. 

Be sure that all practice of dealing with the customer 
as standardized and taught is based on a real knowledge of 
what is best practice, and not on usage. “The way we have 
always done it” is probably wrong, and most surprising re- 
sults have come about when the merchant has stopped to 
analyze the customer’s demands and tried to meet them. 

It may help to clarify the actual situation if the merchant 
will try to calculate the cost of a selling transaction from 
the first advertising to the final delivery of a satisfactory 
article to a satisfied customer, in cost not only to the 
merchant but to the customer. This is what the public 

(Continued on page 25) 


MMM nnn Te 


PT 


i 


HO 


TN 


MOM MM 


Twenty-three 


Twenty-four 


——— —— 


TOTO COTS AAT A OO oY 


American China 
for 
American Homes 


Albright China 


for the Jobber and Syndicate Buyer 


Three Shapes 


Gleridere oie. ee sices cece 0 fancy 
Fighlandieence ete as «ss! plain 
Bilgrim oy a anercer eta « octagon 


Send for Catalog and Illustrations 


Albright China Co. 


Main Office 
Carrollton, Ohio 


Factories 


Scio, Ohio 


Carrollton, Ohio 
i 9 Kilns 


14 Kilns 
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MANUFACTURERS OF HIGH GRADE DINNER | 


CARROLLTON, OHIO 
ONE COMPLETE DINNER SERVI 
“SUPERIOR” 


SEMI -SQUARE—— PLAIN EDGE 


E offer to the Departmen 
Store Trade highest qual 
ity ware and distinctive decora 
tions in commercial borders 


Prompt and courteous service. 


Representatives 
HERBERT K. CONNOR CHAS. A. WEIDE]} 
East West 
ROY E. HENDERSON 


President 


Representatives 
D. King Irwin, 200 
Fifth Ave., New 
York City 

F. A. Miner, 116 W. 
High Terrace, Roch- 


ester, N. Y. 

E. E. Wilgus, 21 
March Ave. W. Rox- 
bury, Mass. 

Earl W. Newton & 
Associates, 9 N. 
Wabash Ave., Chi- 


cago. 
Western Glass Prod- 
0., 149 New 


a Smith °» 
(Seattle, Wash.), & 
1216 4th Ave., (Los 
Angeles, Cal.). 
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Ceramic Dictionary 
Copyrighted | 
By C. M. Franzheim 


A practical, concise treatise of 
Ceramic words, terms, uses and 
practices for the daily use of the § | 
factory man, superintendent, sales- 
man and retailer. 


An education for anyone con- 
nected with the trade. 


Price $2.00 Per Copy 


Convenient Pocket Size. 


Publishers 


45 East 17th St. 
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he customer, consciously or unconsciously calcu- 
expenditure in these terms, though she may fail 
ite what the merchant expends in this way. 

e does realize far more than the merchant usually 
the value of the service she gets, adn especially 
he sustains when she fails to get service. She may 
vs use her experience and know that in one case 
yought not only merchandise, but also information 
ant contacts that have actually eliminated fatigue 
another she has ‘bought merchandise but no in- 
1, and has accumulated instead unnecessary fat- 


ysical, from delays; psychical, from friction, 
ressure, or any of the other fatigue causes,—but 
know that one transaction satisfied her and the 
Ls not. 

Vis to be permanently satisfied, she must not only 
oods she has bought, the surroundings in which 
slone the buying, and the people from whom she 
1 the buying, but she must like herself better at 
lif the transaction. A customer who does not buy, 
does not like what she has bought, one who does 
se people from whom she has bought any of these 
we again, for another try — but the customer who 
c. in any way in the eyes of others, or, most 
a 
ore again. ; 


/ 
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ce Marks Opening of New Davison- 
Paxon Store 

*lor of Macy Group Unit Resembles a Cathedral 
atain Basement Has Its Own Entrance—77- 
Fot Show Window Said to Be the 
Largest in the Country 


of all, in her own eyes, will never willingly en- 


is\i-Paxon Co., which is affiliated with R. H. Macy 
T.., of New York, opened its new store at Peach- 
adiillis Sts., Atlanta, on March 21. The structure, 
the three times the size of the old store at White- 


t..\s described as the largest and most magnificent 
bujling in the South. Practically every important 


mt store in the country. was inspected for ideas, 
: ; 


oy the standpoint of merchandising service, it is 
lyhe most modern in the country. 

elvening in the Atlanta Biltmore Hotel, the store 
sto 650 guests at a banquet celebrating the open- 
he included officials of Atlanta and the State of 
a); well as executives from the Macy store in 
O}. 
hate the structure, Starrett & Van Vleck, its 
took Southern climatic conditions into account, 


 paciousness and comfort by means of unusually 
illgs and an elaborate ventilation system which 
vash and cool incoming air. 

Stet floor has somewhat the aspect of a cathedral 
, ith great arched windows, tall, octagonal col- 
Névaulted ceiling. There are forty-eight of these 
Sjolumns, each topped with modified Corinthian 
Mleries of eight tall Moorish arches rise above 


the passenger elevator doors in the rear. Two immense 
portals open to the street. 

One of the interesting features of the street floor are 
two huge oil paintings on the walls, showing the other 
stores in the Macy family; La Salle & Koch Company, 
of Toledo, Ohio, and the parent store here in New York. 
They are the work of Herbert Pellesen. 

The new store is described in Atlanta as a tribute to the 
memory of Lazarus Straus, pioneer Georgia merchant, 
who settled in Talbotton, Ga., in 1848 and laid the founda- 
tion of the successful mercantile careers to be followed 
later by his descendants. Of them, his grandson, Jesse 
Isidor Straus, is now the president of Macy’s, and with 
his two brothers, Percy S. Straus and Herbert N. Straus, 
has been directing the affairs of the great New York store 
since 1914. 

The Davison-Paxon structure is located in the old 
“Governor's Mansion” block, in the heart of the down- 
town business section and the new shopping district. It 
covers a plot of ground 261 by 182 feet and has seven 
selling floors, six above the street, and a huge bargain base- 
ment, the total housing fifty departments. Adjoining is 
the new Henry Grady Hotel, which, though twelve stories 
high ,is about as tall as the store building. 


Rear Levet Lower 


Since the plot on which the store is built grades down in 
the rear, delivery wagons will be able to drive up under 
the building to load and unload out of the way of traffic. 

All incoming merchandise will be carried to the top of 
the building and then distributed by means of spiral chutes 
to the various selling floors. Wrapped packages will be 
dropped through these chutes to the basement where mov- 
ing belts will convey them to trucks. Wrapping stands, 
especially designed for quick service, will be mounted on 
rubber-tired wheels so they may be moved as needed. 

Twenty-five show windows flank the store on three 
sides. One of them, 77 feet long, said to be the largest in 
this country, will house the store’s Christmas spectacles 
for children. Interior fixtures are of American walnut, 
with full-length mirrors every few feet, fitted sectionally 
to permit rearrangement. Although daylight pervades the 
store, an indirect lighting system has been installed which 
eliminates all shadows and produces an imitation of full 
sunlight. The mammoth bargain basement has its own 
special entrance, while the roof garden will be devoted to 
employees’ recreation, tennis and basket ball courts. Other 
welfare provisions for employees include restrooms, li- 
braries, hospital rooms, a restaurant, cafe and smoking 
room. 

The Davison-Paxon store was started in Atlanta in 
1890 by Beaumont Davison, Lee Douglas and W. J. 
Thomas, as the Douglas-Thomas-Davison Company. _ It 
became the Davison-Stokes-Paxon Company in 1900. In 
1925, Macy’s acquired a substantial interest in it, intro- 
ducing a number of merchandising and operating econ- 
omies through the affiliation of ownership. Last year 
the name was changed to the “Davison-Paxon Company, 
affiliated with Macy’s, New York. 
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WILL NOT 
TURN 
BLACK 


STRONG 


Vatisfied customers keep us bus y” 


CROOKSVILLE 


DINNERWARE 


A refreshing 
idea in a floral 
spray, worked out in 
delightful color con- 


mee a 7) 

er / trast. Rosewood, tan, powder 
a nl # : o blue, Valencia blue, maize and 
of a $ = Z 


Bs, Ce if black are utilized in striking 
) tee oho al effect. Shown on the Columbia 
Ne rea shape. 
REPRESENTATIVES 
NEW YORK EASTERN OHIO & MICHIGAN 
John L. Pasmantier & Sons . D. Kinnan J. E. Boring 
5 West 20th St. Zanesville, O. Crooksville, 0. 
PACIFIC COAST CHICAGO OFFICE 
Harry O. Davis Gordon A. Weese 
728 S. Manhattan PI. Room 348 Morrison Hotel 
Los Angeles 
CENTRAL WEST 
George Sedelmeler J. L. Weaver H. L. Anderson 
914 N. East St. Roseville, O. 373 


Bloomington, HII. Coffeyville, Kansas 


The Crooksville China Co. 


CROOKSVILLE, OHIO 


HE growing demand for Salt and Pepper Shaker 

Tops which will not turn black has prompted us 
to make any of our over 250 styles and sizes in non- 
corrosive metal on special order. 
here will be carried in stock in this metal in addition to 
our regular metal. This non-corrosive metal is worth 
many times the added cost. 


“The Top that Sells the Bottom—Since 1838.” 


NON-CORROSIVE METAL TOP: 


MADE OF BRITANNIA METAL 


NOT AFFECTED BY THE CHEMICAL ACTION OF SALT 
SILVER PLATED AND LACQUERED. 


The numbers shown 


t = 


New No. 12 


MANUFACTURED BY 


COLLINS & WRIGHT, Inc. 


PITTSBURGH, PA. 


EASY TO 
CLEAN 
NO OUTSIDE 
THREADS TO 
GATHER DIRT 


**Pottery and Porcelair 
By Frederick Litchfield 


AUTHOR OF 


“Marks and Monograms on Pottery and Porcelai 
“Illustrated History of Furniture” 
and others 


This is a book that every domestic potter shi 
have. The illustrations alone would well r 
them for the outlay. 

It contains a list of over 300 Ceramic Facto 
with short historical accounts clear and com 
descriptions of peculiarities of parts, glaze. 
colorings. 

For a collection the book is invaluable as it) 
save an amateur from many pit falls. 

The chapter on “Values and Prices” has |: 
rewritten and brought up to date and there’ 
new index arranged on a novel plan so that m! 
can be readily identified. 


Price $9.00 


The Crockery & Glass Jour! 
47 East 17th Street 
New York, N. Y. 
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igain the Crockery and Glass Journal Leads! 


Starting with the April 7th issue the Journal inaugurated its 
own Krockery Kwizz—the first in its field. This included a list 
of ten questions all pertinent to the china and glassware trade 
which necessitated the donning of the old thinking cap. Answers 
are contained in the same issue. 

Here’s the KROCKERY KWIZZ for this week. What can 
you do with it? 


wy? 


-What is the purpose of glazing ware? 7—Why were the ancient Venetian glass 
factories removed to the island of 


What are kilns? Murano? 


What are saggers? 8—How old is the art of glass making? 


ul , ; as 
emma mecaning of Ceramics: 9—W hat causes difference in finish in glass- 


\—How is lustre effect obtained on ware? ware? 
6—What china company handles ware 10—What six values do customers look for 
trade-marked ‘Princess Ivory?” when they buy dishes? 


(Answers To These Questions On Page 39) 
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See the 
leading pottery lines 


in one building— 
on one buying trip 


Out-of-town buyers who come to 
The Fifth Avenue Building are of- 
fered the great convenience of mak- 
ing one buying trip suffice for their 
seasonal requirements. | Whether 
their special line may be art and gift 
novelties, earthenware, lamps or 
glassware, they will find many 
firms displaying their needs here. 


You are ten minutes by subway 
from the Pennsylvania Station, 
thirteen minutes from Grand Cen- 
tral. A subway entrance is in the 
building. Surface lines and busses 
pass the door. Two elevated lines 
are but two blocks away. The 
theatrical and leading hotel district 


lies within walking distance. 


The FIFTH AVENUE BUILDING 


Broadway and Fifth Avenue, 


at Madison Square, New York 
“More than an office building” 
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7704 Tioga St. 


SUITE 
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HERE IT JS 


We know you want our 
individual, economical 


Sanitary 
Sugar Bowls 


In 3 Sizes 


for tray and cafeteria 
service but perhaps you 
did not know where to 
buy them. We will fill 
your orders direct, and 
without delay. 


We guarantee these a 
bowls as_ repre- STYLE@ 
sented. 


See Your Jobber or Write for Catalog 


The Sanitary Sugar Bowl Co. 


Manufacturers 


Pittsburgh, U.S.. 
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“You Cant Argue 


Against Conviction” 


If you're absolutely deter 
mined not to take advantagl 
of the opportunity to plas 
your lamps and shades bé 
fore the best buyers of fh 
'trade, our suggestion 
you advertise in the L 
BUYERS’ JOURNAS 
likely to fall on unfertile s0 


2, di On the other hand & 


\ A dt hind bat bbb bbb bbbaddbabA A AAAAAAAAAAA ART EZ ALA AAA A LAL AAA LD A A A 


i Bi LG Bi, Ay AD Le GB Bn KE, ty Ti, Sit, BD LT Gy i, Dy EB it, iD, 6, lt, ian, MB, A Ay EE, li, i, in, Et, ln, ly, a, Ml, ag MC, Mil, A, BD ABE, Slit, LR, LP, Rs ME, ia, SED, EDS Bs Ey El, SB, ny, 


id 


ki 


you're desirous of gettig 
your lamps: and shades before the man wh 
buy s—of increasing your business, there 18 ® 
better medium in which to broadcast your mer 


chandise than the 


Lamp BuyYErs’ JOURNAL 
222 W. Adams Street 
Chicago 


EVERY DAY 


GIFT DAY 


_PRIL showers bring May flowers, and with this 

thought in mind and the approaching months when 

\. gardens must offer their full store of nature’s 

wy, it is safe to predict that the flower container will 
“Tse in demand and favor. Never before has there 
elwitnessed such a display of flowers as at the Easter 
421 just passed. Florists vied with one another in lav- 
, bral window decorations, which could not have been 
rjssed in beauty of arrangement or variety, exemplify- 
x )w nature assisted by artifice has coaxed a larger and 
«er development of many flowers which hitherto have 
known as small blooms. However, flowers cannot 
tia their full share of attractiveness without the accom- 
njent of an artistic flower holder or arranger, and 
es containers are shown in so many and varied sub- 
‘tyand colors that there can be no hesitancy in regard 
section relating to quaintness or tints. If one would 
ali2 the full extent of the present vogue of flower 


fi ssn eeswewee, 


a 


ea 
i # 
oe? 


bowls, vases and curious arrangers, visit the glass and 
gift sections of any of the large department stores or 
shops, where a convincing proof of the growing favor of 
the container will be established. These departments are 
a veritable flower garden, displaying artificial flowers in a 
multitude of glass and pottery recepticles. Here roses, 
jonquils, tulips, daffodils, hyacinths, holyhocks, lilacs and 
many other types, reveal conclusively that artificial flowers 
have little rivalry in duplicating those from garden soil. 
Wax flowers have been so perfected in manufacture, so 
lifelike in their fashioning, that detection is almost impos- 
sible and one feels constrained in beholding these fine 
specimens of handicraft, to exclaim with poor Jenny Wren, 
in Our Mutual Friend, “I smell roses, till I think I see the 
rose-leaves lying in heaps—lI smell the white and the pink 
May in the hedges and all sorts of flowers that I never 


was among.” 


mene 


rtcic setting of Lord & Taylor’s Home Interior Section of sixth floor, showing wax flowers engagingly featured 
ithzlass receptacles for table decorations. Glazed Chintz draperies and Duncan Phyfe style furniture add charm to 
this dining room 
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Gift Table Echoes 


Persuasive Merchandise Bringing Season- 
able Suggestions for Today’s Gift Shop 


By BEATRICE 


Harmonious Colors of Flower Bowl 


The flowers that bloom in the spring have something 
to do with the case when it relates to artistic containers 
showing consistent coloring. Unique, yet holding its pe- 
culiar charm in Cali- 
fornia, Faience, is the 
lovely recepticle 
shown herewith, rep- 
resented by Howard 
G. Selden, 225 Fifth 
Ave., New York. It 


is octagonal in shape, 


11 inches in diameter 
and may be had with a matching flower block. The beau- 
tiful color combination of the bowl, is a matt black out- 
side, with a Persian blue lining and a soft yellow line 
around the narrow rim. Another attractive combination 
of colors is a yellow outside, lined with Persian blue and 
having a navy blue band on the rim. The exceedingly ar- 
tistic duck flower arranger is of the same color as the lin- 
ing. This unit would serve many purposes; for center- 
piece or for occasional floral decorations, with oddity and 
artistry coupled in fine effect. 


s 


Wax Flowers Defying Nature 
The suberb beauty of the unusual wax flowers displayed 
by Mary Ryan, 225 Fifth Ave., New York, exacting re- 
productions of the real blossoms, are marvels of color and 


Minter WISNER 


execution, 
can sCar 
credit tha 
extraord it 
lifelike } 
are not thi 
product 
earth. The 
variety, so 
tically fashi 
include: t 
jonquils, 

narcissus, 

phinium, 

. dragons, 
fornia po 
daffodils, 
C OF nano 
holyhocks, 
nia, and 

others, depicting in the minutest detail ; color, leaf te 

and stem of those from nature’s hand.’ Particularl : 
ural are stems and leaves with buds just opent 


displaying the artist’s unique skill in the deve 
wax flowers. When the price of real flowers 
hibitive, these excellent wax flowers, will serve 
pose of the natural blossoms without detectio 
are decorative and graceful when used with arra 
long stemmed ones are particularly well adap 
tall glass vase or jar, and the smaller ones mas 
fully in the squat bowl or container. 


Unique Hanging Baskets 


Oriental craft is worthily demonstrated in the fine 
assortment of lustre flower and bird hanging vases 
imported by Taiyo Trading Co., Inc., 101 Fifth 
Ave., New York. \Who could resist these charming 
original flower receptacles in their appealing native 
coloring and curious modeling. Six kinds, assorted 
as illustrated, three birds and three flowers, beauti- 
fully colored and hung with green cords, are induce- 
ments for coming seasons. They will nicely accom- 
modate either natural or artificial flowers, and are 
also suitable for interior decoration where flowers 
are always welcome to continue the color tone. For 
porch or summer out-of-door room they bring just 
the necessary decorative floral scheme. They are 
modestly priced. 
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Colorful Czecho Vases 
Tee fine new numbers, illustrated, quaint vases, of- 
e| by the Czecho Peasant Att Cor inc, 8-07 West 
hit. New York, are characteristic of the firm’s excel- 
| lent ware. ‘These beautiful 


vases show the high color de- 


signs, original with Joseph 
hand 
painted by the peasants of 


Mrazek, which are 


Letovice, Czechoslovakia, 
under his direction. The de- 
signs and motifs are shown 
on a white and other back- 
gives the 


grounds which 


bright colors a special appeal 


through harmony. ‘These 


artistic vases“are appropriate 


cher artificial or natural flowers and for the summer 
sd are especially suitable for piazza or- out-of-door 
njgiving a decorative note in color value. Every item 
mthe Czecho Peasant Art Co. is stamped with the 
yny’s trade mark. 


| Glassware of New Type 
'| decorative little glass set illustrated, is one of many 
vjems in the line from the Hill Top Studios, Duluth, 
mi for which the Sun Glo Studios, 54 West 23rd St., 
wYork, has secured the sole agency in New York. 


S)eautiful dresser set is artistically hand decorated 
cl -Slovakian style glassware and is an inexpensive 
a the ultra bedouir. The Sun Glo Studios are 
i many of these fascinating glass objects which 
€vecially well suited to the gift trade. 


f 

| 

| Lovely “Lotus” Compote 

lunty little novel compote, is the one shown, from 
estmoreland Glass Co., represented by Horace C. 
FOO Fifth Ave., New York. which is not only suit- 


able for confections, 


\ 


crackers or other 
sweetmeats, but 
could be utilized 


with decorative ef- 
fect as a flower holder. Four 
of these, one at each corner of 


(Continued on page 38) 


TEA and TOAST SETS 
in 
Blue or Tan Lustre 
with or without 
Decoration in Various Shapes 


Illustrated Catalogue on Request 


aiyo Trading Co. Inc. 


[MPO REER S OF 


Japanese Goods, 


{Ol FIFTH AVENUE 327 W. MADISON STREET 
NEW YORK CHICAGO 
Tel. Algonquin 3823 Tel. Main 4156 


Note—Our New England Rep.: N. MASUDA CO., 99 Bedford St., Boston 


GENUINE ONLY 


With this registered trade mark 


BEAUTY 


AUTHENTIC 


QUALITY 


COPYRIGHTED 


SELLING AGENTS— 


Butterworth & Co., 225 Fifth Avenue, New York City. 
Chicago Gift Market, 58 E. Washington St., Chicago, Ill. | 
The Newcombs, 738 South Broadway, Los Angeles, Cal. | 
Geo. R. West Sales Co., 954 Liberty Ave., Pittsburgh, Pa. | 
| 


CZECHO-PEASANT ART CO., Inc. © 


Rar Ey ere loth ste New Yor Citys) 
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Se 


BYBEE POTTERY CO. Se 


Hand made in the Foothills of the Cumberlands 


SPICER STUDIO 
Individual Shapes in Blown Glassware 


TALAVERA IMPORTING CO. 


| % 
Mexican Glass | 
PRES ce Universa 


Morocco Pottery and Leather | 


BRADLEY STUDIO 


Daintily Decorated Novelties of a Thousand While pleasing to the eye be- 

Uses . 
CALIFORNIA FAIENCE CO cause of their graceful and 
Distinctive Pottery and Tiles colorful appearance, Selden 
CLEWELL STUDIOS | a Selections, thru their low 

3ronze Pottery in an Unusual Treatment = 
PETER PERAZZO cost and utility of construc- 
Alabaster, Italian Majolica and Peasant Ware tion, make a wide appeal to 


COWAN POTTERY STUDIOS 
Graceful Pottery and Exceptional Shapes 
SELDEN GLASS where. 


Catalonian and Lalique Reproductions 


KAY & ELLINGER 


Austrian Pottery, and Imported Candles 


discriminating buyers every- 


HOWARD: G: SELDEN 
225 TIETHAVENE NEW YORK 
(Wp) 


MMA 


Charlotte Olympia Beverly 


New Additions to Our IVORY BODY Dinnerware 


HESE new decorations are striking in design and in colors which are toned down to an 
engaging warmth by the velvety ivory texture of the body. 


The Charlotte, Beverly and Olympia are the patterns illustrated. 


| HEINRICH & WINTERLING, wc. | 


Sole Agents for Heinrich Dinnerware & Winterling Fancy China 
ENTIRE FIFTH FLOOR—49-5] West 23RD STREET, NEW YORK CITY 
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General Outlook for Trade Good 


HAT the general business situation continues to 
justify all reasonable forecasts made for it at the 
beginning of the year, is the opinion expressed by 
litional City Bank in its monthly letter on economic 


nancial conditions. 


ht all developments,’ the letter continues, “have 
matisfactory, but the balance of influential factors 
itlues to be of favorable character. Easter trade has 
mood where weather conditions have permitted, and 
iklebits and railway traffic have indicated distribution 
ie lly to be in large volume. Steel production in 
ir set a new high record, and April promises to show 
d another active month even though not up to the 
elif. March. 
uly is doing the best business in years, tire manu- 


The cotton goods branch of the textile 


ty2rs have had a big first quarter, and most of the 
te companies have enjoyed a good volume of sales 


‘Jat business generally looks forward to the main- 
ale of activity during the quarter is indicated by the 
inites of car requirements submitted to the railroads 
slopers’ advisory committees in different parts of the 
my which anticipate a commodity movement in most 
s qualing or slightly exceeding that of a year ago. 

“jong unfavorable factors in the present. situation 
y 2 listed the bituminous coal strike, which has now 
nn progress a month, but has caused little inconve- 
n¢ to general business thus far, owing to heavy stocks 
hid and large production from non-union mines. 
xdstion is off about 40 per cent since the strike, but 
- (mparison is with a period of abnormally high op- 
tis, present mining being only 14 per cent under last 
tr): this time and above the rate in 1925 and 1924. 


anatter of fact, demand is too slack to absorb even 
pesent output, which is down partly because of slow 
suier buying. 

Pyastating floods have wrought destruction over 
T{ section of the lower Mississippi Valley and caused 
‘d-tion of purchasing power which will be felt in the 


My markets of the country. Aid is being brought 


h stricken territories, however, and extensive as the 
la has been the business of the country rests on too 
aca base to he seriously affected thereby. Meantime 
0] prices, which have been strengthening slowly on 
ted consumption outlook, have risen sharply above 
_\ prospects that the flood may result in a consid- 
Mtreduction in acreage. 

Ce of the most significant developments of the 
rs Was the publication of figures on building con- 
tsawarded in March, which were the highest for 
onth on record, surpassing those of March last 


4 per cent. One would be rash to conclude from 
tit building is headed for new records ev ery month, 
| \i eventuality being neither probable nor desirable, 
U conclusion at least is justified that building is in 


a sudden or drastic decline. In view of the impor- 


Peter Potter Says: They’s nothin makes a 
piece of ware so salable ez th’ fact thet ets 
new. Show a prospective lady customer some- 
thin thets jest come in and you'll make a sale 
everytime. ’S th’ newness thet counts. 


tance of construction activities in the general business 
situation, indication of continued support from this quar- 
ter is decidedly reassuring.” 


Retail Store Sales Increased in March 


A seasonal increase in the value of sales at retail stores 
during the month of March, compared with February, 
was reported in an analysis issued by the Federal Re- 
serve Board last Saturday. 

The monthly increase was less than is customary, how- 
ever. Compared with March of last vear sales of report- 
ing department stores were slightly smaller, while those 
of mail order houses and chain stores were larger. Smaller 
sales of department stores in March compared with 1926 
are explained in part by the fact that the date of Easter 
last year was early in April and a large part of the spring 
retail trade was in March while this year Easter was two 
weeks later and the volume of the customary spring retail 
buying that was done in March was relatively small, the 
board states. 

Smaller department store sales in March last year were 
reported in all sections of the country, except in the Bos- 
ton, New York and Chicago Federal Reserve districts, 
where they were slightly larger. Declines were largest in 
the Philadelphia, Richmond, Atlanta and St. Louis dis- 
tricts. Decreases from March of last year were largest 
in departments selling dress goods, neckwear and veilings, 
boys’ wear, millinery, gloves, musical instruments and 

(Contnued on page 38) 
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A Wholesaler Criticises The 
Resident Buyer 


¥L 
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called resident buying organizations in New York City. More and more 

the out-of-town retailer has come to look to these groups as a source of 
supply for his merchandise. And with this changing order in buying a 
trade evil has been brought about which is as injurious to the china and glass- 
ware buyer as to the wholesaler. 


T:: past few years have brought about a tremendous growth in the so- 


It is common knowledge that fill-in business sent to some resident buying or- 
ganizations is placed (regardless of quality) at a lower price than the buyer 
wishes to pay. The New York house then points with “pride” in the resulting 
saving to its clients and as the buyer is generally impatient for his goods nothing 
is said about it. This is best illustrated by the following incident which hap- 
pened to a western buyer. 
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A travelling man was given an order by a chinaware buyer for a large de- 
partment store and the confirmation was to be sent forward to his house via the 
resident buying organization representing the store in New York. On account 
of a commitment made by this resident buying company for an inferior article, 
the confirmation was held up on receipt at the New York office and an endeavor 
made to influence the buyer to place the order with another concern. The 
result was that the salesman calling on that customer was unable to reap the 


benefit of the order he had taken. 


7) a) | coma 


This incident is an experience that every wholesaler, handling staple mer- 
chandise, is subjected to from time to time and while of course, there is some 
injury done to the wholesaler it is the salesman who negotiated the transac- 
tion who suffered the greatest hardship. In the case cited above the chinaware 
buyer had planned to hold a sale of the merchandise in question at a certain 
period and naturally the substitution of an inferior grade made it necessary for 
him to change his entire sales plan. As a result of the prevalence of these kind 
of transactions the individual china and glassware buyer is losing his identity 
and becoming nothing more than a salesman for the resident buyer. 
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His orders are constantly being changed to coincide with the purchases of: 
the resident buyer and even where he specifies his preferences, many times sub- 
stitutions are forwarded. 


The idea held by all merchandise managers, that the New York representa- 
tive can buy at a lower price, does not hold true. Often the wholesaler is re- | 
luctant to quote a good price to the resident buyer as he feels that it will be 
used to force another manufacturer to go still lower. Consequently, the fabrics 
buyer would be able to purchase more reasonably than the resident buyer. 
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A Resident Buyer Answers | 
The Wholesaler 
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businesses within the last few years is proof enough of the merit of such 


Pe fact that the resident buying offices have more than doubled their 


pam 


organizations. Almost every large retailer in the country now has a 
New York representative who purchases his ware and keeps the buyer informed 
of the trends of the market. 


Primarily, of course, the resident buyers purpose is to purchase china and 
glassware with consideration as to quality and price to meet the individual 
requirements of the out of town stores. If in any way these groups were fail- 
ing in either of these respects through the substitution of ware taken on com- 


mitment, the resident buyer would very soon be losing the retailers account. 


In most cases where china and glassware are taken on commitment by the 
resident buyer, the wholesaler has failed in his efforts to sell them at a certain 
price to the retailer. Large quantities of high quality ware are absorbed by | 
organizations in this way and offered to retailers at a price far below the orig- 
inal quotations of the salesmen. Thus when an out-of-town buyer advises that 
he has placed an order with a certain manufacturer’s salesman and the price is 
far out of proportion to the New York quotations, the buying representative 
inevitably brings it to his attention. 


Although the resident buying groups have undoubtedly been detrimental to 
the travelling salesman causing him to lose a great deal of business, they have 
been very helpful to wholesalers. A few years ago the manufacturer who 
wanted to reach the retailer would send out a large staff of road men with 
samples of the ware he was producing. Today it is possible to reach these out 
of town retailers by simply sending a representative to the store’s*-New York 


office. 
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The resident buying group are working solely to cooperate with the retail 
buyer and are not in any way causing him to lose his identity. All purchases 
are made under his jurisdiction and as such it would be impossible to make 
any substitutions without his full permission. Their formation has been a 
natural evolution in merchandising and the modern buyer has come to recognize 
the advantages of purchasing his ware through them. 
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New York Imports 


April 27th 


S. S. France Maru, from Hamburg, Germany 
Gary-Eigner Corp., 10 cases crockery 
Chatham & Phenix Nat’l Bank, 30 crates earthenware 
U.S. Fwdg. Co., 3 cases earthenware 
Commonwealth Bank, 7 cases crockery 
Sheldon, G. W., & Co., 1 case earthenware 
Phoenix Shpg. Co., 14 cases hollow glass 
Block, J. L., & Son, 279 cases crockery, etc. 
Strupp, G. E. M., 16 cases crockery 
Borgteldt, G., & Co., 103 cases toys, glassware, ete. 
Butler Bros., 78 cases toys, crockery, etc. 
Lisk, S., & Bro., 38 cases toys, 5 cases glassware 
Herbert & Neuwirth, 2 cases crockery 

S. S. Baltic, from Liverpool, England 
Gunthel & Cruveilher, 1 cask china 
Kupper, H. C., Inc., 7 casks earthenware 
Nathan Strauss & Sons, Inc., 14 crates earthenware 
Bassett, G. F., & Co., 9 crates earthenware 
Asche, C. H., 'Co., 1 case earthenware 
Fondeville, A. J., & Co., 15 crates earthenware 
The Sendar Co., 17 crates earthenware 


Pitcairn, W. S., Corp., 32 packages earthenware and china 


Benedict Imptg. Co., 3 hogsheads earthenware 


Bernard, J. E., & Co., 1 crate china, 1 crate earthenware 


S. S. Bremen, from Bremen, Germany 


Borgfeldt, G., & Co., 14 cases toys, crockery, etc., 35 cases toys, 


crockery, etc. 

Rosenthal China Corp., 1 case crockery 
Hutter, K., 45 cases crockery, 51 cases crockery 
Sullivan, W. C., & Co., 30 packages china 
Ackerman, W., 12 cases earthenware 
Pelican Works, 14 cases crockery, etc. 
Berger, G. G., 3 cases earthenware 
Phoenix Import Co., 2 cases crockery, 1 case toys 
Stern & Stern, 2 cases crockery 

S. S. Mercier, from Antwerp, Belgium 
Downing, R. F., & Co., 1 case majolicas 
Portenoy Co., 9 cases majolica ware 

S. S. Liberty Land, from Genoa, Italy 
Order, 1 case Venetian lamps 

From Leghorn, Italy 
Cleveland Trust Co., 50 cases earthenware 
Granata, G., & Co., 43 casks earthenware 

S. S. American Banker, from London, England 
Downing, R. F., & Co., 1 case glassware 

S. S. Samaria, from Liverpool, England 
Murphy, J. J., 1 cask earthenware 
Plummer, W. H., & Co., 1 crate earthenware 


Maddock & Miller, 94 packages earthenware and china 
Meakin & Ridgway, 39 packages china and earthenware 


Gerlach, F. C., 11 hogsheads earthenware 
Pitcairn, W. S., Corp., 5 packages earthenware 
Davison, J., Inc., 15 packages earthenware and china 


Plummer, W. H., & Co., 2 packages glassware and earthenware 


Butler Bros., 2 cases earthenware 
Dickinson, E. B., 12 packages earthenware 


Amer. Hawaiian S. S. Co., 117 cases earthenware, etc. 


April 28th 


S. S. Suffren, from Havre, France 
Haviland, T., & Co., 26 packages porcelain 
Hampton, J. W., Jr., & Co.. 1 case porcelain 
Globe Shpg. Co., 1 cask chinaware 
Amer. Exp. Co., 1 case chinaware 
Macy, R. H., & Co., 7 casks chinaware 
Downing, R. F.. & Co., 1 case chinaware 


Phoenix Shpg. Co., 8 cases earthenware and elassware 


Andrews, D. C., & Co., 2 cases crockery 
Globe Shpg. Co., 3 casks china 
S. S. Laguna, from Naples, Italy 
Hudson Fwdg. & Shpg. Co., 17 cases earthenware, etc. 
Gilbert, S., 3 cases bronze earthenware 


April 29th 


S. S. Cleveland, from Hamburg, Germany 
Irving Miller & Co., 17 cases hollow glass 
Field, B. H., & Co., 9 cases crockery 
Barth, L., & Co., 26 cases crockery 
Ovington Bros. Co., 2 cases hollow glass 
Khouri, A. N., & Bro., 6 cases hollow giass 


Harrison, A., & Co., 17 cases hollow glass, 10 cases gla 

Straub, P. A., & Co., 3 casks crockery 

Koscherak Bros., 2 cases hollow glass | 

Straus, N., & Sons, 58 cases earthenware, 12 cases ho 

Sellers, C. W., 2 cases decalcomanias | 

Friedlaender Co., 3 cases earthenware, 1 case glasswar 

Goldman, H. A., Inc., 19 cases crockery 

Fair & Carnival Sup. Co., 71 cases crockery, 2 cases g] 

Amer. Shpg. Co., 70 cases earthenware, 26 casks mz 
cases majolica 

Gottfried, C. W., 1 case chinaware 

Ruhe, F. H., 3 cases hollow glass 

Tomby, B., & Co., 5 casks crockery 

Straub, P. A., & Co., 16 cases earthenware, 61 cases gl 

Henningson, E., Co., 1 case earthenware 

Central Merc. Bank, 2 cases hollow glass 

Kramer & Lange, 2 cases toys, 1 case crockery 

Reimer, F. C., Co., 8 cases crockery 

Sheldon, G. W., & Co., 2 cases majolica 

Order, 4 cases earthenware 


April 30th 
S. S. Calcutta Maru, from Taku Bar, China 
Klugman, H., 2 cases chinaware 
Morimura Bros., Inc., 38 cases porcelainware, ete. 
Mogi, Momonoi & Co., 28 cases porcelainware, ete. 


From Yokkaichi, Japan 


Morimura Bros.. Inc., 538 cases porcelain 
Woolworth, F. W., & Co., 276 cases porcelain 
Taiyo Trading Co., 311 cases porcelain and earthenwar 
Ross, G., Co., 12 case porcelain 
Mogi, Momonoi & Co., 110 cases porcelain 
Nadel & Shimmel, 12 cases porcelain, 5 cases toys 
Silverman, C., 12 cases porcelain 
Gimbel Bros., 17 cases porcelain 
N. Y. Mdse. Co., 22 cases porcelain 
Nara Trading Co., 31 cases porcelain and eartienwar 
Haruta & Co., 244 cases porcelain 
Imoto Bros., 57 cases earthenware 
Tuska. A. L., & Son. 148 cases porcelain and earthenw 
R. & G. Imp. Co., 10 cases crockery 
Kresge. S. S., Co., 38 cases earthenware 
Gary, Eigner Co., 118 cases crockery 
From Yokohama, Japan 
Dressner, M., & Co., 26 cases porcelain and toys 
S. S. France, from Havre, France 
Hampton, J. W., Jr., & Co.. 1 cask porcelain 
Piliori, G. & V., 4 cases majolica 
McCreery, J., & Co., 4 packages majolica 
Gommi & Co.. 3 cases majolica, 5 cases majolica, ete. 
Bing. F., 5 cases chinaware, etc. 
Vantines & Co., 19 cases earthenware 
Fenton, A. W., Co.. 1 case earthenware 
Graham & Zenger, 1 cask earthenware 


S. S. Noordam, from Rotterdam, Holland 


Meeker. H. E., 3 barrels crockery 

Lyon, W., 3 crates earthenware 

Rittwagen. A. E., 7 packages earthenware, etc. 
Phoenix Shpg. Co.. 23 cases crockery 

Van Doorn, 15 packages earthenware 

Order, 18 packages crockery 


S. S. Homeric. from Southamptcn. England 


Strauss. N., & Sons. 13 casks porcelain 
Vogt & Dose, 8 casks porcelain 


May 2nd 
S. S. Suevier, from Antwerp, Belgium 
Stern Bros., 5 cases majolica ware 
Cox & Fahner, 1 case majolica ware 
Herbert & Neuwirth, 17 casks majolica 
Amer. Shpg. Co., 13 cases majolica ware 


May 3rd 
S. S. Delilian, from Antwerp. Belgium 
Fondeville, A. J.. 8 casks earthenware 
Straub, P. A., 24 packages earthenware 
Mitchell, Bissel Co.. 40 cases crockery 
Otto Goetz, Inc., 32 cases crockery, 15 crates crocker 
Continental Ceramics Corp., 24 cases crockery 
S. S. Berlin. from Bremen, Germany 
Borgfeldt, G., & Co., 61 cases toys, crockery, etc., 42‘ 
crockery, etc. 
Goebel, J., & Co., 10 cases earthenware 
Guthman, Salomon & Co., 7 cases crockerv 


(Continued on pege 38) 
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Thirty-seven 


SPRING IS HERE — 


And all over this great land of ours the 
anual housecleaning event 1s in order. 


Naturally enough Spring suggests new 

yina and glassware to the good house- 
ife. 

Are you suggesting your ware to depart- 
ent and gift store buyers all over this 
eat land of ours through the best and old- 
st medium in its field—the CROCK- 


RY AND GLASS JOURNAL? 


A postcard request will 
bring our rates 


Jemarest Publications, Inc. 
New York 


4 Hast 17th Street :-: :-: 


Bsiness Plans to Demand a Voice in Na- 
tion’s Affairs 
teding that the “next Presidential campaign prom- 
)/ one of extraordinary interest and significance, 
eiaps the most sharply contested in our history ; 
ie Jnited States is in the midst of a world scramble 
idstrial and commercial supremacy; that the life 
uy is intimately related to our political processes, 
a) 1uNerous new issues have been superimposed on 
rt) by changed conditions following the World 
e National Association of Manufacturers an- 
e-ecently the launching of a campaign ‘‘to mobil- 
> dustrial intelligence of the nation for its proper 
1 e determination of the political policies to obtain 
-t2 next quadrennial.” 
Ss done, the announcement. said, through the 
laon of a platform of American industry—by big 
ryand little industry—a broad representation of 
li-rial structure of the nation under the leadership 
ational Association of Manufacturers; the plat- 
te drawn up with the purpose of urging both 
[ties to give fullest consideration to the funda- 
S rat govern the courses of national business and 
T)no thought of political dictation or partisan 
P< on, 


( nvestment advise: Invest in health—VForbes 


° (N. Y.) 


Macy’s Exhibit Fraised as Art 


Art and industrial leaders have joined in praise of the 


Art in Trade Exposition at R. H. Macy’s. Large manu- 
facturing concerns and individual craftsmen are repre- 
sented with exhibits. 

Robert H. De Forest, president of the Metropolitan Mu- 
seum of Art, spoke Monday and expressed his approval 
of the show, saying: 

“In past times the art of the craftsman was only for 
the palace or the home of the rich. Now, thanks largely 
to mass production, applied art can be for the humblest 
home. Art in trade, once despised as a visionary ideal, 
has now, with the growing pace of our people, become a 
substantial and recognized source of profit.” 

Declaring that large department stores in the city are 
exercising as great an influence in art as are museums, 
Mayor Walker said: 

“It makes for wide public appreciation of the influence 
of art in our daily lives and will undoubtedly exert a splen- 
did educational influence upon the community in gen- 
eral.” 


Lady (to tramp)—“Why is it that you are always beg- 
ging?” 

Tramp—‘Well, mum, ‘twas this way: I was given a 
bum start. When I was a baby a hired girl shoved me 
around in a carriage for a dollar a day—and I've been 


pushed for money ever since.” 


Thirty-eight 
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Lotus Compote 
(Continued from page 31) 


luncheon or supper table, holding short-stemmed blossoms. 
would make a very attractive centerpiece or floral assem- 
blage. This glass compote, is one of the “Lotus” ex- 
tensive line of objects, which is so popular. The beauti- 
ful colors, pattern and finish, clear and satin, together with 
the variety of items, have given the ‘‘Lotus” line its 
prestige among those who recognize glassware of charm 
and practicability. 


Retail Store Sales Increased 


5 
5 


(Continued from page 33) 

radios, while increases were largest in departments selling 
silverware and jewelry, women’s skirts, sweaters, negli- 
gees, aprons and house dresses. 

Inventories carried by department stores increased rap- 
idly in March in anticipation of the expansion in sales in 
the Easter trading season. This increase, however, was 
no larger than is usual in March and at the end of the 
month stocks in the country as a whole were in about 
the same volume as in March, 1926. 

The rate at which stocks of department stores were 
turned over was about the same in March as last year. 
For the three months ended in March, however, the rate 
of turnover averaged slightly higher than in the first quar- 
ter of 1926. 


New York Imports 
(Continued from page 36) 


Giese, A., & Sons, 5 cases earthenware 
Hutter, K., Inc., 49 cases crockery 
Sellers, C. W., 1 case earthenware 
State Bank, 2 cases earthenware 
S. S. Innoko, from Rotterdam, Holland 
Bloch, L, D., 81 packages earthenware and glassware 
Lazarus & Rosenfeld, 2 cases china 
Wolf, L., & Co., 2 cases china 
Borgeldt, G., & Co., 167 packages crockery, glass and toys 
Herbert & Neuwirth, 20 cases earthenware and glassware 
S. S. Duilio, from Genoa, Italy 
Wanamaker, J., 1 case earthenware 
Bernard, J. E., & Co., 14 cases earthenware 
S. S. Sydland, from Leghorn, Italy 
Andrews, D. C., & Co., 15 cases earthenware, 1 case earthenware 
Bing, F., & Co., 43 cases earthenware, etc. 
Khouri, A. N., & Bros., 21 cases earthenware, etc., 15 cases earth- 
enware 
Mairbrunn Co., 9 barrels earthenware 
Granata, G., & Co., 15 cases earthenware 
Herbert & Neuwirth Co., 18 casks earthenware 
Lombardi, F., 8 cases earthenware 


wy KROCKERY KRACKS Ss) 


A group of workmen at lunch hour were discussing 
evolution and the origin of man. One of the party re- 
mained silent, when a companion turned to him and de- 
manded his opinion. “I ain't goin’ to say,” he replied 
doggedly. “I remember as how Henry Green an’ me 
threshed that all out once before an’ it’s settled as far’s 
I’m concerned.” 


‘But what conclusion did you arrive at?” 
yr . ’ . . ¥ 
“Well, we didn’t arrive at no conclusion; H} 


arrived at the hospital an’ I at the police station 


One of the fruit-stall men in the city market y; 
ing hard to add a few cents to the total of his sa 

“\Ve've got some fine alligator pears,” he sugg 

“Don't be silly,” laughed the very, very youn 
wife. “We haven't even got a goldfish.” 


| 
| 
\ clever young lawyer was defending a man 
of house breaking. | 
“Your Honor, I submit that my client did | 
into the house at all. He found the parlor wind 
inserted his arm, and removed a few trifling 
Now, my client’s arm is not himself, and I fail to 
you can punish him for an offense committed 
one of his limbs.” | 
“That argument,” said the judge, “is vem 4 
following it logically, I sentence the defendant’ 
one year’s imprisonment. He can accompany it 
just as he chooses.” | 
The prisoner calmly unscrewed his cork arma 
ing it on the table, walked out. 


“Brass Goods Week” in the 
Department 


There is an undeniable fascination about bra 
that has a big pull for many people. People le 
and they want brass goods in their homes and | 
to give brass articles to friends and to relatives. 

In view of this, then, it would be a mighty goo 
sition for the gift department of the jewelry 
stage a “Brass Goods Week” during which the 
ment would feature brass goods extensively. 

During this week the store could have window 
devoted to brass goods and could, with excellen 
change the window displays every day during t 
It could also have special displays of goods ont 
ters of the department. And, to add a rather new 
to the whole proposition, it could have neatly ty, 
with each article calling attention to some of the 
things about the article—the perfection of the x 
ship, the unusual attractiveness of the price, ete. 

Also, for the purpose of emphasing the fact t 
wears for ever, it would be a good plan for the 
partment to have a display of old-time brass goods 
perhaps, from some of the old-time residents of 
tion. These old-time goods could be displayed s 
and with each of these articles there could also b 
card telling all about the article—its approxin 
the people who had loaned the article for exhibt 
poses, the uses to which the article had been put 
fact, of course, that the article was not for sale 

All this would make a mighty interesting sales 
tion and would, unquestionably, attract a greal 
attention and be of real help to the store in sell 
brass goods.—F. H. W. 


cos) 
SS 


meN Lt KE OD 


4 cents per line for first insertion; 20 cents per line 
ging insertions. Seven words per line. Minimum 
: $2, payable in advance. 


NED: Large manufacturer of a high class and excep- 
ia. lly salable line of both Ivory and White dinnerware 
efonally good opening in its sales department for thor- 
eserienced, high caliber men to call on the large trade. 
tasted in men with good sales record. State experience 
ity in which you are best acquainted. Replies will be 
mtrict confidence. Address Box 632, care CrocKERY AND 
[OANAL. 

: 


UsH GENTLEMAN SEEKS POSITION 


Jd gentleman, expert in the china and glass -trade, de- 
s{/:sponsible position; thorough knowledge and _ practical 
ein all departments. Address Box 626, care of CrocKERy 
Ag JOUBNAL. 

. 


— 
FORTUNITY FOR EXPERIENCED 
| SALESMAN 


D pportunity for experienced glassware and crockery 
"sii seeking to locate on the Pacific coast. Party with 
o}vest can buy half interest in old established manufac- 
icy firm representing some of the best factories cover- 
fouia, Oregon and Washington. Are desirous of opening 
sa ble rooms. State age, experience and references. Ad- 
ox 30, care of CROCKERY AND GLAss JOURNAL. 


: 


Buyers in New York 


Aprit 28, 1927 
F erson, lamps, Hartman’s, Chicago, Hl., 1115 Broadway 
0. , 
Baard, house furnishings, L. S. Ayres & Co., Indianapolis, 
1) roadway (Assoc. Mdsg. Corp.). 


| Aprit 29, 1927 
Kill, china, glassware, lamps, Hutzler Bros, Co., Balti- 
id.1440 Broadway (Assoc. Mdsg. Corp.). 


Skenberger, lamps, J. L. Hudson Co., Detroit, Mich., 
da\vay (Assoc. Mdsg. Corp.) : 


May 2, 1927 


} 

Erdage, silverware, china, Popular Dry Goods Co., F 
ex,, Pennsylvania. 

wpilchina and house furnishings, The Outlook Co., Provi- 
t. | 1150 Broadway (F. Lilienthal & Co.). 

. ‘Icker, house furnishings, Rhodes Dept. Store, Seattle, 
A Broadway (F. Lilienthal & Co.). 


May 3, 1927 
ler, house furnishings, toys, Akron D. G. Co., Akron, 
. 30th Ste. ( Bab Levis). 


1B 

5 

Mlker, house furnishings, toys, Pettis D. G. Co., Indian- 
do Madison Ave. (Syadicate Trading Co.). 
5 

B 


dn, china, house furnishings, Outlet Co., Providence, 
roadway (F. Lilienthal & Co.). 


sant, lamps, Woodward & Lothrop, Washington, D. C., 
en{ Ave. 


May 4, 1927 


4 , house furnishings, basement, Jordan-Marsh Co., 
» 244 Madison Ave., 7th floor. 


if CROCKERY AND GLASS JOURNAL Thirty-nine 


Answers to Krockery Kwizz on Page 27 


1—To make an article impermeable to liquids. 
2—They are round ovens of fire-brick resembling 
huge beehives in which ware is baked. 

3—Boxes made of clay which protect ware from 
the flames which leap into the kilns. 

4—By putting certain powdered metals (gold, sil- 
ver, copper and so forth) into the glaze. 

5—The art of making and firing clay products. 
6—Smith-Phillips China Company. 

7—Because the council fearing a fire from so many 
furnaces in 1291 ordered the removal of all factories 
to Murano, an outlying island. 

8—More than 5,000 years, according to pictures 
of glass blowers at work found in ruins of Egyptian 
tombs. 

9—1—The kind of glass. 2—The reheating. 3— 
The polish. 

10—1—Durability. § 2—Suitability. § 3—Conven- 
ience. 4—Sanitary Quality. 5—Beauty. 6—Trade 
name or guarantee. 


$2,000,000 Service Building for Horne Co. 

The Joseph Horne Co., Pittsburgh, announces a 
$2,000,000 building project which calls for an eight- 
story warehouse and service building, to house the deliv- 
ery department, garage, all warehouse facilities, express 
and parcel post shipping, cold storage vaults, “‘hold”’ pack- 
age department, main for alteration room, cabinet shop 
and the various workrooms and manufacturing operations 
of the store. 

It will be located at the north end of the Manchester 
Bridge in the block bounded by Manchester Ave., Reeds- 
dale St., Shore Ave. and Babbitt Way: 

The new building will cover an area of 46,000 square 
feet, larger than the present east and west buildings, and 
will have a floor space of approximately 414,000 square 
feet. 

The Building Committee is composed of W. H. Burch- 
field, Joseph Horne, Fred C. Schatz, assisted 3 Joseph 
McCleery, M. S. Thompson, Thomas Eckels and Ira 
Truxall. 


Pity the Poor Salesman. 


Samples—kits, cases and trunks of ’em! No Shh 
tea order, you'll admit, if you ever “rasseled” any. 


Let Rawsthorne photographs cut sample carry- 
ing to the minimum and save your salesmen’s en- 
ergy, time and disposition for the actual selling job. 


Photo-Engraving, Illustrating, Photography, Advertising 


ROBERT RAWSTHORNE COMPANY 


HEEREN BUILDING + EIGHTH @ PENN « PITTSBURGH, PA, 


Forty 


| 
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New York Directory 


IMPORTERS 
GEO. F. BASSETT & CO., 141 Fifth 
Ave. 
“The Dinnerware House of America.” 
L BERNARDAUD & CO., 61 West 
23rd St. 
French China Dinnerware, Short 
Lines. White China for Decorators. 


FERDINAND BING & CO.’S, Sue- 


cessors, 67-69 Irving Place, near 
18th St. 
Art Pottery, Bronzes, Marbles and 
Lamps. 


L. D. BLOCH & CO., 87-41 East 18th 
St. 
Importers of Chirp» and Glass, Mfrs. 
of Lamps, Shades aud Novelties. 


EDWARD BOOTE, 85-87 West 28d 
St. 
Cauldon China. Wood &_ Sons’ 
Earthenware, Gibson & Sons’ Teapots. 


CONTINENTAL CERAMICS CORP., 
149-151 Fifth Ave. 
Importers of Thomas, Krister and Bo- 
hemia decorated and white dinnerware. 
Open stock patterns carried. Telephone 
Ashland 7816. 


COPELAND & THOMPSCN, 
206 Fifth Ave. 


Inc., 


Copeland’s China, Earthenware and 
White China fancies. Phone, Ashland 
2975. 

JOHN DAVISON, Inc., 14 Barclay St. 
English China, Earthenware and 
Glass. 

EDWARD B. DICKINSON, INC., 


49 West 23rd St. ; 
English “Ceylon Ivory” Dinnerware, 
“Hook-Lid,” Cube and Rock Teapots. 


A. J. FONDEVILLE & CO., 24 West 
28rd St. 
Successors to Fondeville & Van Ider- 
stine. Importers of China, Glass and 
Earthenware. 


OTTO GOETZ, xNC., 122 Fifth Ave. 


Importer of Crockery, China and 
Glassware for immediate delivery. 

GRAHAM & ZENGER INC., 104 
Fifth Ave. 

Importers of Black Knight China. 
Telephone, Chelsea 7477. 

HARUTA & CO., 141 Fifth Ave. 
Importers of Japanese goods. Phone 
Caledonia 4475. 

HAVILAND & ABBOT CO., 920 


Broadway, corner 21st St. 


HAVILAND CHINA CO., Inc., 1107 
Broadway. 
The Famous 
known since 1840. 


HEINRICH & WINTERLING, INC., 
49-51 West 28rd St. 

Dinnerware from Heinrich & Co.. Selb 
Also Fancy China from Winterling. 
HERMAN C. KUPPER, Inc., 89-41 

West 28d St. 
Ahrenfeldt French China. 


“Haviland China” 


KAntA CHINA CORP., 39 W. 28rd 


ue 
German dinnerware and fancy china. 
Gram. 0687. 


LEVY BROS. CHINA CO., 
Keap St., Brooklyn. 
Importers and decorators. Large stocks 
dinnerware, 23-piece tea sets, service 
plates. Immediate delivery. 


MADDOCK & MILLER, Inc., 89-41 
West 28d St. 
English Wares of Merit: John Mad- 
dock & Sons, Royal Worcester, Aller- 
ton’s Crown Ducal Ware, Carlton 
Ware, Price Bros. Teapots. 


MOGI, MOMONOI & CO., 105-107 East 
16th St. 
Importers of Japanese Goods. Tele- 
phone—Stuyvesant 8595-8596-8597. 


MORIMURA BROS., 58-57 West 28d 
St. 
Japanese Goods. 


467-9 


The Fifth Avenue 
Building 


and : 
gnu is ae. 
fanaa bec Let 
SURDAN TY a 
othe 


Uptown Headquarters 


for the 
Pottery Glass China 
Metal Goods and House- 


wares Trades 


FRED. C. REIMER CO., Inc., 49-51 
W. 28rd St. 
“Furslenberg”’ — Dinnerware, “Schier- 
holz’—Art Goods, “Royal Dux”—Art 
Goods, ‘‘Theresienthal”’—Fine Crystal, 
Venetian Glassware, French and Italian 
Pottery, White China. Phone Gram- 
ercy 5181. 


ROSENTHAL CHINA CORP., 149- 
151 Fifth Ave. 
Importers of Rosenthal china dinner- 
ware, placeplates, lamps, art figures. 
Hotel china. Telephone Ashland 7816. 


esi H. RUHE, 14 West 
te 


Importers of China, Glassware 
Specialties. Telephone Gramercy 
PAUL A. STRAUB & CO, 19 
Fifth Ave. 
Tirschenreuth Dinnerware, Old , 
Ivory Body Dinnerware, Rona 
Verra Crystal Tableware. Spec 
in glassware, etc. 

ROBERT SLIMMON & CO., 96 ¢ 
Church St. 

A. J. Wilkinson’s, Ltd. Bour 
Leigh, R. Sudlow & Sons, Shor 
Sons, Royal Aller Vale and 
combe Pottery. 

NATHAN STRAUS & SONS, 
119 Fifth Ave., at 19th St. 
Large stock of imported open. 
dinnerware. Sole distributors 
“Royal Schwarzburg” and “Supe: 
Limoges dinnerware, Gift Shop 
cialties. 

TAIYO TRADING CO., Inc., 101. 
Ave. 

Japanese China, 
Brac. 

B. TOMBY & CO., 20 West 28d 
Representing: Hutschenreuther 
Schlegelmilch, Schoenwald, Ville: 
Boch, etc. 

JUSTIN THARAUD, Ine., 24 
28d St. 

Sole Agent for L’Union Ceran 
Limoges, France. 

Myott, Son & Co., Hanley Staffs, 
land. Royal Bayreuth China, Ba 
Telephone Gramercy 5150. | 

E. TORLOTTING, INC., 95-87 
28rd. St. . 
Representing Cristalleries De St. 1 
Plateelbakkerij “Zuid—Holland”, 

Lorenz (Czecho-Slovakia). Grar 
9. 


Lamps and B 


UNITED ARTS AND CRAFTS 
47? W. 47th Street. 
Modern ceramics in unusual f 


colors and glazes. 


VOGT & DOSE, 14 W. 28rd St. 
Open stock dinnerware pat 
White China for decorating. 


J. H. VENON, Inc., 104 Fifth At 
Martin China, Limoges; Gustaf 
China and Earthenware, Sw 
Kosta Crystal, Sweden; Ror 
China and Earthenware, Sweden. 

KENNARD L. WEDGWOOD, 
ee Ave., between 28th and 

ts. 
Josiah Wedgwood & Sons, Ltd. 
phone Madison Square 7429. 


DOMESTIC GLASSWARE 


BONITA ART GLASS COMP 
Factory at Huntington, W. Va 
Exclusive Imported & Domestic 
orated Glass and China. Herbert 
& Import Corporation, 366 Fifth 
nue, representative. 

BRYCE BROTHERS COMPAN’ 
Blown lead glassware in Crysta 
Colors—Cut, Etched and Eng 
J. Duncan Dithridge, Represen 
240 Fifth Ave. 
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HiIl cn nn een a Gl ie a 
RIDGE (0.) GLASS CO., New A. E. HULL POTTERY CO., 200 MANUFACTURERS’ AGENTS Z 
risalesroom, 184 Fifth Avenue. Fifth Ave. = 
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‘sl DALRYMPLE, 16 West 23rd LOTUS GLASS CO., INC., 200 Fifth W. I. Tycer Pottery Company. = 
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Re esenting E. H. Sebring China Co., China and glass decorators. Gold en- HENRY WITTE, 43 West 28rd St. 2 
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The Next Time 


you want 


A Job 
A Line 
A Salesman | 
A Buyer 


or anything else connected with 
the China, Glass, Housefurnish- 
ing and Lamp Trades 


Advertise for it in the Classified 
Section of 


Crockery and Glass Journal 


and 


Get It 


| 40 cents per line for first insertion; , 
20 cents per line for following in- 
Rates: sertions. Seven words per line 
Minimum initial charge $2, payses 
bie in advance] 


New and Striking 
Decorations 
l for 
| This Season 


Especially 
IVORY 
PATTERNS 


| at 


Moderate 
. NCREASED Haviland China advertising in national magazines is 
Prices helping you by telling millions of housewives throughout the coun- 
try that the genuine Haviland is “The mark of fine taste in fine china.” 


Chantilly Pattern 


This advertising, together with the name and reputation of the 
genuine Haviland, should bring you profitable business—if you are 
supplied with the necessary variety of patterns. Are you? 


We carry in New York, ready for immediate delivery, a great variety 
of patterns—every type of decoration—the whole price range—in fu 
open stock and in assorted packages. This means that we can immedi- 
ately supply any items you need to replenish your stock. Write or call. 


It will cost you sales if you have to say “We haven’t these patterns 


in stock.” 
¢4 I | A | Genuine 
DECORATED BY Every piece of genuine 


5 Haviland China—the il 
gilalde product of the original Qe} 77) 
Co Haviland, established (“ 


Limoges by David Haviland in France 
i 1837 —bears the trade 
on decorated china marks shown here. on white china 


HAVILAND CHINA CO., INC. 


1107 Broadway, at 24th Street, New York 
Telephones: Watkins 2967-2968 


“*PLAZA” ** PAISLEY” 


““NORMANDY” 


7 Ey, 


“ry 


Crocker 


so 
devoied to 
House- 


7 Surnishings 
Lamps 
ift Sh 
ars os 
Art Goods 
Dolls & “Joys 


IN THIS ISSUE 


Displacement of Labor by Machinery in 
the Glass Industry. Here is an interesting 
report of the United States Department of 
Labor dealing with labor saving machinery, 
output and productivity and wage earnings 
in the glass industry. 


What’s New in New York Showrooms— 
A section devoted to new items in the 
trade that are attracting the atten- 
tion of buyers 


What the Potteries Are Doing and up-to- 

Vol. 104, No.19 SMe the-minute Glass News by M. K. 

ma Zimerman, our regular Pittsburgh 

and East Liverpool corre- 
spondent 


MAY 12, 1927 
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Timely news of Chicago by J. H. Smythe 


A complete list of New York Imports for 
the week 
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ne 
Will It 
Interest You ® 


salers in the lines you are interested? 
To know where you can get the goods you want? 
To know what the latest news of the trade is? 


To know how to increase the efficiency of your department? 


\t ai To know the.:names of:the best manufacturers and whole- 


To have a permanent New York mailing address? 
To receive information about any particular line? 
To receive a reminder of coming events and activities? 
To be advised about important changes in the trade? 


To be listed in advance of your coming to the New York 
market? 


CROCKERY AND GLASS JOURNAL 


will do all these things for’ you 


Se 


ee 
——————————————_—_—_——— 


———— 


Clip the coupon below and receive 
the paper regularly each week. 
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DEMAREST PUBLICATIONS, INC., 


wpa) aed NASTIEST SUBSCRIPTION PRICE 


| New York. 
Gentlemen :— Domestic 
l Please pene et Sea ane os $3.00 a year 
JOURNAL (including the Specia oliday 
| Lae Spring and Fall Buying Num- | $5.00 for 2 years 
i bers) to the following address for which .... 
i | enclose ...... for tne year. Canada 
i | | $4.00 a year 
i | DS Kb 11(s lle he FEAR B-Gigic 3 oudlicus id 0 ict ko Ooo CI ee ee | Foreign 
i ipa tet icons kt Doe | 55.50 a year 
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Now It’s 


“DERWOOD" 
IVORS 


Our entire New No. 4 Plant at East Palestine 

has been turned into production of this warm, 

creamy, lustrous body, with colorful decorations 
styled in present day vogue. 


Coming! Watch for the New 


PLOW 


too 


- “ARGOSY” SHAPE 


Now being modeled—the triumph of 25 years 
leadership in the American pottery industry 


THE 


“ASTOR SHAPE” 


A Creamy White Body 


THE W. S. GEORGE POTTERY CO. 
General Offices, East Palestine, Ohio 


Plant No. 1: East Palestine, O. Plant No. 3: Kittanning, Pa. 
Plant No. 2: Canonsburg, Pa. Plant No. 4: East Palestine, O. 
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Graceful 
Dignified 
Distinctive 


These are the predominating 
characteristics of the productions 
in our offerings from these out- 


standing English Potteries 


John Maddock & Sons 
Royal Worcester 
Allertons 
Crown Ducal 
Greens 
Price Bros. 


English 
of Hert 3 


Royal Worcester Bone China 


If Its Worthy Illustrating the “BORDEAUX” in 
the Cartouche—and a well merited 
We Stock It name it is. Cheerful, suggesting 


happiness, joy, prosperity. Ivory 
rim. 


Open stock NOW 


Maddock & Miller 


INCORPORATED 
The House of Stock 
39-41 West 23rd Street 
New York | | 
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GOOD 
| DINNERWARE 
IS ALWAYS 
ADMIRED— 
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| 

| Good dinnerware is always an object of pride. he manufacturer of a beauti- 
ful dinnerware creation takes great esteem in his product. The body, pattern and 
shape are all the result of infinite care and planning—the result itself an achievement. 


cm) Ga mm) 


| In the showrooms the dinnerware beautiful is displayed to its best advantage and 


lafter it reaches its final destination the home, it becomes the pride of the good house- 
wife whose well-laid table it graces to her great joy and satisfaction. 


ro) (m7) 


It is always a matter of personal satisfaction to the Advertising Department of 
the CROCKERY AND GLASS JOURNAL to prepare layouts and display the dinner- 
ware creations of the potteries to their best advantage. The experience and coopera- 
ion of this department is always at the service of manufacturers without additional cost. 
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A postcard request 
will bring our rates 


am 
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Demarest Publications, Inc. 
o East 17th Street New York 


Nas 


anger es er) i) (em) Qe (eT 


Six CROCKERY AND GLASS JOURNAL May 


COMBINATION 
Iced Tea and Reamer | 
No. 6450 
(Pat. applied for) 


ICE TUB No. 8129 


in beverage sets: sae | 


and one for every purse ~ 


OMBINATION Iced Tea and Reamer Set No. 6450 and our new line 
( of table-size ICE TUBS are sweeping aside the old idea of waiting for 

the sweltering July days to stimulate sales of Beverage Sets. These 
items are in steady demand—NOW—every month in the year. 


You will profit most from the increased year-round use of Beverage Sets 
by featuring No. 6450 with the popular Ice Tubs and by displaying a suffi- 
cient variety of sets to enable your customers to have a choice. 


Both Set No. 6450 and Ice Tub No. 8129 are furnished in rose-pink and 
apple-green glass to match. All other sets illustrated above are available in 
rose-pink and crystal with green or amber trim. 


Combination Iced Tea and Reamer Sets are sold only by us. Order a 
stock today—Lverything you'll need in Beverage Sets. 


UNITED STATES GLASS COMPANY 


Worlds Largest Makers of Household Glassware. 
PITTSBURGH, PA. 


Sales Offices in All Princival Cities. 
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The Representative Paper of the Industry 
Devoted to 


CROCKERY, GLASS, HOUSE FURNISHINGS 
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Editor DOLLS AND TOYS 

Published Every Thursday 
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ejng The cow might be a domestic but 
wifor she is not regarded as a social ani- 


many mal by former Governor McKelvie, 
| of Nebraska, who called the atten- 
0 the Northern Central Division of the Chamber of 
ince of the United States, meeting at Chicago, to the 
tit there appears to be no other reason for keeping 
y © them. 

ll Department of Agriculture reported a little more 
| tyear ago,” he said, “that out of 25,000,000 cows 
hijcountry, 8,000,000 were not paying their board. 
fi mer was milking those cows and feeding them for 
r (npany. 

Nc the company of a cow is not so bad, but it is 
ly vorth that price. They found that a cow produc- 
10 pounds per year gave a net return above the cost 
ee of $10 per cow; that a cow that produced 200 
udvave a net return of $42; and a cow that produced 
Bre gave a net return of $108. ‘Thus is shown 
Po! bility of eliminating a very great factor of waste 
1 te farm. That certain 8,000,000 cows should be 


ind ( ° . ” 
imé-d because they are not paying their way. 
| 


Sunce salesmen are not the only people who should 
‘tgood policies—Forbes Magazine (N. Y.) 
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War Although it does not fall within the 
on the category of insect pests, the fire bug 
Fire Bug is coming to be regarded in the same 


malevolent light as the corn borer, 
in a number of states. The Insurance Department of the 
Chamber of Commerce of the United States reports 
that in six,—Alabama, Iowa, Tenessee, Indiana, Ohio and 
West Virginia,—arson laws are now under consideration 
and in others such legislation is contemplated. 
Investigation has shown that a considerable proportion 
of fires are of incendiary origin. “Public opinion,” says a 
bulletin by the Insurance Department on the subject, “has 
not been generally developed and crystallized to the point 
where arson has been looked upon in its true light as a 
serious form of crime. One reason for this is that the 
public’s sympathy is often extended to the person arrested 
on such a charge, especially if his own property has been 
burned. Experience has indicated that most incendiary 
fires are started for revenge or spite, for the purpose of 
concealing evidence of another crime, or for purposes of 
fraud, particularly when the property is insured. A num- 
ber of fires are ignited by pyromaniacs who are mentally 
unbalanced and are not, therefore, responsible for their 
actions.” 


Seven 


FIRE of unknown origin broke out about ten 
o'clock last Saturday night at the Maddock & 
Miller-Herman C. Kupper, Inc., building, 39 
West 23rd St., that caused considerable damage to the 
display window of these firms on the street floor. The 
Maddock & Miller firm suffered the most from the results 
of the blaze which started in their cellar. An automatic 


fire signal on the premises gave the alarm and when the 
firemen arrived they found it necessary to break in the 
windows and fight the fire from the back end of the cellar. 
While the Maddock & Miller windows suffered the most 
of this, the Herman C. Kupper display front was also 
somewhat damaged. 


A new booklet to be sent out shortly to the retail 
trade has just come off the press for Lazarus & Rosen- 
feld, the importing house, that covers in detail their Vic- 
toria china and dinnerware line. It is six pages and cover 
in size and splendidly illustrates their tea, breakfast and 
bridge sets, cereal sets and a number of fancy items. Full 
information as to assortments, prices, etc., are all contained 
in the leaflet and it should prove a great help to the re- 
tailer in making his selections. 


According to information received at his office, Eugene 
Fondeville, head of the importing firm of A. J. Fondeville 
& Co., who has been in Europe for the past five weeks 
visiting the various factories represented in this country, 
by his firm, sailed for home today (Thursday) aboard the 
steamer France. 


J. S. Lauterbach, head of the import china and glass- 
ware department of Louis Wolf & Co., who has been 
covering Eastern territory for the past seven weeks, re- 
turned home last week. According to his plans he will 
start out again this week for a short trip of about ten days 
duration calling on the nearby trade. Upon his return to 
New York in June he is scheduled to sail for Europe. 


David Fisk, treasurer of Lazarus & Rosenfeld, Inc., has 
all his plans made for a trip to Europe that will combine 
both business and pleasure. He is to sail aboard the 
Veendam on May 14 and will be accompanied by Mrs. 
Fisk. While abroad he will visit the various factories 
represented here by his firm and while in London will 
make his headquarters at his concern’s office in that city. 


A trip to the Continent is also included in his itinerary. 


Fight 


The many friends of William G. Benedikt, forme 
chandise manager of the china, glass, lamps and 
furnishings departments for L. Bamberger & Co, 
ark, N. J., will be glad to know that he has regair 
health after being ill for two years. Mr. Benedik 
the winter in Florida, which benefitted him greatly, 
his return from there he spent a short time in Ney 
and sailed last Thursday aboard the Berlin for a Eu 
trip. He expects to return home about the end o 
tember. 


Miss Estelle Unger, lamp buyer for Mandel 
Chicago, was in the New York market this week 
interest of her firm. 


“Tim” Davies who recently resigned as china anc 
ware buyer for the A. W. McCloy Co., Pittsburg! 
New York this week. 

“Jack” French with the house of John Dayisor 
will sail Saturday aboard the Adriatic for Europe, 
he will visit the factories which his firm represent 
He will be gone for about a month. 


William Shreiber Jr., with Paul Straub & Co., r 
this week from the road. Mr. Shreiber “cover: 
of New York state and Pennsylvania. 


F. A. Schabmayr of Grahm & Zenger, Ine, h 


According to his schedule | 


arrived in Europe. . 


‘remain abroad for two months. He will visit the’ 


factories represented in this country by his firm. | 


John Martin New A. & S. China Buy 
The trade wil learn with considerable interest) 
announcement that John Martin, china buyer } 
Jordan, Marsh Co., Boston, will start Monday as 
and Glassware buyer for Abraham & Straus, Br) 
Mr. Martin will take the place of Howard Housti 
was with the Brooklyn store for a year and a hi 
who resigned to open a Canadian office for i) 
Bros., at Toronto. 


Department Stores Merge 

Two large Cincinnati department stores have jt 
merged, and included in the consolidation are two 
town units. The principals in the merger are the 
Co., and H. Jonap & Co., of Cincinnai, and the i 
Wren Co., of Springfield, and Denton & Co., at At 
Ne C. 
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{st members and the diamond scarf pin offered by 
jrsident John J. Hines for the territorial Vice Presi- 


New Members for Association 


meeting of the board of management of the Pot- 


‘Glass & Brass Salesman’s Association held at the 
gry Board of Trade rooms Wednesday May 4, three 
rembers were elected. 


membership campaign has been stimulated by the 
for a gold watch being offered by the President 
Association, Julius Rosenfeld, for the one securing 


t-ocuring the largest number of members. 


| record of the contest to date for the gold watch 
1 by President Rosenfeld stands as follows: 
i ee 6 
ee pee ee ete eee 4 
RI os ec eee eee a 
Re ee eee eee §) 
ES one 5) 
re ly ce ce ae eee a ee 2 
aS Se 2 
ec ce ese e eens 2 
MT ge ee eee eee eee 1 
Se oes oe ee eee eee 1 
ELS 1 
ee 1 
ec ek cess e cece sees 1 
Ee 1 
MIS, 2. ee ee eee 1 
Big Ro ces eee cee eee 1 
RI eee eee ee. 1 
i eg es wc fe vn nee be eee eee 1 
er l 
Se 1 
ig cece cess eee 1 
0 0 565666 te ee 1 
Mébers recorded to the credit of Territorial Vice- 
eS ents contesting for the diamond scarf pin offered 
E-President John J. Hines are: 
k RT. ee ee ec eee 6 
ee eee cee e eee 3 
Ts os ee cette eee ees 3 
rh three new members elected at the meeting were: 
Gry Paulett, buyer for Wm. Hingerer Co., Buffalo; 
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B. Belous and Henry Ratner, sales manager and 
‘y respectively of the Metropolitan Pottery Co., 
laspeth, L. I. 


Specialized Buying Service 


L. Grunwaldt, who recently resigned from the 


Fantl resident buying organization, after a con- 


service of about five years as merchandise coun- 
nd buyer for the smal] wares and fancy goods de- 
its, including jewelry leather goods, house fur- 
8, toys, toilet goods, notions and kindred lines, has 
arted active operations in his new organization, 


CROCKERY AND GLASS JOURNAL 


Nine 


Mr. 
Grunwaldt stated that a great ainount of interest is being 
shown by retail stores throughout the country, in this 
specialized service which bears out his belief as to the 
growing importance of the smail wares and fancy goods 
departments. He has made an intensive study and re- 
search into the building up of these departments, and is 
basing his service on the advantageous benefits derived 
from group buying. 


offering a specialized service on a subscription basis. 


He feels that in no other departments 
in a store are the possibilities for group buying so vast, 
as in these departments. 

Mr. Grunwaldt has had extensive merchandising ex- 
perience in retail stores, having been connected for sev- 
eral years with one of the largest department stores in 
Chicago, and prior to that with a very large dry goods 
establishment in England. His headquarters are at 1270 
Broadway, New York. 


—_————— 


Golf Association to Begin Activities 


At a meeting of the Pottery, Glass & Brass Golf Asso- 
ciation held at the Crockery Board of Trade Rooms last 
Friday afternoon, a season of six monthly tournaments 
was arranged. 

Edmondson Warrin has offered the use of the Upper 
Montclair Country Club course, Montclair, N. J., for the 
first tournament which has been set for next Thursday, 
May 19. 

Trains may be taken by Erie Railroad, Greenwood Lake 
Division, Jersey City, N. J., at 9:15 A. M., 10:29 A. M. 
and 11:45 A. M., daylight saving time, for Upper Mont- 
clair, and Mr. Warrin has arranged to have cars meet the 
A later train leaves at 1:48 P. M. 
which, however, will be too late for any who desire to 


trains at that station. 


engage in the tournament. 

Members going by automobile should leave Montclair 
by Valley Road to Upper Montclair Centre. At Belle- 
vue Ave., turn right to Grove Street and left on Grove 
St. for two blocks where the Club sign will appear. 

The other tournaments will be played at the Forest 
Hill Field Club, Forest Hill, N. J., in June, through the 
courtesy of Jos. F. O’Gorman; the Mountain Ridge Coun- 
try Club, West Orange, N. J., 
esy of George Lobsitz; the Winged-Foot Golf Club, Ma- 


in July, through the court- 


maroneck, N. Y., in August, the Essex County Country 
Qlub, West Orange, N. J., in September and the Essex 
Fells Country Club, Essex Fells, N. J., in October. 

The play is to be at eighteen holes, tournaments to be 
held in the afternoon. If twelve or more members are 
present, two prizes will be offered. 

The Pottery & Glass Salesman has again offered the 
Championship medal to the player making the best gross 
score for the season in four or more games at eighteen 
holes. 

The CrocKERyY AND GLAss JoURNAL has also renewed 


(Continued on page 31) 


Displacement of Labor by Machine 
in the Glass Industry 


N no other industry has the introduction of machin- 

ery had a more dramatic effect upon labor produc- 

tivity than in the glass industry, says a report in the 
April issue of the U. S. Department of Labor Review. 
Thus, to take an extreme example, in the blowing of 4- 
ounce prescription bottles, the average output per man 1s 
more than forty-one times as great with the automatic ma- 
chine as with the hand processes which were in general 
use up to less than 20 years ago. This means a great re- 
duction in the number of workers necessary to turn out a 
given quantity of product. It also means a great change 
in the character of the labor force. Instead of a group 
of very highly skilled glass blowers, assisted by a group 
of unskilled ‘‘boys,” the automatic machine employs me- 
chanics and machine operators, with little or no demand 
for the child labor. 

These revolutionary changes in the glass industry have 
taken place within a period of 25 years. The advent of 
the twentieth century found the glass industry in the 
United States still in the stage of hand production. With 
the exception of a few experimental semi-automatic ma- 
chines used for the making of vaseline jars, the process 
of blowing bottles and other glassware was essentially 
the same as that used in Egypt some 3,500 years ago. In 
1925, hand production had all but disappeared from the 
field. Its place was taken first by the semi-automatic and 
more recently by the automatic machines. The history 
of this change, and its effects on labor productivity and 
labor cost in the glass industry, are set forth in a bulletin 
soon to be published by the United States Bureau of La- 
bor Statistics entitled, “Labor productivity in the glass 
industry.” The present article is a summary of the most 
important stages and the most striking results of this 
change. 


COMPARISONS OF LABOR OuTPUT AND Cost IN HAND AND 
MACHINE PRODUCTION 


How far-reaching these results have been will become 
self-evident from the following few but highly illuminat- 
ing examples: 

Bottles —A hand “shop,” consisting of 3 skilled work- 
ers (a gatherer, a blower, and a finisher) and 4 helpers, 
can produce on the average 3.75 gross of 4-ounce pres- 
cription ovals per hour. The 1925 average output of the 
most up-to-date Owens automatic machine was 69.754 
gross of 4-ounce prescription ovals per hour. The aver- 
age output of the hand shop is 0.536 gross per man per 
hour, while with the automatic machine the average is 
22.028 gross per man per hour, or more than forty-one 
times as much as in the hand process. 


DEVELOPMENT OF MACHINERY IN THE INDUSTRY 


The glass industry is composed of a number of branches 
whose only common characteristic is the molden glass 
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from which the respective commodities are mad 
nature of the ware made and the methods of pro 
whether by hand or by machine, are entirely diff 
the separate branches. The development of mz 
also has not been uniform and simultaneous in 
branches. To all intents and purposes, therefore, 
separate branches may be considered as indepen: 
dustries manufacturing, respectively: Bottles an 


pressed ware, blown ware, window glass and plat 
MANUFACTURE OF PRESSED WARE 


Although the introduction of .the side-lever pre: 
back to 1827, the general introduction of machi 
this branch of .the industry took place much later 
less significant than that in the bottle industry. T 
lever press is still used in a large number of plants 
ing the first part of this century the semi-automati 
press was introduced, but the greatest change car 
the introduction of -feeding. devices. - Modern rm 
equipped with these devices are made after the pai 
the bottle-blowing - machines, but are less cony 
They are used primarily for making pressed tuml 
all sizes, nappies, and sherbets. The largest propo 
pressed ware, especially the so-called “novelties,” 
however, made either on the old-fashioned side-lev 
or on the rotary press. 


MANUFACTURE OF: BLOWN: WARE 


j 
| 


In the field of blown ware, the development 


chinery has been much more pronounced than in | 
of pressed ware. The machines used are also me) 
plicated and specialize in the production of some pi 
article, such as lamp chimneys, electric-lamp bulb: 
tumblers, and glass tubing. ¢ | 

The lamp-chimney semiautomatic machine das 
to 1894. Since then it has undergone a nut) 
changes, but on the whole very little progress Is 
made in this branch of the glass industry. Hand! 
tion, especially the offhand method, is still an i) 
factor, but the industry as a whole is diminishin} 
portance, as electricity is rapidly displacing the us| 
burning lamps even in the most outlying and nar 
districts. 


‘ 
. 


On the other hand, the most amazing progress ! 


recorded in the making of electric-lamp bulbs. Sit€ 
hand production has been almost entirely displa' 
by the semiautomatic Empire E machine, and ? 
cently by the completely automatic Westlab. 
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+ oF AuToMATIC MACHINERY ON THE INDUSTRY 
AS A WHOLE 


| ew of the tremendous changes in man-hour output 


or cost due to automatic machinery, it may be worth 
9 examine more or less in detail the effects of the 


éction of machinery on the industry as a whole. Ta- 
Jompiled from census reports, shows the growth of 
yustry from 1899 to 1925 (the period during which 
singe from hand production to semiautomatic and 
dic machinery took place) for the industry as a 
a and also, where available, for the four principal 
«2s whose combined output constitutes more than 


eae of that of the industry. 


| EsTABLISHMENTS AND WAGE EARNERS 
} 


sown in the table, the glass industry in 1899 com- 
355 establishments, employing 52,818 wage earners, 
ivage of 149 wage earners per establishment; in 
1ere were only 310 establishments, but these em- 
69,371 wage earners, an average of 224 wage earn- 
establishment. In the course of the 25 years, the 
of establishments decreased 12.7 per cent, while 
aber of wage earners increased 31.3 per cent, and 
w-age number of wage earners per establishment in- 
s¢ 50.3 per cent. 


hehgures for the industry as a whole, however, do 
ty the story of what happened in the separate 
cls. In the bottle and jar branch, the general adop- 
¢ the automatic machines resulted not only in a 
nion of the number of plants and wage earners in 
inistry, but also in a decrease of the average num- 
ofwage earners per establishment. Fewer workers 
se in a large up-to-date machine bottle plant than in 


aliand plant. In the pressed and blown ware branch 


Sa ae 


aumatic machines have so far invaded only a small 
ovhe industry, and this branch has an increased num- 
ofvlants and wage earners, as well as an increase in 
av age number of workers per establishment. 

$ | own in the table, the tendency has been for the 
ul-turing units to become steadily larger. Thus in 
HGy 11.3 per cent of the total value of all glass prod- 
W; produced in plants with annual products valued 
1,0),000 or over. In 1925 this percentage had grown 
0)ss than 72.5. 


ric to the introduction of machinery, the glass indus- 
wa oredominately a small-unit industry. The amount 
apl needed for a plant was small, and the principal 
: expenditure, outside of labor, was fuel. A 
PE rate on coal or natural gas was enough of an 
kee ent for the removal of a glass plant from one 
lity another and from State to State. The history 
1 scoveries of natural gas in Pennsylvania, Indiana, 
it freinia, and Oklahoma also tells the story of the 
fatias of the glass industry to and from these States. 


vit th the advent of machinery, the situation changed 
Plely. Fuel is still a very big item in the cost of pro- 
ab glass, and is still considered as the factor de- 
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termining the site of a new glass establishment. But once 
the plant is built, the capital outlay on the building, the 
furnaces, and the machines, and other items prevent the 
moving of the establishment irrespective of the cost of 
fuel. Thus, as migration was eliminated, the advantages 
of large-scale production were at once brought into play 

with the result that in the short span of 25 years, the glass 
industry has been converted from a small and loosely con- 


nected industry into a large and well-integrated one. 


OuTPUT AND PRODUCTIVITY 


From the labor standpoint, the most important change 
directly connected with the introduction of machinery in 
the glass industry has been the increase in output per 
wage earner employed. Table 3 shows a comparison of 
output per man in the 4 principal branches of the glass 
industry in 1899 and 1925. As there shown the increase 
in 1925 over 1899 was greatest in the case of bottles and 
jars, 338 per cent; and lowest in the case of plate glass, 


101.3 per cent. 


In the figures for the separate branches of the industry 
there exists a slight error, due to the fact that the hours 
worked per day in 1899 and 1925 are not strictly com- 
parable. For instance, in the bottle industry the regular 
hours of work were eight and one-half in 1899 and only 
eight in 1925. On the other hand, in 1899 nearly all the 
plants, following a long-established custom, suspended 
production for a period of two months, while in 1925 only 
a few plants stopped producing for a month or more, be- 
cause of repairs or the usual reconstruction of tanks, which 
must be done every 12 to 18 months. 
what different discrepancies in the hours worked also ex- 
ist in the other branches of the industry, but their general 
effect on the output was so slight as to exert very little, 


Similar or some- 


if any, influence on the validity of the figures of produc- 
tivity given. 


VALUE OF OUTPUT 


In 1899, the 7,780,000 gross of bottles and jars pro- 
duced were valued at $21,677,000, an average of $2.79 per 
gross; in 1925, the value of the 26,044,000 gross produced 
was $100,301,000, an average of $3.86 per gross, and an 
increase of 38.4 per cent over the average value of 1899. 
In the pressed and blown ware branch of the industry, 
the 360,000,000 pieces produced in 1899 were valued at 
$17,076,000, an average of $4.74 per hundred pieces. In 
1925, the 1,963,000,000 pieces produced were worth $72,- 
085,000, making the average $3.67 per hundred pieces, or 
22.6 per cent lower than in 1899. 
branch, the 4,341,000 boxes produced in 1899 were valued 
at $10,879,000, an average of $2.50 per box. In 1925, the 
11,343,000 boxes were worth $37,525,000, an average of 
$3.31 per box, or 32.4 per cent higher than in 1899. In 
the plate-glass branch, the 16,884,000 square feet of pol- 
ished glass produced in 1899 were worth $5,159,000, mak- 
ing the average $30.56 per hundred square feet. In 1925, 
the 117,369,000 square feet produced were worth $57,- 


In the window-glass 


(Continued on page 20) 


No Changes in Present Wage Scale to Be Dis- 
cussed at Potter’s Convention 

HERE will be no changes suggested in the current 

wage scale for generalware potteries considered 

at the 37th annual convention of the National 
3rotherhood of Operative Potters, scheduled to con- 
vene at Atlantic City, N. J., early in July. Discussions 
during this gathering will relate more directly to the 
internal affairs of the organization and the sanitary branch 
of the industry. Discussions having to do with the gen- 
eralware industry were discussed at the convention last 
year, and this followed with a conference between the 
Labor Committee of the United States Potters’ Associa- 
tion and the conference Committee of the Brotherhood. 
At that time a two-year agreement was entered into, pro- 
viding for the retention of the wage scale then pre- 
dominating. As the situation now stands, the labor skies 
in the general industry are absolutely clear, and what 
minor disputes that do arise from time to time are 
amicably adjusted “on the ground’. There has been 
no serious trouble in the labor branch of the industry for 
some years, the Manufacturers Association and the Broth- 
erhood working in absolute harmony. 


George Bratt Returns 
George T. Bratt, western representative for the Edwin 
M. Knowles China Co., has returned to the home office 
after a six weeks’ trip through the northwestern and 
western territory. 


Tunnel Kilns Under Construction 

Three local producing interests are now actively en- 
gaged in the early stages of tunnel kiln construction, but 
these additions will not be placed in active operation for 
some months to come. Time schedules are being closely 
adhered to in the erection of the new No. 7 tunnel kiln 
plant of the Homer Laughlin China Co., and also at the 
plant of the Edwin M. Knowles China Co., both plants 
being located at Newell, W. Va. At Chester, W. Va., 
the Taylor, Smith & Taylor Co., have begun the erection 
of their battery of tunnel kilns and the erection of addi- 
tional factory buildings. Production capacity of all three 
plants will be materially increased when these new kilns 
are placed in operation, The number of employes will 
be materially increased at all three of these plants when 
the kilns are completed. At the Knowles and Taylor, 
Smith & Taylor factories additional clay shop capacity 
will be required, and the Laughlin interests are erecting an 
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entire new unit. Never in the history of the trad 
there been such active plant extension inaugurated d 
a single period as is now recorded. 


W. E. Wells Back from Washington 


W. E. Wells, secretary-treasurer of the Homer L 
lin China Co., has returned from Washington, | 
where he attended the Fifteenth annual meeting ¢ 
United States Chamber of Commerce as the represen 
of the East Liverpool Chamber of Commerce. 


Scioto Pottery to Be Placed in Operati 

The pottery formerly known as the Scioto pla 
Fredericksburg, O., originally started as a produc 
a line of cooking ware made from native red clay, 
be placed in operation at once by the National Sai 
Co., main offices of which are at Salem, O. The ney 
vill include many items that will fit into the stoc 
housefurnishing departments of department stores. 
plant is a five kiln unit, and while about 25 people y 
employed at once, it is proposed to have this force 
than doubled before July. | 


Little Interest in Dresden Pottery Sal 


It is believed here that not many bidders will | 
the sale at Lisbon, O., May 23, when the plant ¢ 
Dresden Pottery Co., of of East Liverpool, will be o! 
for sale by Sheriff George Wright of Columbiana ¢ 
under court order. Opinion prevails that the pri 
will be bid in by the Potters Savings & Loan ©o.,! 
interest has the first lein as a security for a loan. II 
then follow that the plant will be placed in operation. 
plant has been appraised at $75,000 and can be so 
two-thirds of the appraisement. The appraisers? 
J. B. McDonald of the Knowles, Taylor & Knowle! 
C. C. Ashbaugh, late of the West End Pottery Cc 
C. V. Beatty, of the Potters Lumber Co. 


Summer Meet of Potters Association in L! 


Whether or not there will be a summer meeting! 


United States Potters’ Association may not be detet! 
until late next month. Such a proposition is in th! 


of the Executive (Committee of the Association, but! 


bers of that body have not determined whether a (* 
meeting will be held or not. The last summer gather} 
the general ware manufacturers have been at Tin 


N. J. 
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‘e Palestine Plant Producing “Argosy” 


full line of the new “Argosy” dinnershape of the 
George Pottery Co., is now being produced at 
rjast Palestine, O., plants. Shipments of this shape, 
scorated will be possible within the next six wecks, 
d. The new shape is being produced in an ivory 
nd is in addition to the “Derwood” shape of this 
nich is also now to be had in ivory. 
ve roduction at our East Palestine plants as well as 
et Kittanning and Cannonsburg, Pa.,” it was de- 
avy officers of this company this week. 


| 


“We are in 


New Dinnerwear Business Nominal 

e| business with dinnerware factories is in nominal 
ip only. At times orders are quite spotty, and on 
There does not appear to be 


rliys volume is heavy. 
gierally heavy demand for goods, although where 
» tracts prevail, steady shipments are being made 
‘ilar schedules. There does appear to be an in- 
si demand for the better grade of dinnerware pat- 
sith especial reference to the border treatments. 
i) of the time that is required to put the higher 
-dvatterns through the decorating shops, there is of 
ssy a slowing up in volume output. As a result, 
cidition is reflected in other departments of the 
rt potteries. Department store buyers have indi- 
| manufacturers that.the trend of retail buying of 
erare is toward the better class of merchandise, 
ea year ago the cheaper grades were in heaviest 
| quest. All of the larger dinnerware plants around 
a) working on about full time schedules, while some 
nésmaller plants are working three and four days 
wk. 


Shenango Awards Kiln Contract 


mancement has been made that contracts have been 
di by the Shenango Pottery Co., New Castle, Pa., 
yi James M. Smith is president, for the erection 
Dessler muffle-type tunnel kiln at that plant, this be- 
h(irst tunnel kiln to be built in any vitredus china 
‘ithis locality. The bisque kiln will be 435 feet in 
hjnd the glost kiln will be 335 feet long. As there 
@ being erected, other factory buildings will ‘be 
t house two other tunnel kilns of similar type, 
by giving the Shenango plant a capacity of four 
‘l\Ins. These four kilns will give the company an 
it qual to 40-kilns of the old type the firm was 


— 
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thio Ceramic Association to Meet 
. have been received here of a meeting to be 
at_ord Hall, Ohio State University, Columbus, O., 
ehio Ceramic Industries Association May 26-27. 
nil sessions for the whiteware division or dinner- 
5 ion of the Association will be held at the Faculty 
oithe University Campus. Many manufacturers in 
liict are members of the Association, also plant 
ve 


UNIFORMITY 


of COLOR and 
CHEMICALS--- 


UR claim of uniformity of color and 

chemicals is more than a mere state- 
ment. Backed by an organization of 
nearly 50 years experience, and our own 
control laboratories, we can justly claim 
that our coloring materials and chemicals 
are uniform. 


A valuable color harmony chart free 
for the asking. 


KRAf 


SEG. U.S. PAT. OFF. 


COLORS and SERVICE 


“Whe 
ROESSLER & HASSLACHER CHEMICAL. 
709 Sixth Ave., New York 


Boston Cleveland Pittsburgh 

Baltimore Kansas City San Francisco 

Chicago New Orleans Trenton 
Philadelphia 


“America’s Leading Ceramic Material House” 


New Acme China Plant to Operate 


The new plant of the Acme China Co., Murphysboro, 
Il., will be placed in operation in June, according to re- 
ports received here. Several departments having to do 
with the early stages of production are now working. 


Western Introduces Hanging Baskets 

Foyer hanging baskets, in various sizes, is a new line 
just introduced by the Western Pottery Co., Denver, 
Colo., of which Glenn Jones is at the head. Although 
the company has been engaged in the production of a line 
of stoneware, it is said that it is now gradually working 
into the art line, and that the foyer hanging basket is one 
of the first of the new items to”be featured in the new 
line. 


Ohio Ceramic Endowment Fund Idea Growing 

The effort that is being put forth by ceramic interests 
in Ohio to create an endowment fund of $1,00,000 for 
research work appears to be gaining ground. It has been 
made known that average figures for the last 10 years 
disclose that while $135,000 has been available annually 
from state funds for agricultural research work in Ohio, 
but an average of $5,000 has been appropriated for in- 
dustrial research. Manufacturers of all lines of ceramic 
products in Ohio, together with dinnerware producers 
are becoming interested in this movement, which, it has 
been pointed out, will result in vast future benefit to the 
dinnerware industry as a whole. 


GLASS FACTORY ACTIVITIES 


AND PITTSBURGA NEWS 


Phoenix Glass Loses Appeal for Reduction in 
1920 and 1923 Taxes 

Sa result of a decision rendered at Washington, 

D. C., a few days ago, the Phoenix Glass Co., 

Monaca, Pa., general offices of which were for- 
merly located in Pittsburgh, lost its appeal to the United 
States Board of Tax Appeals to avoid paying more than 
$30,000 in income and profit taxes for 1920 and 1923. 
The tax board ruled eight per cent allowed by the Com- 
missioner of Internal Revenue for depreciation on equip- 
ment and machinery was reasonable and also held that 
the applicant corporation did not introduce evidence to 
substantiate its appeal claim for 12% per cent depreciation 
instead of eight per cent. 


Citizens Glass Co., to Operate 

Another corporation is being formed which proposes 
to place in operation at Barnesville, O., the former plant 
of the Citizens Glass Co., there. Under Delaware laws, 
a new charter has been granted to an interest to be 
known as the Citizens Glass Co., with a capital stock of 
$750,000. It is proposed to place a portion of this stock 
on the open market to obtain funds to again place the 
property on the active list. The plant has been idle for 
a considerable period of time. 


Louie Glass Co. Adds Equipment 


Additional equipment has been added at the plant of 
the Louie Glass Co., Weston, W. Va., and as a result 
the number of employes is to be increased. The factory 
is producing a general line of blown ware and tumblers, 
both in plain and decorated. Operations at this plant 
are very active for this season of the year. 


Murphy Adding Stores 

Additional stores are being added to the chain con- 
trolled by the George C. Murphy Co., which features 
merchandise selling on the range of from five-cents to $1. 
The first of these new units is to be opened in the 
McCloud building, New Castle, Pa., and the second will 
be located at Medina, N. Y., where the company has 
purchased property. In the Medina business block there 
are now three store rooms, and two of these will be 
used by the company. 


Kaufman & Baer Feature China and Glassware 


During the conclusion of the 13th annual anniversary 
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sale at the Kaufmann & Baer department store at | 
burgh this week, a special feature was made of ¢ 
in the china and glass department. Gold encrusted } 
and stemware was sold at 59c each item while a lit 
“Early English” glassware was put out at 30c per 
Domestic border pattern dinnerware was feature 
$23.50 for 100-piece sets of “$35 and $45 value” - 
a line of floor lamps formerly selling at $19.50 to 
were specialed at $12.95. A line of five-light drop | 
ing fixtures was featured at $6.95. 


Cheap Glassware Losing Appeal Belie 

According to information reaching some of the 
glassware factories the cheaper line of goods are | 
their appeal. This situation is said to be growing. 
ing the January market season here, there was a 
pronounced demand for quality merchandise than in 
of the previous seasons, although it must be said 
there still prevailed an inquiry for popular priced i 
It was said by salesmen at the time that while b 
sought lines at low factory. prices, yet when these ; 
were placed on sale there was a “great’’ difference bet 
the factory cost price and the retail selling price. 

But since the January market, however, there has) 
a noticeable increase in the demand for many 0 
higher priced lines of glassware. This would also) 
cate that the buying public is showing more iiter¢ 
the hetter grade of goods. One letter recently rec 
here contained the phrase “cheap goods do not hay 
appeal they formerly had.” 


Twenty-five Years Service for John C. Kur! 


John C. Kunzler, secretary of the National Assoc: 
of Manufacturers of Pressed and Blown Glassward 
complete a quarter of a century as such an officer “I 
day, May 28. When he was selected as an officer fot 
association, the latter had offices in the Stevenson 1) 
ing on Sixth avenue, which site at this time is 0¢¢) 
by the Kaufmann & Baer Department Store. Whe 
Association had to move, it was next located for? 
years in the Conestoga Building at Wood and \3 
streets, but in later years and at present the offices é 
the House Building, Smithfield and Water street, dig 
In recog! 


opposite from the Monongahela House. 
et 


of his valued service, the Association has present 
Kunzler with a beautiful silver service. 
H. & S. Pogue Stock Issue Oversubscril 
The $3,600,000 new stock issue of the H. & 5. # 
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sa 


yartment store, Cincinnati, O., was oversubscribed 
sf soon as it was placed on the market. Net earn- 
olthis store during the last four years have been in 
ssof $700,000 annually. Through the sale of the 
s{:k issue, the company plans an expansion program. 


The line Os. = } Always 
of mai LANE es é Some- 
original @CRA thing 

ideas ‘ ae. o o a > Different 


1; Place Thatcher Plant in Operation | No. 1710 Cup are Sranay! Spiral optic effect. 


Made in Roselin, amber, green and crystal. 


Westmoreland Glass Co. 


Grapeville, Pa. 


h. been reported in the trade here that the plant of 
rh tcher Mfg. Co., Parkersburg, W. Va., is about to 


jad in operation. The factory produces a general ; 
4 ; : - i : ee Masufacturers of High Grade Glassware, Plain, Cut and 
o/ontainers, and has been idle for some time. Fees trod Sie For. Gift | Shope) Floticis 


and Table Use. 


é REPRESENT ATIVES 
“ ae . NEW YORK 
fown and Stemware Demand Steady Ora Coy 
| f : + 200 Fifth Ave. 
: : ka re ol BOSTON 
-ctories producing blown stemware, demand _ has ee To the 7 PS) ag Wig e 
ee ie 6 2a Rie. 5 ere | : \s ae 41 Pearl St., 

iported to be “good” and “steady.” (The large | mail spraveliiet Pac tendntat ives 

’ 2 A 2 ° 5% 4 : t. B. Reineck, 
| stributors have been forwarding repeat orders for | \ ' \\. Za Sr EAst IO Mesias Rosa 
is ought earlier in the season, and in many instances \\Ve AAA 4 epi e  o 

Fa ; . 7 ; % & % , 1439 Greenview Ave. 
specifications call for larger volume. The more \ CHICAGO. 

ie c - : a Bo . sAae XY, PHILADELPHIA 
mi lines of glassware, however, especially the pressed ‘ Fred Stott, aks 

| _ a P a 3 \ : : 1007 Filbert 
lsire not in very active request just now. There isa Pirro 

| ; : : ; : y John A. Dobson & Co., 
lynovement in the colored glass specialty lines, both WN rs ga ar ano a 

: | a SAN FRANCISC 
pin and decorated colored glassware. } miaciian enn oe 

: | - . ? 718 Mission S$ 

} a = a ve : ~ -\; ae 

a’ department stores throughout the country have : app RSet se 

‘rioneluded or are now in the spring special sale RO Te eedicdateceVeatatitce nicl a Gtica 

! | Graceful spiral optic effect. Ph Se ae es 
n1and where these sales have been held new business Pisin? aibec.) green iis Sa 

| ’ ’ elster 3ros., 


and crystal. Terminal Sales Bldg. 


ta received from the buyers. As a matter of fact so 


al on was taken in advance for special stocks, but not 
wouyers offered lines in an open stock pattern, and 
sult there has been a demand for other items in z Py, sy bs 
sae pattern, but for which the retailers are obtaining THE DUNCAN rT) MILLER GLASS Co 
xi- price. In other words, decorated glassware lines ee 
jen featured at these sales in the same manner as WASHINGTON, PA. 
{2 open stock dinnerware. Quite a few of the 
il tors have, as a result of following this plan, been 
{) show increased business in the china and glass 
rents. 


Particularly 
Charming 


ee 


iss Manufacturers Expect Few Wage 


Changes Is this bowl with low candlesticks | 
Ih the ol ae ; fat i to match—the newest addition to H 
| jt Feme ape aaa eee ti ae | : 
ee € glass manu fac Urcts aad representatives | PENG 10ivlinetetastemware and 
A erican Flint Glassworkers’ Union meet in annual other tableware items. i 
nf. (NGG [vrei a eran Ae AES sw if anv F é ty; 2 . E 
e pnference at Atlantic City this year, few if an) The series of rings—a feature of the | 
ig, in the existing wage scale are expected to be shape—adds a note of individuality. ( 
| ; a | ; te Fite © SHOR t 
juced at the close.of the conference. Some branches F Made in crystal, amber, green or rose. | 
hiindustry will seek a direct wage advance, while B REPRESENTATIVES 
: i ill BO aul iueaph Murt Wall F. 1. Rensh 4 
< > . - ” — yaVed y ~ r 4 au osepn, urt allace, - I. ens ’ q 
fsire expected to seek factory changes, which wi anaes, URGE URL ae | 
! - . Ea 
re ty meana wage increase. 4 Philadelphia San Francisco Baltimore ey 
} — ‘ _ é _ Joseph Tomkinson, Marsh & Kidd, Harry T. Thomas & Co., | 
h¢ manufacturers, however, are not in favor of an) ;  !104 Arch St. 617 Mission St. 29S. Hanover St. 
: : : ° : Factory Representative ae 

e crease, it being their belief that the wages now E. B. Hill, Washington, Pa. 


the industry are as high as can be paid, in view 
h¢sresent condition of the trade as a whole, and in 
|? the present import situation. Conferences at 
n City will continue over a period of two weeks or 


oO 
__ne 


his year, which is in keeping with the conference 
1 of former years. 


What's New in New York Showroom: 


| 
GS | 


Newest Addition to Cambridge Glass Dinner 
F Service 


f RIGINAL items always command attention. Quite 

consistent with their policy of constantly adding 
“something new” to their already large and pleasing line, 
the Cambridge Glass Co., Cambridge, O., are now showing 
a beautiful celery and relish service at their New York 
salesroom, 184 Fifth Ave., that without exception is one 
of the most attractive pieces they have produced in some 
time. From the accompanying illustration some idea can 


be formed of how really pretty this number is. The fac- 
tory in its production have added one more piece that fits 
splendidly with the Cambridge open stock dinner service. 
The dish is offered in a choice of amber, emerald and 
peach colors while in decorative treatments there is a se- 
lection of etchings and gold encrustations as well as 
plain. It is oblong in shape and carries four very attrac- 
tive handles on each side which, while serving to further 
its charm, also make it most easy to pass at the table. 
The service has four small relish compartments which 
are on either side of a large center celery compartment. 
There is one decoration on this item that is especially 
pleasing. This is a very charming encrustation in a scroll 
pattern while the edges of each compartment are finished 
with a gold line. This treatment shown on the amber color 
is splendid. The article has been patented by the factory. 


Warrin’s Rose and Silver Glass for Brides 


{7 ITH the popular season for brides at hand, shops 
should be prepared with an adequate stock of sala- 

ble articles in order to reap the harvest that the stimulation 
of wedding business brings. One particular line that the 
dealer should investigate that is especially appropriate and 
one that has demonstrated its sales possibilities is the Rose 
glass with silver decoration produced by the well known 
decorating firm of Edmondson Warrin, Inc., 43-45 West 
13thvse 
suitable for the June bride for instance than this dainty 


It would be difficult to imagine anything more 


rose colored glass—the newesi and one of the most pop- 
ular colors introduced in glassware, adorned with striking 
open work sterling silver designs. The contrast of the 
rose color and silver is simply delectable. The patterns 
are all new and there is a choice of six different decora- 
tions from which to make a selection. One of them is 


illustrated. The line includes just the sort of items that 
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: 


are most wanted such as cream soups, salad plates, q 


ware, flower bowls, vases, caudy jars, puff jars, s1. 
and creamers, compots, mayonnaise bowls and pt 
rolled handled tray, celery trays, after dinner coffe 
fact there is almost everything made in glassware in 
and lovely shapes. 


Ideal Water Glass Lamps 


NTERIOR decoration and furnishing of the home ¢ 

day presents a most interesting study and yet at the | 
time demands a technical knowledge that is very essi 
to produce results of a harmonious and pleasing eny 
ment. Every housewife, though her home be most pr; 
tious or otherwise, continually has the thought in mi 
make it as attractive as possible, and generally speaj 
possesses an intuition whereby she is able to place an 0 
in just the right place where it will show to the best a 
tage and enhance the charm and general atmosphere 
room. There is scarcely anything that adds more to tt 
fect of a room than a lamp, and while, of course, ther 
hundreds of styles and sizes to select from, it would } 
deed a hard matter to find a more attractive or suitabl 
than that which the Ideal Cut Glass Co., Canastota, \ 


are offering to the trade in their new water glass I’ 
Here the factory have a lamp that is to be had in Six! 
ning decorative treatments both light cut and engraw 
lovely colors of amber, green, rose, blue and crystal. | 
will be seen from the illustration their bases are hol 
made so to permit of their being filled with water 
when reflected against the light above gives a beautifu 
fect. Another idea which the Ideal factory has inaugu! 
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yyection with this lamp is the introduction of three 
tl es at the upper part of the base whereby glad fish 
piplaced in the clear water. Where a crystal base is 
colored water may be used to fill it and thus an 
‘tire effective result may be obtained. The factory 
“a 1cing this lamp have fitted them with a screw on 
+i) top attachment that is waterproofed, thus elimin- 
dy trouble from short circuiting. 


Crt 


y 
5 


Jlgwood’s Beautiful Hollyhock Pattern 


NING the many delightful offerings that are to be 
‘en in the exhibit of Josiah Wedgwood & Sons, 
45 Fifth Ave., American representative for the fac- 
¢ Josiah Wedgwood % Sons, Ltd., Etruria, Stoke- 
frit, England, is their beautiful Hollyhock design 


yin their Paris shape, illustrated herewith. This is 


o|their very latest treatments and while it is well 


withat Wedgwood creations have always carried a 
mind beauty all of their own, it can be safely said 
ilconceiving their Hollyhock pattern they have sur- 
e(hemselves. It is of interest to note how this motif 
a out. Tradition has it that about one hundred 
senty years ago Josiah Wedgwood was working 
mghis flowers one sunny afternoon, when through 
giden wicket stepped a girl who was destined to 
hf the rest-of his life. Undoubtedly such old world 
rey as Hollyhocks were silent witnesses to this meet- 
at it is therefore quite fitting that they should pro- 
- {2 motif for one of the most delightful of Wedg- 
rd} designs. The treatment, which is of the allover 
*,|as beautiful petals and the delicate tints of the 
rei have been reproduced exactly true to Nature 
m4 the smallest detail. The effect thus gained ac- 
tus2d by the rich colored ground of the concern’s 
owed Queensware is quite inexpressable. Purple 
Slow, various tones of red, light and dark green 
id gether in a manner that brings out a perfect pic- 
| flowers and leaves, while a dark green edge line 


th handles and knob traced in the same color give it 
er 


tion of finish impossible to improve upon. 


Wide Variety in Art Objects Displayed by 
Morimura 


HE showrooms of Morimura Bros. Inc., the Japa- 

nese importing house, 53-57 West 23rd St., offer 
a most diversified display of items to suit most every taste 
and requirement. Prominent among all this array and 
particularly noteworthy because of their attractive ap- 
pearance, beauty and splendid workmanship, is a line of 
bronze art pieces that deserve more than just casual men- 
tion. Included among them are Golden Pheasants, Ele- 
phants and Tigers the modeling and detail of which are 
perfect. Some of these show just a single animal or bird 
while others are in groups, They are all mounted on a 
handsome wooden base and are presented in a wide range 
of sizes. Other items, also in bronze, are to be found in 
such pretty and ornamental numbers as urns, incense bur- 
ners, etc. Here are many splendid shapes and decorative 
ideas that are really a treat to see. In Imari Ware the 
Morimura firm have any number of beautiful pieces. 
Especially good are the vases, a feature of which is their 
excellence of color. It is almost impossible to describe 
them for each one 1s so distinctly different from another. 
Rich enamels in a variety of designs which seem to run 
into the hundreds make their showing one that is really 
remarkable. Their sizes and shapes are also greatly as- 
sorted. For instance, they run in size from those standing 
four feet high down to little ones eight inches tall. Birds 
and flowers predominate in their decorative schemes. 


Tea Sets Predominate Haruta Display 


Is is at once noticeable when visiting the display of Ha- 

ruta.& Co., 141 Fifth Ave., the Japanese importing 
firm, that one of the outstanding features of their exhibit 
is the wide and diversified showing of tea sets. It can 
truthfully be said that the firm has without exception a 
line that offers a choice to suit every possible taste. Many 
of the sets are in lustre finish, however the line is by no 
means confined to this. As to their shapes and decorative 
ideas they seem to be almost without limit. Flowers, 
birds, scenic effects and figures have been most aptly util- 
ized while the colors they combine and are worked out 
in seem almost impossible to describe. As an illustration 
of the line’s great attractiveness one decoration, typically 
Japanese, showing a water scene is lovely. A snow-capped 
mountain stands out in the background while small penin- 
sulas and sail boats are effectively worked into as decora- 
tive a scene as could possibly be imagined. Tan and jet 
black are combined in this with water in a Mother of 
Pearl effect that is quite different. A blue band border 
adds a crowning finishing touch. The company have as- 
sembled a line of values in these sets that would be hard 
to match. 


Cox & Co. Surprises with Huntington Line 
EW items from the Huntington Tumbler Co., Hunt- 
N ington, W. Va., just placed on display at the sales- 
rooms of Cox & Co., 120 Fifth Ave., representatives for 
(Continued on page 30) 


CHICAGO OFFICE 
222 
W. ADAMS 
STREET 


China and Glassware Market Shows Better 
Tone in Windy City 
DECIDEDLY better tone prevailed in the local 
wholesale market for china, glassware and house- 
furnishing during the past week. Manufactur- 
ers agents report an increase in business coming in at this 
time from the cities in the middle west and the number of 
buyers in the market seeking new lines shows an increase 
over March and April. Activity was somewhat increased 
last week due to the Spring market being held at the 
American Furniture Mart. Salesmen report continued 
interest on the part of buyers in the latest ivory body din- 
nerware lines and the popularity of rose colored glass- 
ware and stemware still prevails. 


It is expected that more than 11,500 buyers of furni- 
ture, lamps, glassware, china and housefurnishing will 
visit Chicago for the three important selling events being 
held between June 27 and August 6. The American Fur- 
niture Mart Mid-Summer exhibit opens on June 27 and 
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Ready for Shipment— 


, 
H 


PTUTOTOVUATOTULUATOUUIULOTUCULOTOCUPOTOLULOLOVERUTTETRUTLLLLULOCUTELUOCEULACOCOMEPMECETU LUGO UOUOUEUOLOVOTUUTO TET MUTED 


ITUUUVUUUTCUUEATUCOVOTTICCONITUUCOVIITICUOTITILOUTTIIOCOTIICOUITUCTUOOIITUCOOIUILUUON OOOO LUCCUOHITUOMILULUGALULUCOGA LOCA LLLCOGTUILOGECELUOGGULLGCCLULLoGoL Lb 


Go To Stetson’s First 
For Volume in China 


SHOWROOM, 512 FURNITURE MART BUILDING, 
SUPERIOR 4100 


STETSON CHINA CO. 


1751 West 74th Street CHICAGO 
Phone Hemlock 1000 = 


= 


J. H. SmytHe, REPRESENTATIVE 


ETM MMU MMMM MTT 


Eighteen 


THE CHICAGO MARKET 


By | 
: 
will continue to July 23. The Eastern Importer) 
Manufacturers will hold their show at the Palmer 9 
the last week in July and the first week in August,’ 
Sixth Annual Chicago Gift Show will be held ° 
New Stevens Hotel from August 1 to 6. All of 
events will being in many thousand buyers seekin | 


and Holiday merchandise and the six-weeks’ perio: 
be one of utmost activity throughout the local trade 


Charles Patterson, buyer of china, glass and lam 
Carson, Pirie, Scott & Co.; Pete Rinkin, buyer fi 
Boston Store, and W. C. Owen, manufacturer's ; 
arrived in New York last Saturday following their 
European trips. 


Oscar Helm, who returned from Europe last ' 
announces many new lines of merchandise acquired | 
he will sell through his company, the Atlantic ‘Jj 
Corp. 


A new Chicago Incorporation is the Blinder Furi 
Co., 6912 Cottage Grove Ave., recently capitalil 
$15,000 to deal in retail and wholesale household } 
and wares, furniture, rugs and carpets. A. Blindé 
Blinder and Sophie Blinder are the incorporators. 


| 


Carson, Pirie, Scott & Co. displayed a 51-piece doi: 
ivory porcelain service in floral and foliage design 
priced at $13.50. A luncheon service of 18 pieces s| 
$9, consisting of goblets and sherberts in orchid glay 
stems of twisted crystal glass. | 


| 
| 


Among the many crockery and glass displays fe 
by the Burley Shops in the annual May Sale, is a 
piece party set in green, rose or orchid with six ma 
goblets, sherberts and plates, priced at $8.50. Anotl 
tractive 13-piece set for the summer beverages consis 
a rose or green pitcher with six glasses and six $ 


in various colors to sell at $5. ; 


Mandel Brothers have recently leased a seven 
Fy . ~ = = a i a t 
building at 534-36 South Franklin St., containing I° 
square feet, to be used as a warehouse and remote: 


ery station. The building, which has a railroad : 


track, Chicago river dock, is connected with the 
store by subway should render increased efficiency 
receiving and dispatching of the store’s merchandist 


— 
_ 


YSTORIA GLASS CO. 
if Display, 806-7-8 Masonic 
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WHERE TO 
IT IN — 


Temple 


_) GERALD, Chicago Representative 


on Superior 4100 
aa 


ie Juncan- Miller line, represented by Fred T. Ren- 


4 
yf 


n 


H SEBRING POTTERY CO. 


inj Glassware, Harry G. Dalzell 

es| and Blown Ph 

catrs, Cuttings one 

d idescent. Central 3497 9 North Wabash Ave, 
= 


SEBRING, OHIO 
- Cnas. L, Sesrine, President 


666 Lake Shore Drive 


j FURNITURE MART 


Room 930 Room 1008 


) East Randolph St., has been enlarged by the ad- 
f some exceptionally fine stemware in the Geor- 


piern in crystal, amber, green and rose, and sugars 
crms in the same pattern in crystal and the three 


CHICAGO 


EARL W. NEWTON AND 
ASSOCIATES 


IMPERIAL GLASS CO. 

ECONOMY GLASS CO. 

NATIONAL CHINA CO. 
OWEN CHINA CO. 


The Atlas-Globe China Co. 
NILES, OHIO 
E. J. BenyJAMIN, Resident Agent 


PERMANENT DISPLAY ROOM 
AMERICAN FURNITURE MART 
666 Lake Shore Drive 

Phone Superior 4100 


A DIRECTORY OF 
THE PERMANENT 
DISPLAY ROOMS 


IRA A. JONES CO. 
9 North Wabash Avenue 


Representing: 


Pope Gosser China Co. Seneca Glass Co. 
Susquehanna Cut Glass Co., Coshocton Glass 
Corp., Burke Studios, Vesta Studios, Heule 
Phone: Central 3236 


Studios, Lamps and Shades. 


THE UNITED STATES 
GLASS CO. 
30 E. Randolph Street 
Walter B. Lazure, Chicago Representative 


OUR CHICAGO DISPLAY ROOM CON. 
TAINS COMPLETE SAMPLE LINES 
DIRECT FROM CUR FACTORIES. 


colors. A novel item gotten out of this factory is an 11 
inch water lamp, No. 72, modelled after graceful Colonial 
lines. It is offered in crystal and may be filled with varied 
colored waters which makes a very pleasing effect and a 


suitable decoration for the home. 


| 


fe 


it 
| 
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irregular than in recent weeks, but out of this 
, blending of varying conditions seem to be form- 


ees crops, trade and industry are no less 


om new movements which give promise of important 
lojtents. Unfavorable weather, past or present, and 
stely widening of the damaging influence of the 


sflood the Mississippi valley has seen in several 


rat ns, plus apparently greater needs abroad for our 


ad flour, have quickened the bullish movements 
¢ne time ago in prices of the cereals, cotton and 
‘m produce. Wheat, corn, cotton, old potatoes 


sole other farm products are all hifher on the week, 


*t ports from winter wheat are balanced by delayed 


ingof spring wheat in this country and Canada. 
le veek’s weather has apparently not been helpful 


sttute trade, which seems to be little, if any, better 


, 


a jar ago, but the dampening effects of these reports 
0 certain extent mitigated by the knowledge that 


1th a late Easter date, made a better exhibit than 


1 aear ago in mail-order, chain and department store 


Vholesale and jobbing trade reports are of a little 


or little loss from a year ago in different sections, 


distressing conditions in the great central valley 


nghe scale against this year’s records in that line. 


sthe latter, however, are to be reckoned the im- 


d)ytton price situation and the knowledge that re- 
faim of the flooded regions may furnish a good 


f | tivity later. 
0; the industries, the most notable feature is. the 


nsjition of the fact that, with only non-union mines 
Ng the output of bituminous coal is upward of 


State of Trade Fair 


8,000,000 tons a week, with the output likely to be still 
further increased as more mines go on an open-shop basis. 
The quieting down of the steel trade, this after a new 
high record in daily production by pig iron furnaces, and 
soft spots revealed in pig iron, semi-finished steel, scrap 
and coke are apparent evidences that some March and 
April activity in production was based on the discounting 
of this strike and its possible effects. The curtailment of 
lumber still maintains in the Pacific northwest and in 
flooded southern areas, and prices are firmer, especially 
of hardwoods, which are said to be 10 to 15 per cent. 
higher because of 150 or more southern mills being likely 
to be idle for some time yet. There are some indications, 
however, that the curtailment in the Pacific northwest is 
not up to trade hopes or expectations so far as reflection 
in prices is concerned. A record attendance and good 
business are reported at the Grand Rapids Furniture Ex- 
hibition. The new strength in automobile sheets noted 
last week is maintained, and there are certainly fewer men 
unemployed at leading automobile manufacturing centers, 
especially Detroit. While overproduction of petroleum 
is still complained of, it is worth noting that one producer 
of crude has advanced prices, and the gasoline war in Cali- 
fornia is said to have ended with a 6-cent advance in that 
product. 

In the textiles, cotton goods are reported to have sold 
better for future delivery, following the strength in raw 
material, whereas raw wool is still rather quiet, with buy- 


ers of new clips refusing to meet growers’ views. 


We can not succeed unless we try —Lincoln. 
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Displacement of Glass Labor 
(Continued from page 9) 


207,000, an average of $48.74 per hundred square feet, 
which is 59.5 per cent higher than the average of 1899. 

Table 4 compares the trend of these average values in 
the four branches of the industries, and of wholesale prices 
of manufactured commodities, from 1899 to 1925. 

In average unit values each branch of the industry 
seems to have a trend entirely different from any other 
branch, due to conditions inherent in that branch. For 
instance, window glass and plate glass as building ma- 
terials are largely affected by the general conditions in the 
building industry. This accounts for the drop in their 
values in 1909 and the steep rise in 1919, as compared 
with the value of bottles and jars or of pressed and blown 
ware. Again, for a number of years plate glass has been 
in great demand for the automobile industry, and in 1921, 
in spite of the depression in the other branches of the 
glass industry and in the wholesale price index of manu- 
factured commodities, the value of plate glass continued to 
rise through 1923, when the introduction of the con- 
tinuous process began to exert its influence and values 
began to drop. 

On the whole, however, the general trend of the four 
branches of the industry is unmistakably downward, and, 
with the exception of plate glass, none of the average unit 
value indexes rose during the period above the wholesale 
price index of manufactured commodities. 


Wace WorkKeErsS’ EARNINGS 

A comparison of rates of wages in the glass industry in 
1899 and 1925 is of no significance, for the reason that 
the nature of the work done and the kind of labor used 
in 1925 were entirely different from the work done and 
the labor used in 1899. Twenty-five years ago the ma- 
jority of workers employed in the industry consisted of 
highly-skilled blowers, pressers, finishers, gatherers, flat- 
teners, and cutters, and unskilled mold boys, snapping-up 
boys, warming-in boys; carry-in boys, carry-over boys, 
and the like. In 1925, only a small percentage of such 
labor had been retained even in the hand plants. The new 
class of glass workers is made up of tank men, machinists, 
machine foremen, machine operators, and helpers, with lit- 
tle if any preliminary training in handling machines. 
Again, in 1899 all skilled workers were paid on a piece- 
work basis, while in 1925 the overwhelming majority of 
workers were paid on a time basis—by the hour, by the 
week, or by the month. 

It is possible to compare the yearly earnings of the 
wage earners in 1899 and in 1925. In 1899 the 52,818 
wage earners in the industry received a total wage of $27,- 
084,000, an average of $512.78 per wage earner per year. 
In 1925 the 69,371 wage earners received a total wage of 
$86,736,000, an average of $1,250.32 per wage earner per 
year, or nearly 2% times as much as in 1899. But in mak- 
ing these comparisons it must be remembered that the 
group of wage earners in 1899 contained a large percent- 
age of workers under 16 years of age, with extremely 
low wages; whereas in 1925 the number of minors under 


16 years was practically nil. This difference wouk 
considerably to depress the average earnings per n 
1899 as compared with 1925. On the other hand, m; 
the skilled workers in 1899, working on a piece-rate 
were earning exceptionally high wages. Fifty to se 
five dollars a week was not an exceptionally high 
for a skilled bottle or window-glass blower in those 
In 1925 this extreme had also been eliminated. He 
the high earnings of the skilled workers in 1899 wer 
tralized by the very low earnings of the minors ca) 
be guessed, but the existence of the two extremes 
be overlooked when comparing the average earni 
the two periods. | | 
CuiLtp LaBor IN THE INDUSTRY 

Prior to the introduction of machinery the gla 
dustry was one of the greatest exploiters of child 
This was particularly true of the bottle and presse 
blown ware branches, for very few children had eve 
employed in the making of window glass and nj 
plate glass. In 1899, of the total of 40,916 wage ¢ 
employed in making bottles and pressed and blown 
7,035, or 17.2 per cent, were children under the | 
16 years. These were employed chiefly as mold 
cleaning-off boys, and snapping-up boys in the f 
room, and partly as burning-off girls, glazing gir] 
selectors in the finishing department. | 

The conditions under which the children were en) 
are fully discussed in the Commissioner of Labor 
port on Condition of Woman and Child Wage Ear! 
the Glass Industry in the United States made at | 
quest of the United States Senate and published it 
The following quotations are from this report. Re! 
to the work of the mold boy it says: 

“The mold rests upon or very close to the floor. 
result the mold boy must either squat upon the gro’ 
an awkward, cramped position * * * or, standing 
stoop constantly to his work. When the mold bo! 
thus sit with his legs doubled under him, or sittin) 
crude chair or box, stoop over almost to the floor t 
ate the molds, the occupation becomes one which, | 
ued for any great length of time, undoubtedly té 
dwarf and deform the child. 

“He must necessarily be close to the mold, al 
speed of working the mold is placed near the furni 
rectly in front of the working hole and some 3 fee! 
the level of the hole. As the mold tender works h 
the furnace, and his face and shoulders at least 
direct line with the radiated heat from the workin 
In addition to the furnace, there are other sources 
adding to the boy’s discomfort: The blower in It 
the hot lump of glass into the mold necessarily sv 
close to the boy’s face; the mold itself, after a shor 
becomes very hot and gives off considerable heat; i 
factories the “glory holes,” at which the finishin 
is done, are crowded close to the furnace, and littl 
left between them and the mold boys.” 

The general conditions in the furnace room 4 
described : 


(Continued on page 31) 
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o You Konkor This Krockery Kwizz? 


} 
) 


UT on the old thinking cap and puzzle awhile over the 

following ten krockery kwestions which are all pertinent to 

the china and glass trade. You’ll find some of them fairly 

easy while others call for a deal of thought. After you finished 

in addition to having a lot of fun you will have increased your 
knowledge of the crockery and glass game. 

Here’s the Kwizz for this week. Answers may be found on 


page 31. 
<< YOU ANSWER THE 
él, KRoc KERY 
Wio wrote the following: “Once more 6—In what five ways are dishes sometimes 
whin the potter’s house alone I stood classified? 


surounded by the shapes of clay;’ etc. 
t9 ee os ; 
Wat firm handles Pareek ware? 7—W bat ts glass: 


ri at is meant by the term semi-porce- 8—W hat is Delft ware? 
ai? 


MM Gre-proof ware? 9—Is there such a thing as perfect china? 


W at is Queensware? 10—How does glaze effect beauty? 


(Answers To These Questions On Page 3/) 
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SPRING IS HERE — 


And all over this great land of ours the 
annual housecleaning event is in order. 


Naturally enough Spring suggests new 
china and glassware to the good house- 
wife. 


Ayre you suggesting your ware to depart- 
ment and gift store buyers all over this 
great land of ours through the best and old- 
est medium in its field—the CROCK- 
ERY AND GLASS JOURNAL? 


A postcard request will 
bring our rates 


Demarest Publications, Inc. 
45 East 17th Street :-: :-: New York 


Jatisfied customers keep us bus ae 


CROOKSVILLE 


DINNERWARE 


A refreshing 


idea in a floral 
v spray, worked out in 
coe wea . yy delightful color con- 
Fhe aed i J trast. Rosewood, tan, powder 
re et > / blue, Valencia blue, maize and 
rer Ps. “—— ss Lm black are utilized in striking 
‘~ ‘ effect. Shown on the Columbia 
“ee Y shape. 
REPRESENTATIVES 
NEW YORK EASTERN OHIO & MICHIGAN 
John L. Pasmantier & Sons Vie eran J. E. Boring 
5 West 20th St. Zanesville, Crooksville, O. 
PACIFIC COAST CH HICAGO OFFICE 
Harry 0. Davis Gordon A. Weese 


728 S. Manhattan PI. 
Los Angeles 
CENTRAL WEST 
J. L. Weaver 
Roseville, 0. 


Room 348 Morrison Hotel 


George Sedelmeler 
914 N. East St. 
Bloomington, III. 


H. i Baht 


Coffeyville, TiCances 


The Crooksville China Ca 


CROOKSVILLE, OHIO 


“You Can't Argue 


Against Conviction 


If you’re absolutely dete 
mined not to take advanta, 
of the opportunity to pla) 
“w\ | your lamps and _ shades b 
m | fore the best buyers of t 
trade, our suggestion th 
you advertise in the LAM 
BUYERS’ JOURNAE | 
| likely to fall on unfertile so 


Prey AIA RSS ee BER ee en yi 
hte hi (i sO) 
nd > } 


hand | 
desirous of getti! 
your lamps and shades before the man W 
buys—of increasing your business, there 1s} 
better medium in which to broadcast your me 
chandise than the 


aia; dim |§ On the 


you're 


other 


Lamp BuyErs’ JOURNAL 
222 W. Adams Street 
Chicago 
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. ffective for Education of Store Force 


nizdales Adopts “What-Do-You-Know” Type 
astionnaire—Other Stores Also Make Use 
of 2lan—Centers Employees’ Attention on 
Points They Might Otherwise 
Pass Over 
palment stores and specialty shops in various parts 
euntry are beginning to use the question-and- 
{novation in their house-organs to familiarize em- 
sith many things about the store that they would 
thiwise have a chance to know. This set of ques- 
al answers was used recently by Bloomingdale's : 
st Who was recently promoted from floor super- 
le to H. C. Bloomingdale’s secretary? 
oi. What position does Mr. Homoky, a one-time 
nianager, now hold? 
i¢ Who must sign an L. O. G.? What does 
stand for? 
ar’. Where was the first Bloomingdale store lo- 
Vhat year’? ; 
th Which big New York department store is 
in| to build the most complete and up-to-date de- 
‘ad warehouse of the city? Where? 
th For salesclerks only. After cash sale has been 


al you are ready to complete the transacton by ac- 
ig\1e customer's money, what is the first thing that 
d pme to your mind? What follows? 


yei1. How many delivery trucks do Bloomingdale 
enoperate ? 

shi What are the duties of a salesclerk on entering 
eptment in the morning? 

st}Mr, Ahlert started with Bloomingdale Brothers 
econ manager, was made an assistant to Mr. Klaff, 
giluated to floor superintendent and has finally 
ed-he position of secretary to Mr. H. C. Bloom- 
el 

‘ol. Mr. Homoky has been appointed Mr. Kitch- 
asstant. Mr. Kitching is the merchandise man for 
njad silk underwear, corsets, infants’ wear and 


ir¢ The section manager and floor superintendent 
sqi an L.O.G. L. O. G. stands for ‘Ladies’ Own 
’ 

S. 


ur. On 3d avenue, between 56th and 57th Sts., 


th Bloomingdale Brothers 


et To call back the amount of money tendered by 
us 


, in Long Island City. 
mer and count back the change coin by coin.— 
nk/ou,” should always conclude a sale. 

veln. 106 delivery trucks. 

a1) To sign time on section manager’s time 


0 uncover and dust merchandise. 

0 count $20 bag into register drawer. 

ill in two tallies with name, date, department and 
lei number. Also to mark one tally cash and the 
tay C. O. D. and charge. 

) \o be sure carbons in salesbooks are fresh. 

) font all names and addresses on all checks. 


a ee 
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Dept. Store Sales Fell Off in March 


Late Easter Seen as Partial Explanation of Slight 
Volume Decline—Chain Stores Increase 

The value of sales at retail stores was seasonally larger 
in March than in February, but the increase between the 
two months was less than is customary. Compared with 
March of last year sales of reporting department stores 
were slightly smaller, while those of mail-order houses 
and chain stores were larger. Smaller sales of depart- 
ment stores in March of this year compared with 1926 
are explained in part by the fact that the date of Easter 
last year was early in April and a large part of the spring 
retail trade was in March, while this year Easter was two 
weeks later and the volume of the customary spring retail 
buying that was done in March was relatively small. 


Smaller department store sales in March than last year 
were reported in all sections of the country except in the 
Boston, New York and Chicago Federal reserve districts, 
where they were slightly larger. Declines were largest 
in the Philadelphia, Richmond, Atlanta and St. Louis 
districts. Statistics reported from forty-five separate de- 
partments at stores in seven Federal reserve districts 
showed smaller sales in twenty-two departments and larger 
sales in twenty-three departments. Decreases from March 
of last year were largest in departments selling dress 
goods, neckwear and veilings, boys’ wear, millinery, gloves, 
musical instruments and radios, while increases were larg- 
est in departments selling silverware and jewelry, wom- 
en's skirts, sweaters and negligees, and aprons and house 
dresses. 


Inventories carried by department stores increased rap- 
idly in March in anticipation of the expansion in sales in 
the Easter trading season. This increase, however, was 
no larger than is usual in March and at the end of the 
month stocks for the country as a whole were in about 
the same volume as in March, 1926. In several Federal 
reserve districts, however—Boston, Atlanta, Kansas City 
and San Francisco—stores reported larger inventories 
than last year. Statistics from individual departments 
showed smaller inventories in twenty-four departments 
and larger inventories in twenty-one departments. De- 
clines from March of last year were largest in depart- 
ments carrying cotton and woolen dress goods, laces, 
trimmings and embroidery, and women’s suits, while in- 
creases were largest in departments carrying women’s 
skirts, furs, juniors and girls’ ready-to-wear, and sweaters. 


Gimbel Banquet Marks 85th Year 


Leading men and women in all walks of life came to the 
store of Gimbel Bros., Philadelphia, recently to participate 
in the ceremonies and a dinner commemorating the eigthy- 
fifth anniversary of the founding of the firm. 

United States Senator-elect Vare, Governor Fisher and 
Mayor Kendrick all paid glowing tributes to Adam Gim- 
bel, the founder of the great institution that bears his 
name. 


A feature of the celebration was the presence of mem- 
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American Chima 
for 
American Homes 


Albright China 


for the Jobber and Syndicate Buyer 


Three Shapes 


Glenderey. coins toe entree fancy 
Highland tear eters fs! plain 
Pilgrimy) 2c sere eet 3 octagon 


Send for Catalog and Illustrations 


Albright China Co. 


Main Office 
Carrollton, Ohio 
Factories 
Carrollton, Ohio Scio, Ohio 
14 Kilns 9 Kilns 


Representatives 
D. King Irwin, 200 
Fifth Ave., New 
York City 

F. A. Miner, 116 W. 
High Terrace, Roch- 
ester, N. Y. 

ED _E..) Wilsus,) 21 
March Ave, W. Rox- 
bury, Mass. 

Earl W. Newton & 
Associates, 9 N, 
Wabash Ave., Chi- 


cago. 
Western Glass Prod- 
ucts Co., 149 New 
Montgomery St., San 
Francisco, Cal.; L. 
- Smith Bldg., 
(Seattle, Wash.), & 
1216 4th Ave., (Los 
Angeles, Cal.). 


—— 


VG (So erie 
NATIONAL CHINA CO.- SALINEVILLE. 0. 
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The (arrollton Pottery, ( 


INCORPORATED 1903 


MANUFACTURERS OF HIGH GRADE DINNER WAR 
CARROLLTON, OHIO 


ONE COMPLETE DINNER SERVICE 
“SUPERIOR” 


SEMI -SQUARE—— PLAIN EDGE 


E offer to the Department 

Store Trade highest qual- 
ity ware and distinctive decora- 
tions in commercial borders. 
Prompt and courteous service. 


| 

Representatives ) 

HERBERT K. CONNOR CHAS. A. WEIDEMAN! 
East West 


ROY E. HENDERSON 
President 


66 . oe ” 
Ceramic Dictionary | 


Copyrighted . 
By C. M. Franzheim 


A practical, concise treatise of 
Ceramic words, terms, uses and 
practices for the daily use of the 
factory man, superintendent, sales- 

man and retailer. 


An education for anyone con- 
nected with the trade. 


Price $2.00 Per Copy 


Convenient Pocket Size. 


Demarest Publications, i 


Publishers 


45 East 17th St. New Yor! 
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othe Gimbel family from New York, Phladelphia 
ytir sections of the country. 

e/fair was a colorful one from start to finish. The 
iehall on the seventh floor of the Gimbel store rep- 
te the last word in the display man’s art. Entering 
ea ifully decorated hall, the guests marched between 
yfhe Gimbel Brothers Cadet Corps, acting as honor 
|| the flags of the thirteen original Colonies. A 
roof trumpets by the Cadet Bugle Corps of the Gim- 
ta. ws the signal for the diners to take their seats. 
oer colorful feature was the presence of the Sec- 
%) Troop, which acted as escort to Governor Fisher 
t Union League. 

ai Gimbel, president of the corporation, seemed 
y oved when introduced by the toastmaster, Arthur 
nd, general manager of the Philadelphia store. He 
xin an affectionate greeting by the members of the 


el amily and the hundreds of guests and employes. 
tl course of his talk Mr. Gimbel remarked that he 
nthe property in Philadelphia upon the ‘advice of 
he Field, of Chicago, whom he characterized as “the 
esnerchant America has ever known.” 
f 
; rade of Future Ruled by Committees 
thigh the business machinery for carrying goods 
joducer to consumer may become more compli- 
‘w efforts toward establishing better trade rela- 
Bivcen manufacturers, wholesalers and retailers will 
ti smoothing out the flow of the Nation’s merchan- 
Nin E. Dodd, manager of the Domestic Distribu- 
Diartment of the United States Chamber of Com- 
e, edicted recently before the Wholesale Stationers 
cidon of the U.S. A 
scbing the changes which the coming generation 
t (pect, Mr. Dodd said he foresaw the formation of 
tide relations committees in each trade as one of 
teest factors in tightening the links in the distribu- 
chn. 
r. odd outlined the procedure for formation of 
‘Camittees in the various trades, “composed of ap- 
imely three wholesalers, three manufacturers and 
-tailers,” which will take the lead in ironing out 
nd'standings that arise between distributors. 
cling that distance is one of the chief causes of 
‘niunderstandings, he said: 
mof the least-comprehended elements in distribu- 
is istance—the distance from the manufacturer to 
onimer—and I am inclined to believe it is the most 
rtet element. 
he: distances increase immeasurably the difficulties 
 ansactions which must take place in the distribu- 
of rerchandise. Perfectly honest misunderstandings 
‘ch never would intrude into transactions if they 
(ducted face to face.” 
iting the program for better trade relations 
Wglut American industry, Mr. Dodd emphasized the 
f| representation of each branch of a trade in 
intrade relations committee. He praised the work 


Outlines Organization 


Trade associations, as the business man knows 
them today, are but a preliminary step to the or- 
ganization of industry and commerce on a basis of 
self-control which in the future will smooth out fric- 
tion and lost motion in distribution, according to 
Alvin Dodd, manager of the Domestic Distribution 
Department of the Chamber of Commerce of the 
United States. 

The trade organization of the future, he declared, 
will embrace in its representation manufacturing, 
wholesaling and retailing. 

He predicted that the probable governing bodies 
would be in the nature of joint committee of ex- 
isting trade associations, to function in much the 
same manner as several that now are in existence. 
Notable among these is the joint committee of the 
shoe and leather trades and industries. 


of the trade associations but pointed out that “no one 
class of distributors can eliminate the wasteful and un- 
economic practices which arise in relations between dif- 
ferent classes of distributors. Joint action is necessary. 

“The question asked most often in respect to trade re- 
lations, is why the existing trade associations are not able 
to correct whatever difficulties are experienced in an 
industry. Almost all 
trade associations have consisted entirely of one class— 
all wholesalers, all manufacturers or all retailers. 


The reason is a very simple one. 


Gimbel Bros. Book Lists “Selling Points” 


of Stores 

Gimbel Bros., Philadelphia, have published an attractive 
book called “Progress” in connection with the celebration 
of the firm’s eighty-fifth anniversary. 

“This book,” a statement on the back cover says, “‘is 
our invitation to visit the Greater Gimbel Store in Phila- 
delphia, to make use of it, and to put its service and serv- 
ices to the test of trial.” 


The book gives a few of the many features of the 


-Greater Gimbel Store in Philadelphia as follows: 


Banking Facilities—a State bank located in the Gimbel 
Store, having checking and savings departments. 

Safe Deposit Vaults—operated in connection with the 
bank. 


Beauty Parlors with new Parisian Features—where 
milady may have beauty treatments of every sort, hair 
trimming and curling, manicuring and massage. 

Rest Rooms for Women—offering comfort to the point 
of luxury—spacious, beautiful, convenient—new kinds of 
comfort. 

Day and Night Restaurants and Private Banquet Halls 
with special outside elevators. 

(Continued on page 27) 
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Spode’s 
Golden State 


Bowls wide o| 
Crystal J 
Glass. Stems: 
feet in Ap| 
Green or |, 
Amber. All of 
popular items) 
cluded in the | 


+ 


The repeat or 
received since! 
first of the 4 
indicate the fii 
with which | 
design has ‘|: 
received. 


7617 Goblet, Etched 753 


ECONOMY GLASS COMPAN 
MORGANTOWN 
W. VA. 


] HE accompanying illustration shows one of the 
most colorful and effective designs produced on the 


old flower embossed shape. The enameled colors are 
painted on the embossment, under the glaze, in green, 
red, purple, and orange, the underglaze treatment 
adding warmth and richness to the colors of the 
paintings. This treatment stands out very effec- 


tively against the ivory body. The flower embossed 
shape is one of the oldest made by Spode. Its artistic 
perfection is proved by the fact that it has been 
carried down through time and is still highly ap- 


preciated by those who know beautiful things. 


Full dinner, tea and breakfast 
stock carried in New York. 
Send for samples and prices. 


EFLECTING a guaranteed quality 
body and glaze and dign 
os 


Copeland & Thompson 


Incorporated é ~_ and Ideal Shape 


; oS 
We ship our cus ey buy. S 


—~e tt Ws OMPANY | _ 
206 F ifth Avenue THE ATA CINTLES, OHIO CHINA COM : J}. | 
New York 
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New York Imports 


May 4th 


ilian (Additional) from Antwerp, Belgium 
{china Corp. 40 cases crockery 


conia, from Liverpool, England 
ray Trust Co., 10 packages earthenware 
ki & Ridgway, Inc., 20 packages earthenware and china 
on Bros., 1 cask earthenware 
11, W. S. Corp., 34 packages earthenware, glassware, etc. 
kK ‘eld, B. F. & Co., 27 cases decalcomania 
on, E. B., Inc., 11 crates earthenware 
K Co, 1 crate earthenware 


A erican Trader, from London, England 
‘a& Co., 2 cases earthenware 


}tagonier, from Antwerp, Belgium 
je hipping Co., 12 cases majolicas, etc. 
n¢ W. J. & Co., 7 cases majolicas 

rey Co., 6 cases majolicas 


} 


May 5th 


mburg, from Hamburg, Germany 

fin, L. & Co., 3 cases enamelled hollow ware - 

tha & Phenix Nat'l. Bank, 6 cases earthenware 

: F.C. & Co., 30 cases crockery and earthenware 
sclerger, M. & Co., 17 cases crockery 

cq "rading Co., 3 cases crockery 

ne W. J. & Co., 10 cases crockery, 27 cases earthenware, etc. 
mitt F. B. & ‘Co., 3 cases earthenware 

is Bros., 3 cases hollow glass, 8 cases crocker, 


dei Braid Co., 1 case crockery 
, (Ellinger, Inc., 40 cases hollow glass 
m), A. & Son, 3 cases china, etc. 
rel) Shipping Co., 122 cases crockery, etc. 
le hipping Co., 10 cases earthenware, etc. 
ar & Rosenfeld, 8 cases earthenware, etc. 
nn & Co,, 1 case porcelain 
nst- & Hilder Bros., 3 cases earthenware, etc. 
r (Carnival Sup. Co., 5 cases crockery 
na, J. E. & Co., 50 cases crockery, etc. 
soFrt. & Fwdg. Co., 15 cases crockery, etc. 
a8 Gehrig, 13 cases chinaware 
un,. D, & Co., 86 cases enamelled hollow ware 
ingx Miller Co., 11 cases earthenware 
rs, Inc., 40 cases crockery, hollow glass, etc. 
au! P. A. & Co., 3 cases china and earthenware, 4 crates 


ha} Shipping Corp., 52 cases crockery, etc. 
auyN.-& Sons, 28 cases crockery, earthenware, etc. 
gdale Bros., 16 cases toys and crockery 

. R. & Sons, 3 cases hollow glass 


& Co., 4 cases earthenware 

Trading Co., 4 barrels procelain 

al, J. E. & Co., 161 cases crockery 

en} Shipping Co., 136 cases toys, crockery 


May 6th 


Iric, from Liverpool, England 

Sendar & Co., 10 crates earthenware 

iC. W., 15 casks earthenware, 2 casks china 

aj & Marsellus, 5 crates earthenware 

misin, H. C., 5 packages crockery 

aq F. C., 11 hogsheads earthenware, 4 casks earthenware 
_J., Inc., 5 packages china and earthenware 

ai & Co., 1 crate earthenware 

ausN. & Sons, 10 crates earthenware 

“is,ollamore & Co., 1 cask china 

bp H. C., Inc., 1 hogshead earthenware 
selBruckmann & Lorbacher, 3 casks earthenware 

kde: & Miller, 55 crates earthenware, 6 casks china 

dejle, A. J., & Co., 26 packages earthenwae 

ar P. N., Inc., 3 crates earthenware 

te, .., 30 packages earthenware 


. 


“ OUS. 


Parrott, S. L., 1 hogshead earthenware 
Tharaud, J., Inc., 8 packages earthenware 


S. S. Giuseppe Verdi, from Naples, Italy 
Straus, N. & Sons, 4 cases earthenware 


May 7th 


S. S. Olympic, from Southampton, England 
Bane, W. L. & Co., 1 case chinaware 
International Mercantile Marine Co., 1 cask porcelain 
Haviland China Co., 63 casks porcelain 
Guerin Pouyat Elite, 21 casks porcelain 
Vogt & Dose, 14 casks porcelain 
Wanamaker, J., 4 casks porcelain 
Carson, Pirie Scott & Co., 1 cask porcelain 


May 10th 


S. S. President Van Buren, from Kobe, Japan 
Sin Kwang & Co., 15 cases chinaware 


S. S. De Grasse, from Havre, France 


Sils, J. P., 37 cases chinaware, etc. 

Globe Shipping Co., 10 casks china, 3 casks china, 2 packages 
china 

Macy, R. H. & Co., 3 casks china 

Kupper, H. O., 36 casks chinaware 

Bernardaud & Co., 16 casks chinaware 

Bane, W. L., 1 case earthenware 

Hamrah, A. K., 1 case lamps 

Stirn, L. & E., 4 cases glass and chinaware 

Haviland, T., 44 casks porcelain 

Frenville, M., 1 case earthenware 


S. S. MacKeesport, from Havre, France 
Judell Bros., 3 kegs china 
Amer. Exp, Co., 7 cases earthenware, etc. 
Stern Bros., 11 barrels earthenware 
Redden, €. A., 12 packages china, etc. 


Gimbel Bro. List Selling Points 
(Continued from page 25) 

Public Auditorium—spacious, beautiful and perfectly 
equipped. 

Up and Down Escalators—complete equipment of elec- 
trically operated escalators. 

Pet Shop—birds, fish, animals and many surprising 
varieties of household pets. 

Florist Shop—having its own conservatory. 

Men’s Barber Shop—and Men’s Lounge—located in 
The Store for Men. 

WIP Radio Station—broadcasting the famous Uncle 
Wip Bedtime stories and other features, in association 
with WGBS of New York. 

Children’s Barber Shop—circular in form, with pano- 
rama of fascinating juvenile motion pictures. 

Furniture and Household Storage Service. 

Fur Storage Vaults—where the ravages of summer are 
defeated. 

Travel Bureau—offering complete and helpful touring 
information, 

Cigars and Tobacco Shops—an unusual assortment of 
the most popular brands. 

Taxicab and Bus Service—that is prompt and courte- 
Busses to and from Gimbel Brothers, New York. 

Students’ Clothes—a complete department for outfitting 
youths. 
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MAYER CHINA 


VITRIFIED HOTEL WARE 
WHITE AND DECORATED 
ROUND EDGE AND THICK 


or use Liv 


RESTURANTS 
RAILROADS 
STEREAMSHIPS 
HOoPRr AS 
TT OU Ego 
eC) Bo 


§ 


COMPLETE “LINES THAT SELL” 


Manufactured by the 


BRUSH POTTERY CO. 


ZANESVILLE, OHIO 
PROMPT DELIVERIES 


By Our Trucks from Our 


NEW YORK WAREHOUSE 
5 W. 20TH ST. 


JOHN L. PASMANTIER & SONS 


We eto e TD ee 


45-47 Park Place 
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Special for Glassmakers and Potters 


GREEN OXIDE OF CHROME 


LIGHT, MEDIUM AND DARK 


Guaranteed to contain no Free Sulphur nor Sulphides 


Manufactured by 


B. F. DRAKENFELD © CO. INC. | 


: 


‘Pottery and Porcelain 
By Frederick Litchfield 


AUTHOR OF 


“Marks and Monograms on Pottery and Porters 
“Illustrated History of Furniture” 
and others 


This is a book that every domestic potter sha 
have. The illustrations alone would well re 
them for the outlay. 

It contains a list of over 300 Ceramic Fae 
with short historical accounts clear and cone: 
descriptions of peculiarities of parts, glaze ; 
colorings. 

For a collection the book is invaluable as it } 
save an amateur from many pit falls. 

The chapter on “Values and Prices” has b 
rewritten and brought up to date and there j 
new index arranged on a novel plan so that ma; 
can be readily identified. 


Price $9.00 


The Crockery & Glass Journ 
47 East 17th Street 
New York, N. Y. 


Marion Talley never would have scored her triumph f 
she sung behind the back drop. Neither will your prodi 
sell as it should until the audience can see it. 


Sign up with a good producer—Robert Rawsthorne Co 
pany, for instance—and bring your wares into the sp 
light of public acclaim. 


Photo-Engraving, Illustrating, Photography, Advertising 


ROBERT RAWSTHORNE COMPAM 


HEEREN BUILDING « EIGHTH & PENN - PITTSBURGH. PA. 


TU 


f 
\) 
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avs Department—wheie the alert hostess is in her 
y. 

osimes—Renting fancy and dress costumes for all 
si S. 
he Room—on every floor for complete convenience. 
iclt Office—Theatre and all Philadelphia events. 


laine Store Wins Boston Ad Prize 


Yd may spend too much if you pay too little,” was 
heling of an advertisement of the Paine Furniture 
‘ton, which surprised the management of the store 
yulmatically winning the first weekly prize of the 
etteview of Current Advertising which is being 
iu:d by the Boston Evening American and the Ad- 
i Club of Boston. 

helopy had been prepared and inserted in the regular 
seri business, the store management declared, with 
hovtht of the contest. 
heidvertisement showed a furnished bedroom, and 
rey matter under the advertisement read: 

*uliture may be so low-priced that it is really very 
nse. 

{| does not last, it is extravagant, whatever you pay. 
e jnot the important thing in buying furniture. The 
icchat you get for the price is. 

aie furniture will give you long service. And at a 
mle first cost. The large business we do 1s a big 
ntve to us in buying. The result is wonderful values. 
$0 bu can always be sure of your money’s worth here, 
h¢ you choose the simplest or the finest grade. And 
| 1d immense variety of both. 

Juninety-three years’ experience in home furnishing 
ylir service.” 

ort-able mention was given to these advertisements : 
os & Sons Piano Company. 

‘it? Albert Tobacco. 

ay'’s Asperin. 

rs National Bank of Boston. 

atman’s Fountain Pens. 

juzs Arlington Ham. 

ultiver Line. 

in’s Mustard. 


le}’s. 
hig Dog Cigarettes. 
leshepard Stores. 


| 
15 OBITUARY 


Mrs. John E. Rohrbeck 


1e -ade will sympathize with John E. Rohrbeck, the 
Kown salesman and former manufacturer, in the 
Ofis wife, whose death occurred on May 5 at their 
© | Weehawken, N. J., after a brief illness. Mrs. 
bik was forty-five years of age. Besides her hus- 
| ‘ is survived by three sons. 


Old Wholesale Firm Turns to Retailing 


The Callender, McAuslan & Troup Co., Providence, has 
announced that the steady growth of their retail business 
requires and demands the space occupied by their whole- 
sale departments on the three upper floors of their build- 
ings in this city. To meet these requirements they are 
compelled to close out their wholesale departments. 


Fed. Res. to Give More Complete Dept. Store 
Data 

Controllers of New York stores, in co-operation with 
the Federal Reserve Bank of New York, have launched a 
program of increased efficiency and service in the statisti- 
cal reporting of retail trade activities. 

Arrangements have been made by which the depart- 
ment stores will report their figures earlier and in greater 
detail to the Federal Reserve Bank’s statistical depart- 
ment, thus permitting the mailing of completed reports, 
covering much more ground than hitherto, at an earlier 
date. 

It is explained that under the new schedule the reports 
on each month will be in the mail not later than the 15th 
of the succeeding month. 
before the 10th of the month. 


The controllers will report 


Another change that will be made, according to Carl 
N. Snyder, chief statistician of the Reserve Bank, will be 
to separate the reports from the New York, Brooklyn 
and Newark department stores from those in the rest of 
the Second Federal Reserve District. This will be done 
in reporting both departmental and total sales figures. 

Hitherto the stores have been reporting their sales and 
stock figures on the basis of forty-five departmental classi- 
fications. Under the new arrangement they will report 
in greater detail, under seventy-seven classifications ; with 
eight merchandise classifications under the general head- 
ing of piece goods; seven under smallwares; fifteen under 
ready-to-wear accessories; eleven under women’s and 
misses’ ready-to-wear; five under men’s and boys’ wear; 
fourteen under home furnishings; seven under basement 
departments, and eight under the heading of miscellaneous. 

In addition to this there will be a complete review of 
collection figures, with reports on outstanding accounts 
and collections, as compared with the previous year, ex- 
cluding installment sales. 

Heretofore the Federal Reserve Bank has been sup- 
plying data on monthly figures. In the future there will 
be in addition cumulative figures on sales and turnover. 

Presentation of statistical data on this basis, it is de- 
clared by the committee of the Metropolitan Controllers’ 
Associations which made the arrangements with the Re- 
serve Bank, will give a more accurate index of business 
trends in the district, and will give this index at a date 
early enough to be of a great deal more practical value 
in the direction of merchandising activities. 

Members of this committee are A. W. Miles, of Best 
& Co.; David Freudenthal, of Stern Brothers, and W. 
Straus, of Gimbel Brothers. 
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Rates: 40 cents per line for first insertion; 20 cents per line 
lor following insertions. Seven words per line. Minimum 
initial charge $2, payable in advance. 


SALESMEN WANTED FOR WELL-KNOWN 
CHINA 


YANTED: Large manufacturer of a high class and excep- 
tionally salable line of both Ivory and White dinnerware 
has exceptionally good opening in its sales department for thor- 
oughly experienced, high caliber men to call on the large trade. 
Only interested in men with good sales record. State experience 
and territory in which you are best acquainted. Replies will be 
treated in strict confidence. Address Box 632, care CROCKERY AND 
GLASs JOURNAL. 


SALESMEN WANTED 


ANUFACTURER of popular priced semi-porcelain dinner 

and hotel ware—white and decorated—has openings for 
salesmen, on a commission basis, in Texas, Oklahoma, Kentucky, 
Tennessee and Pennsylvania. Replies treated in strict confidence. 
Address Box No. 633, care of CrRocKERY AND GLASS JOURNAL. 


OPPORTUNITY FOR EXPERIENCED 
SALESMAN 


|! 


OOD opportunity for experienced glassware and crockery 

salesman seeking to locate on the Pacific coast. Party with 
$5,000 to invest can buy half interest in old established manufac- 
turing agency firm representing some of the best factories cover- 
ing California, Oregon and Washington. Are desirous of opening 
branch sample rooms. State age, experience and references. Ad- 
dress Box 630, care of CROCKERY AND GLASS JOURNAL. 


Buyers in New York 
May 5, 1927 
R. C. Ferber, house furnishings, china, Olds, Wortman & King, 
Portland, Oregon, 35 W. 32nd St. (B. F. Schlesinger & Co.). 
May 6, 1927 
Miss E. C. Unger, art goods, lamps, shades, Mandel Bros., Chi- 
cago, Ill., 13 East 22nd St. 
J. Kennedy, house furnishings, Foley Bros. D. G. Co., Houston, 
Texas, Pennsylvania. 
May 9, 1927 
J. G. Anthony, house furnishings, china, glassware, W. C. Strip- 
ling Co., Fort Worth, Texas, 333 Seventh Ave. (J. M. Biggins 
Gov). 
May 10, 1927 
E. L. Rafferty, J. B. Leland, lamps, Denholm & see Co.), 
Worcester, Mass., 240 Madison Ave. (Syndicate Trading Co.) 
May 11, 1927 
_B. G. Twitchell, house furnishings, toys, Hutzler Bros. Co., Bal- 
timore, Md., 1440 Broadway Caen Mdsg. Corp.) 
Miss Picard, house furnishings, Gilchrist Co., Boston, Mass., 
128 W. 31st St. (American Retailers’ Ass'n). 


What’s New 
(Continued from page 17) 


ot 


the factory are creating a very favorable impression. I 
would almost seem as if there was no limit to the beauty 
and grace of the items and it is quite an easy matter to‘un- 
derstand why Cox & Co. show the enthusiasm they do over 
the line. Such salable utilitarian articles as covered bon 
bons, console sets, footed candy jars, sugar and creamers, 
fan vases and a beautiful clover vase are only a few of the 
things displayed. Of these, the clover vase so named 
on account of its shape, is the outstanding number of them 
all. It would be impossible to improve upon the graceful 
contour of this item shaped at the top like a three leaf 


as 


PETER POT TEs 


om 


Qe, 


Peter Potter Says: Now thet Spring is her 
make et a point to walk at least two miles i 
th’ open everyday. Don’t ride in th’ street ca 
or subway everytime you go anywhere. Avoi 
sickness by avoidin’ crowds. 


clover. Stately in its appearance yet by the sam 
offering a delicacy that makes one almost afraid te 
it, this vase is one of the most beautiful pieces o 
ware seen in a long time. It is made in either as 
straight optic in colors of peach, amber and greer 
crowning achievement the decoration it carries 18° 
tory’s No. 812 wreath design which adds, if this 
sible, still further to its beauty. In stemware fi 
same factory the Cox firm have another imposing 
Equal in every way to the excellence of the iten 
tioned above it offers a splendid assortment. Am 
newest pieces is a lovely goblet shown in amber, 1 
green as well as crystal. This is in a. straight 0 
carries a light cutting at the top. Adding furthe 
variety of the line are also a number of very pret 


binations of colors with gold treatments. 


Krockery Kracks 


“When I was a little boy,” sweetly piped th 
boiled sergeant, “I had a set of wooden soldier 
day I lost those soldiers, and I cried very much, 
mother said: ‘Never mind, Johnny! Some day | 
get your wooden soldier back.’ And _ believe 1 
bunch of wooden-headed dumbells, that day has 
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olf Association to Begin Activities 


(Continued from page 9) 


si for a prize of twenty-five dollars for the best se- 
icore for the season, net. 

dye L. Lobsitz offers a handsome sterling silver prize 
_jayed for in July at Mountain Ridge Country Club. 
ture of the contest for the prize will be stated 


#rs of the Organization elected at the meeting to 
jor a year were Edmondson Warrin, President; 
,| M. Miller, Vice-President and L. S. Owen, Sec- 
‘ind Treasurer. 


Displacement of Glass Labor 
(Continued from page 20) 


rome factories at times the air is so full of floating 
om the ‘blow-over’ that the hair is whitened by 
| passing through the room. It sticks to the per- 
iin on the face and arms of the boys and men and 
ns a source of considerable irritation. Getting into 
21s, it becomes especially troublesome. 
mother factories visited it was found that when the 
llew from the gas producers toward the furnace 
a he air of the whole room became filled with gas and 
kalmost to the point of suffocation.” 
h.heat conditions in the furnace room are set forth 
OWS: 
Th generally accepted figures of the heat within a 
i) during the ‘fusing’ is 2,507 deg. Fahr. between 
ps and 2,390 deg. Fahr. in the metal itself. These 
atures are reduced when the holes are opened for 
kig to a standard of 1,913 deg. Fahr., although glass 
mnonly worked at a temperature of a hundred degrees 
tin these figures. 
F tory No. 2 was examined June 18, at 12.25 p. m. 


1 \e outside temperature at 90 deg. The temperature 
! 


nit a point two feet from but directly in front of a 
kg hole showed 142 deg., two others taken the same 
a12 from but slightly to the side of the holes showed 
ig. and 137 deg. Temperature near cleaning-off 
, 5 deg.; near the mold boy 113 deg.; in front of 
‘ory hole,’ 116 deg.; at finisher’s bench, 104 deg. ; 
t/snap-up boy stands to rub excess glass off neck of 
1 103 deg.; where carry-in boy picks up ware, 95 
.}1 front of leer, where carry-in boy stands to deposit 
e,.25 deg. 

liwarmer weather the ill effects of the heat show 
nilves directly in the form of prostration or affec- 
is irectly due to the high temperature.” 


i 


VWERS TO KROCKERY KWIZZ ON 
| PAGE 21 

1-Omar Khayyam in the Rubaiyat. 
2.-Johnson Brothers. 

3,-Semi-porcelain is a term used by dealers 
uily to mean a high grade earthenware. 
is} ot the same as porcelain or china in com- 


position and firing. It is semi-vitreous ware 
and may be thin or thick. 


4—-Fire-proof ware is a vitrified product 
in which food may be both cooked and served. 
The Hall China Company’s products are ex- 
amples. Common articles of this sort are tea- 
pots and casseroles. 


5—Queensware is an improved form of 
cream-colored ware. It takes its name from 
the fact that Josiah Wedgwood made a dinner 
service of it for the Queen of England, who 
was so pleased that she secured for him the 
title of ‘‘Potter to the Queen.” After that the 
term Queensware was adopted. 


6—1—According to the purpose for which 

they are intended—that is, into tableware, 

fancy pieces, kitchen articles, and toilet ware; 

2—According to the body of the ware 

of which they are made—that is, into china 
and earthenware; 


3—According to the country in which 
they were manufactured—France, Eng- 
land, Germany, Austria, Japan, and 
America; 

4— According to their style of decora- 
tion—conventional, floral, (naturalistic), 
plain gold encrusted, and lustre; 

5—According to price—expensive, me- 
dium and inexpensive. 
7—Glass is a product which has sand for 

its principal ingredient just as china has clay 
for its base. The various materials in glass are 
combined by a melting process. After this 
mixture has hardened, it has the form that we 
know as glass. Usual glass is transparent, 
though there is some that is opaque. 


8—Delft ware is blue and white, and has a 
high glaze. It may have conventional or floral 
designs. 


9—While dishes are exceedingly beautiful 
and durable, there is no such thing as perfect 
china. The Royal Worcester pottery in Eng- 
land once spent $1,500 in an attempt to make 
a perfect cup which a nobleman wished to 
present to Queen Victoria. But after almost 
superhuman care had been exercised the cup 
was found to have a slight flaw, which pre- 
vented it being called perfect china. 


10—The production of a good glaze is a 
thing much to be desired. Satisfactory results 
depend upon composition, application and 
vitrification. In transluscent wares great 
brightness is usually found. This is particu- 
larly true of Nippon. It may be true of 
opaque articles also, but many of them have 
a soft, dull glaze which cannot be excelled 
for beauty. Van Briggle pottery is an ex- 
ample. 


Thirty-two 
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New York Directory | 


IMPORTERS 


GEO. F. BASSETT & CO., 141 Fifth 
Ave. 
“The Dinnerware House of America.” 


L BERNARDAUD & CO., 61 West 
23rd St. 
Short 


French China _ Dinnerware, 
Lines. White China for Decorators. 


FERDINAND BING & CO.’S, Sue- 
cessors, 67-69 Irving Place, near 


18th St. 
Art Pottery, Marbles 


Lamps. 
L. D. BLOCH & CO., 87-41 East 18th 
St. 


Bronzes, and 


Importers of Chir> and Glass, Mfrs. 
of Lamps, Shades aud Novelties. 


EDWARD BOOTHE, 85-87 West 28d 
St. 
Cauldon China. Wood & _ Sons’ 
Earthenware, Gibson & Sons’ Teapots. 


CONTINENTAL CERAMICS CORP., 
149-151 Fifth Ave. 
Importers of Thomas, Krister and Bo- 
hemia decorated and white dinnerware. 
Open stock patterns carried. Telephone 
Ashland 7816. 


COPELAND & THOMPSCN, Inc., 
206 Fifth Ave. 


Copeland’s China, Earthenware and 
White China fancies. Phone, Ashland 
2975. 

JOHN DAVISON, Inc., 14 Barclay St. 
English China, Earthenware and 
Glass. 

EDWARD B. DICKINSON, INC., 


49 West 28rd St. 
English “Ceylon Ivory” Dinnerware, 
“Hook-Lid,” Cube and Rock Teapots. 


A. J. FONDEVILLE & CO., 24 West 
23rd St. 
Successors to Fondeville & Van Ider- 
stine. Importers of China, Glass and 
Earthenware. 


OTTO GOETZ, 1NC., 122 Fifth Ave. 
Importer of Crockery, China and 
Glassware for immediate delivery. 


GRAHAM & ZENGER INC., 104 
Fifth Ave. 
Importers of Black Knight China. 
Telephone, Chelsea 7477. 


HARUTA & CO., 141 Fifth Ave. 
Importers of Japanese goods. Phone 
Caledonia 4475. 


HAVILAND & ABBOT CO., 
Broadway, corner 21st St. 


HAVILAND CHINA CO., Inc., 1107 
Broadway. 
The Famous 
known since 1840. 


HEINRICH & WINTERLING, INC., 
49-51 West 28rd St. 
Dinnerware from Heinrich & Co.. Selb 
Also Fancy China from Winterling. 


HERMAN C. KUPPER, Ine., 39-41 
West 28d St. 
Ahrenfeldt French China. 


920 


“Haviland China” 
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KAntA CHINA CORP., 39 W. 23rd 
Sv. 
German dinnerware and fancy china. 
Gram. 0687. 


LEVY BROS. CHINA CO., 
Keap St., Brooklyn. 
Importers and decorators. Large stocks 
dinnerware, 23-piece tea sets, service 
plates. Immediate delivery. 


MADDOCK & MILLER, Ince., 89-41 
West 23d St. 
English Wares of Merit: John Mad- 
dock & Sons, Royal Worcester, Aller- 
ton’s Crown Ducal Ware, Carlton 
Ware, Price Bros. Teapots. 


MOGI, MOMONOI & CO., 105-107 East 
16th St. 
Importers of Japanese Goods. Tele- 
phone—Stuyvesant 8595-8596-8597. 


Wedge SS BROS., 58-57 West 23d 
t 


467-9 


Japanese Goods. 


The Fifth Avenue 
Building 


Uptown Headquarters 


for the 
Pottery Glass China 


Metal Goods and House- 
wares Trades 


FRED. C. REIMER CO., Inc., 49-51 
W. 28rd St. 
“Furslenberg’” — Dinnerware, “Schier- 
holz’—Art Goods, “Royal Dux”’—Art 
Goods, ‘“Theresienthal”—Fine Crystal, 
Venetian Glassware, French and Italian 
Pottery, White China. Phone Gram- 
ercy 5181. 


ROSENTHAL CHINA CORP., 149- 
151 Fifth Ave. 
Importers of Rosenthal china dinner- 
ware, placeplates, lamps, art figures. 
Hotel china. Telephone Ashland 7816. 


bron H. RUHE, 14 West §) 

te } 
Importers of China, Glassware 
Specialties. Telephone Gramercy 24 

PAUL A. STRAUB & CO., 105.) 
Fifth Ave. ' 
Tirschenreuth Dinnerware, Old At; 
Ivory Body Dinnerware, Rona | 
Verra Crystal Tableware. Special: 
in glassware, etc. 

ROBERT SLIMMON & CO., 96 to | 
Church St. 
A. J. Wilkinson’s, Ltd., Bourne} 
Leigh, R. Sudlow & Sons, Shortei 
Sons, Royal Aller Vale and W, 
combe Pottery. 

NATHAN STRAUS & SONS, I 
119 Fifth Ave., at 19th St. ' 
Large stock of imported open-st 
dinnerware. Sole _ distributors | 
“Royal Schwarzburg” and “Superie 
Limoges dinnerware, Gift Shop § 
cialties. | 

TAIYO TRADING CO., Inc., 101 Fi 
Ave. | 
Japanese China, 
Brac. . 

B. TOMBY & CO., 20 West 28d St 
Representing: Hutschenreuther S$ 
Schlegelmilch, Schoenwald, Villeroy 
Boch, etc. 

JUSTIN THARAUD, Inc., 24 W 
28d St. 

Sole Agent for L’Union Ceramic 
Limoges, France. 

Myott, Son & Co., Hanley Staffs, E 
land. Royal Bayreuth China, Bava 
Telephone Gramercy 5150. 

E. TORLOTTING, INC., 35-379W 

28rd, St. 
Representing Cristalleries De St. Lo 
Plateelbakkerij “Zuid—Holland”, Gi 
Lorenz (Czecho-Slovakia). Grame 
5299. 

UNITED ARTS AND CRAFTS IN 
47 W. 47th Street. 

Modern ceramics in unusual for 
colors and glazes. 


VOGT & DOSE, 14 W. 28rd St. 
Open stock dinnerware patte! 
White China for decorating. 


J. H. VENON, Inc., 104 Fifth Ave. 
Martin China, Limoges; Gustafsb 
China and Earthenware, Swed 
Kosta Crystal, Sweden; Rorstr 
China and Earthenware, Sweden. 

KENNARD L. WEDGWOOD, : 
pet Ave., between 28th and 2 

ts. 
Josiah Wedgwood & Sons, Ltd. T 
phone Madison Square 7429. 


DOMESTIC GLASSWARE 


BONITA ART GLASS COMPAD 
Factory at Huntington, W. Va. 
Exclusive Imported & Domestic I 
orated Glass and China. Herbert G 
& Import Corporation, 35-37 West 2 
St., representative. 

BRYCE BROTHERS COMPANY 
Blown lead glassware in Crystal 
Colors—Cut, Etched and Engra' 
J. Duncan Dithridge, Representat 
240 Fifth Ave. 


Lamps and Bri 


@vveves TEU TT UH nena snnrananvevnaenuues evenness 
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MBRIDGE (0.) GLASS CO., New 
Wei Salesroom, 184 Fifth Avenue. 
{anufacturers ‘‘Nearcut” tableware, 
iin blown tumblers and stemware. 


EONOMY GLASS CO., Morgan- 
own, W. Va. D. King Irwin, Repre- 
entative, Fifth Ave. Building 


bine blown tumblers and stemware. 


STORIA GLASS CO., 141-147 
“fth Ave. 
‘ressed and blown glassware. Chas. 


. Weddle, Representative. 
G.LINDER & SONS, Inc., 220 Fifth 
lve. 

lighting glassware, glass specialties. 
41E HOCKING GLASS SALES 
SORP., 129-1381 Fifth Ave. 
leorge E. Nicholson, Representing 
Mocking Glass Co., Lancaster Glass 
Vo., Standard Glass Mfg. Co., Lan- 
aster, Ohio. Ashland 7207-7208. 
SSQUEHANA CUT GLASS Cco., 
’ W. Hamilton, Representative, 189 
Mifth Ave. 

E ROSBERN GLASSWARE 
JORP., 12-14 West 21st St. 
Aanufacturers of light cut and gold 
ncrustations. Phone Chelsea 0746. 


\SSTON GLASS CO., INC. | 
Blown Tableware. T. W. Hamilton, 
Representative, 139 Fifth Ave. 


WITED STATES GLASS CO., Albe- 
marle Bldg., 24th St. and Broadway. 
>ressed and blown glassware. 


VISTMORELAND GLASS CO,, 
dorace C. Gray Co., Representa- 
ives, Fifth Avenue Building. 
ressed glassware, decorated glassware, 
\ovelties. 


om SHADES AND LIGHT- 
ING FIXTURES 

IE BRADLEY & HUBBARD MFG. 
30., Fifth Ave. Bldg., Fifth Ave 


ind 28rd. St. 
Zlectric Lighting Fixtures and 
‘Lamps. 


\CTOR BRISBOIS, INC., 200 Fifth 


Ave. 

2oom 210. Lamps and Cut Glass. 
NRMAN HAWTHORN, 225 Fifth 
4ve. 

Wrought Iron Lamps. “The Better 
ind.” “Ann Murphy Shades.” 
HOENIX G'.ASS CO., 230 Fifth 
Ave. 

\Iluminating glassware, electric port- 
‘bles, oil lamps, etc. Telephones. 
\shland 9024-9025. 

he H. E. RAINAUD CO., 242 Fifth 
Ave. 

(able, Boudoir, Desk, Piano, and Floor 
amps in exclusive designs and finishes. 
\delphi Lamp Shade Co., representa- 


lives. 


jIE MAIBRUNN CO., Inc., 44-46 
Yast 25th St. 


amp Shades and Lamps. 
Madison Square 8860-8861. 


DOMESTIC POTTERY 
a DALRYMPLE, 16 West 23rd 
5 


Telephone 


Representing E. H. Sebring China Co., 
Nebring, O., manufacturers of dinner- 
yare and premium specialties. Tele- 
yhone, Gramercy 4413. 
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A. E. HULL POTTERY CO., 200 
Fifth Ave. 
Manufacturers and Importers, Earth- 
enware, China and: Glassware. 


ROSEVILLE POTTERY CO., 18 
West 28rd St. 
F. D. Van Arsdale, New York Man- 
ager. Art Pottery, Jardinieres, Baby 
Plates and Sets, Bird Baths, Carden 
Pottery. 


THE SEBRING POTTERY CO., Se- 
bring, Ohio. 
New York Office and Sample Room, 
206 Lexington Ave. Chicago Office 
and Sample Room, American Furni- 
ture Mart Building, Spaces 930 and 
931, 666 Lake Shore Drive. 


THE CRESCENT CHINA CO., Se- 
bring, Ohio. 
M. I. George, Representative, 206 Lex- 
ington Ave. High-Grade Dinner Ware. 


JOHN L. PASMANTIER & SONS, 5 
West 20th St. 
Quality Dinnerware and Pottery Spe- 
cialties. Telephones, Chelsea 8265 and 
0540. 


COX & COMPANY 
120 Fifth Avenue 


Entire 5th Floor 
N. W. corner of 17th Street 


Telephone Watkins 8467 


Glassware 
Imperial Glass Company 
Huntington Tumbler Co. 


The Silver City Glass Co. 
Lewis County Cut Glass Co. 


Dinnerware 


The C. C. Thompson Pottery 
Co. 


Underglaze Hotelware 
Cook China Co 


Pottery 


Oxford Pottery Co. 


DECORATORS 


FLOGEL DECORATING WORKS, 
129-131 Fifth Ave. 
Dealers and Decorators of Fine Glass 
and China. R. H. Flogel, Proprietor. 
Phone, Ashland 2355. 


LOTUS GLASS CO., INC., 200 Fifth 
Ave., Room 208. 
China and glass decorators. Gold en- 
crusted, lustre, plate etchings and light 
cuttings on colored and crystal glass- 
ware. 


MANUFACTURERS’ AGENTS 


HORACE C. GRAY CO., Fifth Ave- 
nue Building. 


Representing Fenton Art Glass Co., 
Glassware, cut, colored and _ plain. 
Sterling Glass Co., Fine Heavy 
Cut Glass. Westmoreland Glass Co., 
High Grade Table Glassware and 
Specialties. Indiana Glass Co., Pressed 
Table Glassware and Lamps. Ameri- 
can Bisque Co., glazed flower pots, bulb 
bowls, etc. Co-Operative Flint Glass 
Co., Table and Soda Fountain Glass- 
ware, Aquaria, etc. Telephone, Gram- 
ercy 6311, 


D. KING IRWIN, Fifth Avenue Butla- 
ing. 
Iroquois China Co., Hotel China. Na- 
tional China Co., Quality dinnerware. 
Paden City Glass Mfg. Co., Table, sod- 
fountain glassware. Economy Glass 
coe Suite 319, telephone, Gramercy 


THOMAS G. JONES, Fifth Avenue 
Building. 
Representing McKee Glass Co., D. C. 


Jenkins Glass Co., McDonald Glass 
Works, Inc. Telephones, Gramercy 
291-292. 


GEO. C. KINDT & CO., Inc., 19-21 W. 
24th St. 
Manufacturers and Factory Agents. 
Brass wares, mahogany goods, serving 
trays, mahogany candlesticks, floor 
lamps, electroliers, silk shades, silver- 
plated wares, decorated basket wares, 
toys, dolls. Telephone, Farragut 8850 


McKENNA BROTHERS SALES 
CORPORATION, 1271 Broadway, 
corner 32nd Street. 


McKenna Brothers, cut, colored and 
decorated lines; Utility Glass Works, 
Stemware; D. B. Lehman, light cut- 
tings. Telephone, Pennsylvania 2165. 


LE J. MOSCOVITZ, 10 W. 23rd 
t. 


Representing Knowles, Taylor & 
Knowles Co., dinnerware, and Hirsch- 
Malgood Co., decorated glassware. 
Phone Gramercy 1869. 


WILLIAM G. MUELLER, 35-37 West 
23rd St. 
Thun-Kloesterle Dinnerware, Mannl 
Cups and Saucers for the Tea and 
Premium trade. Phone Gramercy 0586. 


PHILLIPS, THISTLE & SMITH. 
INC., Onyx Building, 1107 Broad- 
way, at 24th St. 


Seneca Glass Co., lead blown table 
and lighting glassware. Pope-Gosser 
China Co., dinnerware. Telephone 


Watkins 8634. 


VAIL AND YOUNG, 200 Fifth Ave. 
Representing 
The Coshocton Glass Corp. 
The Belmont Tumbler Co. 
Sneath Glass Company 
Jackson Vitrified China Co. 
W. I. Tycer Pottery Company. 


HENRY WITTE, 48 West 28rd St. 


Representing Maryland Glass  Co., 
Cumberland, Md., and Guerin-Poyat- 
Elite, Ltd., Dinnerware Lines. 
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The Next Time 


you want 


A Job 

A Line 

A Salesman 
A Buyer 


or anything else connected with 
the China, Glass, Housefurnish- 
ing and Lamp Trades 


Advertise for it in the Classified 
Section of 


Crockery and Glass Journal! 


and 


Get It 


/ 40 cents per fone 
20 cents per Bee eae ve ies owing i 
Rates: eine ons. Seven words per fale 
nimum initial charge $2, payas 
es in advance} 


New and Striking 
Decorations 
for 
This Season 


Especially 
IVORY 
PATTERNS 


at 


Moderate 
f | NCREASED Haviland China advertising in national magazines is 
Prices helping you by telling millions of housewives throughout the coun- 


try that the genuine Haviland is ‘"The mark of fine taste in fine china.” 


Chantilly Pattern 


This advertising, together with the name and reputation of the — 
genuine Haviland, should bring you profitable business—if you are 
supplied with the necessary variety of patterns. Are you? : 


We carry in New York, ready for immediate delivery, a great variety 
of patterns—every type of decoration—the whole price range—in full 
open stock and in assorted packages. This means that we can immedi- 
ately supply any items you need to replenish your stock. Write or call. 


It will cost you sales if you have to say ““We haven’t these patterns 
) p 
in stock.” 


“Haviland 


DECORATED BY Every piece of genuine es 
5 Haviland China—the 
and, By! vile 
product of the original 4 > 
S fo, ee es Uy 


,, Haviland, established 


Limoges by David Haviland in France 
: 1837 —bears the trade 
on decorated china marks shown here. on white china 


HAVILAND CHINA CO., INC. 


1107 Broadway, at 24th Street, New York ai 
Telephones: Watkins 2967-2968 ““NORMANDY" —**PLAZA"” —*" PAISLEY” 
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furnishings 7 OW Al 

Lamps 

Gift Shop 
and 


Art Goods 
Polls & Joys 


THE LIBRARY OF THI 


IN THIS ISSUEMAY 23 1927. 


What’s New in New YorttNSABWES Of tO” 


A section devoted to new items in the 
trade that are attracting the atten- 
tion of buyers 


What the Potteries Are Doing and up-to- 
the-minute Glass News by M. K. 
Zimerman, our regular Pittsburgh 
and East Liverpool corre- 


—f 


spondent 
Vol. 104, No. 20 p 


MAY 19, 1927 = ; 
Timely news of Chicago by J. H. Smythe 


A complete list of New York Imports for 
the week 


IE 
‘ /} . Cl yy Sy, 
Ii WE I UST ii Tp 


Interest You 


Will It ad 
@ 


know the names o! the best manufacturers and whole- 


- salers in the lines you are interested? 


know where you can get the goods you want? 

know what the latest news of the trade is? 

know how to increase the efficiency of your department? 
have a permanent New York mailing address? 

receive information about any particular line? 

receive a reminder of coming events and activities? 

be advised about important changes in the trade? 


be listed in advance of your coming to the New York 
market? 


CROCKERY AND GLASS JOURNAL 


will do all these things for you 


Clip the coupon below and receive 
the paper regularly each week. 


| DEMAREST PUBLICATIONS, INC., | 
! Natiereccr aap tset ! SUBSCRIPTION PRICE 
| Gentlemen :— Domestic 
SOuRM Ata the primera vi an GLASS $3.00 a year 
including the Special Holiday 
| Edition and Spring and Fall Buying Num- | $5.00 for 2 years 
ers) to the following address for which .... 
| enclose ...... for 2eas, year. : aa 
: a year 
| Name seta Ol eiecnattevnvanianeateitiintatciel ea 6 0 «0 © « ae | Foreign 
| Firms sfc 


Yobe boob Bots JR ee | 55.50 a year 


Crockery and Glass Journal, published weekly at New York, by Demarest Publications, Inc. Subscriptions, $3 per year. Editorial 


and Adverti 
Office, 45 East 17th Street. Entered as second-class matter September 2; 1920, at the post office at New York, under the act of March 3,1 
y 104. No. 20. May 19, 1927. 
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Decoration Y-31 


The Yellowstone Dinner Service 


OCCU eee 
TM 


CCU 


DG PHILE the demand for sprig treatments in 
bold designs and striking colors effects has 


sn 


HO eee 


much increased during the past year or two, they 
have by no means effected the popularity of attrac- 
tive borders. 


When a wide border is applied to the Yellow- 
stone Dinner Service, octagon model, with its 
background of delicate ivory, the effect is one of 
peculiar beauty. The pattern illustrated above as 
Decoration Y-31 is one of a troup of Yellowstone 
borders quite out of the ordinary in appearance 
| and in sales appeal. 


The Homer-Laughlin China Co. 


| Newell, W. Va. and East Liverpool, O. 
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OUTBABLING 
BABEL — 


= HE living languages today number 
RY) eight hundred and sixty, not to take 
ti] into consideration some five thou- 

sand dialects. This modern confu- 
sion of tongues outbabels Babel. 


Cardinal Mezzofanti, the greatest linguist 
the world has ever known, was acquainted 
with but one hundred and fourteen 
languages and dialects. 


How fortunate are we today when a 
simply-worded advertisement written in 
English and published in the CROCKERY AND 
GLass JOURNAL makes its appeal to buyers 
all over the country. 


\ postcard request will 


bring our rates. 


The CROCKERY and GLASS JOURNAL 


The oldest publication in the field. 


45 East 17th Street New York 


CROCKERY AND GLASS JOURNAL 


NORITAKE 
IVORY 


NNOUNCING our new NORITAKE DIN- 
A NERWARE creations for 1928 featuring for 
the first time our IVORY BODY (not a glaze) 

of lustrous beauty, delightfully subdued in tone. 


On this lovely new ivory is found a variety of deco- 
rations from the colorful floral patterns to the match- 
less and exquisite double encrusted burnished gold 
borders in new motifs. 


Another feature this year is our introduction of 
SERVICE PLATES—superb examples of ceramic 
art. 


Also the usual range of novel and charmingly attrac- 
tive treatments which have been so characteristic of 
NORITAKE offerings and with its incomparable 
standard of quality has firmly established itself today 
as one of the greatest factors in the entire field of 
dinnerware. 


All in all, a line second to none—of which we are 
justly proud. 


MORIMURA BROS., INC 


$3-57 WEST 23rd STREET 
NEW YORK 


Six _ CROCKERY AND GLASS JOURNAL Me 


HIS. decoration 

No. 135 G is one 
of the many attrac- 
tive patterns that has 
made our Ivory line 
so popular. 


KNOWLES, TAYLOR A KNOWLES We invite comparison. 


~ « Company ~ ~ 
EAST LIVERPOOL., OHIO. 


KT&K 
IVORY 


eT 


E¢\BLISHED IN 1874 
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lisiness The time has come, in the opinion The Reports from more than five hun- 
mwing of the Department of National Re- Lengthening dred outposts are now being scruti- 
2S) sources of the Chamber of Com- Fire Line nized by the National Fire Waste 


merce of the United States, when 
ujiess of growing trees should be+placed upon the 
lisis as any other business activity. To this end, 


ws 


mounced, a conference will be held under the 
cé of the National Chamber, probably in the au- 
.| consider the possibilities, difficulties and accom- 
néts in growing trees as a private enterprise.” 

if @ will be afforded for the discussion of the 


oS 


problems from the point of view of those inti- 
yjonnected with the industry. An effort will be 
t\lay out a practicable program which will encour- 


1élevelopment of commercial forestry. The whole 
till be approached from the business man’s view- 
W1 the object of making forestry a business, giving 
Pie with agriculture and manufacturing in the 
la 2conomy, 

€igations by the Natural Resources Department 
ve been in progress for several years warrant 
usion that in this respect American business 
>| the threshold of a new industry. 


Council and the Insurance Depart- 
ment of the Chamber of Commerce of the United States 
to determine what progress has been made during the 
past year against the menace of fire in the United States. 
These outposts are local chambers of commerce enrolled 
in the 1926 National Fire Waste Contest. 

The battle line is constantly widening. In 1924, 295 
cities were enrolled; in 1925, 420. There are now upward 
of five hundred where organized activities to check the 
advance of fire losses are carried on. 

It is expected that the records of accomplishment of 
the competing organizations in the contest will be better 
for 1926 than for any previous year. Each year since the 
beginning of the contest the long line has been slowly ad- 
vanced. The average per capita fire loss of the competing 
cities has been considerably less than the national average 
and the increasing number of cities means wider progress. 

The reports of the competing cities will be reviewed by 
experts and the winners of the contest will be announced 
at the Spring meeting of the National Fire Waste Council 
to be held in March. 


Seven 


FTER an eight weeks’ trip in Europe that took him 

to many principal cities in the interests of Stern 

Bros., George Minard, china and glassware buyer 

for that store, accompanied by Mrs. Minard, returned to 

America, Wednesday, aboard the Homeric. \\r. Minard 

was greeted at the pier by several friends in the trade and 
expressed his pleasure at being home once agai 

Gus Algren, china and glassware buyer Meyer 


3ros., Paterson, N. J., paid one of his frequen visits to 


the New York mart this week. 


Mr. and Mrs. F. E. Sherman, of the F. EK. Sherman 
Co., Kitchen, Dining Room and Housefurnishings Sup- 
iiarket in 


Sherman 


plies, Bar Harbor, Me., visited the New Yor! 
Mr. and Mrs 


quest of new items this week. 


and their daughter were en route from Miami, where they 
also have a business. 
Harry Moscovitz killed two birds with one sione when 


he married the charming Mrs. Harry. In the first place 


he gained for himself an attractive and capable wife and 
secondly Mrs. Moscovitz is an experienced bookkeeper 
and takes care of hubby’s books. “Eddie” |!ammond 
dropped into the office the other day to see [larry and 
found the latter's spouse at work on the books. “Draw 


yourself a nice big check when you get through,” advised 
Eddie. 


Walter Feeny of the Morimura Bros., sales force, has 
returned from a two weeks’ trip to Bermuda where he 
He is back on the 
job as “fit as a fiddle,” and looking fine. 


went to recuperate from a bad cold. 


Jesse W. Waldorf, china and glassware buyer for 
Hoschschild, Kohn & Co., Baltimore, O., was a visitor 
to the New York market this week, as was Mr. Gale who 
holds a similar position with the Davison, Paxon, Stokes 
Co., Atlanta, Ga. 


Two late arrivals this week in New York were A. A. 
Breton, housefurnishings, silverware, china and toys buy- 
er for Shartenberg & Robinson, New Haven, Conn. 
and George H. Wood, china and glassware buyer for 
R. H. Stearns Co., Boston. 


Bight 


O. C. Graham, New York manager for the Cam! 


Glass Co., departed for the factory on Saturday ¢ 
week. His plans are such that he will be away for al 
week. 
ees a | 
Paul Joseph, New York representative for the Di 
& Miller Glass Co., will have the sincere sympathy | 
friends in the trade when they learn of the death 
mother, Mrs. Sophie Joseph, who passed away on | 
day, May 10. She was in her ninety-third year. F) 
services were held last Friday, May 13, at the Wes 
Chapel. | 
| 


Eugene Fondeville, head of A. J. Fondeville & G 
rived yesterday on the La Frence from a five week 
to Europe where he visited the various factories | 
his company represents. “‘Gene’’ declares that he 
wonderful line of new goods selected the sampl 
which will arrive in this country shortly. 

William Shreiber, Jr., of the Paul A. Siam 
sales force, took a flying trp to Philadelphia this w 
the interests of his firm. He left New York ii 
and returned the following day. 


G. K. Fry, Sales Manager of the Fry Glass Co. 
ester, Pa., was a visitor in town last week calling ( 
factory's New York agent, Frederick Skelton. Frot 
he left for Boston, where he conferred with their 
England representative before departing for home. 


Calvin B. Roe, Vice President and W. F. Dalzell 
eral Manager of the Fostoria Glass Co., Mount 
W. Va., made a brief visit to the concern’s New 
office last week for a conference with the concern: 
manager, Charles L. Weddle. 


Important Meeting Dates 

It has been announced that the annual spring ® 
of the American Refractories Institute will be held 
Hotel Traymore, Atlantic City, N. J., beginning M 
1927. 

On Monday morning, July 18, the National A 
tion of Manufacturers of Pressed and Blown Gla 
will hold a preliminary meeting at the Marlboroug: 
heim Hotel, Atlantic City. The annual wage cont 
between members of this association and the wage © 
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é-esenting the American Flint Glass Workers’ 
Hill start at the Marlborough-Blenheim Hotel on 


anual meeting of the American Association of 
4 Lime Glass Manufacturers will be held on Mon- 
firnoon, July 18, at the Marlborough-Blenheim 
tlantic City. 

njidge, O., has been selected by the American Flint 
yrkers’ Union whereat to hold its annual conven- 
ly 4 is the date on which it begins. 


| 
al Gift and Art Association Planning 
Ill Show at Philadelphia August 22-27 
rand more people are becoming interested in rare 
eltiful “objet d’art,” either for collections or for 
‘gical beautifying of their homes. 

National Gift and Art Association, which has 
, foster this growing interest, has made an ex- 
It has assembled, not 


| 
e collection” of its own. 
hit of art treasures, but a collection of facts and 
s/-om representative Gift and Art shops in every 
fae country. 

» /sult is an attractive booklet. 


tde will find here, for the first time, authentic sta- 


Interested members 


dd valuable sales suggestions, obtainable only by 
il tudy and analysis of actual sales conditions of 
e( of retail shops. Manufacturers, jobbers, deal- 
d/l other persons connected with the Gift and Art 
nl have the booklet for the asking. Address the 
idon—Drexel Building, Philadelphia, Pa. 

ds are now becoming interested in the plans for 
al Show, which, it is expected, will be even better 
le/than the successful Spring Exhibit. A detailed 
ntit this Spring Show appeared in the April issues 
lig Gift and Art trade publications. A chart ac- 
i the article, showing what per cent of the an- 


an’ 


as was made monthly by leading retail shops. 
sociation urged all dealers to observe the chart 
€ to send in their figures for the past year. A 


rt number responded. 


But we want everybody 
Te so that when August 22nd comes ‘round we 
iV a composite picture of the Nation’s Gift and 
jess. If you have not done so already, will you 
di in your figures showing the approximate per- 
ef your yearly sales made during each of the past 
nis? 

1) attend the Fall Show to be held from August 22 
gt 27 at the Hotel Adelphia, Philadelphia. If 
te time you have picked for your vacation—so 
tl better! For “America’s Playground,” Atlantic 


} ; Be : 
€ ideal vacation resort—and it is only a few miles 


ladelphia. 

Ilroads will offer greatly reduced rates to Atlantic 
_ Stop-over privileges in Philadelphia during the 
1onths. Could a more attractive stage be set for 
tion-business trip? 


bene 


n enjoy the countless pleasures of Atlantic City 


at the height of its season—visit the Fall Show at the 
Hotel Adelphia, in Philadelphia—see your friends—make 
valuable business contacts—all at the same time. All this 
for less than an ordinary vacation would cost! 
Remember the dates—August 22 to August 27th, 1927. 


Ceramic and Chemical Industries 
Collaborating 


The history of Chemistry and the Chemical Industries 
is replete with developments that have moved so swiftly 
that to the layman they seem to have come from nowhere. 
In the argot they Have Arrived. This is particularly so 
in Plastics, Lacquers and the metal sections. One of the 
outstanding features developed at the last meeting of the 
Electro-Chemical Society in Philadelphia was a contro- 
versy upon the gaseous processes of reduction of metals 
from their ores in which proponents from two important 
industries debated with keen interest what may eventually 
become a systematic procedure in the metallurgical indus- 
tries. This discussion created wide interest and undoubt- 
edly will lead to many interesting developments at the 
Eleventh Exposition of Chemical Industries to be held at 
the Grand Central Palace, New York City, from Septem- 
ber 26th to October Ist, 1927. 

For the first time Foreign Exhibitors will show the 
latest developments in foreign chemistry and already such 
interest is causing American industries to take notice 
of the competition from overseas. 

The Students Course under the direction of Professor 
W. T. Read, Head of the Chemistry Department at the 
Technological College, Lubbock, Texas, is already develop- 
ing more interest than ever before. It is contemplated to 
gather together all lectures delivered during the students’ 
course and putting them in book form after the exposition 
to be sold to anyone interested. Such work if carried out 
will gather as a collection in a book for reference what 
some of the foremost authorities of the day will have con- 
tributed as their bit toward making the most intense and 
remarkable Students’ Course of the Chemical Industries 
Exposition. 

Among other important functions held during the ex- 
position will be the meetings of the American Ceramic 
Society collaborating with the Students’ Course program 
and the meeting of the American Salesmen’s Association 
of the American Chemical Industry and some dozen or 
more organizations joining in the Chemical Industries 
Banquet to be held at the Hotel Roosevelt the evening 
of September 28th. The committee in charge is arranging 
details which will be announced later. 

One of the principal features of the exposition will be 
the Container Section which comprises: Filling Machin- 
ery, 4; Exhibitors; Tanks, Barrels and Drums, 9; Label- 
ing Machinery, 4; Packing and Weighing Machinery, 5; 
Wood Tanks and Barrels, 5; Cooperage, 4; Fiber Con- 
tainers, 1; Metal and Decorated Cans, 2; Miscellaneous, 4. 

In addition to this section a great deal of interest is be- 
ing shown in new developments n Grinding Mills and the 
new developments all along the line in Chemical Engi- 
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Manufacturers Certain Ivory Body Has Come 
to Stay for Long Time 


T has been definitely determined by generalware pot- 
tery manufacturers that ivory body dinnerware has 


come to stay—at least for a number of years. When 
this body was first introduced on the open market, many 
were skeptical of its ultimate success, but the initial offer- 
ing made by the Sebring Pottery Co., Sebring, O., only 


served to blaze the trail for other producers. \lanufac- 
turers and many distributors held at the time the ivory 
porcelain body was introduced by the Sebring interest, 
that the step was very much in advance. It was declared 


at the time that this new body would require time to be 


‘ 


‘sold’ to the buying public, but this did not appear to be 
a very severe task, and within a very short time the new 


ivory porcelain body did go over the top, and in a very 
big way. As with every success soon came the introduc- 
tion of other ivory bodies. The producers of these bodies 
had considerable business on the new line, and then came 
the nation-wide call for ivory body dinnerware. And to- 
day there is an exceptionally heavy call for it, and before 


the close of the current year the output will be larger than 
ever. The new ivory body has supplanted the demand for 
the white body, but still a considerable volume oi the lat- 
ter class of merchandise is being marketed by the manu- 
facturers. Several producers with only one unit plants 
have entirely discarded the white body and substituted an 
ivory body with greater success than they had with the 
white body. Then there are instances where interests op- 
erate two or more units, one or more of the latter have 
been placed in the production of ivory body, and the out- 
put of whiteware decreased. 

It is now admitted that other kilns will be put on ivory 
production ere long, and that the close of the year will 
disclose that just as many ivory body patterns will be on 
the market as whiteware patterns, and that the volume of 
the former will be slightly in excess of the latter. Several 
new ivory body shapes are now contemplated for 1928, 
but the introduction of these has not been definitely deter- 
mined, save in one particular instance. And in this case 
the new body will supplant a white body. There will al- 
ways be a demand for a white ware body, and those manu- 
facturers who now produce such ware say that they pro- 
pose to “‘stick to what they have.” 


Hall Operating McNicol Kilns 


The Hall China Co. is now in charge of the two-kiln 
plant recently acquired from the D. E. McNicol Pottery 


Ten 


Co. and production has been started on a special | 
soda fountain and soft drink parlor requisites. Th 
new line for this district, and will be individual wi 
interest. The No. 1 and No. 2 plants of this co 
will be continued on its usual lines of hotel and rest 
goods. 


Atlas-Globe Plant Busy 


Production schedules at the plant at Cambridge, 
the Atlas-Globe China Co. shows more activity this 
than a year ago. This interest is now introducing 
ivory-body shape which has been named the “Broa 
the hollowware being modeled on lines different 
any shape now on the market. It is being introduce 
a generous line of open stock patterns, the latter 
been selected with especial reference to the requir 
of the shape which is one that permits a wide latit 
decorating. 


New E. M. Knowles Lotus Shape Popu 


The new “Lotus” shape of the E. M. Knowles 
Co., Newell, W. Va., gives every promise of dupl 
the success of the famous ‘‘ Mayflower” shape of thi 
pany. The latter is admitted by all retail distribu 
be a standard. Although the new ‘“Louts” shape wi 
introduced this year with about 25 new patterns, 4 
ber of new patterns have since been added. Th 
“Santa Barbara” shape of this house, which wa 
brought out last January is also meeting with f) 
favor. Although it had been planned to discontinu! 
“Hampton” shape, this was found to be impossil 
cause of the growing demand for it in open stock pa 


| 


George S. Challis Makes Good 


From time to time the success of former East | 


a 


pool pottery workers is broadcast in one line of en 
or another. The more recent success of a former ! 
worker, and who was engaged as a clay shop pret 
George S. Challis, now located at Muncie, Ind, W) 
just awarded the contract for the erection of a ne 
atre at Muncie, at a cost of $750,000. Mr. Chall 
merly was employed by the Knowles, Taylor & K) 
Co., and his wage in those days averaged $2.50 pel 
His brother, Miller Challis, is now foreman of tl 
shop of the No. 2 plant of the Owen China Co. 


ane, ©} 
| 
| 
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s ht decline in production of dinner ware in this 
sdte territory was indicated by some manufacturers 
thlits this week. While clay shops and kiln depart- 
vere placed in this class, decorating shops were 
practically full time. The demand for better 
|) terns is pointed out to be one reason whi there 
ye} a slowing up in clay shop output, for the reason 
tl decorating shops cannot take the usual volume 
hiware daily on the high class patterns. Mail or- 
}wever, are in from fair to moderate receipt, and 
sme quarters there appears to have beeu a slight 
njup in volume business. Department store buyers 
bn taking their usual volume, but these buyers do 
he any inclination to anticipate future requirements 
epavy volume they did a few years ago. ‘The job- 
in-rests have been taking usual volume, ard at this 
tere is considerable whiteware being shipped to 
jerests. Of late some of the southwestera jobbing 
es have been seeking quick shipment on whiteware 
rsihe stock to be used for replacement as a result 
ielemand following the receding of the waters in 
inyarts of the flooded area. 


E. M. Knowles Back at Desk 

\ Knowles, of the E. M. Knowles China Co., who 
et spending a period of time at Battle Creek, Mich., 
rerned to his desk at the Newell, W. Va., plant 


Hner Laughlin Has New Warehouses 


swilost warehouses are now being used at the No. 4 
othe Homer Laughlin China Co. These are larger 
fimerly used by the company in this unit. Exca- 
gir the new No. 7 plant for the Laughlin Co. is 
ngcompletion, and within a few weeks foundation 
tiion will begin. 
e -ady for operation until late this year. 


This new plant, however, will 


| 
henango Pottery Biggest Spender 

aj ouncing its intention of erecting four tunnel kilns, 
as xclusively announced in this department recently, 
htango Pottery Co., New Castle, Pa., will this year 
t ore money in factory extensions than any other 
tiidentified with the vitreous china industry. Last 
tl Mayer China Co., Beaver Falls, Pa., put over 
xtl sive building program, but the improvements at 
att- plant will not give the company the output that 
besossible under the new arrangement at the She- 
Bitiery. With general demand for vitrified hotel 
21 restaurant ware increasing, the number of em- 
es at the New Castle plant will be materially in- 
ec although the company is now employing about 
eile in all departments. 


Patrick Nicol Takes Over Plant 


tt< McNicol, formerly the directing head of the 
la’ Pottery Co., and now associated with the Dres- 
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UNIFORMITY 
of COLOR and 
CHEMICALS.--- 


UR claim of uniformity of color and 

chemicals is more than a mere state- 
ment. Backed by an organization of 
nearly 50 years experience, and our own 
control laboratories, we can justly claim 
that our coloring materials and chemicals 
are uniform. 


A valuable color harmony chart free 
for the asking. 
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REG. U.S. PAT. OFF. 


COLORS and SERVICE 
“Whe 
ROESSLER & HASSLACHER CHEMICALCO. 
709 Sixth Ave., New York 


Boston Cleveland Pittsburgh 
Baltimore Kansas City San Francisco 
Chicago New Orleans Trenton 


Philadelphia 


“America’s Leading Ceramic Material House” 


den Pottery Co., here has taken over the plant and equip- 
ment of the Ohio Willite Paving and Surfacing Co., of 
East Liverpool. The business is the only one of its char- 
acter in this part of Ohio. 


Frank Judge, Jr., Addresses Kiwanis 


Frank P. Judge, Jr., sales manager for the National 
China Co., Salineville, O., and Lieutenant Governor of 
the Eighth Ohio Kiwanis district, addressed a large gath- 
ering of Kiwanians at Memorial Hall, Salem, O., upon 
the work the Kiwanis International is accomplishing 
among under-privileged children. His subject was di- 
vided into four parts, educational work, aid to delinquents 
brought into Juvenile courts, health camps and health 


centers. 


Hearn’s Opens Hereafter at 9:30 
Beginning on a recent Monday, James A. Hearn & 
Son’s store opened at 9:30 A. M., instead of 9, in ac- 
cordance with the recommendation in the “stagger plan,” 
which advises that department stores take this step. 


Why Kill the Goose? 
“Ts your husband trying anything to cure his deafness?” 
“No; he has postponed it until the children have fin- 
ished their piano lessons.” 


GLASS FACTORY ACTIVITIES 


ANG PITTSBURGH NEWS 


Flint Glass Industry Putting Stress on Sum- 
mer Requirements 

TRESS is laid at this time in the flint glass industry 

on merchandise for summer requirements. This has 
especial reference to merchandise suitalle for gifts 

and also goods that are in steady daily use during the sum- 
mer season. Not only have department store buyers looked 
forward to the June wedding season, the graduation period 
and the summer cottage requirement in ordering glass- 
ware, but the gift shop owners have done lik« wise. In 
addition to these lines, the department store heads have 
also anticipated requirements for the glass sections which 
will be required for home use, such as cold drink sets, 
flower vases and similar items. Factory orders for these 


lines have been increasing of late. Because of the ad- 


vancing season, the housefurnishing section of department 
stores have also been anticipating liberally on the con- 
tainer line, and while some stocks have been received by 


the buyers, larger shipments are to follow. [i this line 
is placed the fruit jar container packed in cartons, jellies, 
with and without caps, quart and pint bottles. Many de- 
partment stores have been ordering the latter lines in car- 
load lots. The ordinary lines of table glassware have not 
been in very active request of late, although a normal busi- 
ness for this season of the year is being underwritten. 
Producers of blown stemware announced this week that 
an active market prevails for these lines, and this is espe- 
cially true with reference to the decorated and colored 
glassware lines. Rather prompt shipments are being made 
on all flint lines, but still factories are working very much 
to orders and little ware is being stocked. 

Beverage sets which were featured in a large variety 
during the January market season here are in steady re- 
quest. The United States Glass Co. is now showing a 
rather wide variety of these seven-piece sets in both erys- 
tal and colored glass, and sample lines have been placed in 
display in all resident sample rooms. Many premium 
houses have been featuring beverage sets this season, and 
wide newspaper publicity has been given these sets by 
some of the larger distributors. 


New Martinsville Has Heaviest Vase Sales 

The New Martinsville Glass Mfg. Co., New Martins- 
ville, W. Va., declared this week that the sale of its flower 
vases this season is the heaviest in the history of the com- 
pany. This new fan-shape vase line, which is produced in 
several sizes, and which is featured in both crystal and 
colored glass is proving one of the most popular lines of 
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this factory. The sizes are six, eight and eleven 
and in addition to crystal glass four colors are als; 
able. The water chamber in the fan flower vase j 
enough to accommodate the stems of an ample suy 
flowers without crowding, and as a result of this f 
the flowers are given longer life. 


Gable Store to Erect Addition 


Salesmen traveling the Pennsylvania territory 
that the William F. Gable Co. department store 
toona, Pa., will soon begin the erection of a lare a 
which when completed will permit the allotment of 
space for the china and glass department, which se 
one of the most active in this organization. Co 
for this improvement are expected to be awarded ; 


Columbia Glass Doing Good Busines 


General business conditions with the Columbia 
Co., Fairmont, W. Va., are declared to be except 
active, and every department of this factory is now 
ing full time. In fact, officials of the company are 
opinion that the current year will be the most at 


; 


the history of the concern. 


New Glassware Jobbing Interest Forr 


For the purpose of doing a jobbing business in 
ware, the J. J. Lips Co., Inc. has been formed ¢ 
Orleans, La., according to word received here thi 
S. F. Perrin has been named secretary of the ne} 
pany, with offices at 310 Baronne St., New Orleai, 
capital stock of the company is placed at $10,000. — 


Murphy Stock Has Quick Sale 


A quick sale of the 25,000 shares of no par val 
mon stock of the George C. Murphy Co., which opi 
chain of stores, was reported after the new iss 
placed on the market. Most of a $500,000 pré 
stock issue recently sold by the company was taker! 
The G. C. Murphy Co. now opera 
stores in Illinois, Indiana, Ohio, West Virginia, Hl 
vania, New Jersey, Kentucky, New York and Cont} 
The company is headed by J. S. Mack as preside, 
the first stores of the corporation were opened in thk 
burgh territory. During the last year the company} 
25 new stores, and probably 25 additional stores? 
added to the chain this year. 


\ 


I 


employees. 
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Marbles for Big Stakes 


Fileral Judge James H. Wilkerson, of the United 
a) District Court assumed the role of umpire in 
$0,000 game of marbles, perhaps the largest 
i ever known in the history of the “marble” 
mn On the bench of the court was a collection 

ers’ eyes, agates, glassies, bowlers, sugar-tops 
d ee-wees that would cause envy on the part of 
ylouth. The game was one “for keeps.” Th 
: Agate Co., of Akron, O., manufacturers of 


ray 


a 


it’ to his majesty, the American boy, charged 
. baltier Glass Co., of Ottawa with infringement 
oithe patent rights of the former company. In 
, (urt was a crowd of “experts” or “gang”’ await- 
; eir turn to testify concerning the merits of the 
a narbles. Those in the “gang” were showing 
lair, but there was still enough youth within 
.!stem of each which caused them to relate they 
lew the fine points of the game. While the 


‘ 


e|vas ‘on’ the court picked up this and that 
rl, and “shot” a few—just like a boy. The 
ir intimated men never grew too old to judge 
»ferits of the “glassies” and that no jury was 


f ae : 
sary. Decision at the time was reserved. 


= 


C. W. Whitner Honored 


ril: the 50th anniversary sale at the C. K. Whitner 
tint store, Reading, Pa., a bronze tablet was un- 
honor of C. W. Whitner, founder of the business. 
. Whitner, aged four years, and the great grand- 
e founder, unveiled the tablet. 


n 
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“cGibbons Takes Over American 


P icGibbons-Deming Department store, Charleston, 
‘al which was recently acquired by the American 
“tent Stores Corp., will formally assume the man- 
sof the store under the latter name, June Ist. 
a)department buyers of the old firm are being re- 


|] the new interest. 
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Uge Acceptance of McClure Terms 


7 (editors’ committee of the McClure Co., Inc., At- 
G, has recommended the acceptance of an offer of 
mt of 50 per cent on claims, payable 25 per cent 
h ad 25 per cent payable in 8 per cent notes of four 
ig months’ duration and 9 per cent notes in 12- 
lites, the obligation to be secured by a transfer of 
es real estate now held in the name of the Mc- 
Falty Co. For many years the McClure company 
feactive in the distribution of both glassware and 
ti dinnerware. S. B. McClure having been a fre- 
Vitor to this and the East Liverpool markets. 


: (Continued on page 31) 


Westmoreland Glass Co. 


Grapeville 
Pa. 
Manufacturers of 


High Grade Glass- 


ware 


Plain, Cut and 
Decorated 


For Gift Shops 


Florists ie 
and Table Use No. 1211 Sugar. Made in Roselin, Amber, | 
Green and Crystal. | 
The Line 


REPRESENT ATIVES 
of Original Ideas x. ©. ary to. 


200 Fifth Avenue 
BOSTON 
HOP) ae Ae cB unt; 
‘1 Pearl Street 
Traveling Representatives 
R. B. Reineck, 
1422 BE. Marquette Read 
CHICAGO 
R. A. Keel 
1439 Greenview Avenue 
CHICAGO, ILL. 
PHILADELPHIA 
Fred Stott, 


1007 Filbert Street 
BALTIMORE, MD. 
Join A. Dotson & Co., 
110 Hopkins Place 
SAN FRANCISCO 
Himmelstern Bres., 
718 Mission Street 
LOS ANGELES 
Himme’s‘ern Bros., 
643 S. Olive St. 
SEATTLE, WASH. 
Himme’s'ern Bros., 


No. 1211 Creamer. Made in Roselin, 


Amber, Green and Crystal. 


Terminal Sales Bldg 


[THe DUNCAN &% MILLER GLASS C9) 


WASHINGTON, PA. 


Particularly 
Charming 


Is this bowl with low candlesticks 
to match—the newest addition to 
our No. 101 line of stemware and 
other tableware items. 


The series of rings—a feature of the 
shape—adds a note of individuality. 


Made in crystal, amber, green or rose. 


REPRESENTATIVES 


New York Boston Chicago 
Paul Joseph, Murt Wallace, F. T. Renshaw, 
200 Fifth Avenue 157 Summer St. 30 E. Randolph St. 


Philadelphia San Francisco Baltimore 
Joseph Tomkinson, Marsh & Kidd, Harry T. Thomas & Co., 
1104 Arch St. 617 Mission St. 29 S. Hanover St. 


Factory Representative 
E. B. Hill, Washington, Pa. 


Advertising Value of Radio Shopping News 
Proved by 16 Months Test in Los Angeles 


May Company, Broadway Department Store and Others Find That Customers 
Are Still Interested in Air Talks About Products—Big Demand for Goods 


Advertised Exclusively by 
Points Indicate Very Clearly the 


S radio broadcasting a valuable adjunct to retail ad- 
if vertising ¢ 

Can stores use it to advantage in increasing their 
sales ? 

Will customers “‘listen in” to broadcasts of a strictly 
advertising nature or will they, as*is frequently argued, 
disregard them entirely ? 

These are questions which can now be answered au- 
thoritatively, not theoretically, through the experience of 
Mrs. Carrie Preston Rittmeister, originator of the “Radio 
Shopping News,” a venture launched in Los Angeles dur- 
ing the early part of last year. 

This Radio Shopping News has grown materially dur- 
ing its first year and has opened up new avenues of en- 
deavor. So many demands are made on Mrs. Rittmeis- 
ter’s time by telephone and mail that, for the most part, 
the microphone has been placed before her daughter 
while “C. P. R.,” as she is familiarly known, calls on 
prospects, closes contracts and writes sales talks for her 
advertisers. 

Have results justified these advertisers? \re they 
getting their money’s worth for the few words \Irs. Ritt- 
meister speaks to her daily audience? 

Several facts bear witness to the success of the plan. 
Radio Shopping News celebrated its first birthday on 
January 1 and still numbers among its clients several of 
the large and better known firms who placed advertising 
with it in the beginning, which is a strong testimonial in 
itself. 

Among the firms who carried their radio advertising 
over into the second year are the May Company, Broad- 
way Department Store, Listenwalter & Gough and the 
Los Angeles Soap Company, all situated in Los Angeles. 

Some business houses have dropped the daily broadcast 
for a month or longer only to come back to it again, just 
as they vary their other mediums of advertising. When 
customers are lost it is not due to lack of results, but 
rather to retrenchment and general cuts in expenses. 

Another proof of the value of the radio plan is to be 
found in the accurate check made by retail departments 
of articles so featured. Another is through the actual 
sales made over the air, the money being sent direct to 
Mrs. Rittmeister or to the business house by mail. 

The plan has caught the interest of Chambers of Com- 
merce, store managers and broadcast station heads all over 
the United States. As a result of an article on the Radio 
Shopping News which appeared in the Retail Ledger in 
May, 1926, Mrs. Rittmeister’s desk has been flooded with 
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Broadcasts. 
Value 


Orders Received from Distant 
of Publicity of This Kind, 


requests for details of her plan and the May Comp 
Los Angeles received letters of inquiry from many 
in other cities. 

Getting down to individual cases, there is the f 
Listenwalter & Gough, who use the shopping news { 
centrate on the electric refrigerator they handle | 
last summer they used the radio as their only medi 
advertising this and they admit that they were “astc 
by results.” 


CHECKED DIFFERENT DEPARTMENTS 


The Broadway Department Store, during the fi 
days of July, made an accurate check in ten differe 
partments. Coming at a dull time, most of the t 
partments showed a good percentage of gain, bette 
as the result of a similar amount of money expen 
newspaper advertising. Household linen went esp 
strong, although the saving on a sheet was very 
This special was put on merely as a test. 

In the sporting goods department a special can 
was featured at a reduced price to radio shopper 
The beds were kept out of sight below counters, : 
shoppers had to ask for the radio special. In this r 
the test was accurate and the results justitfied furtl 
of this advertising medium. 

The Los Angeles Soap Company checked — 
through a group of stores supplied by them, anno 
every day for four weeks that one could get an 
bar with every 25 cents’ worth purchased at the 
named. Sales grew steadily. One store sold fifteer 
the first two weeks, as against five gross sold in tl 
vious three months. | 


The Los Angeles Ice and Cold Storage Compa 
also back on the air, having been one of the original 
News family. During the recent rainstorm, due' 
condition of the water and to Mrs. Rittmeister 
recommendation of the water furnished by the 1¢) 
pany, the force of girls taking orders was increase) 
three to fifteen. 


In December the Angelus Building and Loan 4 
tion became a part of the morning shopping news 
company offers 7 per cent securities. They br! 
facts that many of the listening public would ni 
time to read. Women, especially, learn of the sa 
California building loans, of State supervision, of) 
inations much as banks have, and many facts in 
no doubt, they would show little interest if they w) 
told about them in a simple manner. This compat} 
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seid budget book free to those who write in and 
of About 4,000 books have been mailed out in 


BaTHING SUITS AND SHAMPOOS 


41 July a publicity campaign was conducted by the 
jsy Company, in which Mrs. Rittmeister fea- 
Ils Angeles-made merchandise, including bathing 
xe company offered a bathing suit for the best 
o “Why We Should Patronize Home Industry.” 
\chelson, president of the firm, says that results 
1 e effectiveness of the idea. Early in the contest 
th 1,000 letters were received from points reach- 
le Mexican to the Oregon border and more than 
ai, were given away through various retail stores 
le from the company. 

niaere is the case of Georgia O. George, Los An- 
miufacturer of a scalp and hair shampoo, and a 
le ser that is advertised to “‘pull lines out of the 
he Radio Shopping News undertook the actual 
f hese articles as an experiment. Orders were to 
it vith money order direct to Mrs. Rittmeister or 
G rge and phone orders were to be filled by city 
ry For a week thereafter mail orders arrived from 
sr outhern California, numerous points in Arizona, 
uvand from E] Paso, Lincoln and Denver. As a 
o he popular demand, created for these beauty aids 
\. Robinson Company, one of the largest stores 
s ageles, is featuring the George products. 


;. ittmeister has been in radio from the beginning. 
lai2 was repeatedly announced from K.HJ over a 
|ctwo years when radio was new. She had charge 
4 when that station came on the air. Many of 
ucmce remember the old associations and know 
ervord is sufficient. 


nemes of late, to vary the daily broadcast, Mrs. 
— and her daughter put on a little shopping skit, 
g\ their advertisers. For the most part, however, 
uis strictly business. 

€; a sample sales talk broadcast recently in both 
oling and afternoon periods. This talk is pub- 
ilanswer to numerous requests that came to Mrs. 
eiir from all parts of the United States following 
a) Shopping News article that appeared in the 
Idger of last May: 

n tite sure that many of you know more about the 
lalk of than I do, yet I am constantly picking up 
allat everyday things that are new to me, and I 
iktpassing these facts on for the benefit of you 
na not know them. 

i¢| ther day I learned from one of the most suc- 
l ange growers in Southern California that when 
ea orange tree blooms late in the season, it de- 
'€ruit which ripens after the picking for market. 
at fruit often remains on the tree past its ripening 
lal then turns green. One who doesn’t know about 
l irow this fruit out, thinking it unripe when in 


reality it is the sweetest orange that California produces. 
But there are so few on a tree they never reach the market. 

“Then I learned something about canned fruits from 
A. C. Braden, of Pasadena—something that I had sensed 
vaguely, but not accurately. Mr. Braden explained to me 
about the five different grades of canned fruits. First, 
fancy; second, choice; third, standard; fourth, seconds, 
and the fifth grade is that for bakery use in making of 
pies. 

“All of the fruits canned by A. C. Braden are of the 
very first grade, fancy. You may have noticed in your 
marketing that a certain can of peaches costs 35 cents. 
Then you see a larger can with a much more attractive 
picture, selling for 25 cents and you buy that can, and 
then have to throw most of it away or add a large amount 
of sugar because it is tasteless and lacking in flavor. 

“Then here is another fact—some of the canned fruits 
on sale here have been shipped to Chicago, or maybe to 
New York; there they are canned and then shipped back to 
California. You have to pay for the loss of goods in 
shipping East, and the freight both ways. 

“A.C. Braden purchases his choice fruits here; he cans 
them here, and then sells direct to the housewife. So you 
see there must be a large saving. Comparing his prices 
with the prices of the standards and seconds which you 
have been purchasing in the grocery stores, you may think 
you are not effecting a saving. But compare the size of 
the fruits, the flavor of the sirup and of the preserves, 
and you will never again be satisfied with anything but the 
very best. 

“T was shown through Mr. Braden’s factory just before 
lunchtime. I don’t usually eat any lunch because I am 
never hungry, but, believe me, by the time I had looked 
at the glass jars of fruits, preserves and pickles, I had an 
appetite that I hadn’t known since my last hike through 
four feet of snow at Alpine, on the Rim of the World. 

“He has wonderful sweet pickles—sweet pickled grape- 
fruit, sweet pickled watermelon, and sweet pickled pears, 
figs, apricots—and one most attractive can was called 
‘Medley —just what its name implies, a combination of 
many pickles in one jar. After lunch Mr. Braden let me 
taste some of the fruit, and never in my life have I found 
the flavor in fruit and sirup that these products contained. 

“Now so that you may become acquainted with these 
fruits and pickles, | persuaded Mr. Braden to make up a 
special sampler—a radio package, which | can offer to 
you to be delivered at your door or to any friend as a gift. 
Here is a list of the contents of this package: 

“One No. 2% tin clingstone peaces, one No. 2% tin 
3artlett pears; one No. 2 tin peeled apricots, one No. 2 
tin sliced pineapple, one fourteen-ounce tin strawberry 
preserves; fourteen-ounce tin raspberry preserves, one 
twenty-ounce jar pickled grapefruit, one twenty-ounce jar 
sweet pickled medley, one twenty-ounce jar sweet pickled 
watermelon, one twenty-ounce jar sweet pickled pears. 

“This will be sent to you for $5—quite a bit below the 
total of its cost were you to purchase each article sepa- 
rately.” 
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Morimura’s Ivory Body a Notable Surprise 


HE announcement by Morimura Bros. of the ar- 


rival of their new import line is always an event 
that is anticipated by the trade with the greatest 


interest. It is safe to predict, however, that their 1928 


Illustrating one of the new Service Plates 


line of Noritake dinnerware just placed on view at the 
concern’s salesrooms, 53-57 West 23rd St., will surpass 
expectations in every respect. The pre-eminent achieve- 
ment is the introduction of a beautiful, genuine ivory body 
(not a glaze). This has been perfected atter long ex- 
perimentation and judging from the expressions heard 
from those who have seen it thus far, the line has made a 
wonderfully favorable impression. It is interesting to 
note that this is the first all ivory body made in Japan, 
which is just another illustration of how enterprising this 
concern is, in their endeavor to always provide the trade 
with the best to be had in salable merchandise. In men- 
tioning the ivory body, we must not forget a new flat 
shaped plate with a narrow flange, which the concern have 
introduced with the line. This is very charming and is 
another reason why dealers who have not yet seen the dis- 
play should be eager to do so at the earliest opportunity. 
Not satisfied alone with producing the new ivory body, the 
concern have also put out a line of service plates—the first 
produced by this firm.- As for decorations—they have 
originated an assemblage of decorative creations that alone 
would make the line notable. In these unusual treatments, 
enamels in rich colors, find many new ways of expressing 
individuality of design, as do rich gold encrustations, as 
well—not after the conventional manner but in truly re- 
freshing motifs. The decalcomania patterns too express 
a degree of freshness that is genuinely delightful. Bril- 
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| 
liant color effects in the popular floral spray and 
decorations attract instant notice for their oriy 
The range and beauty of the decorative schemes in 
plates is quite remarkable. Lovely Mandarin yelloy 
nese blues, powder blues, greens and other solid co 
cleverly combined with gold encrustations and ¢ 
Some handpainted floral motifs are also deserving’ 
cial comment. To return to the dinnerware line, 
enthusiasm about the new ivory body we forgot to } 
the line in the white body which is also shown in 
fusion of fascinating decorations. Many of th 
shown with ivory borders. | 


| 
More Reasons Why Beverage Sets Sales 
HERE is no mystery in the growing year ’ro} 
of beverage sets in the home. Wise ones cli 
tongues and, with a knowing smile, say, “Ah, ye 
there is really a bigger reason and one that Be 


States Glass Co. is taking advantage of, to the p 
itself and its dealers, right now. That reason is the 


ing popularity and widespread use of iceless refrig 
The lowly cake of ice is becoming almost a piec 
sistance, both in homes where the ice-man makes t 
rounds and those where the little tray of spark 


cubes makes its welcome appearance at meal times 
between. The latest is colored cubes, flavored wit 
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alother palatable syrups. It is no wonder that ice- 
fleration has made ice and iced drinks popular 
| table use—not ordinary iced-water, but flavored 
at are building a big demand for the United 
iss Co.’s new and patented combination iced tea 
yer set No. 6450, pictured opposite, as well as for 
yiid handy table-size ice-tubs. How handy it is to 
g with a seed-catching reamer that fits into the 
diever gets lost. Because U. S. G. Co. Ice-tubs 
diz as great favor as the combination iced tea and 
its, it has become almost a slogan with the U. S. 
el to “Sell an Ice-tub with every Beverage Set.” 
noi beverage sets which the U. S. Glass Co. is 
gine trade this year is unsurpassed in variety and 
etibinations—a revelation in artistry and good 

| of which emphasizes the fact that dealers who 
dited the suggestions of the United States Glass 
ylearned that it is not necessary to wait for the 
i’ July days to sell beverage sets. 
le of sets made by the concern are now on view 


A complete 


n 
rlalesrooms, 1107 Broadway, as well as at the 


sasrooms of the company. 


a 


ble Water Sets Featured by Taiyo 
Trading Co. 


IRE such an excellent and diversified line of 
panese importations may be seen such as the 
lading Co., 101 Fifth Ave., are offering it is a 
m» select any special number or item for comment. 
In viewing the 
display one is 
impressed b y 
the fact that 
this firm seems 


to have consist- 
ently adhered 
to a policy of 
showing mer- 
chandise which 
is most season- 
able and _ sal- 
able. A good 
illustration of 
atjent is their showing of water sets. For a line 
idd a stimulus to the retail store’s summer busi- 
n€ sets would be indeed hard to beat so attractively 
ced and so varied are their decorative ideas 
a's. It is really necessary to lay special stress 
ti decorations for they are most unusual and 
holly pretty. A variety of seven different treat- 
ty been used, of which flowers, birds and land- 
@ some of the ideas employed and outstanding 
§ tm is one which, because of the odd and original 
@ been handled, deserves more than passing notice. 
lésn is perhaps best described as futuristic. A 
m ombination with a most fanciful flower group 
ee! ntroduced on this in brilliant colors of red, yel- 
la, green and white against a gray crackle ware 


background. The pitcher and tumblers also carry a fancy 
red border outlined in black at the top while a solid red 
band at the bottom completes this idea. Another set is 
shown in tan lustre. Against this background a bird and 
daisy motif in splendid rich colors of white, black, blue, 
red and yellow stands out boldly. A blue band at the top 
finishes the decoration perfectly. 


French Dinnerware at Borgfeldt’s 


Some new patterns, well worth special considera- 
tion have been noted in the line of French dinnerware 
from A. Lanternier & Co., Limoges, France, represented 
in this country by the importing house of Geo. Borgfeldt 
& Co., 111 East 16th St. This splendid assortment of deco- 
rative creations on the fascinating Fontainebleau and Pa- 
goda shapes comprises twenty-five dinnerware treatments 
and twenty new decorations in service plates. The entire 
line is for import with the exception of two of the dinner- 
ware patterns which will be carried in open stock. One 
of these in the Fontainebleau shape features a splendid 
ivory border background. Over this is applied a lovely 
maroon half inch fancy band in which a dainty medallion 
is pleasingly used. Full gold handles and knob add 
further to its emphatic appeal. The second treatment on 
the Pagoda shape is even prettier. This also carries an 
ivory border as a background over which is a splendid 
flower spray and lattice idea. A delightful combination 
of many colors enter into this treatment, while a gold 
edge line and full gold knob and handles give it added 
charm. 


Koscherak Bros. Display Excellent Earthen- 
ware Fancy Line 


The importing house of Koscherak Bros., 129 Fifth 
Ave., offer a very interesting display for the buyer’s ap- 
proval of fancy items in cream colored earthenware. The 
line which features eight highly colored hand painted 
decors of the Peasant style is really exceptional, and, being 
as it is, one of their very latest offerings, makes a splendid 
addition to the already comprehensive and beautiful dis- 
play. Included in the exhibit are tea sets, cake sets in sev- 
eral sizes, a most out of the ordinary line ot tea tiles, salad 
sets consisting of some lovely footed salad bowls and six 
plates to match and many other pieces too numerous to 
mention. The decorative ideas are mainly of the flower 
type and their range of colors are such that it almost 
seems as if no tint had been overlooked. Lovely purples, 
yellows, reds, browns and green have been handled in a 
most artistic manner and the results obtained, are, to say 
the least most unique. The Koscherak firm report that 
their decorations in the purple coloring have especially 
received a splendid reception. This line is to be consider- 
ably broadened and to it will soon be added other numbers 
such as covered jugs, waffle sets, etc. Their pricing is ex- 
ceedingly attractive and it is interesting to note that the 
line is offered either from stock or import. 


CHICAGO OFFICE 
222 
W. ADAMS 
STREET 


Glassware Continues in Good Demand in 
Windy City Mart 


ANUFACTURERS’ agents in the Chicago mar- 
M ket reported continuation of a good demand for 

glassware. Glass salad sets and service plates in 
delicate colors continue to hold a place of popularity with 
the public. No particular change has been reported in the 
dinnerware market, sales continuing about normal for this 
season of the year. 

George Little, New York manufacturers’ agent, spent 
some time in Chicago last week. 

Clyde Reasner, of Kelly & Reasner, and W. C. Owen, 
of W. C. Owen, Inc., were ardent Derby rooters at the 
running of Kentucky's great turf Classic last Saturday. 

Sears, Roebuck & Co. mail order house, has purchased 
a site fronting 200 feet on Western Ave., and extending 
through to Oakley Ave., on Sixty-second St., upon which 
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Ready for Shipment— 
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Go To Stetson’s First 
For Volume in China 


SHOWROOM, 512 FURNITURE MART BUILDING, 
SUPERIOR 4100 


STETSON CHINA CO. 


1751 West 74th Street CHICAGO 
Phone Hemlock 1000 
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THE CHICAGO MARKE) 


By 


J. H. SmytHe, REPRESENTATIVE 


| 
| 
is planned the erection of a three-story and baseme 
ing, for use as a retail store. 

The Fair Store is displaying impressive salectic 
annual May sale of china and glassware, ineludi 
piece imported china tea set in two-tone effect | 
$3.29, also an eight-piece beverage set for $1.00 
ing of six glasses and a tall covered jug in iridesce 
An exceptionally beautiful service was a 12-piec’ 
set with an ivory colored border, and decorated it 
encrusted band of pure coin gold, to sell for $169, 


Walter Minnemeyer, 17 North Wabash Ave 
senting the Hocking Glass Co., is showing a new} 
glass display jar, oval in shape and flattened on | 
the cover being protected by a rubber buffer gas: 
other item, appropriate for special sales, is a n| 
crystal cereal set consisting of a large bowl, six ni 
one pint creamer, and a double handled sugar boy 
from the same factory Mr. Minnemeyer is show! 
narrow optic smooth bottom blown tumbler line | 
items in straight and bell shapes, ranging from 
and one-half whiskey to a fourteen ounce ice t) 
Standard Glass Manufacturing Co., a unit of the’ 
Glass Co., is offering the same line in two cuttin 
ver band and 13 puntied grape. 

ors 

A persistent rumor among the local trade ha’ 
“Lew” Simpson, fisherman de luxe, is in receipt ( 
cial fishing license which, it is said, will enable hi 
late the universal experience of losing the “b 
without the customary qualms of conscience, dv 
annual sojourn at Walter Minnemeyer‘s place ¢ 
gian Bay. | 

ear 

Earl Newton, of Earl W. Newton and Asso 
North Wabash Ave., was another member of § 
trade in Louisville last Saturday for the Kentuck! 


Plans for Chicago Gift Show Rapidly 


Completion 

That the Sixth Annual Chicago Gift Show, to} 
the Hotel Stevens, August 1 to 6, will far sur) 
year’s event is evidenced by the activities now un! 
The different committees in charge of the 9) 
working smoothly, and both exhibitors and bu! 
assured that on the opening day everything W 
order. 
While the Show time is not until the first | 
August, the exhibitors, as per list attached, had 
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WAT TO BUY A DIRECTORY OF 
AD WHERE TO THE PERMANENT 
BY IT IN — DISPLAY ROOMS 


F FOSTORIA GLASS CO. 


jcago Display, 806-7-8 Masonic 
Temple 


Harry G. Dalzell 


Phone 
Central 3497 


Glassware, 

oa and Blown 

hings, Cuttings 
il Iridescent. 

| 


he SEBRING POTTERY CO. 
SEBRING, OHIO 

Cuas. L. SEBRING, President 

| L. GERALD, Chicago Representative 


666 Lake Shore Drive 
FURNITURE MART 


Jone: Superior 4100 


Room 980 Room 1008 


EARL W. NEWTON 
ASSOCIATES 
IMPERIAL GLASS CO. 
ECONOMY GLASS CO 


NATIONAL CHINA CO. 
OWEN CHINA CO. 


9 North Wabash Ave. 


The Atlas-Globe China Co. 
NILES, OHIO 


E. J. BENJAMIN, Resident Agent 
PERMANENT DISPLAY ROOM 
AMERICAN FURNITURE MART 
666 Lake Shore Drive 

Phone Superior 4100 


AND IRA A. JONES CO. 


9 North Wabash Avenue 


Representing: 


Pope Gosser China Co. Seneca Glass Co. 
Susquehanna Cut Glass Co., Coshocton Glass 
Corp., Burke Studios, Vesta Studios, Heule 


Phone: Central 3236 Studios, Lamps and Shades. 


THE UNITED STATES 
GLASS CoO. 
30 E. Randolph Street 
Walter B. Lazure, Chicago Representative 


OUR CHICAGO DISPLAY ROOM CON. 
TAINS COMPLETE SAMPLE LINES 
DIRECT FROM CUR FACTORIES. 


aA | 


ke space as of April 30, and are making arrangements 
weir displays :— 

Fr information regarding any phase of this great 
erandising event, write to Gifts, Art Wares & Novel- 
es \ssociation, Monadnock Block, Chicago. 

F-tial list of exhibitors in the Sixth Annual Chicago 
if/Show at Hotel Stevens, August 1 to 6: 

Aler Favor & Novelty Co., 2214 Dolman St., St. 
ovi, Mo.; Adler Jones Co., 651 So. Wells St., Chi- 
ig( Ill.; American Plywood Co., New London, Wis.; 
my Leather Products Co., West Bend, Wis.; Art In- 
fistes, Inc., 225 Fifth Ave., New York, N. Y.; Art 
et Studios, 17 No. State St., Chicago, Ill. 

H& J. Bass, Inc., 5 So. Wabash Ave., Chicago, IIl.; 
ey. Beach, El Paso, Texas; Julius Beckhard Co., 
1¢)5 Madison Ave., New York City; Bee Bee Studios, 
3: York Road, Philadelphia, Pa.; Benco Trading Co., 
9. Fourth Ave., New York City; Louis Bierfeld Co., 
‘So, Halsted St., Chicago, Ill.; Bilt Rite Mfg. Co., 
710. Wood St., Chicago, Ill.; Boag Ribboneraft Co., 
N Wabash Ave., Chicago, Hl.; Borin Manufacturing 
0. 329 50. Cicero Ave., Cncies Ill.; Jos. Borovitz, 
5 | tfth Ave., New York, N. Y.; Bose: Nelson-Pryor 
0., Vebb City, Mo.; Butler Brothers, 426 W. Randolph 
miiieago, Ill.; Butterfly Box Co., 70 Franklin St., 
ost1, Mass.; Buzza Co., Minneapolis, Minn. 

G’. W. Capen Co., 131 Kingston St., Boston, Mass. ; 
aria, Pirie Scott & Co., 366 W. Adams St., Chicago, 
| ;}Jarold Chesson & Son, West Brookfield, Mass.; 
hi¢yo Gift Market, 58 E. Washington St., Chicago, 
.;/hicago Importers, 17 No. Wabash Ave., Chicago, 
iiino & Co., 59 E. Adams St., Chicago, TIL. ; Con- 
lid ed Lamp & Glass Co., Coraopolis, Pa.; C. M. Coo- 
ts\ith Co., Inc., 910 W. Jackson Blvd., Chicago, IIl.; 
1“ Coover Co., 1536 N. St., Lincoln, Nebr.; Deco- 
tiv Linen Co., 15 E. 26th St., New York, N. Y.; Co- 
higCandle Co., Hyannis, Mass.; Cowan Pottery Studio, 
och River, Ohio. 
TI DeVilbiss Co., 


hint 


Toledo, Ohio; The Dirigold Co., 


40 E. Jackson Blvd., Chicago, IIl.; 21 Di- 
vision St., Newark, N. ik 

East@india Art Co., 916 W. 7th St., 

Ficks & Co., 3313-15 Indiana Ave., Chicago, Ill. ; Mar- 
shall Field & Co., 219 W. Adams St., Chicago, Ill.; Flo- 
ralo Incense Co., 1212 Regent St., Madison, Wis.; Fran- 
cois, Importer, 1018 West St., Wilmington, Del. 

G. U. Gairing, 4935 Broadway, Chicago, Ill.; The Gift 
House, Inc., 14 W. 23rd St., New York, N. Y.; Gift Shop 
Necessities Co., 3309 Troost Ave., Kansas City, Mo.; 
Gifts Co., 8 W. 19th St., New York, N. Y.; Green Moun- 
tain Cae Co., White River Junction, Vt.; Guerin Stu- 

dios, Whitehall, Mich. 

Hansen Trading Co., 366 Fifth Ave., New York, N. Y.; 
Helburn Bros., 501 Commerce Guardian Bldg., Toledo, 
Ohio; Helm & Soukup, Inc, 17 N. Wabash Ave., Chicago, 
Ill.; M. Elizabeth Henson, 230 E. Ohio St., Chicago, IIL; 


EH. Doty Cos 


Los Angeles, Cal. 


J. A. Healer Co., 4814 Ave. L, Brooklyn, N. Y.; Hill 
Top Studios, 717 Woodland Ave., Duluth, Minn.; Hoc- 
tor Studios, 1400-04 Wilson Ave., Chicago, Il. 
Industrial Trading Corp., 1018 So. Wabash Ave., Chi- 
cago, Ill.; International Souvenir Import Co., 151-63 W. 


26th St., New York, 

RochestemeN.. Y. 
Hiram A. Jacobs, 

Minn.; Jewel Flower Co., 


N. Y.; Italian Art Importing Co., 
322 Hennepin Ave., Minneapolis, 
814 Lakeside Pl., Chicago, Ill. ; 
Ira A. Jones Co., 9 No. Wabash Ave., Chicago, Ill.; H. 
Ly Judaeeer Inc:, 322 N. Washington St., Chicago, III. 

Kozy Kandle Kraft Studio, Omaha, Nebr. 

L. Vek. Candlestick Co., 3002 Thirteenth Ave., So. 
Minneapolis, Minn.; Laird & Lee, 2001 ‘Calumet Ave., 
Chicago, Ill.; Mrs. E. D. Leavitt, Manufacturers Sales 
Service, 17 No. Wabash Ave., Chicago, Ill.; Lewis & 
Neblett Co., 117 E. 5th St., Cincinnati, Ohio; Liberty Art 
Craft Studio, 4903 raped. Grove Ave., Chicago; Little 


Jones Gor 15) W. 24th St., New York, N. Y.; Loomis 
Brown Art ‘Co., Remsen, < Y.; Loreen Co., 518 Lee St., 
Evanston, Ill.; Ludlow & Minor, Inc., 240 W. 23rd St., 


New York, N. Y. 
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The Crooksville China Co.’s display at the salesrooms of John L. Pasmantier & Sons, 5 West 20th St., New Yor! 
is perhaps the most elaborate showroom maintained by a manufacturers’ agent for the exclusive display of one line 


H. Mallouk & Co., 212 5th Ave., New York. N. Y.; 
Manhattan Novelty & Gift Co., 51 E. 42nd St., New 
York, N. Y.; Marilyn Studios, 906 W. Jackson Blvd., 
Chicago, Ill.; Mathilde, 3542 Main St., Kansas City, Mo.; 
A. C McClurg, & Go, 733° Be Ontariesse. Chicago, His 
Carolyn McCracken, 3712 Pine Grove Ave., Chicago, IIl.; 
E. M. Meder, 17 No. Wabash Ave., Chicago, !1l.; Mer- 
win-Wilson Co., New Milford, Conn.; Metalcraits Corp., 
1243 Mautene Court, Chicago, Ill.; Morris, Mann & 
Reilly, 320-22 W. Adams St., Chicago, Ill.; Mueller Bros. 
Art & Mfg. Co., 2641 W. Polk. St., Chicago, Ill.; E. A. 
Muth & Son., 551 Michigan Ave., Buffalo, N. Y. 

Nara Trading Co., 45-47 E. 20th St., New York, N. 
Y.; National Art Supply Co., 752 Vandalia St., St. Paul, 
Minn.; Newcomb Macklin & Co., N. State & Kinzie Sts., 
Chicago, Ill.; Earl W. Newton & Associates, 9. No. Wa- 
bash Ave., Chicago, Ill.; Wm. R. Noe & Sons, 43 E. 10th 
St., New York, N. Y.; Norris Alister Ball Bridges Co., 
58 E. Washington St., Chicago, Il.; North Side Statuary 
Co., 1316 Clybourn Ave., Chicago, Ill.; Norwood Co. 
3640 Peter Ave., Cincinnati, Ohio. 

W. C. Owen, Inc., 17 No. Wabash Ave., Chicago, Ill. 


Pacific Dry Goods Co., 430-40 Grant Ave., San [i 
cisco, Cal.; Persian Mercantile Co., 545 Sutter St.,) 
Francisco, Cal.; A. L. Pfersich, 4318 No. 16th St., H 
delphia, Pa.; Phoenix Co., 1120-28 Blackhawk St.,1 
cago, Ill.; Pickard, Inc., 4853 Ravenswood Ave., Chi 
Ill.; Pyraglass Products, Inc., 309 Broadway, New)’ 
N. Y. 

A. L. Randall Co., 729-35 So. Wabash Ave., Chig 
Ill.; Random Lake Mfg. Co., Random Lake, Wis.; 
per J. Ransburg Co., 1020 Drover St., Indianapolis, i 
Rapaport Bros., 701 W. Ohio St., Chicago, Il; Rea’ 
Flower Co., 122 So. Vermont Ave., Los Angeles, A 
Regal Art Co., 3733 Belmont Ave., Chicago, Ill] 
Reichert & Co., 15 W. 37th St., New York, Ney 
& A. Richards, 220 Devonshire St., Boston, Mass. ; | 
W. H. Rochester, Box 136-Enid, Okla.; Percy M. } 
666 Lake Shore Drive, Chicago, Il.; Rothschild l0 
12 No. Michigan Ave., Chicago, Ill.; Rubalta St 
800 No. Clark St., Chicago, Il.; Russian Antique- 
1 E. 28th St., New York, N. Y.; Rust Craft Publis? 


(Continued on page 31) | 
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ywzle and Ponder Over the Krockery Kwizz 


UT on the old thinking cap and puzzle awhile over the 

following ten krockery kwestions which are all pertinent to 

the china and glass trade. You’ll find some of them fairly 

easy while others call for a deal of thought. After you finished 

in addition to having a lot of fun you will have increased your 
knowledge of the crockery and glass game. 

Here’s the Kwizz for this week. Answers may be found on 


page 31. 
~ YOU ANSueR THE 
; 
—WVho was leading the membership cam- 6—In what state are ceramic interests seek- 
daign of the Pottery Glass and Brass ing $100,000 for the creation of an 
jalesmen’s Association for the President endowment fund for research work? 


Rosenfeld prize at the last tally? 
f P a 7—What ancient countries were important 


—Tow is optic glass produced? in the history of glassmaking? 


i—What is the most famous article of an- 
ient glassware? 


‘What is the legend of the origin of 
tlassmaking among the Phonecians? 


—Vhat well-known china company pro- 10—What have the English accomplished in 
fees the Chantilly Pattern? glassmaking? 


(Answers To These Questions On Page 26) 


8—How are the articles in a glassware de- 
partment usually classified? 


9—What is clay and how is it formed? 
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Trade Still Reported Fair 

RADE and crop reports still present a spotted ap- 

pearance, for which variations of temperature, ex- 

cessive rains in some areas, floods in the central 
valleys and changes in channels of distribution are vari- 
ously credited, says Bredstreet’s report. Industry, like- 
wise, shows numerous irregularities, credited partly to sea- 
sonal reactions from earlier activities and partly to a desire 
to weigh up prospects for the further future. ‘Taken as 
a whole, the weight of evidence is that changes have been 
on the quiet side, this to a certain extent obscured by April 
returns, which, including a larger share than a year ago 
of Easter business, makes closer analysis of four months’ 
returns advisable before full determination of increase or 
decrease is possible. 

While prospects of fall-seeded crops, and especially win- 
ter wheat, are for yields little below a year ago, the wet- 
ness of the soil in wide areas of the surplus grain-produc- 
ing areas has unquestionably made plowing and seeding of 
spring-planted crops later than usual. Over against this 
fact is, of course, to be set the fact that a copious amount 
of moisture in the soil, of and by itself, is generally indica- 
tive of quick growth once planting is finished. 

As regards distributive trade, it may be said that neces- 
sity buying is still stressed in wholesale circles, with little 
gain indicated over a year ago in most lines. In retail 
trade, chain and department store and mail-order buying 
present irregular features, some of these due to the fact 
that comparisons with a year ago are irregular, Easter 
buying coming a year ago largely in March, whereas this 
year it came in April. Chain-store sales, it may he noted, 
dwarf the other lines in proportions of increase, a feature 
present for some years past, mail-order buying rather suf- 
fering by comparison with the former and with depart- 
ment store sales. Ordinary retail distribution, as indicated 
by non-statistical reports, seems to be keyed on a lower 
plane than are the others, as detailed reports clsewhere 
indicate. 

Industrial returns show marked variations also, a les- 
sened volume of operation in iron and steel as compared 
with awhile ago, for instance, being in sharp contrast with 
reports of exceptional activity in cotton-goods manufac- 
turing. In the automobile trade the weight of evidence is 
still that operations are greatly larger with some factories, 
while considerably less with others as compared with a 
year ago. In building, the April returns point to a fur- 
ther reduction in expenditure permitted for as compared 
with 1926. In automobile accessories, tires, etc., reports 
are very cheerful, whereas the furniture, leather, shoe and 
woolen goods industries note less pronounced gains as 
compared with a year ago. Car loadings partake of the 
prevailing irregularity, the latest week’s returns showing 
most of the gains over a year ago to be in ore shipments, 
which, perhaps, reflect an earlier date of lake navigation 
opening. Effects of the breaking of all records of petro- 
leum production were seen this week in meetings of large 
producers, who invoked Government aid in averting dan- 


gerous overproduction. 
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Detroit reports 225,358 workers employed this 
a decrease of 794 from last week and of 20,112 fro 
like week a year ago. 


What Machines Have Done for the Gla 
Industry 


This is the story of the machine and what it has 
to the glass industry of the United States in 25 yee 
It has eliminated child labor—the spectacle of 
sands of boys, 9 to 11 years old, struggling throughor 
day in a heat of 110-140 degrees with the air thick 

flying feathers of glass. 

It allows an output up to 40 times as much per man 
the old hand-working days of 1899. 

It has eliminated hundreds of thousands of pot 
jobs, but has more than doubled the wages of the 
still employed—an average wage of $512.78 a ye. 
1899 compared with one of $1,250.32 in 1925. 

It has replaced the 355 comparatively small and 
tered plants of 1899 with 310 giant establishments, 
than 200 of them being valued at $1,000,000 or - 
apiece, with an average output from four to six { 
that of the plant of 1899. 

It has enabled 69,000 wage earners to put out prov 
valued in 1925 at $295,959,000, against an output of 
$56,540,000 by the 52,000 workers of 1899. 

This is an increase in output value from an averas 
$1,066 a year per man to $4,300 per man. At the 
rate it would have taken 277,000 workers in 1925 t 
the work actually done by 69,000. 

In 1899, however, the worker got as wages app’ 
mately half the value of the finished product. In 192 
got considerably less than a third, the employer an 
public, through the lower price of glassware, splittiny 
rest of the profit. 


The facts are disclosed in a study summarized by 


United States department of labor today. | 

An Owens automatic machine can produce 41 tim’ 
many bottles as a hand shop employing seven ment 
study showed. Machine cost was 2.7 cents for eat: 
of hand cost. | 


A machine can make common table tumblers 12 
as fast as nine men. 


The machine cost is 6.7 cents per $1 of hand cost) 


A machine makes electric light bulbs 31 times asa 
as a crew of three men, at a cost of 3.39 cents per# 
$1 of hand cost. 

A machine can make glass tubing seven times as f 
a crew of eight men by the hand method, at a cost of? 
cents for each dollar of hand cost. 

Only in the plate glass industry, where the mact 
are just commencing to dominate, is hand labor kell 
near them. Machines can only make plate glass one if 
half times as fast by hand, at a saving of only abo + 
per cent. ! 

Most credit for the change is given to M. J. Owens¥! 


(Continued on page 31) 
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Our well known “IMPERIAL” Shape has never shown to better advantage 
than when combined with our new creation the “APOLLO” Pattern. 

The colors and design are brought out to a marked degree by the addition 
of a semi-ivory border. 


A Stock Pattern—made by Heinrich & Co., Selb, Bavaria. 


HEINRICH @ WINTERLING, INC., 


| Sole Agents for Heinrich Dinnerware & Winterling Fancy China 
9.1 WEST 23RD STREET, NEW YORK CITY 


SPRING IS HERE — 


' And all over this great land of ours the 
nnual housecleaning event is in order. 


Naturally enough Spring suggests new 
dina and glassware to the good house- 
rife. 


Are you suggesting your ware to depart- 
rent and gift store buyers all over this 
reat land of ours through the best and old- 
st medium in its field—the CROCK- 
RY AND GLASS JOURNAL? 


A postcard request will 


bring our rates 
| 


Jemarest Publications, Inc. 


5 East 17th Street :-: :-: New York 
—| 
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American China 
for 
American Homes 


Albright China 


for the Jobber and Syndicate Buyer 


| Three Shapes 


Glendere? < o.i.8. uni eee? fanc 
Highland . 22).2 eae eee plait 
Pilgrim: | 3h. so0- 0 eee octago! 


Send for Catalog and Illustrations 


Albright China Co. 


Main Office 
Carrollton, Ohio 
Factories 
Carrollton, Ohio Scio, Ohio 
14 Kilns 9 Kilns 


Representatives 
D. King Irwin, 200 
Fifth Ave., New 
York City 

F. A. Miner, 116 W. 
High Terrace, Roch- 
ester, N. Y. 

Eve Es SWilgus;a 2 
March Ave. W. Rox- 
bury, Mass. 


Earl W. Newton & 
fips N 


abash Ave., Chi- 
cago. 
Western Glass Prod- 
ucts Co., 149 New 
Montgomery St., San 
Francisco, Cal.; L. 

> Smith Bldg., 
(Seattle, Wash.), & 
1216 4th Ave., (Los 
Angeles, Cal.). 
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The (@rroliton Pottery ( 


INCORPORATED 1903 


MANUFACTURERS OF HIGH GRADE DINNER WAR: 
CARROLLTON, OHIO 


ONE COMPLETE DINNER SERVICE 
“SUPERIOR” 


SEMI -SQUARE—— PLAIN EDGE 


E offer to the Department 

Store Trade highest qual- 
ity ware and distinctive decora- 
tions in commercial borders, 
Prompt and courteous service. 


Representatives 
HERBERT K. CONNOR CHAS. A. WEIDEMANI! 
East West 
ROY E. HENDERSON 
President 


66 ; ae ” 
Ceramic Dictionary 
Copyrighted 
By C. M. Franzheim 


A practical, concise treatise of | 
Ceramic words, terms, uses and 
practices for the daily use of the 
factory man, superintendent, sales- 

man and retailer. 


An education for anyone con- 
nected with the trade. 


Price $2.00 Per Copy 


Convenient Pocket Size. | 


Demarest Publications, i« 


Publishers 
45 East 17th St. New Yor! 
——————————_——* 
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prtant Changes in Czechosovak Trade 
with the United States 

Cunmercial Attaché Elbert Baldwin, Prague in 
Commerce Reports. 


7ECHOSLOVAKIA, a country of 14,000,000 in- 

habitants and embracing 75 per cent of the in- 

dustry of the former Austro-Hungarian Empire, 
ents one of the most important markets for Ameri- 
peducts in eastern Europe. Hitherto, 80 per cent of 
91 from the United States to Czechoslovakia have 
n/ade up of foodstuffs and raw materials; but it is 
sin that manufactured products will now gain in im- 
aie as the postwar tendency to modernization in in- 
‘rr transportation, and manner of life develops. Con- 
se, exports from Czechoslovakia to the United States 
e/eadily been gaining in volume and variety; these 
&iper cent finished industrial products, notably glass- 
e,extiles, ready-made wear and porcelains. 
2 26 the trade between both countries was practically 
nid. According to the Statistical Office at Prague, 
of from Czechoslovakia to the United States were 
reat $25,350,000, and return imports from the United 
tent $22,500,000. Exports to the United States rep- 
nd 5 per cent of total exports; return imports rep- 
ml the same proportion, 5 per cent of total imports. 
5 | be observed, however, that these figures often fail 
ncide indirect shipments via Germany, Austria, Eng- 
|, taly, and other countries—shipments that are partic- 
‘ly arge in the case of merchandise from rather than 
th United States; further, that developments in 
chslovakia during the year led to shifts in trade which, 
ya), will probably prove transient. 


BIZAL SALES TO CZECHOSLOVAKIA SUFFERED IN 1926 
ntican goods imported into Czechoslovakia in 1926 
rid significant gains in some particulars but suffered 
vy-osses in others. On the one hand, consumption 
ra materials in Czechoslovakia, notably of cotton, 
/¢: in half by a sharp industrial depression; on the 
er and, promulgation of a protective agrarian customs 
ff duced foodstuff purchases abroad to a fraction of 
r revious volume. These two factors, which pri- 
‘iliaffected American shipments, were responsible to a 
y rge extent for the $11,000,000 drop in total im- 
ts. f American goods into Czechoslovakia in 1926, 
‘onared with 1925. Specifically, cotton receipts, val- 
a 312,000,000, showed a loss of $6,600,000; metals at 
20000, a loss of $1,400,000; lard and fats at $1,900,- 
. toss of $1,800,000; grains and flours at $800,000, 
ssf $2,250,000. These losses, so far as they are due 
ne agrarian duties, are probably permanent; losses 
t¢ ndustrial depression will probably prove transient, 
| tide movements early in 1927 already indicate a 
vty, 


\ 


~ 


‘olersely, a series of certain imported American 
luctured products showed significant gains, notably 
on ‘ive products valued at $1,560,000, making an in- 
1sEof $960,000 over the previous year; instruments 


(office equipment) at $900,000, an increase of $120,000; 
rubber and rubber products at $340,000, an increase of 
$250,000. Certain industrial supplies gained in spite of 
the depression, such as nonferrous metals valued at $300,- 
000, an increase of $225,000; and gums and resins at 
$300,000, an increase of $160,000. 

In relation to total imports of individual commodities, 
cotton from the United States represented 70 per cent (es- 
timated) of all cotton imports, although inclusion of cot- 
ton textiles in the official returns reduces this proportion 
to 12 per cent; lards and fats, 11 per cent; automotive 
vehicles, 26 per cent; instruments (office equipment), 20 
per cent; gums and resins, 10 per cent; rubber and rubber 
goods, 7 per cent; base metals, 7 per cent, etc. 


Another Glass Plant for Ukraine 


F. A. Rataichak, president of the Porcelain and Glass 
Trust of the Ukraine, left the United States after a stay 
of over a month, in the course of which arrangements 
were made with American firms regarding the construc- 
tion of a $3,000,000 glass plant at Kiev, in the Ukraine. 
The arrangement was announced last Tuesday by the Am- 
torg Trading Corporation, 165 Broadway, New York, J. 
b. Seldes, another member of the Glass Trust delegation, 
sailed with Mr. Rataichak, while F. S. Kariagin was left 
behind to complete the arrangements. 

“An American firm has been asked to prepare plans 
for the equipment of the Kiev plant,” said Mr. Rataichak. 
“Your production methods, which we had a chance to 
study in 30 plants through the courtesy of leading firms in 
the glass and ceramic industries, command the highest ad- 
miration.” 

The equipment of the Kiev plant will cost, according 
to the announcement, over $2,600,000, of which equip- 
ment valued at $1,200,000 will be purchased from Ameri- 
can firms with deliveries beginning next July. The Kiev 
plant will have an output of 22,000 metric tons of assorted 
glass per year, 

Production of glass in the Soviet Union fell to less than 
4 per cent of pre-war in 1920. At present the output is 
higher than pre-war. The industry increased its output 60 
per cent last year, and a further increase of 30 per cent is 
expected during 1927. 


3efore they were married he whispered to her. 

“Were I drowning in the middle of the Atlantic Ocean 
—going down for the third time—you would be the last 
person I'd think of.” 

It made her feel happy. 

After they had been married several years he made 
the same speech. 

It didn’t seem to have the same meaning then. Besides, 
she didn’t like the way he said it. 

So she hit him with a plate. 


Twen'y-six 
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ANSWERS TO KROCKERY KWIZZ ON 
PAGE 21 


1—M. K. Linder with six new members. 


2—Optic glass is made with a mould 
which has slight ridges in it. The soft glass 
is blown or pressed in and there is produced 
a ridged surface that looks shimmering and 
somewhat similar to hammered metal. The 
ridges may be on the plunger instead of in 
the mold. If so, the inside of the article is 
marked with the impression, whi'e the out- 
side is entirely smooth. Optic glass is found 
in different weights, but the most beautiful 
effects are in thin blown ware. 


3—The best known glass article is the 
Portland vase. It is an exquisite art treasure 
of dark blue glass with raised white cameo 
figures on it. They were carved out of a 
layer of white that originally covered all the 
blue. Against the dark background they 
stand out clear and beautiful. This won- 
derful vase, which was made for a2 Roman 
emperor, was discovered in a tomb 15 or 16 
centuries after his reign. Of course it was 
much sought after and sold for a large sum. 
Finally it came into the possession of an Eng- 
lish noblewoman, the Dutchess of Portland, 
from whom it takes its name. Later it was 
sold at auction. The price was run up very 
high by Josiah Wedgwood, the famous Eng- 
lish potter, but was finally sold to someone 
else and was placed in the British museum. 
Wedgwood, however, obtained permission to 
copy the vase in porcelain. Afterwards he 
used a picture of it as the stamp on his china. 
Even today the mark is still used. But there 
is more to the story of the famous vase. 
While it stood on display in the Museum, an 
insane man hurled a stone and shattered the 
vase. At first it seemed that the treasure was 
ruined, but it has been so carefully mended 
by a skilled artist that the broken places can 
scarcely be detected. 


4—The Phonecians were the greatest sail- 
ors and traders of ancient times. According 
to legend, men from the Phonecian city of 
Tyre accidentally discovered the process of 
making glass. A group of Tyrian sailors 
went on shore to cook a meal and because 
they could find no stones near, they brought 
two blocks of nitre from their cargo and put 
them on each side of the fire to support the 
pot in which they were cooking. The fuel 
which they used was seaweed, a plant rich 
in alkali. By the time the meal was over, 
the sailors noticed that the nitre had melted 
and had united with the alkali and sand to 


form glass. Undoubtedly this is only 
teresting story. No heat which could 
been produced by an outdoor fire woul, 
been great enough to produce glass. | 
and prolonged heat and often covered 
bles are necessary for this, but it is n 
that a story should have been started. 
gardless of its truth, the Phonecians 
very famous glassmakers. They kney 
to make ware clear by using mangan 
it, and they could blow and engrave 
Their mirrors, as well as their dishes, 
widely known. 


5—Haviland China Co., Inc. 
6—Ohio. 


7—Some glass was made in Egypt, 
China, Assyria and Persia. In Phoneci 
in Rome the art was developed to a ver 
state. 


8—The following divisions are com: 
made: Tableware, Odd or ornamental , 
Toilet articles, Cooking dishes. 


9—Clay designates a tenacious earth 
stance, composed chiefly of a mixture of 
and alumina in various proportions ani 
variety of colors. Clay when wet is ¢ 
and can be moulded by hand or machin 
any desired shape and it will preserve 
form until dry enough to be handlec 
made permanently hard by fire. It i 
property of plasticity that makes clay s 
uable to man. 


10—The earliest glass used in Englan 
probably made by the Romans, but later 
crude native ware was developed. Ne 
very important was achieved, however, 
the seventeenth century, when Ve1 
workers were brought in. These me 
gether with French glassmakers who h 
their own country for political and rel 
reasons, made wares of excellent quali 
gave such an impetus to the trade that 
new factories were established in v 
cities. The greatest contribution of th 
lish to glassmaking was the developme 
perfection of flint lead glass and the ¢ 
cutting. Flint ware is especially suita 
cutting because it is soft and has a bea 
sparkle. Before long, English cut glas 
the best in the world, and several citi) 
came important centers for this | 
Tableware of various sorts is now the’ 
product. Although it lacks some 0 
original qualities of Venetian and Boh! 
articles, it is very beautiful and desirab 


in great demand. 
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2 Ea, SELDEN SELECTIONS P 


SPICER GLASS 


Albert J. Brech & Son 


W holesalers of 


LAMPS, SHADES, WROUGHT IRON ART OBJECTS, ARTIFICIAL 
FLOWERS, DIAPHANOUS IMITATION CANDLES AND OTHER LINES 


Announce Their Removal 
to 


13 East 17th Street 


Between Fifth Ave. and Broadway 


New York 


Due to the need of more room to take care of our increasing busi- 
ness we now occupy the entire store floor of the above address. 
This gives us over four times the space of our former quarters. 


We will very much appreciate 
your inspection of our new home. 


Four 
lustrous 
colors in a 
multitude of 
charming 


shapes 
comprise this 
pleasing line 
of iridescent 


and lig 


Bloomington, III. 


“HOWARD © SELDEN i 
T WARES 


Akron, Ohio 


atisfied customers keep us bus y” 


CROOKSYATEE | 


DINNERWARE 


and useful K : IZ 


A unique floral 
border arrange- 


ment in a clever r blend- 
ing of aeio dark 
ht blue, green, pink 
and black 
traced knob and handles in 
brownish red. Shown on the 
pcepular Columbia Shape. 


with edye line, 


REPRESENTATIVES 
glassware. NEW YORK EASTERN OHIO & MICHIGAN 
John i Pasmantier & Sons V._D. Kinnan J. E. Boring 
| 5 West 20th St. Zanesville, O. Crooksville, O. 
| PACIFIC COAST CHICAGO OFFICE 
| Harry 0. Davis Gordon A. Weese 
| 728 S. Sranbattan Pl. Room 348 Morrison Hotel 
Los Angeles 
f , CENTRAL WEST 
oO 2 ? 2§ 
Catalogue on reque t eds Sedelmeler J. L. Weaver H. L. Anderson 
914 N. East St. Roseville, O. 


B f 
Coffeyville, Kansas 


532 B. Market St The Cyooksville China Co. 


CROOKSVILLE, OHIO 
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New York Imports 


May 11th 


S. S. Caucasier, from Antwerp, Belgium 
Amer. Shpg. Co., 69 cases majolicas 


S. S. Aquitania, from Southampton, England 


Kay & Ellinger, 1 case earthenware 
Dunhill, A., 2 cases earthenware, etc. 


May 12th 
S. S. Muenchen, from Bremen, Germany 


Bank of the Manhattan Co., 6 cases crockery 
Hutter, K., Inc., 32 cases crockery 

Henjes, F., Jr., Inc., 45 cases hollow glass 
Sullivan, W. C., & Co., 57 packages chinaware 
Arrow Novelty Co., 24 cases earthenware, toys, ctc 
Meadows, Wye & Co., 10 cases earthenware 
Butler Bros., 11 cases crockery 

State Fwdg. & Shpg. Co., 3 cases earthenware 
Wolf, L., & Co., 22 cases china, etc. 

State Bank, 11 cases earthenware, etc. 

Order, 3 cases earthenware 


S. S. Adriatic, from Liverpool, England 


Gitman Collamore Co., 1 cask earthenware 


Davis Collamore Co., 1 cask glassware, 2 casks chinaware 
Dickinson, E. B., Inc., 7 packages earthenware, 9 hogsheads 
earthenware 


Hull, A. E., Pottery Co., 21 crates earthenware 

Edmiston, H. C., 6 packages crockery 

Irwin, J. D., Co., 2 crates earthenware, 1 cask earthenware 

Rowland & Marsellus Co., 11 crates earthenware. 1 cask china 

Vogt & Dose, 3 crates earthenware 

Strauss, N., Sons, 5 crates earthenware 

Justin Tharaud, Inc., 7 crates earthenware 

Boote, E., 20 casks china and earthenware 

Leyland, P. N., 14 packages earthenware 

Fondeville, A. J., Co., 11 casks earthenware 

Tiffany & Co., 2 casks earthenware, 1 cask china, | cask glass- 
ware 

Globe Shpg. Co., 2 cases earthenware 

Kupper, H. C., Inc., 11 crates earthenware 

Barth, L., Co., 2 crates earthenware 

Bernard, J. E. & Co., 1 crate earthenware 

Sheldon, G. W., & Co., 11 crates earthenware 

Panama Pacific Lines, 1 crate earthenware 

Order, 1 cask glassware 


S. S. Agwidale, from Tampico, Mex. 
Carr Bros., 1 case porcelain 


May 13th 
S. S. Veendam, from Rotterdam, Holland 


Amer. Shpg. Co., 8 cases earthenware 

Kupper, H. C., 8 cases majolica 

Phoenix Shpg. Co., 153 cases toys, crockery, etc. 

Thurnauer, G. W., Co., 2 cases crockery 

Grace Nat’l Bank, 50 cases crockery, etc. 

Woolworth, F. W., & Co., 49 cases toys, 10 cases crockery, 46 
cases toys, crockery, etc. 

Borgfeldt, G., & Co., 5 cases earthenware, 7 crates o‘assware 

Strauss, Eckhardt Co., 82 cases toys, crockery, etc 


S. S. Arabic, from Antwerp, Belgium 


Vanderville, A. J., & Co., 6 casks earthenware 
Rosenthal China Corp., 4 cases crockery 

Hirsch, Malgood Co., 2 cases crockery 

Field, B. H., Co., 13 cases crockery 

Mitchell, Bissel Co., 25 cases crockery 

Barth, L., & Co., 18 cases crockery 

Heinrich & Winterling, 14 cases crockery 
Andrews, D. C., & Co., 2 casks earthenware 
Shackman, B., & Co., 4 cases toys, 2 cases crockery 
Straub, P. A., & Co., 10 cases earthenware, 9 casks earthenware 
Red Star Line, 3 cases earthenware 


S. S. Scythia, from Liverpool, England 


Maddock & Miller, Inc., 52 crates earthenware, 2 casks china 

Lazarus & Rosenfeld, 7 crates earthenware 

Meakin & Ridgway, 3 casks china, 37 packages earthenware 

Hammacher, Schlemmer & Co., 2 cases hollow ware, 1 cask earth- 
enware 

Plummer, W. H., & Co., 3 packages earthenware, 1 case china, 
1 case glassware 

Butler Bros., 2 crates earthenware 


CROCKERY AND GLASS JOURNAL Ma 


Guaranty Trust Co., 10 crates earthenware 
Pitcairn, W. S., Corp., 67 packages earthenware, china 
Davison, J., & Co., 14 cases earthenware and china 
Ame. Hawaiian S. S. Co., 43 cases earthenware, 16 erate 

enware 


May 14th 


S. S. Majestic, from Southampton, England 
Nathan Straus & Sons, 2 crates earthenware 
Downing, T. D., & Co., 9 cases glassware, ete. 
Haviland China Co., 68 casks porcelain 
Guerin, Pouyat Elite Co., 14 casks porcelain 
Straus, N., & Sons, 15 casks porcelain 
Vogt & Dose, 9 casks porcelain 
Phoenix Shpg. Co., 9 casks porcelain 


S. S. Westphalia, from Hamburg, Germany 


Graham & Zenger, 3 cases glassware 

Ruhe, F. H., 15 cases hollow glass 

Manufacturers’ Trust Co., 5 cases hollow glass 

Dierck, C. J., 3 cases china 

Kruger, W., 1 case earthenware 

Halperin, L., & Co., 4 cases earthenware 

Straub, P. A., & Co., 18 cases earthenware 

Janson Co., 34 cases crockery 

Stern, S., 2 cases toys, 1 case earthenware 

Khouri, A. N., & Bro., 3 cases hollow glass 

Phoenix Shpg. Co., 11 cases hollow glass 

Gallagher & Ascher, 53 cases crockery, hollow glass, etc 

Borgteldt, G., & Co., 4 crates earthenware 

Page Madden Co., 21 cases earthenware 

Fogel & Chertok Co., 10 cases crockery 

Kuyper, P. C., & Co., 5 cases toys, 2 cases glassware, 
crockery 

Roloson, A. F., 72 cases china 

Phoenix Shpg. Co., 3 cases toys, 2 cases crockery, 1 
ware 

Friedlaender Co., 9 cases crockery and glassware 

Kuyper, P. C., Co., 2 cases glassware 

Guthman, Salomon & Co., 1 case crockery 

Cahn, L. D., & Co., 131 cases enamelled hollow ware 

Levy, M. D., & Co., 16 cases toys, 5 cases crockery 

Rowland & Marsellus Co., 3 cases earthenware 

Heinrich & Winterting, 1 case crockery 

Irving, Miller & Co., 7 cases hollow glass, 15 cases’ 

Powell, C. H., Co., 16 cases crockery 

Reimer, F. C., Co., 9 cases earthenware 4 

Strauss, N., & Sons, 31 cases hollow glass, 26 cases ¢1 
4 cases crockery, 1 case earthenware ; 

Koscherak Bros., 5 cases crockery, 1 case hollow gla: 

Shackman, B., & Co., 6 cases toys, 1 case crockery 

Irwin, J. D., & Co., 2 cases earthenware 

Altman, B., & Co., 17 cases hollow glass 

Rice, I. W., & Co., 11 cases earthenware, etc. 

Macy, R. H., & Co., 34 cases toys, crockery, etc. 

Sheldon, G. W., & Co., 1 case glassware, 2 cases glassi 
cases hollow glass 

Basch, S., Import Corp., 56 cases crockery 

Amer. Shpg. Co., 96 cases majoticas, etc. 

N. Y. Mdse. Co., 28 cases toys, crockery, etc. 

Bernard, J, E., & Co., 116 cases glassware, ete. 

Order, 22 cases hollow glass 


May 14th 


S. S. Clara, from Naples, Italy 


Kupper, H. C., 24 cases earthenware 
European Specialty Co., 10 cases earthenware 
Cook, T., & Sons, 19 cases earthenware, ete. 
Straus, N., & Sons, 40 packages earthenware 


S. S. Paris, from Havre, France 


Globe Shipping Co., 4 casks china 
Vantines, A., & Co., 7 cases earthenware 


May 1l€th 


S. S. Providence, from Marseilles, France 
Whitney, M., 2 cases pottery 


S. S. Columbus, from Bremen, Germany 


Chatham & Phenix Nat'l Bank, 7 cases earthenware 
Sellers, C. W., 1 case earthenware, 2 cases crockery 
State Bank, 37 cases glassware and earthenware 
State Fwdg. & Shpg. Co., 5 cases earthenware 
Globe Shpg. Co., 45 cases toys, crockery, ete. 
Bernard, J. E., & Co., 1 case crockery 


S. S. Geo. Washington, from Bremen, Germany 


Strachan, R. D., 1 case earthenware 
Sheldon, G. W., & Co., 6 cases earthenware, etc. 
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nicago, from Bordeaux, France 
jwdg. Co., 5 cases earthenware 

est Apaum, from Rotterdam, Holland 

s & Rosenfeld, Inc., 11 cases china 

incent, from Havre, France 
e Exp. Co., 12 cases toys, earthenware, etc. 
jfan’s Stores, 5 packages china, etc. 
e Hawaiian S. S. Co., 3 barrel earthenware 
sllen, from Valencia, Spain 
b Shpg. Co., 1 barrel crockery 
jris, from Havre, France 
idrrift, F. B., & Co., 3 cases chinaware 
ma, from Genoa, Italy 
iivs, D. C., & Co., 18 cases majolicas, glassware, etc. 
-3ros., 6 barrels majo.ica ware 
jrited States, from Copenhagen, Denmark 
W(M., 4 cases pewterware, 3 cases earthenware 


(erca, from Genoa, Italy 

le’ 3 barrels majolicas 

May 16th 
(erca, from Leghorn, Italy 


ds: Fwde. & Shpg. Co., 59 cases earthenware 
edender & Co., 12 cases earthenware, etc. 


-engaria, from Southampton, England 
ex Shpg. Co., 1 case earthenware 

eV. L., & Co., 1 case earthenware 

invs, D. C., & Co., 4 cases chinaware 


May 17th 

{2 City, from Antwerp, Belgium 

g\idt, G., & Co., 41 packages earthenware 
chL. D., & Co., 20 casks earthenware 
jviathan, from Southampton, England 
nal, J. E., & Co., 1 case earthenware 


(ntarf, from Genoa, Italy 
le: l case earthenware 


1 :ghorn, Italy 

au, N., & Sons, 2 cases earthenware 

iris, D. C., & Co., 8 cases earthenware, etc. 
ed onder & Co., 5 cases earthenware 


1 aples, Italy 


veid Trust Co., 25 cases earthenware 
beshpg. Co., 6 cases earthenware 
ie) Transpt. Co., 1 case majolicas 


1 \arseilles, France 
4 Turner & Co., 7 cases porcelain, etc. 


euw Amsterdam, from Rotterdam, Holland 


errs, Inc., 1 case earthenware 

tid 1 City Bank, 26 cases crockery, 1 case crockey 

yet: Shpg. Co., 66 cases cockery, etc. 

ollorth, F. W., & Co., 166 cases toys, crockery, etc. 
e, |. R., & Sons, 6 cases crockery, 6 cases crockery 
aul, Eckhardt & Co., 102 cases toys, crockery, etc. 

geBros., 36 cases toys, crockery, etc. 

ice Vat’l Bank, 105 cases crockery, etc. 

artaer & Co., 87 cases crockery, etc. 


May 17th 
(ronia, from Liverpool, England 


tri Sendar Co., 5 crates earthenware, 2 crates earthenware 
to|o., 2 casks earthenware, 10 cates earthenware 

ak & Ridgway, Inc., 76 packages china and earthenware 

is Collamore & Co., 3 cases chinaware 

im D., & Co., 14 packages earthenware, etc. 

e hpg. Co., 3 packages earthenware, etc. 

ai, W. S., Corp., 47 packages earthenware, china, etc. 

at) & Co., 2 casks china 

By 7 crates earthenware 


C lamer, from St. Nazaire, France 
q W. J., & Co., 5 casks china 
chambeau, from Havre, France 
vit. HL, & Co., 1 cask chinaware 
thhpg. Co., 12 casks earthenware 
ery C. W., 3 cases glassware and earthenware 


cid Co., 2 cases earthenware and dolls 
dis, Wye & Co., 1 cask chinaware 


Twenty-nine 


Stern Bros., 1 case chinaware 

Borgfeldt, G., & Co., 25 casks chinaware 

Haviland, T., Co., 39 casks chinaware, 45 casks porcelain 
Kuyper Co., 31 casks chinaware 

Rohner, Gehrig & Co., 2 cases pottery 

Brown & Roese, 1 case porcelain 

Selchow & Righter, 5 cases porcelain 

Kupper, H. C., 4 casks earthenware 


8S. S. Derfflinger, from Bremen, Germany 
Scholz, A. H., 2 cases hollow glass 


S. S. Hallfried, from Genca, Italy 


Gommi, G., 4 crates earthenware 

Wallace, F. E., & Co., 7 casks earthenware 
Vandegrift, F. B., & Co., 5 casks earthenware 
Globe Shpg. Co., 26 packages earthenware 
Bing, F., & Co., 12 cases earthenware 
Andrews, D. C., & Co., 24 cases earthenware 
Granata, G., & Co., 32 packages earthenware 


From Marseilles, France 


Hudson Fwdg. & Shpg. Co., 32 cases earthenware, et 
Macy, R. H., & Co., 6 barrles earthenwae 


(o) 


S. S. American Farmer, from London, England 
Robold, J. C., & Co., 4 cases eathenware 


CzECHOSLOVAK Exports to THE Unttep States GAIN- 
ING STEADILY 


Compared with the loss of $11,000,000 suffered by 
American goods in 1926, exports from Czechoslovakia to 
the United States gained by $2,700,000 and brought the 
annual total to $25,350,000. This is particularly remark- 
able when it is considered that 80 per cent of these prod- 
ucts were industrial finished products. Exports of glass 
and glassware to the United States, the largest item, were 
valued at $6,600,000, which represents a loss of $780,000 
from 1925, occasioned primarily by Belgian competition ; 
other important items to show appreciably lower values 
are few—notably paper and paper products valued at 
$740,000, a loss of $210,000, and iron and iron products 
at $450,000, a loss of $220,000; all other losses combined 
did not exceed $300,000. 

On the other hand, exports to the United States of 
ready-made wear, valued at $3,700,000, recorded an in- 
crease of $1,500,000; textiles other than of cotton and 
wool, valued at $3,400,000, an increase of $540,000; cot- 
ton yarns and textiles at $2,000,000, an increase of $350,- 
000; wool textiles at $1,230,000, an increase of $150,000; 
leather and leather goods at $1,230,000, an increase of 
$600,000; base metals and products at $1,170,000, an in- 
crease of $570,000; woodenware at $960,000, an increase 
of $150,000; other commodities together showed an 
increase of $350,000. 

The percentile share of the United States in the total 
exports from Czechoslovakia of the following commodi- 
ties is particularly striking. Thus, the United States was 
the destination of 30 per cent of all exported readymade 
wear, 20 per cent of all exported glass, 20 per cent of all 
exported textiles other than cotton and wool, 18 per cent 
of all exported paper and paper products, and 12 per 
cent of all exported earthenware, woodenware, base metals 
and products therefrom. The United States stands sixth 
in the list of foreign markets for Czechoslovak products 
but second among the markets that are not contiguous, 
following upon Germany, Austria, Great Britain, and 
Hungary, 
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Rates: 40 cents per line for first insertion; 20 cents per line 
lor following insertions. Seven words per line. Minimum 
initial charge $2, payable in advance. 


SALESMEN WANTED FOR WELL-KNOWN 
CHINA 


W ANTED: Large manufacturer of a high class and excep- 
tionally salable line of both Ivory and \Vhite dinnerware 
has exceptionally good opening in its sales department for thor- 
oughly experienced, high caliber men to call on the large trade. 
Only interested in men with good sales record. State experience 
and territory in which you are best acquainted. Replies will be 
treated in strict confidence. Address Box 632, care CROCKERY AND 
GLass JOURNAL. 


SALESMEN WANTED 


ANUFACTURER of popular priced semi-porcelain dinner 

and hotel ware—white and decorated—has openings for 
salesmen, on a commission basis, in Texas, Oklahoma, Kentucky, 
Tennessee and Pennsylvania. Replies treated in strict confidence. 
Address Box No. 633, care of CROCKERY AND GLAsSs JOURNAL, 


OPPORTUNITY FOR EXPERIENCED 
SALESMAN 


|! 


OOD opportunity for experienced glassware and crockery 

J salesman seeking to locate on the Pacific coast. Party with 
$5,000 to invest can buy half interest in old established manufac- 
turing agency firm representing some of the best factories cover- 
ing California, Oregon and Washington. Are desirous of opening 
branch sample rooms. State age, experience and reierences. Ad- 
dress Box 630, care of CROCKERY AND GLASS JOURNAL. 


CROCKERY SALESMEN WANTED 


ANTED AT ONCE—FExperienced crockery salesmen in all 

sections except New England States and the Coast, to sell 
our Decorative Dinner Sets and Specialties, also White and Yellow 
Ware on commission. Would also like to hear from resident agents 
in all large cities who can get big business on these lines. Address 
Box 184, East Liverpool, Ohio. 


WANT EXPERIENCED CROCKERY 


SALESMEN 
ANTED AT ONCE—FExperienced crockery salesmen in all 
sections except New England States and the Coast, to sell 
our Decorated Dinner Sets and Specialties, also White and Yetlow 
Ware on commission. Would also like to hear from resident agents 


in all large cities who can get big business on theze lines. Address 
Box No. 634, care CROCKERY AND GLAss JOURNAI 


ENGLISH GENTLEMAN SEEKS POSITION 


NGLISH gentleman, expert in the china and glass trade, de- 

sires responsible position; thorough knowledge and_ practical 
experience in all departments. Address Box 626, care of CrocKERY 
AND GLASS JOUBNAL. 


Buyers in New York 


May 16, 1927 
E. Archambeau, house furnishings, toys, Wallace Co., Pittsfield. 
Mass., Latham.. 
May 17, 1927 
Miss M. Byrne, lamps, notions, J. M. Hartblay & Son, Fair- 
mont, W. Va., J. H. Rownd. 
N. E. Hicks, lamps, J. L. Hudson Co., Detroit, Mich., 105 Grand, 
Pennsylvania. 
May 18, 1927 
J. W. Waldorf, glassware, china, Hochschild, Kohn & Co., 220 
Fifth Ave. (F. Atkins). 
J. C. Schwab, lamps, Elder & Johnson Co., 240 Madison Ave. 
(Syndicate Trading Co.). 


Peter Potter Says: From the reports I git 
the new-fangled water lamps makes dern good 
storage rooms fer likker. They’re not only 
ornamental but useful and also make dern 
good parkin’ space for gold fish. | 

| 


Advises Store Career 


‘The retail dry goods business as an opportune fir 
the young man is dealt with by Col. Michael Fri 
president of B. Altman & ‘Co., in an article in “An 
for Careers,’ which is edited by Edward L. Berna 
just off the press of the George H. Doran Co 
This article is one of thirty-eight by leading busin 
professional men who discuss in this book as man) 
in an effort to minimize the waste of vocational mis 
showing what each career requires and what it offe| 

“The young man,” Col. Friedsam writes, “is oft 
consistently urged to take up banking, or to Start 
manufacturing field or to follow one of the many 
of brokerage. There has not been the same cot 
effort to induce the young man to enter the depa 
store, yet it offers a wider range of opportunity 
perhaps any other kind of business.” 

Discussing the “romance” of modern merehan| 
he mentions the constant search of odd corners 
earth for original and desirable articles. 

“A prayer rug from the hills of Persia, an old 
lamp picked up in a cottage on the coast of m 
: : : ; ‘ie 
piece of superlative glass from Lalique in Pars, h 
“are included in the quest for things new, differe 
fine.” 

So ramified are the departments of a modern big 
store’s activities, he points out, that the young ma 
talent in almost any direction may find his proper ® 
such a business and with excellent opportunity f 
vancement. 


- 


, 
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= 


1 |st on its laurels of past performances. 
iol of the future is theirs, achievements are as water 
sre dam. The Chemical Industry has begun to visu- 
e vith the result that the forward march is on again. 
jog John E. Teeple in The Indicator of November 
126, he says, “One of the great sources of difficulty 
wn nations in the past has been the urge of some 
> tion to possess land because the land contained a 
ci? raw material and that specific raw material was 
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Ceramic and Chemical Industries 


Collaborating 
(Continued from page 9) 


rg that will be shown at the exposition. 


Play the world recognizes the value of Chemistry and 
eical Engineering as never before as the following 
ntiion from Dr. Arthur D. Little’s pamphlet to Chem- 
engineers and Managers, of April 1927, will show. 


1¢ Elmo Colkins says, “The manufacturer, whatever 
y make, however basic and staple, however well 


réched in the homes of the country, can no longer 
tdlown and let things take their course. 


He must now 
diimself ready to act and act quickly, interpret the 


ns anticipate the new attitude of the public, analyze 
hiew invention or discovery for its effects, immediate 


uimate, on his own business.” 


P| brief paragraph quoted expresses more fully than 


1 volumes why the Chemical Industries are again 


niahead. The day is past when any man or industry 


Unless a 


olcely necessary to supply some need of the world. 
eurther the chemist progresses in his work the more 
ly\vill this source of friction be removed.” 
€,r we wonder what would have happened but for the 
itlitic materials the Chemical Industry has developed 
te monopoly and maintaining competition through- 


This is 


2 world. 


il 


ak place in the world will there be such a gathering 


ustry. The authorities in Chemistry and Chemical 


givering will discuss problems and explain new de- 
oyents bath domestic and foreign at this year’s expo- 
oland with the interest that is already manifested by 
ei) manufacturers, American Industry must look to 


Lirels. 


Glass News 
(Continued from page 13) 


3ig Demand for Bell Rose Glassware 


rh new lines of colored glassware introduced by the 
O/rative Flint Glass Co. last January, during its ex- 
it “the Ft. Pitt Hotel here has proved to be one of the 
st ypular this factory ever designed. The demand for 


ell Rose colored glassware is exceptionally heavy, 
€s at this time are far ahead of those of the early 
the year. There are 15 different items now listed 
Amber gold lace edge border line which this fac- 
featuring. 


oo 
= Ta eet ee 


Chicago Gift Show 

(Continued from page 20) 
1000 Washington St., Boston, Mass.; E. H. Ryckoff & 
Co., 189 No. Clark St., Chicago, III. 

Sanderson Art Co., 540 Van Buren St., Milwaukee, 
Wisi; Saemmpoarha, 533 Sutter St., San Francisco, Cal.; 
Hugo W. Schmidt Co., 212 Randolph St., Detroit, Mich. ; 
Jacob Schorsch, 302 Fifth Ave., New York, N. Y.; M. 
Seller & Co., 5th & Pine Sts., Portland, Ore.; Shannon 
Studios, 13909 Potomac, Cleveland, Ohio.; Shearer Stu- 
dio, Palo Alto, Cal.; Slepin Studios, Germantown, Phila- 
delphia, Pa.; Smith Ceramic Studios, Inc., Rochester, 
N. Y.; E. L. Sommers & Co., 915 Broadway, New York, 
N. Y.; Spiegel Bros., 5 No. Wabash Ave., Chicago, IIL; 
William F. Sprague & Co., Inc., 448 Fourth Ave., New 
York, N. Y.; Springfield Leather Products Co., 110 W. 
Main St., Springfield, Ohio.; Standard Oil Co., 910 So. 
Michigan Ave., Chicago, Ill.; Stein & Ellbogen, 31 No. 
State St., Chicago, Ill.; The Steinbeck Co., 74 E. Roose- 
velt Rdjw@micago, IL; J. H. Stouffer Co., 2619 Prairie 
Ave., Chicago, Ill.; Nathan Straus & Sons, Inc., 119 Fifth 
Ave., New York, N. Y.; Sugar Plum Tree, 137 Crescent, 
Northampton, Mass.; Sunshine Cut Glass Co., 1312 On- 
tario St., Cleveland, Ohio; Swartchild & Co., 29 E. Madi- 
son St., Chicago, Ill. 

Taiyo Beading Co.,.325 W. Madison St., Chicago, IIL; 
Treasuret@hest, Asheville, N. C.; Trinity Artwares Co., 
Inc:, 122SBaith Ave., New York, N. Y.; Turchin Mfg. 
Novelty Com 10 W. 23rd St., New York, N. Y.; Geo. 
Turner, 17 No. Wabash Ave., Chicago, II. 

Ullman “Mfg. -Co., Van Alst Aver & 13th-St.,--Long 
Island, Nae. 

Weinman Bros., 421 So. Wells St., Chicago, Ill; J. Ty- 
son White Sons, Inc., Brooklyn, N. Y.; White-Chap- 
man Co., 1203 Van Buren St., Hammond, Ind.; Ernest 
Wolf, Inc., 919 W. Madison St., Chicago, Il. 

Zinke-Roberts Co., 927 Concord Place, Chicago, IIl. 


Glass Machines 
(Continued from page 22) 
put into production in 1904 the first really successful auto- 
matic bottle machine. 

In 1899 there were more than 7,000 child laborers in 
the industry, the department said, and there are practically 
none now. “As a boy of 10 in 1869, Owens joined the 
He 
died in 1923, the genius of the industry, whose inventions 
contributed to the complete elimination of children from 
the industry,” 


thousands of children employed in the glass factories. 


it was added. 


W. L. Smith Sr. Returns from Florida 


Wei omuth, Sr., head of the Taylor, Smith & Taylor 
Co., who had been spending the winter season in Florida, 
making his headquarters at St. Petersburgh, returned to 
the East Liverpool district recently. 
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New York Directory 


IMPORTERS 


GEO. F. BASSETT & CO., 
Ave. 
“The Dinnerware House of America.” 


141 Fifth 


L BERNARDAUD & CO., 61 West 
28rd St. 
French China Dinnerware, Short 


Lines. White China for Decorators. 
FERDINAND BING & CO.’S, Sue- 
cessors, 67-69 Irving Place, near 
18th St. 
Art Pottery, Bronzes, Marbles and 
Lamps. 
L. D. BLOCH & CO., 87-41 East 18th 
St 


Importers of Chir> and Glass, Mfrs 


of Lamps, Shades aud Novelties. 


EDWARD BOOTE, 85-87 West 28d 
St. 

Cauldon China. Wood & _ Sons’ 

Earthenware, Gibson & Sons’ Teapots. 


CONTINENTAL CERAMICS CORP., 

149-151 Fifth Ave. 
Importers of Thomas, Krister and Bo- 
hemia decorated and white dinnerware. 
Open stock patterns carried. Telephone 
Ashland 7816. 

COPELAND & THOMPSCN, 
206 Fifth Ave. 
Copeland's China, 
White China fancies. 
2975. 

JOIN DAVISON, Inc., 14 Barclay St. 

Earthenware — and 


Inc., 


Earthenware and 


Phone, Ashland 


English = China, 
talass 
EDWARD B. DICKINSON, 
49 West 28rd St. 
English “Ceylon Ivory” Dinnerware, 
“Hook-Lid,’ Cube and Rock Teapots. 


A. J. FONDEVILLE & CO., 24 West 
28rd St. 
Successors to Fondeville & Van Ider- 
stine. Importers of China, Glass and 
Earthenware. 


OTTO GOETZ, 1NC., 122 Fifth Ave. 


Importer of Crockery, China and 
Glassware for immediate delivery. 


INC., 


GRAHAM & ZENGER INC., 104 
Fifth Ave. 
Importers of Black Knight China. 


Telephone, Chelsea 7477. 
HARUTA & CO., 141 Fifth Ave. 


Importers of Japanese goods. Phone 
Caledonia 4475. 
HAVILAND & ABBOT CO., 920 


Rroadway, corner 21st St. 


HAVILAND CHINA CO., Inc., 1107 
Broadway. 
The Famous 
known since 1840. 


HEINRICH & WINTERLING, INC., 
49-51 West 28rd St. 

Dinnerware from Heinrich & Co.. Selb 
Also Fancy China from Winterling. 
HERMAN C. KUPPER, Ince., 89-41 

West 23d St. 
Ahrenfeldt French China. 


“Haviland China” 


KAitA CHINA CORP:, 39 W. 23rd 
Su. 
German dinnerware and fancy china. 
cram. 0687. 


LEVY BROS. CHINA CO., 
‘eap St., Brooklyn. 

In nporters and decorators. Large stocks 

dinnerware, 23-piece tea sets, service 


467-9 


plates. Immediate delivery. 
MADDOCK & MILLER, tine., 89-41 
1) eSiRZSiameSine 
John Mad- 


dock & Sons, Royal Worcester, Aller- 
ton’s Crown Ducal Ware, Carlton 
Ware, Price Bros. Teapots. 

OGl, pba fed & CO., 105-107 East 
Cth Se 

importers of Japanese Goods.  Teie- 
phone—Stuyvesant 8595-8596-8597. 


MORIMURA BROS., 58-57 West 23d 


Ce 


}apanese Goods. 


Foglish Wares of Merit: 


The Fifth Avenue 
Building 
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Uptown Headquarters 


for the 
Pottery Glass China 
Metal Goods and House- 


wares Trades 


FRED. C. REIMER CO., Inc., 49-51 
W. 28rd St. 
“Furslenbere” — Dinnerware, “Schier- 


holz”—Art Goods, “Royal Dux’—Art 
Goods, “Theresienthal”—Fine Crystal, 
Venetian Glassware, French and Italian 
Pottery, White China. Phone Gram- 
ercy 5181. 


ROSENTHAL CHINA CORP., 
151 Fifth Ave. 
Importers of Rosenthal china dinner- 
ware, placeplates, lamps, art figures. 
Hotel china. Telephone Ashland 7816. 


149- 
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tect H. RUHE, 14 West 23 


Importers of China, Glassware a 
Specialties. Telephone Gramercy 22, 

PAUL A. STRAUB & CO., 105-1 
Fifth Ave. 
Tirschenreuth Dinnerware, Old Abb 
Ivory Body Dinnerware, Rona a 
Verra Crystal Tableware. Specialt: 
in glassware, etc. 

ROBERT SLIMMON & CO., 96 to 1 
Church St. 
A. J. Wilkinson’s, Ltd., Bourne 
Leigh, R. Sudlow & Sons, Shorter 
Sons, Royal Aller Vale and Wz 
combe Pottery. 

NATHAN STRAUS & SONS, In 
119 Fifth Ave., at 19th St. 
Large stock of imported open-sto 
dinnerware. Sole distributors 
“Royal Schwarzburg” and “Superieu 
Limoges dinnerware, Gift Shop Sp 
cialties. 

TAIYO TRADING CO., Inc., 101 Fif 
Ave. 
Japanese China. 
Brac. 


B. TOMBY & CO., 20 West 28d St. 
Representing: Hutschenreuther Se 
Schlegelmilch, Schoenwald, Villeroy 
Boch, etc. 

JUSTIN THARAUD, Inc., 
23d St. 

Sole Agent for L’Union Ceramiqi 
Limoges, France. 

\fvott, Son & Co., Hanley Staffs, En 
land. Royal Bayreuth China, Bavari 
Telephone Gramercy 5150 

E. TORLOTTING, INC., 35-37 We 

28rd. St. 
Representing Cristalleries De St. Lou 
Plateelbakkerij “Zuid—Holland”, Get 
Lorenz (Czecho-Slovakia). Gramer 
5299. 


UNITED ARTS AND CRAFTS IN( 
L? W. 47th Street. 
Modern ceramics 
colors and glazes. 


VOGT & DOSE, 14 W. 28rd St. 
Open stock dinnerware patterr 
White China for decorating. 


J. H. VENON, Inc., 104 Fifth Ave. 
Martin China, Limoges; Gustafsbe 
China and Earthenware, Swede 
Kosta Crystal, Sweden; Rorstra 
China and Earthenware, Sweden. 


KENNARD L. WEDGWOOD, A 
Fifth Ave., between 28th and - 
Sts. 
Josiah Wedgwood & Sons, Ltd. Te 
phone Madison Square 7429. 


DOMESTIC GLASSWARE 


BONITA ART GLASS COMPAN 
Factory at Huntington, W. Va. 
Exclusive Imported & Domestic Di 
orated Glass and China. Herbert Gl 
& Import Corporation, 35-37 West 23 
St., representative. 


BRYCE BROTHERS vin Csi 
v 


Lamps and Bric: 


24 We 


in unusual Brn 


Blown lead glassware in Crystal 
Etched and Engra 
J. Duncan Dithridge, Representati 
240 Fifth Ave. 


Colors—Cut, 


19, 1927 


York Salesroom, 184 Fifth Avenue. 
Manufacturers “Nearcut” tableware, 
thin blown tumblers and stemware. 


zCONOMY GLASS CO., Morgan- 

town, W. Va. D. King Irwin, Repre- 
sentative, Fifth Ave. Building 

' Fine blown tumblers and stemware. 

?70STORIA GLASS CO., 

Fifth Ave. 

Pressed and blown glassware. 

' L. Weddle, Representative. 

JILLINDER & SONS, Inc., 220 Fifth 

Ave. 


141-147 
Chas. 


Lighting glassware, glass specialties 


THE HOCKING GLASS SALES 
CORP., 129-131 Fifth Ave. 

George FE. Nicholson, Representing 
Hocking Glass Co., Lancaster Glass 
_ Co. Standard Glass Mfg. Co. Lan- 
caster, Ohio. Ashland 7207-7208. 
JUSQUEHANA CUT GLASS CO., 
T. W. Hamilton, Representative, 189 
Fifth Ave. 

fHE ROSBERN GLASSWARE 
_ CORP., 12-14 West 21st St. 

) Manufacturers of light cut and gold 
‘encrustations. Phone Chelsea 0746. 


VESTON GLASS CO., INC. 

Blown Tableware. T. W. Hamilton, 
L Representative, 139 Fifth Ave. 
INITED STATES GLASS CO., A/be- 
marle Bldg., 24th St. and Broadway. 
Pressed and blown glassware. 


VESTMORELAND GLASS CO., 
Horace C. Gray Co., Representa- 
tives, Fifth Avenue Building. 

| Pressed glassware, decorated glassware, 
| novelties. 


AMPS, SHADES AND LIGHT- 


ING FIXTURES 

HE BRADLEY & HUBBARD MFG. 

CO., Fifth Ave. Bldg., Fifth Ave 

‘and 23rd. St. 

Electric Lighting 

Lamps. 

ICTOR BRISBOIS, INC., 200 Fifth 

| Ave, 

‘Room 210. Lamps and Cut Glass. 

ae HAWTHORN, 225 Fifth 
ve. 

Wrought Iron Lamps. “The Better 

‘Kind,”” “Ann Murphy Shades.” 

een x G'ASS CO., 230 Fifth 

| Ave. 

Illuminating glassware, electric port- 

ables, oil lamps, etc. Telephones. 

)Ashland 9024-9025. 

i, H. E. RAINAUD CO., 242 Fifth 

Ave. 

Table, Boudoir, Desk, Piano, and Floor 

Lamps in exclusive designs and finishes. 

Adelphi Lamp Shade Co., representa- 

itives. 

41E MAIBRUNN CO., Inc., 44-46 

East 25th St. 

Lamp Shades and Lamps. 

Madison Square 8860-8861. 


DOMESTIC POTTERY 
Ne DALRYMPLE, 16 West 23rd 


Representing E. H. Sebring China Co., 
Sebring, O., manufacturers of dinner- 


Fixtures and 


Telephone 


jvare and premium specialties. Tele- cuttings on colored and crystal glass- Cumberland, Md., and Guerin-Poyat- 
phone, Gramercy 4413. ware. Elite, Ltd., Dinnerware Lines. 
SUMUOENAntonneseranntenunevnnuenonnnesngneaaanenyeeayyvecenqnaveyeneegq4unedne qq cosvsnyeeg4o4ayeogpemUAnenvaneUgneeNdNeEUUHevenen UD OON OOO U UUM UOUUSEe eee 


ROSEVILLE POTTERY CO., 


CROCKERY AND GLASS JOURNAL 


‘AMBRIDGE (0.) GLASS CU., New A. E. HULL POTTERY CO., 200 


Fifth Ave. 
Manufacturers and Importers, Earth- 
enware, China and Glassware. 


18 
West 23rd St. 

F. D. Van Arsdale, New York Man- 
ager. Art Pottery, Jardinieres, Baby 
Plates and Sets, Bird Baths, Carden 
Pottery. 


THE SEBRING POTTERY CO., Se- 


bring, Ohio. 

New York Office and Sample Room, 
206 Lexington Ave. Chicago Office 
and Sample Room, American Furni- 
ture Mart Building, Spaces 930 and 
931, 666 Lake Shore Drive. 


THE CRESCENT CHINA CO., Se- 


bring, Ohio. 
M. I. George, Representative, 206 Lex- 


ington Ave. High-Grade Dinner Ware. 
JOHN L. PASMANTIER & SONS, 5 


West 20th St. 

Quality Dinnerware and Pottery Spe- 
‘cialties. Telephones, Chelsea 8265 and 
0540. 


COX & COMPANY 
120 Fifth Avenue 


Entire 5th Floor 
N. W. corner of 17th Street 


Telephone Watkins 8467 


Glassware 


Imperial Glass Company 
Huntington Tumbler Co. 

The Silver City Glass Co. 
Lewis County Cut Glass Co. 


Dinnerware 


The C. C. Thompson Pottery 
Co. 


Underglaze Hotelware 
Cook China Co 


Pottery 


Oxford Pottery Co. 


DECORATORS 


FLOGEL DECORATING WORKS, 


129-131 Fifth Ave. 
Dealers and Decorators of Fine Glass 
and China. R. H. Flogel, Proprietor. 
Phone, Ashland 2355. 


LOTUS GLASS CO., INC., 200 Fifth 


Ave., Room 208. 
China and glass decorators. Gold en- 
crusted, lustre, plate etchings and light 


———re 
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MANUFACTURERS’ AGENTS 


HORACE C. GRAY CO., Fifth Ave- 
nue Building. 


Representing Fenton Art Glass Co., 
Glassware, cut, colored and _ plasm. 
Sterling Glass Co., Fine Heavy 
Cut Glass. Westmoreland Glass Co., 
High Grade Table Glassware and 
Specialtics. Indiana Glass Co., Pressed 
Table Glassware and Lamps. Ameri- 
can Bisque Co., glazed flower pots, bulb 
bowls, etc. Co-Operative Flint Glass 
Co., Table and Soda Fountain Glass- 
ware, Aquaria, etc. Telephone, Gram- 
ercy 6311, 


D. KING IRWIN, Fifth Avenue Buila- 
ing. 
Iroquois China Co., Hotel China. Na- 
tional China Co., Quality dinnerware. 
Paden City Glass Mfg. Co., Table, sod~ 
fountain glassware. Economy Glass 
o. Suite 319, telephone, Gramercy 


THOMAS G. JONES, Fifth Avenue 
Building. 
Representing McKee Glass Co., D. C. 
Jenkins Glass Co., McDonald Glass 
Works, Inc. Telephones, Gramercy 
291-292. 


GEO. C. KINDT & CO., Inc., 19-21 W. 
24th St. 
Manufacturers and Factory Agents. 
Brass wares, mahogany goods, serving 
trays, mahogany candlesticks, floor 
lamps, electrofiers, silk shades, silver- 
plated wares, decorated basket wares, 
toys, dolls. Telephone, Farragut 8850. 


McKENNA BROTHERS SALES 
CORPORATION, 1271 Broadway, 
corner 82nd Street. 


McKenna Brothers, cut, colored and 
decorated lines; Utility Glass Works, 
Stemware; D. B. Lehman, light cut- 
tings. Telephone, Pennsylvania 2165. 


Seo ee J. MOSCOVITZ, 10 W. 23rd 
t. 


Representing Knowles, Taylor & 
Knowles Co., dinnerware, and Hirsch- 
Malgood Co. decorated glassware. 
Phone Gramercy 1869. 


WILLIAM G. MUELLER, 25-37 West 
28rd St. 
Thun-Kloesterle Dinnerware, Mannl 
Cups and Saucers for the Tea and 
Premium trade. Phone Gramercy 0586. 


PHILLIPS, THISTLE & SMITH. 
INC., Onyx Building, 1107 Broad- 
way, at 24th St. 

Seneca Glass Co., lead blown table 
and lighting glassware. Pope-Gosser 


China Co., dinnerware. Telephone 
Watkins 8634. 


VAIL AND YOUNG, 200 Fifth Ave. 


Representing 

The Coshocton Glass Corp. 
The Belmont Tumbler Co. 
Sneath Glass Company 
Jackson Vitrified China Co. 
W. I. Tycer Pottery Company. 


HENRY WITTE, 48 West 28rd St. 
Representing Maryland Glass  Co., 


Thirty-three 


PPPTTON TCC TONT CUNT COTCO TOPIC LUAU TUCO LCL ULLELLLLO LLU LLUG ALOU LLL LLL LLG LLo LALO oc Loc 


/uVVUUQUTUHVOUUUUOUUCUUUONUGUODUUUUAOULOOUUUOUUUOUOU AN 


v7, 


May 19, 


Thirty-four ; CROCKERY AND GLASS JOURNAL 
Index 
CO 
| Advertisers 


aan 5 el 
A 16 
Adblovetaene (Covidien (Cop 5355000000 « 24 Laughlin; Elomer China Cojseeseeeenee 
Levy Bros. China (Co... 2. eee 
B DBotus Glass! ‘(Cock =i... ce: 7 cee 
Bassett Ge Con Ince. Geourlree..... sn 32 M 
Bernardauds [be cc Concern. . . ee 
Bing & Co., Ferdinand.......... . Ge Maddock & Miller... -.. 235s 
Bl gchiree, Coy loan seer ieee. . eee, Maibrunn CO. Leese 1100 ee 
Bonita Ant Glass" Co... - me 37 Mayer China Co.. 2 9 fees 
Bootess Rawanda eee... . ee Mogi, Momonoi & Co......ci0: aetna 
BradleyecumElubpatd aeeeneenneey. .. . ..ene 33 Morimtra Bros cl: <j: ite eee 
Brech & Son) Alberts: .ceeeesn . .. eee Moscovitz, “Harty J. ome. cece 
BriGhcisaaViCtOLM ee een... . 5. 33 McKenna Bros. 2. s2-.cee eee 
Bryce Btosy Golan eee. . . . Oe 
N 
G National: (China (Goon. ase 
Cambrid seu Glassy Go: eee. - - Pe, eis) P 
Carrollton Pottery, Coes. o. Ba 4! 
Continental Ceramics Corp........ . OE Pasmantier, John Io. & Sons eee 
@rooksviulle (Ghina sGorssseemees. ... 062/, 0 Phillips, Chistle& Smith aera 
Phoenix ‘Glass: Go...)29s.05102s Cee 
D 
Dal le, F. W. 33 e 
eikeiseebekoy WE Ne Node acaus ond . eS 
Davison Ont Lice ie, ... me 32 Sprint H. a R bt “We 2 a 
Demarest Wublicatons meee... .. cee 4 ey ines ré aeRO 2 215.9130" « 
Dickinson, Edw. Br Inc... rs, . . . eee Re cle e Fis meg ET OS & 
Duncan & Miller Glass Co....... we 1 Rosenthal\China Corps. 2 eee eee 
Rosbern’ Glassware, Dheh... oer 
EF Roseville Pottery Go:. 324. .ceeeeeee es 
Flogel Decorating Co. ......... ye. Re Rithe, Francis Hy s:.0......e 
Pondevile Av) Gon GOsaeeee 32 Ss 
Bostoniau Glasses Comment ae! 33 
Selden Howard! Gigs teers ere tener 
fe slimmon; GNODE scar Ov. enter 
‘ Stetson’ China) (Cox)... . ee pee eee 
Goetz, Otto slice epraeee:.: .... ste 32 Straub & Co. PaulvA. 320 nee 
Gray Cope IG ee eee... .. an 33 Straus; Nathan) & (Sonss Ince 
Susquehanna Cut Glass Co. 
Haviland & Ab! ; 32 ? 
aviland @ DDO UN enEEEMSEARMCRE - . soa. .cae ci cnch 
HavilandeGhinae Govern . | Back Cover wae Trading Co... 12.2... +essssesees 
Tharaud, Justin, <9ees. cee eee 
HawthonimeNoO nial nner... . cee $38) Tomby & CoB 
Heinrich & Winterlingssssees........4- 23 aks Peay ie oes st Ae aa 
Hull, A. E., Pottery Co Gdon ds Ae cS 33 wi 
I UnitedeStatess Glass Go eee 
Baya 1B), USGI 5 osc cance o> oer 33 V 
Vailo& Y Oun gs acc ce eee ee 
iJ Venon, Inc). Hiiot! ane eee 
Jones, ThomasuGeameereete. . . ssc ne 33 Vogt & Dose... 20.6. s.ee eens senens 
K W 
Wedgwood, Kennard oes aaron 
Kahan Ghana Gon peeeimerettcrert: 00.6 00 32 Westmoreland) Glass) Gonseesaueeeeen 13, 
Knowles, Taylor & Knowles.......... 6 Weston Glass -Gos, Inc. eee ence 
Kupper, herman ene bi pe. .s osc 32 Witte: Elenryctracrspat sateen eee 


The Next Time 


you want 


A Job 

A Line 

A Salesman 
A Buyer 


or anything else connected with 
the China, Glass, Housefurnish- 
ing and Lamp Trades 


Advertise for it in the Classified 


Section of 


Crockery and Glass Journal 


and 


Get It 


. 40 cents per e for first insertion; 
20 c Tne cree following in 


| 
Rates: ns. Seven words per line 


New and Striking 
Decorations 
for 
This Season 


Especially 
IVORY 
PATTERNS 


at 


Moderate 
: NCREASED Haviland China advertising in national magazines is 
Prices helping you by telling millions of housewives throughout the coun- 


try that the genuine Haviland is ‘‘The mark of fine taste in fine china.” 


Chantilly Pattern 


This advertising, together with the name and reputation of the 
genuine Haviland, should bring you profitable business—if you are 
supplied with the necessary variety of patterns. Are you? 


We carry in New York, ready for immediate delivery, a great variety 
of patterns—every type of decoration—the whole price range—in full 
open stock and in assorted packages. This means that we can immedi- 
ately supply any items you need to replenish your stock. Write or call. 


It will cost you sales if you have to say “We haven’t these patterns 
in stock.” 


“Haviland 


DECORATED BY Every piece of ne A 
° Haviland China—the 
gilande product of the ori ing Qo WN, 


4 
-, Haviland, established 
n 


Limoges by David Haviland i France 
: 1837—bears the trade 
on decorated china marks shown here, on white china 


HAVILAND CHINA CO., INC. 


1107 Broadway, at 24th Street, New York 
Telephones: W atkins 2967-2968 
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Dolls & Joys 
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IN THIS ISSUE 


LEANN SAB NEA FLIES SS 


a 


What’s New in New York Showrooms— 
A section devoted to new items in the 


By Zp 


trade that are attracting the atten- 


tion of buyers 


at art {Ty 


INI 
oe 


What the Potteries Are Doing and up-to- 
the-minute Glass News by M. K. 
Zimerman, our regular Pittsburgh 


> 


S| 


and East Liverpool corre- 
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SASK ALLY 


Timely news of Chicago by J. H. Smythe 
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A complete list of New York Imports for 
the week 
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~~ Will It 
Interest You ® 


ee 


To know the names of the best manufacturers and whole- 
salers in the lines you are interested? 


a a 


To know where you can get the goods you want? 


To know what the latest news of the trade is? 


eee ee 


Se 


To know how to increase the efficiency of your department? 


To have a permanent New York mailing address? 


To receive information about any particular line? 


To receive a reminder of coming events and activities? 


To be advised about important changes in the trade? 


To be listed in advance of your coming to the New York 
market? 


CROCKERY AND GLASS JOURNAL 


will do all these things for you 


= 


——— 


— 


Clip the coupon below and receive 
the paper regularly each week. 


DEMAREST PUBLICATIONS, INC., 


| is pepe esa to | SUBSCRIPTION PRICE 
| Gentlemen :— l Domestic 
ha ae ne WU Seta ENT ahE eS $3.00 a year 
including the Specia oliday 
| Boruey pad hee ands Bal peying! Ni : $5.00 for 2 years 
ers) to the following address for which .... 
7 enclose ...... foros. year. | cea 
‘ a year 
| N&MO@ a teerctone te reo creed sie sie creek ER | Foreign 
| Firm 2. ees na cc's. Ae | 55.50 a year 
| AGOTCSS i ecces totes etek a siecs celal. . Geehee | 
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Crockery and Glass Journal, published weekly at New York, by Demarest Publications, Inc. Subscriptions, $3 per year. Editorial and Advertist 
Office, 45 East 17th Street. Entered as second-class matter September 2, 1920, at the post office at New York, under the act of March 3, 
Vol. 104. No. 21,, May 26, 1927. } 
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Now It’s 
“DERWOOD” 
IVORY 


Our entire New No. 4 Plant at East Palestine 

has been turned into production of this warm, 

creamy, lustrous body, with colorful decorations 
styled in present day vogue. 


Coming! Watch for the New 


PIOOWS 


W.S.George 


a 


“ARGOSY” SHAPE 


Now being modeled—the triumph of 25 years 
leadership in the American pottery industry 


THE 
Pas lOR SHAPE” 


A Creamy White Body 


THE W. S. GEORGE POTTERY CO. 
General Offices, East Palestine, Ohio 


Plant No. 1: East Palestine, O. 
Plant No. 2: Canonsburg, Pa. 


Plant No. 3: Kittanning, Pa. 
Plant No. 4: East Palestine, O. 
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ROSENTHAL IVORY CHINA 


OUR LARGE NEW YORK STOCKS 
ARE NOW AT YOUR DISPOSAL 


These and available 
other immediately 
dinnerware from stock 
patterns to 
as well as increase 
short lines your 
and Spring 
Place Plates business. 


ROSENTHAL CHINA CORPORATION 


149-151 FIFTH AVENUE ; 
9th FLOOR NEW YORK CITY ASHLAND 7816 
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Five 


NORITAKE 
IVORY 


NNOUNCING our new NORITAKE DIN- 
A NERWARE creations for 1928 featuring for 
the first time our IVORY BODY (not a glaze) 

of lustrous beauty, delightfully subdued in tone. 


On this lovely new ivory is found a variety of deco- 
rations from the colorful floral patterns to the match- 
less and exquisite double encrusted burnished gold 
borders in new motifs. 


Another feature this year is our introduction of 
SERVICE PLATES—superb examples of ceramic 
aft. 


Also the usual range of novel and charmingly attrac- 
tive treatments which have been so characteristic of 
NORITAKE offerings and with its incomparable 
standard of quality has firmly established itself today 
as one of the greatest factors in the entire field of 
dinnerware. 


All in all, a line second to none—of which we are 


. justly proud. 


MORIMURA BROS., INC 


Seas, WEST 235rde5 1 REED 
NEW YORK 
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Make Your Store 
HEADQUARTERS FOR 


Bridge Prizes 
and Gifts of Glass 


Popular Prizes 
that retail for 
less than 


MMMM CEL, 


Mmm eateewcncescs 


Applied for) 


REAMER SET No. 645 


Measuring pitcher fitted 
with detachable seed-catchs 
ing reamer Pint or quart 
size—crystal or apple-green 


Fitted with vertical tray 
Crystal, black, sky-blue and 
apple-green—bright or 
satined. 


BRIDGE SMOKER SET 
No. 9280 

Makes a big hit. Each tray 

a different color—red, green, 

blue and yellow—all fired-in 

colors. 


SANDWICH TRAY No. 336 


Wanted by every woman 
Rose-pink, apple-green, am- 
ber, canary and crystal, 
bright or satined. 


Colorful 
and Useful 


to retail for 


(Patent Applied for) 


SMOKERS’ TRAY No. 9354 


Ash tray, cigarette holder, 
two snuffers and match 
holder all in one unit. Apple- 
green, sky-blue and black— 
bright or satined. 


POPPY VASE No. 1625 


A\ vase of rare beauty. Sat 
ined—with French Lalique 
decorations. In rose-pink, 
applegreen, sky-blue and 
rich black. 


(Patent 
Applied for) 


(Patent 


GRILL PLATE No. 8861 


Partitioned 
Already in wide use for serving at 
receptions, bridge parties and after- 
noon teas. Crystal, amber, rose-pink 
and apple-green—bright 
or satined. 


FLOWER ARRANGER 
VASE No 16261 


Very popular Rose-pink, 


apple green, sky-blue 
or black—bright 
or satined 


First Prize 
to retail for 


ye: 


va 


OCTAGON SALAD SET 
No. 337 


Four 8-inch salad plates of 
the very latest design. Rose- 
pink and apple-green. In 
individual cartons. 


(Pai 


Combination Iced Tea and | 
Reamer Set No. 6450 


Two-quart optic jug and cover 
with invertible reamer and six 
12-0z. optic blown 


| 

$ . ss 3 tumblers. Rose-pink, 

& sin apple-green and | 

» DANCING ee 
GIRL a 
ere CENTERPIECE 

SET No. 310° 


Puff-boxand two colognes, lonchedioweribow Ls 
4 low candle holders, 
Satined rose-pink or ap- 
plegreen. The present 


vogue. 


Be sure to ask our | 
about the smart 2) 
TAGON Bridge Set? 
and the complete tab3 
in this same muchw/ 
sign—rose-pink and afi 


In perfect taste. Rose-pink, 
apple-green, and sky-blue, 
satined, 


The items pictured on this page 
are a dozen of our best sellers. 
A window display of “Bridge 
Prizes and Gifts of Glass” will 
materially bolster up your 
summer sales. 


World’s Largest Makers of 
Household Glassware 


SALES OFFICES IN ALL 
PRINCIPAL CITIES 


United States Glass Company, Pittsburgh, Pa. 


‘a 


— 


| 
3 


Le: Nees 


)RTON B. JACKSON 


FIDERICK S. OLIVER 


} 


CALVIN DEMAREST 


‘LEMENT B. DAVIS 


sj3LISHED IN 1874 


crockery and Glass 


The Representative Paper of the Industry 
Devoted to 


CROCKERY, GLASS, HOUSE FURNISHINGS 
LAMPS, GIFT SHOP GOODS, 
DOLLS AND TOYS 
Published Every Thursday 


USINESS STAFF 
President 


Editor 
Advertising 


Assistant Editor 
B, M. WISNER 45 EAST 17th STREET 


Art Director United States . 


Canada 


Other countries in postal union . 


Single copies 


DEMAREST PUBLICATIONS, Inc. and 


SUBSCRIPTION RATES 


BRANCH OFFICES 


Chicago 
Jo TH. SMYTHE 
222 W. Adams St. 


East Liverpool 


NEW YORK Pittsburgh 
M. K. ZIMERMAN 
$3.00 East Liverpool, O. 
4.00 
5.50 
10 
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aon As evidence of the growing rec- ization has work enough to keep one or more men busy 
) ognition of the importance of the all the time in improving foremanship and thus can have 
nship foreman in American industry the expert direction.” 
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Department of Manufacture of the 
of Commerce of the United States points to 


‘tnat the number of courses in foremanship train- 


sed several hundred per cent. in a year’s time. 
total of 324 courses conducted on an organ- 
from June, 1925, to June, 1926. 

ndred and eighty-five of these courses were 
state vocational educational institutions, 109 
1 by private agencies and 30 as state univer- 
sion courses. 

are reasons,’ says the Department of Manu- 
a bulletin on the subject, “for the rapid growth 
anent status of foremanship training. One 
inds an increased production with a decreased 
as the outstanding result which it attributes to 
Another finds, through better co- 
on the part of the foremen, a considerably 
ventory of material in process; another finds 
yeration between the foremen and the inspec- 
ler, less labor turnover due to more intelligent 
f the human element; still another, better em- 


| ; . 
tloyee relations throughout; and thus we might 
éy other experiences given us. 

af remains some baffling problems. Accumu- 


lences and results show that foreman training, 
Successful by the class or conference method, 
ained or expert direction. The large organ- 


Seeing Foreign business men, who ap- 
Industrial pear to have acquired the habit of 
America looking upon business in the United 


States as the exemplar for the rest 
of the world, will apparently continue during the present 
year the round of visits to this country begun last year. 

The Foreign Commerce Department of the Chamber 
of ‘Commerce of the United States has directed the atten- 
tion of organization members to the forthcoming visit 
of the Australian Industrial Delegation, which will be 
in the United States toward the end of March and 
throughout April. This commission, appointed by the 
Australian government, will consist of employers repre- 
sentatives, employees representatives and women ob- 
servers. 

Another large delegation of German textile manufac- 
turers and merchants will arrive in the United States 
March 21. This visit has been arranged by the Textile 
Verlag, Gains >. 


publishing houses of Germany. 


, of Berlin, one of the large textile 
Its purpose, it is an- 
nounced, is to promote mutual business interests and 
facilitate arrangements for the purchase of American 
textile merchandise. The party will inspect department 
stores, chain stores and factories for the production of 
men’s and women’s clothing, wool, cotton, silk and rayon 


fabrics. 


Seven 


N May 28, Kenneth P. Lockitt, head of the K. P. 
Lockitt Co., importer and manufacturers’ repre- 


sentative, plans to sail aboard the Drollingholm for 


Sweden on a two months’ visit. The purpose of his trip 
is to confer with the heads of the Akliebolaget, Elme, 
Glasbruk, which factory he represents in this country. He 
is taking with him a great many new ideas which he ex- 


pects to incorporate in their new fall line. 


Michael Enright has joined the L. Bamberger & Co., 
store, Newark, as assistant buyer of the china depari 
ment. He was formerly connected with a Canadian de- 
partment store. 


Charles A. Postley, head of the Chas. A. Postley Co., 
Inc., returned to New York on Saturday of last week 
from a three weeks selling trip through the middle west. 
He departed yesterday for a visit to Philadelphia to be 


gone a day or two. 


George O’Hara, who assumed the buyership for the 
china, glass and housefurnishing departments of the Trask, 
Prescott and Richardson Co., Erie, Pa., recently has made 
a number of improvements to these departments. It will 
be interesting to note that this store has taken over the 
glassware department which they formerly rented and 
Mr. O’Hara will buy for it in addition to his other lines. 


M. Hohoff, who for many years was assistant to Leo 
Hunkler, housefurnishings and china buyer for the Elder 
& Johnston Co., Dayton, O., has taken the position as 
housefurnishing buyer for the Wm. Hengerer Co., Buf- 
falo, N. Y., relieving J. G. Paulette, of this work in order 
that he may devote all of his time now to china and glass. 


J. H. Cecil Watson, formerly connected with the china 
and glassware business in New York and Boston, has pur- 
chased the Emerson China Shop in the Berkeley Building, 

3oston. Mr. Watson announces that he will continue 
the business along its previous high standards. 


“Bert” Baker, of Gimbel Bros., Philadelphia, returned 
aboard the Olympic, Tuesday night from a six weeks trip 
to Europe. 


Stephen J. Casper, of Western, Glass & China, Mil- 
waukee, arrived in New York the early part of this week 
and sailed Wednesday night for Europe. 


Eight 


Halle Bros. Open New Departmen 


One of the most attractive housefurnishing 
ments that any department store in the countr 
boast will be opened within the next week by tl 
Bros. ‘Co., ‘Cleveland, O. Great credit is due 
Davis who will do the buying for the departmen 
way it has been arranged and appointed. Th 
are to be carpeted throughout and all of the fixt 
of mahogany inlay. <A different way of show 
merchandise has been provided by Mr. Davis by 
of platforms. Each of these are also carpeted a 
brass railings and silk cord and provide an ¢ 
background for the showing of white enamel 1 
to the best possible advantage. There are also t 
plete kitchens built in the department. One of 
finished in white and the other in light blue. 
partment will be located in the seven story Hal 
Annex, which building is to be devoted exelus 
home wares, such as furniture, lamps, housefurt 
etc. Six elevators run up to Mr. Davis’s dep 
which is without doubt one of the most except 
its kind that could be found in any store. 


Dresden Pottery Sold for $50,000 


The plant and equipment of the Dresden Pott 
at East Liverpool, O., was sold at public sale at Lis 
county seat, by Sheriff George Wright, shortly | 
o’clock the afternoon of May 23rd to J. J. Purit 
combined bid of $50,000. | 

Mr. Puriton is at the head of the Potters Sai 
Loan Co., of East Liverpool, which interest filed t 
closure action against the company to protect its 
in a loan made the defendant pottery compat 
plant and its chattels had been appraised at $75, 
could not have been sold for less than two-third 
appraised value. 

When the sale started, it was suggested that t 
of finished and unfinished ware and raw material 
tered first separate from the real estate. The hig 
on this unit was $1,000 offered by Mr. Purintor’ 
the land and buildings and equipment were offe! 
while, and but one bid of $49,000 was received. 
came from Mr. Puriton. Sheriff Wright then 
the property off to the highest and only bidder. 

Immediately after the sale, Mr. Puriton, would 
what would be done with the property. It is take 
tain that the plant will not be placed in immec 
eration. 
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s4lson Warrin Wins Season’s First Golf 


1ey with Net 89 on Upper Montclair 
Country Club Links 


pi} an incessant downpour thirteen brave and hardy 


ets faced the inclement weather and played 


rvery wet holes over the beautiful course of the 


ntclair Country Club on Thursday, May 19 to 


h(l927 season of the Pottery, Glass & Brass Golf 


ain. 


1 


y 
; 


I 


eston. Warrin was the genial host of the day and 


it¢ by turning in a score of 90 less a handicap of 


i 


gnet 89, the best score of the day. W. B. Tyn- 
| a gross 90 minus no handicap for a net 90 fin- 


waierup. 


ryiing considered a good time was had by all. No 
aibeen set for the June tournament, which will 
ye over the Forrest Hills Field Club Course, at 
t{lills, N. J. 


j-yers paired up as follows for the May tourna- 
rst threesome: Tyndale, Lobsitz and Primrose. 
‘reesome: L. S. Owen, McKenzie and Ed War- 


. vosome: Quigley and Felix and a fivesome com- 
oftardenburgh, H. T. Owens, E. H. Oeck, Thorn- 


| mallwood. The following scores were turned in: 
lajr Gross Handicap Net 
ale .......... 90 — 90 
MEOUSIUZ.......5.- — == (@rie) “0 
Miecimrose ...... 115 10 105 
Sa 101 4 o7, 
Meieenzic......... 108 12 96 
Bemeeattin ....... O° 10 89 
>. | \ (Picked up on 12th) 
Pedenburgh....... fi2 12 100 
ie ea si, 2 110 10 100 

ee 09 4 95 
ae... ....... 109 —- -—- 
Siallwood ........ 118 20 98 
> eee (Picked up on 12th) 


M adel Bros. Plan Remote Delivery 
; Bros., department store, Chicago, will erect 


10te delivery station, to be ready for occupancy 
1. The firm has just secured, through a lease, 


ve story building at 534 South Franklin street. 
0( as the building is finished, the package assem- 
sIyping and all other sections of the delivery de- 
mwill be moved. 


The plant will also give the 
j2 additional warehouse space. Under the new 
€ustomer merchandise will be distributed from 
Mal station to the other branches scattered 
t the city. 

h the central delivery station will be fully one 
from the store, it is planned to ship merchan- 
the store to the station underground, by way 
icago freight’tunnel. It is expected that this 
will help reduce a considerable amount of de- 
gestion in the loop area. 


American Dinnerware Praised Over Radio 


American-made dinnerware was given another boost 
over the radio when E. M. Diehl, secretary of the Colum- 
biana County Motor Club, of East Liverpool, went before 
the ‘‘Mike” to broadcast from WLW, the Crosley station 
at Cincinnati, O., late last week. 


In the few minutes allotted to Mr. Diehl to broadcast 
he said : 

“To residents of Columbiana County, I want to say 
‘Hello’ To the rest of America, I wish to say ‘Buy Amer- 
ican-made Pottery!’ 

“East Liverpool is situated in the Ohio Valley, 44 miles 
west of Pittsburgh and 104 miles southeast of Cleveland, 
is known as the Pottery Center of Amerca, it having 22 
potteries making general ware and electrical porcelain. It 
is conspicuous for its 300 bottle-kilns projecting above the 
factories. 

“East Liverpool’s present population is approximately 
22,000 and is the center of a drawing population of some 
40,000. 

“Directly across the river are the towns of Chester and 
Newell, W. Va., the former with a population approxi- 
mating 3,000 and the latter 1,800. The area of East Liv- 
erpool is three and one-quarter square miles. It has 40 
miles of paved streets, 35 miles of railroad, two interurban 
trolley lines and incoming and outgoing river steamers. 

“East Liverpool has excellent public schools, Carnegie 
Library, two city parks, well equipped city hospital, Y. M. 
C. A., modern Chamber of Commerce, two modern hotels, 
a number of large garages, a nine hole golf course and 
country club and in addition a real motor club. 

“Sixty-five per cent. of its population are home owners. 
It is the third largest English speaking city in the State 
of Ohio, 90.2 per cent. of the people use the English 
mother Celtic tongue. 

“It is located on the Lincoln Highway, and its arms 
are open to welcome you when you visit East Liverpool.” 


A. E. Jacques New Halle Merchandise 
Manager 


A. E. Jacques who has been identified with the Halle 
Bros., department store, Cleveland, O., for many years, 
has been named general merchandise manager for the 
downstairs store. The position was only recently created. 
He will have direct charge of all departments in this 
new section of the store. E. 
assistant to Mr. Jacques. 


Barney has been named 


OBITUARY 


Mrs. Annie Jackson 


Mrs. Annie Jackson, wife of William E. Jackson, pres- 
ident and general manager of the Empire China Co., Bur- 


(Continued on page 31) 


May Erect Four New Tunnel Kilns in East 
Liverpool District 
TRONG probability exists at this time of the erec- 
tion of four additional tunnel kilns in this imme- 
diate district, and it may follow that official an- 
nouncement of such an extension will be made within 
the next few weeks. 

Three of the larger potteries in this district are now 
having tunnel kilns erected, and when the fourth interest 
enters the tunnel kiln field, there may be some changes 
in the complexion of the pottery situation hereabouts. 

Several years ago at a meeting of the United States 
Potters’ Association held at New York, it was suggested 
during an open floor discussion, that the time was ap- 
proaching when manufacturers would be compelled to 
specialize more than ever before. And it now seems 
as if that time is close at hand. 

With large producers steadily increasing capacity, and 
the smaller operators making no changes either in their 
plants or lines, it may follow that the former factories 
will be in a position to take care of much more business 
than at present, and on standard lines. 

It was declared here this week that by the erection 
of tunnel kilns by the larger producers would not neces- 
sarily put the smaller operators out of business, but that 
the latter should make a study of a situation that is bound 
to be faced sooner or later, and enter a special field of 
production. 

There is not at this time a single plant in the East 
Liverpool district producing a general line of vitrified 
china hotel and restaurant ware. This has been pointed 
out as one use to which a small plant could be put. 

It has also been suggested that the demand for cer- 
tain refractory lines far exceeds the supply, and on items 
that are in general use. Here also, it has been said a 
specialized line that a small plant could profitably feature. 

Suggestion has also been made that the yellowware 
field is not overcrowded and that a small plant could 
enter this field, and still be on the safe side. 

That the day of erecting small potteries is past. This 
is generally admitted by manufacturers. The present is 
the time of large factories, and the large plants cost a 
small fortune to erect and equip. It would then be folly 
for a concern of limited capital to enter the ceramic field 
unless that producer enters the specialty field, that is to 
say, to produce an individual line for which there will 
be a clear market. 

The situation existing today was pointed out several 
years ago, and events since then have proved the wisdom 
of the statement. 


Ten 


Tunnel kiln plants hereabouts when placed 
tion will employ more skilled labor than at pr 
in the case where the proposed extension of { 
tunnels is proposed, the number of employe 
doubled. That there will be no excess of la 
these tunnel kilns are working is generally adi 

Of all extension programs announced by 
turers, each has been on a large scale. The ¢ 
quired for these improvements is large. The ; 
nerware plant will not be in a position to com 
the large producers later unless the lines fe: 
the small manufacturer is specialized. 


Claim Filed Against Cartwright I 


A foreclosure action has been filed in comt 
court by the Potters Savings & Loan ‘Co., Ez 
pool against the Cartwright Bros. Co., seeking 
for $10,225, the balance claimed to be due on ¢ 
$15,000 given Sept. 23rd, 1924, and secured by 
deed on several lots in this city. Interest on 
at 6 per cent. is asked in the petition, dat 
May Ist. 


Decorating Shapes More Active Tha 


More or less apathy in the receipt of new b 
noted in the East Liverpool district now, and p 
schedules are not up to former standards. Th 
are inactive, and some others are operating ot 
schedules. 

Mail orders are in fair receipt only, and ne 
amount of volume business is being underwritt 
local manufacturers. Decorating shops are mi 
than clay departments, for the reason that soi 
have rather large stocks on hand. 

There is a fair to moderate request for pl 
ware, but room for improvement exists for thi 
goods. | 

Department stores are ordering matchings f 
diate requirements, although this distributing ch 
been looking ahead in some degree for merch 
summer sales. | 

Taking the district as a whole, however, th 
business situation can stand considerable imp 
The jobbing interests have been taking their 
quirements, but new orders from this class of t 
not been as numerous as formerly. : 

Demand for yellowware is holding up wel: 
production of the local district is being moved 
in carlot shipments. 
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7 System of Kiln Firing Greatly 
Increases Production 


incement was made this week that the W. 
dze Pottery Co., operating four plants at East 
#>, O., and Kittanning and Cannonsburg, Pa., 
sed a new system of kiln firing that will 
wily greatly increase the production of all fac- 
|Some of the kilns at East Palestine and 
» burg have been remodeled with this end in 
dd in time all kilns will be changed to the new 


snterest will not enter the tunnel kiln field, 
_|modeling of their present kilns will not only 
9he capacity of the different plants, but will 
e, to better quality, which is the aim of this 


st 


— 


kStarted on Homer Laughlin Plant 


| . e 
fovels now at work grading for the founda- 


> new plant for the Homer Laughlin China 
Nivell, W. Va., are expected to complete work 
i ext fortnight, it was declared this week. The 
wt weather has delayed active operations on 
ra. However, the Laughlin Co., is going ahead 
wding of contracts for plant equipment, and 
athe building is under road equipment will 
le The same program is being followed in 
ieion as when their No. 6 factory was erected. 
sis also being made in improvements recently 
spy the Edwin M. Knowles China Co., and 
or Smith & Taylor Co., where tunnel kilns are 
stied. Additional buildings are to be erected 
lajor, Smith & Taylor Co., while at the E. M. 
jant perodic kilns are being razed to make 
‘2 tunnel kilns. 
| 


| 


i 
‘ckell, eastern salesman for the Smith, Phil- 


1a)-0., has returned to the home office after a 
p ver his territory. 


Koy, 1 


liaman Visiting in East Liverpool 


mhead, of Hanley, England, is spending sev- 
KS1 the East Liverpool district, and will make 
qucters here while making business visits to 
int in this western district. 


; 
; 


He is showing a 
| dinnerware treatments. Mr. Rhead last 
hs erritory last fall. 


: 


dite & Kock Store to Expand 


le & Kock department store, Toledo, O., 
tOnake an extension to its store this year, plans 
ave been completed, according to salesmen 
ently visited that market. With additional 
Civailable, it is said that some new depart- 
|» added, and that the glass and dinnerware 


UNIFORMITY 
of COLOR and 
CHEMICALS--- 


UR claim of uniformity of color and 

chemicals is more than a mere state- 
ment. Backed by an organization of 
nearly 50 years experience, and our own 
control laboratories, we can justly claim 
that our coloring materials and chemicals 
are uniform. 


A valuable color harmony chart free 
for the asking. 


Kf 


REG. U.S. PAT. OFF. 


COLORS and SERVICE 


“Whe 
ROESSLER &HASSLACHER CHEMICAL. 
709 Sixth Ave., New York 


Boston Cleveland Pittsburgh 
Baltimore Kansas City San Francisco 
Chicago New Orleans Trenton 


Philadelphia 


“Americas Leading Ceramic Material House” 


section will also be enlarged. 
pected to be completed before the close of the year. 


The improvement is ex- 


St. Louis Jobbers Doing Well 

According to advics received by manufacturers this 
week from their St. Louis, Mo., jobbing connections, 
the latter are in receipt of larger mail orders and the 
road men of these houses are also forwarding better 
business. In time this will be reflected in the East Liver- 
pool district, it is pointed out. The St. Louis Houses 
have been in receipt of some new business from the 
flooded sections of the southwest and where waters have 
receded. The St. Louis market has always been active 
in the distribution of plain white ware, and of late there 
has been some increase in shipments of this class of 
goods to these distributors. 


Marcus Aaron, president of the Homer Laughlin 
China Co., who with Mrs. Aaron have been making a 
tour of the Mediterranean have returned to their home 
at Pittsburgh. 


Plants Working on Reduced Schedules 
Reports received in East Liverpool during the current 
week from pottery sections outside the immediate dis- 
trict are to the effect that some plants are working but 
half time, or on an average of from three to four days 
per week. This is taken to mean that demand for do- 
mestic dinnerware at this time is rather slow. 


GLASS FACTORY ACTIVITIES 


AND PITTSBURGH NEWS 


Glass Manufacturers Interested in Proposed 
Chain Store Merger 


LINT glass manufacturers in this district showed 
kK considerable interest in the report circulated a few 

days ago in this district of the proposed merger 
of a number of small syndicate chain stores, each unit of 
which is a buyer of glassware. According to the rumors 
in circulation in the trade here, the merger would include 
the stores operated by the G. W. Murphy Co., Silver & 
Brothers, Neisner Brothers, The McLellan Stores Co., 
Metropolitan ‘Chain Stores, J. J. Newberry and the F. 
and W. Grand syndicate. 

According to further reports in this connection, it is 
related that it is proposed to draw into the new syndicate 
by consolidation of interests, a sufficient number of stores 
that would give the new concern possible sales of over 
$40,000,000 annually. 

Should this deal eventually 
dicate would then rank in buying power with ~Wool- 
worths, Kresge and McCrory. 

One of the chains mentioned as a possible link in the 
proposed merger now operates over 100 stores, and plans 
to add 25 additional stores this year. The several in- 
terests are scattered over a rather wide territory which 


be put through, the syn- 


includes the east, middle west and southern states. While 
no major detail has accompanied the report of the pro- 
posed merger, it is said, however, that eastern financial 
interests would be concerned in the new move as soon 
as results of further conferences are announced. 


Indiana Tornado Causes Loss to Trade 


Glass salesmen traveling in Indiana have reported 
rather severe losses to some of their trade as a result of 
the tornado that passed over a portion of that state last 
week. In the business section of Indianapolis, the sales- 
men report that damage estimated at over $75,000 re- 
sulted from storm, and that among the large losers have 
been included the large department store of L. S. Ayres 
& Co., and the Star Department store. Large display 
windows were also wrecked in the department store of 
William H. Block Co. 


McCrory to Open Three New Stores 
Official announcement has been received by local glass 
manufacturers that the McCrory Stores Corp., will open 
three new units at once. These are located at Erie, Pa., 
Youngstown, O., Terre Haute, Ind., and at Baltimore, 
Md., the F. W. Woolworth Co., proposes to open another 


Twelve 


store. At the McCrory Erie, Pa., store, there 
included a department for merchandise selling 
EQESIE 


Louie Glass on Extra Time Bas 


In order to maintain steady shipping sched 
plant of the Louie Glass Co., Weston, W. Va., 
placed on an extra time basis. Additional work 
also been employed at this factory. Reports { 
factory are to the effect that new business is 
receipt, and that many large contracts have bee 
written, all of which is keeping the large plant 
operation. 


Glass Decorating Corp. Enlarges P 


The Glass Decorating Corp., Baltimore, Md., 
buyer of special blanks for decorating and a 
purposes has been compelled to enlarge its plan 
tional space and equipment has just been acqt 
this reason. The main offices of this company al 
at Eastern avenue and 37th street, Baltimore. 


Mrs. F. Hale Sails for Europe 


Mrs. F. Hale, buyer of art goods for the Ki 
Department store of Pittsburgh has sailed for! 
where she will spend from six to eight weeks it| 
ferent markets. She will visit England, Gernl 
France while abroad. 


Demand for Footed Soda Glas, 


Quite a demand is being experienced this si 
a footed ice cream soda fountain glass. Mar) 
more elaborate soda fountain equipment con 
footed tumbler, and discarding the plain tune 
fits a metal holder. ] 

Large distributors of soda fountain requis'§ 
wholesale druggists and confectioners have bil 
active in the glass market this season, and facto! 
from these sources have been larger than those ” 
ago. 


Glass Manufacturing on Seasonal Is 


Seasonable prodaceey schedules are being n! 


in ree Olas a ‘West Virgin territory. THe 
demand, however, is running rather strong toll 
cialty and blown and stemware lines, and ships 


clude both crystal and colored glassware. 
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xclusive decorating shops report a nominal re- 
new business, although all distributors report 
ye market so far as the Mississippi valley and 
t trade is concerned. 
ss north of the Ohio river is classed as good, 
western trade is also in good shape, so factory 
nagers relate. 
id for colored glassware continues to hold steady, 
‘he entire line is in good movement for this sea- 
[jae year. 
) 
‘untington Store Shows Big Gain 
encement has been made by the Huntington Dry- 
_ the largest department store at Huntington, 
{6 its April business showed a gain of 35 per 
yr that for the same month in 1926. This store 
vloing a business of over $1,000,000 annually, 
ie ecord is declared to be the largest cash business 


y imilar store in that state. 
| 
f 


brgh Department Store Business Good 


ncand glass of Pittsburgh department stores have 
diag an excellent business during the last two 
though weather conditions have not been favor- 
o> tail trading. Many of these stores have been 
g ver late spring and anniversary sales, and some 
‘| attractive values have been offered the public. 
rvre has been in quite steady movement, and 
gl there has been considerable inquiry for the 
Se yet sales of open stock patterns and larger 
sions have shown an increase over the records 
ee ago. 


, 


itail demand for glassware is also holding up 
or ie current season, according to department man- 

he sale of flower vases and similar holders has 
stely and is increasing as the season advances. 
or, have liberal stocks of this item on hand. 


Eonomy Line Has Biggest Demand 


ii of blown and stemware ever featured before 
‘onomy Glass Co., Morgantown, W. Va., has 
cha demand as that displayed here by the com- 
ulag the January market. The fact of the mat- 
tl line can be had in open stock, that is to say, 
tae composition can be assembled from the same 
, hether in crystal or colored glassware. Since 


Ury market, however, several additional pattern 
e¢ added, and these have had an exceptionally 
Sé since they were introduced. 


Cder Houses Taking Usual Shipments 


'(der houses are said to be taking usual ship- 


Sa 


all lines of glassware catalogued during the 
arket season. The same report is heard about 
to the syndicate stores. The combined volume 
vo distributing interests is large, and on par- 


itns factories are on full production. 


ct 


Westmoreland Glass Cay | 


Grapeville 
Pa. 
Manufacturers of 


High Grade Glass- 
ware 


Plain, Cut and 
Decorated 


For Gift Shops 


Florists tees d 
and Table Use No. 1211 Sugar. Made in Roselin, Amber, 
Green and Crystal. 
The Line REPRESENT ATIVES 


Cen NEW YORK 
of Original Ideas xx. ©. Gray to. 
: 200 Fifth Avenue 
BOSTON 
Fe Ps .& Hy RY Bunt? 
‘1 Pearl Street 
Traveling Representatives 
R. B. Reineck, 
1422 E. Marquette Road 
CHICAGO 


4439 Greenview Avenue 
CHICAGO, ILL, 
PHILADELPHIA 

Fred Stott, 
1007 Filbert Street 
BALTIMORE, MD. 
John A. Dobson & Co., 
110 Hopkins Place, 
SAN FRANCISCO 
Himmelstern Bros., 
718 Mission Street 

LOS. ANGELES 

Himme'stern Bros., 

643 S. Olive St. 
No. 1211 Creamer. Made in Roselin, Ep a aa a staat ee ViVESSIEE 
Amber, Green and Crystal. Terminal Sales Bldg. 


TH DUNCAN & MILLER GLASS C° 


WASHINGTON, PA. 


WZ 


Particularly 
Charming 


Is this bowl with low candlesticks 
to match—the newest addition to 
our No. 101 line of stemware and 
other tableware items. 


The series of rings—a feature of the 
shape—adds a note of individuality. 


Made in crystal, amber, green or rose. 


REPRESENTATIVES 


New York Boston Chicago 
Paul Joseph, Murt Wallace, F. T. Renshaw, 
200 Fifth Avenue 157 Summer St. 30 E. Randolph St. 


Philadelphia San Francisco Baltimore 
Joseph Tomkinson, Marsh & Kidd, Harry T. Thomas & Co., 
1104 Arch St... 617 Mission St. 29 S. Hanover St. 


Factory Representative 
E. B. Hill, Washington, Pa. 
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Dept. Store Sales Gain 8 Per Cent in April 


St. Louis and Minneapolis Only Two Districts That 
Fail to Advance—Chains Increase 22 P. C. 


Sales of 618 department and other retail stores which 
made preliminary reports to the Federal Reserve Sys- 
tem were 8 per cent. larger in April of this year than 
in April, 1926. Sales of four mail-order houses were 
6.6 per cent. larger than a year ago, while those of 5-and- 
10-cent chain stores (eight chains) were 22 per cent. 
larger. This large growth in sales in April, as compared 
with April of last year, reflected in part the fact that the 
date of Easter this year was approximately two weeks 
later than last year. 

Reports from department and other retail stores by 
Federal Reserve districts. indicate that sales were larger 
than in April, 1926, in all sections of the country ex- 
cept in the St. Louis and Minneapolis Federad Reserve 
districts, where they were slightly smaller. The largest 
increases, amounting to more than 10 per cent., were in 
the Cleveland, Chicago and San Francisco .districts. Of 
the total number (618) of those stores reporting for the 
country as a whole, 454 showed larger sales than last 
year and 164 reported declines. 

Percentage changes in dollar sales between April, 1926, 
and April, 1927, and the number of stores reporting are 
given in the following table: 

Percentage of 
Increase or de- 


Federal Number of crease com- 
Reserve stores reporting pared with 
District Inc. Dec. April, 1926 
LOstonecs Ceeeh ies de, 15 + 7.8 
Newey ork 46 10 + 8.5 
Philadelphia ....... 63 21 + 7.1 
Clevelatid wees ss 59 20 +10.5 
RIcHMOndEs .) 2 see $3 14 4. 5.8 
ENTER Goo ooobo sos 24 9 + 9.4 
Giicavow. 42 18 +11.0 
Sir LGuis* oe Aiaeee 9 11 =a ley) 
Minneapolis ++. 122% 10 6 — 19 
Kansas City: een cee 17 9 + 6.3 
Dalkis i. beeen ae 13 3 + 3.8 
Sahat [AANNEISAO) oo oe 66 28 +-11.2 
SLO ta [Spe aeenneie pee: 454 164 + 8.3 
Mail order houses (4 houses). .-°........ + 6.6 
Five-and-ten-cents stores (8 chains)....... 24 


Kress Gains 15 Per Cent in April 


S. H. Kress & ‘Co. sales for April were $4,329,199, as 
against $3,764,229 for April of 1926, an increase of 
$564,970 or 15 per cent. 

Sales for the first four months of 1927 were about 
$15,000,000 as against approximately $14,000,000 for 
the same period of 1926, an increase of a little more 
than 8 per cent. 


Industrial Wages Decline Slightl 


Collated figures for the industrial payrolls in the 
States in March show a drop of nearly 1% p 
from the figure for March of 1926, following a , 
of virtually the same size as between February , 
and of 1926. Average weekly payroll in yario 
of industry for March, together with percentage 
from March of 1926, are: 


Pe 
March Chan 
Industry 1927 = Marc 
Automobiles, 22 es) eee $10,820,000 - 
Inon and «steel 4. 5. eee 8,817,000 - 
Foundry and machine shops ... 7,815,000 - 
Carbuilding and repairs ice 4,991,000 - 
Cotton. goods 27... 22 aaa 4,012,000 - 
Printing *. 2. Jc. .+. eee 3,851,000 - 
Electrical products, - ) eee 3,507,000 - 
Lumber and millwork ........ 3,198,000 = 
Boots) and shoesh sn senna 2,251,000 
Slaughtering” ..... =.) 2,111,000 He 
Petroleum refining <2eeeeee 1,781,000 - 
TireS .... css: 06 er 1,729,000 i= 
Hosiery and knit goods ...... 1,725,000 
Baking 3.0.0 00d 3s. ee 1,644,000 - 
Men’s clothing .... .. saeeeeeaee 1,614,000 - 
Furniture... 2.4.60 eee 1,559,000 
Pulp and paper)... 2o eee 1,498,000 
Woolen goods ....... 457s 1,350,000 
Silk “goods> 2.02: - 15s eeee 1,277,000 
Steam heat apparatus= i] eae 1,171,000 
Glass) 6. . a tone Cr 1,059,000 
Machine tools ...:.235—ee 957,000 
Hardware 7. 9..05.on eee 895,000 
Agricultural implements ...... 781,000 
Others industries\ >... eee 13,946,000 
Total’ ie .dscs eae eee $84,359,000 


Montgomery Ward Opens 


Fostoria, O., city was selected as the first con 
with a population of more than 8,000 in which 
gomery Ward & Co., Chicago mail-order concerf, 
its exhibit store. 

The manager of the Fostoria exhibit declared, 
ing to newspaper reports, that the installation of 
hibit had the effect of bringing to each communit 
it has been established a large number of peoj 
might not otherwise be brought to that commut 
represents that all merchants profit thereby. TI 
ager of the local store has been brought here f 
West, although it is said that all of the other e 
are local people. 


Send a suggestion to Peter Potter 


| 
bs been left for B. Altman & Co., one of New 
vc<’s most fashionable department stores to offer 
9 s customers a new and distinctive type of lamp 
mn that has proved instantly popular with the 
o/fne home furnishings. The lamps and lanerns 
ai of oil silk stretched over a metal framework 
1e cked. They are in various brightly colored hues 
‘eae brain children of the store’s merchandise man- 


»i2a was first tried in the small shapes and turned 
r successfully. Next they were tried in larger 
nthe result was most pleasing. The material used 
na ral silk and when varnished it becomes very 
eilthough it is not guaranteed to be absolutely 
epr-oof. It is the store’s belief that a lamp or lan- 
si: from being novel and new must be durable 
)s\SS wearing quality as well, and with this idea in 
B Altman & Co. have gone ahead and put out the 
wished shade that has proved such a success. 
serew lamps and lanterns are suitable for summer 
ai sun parlor or winter ballrooms and festive oc- 
. Particularly are they desirable for summer ho- 
Ata means of advantageously displaying these new 
A‘nan’s have arranged a section of their lamp de- 
en off to one side where the lamps and lanterns are 
ang with Japanese grass mats with designs of 
fers and flamingoes with which they are particu- 
sui ble. The predominating colors are green and 
in.and some of the lanterns are on a grand scale 
fo’ and a half feet high. 

co rast to the silk lanterns is a small bird-house 
ig ip worked in silk and with a drawing of a bird. 
i( of this is a beautiful parchment creation tri- 
hed with a star as a basis, while a parchment bird 
with a brightly-hued parrot is also on display. 
atcular lamp is eighteen inches in height. 


be «ClO 


> rm 


wi 


i=} 


as keep close tabs on the prevailing color schemes 
té silk creations. A heart-shaped silk lamp in 
sidears testimony to this policy and is truly ex- 
Chere are lamps and lanterns in greens, blue, 
and varied hues that simply fascinate the be- 


=] 


Le, section of the Lamp Department of the 
h floor may be found all kinds of lamps ranging 
ll boudoir lamps to elaborate table and floor 
his department is ideally situated and adjoins 
id Carpet and the China and Glassware Depart- 
shat naturally enough many joint sales are made 
1 tends to display the other to its best advantage. 


saa) 


ct 


'mans New Lamps and Lanterns An 
Instant Hit 


New Type of Lamps and Lanterns Being Featured by Fashionable 
New York Department Store Made from Silk That Is Shellacked 


By Norton B, JAcKson 


A beautiful Japanese lantern, green and blue, is dis- 
played. This is in three sections and has at its summit a 
coolie’s hat. This lamp, because of its uniqueness and 
natural attractiveness, has proved a very good seller. It 
is made of parchment and displays an unusually pretty 
design. 

All lamps and lanterns in the Altman store are selected 
with the greatest care, the store’s idea being that a lamp 
“Must have sustained attractiveness under wear.” 


The Beneficent Highwayman 


The hold-up man, the modern version of the highway- 
man, has, it appears from an investigation made by the 
Department of Manufacture of the Chamber of Com- 
merce of the United States, been chiefly responsible for 
the growing abandonment of the old method of paying 
employees in cash. 

It was found that more than one hundred large con- 
cerns have adopted the practice within the past year of 
paying by check as a safeguard against robbery and a 
protection to human life. The latter being necessary be- 
cause the safety of the men handling payrolls cannot be 
insured although the payrolls themselves can. 

The replies from the establishments that have adopted 
the practice indicate that benefits other than those aimed 
at have been achieved. It has been found, for example, 
that the employee is encouraged to keep his money in the 
bank; that thrift is encouraged, and that certain other 
advantages both to employer and employee are obtained. 

“In brief,” says the Department, “it seems to be viewed 
as a more orderly and businesslike way of handling this 
important problem.” 


Glass Plant for Ukraine 


A glass manufacturing plant on American lines is to 
be established at Kiev, in the Ukraine, it was announced 
yesterday by the Amtorg Trading Company. ‘The plant 
will cost $3,000,000, of which equipment valued at $1,200,- 
000 will be supplied by American firms. The annual 
output will be 22,000 metric tons of glass. 

Negotiations with American firms were carried on by 
F. A. Rataichak, President of the Porcelain and Glass 
Trust of the Ukraine, who with J. B. Seldes and F. 5S. 
Kariagan formed a delegation sent here for the purpose. 
Production of glass in the Soviet Union fell in 1920 to 
less than 4 per cent. of pre-war volume, but is now above 
that level. It increased 60 per cent. last year and is ex- 
pected to increase 30 per cent. this year. 
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What's New in New York Showroor 


Theo. Haviland Exhibit Discloses a Wealth of Beautiful Patt 


N a setting that provides an ideal background for the 
I beauty and charm of their comprehensive display of 
dinnerware offerings the exhibit rooms of Theodore Havi- 
land & Co., Inc., 26 West 23rd St. are indeed worth going 
out of one’s way to see. There is a selection of exquisite 
treatments on shapes of distinct individuality that would 
not be easy to equal. In such an array it is really a task 
to place any one before another. Each treatment com- 
bines a perfection of balance that is truly typical of Theo. 
Haviland. And here emphasis should be made relative 
of the firm’s policy in producing their patterns. Each one 
introduced is conceived with the idea of receiving special 
recognition and continuing in demand. To perhaps better 
illustrate this point, where ten new motifs are put out by 
the factory, only one of the ten will be placed before the 
trade. The firm’s judgment has first to be satisfied and 
absolutely assured to the point as nearly as possible to 
judge that it will be a decoration capable of sustaining 
the concern’s reputation for the high character of their 
productions and will endure in its popularity and demand. 
In looking over their patterns there is a wealth of material 
to write about. One treatment, the Saumur, presents a 
perfect symphony of harmony which is at once impressive. 
This shows a charming chain arrangement of dainty flow- 


Showing a section of the Import Salesroom of Theodore Haviland & Co., 26 West 23rd St., one of the most art 
showrooms in the New York market. 


Sixteen 


ers worked out around the flange of the plate appli 
a rich ivory rim background. Lovely shades of bh 
low and red, interspersed with delicate green leaves 
predominating colors employed. At just one point 
treatment a larger floral group of the same flowers 
ried down from the flange towards the center of th 
A black verge hair line and narrow gold border cor 
an appropriate finishing touch. It is most interes 
note when studying this decoration how the tastefi 
shading serves to bring out the forms of the floy 
most true to nature. The more it is looked at the; 
grows upon one. ‘Then there is another treatme 
Chateau de France, which is very characteristic 
Theo. Haviland type. Here is introduced a con 
floral border idea also on an ivory rim background 
rose is the outstanding flower used for this and } 
junction with it other delicate little flowers are 1 
telling advantage. Against the white center the sam 
ers are used in a large wreath and again in the ce 
this wreath is an old castle. The same excellence 0 
ing has been carried out in this decoration. It is ¢ 
fully colorful in reds, blues, lavender, yellow and 


completed with a black verge and gold edge lines. 
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Enk Tower—A Beautiful Spode Creation 


elf Spode’s very earliest attempts in underglaze 
nis represented in the Pink Tower pattern which 
yiiently featured in the display of this line at the 


aii and Thompson show- 
3206 Fifth Ave., American 
atives for the factory. 


s 

p ticular engraving was first 
# ween 1776 and 1790 and is 
fspode’s finest examples of 
| English motif. The bor- 
m his decoration is of floral 
s\while the center shows a 
t /nglish landscape. In pass- 
i interesting to note that this 
eg2 is reputed to have been 
‘om the Spode estate and 
irvn by a noted artist of that 
| The perfection of the de- 
1a been proven by its continu- 
Jeiand down to the present 
is applied on the Gadroon 
-yiich is of the Georgian period of the London sil- 
its and is faithfully reproduced. The fact must not 
eoked that this pattern is produced today from an 


— 


— 
vant 


old copper plate of an original engraving. Early examples 
of this particular print are greatly sought after by col- 
The print is applied under the glaze and the 
Gadroon border makes it a decoration that may be used 
A feature of this decoration is 


lectors. 


formally if so desired. 


the way in which the high lights and depths of the en- 
graving are brought out, thus giving three distinct tones 
of pink from the one print. 


staus & Sons Featuring Continental Art 
| Pottery 
e { the latest import lines to grace the showrooms 
atan Straus & Sons, Inc., 119 Fifth Ave., is their 
aypf German Faience Art Pottery which has only 
recently been placed on view. This 
line presents a splendid selection of 
items outstanding among which is a 
large assortment of combination 
cigarette and match boxes, together 
with an ash receiver. There are 
also a number of very pretty flower 
holders. The combination cigarette 
boxes are exceptonally original and 
attractive and are certain to make a 
decided hit with the smoker. They 
are modeled in the shape of animals 
such as camels, 
mules, etc. Some are shown in a 
standing position while others are 
seated. A feature of the ware is 
the remarkably fine way in which 
the figures are modeled and _ the 
very handy arrangement of the com- 
partments for holding the cigarettes, 
@and ashes. These are made to represent a carrier 
din the back of the animals as shown in the illustra- 
Ine flower holders are equally is attractive, in fact, 
2 viewpoint of decoration, more so. Female fig- 
eiier grouped or single are used for their decorative 
ind it is not difficult to imagine how pretty these 
All of the items 


elephants, dogs, 


en they are filled with flowers. 
‘attractively priced. 


Vogt & Dose Display Splendid Selections in 
Dinnerware 

A number of charming new patterns in French dinner- 
ware, about six of which are to be featured in open stock, 
are to be seen in the display of Vogt & Dose, importers, 
14 West 23rd St. A visit to the interesting exhibit rooms 
of this firm invariably assures a treat and more than 
repays one for the time spent. The beautiful new addi- 
tions to the line are unusually good and should not be 
missed. In combination with the new patterns is the 
firm’s new Valenciais shape, which, for the comparatively 
short time it has been on the market, has proved a real 
winner. From a standpoint of grace, proper proportion 
and quality it is quite up to the usual high standard of this 
concern. Among the patternrs floral sprays against rich 
ivory backgrounds predominate. A choice of several gold 
encrustations in combination with ivory also command 
special attention in the display. One exceptionally pleas- 
ing motif employs a series of delicate flower sprays spaced 
at five equal intervals around the rim of the plate on an 
ivory background. A center motif features a gorgeous 
floral bouquet against a white background. A fancy 
border idea has been utilized around the shoulder of the 
plate and a gold edge line completes the decoration. In 
coloring this treatment is exceptional. It could almost be 
said that every possible hue has been introduced. The 
general effect obtained, together with its perfect harmony 
and balance makes this one of the outstanding treatments 
of the exhibit. In addition to their French dinerware the 
firm are also showing a splendid assortment of salad 
plates, luncheon and breakfast sets from their English 
factories, all of which are in a wide variety of excellent 
decorative treatments and present attractive “buys.” 
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CHICAGO OFFICE 


222 
W. ADAMS 


STREET 


THE CHICAGO MARKET 


By 


J. H. SmytHe, REPRESENTATIVE 


E. M. Meder Visits Factories 


E. M. Meder, of E. M. Meder Co., 17 North Wabash 
Ave., spent last week visiting three of the companies he 
represents, namely, Jeannette Gloss Co., Maryland Glass 
Co., and the Canofsburg Pottery Co. Mr. Meder an- 
nounces the latest line in new ivory made by the Canons- 
burg Pottery Co., will be on display in his showrooms 
within the next ten days. Within the next week he also 
expects to show some new designs in long stemware, made 
by the Maryland Glass Co. 


Clyde Reasner has just returned from a visit to the 
plant of the D. C. Jenkins Glass Company, Kokomo, Ind. 

T. J. Kelsy, of Kelsy & Bartos, DeKalb, Ill., was in 
town the early part of this week on a buying trip. -He 
made many calls, both business and social in the Shops 
Building. 


C.D. ‘Sprang, of the E. <M. Meder Go., 17 North 


SUUUUUUUECUMUUU CERCLA ECA EEO 


Ready for Shipment— 
i — a. ay 


Go To Stetson’s First 
For Volume in China 


SHOWROOM, 512 FURNITURE MART BUILDING, 
SUPERIOR 4100 


GE TESOL ELLA LPLOG CUAL EEA PUOLOLUEOAA CUO ULE MOCME PMA COOH LCUA UUM LOCO UUM EMI UEMI MLO TUOHIT UUM UOUOI OMG LUOUOCOITUOTILOGM OOOO LELOUCH TOMI UOT LOOT 


STTLATTUNTIUATUOATUOATEATOOAI COAT UOTUCHTCOTICOT CLOT OOTICONOGI OCA UUNEOTOONTOOIIUGUUA EAN UONCOUUUOGLOATEOIUUGLUCACUOUUATUOOLOULOOMLUGRUUOLIU PLO UULALULUOA CUO LLCUULULALUGA UO OCLUULLUUO LULA LUO UOMO LOGRLeROLOCOLUU UMUC AULT COLUM UOO OULU UU CULL 


1751 West 74th Street CHICAGO 
Phone Hemlock 1000 
ETL MMMM MMMM 
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Wabash Ave., has just returned from a two month 
through Indiana and Ohio. Mr. Sprang reports that 
ness throughout these two middlewest states has : 
decided improvement in the past few months. 


j 


The Tolpin Studios, Inc., 2129-31 West Van Bure 
has recently capitalized at $20,000, to act as deco 
and importers of fine chinaware. Isaac Tolpin, Emi 
pin and Sonia Tolpin are the incorporators. | 


The Albright China Company, Carrollton, Ohic 
discontinued its Chicago office and display, former 
cated in the Garland Building, 58 East Washingte 


A fire recently broke out in the plant of the A. L. 
dall Company, 555 West 76th St., manufacturers o! 
niture and novelties. The loss was comparatively st 


F. T. Renshaw, 30 East Randolph St., is display 
fine line of warm weather items in ice tea and 
tumblers made by the Monongah Glass Company. 
company is also showing a new lightweight table tum 


The Glass, Pottery, Lamps and Housefurnishings _ 
ciation of Chicago met at Mandel Bros., last Thurs¢ 
discuss final details of the Golf Tournament held 7 
day, May 24, at the Glencoe Golf Club. Seventeen 
bers were present. Three committees were appo 
Th Membership Committee headed by M. M. Sir 
chairman, was composed of F. D. McAnulty, ‘Bert Ri 
LeRoy Larson and A. E. Sehlbach. The Exhibition 
mittee was made up of E. M. Meder, chairman, Cly¢ 
Reasner, Oscar Helm, Ira A. Jones and Charles Ho 
The Publicity Committee was composed of A. H. 
Anulty, Roy Mackie, Clyde W. Reasner, W. C. Owe 
Rudolph H. Soukup. 


Geo. T. Keyes Resigns 


George T. Keyes, assistant general manager of B 
ingdale Brothers’ department store, will become 
ciated with Gimbel Brothers in charge of the firm: 
tral buying offices. 

Prior to joining Bloomingdale’s Mr. Keyes was 
R. H. Macy & Co., Inc., as head of the compariso 
partment, with the La Salle & Koch Cox, Toled 
which is affiliated with the Macy store. Before th 
was with the Associated Merchandising ‘Corporat 
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'TaTO BUY A DIRECTORY OF 
| WHERE TO THE PERMANENT 
7a IN — DISPLAY ROOMS 
2 
= 


OSTORIA GLASS CO. 
Heg0 Display, 806-7-8 Masonic 


d 


Temple 
lil Eeeeeware, Harry G. Dalzell 
; and Blown Ph 
, Cuttings one 
iridescent. : Central 3497 9 North Wabash Ave. 
| 
= 


4. 
YESEBRING POTTERY CO. 
| SEBRING, OHIO 

| Cuas. L. SEBrinG, President 

Aa GERALD, Chicago Representative 


i 666 Lake Shore Drive 
FURNITURE MART 


hi:: Superior 4100 


4 


| 


Room 980 Room 1008 


EARL W. NEWTON AND 
ASSOCIATES 


IMPERIAL GLASS CO. 

ECONOMY GLASS CO. 

NATIONAL CHINA CO. 
OWEN CHINA CO. 


The Atlas-Globe China Co. 
NILES, OHIO 

E. J. BenyJAMIN, Resident Agent 

PERMANENT DISPLAY ROOM 

AMERICAN FURNITURE MART 

666 Lake Shore Drive 


IRA A. JONES CO. 
9 North Wabash Avenue 
Representing: 


Pope Gosser China Co. Seneca Glass Co. 


Susquehanna Cut Glass Co., Coshocton Glass 
Corp., Burke Studios, Vesta Studios, Heule 
Studios, Lamps and Shades. 


Phone: Central 3236 


THE UNITED STATES 
GLASS CO. 
30 E. Randolph Street 
Walter B. Lazure, Chicago Representative 


OUR CHICAGO DISPLAY ROOM CON- 
TAINS COMPLETE SAMPLE LINES 
DIRECT FROM CUR FACTORIES. 


Phone Superior 4100 
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\NE result of the increased use of color in house- 
| hold furnishings is the present vogue of glassware 
J in delicate hues. Equally interesting is the wider 
oizlassware, both crystal and colored, on dining table, 


fae and in luncheon sets. 

oled and decorated glass has, of course, been em- 
e(for many years for general decorative purposes; 
n¢ until recently has glass taken an important place 
ni-he intimate utensils of daily life. Glass manufac- 
rsiave called in the aid of real artists in color and 
2) as to make their wares attractive enough to com- 
Wh china, pottery and metal articles for which glass 
I ically be substituted. 

he: have been, indeed, many precedents for the use 
eaiful glass in the plates and bowls, candlesticks and 
S,powder boxes and lamp stands now produced by 
rim craftsmen. Not only Venetian glass, known for 
ity since the fifteenth century, but also the more 
es roducts of Colonial furnaces serve as inspirations. 
laiware may now be had for the dining table in com- 
2 irvices. One may have a choice of colors in fine 
lessuch as amethyst, jade and delicate blue. If the 
8 }d color of plain glass are not sufficiently alluring 
he iostess, she may choose sets ornamented with a 
aty etched design. 

anvesticks in glass, either crystal white or colored. 
esicially effective when used with other glassware, 
€1 anew note of richness to the modern table. With 
€ low form of candlesticks intended for very tall 
lelare appearing old glass candelabra, their arms 
€ with dangling prisms. Color is here also. Some 
lira show a base of tinted glass with arms of crys- 
Vies and bowls for flowers and covered jars of vari- 
Mes and hues—either old forms or modern adap- 


ry 


1a new uses—may now be obtained. 
can glass makers are proving that they can com- 


olored Glassware Gaining 


Home Favor 


pete successfully in beauty with the work of overseas 
craftsmen. That does not mean, however, that European 
workers and designers in glass have no more exquisite 
products to offer us. 

The most noted glassmaker of Colonial times was Baron 
Stiegel, who enlivened the community of Manheim, Pa., 
for ten years with his wonderful glassmaking and his ec- 
centricities. His glass is highly prized by antiquarians to- 
day. Another early Colonial glassmaker whose work has 
come down to us—Caspar Wistar—is noted for his com- 
bination of clear glass and one or more colors in the same 
piece. His works in South Jersey turned out beautiful and 
useful ware for forty years, until the business depression 
of the Revolution ended its career. A scent bottle, its 
form suggesting a sea horse, and a quaint, tall candlestick, 
the latter now in the Metropolitan Museum, together with 
other early American glass, suggest something of the 
products of these early American craftsmen. 

REPRODUCTIONS ARE PLENTIFUL 

For those to whom new designs have not the appeal 
that the old possess, there is the collection of old glass 
hobby to which more and more are succumbing. One may 
confine one’s activities to early American specimens or 
one may seek the glass of eighteenth-century England. 
Old Dutch and German glass and ancient Venetian prod- 
ucts also lure the collector, once he has started on the 
quest. 


a 


Considerable caution and much knowledge are necessary 
in gathering glass other than of today. Reproductions, 
often hard to distinguish from old pieces, are plentiful. 
Reliable dealers, of course, sell them frankly as modern 
copies. 

One of the significant developments in household fur- 
nishings in this country has been the recent interest shown 
in furniture made of wrought iron. Iron sounds like a 


(Continued on page 30) 
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HE accompanying illustration shows the most beautiful design brought out by Spode on the flower embossed shape. The 
design has a Chelsea feeling. The bird panels are placed between the embossments on the rim, with a conventional 
narrow border running on the verge. The center is a very quaint English flower group, done in fine lines. The 
whole pattern is printed green and painted in rich warm enamels cf orange, green, and red, all under the glaze, the 
underglaze application adding richness to the enamels. These effects combine to give a pattern of much quaintness and warmth. 


Stock carried in New York. Send for samples and price: 


Copeland & Thompson, Inc., 206 Fifth Avenue, New York 


Vatisfied customers keep us busy * 


CROOKSVILLE 


DINNERWARE 


A unique floral 
border arrange- 
ment in a clever blend- 
ing of yellow, dark 
and light blue, green, pink 
and black with edge line, 
traced knob and handles in 
brownish red. Shown on the 
popular Columbia Shape. 


REPRESENTATIVES 
NEW YORK EASTERN OHIO & MICHIGAN 
John L. Pasmantier & Sons Vv. D. Kinnan J. E. Boring 
5 West 20th St. Zanesville, O. Crooksville, O. 
PACIFIC COAST CHICAGO OFFICE 
Harry 0. Davis Gordon A. Weese 
728 vy alr esolties Pl. Room 348 Morrison Hotel { 
os Angeles : : : , 
. CENTRAL WEST The tiny bubbles captured in the glass give to this assortment 
George Sedelmeler Tae Weaver H. L. Anderson bottles, jugs, platters, tumblers and vases the delightful semi-c?* 
hy N. rel of Roseville, 0. Coffenviion Keness appearance so much in vogue. The colors are either clear aquamif 
oomington, III. 7 


or light green. A catalogue awaits you. 


The Crooksville China (Ca. MEGReNG cE 
CROOKSVILLE, OHIO —— 


392 E. Color? 
Pasadena, Cao! 
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Juzzle and Ponder Over the Krockery Kwizz 


UT on the old thinking cap and puzzle awhile over the 

following ten krockery kwestions which are all pertinent to 

the china and glass trade. You’ll find some of them fairly 

easy while others call for a deal of thought. After you finished 

in addition to having a lot of fun you will have increased your 
knowledge of the crockery and glass game. 

Here’s the Kwizz for this week. Answers may be found on 


page 31. 
ws YOU AWSwen THE 
J. KROCKERY 
I -What is the meaning of ceramics? 6—What are the chief ceramic products 
ried in d rt Est 2 

2+-What are the main processes in the man- pmieaeccie CP CTEMENt Stores 

ufacture of dishes? 7—W hat is Swedish ware like? 
3--What is pottery? 8—What firm puts out the Chusan pattern? 


9—W hat things may cause the body of ware 


> 
zs is the meaning of the term china: love stalcautye 


What confusion is there about the term 10—W hat should be considered if dishes must 


china? be used for a long time? 
| 


(Answers To These Questions On Page 26) 
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WAVERCHINA 


VITRIFIED HOTEL WARE 
WHITE AND DECORATED 


ROUND EDGE AND THICK 


Or use Liv 


RESTURANTS 
RAILROADS 
STEAMSHIPS 
HOSPITALS 
qa OP Ba De 
SEAGIG UNS kee 


§ 


“Pottery and Porcelain”’ 
By Frederick Litchfield 


AUTHOR OF 


“Marks and Monograms on Pottery and Porcelain” 
“Tllustrated History of Furniture” 
and others 


This is a book that every domestic potter should 
have. The illustrations alone would well repay 
them for the outlay. 

It contains a list of over 300 Ceramic Factories, 
with short historical accounts clear and concise, 
descriptions of peculiarities of parts, glaze and 
colorings. 

For a collection the book is invaluable as it will 
save an amateur from many pit falls. 

The chapter on “Values and Prices” has been 
rewritten and brought up to date and there is a 
new index arranged on a novel plan so that marks 
can be readily identified. 


Price $9.00 


The Crockery & Glass Journal 
45 East 17th Street 
New York, N. Y. 


DISTINCTIVE ETCHINGS 
BY ECONOMY 


Etched stemware is al- 
ways staple. Economy 
designs carefully with 
retail value and _ sal- 
ability always in mind. 
Use Economy lines and 
observe your _ sales 
grow. Sample lines 
displayed and territory 
served by :— 
THOMAS F. O’HARA 
New England 
D. KING IRWIN 
New York 
FRED STOTT 
Philadelphia 
JOHN A. DOBSON & CO 
Baltimore 


A. L. REBER 
Columbus 


Twin Cities 

7617 Parfait Crystal F. M. SMO 
Bowl. Colored Stem THE MYERS CO 
and Foot. Etched 317. Los Angeles 


ECONOMY GLASS CO. 


Morgantown, W. Va. 


6, 1927 CROCKERY AND 


GLASS JOURNAL 


Twenty-three 


, 
‘Chain Stores Show Big April Gains 

if Advance Is 54 Per Cent.; Metropolitan 34 
d Woolworth 18—McLellan Is 59 Per Cent. 
‘ain-store sales for a long time have been increas- 
‘ersistently, and if the totals now available may 
icepted as typical, the April business will reveal 
iost substantial gain of any month in more than 


yr 
) 


| 
rit. 

AW. Woolworth & Co., report a gain of nearly 18 
rent. in its April sales over a year ago and the 
sent, P. T. Parsons, embellished the figures by stat- 
at business increased in every one of the thirteen 
tits for the first four months this year except Florida. 
r: Penney stores gained 54 per cent., Metropolitan 
1 34 per cent.; McLellan, nearly 59 per cent. It 
x1 not detract from the significance of these returns 
they reflect in part a growth that is peculiar to this 
ef store and one that has been in progress for some 


e 
[: sales of the Piggly-Wiggly Western States Co., 
-|.pril amounted to $1,161,921, against $579,359 in 
r/ 1926, an increase of $582,562, or 100.5 per cent., 
omparing with $1,158,821 in March, 1927. For 
‘rst four months of 1927 sales amounted to $4,- 
8, against $2,363,393 in the same period of 1926, 
ierease of $1,909,765, or 80.8 per cent. Sales for 
yelve months ended on April 30 were $9,956,066, 
it $6,829,014 in the previous year, an increase of 
17,052, or 45.8 per cent. 

Anew high record of monthly sales for The Hart- 
norp. was set last month, the net sales being $2,- 
),/2, an increase of 4.5 per cent. over April, 1926, 
eisales were $2,238,378. The four months’ volume 
spar is $5,519,360 against $5,666,087 last year, a de- 
ay of 2.5 per cent. 


—_— 
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it Bros. Medical Dept. Treats 29,000 


pitment-Store Dispensary Handles Average of 99 
Cases a Day—957 Accidents Annually 


Pl place a medical department occupies in the modern 
jajment store is discussed by H. E. Bartown, of the 
iré School of Business, in a study of the work of Dr. 

wwarz at Lit Brothers department store, Philadel- 
fa) The study says: 


“The medical staff maintained by Lit Brothers, under 
thes direction of Dr. L. 
pensary during 1926, 29,546 patients, an average of 99 


Schwarz, treated in their dis- 
patients for every day the store was open. In addition 
to this the department cared for 957 accidents in the 
surgical dispensary. The its 
ployes a hospital, a dispensary, a dental department, an 


store furnishes for em- 
industrial clinic, and eye department, a department of 
chiropody, all in charge of competent doctors and nurses. 

“Because of this constant medical supervision loss of 
time on account of illness is less in this store than in 
any other department store in the city. During 1926 
only 97 out of each 1,000 members of the beneficial asso- 
ciation lost time because of illness. 


1041 


“The hospital beds were occupied by 1,041 patients 
during the year, the hours of occupancy amounted to 
1,509, the average hours per person being 1 43-60. The 
loss to the employer in time because of this hospital 
treatment as compared with the working hours was for 


Patients in Beds 


female employes a trifle over 4% of one per cent. and for 


all employes 4% of one per cent. This loss is negligible 
as compared with the time which would have been lost 
to the employer had it been necessary to send the em- 
ployes out of the building for medical treatment. The 
beneficial association of the store has the lowest death 
rate of any of the large department stores. For the years 
1919 to 1927 the average death rate was 21, or 6.1 per 


thousand. 


“The personnel department of the store has made a 
careful study of tardiness. In one department of 1,500 
employes the time lost during the year because of late- 
ness was 1-14 of one per cent. of the total working hours. 


“The medical and welfare department of the store has 
reduced the overhead by preventing accidents, illness, 
etc., adjusting claims, giving immediate advice, aid and 
treatment both to customers and employes. 

“The restaurant for employes of the Lit Brothers Store 
furnishes 529,327 meals a year at an average cost of 16 
cents. The food is of the best quality and is well pre- 
pared. (The medical department believes that the res- 
taurant has not only reduced the expenses of the em- 
ployes, but has also helped to maintain the high physical 
standard.” 
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Twenty-four 


American Chma 
for 
American Homes 


Albright China 


for the Jobber and Syndicate Buyer 


Three Shapes 


Glendere7in cre oer ounces fancy 
Highland Gisacc cee a cee aes.» plain 
Pilprimivya een oc.adee ees octagon 


Send for Catalog and Illustrations 


Albright China Co. 


Main Office 
Carrollton, Ohio 
Factories 
Carrollton, Ohio Scio, Ohio 
14 Kilns 9 Kilns 


SUCHE ee ee 


TVATIUSUATANATTATUUAAMUMUNT Isat it acasT aT InV77 


CO 


Representatives 
D. King Irwin, 200 
Fifth Ave., New 
York City 

F. A. Miner, 116 W. 
High Terrace, Roch- 


bury, Mass. 

Earl W. Newton & 
Associates, 9 N. 
Wabash Ave., Chi- 
cago. 

Western Glass Prod- 
ucts Co., 149 New 
Montgomery St., San 
Francisco, Cal.; L. 
C. Smith Bldg., 
(Seattle, Wash.), & 
1216 4th Ave., (Los 
Angeles, Cal.). 
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NATIONAL CHINA CO.- SALINEVILLE. O. 
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|The (arrollton Pottery, (« 


INCORPORATED 1903 
KY MANUFACTURERS OF HIGH GRADE DINNER WAR! 
CARROLLTON, OHIO 


ONE COMPLETE DINNER SERVICE 
“SUPERIOR” 


SEMI -SQUARE—— PLAIN EDGE 


E offer to the Department 
Store Trade highest qual- 


ity ware and distinctive decora- — 
tions in commercial borders, 
Prompt and courteous service. 


Representatives 


CHAS. A. WEIDEMANN 
West ; 


HERBERT K. CONNOR 
East 


ROY E. HENDERSON 
President 


66 : one 9 
Ceramic Dictionary | 
Copyrighted 
By C. M. Franzheim 


A practical, concise treatise of 
Ceramic words, terms, uses and 
practices for the daily use of the 
factory man, superintendent, sales- 
man and retailer. 


An education for anyone con- 
nected with the trade. 


Price $2.00 Per Copy 


Convenient Pocket Size. 


Demarest Publications, ln. 


: 


Publishers 


45 East 17th St. New York 


Id 26, 1927 CROCKERY AND GLASS JOURNAL Twenty-five 
doll 


A Noteworthy Creation 


from 
MYOTT & SON CO. 


The “Blossom 1916” pattern is a novel cre- 


ation of yellow, orange and black with orange 
edge lines. 


The distinctive design shows up particularly 
well on the rich “Myott Ivory.” It is applied 


to the Trafalgar shape, itself a distinctive cre- 
ation, consistently octagonal throughout. 


“Blossom 1916” has charm and distinction 
and conforms satisfactorily to Staffordshire 
traditions. 


JUSTIN THARAUD, Inc. 


SOLE AGENTS 


24 West 23d St. NEW YORK 


Telephone Gramercy 5150 


| theSaleeman : 
Aa SERVICE 


| The “Blossom 1916’ Pattern 
—_— 


jress Up Your China Department | 


ith Timberlake Easels and Racks. .Ask for new catalog 35-C showing 
Pplete line, including table decorations, candle holders, and so forth. 


Marion Talley never would have scored her triumph had 
she sung behind the back drop. Neither will your product 
sell as it should until the audience can see it. 


Sign up with a good producer—Robert Rawsthorne Com- 
pany, for instance—and bring your wares into the spot- 
light of public acclaim. 


| 


Photo-Engraving, Illustrating, Photography, Advertising 


¢, aaa | ROBERT RAWSTHORNE COMPANY 


A HEEREN BUILDING « EIGHTH & PENN « PITTSBURGH. PA 


} 547 Adjustable Easel, Morgan 
Tent 6-5-23. Holds Everything 


| Manufactured by the 


| | . 
_— | 
ia tT | | COMPLETE “LINES THAT SELL” 


f : BRUSH POTTERY CO. 


PROMPT DELIVERIES 


N 20 E-5 10” Table Decoration Showing 20 E-5 with» flowers or leaves | , , y r 
UF nt Applet) Hot why ng By Our Trucks from Ou 


stand- 


ar candle. Udylite Plating resemblcs | NEW YORK WAREHOUSE 


J. B. TIMBERLAKE & SONS INC. | 5 W. 20TH ST 
THE ORIGINAL CHINA DISPLAY FIXTURE HOUSE | 3 x 
| JOHN L. PASMANTIER & SONS 


Established 1880 


JACKSON, MICHIGAN 
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ANSWERS TO KROCKERY KWIZZ ON 
PAGE 21 


1—The art of making and firing clay prod- 
ucts is spoken of as ceramics and all articles 
so manufactured may be called ceramic 
products. Since dishes are made of clay and 
then fired, they are included under ceramic 
articles. 

2—Mixing, shaping, firing, glazing and 
decorating. 

3—Any article which has been made of 
clay and then baked is called pottery. In de- 
partment stores the word is most often heard 
in connection with articles which are opaque 
(allowing very little light to pass through) 
but pottery is not a restricted term. Any 
ceramic product from the lowest form of 
coarse, unglazed ware to the highest grade of 
china may be called pottery. 

4—-China is a ceramic product with the 
following characteristics it is vitrified, it is 
translucent, and it is always glazed. It has be- 
come vitrified because it has been subjected 
to intense heating. It has really been brought 
to the fusing temperature, that is, almost to 
the melting point. In consequence, the tiny 
particles of clay have been practically melted 
into one another and have been made almost 
like one substance. The body of the china has 
become solid and close and smooth, not at all 
porous as it was before it was fired. If a piece 
of china is broken it is practically impossible 
to tell where the glaze ends and body begins, 
while in ware that is not vitrified, the glaze 
seems like a separate layer on the surface. 

The term translucent means that a good 
deal of light is allowed to pass through. A 
translucent ware is different from a transpar- 
ent product, which may be seen through. For 
instance, glass is transparent, while the most 
delicate china cannot be more than translu- 
cent. If it is possible to see a shadow through 
a thin plate which is held toward the light, or 
perhaps to look from the under side and see 
that there is a pattern on the top side, the 
plate is said to be translucent. Lenox china is 
a good example. Translucency is produced 
only when the firing has been intense enough 
to cause vitrification. 

The superiority of china over earthenware 
is due to the fact that it is made of purer clays 
and that it is fired in much greater heat. Both 
of these factors add to its durability and its 
beauty. 

Formerly, the best way of distinguishing 
china from some cheaper product was by ob- 
serving its translucency, but it must be stated 
that many dishes with china bodies (especially 
those made within the last 10 years) are too 


thick to be really translucent. Cups are m 
likely to be thin enough to show the desi 
from the under side. As a rule, transluce 
dishes are more expensive than others, b 
some opaque wares are just as valuable 
certain kinds of china. They are made fr¢ 
paste that has been most carefully prepare 
they are very attractive in design and col 
and are rightly famous. 

5—The term china, as well as the wo 
porcelain, is very frequently misused. O 
firm may advertise its products as semi-vitri 
ous (a form of earthenware) while anoth 
may use the name china. Yet both wares m: 
be practically the same in comparison and fi 
ing. Even though an article is stamped chin 
it may not have a true china body and it m: 
not have had the intense firing which ali tn 
china must undergo. But because we u 
chinaware to mean almost the same thing 
dishes in general, this use of the term has b 
come common. The confusion makes a caref 
classification of pottery very difficult. 

6—There are two: (1) earthenware; (2 
china — it will be noticed that this does n 
include glassware. Glassware is not compos 
or manufactured like ceramic articles. 

7——A good deal of Swedish glass is used : 
this country. It is, on the whole, heavier an 
less expensive than the English and the Be 
gian ware sold here. 

8—The Smith-Phillips China Co. 

9—Crazing and discoloring may ruin tl 
body of a ware. When the glaze and the bod 
of a dish are of the same density, crazing 
impossible. But if the composition and tl 
firing have not been just right, the glaze 
likely to contract more than the body and th 
surface will then break into hundreds of tin 
cracks. This is called crazing. If a colore 
liquid is put into a crazed dish, some of th 
color sinks into the cracks and tends to mak 
them more noticeable than ever. : 

10—Mere novelty ware should not 
bought if dishes must be used for a long tim 
They will go out of fashion and will have 1 
be endured or replaced. To guard again’ 
choosing an article that is merely of tem 
porary value, a standard shape should lg 
chosen. Extremes should be avoided. The! 
are so many simple, beautiful shapes thi 
there is little excuse for buying awkwat 
ones. Extremes in pattern or color are lik« 
wise undesirable. Conservative designs at 
subdued tints are more satisfactory tha 
startling effects if they must be looked at da 
after day. If a pattern is in open stock, th 
fact adds to its desirability because new re 
may be bought at any time. 
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DINNERWARE 
IS ALWAYS 

ADMIRED— 
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Good dinnerware is always an object of pride. ‘The manufacturer of a beauti- 
ful dinnerware creation takes great esteem in his product. The body, pattern and 
shape are all the result of infinite care and planning—the result itself an achievement. 
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In the showrooms the dinnerware beautiful is displayed to its best advantage and 
after it reaches its final destination the home, it becomes the pride of the good house- 
_, wife whose well-laid table it graces to her great joy and satisfaction. 
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It is always a matter of personal satisfaction to the Advertising Department of 
the CROCKERY AND GLASS JOURNAL to prepare layouts and display the dinner- 
ware creations of the potteries to their best advantage. The experience and coopera- 
tion of this department is always at the service of manufacturers without additional cost. 
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A postcard request 
will bring our rates 
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Demarest Publications, Inc. 
45 East 17th Street New York 
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New York Imports 
May 18th 


S. S. Caledonia, from Glasgow, Scotland 


Kuyper, H. C, Inc., 14 crates earthenware 
Gunthel & Cruveilher, 8 packages earthenware 


S. S. Lapland, from Antwerp, Belgium 
Justin Tharaud, Inc., 19 cases crockery 
Downing, R. F., & Co., 75 cases crockery 
Kahla China Corp., 2 cases crockery 
Rosenthal China Corp., 17 cases crockery 
Altman, B., Co., 2 cases earthenware 
Abraham & Straus, 2 cases earthenware 
Panama Pacific Line, 10 cases crockery 
Thurnauer, G. M., & Co., 7 casks crockery 
Goetz, O., Inc., 31 cases crockery 


. S. Albert Ballin, from Hamburg, Germany 
Vandegrift, F. B., & Co., 26 cases glassware 
Tomby, B., & Co., 36 cases crockery 

Davis, Collamore & Co., 3 cases hollow glass 
Kahla China Corp., 3 cases crockery 

Graham & Zenger, Inc., 64 cases crockery 
Reimer, F. C., & Co., 8 cases crockery 

State Fwdg. & Shpg. Co., 6 cases earthenware, 2 cases toys 
Kramer & Lange, 15 cases toys, 1 case crockery 
Hearn, J. A., & CGo., 1 case crockery 

Borgfeldt, G., & Co., 35 cases toys, crockery, etc. 
Atlantic Forwarding Co., 21 cases earthenware 
Khouri, A. N., & Bros., 1 case china 

Downing, T. D., & Co., 1 case earthenware 
Henshaw, G. A., & Sons, 1 case earthenware 
Stern, S., 1 case crockery 

Sullivan, W. C., & Co., 54 cases crockery 
Kronheimer & Co., 1 case chinaware 

Sheldon, G. W., & Co., 13 cases glassware, etc. 
Koscherak Bros., 14 cases crockery 

Amer. Exch. Nat'l Bank, 3 cases earthenware 
Sheldon, G. W., & Co., 9 cases majolicas 

Brown & Roese, 1 case majolicas 

Amer. Shpg. Co., 5 cases majolicas 

Stern Bros., 1 case hollow glass, 1 case crockery 
R & G Import Co., 12 cases crockery, glassware, etc. 


Downing, T. D., & Co., 8 cases crockery, 1 case hollow glass 


Downing, R, F., & Co., 6 cases hollow glass 

Heinrich & Winterling, 2 cases crockery 

Meadows, Wye & Co., 5 cases china, etc. 

Draeger Ship Co., 12 cases porcelainware 
Weissman Importing Co., 1 case crockery 

Globe Shpg. Co., 124 cases toys, crockery, etc. 
Bernard, J. E., & Co., 162 cases toys, crockery, etc. 
Straub, P. A., & Co., 67 cases hollow glass 


Metropolitaan Pottery Co., 76 cases crockery, 70 crates, crockery, 


3 cases glassware 
Straus, N., & Son, 52 cases earthenware 
Bioomingdale Bros., 19 cases earthenware 


May 19th 


S. S. Taketoyo Maru, from Hongkong, China 


Dowaleby, G., 1 case porcelain ware 

Blum, H., & Co., 30 cases porcelain ware 

Japanese Fan Co., 25 cases earthenware 

Morimura Bros., 48 cases earthenware, etc. 

Lind, F. C., & Co., 2 cases porcelain ware 
Wanamaker, J., 11 cases earthenware and toys 

Mogi, Momonoi & Co., 24 cases earthenware and curios 


From Nagoya via Yokkaichi 
Taiyo Trading Co., 319 cases porcelain and earthenware 


Tuska, A. L., & Son, 40 cases porcelain and earthenware, 


cases porcelain 
Gimbel Bros., 14 cases earthenware 
N. Y. Mdse. Co., 21 cases porcelain 
Imoto Bros., Inc., 92 cases porcelain and earthenware 
Ross, G., & Co., 8 cases porcelain and earthenware 
Gimbel Bros., 14 cases earthenware 
Nara Trading Co., 5 cases porcelain, earthenware, etc. 
Bloch, L. D., & Co., 43 cases porcelain, 121 cases porcelain 
Mohawk Novelty Co., 14 cases porcelain 
Butler Bros., 63 cases porcelain 
Mogi, Momonoi & Co., 166 cases porcelain and earthenware 
Haruta & Co., 223 cases porcelain and earthenware 
Nagoya, Seitosho, Ltd., 135 cases porcelain 
Morimura Bros., 647 cases porcelain 
Woolworth, F. W., & Co., 135 cases porcelain 
R. & G. Import Co., 58 cases crockery 
Gary, Eigner Corp.. 72 packages crockery, etc. 
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FromTokio via Yokohama 
G.obe Shpg. Co., 35 cases porcelain 


S. S. Celtic, from Liverpool, England 


Gunthel & Cruveilher, 2 casks china 

Bassett, G. F., & Co., 17 crates earthenware 

Maddock & Miller, 56 crates earthenware, 6 casks china 
Higginson, G, & Co., 3 crates earthenware 
Fondeville, A. J., & Co., 8 crates earthenware 
Rowland & Marsellus Co., 5 cases earthenware 
Sellers, C. W., & Co.,. 19 casks earthenware, 5 casks china 
Bernard, J. E., & Co., 1 cask eathenware 

Edmiston, H. C., 9 packages china and earthenware 
Davison, J., Inc., 15 cases china and earthenware 
Plummer, W. H., & Co., 3 hogsheads earthenware, 1 cask ¢ 
Guaranty Trust Co., 6 crates earthenware 

Gerlach, F. C, & Co., 16 hogsheads earthenware 
Downing, T. D., & Co., 1 crate earthenware 

Wolf, L., & Co., 1 crate earthenware, 1 case toys 
Justin, Tharaud, Inc., 4 crates earthenware 

Dickinson, E. B., & Co., 23 packages earthenware 
Boote, E., 20 packages earthenware 

Hampton, J. W., Jr., & Co., 1 crate earthenware 
Kupper, H. C,, Inc., 6 crates earthenware 

Panama Pacific Line, 1 crate earthenware 


S. S. Naples Maru, from Hamburg, Germany 


Commonwea:th Bank, 8 cases crockery 

Block, J., & Co., 160 cases crockery, glassware, etc. 
Butler Bros., 18 cases crockery, etc. 

Sheldon, G. W., & Co., 37 cases toys and crockery 


S. S. Carlier, from Antwerp, Belgium 


Amer. Shpg. Co., 43 cases majolicas, etc. 

Gilbert, S., 3 cases majolicas 

Granata, G., & Co.. 20 crates majolicas, 18 cases glassware 
Ovington & Co., 20 cases glassware and crockery 

Globe Shpg. Co., 19 cases majolicas, etc. 


May 20th 


S. S. France, from Havre, France 


Bloomingdale Bros., 3 cases earthenware 
Davis, Collamore & Co., 1 case porcelain 
Hampton, J. W., Jr., & Co., 3 casks porcelain 
Bernardaud, L., 6 casks chinaware 

Tharaud, J., 20 casks chinaware 

Vantines, A., & Co., 6 cases earthenware 


S. S. President Hayes, from Shanghai, China 
Little, Jones, & Co., 21 cases earthenware, etc. 


From Genoa, Italy 


Altman, B., & Co., 8 cases majolicas, 7 cases earthenware 
Scott, A. B., 1 case earthenware ) 


S. S. Sinsinawa, from Casablanca, Morccco 
Myers, R., 2 cases pottery, etc. 
S. S. Homeric, from Southampton, England 


Haviland China Co., 72 casks porcelain 
Guerin, Pouyat Elite, Ltd., 18 cases porcelain 
Vogt & Dose, 6 casks porcelain 


May 21st 


S. S. Liberty, from Havre, France 


Bamberger, L., & Co., 12 packages earthenware 
Carbone, Inc., 27 barrels earthenware 


S. S. Reliance, from Hamburg, Germany 


Vandegrift, F. B., & Co., 1 case: earthenware 

Amer. Shpg. Co., 70 cases earthenware 

Corbett, M. J., & Co., 9 cases crockery 

Henshaw, G. A., & Sons, 4 cases earthenware 

Straub, P. A., & Co., 48 cases china and earthenware 
Richard Shpg. Corp., 8 cases crockery 

Goldman, H. A., Inc., 14 cases crockery 

Schenkers, Inc., 19 cases glassware and crockery 
Sellers, C. W., 5 cases decalcomanias 

Nathan Strauss & Sons, 9 cases earthenware 
Schmuckler, J. I., 3 cases earthenware 

Bloomingdale Bros., 1 case crockery 

Irwin, J. D., & Co., 2 cases earthenware 

Graham & Zenger, 17 cases crockery 

Meissner, G. C., Co., 20 cases enameled hollow ware 
Globe Shpg. Co., 8 cases majolicas Ps 
Amer. Exch, Nat'l Bank, 3 casks majolicas, 3 cases majoli 
Phoenix Shpg. Co., 104 cases toys and crockery 

Order, 3 casks majolicas 
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Martha Washington, from Naples, Italy 
iwello, J. A., 3 packages earthenware, etc. 


May 23rd 
Mauretania, from Southampton, England 


tii Bros., 1 case glassware 
yall, A., 1 cask earthenware 
a, W. L., & Co., 7 cases glassware 
President Harding, from Bremen, Germany 


uman, Salomon & Co., 10 cases crockery 
o miller, L. A., 8 cases decalcomanias 

idert & Neuwirth Co., 4 cases earthenware 
oer, W. A., & Co., 7 cases crockery 

lich, G., & Son, 7 cases glassware 

hilon, G. W., & Co., 13 cases earthenware 
Iver, K., Inc., 57 cases crockery 

ean Trading Co., 4 cases hollow glass 

rt, 4 cases hollow glass 

SSaugus, from Leghorn, Italy 

tiiss, N., & Sons, 11 casks earthenware 
rata, G., & Co., 40 packages earthenware 
l¢ert & Neuwirth Co., 10 cases earthenware 
Jeland Trust Co., 26 packages earthenware 


$."aormina, from Naples, Italy 
elard, J. E., & '\Co., 4 cases glassware 
a, gher & Ascher, 1 barrel crockery 


|: May 24th 


S.Jarinthia, from Liverpool, England 

lj mer, W. H., & Co., 6 packages earthenware and glassware 
oifeldt, G., & Co., 3 cases earthenware, etc. 

‘o| & Dose, 6 casks earthenware 

oh Davison, Inc., 7 casks earthenware and china 

ifay & Co., 4 casks earthenware and china 

eich, F. C., 15 packages earthenware 

uir Bros., 3 crates earthenware 

fein & Ridgway, Inc., Inc., 50 packages earthenware and china 
‘ovand & Marcellus Co., 8 crates earthenware 

uc! Bros. & Weil, 50 crates earthenware, 1 cask glassware 
falegrift, F. B., & Co., 30 cases glass 

uc! Bros. & Weil, 20 crates earthenware 

dijston, H. G., 10 packages crockery 

faock & Miller, 90 packages earthenware and china 

Ja}, Collamore & Co., 5 casks china and glassware 

erir Co., 1 crate earthenware 

5. tuttgart. from Bremen, Germany 

luj:r, K., 57 cases crockery 

Viinborg, C., & Co., 5 cases glassware 

rw, J. D., & Co., 10 cases quartz glass goods 

" Bank, N. Y., 15 cases earthenware 
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colon, A. F., 65 cases crockery, etc. 
wenthal, B., & Co., 4 cases glassware 
‘ol te & Co., 70 cases crockery 
uit Bros., 7 cases crockery and toys 
joiteld, G., & Co.—116 cases crockery, toys, etc. 
S.3elgenland, from Antwerp, Belgium 
rc’, 6 cases earthenware 
, O., Inc., 123 cases glassware and crockery 
he, National Bank, 13 cases crockery, 42 cases glassware, 
Suses clocks 
lo Shipping Co., 8 cases earthenware 
lo, R. H., 1 case earthenware 
imican Shipping Co., 6 cases earthenware, 1 case g!assware, 
3 ises furniture, 2 cases mosaic 
onwille, A. J., & Co., 5 casks earthenware 
teh American Banking Corp., 22 cases glass 
lylid Bros., 1 case delft ware 
lan, L., & Co., 7 cases crockery 
re h American Banking Corp., 8 cases plate glass 
lo| Shipping Co., 5 cases glassware 
os thal China Corp.. 15 cases crockerv, 13 cases ercckery 
tai Forwarding & Shipping Co.. 1 cask earthenware 
itell, Bissell Co., 39 cases crockery 
» 'ew York, from Hamburg, Germany 
.S., Imp. Corp., 47 cases crockery 7 
am & Phenix National Bank, 2 cases light ware. 1 case 
8) sware 
Sar & Hollweg. 1 case earthenware 
| & Biheller, 2 cases glassware 
ame Import Co.. 20 cases olassware 
at’ & McAvoy, 21 cases hollowglass 
| J.C, & Co., 1 case crockery 
Ycheerer Corn. of America, 18 cases holloweglass 
ative Plant Co.. 11 cases glassware aand earthenware 
tal Silver Co., 2 cases hollowelass 


am Phenix National Bank & Trust Co., 1 case glassware, 
ses crockery 
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Mohawk Novelty Co., 4 cases glassware 

Eleto Co., 3 cases hollowglass, 4 cases crockery 
Wanamaker, J., 1 case crockery 

Kress, S. H., Co., 2 cases earthenware 

Reimer, F. C., Co., 1 case crockery, 5 cases earthenware 
Kramer & Lange, 1 case crockery, 2 cases toys 
Hoffman, L., & Co., 8 cases enamel hollow ware 

Public National Bank, 8 cases hollowglass 


Andrews, D. C., & Co., 8 cases glassware, 6 cases earthenware 


Manhattan Bead Chain Co., 33 cases glassware 
Cohn & Rosenberger, 4 cases glassware 
Nelson Bead Co., 62 cases glassware 
Friedlander Co., 8 cases crockery and glassware 
Metropolitan Pottery Co., 42 cases crockery 
Ditchik Bros., 16 cases glassware 

Lorsch, A., & Co., 21 cases giassware 
Goldman, H. A., Inc., 6 cases glassware 
Batlin, L., 18 cases glassware 

Elite Import Co., 20 cases glassware 

Brier Manufacturing Co., 24 cases glassware 
Kantor & Montague, 3 cases glassware 
Lisner, D., & Co., 1 case glassware 
Loewenthal, F. & B., Co., 1 case bijoutery 
Stern, T. L., & Co., 5 cases glassware 

Wiener Bros., 1 case bijoutery 

Page, Madden Co., 12 cases earthenware 

N. Y. Mdse. Co., 8 cases giassware 
Miltenberg, A., & Co., 5 cases glassware 
Walco Bead Co., 7 cases glassware 
Blumenthal, B., Co., 27 cases glassware, etc. 
Robinson, H. W., Co., 15 cases glassware, etc. 


Nassau National Bank, Brooklyn, 2 cases smokers articles, 


cases glassware 


4 


Weissmann Importing Co., 1 case glassware, 9 cases hollowglass- 


ware 

Guthman Salomon Co., 1 case crockery 

Manufacturers Trust Co., 266 cases glass 

Byrnes, W. J., & Co., 1 case crockery, 1 case hollowglass 
Rice, I. W., & Co., 18 cases glassware, etc. 

Crown Veiling Co., 6 cases giassware 

Veith, A. & H., Inc., 3 cases glassware 


Bailey, Green & Elger, 3 cases glassware 


Downing, R. F., Co., 5 cases hollowglass, 1 case earthenware, 14 


cases glassware 
L. C. E. Trunk Co., 8 cases majolicas 
Sussfeld, Lorsch & Schimmel, 2 cases glassware 
Inwald, J., Glass Co., 1 case glassware 
Blumenthal, B., & Co., 4 cases glassware 


Strauss Bros, & Co., 2 cases holiowglassware, 15 cases glassware 


Shetdon, G. W., & Co., 2 cases glassware 

Bloom, C., 2 cases glassware 

Guggenheim, M., Inc., 1 case glassware 

Ruhe, F. H., 2 cases glassware, 15 cases porcelain 
Hammacher, Schlemmer & Co., 5 cases earthenware 
Ruhe, F. H., 9 cases hollowglass 

Graham & Zenger, Inc., 3 cases glassware 

Tomby, B., 17 cases crockery 

Modern Braid Co., 1 case crockery 

Empire Laboratory Supply Co., 6 cases glassware 
Bank of U. S., 4 cases glassware 

Sheldon, G. W., & Co., 15 cases glassware 

Lidz Bros., 11 cases glassware, etc. 

Koscherak Bros., 8 cases hollowglass 

Bloomingdale Bros., 24 cases earthenware 

Hirsch, G., Son, 57 cases glassware. 11 cases crockery 
Heimar Importing & Novelty Co., 28 cases glassware. etc. 
Strauss, N., & Son, 91 cases earthenware, crockery, etc. 
Graham & Zenger, 15 cases crockery 

Heinrich & Winterling. 1 case crockery 

Keuffel & Esser Co., 1 case earthenware 


National City Bank, 5 cases lamp chimneys and shades, 7 cases 


glassware 
Sullivan, W. C., & Co.. 11 cases glassware and crockery 
Schenkers, Inc., 28 cases glassware 
S. B. Importing Co., 3 cases glassware 
Schenkers, Inc., 40 cases glassware 
Noe. W. R., & Sons, 25 cases shades, 6 cases glassware 
N. Y. Mdse. Co.. 38 cases toys, crockery, etc. 
Bernard. J. E., & Co.. 112 cases toys, glassware, etc. 
Globe Shinnine Co.. 240 cases toys, earthenware, etc. 
Schaffer. M., Co., 14 cases glassware 
Order, 2 cases earthenware 


S. S. Bellepline. from Rotterdam, Holland 


Borgfeldt, G., & Co., 209 packages earthenware 
Bloch, L. D.. & Co.. 172 cases earthenware 
Lazarus & Rosenfeld, 11 cases earthenware 


Herbert & Neuwirth Co.. 21 cases glassware aand china 
Steiff, M., & Co., 20 cases toys 
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lor following insertions. Seven words per line. Minimum 
initial charge $2, payable in advance. 


SALESMEN WANTED FOR WELL-KNOWN 
CHINA 


ANTED: Large manufacturer of a high class and excep- 

tionally salable line of both Ivory and White dinnerware 
has exceptionally good opening in its sales department for thor- 
oughly experienced, high caliber men to call on the large trade. 
Only interested in men with good sales record. State experience 
and territory in which you are best acquainted. Replies will be 
treated in strict confidence. Address Box 632, care CROCKERY AND 
GLAss JOURNAL. 


SALESMEN WANTED 


ANUFACTURER of popular priced semi-porcelain dinner 

and hotel ware—white and decorated—has openings for 
salesmen, on a commission basis, in Texas, Oklahoma, Kentucky, 
Tennessee and Pennsylvania. Replies treated in strict confidence. 
Address Box No. 633, care of CrocKEry AND GLASS JOURNAL. 


SALESMAN WANTS POSITION 


ALESMAN—Practical China and Glass man seeks position 

July 1st. Fotlowing in large and medium sized cities of Middle 
West among high class and cheaper trade. Address Box No. 635, 
care CROCKERY AND GLASS JOURNAL. 


BUYER DESIRES TO CHANGE 


I | EAs Furnishing and China Buyer, age 31, wishes to make 

change. Now employed with old established firm in State of 
New Jersey. Address Box No. 636, care of CRoCKERY AND GLASS 
JOURNAL, 


Buyers in New York 


May 19, 1927 
M. Manson, lamps, Pettis Dry Goods €o., Indianapolis, Ind., 240 
Madison Ave. (Syndicate Trading Co.). 


May 23, 1927 
W. C. Moore, house furnishings, lamps, Wilkes-Barre D. G. 
Co., Wilkes-Barre, Pa., 23 E. 26th St. (W. T. Knott). 


May 25, 1927 
Hi. Babis, house furnishings, Success Store, Johnstown, Pa., 12% 
W. 3lst St. (S. Hoffman). 
_F. Suthn, house turnishings, Clark Dollar Stores, Los Angeles, 
Calif., 455 Seventh Ave. (Frohman & Altman). 
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Colored Glassware 
(Continued from page 19) 


forbidding material out of which to make such intimate 
hings as tables and chairs; but a view of the beautiful 
examples that are now made after Renaissance and eigh- 
teenth century models dispels that idea. Artists and ar- 
tisans of the Middle Ages and the Renaissance—mostly 
Italian and Spanish—used iron frankly as iron, creating 
objects highly decorative and, within their limitations, 
useful. 


oo 


A characteristic form of wrought-iron chair is the fold- 
ing Roman chair, with curved legs and sides. Often pos- 
sessing a back also, it was a comfortable seat, while a 
brilliant cushion with tassels hanging down from each cor- 


ner made it highly decorative. This was one of the ¢ 
est forms of chair. It dates from a time when 
those highly placed in society had chairs. In those Re 
sance days such a piece of furniture was esteemed a1 
of rank. Even a castle might have only one or two, 
these would be used by the guest or by the lord and | 

It was because of the importance of chairs in the | 
dle Ages and the Renaissance that so much admi 
decoration was lavished upon them. The tops and s 
times the entire metal work of the back or the sides) 
often ornamented with brass or bronze. Sometimes 
silver and occasionally gold plate were thus used. | 
per, brass and bronze additions to wrought iron are ft 
in all this metal furniture. Color, with gold and s 
gilt, are other traditional methods of embellishment 
much employed. 

While most reproductions and adaptations in wro 
iron furnture and inspired by Italian or Spanish o 
nals, the great furniture designers of France in the i 
teenth century and the craftsmen for the court of Ch; 
II in England in Restoration days utilized wrought n 
for some of their creations. One of today’s desig 
Armand Albert Rateau, in the recent showing, at the ! 
ropolitan Museum, of decorative art from the Paris 
position, startled visitors with his use of bronze furni 
in unusual forms. 

In addition to the chairs and the consoles (which | 
marble tops), there are made today in wrought iron s 
occasional tables of various sizes. It is this occasional 
that is the forte of wrought-iron furniture. In ar 
with furniture of wood, and of types other than It 
or Spanish, it lends an interesting note. 

SIMPLICivy OF DESIGN 

Adaptation of the technique and of design motive 
this ancient art are made to meet the needs of the pre 
time. The scroll work of slender branches and deli 
ieaves tinted with color now make up a screen for 
obtrusive radiator. Even a metal telephone cabinet, ra 
on slender legs and with little doors to conceal the 
strument, is now made, accompanied by a tiny chai 

A certain simplicity marks well-designed and prop 
constructed wrought-iron furniture. The joints 1 
completely, there is an absence of too profuse ham 
marks and the metal is treated frankly as metal. W 
there is a leaf flower design, as on some of the con 
tables, the forms, while not a finicky imitation, sug 
the character of nature. A brief visit to a museum, 
some study of good examples of Tuscan or Roman w 
will give any one a fair idea of the characteristics of § 
workmanship. 

It is a good sign to find people interested in a craft 
refused to cover up the marks of the tool on the med 
in which it worked. Undoubtedly we are emerging { 
a period when mechanical perfection and a finish 
strove to conceal all traces of the workman’s tools 1 
the unfortunate ideals. 

Also, when we see a fine bit of industrial art we 
today, more inclined than heretofore to think of the: 
who designed and made it. Manufacturers and reta 
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eir advertisements give more or less direct credit 
e craftsmen who planned the product. There are 
} designers in the various crafts relating to house- 
|| furnishings who, encouraged by professional and 
eur decorators, are now doing noteworthy work in 
»eld of design. Such an artist is V. A. R. Prima 
4, who not only designs all that one concern produces 
i way of wrought-iron furniture, but also, with his 
4iands, hammers out of the molten iron the elaborate 
iuifficul parts. 

fre is a true craftsman—one who plans and, if need 
With the aid of many workmen 


‘\xecutes the work. 
carry out his designs entirely by hand, he produces 
fit a table, a wrought-iron gate. 
Fma Vera began working in iron when he was 12 
1) old, in Italy, and has been at his craft ever since. 
1 he arrived in this country years ago, the demand 
Pi chtiron work inspired by the Renaissance was 
e(dingly small. But in the last few years—and this 
itdes with what has happened in some other crafts 
apreciation of this ancient art has enormously in- 


Cowth of Incomes in the United States 


A-emarkable showing as to the recent growth of cur- 
itiational income in the United States is made in a 
s¢] bulletin issued recently by the National Bureau 
lonomic Research on the basis of preliminary fig- 
es The general conclusion is reached that the current 
‘oe of the American people rose from $62,736,000,- 
0h 1921 to $89,682,000,000 in 1926, an increase of 
6,16,000,000, or more than 40 per cent in half a de- 
lé The bulletin suggests that the figures become more 
cant when reduced to a per capita basis. It points 
that if the total income of 1926 had been divided 
uéy among all persons, including babes in arms and 
e pipless aged, the average income would have been 
(or one-third more than the per capita amount in 
2] When the per capita income is expressed in dol- 
‘Saving constant purchasing power, the bulletin re- 
H, it is found that the increase has been about 36 
r}nt., so that from the economic point of view the 
bad of the average inhabitant has been improving 
th rate of about 7 per cent. per annum. 
Rhatking that to many persons figures showing the 
ol: per person gainfully occupied seem more signifi- 
tan those reporting income per capita, the bulletin 
sihat in 1926 some 44,600,000 people were engaged 
a(vities yielding them direct money incomes, some of 
s¢being employers, many more employees, and some 
' working on their own account. 
1 and children helping the head of the family on 
me farm are not included in the figures. It ap- 
tifrom the data given that for every person gain- 
lysmployed in 1926 there was an annual income of 
hy over $2,000, and that when reduced to money 
(stant purchasing power, the average person work- 
¢ a money income received about one-fourth more 
; Or her services than in 1917, and about 44 per 


tay;See F 
— 
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Housewives and 


cent. more than 1909. The indications, according to the 
bulletin, that despite the constantly growing population 
and the relatively inelastic nature of the supply of natural 
resources, new inventions and greater skill and organ- 
ization are still enabling the average inhabitant to pro- 
gress steadily upward on the scale of economic welfare. 
It is proper to note that the above conclusions are the 
results of an investigation of income upon which Dr. 
Wilford 1. King and a corps of assistants have been en- 
gaged since 1920, under the general direction of Dr. 
Edwin F. Gay and Dr. Wesley C. Mitchell, Directors of 
Research. The estimates given are the first issued by 
the National Bureau of Economic Research since the 
summer of 1925, when a report of 305 pages was pub- 
lished on the sources and distribution of income in the 
various states for 1919, 1920 and 1921. Figures for the 
preceding years, extending back to 1909, were published 
in an earlier two-volume work. 


OBITUARY 
(Continued from page 9) 


Saturday, 
Burial was 


bank, Calif., died at her home at Los Angeles, 
May 21st, following an illness of one month. 
made at Los Angeles. 

Mrs. Jackson, with her husband, removed to California 
from Chester, W. Va., about 10 years ago, when Mr. 
Jackson retired from the sales department of the Taylor, 
Smith & Taylor Co., to accept the presidency of the Em- 
pire China Co. She was a member of Order Eastern 
Star, and also the United Presbyterian Church, at Chester, 
W. Va. She is survived by her husband, one son and two 
daughters. Interment was made Tuesday, May 24th. 


Wm. L. Mallett 


Wm. L. Mallett, age thirty-six, traveling representa- 
tive for The Fostoria Glass Company, died Saturday 
night, May 21st, in Dr. Lee’s Hospital, Rochester, New 
York. He traveled the State of New York outside of 
New York City, and Eastern Pennsylvania outside of 
Philadelphia, and has been covering this territory since 
1920. 

His pleasant disposition, industry and loyalty built up 
a large circle of friends throughout his territory. He 
was a very successful salesman. 
tive is a sister, Mrs. Cora Burton who resides in Mounds- 
ville. 

At the outbreak of the war Mr. Mallett volunteered 
and entered the U. S. Marines as a private. He served 
two years over seas, part of that time in the Army of 
Occupation in Germany. In the meantime he was _ pro- 
moted to a Sergeant and had qualified for a Lieutenancy. 
The war being over at that time, he was never commis- 
sioned. 

For some months he had been troubled with rheuma- 
tism; the doctors say this was due to the diseased con- 
dition of his kidneys, and attributed his death to Bright’s 
disease. 


His sole surviving rela- 
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New York Directory 


IMPORTERS 


GEO. F. BASSETT & CO., 141 Fifth 
Ave. 
“The Dinnerware House of America.” 


L BERNARDAUD & CO., 61 West 
28rd St. 
French China Dinnerware, Short 
Lines. White China for Decorators. 


FERDINAND BING & CO.’S, Suc 
cessors, 67-69 Irving Place, near 
18th St. 
Art Pottery, 
Lamps. 


L. D. BLOCH & CO., 87-41 East 18th 
St. 
Importers of Chir» and Glass, Mfrs. 
of Lamps, Shades aud Novelties. 


EDWARD BOOTE, 385-87 West 28d 
Siz 
Cauldon China. Wood & _ Sons’ 
Earthenware, Gibson & Sons’ Teapots. 


CONTINENTAL CERAMICS CORP., 
149-151 Fifth Ave. 
Importers of Thomas, Krister and Bo- 
hemia decorated and white dinnerware. 
Open stock patterns carried. Telephone 
Ashland 7816. 


Bronzes, Marbles and 


COPELAND & THOMPSCN, Inc., 
206 Fifth Ave. 

Copeland’s China, Earthenware and 
White China fancies. Phone, Ashland 
2975. 

JOHN DAVISON, Inc., 14 Barclay St. 
English China, Earthenware and 
Glass. 

EDWARD B. DICKINSON, INC., 


49 West 28rd St. 
English “Ceylon Ivory” Dinnerware, 
“Hook-Lid,’ Cube and Rock Teapots. 


A. J. FONDEVILLE & CO., 24 West 
28rd St. 
Successors to Fondeville & Van Ider- 
stine. Importers of China, Glass and 
Earthenware. 


OTTO GOETZ, .NC., 122 Fifth Ave. 


Importer of Crockery, China and 
Glassware for immediate delivery. 

GRAHAM & ZENGER INC., 104 
Fifth Ave. 

Importers of Black Knight China. 
Telephone, Chelsea 7477. 

HARUTA & CO., 141 Fifth Ave. 
nner of Japanese goods. Phone 
Caledonia 4475. 

HAVILAND & ABBOT CO., 920 


Broadway, corner 21st St. 


HAVILAND CHINA CO., Inc., 1107 
Broadway. 
The Famous 
known since 1840. 


HEINRICH & WINTERLING, INC., 
49-51 West 28rd St. 

Dinnerware from Heinrich & Co.. Selb. 
Also Fancy China from Winterling. 
HERMAN C. KUPPER, Inc., 39-41 

West 28d St. 
Ahrenfeldt French China. 


“Haviland China” 


KAnwtA CHINA CORP., 39 W. 28rd 
St. 
German dinnerware and fancy china. 
Gram. 0687. 


LEVY BROS. CHINA CO., 
Keap St., Brooklyn. 
Importers and decorators. Large stocks 
dinnerware, 23-piece tea sets, service 
plates. Immediate delivery. 


MADDOCK & MILLER, Inc., 89-41 
West 28d St. 
English Wares of Merit: John Mad- 
dock & Sons, Royal Worcester, Aller- 
ton’s Crown Ducal Ware, Carlton 
Ware, Price Bros. Teapots. 


MOGI, MOMONOI &CO., 105-107 East 
16th St. 
Importers of Japanese Goods. Tele- 
phone—Stuyvesant 8595-8596-8597. 


MORIMURA BROS., 58-57 West 23d 
St. 
Japanese Goods. 


467-9 


The Fifth Avenue 
Building 


Uptown Headquarters 


for the 
Pottery Glass China 


Metal Goods and House- 


wares Trades 


FRED. C. REIMER CO., Inc., 49-51 
W. 28rd St. 
“Furslenberg’”’ — Dinnerware, “Schier- 
holz’—Art Goods, “Royal Dux”’—Art 
Goods, ‘“Theresienthal”—Fine Crystal, 
Venetian Glassware, French and Italian 
Pottery, White China. Phone Gram- 
ercy 5181. 


ROSENTHAL CHINA CORP., 149- 
151 Fifth Ave. 
Importers of Rosenthal china dinner- 
ware, placeplates, lamps, art figures. 
Hotel china. Telephone Ashland 7816. 


niga beety H. RUHE, 14 West 28r 
t. 


Importers of China, Glassware anc 
Specialties. Telephone Gramercy 2228 
PAUL A. STRAUB & CO., 105-10: 
Fifth Ave. 
Tirschenreuth Dinnerware, Old Abbe; 
Ivory Body Dinnerware, Rona anc 
Verra Crystal Tableware. Specialtie; 
in glassware, etc. 


ROBERT SLIMMON & CO., 96 to 10: 
Church St. 
A. J. Wilkinson’s, Ltd., Bourne & 
Leigh, R. Sudlow & Sons, Shorter & 
Sons, Royal Aller Vale and Wat- 
combe Pottery. 

NATHAN STRAUS & SONS, Ine. 
119 Fifth Ave., at 19th St. 
Large stock of imported open-stock 
dinnerware. Sole distributors 
“Royal Schwarzburg” and “Superieur’ 
Limoges dinnerware, Gift Shop Spe 
cialties. 

TAIYO TRADING CO., Inc., 101 Fifti 
Ave. 
Japanese China, 
Brac. 


B. TOMBY & CO., 20 West 23d St. 
Representing: Hutschenreuther Selb 
Schlegelmilch, Schoenwald, Villeroy & 
Boch, etc. ; 

JUSTIN THARAUD, Inc., 24 Wesi 
23d St. 

Sole Agent for L’Union Ceramique 
Limoges, France. 

Myott, Son & Co., Hanley Staffs, Eng. 
land. Royal Bayreuth China, Bavaria. 
Telephone Gramercy 5150. a 

E. TORLOTTING, INC., 35-37 West 

23rd. St. 
Representing Cristalleries De St. Louis, 
Plateelbakkerij “Zuid—Holland”, Gebr 
Lorenz (Czecho-Slovakia). Gramercy 
5299. 

UNITED ARTS AND CRAFTS INC. 
47 W. 47th Street. 

Modern ceramics in unusual forms, 
colors and glazes. 


VOGT & DOSE, 14 W. 28rd St. 
Open stock dinnerware patterns. 
White China for decorating. 


J. H. VENON, Inc., 104 Fifth Ave. 
Martin China, Limoges; Gustafsherg 
China and Earthenware, Sweden; 
Kosta Crystal, Sweden; Rorstrand 
China and Earthenware, Sweden. 

KENNARD L. WEDGWOOD, 255 
Fut Ave., between 28th and 29th 

ts. 
Josiah Wedgwood & Sons, Ltd. Tele: 
phone Madison Square 7429. 


DOMESTIC GLASSWARE 


BONITA ART GLASS COMPANY, 
Factory at Huntington, W. Va. 
Exclusive Imported & Domestic Dec 
orated Glass and China. Herbert Glas: 
& Import Corporation, 35-37 West 23rd 
St., representative. | 

BRYCE BROTHERS COMPANY | 
Blown lead glassware in Crystal anc 
Colors—Cut, Etched and Engraved 
T. Duncan Dithridge, Representative 
240 Fifth Ave. 


Lamps and Bric-a 


HMOTeUT Ucar ttente artesian tactician 
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AMBRIDGE (Q.) GLASS CO., New 
‘ork Salesroom, 184 Fifth Avenue. 
Manufacturers “Nearcut” tableware, 
thin blown tumblers and stemware. 


CONOMY GLASS CO., Morgan- 
town, W. Va. D. King Irwin, Repre- 
sentative, Fifth Ave. Building 
Fine blown tumblers and stemware. 
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OSTORIA GLASS CO., 141-147 
Fifth Ave. 
Pressed and blown glassware. Chas. 


|L, Weddle, Representative. 


ILLINDER & SONS, Inc., 220 Fifth 
Ave. 

Lighting glassware, glass specialties. 
HE HOCKING GLASS SALES 
CORP., 129-131 Fifth Ave. 

‘George E. Nicholson, Representing 
{Hocking Glass Co., Lancaster Glass 
| Co. Standard Glass Mfg. Co., Lan- 
yeaster, Ohio. Ashland 7207-7208. 


USQUEHANA CUT GLASS CO., 
'T. W. Hamilton, Representative, 189 
| Fifth Ave. 


JESTON GLASS CO., INC. 


|Blown Tableware. T. W. Hamilton, 


Representative, 139 Fifth Ave. 


NITED STATES GLASS CO., A/be- 
‘marle Bldg., 24th St. and Broadway. 
Pressed and blown glassware. 


fESTMORELAND GLASS CO., 
+Horace C. Gray Co., Representa- 
‘tives, Fifth Avenue Building. 
\Pressed glassware, decorated glassware, 
“novelties. 


AMPS, SHADES AND LIGHT- 
ING FIXTURES 


HE BRADLEY & HUBBARD MFG. 
'CO., Fifth Ave. Bldg., Fifth Ave 


and 28rd. St. 
‘Electric Lighting 
,Lamps. 


ICTOR BRISBOIS, INC., 200 Fifth 
Ave. 
‘Room 210. Lamps and Cut Glass. 


PEMAN HAWTHORN, 225 Fifth 
ve 


Fixtures and 


Wrought Iron Lamps. “The Better 
‘Kind,” “Ann Murphy Shades.” 


ae G'ASS CO., 230 Fifth 
ve. 


Illuminating glassware, electric port- 
‘ables, oil lamps, etc. Telephones. 
Ashland 9024-9025. 

ve H. E. RAINAUD CO., 242 Fifth 
Ave. 

Table, Boudoir, Desk, Piano, and Floor 
Lamps in exclusive designs and finishes. 
‘Adelphi Lamp Shade Co., representa- 
‘tives. 

1E MAIBRUNN CO., Inc., 44-46 
East 25th St. 


Lamp Shades and Lamps. 
Madison Square 8860-8861. 


DOMESTIC POTTERY 
ae DALRYMPLE, 16 West 28rd 


Telephone 


Representing E. H. Sebring China Co., 
Sebring, O., manufacturers of dinner- 


Ware and premium specialties. Tele- cuttings on colored and crystal glass- Cumberland, Md., and Guerin-Poyat- 
_ |phone, Gramercy 4413. ware. Elite, Ltd., Dinnerware Lines. 
1] 
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A. E. HULL POTTERY CO., 200 
Fifth Ave. 
Manufacturers and Importers, Earth- 
enware, China and Glassware. 


ROSEVILLE POTTERY. CO., 18 
West 28rd St. 
F. D. Van Arsdale, New York Man- 
ager. Art Pottery, Jardinieres, Baby 
Plates and Sets, Bird Baths, Carden 
Pottery. 


THE SEBRING POTTERY CO., Se- 
bring, Ohio. 
New York Office and Sample Room. 
206 Lexington Ave. Chicago Office 
and Sample Room, American Furni- 
ture Mart Building, Spaces 930 and 
931, 666 Lake Shore Drive. 


THE CRESCENT CHINA CO., Se- 
bring, Ohio. 
M. I. George, Representative, 206 Lex- 
ington Ave. High-Grade Dinner Ware. 


JOHN L. PASMANTIER & SONS, 5 
West 20th St. 
Quality Dinnerware and Pottery Spe- 
cialties. Telephones, Chelsea 8265 and 
540 


COX & COMPANY 


120 Fifth Avenue 
Entire 5th Floor 


N. W. corner of 17th Street 
Telephone Watkins 8467 


Glassware 
Imperial Glass Company 
Huntington Tumbler Co. 


The Silver City Glass Co. 
Lewis County Cut Glass Co. 


Dinnerware 


The C. C. Thompson Pottery 
Co. 


Underglaze Hotelware 


Cook China Co 


Pottery 
Oxford Pottery Co. 


DECORATORS 


FLOGEL DECORATING WORKS, 
129-131 Fifth Ave. 
Dealers and Decorators of Fine Glass 
and China. R. H. Flogel, Proprietor. 
Phone, Ashland 2355. 


LOTUS GLASS CO., INC., 200 Fifth 
Ave., Room 208. 
China and glass decorators. Gold en- 
crusted, lustre, plate etchings and light 


gnu 


MANUFACTURERS’ AGENTS 


HORACE C. GRAY CO., Fifth Ave- 
nue Building. 


Representing Fenton Art Glass Co., 
Glassware, cut, colored and _ plain. 
Sterling Glass Co. Fine Heavy 
Cut Glass. Westmoreland Glass Co., 
High Grade Table Glassware and 
Specialties. Indiana Glass Co., Pressed 
Table Glassware and Lamps. Ameri- 
can Bisque Co., glazed flower pots, bulb 
bowls, etc. Co-Operative Flint Glass 
Co., Table and Soda Fountain Glass- 
ware, Aquaria, etc. Telephone, Gram- 
ercy 6311, 


D. KING IRWIN, Fifth Avenue Build- 
ing. 
Iroquois China Co., Hotel China. Na- 
tional China Co., Quality dinnerware. 
Paden City Glass Mfg. Co., Table, sod- 
fountain glassware. Economy Glass 
oon Suite 319, telephone, Gramercy 


THOMAS G. JONES, Fifth Avenue 
Building. 
Representing McKee Glass Co., D. C. 


Jenkins Glass Co., McDonald Glass 
Works, Inc. Telephones, Gramercy 
291-292. 


GEO. C. KINDT & CO., Inc., 19-21 W. 
24th St. 
Manufacturers and Factory Agents. 
Brass wares, mahogany goods, serving 
trays, mahogany candlesticks. floor 
lamps, electroliers, silk shades, silver- 
plated wares, decorated basket wares, 
tavs. dolls. Telephone, Farragut. 8850 


McKENNA BROTHERS SALES 
CORPORATION, 1271 Broadway, 
corner 32nd Street. 


McKenna Brothers, cut, colored and 
decorated lines; Utility Glass Works, 
Stemware; D. B. Lehman, light cut- 
tings. Telephone, Pennsylvania 2165. 


Tee J. MOSCOVITZ, 10 W. 28rd 
t. 


Representing Knowles, Taylor & 
Knowles Co., dinnerware, and Hirsch- 
Malgood Co. decorated glassware. 
Phone Gramercy 1869. 


WILLIAM G. MUELLER, 35-37 West 
28rd St. 
Thun-Kloesterle Dinnerware, Mannl 
Cups and Saucers for the Tea and 
Premium trade. Phone Gramercy 0586. 


PHILLIPS, THISTLE & SMITH, 
INC., Onyx Building, 1107 Broad- 
way, at 24th St. 


Seneca Glass Co., lead blown table 
and lighting glassware. Pope-Gosser 
China Co.. dinnerware. Telephone 


Watkins 8634. 


VAIL AND YOUNG, 200 Fifth Ave. 


Representing 

The Coshocton Glass Corp. 
The Belmont Tumbler Co. 
Sneath Glass Company 
Jackson Vitrified China Co. 
W. I. Tycer Pottery Company. 


HENRY WITTE, 48 West 28rd St. 
Representing Maryland Glass  Co., 
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Rates: sertions. Seven words per line 


The Next Time 


you want 


A Job 
A Line 
A Salesman 
A Buyer 
or anything else connected with 


the China, Glass, Housefurnish- 
ing and Lamp Trades 


Advertise for it in the Classified 


Section of 


Crockery and Glass Journal! 


and 


40 cents per line for first insertion; 
20 cents per line for following in- 


Minimum initial charge $2, paya« 
ble in advance] 


| 
Get It 
| 
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New and Striking 
Decorations 
for 
This Season 


Especially 
IVORY 
PATTERNS 


at 


: 

: 

: 
Moderate : 
: NCREASED Haviland China advertising in national magazines is | 
Prices helping you by telling millions of housewives throughout the coun- | 
| 


Chantilly Pattern 


try that the genuine Haviland is “The mark of fine taste in fine china.” 


This advertising, together with the name and reputation of the 
genuine Haviland, should bring you profitable business—if you are 
supplied with the necessary variety of patterns. Are you? 


We carry in New York, ready for immediate delivery, a great variety 
of patterns—évery type of decoration—the whole price range—in full 
open stock and in assorted packages. This means that we can immedi- 
ately supply any items you need to replenish your stock. Write or call. 


It will cost you sales if you have to say ‘““We haven’t these patterns 


in stock.” 
C4 } | : | Genuine 
DECORATED BY Every piece of genuine 


° Haviland China—the il 
gnlande product of the inintt Qe Wn, 


Haviland, established 


Limoges by David Haviland in France 
x 1837 —bears the trade 3 = 
on decorated china marks shown here. on white china 


HAVILAND CHINA CO., INC. 


1107 Broadway, at 24th Street, New York 
Telephones: Watkins 2967-2968 
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IN THIS ISSUE 


PAS TIT TTI 9 ET AN aT ES I 
* P RRISEREAESAPE2SERITERRE ' 


Special Gift Section in which Beatrice 
Miller Wisner writes for our readers 
of the very latest gift items being 


oF displayed in New York Stores 


What’s New in New York Showrooms— 
A section devoted to new items in the 
trade that are attracting the atten- 
tion of buyers 


What the Potteries Are Doing and up-to- 
the-minute Glass News by M. K. 
Zimerman, our regular Pittsburgh 
and East Liverpool corre- 
spondent 
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Say 


WW 


Timely news of Chicago by J. H. Smythe 


A complete list of New York Imports for 
the week 


MAW 


: FPN A ONS ELA STATO E OES EE Pa ZN NT 
es $2 g EISSHSETE: q q 7 
USS 
EM, 


_————) 


N\\) Drm NF 
y Y Os Le Z 
N 2 LES VW Bay y wl) : A AY 


Will It 
Interest You 


a 


To know the names of the best manufacturers and whole- 
salers in the lines you are interested? 


To know where you can get the goods you want? 

To know what the latest news of the trade is? 

To know how to increase the efficiency of your department? 
To have a permanent New York mailing address? 

To receive information about any particular line? 

To receive a reminder of coming events and activities? 

To be advised about important changes in the trade? 


To be listed in advance of your coming to the New York 
market? 


CROCKERY AND GLASS JOURNAL 


will do all these things for you 


Clip the coupon below and receive 
the paper regularly each week. 


DEMAREST PUBLICATIONS, INC., | 
45 East 17th Street, 


New York. SUBSCRIPTION PRICE 


Gentlemen :— | Domestic 
SOLE rene te Je pets eee rep $3.00 a year 
} including the Specia oliday 
| panel te and pipes ance He HUyine Num- | $5.00 for 2 years 
ers) to the following address for which .... 
| enclose ...... forces year. 7 Saas 
‘ a year 
| N@me: co teclote ciara dake aera ele ccopens. oievlarns | Foreign 


Firm | Segoe aoe cere os ste | 55.50 a year 


| Address! 0... Reeder crrterstetaters oie te cies 010 Seca | 
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$e 
a 
Crockery and Glass Journal, published weekly at New York, by Demarest Publications, Inc. Subscriptions, $3 per year. Editorial and Advertising 
Office, 45 East 17th Street. Entered as second-class matter September 2, 1920, at the post office at New York, under the act of March 3, 
Vol. 104. No. 22. June 2, 1927. 
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Decoration Y-31 


The Yellowstone Dinner Service 


MG PHILE the demand for sprig treatments in 

bold designs and striking colors effects has 
much increased during the past year or two, they 
have by no means effected the popularity of attrac- 
tive borders. 


When a wide border is applied to the Yellow- 
stone Dinner Service, octagon model, with its 
background of delicate ivory, the effect is one of 
peculiar beauty. The pattern illustrated above as 
Decoration Y-31 is one of a troup of Yellowstone 
borders quite out of the ordinary in appearance 
and in sales appeal. 


The Homer-Laughlin China Co. 


Newell, W. Va. and East Liverpool, O. 
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Mercers Dresden Latlern 


“The Mercer Pottery ts offering this attractive new 
Shape exccted in awarm tvory body and 
decorated with awide vartely of cctorful patterns 
which are carried ivopensteck at the factery. 


MERCER POTTERY CO. 


TRENTON, NEW JERSEY. 
Manufacturers of Dinnerware since 1871 


NEW YORK SHOWROOM F. C. BRANUM 
LOS ANGELES, CAL 


E. M. MEDER CO. 
17 N. WABASH AVE. 
CHICAGO, ILL. Room 356 
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OUTBABLING 
BABEL — 


ay mae hundred and sixty, not to take 
into consideration some five thou- 
sand dialects. This modern confu- 
sion of tongues outbabels Babel. 


Cardinal Mezzofanti, the greatest linguist 
the world has ever known, was acquainted 
with but one hundred and fourteen 
languages and dialects. 


How fortunate are we today when a 
simply-worded advertisement written in 
English and published in the CROCKERY AND 
GLASS JOURNAL makes its appeal to buyers 
all over the country. 


A postcard request will 
bring our rates. 


The CROCKERY and GLASS JOURNAL 


The oldest publication in the field. 
45 East 17th Street New York 
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BYBEE POTTERY CO. 


Hand made in the Foothills of the Cumberlands 


SPICER STUDIO 


Individual Shapes in Blown Glassware 


TALAVERA IMPORTING CO. 
Mexican Glass | h Id ]— 
G. H. BARREL & CO. e Ca 


Morocco Pottery and Leather 


BRADLEY STUDIO 


Daintily Decorated Novelties of a Thousand A host of distinctive 
Uses 
CALIFORNIA FAIENCE CO. and beautiful objects for 


Distinctive Pottery and Tiles 


CLEWELL STUDIOS a multitude of artistic 


Bronze Pottery in an Unusual Treatment and useful purposes, all 
PETER PERAZZO ‘ 

Alabaster, Italian Majolica and Peasant Ware at moderate prices, com- 
COW AN POTTERY STUDIOS _ prise the ideal pottery 

Graceful Pottery and Exceptional Shapes 
SELDEN GLASS and glass Selden Selections 


Catalonian and Lalique Reproductions 


KAY & ELLINGER 


Austrian Pottery, and Imported Candles “ 
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Charlotte Olympia Beverly 


New Additions to Our IVORY BODY Dinnerware 


HESE new decorations are striking in design and in colors which are toned down to an 
engaging warmth by the velvety ivory texture of the body. 


The Charlotte, Beverly and Olympia are the patterns illustrated. 


| HENRI a HEINRICH & WINTERLING, Z 


\ 
rf 

Sole Agents for Heinrich Dinnerware & Winterling Fancy Cis K 
ENTIRE FIFTH FLOOR—49-51 West 23RD STREET, NEW YORK CITY 9) 
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HIS decoration 

No. 135 G is one 
of the many attrac- 
tive patterns that has 
made our Ivory line 
so popular. 


We invite comparison. 


NOWLES TAYLOR A KNOWLES 


~ < Company ~ ~ 
[AST LIVERPOOL., OHIO. 


| KT&K 
IVORY 
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PEELLEECEH 
CTT 


OR proper serving of iced tea, the drink should be 
_ brewed in a Hall China Teapot and the hot tea 
poured directly into the ice-filled glass. A good display 
will increase midsummer sales. 


Write for color 
sheet and prices 


The Hall China Company 


EAST LIVERPOOL - - - - OHIO 


a 


in ii io 7 
th 
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‘STABLISHED IN 1874 
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Crockery and 


NORTON B. JACKSON 


| Advertising 
) FREDERICK S. OLIVER 


Assistant Editor 


B. M. WISNER 45 EAST 17th STREET 


Art Director 
CLEMENT B. DAVIS 


United States . 
Canada 


Single copies 


i 


The Representative Paper of the Industry 
Devoted to Ke 


Published Every Thursday ie 


DEMAREST PUBLICATIONS, Inc. 


SUBSCRIPTION 


Other countries in postal union . 


z gq 


PHONE STUYVESANT 6052 is 


Glass Journal : 


ee NESS BEATE CROCKERY, GLASS, HOUSE FURNISHINGS BRANCH OFFICES is 
| F. ee nr AREST LAMPS, GIFT SHOP GOODS, cere? : 
| J. H. SMYTHE Ke 
| cone DOLLS AND TOYS 222 W. Adams St. ie 


East Liverpool 
and Ie 
NEW YORK Pittsburgh Ie 
RATES M. K. ZIMERMAN Ke 
$3.00 East Liverpool, O. ie 
4.00 = 
5.50 ie 
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Al The universal problem of keeping have seen industry in the making. Preserving industry is 
aa fit after forty was held to be as ap- a matter different from creating industry.” 
[ t 2, ] 5 / 
curity 


plicable to industrial communities as 
) dividuals in a discussion of New England's indus- 
japutlook by John S. Lawrence, President of the New 
mand Council, at the annual meeting of the Chamber 
mimerce of the United States. 

Hedicting that New England’s problems will sooner or 
tébecome the problems of newer industrial sections he 


1€ 


‘juse the phrase, industrial maturity, to define a condi- 
where an extensive industrial development, created 
yuilt up under the economics of a previous period, is 
d to meet competition based on modern invention, 
methods of production and distribution, and a greatly 
gd economic environment. The mill or factory lo- 
t¢ wholly with reference to a small water power, and 
ation to the transportation and markets of our Civil 
‘4 period, obviously has a problem different from that 
‘e modern factory established on the basis of the 
opmic reasons of today and not those of seventy-five 
a ago. 
* great industrial property, ownership of which has, 
t: course of human events, become vested in trustees, 
rents a different problem than does the new pioneering 
\d try controlld by young men with all to gain and little 
dle. The community that has come to take for granted 
€ rosperity of its industry, upon which its existence 
pads, because its present inhabitants cannot remember 
( its brick walls were not there, offers a different prob- 
‘ii the young community whose present inhabitants 


Summing up the characteristics 
which have led to America’s indus- 
trial and commercial advancement, 
Alfred Pearce Dennis, Vice Chair- 
man of the United States Tariff Commission, speaking 
before the annual dinner of the Chamber of Commerce 
of the United States, called them “the genius for abbrevia- 


tion.” 


The Genius 
for 
Abbreviation 


“T mean by abbreviation,” he said, “the conquest of time 
and space through such weapons as the telephone, the ex- 
press train, the automobile, the refrigerator car, the eleva- 
tor, the tin can, the gas tank. We are ranging city life on 
the vertical rather than the horizontal plane, to which the 
answer is the elevator. It is quicker and easier to take an 
elevator than to climb flights of stairs. It is quicker and 
easier to turn a valve in the gas range than to lug a scut- 
tleful of coal up from the cellar. It is quicker and easier 
to open cans of food than to cook a meal. 

“As of light and heat, so of power. We contrive to load 
the energy of cold falling water upon a slender wire and 
cause it to glow in a reading lamp at our elbow or operate 
a delicate drill in a dentist’s office some hundreds of miles 
We move fast and travel faster. It is as difficult 
to establish equilibrium as it is to deal with quicksilver. 
We have become the greatest business people in the world 


away. 


chiefly because of our passion for doing things quicker 
and better than they have been done before.” 
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NNOUNCEMENT is made by the Flogel Deco- 

rating Works, 129 Fifth Ave., that their sales 

force has been added to in the person of M. F. 
Fisk, who only started in his new duties this week. Mr. 
Fisk who formerly called on the trade in New York State 
for Koscherak Bros., will be associated with Harry Flogel 
in covering the New York City trade. The firm are also 
revising and making alterations to their showroom which, 
when completed, will permit of a much more compre- 
hensive exhibit of their decorated lines and the Messrs. 
Flogel and Fisk are now busily engaged with this work 
as well as concentrating on new designs in service plates, 
salad plates, dinnerware and stemware. 


Few buyers visited the local china and glassware mart 
this week and things were rather quiet along West 
Twenty-third Street. Premium orders were reported in 
a small way but outside of these business was unusually 
quiet. Despite the seasonable lull buyers were optimistic 
for better conditions within the immediate future. 


Charles Hansen, china and glassware buyer for the Wil- 
liam Taylor & Co., was a visitor to New York this week 
as was John Henry of the J. L. Hudson Co., Detroit. 


Albert Lemcke who travels New York state in the in- 
terests of Morimura Bros., returned Monday from a sell- 
ing trip. O. L. “Jerry” Sutherland, who ‘covers’ the 
west coast for the same firm returned Tuesday. 


“Charlie” Levy has returned from a selling trip to the 
South for Maddock & Miller. 


J. H. C. Watson of the Emerson China Shop, Bos- 
ton, was a visitor to New York this week, looking over 
ware for his store. 


Mr. Silberger, china and glassware buyer for the Mey- 
ers Co., Greensboro, N. ‘C., was in the metropolis on busi- 
ness this week as was C. P. Marlatt with Miller & Rhoads, 
Inc., Richmond, Va. 


I. E. Fronani, china and glassware buyer for Woodward 
& Lothrop, Inc., Washington, D. C., was another visitor 
to the New York mart during the past week. 


Mary Ryan, 225 Fifth Ave., New York, has recently 
returned from an extensive European trip. While entour 


Ten 


ot : : 
she visited, Paris, London and Rome, and attended { 


Leipzig Fair when in Germany. Among the artistic q 
unique importations which she will show to the trade | 
coming seasons, are beautiful modernistic pottery, de: 
rated glass lamps and a number of unusual gift ite 
which will prove intensely interesting for those seeki 
novel wares. Owing to Mis Ryan’s increased volume 
business she has been obliged to add new rooms to } 
already large showrooms. This will give more space’ 
which to accommodate her staff of sales people and a 
provide larger office facilities. | 


Western China Works Expand 


The Western China Works, Aurora, IIl., has inereas 
its capital stock from $10,000 to $40,000 in order to ¢ 
pand their lamp department, and are now making a v¢ 
fine line of lamps and silk shades. While their line y 
not be a cheap line it will be reasonably priced in view. 
the excellent grade of material in both lamp and 5 
shade. Their efforts are toward producing a worthy a 
artistic lamp of quality and finish and completeness | 
every detail. 


Important Meeting Dates 


On Monday morning, July 18, the National Associati 
of Manufacturers of Pressed and Blown Glassware ¥ 
hold a preliminary meeting at the Marlborough-Blenhe 
Hotel, Atlantic City. The annual wage conference betwe 
members of this association and the wage committees rt 
resenting the American Flint Glass Workers’ Union ¥ 
start at the Marlborough-Blenheim Hotel on July 21. 

The annual meeting of the American Association | 
Flint and Lime Glass Manufacturers will be held on Mc 
day afternoon, July 18, at the Marlborough-Blenhe 
Hotel, Atlantic City. | 

June 27, 28 and 29 have been selected by the Stain! 


Glass Association of America as the dates on which | 


hold its next annual convention at St. Louis. | 

Cambridge, O., has been selected by the American Fl: 
Glass Workers’ Union whereat to hold its annual conve 
tion. July 4 is the date on which it begins. | 
] 


2-3 of Woolworth’s Gain in Old Stores 


Stockholders of F. W. Woolworth Co., were told att 
annual meeting held here recently that sales for the fi 
four months of 1927 exceeded $75,000,000, a gain of $ 
528,975 as compared with the sales mark of the com 
sponding period in 1926. 


P|, 1927 


CROCKERY AND GLASS JOURNAL 


Eleven 


I. C. Brown to Retire 


’. Brown, credit manager of L. Bamberger & Co. 
ent store, Newark, will retire from active busi- 
uring the summer or early fall, the store announces. 
Brown has been associated with the big Newark 
yment store for the past twenty-two years. [or 
g years he was credit manager of Best & Co., Fifth 
New York, where he started his career in the retail 
He was at one time with H. O'Neill & Co. on 
4! Ave. as credit and office manager. 
( many years he has taken an active part in credit 
(tions. He was the first retail executive in the New 
t) Credit Men’s Association and has held virtually 
office in the Newark Credit Men’s Association, 


/ 


Macy Increases Interest 


qd. Macy & Co. has doubled the rate of interest al- 
e by its banking department on accounts of depos- 
'stomers ranging from $10 to $5,000. A rate of 
ecent. will be paid on such accounts as against the 2 


ot. formerly allowed. 


On accounts between $5,000 and $10,000 the rate 
‘per cent., and on sums above $10,000 is 3 per cent. 


-Brech Showroom Most Attractive in Its 
| Appointments 


ert J. Brech & Son, who as announced in the 
(ERY AND GLASS JOURNAL, only recently removed 
aeir new home at 13 East 17th St., have certainly 
a most advantageous change in more ways than one 
s doing. Their present quarters give them at least 
mes the space their old showroom provided for and 
‘same time is decidedly more adaptable to the very 
sig decorative ideas which they have worked out in 
tion with it. The store which is about 2,000 square 
h area is on the street floor. It has an exceptionally 
Ghow window which permits of a most conspicuous 
I. This has been decorated in a very attractive man- 
‘at demands the attention of those passing by. At 
(trance a mahogany railing with two gates has been 
linged that it encloses a general office on one side and 
es a reception space as well. One gate enters the 
while the other leads onto the display floor. Look- 
(wn the room from the front end it is at once evi- 
jat every possible inch of space has been utilized to 
1st possible advantage. On the right hand side dis- 
helves run the entire length of the room. These 
(three tiers in height and underneath open cabinets 
een built. Above the three tier shelves another 
Nas been built which is about six feet above the floor, 
ovides for a still further display of their lines. The 
of the room has been given over to tables and plat- 
These platforms which are all wired are for the 
1 purpose of displaying floor lamps. On the oppo- 
le of the room shelves without cabinets have been 


arranged. These run from the middle of the floor back 
to the rear. On this side there is a stairway leading to the 
basement where the firm have another 1,000 square feet of 
storage space. The decorative scheme is most attractive. 
A light tan is used for the side walls and the ceiling is 
finished in white. All the woodwork and fixtures are in 
mahogany. Excellent light is provided by means of eight 
large overhead inverted drops. At the extreme rear of 
the room a private office for the use of Mr. Brech and 
his son has been placed enclosed in by glass partitions, 
while opposite to this another smaller storage room has 
also been built. The various lines of the firm have been 
most attractively arranged and the general appearance and 
environment of the place reflects a great deal of credit 
for Mr. Brech and his son. 


Czecho Glassmaker Form Association 


A Washington dispatch to the New York “Journal 
of Commerce” has the following information relative to 
a Czecho-Slovakian glass organization which is in process 
of formation. It says: 

“Negotiations have recently been resumed in the Gab- 
lonz (Czecho-Slovakia) small glass industries which are 
expected in that country to lead to the formation of an 
export cartel to include all manufacturers and exporters in 
that line, according to advices to the Department of Com- 
merce from Commercial Attache Elbert Baldwin, Prague, 
Czecho-Slovakia. Unsuccessful efforts have been made at 
various times to organize the industries into a syndicate 
in order to eliminate undue competition and to check 
the price decline which has been practically continuous 
since the war, especially in bangles, buttons and artificial 
pearls.” 


New Membership Committee of American 
Ceramic Society 


The membership committee of the American Ceramic 
Society, as constituted at present, includes the following 
personnel : 

George P. Fackt, Committee Chairman, c-o Northwest- 
ern Terra Cotta Co., 2525 Clybourne avenue, Chicago, 
Il.; Kenneth Smith, East Liverpool High School, East 
Liverpool, Ohio; R. D. Landrum, Titanium Alloy Mfg. 
Co., 6007 Euclid avenue, Cleveland, O.; A. W. Kimes, 
National Glass Budget, 230 Fifth avenue, Pittsburgh, Pa.; 
F. T. Owens, Fiske & Co. Inc., Watsontown, Pa:; S. S. 
Cole, Mellon Institute, Pittsburgh, Pa.; W. A. Hull, Mid- 
land Terra Cotta C., 16th street and 54th avenue, Cicero, 
Ill.; George Simcoe, Edgar Bros. Plastic Kaolin Co., 
Metuchen, N. J.; H. G. Wolfram, Porcelain Enamel Mfg. 
Co., Baltimore, Md.; H. F. Coors, 5469 9th avenue, Los 
Angeles, Calif.; T. S. Rogers, 722 W. Austin avenue, Chi- 
cago, Ill.; H. F. Royal, Champion Porcelain Co., ‘Detroit, 
Mich.; W. V. Knowles, 6007 Euclid avenue, Cleveland, 
Ohio; W. E. Lemley, Denny-Renton Clay & Coal Co., 
Taylor, Wash.; F. C. Flint, 303 S. Main street, Washing- 
(gayi, IPH. 
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Active Demand for Yellowware Is One 
Redeeming Feature in Pottery Activity 
HE one bright spot in the local pottery district of 
late has been the active demand for yellowware. 
The lone plant on this production in this district, 
and which is operated by the D. E. McNicol Pottery Co., 
is working full time, and six days per week. 

For several years little demand was experienced for this 
class of goods from a local standpoint, but of late there 
has been a heavier inquiry from all states for yellow ware, 
but with particular reference to the eastern and New Eng- 
land territory. 

While a full line of yellow and Rockingham ware is 
being produced locally, the strongest demand is running 
to bowls, and in this respect it is declared that orders are 
very heavy. 

Carlot shipments are being made regularly, and the 
eastern market is taking a heavy volume. 

Yellowware produced here is made from local clays, 
and it is recalled that when the industry was first establish- 
ed in this locality, and the first plant was started by the 
3ennett’s only yellow ware was produced. 

3ecause of the character of local clays, ceramic tech- 
nologists have declared that this clay is especially well 
adapted for yellowware. But the number of plants in this 
district featuring this class of merchandise has narrowed 
to one, and even those firms that formerly fired yellow- 
ware while they were firing white ware have discontinued 
the former line. 

Demand for Rockingham teapots is far better now than 
for many months, and in fact the line of teapots is selling 
just as readily as the line of yellowware. From all present 
indications, the output of yellowware hereabouts will con- 
tinue strong throughout the remainder of the year. 


James Duffy’s Election Upsets Predictions 


One of those surprises that occur in a life time was re- 
corded a few days ago when the official count of the 
referendum vote for national officers of the National 
3rotherhood of Operative Potters disclosed that John T. 
Wood had been defeated for re-election by a scant 125 
votes by James Duffy, a former resident of East Liver- 
pool and now employed by the Buffalo Pottery Co., at 
Buffalo, N. Y. John D. McGilvary was re-elected secre- 
tary of the organization. 

Mr. Wood has long been known to the trade as a con- 
servative leader, and is held in the highest esteem by the 
manufacturers operating under agreement with the Broth- 
erhood. 
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His successor was former resident of East Liverpool, ar 
will assume the presidency of the Brotherhood August Is 
following the annual Brotherhood convention at Atlant 
City in July. He is also a brother of Thomas J. Duff 
for 14 years president of the Brotherhood, and until 
year ago a member of the Industrial Commission of Ohi 


Little Change in Dinnerware Situation 


Considerable apathy is noted at this time in the deman 
for dinnerware. New business is not in the steady 1 
ceipt manufacturers would like to see. As a result plan 
are not working even on former schedules. Very litt 
volume business is being underwritten, and so far as fl 
department store trade is concerned, it appears these dij 
tributors are only interested in immediate requirement 
Very little future stocks are being anticipated. 

Road salesmen are forwarding a fair volume of busine: 
to the factories, but it appears that distributors in som 
districts are more interested in “specials” than in the get 
eral run of patterns. 

Mail orders are pronounced spotty. Jobbers are doin 
a fair business in dinnerware, both plain white and decora 
ed, but there is still room for improvement. On the whol) 
the local district is declared to be on a sixty-percent. prt 
duction basis. | 


C. B. Bogart Goes to East Liverpool 


C. B. Bogart, who has been the New York representé 
tive of the J. H. Butcher Co., Ltd., of Birmingham, Eng 
has been transferred to East Liverpool, where permaner 
offices have been opened in the Odd Fellows Building 
West Sixth street. 
interest maintained a sample room in this city, then unde 
the management of Bertrand Rhead, who is now in th 
district with Mr. Bogart. With Mr. Rhead is also J. 8 
Butcher, general manager of the Butcher Co. 


Several years ago this decaleoman 


Says Increased Demand for Best Patterns 


Samuel B. Larkin, general Manager and Frank P. Judg 
Jr., sales manager of the National China Co., Salineville 
O., when here a few days ago declared that new busines 
with that interest was holding up very well for this seas) 
of the year. 

“There is a decided improvement in the demand fo 
the higher class patterns,” observed Mr. Judge, “and ¥ 
note a decline in the demand for cheaper goods, such a 
sold so strong a year or so ago.” | 
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1 Mench Retires From Bry-Block Report 


2 report has been received here by the trade that 
| Mench has retired from the presidency of the Bry- 
| Mercantile Co., Memphis, /Tenn., and has been suc- 
1d by Edward M. Salomon. The company has for 
years featured domestic dinnerware in a very liberal 
er 


Furlongs Running Paxton Pottery 

omas and James Furlong are now in charge of the 
eiln plant of the Paxton Pottery Co., Los Angeles, 
| This change came about when George Paxton re- 
e from the business. This pottery has been producing 
jit of semi-porcelain ware, and it is said that Mr. Pax- 
now considering the proposition of erecting another 
ti-y on the Pacific coast for the production of restau- 
nand hotel china. 


Big Pottery Shake-Up Likely 
ess there is a change in the contemplated program, 
nsidered likely that a decided change will take place 
2 management of one of the local pottery concerns 
hi the next few weeks. A number reports are cur- 
bout the proposed changes, but interests linked with 
° 2ports refuse to confirm or deny the rumors. 
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Creditors to Be Paid in Full 

(editors of the Valley Art Pottery Co., Cambridge, 
, ill receive their claims practically in full, it was an- 
Miced a few days ago, but those of W. A. Hunt will 
ce nothing, Attorney C. S. Sheppard, who was ap- 
ied receiver of the Valley company has effected a 
‘ment of insurance claims in court, the insurance com- 
s denying payment of insurance losses after the plant 
slestroyed by fire. Although the receiver sought $6,- 
Disurance loss by fire, an adjustment has been made on 
ds of approximately $4,200 it is said. Loss on machin- 
tras paid to the valuation of 50 percent, while on the 
( the settlement was on a basis of about 75 percent 
Juation. 


West End Business Increases 
‘the offices of the West End Pottery Co., East Liver- 


Dinnouncement was made this week that volume busi- 
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8: s showing a decided increase over March and early 
i records. Since a number of a new decorations were 
| to the line recently, the advance in business began 
it immediately. Far better production schedules are 
1 maintained at this plant now than at any time this 


Albert Pickin Going to Europe 

ert Pickin, East Liverpool district representative for 
alm Fletcher decal interests will sail from New York 
11 a few weeks for a business trip to the European 
‘ies of this company. He will be out of the district 
rom probably six to eight weeks. 


A New 
awuimnniaen | COLOR HARMONY 
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CHART 


—Improves production 


—Saves time in selection of 
colors 


—Prevents mistakes in color 


HIS Chart tells what colors to use and how 

to use them. Color harmony is described 

and almost every conceivable color combina- 
tion is quickly and accurately found by an in- 
genious patented arrangement. This valuable 
dictionary of colors for use in every branch of 
the ceramic industries will be sent upon request. 


“Whe 
ROESSLER GHASSLACHER CHEMICALCO 


709 Sixth Avenue, New York, N. Y. 


Boston Chicago Cleveland 


Baltimore Philadelphia Pittsburgh 
New Orleans San Francisco Kansas City 
Trenton 
‘America’s Leading Ceramic Material 
House” 


Raw Material Orders Slow 

Pottery supply dealers in this district have announced 
that orders for raw materials are in keeping with the 
current production schedules of all plants. This means 
that manufacturers are not active in placing orders for 
volume business. 

Advance samples of dinnerware patterns are being 
shown the trade, but these designs are for late year de- 
livery and which will be featured on the 1928 lines. A 
number of orders for exclusive patterns have already been 
placed by the different producers. 

Where there has been an active sale of particular din- 
nerware patterns this year, repeat orders for decal have 
been placed in a number of instances. The higher grade 
border patterns do appear to be in heaviest request so far 
this season. 


Shenango Expansion Work Begins 

Preliminary work having to do with the enlargement of 
the plant of the Shenango Pottery Co., at New Castle, 
Pa., is now underway. As previously exclusively announced 
in this department, this firm plans the erection of four 
tunnel kilns during the current year, and these in opera- 
tion, the company will have the largest capacity of any 
vitreous china factory in the United States. 


GLASS FACTORY ACTIVITIES 


AND PITTSBURGH NEWS 


Glass Factories to Operate 75% Normal 
Forces to Enable Workers Vacation 


ECAUSE of the general business situation in the 
flint glass trade, there will be no general suspen- 
sion of factory operations during the summer sea- 

son, it was related here this week. This is taken to mean 
that factory employes will be given opportunity to observe 
a summer holiday in groups, which will include about 
twenty-five per cent of the employes and permit that num- 
ber to be off duty for a fortnight. By this plan, the fac- 
tories can continue to operate with seveny-five per cent 
of normal forces. 

This group plan has been in effect in every flint glass 
factory that is working under the rules of the glasswork- 
ers’ union, the agreement being ratified a number of years 
ago by representatives of the manufacturers and also the 
glassworkers’ union. Last year, however, employes in 
many instances were granted permission to take a longer 
holiday than two weeks, as business conditions existing 
during the summer period were such that factories were 
not crowded with orders. The same rule may again apply 
this coming summer. 

A number of employes will also be off duty attending 
the annual convention of the glassworkers’ union before 
the mid-summer season, but only a few men will be absent 
from the different shops on this account. 

Many years ago it was customary for glass factories to 
close down entirely during the months of July and Au- 
gust, but since the late war, however, the group plan for 
the summer vacation has been in vogue, and it has worked 
to the satisfaction of both employer and employe. 


Palmer Winslow Leaves $200,000 

According to the will of the late Palmer Winslow, well 
known glass manufacturer, and recently filed for probate 
at Columbus, O., an estate worth $200,000 is to be dis- 
tributed. Twenty shares of the Winslow Glass Co. stock 
has been bequeathed to a daughter, and in addition to this 
bequest $40,000 has been placed in trust for the two sons 
of the latter. 


Weston C. of C. Turns Down Brilliant Offer 


A proposition submitted to the Chamber of Commerce 
of Weston, W. Va., by the Brilliant Glass Co., Brilliant, 
O., has been rejected by the former. The Brilliant Glass 
Co. sought to remove its business from Brilliant to Wes- 
ton, and when the detail of the plan was laid before the 
Weston body, the proposition in the form submitted was 
frowned upon. It may follow that the Brilliant Co. will 
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enter into further discussions with the business inte 
of Weston which might eventually result in the loc 
of the factory there. 


La Salle & Koch Shift China and Glass Sec 


The china and glass department of the enlarged La 
& Koch department store, Toledo, O., has been rem 
from its former location to the fifth and sixth floors o 
building. As a result all housefurnishing departn 
have been brought closer together. Since the china 
glass section has been accorded larger space, a larger 
ety of stock is now being carried by this department 


Acme Glass Co. Operating 
The factory of the Acme Glass Co., Lumberport 
Ja., is being placed in gradual operation, and witl 
short time, it is believed the plant will be on full pri 
tion, and giving employment to approximately 200 pe 
This factory was purchased by the present company 
former owners at a court sale, and with a new organiz 
in charge it is believed the plant will be placed ona si 
operating basis. 

The new line will include blown and stemware, 1 
ice tea and water sets, jugs, and a special line of vase 
automobile use. All the items are of very recent de 
and exclusive with this factory. 


Quebec and Manila Seek Glassware 


Manufacturers in this district during the last week 
received inquiries from Quebec, Canada, for blowr 
pressed glassware, and from Manila, came inquirie 
glassware, especially tumblers. These inquiries were 
warded through the Department of Commerce at V 
inmeopal, 1B), (C- 


Pine Glass Co. to Make Fruit Jars 


A general line of fruit jars and jelly tumblers w 
made at the new plant of the Pine Glass Co., which 
be erected at Omulgee, Okla. The first unit of this! 
will cost about $60,000 and will be so erected that | 
units can be added later with convenience. The f¢ 
tion of this company was previously announced it 
department. . 

Glass Orders Not Steady . 

While orders for certain lines of flint glasswar 
considered good, business on other lines is quiet, at 
ders spotty. There is not that steadiness in busine 
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nay facturers would like to see for this season of the 


re 
jtvion until late in August, when the first of the fall 


and no material change is expected in the general 


sds will be underwritten. 

is not denied by the manufacturers that colored 
Jalware have been bolstering the market. For this class 
{ Jerchandise there is a steady demand, and for prac- 
iedy every line that was introduced to the trade last 
farary. 
1a\ been steady buyers of these lines all season, and at 


Both department stores and jobbing interests 


im, in reasonable heavy volume. 

‘1e production of jelly tumblers, and preserving con- 
airs is holding up well, and the majority of the fac- 
ors interested in this particular line are working stead- 
ly| The orders for these goods is said to be on a par 
vit the business booked a year ago. 

own and stemware is in from fair to good request, 
wc-ding to the section of country referred to. 

tystal tableware is slow, and little if any activity is 
ejrted on these lines. Soda fountain glassware is in 
tély but moderate request. 


Rumor of New Chain Store Group 
sports have been drifting into offices of glass factories 
nis territory from New York of a purported move- 
net now on foot there which may result in the formation 
yf nother chain of department stores that would extend 
aier generally throughout the counry. Edward A. I*1- 
e1 of Boston, Mass., has been reported to be one of the 
yaies interested in the formation of the new chain, which 
wild have central buying power. No time has been men- 

ic2d when the proposed merger may be put over. 


he Acme Glass Co., of Olean, N. Y., is spending about 
§2),000 in factory extensions there, it was announced by 


laory supply interests here this week. The company 1s 


y ating one factory, and the additional unit will be 


jwn as their No. 2 factory. The latter will not be 
led in operation, however, for several months. 

he Olean Times a few days ago took a terrific slam 
ate Pittsburgh critics who are opposing the erection of 
h factory, by declaring editorially : 

“But the curbstone critics are busy, of course. 

“The erection of the plant will ruin the residen- 

al section in its vicinity owing to the terrific smoke 

‘om the soft coal that will be used. Terrible! 

“A local temperance organization is circulating a 
etition to have the erection of the new buildings 
opped, because the company is said to manufacture 
s one of its innumerable products bottles in which 
itoxicating beverages might be placed. Awful! 
“No local labor is to be employed, and ‘scabs’ are 
) be imported for the purpose. Horrible! 
““*Aristocratic’ residents in the vicinity have ob- 
ected to an industrial plant being built in the local- 
y. Preposterous ! 
| “And so it goes on—the usual kind of bunk that 
Inyone with any infinitesimal amount of gray matter 
" active commission might know was all poppycock.” 
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No. 1805/514" three footed bowl. Charming for 


or Roselin. A live retailer! 


Westmoreland Glass Co. 


Grapeville, Pa. 


MANUFACTURERS OF 
HicH Grape GLASSWARE 
PLAIN, CUT AND DECORATED 


For Gift Shops 
Florists 


and Table Use 
Representatives 
PHILADELPHIA 
Fred Stott, 
1007 Filbert Street 
BALTIMORE, MD. 
John A. Dobson & Co., 
110 Hopkins Place 
SAN FRANCISCO 
Himmelstern Bros., 
718 Mission Street 
LOS ANGELES 
Himmelstern Bros., 
643 S. Olive St. 
SEATTLE, WASH. 
Himmelstern Bros., 
Terminal Sales Bldg. 


NEW YORK 
paetatay G0:, 
200 Fitth Avenue 
BOSTON 
moe 1. F. Hunt, 
41 Pearl Street 
Traveling Representatives 
. B. Reineck, 
1422 E. Marquette Road 
CHICAGO 
. A. Keel 
4439 Greenview Avenue 
CHICAGO, ILL. 


THE DUNCAN & MILLER GLASS Coy 


WASHINGTON, PA. 


By 


Particularly 
Charming 


Is this bowl ‘with low candlesticks 
to match—the newest addition to 
our No. 101 line of stemware and 
other tableware items. 
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The series of rings—a feature of the 
shape—adds a note of individuality. 
Made in crystal, amber, green or rose. 


REPRESENTATIVES 


Boston 
Murt Wallace, 
157 Summer St. 


San Francisco 
Marsh & Kidd, Harry T. Thomas & Co., 
617 Mission St. 29 S. Hanover St. 


Factory Representative 
E. B. Hill, Washington, Pa. 
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Chicago 
F. T. Renshaw, 
30 E. Randolph St. 


Baltimore 


New York 
Paul Joseph, 
200 Fifth Avenue 


Philadelphia 
Joseph Tomkinson, 
1104 Arch St. 


What s New in New York Showrooms 


Rosenthal’s New Patterns 

HE Vienna and Daphner are two new treatments to 

grace tne open stock family of the Rosenthal China 
Corp., 149 Fifth Ave., which have only recently been 
placed on display at the concern’s salesrooms. While both 
of the decorations are new the Rosenthal firm has 
already introduced them to the trade and it is quite I, 
an easy matter when once they have been seen to 
understand why they are commanding the attention 
they are. As an illustration of this it is interesting 
to note that Mrs. Dawes, wife of the Vice-President 
of the United States, saw the Vienna pattern on a 
recent visit to Florida. It caught her fancy imme- 
diately and she ordered a dinner service in it. The 
Vienna treatment which is an all over flower decor 
beautified further by a fancy gold edge and verge 
line is most pleasing in the effect it creates. Of the 
flowers used in its motif the Rose predominates and 
is most artistically utilized in conjunction with 
smaller dainty garden flowers. The outstanding fea- 
ture of the treatment is its wealth of color. In this 
respect it is perfect in its blending of delicate tints, while 
the shading is of a character that serves to bring out the 
flowers in a manner true to Nature. In fact, the perfect 
balance and harmony of this decor could not be improved 


upon. The Daphner pattern, herewith illustrated, con, 
of a double border treatment. It works out connec 
garlands of exceptionally pretty leaves and flowers, y 
spaced at three equal intervals around the rim of 
plate the symbolical Horn of Plenty has been worke 


Mf puts, 
Wilts, 
ii 
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with its overflowing fruits, etc. Rich and lovely col 
of red, yellow, two shades of green and light blue h 
been combined for this motif in a beautiful way, 
beauty of both of the above patterns is enhanced by 
richness of the ivory body which they adorn. 


Borgfeldt Exhibit Excellent Fancy Piece 
Assortment 


OT often is one given the opportunity to inspect such 
4 a large and varied selection of items as that which 
is being offered by the importing house of Geo. Borgfeldt 
& Co., 111 East 16th St., on the fourth floor of their 
building. The display consists of an imported line of 
German art objects and fancy pieces that presents to the 
buyer an excellent range of faience figured flower blocks 
and bowls, lamp mounts, powder boxes, cologne atomiz- 
ers, pepper and salts, vases, ete. Among their lamp 
mounts there will be found many exceptional numbers in 
figures, birds, flowers, etc., in either colors or the plain 
white ware. The colored figures are most pleasing being 
shown in a variety of pretty combinations. Some of 
the female figures are draped in colors, while the figure 
itself is white. On these particular pieces tints of pink, 
iavender and blue have been used. Still other pieces show 
the figures fully clothed in styles of a century ago, while 
some present dancing girls. On a number of the items 
two figures have been combined. All of these mounts are 
presented in an assortment of many sizes. The largest 
standing about a foot high. Looking further in this dis- 
play one finds a number of powder boxes that are certainly 
original and attractive. The handle on these is made up 
of a yeung girl in a sitting posture on a rug, the rug car- 
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ries the only color of these items, the girl and body of 
box being in white. In addition to these there are als 
large number of powder boxes in a wide assortment 
many color combinations that are also exceptionally pre 
Cologne atomizers, salt and pepper sets, vases, étc., 
also shown in profusion, all of which are exceedir 
pleasing in their designs, shapes and color treatme 
Very modest prices prevail on all these items. 


Atlas-Globe Broadway Shape 

E W. HAMMOND, 10 West 23rd St., Newey 

e representative for the Atlas-Globe China ( 
Niles, O., is showing a most interesting assortment 
unusually attractive dinnerware patterns from this 1 
tory. About twenty-five of the treatments are shown 
their new Broadway shape in ivory body. In this sh 
the factory have created one that has great charm and 
traction lending itself in a most exceptional way to 
present vogue in decorative ideas. From a round foot 
sides of the cover dish are carried up in an eight pé 
effect. The panels are moderately flared giving the dis 
very graceful and stately appearance. The cover is 1! 
fitting into the dish in such a manner as to form thet 
It is rather low and carries out the same panel scheme 
used on the body. The handles are oblong in shape, W 
the knob is round and rather low. One striking treatm 


1927 CROCKERY AND GLASS JOURNAL 


Seventeen 


en among the decorations uses the Chrysanthemum 
fictive advantage. It is one of their newest patterns 
nploys this pretty flower in sumptuous clusters 
at three intervals around the rim and carried down 
rye shoulder towards the center. The flowers in 
el) yellows, purples, black, green and gold edge line 
eliis decoration a certain charm that would be hard 


ju icate. 


asn’s Ware Patterns a Treat to Look Over 
. decorations offering individuality all of their own 
nd at the same time presenting a charm and quality 
ic of the Old World, the selections to be seen at the 
ss/omn of Hugh C. Edmiston, 120 Fifth Ave., present 
jyerware assortment that will create enthusiasm even 
hie most blase. An exhibit of about twenty lovely 


atents in Mason’s ware on the Old Gadroon shape is 
w This shape which has always been identified by its 
jinn edge, lends itself admirably to these decorations 
|! a result it is a safe assumption to say that the Ed- 
4¢ firm are assured of some very satisfactory busi- 


sirom the line. Foremost among these patterns are 


agery pretty underglaze prints done in pink, mulberry 
| /een in addition to which are also a number of two 
seombinations. These combine the colors mentioned 
wiwith black. One exceptionally pleasing treatment 
n nglish vista scene worked in conjunction with an ex- 
tially wide leaf and flower border. The Gadroon edge 
ts has been left white which emphasizes its charm 
1 arked degree. Quite distinct from the prints are a 
ie of old fashioned flower, fruit and bird treatments 
te in rich enamel colors. On these decors the Ga- 
o edge effect is also an outstanding feature. They are 
iitly of the early English type and particularly note- 
rty is the beauty and richness of their coloring and 
id blending. One pattern in particular among these 
i#s a delightfully refreshing fruit and fower idea in 
in enamels. Around the shoulder of the plate and 
cat six equal intervals are fruit clusters of pears, ap- 
;, runes, etc., while almost covering the entire center 
| sket filled to overflowing with fruits and flowers of 
“ne character. A delicate scroll border effect in a 
ring shade of pink placed a half inch from the rim 
| delicate jade green edge line complete the pattern. 
holues in several shades, yellow, red, green, black, 
k nd a lovely orange are blended perfectly and give 
ect of uniformity and balance impossible to improve 
"| 


ACharming Pattern by Haviland & Co. 


Jised among the myriad of beautiful decorations 
ic grace the showrooms of the Haviland China Co., 
., 107 Broadway, is one that merits every praising 
rlchat can be said in its behalf, so exceptionally re- 
hg and delightful is the effect it creates. This is 
itNosegay decor which is exhibited on the firm’s 
lille shape. The illustration for this charming num- 

ils to do it justice as it presents one of the most 

ing treatments that could possibly be found. In 
ug this number the artist has taken old fashioned 


garden flowers for his scheme and by reason of the per- 
fect harmony and balance which have resulted from his 
efforts has created an offering that is most out of the or- 
dinary and characteristic in itself. The Morning Glory, 
Rose and Cornflower in all their lovely beauty used in 
conjunction with dainty little green leaves are worked into 
a continuous border motif made all the more appealing 
by a rich ivory background around the rim of the plate. 
The artistic way in which the idea is worked out and the 
perfect blend of the rich colors is one of the outstanding 
features of this decoration. Such delicate and pleasing 
shades as pink, blue, yellow, green, etc., are used. Then 
as if not satisfied with the results already accomplished, 
the artist has used a spray made up of the same flowers 
on the center of the plate. This carries the same perfec- 
tion of blend and balance so noticeable in the border ar- 
rangement, while around the verge and edge an irregular 
gold line is placed that adds a crowning touch of beauty 
to the whole general idea. The beautiful Deauville shape 
seems to have been made especially for this decoration 
and the Haviland firm are indeed to be congratulated in 
bringing out such a perfect offering. 


New French Dinnerware at Bassetts 
One of the most recent lines to augment the offerings 


of Geo. F. Bassett & Co., the “Dinnerware House of 
America,” 141 Fifth Ave., are the creations from the fac- 
tory of Robert Haviland & Le Tanneur, Limoges, France, 
which they represent in this country. <A visit to the Bas- 
sett salesroom discloses that the dinnerware samples from 
this factory are already on view for the trade’s inspection. 
It can really be called one of the surprise lines of the trade 
and it is most exceptional in the appearance it presents. 
The decorations which feature rich ivory borders are 
shown in a choice of three shapes, each one of which is 
most charming. To give some idea of how fetching the 
decorations are there is one motif employing dainty fanci- 
ful flowers and delicate green leaves worked out in a con- 
tinuous border idea that is exceedingly pleasing. For 
this colors of yellow, terra cotta, lavender and two shades 
of green are used that are the acme of perfection. It is 
no hard matter to visualize the effect this gives against the 
ivory background while a thin green shoulder line and 
gold edge line add still further to the beauty of the pattern. 
It is completed with half matt gold handles and knob. 
Then there is another splendid border arrangement show- 
ing a dainty flower scheme in combination with an irregu- 
lar edging in colors of blue and black further perfected by 
a combined black and gold edge line. The predominating 
color of the whole idea is blue which is most effectively 
backed by such tints as yellow, terra cotta, black and 
green. There are also a number of exceedingly pretty 
encrustations shown either in plain gold or combination 
of colors and gold. Of the latter one treatment of rare 
charm shows a three-eighth inch encrusted border in con- 
junction with a quarter inch gold and red band and nine 
medallions spaced evenly around the rim. On this pattern 
a thin gold verge line is also used. The Bassett concern 
announce that the most popular of these patterns will be 
stocked later by them. 


CHICAGO OFFICE 
222 
W. ADAMS 
STREET 


Jupiter Pluvious Stymies Golfers 
HE Chicago Glass, Pottery, Lamps and House Fur- 
nishings Association’s Golf Tournament at the 


TT 


tournament in name only. A motor caravan of 34 mem- 
bers of the local trade trekked 25 miles from Chicago to 
be met with a driving rain that obscured bunkers and fair- 
alike. Only three, Walter Minnemeyer, Robert 
Schiller and Erle Steinbeck, were sufficiently enthusiastic 
to conclude eighteen holes of exceedingly wet golf, the 


remainder confining their activities to the warmth and 


Glencoe Golf Club, Tuesday, May 24, was a golf 


ways 


luxury of the Club’s lounge. Of the large collection of 


prizes, fifteen were raffled. Lewis P. Simpson received 
first prize of a large thermos bottle, and T. M. Schollen- 
berger a golf bag. It is expected that a motion will be 
made at the next meeting of the Association to declare 
the meet off and set a date for another to be held during 
the more favorable weather next month. 

E. Saun- 


Sen Franklin F. B. Tinker, E. M. 


Among those who attended the event were: 
ders, M. Simpson, 
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Ready for Shipment— 
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Go To Stetson’s First 
For Volume in China 
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SHOWROOM, 512 FURNITURE MART BUILDING, 
SUPERIOR 4100 


STETSON CHINA CO. 


1751 West 74th Street CHICAGO 
Phone Hemlock 1000 
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Highteen 


THE CHICAGO MARKET! 


By 


J. H. SmytHe, REPRESENTATIVE 


} 
. 
Meder, George Turner, Ira Jones, Clyde Reasner, 
Spring, K. T. Riper, Bert Rinken, Walter Jones, } 
Rinken, S. J. Natwin, W. G. Minnemeyer, T. J. M 
hill, J. A. Jacobson, B. H. Walsh, F. .T. Renshaw) 
Tinker, R. P. White, K. Teramoto, W. H. Rhone, ( 
Mayer, W. B. Lazure, O. C. Helm, Robert Schiller, J 
Soukup, Erle Steinbeck, H. Uhlman, W. J. Behnke, 7 
Schollenberger, T. P. Simpson, J. W. Powers. | 


Vernon L. Simpson, representative for the Hoy 
Glass Industries on the West Coast, with offices in| 
Angeles, was in Chicago last week visiting the local r/ 
sentative, Walter G. Minnemeyer. 


E. M. Meder, 17 North Wabash Ave., representin; 
Maryland Glass Co., is showing a new long stem li 
solid colors in wave optic rose, green, two-tone et( 
and encrusted gold bands. They are of exceptio 
graceful lines and reasonably priced. 


Walter G. Minnemeyer, who fishes and golfs in 
boots, left last Friday on an automobile tour of Wi: 
sin, including the Dells. He was accompanied by 
Minnemeyer and a party of friends, and expects to re 


to his office next Tuesday. 


The Hocking Glass Industries, represented by \\ 
G. Minnemeyer, is offering a crystal combination t: 
ice tea or water set in spiral optic effect edged in mai 
blue and tangerine. The floral decorations are hand d 
hair-line. There is also a line of stemware of the 


type. 


H. R. Topping, sales manager for the Morton Po 
Co., Morton, Ill., was in Chicago last week visiting 1 
bers of the local trade. 


The Fair Store last week gave much prominence 
special sale of $25,000 worth of china and glassware 
wide variety of pieces was displayed including a d 
service of thin, transparent china with a gold ener 
border decoration, and was priced at $116. Inelud 
the sale were over 30,000 pieces of imported Blue W 
dinnerware, a 32-piece set selling for $2.98, with d 
and soup plates 20 cents each, coffee cup and sauct 
cents, and sugar and creams $1.00. Service plates, | 
rated with gold coin, acid etched borders, effective 
combinations and Dresden floral effects, sold for 
each. 
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FOSTORIA GLASS CO. 
qicago Display, 806-7-8 Masonic 


Temple 
A penpeware, Harry G. Dalzell 
ssed an own Ph 
i Cuttin: one 
Pr oldesceat. “¥ Central 3497 9 North Wabash Ave. 
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1 IESEBRING POTTERY CO. 


SEBRING, OHIO 
Cuas. L. Sesrinc, President 


\ L, GERALD, Chicago Representative 
666 Lake Shore Drive 
FURNITURE MART 


Ene: Superior 4100 Room 1008 


Room 980 


Te United Glass Co., 3819 West Harrison St., was 
c<tly incorporated with a capitalization of $50,000 to 
a facture and deal in glass, glass novelties. The in- 
wprators are E. A. Cassin, D. H. Rabinowitz and 
ligael Schneider. 


| 


f : 
Te National Hotel Supply Co. was dissolved recently. 


| Trade Reported As Spotted 


\sather, crop, trade and industrial reports continue 
rr} spotted, declares Bradstreets. 
liof the reporting centers this week come advices of 
etcool, weather being a retarding influence upon re- 


From practically one- 


il ade, which should be good at this season, while wet 
il or bad roads, or, as in the south, the progress south- 
al of the Mississippi floods, makes for delay in seed- 
gE crops, such as spring wheat, cotton and corn. Win- 
Theat prospects in the southwest certainly seem to have 
id, and the leading corn states still report little planting 
On A wide area of the lower Mississippi valley has 
otyeen planted to cotton. ‘Curiously enough, in view 
Ets supposedly wide distribution of moisture, it is worth 
ot z that cotton in the south-Atlantic states, southwest 
Ol.iana, eastern Mississippi and west Texas, and wheat 
| jrts of Texas, Oklahoma and Kansas, need rain for 
es{:rowth. 

lindustry a further quieting down in buying is noted 
) fel, with scrap material weaker, non-ferrous metals 
| ¢neral sagging, but large sales of copper reported on 
lejecline. Union soft coal mines are still largely idle, 
it}plenty of fuel offered from the other two-thirds of 
liSidustry ; furniture manufacturing is quiet, and there 
si a good deal of unemployment noted in the leading 
ithiobile manufacturing center. Leather and hides are 
0 active, but shoe manufacturing is only fairly so. 


( the other hand, seasonal needs have in some centers 
S€ superior to weather conditions, and-in small areas 


CHICAGO 


EARL W. NEWTON AND 
ASSOCIATES 


IMPERIAL GLASS CO. 

ECONOMY GLASS CO. 

NATIONAL CHINA CO. 
OWEN CHINA CO. 


The Atlas-Globe China Co. 
NILES, OHIO 
E. J. BenyaMin, Resident Agent 


PERMANENT DISPLAY ROOM 
AMERICAN FURNITURE MART 
666 Lake Shore Drive 

Phone Superior 4100 


A DIRECTORY OF 
THE PERMANENT 
DISPLAY ROOMS 


IRA A. JONES CO. 
9 North Wabash Avenue 


Representing: 


Pope Gosser China Co. Seneca Glass Co. 
Susquehanna Cut Glass Co., Coshocton Glass 
Corp., Burke Studios, Vesta Studios, Heule 
Phone: Central 3236 


Studios, Lamps and Shades. 


THE UNITED STATES 
GLASS Co. 
30 E. Randolph Street 
Walter B. Lazure, Chicago Representative 


OUR CHICAGO DISPLAY ROOM CON- 
TAINS COMPLETE SAMPLE LINES 
DIRECT FROM CUR FACTORIES. 


where dry weather rules there is a rather decided urge 
forward in distribution at retail. In the cotton-goods 
manufacturing industry less activity was noted in April 
than in March. Seasonal quieting is reported in a number 
of industries, but the claim is made that output in the 
steel trade is still about equal to a year ago and in cotton 
goods is better than last year. Wool dealings have been 
rather more active in the east, and good buying is re- 
ported in the west and southwest. Cotton goods sold bet- 
ter at wholesale this week, and prices were generally high- 
er 

Perhaps the most notable feature in the entire situa- 
tion, aside from the curious cross-current visible in the 
stock market, is the rather marked revival of interest in 
the leading cereals and the strength of farm products as 
a whole, outside of hogs and hog products. The week has 
seen further strength in prices of wheat, corn, oats, pota- 
toes and cotton, which, while having its rise mainly in re- 
ports of crop damage or delayed planting, has certainly 
taken speculation in farm commodities generally out of 
the rut they have been in, and may have important effects 
on the future prices of agricultural products generally. 

The month’s movement of prices generally has been 
rather mixed, with declines exceeding increases, but with 
so many important products gaining as to leave the net 
movement of the price indexes for May rather in doubt. 

Car-loadings returns still favor this year over last, but 
the value of these indicia for April is to a certain extent 
vitiated by the fact that, while car loadings unquestionably 
increased over a year ago, gross receipts by the railways 
hauling them appear to have decreased slightly. 

From 150 to 200 southern hardwood mills have been 
made idle by wet weather or floods. Buying is active, and 
prices are higher, but deliveries will be late. 

The Detroit employment barometer shows 224,564 at 
work, a decrease of 1,664 from a week ago and of 20,876 
The decrease in employment from the 
vear’s peak is less than was shown a year ago up to this 
time. : 


from a year ago. 
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Puzzle and Ponder Over the Krockery Kwiz 


UT on the old thinking cap and puzzle awhile over the 

following ten krockery kwestions which are all pertinent to 

the china and glass trade. You’ll find some of them fairly 

easy while others call for a deal of thought. After you finished 

in addition to having a lot-of fun you will have increased your 
knowledge of the crockery and glass game. 

Here’s the Kwizz for this week. Answers may be found on 


page 31. 
ay YOU AWSwen THE 
be KRoc KERY 
I1—What is the meaning of the term 6—W hat is semi porcelain? 
> 

earthenware: 7—Who is secretary of the Crockery Boo 
2—W hat are the distinguished points about of Trade? 

the chief kinds of ceramic products? 8—What did the Romans accomplish 


rae 
3—What firm handles Noritake ware? glassmaking: 


9—W hy was the ancient glassmaking ind 


4—What dishes are molded by hand? try ordered out of Venice? 
5—What means of ornamentation are used 10—What have the English accomplished 
in making china? glassmaking? 


(Answers To These Questions On Page 27) 
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ny and appropri- 
tiens for the nup- 
| ay concern the 
\p't at this sea- 
1. Many centuries 


),|Narriages were 
‘aled with much 


nj and splendor, 
|e bride was the 
itt figure of at- 
ctn for several 
ys Gifts, of in- 
st costly oils, and 
ve were the pre- 
ibl presents for 
‘ide elect. Even 
g journeys were 
el on foot from 
ta) lands to lay 
seributes of love 


ulence at the 
in of the “Queen 
cams. The 


dea bride of to- 
» o0ks to more 
vi able and prac- 
ll fts with a view 
ecipping the new 
(i Glassware and 


Md are always 
cl coveted bridal 
le brances, and 


hie diversity of 
wlul colors and 
Pe in flower re- 
tis, and table 
vii of both glass 


J HATS so rare as a day in June, bride’s month, 
and month of roses, when youth treads the flow- 


ery path of happiness to take up the responsibili- 
(a new life. Gifts for the bride, and how the shops 
feature alluring ]¥ 
smpelling ideas; 


/“€ma, every whim and fancy can be gratified. 
psffer splendid inducements for unique and suitable 
layresents, and one is sure to find something needful 
(te different in these shops. 
Mwill stock their china and glass sections early for 


wedding gifts. 


pugs 


es 
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Novel and attractive setting of Marshall Field & Co., Chicago, Party, 
Wedding and Gift Bureau featuring gifts of distinctive character and 
elegance. 


Gift 
day rarer than its predecessors. 


Dealers who are far 


there promises to be a wide demand for these universal 
With the spring season backward, wed- 
dings scheduled for earlier, may be delayed and the de- 
mand for bridal gifts will undoubtedly continue through- 


out the summer. Shop 
windows featuring ta- 
bles fully set for the 
nuptial feast, with 
dainty stemware and 
china correctly chosen 
placed at each 
cover-place, is an en- 
ticing display for the 
passer-by one 
that resist. 
This spectacle appeals 
to the gift-lover and 
the beauty of table 
service acquaints the 
shopper with the lat- 
est and china 
suitable for the bridal 
party. If 
will 
round 


and 


and 


few can 


glass 


a window 
accommodate 
tables, these 
could be set with an 
idea to different col- 
ors, one tone for each 
table with floral deco- 
rations in harmony 
with the service. With 
the large variety of 
significant bridal 
gifts, it is necessary 
to bring into promi- 
nence each item in an 
attractive display, and 
this 

dealer 
the 


the 
realizes 


rests with 

who 
importance of 
popularizing wares 
that are not only use- 
ful, but that have a 


potent charm and fascination, thus making bride’s June 


THIS IS THE SEASON FOR JUNE BRIDES — ADVERTISE 
WEDDING PRESENTS SUITABLE FOR THE HOME, BRIDE 
AND GROOM. 


_ | 
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Gift Table Echoes 


Persuasive Merchandise Bringing Season- 
able Suggestions for Today’s Gift Shop 


3y BEATRICE MILLER WISNER 


Lovely Lustre Cruet Set 

Usefulness when combined with artistry is a gift that 
the bride welcomes with delight for she looks to practical 
table equipment and 
adornment as well. 
The choice six- 
piece cruet set No. 
21/6972 with tray, 
vinegar bottle, salt 
and pepper shaker, 
mustard pot and 
spoon from Taiyo 
Trading Co., Ines 
101 Fifth Ave., 
New York, is one 
of their new and 


characteristic — 1m- 
portations from Japan. The decoration which is shown on 
all pieces is the historic white hawthorne blossom, and 
bird in natural colors on a blue lustre body with tan 
lustre border. The concern shows a large variety of in- 
teresting gift items which their catalog features to ex- 
cellent advantage. 


Original Czecho Lamp and Shade 


The characteristic colorful imported lamp and shade 
from Czecho Peasant Art Co., Inc., 8-10 West 19th St., 
New York, is an- 
other one of the new 
numbers which 
brings the spirit of 
peasant artcraft 
from the colony of 
Letovice, Czechoslo- 
vakia. This rich 
hand decoration on 
lamp and shade is 
painted by the na- 
tives of the above 
colony, under the 
personal direction of 
the noted artist, Jos- 
eph Mrazek, who is 
the creator of the 
wonderful designs 
seen on all the Peas- 
ant Art Co.’s pot- 
tery, each piece showing the company’s registered trade 
mark. Many new items for bridal gifts and porch adorn- 
ment including vases, tea and refreshment sets, bowls, 
pitchers, etc, are to be found at the firm’s spacious show- 
rooms above named. 


Twenty-two 


long and faithful study in the art of ceramics, 
Poillon has brought to perfection through her 
cessful experiments with color and glazes. Finer 
tions of historic vases, colonial pitchers and of 
esting pieces; lamp bases, baking dishes that 
oven heat, have been accomplished by the Poillon 


at Woodbridge, New Jersey, exhibiting exactness of 
and fine glaze rarely achieved. Many of the quaint 
ers, prove fascinating flower holders. Even the 
bowls can be brought into commission for holding 
soms. Poillon pottery is shown in many beautiful 
blues, vellows, grey and greens. This unusual pot 
made on the same old type kick wheel as was used 
past, and some of the moulds, pitchers, ete., are ov 
hundred years old. These were discovered by Mrs 
ion in an old disused New England pottery. 


Selden Glass Noteworthy Reproducti 
There can be no hesitancy in making selections fr 
fine reproductions of French glass, christened “ 
Glass,” which has been brought to 
a state of perfection never before 
witnessed in this country. This 
glass is shown and controlled by 
Howard G. Selden, 225 Fifth Ave., 
New York, in a variety of graceful 
shapes and beautiful colors; honey, 
jade, sepia, and lilac. The two ar- 
tistic pieces herewith pictured, the ; 
bowl, No. 2666 and the 7-inch comport, No. 26 
especially decorative and useful for table and floral ¢ 
There is something truly irresistible and compelling 
this exquisite glass, and its unusual character 4 
lightful coloring at once attracts the gift seeke 
appreciates perfect modeling and harmonious color 
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Unity in Lamp Base and Shade 
7} harmoniously lamp pictured, artictically demon- 
att in the rich “Lavinite” pottery lamp vase, by Art 


Industries, 


Inc., and the 
colorful hand 
decorated 
shade in per- 
GS” BC) seve 
with the type 
of base by 
Darling Stu- 
dios, leaves 
nothing lacking 
in concordant 
eftect. Both 
concerns have 
showrooms at 
225 Fifth Ave., 
room 515. The 
fine metalic 
color and rich 
nish of “La- 
vinite” pottery 


has sustained 
yestige with exclusive users, and the beauty of the 
iriig Studios parchment shade, adding lively color to 
e jit, affords a combination that is outstanding in char- 
te and distinctive style. 


t 
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GENUINE ONLY 


With this registered trade mark 


BEAUTY 


AUTHENTIC 


QUALITY 


COPYRIGHTED 


SELLING AGENTS— 


tterworth & Co., 225 Fifth Avenue, New York City. 
icago Gift Market, 58 E. Washington St., Chicago, IIl. 
‘'e Newcombs, 738 South Broadway, Los Angeles, Cal. 
(o. R. West Sales Co., 954 Liberty Ave., Pittsburgh, Pa. 


(ZECHO-PEASANT ART CO., Inc. 


Mle West 19th St. — New York City 


= : : 


Combination Breakfast Set 


in lustre china 


Various Decorations in 
Natural colors 


[rading Co., Inc: 
; IMPORTERS On 
Japanese Goods, 


ena 
101 FIFTH AVENUE 327 W. MADISON STREET 
NEW YORK CHICAGO 
Tel. Algonquin 3823 Tel. Main 4156 
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Note—Our New England Rep.: N. MASUDA CO., 99 Bedford St., Boston, 


OWHERE else will you find such a comprehensive offering of 
Nee art wares and novelties. When you consider that more 

than 300 of America’s most prominent manufacturers and im- 
porters will have exhibits, it is easy to understand why buyers by 
the thousands will come to Chicago for this Show. You owe it to 
your business to attend. Make your plans now. 


Gifts, Art Wares & Novelties Association 
Executive Offices, Monadnock Block Chicago, Ill. 


Twenty-three 


Twenty-four 
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See the 
leading pottery lines 
in one building— 
on one buying trip 


Out-of-town buyers who come to 
The Fifth Avenue Building are of- 
fered the great convenience of mak- 
ing one buying trip suffice for their 
seasonal requirements. | Whether 
their special line may be art and gift 
novelties, earthenware, lamps or 
glassware, they will find many 
firms displaying their needs here. 


You are ten minutes by subway 
from the Pennsylvania Station, 
thirteen minutes from Grand Cen- 
tral. A subway entrance is in the 
building. Surface lines and busses 
pass the door. “Two elevated lines 
are but two blocks away. The 
theatrical and leading hotel district 


lies within walking distance. 


The FIFTH AVENUE BUILDING 


Broadway and Fifth Avenue, 


at Madison Square, New York 
“More than an office building” 
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HERE IT I§ 


We know you want our 
individual, economical 


Sanitary 
Sugar Bowls 


In 3 Sizes 


for tray and cafeteria 
service but perhaps you 
did not know where to 
buy them. We will fill 
your orders direct, and 
without delay. 


We guarantee these oS 
bowls as_repre- STYLES 
sented. 


See Your Jobber or Write for Catalo; 


The Sanitary Sugar Bowl Co 


Manufacturers 


7704 Tioga St. Pittsburgh, U.S.. 
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“You Cant Argue 


Against Conviction 
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If you’re absolutely deter 
mined not to take advantag 
of the opportunity to plac 
your lamps and shades be 
fore the best buyers of th 
trade, our suggestion the 
/ you advertise in the LAMI 
4 BUYERS’ JOURNAL i 
4 likely to fall on unfertile soil 


Peri | On the other hand 1 
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you're desirous of gettin: 
your lamps and shades before the man wh 
buys—of increasing your business, there 1s 1! 
better medium in which to broadcast your mer 
chandise than the 


Lamp BuyErs’ JOURNAL 
222 W. Adams Street 
Chicago Ill 
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FEW years ago I went with a friend to hear a 
lecture by a great sales specialist who, in the 
course of his talk, divided customers into half a 
“n/r more classes: the timid customer, the nervous 
onr, the positive customer, the arrogant customer, 
q k customer, the slow customer and what-not. But 
ide was not new. Long before I heard him I had, in 
ow mind, divided salespeople into two classes—those 
a kiss and those | could kill 
says Selma Baer Elgutter in the Retail Ledger. 
onder the hundred with me for a moment. 
mig the ones I could kill with slow torture are what 
he “Miss Muffets’—you know—those who sit on 


a ratio of about l 


rn 
r ‘ffets and eye you up and down much as though 
we the spider, only with a cold disdain, so that you 
th one frightened away. They are usually in the 
s dcoat departments. When you are about to leave, 
ideng whether it’s an unknown run in your stock- 
th, have been staring at or a rainspot on top of your 
2 of them reluctantly relinquishes her place of 
taj and sighs heavily as she asks you “Something?” 
ov sure, I am not imposing of stature nor of bear- 
h she has undoubtedly been told again and again 
_}wever humble, I am her real “boss” and that | 
r¢from 85 per cent to 95 per cent of the purchasing 
ent my home. I usually answer “Yes”’ to her ques- 
, | her show me her stock, and then make her turn 
ov; to the head of the department before I'll buy. | 
izll the time how ridiculous it is to be so vengeful, 
I ppose it’s the instinct of self-preservation. 
loly akin to the “Miss Muffets” are those more 
n¢ but none the less stupid sales-souls who dash a 
‘Wh! those are much more expensive,” or ‘Those 
n on sale” over your ardent inquiry about some 
ord models you have chanced to notice at the Special 
thie Selling. How does she know but that I might 
tgre the radio to own one of those alluring creations ? 
ner murder-in-me-inspiring sales-type is the person 
Néiotions or toiletry counter who simply ignores me 
Tis in her sales book, talks to her girl friend, pow- 
, uges and lipsticks until in desperation I pick up 
 - four articles and pretend I’m about to shoplift. 
Mie comes quickly. She also comes quickly if I’m 
, yoking” as I pass her counter. At least it always 
siat when I want to take my ttime in selection there 
4ozen salesfolk to harry and hurry me. I feel like 
* jartin’s character, Mrs. Tilford Moots, who de- 
€¢“I came home without a thing today, the clerks 
re me out.” 


Melemere Are Only 2 Kinds of 
Salespeople— 


Divided They Are the Kind You Could Kiss 
and Kind You Could Kill Says Woman Shopper 


c- 


Then there is the dumb Dora who insists that my want 
is impossible to fill, To my: “Have you any novelty 
candy, say for about $1, suitable to send as a gift to a 5- 
year-old?” She answers, “No, not a thing.” I look a bit 
incredulous and begin to poke about the counter. She 
turns to wait on another customer and I spy a candy gro- 
cery store. She finally answers my “What's that?” with 
an annoyed look and I fear the coveted gift may be priced 
$10 instead of $1. She brings it out, thrusts it at me and 
mutters, “Seventy-five cents.” I buy it, all the time won- 
dering not so much how she got that way but why she’s 
allowed to stay that way. 

These are to me the most virulent of the “killable vari- 
ety” of salespeople. The ninety-four or five other types 
that grieve me are all variations of the supercilious spe- 
cies, with the exception of the one who “honeys” and 
“dearies” me and assures me that everything I try on is 
“perfectly darling’ on me and that I “couldn't go wrong 
buying it.” She’s just as bad! 

AMONG THE “IKXISSABLES” 

The “kissables” win me completely. No doubt I should 
quarrel with them on one score—they part me from far 
too great a portion of my budget! How I adore the shoe 
salesman, for instance, who never mentions the regrettable 
fact of my low instep but concentrates on fitting me with 
a style that will overcome that defect. Would that there 
were more of those millinery geniuses manning the hat 
sections—the ones who understand line and color in their 
relations to full-face, profile and general height—who in- 
spire you to buy the more becoming of two hats even 
though the rejected chapeau may be more practical or 
higher priced—who suggest that your decision may be 
made easier by taking two or three models home to try 
with other frocks (always with provision that they be re- 
turned on the morrow—what could be fairer 7) 

A kiss, too, for those frock and coat salespeople who 
enter sympathetically into my size-problem—who will take 
out all they have, if necessary, and then frankly admit that 
nothing in stock is suitable for me, if that happens to be 
the case. 

Gratitude overcomes me, also, when the house furnish- 
ing department person realizes how important it is that 
I have the proper labor-saving brushes, cost they no more 
than 10 cents each, and through that little contact glimpses 
something of my character or weaknesses and ladens me 
with other new and helpful devices, adding thereby to my 
convenience and her day’s sales. She or he must not be 
overlooked, either, who has gift-wisdom and knows just 


(Continued on page 31) 
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No. 157 


“The Top that Sells the Bottom—Since 1838.” 


MADE OF BRITANNIA METAL 


NOT AFFECTED BY THE CHEMICAL ACTION OF SALT 
SILVER PLATED AND LACQUERED. 


HE growing demand for Salt and Pepper Shaker 
Tops which will not turn black has prompted us 
to make any of our over 250 styles and sizes in non- 
corrosive metal on special order. The numbers shown 
here will be carried in stock in this metal in addition to 
our regular metal. This non-corrosive metal is worth 


NON-CORROSIVE METAL TOPS 


New No. 12 


many times the added cost. 


WILL NOT 
TURN 
BLACK 


STRONG 


MANUFACTURED BY 


COLLINS & WRIGHT, 


PITTSBURGH, PA. 


Inc. 


EASY TO 

CLEAN 
NO OUTSIDE 
THREADS TO 
GATHER DIRT 


‘*Pottery and Porcelain”’ 
By Frederick Litchfield 


AUTHOR OF 


“Marks and Monograms on Pottery and Porcelain” 
“Tllustrated History of Furniture’ 
and others 


This is a book that every domestic potter should 
have. The illustrations alone would well repay 
them for the outlay. 

It contains a list of over 300 Ceramic Factories, 
with short historical accounts clear and concise, 
descriptions of peculiarities of parts, glaze and 
colorings. 

For a collection the book is invaluable as it will 
Save an amateur from many pit falls. 

The chapter on “Values and Prices’ has been 
rewritten and brought up to date and there is a 
new index arranged on a novel plan so that marks 
can be readily identified. 


Price $9.00 


The Crockery & Glass Journal 
45 East 17th Street 
New York, N. Y. 


‘Satisfied customers keep us busy * 


CROOKSVILLE 


DINNERWARE 


y 
Yo, 


Li in a clever 


ing of yellow, 
and light blue, green 
and black with edg 
traced knob and han 
brownish red. Shown 
popular Columbia Shaj 


REPRESENTATIVES 


NEW YORK EASTERN 
John L. Pasmantier & Sons 
5 West 20th St. 
PACIFIC COAST 
Harry 0. Davis 
728 S. Manhattan PI. 


OHIO & MIC 

V._D. Kinnan J. E. Bo 

Zanesville, 0. Crooksville 
CHICAGO OFFICE 
Gordon A. Weese 

Room 348 Morrison Hotel 


Los Angeles 
CENTRAL WEST 
George Sedelmeler J. L. Weaver H. L. An 
914 N. East St. Roseville, 0. Box 37 
Bloomington, III. Coffeyville, 


The Crooksville China 


CROOKSVILLE, OHIO 


e | 1927 


CROCKERY AND GLASS JOURNAL 


Twenty-seven 


— 


KWERS TO KROCKERY KWIZZ ON 
| PAGE 21 


j--Earthenware is a product which is 
ydie and porous (permitting moisture to 
pthrough its body). This means merely 
ihe body inside the glaze is porous. When 
aticle is glazed, it is covered with a glassy 
itig which keeps all moisture from finding 
Py into the body of the ware. Earthen- 
ris therefore protected from all chance 
‘uids seeping into the product except 
the glaze has been chipped off. If the 
is broken a porous body absorbs mois- 
-e Practically all earthenware articles are 
zi, though common red flower pots are 
«ception. Sometimes Indian bowls and 
ir articles are glazed only on the inside. 
rienware is made into dinnerware and 
1% pieces of all kinds. . 
2.-Earthenware (sometimes wrongly 
i porcelain) opaque, partly vitreous, 
uically always glazed. China—translu- 
it) vitrified, glazed. Porcelain—translu- 
it vitrified, mired: 
3/-Morimura Bros., Inc. 
4'-Some dishes—such as meat platters, 
k's and covered dishes—can be shaped 
lyon a special jigger because they are not 
ui. Since this machine is expensive, such 
hs are usually made by hand in moulds. 
na the plaster has absorbed some of the 
ijure from the clay, the articles shrink 
dire removed to dry. In this way the use- 
[ind attractive oval shape can be pro- 
cil. 
5|-The chief ones are: Printing, using de- 
emania, painting by hand. Applying gold. 
Casting with gold. 
6-Semi-porcelain is a term used by dealers 
an a high grade of earthenware, and yet 
isiot the same as porcelain in composition 
diring. Articles for table, hotel, and sani- 
Yuse are made of it. It is practically the 
n thing as semi-vitreous ware, though 
n kinds inay be thinner. 


7-L. S. Owen. 


8-The Romans developed the art of glass- 
Ing to a very high state. Glass was used 
tach the same way that china is used in 
crn times. Indeed, the Romans paid al- 
Sno attention to the making of porcelain 
dievoted their energy to the production 
§iss. 

Eywing, molding, pressing and cutting 
t all known and skilfully practiced. Both 
ced and crystalware of an excellent 
ty and in pleasing designs were made. 
mens of artistic work have been found 


P 


in buried houses and in the catacombs. When 
the Emperor Constantine moved his capital 
from Rome to Constantinople, he took skilful 
glassworkers with him, exempted them from 
taxation, and in various ways encouraged 
their work. The men of the city continued to 
follow their art and were the most skilled 
artists known until they were surpassed by 
the Venetians. 

9—The glass making industry flourished in 
Venice until so many glass-houses were set up 
that the council, in fear of fire from the nu- 
merous furnaces, in 1291 ordered the re- 
moval of all factories to the Island of Murano. 
Here beautiful wares were made, wares that 
often sold for more than similar articles of 
gold. For centuries, crystal had been the only 
kind of glass made, but finally the workers 
began to experiment with colored products. 
They learned also that reheating adds to 
brilliance of glassware, and in their eagerness 
to achieve good results, they are said some- 
times to have heated a piece fifty times. Their 
products were distinguished by lightness, ex- 
quisite coloring, and fantastic shapes. The 
originality of their designs may have been 
due to the fact that the wares were producd 
in many small factories rather than in a few 
large ones, and the chance for duplication was 
thus lessened. 


During the seventeenth century the indus- 
try was at its height. Shortly after this other 
countries began to develop the art. The inven- 
tion of flint ware, which is soft and therefore 
suitable for cutting, was a serious blow to the 
Venetian workers. The industry gradually 
lessened in importance until it had declined 
from 300 factories at the beginning of the 
seventeenth century to only one at the open- 
ing of the nineteenth. A little later, however, 
certain old processes were revived and new 
ones were worked out (particularly under 
Radi and Salviati) and now Venetian glass 
has again become important. Much of it is 
very artistic and deserves high praise. 


10—The earliest glass used in England was 
probably made by the Romans, but later some 
crude native ware was developed. Nothing 
very important was achieved however, until 
the seventeenth century, when Venetian 
workers were brought in. These men, to- 
gether with French glassmakers who had left 
their own country for political or religious 
reasons, made wares of excellent quality and 
gave such an impetus to the trade that many 
new factories were established in various 
cities. 

(Continued on page 30) 
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New York Imports 


May 25th 
S. S. American Banker, from London, England 


Tobias & Co., 8 cases glassware 
Gerhard & Hey, 1 case glassware 


S. S. Baltic, from Liverpool, England 


Fondeville & Co., 7 packages earthenware 
Boote, E., 13 packages earthenware, 3 casks china 
Leyland, P. N., 17 packages earthenware 
Gunthel & Cruveilher, 3 casks china 

Sendor Co., 10 crates earthenware 

Pitcairn, W. ‘'S. Corp., 14 packages earthenware and china 
Bassett, G. F., & Co., 20 packages earthenware 
Macy, R. Fa & ‘Co., 3 crates earthenware 
Maltus & Ware, 3 cases glassware 

Hull, A. E., Pottery, 15 crates earthenware 
Spence, ‘C. R., & Co., 1 crate earthenware 
Panama Pac. Line, 51 packages earthenware 
Benedict Mfg. Co., 2 hogsheads earthenware 
Hackney, H. C., 1 cask glassware 

Kupper, H. C., Inc., 9 crates earthenware 
Straus, &, & Sons, 6 crates earthenware 
Corbett, M. J., & Co., 2 crates earthenware 
Boote, E., 1 crate earthenware 

Bernard, J. E., & Co., 10 crates earthenware 
Sellers, C. W., 14 crates earthenware and china 
Irwin, J. D., & Co., 3 crates earthenware 
Byrnes, W. J., & Co., 3 crates earthenware 


S. S. Thuringia, from Hamburg, Germany 


Murray Hill, F., Co., 5 cases glassware 

Irving Miller & Co., 8 cases hollowglass, 1 case earthenware 
Levy, M. D., Co., 3 cases crockery 

Eli Lilly Co., 1 case glassware 

Koscherak Bros., 8 cases glassware 

Bengol Trading Co., 7 cases glassware 

Galiagher & Ascher, 1 case hollowglass 


S. S. Laura O, from Naples, Italy 
American Express Co., 39 cases earthenware 


Hudson Forwarding & Shipping Co., 21 cases earthenware 
Order, 123 packages earthenware 


S. S. Vancouver Maru, from Leghorn, Italy 
Tice & Lynch, 10 cases earthenware, etc. 
From Palermo, Italy 
Richard Shipping Co., 4 baskets earthenware, 12 cases majolicas 
S. S. Minnekahda, from London, England 
Brown Bros., & Co., 65 cases mica 
May 26th 
S. S. Burgerdyk, from Rotterdam, Holland 


Torlotting, E., 7 cases earthenware 

Leonard, E. W., 1 case painted glass 

Irwin, J. D., & Co., 22 crates glass lamp globes 
Order, 1 case glassware 

Phoenix Shipping Co., 163 cases crockery, etc. 
S. S. Drottningholm, from Gothenburg, Sweden 
Venon, J. H., 155 cases glassware 

Meadows, Wye, & Co., 5 cases glassware 
English Antique Shop, 1 case glass patterns 
Vandegrift, F. B., & Co., 1 case porcelain 
Marshall Field & Co., 3 cases glassware 

S. S. Republic, from Bremerhaven, Germany 


Chatham & Phenix National Bank, 14 cases earthenware 
Redden, C. A., 1 case hollowglass, 2 cases hollowglass, 5 cases 


crockery, 30 cases earthenware 


Globe Shipping Co., 53 cases toys and crockery 

American Express Co., 6 cases hollowglass, 3 cases earthenware 
American Express Co., 60 cases hollowglass 

Sussfeld,. Lorsch & Schimmel, 1 case glassware 

Fischer Scientific Co., 12 cases hollowglass 

Simon Bache Co., 1 case glassware 


S$. S. Olympic, from Southampton, England 


Haviland China Co., 61 casks porcelain 
Guerin Pouyat Elite, Ltd., 14 casks porcelain 
Vogt & Dose, 11 casks porcelain 

Straus, N., & Sons, 32 casks porcelain 
Koons, Wilson Co., 3 casks porcelain 
Honbigant, Inc., 27 cases glassware, etc, 
Titan Shipping Co., 9 cases glassware 


May 27th 
S. S. Hellig Olav, from Copenhagen, Denmark 


Intersped Co., 2 cases porcelain 
Royal Copenhagen Porcelain Works, 12 packages porcelajy 
faience 
Overton & Co., 1 case porcelain 
American Railway Express, 1 case porcelain 


S. S. Oklahoma, from Havre, France 
Parrott, L. L., 2 casks earthenware 
May 28th 

S. S. La Savoie, from Havre, France 


Globe Shipping ‘Co., 1 case glassware 

Gimbel Bros., 2 cases glassware 

Bing, F., & Co., 7 cases glassware 

Suter, A., 1 case porcelain goods 

Haviland, T., 56 packages porcelain 
Importers Freight Service, 1 case glassware 
Gunthel & Cruveilher, 19 casks chinaware 
Commonwealth Bank, 20 cases glassware | 
Taub, Hummel & Schnall, 23 cases glassware 
Hudson Fwde. & Shpg. Co., 8 cases glassware | 
Coty, Inc., 29 cases glassware 
Coty, Inc., 30 cases glassware 

Salomon, L., & Son, 5 cases glassware 
Vandegrift. F. B.. & Co. 1 case glassware 
Pritchard, R. L., ‘Co., 2 cases chinaware 
Globe Shipping Co., 1 case glassware 

Van Oppen & Co., 2 cases glassware 
Vantines, A., & Co., 4 cases crockery 
Glebe Shipping Co., 8 casks chinaware 
G'obe Shipping Co., 3 packages porcelain 
Bloomingdale Bros., 6 cases earthenware 
Ressman, R.. & Co., 6 cases ceramic tiles 
Rigaid Co., 8 cases glassware 

Cle Gle Transatlantique, 1 case glassware | 
Shapis. K., 1 case glassware 
Phoeni Shipping Co., 11 cases glassware | 
Sheldon, G. W., & Co., 1 case glassware | 
Sheldon, G. W., & Co., 1 case crystals . 
Fenton, A. W., 2 cases glassware 
Bernard, J. E.. & Co., 3 cases glassware 
Macy, R. H., & Co., 4 casks chinaware | 
Semon Bache & Co.. 11 cases glassware ; 
Van Oppen & Co., 3 packages chinaware | 


S. S. Mayebashi Maru, from Kobe, Japan 


Baehr, E. B., 5 cases porcelain 
Geo. Ross, & Co., 11 cases porcelainware, etc. 
Japanese Fan Co., 22 cases earthenware, etc. 


From Nagoya via Yokkaichi 


New York Mdse. Co., 50 cases earthenware 

Gimbel Bros., 28 cases earthenware 

Nadel & Shimmel, 7 cases toys, 9 cases porcelain 

George Ross Co., 46 cases porcelain and earthenware 
Taiyo Trading Co.. 309 cases porcelain, earthenware, ete. 
Mohawk Novelty Co., 6 cases porcelain 

Butler Bros., 69 cases porcelain 

Morimura Bros., 550 cases porcelain, earthenware, ete. 
Woolworth, F. W., & Co., 20 cases porcelain 

Haruta & Co., 218 packages porcelain and earthenware 
Tuska, A. L., Son, & Co., 104 cases norce'ain and earthenwal 
Imoto Bros., Inc., 128 cases porcelain and earthenware 
Nagoya Seitosho, 101 cases porcelain and earthenware 
Nara Trading Co., 59 cases porcelain, earthenware, ete. 
Mogi Momonoi & Co.. 202 cases ea and earthenware 
Tuska, A. L., Son, & Co., 184 cases porcelain and earthenwal 
Langfelder, Homma & Hayward, 68 cases porcelain chinawa 
Block, L. D., & Co., 75 cases porcelain 3 
Gary Eigner Corn., 139 cases crockery 

Globe Shipping Co., 18 cases porcelain 


May 3lst 
S. S. Aquitania, from Southampton, England 


‘Chase National Bank, 3 cases glassware 

Clark, G., Jr., 1 case chinaware 

Hensel, Bruckmann & Lorbacher, 3 cases glass and earthen 
Collins, H., 2 cases glassware, etc. 

Davies, Turner & es. 1 case glassware 

Altman, B., & Co., 7 cases porcelain, glassware, ete. 


S. S. Rotterdam, from Rotterdam, Holland 


Meissner, G. E., & Co., 14 cases enameled hollow ware 
Borgfeldt, G., & Co., 7 casks earthenware, 44 cases do, ¢ 


(Centinued on page 31) 


American Chma 
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American Homes 


albright China 


}or the Jobber and Syndicate Buyer 
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Send for Catalog and Illustrations 


Albright China Co. 


Main Office 
Carrollton, Ohio 
: | Factories 
Crollton, Ohio Scio, Ohio 
‘ 14 Kilns 9 Kilns 
; 
| 


_epresentatives 
{King Irwin, 200 
| fth Ave., 


fri ity 

FA. Miner, 116 W. 
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The (arrollton Pottery. (6. 


MANUFACTURERS OF HIGH GRADE DINNER WARE 
CARROLLTON, OHIO 


ONE COMPLETE DINNER SERVICE 
““SUPERIOR’”’ 


SEMI -SQUARE—— PLAIN EDGE 


FE offer to the Department 
Store Trade highest qual- 


ity ware and distinctive decora- 


tions in commercial borders. 
Prompt and courteous service. 


Representatives 


HERBERT K. CONNOR CHAS. A. WEIDEMANN 
East West 


ROY E. HENDERSON 
President 
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Ceramic Dictionary 
Copyrighted 
By C. M. Franzheim 


A practical, concise treatise of 
Ceramic words, terms, uses and 
practices for the daily use of the 
factory man, superintendent, sales- 
man and retailer. 


An education for anyone con- 
nected with the trade. 


Price $2.00 Per Copy 


Convenient Pocket Size. : 


Demarest Publications, tn. 


Publishers 


45 East 17th St. New York 


Thirty CROCKERY AND GLASS JOURNAL Juul 2 
| 
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Rates: 40 cents per line for first insertion; 20 cents per lime 
lor following insertions. Seven words per line. Minimum 
initial charge $2, payable in advance. 


SALESMEN WANTED FOR WELL-KNOWN 
CHINA 


ANTED: Large manufacturer of a high class and excep- 

tionally salable line of both Ivory and White dinnerware 
has exceptionally good opening in its sales department for thor- 
oughly experienced, high caliber men to call on the large trade. 
Only interested in men with good sales record. State experience 
and territory in which you are best acquainted. Replies will be 
treated in strict confidence. Address Box 632, care CROCKERY AND 
GLaAss JOURNAL. 


SALESMEN WANTED 


ANUFACTURER of popular priced semi-porcelain dinner 

and hotel ware—white and decorated—has openings for 
salesmen, on a commission basis, in Texas, Oklahoma, Kentucky, 
Tennessee and Pennsylvania. Replies treated in strict confidence. 
Address Box No. 633, care of CrocKERY AND GLASS JOURNAL. 


SALESMAN WANTS POSITION 


ALESMAN—Practical China and Glass man seeks position 

July 1st. Fotlowing in large and medium sized cities of Middle 
West among high class and cheaper trade. Address Box No. 635, 
care CROCKERY AND GLASS JOURNAL. 


BUYER DESIRES TO CHANGE 


Aes Furnishing and China Buyer, age 31, wishes to make 
change. Now employed with old established firm in State of 
New Jersey. Address Box No. 636, care of CRocCKERY AND GLASS 
JOURNAL, 


Buyers in New York 
May 27, 1927 

S. J. Natkin, china, art goods, Mandel Bros., Chicago, Ill., 13 

E, 22nd St. 
June 1, 1927 

J. Fabozzi, house furnishings, toys, M. Lurie & Co., Amster- 
dam, N. ¥., 128 W. dist St. GS. Hoffman): 

Miss S. Coggin, china, lamps, Chamberlin-Johnson-DuBose Co., 
Atlanta, Ga., 60 West 35th St. (Wm. M. Van Buren). 

J. Henry, house furnishings, toys, J. L. Hudson Co., Detroit, 
Mich., 1440 Broadway (Assoc. Mdsg. Corp.). 

F. Silbiger, china, The Meyers Co., Greensboro, N. C., 105 Madi- 
son Ave. (Mdse. Reporting Co.). 

Mrs. M. Coates, white china, Broadway Department Store, Los 
Angetes, Calif., 128 W. 31st St. (Weill & Hartman). 

G. E. Crawford, furnishings, Bullock’s, Los Angeles, Calif., 
1440 Broadway (Assoc. Mdsg. Corp.). 

M. Schwartz, china, glassware, toys, Golden Rule, St. Paul, 
Minn., 128 W. 3lst St. (American Retailers’ Ass’n.). 

I. E, Fronani, china, glassware, Woodward & Lothrop, Wash- 
ington, D. C., 370 7th Ave. 


Answers to Krockery Kwizz 
(Continued from page 27) 


The greatest contribution of the English 


ful sparkle. Before long, English cut glass was 
the best in the world, and several cities be- 


uct. Although it lacks some of the original 
qualities of Venetian and Bohemian articles it 
is very beautiful and desirable, and in great 
demand. Cutting is also done in London, Bris- 


Peter Potter Says: Ets interestin’ to watch 
a feller who wouldn’t think of walkin’ across 
th’ street in th’ rain when he’s in th’ city go 
out ’n play 18 holes ’o golf in the pourin’ 
rain in th’ country. And speakin’ of golf 
clubs reminds me of the 19th hole and the 
19th hole reminds me that there is certainly 
a big demand for cocktail glasses these days. 


tol, Birmingham, Belfast, Dublin and Gl 
gow. 


Marion Talley never would have scored her triumph had 
she sung behind the back drop. Neither will your product 
sell as it should until the audience can see it. 


Sign up with a good producer—Robert Rawsthorne Com- 
pany, for instance—and bring your wares into the spot- 
light of public acclaim. 


Photo-Engraving, Illustrating, Photography, Advertising 


ROBERT RAWSTHORNE COMPANY 


HEEREN BUILDING +« EIGHTH & PENN « PITTSBURGH. PA. 


NOVELTY 
FISH 
} AQUARIUMS 


No. 106 B 


Oval Aquarium with 
Black Glass Stand 
Holds 3 Quarts 


Ask for Circular 
Showing Full Line 
Black Glass Stands an 
Iron Stands 


GILLINDER & SONS, Ine 
Tacony Philadelphis 


SE 
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Two Kinds of Sales People 
(Continued from page 25) 


{ 10-year-old girl or a 50-year-young aunt might like, 
tly who can take hold of my impromptu party plans 
y a suggestion here and a selection there, help me 
a highly finished affair. 


t; only natural that my retail realities should be so 
air concerned with salespeople—they are the ones with 
oi I deal the most—almost to the exclusion of others 
thstores. Once in awhile, however, it is brought home 
‘n that delivery departments and adjustment depart- 
sn and advertitsing departments exist. 


Oy last week I ordered some kitchenware and, being 
aurry, decided to have it delivered. I asked that de- 
1 be made before ten in the morning as I did not ex- 
: ) be home after that. This was promised, so what 
is ly Surprise the next evening to return home to my 
arient and find a large box addressed to me, waiting 
rie in the street hall—not even up before my door. 
rely no one had carried it away, though it would have 
every easy to do so and I wondered what the store 
A have done in that case. Doubtless it would have 
tad endless red tape. - And it is just that red tape 
ajustments that makes me buy with extreme caution 
d bssibly causes the salespeople at times to classify me 
onl the categories of “queer customers.”’ And it does 
nito me that stores might make it easier for the con- 
er ous patron to return articles. [I had occasion to 
y ome buckles at two different stores not long ago. 
ce store I bought two with the understanding that | 
nt keep one. At the other I purchased three with 
> me understanding. The first ones were for myself: 


. ’ 
s/hers for my sister. It wasn’t hard at home to de- 


| 
; 
nie which to keep. I took the others back. At the 
st tore, although the two had not been bought at the 


nicounter, the clerk made the adjustment, giving me 


‘as returning only two, and wait an extra ten minutes 


e credit slip. I know it speeds up service and relieves 
Per ° 
salesperson of responsibility when adjustments are 


cin a separate department. But for simple exchanges 
jjurns of inexpensive merchandise made by regular 
tners of established honesty the first store’s policy 
h 


hvell with me. 


) UNREASONABLE RED TAPE 
12 second store used the same unyielding method in 
ig with a friend who purchased a flower bowl to send 
tif town as a gift. The bowl arrived in pieces, but 
sore demanded that the pieces be returned to them 
2 they would substitute an undamaged one—and the 
“It’s bad 


nt involved was only about a dollar! 
» +h,” complained my friend, “to have the gift delivered 


ir without making the recipient return the pieces! 


| 1 never shop there again.” 


Adjustments are a delicate matter at best, but most of 
the stores with whom I have dealt have not solved the per- 
sonnel problem of that department. The adjusters have 
the attitude, “I am defending the store’s side,’”’ rather than 
“T want you, the customer, to be happy.” Granted the 
customer is wrong, an intelligent adjuster can often get 
his way and yet keep the purchaser’s friendship for the 
store. Being human, I may spend more time and energy 
than the article is worth, just “for the principle of the 
thing,” and go away thoroughly disgruntled over the argu- 
ment. The store probably credits my account in the end, 
but it might have saved my time and my pride by agreeing 
in the first place. Just think! I have occasion to visit 
the adjustment departments only at rare intervals during 
the year, yet the very thought of some of those visits 
rouses my extreme ire. 

There are many large and important retail stores in my 
community. Some have specialized in advertising and 
publicity; some have concentrated on complete assort- 
ments, and one, while not neglecting these first items, has 
perfected its sales and service personnel. It has a good 
name with all classes and enjoys a world of good will not 
only in town, but in its mail-order department, through- 
out the Nation and even further. 


I wonder if there isn’t a lesson there for other stores. 
3ut then, of course, I’m only a customer and [I’m not 
supposed to know anything about matters of that sort, 
even though, without me and my kind, not one of those 
stores could exist. 


New York Imports 
(Continued from page 28) 


Noe, W. R., & Sons, 138 cases lamp shades 

Bing, F., & Co., 5 cases crockery 

Van Doorn, W., 3 cases porcelain, 10 cases glassware, 15 cases 
crockery, 53 cases toys, etc. 

Bourman Bros., & Co., 13 cases crockery 

Macy, R. H., & Co., 13 cases crockery 

Woolworth, F. W., & Co., 409 cases toys, etc. 

Amer. Exp. Co., 3 cases earthenware 

Thurnauer, G. M., Co., 87 cases toys, crockery, etc. 

Grant, W. T., Co., 18 cases toys, glassware, etc. 

Phoenix Shpg. Co., 151 cases toys, crockery, etc. 


OBITUARY cal 


C. A. O. Janssen 


C. A. O. Janssen, of 6 North 27th St., Camden, N. J., 
died suddenly on Friday, May 27th. Mr. Janssen has 
been connected with the sales force of Ebeling & Reuss, of 
Philadelphia, since 1917, and was well-known to the trade, 
having been in the china business practically all his life. 
He was about fifty years of age. The funeral took place 
on Tuesday, May 31st, from the funeral parlors of B. F. 
Schroeder & Sons, in Camden. Mr. Janssen is survived 


by his wife and three sons. 


Thirty-two 
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IMPORTERS 


GEO. F. BASSETT & CO., 141 Fifth 
Ave. 
“The Dinnerware House of America.” 


L BERNARDAUD & CO., 61 West 
28rd St. 
French China Dinnerware, Short 
Lines. White China for Decorators. 


FERDINAND BING & CO.’S, Suc- 
cessors, 67-69 Irving Place, near 
18th St. 
Art Pottery, 
Lamps. 


L. D. BLOCH & CO., 87-41 East 18th 
St. 


Bronzes, Marbles and 


Importers of Chir> and Glass, Mfrs. 
of Lamps, Shades aud Novelties. 


EDWARD BOOTE, 85-87 West 28d 
St. 
Cauldon China. Wood & _ Sons’ 
Earthenware, Gibson & Sons’ Teapots. 


CONTINENTAL CERAMICS CORP., 
149-151 Fifth Ave. 
Importers of Thomas, Krister and Bo- 
hemia decorated and white dinnerware. 
Open stock patterns carried. Telephone 
Ashland 7816. 


COPELAND & THOMPSCN, Inc., 
206 Fifth Ave. 


Copeland’s China, Earthenware and 
White China fancies. Phone, Ashland 
2975. 

JOHN DAVISON, Inc., 14 Barclay St. 
English China, Earthenware and 
Glass. 

EDWARD B. DICKINSON, INC., 


49 West 28rd St. f 
English “Ceylon Ivory’ Dinnerware, 
“Hook-Lid,’ Cube and Rock Teapots. 


A. J. FONDEVILLE & CO., 24 West 
23rd St. 
Successors to Fondeville & Van Ider- 
stine. Importers of China, Glass and 
Earthenware. 


OTTO GOETZ, .NC., 122 Fifth Ave. 
[Importer of Crockery, China and 
Glassware for immediate delivery. 


GRAHAM & ZENGER INC., 
Fifth Ave. 
Importers of Black Knight China. 
Telephone, Chelsea 7477. 


HARUTA & CO., 141 Fifth Ave. 
Importers of Japanese goods. Phone 
Caledonia 4475. 


HAVILAND & ABBOT CO,, 
Rroadway, corner 21st St. 


HAVILAND CHINA CO., Inc., 1107 
Broadway. 
The Famous 
known since 1840. 


HEINRICH & WINTERLING, INC., 
49-51 West 28rd St. 
Dinnerware trom Heinrich & Co.. Selb 
Also Fancy China from Winterling. 


HERMAN C. KUPPER, Inc., 89-41 
West 28d St. 
Ahrenfeldt French China. 


104, 
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“Aaviland China” 


CROCKERY AND GLASS JOURNAL 


PeTTTTTTTTTTTTTTUNNTUTTTTTTTTTITTTTUTTOTITTITITNUUCCOTTOTTTITUUNTUTTOOTIIIINUOTUOTTTTITINUCUTUOOIITTTIUCCOUTOUTIITIITUUNTOO I ITUTUUTTTTT I TUUTTUONTITTURREOUMI TUCO LUULLLUUOGLILLILLLGLLOUELLIULUUULLLLLOTLLULLOGLOLELLLLLLLLOGGLOLELLOOP LLL LULLLLOLGLGePLLLLLe/ ULLAL LULLLUL Lene -LLLLLLLLLeeceCLLCLLLLLLoLLLLLLLLULLoLLLLLeLLboLooooce LPL. LL) 


New York Directory 


KAntLA CHINA CORP., 389 W. 23rd 
St. 
German dinnerware and fancy china. 
Gram. 0687. 


LEVY BROS. CHINA CO., 
Keap St., Brooklyn. 
Importers and decorators. Large stocks 
dinnerware, 23-piece tea sets, service 
plates. Immediate delivery. 


MADDOCK & MILLER, Inc., 39-41 
West 23d St. 
English Wares of Merit: John Mad- 
dock & Sons, Royal Worcester, Aller- 
ton’s Crown Ducal Ware, Carlton 
Ware, Price Bros. Teapots. 


MOGI, MOMONOI & CO., 105-107 East 
16th St. 
Importers of Japanese Goods. Tele- 
phone—Stuyvesant 8595-8596-8597. 


Syd eee BROS., 58-57 West 23d 
te 
Japanese Goods. 


467-9 


The Fifth Avenue 
Building 


Uptown Headquarters 


for the 
Pottery Glass China 


Metal Goods and House- 
wares Trades 


FRED. C. REIMER CO., Inc., 49-51 
W. 28rd St. 
“Furslenberg” — Dinnerware, “Schier- 
holz’—Art Goods, “Royal Dux’”—Art 
Goods, ‘“Theresienthal”—Fine Crystal, 
Venetian Glassware, French and Italian 
Pottery, White China. Phone Gram- 
ercy 5181. 


ROSENTHAL CHINA CORP., 149- 
151 Fifth Ave. 
Importers of Rosenthal china dinner- 
ware, placeplates. lamps, art figures. 
Hotel china. Telephone Ashland 7816. 
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pe ies H. RUHE, 14 West i | 

i 
Importers of China, Glassware and | 
Specialties. Telephone Gramercy 2228, 

PAUL A. STRAUB & CO., 105-107 | 
Fifth Ave. 

Tirschenreuth Dinnerware, Old Abbey 
Ivory Body Dinnerware, Rona and 
Verra Crystal Tableware. Specialties — 
in glassware, etc. | 

ROBERT SLIMMON & CO., 96 to 102 

Church St. 
A. J. Wilkinson’s, Ltd., Bourne & 
Leigh, R. Sudlow & Sons, Shorter & 
Sons, Royal Aller Vale and Wat- 
combe Pottery. 

NATHAN STRAUS & SONS, ine, 

119 Fifth Ave., at 19th St. 
Large stock of imported open-stock 
dinnerware. Sole distributors of 
“Royal Schwarzburg” and “Superieur” 
Limoges dinnerware, Gift Shop Spe- 
cialties. 

yee” TRADING CO., Inc., 101 Fifth 

ve. 
Japanese China, 
Brac. 

B. TOMBY & CO., 20 West 23d St. 
Representing: Hutschenreuther Selb, 
Schlegelmilch, Schoenwald, Villeroy & 
Boch, etc. 

JUSTIN THARAUD, Inc., 24 West 
28d St. 

Sole Agent for L’Union Ceramique, 
Limoges, France. 

Myott, Son & Co., Hanley Staffs, Eng- 
land. Royal Bayreuth China, Bavaria. 
Telephone Gramercy 5150. * 

E. TORLOTTING, INC., 35-37 West 

23rd. St. 
Representing Cristalleries De St. Louis, 
Plateelbakkerij “Zuid—Holland”, Gebr. 
Lorenz (Czecho-Slovakia). Gramercy 
5299, 

UNITED ARTS AND CRAFTS ING., 
47 W. 47th Street. 

Modern ceramics in unusual forms, 
colors and glazes. 


VOGT & DOSE, 14 W. 28rd St. 
Open stock dinnerware patterns. 
White China for decorating. 


J. H. VENON, Inc., 104 Fifth Ave. 
Martin China, Limoges; Gustafsberg 
China and Earthenware, Sweden; 
Kosta Crystal, Sweden; Rorstrand 
China and Earthenware. Sweden. 


KENNARD L. WEDGWOOD, 255 
ee Ave., between 28th and 29th 
ts. 
Josiah Wedgwood & Sons, Ltd. Tele- 
phone Madison Square 7429. 


DOMESTIC GLASSWARE 


BONITA ART GLASS COMPANY, 
Factory at Huntington, W. Va. 
Exclusive Imported & Domestic Dec- 
orated Glass and China. Herbert Glass 
& Import Corporation, 35-37 West 23rd 
St., representative. 

BRYCE BROTHERS COMPANY 
Blown lead glassware in Crvstal and 
Colors—Cut, Etched and Engraved. 
J. Duncan Dithridge, Representative. 
240 Fifth Ave. 


Lamps and Bric-a- 
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JAMBRIDGE (Q.) GLASS CO., New 


Zork Salesroom, 184 Fifth Avenue. 
Manufacturers “Nearcut” tableware, 
thin blown tumblers and stemware. 


JCONOMY GLASS CO., Morgan- 
town, W. Va. D. King Irwin, Repre- 
sentative, Fifth Ave. Building 
Fine blown tumblers and stemware. 


7OSTORIA GLASS CO., 141-147 
| Fifth Ave. 

Pressed and blown glassware. Chas. 
L. Weddle, Representative. 


jILLINDER & SONS, Inc., 220 Fifth 


Ave. ©. 
Lighting glassware, glass specialties 


THE HOCKING GLASS SALES 
| CORP., 129-131 Fifth Ave. 

George E. Nicholson, Representing 
: Hocking Glass Co., Lancaster Glass 
Co., Standard Glass Mfg. Co. Lan- 
' easter, Ohio. Ashland 7207-7208. 


SUSQUEHANA CUT GLASS CO., 
_ T. W. Hamilton, Representative, 139 
Fifth Ave. 


WESTON GLASS CO., INC. 
! Blown Tableware. T. W. Hamilton, 
| Representative, 139 Fifth Ave. 


JNITED STATES GLASS CO., Albe- 


» marle Bldg., 24th St. and Broadway. 


Pressed and blown glassware. 
WESTMORELAND GLASS CO., 


| Horace C. Gray Co., Representa- 


tives, Fifth Avenue Building. 


| Pressed glassware, decorated glassware, 


i 


novelties. 


LAMPS, SHADES AND LIGHT- 
| ING FIXTURES 


CHE BRADLEY & HUBBARD MFG. 
| CO., Fifth Ave. Bldg., Fifth Ave 
\ and 28rd. St. 

Electric Lighting Fixtures and 
_ Lamps. 


VICTOR BRISBOIS, INC., 200 Fifth 


Ave 
Resin 210. Lamps and Cut Glass. 
NORMAN HAWTHORN, 225 Fifth 
\ Ave 


\ Wrought Iron Lamps. “The Better 
) Kind.” “Ann Murphy Shades. v4 


PHOENIX G"™.ASS CO., 230 Fifth 
' Ave. 

Illuminating glassware, electric port- 
\ ables, oil lamps, etc. Telephones. 
i Ashland 9024-9025. 


THE H. E. RAINAUD CO., 242 Fifth 

| Ave. 

Table, Boudoir, Desk, Piano, and Floor 
| Lamps i in exclusive designs and finishes. 

| Adelphi Lamp Shade Co., representa- 
tives. 


‘HE MAIBRUNN CO., Inc., 44-46 


| East 25th St. 
Lamp Shades and Lamps. Telephone 
) Madison Square 8860-8861. 


| DOMESTIC POTTERY 
My DALRYMPLE, 16 West 23rd 


Representing E. H. Sebring China Co., 
| Sebring, O., manufacturers of dinner- 
\ ware and premium specialties. Tele- 
phone, Gramercy 4413. 
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A. E. HULL POTTERY CO., 200 
Fifth Ave. 
Manufacturers and Importers, Earth- 
enware, China and Glassware. 


ROSEVILLE POTTERY CO., 18 
Viet 28rd St. 

. D. Van Arsdale, New York Man- 
ager. Art Pottery, Jardinieres, Baby 
Plates and Sets, Bird Baths, Carden 
Pottery. 


THE SEBRING POTTERY CO., Se- 
bring, Ohio. 
New York Office and Sample Room, 
206 Lexington Ave. Chicago Office 
and Sample Room, American Furni- 
ture Mart Building, Spaces 930 and 
931, 666 Lake Shore Drive. 


THE CRESCENT CHINA CO., Se- 
bring, Ohio. 
M. I. George, Representative, 206 Lex- 
ington Ave. High-Grade Dinner Ware. 


JOHN L. PASMANTIER & SONS, 5 
West 20th St. 
Quality Dinnerware and Pottery Spe- 
. Bae Telephones, Chelsea 8265 and 
0540. 


COX & COMPANY 


120 Fifth Avenue 
Entire 5th Floor 
N. W. corner of 17th Street 


Telephone Watkins 8467 


Glassware 
Imperial Glass Company 
Huntington Tumbler Co. 


The Silver City Glass Co. 
Lewis County Cut Glass Co. 


Dinnerware 


The C. C. Thompson Pottery 
Co. 


Underglaze Hotelware 
Cook China Co 


Pottery 
Oxford Pottery Co. 


DECORATORS 


FLOGEL DECORATING WORKS. 
129-131 Fifth Ave. 
Dealers and Decorators of Fine Glass 
and China. R. H. Flogel, Proprietor. 
Phone, Ashland 2355. 


LOTUS GLASS CO., INC., 200 Fifth 
Ave., Room 208. 
China and glass decorators. Gold en- 
crusted, lustre, plate etchings and light 
cuttings on colored and crystal glass- 
ware. 
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MANUFACTURERS’ AGENTS 


HORACE C. GRAY CO., Fifth Ave- 
nue Building. 
Representing’ Fenton Art Glass Co., 
Glassware, cut, colored and _  plawm 
Sterling Glass Co., Fine Heavy 
Cut Glass. Westmoreland Glass Co., 
High Grade Table Glassware and 
Specialties. Indiana Glass Co., Pressed 
Table Glassware and Lamps. Ameri- 
can Bisque Co., glazed flower pots, bulb 
bowls, etc. Co-Operative Flint Glass 
Co., Table and Soda Fountain Glass- 
ware, Aquaria, etc. Telephone, Gram- 
ercy 6311. 


D. KING IRWIN, Fifth Avenue Buila- 
ing. 

Iroquois China Co., Hotel China. Na- 

tional China ee eypeare dinnerware. 

Paden City Glass Mfg. Co., Table, sod~ 

fountain glassware. Economy Glass 

ee Suite 319, telephone, Gramercy 
yh 


THOMAS G. JONES, Fifth Avenue 
Building. 
Representing McKee Glass Co., D. C. 
Jenkins Glass Co., McDonald Glass 
Works, Inc. Telephones, Gramercy 
291-292, 


GEO. C. KINDT & CO., Inc., 19-21 W. 
24th St. 
Manufacturers and Factory Agents. 
Brass wares, mahogany goods, serving 
trays, mahogany candlesticks. floor 
lamps, electroliers, silk shades, silver- 
plated wares, decorated basket wares. 
toys, dolls. Telephone, Farragut 8850 


McKENNA BROTHERS SALES 
CORPORATION, 1271 Broadway, 
corner 32nd Street. 


McKenna Brothers, cut. colored and 
decorated lines; Utility Glass Works, 
Stemware; D. B. Lehman, light cut- 
tings. Telephone, Pennsylvania 2165. 


as J. MOSCOVITZ, 10 W. 23rd 
t. 


Representing Knowles, Taylor & 
Knowles Co., dinnerware, and Hirsch- 
Malgood Co., decorated glassware. 
Phone Gramercy 1869. 


WILLIAM G. MUELLER, 25-37 West 
28rd St. 
Thun-Kloesterle Dinnerware, Mannl 
Cups and Saucers for the Tea and 
Premium trade. Phone Gramercy 0586. 


PHILLIPS, THISTLE & SMITH, 
INC., Onyx Building, 1107 Broad- 
way, at 24th St. 


Seneca Glass Co., lead hlown table 
and lighting glassware. Pope-Gosser 
China Co., dinnerware. Telephone 
Watkins 8634. 


VAIL AND YOUNG, 200 Fifth Ave. 


Representing 

The Coshocton Glass Corp. 
The Belmont Tumbler Co. 
Sneath Glass Company 
Jackson Vitrified China Co. 
W. I. Tycer Pottery Company. 


HENRY WITTE, 48 West 28rd St. 


Representing Maryland Glass Co., 
Cumberland, Md., and Guerin-Poyat- 
Elite, Ltd., Dinnerware Lines. 
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The Next Time 


you want 


A Job 

A Line 

A Salesman 
A Buyer 


or anything else connected with 
the China, Glass, Housefurnish- 
ing and Lamp TI'rades 


Advertise for it in the Classified 


Section of 


Crockery and Glass Journal 


Re laches rge $2, payae 
ble in advance] 


and 
| 40 cents per line for first insertio 
en r line ae fo fevin n- 
| | Rates: are cea Seven words wing in 


New and Striking 
Decorations 
for 
This Season 


Especially 
IVORY 
PATTERNS 


at 


Moderate 
‘ ] NCREASED Haviland China advertising in national magazines is 
Prices helping you by telling millions of housewives throughout the coun- 


try that the genuine Haviland is “The mark of fine taste in fine china.” 


Chantilly Pattern 


This advertising, together with the name and reputation of the : 
genuine Haviland, should bring you profitable business—if you are 
supplied with the necessary variety of patterns. Are you? 


We carry in New York, ready for immediate delivery, a great variety : 
of patterns—every type of decoration—the whole price range—in full 
open stock and in assorted packages. This means that we can immedi- 
ately supply any items you need to replenish your stock. Write or call. 


It will cost you sales if you have to say “We haven’t these patterns 


in stock.” 
q4 Genuine 
av1 and 4 
DECORATED BY Every piece of genuine 


5 Haviland China—th 2 
galande , product of the Sanaa awvilay, 
ce] 


Haviland, established 


Limoges . by David Haviland in France 
£ 1837—bears the trade 
on decorated china marks shown here. on white china 


HAVILAND CHINA CO., INC. 


1107 Broadway, at 24th Street, New York 


Telephones: Watkins 2967-2968 ““NORMANDY”” ‘PLAZA’ —* PAISLEY” 
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Lamps WI IN THIS ISSUE 
: Gift Shop 3 SS\\ \ Urge Government and Business to Co- 
= and Le operate in Elimination of Economic 
Art Goods \ Wastes—The Practicability of Setting 
Up A Working Arrangement By 
Dolls & Joys | Which Government and Business 
Can Cooperate in Eliminating 
Economic Wastes Is Pointed 
Out By Judge Edwin B. Par- 
ker, Chairman of the 
Board of Directors of 
the United States 
Chamber ot 
Commerce 


What’s New in New York Showrooms— 
A section devoted to new items in the 
trade that are attracting the atten- 
tion of buyers 


——— 2 


Vol. 104, No. 23 


——— 


What the Potteries Are Doing and up-to- 
mi JUNE 9, 1927 ! the-minute Glass News by M. K. 
Zimerman, our regular Pittsburgh 
and East Liverpool corre- 
spondent 


Timely news of Chicago by J. H. Smythe 


A complete list of New York Imports for 
the week 


y 
hl = 
A 
uN 

j 

N 

N 
fe 
NY 
N 
‘\ 

N 
i: 
iS = 
Z : 
ik 
i 
N 
N 
: 
é 
Vg 
. 
q }- 
iS ; 
ih 
f 
N 
y 
Ne 
N 
; 
j 
g 3 


‘o> 
ee SI) 


\\ g 
INGA S Wo Z ; 
eS MAGA SONI. AlasN 


Will It 
Interest You 


To know the names of the best manufacturers and whole- 
salers in the lines you are interested? 


To know where you can get the goods you want? 

To know what the latest news of the trade is? 

To know how to increase the efficiency of your department? 
To have a permanent New York mailing address? 

To receive information about any particular line? 

To receive a reminder of coming events and activities? 

To be advised about important changes in the trade? 


To be listed in advance of your coming to the New York 
market? 


CROCKERY AND GLASS JOURNAI! 


will do all these things for you 


Clip the coupon below and receive 
the paper regularly each week. 


DEMAREST PUBLICATIONS, INC., | 


45 East 17th Street, SUBSCRIPTION PRICE 


| New York. | is 
| Gentlemen :— l omestic 
ate eee ane ees cae ess $3.00 a year 
including the Specia oliday 
| Edition and Spring and Fall Buying Num- | $5.00 for 2 years 
ers) to the following address for which .... 
| enclose ...... fora ee year. | cnet 
: a year 
| Nameys eco een a colss coe ok | Foreign 
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AKMONT SHAPE 


PSE new Oakmont Shape is different! — it has 
dignity—charm—beauty—But greater than all 
these is the fact that it SELLS. 


Offered in a wide range of decorations; from the 
conservative to the most unconventional, you are 
certain to find on the Oakmont Shape decorations 
that will appeal to your trade. 
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DID YOU EVER 
SIN OMIE GLa 
FIFTH AVENUE 


Looking in the various windows 
with their brilliant displays? 
Here is a beautiful exhibit of furs 
and here sparkling jewels; the 
richest in tasty chocolates and 
confections, pipes of rare brier 
for men even “Peks” of pedigree 
for ladies. 


No matter what the ware or line 
only the best is displayed along 
this most wonderful of thorough- 
fares. The advertising columns of 
the CROCKERY AND GLASS JOURNAL 
are the Fifth Avenues of the 
Crockery and Glass trade for 
here are found the best in the vari- 
ous lines which are viewed with 
interest by buyers in all sections 
of the country. 


A Postcard Request Will 
Bring Our Rates 


The CROCKERY AND GLASS JOURNAL 
45 Kast 17th Street 
New York City 
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Graceful 
| Dignified 
Distinctive 


These are the predominating 
characteristics of the productions 
in our offerings from these out- 
standing English Potteries 


John Maddock & Sons 
Royal Worcester 
Allertons 
Crown Ducal 
Greens 
Price Bros. 


Eng lish 
Cares 
of #lerit 


Royal Worcester Bone China 


If It's Worthy Illustrating the “BORDEAUX” in 
the Cartouche—and a well merited 

We Stock It name it is. Cheerful, suggesting 
happiness, joy, prosperity. Ivory 
rim. 


Open stock NOW 


Maddock & Miller 


INCORPORATED 
| The House of Stock 
39-41 West 23rd Street 
New York 
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Now It’s 


“DERWOOD" 
IVORY 


Our entire New No. 4 Plant at East Palestine 

has been turned into production of this warm, 

creamy, lustrous body, with colorful decorations 
styled in present day vogue. 


Coming! Watch for the New 


OW 


[ancosry 
ebony 


“ARGOSY” SHAPE 


Now being modeled—the triumph of 25 years 
leadership in the American pottery industry 


THE 
“ASTOR SBHAPI= 


A Creamy White Body 


THE W. S. GEORGE POTTERY CO. 
General Offices, East Palestine, Ohio 


Plant No. 1: East Palestine, O. 
Plant No. 2: Canonsburg, Pa. 


Plant No. 3: Kittanning, Pa. 
Plant No. 4: East Palestine, O. 
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NEW YORK 


Can’t Emphasizing the fact that the day 
eath has gone by in the United States 
ership when mere possession carried with 
it industrial leadership Lewis E. 
1, Chairman of the Executive Committee of the 
ver of Commerce of the United States, pointed out 
address before the Bridgeport Chamber of Com- 
ithat management, the third element in industry, 
on its own feet. 
days when industrial leadership could pass merely 
eritance or influence are over,” he said. ‘In our 
industrial system leadership must be won by train- 
| capacity. 
s a striking fact that the men who today are re- 
le for the management of the nation’s leading in- 
3 almost without exception rose from the bottom 
industrial ladder. 
present managing head of the Standard Oil Com- 
itered that company as a fifty dollar a month sten- 
or. The president of the General Electric started 
lper in the repair shop at a dollar a day. The 
if the two greatest electric utilities systems in the 
began respectively as a mechanic and a clerk. 
ecent survey showed that of the 29 heads of our 
mportant railways, 28 came from the bottom. 
started in the operating department; six came up 
the traffic department; seven began as engineers 
ras subordinates in the legal department. Thir- 
them were college graduates who were content to 
deir business careers with low wages and long 
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Running Overhead, which with labor and 
Down the materials constitutes the trilogy 
Overhead that determines the success or fail- 


ure of an industry, still remains an 
unknown quantity in many lines of American business. 
This is the conclusion of the Department of Manufacture 
of the Chamber of Commerce of the United States which 
has completed a study of The Evolution of Overhead 
Accounting, In handling the overhead, it has found, many 
otherwise progressive plants are still very much in the 
dark. 

In the old days the difference between income and 
outgo which could not be accounted for by costs of labor 
and materials was known as overhead. Later, with the 
introduction of cost accounting, the character of overhead 
was more definitely determined. Some manufacturers 


found that they were making things at a loss instead of a 
profit when the overhead was included in the production 
costs of specified articles. 

To use a typical case overhead is the cost of belting, 
grinding, tools, supplies, stationery, sweepers, movement, 
inspectors, and supervision. One might add depreciation, 
repairing the roof, taxes, insurance, light and other things 
all of which are voraciously eating up profits. 

The Department of Manufacture will attempt to deter- 
mine what is fundamental in overhead accounting in order 
that the small manufacturer as well as the large may 
know how to proceed in laying this ghost. 
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HE Godfrey-Heaton Co., 212 Fifth Avenue, an- 

nounce that they have moved their sample rooms 

and office to larger quarters in the same building. 
They now occupy rooms on the Fifth Avenue front of 
the building and have made some very attractive changes. 
New fixtures have been installed to show their displays 
which are larger than ever before and their new home 
is most attractive. 


W. J. Craig of the Copeland & Thompson sales force 
arrived back home last week having been away on the 
road since last March. His trip took him through the 


South and as far west as the coast. 


Returning recently from a two months’ trip over South- 
ern territory Fred C. Reimer, head of the Fred C. Reimer 
Co., Inc., sailed last week aboard the Aquitania to visit 
the various European factories represented by his firm 
in this country. His itinerary calls for him to be away 
until about July 15. 


Sid Thompson, head of Copeland & Thompson, Inc., 
who returned to headquarters last week after an extended 
sales trip, left last Saturday aboard the Cedric to visit the 
factory of W. T. Copeland & Sons, Ltd., Stoke-on-Trent, 
England. He will be away until the middle of August 
conferring with his principals relative to new patterns, 
etc. Mr. Thompson was accompanied on the trip by his 
wife. 


C. H. Hurlburt, china, glass and lamp buyer for D. M. 
Read Co., Bridgeport, Conn., and Mr. Nevins, china and 
glassware buyer for the Gilcrist Co., Boston, were in New 
York this week. 


Despite a note of pessimism which seems to reign in 
the trade of late several wholesale houses reported busi- 
ness to be more than satisfactory. One big Englishware 
house reported that “June opened with a bang. Not in 
months have we received the volume of mail business that 
has poured in since the first of the month.” Another 
wholesale firm declared that they had no cause for com- 
plaint while a prominent establishment dealing in china, 


glass and giftware reports that business is unusually good. 


Leon Neubrick, china buyer for Crowley, Milner Co., 
Detroit, was a visitor to the New York mart this week. 


Eight 


‘Rene Dunne, of the E. Torlotting, Inc., sales force, 
Saturday on a two weeks’ selling trip to Boston ; 
vicinity. | 


A. O. Bendig, of the Morimura Bros. sales foree,| 
turned from a selling trip Sunday, while William Rh 
who handles dinnerware for the same firm, left Satur 
for a selling trip through the middle west. | 


William G. Mueller, of the firm bearing that na 


returned Tuesday night from a two months selling ; 


through the middle west and west. | 


| 
“Gus” Baub, china and glassware buyer for Hartma 
Chicago, dropped into the metropolis this week and ca 


on several crockery and glassware houses. 


“Gabe” Torlotting, head of E. Torlotting, Inc., is b 
on the job after spending a couple of days at home ¥ 
an aggravated case of tonsilitis. Inactivity is not 
“Gabe’s”” makeup and so the flying chinaware man ¢0 
not stay away from business and returned to work des 
his doctor’s orders. 


F. Bing & Co.’s Successors, the importing house 6/ 
Irving Pl., are making extensive alterations at their sa 
rooms which occupy a number of floors at this addr 
The second floor is being completely renovated to proj 
for extra display space, while on the street floor where 
offices are located as well as a part of their display: 
beautiful new entrance is being built. These changes’ 
be a decided inyprovement to the already splendid appt 
ance of these floors. 

Taiyo Trading Co., Enlarges New Engla 
Showrooms 


So successful has the representation of the Taiyo Tr 
ing Co., Inc., been by N. Masuda & Co., in New E 
land, that the firm has been conrpelled to enlarge its sit 
Fortunately the compatly 
been able to secure rooms next to the present ones m 
same building. The floor space when renovations h 
been completed, will be twice as large as the present 0 
and will enable the firm to display its complete line. 
showrooms will be completed by July Ist. 


rooms in that territory. 


Suggest Crockery and Glass Trade Outin 


A few men including a couple of out-of-town buy 
were discussing the possibility of holding an outing 
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fa this summer up in “Charlie” Postley’s office yes- 
ty, when the CRoCKERY AND GLass JOURNAL reporter 
Eyed in. “Why don’t you run a note in your News 
édepartment and find out what the general sentiment 
ie trade on the suggestion of holding a trade outing 
was asked. Hence this item. It is suggested that the 
be about the first Saturday in August. This publica- 
| will be pleased to receive any comments on the sug- 
on. 
e Golf Tournament Next Thursday at For- 
est Hill Field Club 
je June tournament of the Pottery, Glass & Brass 
Association will be held on Thursday, the 16th, at 
st Hill Field Club, Bloomfield, N. J. (Railroad sta- 
North Newark, N. J.). The privileges of the club 
been obtained for us by Joseph F. O’Gorman. The 
aaments have previously been played on the old 
ue. There is now a completely new layout of which 
y favorable reports have been received. 
ain may be taken from Jersey City, Greenwood Lake 
ne of the Erie Railroad, at 9:15, 10:29, 11:30 or 
5 A. M. Daylight Saving Time, but in case of an 
gency, there are trains at 12:52; 1:40 and 1:48 P. M. 
tickets for North Newark. Take taxi to club. 
automobile from New York, via North Broad St., 
park, N. J., turn left at Bloomfield Ave., along Bloom- 
jAve. to Mount Prospect Ave., past Erie Railroad 


(s to John St., thence to Bloomfield Ave., Bloomfield, 
‘urn right at florist’s sign. 


aools are still in session and caddies must be ar- 
hd for by Saturday, the 11th at latest and the Secre- 
should be informed of all entries by Friday, the 10th. 


Inondaga Pottery Insures Employees 


f€ Onondaga Pottery Co., Syracuse, N. Y., has 
ed a cooperative program incorporating substantial 
‘e awards among its protective features, which con- 
f approximately $1,000,000 group life insurance, sick 
lion-occupational accident benefits, a visiting nurse 
‘e and the periodical distribution of health educa- 
pamphlets. Announcement of the plan was made 
E. Salisbury, president of the pottery company. 
‘ective through contract with the Metropolitan Life 
vance Co., the plan is cooperative, with the employer 
mployees sharing the cost through joint payment of 
1ums. ; 

2 schedule of protection provides $500 life insurance 
ach employee with six months service to his credit. 
ill also receive temporary disability benefits, ranging, 
ding to his weekly salary, from $5 to $20 a week. 
©’ payments will be made when an employee is ren- 
f unfit for work because of sickness, or injury re- 
| while off duty. They will continue, in each case 
sability for a maximum of twenty-six consecutive 


al and permanent disability is covered by a provision 
stipulates that under such conditions an employee 
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shall be paid, in monthly installments, the full amount of 
his life insurance. 

As a length of service award, the Onondaga Pottery 
Co., has agreed to supplement the initial $500 coverage by 
making outright gifts of life insurance. Under this ar- 
rangement, past as well as future service is taken into con- 
sideration, and an employee will have, at the end of a 
specified number of years, through periodical gifts from 
his employer, a combined total of $1,000 life insurance. 

In discussing the visiting nurse service, offered insured 
employees in conjunction with the group program, Mr. 
Salisbury said : 

“The insurance company maintains in Syracuse and 
vicinity, a visiting nurse service. If an employee is in- 
sured under this plan and lives where this service is avail- 
able, the nurse will call at his home upon his request, as- 
sist in carrying*‘out the doctor’s instructions, advise with 
those in his home regarding proper care and do all she 
can to make him comfortable. This service is offered en- 
tirely free of cost to insured employees of the Onondaga 
Pottery Co.” 


wy OBITUARY 


Dr. David Hall Courtney 


Dr. David Hall Courtney, president and principal own- 
er of the Economy Glass Co., Morgantown, W. Va., died 
at his home in that city on Friday morning, May 27th, 
following an illness of six weeks. He had returned from 
his winter home in Florida early in April, but was devot- 
ing little time to his many interests on account of a heart 
attack he had previously experienced preventing him from 
active engagement in anything that would consume his 
strength. Early in the morning of April 14th a spectacu- 
lar fire in the business district of Morgantown occurred. 
He was attracted to the scene, contracting a heavy cold 
and suffered another heart attack from which he did not 
recover. Funeral services were held at his residence 
Sunday, May 29th. 


Dr. Courtney’s life was an active and romantic one, 
such as the growth of our country has made possible. 
Coming from a prominent and sturdy pioneer family he 
chose the medical profession for a career and settled in a 
small country town in Pennsylvania to practice. The dis- 
covery of oil and gas in that community led to investments 
that within a few years required his entire attention and 
he gave up his profession, devoting his time to his busi- 
ness interests. During the years that followed he became 
a prominent figure in the development of glass, coal, oil, 
lumber and gas companies, in addition to large holdings 
in banking, hotel and real estate operations. His inter- 
ests were not confined to his native state of West Vir- 
ginia but extended to many other parts of the country. 


Dr. Courtney’s personality was pleasing and attractive. 
Throughout his life he was intensely interested in people 
and affairs in general; a keen sense of humor and a vast 
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Urge Government and Business to Cooperate 
in Elimination of Economics Wastes 


The practicability of setting up a working arrangement 
by which government and business can cooperate to elim- 


inate economic wastes due to questionable or unethical 
trade practices is pointed out by Judge Edwin B. Parker, 
chairman of the Board of Directors of the United States 
Chamber of Commerce. 


Reviewing the decisions of the United States Supreme 
Court and declarations of the Federal Trade Commission, 
Judge Parker points out that the way is open for business 
first to pass upon trade practices through joint trade rela- 
tions committees and that these findings then may be gone 
over by the Federal Trade Commission in the interest of 
the general public. 


Judge Parker’s views were made known in a recent 
statement before the Domestic Distribution Section of 
the Chamber at a meeting which took up the progress 
that has been made in the creation of trade relations com- 
mittees. These committees are now operating in a num- 
ber of industries, and represent manufacturers, wholesal- 
ers and retailers within the industry. The plan of the 
Chamber is to encourage during the coming year the ex- 
tension of the committees into other industries, the even- 
tual idea being that all industries thus will be able to work 
out such measures of self-regulation as to make it un- 
necessary for the government to intervene through any 
of its regulatory agencies. 

This represents, according to Judge Parker, the prac- 
tical application of three of the 15 principles of business 
conduct formulated three years ago by a special committee 
of which Judge Parker was chairman and adopted by the 
National Chamber and commercial organizations through- 
out the country. 


“It frequently happens,” says Judge Parker, ‘‘that trade 
associations are made up of those engaged in the same 
branch of the same trade or industry, while many of the 
trade customs which are wasteful have grown up between 
those engaged in different branches of the same trade or 
industry; for example, between the manufacturer and 
the wholesaler, or between the wholesaler and the retailer. 
The suggestions which have been made to you contemplate 
the formation of a Joint Trade Relations Committee along 
vertical lines embracing representatives from every branch 
of the industry and bridging the gaps between trade asso- 
ciations representing only distinct branches of that in- 
dustry. Such a committee, formed for the purpose of 
seeking out and defining practices which are wasteful 
and which in the interest of the trade as a whole should 
be eliminated, will find customs which, even if originally 
useful, have outgrown their usefulness and become waste- 
ful, or customs which have been forced upon some of the 
members of a trade against their better judgment. 


“Where representative individuals in each branch of 
an industry agree that a particular practice constitutes a 
trade abuse, it is apt to be such. However, there is an- 
other interested class—the ultimate consumer—whose 


voice should be heard that the trade as a whole may 
gain any undue or selfish advantage at his expense, ] 
class may properly be represented by the Federal Tr 
Commission, a wholly disinterested public agency. Wj 
the Joint Trade Relations Committee, formed in the m 
ner which has been suggested to you, agrees that a 7 
ticular practice constitutes a trade abuse and its rep 
is approved by the Federal Trade Commission, it may 
safely accepted as not only in the interest of the tr 
but in the general public interest. 


“The last annual report of the Federal Trade Coma 
sion outlines the procedure of the “Division of Tr 
Practice Conferences’ adopted during the fiscal y 
ended June 30, 1926, which, in the language of that 
port, ‘provides a method of procedure whereby th 
engaged in an industry or business may formulate, un 
the direction or sanction of the commission, their ¢ 
rules of business conduct.’ The report continues: 


“This procedure has proven an expeditious and ¢ 
nomical means of eliminating the use of unfair meth 
of competition from industry by assembling in confer 
representatives of a given industry who under the dij 
tion of the commission define and on a given date vol 
tarily and simultaneously abandon the use of such m 
ods, thereby putting all competitors on an equal foot 
In addition it induces moral support and actual assista 
from the industry in the enforcement of the rules wl 
the industry adopts and accomplishes at a minimum 
cost, and time one of the chief purposes for which’ 
commission was created. * * * 


“When the industry has adopted its rules a full re 
of the conference showing those present, the propor 
of the total industry which they represent, and other 
sential data is presented to the commission ; and if adoy 
or sanctioned by the commission, the action of the indu 
becomes the rule of business conduct for that indu 
on the subjects covered) Sy a. : 


“The findings by an industry condemning a given } 
ness practice are available to the commission for ust 
evidence in any proceeding directed to an individual m 
ber of the industry who fails or refuses to abide by 
rules of conduct laid down by the industry, and who 
dulges in practices condemned by the industry and by 
commission as unfair, and the division of trade prac 
conferences furnishes a means whereby an agree 
once entered into may be kept in effect and better at 
tion given to violations.” | 


“Here is a carefully phrased official report of the I 
eral Trade Commission expressing, not only its will 
ness to cooperate with business in its effort at self-reg 
tion for the elimination of trade abuses, but preseril 
a simple method for the accomplishment of that! 
This offers to business an opportunity in good fait! 
set up simple machinery in each trade diligently 10+ 
out the abuses which unquestionably exist to a gt 
or less extent in every industry, and to take effec 
measures to eliminate them.” 
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Customer Always Right? Council Asks 


he Customer Is Always Right.” This slogan repre- 
ig the usual and common store policy is popular 
| parts of the country. But it is doubtful if many 
i ever have taken the trouble to find out just what this 


7 as expressed by the slogan means to the buying 


~ 


parently the Interstate Merchants Council, Chicago, 
1s this information would be valuable because it has 
yout the following query to its members on the sub- 


| these days of keen competition and fickle clientele, 
ers are wont to exercise especial efforts to hold cus- 
is and to attract new patronage. As one means, store 
ies designed for the benefit of exacting consumers 


been formulated, and usually are given broad pub- 
Regarding the proper policy for adjustment of 
yaints, reputable stores have almost universally 
pied the rule, ‘The customer is always right.’ Sales- 
92 have been trained to assume this attitude toward 
simers, and those who buy have themselves claimed 
uitheir right. 
' Is Rute INFALLABLE? 


‘hus for some years this far-reaching policy has been 
aled as infallible and practiced as such; but now in- 
ang numbers of merchants demur that certain experi- 
éare teaching them that the customer may not always 
ht. In fa¢t, the head of one large and successful es- 
lament in Wisconsin, known for its equitable deal: 
recently wrote us on this subject, stating: ‘Time 
yain has come to us in the last few years, the gross 
lice we have been forced to swallow to maintain a 
saum which in fact has no foundation at all.’ Now 
Biinces that although they stand back of their mer- 
‘se 100 per cent and make every effort to please their 
aers—today when we think an injustice is being 
Id we are frank to tell our patrons that they are 
—that they cannot expect an adjustment. 

mat do you think of this merchant’s changed method ? 
sie slogan, ‘The customer is always right,’ worked out 
sictorily in your store? Do you believe, on the con- 
\hat adjustments on this basis lose you more money 
urther patronage from a gratified customer may be 
? Or does a prompt and easy settlement with an 
Ponable customer make him a firm friend of your 
Merchants everywhere who are endeavoring to 
Cheir business securely are asking themselves these 
Sons, and are wondering what answer their fellow- 
*s have found.” 


1 
Put $1,500,000 in Elevators and Chutes 


lators and merchandise moving equipment in the 
iit of the Bamberger store, Newark,, will cost more 
1,500,000 according to a recent announcement. 

‘e will be no less than sixteen elevators of the latest 
the building, equipped with automatic devices for 
jr the car off with the floor at which it is stopping, 
(ening and closing the doors. Locals will travel at 


the rate of 420 feet per minute and expresses at the rate 
of 600 feet. 

In addition there are to be nine freight elevators and 
two van elevators. 

Electrically-operated dumbwaiters will carry merchan- 
dise between stock rooms and selling departments. Spiral 
chutes and conveyors will carry parcels to delivery for 
quick handling. 


R. H. White Co. Uses Punch Card in Its 
Auditing 

For the last seven months sales of the R. H. White Co., 
Boston store have been audited by a new method with con- 
siderable success, according to Miss Minnie M. O'Neill, 
manager of the auditing department. 

“Cash slips are collected from the “tuberoom,.” Miss 
O'Neill explains, “and a card is punched for each sale by 
department, salesperson, last two book trial numbers, 
check number, amount of sale, date and class of sale. 
Cards are run through nonlisting tabulator and added, to- 
tal is compared with total of money reported by head cash- 
ier. Cash register readings are compared with total from 
head cashier. Clerks put out of balance are notified the 
following day to report to the superintendent’s office at 
5 o’clock. Cards are punched and checked. 

“Discounts and allowances are punched on a separate 
card each day, filed until the end of the month, then re- 
ported by departments and report run in listing tabulator, 
as it is only used monthly. Charges are sorted alpha- 
betically and control sheets run on Burroughs listing ma- 
chine, cards are punched, added on nonlisting tabulator 
and checked with control sheet. C. O. D.’s are sorted by 
number and control sheet run on Burrough’s listing ma- 
chine. Cards are then punched, added in nonlisting tabu- 
lator and checked with control sheet. All cards are then 
sorted. 


“All cards now go to the listing tabulator and are 
listed by department, salesperson, class of sale, date, book 
and check number, number of transactions and amounts. 
Detail sheets are then checked against salesperson’s rec- 
ord, checking the number of first and last transaction, but 
the amount of every transaction. 


“A master card is then punched from detail sheet for 
each salesperson. Master cards are run through nonlisting 
tabulator and added, then checked against detail sheet 
total. Master cards then go to listing tabulator and mas- 
ter card sheet is listed and checked against department 
totals after corrections are made. 


“Cash refunds sent from tuberoom are added on comp- 
tometer, total amount and all department numbers and 
salesperson’s number to be used as a check on punchers. 
Cards are punched, run through nonlisting tabulator, total 
amounts are checked with report from head cashier, de- 
partment and salesperson’s number are checked with comp- 
tometer total. Credit charges and C. O. D.’s are added by 
ledgers on comptometer, amounts, department and sales- 
person’s number.” 


Corns China Co. Puts Vitreous China Juice 
Extractor on Market 


NEW item has just been placed on the market by 
A the Corns China Co., Wellsville, O., in the form 

of a vitreous china juice extractor. The item is 
of new design, and is quite unlike that which has been in- 
cluded in the glass line for many years. The item is so de- 
signed, that after the juice of the fruit has been extracted, 
the container is then held by a small handle, and tilted into 
a glass, and through a corrugated funnel-shape part of the 
extractor, the juice then flows into the glass. By this ar- 
rangement all possibility of seed entering the glass is elim- 
inated. 

The item has been patented by the producing interest, 
and is the only one of its kind on the market. The size 
of the strainer is such that it will fit any size tumbler or 
soda fountain glass. In entering the specialty field, the 
Corns China Co. plans the introduction of other items 
for which there will be an exclusive market. 


Franklin Pottery Suffers $25,000 Fire 

Fire at the plant of the Franklin Pottery Co.’s plant 
at Norristown, Pa., a few days ago caused a loss esti- 
mated at between $25,000 and $30,000, according to re- 
ports received in this district. The cause of the fire has 
been traced to a leak in an oil strainer attached to one of 
the kilns. The fire was confined to the kiln department, 
although considerable finished and unfinished ware was 
damaged. 

No official announcement has been forthcoming from 
the offices of J. J. Purinton, president of the Potters 
Savings & Loan Co., as to the time of possible resump- 
tion of production at the plant of the Dresden Pottery 
Co. which was recently purchased at Sheriff's sale by Mr. 
Purinton for $50,000, and for which $1,000 was bid for 
the stock of raw materials and finished and unfinished 
ware. At the time of the purchase, Mr. Purinton de- 
clared that he was not able to say when operations would 
be resumed, and because of the present condition of the 
dinnerware market, it is not thought likely that the plant 
will be placed on the active list for several months at least. 


Marion L. Fosdick Gets Ceramic Award 

The second medal for achievement in the ceramic in- 
dustry has been awarded by Prof. Charles F. Binns to 
Marion L. Fosdick of Alfred Ceramic School, Alfred, 
N. Y. The medal is known as the Charles Fergus Binns 
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medal, and one is awarded each year to the one who 
ing the previous year has achieved distinction in the p) 
tery industry. 


Mrs. Charles L. Sebring Heads Golf Body 


At a recent meeting of the Portage Country Club, 4: 
ron, O., Mrs. Charles L. Sebring, wife of Charles L. S; 
ring, president of the Sebring Pottery Co., was elec! 
president of the Akron District Golf Association, M 
Sebring representing the Alliance (O.) Golf Club. 


Golding & Sons Arrange Research Progra 


Golding & Sons Co., operating flint and feldspar mi) 
Trenton, N. J., and in East Liverpool has completed | 
arrangement with the ceramic engineering department | 
The University of Illinois, located at Champaign, where, 
under the supervision of Prof. C. W. Parmelee an ¢ 
tensive research program will be sponsored by the co: 
pany having to do with these raw materials that ent 
into the bodies and glazes used in the ceramic indust! 
The work is to have special reference to the dinnerwi 
industry, including china bodies. -Supplies of all ma- 
rials will be forwarded frequently from the Golding pla‘ 
to the University, and the results will have a great be: 
ing upon the betterment of American dinnerware, so | 
as bodies and glazes are concerned. 


William J. Mackey Returns from West 

William J. Mackey, sales manager for the Smith, Pl; 
lips China Co., has returned to the home office from 
western trip. All of the new patterns recently placed |} 
the market by this firm are in very good request, acco’ 
ing to Mr. Mackey, and this is said to be especially tt 
of the Autumn leaf pattern. This pattern is the 0 
one of its kind on the market, and is being sold liberai 
in open stock. 


Burley-Winter to Operate No. 2 Plant | 


Arrangements are being made by the Burley-Win! 
Pottery Co., Crooksville, O., to place their No. 2 pla, 
known as the Keystone pottery in operation. The lat! 
factory has been inactive for some time, but because ! 
increased business, the company now requires a lari 
output. 


; * 

General Dinnerware Condition Spotty 
The general condition of the dinnerware market, 50 
| 
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3 district is concerned continues spotty, and all manu- 
‘ers freely admit there is room for improvement. 
» has been no change in production records of plants 
ithe schedules of the previous week. 


Wil orders indicate that retail distributors are not 
ating future requirements to any great extent, and 
these specifications have to do with replacements. 


qumber of potteries in this territory are now oper- 
in| from three to four days per week in the production 
pitments, but the decorating departments are a little 
on active. Reasonable stocks of white ware are being 
rd by most every shop. 


fl-re continues to be inquiry for merchandise for spe- 
| mmer sales, but not much volume business is being 
, Id on these lines at present. Shipments from this 
eine May were about on a par with the records 
qear ago, when the district is considered as a whole, 
heh one or two factories have reported an increase 


jividual plant shipments over May oflast year. 
| 


j 
. 


Saxon China Co. Has Novelty “Deal” 


» Saxon China Co., Sebring, O., have put over a 
ideal” in dinnerware which is being featured by gro- 
ind small dealers, but which is meaning volume sales 
se producer. A “mystery” lock is provided with the 
lind the retailer is supplied with a large number of 
sonly one of which will open the lock. One key is 
with each purchase valued at $1, and then at a stated 
solders of keys are requested to try to open the ‘‘Mys- 
lock. There is no limit to the number of keys one 
: may have, and the holder of the master key, or the 
nat opens the lock is given a set of Saxon china 
fware. The dinnerware is given a prominent display 
retail dealer, and although the deal is a new one, 
eeting with considerable success. 


Frank G. Holmes Going to Coast 


ak G. Holmes, designer of the Presidential dinner 
i: in use at the White House at Washington, and 
s also secretary of Lenox, Inc., Trenton, N. J., is 
ing a trip to the Pacific Coast. It is also recalled that 
dalmes also designed the dinner service for the 
ential palace of Cuba and also that for the Ameri- 
‘mbassy at London. 


a 


in Damages Mueller Vitreous Pottery Co. 


I severe storm which passed over Illinois recently, 
isiderable damage to the plant of the Mueller Vitre- 
ottery Co., Decatur, Ill., the loss to the plant being 
at about $30,000. Kilns were damaged and a 
yuse was demolished, according to information re- 
here from W. T. Mason, factory superintendent. 
150 feet of room of the main factory building was 
lin during the storm. Repairs to the plant are now 
way, but it will be several weeks before usual pro- 


1 can be resumed. 


A New 
COLOR HARMONY 
CHART 


he 
zn CHEMICAL Co. 
Color er ano at Ghart and Di AE) 


\ 


—Improves production 


—-Saves time in selection of 


colors 


—Prevents mistakes in color 


HIS Chart tells what colors to use and how 

to use them. Color harmony is described 
and almost every conceivable color combina- 
tion is quickly and accurately found by an in- 
genious patented arrangement. This valuable 
dictionary of colors for use in every branch of 
the ceramic industries will be sent upon request. 


“Whe 
ROESSLER GHASSLACHER CHEMICALCO 


709 Sixth Avenue, New York, N. Y. 


Cleveland 
Pittsburgh 


Boston Chicago 
Baltimore Philadelphia 


New Orleans San Francisco Kansas City 
Trenton 
‘America’s Leading Ceramic Material 


House”’ 


The Camden Pottery Co., Camden, Ark., has started 
operations, and is producing a general line of special art 
pieces. The late John Lasalle, formerly identified with the 
Newark, O., Art Pottery Co., was to have been associated 
with this firm, but he died suddenly just about the time he 
was to leave Newark. 
line, and a number of new glaze treatments are being 
used on the initial line. 


Native clays are used in this new 


Only an occasional buyer is now visiting the East Liver- 
pool district, and no change is expected in this situation 
until fall buying begins in August. Within a few weeks 
the summer vacation season will be at hand and very sel- 
dom does a buyer come into the district during that time. 
The majority of the factory salesmen are on the road, 
and it has followed that after one swing around their cir- 
cuits and a brief stop at the home office, they immediately 
take the road again. 


Perhaps the smallest art ware pottery in operation in 
the United States is to be found located in the Pisgah 
forest near Asheville, N. C., where W. B. Stephen has 
been at work since 1900 producing a small but unique line 
of ware from native clay. All shapes produced at this 
little plant are original, and the finished product is to be 
had in either a green or blue glaze. At times the colors 
blend to give a pink or red color. The plant, which is 
but one story in height, is built of native stone, and but 
one small kiln is used for firing. 


Fostoria Special Sales Services Approved by 
Dealers 
HE special sales service that is being offered retail 
distributors of flint glassware by the Fostoria 
Glass Co., Moundsville, W. Va., is not only meet- 
ing with the approval of dealers, but the plan also has 
been reflected at the factory, where the volume of repeat 
‘orders is increasing. 

This factory is now in a position to offer distributors 
a special service in its advertising department, the adver- 
tising being designed for the use of the small dealer. 
A special series of advertisements to be run in local news- 
papers by the local dealer is now available, and many dis- 
tributors have been taking advantage of this service. 

The special matter is illustrating blown and stemware, 
vases, footed tumblers, bowls, plates and footed com- 
ports, with the word “Fostoria” appearing at the top and 
and bottom of the different illustrations. 

Featuring glassware for bridal gifts appears this text 
in one of the series of advertisements issued by the Fos- 
toria Glass Co: 

“Even the best equipped little bride is apt to find she 
needs half a dozen parfait glasses or that she really must 
get finger-bowls. And _ whoever’s-kept-house-for-years 
knows how goblets and sherbet glasses need replacing. 
... We carry a full line of Fostoria, the fine glassware 
and all the other 


you’ve been reading about, stemware 
lovely things imaginable. Patterns and designs in wide 
variety, glittering crystal that will emphasize the beauty of 
your china and silverware. . Best things and everyday 


things. .. . Ever so many idea for gifts. . . . Prices 


that.are reasonable.” 


International Glass Co. Formed 


With a capital stock of $75,000 the International Glass 
Co. has been formed at Cleveland, O., under an Ohio 
charter. The incorporators are Peter E. Klien, E. M. 
3rown, M. M. Masterson, M. J. Perris and J. O. Stein. 


Hail Storm Damages Marion Glass Co. 


A severe hailstorm that passed over Shinnston, W. Va., 
did more or less damage to the roof of the several build- 
ings of the Marion Glass Co. A loss of between $1,000 
and $2,000 was sustained, according to company officials. 


Fancy Container Lines Doing Well 


Manufacturers of the fancy line of containers used for 
perfumes and cosmetics are doing an excellent business 
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in these lines. Quite a number of new shapes have } 
added to this line of late, and the retaial distributors 1 
been experiencing a rather active demand for the en 
line. A recent design for a powder jar is a mushri 
shape and to be had in cut glass. Containers for lig! 
are being shown in new shapes and decorations. | 


Theodore F. Merseles Heads Montgomer 
Ward | 


Official announcement has been received by glass | 
tories in Pittsburgh of the retirement of Theodore: 
Merseles as president of Montgomery Ward & Co,, ( 
cago, Ill. He has been succeeded by George B. Eve} 
who has been vice-president and general manager | 
this interest. 


N. Orleans to Open Department Store 
Although he recently retired from the head of a st 
chain of stores in the southern West Virginia and Noy 
ern Virginia district, N. Orleans plans to immedia’ 
open a new department store at Norfolk, Va., early 
July if stocks can be obtained in that time. Report 
this intent has been received by factories hereabouts fr! 
their road men. 
| 

‘Gill Glass Co. to Improve Plant 


At a cost of approximately $200,000 an improvem 
program has been launched at the plant of the Gill Gh 
Co., Philadelphia, Pa., which interest has long been idi 
tified with the lighting glassware business. With ac 
tional buildings under roof, the company will have ereal 
a greater capacity, which at this time is needed. | 


Dominion Glass Co. Turns Down Offer 
It has been reported that the Dominion Glass Co. W 
general offices at Montreal, Canada, has refused an ol 
of $125 per share for its stock, recently made by | 
Owens Bottle Co., Toledo, O. Although there has i 
a close business relationship between the two compat 
the officers of the Dominion Glass Co. do not feel) 
this time that control of the business should pass into | 
hands of others. 
| | 

Whitall, Tatum Glass Co. Moves | 

The New York office and warehouse of the Whi) 


Tatum Glass Co. has been removed from 46 Bart! 


| 
| 
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rit, to larger quarters at 225 Varick street. The com- 
wi was in the Barclay street building for over 50 years, 
che organization of the company dates back to about 
43, when its first plant was established at Millville, 


Flint Glass Conditions Rather Slow 


Jiring the last ten days general business conditions in 
elint glass industry were not what manufacturers 
o 1 like to have recorded for this season of the year. 
id: or less apathy prevails in demand for some lines of 
aware, and this is especially true with reference to the 
-eed ware lines. Blown and stemware business con- 
ais to hold up reasonably well, but there is room for 
yjvement in this branch of the industry. However, 
m particular lines of blown and stemware are in very 
sclent request. The colored glassware items in the 
tt line are in rather fair movement, but still the fac- 
ri; producing such lines are in a posttion to make 
tir prompt shipment on all orders. 

| 


Pressed Ware Demand Slow 


Fassed ware is in very slow request, but while some 


} 
I 
} 
| 
| 


sess is being booked for this class of goods, produc- 
on ecords are low, and little change is looked for in this 


‘aih of the industry during the summer months. 
] 


_ Lighting Glassware Demand Fair 
Nnufacturers of lighting glassware announce that a 
iiremand prevails for the line just now, although new 
mi-uction work is not as active as a year ago. Com- 
eral lighting glassware appears to be in better move- 
et than that for home purposes, although some local 
shig goods dealers said this week that retail sales of 
Mn lines of these goods will hold up fairly well for 
lisjeason of the year. 


| 


_ Container Makers in Busy Season 


Uitainer manufacturers are in the very midst of an 
ti) season, with orders being steady and for reason- 
Mevolume. This is especially true with reference to 
@sof all description. Department stores have been 
cing this line in the housefurnishing goods section, 
@ histributors in many instances buying in carlots. 
ally umblers are also active with the market being steady 
Ml tis line. 


‘ Conway Managing Kresge Buying Office 
iv York representatives of glass factories in the 
‘urgh district have advised their home offices that 
» | Conway, for some years general merchandise man- 
mf the Palais Royal store, Washington, D. C., has 
lippointed manager of the New York buying office 
Kresge Department Stores, Inc. Duties formerly 


after at the Washington store by Mr. Conway have 


(Continued on page 31) 


Illustrating our No. 1710 Fin- 
ger Bowl and Plate. A grace- 
ful shape in spiral optic effect. 
A tremendously popular seller. 
Made in erystal, amber, green 
or roselin. 


Westmoreland Glass Co. 
Grapeville, Pa. 


MANUFACTURERS OF 
HGH GraApE GLASSWARE 
PLAIN, CUT AND DECORATED 
For Gift Shops 
Florists 
and Table Use 


Representatwes 


NEW YORK PHILADELPHIA 
H. G.. Gray Co., Fred Stott, 
200 Fifth Avenue 1007 Filbert Street 


BALTIMORE, MD. 


BOSTON aie 
= John A. Dobson & Co., 
H. P. & H. F. Hunt, 110 Hopkins Place 
41 Pearl Street SAN FRANCISCO 
Traveling Representatives Himmelstern Bros., | 
Re BeR eines __ 718 Mission Street 
1422 E. Marquette Road Foe ee ANGELES 
CHICAGO Himmelstern Bros., Z 
y . 643 S. Olive St. 
ReeAa weel ; SEATTLE, WASH. 
4439 Greenview Avenue Himmelstern Bros., 
CHICAGO, ILL. Terminal Sales Bldg. 
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ITHE DUNCAN & MILLER GLASS Co). 


WASHINGTON. PA. 


WZ 


Particularly 
Charming 


Is this bowl with low candlesticks 
to match—the newest addition to 


our No. 101 line of stemware and 
other tableware items. 


The series of rings—a feature of the 
shape—adds a note of individuality. 


Made in crystal, amber, green or rose. 


REPRESENTATIVES 


New York Boston Chicago 
Paul Joseph, Murt Wallace, F. T. Renshaw, 
200 Fifth Avenue 157 Summer St. 30 E. Randolph St. 


Philadelphia San Francisco Baltimore 
Josenh Tomkinson, Marsh & Kidd, Harry T. Thomas & Co., 
{104 Arch St. 617 Mission St. 29 S. Hanover St. 


Factory Representative 
E. B. Hill, Washington, Pa. 
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What's New in New York Showrooms 


Splendid Beverage Sets Included in U. S. Glass 
Company Display 
S THE warm weather season approaches it naturally 
follows that the dealer will anticipate his require- 
ments for beverages set and for a wide selection of this 
type of glassware the United States Glass Co., 1107 


Broadway, are showing a line that is certain to prove | 


using any other utensil. From the illustration it wil 
seen that when the reamer is not in use it can be inye! 
and thus made into a very nice cover. This numbe 
particularly adaptable as a department store item and| 
U. S. Glass Co. report some nice business from its 
already. 


attractive to the buyer. Their No. 6450 beverage set | 


is to be found among the offerings they are showing 
and may be had in a choice of four colors, namely, 
amber, pink, green and crystal. 
attractive and is shown in a wide optic effect, while the 
pitcher is topped by a flat inset cover. In addition to 
this the firm are showing a new and very useful item 
in their No. 6450 combination set. Here is something 
most handy and suitable for making lemonade or similar 
hot weather drinks. The shape and optic are the same 
as on the beverage set mentioned above, but in place 
of a cover they have used a reamer that serves as a 
cover as well. This is made with holes so that the juice 


In shape it is most [2 


of the fruit can be extracted without removing it or ‘—=—= 


Bryce Bros. Line Replete with Beautiful 
Numbers 

Bryce Brothers Co. at their New York showrooms, 240 
Fifth Ave., are displaying new lines of glassware which 
without doubt are the last word in quality and beauty. 
Not often is one privileged to look over such a splendid 
variety of items, each and every number of which seems 
more perfect and charming than the other. One feature 
of the exhibit is their new ruby glass, made in the complete 
line and displayed on about eight different shapes. The 
decorations on this disclose some lovely light cuttings and 
engravings. Particularly pleasing and of exceptional 
beauty are the plain and footed tumblers in this color, 
while in stemware it presents a most comprehensive show- 
ing of shapes and treatments including as well such pleas- 
ing items as vases, bowls, new low candlesticks, etc. In 
addition. to the ruby color the line may also be had in 
either blue, green or amber as well as crystal. In the 
crystal there is to be seen a charming new vase, the appeal 
of which lies in its excellence of shape. This-item is 
about eight inches high and tapered outward and upward 
from a round base in a most artistic manner. Included 
among the stemware offerings are three entirely new 
shapes. One presents a bamboo stem effect in a straight 
optic bowl while another modeled in the old Venetian style 
shows a six-sided bowl that is combined with a two-button 
stem. The third is an early American panel effect that 
is entirely different from the other two shapes. It would 
be a hard task to improve upon the charm and beauty of 
these three numbers. The decorations they present are 
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equally in keeping with their perfect shapes. These 1 
be had in color combinations or plain crystal. | 


Slobodkin Exhibiting New George Patter 


The W. S. George Pottery Co., East Palestine, 0, 
which factory S. H. Slobodkin, 16 West 23rd St., is } 
York representative, has just added eight charming | 
decorations on ivory body to their dinnerware line, wl 
when once seen, are certain to create a most enviable re 
tation. Each one has distinct individuality. They 
offered either on the factory’s Derwood or Argosy sha 
The Derwood shape is sufficiently well known to need 
further comment. In their new Argosy there has f 
conceived a shape that carries a certain elusiveness 
originality that makes it most attractive and appeal 
And in this respect it might be mentioned that it lends it 
wonderfully well to the new type of decorations. Am 
the new patterns and a treatment that is exception 
striking is their No. 548. This presents rich coloring 1 
scheme introducing a wealth of pretty field flowers 1 
beautiful arrangement. Another very attractive num 
is the 536. Here again a flower decoration has been t 
in the form of a poppy. This flower in pleasing sh 
against a background of verdant green leaves gives a0 
refreshing effect and goes to make this motif one of 
most striking in the display. Adding further charm t@ 
these pretty treatments is the rich ivory body of the ¥ 
which is taking well with the trade. 


| 


| 


nd’, 1927 


CROCKERY AND GLASS JOURNAL 


Seventeen 


2am and Zenger Show Beautiful Glass 
| Assortment 


thould seem that upon each successive visit to the dis- 
yrooms of Graham & Zenger, Inc., the importing 
14 104 Fifth Ave., there is to be seen a more compre- 
ise and beautiful showing of their many lines than 
{pen noted upon any prior inspection of their offer- 
s) Among all this assemblage of stunning items is their 
yrlora line that presents an assortment of such pieces 
ektails, sherbets, finger bowls, all kinds of footed 
niers, salad plates, etc., and which may be had in col- 
¢ green, amber and amethyst. The line is shown in a 
ynel effect with a decoration that shows an urn brim- 
agver with flowers worked out in relief on each of the 
ie. In their well known and popular Feronese glass- 
reit is interesting to note that this has been further 
x1 nted by the addition of a rich and lovely true Ruby 
of It is all but superfluous to say in this regard that 
s }lor adds greatly to the line. For exceptional beauty 
ae. an effect that is unequaled. Looking further 
s lhds a lovely new crystal goblet that the Graham & 
ng- firm have just placed on display, presented in an 
egthey call carved glass. On this the decoration pre- 
tin exotic poppy treatment that is a beauty. Its ef- 
t| most pleasing and it would be impossible to im- 
vupon the graceful lines of this item. 


ftshing New Pattern Introduced by Kahla 
China Corp. 


A dlendid dinnerware pattern in Bavarian china which 
shwn on their Classic shape has recently been placed 
e: ibit at the showrooms of the Kahla China Corp., 39 
es 23rd St. It is one of their newest offerings and in 
‘cect it creates is really most pleasing. An exception- 
y ch ivory border serves as a splendid background for 
lalinch band treatment. This band is in a refreshing 
isszreen color which in turn serves as the background 
» econventionalized connecting leaf motif in addition 
weh a flower medaliion is spaced at equal intervals 
mi! the rim of the plate. A gold edge and thin gold 
@iine have also been used on this treatment to splen- 
lévantage. In addition to the grass green tint men- 
fe above colors of red, black, yellow and pink are 
m¢1 into the scheme in a most commendable way. 
ilchalf matt gold handles and knob give it a most 
in finish. The impression this pattern gives is most 
ied and pleasing and it is one that is especially suit- 
© ruse in the summer home. It is for import and its 
Ci is most attractive. 


fy and Varied Sample Lines Seen at 
Hocking Glass Sales Corp. 

Mie their removal to the new showroom which they 
ccupy at 129 Fifth Ave., the Hocking Glass Sales 
J of which Geo. E. Nicholson, formerly of the firm 
lone & Nicholson, is secretary, the concern have as- 
ald a sample exhibit of the various lines they carry 
| 

§ 


ie quite a marked improvement over their display at 


| 


their old quarters. And in looking over this showing it is 
at once evident how seasonable and timely their samples 
are. lor the summer trade, for instance, they are show- 
ing an assortment of water and beverage sets in a variety 
of crystal, gold band treatments and light cuttings that 
are quite exceptional and present a choice of a half dozen 
different shapes. The firm is also showing a very com- 
prehensive selection in stemware and footed tumblers, a 
large number of which are brand new. Among these are 
some very pretty spiral optic effects and decorated band 
treatments in colors of mahogany and orange as well as 
gold. Particularly attractive are a number of pieces in iri- 
descent stemware and goblets that show a ring line optic. 
These are entirely different from the rest of the line and 
are really pretty. Looking still further one comes across 
a line of flower bowls that are most diversified in the 
shapes, colors and decorations they are exhibited in. Such 
hues as rich green, two tones of red, etc., are the outstand- 
ing colors and the effect they give is really pleasing. Also 
in this line of flower containers is an iridescent vase in a 
spiral optic. This is most artistic in its shape and makes 
an excellent appearance in combination with a jet black 
base on which it stands. 


Illustrating the Nosegay Pattern on the Deauville 

Shape, one of the charming numbers presented 

by the Haviland China Co., Inc., 1107 Broadway, 
New York 


Danish Pottery In Fine Colors 
Danish pottery imported by William Hennings who has 
opened a showroom at 225 Fifth Ave., New York, rep- 
resenting Bornholmsk Kermamik; “Danish Art Pottery” 
and Dahl-Jensens Porcelain Faprik, “Danish Art Por- 
(Continued on page 30) 
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STREET 


Large Stores Taking Inventories 


CCORDING to the manufacturers’ agents in this 

territory, the buying depression which seems to 

have taken a decided hold on the retail trade, dur- 
ing the past few months, is nothing more than a seasonal* 
slump. It is evidenced by the continuation of good busi- 
ness in the premium and jobbing lines. The larger retail 
stores in Chicago and the middlewest districts are at pres- 
ent in the midst of inventory taking, an undertaking which 
diverts their attention from selling efforts to some extent. 
The backward spring season has been a contributing 
factor in the slow moving of summer numbers from the 


manufacturers hands. 


The State of Kansas has signally recognized a member 
of the crockery and glass trade when it named F. C. 
Dixon, of the Dixon Tea & China Co., Chanute, Kansas, 
as a representative of the state at the meeting of the Flood 
Committee being held in Chicago. Mr. Dixon, one of the 
old timers in the glass business, is well known in a civic 
way throughout his state. 
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Ready for Shipment— 
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Go To Stetson’s First 
For Volume in China 


SHOWROOM, 512 FURNITURE MART BUILDING, 
SUPERIOR 4100 


STETSON CHINA CO. 


1751 West 74th Street CHICAGO 
Phone Hemlock 1000 
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By 


J. H. SmMyrHe, REPRESENTATIVE 


Dick Sloan, of the Potomac Glass Company, Cuml 
land, Md., spent the greater portion of the week call 
on the local trade on one of his regular trips to the n 
west territory. 


Mort Tinker, of Tinker Brothers, visited Milway 
and other Wisconsin points. 


Clyde Reasner, representing the McKee Glass | 
Jeannette, Pa., spent several days visiting the compat 
plant last week. 


Lew Simpson, of the Lewis H. Simpson Compa 
17 North Wabash Ave., is showing a new console 
which ,he says, is setting a pace in popularity. The 
is in amber, green and rose, the oval bowl to hold wl 
china figures. It is manufactured by the L. A. Sn 
Glass Co., Mount Pleasant, Pa., and retails at $1.00. 


C. D. Spreng, workin gfrom the office of E. M. Mer 
17 N. Wabash Ave., has just returned from a trip thror 
Wisconsin, and reports that business in the state is ext 
tionally good. 


E. M. Meder is featuring long-handled_ stemware, g 
lets 12 inches high with sherbets, wines and cocktails 
match. These come in a combination of rose and gol¢ 
narrow and wide optics. 


Carson, Pirie, Scott and Co. has been featuring st 
A sumn 
time pattern of 32 pieces in ivory porcelain sold for 
while a 97 piece set on a soft cream-color backgrot 
decorated with flowers and 
The set was priced at $45. 


bargain pieces in summer china and glass. 


foliage on a deep green be 

Another attractive item’ 
a glass luncheon set of 18 pieces for $9. The bowls 
goblets and tall sherbet glasses are in new orchid co 
and the stems are twisted crystal glass. 


The Maladjustment of Production 


It is an economic axiom that the prosperity of a pet 
arises out of production; that it is impossible for a pe 
to produce too much, says the Iron Age. This 15} 
oretically true. Nevertheless, every mercantile 1 
knows that it is not only possible to produce too much 
some one thing, but also that this happens too freque 
for commercial comfort. At the present time, the Un 
States is clearly producing too much of many things 


Generalizing, we may say that there is a superfluit 


’ 
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s ain foodstuffs, fibers, fuels and many of the metals. 
o1 particularly there is excessive production of cotton 
d/oolen goods, of wheat, corn and meat, of copper and 
icf coal and petroleum. The markets that are really 
‘of are few. Tin is one, owing to international scarc- 
. Xayon, after having a black year, is now advancing. 
ot ind steel and brimstone are fairly firm. It is hard to 
m of other major commodities whereof producers can 
ctimistic. 


Iiregard to nearly all of these commodities the ex- 
wvion i is excessive producing capacity. The desire to 
ik use of the maximum thereof that is possible reduces 
ic and contracts margins of profit. The reduction in 
x sale prices is more than in retail. Merchandisers, 
er ore, profit at the expense of producers, but, never- 
lis, the public enjoys cheaper prices, and will do so 
inore if maladjustment becomes prolonged. 


adjustment, in fact, expresses the reason for trou- 
.\We do not produce too much in the aggregate, and 
(can, but we do produce too much of many things 
djiot enough of others. At the present time we do 
roduce enough of houses and means for transporta- 
nd distribution. If we did produce enough of those 
4 rents would not be so high, the average family 
| enjoy more rooms, it would be easier to commute to 
rom the suburbs; and by narrowing the spread be- 
wholesale and retail prices every one might aoe 
1 things. In short, it would not be so hard for th 
1; people to raise their families as it continues to be 
‘socialistic economy might abolish such maladjust- 
1 if it had one omniscient and omnipotent head. But 
iso, it would not be easy to shift surplus cotton spin- 
‘from Massachusetts to be bricklayers in New York; 
{it were, the bricklayers’ union might object. 

it be remarked that excessive producing capacity 
3; always an excessive personnel attached to each in- 
y. What to do with it is really the great problem. 
perators of plants may contract their scale of pro- 
mm; indeed, are bound to do so; but ipso facto that 
llizes out the superfluity of workers. 


China Sales Ahead of Last Year 

Of fifty-two lines of business in New York City re- 
porting to Bradstreet’s this week, twelve were better than, 
twenty-three equal to, and seventeen below a year ago. 
Three reported collections better than a year ago, thirty- 
one equal to a year ago, and eighteen below a year ago. 
Following is a summary of lines reporting sales ahead, 
equal to, or below a year ago. 

SALES AHEAD OF YEAR AGO 


Carpets, who. & job. Furniture, who. & job. 

Chemicals, mfg. Furs, who. 

Chinaware, who. & job. Laundries 

Clothiers, men’s, ret. Machine tools, mfg. 

Dairy prod., who. & job. Paints, mfg. 

Drugs, who. & job. Patent medicines, mfg. 

SaLtes EguaLt To YEAR AGO 

3oxes, paper, mtg. Hardware, ret. 

Cloaks & Suits, women’s, Hardware, who. & job. 
mfg. Hotels 

Electrical goods, mfg. Iron & steel, who. & job. 

Electrical goods, ret. Paper, wrapping, who. & 

Electrical goods, who. job. 

Foundries, mfg. Pianos, mfg. 

Fruits & vegetables, com. Radio, who. & job. 

Furn. & refrigerators, mfg. Rayons, who. & job. 

Furniture, ret. Tailors, custom, men’s, ret. 

Glassware, who. & job. Twine, who. & job. 

Glass, window, who. Worsteds, who. .& job. 


Groceries, who. & job. 
Sates BeELow YEAR AGO 


Automobiles, ret. Millinery, women’s, mfg. 
Coal, ret. Plumbers’ supplies, who. & 
Coal, who. & job. job. 

Dresses, women’s, mfg. Shirts & collars, men’s, 
Fur goods, mfg. mfg. 

Hats, men’s, mfg. Silk goods, mfg. 

Jewelry, mfg. Silks, who. & job. 

Jewelry, ret. Suits, men’s, mfg. 
Jewelry, who. & job. Woolen goods, who. & job. 


Millinery, who. 


When [They Apply for a Job— 


3y Dr. Harry T. Kitson 
Columbia University, New York City 


HE interview is usually regarded as a time when 

the employer probes into the past of the applicant 

and finds out all he can about him, and most people 
look upon this as the entire object of the interview. The 
interview should serve another end, an end which it rarely 
does serve adequately. It should inform the applicant 
minutely about the position. Just as the employer during 
the interview asks searching questions about the applicant, 
so the applicant has a right to be inquisitive about the job. 
The personnel manager has a long list of questions to ask 
the applicant about his past, about his future prospects, 
his desires and aspirations, and so if you will look in the 
mind of the applicant, you will find there a long list of 
questions about this particular job. 


It is true that he is usually too timid or flustered or in- 
experienced to give articulate form to these questions; 
nevertheless, they are there in the background of his 
thoughts and they should be answered. When you look at 
it from his point of view, you will find that it is a mo- 
mentous occasion to him; to you it is a moment when the 
clock is ticking off the seconds very rapidly, a moment 
which is duplicated many, many times in the course of the 
day, but to him it is fraught with the most momentous 
possibilities, his whole future may be diverted into another 
channel as a result of this interview. And so, | am going 
to take the point of view of the applicant and state a num- 
ber of questions which have been in the minds of young 
men and women who have come to me for vocational 
counsel. 

The questions run like this: What will I have to do 
in this job? He wants a real statement of the duties that 
he is expected to perform. Of course, in some of the 
more progressive personnel offices, these duties are fairly 
well stated in the job’s specifications, but, as you know, 
these job specifications are quite rare after all. 

Then he asks, How fast will I be expected to work on 
this job? If it is a typist, for example, how many words 
per minute will I be expected to take in this job? It 
may vary tremendously from one job to another, and I 
may state, from one firm to another. He will want to 
know what is the rate expected. How many hours a day? 
Do I get a vacation on pay or otherwise? How much 
money can I make on this job? If | make good, what 
job may I expect to be promoted to? How long may I ex- 
pect to work in this beginning job before I get a promo- 
tion? How much money may I expect to receive on 
being promoted? What are the later promotions that I 
may expect to receive? If I come to work for your 
firm, where will I probably be ten years from today, 
twenty years from today? 

Farr ANSWERS ESSENTIAL 
When an applicant asks such questions, he usually re- 


ceives some vague general reply. The employment man- 


Twenty 


ager too often presses out his lips and looks impor 
and says, ‘‘Well, that all depends upon you.” Asan 
ter of fact, that is not a fair answer, because it doe 
depend upon the person. There are many people \ 
are faithful and efficient in their work who yet haw 
received a reward which they ought to receives Oil 
the firm would like to give them, indicating that it doe’ 
depend entirely upon the person. It depends on the nu 
ber of opportunities in the firm. It depends on -: 
idity of the promotions that are made. It depends 
how fast the firm is growing and a large number of ot 
things. 

I am going to lay down the proposition that we ou. 
to answer his questions in quantitative form. Supp 
for example, you ask “How long can a man stay un) 
water?” You would be quite annoyed if I should tell ‘ 
“That all depends upon the man.” I can give a bet} 
answer than that. I can take fifty men and subme: 
them under water and ask them to hold their breath! 
long as they can. By doing that, I can get the aver| 
that those fifty men stayed under water, and | can | 
you, “The average man can stay under water two mi! 
utes.” Of course, the time varies from one person | 
another. 

I recommend that, instead of passing cut glittering gi 
eralities to young people who ask for facts, we give th 
charts and figures showing the precise steps they will hi 
to take in the job, and the rate at which they may exp 
to be promoted from one job to another. It isn’t impos: 
ble to achieve that result. We can get some figures "| 
will give them an approximate idea. 

As an example, show a vocational ladder for depa: 
ment store buyers based on a study of the number 
women buyers in department stores. The first step in 1: 
ladder of the buyer is stock. Since they are women 
will say stock girls. There may be other beginning j¢ 
in a department store, other junior jobs, as they ¢ 
called. Nevertheless, in the group I studied, stock g 
was the most frequent place of beginning. They beg 
there at the age of 16. They were promoted to the sal! 
force at the age of 18. They were then promoted tot 
head of stock at the age of 19; assistant buyer at 22 a! 
buyer at the age of 27. Of course, not all of them w 
buyers at the age of 27, but that is the average. 

From these figures we can help a young girl who com 
into our personnel office and says: “I should like to ma 
department store work my life work. I should like to: 
tain a buyership, if I can. If I become a buyer, what 
my probable rate of advancement.” Of course, we mus 
tell her, “Well, the chances are that you will be a bu 
at the age of 27.” These girls who are going to be b 
ers at all will most probably reach the buyership about t 
age of 27. Obviously no personnel officer can make abs 


lute promises to employes regarding the future. Co! 
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nense tells us that there are many factors that can- 
foreseen, prominent among which is the effort put 
tloy the employe himself. 
EstTIMATING PuBLic EARNINGS 

y ought to be supplemented, by the way, by a state- 
nshowing the earnings that can be made at each of 
stevels. Whenever you start out to do personnel in- 
tiition, you are very greatly handicapped by inhibi- 
mind secrecies of all kinds, and I was not able to get 
ngs in any of these groups. I trust, however, as the 
ressness of our project becomes apparent, and as 
‘ire importance of these facts becomes apparent, 
at: will be easier to get figures regarding earnings, 

ideed, regarding the other conditions that surround 
a. on the job. 


1 let me urge, too, that with this technique which | 
commending we can’t do everything, we can’t make 
orses. No employe with common sense is going to ask 
* rsonnel officer to make a promise. I am, however, 
omending that instead of passing out general state- 
n that mean nothing, that give no inspiration, that 
nh no vision, we try to have facts and figures, and 
’e present them in a common sense, simplified man- 
Jo that an earnest and aspiring, ambitious young 
nor women may chart his future with some degree 
itelligence. 


“| 


a 


lployers of college graduates have frequently com- 
iid that college men, and quite a number of times 
rho are not college men, expect on graduation to go 
concern and take the job of general manager imme- 
7 An employer was quoted in a recent magazine 
ing: “There are so many courses for higher execu- 
n the schools of commerce and business administra- 
hat young men come into industry with the idea 
‘1 they need do is sit at a desk, push buttons for office 
snd stenographers, and in a short time tell the writ- 
( inspirational magazines how they have succeeded.” 


s charge, I think, is not really justified. College 
I find, are generally modest, and aware of their 
ions. Nevertheless, the accusation stands and un- 
Isdly reflects the feeling of a good many employers. 
ever slight ground there may be for such a com- 
1 I am quite sure that the fault is not to be attrib- 
) the employe; it rather should be laid at the door of 
Mployer. How can the employe make an intelligent 
‘even as to what his status will be unless he is given 
vation of the exact kind that I have recommended. 


se young employes come in and very soon become 
shed and say, “I had no idea the job was like this.” 
| again the fault is not his; the fault is that of the 
lyer who did not at the start give him a clear picture 
difficulties, because all this picture of the future 
e are presenting should include the difficulties quite 
ently. 


rt 


1ow one personnel manager who tries to talk the ap- 
out of taking the job. At any rate, he makes it a 
to undersell the job rather than oversell it. 

ly employes may accept the job, thankful to get a 


meal ticket, and may stay by it for a number of years, but 
they are constant sources of dissatisfaction. That may 
be avoided to some extent if we give them the truth about 
these jobs which they are considering. 

The interview should have as its aim not merely to 
probe into the employe, but should have as its aim that the 
employe may probe into the job. We should help him by 
giving him concrete information quantitatively expressed. 
I am quite sure that this technique will add tremendously 
to the value of interviews and will add immeasurably to 
the effectiveness of all personnel work. 


Resale Price Law Sure, Says Kelly 


Resale-price control legislation will be passed by the 
next Congress. Representative Clyde Kelly, of Pitts- 
burgh, Pa., recently predicted. 

‘The measure, he declared, will be similar to House Bill 
No. 11, but will be so amended as to embrace a substitute 
agreed to by members of the House Committee on Inter- 
state and Foreign Commerce, of the last Congress. 

In discussing the status of the measure Mr. Kelly said: 

“T introduced in the Sixty-ninth Congress a measure 
to permit voluntary contracts between independent manu- 
facturers and independent distributors requiring a uniform 
price. Hearings were held before the House Committee 
on Interstate and Foreign Commerce and subsequently 
an unofficial draft of proposed committee amendments was 
printed for the information of the committee. I have 
accepted these amendments and gladly so because they 
simply clarify the purpose of my House Bill No. 11. At 
the beginning of the Seventieth Congress, next December, 
I shall introduce my bill in the amended form and I believe 
it will be enacted into law. It will be known as the Fair 
Trade Bill and its purpose, in brief, will be to assure 
honest merchandising. 

“The problem of protecting the price on standard trade- 
marked articles in competition with other articles of the 
same class is the biggest question before American busi- 
ness. Granting the right to the manufacturer of such a 
product is the greatest blow which can be struck against 
monopoly. The Standard Oil Company, the Tobacco 
Trust, and other great combinations won their control by 
price cutting. They slashed rates until competitors were 
eliminated and then they raised the prices to recoup all 
losses. 

“This same practice is used by great retail establish- 
ments in luring customers with the idea that all their goods 
are sold at bargain rates on standard trade-marked articles. 
Of course, that is impossible and extortionate profits are 
made on unnamed and unidentified goods. The public 
pays the full cost of such practices. 

“Fair competition is always in the public interest. Price 
standardization means increased competition between 
honest manufacturers who desire to protect their good 
will. The automobile business is the classic example of 
price standardization. The manufacturer has named his 
price. It has been uniformly the history in the business 
that prices have been reduced and quality increased.” 
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SPRING IS HERE =e 


And all over this great land of ours the 
annual housecleaning event is in order. 


Naturally enough Spring suggests new 
china and glassware to the good house- 
wife. 

Ave you suggesting your ware to depart- 
ment and gift store buyers all over this 
great land of ours through the best and old- 
est medium in its field—the CROCK- 
ERY AND GLASS JOURNAL? 


A postcard request will 
bring our rates 


Demarest Publications, Inc. 
45 East 17th Street :-: :-: New York 


Jatisfied customers keep us bus y™ 


DINNERWARE 


CROOKSVILLE — cegzppms ‘|| “You Can't Argue 


Against Conviction 


If you’re absolutely deter- ° 
mined not to take advantage 
of the opportunity to place 
your lamps and shades be- 
fore the best buyers of the 
trade, our suggestion that 
you advertise in the LAMP 
BUYERS’ JOURNAERS 
likely to fall on unfertile soil. 


5 A unique floral 
border arrange- 
ment in a clever blend- 


ing of yellow, dark 
f and light blue, green, pink 
and black with edge line, 
traced knob and handles in 
brownish red. Shown on the 
popular Columbia Shape. 


REPRESENTATIVES On the other hand if 
NEW YORK EASTERN OHIO & MICHIGAN J ’ ° - . 
John L. Pasmantier & Sons V._D. Kinnan J. E. Boring you're desirous of getting 
5 West 20th St. Zanesville, O. Crooksville, O. ‘ 
pra Davis, SAISON) Ua your lamps and shades before the man who 
2 Manhatt 48 Morri Hotel rms ° : s 
LoD pag eapttnege tee buys—of increasing your business, there is 0 
CENTRAL WEST Ene eer oo ig or 1 en ee ‘ 
Georve Sedelmete J Weaver H. L. Anderson better medium in which to broadcast your mer 
N. East St. R ° ~ ice 
Bloeriinctens iit! patra eoacrille Keune chandise than the 


The Crasbarllle China (CA, Lamp Buyers’ JOURNAL 


222 W. Adams Street 


CROOKSVILLE, OHIO Chicago Ill. 
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‘radstreets Report Trade As Spotted 


RADE, crops and industry continue very spotted, 
with the trend generally toward*the quiet side. 
Some of this is due to uneven weather conditions 
ry in some areas, too wet in others, and too cool 
hole for best distribution and crop progress—while 
uyy is affected by present or after effects of the 
d| the advance of the season toward mid-year quiet, 
,s in iron and steel, apparently because of price 
enuinties. Employment reports reflect the effect of the 
j1aance of the soft coal strike, now in its third month, 
eng of building, lumber and automobile trade ac- 
iti, the slight reduction in iron manufacture below 
jiels of a year ago, and quiet in several other lines 


inastry. 

spottiness complained of runs quite generally 
ouh the entire list of the country’s industries. In 
tii, cotton goods seem relatively best situated, with 
ictured products absorbing strength from the close 
igest prices of the season for the raw material. The 
mitre trade seems generally quiet, with optimism ex- 
ssl, but tempered with the knowledge that hardwoods 
e to be higher as a result of the flooding out of 
f the Mississippi valley mills. A rather more cheer- 
“wort comes from the Pacific coast softwood indus- 
, here past and present curtailment is reflected in 
né prices. Another example of spottiness is had in 
nil-order trade reports, which show a fractional 
nor May over a year ago, as against a fractional 
se from last year in the five months. The automo- 
ide is active in some centers, while below a year 
others, but excluding one leading manufacturing 
t, the output for May is said to be far ahead of 


‘year ago. In iron and steel a slight decrease was 
in May pig iron output from April, and from May 
ti ago. Steel buying has shaded off, as have opera- 
is} Steel scrap is weaker and below a year ago in 
e) Nonferrous metals have rallied slightly on better 
ii), following six weeks of declining prices. 
tr measures of movement for May include a very 
eimovement of commodity prices. Grain prices rose 
Ne and still continue strong on crop damage or late 
tg reports, and cotton and cotton textiles went 
as did vegetable oils and leather and hides, which 
aintly point the way to be followed by shoe manu- 
ng, which, as yet, is not especially active. On the 
iand, meats went lower, largely on depression in 
Jces, with butter and eggs joining the decline. Ad- 
(and declines in commodities closely balanced in 
n fact. 


ax clearings and debits fell off from April, but were 
ethan last year in May, with debits showing largest 
Cages of gains, especially at New York, where finan- 
Hanes were heavily in excess of a year ago. Heavy 
Ges in southern clearings and debits from a year 
2 still noted. Failure reports are spotty, in that 
ii and New England report more casualties, while 
Mections report less, but liabilities have fallen off 


heavily, apparently because of reduced suspensions of 
banks. 

The Detroit employment barometer this week shows 
205,560 at work, a decrease of 19,004 from last week and 
of 38,017 from this week a year ago. These large de- 
creases are attributed to men being laid off temporarily 
by several large makers incidental to changes in models. 


Bamberger to Take Worth Store in Sept. 

L. Bamberger & Co., Newark, has announced plans for 
further expansion of its retail activities. The firm will 
take over the premises now occupied by the Worth store, 
this city, on September 1, when the latter’s lease expires. 

The Worth store is a two-story building and has 13,000 
square feet of floor space. Just what use will be made of 
it has not been given out by the Bamberger firm. 

The annual convention and exposition of the American 
Bottlers of Carbonated beverages will be held at New 
Orleans, La., from November 14 to 18, 1927. Reserva- 
tions for the event can be made through the A. B. C. 
Convention and Exposition ‘Department, 237 \Voodward 
avenue, Detroit, Mich. 

Due to a very active and capable Better Business Bu- 
reau in Toledo, O., where I live, few retail stores misrep- 
resent merchandise in their advertising. 
count on the articles described either in newspaper or di- 
rect-mail advertising being just as good or better than is 
claimed for them. I do resent a certain insidious kind of 


I can usually 


advertising, though, done by stores that cater to the 
wealthy, who try to make the public believe that their mer- 
chandise is within the means of the not-so-wealthy. It 
isn't the fault of the advertising so much as of the failure 
of the store to fulfill the promise of that advertising. | 
read that even those of my modest income will be wel- 
comed as warmly as the scion of wealth who can spend as 
much for one bit of bric-a-brac (it’s called objet d’art in 
the ad), as I have to lay out for the furnishings of an 
entire room. I read and believe—and go to my downfall. 
I may be warmly welcomed until they realize how modest 
my understanding of “modest income’”’ is. 
litely patronized am I, who thought I was the patron! 
“But I wanted to spend only $300 for both pieces,” say 
I “and use the rest for other needed furnishings. Isn't 
it more advisable and more compatible with beauty to have 


Then how po- 


every room up to some sort of standard, than to lavish 
the whole amount on one piece, however beautiful in 
itself?” But their interest in my problems has vanished 
with the publishing of my buy-ability and I decide to read 
their advertising in the future with a whole cellarful of 
salt instead of just one grain. 

A variation of the same sort of advertising is found in 
the announcements of stores of certain service depart- 
ments—checking and bundle-wrapping and the like offered 
free to the store’s customers. But when I decide to avail 
myself of the service, in some instances, I find it given 
very gingerly or gruffly or dispiritedly. 

On such occasions | try to remind myself that after all 
it’s difficult to be a storekeeper—especially a keeper of a 

(Continued on page 31) 
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American Chma 
for 
American Homes 


Albright China 


for the Jobber and Syndicate Buyer 


Three Shapes 


Glendere acces feakee ere as fancy 
Highlands 472s siete eae « plain 
Palermo ss ete eig ae pease alanis octagon 


Send for Catalog and Illustrations 


Albright China Co. 


Main Office 
Carrollton, Ohio 
Factories 
Carrollton, Ohio Scio, Ohio 
14 Kilns 9 Kilns 
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Representatives 
D. King Irwin, 200 
Fifth Ave., New 
York City 

F. A. Miner, 116 W. 
High Terrace, Roch- 
ester, N. Y. 

E. E. Wilgus, 21 
March Ave. W. Rox- 
bury, Mass. 

Earl W. Newton & 
Associates, 9 N. 
Wabash Ave., Chi- 


cago. S 
Western Glass Prod- —)—~\= £ 
ucts Co., 149 New > 
Montgomery St., San 

Francisco, Cal.; L. 

. Smith Bidg., 

(Seattle, Wash.), & 

1216 4th Ave., (Los 

Angeles, Cal.). 
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The (arrollton Pottery ( 


’ 
INCORPORATED 1903 


MANUFACTURERS OF HIGH GRADE DINNER WARE 
CARROLLTON, OHIO 
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ONE COMPLETE DINNER SERVICE 
“SUPERIOR” 


SEMI -SQUARE—— PLAIN EDGE 


E offer to the Department 

Store Trade highest qual- 
ity ware and distinctive decora- 
tions in commercial borders. 
Prompt and courteous service. 


Representatives 
HERBERT K. CONNOR CHAS. A. WEIDEMANN 
East West 
ROY E. HENDERSON 
President 


66 ° ee 9 
Ceramic Dictionary 
Copyrighted 
By C. M. Franzheim 


A practical, concise treatise of 
Ceramic words, terms, uses and 
practices for the daily use of the 
factory man, superintendent, sales- 
man and retailer. 


An education for anyone con- 
nected with the trade. 


Price $2.00 Per Copy 


Convenient Pocket Size. 


sen 


Demarest Publications, in 


Publishers 


45 East 17th St. New York 
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Twenty-five 


New York Imports 


June lst 


Stabo Ortegal, from Seville, Spain 


yim, Marsh Co., 17 packages ceramics. 

& Tayior, 12 casks ceramics. 

lon, G. W. & Co., 4 cases ceramics. 

iat, E. M., 2 packages earthenware 

pinan, R. & Co., 122 cases tiles, 1 case earthenware 
avon, S. & Bros., 5 packages earthenware 

+, 121 cases tiles, 2 crates ceramics 


eutschland, from Hamburg, Germany 


berg, L., & Son, 3 cases toys, 5 cases glassware. 
itik Bros., 12 cases glassware 
4 Bank, 6 cases glassware 
jenthal, B. & Co., 10 cases glassware 
¢ Bros., 5 cases glassware 
n, C., 6 cases glassware 
iss Bros. & Co., 40 cases glassware, crockery, etc. 
eisoth & Basse, 1 case hollowglass 
piison, H. W. & Co., 17 cases glassware 
es, D. S. & Bro., 7 cases glassware. 

, S. 17 cases crockery, glassware, etc. 
noy Co., 11 cases glassware, etc. 
rance, S. H. & Co., 42 cases glassware 
tiaational Forwarding Co., 33 cases glassware 

“t Importing Co., 1 case crockery . 
ic I. W. & Co., 12 cases earthenware, etc. 

G Import Co., 2 cases glassware, 5 cases glassware 
Importing Co., 6 cases glassware 
e(-ative Plant Co., 15 cases glassware 
a Co., 5 cases enamelled hollow ware 
: Shipping Co., 32 cases glassware. 
ris, N. & Sons, 56 cases toys, earthenware, etc. 

verak Bros., 20 cases crockery, glassware, etc. 
gon, G. W. & Co., 35 cases glassware 

tton Bros. Co., 11 cases glassware 
nitton, J. W., Jr. & Co., 3 cases glassware 
fi, A. & H., Inc., 3 cases glassware 
ein Bead Co., 2 cases hollowglass 

h, J. B., Co., 7 cases glassware 
iy, Green & Elger, 5 cases glassware 
, J. J. & Bro., 8 cases glassware, 1 case glassware 
esman Importing Co., 4 cases glassware 
1, L. 17 cases glassware 
F. H., 14 cases hollowglass 
an, W. C. & Co., 11 cases crockery, 68 casks crockery 
ie 239 cases glass 
elar Import & Novelty Co., 11 cases glassware 
th, G. Sons, 71 cases glassware 
ig, Baumann & Co., 8 cases earthenware 
tic Forwarding Co., 47 cases hollowglass, etc. 
/W. R. & Sons, 13 cases shades, 1 case hollowgilass 
aifacturers Trust Co., 2 cases hollowglass 
I F. H., 17 cases glassware 
e), Stiner Co., 2 cases glassware, 2 cases hollowglass 
mald & Lalo, 3 casks majolica 
izher & Ascher, 9 cases crockery, earthenware, etc. 
Ray Lighting Products, Inc., 2 cases ho!lowglass 
& Schimmel, 3 cases glassware 
- & Amend, 10 cases glassware 
| Bead Co., 10 cases glassware 
h, A. & Co., 18 cases glassware 
nan, H. A. Inc., 4 cases hollowglass 
Import Co., 24 cases glassware 
nbee Doll Co., 2 cases doll heads 
egrift, F. B. & .Co., 3 cases glass stones 


ds 
n Bead Co., 58 cases glassware, 4 cases alabaster ware 
ch, F. C.,, 15 cases glassware 
ican Exchange Irving Trust Co. 17 cases glassware 

T. L. & Co., 8 cases glassware 
*, D. & Co., 12 cases glassware 

Shipping Co., 7 cases glassware 
ogrift, F. B. & Co., 36 cases glassware 

y, B. & Co., 16 ‘cases crockery, 36 cases crockery 

an, W. C. & Co., 20 cases crockery, hol!lowglass, etc. 
‘can Shipping Co., 16 cases glassware 
' Trading Co., 8 cases toys and porcelain 

t Bag & Bead Co., 5 cases glassware 

eld, Lorsch & Schimmel, 33 cases glassware, toys, etc. 


i 


er, F. G. & Co., 135 cases hollowglass, 16 cases crockery 


| Hummel & Schnall, 15 cases glassware, 3 cases fancy 


Blumenthal, B. & Co., 24 cases glassware 

Vandegrift, F. B. & Co., 1 case glass 

Inwald, J. Glass Co., 6 cases glassware 

Rosenthal China Corp., 2 cases crockery 

Barth, L. & Co., 14 cases crockery 

Walco Bead Co., 3 cases glassware 

Felsenthal, B. & Co., 1 case glassware 

Stauff, A. F. & Co., 1 case glass stones 

Capital Nat. Bank & Trust Co., 1 case glassware 

Wiener Bros., 1 case glassware 

Cohn & Rosenberger, 7 cases glassware, 1 case jfacy goods 

Wolff, H. & Co., 2 cases glassware 

Guthman, Salomon & Co., 1 case earthenware 

Wrought Iron & Art Glass Fixture Co., 2 cases hollowglass 

Safran & Genchem, 4 cases glassware, 4 cases crockery 

Kay & Ellinger, 7 cases clay goods, 9 cases glassware 

Graham & Zenger, 67 cases crockery 

Gimbel Bros., 5 cases earthenware 

Bing, F. & Co., 1 case earthenware, 1 case hollowglass, 1 case 
hollowglass, 1 case bronze goods 

Robinson, H. W. & Co., 21 cases glassware 

Traub, P. A. & Co., 42 cases glassware, 7 cases earthenware 

Rice, I. W. & Co., 2 cases toys, 1 case crockery 

Phoenix Shipping Co., 63 cases earthenware 

Harrison, A. & Co., 1 case glassware, 1 case hollowglass 

Morris Goldberg Sons, 3 cases glassware, 1 case earthenware 

Levy, D. B., 12 cases glassware 

Thomas & Co., 2 cases glassware 

Feusterer, G., & Son, 4 cases lamp shades, 2 cases crockery 

Byrnes, W. J. & Co., 2 cases crockery, 1 case glassware, 4 cases 
earthenware, 1 case chromos 

Equitable Trust Co., 4 cases glassware 

Globe Shipping Co., 2 cases glassware 

Kabla China Corp., 5 cases crockery 

Wolf, L. & Co., 3 cases chinaware 

Andrews, D. C. & Co., 7 cases glassware 

Sheldon, G. W. & Co., 23 cases majolica, paperware. ete. 

Altman, B. & Co., 16 cases glassware, etc. 

Graham & Zenger, 4 cases hollowglass 

American Shipping Co., 5 cases crockery 

Namm & Singer, 3 cases glassware 

Chemical Nat. Bank, 11 cases glassware 

Sheldon, G. W. & Co., 15 cases glass 

Henshaw, G. A. & Sons, 3 cases glassware, 1 case crockery 

Friedlaender Co, 20 cases glassware, etc. 

Manufacturers Trust Co., 1 case hollowglass 

Metropolitan Pottery Co., 110 cases crockery 

Singer Bros., 2 cases toys, 2 cases glassware 

Irvington Electric Shop, 4 cases china 

Inwald, J. Glass Co., 7 cases glassware 

Empire Laboratory Supply Co., 7 cases hollowglass 

Metropolitan Pottery Co., 5 cases crockery 

Doniger, S. & Co., 3 cases glassware 

Belgian Trading Co., 5 cases glassware 


June 2nd 


S. S. Bremen, from Bremen, Germany 


Wrought Iron & Arts Glass Fixture Co., 1 case alabaster, 3 
cases earthenware 

Wolf, L., & Co., 3 cases toys, 1 case chinaware 

Borgfeldt, G., & Co., 40 cases toys, crockery, etc. 

Lisner, D., & Co., 6 cases crockery, etc. 

Borgfeldt, G., & Co., 108 cases toys, crockery, ete. 

Butler Bros., 9 cases toys, 1 case crockery 

Willenborg, C., & Co., 2 cases glassware 

Herbert & Neuwirth Co., 3 cases crockery, 5 cases earthenware 


S. S. Stockholm, from Gothenburg, Sweden 


Lindeberg, H. T., 1 case glassware 
Venon, J. H., Inc., 131 cases glassware 
Meadows, Wye & Co., 14 cases glassware 
Von Nessen, W., 1 case glassware 


S. S. American Trader, from London, England 


Bernard, J. E. & Co., 1 case glass, ete. 
Tobias & Co., 2 cases earthenware, 

Portenoy Co., 2 cases glassware, etc. 

Davies, Turner & Co,. 37 cases earthenware, etc. 


S. S. Pennland, from Antwerp, Belgium 


Chase Nat. Bank, 26 cases hollowglass 

Goetz, O., Inc., 86 cases crockery, 30 cases glassware 

Kala China Corp., 6 cases crockery 

Falmouth Trading Co. 38 cases delftware, cases alabaster 
articles 

Macy, R. H. & Co., 26 cases earthenware 

Muller, W., 3 cases crockery 

Heinrich & Winterling, 21 cases crockery 
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The accompanying illustration shows an outstanding example of Spode’s leaning toward the Chinese. The entire pattern is 
truly Chinese and is legendary. It adapts itself to any setting, due to its varied coloring. The flowers and butterflies are 
painted in rich enamels of red, blue, yellow, and green. The shape on which this design is applied is the Hamburg and adapts 
itself to the quaintness of Shanghai. The edges are finished in best burnished gold. Its Chinese influence makes it a pattern 


for all time and all settings. 


Stock carried in New York Send for samples and prices 


ANOTHER 
ETCHING 
BY 
ECONOMY 


+ 


Bowls wide optic, 
Crystal Sead 
Glass. Stems and 
feet in Apple 
Green or Rich 
Amber. All other 
popular items in- 
cluded in the line. 


+ 


The repeat orders 
received since the 
first of the year 
indicate the favor 
with which this 
design has been 
received. 


7617 Goblet, Etched 753 


ECONOMY GLASS COMPANY 
MORGANTOWN 
W. VA. 


EFLECTING a guaranteed quality in 
body and glaze and dignified by ex- 
clusive, artistic and refined decorations, 
constitute in part the superior values char- 
acteristic of our new Bona-Dea Shape in 
Ivory, as well as our original Colonial 
and Ideal Shapes in pure white. 
We ship our customers what they buy. 
THE ATLAS-GLOBE CHINA COMPANY 
NILES, OHIO 


Manufacturers 
Exclusively 


COPYRIGHT anv PAT APPLIED FOR 
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SBolivier, from Antwerp, Belgium June 4th 


)y gton oe 4 core Uivenaes bids S. S. Berlin, from Bremen, Germany 

lipping ses majo.icas : z 
\ ia S. sce ees = ree Hensel, Bruckmann & Lorbacher, 5 cases glassware 
3a? E Chatham & Phenix Nat. Bank, 5 cases glassware 


§ Cedric, from Liverpool, England State Bank N. Y., 5 cases earthenware 
x42, E., 1 crate earthenware Roloson, A. J., 8 cases crockery 
ge, 


Hutter, K:, Inc., 30 cases crockery 
gway, 27 kag arthenware, 2 sks Ss- 2 oi att ’ 
Ml a x pcewa hina Se i caskonees Phoenix Imp. Co., 1 case crockery, 4 cases glassware 
x Borgfeldt, G. & Co., 68 cases crockery and earthenware 
ger, 5 packag henw 
ih Be Cae eae ees Wrought Iron & Art plas Fixture Co., 3 cases glassware 
rij ny AW. = & C a ak ant : Semon, Bache & Co., 2 cases glassware 
Re cask conaware Felsenthal Bh, ee (Cal, 2 teases “glassware 
34 ett, Ge E., & Co. 1 case earthenware Do eo a taille he 5 
4 Me fe crate earthenware Arrow Novelty Co., 2 cases earthenware 
i 7, Pe ateher Gereciee! chinia wake Stern, S., Steiner & Co., 6 cases glassware 
eRe eee ce State Forwarding & Shipping Co., 2 cases earthenware 
Heinrich & Winterling, 5 cases crockery 


Miinson, E. B., Inc., 15 crates earthenware 
6 cases earthenware = 
an, G. J. as phe Manufacturers Trust Co., 1 case glassware 


fe 1 a ee oe ce enware Downing, R. F.. & Co., 1 case crockery 
Vii ’ " r + a ae 2) “ c TRY 
Vsdock & Miller, 57 crates earthenware, 5 casks china eyioy fereen 3 ae if oe he hee 
de, E., 15 packages earthenware, 2 casks china voone cig rat A 


Corbett, M. J., & Co., 2 cases glassware 
Bamberger, L., & Co., 25 cases earthenware 


S. S. President Polk, from Genoa, Italy 


Cier, He CC, Inc., 7 crates earthenware 
Jdning, T. D., & Co., 1 cask earthenware, 1 case enamel 


r 
ers, C. W., 14 casks earthenware, 8 casks china Henjes, F., Jr., Inc., 2 cases earthenware, etc. 
sc'feldt, G., & Co., 3 cases glassware Atlantic Forwarding Co., 2 cases pottery 
3a: of Manhattan Co., 1 case glassware 
Myr, 1 cask glassware June 6th 


3rher, A. J., - Co., 2 cases earthenware 


peach, F. C., 12 hogsheads earthenware, 4 casks earthenware S. S. Berengaria, from Southampton, England 


Rdiolds, M., 2 cases chinaware Bank of: U. S., 2 cases glassware 
selar Co., 44 crates earthenware Sheldon, G. W., & Co., 21 cases glassware 
Portenoy Co., 2 cases glassware 
June 3rd Downing, T. D., & Co., 1 case glassware 

SParis, from Havre, France S. S. Majestic, from Southampton, England 
aie Shipping Co., 1 case glassware a Haviland China Co., 68 casks porcelain 
iquld, J. C,. Co., 3 cases chinaware Vogt & Dose, 14 casks porcelain 
dison Forwarding & Shipping Co., 5 cases stoneware Guerin Pouyat Elite, Ltd., 14 casks porcelain 
frich American Glass Con i39 packages glassware Wanamaker, J., 9 casks porcelain 
Kori, A. N., & Bros., 8 cases crockery, etc. Jobel, A., 1 case china 
ier de Elorza, 1 case glassware Downing, T. D., & Co., 5 cases glassware 
plenix Shipping Co., 4 casks glassware S. S. Zinal, from Marseilles, France 
Soimiller, L. A., 2 cases glassware f 

shall Field & Co., 65 cases glassware Amer. Exp., Co., 19 packages pottery, etc. 


Elwell, J. W., & Co., 3 cases pottery 


), Hummel & Schnall, 17 cases glassw : ee af 
Sap Ge sop Sle a ak Hudson Forwarding & Shipping Co., 1 case pottery 


giet Hubbard Ayer, 2 cases glassware 
Jand, T., & Co., 44 casks porcelain : June 7th 

s, G., 1 case porcelain goods 

son Forwarding and Shipping Co., 4 cases glassware S. S. Volendam, from Rotterdam, Holland 


oi ee ae ae Altman, B., & Co., 2 cases porcelain 

: Pine be 2 Oo ane oe Strachan, R. D., 15 packages crockery 

Ape? RENNES — CERIUM Phoenix Shipping Co., 75 cases crockery, glassware, etc. 
¥ s Singer Bros., 32 cases glassware 

dardand, L., Co., 8 casks china Basch, S., Imp. Co., 12 cases crockery 

{ Schenkers, Inc., 1 case glassware 

Basket Imp. Co., 18 cases crockery 

Fourman Bros., Co., 21 cases crockery and glassware 
Graham & Zenger, 77 cases glassware 

California, from Liverpool, England Devoe & Reynolds, 8 cases earthenware 

HH tleworth E:, 1 case chinaware, etc nae Meee Kees Goa) 

BeAr! y : Grace Nat. Bank, 127 cases crockery and glassware 
arus & Rosenfeld, Inc., 7 crates earthenware Woolworth, F. W. & Co., 66 cases crockery 

i Bros. & Weil, 8 cases earthenware we Macy, R. H., & Co., 7 cases earthenware 

ason, J., Inc., 11 casks earthenware and glassware Macy, R. H., & Co., 7 cases earthenware 

p Co., 2 crates earthenware ; Field, B. H., Co., 6 cases crockery 


diston, H. C., 9 packages crockery 5 mo get ore ren au oa : 
j good Co., 3 cases crockery 
hmer, W. H., & Co., 7 hogsheads earthenware Rosenthal China Corp., 7 eens crockery 


dland & Marsellus Gs. 7 crates earthenware Gee ania Garamics .Co..¢ cases .crockery 


i) cask earthenware Borel BeAr ae 
: s eldt, G. & Co., 3 cases glassware 
jurn, W. C., Corp., 44 packages earthenware Meters Neuwirth ree mone 


Tortlotting, Inc., 1 case earthenware 


innewaska, from London, England 


>» Co., 2 cases glassware, 1 case pottery 
aett, M., 1 case earthenware 


per, H. C., Inc., 8 cases earthenware S. S. Columbus, from Bremen, Germany 

Duilio Re sconce via’ Genoa Hesse, D. S,, & Bros.,, 5.cases glassware, etc. 

, isheme Dac Co: 9 Cases crockery 

dipton, J. W., Jr., & Co., 42 packages earthenware, glass- Hague, A. J., & Co., 2 cases glassware 

ire, etc. Namm & Singer, 7 cases glassware 

aon Co., 9 cases glassware, earthenware, etc. Lisner, D., & Co., 8 cases crockery 

arus & Rosenfeld, 7 cases majolica ware State Bank, 18 cases earthenware 

' Strauss Bros. Co., 30 cases glassware 

' Naples, Italy Stern, Stiner & Co., 16 cases glassware 

fman Bros. & Co., 3 cases earthenware Pomerance, S. H., & Co., 48 cases glassware, crockery, etc. 

Hirschberg, Schutz & Co., 4 cases glassware 

Carenco, from Naples, Italy State Bank, 9 cases glassware e 

yer, H. C., Inc., 18 cases earthenware Sussfeld, Lorsch & Schimmel, 2 cases glassware 
c)mbo Co., 9 cases earthenware, etc. Hensel, Bruckmann & Lorbacher, 5 cases glassware 
feldt, Geo., & Co., 8 cases earthenware ‘ (Continued on page 31) 


ir, 2 cases earthenware 
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MAYERCHINA 


VITRIFIED HOTEL WARE 
WHITE AND DECORATED 


ROUND EDGE AND THICK 


aor use Liv 


RESTURANTS 
RAILROADS 
STRAMSHIPS 
HOSPITALS 
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“*Pottery and Porcelain’”’ 
By Frederick Litchfield 


AUTHOR OF 


“Marks and Monograms on Pottery and Porcelain” 
“Tllustrated History of Furniture” 
and others 


This is a book that every domestic potter should 
have. The illustrations alone would well repay 
them for the outlay. 


It contains a list of over 300 Ceramic Factories, 
with short historical accounts clear and concise, 
descriptions of peculiarities of parts, glaze and 
colorings. 

For a collection the book is invaluable as it will 
save an amateur from many pit falls. 

The chapter on “Values and Prices” has been 
rewritten and brought up to date and there is a 
new index arranged on a novel plan so that marks 
can be readily identified. 


Price $9.00 


The Crockery & Glass Journal 
45 East 17th Street 
New York, N. Y. 
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Dress Up Your China Departme; 


with Timberlake Easels and Racks. Ask for new catalog 35-C sho’ 
complete line, including table decorations, candle holders, and so fil 


No. 547 Adjustable Easel, Morgan {3 
Patent 6-5-23. . 


Holds Everything 


No. 20 E-5 10” ‘Table Decoration 
(Patent Applied) Holds whip or stand- 
ard candle. Udylite Plating resembles 


silver 
J. B. TIMBERLAKE & SONS INC. 


THE ORIGINAL CHINA DISPLAY FIXTURE HOUSE 
Established 1880 


JACKSON, MICHIGAN 


Showing 20 E-5 with 


flowers or 
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Established 1869 


B. F. DRAKENFELD & CO. Inc 


45-47 Park Place New Yor 


ee ee SS 


VITRIFIABLE 
COLORS 


Overglaze—Underglaze—Glass—Oxide 
&* & & 


DECORATING SUPPLIES 


Brushes — Printing Tissue — Oils — Bandin 
Wheels etc. 
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ollers and Merchandise Managers Approve New 

visions of Departments—Listing Is the Out- 

Growth of Necessity in Federal Reserve 
Board’s Service 


: ae 
id2. Classifications Now Well Standardized 


Sjndard merchandise classifications for department 
mr), which have received the indorsement of the con- 
$s congress and the merchandise managers group 
t) National Retail Dry Goods Association, and which 
she outgrowth of the necessity for more significant 


{ 
in the Federal Reserve Board’s 


fs gathering of 
mnily statistics on sales and stocks by departments, fol- 
N | 


PIECE Goops 
S|is and velvets, woolen dress goods, cotton wash 
OK linens, domestics—miuslins, sheeting, etc.; patterns, 
irs, blankets and comfortables 
| SMALL WARES 
Lies, trimmings, embroideries, ribbons, notions, toilet 
id, drug sundries, silverware, jewelry, umbrellas, 
ls, canes, art needlework, art goods, stationery, 
and magazines. 

READY-TO-WEAR ACCESSORIES 

‘Akwear and scarfs, flowers (artificial), handker- 
le) millinery, gloves, corsets, brassieres, hosiery, knit 
dawear, silk and muslin underwear, petticoats and 
pynegligees, infants’ wear, small leather goods, wom- 
vear, children’s shoes. 
WomeEN’s AND Misses’ REapy-TO-WEAR 
\wmen's coats, women’s suits, women’s dresses, blouses 


on 


— 


sirts, misses’ coats and suits, misses’ dresses, juniors’ 
rls’ wear, sports wear (including sweaters and knit 
bee 21), aprons and house dresses, maids’ and nurses’ 
fms, furs. 

: 

: 


— 


if 
MEN’s AND Boys’ WEAR 

if clothing, men’s furnishings (including men’s ho- 
ygloves and underwear), men’s hats and caps, boys’ 


ene and boys’ shoes. 
HOME FuRNISHINGS 


miture (including beds, mattresses and springs), 


4 


i¢-al rugs, domestic floorcoverings, draperies, curtains, 
a lamps and shades, china and glassware, elec- 
ahousehold appliances, miscellaneous house furnish- 
Szift shop, pictures, framing, mirrors, pianos, musical 
ments and sheets music, radios, talking machines and 


| MISCELLANEOUS 

rs, sporting goods, cameras, luggage, tires and auto- 

)» accessories, restaurant, fountain, bakery, candy, 

C ies and meats, beauty shop, barber shop. 

| BASEMENT STORE 

*e goods, small wares, ready-to-wear accessories, 

7s and misses’ ready-to-wear, men’s and boys’ wear, 

furnishings, miscellaneous. 

vartments located in basement which are not dupli- 

in upstairs store should be listed as regular depart- 
The basement store classification is to be used 

vhen a distinctly lower-priced group of departments 

‘uting a so-called bargain basement or downstairs 

is operated. 


Poor Business Laid to Inflated Mill Capacities 


Not Overproduction, But Overload of Facilities, Says 
Phila. Bank—Sees Marketing as Biggest Task 
Today—Purchasing Power High, But Com- 
petition Terrific, Economists Declare 
Many complaints are heard about overproduction and 
diminishing profits, says the Corn Exchange National 
Bank of Philadelphia. 
used to increase volume. 


A great deal of capital has been 
This seems to have been the 
popular scheme, the purpose, of course, being to reduce 
costs. The result has been very much in the nature of 
a boomerang. What is the use of increasing volume if 
you have to sell at a loss? 

“It is a singular thing that some basic lines should be 
experiencing rather depressed conditions in a period of 
seeming general prosperity,” the statement continues. 

“Some trade authorities seem to think that the textile 
business will have to go through a process of readjustment 
over a period of years before it is again upon a healthy 
basis. Overproduction, style changes and lack of leader- 
ship—all have had something to do with the conditions 
existing in this industry, and the textile business is not 
the only line that felt the artificial stimulant of suddenly 
created wealth and superabundant credit. 


“Tf some good fairy, by the wave of her wand, could 
reduce productive capacity to say 80 per cent or 90 per 
cent of present figures, it would bring much joy and glad- 
ness to the business men of this country. Yet, that very 
condition might have its bad effect in inflationary tenden- 
cies with all of its train of evils. 

“The situation as it stands is that commodity prices are 
falling, management and efficiency have been improved to 
almost the nth degree, the marketing problem has become 
a most difficult one, and yet labor keeps employed at high 
wages. 

“While trade leadership and co-operation can accom- 
plish something through the restriction of production and 
the support of prices, yet the real solution, we think, will 
have to come through the operation of the old law of sup- 
ply and demand. 

“The creation of new uses for our wealth, however, has 
been one of the astonishing features of this complex sit- 
The amount of capital used in the development 
of our public utilities is enormous. Superpower projects 
are no longer figments of the imagination. That the 
highly competitive conditions existing in many lines will 
lead to still further consolidations, there is no reasonable 


uation. 


doubt. 


“A great deal of capital has been invested in assets of a 
slow nature in this country. Nonincome-producing real 
estate is an illustration. It would be interesting to know 


how much money has found its way into this channel. 
“The business situation appears muddled and one can- 
not clearly discern the current. That is the way the water 
appears at times when churned up by the ferry boats, but 
eventually it flows on smoothly along its natural course 
and we doubt not that business will likewise correct its 
minor disturbances and flow on to the sea of prosperity.” 
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Rates: 40 cents per line for first insertion; 20 cents per line 
lor following insertions. Seven words per line. Minimum 
initial charge $2, payable in advance. 


WANTS GLASS LINE FOR PACIFIC COAST 


Eastern man, now residing in Los Angeles, Calif., desires 
representation of Table Glassware Factory also Factory making 
line Blown Ware on commission basis. Can furnish A 1 refer- 
ences. Reply to Box No. 638, Care Crockery AND GLAss JouR- 
NAL. 


POSITION WANTED 


Man—Ten years’ country-wide experience sale china, gilass, 
housefurnishings—excellent references—desires connection with 
responsible firm. Write in confidence advising territory, etc. 
Address Box 637, CrocKERY AND GLAss JOURNAL. 


Buyers in New York 


June 2, 1927 
J. S. Schwab, floor lamps, Elder & Johnston Co., Dayton, Ohio, 
240 Madison Ave. (Syndicate Trading Co.). 
F. L. Warren, house furnishings, ‘china, Callender, McAuslan, 
Troup Co., 240 Madison Ave. (Syndicate Trading Co.). 
A. E. Pyne, house furnishings, china, lamps, Palais Royal, Wash- 
ington, D. C., 455 ‘Seventh Ave. (Kresge Dept. Stores, Inc.). 


June 3, 1927 
W. W. Taylor, house furnishings, toys, D. M. Read Co., Bridge- 
port, Conn., 315 Fourth Ave. (D. G. Alliance). 
C. H. Trueman, toys, house furnishings, L. S. Ayres & Co., In- 
dianapolis, Ind., 1440 Broadway (Assoc. Mdsg. Corp.). 
I. Halpern, Stix, Baer & Fuller Co., St. Louis, Mo., 1440 Broad- 
way (Assoc. Mdsg. Corp.). 


JUNE 4, 1927 
Mr. Twitchell, toys, house furnishings, Hutzler Bros., Balti- 
more, Md., 1440 Broadway (Assoc. Mdsg. Corp.). 
A. Pauly, house furnishings, toys, Rike-Kumler Co., Dayton. 
Ohio, 1440 Broadway (Assoc. Mdsg. Corp.). 


JUNE 6, 1927 
L. Neubrik, toys, glassware, Crowley, Milner & Co., Detroit, 
Mich., 100 West 32nd St. 
Ate Braztil, house furnishings, toys, Harris & Moury, Woon- 
socket, R. I., Prince George. 


June 7, 1927 


Nevins, china, lamps, Gilchrist Co., Boston, Mass., 128 W. 
ee St (American Retailers’ Ass'n). 

eee L, Levowitz, house furnishings, Nugent's, Braddock, Pa., 115 

30th St. (B. F. Levis). 

ven Stephens, house furnishings, Bailey Co., Cleveland, O., 112 
W. 38th St. (National Dept. Stores), 19th floor. 

Mr. Wesselman, house furnishings,. Bailey Co. Cleveland, O., 
112 W. 38th St. (National Dept. Stores), 19th floor. 

O. T. Pergler, house furnishings, F. & R. Lazarus & Co., Co- 
lumbus, O., 1440 Broadway (Assoc. Mdsg.- Corp.). 

P. Jelenske, house furnishings, Dayton Co., Minneapolis, Minn., 
1440 Broadway (Assoc. Mdsg. Corp.). 

FE. Stier, lamps, McCreery & Co., Pittsburgh, Pa., 23 E. 26th 
t. (W. T. Knott). 

J. F. O’Brien, house furnishings, lamps, china, Cohen Co., Rich- 
mond, Va., 23 E. 26th St. (W. T. Knott). 

J. Clark, house furnishings, toys, The Hecht Co., Washington, 
D. C., 1150. Broadway (F. Lilienthal & Co.). : 

June 8. 1927 

W. A. Riordan, house furnishings, Crowley, Milner & Co., De- 
troit, Mich., 100 West 32nd St. 

L. Neubrik, toys, Crowley, Milner & 'Co., Detroit, Mich,. 100 
West 32nd St. 

L. A. Bourbon, house furnishings, china, glassware, Duffy-Pow- 
ers Co., Rochester, N. Y., 1150 Broadway (F. Lilienthal & Co.), 
_P. B. Weill, house furnishings, B. Nugent & Bro. D. G. Co., 
St. Louis, Mo., 112 W. 38th St. (National Dept. Stores, Inc.), 19th 


Nn 


W. J. Boedges, china, B. Nugent & Bro. D. G. . St. Louis, 
Mo., 112 W. 38th St. (National “Dept. Stores, Inc.)., 19th floor. 


Peter Potter Says: The garden fussin’ time 
ez here. Et won’t be long now afore th’ 
neighbor’s chickens ’ll be gittin in their de- 
vastating dirty work. And speakin’ of dig- 
gin’ reminds me that the monthly golf tour- 
nament of th’ trade ez slated for next Thurs- 
day at Forrest Hills. 


Dr. David Hall Courtney 
(Continued from page 9) 
store of information. made him _a_congenial companion 
business associate. 

He is survived by Mrs. Courtney, three daughters 
two sons, David H. and Joseph H. Courtney, who are 
spectively, the present president and vice-president of 
Economy Glass Co. 


Danish Pottery 
(Continued from page 17) 

celain,” is offering some fine examples of these exclt 
wares. Nestled in the hills of a picturesque village 1 
island off the coast of Denmark, is the factory which 
duces this beautiful pottery and porcelain. Rich lar 
in true color tones, vases in a number of. sizes and sha 
flower bowls and a variety of smaller gift objects 
are unique in color combinations and unusual modeling 
among the pieces that have lately been imported by 
Hennings. New numbers will be added to the stock 
ready carried for the fall trade which will interest # 
desiring fine imported wares of beauty and charm. 


R. H. Macy Company Buys Adjoining Bl 

R. H. Macy & Co., Inc., is apparently going in ft 
program of further expansion. The firm announced 
cently that it had acquired the Blyn Building at 164 V 
34th street, which adjoins their present building. 1 


understood in realty circles here that the Blyn firm va 
the building at $1,000,000 
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Glass News 
(Continued from page 15) 


ilivided between H. M. Jewell, for some time an of- 
aot the Sears, Roebuck Co. and C. N. Kierst, former 
randise manager of housefurnishings at the Hen- 
¢ department store, Buffalo, N. Y. J. E. Groth has 
een named general manager of the Kresge Depart- 
nstore at Newark, N. J. 


Bambergers Take Over Worth Store 


(Continued from page 23) 


‘partment store. He must have as diverse an or- 


ition to deal with as the director of a symphony or- 
sa—and possibly as temperamental as well. But he 
; worse time. For while the seemingly unimportant 
tof the orchestra are eager to do their bits well for 
cect of the whole, the seemingly unimportant depart- 
n of the store haven't the vision or don’t care a boot 
‘ie whole. The trap-drummer in an orchestra will 
it>atiently for fifty-eight beats to come in with his 


sng climax and then put his whole soul into it—but 
ircel wrapper at the accommodation desk has an op- 
tity every fifty-eight seconds, maybe, to intensify 
-(stomer’s good will toward the store and, nine times 
| twelve or fifteen, she fails to use it. 


New York Imports 
(Continued from. page 27) 


to feldt, G., & Co., 270 cases earthenware and glassware 
Mia, L. D., & Co., 75 cases earthenware and glassware 


. 
or Antwerp, Belgium 

lo\feldt, G., & Co., 33 packages earthenware, etc. 
eard, J. E., & Co., 9 cases earthenware, etc. 


Savoia, from Genoa, Italy 


triss, N., & Son, 50 casks earthenware, 5 cases earthenware 
in*. Shipg. Co., 12 cases earthenware 

ert & Neuwirth, 13 casks earthenware 

‘ato, G., & Co., 67 packages earthenware 

| 


| Naples, Italy 

iWaender & Co., 4 cases earthenware 

Yion Forwarding & Shipping Co., 49 cases earthenware 
van, W. C., & Co., 10 cases earthenware 


| 


YMPLETE “LINES THAT SELL” 


Manufactured by the 


RUSH POTTERY CO. 


ZANESVILLE, OHIO 
- PROMPT DELIVERIES 


By Our Trucks from Our 


NEW YORK WAREHOUSE 
5 W. 20TH ST. 


MIN L. PASMANTIER & SONS 


Chatham Phenix Nat. Bank & Trust Co., 16 cases earthenware 


Hutter, K., Inc., 37 cases crockery 

Murphy, A., & Co., 1 case glassware 
Manufacturers Trust Co., 1 case glassware 
Ackermann, W., 6 cases earthenware 

Vandegrift, F. B., & Co., 6 cases glassware 
Bailey, Green & Elger, 10 cases glassware 
Schorsch, M. J., 1 case glassware 

Roloson, A. F., 10 cases crockery, 35 cases crockery 
Giese, A., & Son, 2 cases earthenware 

Blumenthal, B., & Co., 9 cases glassware 
Robinson, H. W., & Co., 3 cases glassware 
Silverman, F. P., 4 cases glassware 

Frankel Importing Co., 1 case glassware 

State Forwarding & Shipping Co., 6 cases earthenware, etc. 
Manufacturers Trust Co., 5 cases glassware 
Butler Bros., 4 crates crockery 

Kutz & Dawer, 2 cases glassware 

Hirsch, G., & Sons, 42 cases glassware 

Henjes, F., Jr., 15 cases hollowglass 

American Hawaiian SS. Co., 8 cases glassware 
Borgfeldt, G., & Co., 65 cases toys and crockery 
Sellers, C. W., 4 cases decalcomanias 

Nat. City Bank, 1 case toys, 1 case glassware 
Consmiller, L. A., 6 cases decalcomanias 


S. S. Adriatic, from Liverpool, England 


Davison, J., Inc., 8 cases earthenware and glassware 

Sellers, C. H., 16 casks earthenware, 4 casks china 
Strauss, N., Sons, 6 crates earthenware 

Globe Shipping Co., 1 crate earthenware, 3 casks glassware 
Houll, F. C., Pottery Co., 99 crates earthenware 

Phoenix Shipping Co., 2 casks glassware 

Macy, R. H., & Co., 5 hogsheads earthenware 

Bernard, J. E., & Co., 3 crates earthenware 


Davis, Collamore Co., 2 casks earthenware, 2 casks chinaware 


Kupper, H. C., Inc., 8 crates earthenware 
Edmiston, H. C., 6 packages crockery 
Benedict Mfg. Co., 2 hogsheads earthenware 
Syndicate Trading Co., 2 cases earthenware 
Justin Tharaud Co., 5 crates earthenware 
Fondeville, A. J., Co., 9 crates earthenware 
Sendar Co., 17 crates earthenware 
Dickinson, E. B., 9 casks earthenware 
Leyland, P. N., Inc., 1 cask earthenware 
Boote, E., 3 casks china, 5 barrels earthenware 
Stern Bros., 1 cask earthenware 

Sheldon, G. W., & Co., 2 cases toys 

Wolf, L., Co., 5 crates earthenware 


S. S. Columbia, from Trieste, Italy 


Friedlaender & Co., 2 cases glassware 
S. H. Pomerance & Co., 1 case glassware 
Levy, M. D., & Co., 5 cases glassware 


From Naples, Italy 


McKinney, W., 19 packages earthenware, etc. 


S. S. Independence Hall, from Havre, France 


Vandegrift, F. B., & Co., 10 cases glassware, etc. 
Abraham & Straus, 3 barrels porcelain, 1 case earthenware 


S. S. West Arrow, from Rotterdam, Holland 


Illfelder, B., & Co., 43 cases crockery and toys 
Amer. Shipg. Co., 2 cases china 
Lazarus & Rosenfeld, 24 cases china and earthenware 


Marion Talley never would have scored her triumph had 
she sung behind the back drop. Neither will your product 
sell as it should until the audience can see it. 


Sign up with a good producer—Robert Rawsthorne Com- 
any, for instance—and bring your wares into the spot- 
ight of public acclaim. 


Photo-Engraving, Illustrating, Photography, Advertising 


ROBERT RAWSTHORNE COMPANY 


HEEREN BUILDING - EIGHTH & PENN « PITTSBURGH. PA. 
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IMPORTERS See CHINA CORP., 39 W. 28rd PyANG H. RUHE, 14 West 28r\ 

GEO. F. BASSETT & CO., 141 Fifth 
es 41 Fif Gera es and fancy china. Importers of China, Glassware ani 
“The Dinnerware House of America.” eee aoe GaaR cd Specialties. Telephone Gramercy 222¢ 
L BERNARDAUD & CO., 61 West ‘Keap St. Brookigee - 467-9 ih ee & CO., 105-10. 
aA! t. ch D Sh Importers ‘and decorators. Large stocks Tirschenreuth Dinnerware, Old Abbe; 
rench una Dinnerware, ort dinnerware, 23-piece tea sets, service Ivory Body Dinnerware, Rona an 
Lines. White China for Decorators. plates. Immediate delivery. Verra Crystal Tableware. Specialtie, 
FERDINAND BING & CO.’S, Sue MADDOCK & MILLER, Inc., 89-41 in glassware, etc. 
cessors, 67-69 Irving Place, near West 28d St. ROBERT SLIMMON & CO., 96 to 10; 
18th St. English Wares of Merit: John Mad- Church St. 
Art Pottery, Bronzes, Marbles and dock & Sons, Royal Worcester, Aller- A. J. Wilkinson’s, Ltd., Bourne & 
Lamps. ton’s Crown Ducal Ware, Carlton Leigh, R. Sudlow & Sons, Shorter & 
Ware, Price Bros. Teapots. Sons, Royal Aller Vale and Wat- 


eae BLOCH & CO., 87-41 East 18th combe Pottery. 


MOGI, MOMONOI & CO., 105-107 East NATHAN STRAUS & SONS, Inc. 


Importers of Chir> and Glass, Mfrs. 16th St. 
of Lamps, Shades aud Novelties. Importers of Japanese Goods. Tele- ae Fifth Ave., at 19th St. 
BROLE: es pre phone—Stuyvesant 8595-8596-8597. pigs of mere ae 
37 t 0 
SP ae pho MES: MORIMURA BROS., 58-57 West 28d “Royal Schwarzburg” and “Superieur’ 
Cauldon China. Wood & Sons’ ane Gaon Limoges dinnerware, Gift Shop Spe 
Earthenware, Gibson & Sons’ Teapots. ‘ cialties. 
AMICS CORP ——_—— tele TRADING CO., Inc., 101 rift 
CONTINENTAL CER I se : ve 
149-151 Fifth Ave. The Fifth Avenue Japanese China, Lamps and Bric-a 
Importers of Thomas, Krister and Bo- Building Brac. | 


hemia decorated and white dinnerware. B. TOMBY & CO., 20 West 23d St. 
Open stock patterns carried. Telephone — Representing: Hutschenreuther Selb 
Ashland 7816. Schlegelmilch, Schoenwald, Villeroy & 


COPELAND & THOMPSCN, Inc., Boch, etc. 
206 Fifth Ave. JUSTIN THARAUD, Inc., 24 West 
Copeland’s China, Earthenware and 23d St. 


| 
Sole Agent for L’Union Ceramigue, 
Limoges, France. 
Myott, Son & Co., Hanley Staffs, Eng- 
land. Royal Bayreuth China, Bavaria. 
Telephone Gramercy 5150. 

E. TORJ.OTTING, INC., 35-37 West 
Rimok Mee 
Representing Cristalleries De St. Louis, 
Plateelbakkerij “Zuid—Holland”, Gebr. 
Lorenz (Czecho-Slovakia). Gramercy 
5299, 

UNITED ARTS AND CRAFTS INC., 
47 W. 47th Street. 

Modern ceramics in unusual forms, 
colors and glazes. 

VOGT & DOSE, 14 W. 28rd St. 
Open stock dinnerware patterns. 
White China for decorating. 

J. H. VENON, Inc., 104 Fifth Ave. 
Martin China, Limoges ; Gustafsberg 


White China fancies. Phone, Ashland 
2975 


JOHN DAVISON, Inc., 14 Barclay St. 
English China, Earthenware and 
Glass. 

EDWARD B. DICKINSON, INC., 
49 West 28rd St. 

English “Ceylon Ivory” Dinnerware, 
“Hook-Lid,” Cube and Rock Teapots. 


A. J. FONDEVILLE & CO., 24 West 
28rd St. 
Successors to Fondeville & Van Ider- 
stine. Importers of China, Glass and 
Earthenware. 


OTTO GOETZ, 1NC., 122 Fifth Ave. 
Importer of Crockery, China and 
Glassware for immediate delivery. 


GRAHAM & ZENGER INC., 104 


Fifth Ave. Uptown Headquarters China and Earthenware, Sweden; 
Importers of Black Knight China. for the Kosta Crystal, Sweden; Rorstrand 
Telephone, Chelsea 7477. Pottery Glass China China and Earthenware, Sweden. 

HARUTA & CO., 141 Fifth Ave. r H KENNARD L. WEDGWOOD, 255 
Importers of Japanese goods. Phone Metal Goods and House , Fifth Ave., between 28th and 2gth 
Caledonia 4475. wares Trades Sts. 

HAVILAND & ABBOT CO. 920. 22M Josiah Wedgwood & Sons, Ltd. Tele- 

phone Madison Square 7429. 

Broadway, corner 21st St. FRED. C. REIMER CO., Inc., 49-51 

HAVILAND CHINA CO., Inc., 1107 W. 28rd St. DOMESTIC GLASSWARE 
Broadway. “Furslenberg” — Dinnerware, “Schier- BONITA ART GLASS COMPANY. 
The Famous “Haviland China” holz’—Art Goods, “Royal Dux!’—Art Factory at Huntington, W. Va. 
known since 1840. eee ee ee Ae Exclusive Imported & Domestic ae 

netian “Glassware, Prencn and italian orated Glass and China. Herbert Glas: 
HEINRICH & WINTERLING, INC., Pottery, White China. Phone Gram- & Import Corporation, 35-37 West 23rd 


49-51 West 28rd St. ercy 5181 i 
Dinnerware trom Heinrich & Co.. Selb ; Sur Tene 
Also Fancy China from Winterling. ROSENTHAL CHINA CORP., 149- BRYCE BROTHERS COME an 


151 Fifth Ave. Blown lead glassware in Crystal and 

ee C. KUPPER, Inc., 39-41 Importers of Rosenthal china dinner- Colors—Cut, Etched and Engraved 

est 23d St. ; ware, placeplates, lamps, art figures. J. Duncan Dithridge, Representative 
Ahrenfeldt French China. Hotel china. Telephone Ashland 7816. 240 Fifth Ave. 
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‘AMBRIDGE (Q.) GLASS CO., New 
‘ork Salesroom, 184 Fifth Avenue. 
Manufacturers ‘“‘Nearcut” tableware, 
thin blown tumblers and stemware. 
}1CONOMY GLASS CO., Morgan- 
town, W. Va. D. King Irwin, Repre- 
sentative, Fifth Ave. Building 

Fine blown tumblers and stemware. 


‘OSTORIA GLASS CO., 141-147 
| Fifth Ave. 
Pressed and blown glassware. Chas. 


' L. Weddle, Representative. 


\ILLINDER & SONS, Inc., 220 Fifth 
Ave. 
! Lighting glassware, glass specialties. 


‘HE HOCKING GLASS SALES 
' CORP., 129-131 Fifth Ave. 

George FE. Nicholson, Representing 
| Hocking Glass Co., Lancaster Glass 
} Co., Standard Glass Mfg. Co, Lan- 
caster, Ohio. Ashland 7207-7208. 


'USQUEHANA CUT GLASS ©CO., 
_T. W. Hamilton, Representative, 189 
| Fifth Ave. 


VESTON GLASS CO., INC. 
Blown Tableware. T. W. Hamilton, 
Representative, 139 Fifth Ave, 


{NITED STATES GLASS CO., Albe- 
marle Bldg., 24th St. and Broadway. 
’ Pressed and blown glassware. 


JESTMORELAND GLASS CO., 
‘Horace C. Gray Co., Representa- 
tives, Fifth Avenue Building. 
Pressed glassware, decorated glassware, 
, novelties. 


AMPS, SHADES AND LIGHT- 
ING FIXTURES 
HE BRADLEY & HUBBARD MFG. 


CO., Fifth Ave. Bldg., Fifth Ave 


‘and 23rd. St. 
Electric Lighting 
Lamps. 


|e BRISBOIS, INC., 200 Fifth 
e 


a 

ve. 
Room 210. Lamps and Cut Glass. 
AN HAWTHORN, 225 Fifth 


Fixtures and 


| Ave. 

) Wrought Iron Lamps. “The Better 
Kind,” “Ann Murphy Shades.” 

Bee Nx G'.ASS CO., 230 Fifth 
ve. 

‘Illuminating glassware, electric port- 


tables, oil lamps, etc. Telephones, 
'Ashland 9024-9025. 


ia H. E. RAINAUD CO., 242 Fifth 
Ave. 

‘Tahle, Boudoir, Desk, Piano, and Floor 
Lamns in exclusive designs and finishes. 
Adelphi Lamp Shade O©o., representa- 
‘tives. 

HE MAIBRUNN CO., Inc., 44-46 
East 25th St. 

‘Lamp Shades and Lamps. 
/Madison Square 8860-8861. 


DOMESTIC POTTERY 
i DALRYMPLE, 16 West 23rd 


Telephone 


Representing E. H. Sebring China Co., 
Sebring, O., manufacturers of dinner- 
ware and premium specialties. Tele- 
‘phone, Gramercy 4413. 
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A. E. HULL POTTERY CO., 200 


Fifth Ave. 
Manufacturers and Importers, Earth- 
enware, China and Glassware. 


ROSEVILLE POTTERY CO., 18 


West 28rd St. 

F. D. Van Arsdale, New York Man- 
ager. Art Pottery, Jardinieres, Baby 
Plates and Sets, Bird Baths, Carden 
Pottery. 


THE SEBRING POTTERY CO., Se- 


bring, Ohio. 

New York Office and Sample Room, 
206 Lexington Ave. Chicago Office 
and Sample Room, American Furni- 
ture Mart Building, Spaces 930 and 
931, 666 Lake Shore Drive. 


THE CRESCENT CHINA CO., Se- 


bring, Ohio. 
M. I. George, Representative, 206 Lex- 
ington Ave. High-Grade Dinner Ware. 


JOHN L. PASMANTIER & SONS, 5 


West 20th St. 

Quality Dinnerware and Pottery Spe- 
sae Telephones, Chelsea 8265 and 
0540. 


COX & COMPANY 
120 Fifth Avenue 


Entire 5th Floor 
N. W. corner of 17th Street 


Telephone Watkins 8467 


Glassware 
Imperial Glass Company 
Huntington Tumbler Co. 


The Silver City Glass Co. 
Lewis County Cut Glass Co. 


Dinnerware 
ave C. C. Thompson Pottery 
0. 


Underglaze Hotelware 
Cook China Co 


Pottery 
Oxford Pottery Co. 


DECORATORS 


FLOGEL DECORATING WORKS, 


129-131 Fifth Ave. 
Dealers and Decorators of Fine Glass 
and China. R. H. Flogel, Proprietor. 
Phone, Ashland 2355. 


LOTUS GLASS CO., INC., 200 Fifth 


Ave., Room 208. 

China and glass decorators. Gold en- 
crusted, lustre, plate etchings and light 
cuttings on colored and crystal glass- 
ware. 


MANUFACTURERS’ AGENTS 


HORACE C. GRAY CO., Fifth Ave- 
nue Building. 
Representing Fenton Art Glass Co., 
Glassware, cut, colored and plain. 
Sterling Glass Co., Fine Heavy 
Cut Glass. Westmoreland Glass Co., 
High Grade Table Glassware and 
Specialties, Indiana Glass Co., Pressed 
Table Glassware and Lamps. Ameri- 
can Bisque Co., glazed flower pots, bulb 
bowls, etc. Co-Operative Flint Glass 
Co., Table and Soda Fountain Glass- 
ware, Aquaria, etc. Telephone, Gram- 
ercy 6311, 


D. KING IRWIN, Fifth Avenue Build- 
ing. 

Iroquois China Co., Hotel China. Na- 

tional China Co., Recs dinnerware. 

Paden City Glass Mfg. Co., Table, sod~ 

fountain glassware. Economy Glass 

ee Suite 319, telephone, Gramercy 
1 


THOMAS G. JONES, Fifth Avenue 
Building. 
Representing McKee Glass Co., D. C. 
Jenkins Glass Co., McDonald Glass 
Works, Inc. Telephones, Gramercy 
291-292, 


GEO. C. KINDT & CO., Inc., 19-21 W. 
24th St. 
Manufacturers and Factory Agents. 
Brass wares, mahogany goods, serving 
trays, mahogany candlesticks, floor 
lamps, electroliers, silk shades, silver- 
plated wares, decorated basket wares, 
toys, dolls. Telephone, Farragut 8850. 


McKENNA BROTHERS SALES 
CORPORATION. 1271 Broadway, 
corner 32nd Street. 


McKenna Brothers, cut, colored and 
decorated lines; Utility Glass Works, 
Stemware; D. B. Lehman, light cut- 
tings. Telephone, Pennsylvania 2165. 


HARRY J. MOSCOVITZ, 10 W. 28rd 
St. 
Representing Knowles, Taylor & 
Knowles Co., dinnerware, and Hirsch- 
Malgood Co., decorated glassware. 
Phone Gramercy 1869. 


WILLIAM G. MUELLER, 35-37 West 
28rd St. 
Thun-Kloesterle Dinnerware, Mannl 
Cups and Saucers for the Tea and 
Premium trade. Phone Gramercy 0586. 


PHILLIPS, THISTLE & SMITH. 
INC., Onyx Building, 1107 Broad- 
way, at 24th St. 


Seneca Glass Co., 
and lighting glassware. 
China Co., dinnerware. 
Watkins 8634. 


VAIL AND YOUNG, 200 Fifth Ave. 


Representing 

The Coshocton Glass Corp. 
The Belmont Tumbler Co. 
Sneath Glass Company 
Jackson Vitrified China Co. 
W. I. Tycer Pottery Company. 


HENRY WITTE, 48 West 28rd St. 
Representing Maryland Glass  Co., 
Cumberland, Md., and Guerin-Poyat- 
Elite, Ltd., Dinnerware Lines. 


lead blown table 
Pope-Gosser 
Telephone 


a 
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The Next Time 


you want 


A Job 

A Line 

A Salesman 
A Buyer 


or anything else connected with 
the China, Glass, Housefurnish- 
ing and Lamp Trades 


Advertise for it in the Classified 


Section of 


Crockery and Glass Journal! 


and 


Get It 


40 cents per line for first insertion: 
20 cents per line for following in- 

R at es: sertions. Seven words per line 
Minimum initial charge $2, paye+ 
ble in advance} 


New and Striking 
Decorations 
for 
This Season 


Especially 
IVORY 
PATTERNS 


at 


Moderate 
; NCREASED Haviland China advertising in national magazines is 
Prices helping you by telling millions of housewives throughout the coun- 


try that the genuine Haviland is “The mark of fine taste in fine china.” 


Chantilly Pattern 


This advertising, together with the name and reputation of the 
genuine Haviland, should bring you profitable business—if you are 
supplied with the necessary variety of patterns. Are you? 


We carry in New York, ready for immediate delivery, a great variety 
of patterns—every type of decoration—the whole price range—in full 
open stock and in assorted packages. This means that we can immedi- 
ately supply any items you need to replenish your stock. Write or call. 


It will cost you sales if you have to say “We haven’t these patterns 


in stock.” 
rg | | - | Genuine | 
DECORATED BY Every piece of genuine 


° Haviland China—the vil 
and product of the original > @ 
> €o, avibed: Sebel Uy 


Limoges by David Haviland in France 
, 1837—bears the trade ; ; 
on decorated china marks shown here. on white china 


HAVILAND CHINA CO., INC. 


1107 Broadway, at 24th Street, New York 


Telephones: Watkins 2967-2968 “NORMANDY ” ‘PLAZA’ —** PAISLEY” 
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GT Story Relating to the Various Items 

Dolls loys Sicha a ealatle Brown Jug Chat 
Have Been Converted Into Attrac- 
tive Lamps for Modern Homes 
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What’s New in New York Showrooms— 
A section devoted to new items in the 
trade that are attracting the atten- 
tion of buyers 
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What the Potteries Are Doing and up-to- 
the-minute Glass News by M. K. 
R Vol. 104, No. 24 | SS Zimerman, our regular Pittsburgh 
and East Liverpool corre- 
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7; Timely news of Chicago by J. H. Smythe 
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CG A complete list of New York Imports for 
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Will It 
Interest You on 


To know the names of the best manufacturers and whole- 
salers in the lines you are interested? 


To know where you can get the goods you want? 

To know what the latest news of the trade is? 

To know how to increase the efficiency of your department? 
To have a permanent New York mailing address? 

To receive information about any particular line? 

To receive a reminder of coming events and activities? 

To be advised about important changes in the trade? 


To be listed in advance of your coming to the New York 
market? 


CROCKERY AND GLASS JOURNAL 


will do all these things for you 


if 
Clip the coupon below and receive 
the paper regularly each week. 


DEMAREST PUBLICATIONS, INC., | 


45 East 17th Street, SUBSCRIPTION PRICE 


| New York. | 
l Gentlemen :— Domestic 
ee sand une CROs REE AND GLASS $3.00 a year 
J NA including the Special Holiday 
| Edition padre au peur ne Num- | $5.00 for 2 years 
bers) to the following address for which .... 
7 enclose ...... forsee: year. | eae : 
: a year 
| N@miG ciscce aoe ee ec ea ees cde | Foreign 


Bir S605 ee eo Be | 55.50 a year 
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HIS decoration 

No. 135 G is one 
of the many attrac- 
tive patterns that has 
made our Ivory line 
so popular. 


We invite comparison. 


OWLES, TAYLOR AKNOWLES 


~ « Company ~ ~ 
1ST LIVERPOOL., OHIO. 


KT&K 
IVORY 


mc 


iin 
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OUTBABLING 
BABEL — 


= 0 HE living languages today number 
iS ny eight hundred and sixty, not to take 
OKA into consideration some five thou- 

sand dialects. This modern confu- 
sion of tongues outbabels Babel. 


Cardinal Mezzofanti, the greatest linguist 
the world has ever known, was acquainted 
with but one hundred and fourteen 
languages and dialects. 


How fortunate are we today when a 
simply-worded advertisement written in 
English and published in the CROCKERY AND 
GLASS JOURNAL makes its appeal to buyers 
all over the country. 


A postcard request will 
bring our rates. 


The CROCKERY and GLASS JOURNAL 


The oldest publication in the field. 


45 East 17th Street New York 
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Decoration Y-31 


The Yellowstone Dinner Service 


DG PHILE the demand for sprig treatments in 

bold designs and striking colors effects has 
much increased during the past year or two, they 
have by no means effected the popularity of attrac- 
tive borders. 


When a wide border is applied to the Yellow- 
stone Dinner Service, octagon model, with its 
background of delicate ivory, the effect is one of 
peculiar beauty. The pattern illustrated above as 

| Decoration Y-31 is one of a troup of Yellowstone 
| borders quite out of the ordinary in appearance 
and in sales appeal. 


| The Homer-Laughlin China Co. 


| Newell, W. Va. and East Liverpool, O. 
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Beverage Sets of finer quality 
and exclusive design are but 
one of the great host of 
UNITED STATES GLASS 
products with which progres- 
sive merchants are building a 
permanent and profitable busi- ; 
ness in household glassware. | 


COMBINATION 
Iced Tea and Reamer Set 
No. 6450 
(Pat. applied for) 


and 
ICE TUB NO. 8129 


UNITED 
STATES 


Glass Company 


World’s largest makers of household glassware 


PITTSBURGH A: 


Sales offices in all principal cities. 


WOALCAL CACAO 


: | TABLISHED In 1874 


Crockery and 
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The Representative Paper of the Industry 
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| 
oes: A new note, stressing the advan- are cooperating with them to this end and without harm 
wa mos) tages of cooperation between Amer- to ourselves.” 
| titi ican and foreign producers rather — 
1 n ee ; ? ° “ 
ae Gy than competition, was sounded in The way is now open, according 


x cussion of international trade problems at the Fif- 
nt Annual Meeting of the Chamber of Commerce of 
lhited States, 

Mnkind,” said Roy D. Chapin, President of the Na- 
aAutomobile Chamber of Commerce, “is just awak- 
o many of its needs. It is willing to work harder to 
them. This extra labor will supply the goods to 
r more of our products. International organization 


‘1 industry can point the way to greater world pro- 
i1 and consequent consumption. The first incentive, 
*r, must be the desire to consume. Otherwise why 
a man labor at all or why should he become more 
it? Greater consumption will mean not harder labor 
jons but probably less actual hours of work. It sim- 
| be more effectively accomplished. The time has 
{ when the heads of our American industries can 
fe with the leaders of their industry in other pro- 
‘countries with the purpose of studying ways of 
ing world consumption in their particular line. 

re a selfish program? No; because the world can 
uy as it produces more in each separate country. 
leans greater wealth and the immediate raising of 
¢standards, surely the ambition of every father for 
‘a family, whether in the Americas, Europe, Africa 
. Hence we are right in supplying the incentive to 
te. Is not the rest of the world entitled to its full 
€ of prosperity? In uniting for this program we 


Can Business to Judge Edwin B. Parker, Chair- 


Regulate man of the Board of the Chamber 
Itself? of Commerce of the United States. 
for setting up the machinery by which business and govy- 
ernment can cooperate to eliminate wasteful and ques- 
tionable trade practices. 

He urged, in an address before the domestic distribu- 
tion section of the national chamber, the organization of 
Joint Trade Relations Committees along vertical lines to 
pass upon trade customs and practices which are a source 
of waste. The findings of the committees, he said, can be 
passed upon by the Federal Trade Commission in the in- 
terest of the general public. 

“Where representative individuals in each branch of 
an industry agree,” said Judge Parker, “that a particular 
practice constitutes a trade abuse, it is apt to be such. 
However, there is another interested class—the ultimate 
consumer—whose voice should be heard that the trade as 
a whole may not gain any undue or selfish advantage at 
his expense. This class may be properly represented by 
the Federal Trade Commission, a wholly disinterested pub- 
lic agency. When the Joint Trade Relations Committee, 
formed in the manner which has been suggested, agrees 
that a particular practice constitutes a trade abuse and 
its report is approved by the Federal Trade Commission, 
it may be accepted as not only in the interest of the trade, 
but in the general public interest.” 
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7 C. GRAHAM, head of the importing concern 
of Graham & Zenger, Inc., sailed last Sat- 
e 


urday, June 11, aboard the Leviathan. He 
will visit the European factories represented in this coun- 
try by his firm and is not certain at this time just how 
long he will be away. 


Miss L. V. Haynes, secretary and treasurer of Josiah 
Wedgwood & Sons, Inc., who has been abroad on a vaca- 
tion since May 4, arrived home aboard the Caledonia on 
Sunday last. 


Martin Zolle, formerly connected with E. Torlotting, 
Inc., effective the first part of this month, has joined the 
sales force of Ebeling & Reuss, the Philadelphia import- 
ing firm, taking the place of C. A. O. Janssen whose death 
was reported in a recent issue of the CROCKERY AND GLASS 
JournaL. Rene Dunn, formerly with Edward Boote, has 
taken the place of Mr. Zolle and will call on the trade for 
the Torlotting firm. 


C. HF. MacKenzie, of the Fred C. Reimer Co., sales 
force having been away on the road since March, arrived 
back at headquarters this week. He left again last Tues- 
day to call on the trade in New England. 


George C. Tonolla of the Morimura Bros. sales staff, 
returned last Friday from a selling trip to Pittsburgh, 
Philadelphia, Baltimore, Washington and New England. 


Leo Hunkler, with Elder & Johnson Co., Dayton, O., 
was around the trade this week with smiling countenance 
greeting his many friends. 

“Tom” Keller, china and glass buyer for Denholm & 
McKay Co., Worcester, Mass., was in New York this 
week looking remarkably well despite his recent illness. 


“Will” Davis, buyer for Halle Bros. Co., Cleveland, O., 
made his first trip recently in the interests of this firm. 
He reports that the store had a phenomenal opening. 


“Phil” Schaffer, who everybody in the trade knows, is 
in New York City for the first time in years. Mr. Schaf- 
fer was formerly china and glass buyer for Adam, Mel- 
drum & Anderson Co., Buffalo, and is now their mer- 
chandising manager. Everybody is glad to see “Phil” and 
welcome him back again. 


“Bob” Slick, buyer for Rothschild Bros., Ithaca, N. Y., 
is in New York this week in the interests of his firm. 


Eight 


Klein and D. Calm with Pomeroy’s, 
Reading and Harrisburg, Pa., are in New York fc 
week attending the meeting of the Buyers Syndicate | 
ing Co. | 


(Andy? 


Jesse W. Waldorf, china, glass and lamps buye 
Hochschild, Kohn & Co., Baltimore, was in New | 
this week in the interests of his firm, 


The friends of Charles P. Schuller, who is now ¢) 
ing for the Liberty Cut Glass Works, Egg 'Harhor | 
N. J., will be glad to learn that he is progressing 1 
on the road to recovery after a very painful accide| 
experienced on April 17 at St. Louis, Mov In pre; 
tion for a shower batht, he turned the lever regulatin 
water to a point which he thought was warm and in 
it was boiling hot and severely scalded him. The 
and pain necessitated immediate medical attention a1 
remained in a delirious condition as a result up toa 
time ago. He is still at the Missouri Hotel, St. I 
where he is remaining until he is able to resume trav 


Beiswanger Representing Zihlman Glass 

An announcement of considerable interest to the. 
is the fact that Fred Beiswanger has just taken oye 
representation in New York of the Zihlman Glass 
Cumberland, Md. 

Mr. Beiswanger will open an office and showroot 
the Fifth Avenue Building. This is a new factory \ 
started operations recently and will be ready to make ( 
eries July Ist. 


About Lindbergh, a Boxer and Some Croc! 


When Col. Charles A. Lindbergh was invited on 1 
day of this week to attend the boxing bouts held a 
Polo Grounds Wednesday night, he was informe 
Mayor Walker that one of the principals was Ace |! 
kins, who it seems, is an old friend of this intrepid ait 
Lindbergh promptly accepted for this reason. Hu 
was eating dinner at Madame Bey’s training camp 
Summit when he received from Billy McCarney the 
that Lindbergh had altered his plans in order to see 
fight. 

“Oh, boy, ain’t it great,” roared the Wildcat to his1 
at the table, “Lindbergh is coming to see me fight.” 

That was the signal for a wild scene. Cups, sat 
plates and everything else hit the ceiling. There isa 
age of dishes in camp this morning, but Madame B 
not the least bit annoyed, for Ace has promised to bu) 
the finest set of china to be had to replace the croc 
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-ade Does Its Part in Giving Colonel 
Lindbergh Welcome Home 


r Crockery and Glass trade did its part in the won- 
welcome accorded Colonel Charles Lindbergh upon 
rairn to New York Monday. Of all the various china 


ssware showrooms along the line of march of the 
prade none had a better view of the spectacle than 
ipseph and Haviland & Co. The former is located 
Ai Fifth Avenue Building at 200 Fifth Avenue with 
w/oms facing Madison Square where “Lindy” paused 
pe a wreath on the Eternal Light flag pole which 
nsin memory of the soldiers who lost their lives 
th World War. 
‘seph’s showrooms while a large crowd viewed the 
stile from the windows of Haviland & Co., at 1107 
ajay, a few doors up the street. 


More than forty people crowded 


along Fifth Avenue every china and glassware 
wiom was crowded to capacity with interested spec- 
rswhich included members of the families of the 
iot heads of firm and employees and friends. The 
nidge Glass Co., at 184 Fifth Avenue had crowded 
des as did George Nicholson and Koscherak Bros., 
12 Fifth Avenue. ‘Eddie’? Hammond, himself an 
itc entertained a party in his showrooms at Fifth 
sn and West 23rd Street. The showrooms of Otto 
tzt 122 Fifth Avenue and those of Nathan Straus & 
'}id spectators although the latter establishment like 
njority of houses were closed for the day owing 
heMayor’ s Proclamation. 
thir share of enthusiastic rooters. 


Bryce Bros. also contrib- 


ie houses in the trade along the line of march that 
Fines “Lindy” supporters included: jJRowland & 
situs, A. P. Doctor at 1107 Broadway, and M. S. 


’ 


ef-d with the Anchor Manufacturing Co., Copeland 


hnpson, Rosenthal China Co., 149 Fifth Avenue; 
ts & Rosenfeld, 100 Fifth Avenue and Tom Hamil- 
t 39 Fifth Avenue. 


rwick Building Holds Open House in 
Paying Tribute to Flyer 
By BeatricE MILLER WISNER 


lay, “Big Parade” day was open house in the 
sick Building, 225 Fifth Ave., New York, and the 
\welcome that occupants of the Building gave to 
\sitors who congregated in their showrooms, was 
‘ to the fullest by everyone who was fortunate in 
‘ng the great parade, and joyous greeting accorded 
| Charles Lindbergh, the youthful and adored non- 
nsatlantic flyer from New York to Paris. 


‘familiar faces were noticed in the assemblage that 
ii in the several showrooms, who had come to pay 
(o the famed flyer, among them the smiling counte- 
f George F. Little, importer and Managing Direc- 
ae Eastern Manufacturers and Importers Exhibit ; 
A. Poynter of Forgelight Iron Works; M. F. Reed 
Sales; Charles Dela Croix of Dela Croix & Mon- 


roe; Jane Littell, of China, Glass & Lamps; Norman C. 
Preston; Henry Underberg, of Frankart, Inc., and many 
others. Mary Ryan’s rooms were free to her many guests, 
as was also Art Industries, Miss Sanford of Gift Bazaar, 
Naomi Peterson, Aladdin Iron Works and others, where 
the cheerful hospitality of their showrooms was offered. 
Ethel Edwards of Ethel Edwards Studio, was untiring in 
her efforts in entertaining her guests seeing to it that 
everyone had a prominent place at the windows of her 
rooms, which commanded an unobstructed view of Fifth 
Ave., and the Eternal Light, where Colonel Lindbergh 
alighted to place a wreath on the monument in memory of 
the heroic dead of the World War. As the wonderful 
parade slowly marched up Fifth Ave., with its stupendous 
army of regiments, marine and navy men, mounted police, 
and the picturesque float representing the “Spirit of St. 
Louis” plane, midway between the Statue of Liberty and 
Eifle Tower, surrounded by beautiful show girls, the surg- 
ing masses of people waited in reverent expectation of a 
glimpse of their much beloved lad flyer from Detroit and 
his gracious mother revered for her simplicity and cour- 
ageous attitude toward her boy’s chosen profession, 
revealed a sight never to be forgotten, to be handed down 
to posterity as the greatest love message of welcome ever 
passed on the air for any one being. When the fine slim 
figure of “Lindy” was seen perched on the folder of his 
open automobile, so that every one could have a good look 
at their idol, there was shouting from all the peoples of 
a great city, mingled with those of the Brunswick Build- 
ing, American, Swede, French, English, Italian, Spanish, 
German, Greek, Russian in one tremendous thrilling wel- 
come, reaching afar up in the bright June air, on and on 
higher over the tops of church steeples, and still on higher 
to the heights of the skyscrapers, a mighty chorus echoing 
a unanimous penefrating cheer—‘Our Hero, Our Ameri- 
Can eBoy. 


Business on Pacific Coast Looms As Brightest 
Spot in Country Says Mueller 


William G. Mueller, who just recently returned from 
a two months’ business trip that took him as far west as 
the Pacific Coast, is readjusting himself to the New York 
climate and rearranging his samples in his showrooms at 


35-37 W. 23rd St. 


Mr. Mueller found time this morning to reminisce on 
his trip and to sum up the business outlook of the coun- 
try as he found it during his extensive travels. The 
Pacific Coast according to Mr. Mueller, is showing the 
keenest interest in merchandising. There are more sales- 
men out there than at any previous time to the neglect of 
the Central West. In Minneapolis, St. Paul and Duluth 
Mr. Mueller found business to be very quiet. Montana 
was “under water” due to constant rains while in Denver 
business was “only fair.” 

The American Furniture Co., the Denver Drygoods 
Co., and the A. T. Lewis & Son stores are all showing 


(Continued on page 25) 


Big Pottery Merger to Be Discussed Soon at 
New York Meeting 


OSSIBILITY exists that within the next few weeks 
conferences will be held in New York for the pur- 
pose of discussing the possibility of merging six or 

seven generalware pottery plants located in the Ohio dis- 
trict. One or two East Liverpool pottery plants will be 
considered in the general program, and the remaining plants 
are individual units located in as many different sections 
of Ohio. All of the plants that may have representatives at 
the New York conferences are noted for the high quality 
of ware manufactured. Both ivory and white bodies are 
produced by these interests, either as an individual body 
or as a couplet. For several months there have been 
rumors of a merging of some pottery plants, but no real 
program was outlined until within the last few days. It 
has been many years since talk of a pottery merger has 
been heard in this district until this year. Two previous 
efforts were put forward in this connection, but nothing 
became of the proposed deals. One of these propositions 
was advanced by the DasPosses interests of New York, 
while the second and last deal was fostered by St. Louis, 
Mo., bankers. At this time, it has been said, the time is 
ripe for a merger of pottery plants providing a common 
basis can be reached upon valuation and a stock basis. 
It has been pointed out that the consolidation of six or 
seven plants would cause a material decrease in overhead 
costs, and that one central organization would be in a posi- 
tion to handle all office work instead of the organization 
now required by each interest. Plant management, how- 
ever, would be under one directing head, with each plant 
being in charge of a local manager. Those back of the 
proposition have been very careful, it is generally under- 
stood, to approach factory owners who are this time pro- 
ducing a very high grade of merchandise. 


Retail Dinnerware Movement Slow 

The general depression existing at this time in the gen- 
eral pottery industry is not confined wholly to the East 
Liverpool district, but it is quite general. The real truth 
of the matter is, dinnerware is not moving as it should at 
retail, and distributors are not active in anticipating future 
requirements. So far as the East Liverpool district is 
concerned, and as a unit, operations are declared to be 
on a basis of about sixty per cent. This is based upon 
fuel consumption. Several factories are not on a produc- 
tion basis, in fact they may be considered closed down. 
Others are operating from three to four and five days 
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per week, but with reduced forces. It is considered ¢ 
ful if these idle factories will go on a production 
much before early fall. Apathy in buying is bein 
in all organizations in this district, from the largest 
ducer down to the smallest. Road salesmen announce 
buyers are also complaining about the general con 
of business, and the backward season is given as ar 
by the latter for the present situation. There haye 
a few scattering buyers in the district, but the ¢ 
placed by them are for only current needs. Very 
attention is being given to the future, except, how 
where large retail organizations are planning future 
cial sales. When this is in mind only, is when future 


: : P | 
ness is placed, outside of goods wanted for current 1 


Sterling on Full Time Basis 


Although the plant is of small capacity, the Ste 
China Co., Wellsville, O., is operating on a full time 
A general line of vitrified hotel and restaurant wé 
being produced. Considerable future business is 01 
at this factory, and unless unforeseen circumstances 
the plant will be kept in steady production throughot 
balance of the year. 


C. J. Knowles, western salesman for the Knowles, 
lor & Knowles Co., has returned from a business tt 
the Chicago territory. 


Decalcomania Salesmen Show New Patti 


Decalcomania salesmen have been quite active i 
local market during the last few months presenting 
patterns. It is declared manufacturers are not bt 
everything that is shown, but that more care is being ' 
cised in this direction this season than ever before. 
situation is said to be due to the present condition of t 

| 
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Cronin to Get Standard Business 


It may follow that much business heretofore hat 
at the offices of the Standard Pottery, East Liverpool 
be diverted to the plant of the Cronin Pottery Co., 
Cumberland, W. Va., which is controlled by the 
interests as the Standard. The Standard, howeve 
this time is not on a production basis. Originally the 
Cumberland plant started business on a cereal propos 
but of late the line has been increased to include ‘ 
items in the general line. This factory possesses Sf 
tunnel kilns, while the plant in this city is equipped 
the former standard or periodic kiln. 
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Work Progressing on New Kilns ~~ ~~ 


her favorable progress is being made upon the erec- 


lf new tunnel kilns at the plants of the Taylor; Smith’ 


ylor Co., Chester, W. Va.; E. M. Knowles China 
Jewell, and on the new No. 7 plant of the Homer 
wiilin China Co., Newell. In the latter instance, foun- 
fijs are being built for this new plant, while at the 
obrmer plants old kilns have been razed to make room 
r/e new tunnel kiln equipment. In these three cases, 
e w tunnel, kilns will not be ready for operation until 


e Il season. 
| 


I 


in 


Foreign Ware Import Shows Increase 


forts of foreign ware into the United States for 
or last had a valuation of $531,797, as against a valua- 
mnj1 April of 1926 of $522,638, an increase of $9,159 
rae month, manufacturers here have just been in- 
rt d. For the first four months of the current year, 
e luation of imported ware has been placed at $1,769,- 
2's against a valuation for the first four months of 
200f $1,708,121, an increase of $61,171. These imports 
e rom all countries exporting ware to the United 
at. It has also been reported that there has been 
deine in the valuation of ware imported from Japan 
riz the periods referred to in this record. 


Psident Smith of the Shenango China Co., New 
ist, Pa., left last Saturday, June 11 for Europe, where 
-yl combine business with pleasure. He will be absent 
prithe plant probably six weeks. 


Potteries Enjoy Holiday 
Ay pottery plants in the East Ohio territory were idle 
styaturday, this being the date of the annual outing 


'e National Brotherhood of Operative Potters at 
ys Lake, Canton, O. 


| 
| 
i 
i 
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_ Tickell Leaves on Eastern Trip 

\ L. Tickell, traveler for the Smith-Phillips China 

last Liverpool, O., departed last Saturday for a sev- 

al reeks’ trip which will include the entire Eastern ter- 
1. His first stop this week was Buffalo. Mr. Tickell 

7. a complete line of decorations on the firm’s 


Ip|ar Princess shape which he reports is going stronger 
at aver with the trade. Of course, the factory’s new 
| the Oakmont, which created quite a sensation when 
‘introduced last January is also featured in an array 
¢ 


mning decorations. 


| 
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The British China Clay Industry 


» shipments of china clay for April reveal a steady 
‘vement since the opening of the present year, al- 
th the total tonnage for the four months is quite a 
verage week’s output below the exports made for 
mresponding period of 1926, says The Pottery Ga- 


: Sess A New 
Tanne ge COLOR HARMONY 


CHART 


| —Improves production 


—Saves time in selection of 
colors 


—Prevents mistakes in color 


HIS Chart tells what colors to use and how 

to use them. Color harmony is described 

and almost every conceivable color combina- 
tion is quickly and accurately found by an in- 
genious patented arrangement. This valuable 
dictionary of colors for use in every branch of 
the ceramic industries will be sent upon request. 


ke 
ROESSLER @HASSLACHER CHEMICALCO 


709 Sixth Avenue, New York, N. Y. 


Boston Chicago Cleveland 
Baltimore Philadelphia Pittsburgh 
New Orleans San Francisco Kansas City 
Trenton 
‘America’s Leading Ceramic Material 
House”’ 


cette. During April 77,717 tons were despatched, com- 
pared with 66,000 tons in January and 70,000 odd for 
February and March. The April shipments at Fowey 
were close on 60,000 tons, or an average of 15,000 per 
week. I learn that the china clay handled at the Great 
Western jetties at Fowey for the week ending May 14 
was 20,467 tons, which constituted a record, therefore the 
consignments for May are expected to show still better 
prospects of business. This record is all the more inter- 
esting because of the three large shipments made to the 
United States of no less than 17,600 tons, 5,300 tons going 
to Philadelphia in the Norwegian s.s. ‘Jacob Christensen,”’ 
6,750 tons to Boston and New York by the American s.s. 
“West Katan,” and 5,550 tons to Portland, Maine, by the 
British s.s. “Gypsum Prince.” 

The little port at Charlestown, which is in the township 
of St. Austell, experienced a very busy month of shipping 
throughout April and over 6,200 tons were despatched, 
whilst over 5,300 tons were sent direct by rail. The mar- 
kets for china stone are keeping fairly good though not 
by any means brisk. Deliveries of china stone were con- 
siderably down from the previous month of March, but 
the first four months show a marked improvement on the 
corresponding period of 1926, and the ball clay industry, 
which has been rather gloomy for a long time, has slightly 
improved. The European markets were not quite up to 
their average last month, and even Belgium with her 
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GLASS FACTORY ACTIVITIES. 


AND PITTSBURGH NEWS 


Backward Season Is Effecting Retail Trade— 
Glassware Demand Slow 


HAT the backward season is a serious check on 

retail trade and the demand for flint glassware is 
admitted by all manufacturers in this section of the 
country. ‘‘You can't sell lemonade sets when there is 
frost on the ground,” was the expression of a salesman 
heard here this week. And this is one reason why fac- 
tory production of flint glassware is not as active as manu- 
facturers would like to see. There is, of course, a nom- 
inal demand at this time for certain items in blown 
ware, also for certain specialties, but sales at retail are not 
up to the standard of former years. In pressed giassware, 
there is very little business, this section of the industry 
being reported dull. As a general rule department stores 
and other retail distributors of glassware are doing their 
best business on specialties, and in the main this business 
is being done in colored glassware lines. It is generally 
admitted, however, that glassware is selling better at re- 
tail than dinnerware, although salesmen handling both 
lines do say there is room for improvement in both indus- 
tries. Dealers are not moving glassware stocks in the way 
it was thought the season would open. When there is not 
an active retail demand. There is not active factory pro- 
duction, and this is the situation in the glass industry in a 


nutshell. 


May Co. to Open Chicago Office 


Chicago representatives of glass factories in this dis- 
trict have informed the home offices that the May Co., 
which operates a number of large department stores 
throughout the country, will open a buying office in Chi- 
cago at once. This will be in addition to the New York 
buying offices of this interest. Who will be in charge of 
the new office has not been announced here. The May 
Co., at one time operated the Boggs & Buhl department 
store in this city, but later retired from that organization. 


Pennsylvania Stores in Big Merger 

The merger of four Pennsylvania department stores 
has just been announced here. The stores that will now 
be operated under one management are those of A. E. 
Troutman Co., Greensburg, Pa.; the Troutman Co., Indi- 
ana, Pa.; S. P. Reed Co., of Latrobe and A. M. Reiber & 
Bro. Co., Butler, Pa. The merged interest will be headed 
by J. L. Cote, Jr., of Greensburg, while A. E. Troutman, 
of Greensburg, has been named secretary-treasurer of the 
new holding company. Each of the four stores carry 
china and glassware. 
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Cameron Resumes Operations 


Full operations have been resumed at the plant ¢ 
Cameron Glass Co., Cameron, W. Va., of which Jan 
Donahue is president and general manager. The f; 
has been in the production of lamp chimneys, lig 
glassware and lenses. 


New Glass Plant for Chicago 


Report has been received here that the Auburn | 
Co., Chicago, has purchased a five-acre tract of la| 
the vicinity of Chicago, and that a new plant w. 
erected at once. Plans as have been so far deterti 
upon call for the expenditure of approximately $25| 
for buildings and equipment. 


Union Glass Sales Co. Formed 


The Union Glass Sales Co. is the name of a ney 
ganization just formed at Okmulgee, Okla., with a ci 
stock of $25,000. The company has been formed by | 
Purdsall. John M. Wesner and R. E. Jenness. A ch’ 
under Oklahoma laws has been granted the new com} 
which will act as a distributing interest for varied | 
of glassware. 


Kaufman Stores Declares Dividend | 


As usual the Kaufmann Department Stores, Inc) 
Pittsburgh, has declared its usual quarterly dividen 
$1.75 per share on the preferred stock. The divi! 
will be payable July Ist on stock of record as of 1 
20th, it was announced by the board of directors. 


Federal Features Footed Stemware 


Footed stemware in colored glassware produced by: 
machine method, is now being featured by the Fett 
Glass Co., Columbus, O., the factory being the fir: 
the United States to produce this class of merchatl 
by this method. Tumblers are also now to be had 1) 
this factory, machine made, and in colors. The full? 
line will be on display within a few days at all resi’ 
sample rooms of this company, and early indications! 
that the line will be in heavy popular demand. 


Max Hochschild Retires 


Baltimore agencies of glass factories in the Pittshig 
district have made known the retirement of Max Hol 
child as president of Hochschild, Kohn & Co., one ofl 
largest department stores in that city. Mr. Hochsc] 
came to the United States from Germany in 18/0! 


| 
\ 
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Lin Baltimore, and in 1897 formed a partnership 
eb. Kohn, a retail store that still bears 
The business was incorporated in 1919, 


opening 


t}ame. 


Pomeroy’s Inc., to Discontinue 


department store 
ne of the well-known Scott Syndicate stores, which 


of Pomeroy’s, Inc., Pottstown, 


»s len in operation for the last 45 years, have announced 
seirntention to discontinue business there. A stock dis- 
wsasale is now in progress in all departments, includ- 
gg /e china and glass section. The latter department 
ms rae of the largest and most complete in that part of 


feniylvania. 


New Jobbing Interest Formed 


Avew jobbing interest that will be known under the 
amot the United Glass Co., has been formed at Chi- 
wowith headquarters at 3819 Harrison St., 
)wrd received here early this week. 
‘en ormed with a capital stock of $50,000 and has been 
olorated by E. A. Cassin, D. H. 
liclel Schneider. The company has been given the 
ehtinder its charter to enter the manufacturing as well 
tl jobbing business so far as it retains to. glassware 


according 
The company has 


Rabinowitz and 


id ass novelties. 


seek Revision of Glass Case Decision 


Ccain lamp bases of black and blue glass, which were 
teily classified by the U. S. Treasury Department as 
uniating articles, and held dutiable at 60 per cent. ad 
Joim, under 218 of the 
rifact of 1922 have been determined dutiable at a rate 
Sper cent. ad valorem under the same paragraph. A 
vie of the decision is now sought, according to infor- 
iia received here by glass manufacturers, under a rul- 
¢ st handed down by Acting Commissioner of Cus- 
nsFrank Dow. 


the provisions of paragraph 


T) plant of the Bridgeport (W. Va.) Lamp Chimney 
.,) now working steadily on quantity production of 
npchimneys. ‘Many dealers are materially increasing 
itshimney sales by having high grade lamp chimneys 
ski under their own private brand,” J. R. Jones, of 
$5 mpany has announced. “The lamp chimney manu- 
tier who maintains quality has a decided advantage 
srhe one who depreciates the quality and tries to sell 


3s,’ suggested Mr. Jones. 


P) new line of goods issued early this year by the 
mir Flint Glass Corp., Dunbar, W. Va., has been 
Viy favorable demand throughout the early season, it 
is by F. F. Hyre, of the sales department of this 

( This new line consists of cake salvers, fruit bowls, 
Hich trays, centre bowls, candlestick holders, com- 
t! cigarette boxes and numerous other specialties. On 
olit of the new line being so varied, the trade has a 
Ie hoice to choose from. 


No. 1805/5%" three footed bowl. Charming for 
filcwers or fruit. Made in Crystal, Amber, Green 
or Roselin, A live retailer! 


Westmoreland Glass Co. 


Grapeville, Pa. 
MANUFACTURERS OF 


HicH GraApE GLASSWARE 
PLAIN, CUT AND DEcorRATED 
For Gift Shops 
Florists 
and Table Use 


Representatives 


PHILADELPHIA 
Fred Stott, 


NEW YORK 
Hi Cx Gray. 'Go:, 
200 Fifth Avenue 
BOSTON 
Jeb, 12h, (ie MRE 1s Vehbooga, 
41 Pearl Street 
Traveling Representatives 
R. B. Reineck, 
1422 E. Marquette Road 
CHICAGO 
R. A. Keel 
4439 Greenview Avenue 
CHICAGO, ILL. 


1007 Filbert eines 
BALTIMORE, MD 
John A. Dobson & Co., 
110 Hopkins Place 
SAN FRANCISCO 
Himmelstern Bros., 
718 Mission Street 
LOS ANGELES 
Himmelstern Bros., 
643 S. Olive St. 
SEATTLE, WASH. 
Himmelstern Bros., 
Terminal Sales Bldg. 


AN & MILLER GLASS CO 


WASHINGTON »PA. 


Particularly 
Charming 


Is this bowl with low candlesticks 
to match—the newest addition to 
our No. 101 line of stemware and 
other tableware items. 


The series of rings—a feature of the 
shape—adds a note of individuality. 


Made in crystal, amber, green or rose. 


REPRESENTATIVES 


New York Boston 
Paul Joseph, Murt Wallace, 
200 Fifth Avenue 157 Summer St. 


Philadelphia San Francisco 
Joseph Tomkinson, Marsh & Kidd, 
1104 Arch St. 617 Mission St. 


Chicago 
F. T.. Renshaw, 
30 E. Randolph St. 


Baltimore 
Harry T. Thomas & Co., 
29 S. Hanover St. 


Factory Representative 
E. B. Hill, Washington, Pa. 


Thirteen 


The Conversion of the Little Brown Jt 


Even the Little Brown Jug, the Log Cabin and Whiskey Bottles 
and the Gold Fish Bowl] Have Been Bedecked with Fancy Shades 


| 
| 


and Converted Into Attractive Lamps for Up-to-Date Homes 


N this era of trans-atlantic flights, interior decorators 
I and efficiency engineers it seems as if everything new 

would be discovered, but it remained for some enter- 
prising soul to discover that water glass lamps could be 
utilized to conceal liquor of an intoxicating nature from 
snooping prohibitionists and at the same time serve an 
ornamental purpose. 

The foregoing information was gleaned from a prom- 
inent New York manufacturers’ agent who handles a nice 
assortment of these lamps but who the possessor of the 
pre-Volstead vintage was could not be extracted from 
him, although he was free to tell of the manifold uses to 
which these lamps have been put and for which a wide 
variety of bric-a-bracs have been resurrected and put into 
use. 

Almost anything can be turned into a lamp these days, 
say men who electrify odds and ends. 
One of them, who keeps an antique 
shop in Madisan Avenue in the vicin- 
ity of the Roaring Forties, asserts 
that within the last seven years no 
bric-a-brac has been beyond the peril 
of the drill that makes way for the 
electric wire. 

“Tt seems as if people are pos- 
sessed with the idea of putting every- 
thing to use,” he commented. “‘No- 
body has room nowadays for orna- 
ments that do nothing but ornament. 
There may be a few who think it’s a 
pity to change antiques, but others 
say it shows them off better to make 
them useful. (Hence the idea of 
filling a lamp base with whiskey 
which proved a pretty colored base 
as well as a safe hiding place.) I 
have drilled holes in vases worth up 
to $1,000. When they are china or glass, you might say 
their life hangs on a thread. But the owners take the 
risk. What they want is lamps.” 

This dealer has fitted up more whale oil lamps for 
electric connection than he can count. He has sup- 
plied old-fashioned candlesticks by the dozen with electric 
candle flames. The demand for lamps that are pleasant 
to look at has utilized even the dainty little Dresden 
maidens in flowered panniers and ruffles of delicate lace. 
The courtesy of one such in an up-town shop, has just 
been fixed on a metal base. A metal rod, carrying a 
wire, curves over her back and an electric globe hangs 
over her head. Her lover, too, has been converted into a 
lamp to complete the pair. 

Old Uncle Tobey ceases his career as a convivial mug 
and wears in his hat a light s6cket. Napoleons done in 
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Here is an attractive water base lamp, the 


product of a prominent glass firm. 


colored china support electric torches. Little brown 
log cabin whiskey bottles and bitters bottles are ply 
up and graced with fancy shades. Even the old sa) 
is not neglected. 

Soon after the war some enterprising men got tog 
a lot of old left-over shells, electrified them and sold. 
as bases for lamps. Lately Allen Street, which he 
fore offered no lighting facilities save candlesticks 
spirit lamps, found so many customers bought old ce 
kettles and jugs for transformation into electric } 
that it began offering brass vases already electrified. | 

One enterprising cut glass company is offering a 
that is to be had in six stunning decorative treatn 
both light cut and engraved in lovely colors of ar 
green, rose, blue and crystal. These are of the \ 
glass lamp-type with hollow bases which may be 
with colored water or other at 
tive-hued liquids which when re 
ed against the light gives a beat 
effect. The real feature of this. 
pany’s lamps has been the intrc 
tion of three vent holes at the t 
part of the base whereby gold 
may be placed in the clear wate 

Everything considered the mo 
water glass lamps made with ; 
skill and care in factories by ex 
who have considered adaptab 
proportions, etc., are far superit 
awkward appearing lamps mac 
whiskey bottles and classed as 
tiques. And while on the subje 
antiques it might be well to ¢ 
here in part from an editorial v 
appeared in the May 2Ist issu 
Liberty: 

“The craze for antiques th 
sweeping America, and incidentally enriching the sl 
ers, collectors, and a few of the possessors of at 
junk, is being promoted on the theory that it is art. 
contents of New England attics and woodsheds 
become more valuable than the overstuffed and lw 
ous products of modern furniture factories. The 
tered, crude and dented pewter mug from which get 
tions of hired hand drank their hard cider, is bid t 
ridiculous prices by over-rich and idle women, and 
ried away in triumph to be placed along side the 
that Uncle Zebulon threw into the woodshed fifty } 
ago, because it was too uncomfortable to use. 

“This craze for antiques is another indication of 
softening of our “upper’’ (i. e., wealthier) classes, 40 
indication of our lack of appreciation or conceptiot 
what is art. 
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Antiques, as a rule, are neither beautiful nor artistic. 
Hih point, North Carolina, and Grand Rapids, Michi- 

turn out more artistic and beautiful furniture every- 
da than Duncan Phyfe or Sheraton or any of those 
pi eer designers ever dreamed of. Our crude early 
peers would turn green with envy to see what ceramic 
wwik Grueby or Rookwood turn out. Paul Revere, skilled 
age was as a silversmith, would be goggle-eyed to 
sethe wares of Gorham, of Tiffany, of the Kalo Shops, 


. 
of-ommunity, or half a dozen others of today. 


Yet the antique-seeker prefers beds and_ bureaus 
sted at every mortise with corrosive sublimate applied 
wh chicken feathers by generations of bedbug-hunters, 
rid bottles from which topers of other days drank their 


licid hell.” 


roduction of Feldspar in 1926 Increases 


“he crude feldspar sold or used by producers in the 
Uted States in 1926 amounted to about 209,600 long 
05, valued at about $1,607,000, or $7.67 a ton, accord- 
in to reports obtained directly from producers by the 
Uted States Bureau of Mines, Department of Com- 
mee, in cooperation with the geological surveys of Mary- 
Jal, New York, North Carolina, and Virginia. These fig- 
uis show an increase of 13 per cent in quantity and 22 
pe cent in total value compared with 1925, and repre- 
t the largest production and value ever recorded. 
dspar was mined and sold in 1926 in 12 states, namely, 
Azona, California, Colorado, Connecticut, Maine, Mary- 
Jal, New Hampshire, New York, North Carolina, Penn- 
syania South Dakota and Virginia. The greatest feld- 
jt-producing region is that which includes the Atlantic 
oard states, from Maine to North Carolina. This re- 
i1 reported about 93 per cent of the total production 
al value in 1926. North Carolina, the leading state, re- 
pited about 44 per cent of the total output; Maine, the 
ond state by a very small margin, reported slightly 
fe than 16 per cent; and New Hampshire, the third 
e, nearly 16. per cent. The average value per long 
in North Carolina was $6.59; in Maine, $9.07; and in 
‘w Hampshire, $8.66. 

Ixcept for minor purposes, feldspar is prepared for 
_ by grinding. This work is done principally by com- 
‘cial mills; only a very small portion is ground by 
rs in their own mills. In 1926 there were 29 commer- 
i mills operated in 13 states, namely, California, Colo- 
10, Connecticut,- Hlinois, Maine, Maryland, New Hamp- 
l-e, New Jersey New York, North Carolina, Ohio, 
insylvania and Tennessee. These mills reported 225,- 
‘short tons of ground feldspar sold in 1926, valued at 
175,797, or $16.75 a ton, compared with 212,858 tons, 
4ed at $3,603,845, or $16.93 a ton in 1925 an increase 
6 per cent in quantity and 5 per cent in total value. 
_the quantity sold in 1926 199,215 short tons, valued 
$3,246,174, or $16.29 a ton, was domestic feldspar, 
| 26,147 tons, valued at $529,623, or $20.26 a ton was 
adian feldspar. Canadian feldspar was ground in 
ze states in 1926—New Jersey New York, and Ohio, 
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These figures represent increases in production and value 
of domestic feldspar and decreases in Canadian feldspar 
as compared with 1925, 
The production of crude feldspar by States in 1925 and 
1926 is shown in the following table: 
Crude feldspar sold or used by producers in the United 
States in 1925 and 1926 


1925 1926 a/ 

State Longtons Value b/ Long tons Value b/ 
Arizona (c) (c) (c) (c) 
California 6,077 $49, 881 6,200 $49,300 
Colorado (c) (c) (c) (c) 
Connecticut 10,426 71,201 11,400 87,800 
Maine 28,404 256,731 33,800 306,600 
Maryland 4,554 26,438 (c) (c) 
New Hampshire 38,366 278,736 33,200 287,500 
New York 10,474 70,446 = 15,500 157,800 
North Carolina 76,806 496,563 91,400 602,000 
Pennsylvania 1,330 4,722 (c) (c) 
South Dakota (c) (c) (c) (cS) 
Virgina (c) (c) (e) (as) 
Undistributed 9,269 60,936 18,100 116,000 


185,706 1,315,654 209,600 1,607,000 
(a) Figures for 1926 are preliminary and subject to 
revision. 
(b) Value at mine or nearest shipping point. 
(c) Included under “Undistributed.” 


Toy Exhibit a Success at British Industries 
Fair 

Business was reported excellent throughout the toy 
and game section at the British Industries Fair, particu- 
iarly in soft toys and high-class mechanical toys, accord- 
ing to the Board of Trade Journal. One exhibitor re- 
ported that on the day of the royal visit his orders ex- 
ceeded £40,000. 
railways at competitive prices has secured large orders 
from the Dominions. Other instances are orders for 500 
gross of rubber balls, similar orders for children’s spades, 
etc., 50 per cent of these orders being for oversea markets. 
One woman exhibitor had by the early days of the 
second week booked to full annual output. 

A firm known all over the world for lead soldiers has 
even opened new accounts. Another exhibitor stated that 
his sales went up 25 per cent in the first week. 


Another exhibitor of toy mechanical 


German Competition in Canadian Market for 
Toys 

Among the new lines of German toys about to be of- 
fered in Toronto, Canada, according to trade reports, are 
a mechanical wonder sparkler to retail at $0.25; a strength- 
tester toy in different sizes at $0.05 and $0.10; a tunnel 
train, which the child can pull along, at $0.35; toy sea 
galleys from $4.50 to $7 each, a cheap line of dolls, paper 
hats and novelties, new china toy tea sets, and various 
new games and novelties for special seasons and occa- 
sions declares Trade Commissioner Lynn W. Meekins, 
Ottawa, in Commerce Reports. 


What's New in New York Showrooms 


Fenton Offerings Resplendent Among H. C. 
Gray Co. Exhibits 


It is seldom one sees a more interesting display of 
salable items than is found at the sales rooms of the 
Horace C. Gray Co., 200 Fifth Ave., from the factory 
of the Fenton Art Glass Co., Williamstown, W. Va., for 
which the Gray firm are New York representatives. 
Among the newest of the numbers is a selection of console 
sets with cone candlesticks shown in tangerine, rosevelva, 
French green, celeste blue, topaz and jade green. They 


N23IGCANDLE STICK NO3I6 CANDLESTICK 
N° 647 316 SPECIAL ROLL EDGE CENTER SET 
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are in a Florentine iridescent finish. The shapes are 
usually graceful and are making active sellers wherever 
shown, This is especially applicable to their rolled rim 
bowls which stand upon a three foot jet black glass base. 
Another very striking console offering is shown in the 
Fenton diamond optic which is really beautiful. This is 
presented in colors of plain tangerine and rose which in 
combination with this exceptional optic make it a thing 
of rare charm. In addition to the console sets there are 
about a dozen other pieces shown in the same optic such 
as dophin and fan vases, mayonaise sets, comports, bowls 
of various kinds and plates. 


Exqusite Rock Crystal Line Shown by Libbey 

At the New York salesroom in the Fifth Avenue build- 
ing of the Libbey Glass Mfg. Co., Toledo, O., is displayed 
a new line of rock crystal that presents a combination of 
beauty and quality hard to equal. The fact that this fac- 
tory during latter years has specialized in fine rock crystal 
has resulted in their producing some exceptional services 


Sixteen 


in period designs. That clientelle familiar with the je 
will be pleased to learn of these new presentations. Tl} 
are to be seen four delightful new low stem patte’s 
which for the quality they offer are surprising in tli 
attractive pricing. For instance, one of these cane 
retailed for about $32.00 a dozen. Then there are sevai 
styles of tall stem goblets including a very unusual noviy 
of twisted glass strands embedded in a cut stem. The 
are really beautiful. The services are unusual in thir 
completeness which not only applies to the beverage ghs 
but includes every part of table decorative pieces al 
vases, comports, center pieces, etc. The low priced gol 
mentioned above is of early American design made wh 
a fancy ball stem and a handsome flared bowl built) 
from the base with highly polished cut flutes and decorar 
across the bowl with an inch and a quarter polishea fi 
diamond cutting. The effect is exceedingly rich, its beaj 
being further enhanced by the design and fine executi 


New Additions to Cambridge Glass Dinn 
Service | 

It would be difficult to find a more pleasing or comp. 
hensive dinner service in glass than that which the Ca: 
bridge Glass Co., Cambridge, O., feature among th) 
many other lovely lines to be seen at their New York sal 
room, 184 Fifth Ave. Each successive visit there see! 
to disclose something new. The latest of their creatic 


is some splendid covered dishes in both round and 0 
shapes with inset covers, which are quite in keeping W 
the high standard of all the other items of this dinnerw 
family. A choice of three charming colors, amber, gré 
and peach, and decoration which feature etchings, ¢ 
crusted borders and flowers, plain gold lines as well 
plain colors, all serve to make these dishes a valua 
addition to the service. One treatment in particular t 
is most pleasing is an etched Dresden rose. The illust 
tion herewith really fails to show how pretty this is. 17 
Cambridge firm have the entire service most attractiv 
displayed on tables in a manner that sets it off most adv 
tageously, giving the buyer an idea of how attractive | 
service is in actual use. 
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Jovel Items Seen at Bing’s Showrooms 

ach time one pays a visit to the display room of F. 
Bir & Co.'s Successors, 67-69 Irving Pl., they can well 
pe ssured that among the myriad lines always to be seen 
thi, will be some new and novel items of interest. The 
lat t numbers they are 
sh wing consist of 
so2 novel Hubley 
mal door stops in a 
pore dog and wire 


haired terrior designs that 
are quite unique. 
lice dog which is mounted 
on a base stands about ten 
inches high and is present- 


The po- 


ed in a number of finishes 
such as, antique bronze, 
sterary bronze, antique brass, and Verde or Pompeian 
blk. The terrior is shown in natural coloring and with- 
pua base, the dog standing on its four feet and being 
abit nine inches in height. It is at once noticeable how 
peect is the modeling of these two animals, both of 
with are most lifelike. These are two very timely num- 
be for the summer trade. They are priced to retail 
ir‘ $3.00 to $3.50 each. They are packed in individual 
bors. The illustrations show both of the items. 
} 


Ci'ved Ivory Among Latest Mogi, Momonoi 
& Co. Importations 


arely is there a more odd and exquisite, line of ivory 
tailings seen than has just been received at the show- 
fovs of Mogi, Momonoi & Co., the Japanese importing 
ho e, 105 East 16th St. It is all but impossible to imagine 
hi letail of the work which these pieces present and it is 
2 nce evident that they are creations of artists highly 
ied in this particular line. One of the outstanding 
2s is that of an ancient ship. Perhaps some idea of 
(letail on this may be gained when inquiry brought out 
(fact that this item alone took five years to carve. 
(ding upon a red lacquer base it is almost three feet 
sight. A weird looking dragon is used as a figurehead 
s bow, while the center of the deck is covered by a 
da like roof. On the deck are grouped eleven figures, 
\n of which represent Japanese lucky gods, the other 
being their pages. At the corners of the roof over 
deck birds and symbolical animals are used as orna- 
s. Practically every square inch of the ship from the 
mm of the hull to its uppermost point is carved with 


a 
1 


ff Sees 


( 


the most minute and detailed carving and the whole gen- 
eral effect it presents is really astonishing. Then there 
is an assortment of many other Japanese figures, all of 
«hese are every 
They are in 


which are also hand carved on ivory. 
bit as perfect as the above mentioned ship. 
any number of different sizes and include several group 
pieces in addition to the single figures. These are all 
mounted on carved black wooden bases. Among them 
is one which represents a fisherman casting his net. The 
detail of carving on the net of this piece is so perfect that 
it is almost like fine lace. Considering the quality of this 
line it is astonishing how reasonably it is priced. 


| 


Cooperation in Competition 


Co-operation is an overworked word and, thanks to 
professional organizers, has fallen somewhat into disfavor. 
Yet it hardly need be said that it represents an idea full 
of large possibilities for modern business. When Judge 
Gary spoke on “Friendly Corporation” at the last meeting 
of the American Iron and Steel Institute, he presented it 
as a potential factor of prime importance in both domestic 
and foreign business relations. 
much today as in the Carnegie era, but pronounced indi- 
vidualism in business is a thing of the past. Touching on 
this subject in an address before the Atlantic States Ship- 
pers’ Regional Advisory Board, Secretary Hoover said: 

“As our country grows in population and increases in 


“Business is business” as 


the application of science and invention, and our economic 
life speeds up in its complexity, either we must depend 
upon the Government to settle and solve the problems and 
quarrels between our industries, or we must depend upon 
co-operation within industry itself. In the installation of 
these boards—the proof that it is possible for people of 
opposite interests to get together and arrange their own 
problems and settle their own troubles—you are making 
a demonstration that has a far greater and more far-reach- 
ing importance than perhaps the actual acts that you per- 
form at these meetings, because you are demonstrating 
that it is possible that we can carry on this. enormous com- 
merce by co-operative action within our organization 
itself, and outside of the Government.” 

Our own recent experience demonstrated that economies 
claimed for Government unification and operation of the 
railroads are greatly outweighed by losses in efficiency and 
incentive. When Government operation came to an end, 
there were 1,900,000 railroad employees, according to Mr. 
Hoover. Since that time tarffic has increased more than 
20 per cent and the carriers are handling it with 200,000 
This record is not only testimony to the 
superiority of private operation but, as Mr. Hoover points 
out, is due in part to the co-operation of the shippers’ 
advisory boards. Co-operation between seller and cus- 
tomer, as well as between competing 
and more a factor. It is now appreciated that the disad- 
vantages inherent in the competitive system do not call for 
its abandonment, but that voluntary co-operation, under 
the better trained economic sense in latter-day business, 
may prove an effective leaven—The Iron Age. 
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Steinbeck Gift Gallery Opens 
T HE Steinbeck Gift Galleries were formally opened 


June 9 in the Shops Building. A reception was 

held at which music was furnished by three Span- 
ish maidens. Refreshments were also served. The Siein- 
beck Gift Galleries present a rare collection of art goods, 
glassware, pottery, leather, wrought iron, etc. The new 
display is a welcome addition to the Shops Building. It 
not only takes its place as one of the most beautiful and 
elaborate showrooms in Chicago but in the entire country. 
A Spanish scheme of decoration is carried througnout the 
display and is arranged in such a manner that all of the 
merchandise is shown to unusually good advantage. The 
new display is directed by E. W. Steinbeck who is also 
head of the Steinbeck Co., manufacturers and decorators 
of baskets and glass and metal novelties. The Steinbeck 
Co. has been in Chicago for many years and will still 
maintain their former place of business at 74 East Roose- 
velt Road, where they have their factory and decorative 
plant. All the selling, however, will be done through the 
new display in the Shops Building. 
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Ready for Shipment— 


TTT CLE 


! 


TTT LLUALLUGAACLELPCGLLUCE LCG UCC CUCUA CL 


Go To Stetson’s First 
For Volume in China 


SHOWROOM, 512 FURNITURE MART BUILDING, 
SUPERIOR 4100 


STETSON CHINA CO. 


1751 West 74th Street CHICAGO 
Phone Hemlock 1000 
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J. H. SmytHe, REPRESENTATIVE 


By 


Kelly & Reasner, 17 North Wabash Ave., are shows 
an attractive and interesting display of Mexican doug 
handled bubble water lamps in a variety of colors, incl. 
ing green, blue and canary. They are made by the \ 
Kee Glass Co., Jeanette, Pa. Another exceptionally ft 
line by this manufacturer is new ruby stemware. 

The mention last week of “long-handled”’ stemwé 
being shown by E. M. Meder, caused more than passis 
curiosity among the department store buyers who sent| 
hurry up calls to see samples. The CRoCKERY AND GLéj 
JouRNAL’s representative, however, is taking this oppi 
tunity of informing the trade that “long-handled” stei 
ware is yet to be produced and that the merchandise d) 
played by Mr. Meder should have been called long ste 
ware. | 


Leo Arnstein and “A’” Papke, china and glasswa 
buyers of the Schuster Stores, Milwaukee, were in Cl 
cago last week en route to the east on their regular buyit 
trip. 


S. C. Stebbins, assistant to the president of the Unit 
States Glass Co., Pittsburgh, Pa., was a visitor at fl 
company’s Chicago office for a few days last week. 


“Ben” F. Pritchard, well known in the crockery at 
glass trade, has joined the forces of W. B. Lazure, mai 
ager of the Chicago office of the United States Glass € 


“Bert” T. Rinken, formerly Mid-west representat 
for John B. Slaterini, Inc., is now managing the Chica, 
offices of L. D. Block & Co., in the Furniture Mart. 


An annual event, drawing thousands of buyers to €h 
cago, will be the gigantic clearance sale to take place ( 
Monday and Tuesday, June 20 and 21, in which will pa 
ticipate the leading wholesalers, manufacturers, jobbe 
and distributors here. 


A novel advertising feature in the daily newspapers W 
recently offered by the L. Klein Department Store at 
and Halsted, in which the individual department buye 
offered $1.00 specials under their own photographs. 1 
cluded in the array of buying talent, was the likeness! 
J. Hasler, buyer of china and house furnishings. 


Walter Minnemeyer, 17 North Wabash Ave., is sho\ 
ing some new glass pieces from the Standard Glass C04! 


FOSTORIA GLASS CO. 
hicago Display, 806-7-8 Masonic 
Temple 
int Glassware, Harry G. Dalzell 

Phone 


Central 3497 9 North Wabash Ave. 


_ HESEBRING POTTERY CO. 

| SEBRING, OHIO 

| Cuas. L. Szsrinc, President 

’, L. GERALD, Chicago Representative 


666 Lake Shore Drive 
FURNITURE MART 


‘sone: Superior 4100 
} 


Room 980 Room 1008 


well known No. 100 cutting in heavy. lattice design, 
ithe No. 94 cutting in floral decorations. They come 
vree colors of rose, amber and green, with the former 
‘cominating. Another display is the narrow optic 
oth bottom tumbler line, ranging from 14 ounce ice 


‘to whiskeys. They are in plain, silver band and grape 


EARL W. NEWTON AND 
ASSOCIATES 


IMPERIAL GLASS. CO. 

ECONOMY GLASS CO. 

NATIONAL CHINA CO. 
OWEN CHINA CO. 


Phone: Central 3236 


The Atlas-Globe China Co. 
NILES, OHIO 


E. J. Benyamin, Resident Agent 
PERMANENT DISPLAY ROOM 
AMERICAN FURNITURE MART 
666 Lake Shore Drive 

Phone Superior 4100 


16, 1927 CROCKERY AND GLASS JOURNAL Nineteen 
{AT TO BUY A DIRECTORY OF 
D WHERE Ta THE PERMANENT 
Y IT IN — DISPLAY ROOMS 


IRA A. JONES CO. 
9 North Wabash Avenue 


Representing: 


Pope Gosser China Co. Seneca Glass Co. 
Susquehanna Cut Glass Co., Coshocton Glase 
Corp., Burke Studios, Vesta Studios, Heule 
Studios, Lamps and Shades. 


THE UNITED STATES 
GLASS CO. 


80 E. Randolph Street 
Walter B. Lazure, Chicago Representative 


OUR CHICAGO DISPLAY M . 
TAINS COMPETE SAMEL® Lis 


cuttings, making a most attractive item. 


Walter F. Jones, of the Central Glass Co., Wheeling, 
W. Va., was in Chicago last week on his regular Spring 
tour of the Middle West. He will not be out in this ter- 
ritory again until August. 


Business 


he continued employment of labor and capital in our 
‘stries and commerce, the tonnage and car-loading re- 
5 of the transportation companies, and the bank clear- 
iS, all testify to the fact that the people of this country 
(demanding and using up commodities in truly enor- 


'$ quantities. 


is true that just at this time there is some evidence 
recession from the peak records in some lines. The 
itruction of new buildings is expected to represent 
wer volume this year, still the Architectural Forum, 
‘uthority on the subject, forecasts the value of build- 
| to be erected in 1927 will be about six billion dollars. 


‘ew automotive buildings, bank buildings, club and 
ornity buildings, community and memorial buildings, 
‘itals, commercial buildings, schools, stores, theatres 
welfare buildings are expected to retain about the 
> proportion to the total of new construction as was 
fase in 1926, with some decline, as compared with last 
, in the value of certain other types of buildings. 

Jith the operations in the building industry running 
such large figures, the activity spread all over the 
ttry, and involving as it does, so many other trades, 
program for the construction of new buildings is 
id to contribute substantially to the general commer- 
and industrial prosperity during 1927. 

uring the past few years the automobile industry has 
loped to a position of leadership among manufactur- 
activities. 

hese two industries, new building constructions and 
mobiles, have been leaders in the growth of business 
ng the past four or five years. With automobiles we 


Conditions 


do not have as clear a picture of the future as we do in 
new building operations. It has been predicted that some 
important adjustments will be necessary in order to sta- 
bilize the automotive industry. Production schedules are 
below par just now, but stocks of cars in the hands of 
dealers are not excessive, and with the new models, lower 
prices, and aggressive selling and advertising methods, 
there no doubt will be found a market for a vast number 
of cars during 1927. eon an 

The business of the retail merchants. is good and it 
should continue at or close to the high level reached in 


1926. In this field competition is unusually severe. The 


established local merchant finds many new stores con- 
tending for business in his territory. It is necessary for 
him to put forth extraordinary efforts in order to avoid 
sharing the increased volume from his regular trade with 
the new competitors. Some idea of the extent to which 
retail sales have grown, and are still growing, may be had 
from the reports of sales made by mail-order houses and 
the many chain-store systems.—Patton's Monthly. 


“Dear Bettie,’ wrote the young man, “pardon me, but 
I'm getting so forgetful I proposed to you last night, but 
really forgot whether you said yes or no.” 

A woman can describe her symptoms in an entertaining 
way. A man’s way is to groan. 

tie : : Pe 

Pll give you fifty cents if you'll wash your face,” said 
the college professor to his small son. 

Tz ® . 

Keep it and get a hair cut,” was the fresh young hope- 
ful’s reply. 
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To Award Cup for Gift Window Display 


HEN Emmet White, President of The National 
\\ Gift and Art Association, sailed for Europe the 
latter part of May, he left something behind be- 
sides his home, country and the Statue of Liberty. Presi- 
‘dent White left a beautiful silver loving cup to be pre- 
sented to the person or shop sending the photograph of 
the most attractive window display of Gift and Art mer- 
chandise in the United States and Canada. The selection 
will be made by judges at the Fall Show of The National 
Gift and Art Association. 
That award, to be known as the-‘‘President’s-Cup” is 
but one of: the many beautiful prizes to be given to the 
winners in the Retailers’ Selling Effort. From every 


part of the country Retailers’ display artists will send pho- 


tographic proofs of the variety and originality of the 
Gift Shops in presenting their wares to the public. Pho- 
tographs ‘of unusually decorative or unique interiors as 
well as window displays are desired. 


Thus will all the wholesalers and retailers who attend 
the Fall Show get an exceptional opportunity to see “how 
the other half” sells. Visitors from other sections who 
have never stepped into a Gift and Art Shop on the pic- 
turesque coast of Maine will sense a new note in selling 
appeals; those who have never breathed the atmosphere 
of the charming Southern Shops will find fresh ideas in 
these photographs, to take back to their own shops. 

Other suitable cups and prizes being offered for the 
Retailers’ Selling Effort Exhibit are: 

(a) Best or most unique Shop Interior display of 
merchandise, judged by photograph or description—first 
prize by Giftwares Magazine. 

(b) Best sales to stimulate sales from January to Oc- 
tober—first prize by Gift and Art Shop Magazine. 

(c) Best advertising in Rotogravure Section newspaper 
first six months 1927—first prize by Retail Ledger. 

(d) In addition to the President’s Cup for the best 
window display—Keystone Publishing Co. will give a 
prize to the best window display photograph of Gift and 
Art merchandise shown by a jewelry store. 


Besides the Retailers’ Selling Effort Exhibit there will 
be special Buyers’ Conferences at which retailers will 
discuss different buying habits, new merchandising ideas, 
seasonal sales tendencies, successful sales stunts for stim- 
ulating business in low months and productive publicity. 
This interchange of ideas and opinions will make every- 
body better acquainted, promote a finer spirit of coopera- 
tion and send each participant home with a better under- 
standing of his fellow dealers and a broader conception 


of the whole Gift and Art business. 

The National Gift and Art Association has made elabo- 
rate plans for what will unquestionably be the biggest of 
all its Shows. It will give second and third prizes in 
each of the contest groups. Four spacious floors of 
The Hotel Adelphia will be utilized by the manufacturers, 
importers and wholesalers for show-rooms. Gorgeous 


displays of the world’s finest art objects will attract buy- 


ers from all over the country to “America’s Prerfl 
Wholesale Buying Market.” 

The Philadelphia program for the week of August 2; 
27, arranged by President White, Vice President Thiy 
and Treasurer Williams includes informal get-togety 
meetings, a luncheon Tuesday noon, a big supper da\ 
after the annual meeting Wednesday. night, a special ¢ 
ning meeting for buyers and ‘owners of Gift Shops} 
Thursday, and sothe delightful surprise features, 

In connection with the Show and Convention, mit 
are planning to take ‘advantage of the opportunity ¢ 
combine business and “pléastite by visiting Atlantic C; 
which is only a few miles away. During the sumr 
months the railroads all will offer special reduced roy 
trip. rates to Atlantic City, with Philadelphia. stop-o} 
privileges. Week-ends especially will find many of 
Show's visitors and exhibitors parading “the long} 
promenade in the world.” Between the hours of bathi 
resting and rolling chair sight-seeing, many a busin) 
discussion will take place. Pleasure may be interrup’ 
innumerable times to swap selling ideas. | 

For more details of the Show itself, address the ) 
tional Gift and Art Association, Drexel Building, Phi 
delphia. Write also for the newest multi-colored pos| 
in the window card series, bearing the slogan, “Ev« 
Day is a Gift Day.” It will help stimulate summer sal 


ee 
Sales of Toys at the Leipzig Spring Fair 
Sales of toys at the Leipzig Spring Fair showed a ( | 
cided improvement over last year. A good holiday eH 
had depleted the stocks of domestic dealers and the wee 
ening of French and Italian competition, owing to ct 
rency stabilization, helped to augment foreign busine 
says American Consul Hermando de Soto, Leipzig, Ge 
many, in Commerce Reports. A good average postw 
turnover was attained, especially in the cheaper grades 
toys, but prices were generally declared to be too low 
admit of a reasonable profit. Many manufacturers a 
wholesalers are apparently still making radical conet 
sions in order to hold their customers. It was frequen! 
a case of German firms competing among each other, i 
dicating that the German toy industry has not yet co 
pletely adjusted itself to postwar conditions and that ove 
production continues. | 
ForEIGN CoMPETITORS REPRESENTED—SALES SATISFA 
TORY 
Foreign competition also made itself felt, however, pé 
ticularly that of Czechoslovak manufacturers, whose e 
port trade is still favored by the exchange situation. T 
Czechoslovak toy industry was ibe by some . 
exhibitors who did a satisfactory business 
England and the Netherlands bought in good qua 
tities, and the Scandinavian countries, especially Swede 
increased their purchases noticeably. French buyers 4 
peared for the first time since the war and showed imtert 
in toys. Their orders for sample collections were ft 
quently declined by German manufacturers, who we 
under the impression that the French were merely Scot 
(Continued on page 31) 
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Insures 14,000 at 15c Weekly 

ew plan of group insurance under which practically 
t 
5 


14,000 employes of Montgomery Ward & Co., Chi- 
qare insured for amounts ranging from $1,000 to 

), according to length of service, at a cost of only 
qits a week to each employe, became effective May 

hen the first applications from employes were re- 
at the executive offices of the main plant at Chicago 
ere and the river. 
Ts plan of group insurance as applied to Ward & 
, ayolves approximately $10,000,000, the Equitable 
fe Assurance Society of the United States being the 
sur, Group insurance was originated by the Chicago 
il rder house fifteen years ago, in cooperation with the 
a Company. The plan, in its developed state, is 


»veing adopted by leading commercial and industrial 
ie of the Nation. Marsh & McLennan acted as 
B's in the deal. 
ler the new plan an employe becomes eligible for 
s surance after one year of service, being entitled to a 
i¢ for $1,000, with an increase of $100 a year until 
s aximum of $2,500 is reached. 
He important factor in group insurance is that all! 
ipives, old and young, weak and strong, may be insured 
it medical examination,” said George B. Everitt, 
e -esident and general manager of Ward & Co., after 
ting the first application from Miss Josephine Jen- 
ig an employe of the company, in the presence of 
lm J. Graham, second vice-president of the Equitable 
any, and several executives of the mail-order house. 
is made possible by the application of the law of 
es in sickness and health. The years have proved 
undness of the theory of nonmedical examination, 
ithe eyes of the insurance companies, all employes, 
mthe humblest to the highest, are on a common level 
i's, 
1 sum total of lives insured at present under the 
1 plan represents about 10 per cent of the workers 
- United States. It is estimated that throughout 
» million dollars a week will be paid by insurance 
J aies to beneficiaries named by employes. 


| 


‘tges Panic-Proof Department Store 


[ cartment stores, especially in smaller cities, should 
ile panic-proof as well as fireproof, R. S. Moulton, 


=) 


oe 


on. 

Mf report of the committee urged that buildings be 
ticted or equipped with fire-resisting materials, that 
-exits be provided and that all obstructions located 
‘or near the entrances be removed so that in case 
i persons within the store could get out quickly. 

is only a matter of time,” said Mr. Moulton, “before 
Hlepartmerit store will suffer a holocaust unless the 
| precautions are taken, especially in the small cities, 
let the extreme hazards are overlooked. Such places 
| be made panic-proof as well as fireproof. 


“Frequently large stores have outgrown their original 
quarters and now occupy adjoining buildings with little 
regard for their safe construction and exit facilities. 
They are like a maze inside—shoppers get lost and have 
to be directed to the exits. They are filled with highly 
combustible materials. On Saturday afternoons and dur- 
ing the Christmas rush they are crowded to the doors 
with women and children. The progressive stores are 
prepared for all emergencies, but there are many which 
are not. This type of store has escaped thus far only by 
good fortune.” 


Officers Chosen for Glass Division of 
The American Ceramic Society 


Appended hereto is the personnel of officers and ap- 
pointees of the glass division of the American Ceramic 
Society : 

H. L. Dixon, chairman, Box 140, Pittsburgh, Pa. 

C. 'D. Spencer, vice chairman, Nela Park, Cleveland, O. 

Hi Ny Finn secretary, U.S. Bureau of Standards, 
Washington, D. C, 

Research—E. W. Tillotson, Mellon Institute, Pitts- 
burgh, Pa. 

Standards—A. R. Payne, Fostoria Glass Co., Mounds- 
ville, W. Va.; F. C. Flint, 303 South Main street, Wash- 
ington, Pa.; D. D, Schurtz, Sharp-Schurtz Company, Lan- 
caster, O.; H. H. Blau, Macbeth-Evans Glass Company, 
Chatlerowaras and ©. £. Fs Lundell, U.S. Bureau of 
Standards, Washington, D. C. 

Data—Charles O. Grafton, (Gill Clay Pot Co., Muncie, 
Ind.; J. T. Littleton, Jr., Corning Glass Co., Corning, N. 
Y., and E. J. Casselman, Mellon Institute, Pittsburgh, Pa. 

Membership—Arthur W. Kimes, 230 Fifth avenue, 
Pittsburgh, Pa., and J. B. Krak, 702 Eighth street, Niag- 


ama) Ieaulks, INI. NY. 


Rules—A. E. Williams, Hartford-Empire Co., Box 
1411, Hartford, Conn. 

Education—A. Silverman, University of Pittsburgh, 
Pittsburgh, Pa. 

Nomination—A. E. Williams, Hartford-Empire Com- 
pany, Box 1411, Hartford, Conn. 

Papers and Program—C. D. Spencer, Nela Park, Cle- 
veland, O. 

Trustee—J. C. Hostetter, Corning Glass Works Central 
Pallss hal 


R. E. Gould Joins Taylor, Smith & Taylor 
R. E. Gould, Ceramic Technologist for the R. Thomas 


& Sons’ Co., electric porcelain manufacturers, East Liv- 
erpool, Ohio, for two years, has assumed charge of the 
research department of the Taylor, Smith & Taylor at 
Chester. 

Mr. Gould, a graduate of the Ohio State University, 
was -with one of the leading spark plug manufacturing 
concerns in Michigan before joining the Thomas & Sons’ 
staff. The Taylor, Smith & Taylor Co. will manufac- 
ture an ivory body upon completion of its three tunnel 
kilns. 


Twenty-two 


CROCKERY AND GLASS JOURNAL June 16, }) 


OF OUR 


NEWEST 
OPEN STOCK 


PATTERNS 


made by 
Heinrich & Co., 
Selb, Bavaria. 


The Tristan on White Body with Traced Handles and the Isolde featuring the same pattern, but with a rich 


ivory rim and half matt gold handles. 


Both of these offered on our well known Imperial Shape. 


HEINRICH & WINTERLING, INC., 


Sole Agents for Heinrich Dinnerware & Winterling Fancy China 


49-51 WEST 23RD STREET, 


‘*Pottery and Porcelain”’ 
By Frederick Litchfield 


AUTHOR OF 


“Marks and Monograms on Pottery and Porcelain” 
“Illustrated History of Furniture” 
and others 


This is a book that every domestic potter should 
have. The illustrations alone would well repay 
them for the outlay. 

It contains a list of over 300 Ceramic Factories, 
with short historical accounts clear and concise, 
descriptions of peculiarities of parts, glaze and 
colorings. 

For a collection the book is invaluable as it will 
save an amateur from many pit falls. 

The chapter on “Values and Prices” has been 
rewritten and brought up to date and there is a 
new index arranged on a novel plan so that marks 
can be readily identified. 


Price $9.00 


The Crockery & Glass Journal 
45 East 17th Street 
New York, N. Y. 


NEW YORK CITY 


‘Satisfied customers keep us busy” 


CROOKSMILLE 


DINNERWARE 


A unique fi 

~ border arrai 
ment in a clever ble 
ing of yellow, d 
and light blue, green, t 
and black with edge | 
traced knob and handles 
brownish red. Shown on 
popular Columbia Shape. 


REPRESENTATIVES 
NEW YORK eAsiene onto MICH 
John L. Pasmantier & Sons Vv. OD. ia J. 0 
5 West 20th Zanesville chooksville, 


PACIFIC COAST 
Hari 0. Davis 
728 s. "Manhattan Pi. 
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Room 348. aia **yotel 


Los Angeles 
CENTRAL. WEST 
Gueras Sedetmeler 1. L. Fre hs 4: — 
: oseville 
Bloomington, III. Coffeyville, Kal 


The. Crooksville China 
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serest Keen in Chemistry and Chemical 
Industries Exposition 


Jevelopments in the fields of Chemistry and Chemical 
yineering have been so rapid since the Tenth Exposi- 
of Chemical Industries that the interest aroused is 
sHwn to a marked degree by the entire industry and the 
istrial world in the coming Eleventh Exposition of 
ical Industries. 

articular interest has been shown toward the sections 
athe Exposition that will be devoted to synthetic prod- 
3, lacquers and the machinery and container sections. 
[se sections already have listed a number of exhibits 
t will appear for the first time either in domestic or 
pign markets and the interest manifested points plainly 
ighe value of such products and developments. Among 
interesting exhibits will be that of Vita Glass, which 
pimits the passage of Ultra Violet Rays from sunlight 
reby transmitting the life giving rays which ordinary 
sss will not permit. It is expected that this exhibit will 
particularly interesting from a scientific standpoint as 
s already creating comments. 

‘he foreign exhibits are increasing and as this is the 
t time in the history of the exposition that the doors 
:e been opened to foreign exhibitors, domestic consum- 
+ manufacturers are -anxiously waiting to see the for- 
¢i1 displays and compare such products with what they 
ay now using. This will particularly apply to the Dye 
i_ Synthetic Products along with the foreign method 
) handling and equipment used in the way of instru- 
rats of precision. 

n the past decade the world has come to realize as 
er before the value of scientific research to not only 
lustry but to life itself. The progress though slow and 
ious has brought some startling developments in every 


] 


Chere is no place else in the world where such a col- 
cion of achievements and scientific development of 
pmical Industries has been exhibited as at the Eleventh 
position of Chemical Industries to be held at the Grand 
Hatral Palace, September 26 to October 1, 1927. 

‘n addition to these exhibits the Students’ Course is 
racting wide attention and not only will the leading 
(ools and universities have students there but many pro- 
(sors will attend the lectures. Indications point to an 
lisually large attendance from various industries not 
)y by engineers but by executives as much interest is 
ag displayed in the subjects and lectures that bring 
‘ether the leading authorities in the Chemical and In- 
‘trial world. 

All industry realizes that the only way comparative 
‘a may be collected is through visible demonstrations 
the various developments of material, raw and finished, 
stimulation of industry. The committee and manage- 
int of the exposition are making every effort to cover 
entire field in a more comprehensive manner than 
before. 


Ine of the most interesting features of the forthcom- 


ing exposition will be the exhibits of Lacquers and Py- 
roxyliin (Nitrocellulose) products. Remarkable results 
have been achieved by the manufacturers of these prod- 
ucts through constant research and experimentation. 

A most interesting article appearing in the January, 
1917 issue of Factory, by William J. Miskella, M.E., calls 
particular attention to the use of Lacquer as a perserva- 
tive regardless of the cost, because of the speed and ease 
of application as well as the power of resistance of Lac- 
quer to the elements. It illustrates the use of Lacquer in 
the Pacific States Telephone and Telegraph building in 
San Francisco where because of the quick drying of this 
product the time of idle investment during the construc- 
tion process was lessened. One interesting feature was 
that interiors were done at night and ready. when office 
workers appeared in the morning in a building in San 
Francisco where the owner began to place his tenants sev- 
eral months before construction was finished, by the use 
of Lacquer. 


Haynie Retires 


J. Frank Haynie, superintendent and “major execu- 
tive,’ as he was called at Hutzler Brothers, Co., depart- 
ment store, Baltimore, has retired after fifty-one years of 
active service. 

The history of Mr. Haynie’s business career is almost 
a byword in the Hutzler store. He applied to David 
Hutzler for a job—any job—when he was but 13 years 
old. He was given a temporary position until after the 
Christmas rush, but the firm was impressed at once at his 
earnest application to his job of sweeping the floors and 
delivering bundles. Next he was put at stock-keeping, 
then salesmanship, a buyership, employment manager, 
and at last superintendent. 

Although he has given up active participation in busi- 
ness, Mr. Haynie will still retain contact with the store 
through being elected chairman emeritus of the Executive 
Advisory Committee. 


Gablonz Glass Industries Variously Occupied 
Commercial Attaché Elbert Baldwin, Prague, Czecho- 
slovakia in Commerce Reports 


The Gablonz small glass industry continued to enjoy 
satisfactory activity in some departments during the first 
quarter of 1927, while other departments were critically 
threatened. Notably, the so-called “mountain glass,” a 
name traceable to the geographical location of the factories 
and designating in particular chandelier and crystal shapes, 
has been steadily losing ground to foreign pressed-glass 
products as against the emery-cut process which omginally 
made the Czechoslovak articles famous. Early in April 
labor discontent of long standing led to an outbreak re- 
quiring energetic police intervention. 

‘On the other hand, those branches of the industry manu- 
facturing glass decorative articles for women’s wear, imi- 
tation jewels, and rhinestones, are favored by current fash- 
ions and are fully occupied, with the exception of those 
making imitation pearls and glass buttons. 
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Albright China 


The @rrollton Pottery @, 


INCORPORATED 1903 


MANUFACTURERS OF HIGH GRADE DINNER WARE J} 
CARROLLTON, OHIO 


ONE COMPLETE DINNER SERVICE 
““SUPERIOR”’ 


SEMI -SQUARE—— PLAIN EDGE 


for the Jobber and Syndicate Buyer 


Three Shapes 


Glendere:<...< .'sc es mares soins 5 fancy 
Highlands. ase ee ee plain 
Pilgrim: 4. vaca aes ae nee ee octagon 


E offer to the Department 
Store Trade highest qual- 


Send for Catalog and Illustrations 


ity ware and distinctive decora- 
tions in commercial borders. 
Prompt and courteous service. 


Albright China Co. 


Main Office 
Carrollton, Ohio 
Factories 
Carrollton, Ohio Scio, Ohio 
14 Kilns 9 Kilns 


Representatives 
HERBERT K. CONNOR. CHAS. A. WEIDEMANN 
East West 
ROY E. HENDERSON 
President 
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Ceramic Dictionary 
Copyrighted 
By C. M. Franzheim 


BOD yay, 
COBFAO 


NE ev, 
PATTERNS 


A practical, concise treatise ef 
Ceramic words, terms, uses and 
practices for the daily use of the 
factery man, superintendent, sales- 
man and retailer. 


Representatives 
D. King trwin, 200 
th Ave., New 


An education for anyone cen- 
nected with the trade. 


Price $2.00 Per Copy 


Convenient Pocket Size. 


y 
F. A. Miner, (16 W. 
High Terrace, Roch- 
ester, N. Y. 
E. €E. Wilgus, 21 
March Ave. W. Rox- 
bury, Mass. 
Earl W. Newton & 
Associates, . 
Wabash Ave., Chi- 
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cago. 
Western Glass Prod- 
Co., 14 


Demarest Publications, tn. 


Publishers 


45 East 17th St. New York 


Veeco CHINA CO.- SALINEVILLE. 0. 
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Mueller Reviews Business Conditions 
(Continued from page 9) 
- displays of china and glassware while the Carlson 
‘ckery Co. has a very fine display of china, etc. 
susiness in San Francisco and Oakland is slowing down 
ough business in those cities is better than in the 
dle west. The trouble seems to be that the stores 
e overbought and that the stocks are not moving fast 
erugh. Overstocked shelves give ample proof of this. 
Sj kane he found quiet. 
“he May Day Sale of The May Co. store recently in 
Angeles was most successful while Olds, Wortmen 
& ‘ing, Portland, Ore., also had a successful May sale. 
se stores buy for sales where many stores have sales 


——Ts 


ae 


| 
m ely to get rid of stock which is the reason these stores 


ha2 such successful sales. 

the general influx of tourists to the coast keeps money 
mirculation and is largely responsible for that section’s 
erty. Consequently the general business outlook 
'e is good while the rest of the country does not have 
wright an outlook. 

nother point about the west stressed by Mr. Mueiler 
saat the people as a whole are easier to approach and 


! 
arinot as aloof as the average easterner. 


Britisn China Clay Industry 
(Continued from page 11) 
sity good demand dropped considerably in her imports 
¢nglish clays. 
he exports to India received an impetus by the large 
osignment forwarded by the English China Clays, Ltd., 
0 3ombay of over 7,000 tons, which it is hoped marked 
opening up of a new and expansive channel for the 
ha clay industry. This record order was executed in 
tw: and was the first direct shipment made from Fowey 
pindia. Hitherto the despatches to India have been 
‘le in much smaller quantities and in casks principally 
yarge liners from Liverpool. Whilst the prospects of 
gger Indian demand will be interesting to the china 
< producer generally, the acceptance of such consign- 
nts in bulk will have a very serious effect upon the cask 
jufacturers in the district, amongst whom there are 
%y unemployed already through a considerable falling 
of the cask trade. 
he recent absorption of the North Goonbarrow China 
ly Works by the English China Clays, Ltd., which was 
ounced in the last issue of The Pottery Gazette and 
lis Trade Review, has been followed by a further enter- 
ing amalgamation of the Great Halviggan ‘China Clay 
« Ltd. The North Goonbarrow China Clay Works was 
ved by His Majesty King George several years ago 
!ng a tour into Cornwall as the Prince of Wales, and 
a> been developed under the managing directorship of 
Hart Nicholls, for many years. The Great Halviggan 
icks, under Mr. Hart Nicholls’ supervision, have under- 
J2 extensive development, and are also among the best 
/pped mines in the west, and although the product may 
abe quite as high a standard as the North Goonbarrow. 


— 


a notable graded clay is produced. Mr. Nicholls has joined 
the board of directors of the English China Clay Co., Ltd. 
The Hon. H. D. McLaren, O.B.E., the chairman of 
H. D. Pochin & Co., Ltd., together with Mr. H. Stanley 
Pochin, J.P., the managing director, and Mr. D. T. Taylor, 
paid a flying visit to their ball clay mines at Mainbow and 
New Bridge in Devonshire on May 17 and their several 
china clay mines and china stone quarries in Cornwall on 
the following day What the china clay industry owes 
to such strenuous leadership, especially during so many 
lean years, can never be estimated. The china clay town 
of St. Austell has also received a visit from Mr. C. H. 
Knight, president of the Papermakers’ Importing Co., of 
Easton, Pa., U.S.A., together with his secretary, Mr. 
Brian. The firm have extensive operations in all classes 
of clays, and consequently the duration of their stay in the 
clayopolis is a very busy and most important one. 

Mr. F. W. Mutton, third son of the late Captain Wil- 
liam Mutton, has been appointed chairman of the St. 
Austell Urban District Council, which elevates him to 
the civic head of the town and accords him a seat on the 
magisterial bench. Mr. Mutton succeeded to the old-estab- 
lished china clay cooperage firm of John Knight & Co. 
upon the death of his wife’s father, Mr. John Knight, and 
has been associated with the china clay industry prac- 
tically the whole of his life. He was formerly a repre- 
sentative for Charlestown on the St. Austell Rural District 
Council, and was one of the new members elected to the 
extended St. Austell Urban District Council two years 
ago. Mr. Mutton has the development of the town at 
heart, and is expected to fulfil the highest traditions with 
due regard to the ratepayers. 


Fire and Business Costs 


Another item in the growing list of economies practiced 
by American business to keep down the costs of produc- 
tion—including cost accounting, simplification, and the 
elimination of wasteful trade practices—is the subject of 
a bulletin issued by the Insurance Department of the 
Chamber of Commerce of the United States. (This is fire 
prevention among industries as carried on through trade 
associations. 

“Experience in America has demonstrated,” the Insur- 
ance Department says, “that a large part of our annual 
fire loss, which in 1925 totaled $560,000,000, occurs in 
business establishments. Business men should have a 
direct interest in fire prevention whether they have experi- 
enced fires or not, because no property is immune from 
this prospective danger.”’ 

Whether or not this loss is reflected in the cost of the 
products it is recognized that an industry safeguarded 
against fire is in a better position to meet the strain of in- 
ter-industrial competition than one not so protected. Fire, 
at least, has a conspicuous place among the many items 
that lie in that borderland between profit and cost of pro- 
duction designated as overhead. 


Methods by which trade associations can organize fire 
prevention work are outlined in the bulletin. 


Geo. C. Kindt & Co. Opens Additional Salesroor 


3ecause of their greatly increased volume of business 
the firm of Geo. C. Kindt & Co., manufacturers repre- 
sentatives, 19 West 24th St., have opened a new basement 
showroom in addition to their former spacious salesroom 
on the street floor at the above address. The new room 
is exceptional for its attractive appearance. It is so laid 
out that it presents their various lines to splendid advan- 
tage. This floor which gives the firm five thousand addi- 
tional square feet of display space is devoted to a de- 
cidedly interesting and varied line of lamps, wrought iron 
flower stands, aquariums, mirrors, card tables, magazine 
racks, smokers stands, etc. The stairway to the basement 
leads from the main floor showroom above at the left. 
In descending the stairway the first thing catching the eye 
are two lovely French bronze fixtures mounted on either 
newel post at the bottom of the steps. The room is done 
in a French gray throughout, even the floors being fin- 
ished to match. It is at once evident that every inch of 
space has been utilized to the best possible advantage. 
The walls are used for showing hundreds of different 
kinds of serving trays, mirrors of all types, bed lamps, ete. 
The floor space has been arranged with various platforms 
for the exclusive showing of special values in bridge and 
floor lamps. Display tables and shelves for the further 


i 


exhibit of table and boudoir lamps are also fitted into df 
scheme with excellent effect. These are all wired to pe 
A wealth © 
artificial light is provided by means of fifteen invert 
overhead fixtures. At the front and rear sides of tt 
floor doorways lead into two additional rooms which ¢| 


mit the lamps being shown illuminated. 


firm use for storage and further display purposes. It | 
noticeable when looking over the firms exhibit located ( 
this floor that scattered throughout are many items gottr 
up specially for dollar sales purposes and trade stimulato| 
for which the Kindt concern is so well known. 


Individual Income Tax 


Ninety-six dollars is the average of individual incon 
tax payments to the Federal government, according to tl 
newest official analysis of returns to be made by the Unite 
States Treasury Department. This average takes ini 
consideration the amounts paid by all classes of taxpayei 
from millionaires to persons in moderate means. It cover. 
in round numbers, the payments or returns of 7,370,0C 
persons. | 


Section of the beautiful new showrooms of Geo. C. Kindt & Co., devoted to lamps, wrought iron, flower stands, ete 
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ited States Potters’ Association to Hold 
Summer Meet July 12-13 

Secial dispatch to the CRocKERY AND GLAss JOURNAL) 
summer meeting of the United States Potters’ Asso- 
tigon will be held at Bedford Springs, Pa., for two days 
a@mencing July 12th. This has been determined at a 
mting of the Executive Committee of the association 
he at the Wm. Penn Hotel, Pittsburgh. Business ses- 
is will be held in Bedford Springs Hotel. The pro- 
n is being planned by President Thomas Anderson, 
gerral manager of the Pope-Gosser China Co., Coschoc- 


to O. 
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Allen W. Surles 

len W. Surles, aged 37, sales manager for the Cres- 
ce China Co., Alliance, O., died in the Alliance City 
Hipital of Peronitis, following an operation for appen- 
diltis, June 5. Mr. Surles was stricken June 1, and 
arerwent an operation Thursday and submitted to two 
bled transfusions Friday and Saturday. 

fr. Surles was born in East Liverpool on July 12, 
1s), a son of Charles F. Surles of the E. Monicol Pot- 


fe. Co. He graduated from the East Liverpool high 
scvol in 1908 and attended the Ithaca preparatory school 
an Cornell University. 

urles enlisted in the army soon after the United States 
red the World War, receiving a first lieutenant’s com- 
ypion. He left with Company E, Tenth O. U. I., which 
- became part of a machine gun batallion. He was 
nected with Company A, 134th Machine Gun Battal- 
and later with Company D, 135th Machine Gun Bat- 
m. He took part in the offensives in the Bacarat 
pr, in the Argonne-Meuse and St. Mihiel drives, see- 
service in Flanders and the lower French battlefronts. 
was awarded a croix de guerre by the king of Bel- 
la. On the return trip from Europe Mr. Surles was 
Ppinted adjutant on the transport George Washington. 
jollowing his return he was associated with the Chit- 
go Pottery Co., at Chittenango, N. Y., and later was 
fhe sales staffs of the D. E. McNicol and the Homer 
aghlin potteries. He was a member of Riddle Lodge 
315, A. F. & A. Masons, Elks, Sigma Alpha Epsilom 
ernity, and the First Presbyterian Church. 

le is survived by his father, one sister, Mrs. Gordon 
§, and one brother, Richard Surles. Funeral services 
«2 held Wednesday afternoon at E. Liverpool, O. 


J. R. Rothschild 

$ this issue goes to press word is received of the 
sh of J. R. Rothschild of Rothschild Bros., Ithaca, N. 
IMr. Rothschild was 62 years old. No further details 
(2 received at this time by “Bob” Slick, china and 
#sware buyer for the firm who is in New York and 
Hived the sad news in a telegram from the firm yes- 
ay. This is the third Rothschild brother to die within 
sriod of three years. 


“Ceramic Week” in Paris 

The “Ceramic Week” in Paris, organized annually by 
the Syndicate of French Ceramic Manufacturers, opened 
on May 16, according to the Pottery Gazette and Glass 
Trade Review, England. The week consists of a technical 
congress, a general meeting, followed by the annual ban- 
quet of the Syndicate, and an excursion into the Marseilles 
region and Provence. A report by Reuters Trade Service 
from Paris says: The technical congress opened on Mon- 
day morning (May 16) with a visit to the Syndicate’s lab- 
oratory, where research work and experiments are carried 
out. The members of the congress examined the ceramic 
products exhibited there and showed particular interest 
in the working apparatus for feeding kilns automatically. 
In the afternoon the members of the congress met. A 
speech was made by M. Yeatman, president of the Syndi- 
cate, and M. de Freminville, president of the National 
Committee French Organization, read a paper on the 
methodical organization of work. M. G. Meker discussed 
the advantages of heating by means of gas in the ceramic 
industry, and M. Granger, head of the experimental lab- 
oratory at the national manufactory at Sevres, gave the 
latest results of his experiments on fusiole watches to de- 
termine high temperatures in kilns. On Tuesday morning 
the members of the congress went to the Syndicate’s lab- 
oratory and examined the Bodin-Gaillard drying room and 
witnessed experiments with the Bodin Meker apparatus 
for determining the mechanical resistance of refractory 
products. A visit was then made to the school of the 
Ceramic Technical Education Association, and in the 
afternoon, at the Maison des Centraux, MM. Victor Bodin 
and Pierre Gaillard gave the first results of their drying 
experiments, M. Alfred Gilardoni discussed drying rooms, 
and M, Meker methods of measuring the conductibility of 
ceramic products. Or Wednesday morning the general 
meeting was held at the Palais d'Orsay of the Mutual 
Assistance Society of the Syndicate of French Ceramic 
Manufacturers, with M. Tache as chairman. At mid-day 
a lunch was given to the members of the congress at the 
Palais d’Orsay, where, in the evening, the proceedings 
came to a close with a banquet presided over by M. 
Drouets, director of the French Ministry of Commerce. 


Commercial Failures Increased on Week 


Business failures for the week ended June 9 number 
357, which compare with 308 last week, 364 in the like 
week of 1926, 337 in 1925, 391 in 1924, and 305 in 1923, 
says Bradstreet’s. New England States had 48; Middle, 
63; Western, 87; Northwestern, 40; Southern, 92, and 
Far Western, 27. ‘Canada had 30 failures in the week just 
closed, compared with 36 in the preceding week. In the 
United States 77.3 per cent of the concerns failing had 
$5,000 capital or less, and 15.9 per cent had from $5,000 
to $20,000 capital. 

The number of failures in the United States this week 
naturally shows an increase over last week’s total, which 
was for five business days only, but is slightly below the 
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New York Imports 
June 8th 


S. S. Gallier, from Antwerp, Belgium 
Ovingiton Co., 12 cases glassware ie 
American Shipping Co., 90 packages majolicas 
Hart, J., 1 cask earthenware 
Globe Shipping Co., 12 cases majolicas, ete. 


S. S. Leviathan, from Southampton, England 
Mcllvain, W. G., Co., 2 cases glassware, 1 case china 


S. S. Minnesota, from London, England 


Schieffelin & Co., 3 casks earthenware 
Pitt & Scott, 70 cases glassware, earthenware, etc. 


S. S. Laconia, from Liverpool, England 


Pitcairn, W. S., Corp., 66 packages earthenware and china 
Borgfeldt, G. & Co., 3 packages earthenware 

Mack, C. G., 22 packages earthenware 

Plummer, W. H., & Co., 4 packages earthenware 

Guaranty Trust Co., 10 crates earthenware 

Irwin, J. D., Co., 5 packages earthenware 

Vogt & Dose, 5 casks earthenware 

Meakin & Ridgway, 36 packages earthenware 

Rowland & Marsellus, 12 packages earthenware and glassware 
Tiffany & Co., 10 casks china and earthenware 

Hampton, J. W., Jr., & Co., 4 cases glassware 


S. S. Cameronia, from Glasgow, Scotland 


Kupper, H. C., Inc., 7 crates earthenware 
Gunthel & Cruveither, 18 crates earthenware 
S. S. DeGrasse, from Havre, France 
Globe Shipping Co., 8 casks chinaware 
Macy, R. H., & Co., 16 casks chinaware 
Borgfeldt, G., & Co., 1 cask chinaware 
Kuyper, P. C., & Co., 31 packages glassware 
American Shipping Co., 20 packages glass and earthenware 
Hudson Fwdg. & Shpg. Co., 3 packages majolica 
Meyer, J. H., Bros., 16 cases glassware 
Bergdorf & Goodman, 3 cases glassware 
Plummer, W. H., & Co., 3 casks glassware 
Haviland, T., & Co., 50 casks porce!ain 
Ungerer, F., 1 case chinaware 

American Shipping C.o, 3 cases faience 
Semon Bache & Co., 4 cases glassware 
Bernardand & Co., 11 casks chinaware 

Titan Shipping Co., 5 packages faience 
Vandegrift, F. B., & Co., 5 cases chinaware 
Benco Trading Co., 3 cases porcelain 

Guerin Pouyat Elite, Lt., 5 casks glassware 


S. S. Gripsholm, from Gothenburg, Sweden 


Venon, J. H., Inc., 75 cases glassware 
Meadows, Wye & Co., 5 cases glassware 


June 9th 
S. S. Conte Rosso, from Genoa, Italy 


Cinelli, R., Co., 1 cask earthenware 
Amer. Shpg. Co., 3 cases earthenware 

From Naples, Italy 
Gilbert, S., 17 cases earthenware, etc. 

S. S. La Bourdonnais, from Bordeaux, France 
Atl. Fwdg. Co., 2 cases earthenware 

S. S. Samland, from Antwerp, Belgium 
Gilbert, R., 2 cases crockery 
Zan, W. R., Co., 1 case crockery 
Macy, R. H., & Co., 9 cases crockery 
Straub, P. R., 44 packages earthenware 
Butler Bros., 8 cases crockery 
Straus, N., & Son, 4 packages crockery 
Chase Nat. Bank, 70 cases hollow glassware 
Butler Bros., 4 cases toys 
Shackman & Co., 25 cases toys 
Kuyper, P. C,, & Co., 17 cases toys 
N. Y. Mdse. Co., 213 packages toys, lighting ware, etc. 
Rosenthal Co., 32 cases crockery 
Barth, L., & Co., 10 cases crockery 
Globe Shipping Co., 9 packages crockery 
Vandegrift & Co., 2 cases stones and glassware 
Ovington Bros., 5 cases earthenware 
Spencer Lens Co., 8 cases glassware 
Winterling, H., 6 cases crockery 
Gunthel, A. B., 64 packages glassware 

S. S. Cleveland, from Hamburg, Germany 


Powell, C. H., & Co., 3 packages glassware, etc. 


Importers Service Co., 1 case porcelain ash trays 
Head, H. S., 1 case hollow glass 

Bing, F., Inc., 5 cases hollow glass and bronze goods 
Strauss, N., & Sons, 1 case hollow glass 

Sullivan, W. C., & Co., 2 cases glassware 

Clover Bead Novelty Co., 2 cases glassware 

Wolff, H., & Co., 2 cases glassware 

Crown Veiling Co., 3 cases glassware 

Manufacturers Trust Co., 1 case hollow ware 

Rice, I. W., & Co., 7 cases earthenware 

Metropolitan Pottery Co., 8 cases crockery 

Phoenix Shipping Co., 33 cases crockery, glassware, etc. 


June 16, 192), 


| 


Vandegrift, F. B., & Co., 31 cases glassware, 2 cases glass stones. 


Felix Merc. Co., 12 cases earthenware, etc. 
Heemsoth, Basse & Co., 13 cases glassware 
Decorative Plant Co., 5 cases earthenware 
Interocean Forwarding Co., 2 cases earthenware, etc. 
Kaplan & Gordon Corp., 1 case earthenware 
Cohn & Rosenberger, 5 cases glassware 
Blumenthal, B., & Co., 21 cases glass and metal ware, etc. 
Robinson, H. W., & Co., 18 cases glassware : 
Basket Import Co., 14 cases crockery, etc. 
Gavin, J. J., & Co., 6 cases majolicas 
Globe Shipping Co., 16 cases majolicas and glassware 
Kronfeld, Saunders & Co., 2 cases majolicas 
Veith, A. H., Inc., 4 cases glassware 
R. & G. Import Co., 14 cases earthenware and glassware 
Metropolitan Pottery Co., 64 cases crockery 
Meissner, G. E., Co., 2 cases earthenware, 3 cases hollowware 
Paul, D. P., Co., 4 cases glassware 
International Forwarding Co., 2 cases earthenware 
Lightolier Co., 4 cases glassware 
Happel & McAvoy, 14 cases majolicas, ete. 
American Shipping Co., 4 packages majolicas, etc. 
Nelson Bead Co., 38 cases glassware, etc. 
Markt & Hammacher Co., 1 case enamelware 
Eimer & Amend, 20 cases glassware 
Neldon Bead Co., 7 cases glassware 
Walco Bead Co., 6 cases glassware 
Koscherak Bros., 19 cases hollow glassware 
Borgfeldt, G., & Co., 8 cases earthenware, etc. 
Chatham & Phenix National Bank, 1 case earthenware 
Hirsch, J. B., Co., 4 cases glassware 
Chatham & Phenix National Bank, 22 crates earthenware 
Titan Shipping Co., 3 cases glassware 
Eclipse Import Co., 4 cases toys, 2 cases glassware 
Tomby, B., & Co., 14 cases crockery 
Sheldon, G. W., & Co., 4 cases glassware 
American Express Co., 8 cases crockery 
Phoenix Shpg. Co., 11 cases earthenware 
Vandegrift, F. B., & Co., 1 case earthenware 
Graham & Zenger, 4 cases crockery, 35 cases crockery 
Straub, P. A., & Co., 40 cases hollow glassware 
Friedlander Co., 17 cases crockery, glassware, etc. 
Semon Bache & Co., 3 cases glass 
American Exchange Irving Trust Co., 1 case hollowglass 
Fenton, A. W., Co., 22 cases hollowglass 
Goldman, H. A., Inc., 20 cases crockery 
Levy, M. D., & Co., 42 cases toys, crockery, etc. 
Comptoir De Barsky, 3 cases chinaware, 1 case glassware 
Greenberg, L., & Sons, 4 cases hollowglass 
Wolf, Greenspan & Sons, 3 cases crockery, etc. 
Strauss, N., & Sons, 37 cases crockery and hollowglass 
Noe, W. R., & Sons, 10 cases glassware 
Guggenheim, K., Inc., 3 cases glassware 
Koscherak Bros., 18 cases crockery and glassware 
National City Bank, 12 cases glassware, etc. 
Inwald, J., Glass Co., 6 cases glassware 
Freeman & Co., 3 cases earthenware 
Murray, F. Hill, Co., 5 cases hollowglass 
Kahla China Co., 12 cases crockery 
National Silver Co., 1 case hollowglass 
Irwin, J. D., & Co., 7 cases quartz glassware 
Altman, B., & Co., 6 cases hollowglass 
Ovington Bros., 8 cases glassware, etc. 
American Shipping Co., 6 cases glassware 
Lisner, D., & Co., 12 cases glassware 
Irving Miller & Co., 11 cases earthenware 
Devoy, H. J., & Co., 8 cases earthenware, etc. 
Benco Trading Co., 2 cases earthenware, etc. 
Bloomingdale Bros., 2 cases earthenware, etc. 
Attlantic Forwarding Co., 4 cases glassware, etc. 
Downing, T. D., & Co., 7 packages crockery, etc. 
Atlantic Importing Corp., 7 cases glassware 
Taub, Hummel & Schnall, 67 cases giassware, etc. 
June 10th 

S. S. France, from Havre, France 
Eastern Art Shop, 3 cases glassware 
Sheldon, G. W., & Co., 1 case chinaware 
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Hudson Fwdg. & Shpg. Co., 5 cases glassware 
Decorative Plant Co., 8 cases glassware 

Blum, J., & Co., 1 case glassware 

Wallace, F. E., & Co., 2 cases glassware 

Williams, S., 2 cases mirrors 

French American Glass Co., 44 packages glassware 
Chanel Co., 12 cases bottles 

Horstman Uniform Co., 1 case merchandise 
Kupper, H., 50 casks chinaware 

Hollinger, J., 2 cases optitcs 

Eleto Co., 8 cases glassware 

Order, 1 case opera glasses 

Cie.Gle. Trans., 28 cases alabaster works, 1 cask majolica 
| Pomerance, S. H., & Co., 2 cases glassware 
_Vantines, A., & Co., 4 cases earthenware 


. §. Ambridge, from Rotterdam, Holland 


Redden, C., 2 cases crockery 

Bloch, L. D., & Co., 58 cases china and earthenware 
)Wolf, L., & Co., 18 cases toys, china, etc. 
)Borgfeldt, G., & Co., 95 cases toys, crockery, etc. 


'. S. City of St. Joseph, from Genoa, Italy 


| 'Borgfeldt, G., & Co., 4 cases crockery 
| National City Bank, 11 cases earthenware 


rom Leghorn, Italy 


‘Herbert & Neuwirth, 39 cases earthenware, etc. 

‘Globe Shpg. 'Co., 48 cases earthenware, glassware, etc. 

/Granata, G., & Co., 24 casks earthenware, 22 cases earthenware 
Cleveland Trust Co., 25 cases earthenware 


rom Naples, Italy 


Kupper, H. C., Inc., 39 cases earthenware 
-'\General Transport Co., 12 cases earthenware 
Straus, N., & Sons, 32 cases earthenware 
Herbert & Neuwirth, 10 cases earthenware 
Globe Shpg. Co., 3 cases earthenware 


June 11th 


.$. Mauretania, from Southampton, England 


Richard, S. H., Corp., 3 casks glassware 
‘Hampton, W., ‘Jr., & Co., 2 cases earthenware 
‘Dunhill, A., Inc., 1 case earthenware 
‘Greene, H. rc & Co., 1 case glassware 
‘Bonwit Teller & Con. 1 case glassware 
‘Downing, R. F., & Co., 2 cases glassware 
Portenoy & Co., 1 case glassware 
Bloomingdale Bros., 1 case earthenware 
Bane, W.L.,, & Co., 5 cases glassware 
‘Simpson, R., "1 case " glassware 

isidman, oe 1 case ‘glassware 

\Goldman, H. A., Inc., 3 casks glassware 
‘Titan Shipping Co., 1 package porcelain 


f S. Mercier, from Antwerp, Belgium 


Globe Shpg. Co., 6 cases glassware 

“Amer. Shpg. Co., 60 cases majolicas 

.S. Homeric, from Southampton, England 
Haviland China Co., 111 casks porcelain 
Guerlain Pouyat Lite, 27 casks porcelain 
Vogt & Dose, 15 casks porcelain 

/Strauss, N., & Sons, 10 casks porcelain 
Depenheimer, a & Co., 1 case earthenware 
Bernard, J. E., & Co., 5 cases glassware 
Downing, ce ay & Co., 17 cases glassware 
‘American Express Co., 1 case glassware 
Downing, R. F., & Cae 10 cases glassware, china, etc. 


4 


June 13th 


'S. Schodack, from Havre, France 


Jowning, T. D., & Co., 3 cases glassware, etc. 
dampton, J. W., Jr., & Co., 11 cases earthenware, glassware, etc. 
Jowning, T. D., & Co., 1 case glassware 


'S. George Washington, from Bremerhaven, Germany 


state Bank, 2 cases glassware 

Nedeman, Godknecht & Lally, 8 cases glassware 

illiott, Greene & Co., 3 cases glassware 

Redden, C. A., 38 cases earthenware, crockery, etc. 
?omerance, S H., & Co., 17 cases glassware, etc. 
Nrought Iron & Art Glass Fixture Co., 5 cases glassware 
3aily, Green & Elger, 9 cases glassware 

desse, D. S., & Bros., 1 case glassware 

Shatham & Phenix Nat. Bank, 7 cases glassware 
dampton, J. W., Jr., & Co., 1 case earthenware 
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Twenty-nine 


June 14th 
S. S. Sarcoxie, from St. Nazairre, France 
M, Rantoul, 1 case chinaware 


S. S. Veendam, from Rotterdam, Holland 
Kupper, H. C., Co., 17 cases majolica * 
Devoy, H. J., & Co., 10 cases glassware 
Davies, Turner & Co., 5 cases crockery, etc. 
Fourman Bros., 10 cases crockery, 2 cases hollowglass 
Phoenix Shipping Co., 60 crates crockery, 3 cases toys 
Thurnauer, G. M., Co., 83 cases crockery, etc. 
Grace Nat'l Bank, 85 cases crockery, glassware, etc. 
Basket Importing Co., 467 cases crockery, glassware, etc. 
Foster, W. A., & Co., 47 cases toys, crockery, etc. 
Strauss, Eckhardt & Co., 74 cases toys, crockery, etc. 


S. S. Caledonia, from Glasgow, Scotland 
H. C. Kupper, Inc., 10 crates earthenware 


S. S. Muenchen, from Bremen, Germany 


Hutter, K., 32 cases crockery 

Firld, B. H., & Co., 10 cases crockery 

Phoenix Import Co., 5 cases glassware 
Willenborg, C., & Co., 6 cases glassware 
Goebel, J., & Co., 2 cases earthenware 
Hirschberg, Schutz & Co., 2 cases glassware 
Importers Freight Service, 1 case hollowglass 
Semon, Bache & Co., 13 cases glassware 
Sullivan, W. C., & Co., 48 cases china 

Wolf, L., & Co., 100 cases china and glassware 
Order, 6 cases hollowglass 

Globe Shipping Co., 3 casks chinaware 

French American Glass Co., 8 packages glassware 
Henjes, F., Jr., 7 cases glassware 

Lewis & Conger, 6 packages chinaware 

David Kaplan, 1 cask glassware 

Byrnes, M. J., & Co., 2 cases empty botttes 
Marshall Field & Co., 47 cases glassware 
Haviland & Abbot Co, 35 casks chinaware 
Borefeldt, G., & Co., 23 casks chinaware 
Vandegrift, F. B., & Co., 5 cases toys and glassware 


Cutting His Own Throat 


Anent competition between manufacturer and jobber, 
Walter J. Munro, Jr., writes: 

“In my judgment the manufacturer who sells to the 
jobbers and at the same time solicits or accepts business 
direct from the retail trade—(the jobber’s customers )— 
is cutting his own throat. 


“Two thousand years ago enunciation was given to the 
principle that no man can successfully serve two masters 
—yet in 1927 we still find some manufacturers attempting 
to get away with it—attempting to prove this truth a lie. 

“Either sell the jobber and allow him a sufficient margin 
to cover the cost of doing business, plus a legitimate proft, 
and be faithful to the jobber by not soliciting or accepting 
any business direct from his trade, or sell direct to all the 
trade and avoid the jobber as if he did not exist. 


“Each manufacturer must make his decision else it will, 
I] think, soon be forced upon him. Self-respecting jobbers 
are not inclined any longer to tolerate competition, be it 
for or unfair competition, from the manufacturer from 
whom they buy. 

“Certainly competition among jobbers is keen enough 
and the job of keeping it clean big enough without the 
added trouble that results when the manufacturers’ trav- 
elers wander around the territories lifting the cream off 
the top. 

“When foremost jobbers bring this matter to the atten- 
tion of manufacturers—the evil will cease, and, I think, 
quite promptly.” 
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Rates: 40 cents per line for first insertion; 20 cents per line 
lor following insertions. Seven words per line. inimum 
initial charge $2, payable in advance. 


WANTS GLASS LINE FOR PACIFIC COAST 


ASTERN man, now residing in Los Angeles, Calif., desires rep- 

resentation of Tabie Glassware Factory, also Factory making 
line Blown Ware on commission basis. Can furnish A 1 refer- 
ences. Reply to Box No. 638, Care CrocKEry AND GLAss JouR- 
NAL. 


POSITION WANTED 


AN—Ten years’ country-wide experience sale china, glass, 
housefurnishings—excellent references—desires connection 
with responsible firm, Write in confidence advising territory, etc. 
Address Box 637, Crockery AND GLASS JOURNAL. 


—_ 


SALES REPRESENTATIVES WANTED 


ALES representatives for all sections of the United States. 

Full line of blown stemware. Crystal and colors. Strictly 
commission basis. No objection to carrying as side line. Box 639, 
care CROCKERY AND GLASS JOURNAL. 


Buyers in New York 


June 9, 1927 
W. A. Riordan, house furnishings, Crowley-Milner & Co., De- 
troit, Mich., 100 W. 32nd St. 


JUNE 13, 1927 
M. McCarthy, kitchen and house furnishings, Jordan, Marsh 
Co., Boston, Mass., 244 Madison Ave. 
Miss P. Dranitzke, toys, Ruby-Deslys Co., Pasadena, Calif., 
Pennsylvania. 
E. Bageant, lamps, Woodward & Lathrop Co., Washington, 
D. C., 370 Seventh Ave, 


June 14, 1927 

E. S. Carlson, house furnishings, R. H. White & Co., Boston, 
Mass., 432 Fourth Ave. 

G. A. Barnum, china and glassware, F. & R. Lazarus Co., Co- 
umbus, O., 1440 Broadway. 

Miss Heller, lamps and glassware, Rike-Kumler Co., Dayton, 
O., 1440 Broadway. 

Geo. O Hara, china, house furnishings and toys, Trask, Prescott 
& Richardson, Erie, Pa., 105 Madison Ave. 

F, L. Warren, china and lamps, Callender, McAuslin & Troup, 
Providence, R. I., 240 Madison Ave. 


A Fine Golf Alibi 


It was said by the scientist Helmholtz on his seventieth 
yirthday that a great idea had never come to him when he 
was at his desk, nor when he was tired, nor after taking 
a glass of wine, but usually when he was walking in the 


garden musing of other things. 

If any other testimony were needed to prove the value 
of loafing, Clinton W. Gilbert supplied it when he pointed 
out that the most important and constructive ideas of the 
ate President Harding, namely, the idea for the Washing- 
ton Conference on the Limitation of Naval Armaments 
and the idea of sending General Dawes to Europe to help 
solve the reparations problem, came to him when he was 
playing hookey, off cruising on the Mayflower.—Lilli- 
bridge Viewpoint. 


— 


PETER POTTER 


Peter Potter Says: The crockery ’n glass 
trade certainly gave ‘‘Lindy” th’ welcome he 
deserved. What was formerly pottery ’n glass 
winder displays became galleries when th’ 
Colonel passed. Speakin’ o’ “‘Lindy’”’ reminds 
me thet a lot o’ peepul goes up in th’ air with- 
out aeroplanes and et ain’t right. 


Marion Talley never would have scored her triumph had 


she sung behind the back drop. Neither will your product 
sell as it should until the audience can see it. 


Sign up with a good producer—Robert Rawsthorne Com- 
any, for instance—and bring your wares into the spot- 
ight of public acclaim. 


Photo-Engraving, Illustrating, Photography, Advertising 


ROBERT RAWSTHORNE COMPANY 


HEEREN BUILDING -« EIGHTH & PENN - PITTSBURGH. PA. 
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Sale of Toys at Leipzig 
(Continued from page 20) 


|; in the interests of their own toy industry. Purchases 
{- South America and Canada did not come up to ex- 
jctations. Buyers from the United States were inter- 
eed principally in novelties and placed numerous orders 
f- sample collections. \While several manufacturers of 
cls in the Sonneberg district, doing a large business with 
| gland and the United States, stated that their American 
Jsiness had again reached pre-war proportions, they 
aled that for the most part it was transacted directly 
yh American buying agencies established in Thuringia 
¢ with travelers who visited the factory, and that the 
fr had accordingly lost much of its significance for the 
/yerican trade in toys. 

American toys were exhibited by several Hamburg im- 


yiters, who are said to have done a moderate business 
iithis line. 


Commercial Failures 
(Continued from page 27) 


nnber for two weeks ago. With 441 defaults, this week’s 
rord compares with 370 insolvencies for five days last 
vek, and with 419 failures two weeks ago. There is a 
asiderable rise over the 378 defaults reported to R. G. 
'n & Co. in this week of 1926, all sections of the country, 
vept the Pacific Coast, showing increases. The totals 

appreciably larger in the East and in the South, but 
Ire is'almost no change in the West and the Pacific Coast 
ows a trifling decrease. The number of insolvencies in 
aada this week—46—is the same as that of last week. 
lis, moreover, almost identical with the 45 failures re- 
ted to R. G. Dun & Co. a year ago. 


| Assuming Responsibilty 

One of the first jobs that John Wanamaker ever had 
in the publishing house of Trautman & Hayes, in 
ladelphia. 


There he worked for some years as an 
and boy; and Mr. Hayes said long years afterward of 


a: “If we sent him on an errand, it was certain that 
would go straight to the place and return as quickly as 
‘sible. Organ grinders with monkeys, beautiful store 
dows and all that sort of thing could not make John 
'rve from a straight path.” 

‘a recent issue of the Credit Monthly, Rodman Gilder, 
editor, quotes the vice-president of a large corporation 
saying the following, when asked what was the highest 
ise he considered could be bestowed upon a man in his 
artment: “He needs no following up. When I am 
>to say that of a man it means I am giving him about 
ligh praise as I know how to give.” 


‘igures that have attracted men: Venus de Milo, Ruth 
Denis, Annette Kellerman. 
‘igures that have attracted women: $3.98. 
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Thirty-one 


Not only more lousewates 
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T HAPPENS that Macy's draws more people to its 

Housewares Basement than any other store, and 
that it has an incredibly large stock of things for the 
kitchen and pantry and laundry and bathroom and the 
garden—undoubtedly the largest in town. 

Why ? The reason is important to your pocketbook 
.. and to your peace of mind. 

For Macy's not only buys the good things that have 
been tested by time and use, but actually tests (in its 
own establishment and with the help of good domestic- 
science institutes) all the néw things offered to lighten 


i 


Vi ; 
Y and brighten homework .. . 
; Everything so offered by Macy’s is priced to ‘yield 
RLY ass Macy's customary savings. Asa result, you have more 
to show for your money—and you know you have 
‘ bought tested goods. 
| (OF course, it's worth a trip to vee, what we believe 
| ae mb Ler to be the largest and the best housewares department in 
| the United States, whether you need anything or not.) 
- 
foes. 
ee Yt 
4 et to 
| BE 
| 
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A Macy ad that recently appeared in metropolitan news- 
Ffapers and created a deal of attention 


How About It? 


Back in the night season of Feb. 15, 1898, there was 
a battleship blown up in Havana Harbor, and for some 
time after that the cry went over the Nation, ‘‘Remember 
the Maine!’ The old Dresden Pottery Co., then in charge 
of the late Hugh A. McNicol, got out a specialty with 
a picture of the Maine on it. 
remember that oblong bread tray with a picture of the 
Maine in the center. The specialty sold as fast as it could 
be produced. Others put out plaques with a likeness of 
Admiral George Dewey as a center piece. Then came the 
Hobson, President McKinley and others. They all sold 
big, and it looks as though some manufacturer is over- 
looking a bet right now. Maybe a plaque with a decal 
center showing Colonel Charles Lindbergh standing beside 
the Spirit of St. Louis, his old flying bus, or a center piece 
of the Colonel and his mother wouldn't sell fast—as a 
specialty might now. Gee! 


Many old-time buyers 


Two gentlemen of the Emerald Isle were discussing 
things musical when suddenly Pat asked: “What musical 
instrument do you like best, Mike?” 

“Oi like a player pianny the best.” 

“Why ?” 

“Because Oi can play ‘St. Patrick’s Day in the mornin’ 
or in the evenin’—or any old time meself. Which is it ye 
likes best, Pat?” 

“Sure, Mike, Oi likes the clarinet the best.” 

“Why do yez?” 

“Because the little devil’s handy in a fight.” 


Thirty-two 
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New York Directory 


IMPORTERS 


GEO. F. BASSETT & CO., 141 Fifth 
Ave. 
“The Dinnerware House of America.” 
L BERNARDAUD & CO., 61 West 
28rd St. 
French China Dinnerware, Short 
Lines. White China for Decorators. 


FERDINAND BING & CO.’S, Sue- 


cessors, 67-69 Irving Place, near 
18th St. 
Art Pottery, Bronzes, Marbles and 
Lamps. 


L. D. BLOCH & CO., $7-41 East 18th 
St 


Importers of Chir» and Glass, Mfrs. 
of Lamps, Shades aud Novelties. 


EDWARD BOOTE, 85-87 West 28d 
St 


Cauldon "China Waod&—*Sons’ 
Earthenware, Gibson & Sons’ Teapots. 


CONTINENTAL CERAMICS COR- 
PORATION, 149-151 Fifth Ave. 
Importers of Thomas and Krister deco- 
rated and white dinnerware. Open 


stock patterns carried. Telephone Ash- 
land 7816. 


COPELAND & THOMPSGCN, Inc., 
206 Fifth Ave. 
Copeland’s China, Earthenware and 
Me China fancies. Phone, Ashland 


JOHN DAVISON, Inc., 14 Barclay St. 


English China, Earthenware and 
Glass. 


EDWARD B. DICKINSON, INC., 
49 West 28rd St. 
English “Ceylon Ivory” Dinnerware, 
“Hook-Lid,” Cube and Rock Teapots. 


A. J. FONDEVILLE & CO., 24 West 
28rd St. 
Successors to Fondeville & Van Ider- 
stine. Importers of China, Glass and 
Earthenware 


OTTO GOETZ, :NC., 122 Fifth Ave. 
Importer of Crockery, China and 
Glassware for immediate delivery. 


GRAHAM & ZENGER INC., 104 
Fifth Ave. 
Importers of Black Knight 
Telephone, Chelsea 7477. 


HARUTA & CO., 141 Fifth Ave. 
Importers of Japanese goods. Phone 
Caledonia 4475. 


HAVILAND & ABBOT CO., 
Broadway, corner 21st St. 


HAVILAND CHINA CO., Inc., 1107 
Broadway. 
The Famous 
knawn since 1840. 


HEINRICH & WINTERLING, INC., 
49-51 West 28rd St. 

Dinnerware from Heinrich & Co.. Selb. 
Also Fancy China from Winterling. 
HERMAN C. KUPPER, Inc., 89-41 

West 23d St. 
Ahrenfeldt French China. 


China. 


920 


“Haviland China” 


KAnLA CHINA CORP., 39 W. 28rd 
St. 


German dinnerware and fancy china. 
Gram. 0687 


LEVY BROS. CHINA CO., 
Keap St., Brooklyn. 
Importers and decorators. Large stocks 
dinnerware, 23-piece tea sets, service 
plates. Immediate delivery. 


MADDOCK & MILLER, Inc., $9-41 
West 28d St. 
English Wares of Merit: John Mad- 
dock & Sons, Royal Worcester, Aller- 
ton’s Crown Ducal Ware, Carlton 
Ware, Price Bros. Teapots. 


MOGI, MOMONOI & CO., 105-107 East 
16th St. 
Importers of Japanese Goods. Tele- 
phone—Stuyvesant 8595-8596-8597. 


ere BROS., 58-57 West 28d 
Gi 
Japanese Goods. 


467-9 


The Fifth Avenue 
Building 


Uptown Headquarters 


for the 
Pottery Glass China 
Metal Goods and House- 


wares Trades 


FRED. C. REIMER CO., Inc., 49-51 
W. 28rd St. 
“Furslenberg” — Dinnerware, “Schier- 
holz’—Art Goods, “Royal Dux”—Art 
Goods, ‘‘Theresienthal”—Fine Crystal, 
Venetian Glassware, French and Italian 
Pottery, White China. Phone Gram- 
ercy 5181. 


ROSENTHAL CHINA CORP., 149- 
151 Fifth Ave. 
Importers of Rosenthal china dinner- 
ware, placeplates, lamps, art figures. 
Hotel china. Telephone Ashland 7816. 


Pp H. RUHE, 14 West 28rd 
t. 


Importers of China, Glassware and 
Specialties. Telephone Gramercy 2228, 
PAUL A. STRAUB & CO., 105-107 
Fifth Ave. 
Tirschenreuth Dinnerware, Old Abbey 
Ivory Body Dinnerware, Rona and 
Verra Crystal Tableware. Specialties 
in glassware, etc. 


ROBERT SLIMMON & CO., 96 to 102 


Church St. 
A. J. Wilkinson’s, Ltd., Bourne & 
Leigh, R. Sudlow & Sons, Shorter & 
Sons, Royal Aller Vale and Wat- 
combe Pottery. 

NATHAN STRAUS & SONS, Ince, 
119 Fifth Ave., at 19th St. 
Large stock of imported open-stock 
dinnerware. Sole distributors of 
“Royal Schwarzburg” and “Superieur” 
Limoges dinnerware, Gift Shop Spe- 
cialties. 

TAIYO TRADING CO., Inc., 101 Fifth 
Ave. 
Japanese China, 
Brac. 


B. TOMBY & CO., 20 West 28d St. 
Representing: Hutschenreuther Selb, 
Schlegelmilch, Schoenwald, Villeroy & 
Boch, etc. 

JUSTIN THARAUD, Inc., 24 West 
23d St. 

Sole Agent for L’Union Ceramique, 
Limoges, France. 

Myott, Son & Co., Hanley Staffs, Eng- 
land. Royal Bayreuth China, Bavaria. 
Telephone Gramercy 5150. 3 

E. TORLOTTING, INC., 35-37 West 

28rd. St. 
Representing Cristalleries De St. Louis, 
Plateelbakkerij “Zuid—Holland’, Gebr. 
Lorenz (Czecho-Slovakia). Gramercy 
5299, 

UNITED ARTS AND CRAFTS INC., 
47 W. 47th Street. 

Modern ceramics in unusual 
colors and glazes. 


VOGT & DOSE, 14 W. 28rd St. 
Open stock dinnerware patterns. 
White China for decorating. 


J. H. VENON, Inc., 104 Fifth Ave. 
Martin China, Limoges; Gustafsberg 
China and Earthenware, Sweden; 
Kosta Crystal, Sweden; Rorstrand 
China and Earthenware, Sweden. 


KENNARD L. WEDGWOOD, 256 
ee Ave., between 28th and 29th 
ts. 
Josiah Wedgwood & Sons, Ltd. Tele- 
phone Madison Square 7429. 


DOMESTIC GLASSWARE 


BONITA ART GLASS COMPANY, 
Factory at Huntington, W. Va. 
Exclusive Imported & Domestic Dec- 
orated Glass and China. Herbert Glass 
& Import Corporation, 35-37 West 23rd 
St., representative. 

BRYCE BROTHERS COMPANY 
Blown lead glassware in Crystal and 
Colors—Cut, Etched and ngraved. 
J. Duncan Dithridge, Representative, 
240 Fifth Ave. 


Lamps and Bric-a- 


forms, 


| 
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CAMBRIDGE (Q.) GLASS CO., New 

York Salesroom, 184 Fifth Avenue. 
Manufacturers “Nearcut” tableware, 
thin blown tumblers and stemware. 


ECONOMY GLASS CO., Morgan- 
town, W. Va. D. King Irwin, Repre- 
sentative, Fifth Ave. Building 
Fine blown tumblers and stemware. 


ee ORLA GLASS CO., 141-147 
Fifth A 
Pressed bad blown glassware. Chas. 
L. Weddle, Representative. 


| GILLINDER & SONS, Inc., 220 Fifth 
Ave. 
Lighting glassware, glass specialties. 


THE HOCKING GLASS SALES 
CORP., 129-131 Fifth Ave. 

George E. Nicholson, Representing 
Hocking Glass Co., Lancaster Glass 
| Co. Standard Glass Mfg. Co., Lan- 
caster, Ohio. Ashland 7207-7208. 


'SUSQUEHANA CUT GLASS CO., 
| T. W. Hamilton, Representative, 189 
_ Fifth Ave. 


' WESTON GLASS CO., INC. 
! Blown Tableware. T. W. Hamilton, 
Representative, 139 Fifth Ave. 


UNITED STATES GLASS CO., Albe- 
| marle Bldg., 24th St. and Broadway. 
37 Pressed and blown glassware. 


|\WESTMORELAND GLASS OCO,, 
| orace C. Gray Co., Representa- 
| tives, Fifth Avenue Building. 
Pressed glassware, decorated glassware, 
/ novelties. 


‘LAMPS, SHADES AND LIGHT- 
ING FIXTURES 


| THE BRADLEY & HUBBARD MFG. 
CO., Fifth Ave. Bldg., Fifth Ave 


| end 28rd. St. 

|| Electric Lighting 
i 
i 
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Fixtures and 


| Lamps. 
| ' VICTOR BRISBOIS, INC., 200 Fifth 


Ave. 
Room 210. Lamps and Cut Glass. 


NORMAN HAWTHORN, 225 Fifth 


| Wrought Iron Lamps. “The 
, Kind,” “Ann Murphy Shades.” 
ENIX G'ASS CO., 230 Fifth 
ve 
Illuminating glassware, electric port- 


ables, oil lamps, etc. Telephones, 
Ashland 9024-9025. 


| THE H. E. RAINAUD CO., 242 Fifth 
|} ve. 


' Table, Boudoir, Desk, Piano, and Floor 

_ Lamps in exclusive designs and finishes. 
| Adelphi Lamp. Shade Oo., representa- 
tives. 


| THE MAIBRUNN CO., 
_ East 25th St. 


Lamp Shades and Lamps. 
{ Madison Square 8860-8861. 


a DOMESTIC POTTERY 
ag DALRYMPLE, 16 West 23rd 


$ i 
| Representing E. H. Sebring China Co., 
_ Sebring, O., manufacturers of dinner- 
' ware and premium specialties. Tele- 
phone, Gramercy 4413. 


f 
- | 
\j 


Better 


Inc., 44-46 


Telephone 
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A. E. HULL POTTERY CO., 200 
Fifth Ave. 
Manufacturers and Importers, Earth- 
enware, China and Glassware. 


ROSEVILLE POTTERY CO., 18 
West 23rd St. 
F. D. Van Arsdale, New York Man- 
ager. Art Pottery, Jardinieres, Baby 
Plates and Sets, Bird Baths, Carden 
Pottery. 


THE SEBRING POTTERY CO., Se- 
bring, Ohio. 
New York Office and Sample Room, 
206 Lexington Ave. Chicago Office 
and Sample Room, American Furni- 
ture Mart Building, Spaces 930 and 
931, 666 Lake Shore Drive. 


THE CRESCENT CHINA CO., Se- 
bring, Ohio. 
M. I. George, Representative, 206 Lex- 
ington Ave. High-Grade Dinner Ware. 


JOHN L. PASMANTIER & SONS, 5 
West 20th St. 
Quality Dinnerware and Pottery Spe- 
cialties. Telephones, Chelsea 8265 and 


COX & COMPANY 
120 Fifth Avenue 


Entire 5th Floor 
N. W. corner of 17th Street 


Telephone Watkins 8467 


Glassware 
Imperial Glass Company 
Huntington Tumbler Co. 


The Silver City Glass Co. 
Lewis County Cut Glass Co. 


Dinnerware 
The C. C. Thompson Pottery 
Co. 


Underglaze Hotelware 
Cook China Co. 


Pottery 
Oxford Pottery Co. 


DECORATORS 


FLOGEL DECORATING WORKS, 
129-181 Fifth Ave. 
Dealers and Decorators of Fine Glass 
and China. R. H. Flogel, Proprietor. 
Phone, Ashland 2355. 


LOTUS GLASS CO., INC., 200 Fifth 
Ave., Room 208. 
China and glass decorators. Gold en- 
crusted, lustre, plate etchings and light 
cuttings on colored and crystal glass- 
ware. 


i 
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MANUFACTURERS’ AGENTS 


HORACE C. GRAY CO., Fifth Ave- 
nue Building. 
Representing Fenton Art Glass Co., 
Glassware, cut, colored and plain. 
Sterling Glass Co. Fine Heavy 
Cut Glass. Westmoreland Glass Co., 
High Grade Table Glassware and 
Specialties. Indiana Glass Co., Pressed 
Table Glassware and Lamps. Ameri- 
can Bisque Co., glazed flower pots, bulb 
bowls, etc. Co-Operative Flint Glass 
Co., Table and Soda Fountain Glass- 
ware, Aquaria, etc. Telephone, Gram- 
ercy 6311, 


D. KING IRWIN, Fifth Avenue Build- 
ing. 
Iroquois China Co., Hotel China. Na- 
tional China Co., Ree dinnerware. 
Paden City Glass Mfg. Co., Table, sod- 
fountain glassware. Economy Glass 
oa , Suite 319, telephone, Gramercy 


THOMAS G. JONES, Fifth Avenue 
Building. 
Representing McKee Glass Co., D. C. 
Jenkins Glass Co., McDonald Glass 
Works, Inc. Telephones, Gramercy 
291-292, 


GEO. C. KINDT & CO., Inc., 19-21 W. 
24th St. 
Manufacturers and Factory Agents. 
Brass wares, mahogany goods, serving 
trays, mahogany candlesticks, floor 
lamps, electroliers, silk shades, silver- 
plated wares, decorated basket wa 
toys, dolls. Telephone, Farragut aah 


McKENNA BROTHERS SALES 
CORPORATION, 1271 Broadway, 
corner 32nd Street. 


McKenna Brothers, cut, colored and 
decorated lines; Utility Glass Works, 
Stemware; 'B. Lehman, light cut- 
tings. Telephone, Pennsylvania P2168. 


Ses J. MOSCOVITZ, 10 W. 23rd 
t. 


Representing Knowles, Taylor & 
Knowles Co., dinnerware, and Hirsch- 
Malgood Co., decorated glassware. 
Phone Gramercy 1869. 


WILLIAM G. MUELLER, 25-37 West 
28rd St. 


Thun-Kloesterle Dinnerware, Mannl 
Cups and Saucers for the Tea and 
Premium trade. Phone Gramercy 0586. 


PHILLIPS, THISTLE & SMITH, 
INC., Onyx Building, 1107 Broad- 
way, ‘at 24th St. 


Seneca Glass Co., 
and lighting glassware. 
China Co., dinnerware. 
Watkins 8634. 


VAIL AND YOUNG, 200 Fifth Ave. 


Representing 

The Coshocton Glass Corp. 
The Belmont Tumbler Co. 
Sneath Glass Company 
Jackson Vitrified China Co. 
W. I. Tycer Pottery Company. 


HENRY WITTE, 48 West 28rd St. 
Representing Maryland Glass Co., 
Cumberland, Md., and Guerin-Poyat- 
Elite, Ltd., Dinnerware Lines. 


lead blown table 
Pope-Gosser 
Telephone 
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The Next Time 


you want 


A Job 

A Line 

A Salesman 
A Buyer 


or anything else connected with 
the China, Glass, Housefurnish- 
ing and Lamp Trades 


Advertise for it in the Classified 


Section of 


Crockery and Glass Journal! 


and 


Get It 


40 cents per line for first insertion; 
20 cents per line for following in- 
Rates: sertions. Seven words per line 
Minimum initia) charge $2, paya: 
ble in advance, 


New and Striking 
Decorations 
for 
This Season 


Especially 
IVORY 
PATTERNS 


at 
Moderate 
NCREASED Haviland China advertising in national magazines 1s 


Prices helping you by telling millions of housewives throughout the coun- 


try that the genuine Haviland is ‘“The mark of fine taste in fine china.” 


Chantilly Pattern 


This advertising, together with the name and reputation of the 
genuine Haviland, should bring you profitable business—/f you are 
supplied with the necessary variety of patterns. Are you? 


We carry in New York, ready for immediate delivery, a great variety 
of patterns—every type of decoration—the whole price range—in full 
open stock and in assorted packages. This means that we can immedi- 
ately supply any items you need to replenish your stock. Write or call. 


It will cost you sales if you have to say “We haven’t these patterns 


in stock.” 
DECORATED BY Every piece of genuine 


Genuine 
Haviland China—the 


piand product of the original aovila 
> fa Haviland, established Wy 
Limoges by David Haviland in France 


‘ 1837 —bears the trade 
on decorated china marks shown here. on white china 


HAVILAND CHINA CO., INC. 


1107 Broadway, at 24th Street, New York 


Telephones: Watkins 2967-2968 “NORMANDY” ** PAISLEY” 
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‘Hlouse- 
furnishings 
es IN THIS ISSUE 
Gift Shop 
and WY Uf Federal Trade Wants Business to Set 
Art Goods i Ethics—The way is open for business to 
WARS first pass on trade practices through 
Dolls To joint trade relations committees and 
findings then be gone over by the 
Federal Trade Commission in 


the interest of the general 
public 


What’s New in New York Showrooms— 
A section devoted to new items in the 
trade that are attracting the atten- 
tion of buyers 


What the Potteries Are Doing and up to 
Eee = A] the-minute Glass News by M. K. 
es Zimerman, our regular Pittsburgh 
i JUNE 23, 1927 : and East Liverpool corre- 
Ly NY 
N spondent 


WBZ 


: — $72 WU fs 
NUS 


ih 


Timely news of Chicago by J. H. Smythe 


S 


\ 


A complete list of New York Imports for 
the week 
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Will 


Interest You 


To 


To 
To 


It 


q 


know the names of the best manufacturers and whole- 
salers in the lines you are interested? 


know where you can get the goods you want? 

know what the latest news of the trade is? 

know how to increase the efficiency of your department? 
have a permanent New York mailing address? 

receive information about any particular line? 

receive a reminder of coming events and activities? 

be advised about important changes in the trade? 


be listed in advance of your coming to the New York 
market? 


CROCKERY AND GLASS JOURNAL 


will do all these things for you 


Clip the coupon below and receive 
the paper regularly each week. 


DEMAREST PUBLICATIONS, INC., | 
45 East 17th Street, 


SUBSCRIPTION PRICE 


| New York. | ; 
l Gentlemen :— | Domestic 
JOUST KG une eens BAD Ce $3.00 a year 
including the Specia oliday 
| pein AR plea mar pee eo $5.00 for 2 years 
ers) to the following address for which ... 
7 enclose ...... sh) 5518 8.0.0 year. | creat 
é a year 
| Name = Seige sated. Pccdencvelclc rope lets siete ote eters | Foreign 
| Iphgsae Tpiscigie.s 


BRR I ee eke oes | 35.50 a year 


=! 
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PLL y | ' 
RED EE 8 1 o 


EAST PALESTINE 
PLANT 


" CANONSBURG 
PLANT - 
No.2 


EAST PALESTINE | 
PLANT 
No 


+ 


eC 1 Pottery Co. 


General Offices Ea epee: Ohio. 


Plant No.1- East Palestine, 0. a6 Plant No. 3- -Kittanning, nal 


Plant No2~Canonsburg, Pa. oe _ Plant No.4-East Palestine, 0 
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DID YOU EVER 
STROLL UP & 
FIFTH AVENUE 


Looking in the various windows 
with their brilliant displays? 
Here is a beautiful exhibit of furs 
and here sparkling jewels; the 
richest in tasty chocolates and 
confections, pipes of rare brier 
for men even “Peks” of pedigree 
for ladies. 


AA AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 


No matter what the ware or line 
only the best is displayed along 
this most wonderful of thorough- 
fares. The advertising columns of 
the CROCKERY AND GLASS JOURNAL 
are the Fifth Avenues of the 
Crockery and Glass trade for 
here are found the best in the vari- 
ous lines which are viewed with 
interest by buyers in all sections 
of the country. 


A Postcard Request Will 
Bring Our Rates 


The CROCKERY AND GLASS JOURNAL 
45 Kast 17th Street 
New York City 
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DISTINCTIVE ETCHINGS ; 
BY ECONOMY SPODE’S 

2 ae SHAMROCK 
designs carefully with 
retail value and _ sal- 
ability always in mind. 


Use Economy lines and 
observe your _ sales 


grow. Sample lines 
displayed and territory 
served by :— 


THOMAS F. O’HARA 
New England 

D. KING IRWIN 
New York 

FRED STOTT 
Philadelphia 

JOHN A. DOBSON & CO 
Baltimore 

A. L. REBER | 
Columbus | 

E. W. NEWTON 

hicago 

W. C. REEL 
Kansas City 

R. A. WALKER 
Twin Cities 


7617 Parfait Crystal F. M. SMITH | 
San Francisco 


‘Bowl. Colored Stem THE MYE 
jand Foot. Etched 317. Los resi 


ECONOMY GLASS CO. 


Morgantown, W. Va. | 


The accompanying illustration shows one of 


Spode’s outstanding patterns, one most 
adaptable for summer use. The jade green, 
which is applied under the glaze on the em- 
bossment, gives it a very cool effect and 
makes it useful as a breakfast, luncheon or 
informal dinner service. It is applied on 
Spode’s flower embossed shape, one of the 
oldest shapes made by Spode, a shape that is 
continually appearing in the old Spode ser- 
vices. Its beauty is expressed in its ease, free- 
dom and simplicity. 


Stock carried in New York. 
Send for samples and prices. 


body and glaze and dignified by ex. 
clusive, 


Copeland & Thompson 


Incorporated 


Ivory, as’ well 
and Ideal Shapes in it 


e. 
We ship our customers what they buy. 


THE ATLAS-GLOBE CHINA COMPANY 
NI OHIO 


206 Fifth Avenue 
New York 
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MAYER CHINA 


VITRIFIED HOTEL WARE 


WHITE AND DECORATED 
ROUND EDGE AND THICK 


or use Liv 


RESTURANTS 
RAILROADS 
STHEAMSHIPS 
HOSPITALS 
~HOTELS ~ 
CEU B Oe 


N 


The reason for the universal popu- 
larity of this iridescent blown 
glassware, in four beautiful colors, 
is immediately apparent, for its 


grace, usefulness and 
make a lasting appeal. 


economy 


Rooms 752-754 at the Eastern 
Manufacturers and Importers 
Exhibit, Palmer House, Chi- 
cago, Ill., July 25th to 
August 5th. 


mm 532 HE. Market St. 
Ht Akron, Ohio 


Dress Up Your China Department 


with Timberlake Easels and Racks. Ask for new catalog 35-C showing 
complete line, including table decorations, candle holders, and so forth, 


No. 547 Adjustable Easel. Morgan 
Patent 6-5-23. Holds Everything 
r. No. 153 Plate Rack 
1 ! 
| 
A | | 
| 4 | } 
| | ' 
| S | | 
| : fa ba 
| | | | a 
j j | | | 
a | wf 
Joa —————————— } 
c 2? 4 ‘ 
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i | p 
a 
eg ae 
™ « j Ku» J 
} 4 } Vd 
“SEL. id Z 
No. 20 E-5 10” Table Decoration Showing 20 E-5 with flowers or leave 
(Patent Applied) Holds whip or stand- 
ard candle. Udylite Plating resembles 
| silver 


J. B. TIMBERLAKE & SONS INC. 


THE ORIGINAL CHINA DISPLAY FIXTURE HOUSE 
Established 1880 


JACKSON, MICHIGAN 


Vatisfied customers keep us busy” 


CROOKSVILLE 


DINNERWARE y 


A unique fh 
border arrat 
nent in a clever ble 


ing of yellow, a 
and light blue, a | 
and black with edge 

traced knob and handles 
brownish red. Shown ‘on 
popular Columbia | 
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perity America’s present prosperity with 
its accompanying high wages, which 
luction has excited the wonder of foreign 


economists, was laid at the door of 

production by H. H. Rice, Assistant to the President 
2 General Motors Company, in an address before 
anufacturing session of the annual meeting of the 
ber of Commerce of the United States. 

uch has been said,” he pointed out, “about high wages 
necessary to prosperity, and not infrequently the 
nent is made that high wages are the major cause 
psperity. This is putting the cart before the horse. 
lich wages are more a result of prosperity than pros- 
| is a result of high wages. Prosperity is a result 
hh average production per man, however that high 
iction may be achieved, so that the order is: First, 
Production; Second: Prosperity, and High Wages. 
hough it may be admitted that high wages mean 
|r purchasing power, that merely is saying another 
nat high wages indicate a prosperity which can only 
with high production, for real wages of course are 
iy stated in terms of money for convenience of ex- 
fe, and every return, whether it is called interest, 
3, Or wages, must come in the long run out of pro- 
in and cannot exceed production. 
|may even be said, therefore, that high wages are a 
wy of high production.” 
‘this gain more than two-thirds of it represents the 
'ss of old stores, whereas in the first four months 
6 old stores accounted for less than 50 per cent of 
*rease. 
J. Parson, president of the system, explained that 
irger turnover in old stores means the operating 
leclines as the dollar volume expands, lfence an in- 
in profit ratio. 

company has $11,000,000 in banks and now bor- 


rowing after restocking shelves following the $41,000,000 
business in December. 

Up to May 1 thirty-two new stores were opened in 
the United States and Canada, making a total in these two 
countries of 1,512. The company also has 258 stores in 
the British Isles. 

The Human life has lengthened 
Lengthening from 22 years in the Middle Ages 
Span of Life to 58 years today but it is the con- 

viction of the Insurance Depart- 
ment of the Chamber of Commerce of the United 
States that it can be made even longer by cooperative 
effort. 

“While during recent years the span of human life 
has been increasing appreciably,” it says in its first bul- 
letin on the subject, “so that the national life ex- 
pectancy is now more than 58 years as compared with 
less than 50 years at the beginning of this century, 
most of the increase is directly attributable to the ex- 
cellent results which have been secured in reducing 
infant and child mortality. 
zens 40 years of age and over has not been increased 
proportionately. A number of so-called degenerative 
diseases which are found among middle aged and older 


Life expectancy for citt- 


people are becoming more prevalent and are causing 
more deaths than in former years. The earning power 
of many men is at a maximum after they have reached 
the age of 40 and a vast loss results when they die 
prematurely. 

“If American lives, on the average, have increased in 
length from the twenty-two years of the midlde ages 
and the forty years of 1850 to the 58 years of today, 
it would seem possible to continue the advance to the 
62 years of New Zealand and then to the 65 years 
which authorities say is eventually possible.” 


Seven 


knack of staying in the limelight, returned from 


6¢ te, HAMMOND, who seems to have the 


Boston Tuesday, where he piloted Miss West- 
chester 2nd in the Boston Gold Cup Regatta last Friday 
and Saturday, one of the features of the annual Bunker 
Hill celebration. The races were held in Dorchester 
Bay and Miss Westchester 2nd captured second prize. 


A. A. Breton, china and housefurnishings buyer for 
Shartenberg & Robinson, is in the New York market in 
the interests of his firm. 

Fred Smith, new china and glass buyer for Sage, Allen 
& Co., Hartford, Conn., accompanied by Mrs. Smith 
is making his initial buying trip here in the interests of 
his new connection. The couple motored here from Hart- 
ford. 


O. W. Clayton, buyer for the M. E. Black Co., Atlantic 
City, arrived in New York Tuesday, and will remain here 
one week before returning to the famous shore resort. 


Frank H. Stockwell, china and glassware buyer for the 
Boston Store, North Adams, Mass., is in New York buy- 
ing merchandise for a special sale. 


John E. Postley, son of Charles A. Postley on June 
7th married Miss Gertrude Goodstein. Mr. Postley is 


connected with the A. Leipsig & Co. 


Carl Heinbockel, popular china and housefurnishings 
representative of the Dry Goods Alliance, 315 Fourth 
Ave., will become a benedict on June 29th. We wish Mr. 
Heinbockel all kinds of luck. 


Arthur Pett, housefurnishings buyer for F. T. Wood- 
hull Co., Elizabeth, N. J., reports that his department is 
in good shape after the installation of new flooring and 
fixtures. 


Mr. Joseph, with the Dorhman Commercial Co., ar- 
rived in New York this week from the coast. Mr. Joseph 
will spend several days in the metropolis before sailing 


for Europe. 


R. C. Sobers, formerly with Albert Pick and Co., Chi- 
cago, has associated himself with the Western China 
Works, Aurora, IIl., in the capacity of sales manager. 


Eight 


W. B. Mitchell, formerly manager of the china aj 
glass department of Sanger Bros., Dallas, Texas, hag ¢ 
: . oe : = : 2 | 
signed his position with the firm and is open for anoth) 


connection. Mr. Mitchell is well and favorably knoy 
in the trade. 
. 
M 
: 


Clifford Ham, of the traveling staff of George F, Bal 
sett & Co., leaves the end of the week for Chicago as | 
first stop on a three weeks tour of middlewestern territor! 

Frank Gelb, buyer for Gimbel Bros. basement chi} 
and glassware department, leaves on Saturday, accomp| 
nied by Mrs. Gelb for a two weeks vacation. They w| 
spend a few days with relatives in Boston and will put 
the remainder of the time in Maine. 


H. P. Sinclaire Dies | 

As we are going to press, word has been received | 
the sudden death on Tuesday, June 21, of H. Pisa 
claire, head of the H. P. Sinclaire Co., glass manufactu 
ers, Corning, N. Y. | 


| 

“Tom” Smallwood Captures June Golf Tou 

nament—Lobsitz Wins Second Honors— 
Miller Guest Prize 


Old Sol did his derndest to make the monthly tourn) 
ment of the Pottery, Glass and Brass Golf Association 
success at the Forrest Hill Field Club, Bloomfield, N. J 
last Thursday and was rewarded for his efforts. Nim 
teen members and friends turned out to take advanta 
of the privileges of the club which were obtained I 
Joseph F. O’Gorman and a good time was had by all. 

Honors for the day went to “Tom” Smallwood with 
low 83. Mr. Smallwood made good use of his twem 
stroke allotment and by shooting a 50 going out and com 
ing in with a 53 making a gross 103 won first pi 
George L. Lobsitz who has been improving his game ¢ 
late won second honors. Mr. Lobsitz came through Wi 
a gross 115 minus a 30-stroke handicap for an 85. Wa 
ter Hagen beware! 

The guest prize went to Robert D. Miller who mat 
the best score of the day. Mr. Miller scored a 47 goit 
out and bettered this score by four coming in for a gre 
90 minus a six stroke handicap for a net 84. 

No date has been set for next month’s tournamé 
which will be played over the beautiful Mountain Rid 
Country Club course in West Orange, N. J. Full d 
tails for this tournament for which George L. Lobsitz W 


Be. 
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ite a special prize will be contained in a later issue of 
CROCKERY AND GLASS JOURNAL. 
the following scores were turned in: 


Out In Gross Handep Net 
irge L. Lobsitz 56 59 aN 30 85 
'Raved Somos 120) 30. «90 


ries Fessenden 49 See 101 Guest 
\. Moss 50 aS 105 Guest 
4 Warrin 51 49 100 10 90 
: ald Warrin 49 47 96 Guest 
wes McIntosh 68 68 136 Ole LOG 
Ik W. Mackenzie 50 50 100 Ae 88 
Kis S. Hinman 58 58 116 17 99 
p). Owen 46 48 94 4 90 
Hardinburgh 50 58 108 12 96 
mur E, Hinch 56 55 111 20 91 
7, lark 50 52 102 Guest 
wi arton 47 55 102 Guest 
urling 54 am) 107 Guest 
1 Smallwood 50 og 103 20 83 
ak W. Primrose Boole 109) 10. .99 
. Tyndale 43 47 90 0 90 
ert D. Miller, Guest 47 43 90 6 84 
'Tily Wins Tribute for Musical Work 
he Jury of Award of the Sesqui-Centennial Exposi- 


Philadelphia, recently bestowed a diploma and gold 
lal for his splendid work in originating and directing its 
ic programs upon Dr. Herbert J. Tily, vice-president 
general manager of Strawbridge & Clothier and for- 
Me president of the National Retail Dry Goods Asso- 
on. 


q 


Slobodkin Takes Street Floor Salesroom 


he outstanding news of the week is the announcement 
3. H. Slobodkin that he has taken the store floor now 
pied by B. Tomby & Co., 20 W. 23rd St. 

nis is one of the best locations on 23rd St. and the 
2 floor space offers excellent possibilities for display 
loses. 


tr. Slobodkin is New York representative for the W. 
feorge Pottery Co. and the Cannonsburg Pottery Co. 
tis move is the third Mr. Slobodkin has made in a 
over two years, each time to a finer salesroom than 
ire which speaks well for his progressiveness. 

is new salesroom will mark quite a departure for do- 
ic pottery display as it is the first time that an Ameri- 
factory has occupied a street floor showroom in New 
‘. 

~Tomby & Co. will continue to occupy the remaining 
is of the building. 


Gift and Art Association Plans Promotion 


Results of Research Work to Be Presented at Fall 
Show in Philadelphia—Retailers to Exhibit 


During the last few months the National Gift and Art 
Association has been carrying on marketing investigations 
into new channels, uncovering valuable facts of sales and 
possibilities for the trade. Presentation of these findings 
will be made at the Fall Show, to be held at the Hotel 
Adelphia, Philadelphia, from August 22 to 27. 

At this meeting manufacturers will get together to dis- 
cuss methods of promoting greater distribution of gift 
and art wares. Variations in buying habits, seasonal 
sales tendencies and the results of the use of scientific 
merchandising to overcome low sales periods will be 
studied at close range. 

Another feature of this premier wholesale buying mar- 
ket will be the Retailers’ Selling Effort Exhibit, in which 
merchants will submit photographs of unusual and strik- 
ing window and interior displays and descriptions of sales 
stunts. 

Emmet White, president of the association, has donated 
a President’s cup for the best window display shown by 
photograph. The trade papers are each offering a cup or 
other suitable prize for the following features : 

Best sales stunt to stimulate sales from January to 
October. 

Best or most unique shop in display of merchandise by 
photograph and description. 

Best advertising in Rotogravure Section newspaper first 
six months of 1927. 

During the summer months the railroads will offer 
special reduced round-trip rates to Atlantic City, with 
Philadelphia stop-over privileges. Further information 
about the show itself and the railroad service may be 
obtained from the National Gift and Art Association, 
Drexel Building, Philadelphia. 


American Industry Bridging Gap Between 
Employers and Employees 

The rapidity with which American industry is bridging 
the gap between employers and employees through Works 
Councils is disclosed in a report on “Employee Repre- 
sentation or Works Councils” issued by the Department 
of Manufacture of the Chamber of Commerce of the 
United States. 

Although employee representation was virtually un- 
known before the World War, in 1926 there were 1,369,- 
078 workers in the United States under employee repre- 
sentation, operating under more than 900 Works Councils 
in about 432 separate companies. 

“When the whistle signals the shut down of power, both 
mechanical and human, in a plant,” says E. W. McCul- 
lough, manager of the Chamber’s Department of Manu- 
facture, in his foreword to the report, “the plant becomes 
useless until activity is again restored. For it is the well 
balanced relations of both which have given us low cost 


(Continued on page 31) 
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Empire China Co., Plans to Erect New Tunnel 
Kiln Equipped Plant 


FFICIAL announcement was made here this week 
that the Empire China Co., Burbank, Calif., pro- 
poses to erect a new plant on its eleven acre tract, 

and that the new unit will be equipped with tunnel kilns. 
Just what type has not been determined, although the 
management of this plant has been in conference with the 
Harrop Tunnel Kiln Co., of Columbus, O. William G. 
Jackson, president of the Empire China Co., has been 
spending a brief season in this district inspecting those 
tunnel kilns now in operation, and consulting with tunnel 
kiln designers. ‘‘While you may not be informed, there 
are nine tunnel kilns now in operation in the Los Angeles 
district,” suggested Mr. Jackson. ‘‘These kilns are now 
being used by manufacturers of ceramic products other 
than general ware, and each has proved successful. I am 
of the opinion that some type of kiln now in operation on 
the Coast can be adopted with a possible few minor 
changes for the firing of general ware, and these matters 
are to be considered by us later. However, I am looking 
over the Harrop type tunnel kiln, and we will make no 
decision as to what type we will install until after the sub- 
ject has been given a thorough discussion.”” The present 
plant of the Empire China Co. will be used for the pro- 
duction of a white body, while the new tunnel kiln plant 
will be used exclusively for the production of an ivory 
body. While no official announcement has been made, it 
is believed that the company will have a new shape for its 
ivory body. 

With two units in operation, it is the opinion of Mr. 
Jackson that a larger trade can be served, for the reason 
that the company will then be in a position to render 
greater service, and for a much larger volume than is now 
possible. Should construction of the new plant begin 
early in the fall, it would not be ready for operation much 
before next spring. “We are very happily situated, and 
I cannot help but believe that with our two plants in active 
production and having two bodies of ware, we will do a 
very satisfactory business from the very beginning,” Mr. 
Jackson observed. 


Harry Ritz Leases Additional Space 
During his visit to this market a few days ago, Harry 
Ritz of New York informed the trade that he has leased 
additional warehouse space. As a result of this change, 
he will hereafter carry much Jarger stocks than has been 


his custom in the past. 


Ten 


Books $20,000 Order Without Competitio, 


How an order for $20,000 worth of dinnerware W 
booked by a pottery salesman without competition, | 
though other salesmen were in the same market was | 
lated here a few days ago when a group of pottery sali 
men were chatting during an evening hour. “I did! 
know anything about the business when I hit Philadelph| 
Pa., a few years ago,” the successful salesman said to ¢ 
other,’ and it was you who opened the door without kno! 
ing what you were doing. You see it happened this wa: 
You kept pestering me with the question ‘who are yl 
with?’ and I never responded, only to tell you I was ju 
traveling. You remember who was in the room at t: 
time, and time after time you asked, ‘who are you with? 
“Where did you say all this happened?’ came the quel 
“Down in Philly,” came the quick response. ‘You kn¢ 
who was in the party, and before the crowd left th 
buyer said to me: ‘Don’t let any one see your line and }) 
come over at 4:30 tomorrow afternoon.’ I didn’t s| 
anything, and the buyer did come, he gave me an ord 
for $20,000, and he was one of your best custome| 
And, if you recall, you didn’t sell him that trip.” A f¢ 
incidents that happened that evening were recalled, a 
then the second salesman came back with the sharp 1 
mark, “I'll never ask you again who are you with.” 


Connors Welcomes “Lindy” 


Herbert K. Connors, eastern salesman for the Carro 
ton Pottery Co., Carrollton, O., who is now covering} 


territory, was one of a million or more who weleom 
Lindbergh at New York. 


——_——_ : 
! 


No Wage Scale Discussion This Year 


The annual convention of the National Brotherhood | 
Operative Potters will convene at Atlantic City July 
but this year there will be no discussions during the met 
ing relative to any proposed changes in the wage s¢a 
now prevailing in the generalware industry. Delegat 
to the convention from the East Liverpool will leave th 
district June 30 and travel over the Baltimore & Oh 
railroad to Atlantic City. At this convention John — 
Wood, who has been president of the organization for 
number of years will retire, and will be succeeded by Pres 
dent-elect Duffy of Buffalo, N. Y., 
mer resident of East Liverpool. 


but who was a fo 
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George Fowler in Eastern Markets 


Jorge Fowler, salesman for the Homer Laughlin 
K Co., and the only one traveling out of the home 
, has been spending some time in the eastern mar- 

Mr. Fowler, by the way, has the largest plant pro- 
Hon to offer the trade of any pottery salesman on the 
and even now this capacity is being increased. 


Arnstein and Papke Conclude Visit 


» Arnstein, merchandise manager for the Shuster 
13, Milwaukee, Wis., accompanied by SA lie Papkeé; 
» of dinnerware and glassware, have concluded a 
to the East Liverpool market, it being their first 


the January season. 


Mission to End Business Report 


\-ording to information received here from the Pa- 
Toast, the plant of the Mission China Co., near Los 
es, Cal., will no longer be identified with the pro- 
in of either hotel china or semi porcelain ware. 
reports announce the company is now in the hands 
riendly trustee, and that the business is to be wound 
(his factory was one of the earliest to be established 
» Pacific Coast. 

: 

Ms Berry, buyer of dinnerware for the Houghton 
):ton store at Boston, Mass., has concluded a brief 


19 the local market. 


o Change in Dinnerware Production 


q re has been no change in the production of dinner- 
fen this territory, so far as the district as a unit 1s 
ned. Mail orders are spotty. There is more or 
jquiry, however, for goods for special summer sales, 
Miese inquiries are for goods that can be shipped with 
astable promptness. There is a fair demand for the 
fie class dinnerware patterns, but all such orders ap- 
\ be for immediate requirement. All plants making 
‘y body are having a very fair run on these goods, 
‘1 the volume is not large in any single instance. As 
ral run, potteries hereabouts are operating on the 
educed schedule, although a few of them are work- 
‘| time in the decorating department, and part time 
clay shops. Not much change in the situation is 


d to develop much before the fall buying season. 


), George Has Big Production Capacity 

W.S. George Pottery Co., East Palestine, O., now 
capacity of 44 kilns, making the firm the second 
individual producer of generalware in the United 
With plants at Cannonsburg and Kittanning, Pa., 
yat East Palestine, the company is now featuring 
ite and ivory body dinnerware, the latter body 
-oduced in the No. 4 plant at East Palestine. For 


A New 
COLOR HARMONY 
CHART 


—Improves production 


—Saves time in selection of 


colors 


—Prevents mistakes in color 


HIS Chart tells what colors to use and how 

to use them. Color harmony is described 

and almost every conceivable color combina- 
tion is quickly and accurately found by an in- 
genious patented arrangement. This valuable 
dictionary of colors for use in every branch of 
the ceramic industries will be sent upon request. 


“The 
ROESSLER & HASSLACHER CHEMICALC. 


709 Sixth Avenue, New York, N. Y. 


Cleveland 
Pittsburgh 
Kansas City 


Boston Chicago 
Baltimore Philadelphia 
New Orleans San Francisco 
Trenton 
Material 


“America’s Leading Ceramic 


House”’ 


many years the W. S. George Co. has been making a spe- 
cial feature of jobbing business, although at the Cannons- 
burg plant the department store trade has always been a 
leading part in the business of that individual unit. 


Dresden May Operate No. 2 Plant 


Rumor is current in this district that the No. 2 plant 
of the Dresden Pottery Co. may be placed in operation, 
but officials of this company decline to make any comment 
upon future plans. Recently it was said that neither prop- 
erties would be placed in operation as long as trade con- 
tinued in its present condition. The No. 2 factory of this 
company was formerly operated by the Burford Pottery 
Co. and was sold by that interest to the Standard Pottery 
Co. Later it passed to the control of the Dresden Pot- 
tery Co. 


Elizabeth, 10, and Bobbie, 6, were discussing automo- 
biles. “Well, I don’t care,” said Elizabeth, “our car is 
bigger than yours. It’s a seven-passenger.” ‘‘Well, I 
don’t care, either,” replied Bobbie, ‘our car is a seven- 
passenger, too, when mother holds the baby.” 


‘“Wheah you-alf bin?” 

“Lookin’ foah work.” 

“Man! man! Yoah cu'osity’s gonna git you into 
trouble yit.”’ 


GLASS FACTORY ACTIVITIES 


AND PITTSBURGH NEWS 


Cambridge, Ohio, Making Bid As Glass 
Producing Center 


FFORTS of the commercial: interests of Cam- 
k bridge, O., to promote the position of that com- 

munity as a glass producing centre was advanced 
late last week, when the announcement was made that a 
fund of between $17,000 and $18,000 would be raised im- 
mediately for the purchase of factory sites for two glass 
concerns that are interested in relocating their plants at 
Cambridge. The Gilligan Glass Co., now located at St. 
Mary’s, W. Va., will relocate their plant at Cambridge, 
provided a factory site and railroad sidings are available, 
as will the Christensen Agate Glass Co., Payne, O. With 
the Cambridge Glass Co. being one of the older and most 
active industries at Cambridge, and the Atlas China Co., 
Niles, O., now operating a generalware plant there, the 
community is rather well fortified with glass and pottery 
plants. “The Spirit of Cambridge’ appears to be ram- 
pant there just at this time with reference to securing addi- 
tional industries, and it may follow that after the two 
new glass factories have been placed in operation, that 
additional effort will be put forward to obtain similar 
industrial plants. 


Mission Buys Another Glass Plant 

The Mission Glass Mfg. Co., Los Angeles, Calif., has 
concluded the purchase of another plant, according to 
word just received in this district. According to the in- 
formation received here, the company has taken over a 
plant at Burbank, Calif., near the location of the Empire 
China Co., and will, as soon as the property has been re- 
modeled, enter the production of a general line of ware, 
which will include lighting glassware, tumblers, and gaso- 
line pump cylinders. The company proposes to place on 
the market the largest varied line of glassware produced 
by any single factory on the Pacific coast. It is probable 
that the new factory of this company will be placed in 
operation within the next three months. 


Zihlman to Begin Operations 


Official announcement has been made by the Zihlman 
Glass Co., Cumberland, Md., that the new factory of this 
interest will be placed in operation within the next fort- 
night. The factory is the most recent of its character to 
be established at Cumberland. The line will include blown 
stemware and tableware and a full line of specialties, and 
in the latter instance it may follow that colored glass- 


Twelve 


ware will be included with the production of a crystal I 
New shapes have been provided for the entire line. 


Chase to Feature Colored Glass Shades 


A new line of colored glass shades is to be featu 
within a short while by the Chase Glass Specialty € 
which is now being organized at Smethport, Pa., by lo 
interests. The line will be the only one of its charae 
on the market, it is claimed, for the reason that | 
shade is of a new type, and is to be used as a mask 
be placed over or under electric bulbs. The line will 
specially adopted to decorative illumination purposes 


Acme Glass Co. Organization Completed 


Organization of the Acme Glass Co., Lumport, W. \ 
has just been completed, and a West Virginia charter | 
been issued. The company has been formed with a ¢| 
ital stock of $100,000 to operate the former factory of | 
Lumport Glass Co., and those backing the proposition | 
Philip P. Steptoe, E. P. Boggess, J. H. Knight, James’ 
Guiher and V. L. Horner, all residing at Clarksburg, | 
Va. 


Flint Glass Business Slow 


More or less apathy continues to prevail in the fl 
glass trade, insofar as new business is concerned. S«| 
producers have admitted their business has fallen off! 
a result of the Mississippi flood, as jobbers and dist) 
utors in that territory have been unable to disposes 
stocks in any volume. Factory production as a matter! 
fact, is below normal on many lines, although a few # 
cialty lines are in very good request. There is onlya 1! 
demand being experienced just now for the seven-px 
summer drink sets, distributors who ordered liberal stci 
of these lines earlier in the season reporting slow tré 
and with no indication when the sale of the line we ( 
reach normal. Weather conditions are blamed for i 
situation. The full line of containers, however, is on}? 
sonable request, and the colored glassware specialty I 


are holding their own for this season of the year. 


I 
, 


Pottstown Glass Co. Formed j 


With a capital stock of $10,000 the Pottstown Gs 
Co. has been formed at Pottstown, Pa., by R. & Eb 
rick, with offices at 1430 Tenth Street, Reading, Pa. A 


Pennsylvania charter has been granted this interest.” 
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Rollman & Sons to Have $2,500,000 Issue 


ilass salesmen visiting the Cincinnati market have 
gised that the Rollman & Sons Co. department store, 
rich was established 60 years ago, is arranging to place 
100,000 six per cent preferred stock of the corporation 
the market. Of this amount, $1,000,000 is to be held 


the company. 


denry Buhl’s Death Removes Old Owner 


‘he death of Henry Buhl, one of the founders of the 


district one of the few of the remaining line of old 
isburgh department store owners. With R. H. Boggs 
Buhl founded the store now bearing the name of 


’ 


hifounders, 58 years ago, a small dry goods store being 
c first undertaking. Eventually the business expanded, 
n the store is now one of the most noted in the Pitts- 
wih district. 

: 


Distributive Trade Conditions 


fe features brought out below are that the gains in 
f1-store and mail-order trade, and the two combined, 
|. = ry a ~< 

@}ay were far smaller than in April, when a late Easter 


&% department store sales changed a gain of 6.9 per 
in April to a decrease of 3 per cent in May. 

ae following table exhibits the percentages of in- 
Bie or decrease in wholesale and retail distributive 
thus far recorded for the first five months of 1927, 
S mnared with the like months of 1926: 


Chains 
Chain Mail and mail Dept. Whole- 

| stores orders orders _ stores* sale 
| er I 10.1 D 69 I ZAOy De oh IB ees! 
Juary Pn Ones tic ieel 1.7 1 +3.9 
bash» I Saal IL Zs (DY als BY) Ae 
| Ie ieee 4 117.6 ..1 69D. 2.7 

a [7 eee Oo 4.0. DL. 3.0 

inths Mela melee oes Lads 1 31.6 
Wederal Reserve report. +Estimated. +4 months. 


ves of mail-order houses and chain stores for May 
Mare with the previous month and the like month a 
@4ago as follows: 


il-order May, 1927 May,1926 April, 1927 
a-Roebuck ..$19,994,000 $19,339,227 $24,091,114 
1G. Ward 13,747,540 14,384,858 16,557,218 

$33,741,540 $33,724,085 $40,648,332 

un stores 

» Woolworth $20,915,635 $20,263,699 $22,350,392 

| Penney 11,425,234 9,798,186 13,508,425 

Kresge 9,601,621 8,992,804 10,787,540 

Bella Hess 3,302,512 3,831,360 4,533,610 

. Grant B160'255 2,867,250 3,363,678 

ory Stores 2,851,676 2,491,866 3,308,409 

Thompson 1,221,791 1,237,220 1,198,178 

Newberry 1,135,623 Thieere 1,086,719 

Pender 1,028,948 923,808 LOS ZS 

W. Grand 935,814 803,434 1,188,765 


Te DUNCAN & MILLER GLASS Co 


WASHINGTON, PA. 


Particularly 
Charming 


Is this bowl with low candlesticks 
to match—the newest addition to 
our No. 101 line of stemware and 
other tableware items. 


The series of rings—a feature of the 
shape—adds a note of individuality. 


Made in crystal, amber, green or rose. 


REPRESENTATIVES 


Boston An 
Murt Wallace, Renshaw, 
157 Summer St. 30 E. eRiadslan St. 


San Francisco Baltimore 
Marsh & Kidd, Harry T. Thomas & Co., 
617 Mission St. 29 S. Hanover St. 


Factory Representative 
E. B. Hill, Washington, Pa. 


New York 
Paul Joseph, 
200 Fifth Avenue 


Philadelphia 
Joseph Tomkinson, 
1104 Arch St. 


Grapeville 
Pa; 


Manufacturers of 


| High Grade Glass- 


| ware 
| 


Plain, Cut and 
Decorated 


For Gift Shops 


Florists 
and Table Use No. 1211 Sugar. Madee in UResotn. Amber, 
Green and Crystal. 
The Line REPRESENT ATIVES 
see 8) NEW YORK 
of Original Ideas. ©. ads. 
200 Fifth Avenue 
BOSTON 
EH Ps & Hy Be Eunt; 
‘] Pearl Street 
Traveling Representatives 
R. B. Reineck, 
1422 FE. Marquette Road 
CHICAGO 
R. A. Keel 
1439 Greenview Avenue 
CHICAGO, ILL. 
PHILADELPHIA 
Fred Stott, 
1007 Filbert Street 


BALTIMORE, MD. 
Join A. Dobson & Co., 
110 Hopkins Place, 
SAN FRANCISCO 
Himmelstern. Bros., 
718 Mission Street 
LOS ANGELES 


Himme'stern Bros., 
643 S. Olive St. 
SEATTLE, WAS 
No. 1211 Creamer. Made in Roselin, }imme's‘ern Bros., WENSHRE 
Amber, Green and Crystal. Terminal Sales Bldg 


<= = 


Federal Trade Wants Business to Set 
Ethics 


‘Vertical’? Councils Could Rule on Matters of Unethical 
Practices — Commission Would Review Their Findings 


HE practicability of setting up a working arrange- 
ment by which Government and business can co- 
operate practically to eliminate economic wastes 
due to questionable or unethical trade practices is pointed 
out by Judge Edwin B. Parker, chairman of the Board 
of Directors of the United States Chamber of Commerce. 
Reviewing the decisions of the United States Supreme 
Court and declarations of the Federal Trade Commission, 
Judge Parker points out that the way is open for business 
first to pass upon trade practices through joint trade rela- 
tions committees and that findings then may be gone over 
by the Federal Trade Commission in the interest of the 
general public. 


Judge Parker’s views were made known in a recent 
statement before the Domestic Distribution Section of the 
chamber at a meetiag which took up the progress that has 
been made in the creation of trade relations committees. 
These committees are now operating in a number of in- 
dustries, and repr2sent manufacturers, wholesalers and 
retailers within the industry. The plan of the chamber is 
to encourage during the coming year the extension of the 
committees into other industries, the eventual idea being 
that all industries thus will be able to work out such meas- 
ures of self-regulation as to make it unnecessary for the 
Government to intervene through any of its regulatory 
agencies. 

This represents, according to Judge Parker, the prac- 
tical application of three of the fifteen principles of busi- 
ness conduct formulated three years ago by a special com- 
mittee of which Judge Parker was chairman and adopted 
by the National Chamber and commercial organizations 
throughout the country. 


“VERTICAL” COMMITTEES NEEDED 


“Tt frequently happens,” says Judge Parker, “that trade 
associations are made up of those engaged in the same 
branch of the same trade or industry, while many of the 
trade customs which are wasteful have grown up between 
those engaged in different branches of the same trade or 
industry ; for example, between the manufacturer and the 
wholesaler, or between the wholesaler and the retailer. 
The suggestions which have been made to you contem- 
plate the formation of a Joint Trade Relations Commit- 
tee along vertical lines, embracing representatives from 
every branch of the industry and bridging the gaps be- 
tween trade representing only distinct 
branches of that industry. Such a committee, formed for 
the purpose of seeking out and defining practices which 
are wasteful and which in the interest of trade as a whole 
should be eliminated, will find customs which, even if 


associations 
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originally useful, have outgrown their usefulness and_ 
come wasteful, or customs which have been forced uy 
some of the members of a trade against their better juy 
ment. 


‘Where representative individuals in each branch of 
industry agree that a particular practice constitutes a tre 
abuse, it is apt to be such. However, there is anotl 
interested class—the ultimate consumer—whose yo 
should be heard that the trade as a whole may not g; 
any undue or selfish advantage at his expense. This cl, 
may properly be represented by the Federal Trade Co 
mission, a wholly disinterested public agency. When | 
Joint Trade Relations Committee, formed in the man 
which has been suggested to you, agrees that a particu 
practice constitutes a trade abuse and its report is ¢ 
proved by the Federal Trade Commission, it may be saf 
accepted as not only in the interest of the trade, but 
the general public interest. 


PROCEDURE OUTLINED 


The last annual report of the Federal Trade Comm 
sion outlines the procedure of the “Division of Tr 
Practice Conferences” adopted during the fiscal yi 
ended June 30, 1926, which, in the language of that 
port, “provides a method of procedure whereby those | 
gaged in an industry or business may formulate, um 
the direction or sanction of the commission, their 0 
rules of business conduct.’’ The report continues: 


“This procedure has proved an expeditious and e 
nomical means of eliminating the use of unfair methi 
of competition from industry by assembling in confere 
representatives of a given industry who, under the dir 
tion of the commission, define and on a given date voll 
tarily and simultaneously abandon the use of such me 
ods, thereby putting all competitors on an equal footi 
In addition it induces moral support and actual assistal 
from the industry in the enforcement of the rules wh 
the industry adopts and accomplishes at a minimum of ¢ 
and time one of the chief purposes for which the comn 


sion was created. * * * | 


“When the industry has adopted its rules, a full rep 
of the conference showing those present, the proportion 
the total industry which they represent, and other essen! 
data is presented to the commission; and if adopted 
sanctioned by the commission, the action of the indus 
becomes the rule of business conduct for that industry 
the subjects covered. * * * 


Send Peter Potter a Suggestion. 


tune 28, 1927 
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Continued Retail Growth Reported 


tive-and-Tens Show 21 P. C. Gain for April; Dept. 
Stores 7.5 Per Cent—Mail Firms, 6.6 Per Cent 


Volume of retail trade increased rapidly in April and 
vas generally larger than in the corresponding season 
f any previous year. Sales of department stores and 
aail-order houses averaged about 7 per cent larger in 
value than in April of last year and those of chain stores 
; vere also larger. This growth in retail trade in April 
} vas due in part to the late date of Easter this year, but 
Jales for the season, March and April, were also larger 
‘han in the corresponding season of last year. 

Percentage changes in the value of sales of reporting 
etail firms in April, 1927, compared with April, 1926, 
‘nd in the two months, March and April, 1927, compared 
‘ith the corresponding two months in 1926, are as fol- 
ws: 


Percentage of in- 
crease over corre- 
sponding period in 


1926 
April March-April No. re- 
Class of store 1927 1927 porting 
Jepartment stores + 7.5 + 3.0 359 
Mail-order houses + 6.6 + 4.1 4 
chains of stores: 
Five-and-ten-cent ... +21.0 +14.1 5 
9 ee ee +16.0 +21.8 Bi. 
3 +16.9 +16.3 9 
i ee + 4.3 + 5 3 
eo 38 eps. a) +19.3 + 47 6 
oe +13.5 + 9.3 5 


Sales of chain stores reflect changes in the number of 
tores included in the chains as well as changes in the vol- 
me of sales, and this accounts in part for the larger 


Department store sales and stocks by Federal reserve 
‘istricts—Department store sales were larger in April 
han a year ago in all Federal Reserve districts, except 
he Minneapolis district where they were smaller and the 
st. Louis district where they were in about the same vol- 
ime as in April, 1926. The largest increases, amounting 
0 more than 10 per cent., were in the Cleveland and San 
francisco Federal Reserve district. In several cities, 
towever—Columbus, O.; Youngstown, O.; Atlanta, Ga., 
nd Evansville, Ind—increases in sales of reporting 
tores, as compared with April of last year, amounted to 
nore than 20 per cent. 


Stocks of merchandise carried by department stores 
or the country as a whole were in about the same volume 
t the end of April as in March and in April a year ago. 
n the Boston, Cleveland and Atlanta Federal Reserve 
listricts, stocks were slightly larger than a year ago while, 
n the New York, St. Louis, Minneapolis and Dallas 
listricts they were smaller. In the other five districts 
ttocks were in about the same volume as in April, 1926. 

Stock turnover—As a result of the large growth of 
sales in April without an increase in stocks, the rate at 


which stocks were turned over averaged 10 per cent. 
higher for the country as a whole than in April, 1926. 
For the four months ending in April the rate of stock 
turnover was 3 per cent. higher than in the first four 
months of 1920. 
China and Glassware Sales Ahead of Year Ago 
Of fifty-three lines of business in New York City re- 
porting to Bradstreet’s this week, thirteen were better 
than, twenty-five equal to, and fifteen below a year ago. 
Four reported collections better than a year ago, twenty- 
eight equal to a year ago, and twenty-one below a year 
ago. Following is a summary of lines reporting sales 
ahead, equal to, or below a year ago. 
SALES AHEAD OF YEAR AGO 
Boxes, wooden, mfrs. 
Brick, who. or mfrs. Glassware, who. & job. 
Cement, who. Groceries, who, & job. 
Chinaware, Who. & job. Laundries 
Cotton gds., who. & job. 
Department stores 
Fruits & vegetables, com. 
SaLes Eguat to YEAR Aco 
Carpets, who. & job. 
Chemicals, mfg. Hotels. 
Cloaks & suits, women’s Iron & Steel, who. & job. 
mfg. Lumber, who. 
Clothiers, men’s, ret. Paper, wrapping, who. & 
Dairy prod., who. & job. job. 
Drugs, who. & job. 
Electrical goods, mfg. 
Electrical goods, ret. 
Electrical goods, who. 
Foundries, mfg. 
Furniture, ret. 
Furniture, who. & job. 
Hardware, ret. 
SALES BELow YEAR AGo 
Automobiles, ret. 
Boxes, paper, mfg. Millinery, women’s, mfg. 
Dresses, women’s, mfg. Shirts & collars, men’s, 
Fur goods, mfg. mfg. 
Hats, men’s, mfg. 
Jewelry, mfg. 
Jewelry, ret. 
Jewelry, who. & job. 


Furs, who. 


Machine tools, mfg. 
Patent medicines, mfg. 


Hardware, who. & job. 


Pianos, mfg. 

Radio, who. & job. 

Rayons, who. & job. 
Tailors, custom, men’s, ret. 
Tobacco, leaf 

Twine, who. & job. 
Underwear, women’s, mfg. 


Millinery, who. 


Silk goods, mfg. 

Silks, who. & job. 

Woolen goods, who, & job. 
Worsteds, who. & job. 


Boggs & Buhl Marks 58th Anniversary 

Publicity plays a heavy part in staging the fifty-eighth 
anniversary of the Boggs & Buhl department store, Pitts- 
burgh. 

An invitation to the public to participate in the cele- 
bration was carried on every highway and byway tra- 
versed by the Pittsburgh trolley cars. From Caraopolis to 
East Pittsburgh a constantly moving procession of big 
cards mounted on the fronts of trolleys greeted the eyes 
of Pittsburgh and neighboring communities—a colorful 

(Continued on page 20) 


What's New in New York Showrooms 


Heinrich & Winterling Show Two New 
‘ Patterns 


The Marcella with a rich ivory rim and the Tristan all 
white, both of which carry the same decoration and are 
displayed on their Imperial shape are two of the latest 
surprises in dinnerware that Heinrich & Winterling, Inc., 
the importers, 49 West 23rdSt., are showing at their 
salesrooms. Two lovelier 
decorative conceptions 
The 


treatment presents an imag- 


would be hard to find. 


inary type of flower that is 
most unique in its effect. It 
three and 


smaller 


employs large 


three alternating 
equally 


around the rim of the plate, 


groups spaced 
while flowers of the same 
character have been used in 
a circular group on the cen- 
It is at once noticed 
blended 


ter, 
how expertly and 
unusually rich are the col- 
ors used for this treatment. 
Blue, black, yellow, terra 
cotta, green and pink are 
used in the scheme. <A 


black hair line is used as an 


outline for each flower and leaf. On the Marcella the! 


ivory rim has been applied in a manner that is quite be.) 


yond criticism. The pattern also carries a gold verge 
and edge line while the hollow ware is presented with| 
half matt gold knob and handles. 


mentioned above, does not utilize the ivory rim, is com- 


pleted with a gold edge line and traced knobs and handles, 
The pattern is pictured herewith. 


Edw. B. Dickinson, Inc., Show UDelightful 


Pattern 

Their No. A 3135 decor which is one of the newest 
of the new to be displayed by the importing house of 
Edw. B. Dickinson, Inc., 49 West 23rd St., presents a 
treatment of which the firm may well be proud. [known 
as Ceylon Ivory and from the factory of Booths, Ltd., 
Tunstall, Stoke-on-Trent, England, for which the Dickin- 
son firm are American agents, it is one of the most inter- 
esting offerings that could be desired in dinnerware. It 
shows a most refreshing under glaze motif somewhat sim- 
ple in its effect, yet by the same token one that is excep- 
tional for its perfect blend of rich coloring and excellent 
balance. A continuous border arrangement of pretty 
flowers and green leaves is the only decoration used. In 
this, two pretty tones of green which are used for the 
leaves form a delightful background for the flowers which 
A. rich 


green edge line has also been used to splendid advantage. 


are in colors of pink, purple, yellow and black. 


The Embassy shape, perfect of grace and all that could 
be wished in beauty of contour, carries this decoration per- 


fectly. Should the pattern meet with the approval of the 
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trade, the Dickinson firm will carry it as an open stock 
number and judging from the enthusiasm shown by the 
comparative few who have thus far seen it, it is a safe 
prediction at this time to say that it is certainly destined 
to become one of their open stock family 


Dresden Pattern a Credit to Mercer Pottery 


The New York salesroom at 200 Fifth Ave., of the 
Mercer Pottery Co., Trenton, N. J., contains a splendid 
sample showing that permits of a selection to suit all tastes 
in dinnerware. One of the most pleasing patterns in all 
their exhibit is the Dresden, shown on the Queen Anne 
shape. This without doubt is most attractive and pre 
Three fancy 


medallions spaced equally around the rim of the plate 


sents an offering unusual in its charm. 


which are set about a quarter of an inch from the edge 
and joined by a fine gold line form the basic idea of the 
treatment. Combined with this an imaginary fancy flower 
and scroll have been worked out while just below three 
dainty flower sprays in natural tints are placed in which 
The predominating 


colors of the treatment are purple and yellow, which are 


the rose is the outstanding blossom. 


The Tristan, which as 
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day so popular in home decoration, and combined and 
) | rmonizing perfectly with them are blue, green, red, ete. 

he center of the plate is decorated with a large tulip and 

small cluster and spray of garden flowers in a wealth 

color. A shallow scalloped edge with alternating pan- 
; in a plain and rope effect and a gold edge line com- 
ete the idea. This decoration has been designed espe- 
ally to fit the Queen Anne shape and in its conception 
e Mercer factory may feel well repaid for their efforts. 
he longer one sees the Dresden pattern the more it 
fas upon one, in other words it is one of those designs 
at wears well and which always makes the most satis- 


ppctory movers at retail. 


Cooke Features Charming Tea Sets 


At the exhibit of Guy Cooke in Room 214 of the Fifth 
venue Building, are some Czecho Slovakian crackled 
ass ice tea sets that are remarkably striking, as well as 
‘ing attractively priced. They are in a selection of shapes 
id color combinations that are indeed pleasing. For in- 
ance some are displayed in amber with a green handle, 
ue with an ambler handle and green with a lovely ruby 
jndle. On opposite sides of the glasses and jug two fancy 
tle buttons are placed in colors to match the handles. 
his decorative touch adds materially to their very attrac- 
ive appearance. An interesting feature of the jug is its 
wer. It is deeply inset making it practically impossible for 
ie contents to spill. It has a knob which is really a work 
‘art and most original. Mr. Cooke is deserving of credit 
pr this as it is his own creation. It works out a most 
Beordinary and pleasing flower and leaf idea worked 
jit in a high effect. The very fact of its height, gives 
hh) added touch of grace to the jug. These particular sets 
re priced to retail at $5 and offer a real “buy” for this 
mely merchandise. In addition to the above Mr. Cooke 
as another assortment of ice tea sets that are very in- 
esting. These also carry a colored knob and handles in 
reen, blue and amber and retail for $3. They are in 


aported Czecho crackled glass as well. 


Borgfeldt Originate Glass Novelty Line 


A unique glass novelty line for ornamental purposes 
hich embodies some most original ideas is being featured 
y Geo. Borgfeldt & Co., 111 East 16th St., on the fifth 
oor of their building. The items referred to are really 
applemental to their novelty glass tree line which has 
lready proved so popular with the trade. This line 
Onsists of miniature bushes and flowers. The former 
most exceptional in appearance and besides its orna- 
iental feature is adaptable as a place card holder. Stand- 
ig only a few inches in height it is shown in pretty colors 
f green, rose, blue, ruby and crystal. Credit is due the 
rm in bringing out an item of this character, as the 
lea is their own. Their glass flowers are equally attrac- 
ve. The assortment consists of any number of differ- 
nt kinds of blossoms in a diversified range of colors and 


combinations. 
delicate texture of the petals and leaves and the perfect 
manner in which the shapes are moulded. The stems are 
made of wire wound in different shades of silk adding a 
further artistic touch that is pleasing. It is a safe predic- 


The impressive thing about them is the 


tion to say that their reception by the trade is certain to 
be as enthusiastic as that accorded the firm’s glass tree line. 
The prices are exceedingly reasonable. 


Economy Items Please at D. King Irwin 
Showroom 


The Economy Glass Co., Morgantown, W. Va., are 
right in the front rank when it comes to bringing out 
items of genuine individuality. A few of their new 
numbers recently opened up at the salesroom of D. 
King Irwin, the factory’s local representative in the Fifth 
Avenue Building, further entitles them to the above dis- 
tinction. A line of flip vases featuring a pillar as well as 
a new palm optic is a noticeable and attractive acquisition 
to the display. Both of them are shown in green, amber 
and Rose Marie, which colors in combination with these 
optics make the vases most alluring. There is also a new 
and wonderfully pleasing hand-painted luncheon set deco- 
rated in Czecho style. The set comprises a footed sher- 
bet, footed ice tea, goblet, footed wine or cocktail, salad 
plate and pitcher. The tumbler has a low stocky stem 
which is in the Rose Marie color as is also the foot. The 
bowl is crystal with a wide optic. The flowers which are 
used for the decorative scheme are in brilliant colors of 
red, blue, green and yellow combined with blue band lines 
around the upper part of the bowl. Another charming 
item which compels attention is a night set. On this the 
caraffe is handled and lipped. It is shown in a straight 
optic and may also be had in three above-mentioned colors. 


Store Will Train Own Executives 


Beginning next fall, Bloomingdale Bros., New York, 
will offer an executive training course. 


According to Conrad Schenkman, superintendent of the 
store, the courses will be handled by special instructors 
directed by the superintendent’s office. 


The phenomenal growth of the Bloomingdale store dur- 
ing the last few years has placed a heavy burden on the 
firm in finding capable executives to direct its larger scope 
of merchandising activity. This condition has emphasized 
the need of formulating a method for developing from 
within the ranks men and women to hold these bigger 
posts. 

Plans for the course are still in a formative stage. About 
fifty employes, who have been with the firm for some time, 
will be picked to take the courses. 

The inauguration of the executive training courses will 
result in this personnel program being introduced : 

New employes will be selected in most cases on the basis 
of their capacity, and with a view to their probable de- 
velopment in three or four years. 


CHICAGO OFFICE 
222 
W. ADAMS 
STREET 


Firm of Dooner-Logan Reorganizes 


HE firm of Dooner-Logan, manufacturers’ agents, 
has been reorganized and Mr. Dooner’s interest 
taken over by Carl A. Logan. The business will 
be known in the future as The Carl A. Logan Co, The 
business will be continued at 130 North State St., where 
lamp and gift lines will be shown as heretofore. 

The Atlantic Import Corp. Division of Helm & Soukup, 
17 North Wabash Ave., is offering a 50-piece assortment 
of Raphael Italian pottery at $31.25. These tiny figures, 
delicately colored and modeled, constitute but one of the 
many new foreign importations already finding their way 
into the local displays, and are but the vanguard of inter- 
esting pieces to be received by Helm & Soukup from 
abroad. 

The American Furniture Mart, the largest show place 
for house furnishings, is rapidly becoming quite a center 
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Ready for Shipment— 
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Go To Stetson’s First 
For Volume in China 


SHOWROOM, 512 FURNITURE MART BUILDING, 
SUPERIOR 4100 


STETSON CHINA CO. 


1751 West 74th Street CHICAGO 
Phone Hemlock 1000 


THE CHICAGO MARKET 


J. H. Smyrue, REPRESENTATIVE 


ATTAIN 


al 
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of buying for dinnerware, china and pottery. The com-/ 
panies already displaying are the Atlas-Globe China Co,’ 


L. D. Bloch & Co., French China Co., Herbert & New) 


wirth Co., Inc., Limoges China Co., Percy M. Rose} 
The Saxon China Co., Sebring Pottery Co., and the Stet- | 
son China Co. 


J. B. Salterini has taken space in the Furniture Mart 
for the Chicago market, which opened Monday, June 27, | 
} 

Plans for the Sixth Annual Chicago Gift Show to be 
held at the Hotel Stevens from August 1 to 6, are grad- 
ually rounding this great yearly show into definite shape. 
Always the mecca for the choicest bits of gift merchan- 
dise, from domestic wares of popular appeal to number- 


less foreign importations from the recognized as well as | 


remote art centers of the old world, this coming display 
shows every indication of surpassing the showing of pre. 


vious years. The various committees handling the de 


| 


tails of the exhibit have been working with such marked — 


success that the results, at this comparatively early date, 
show 253 rooms which will display the gift wares of the 
largest importers in this country, have already been 
booked. 


E. L. Brown, of the Geo. C. Kindt Co., sales force, re- 
turned home last week, having been away on the road 
covering the trade in the middle west for the past four- 
teen weeks. He departs again next Friday for Chicago 
to attend the show at the Furniture Mart following whieh 
he will return to New York preparatory to again leay- 
ing for the road. 


F. W. Merry, president and Chas. L. Gaunt, vice presi- 
dent of the Indiana Glass Co., Dunkirk, Ind., spent 
Tuesday of this week in New York, conferring with their 
New York representatives The Horace C. Gray Co. 


W. C. McCartney, secretary of the Cambridge Glass 
Co., Cambridge, O., arrived in New York on Friday of 
last week. While here he was busy calling on the local 
trade and conferring with O. C. Graham, local represent 
tive for the factory. W. L. Orme, vice president of the 
firm also reached New York on Monday of this week. 


They both departed for home last Wednesday. 
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VHAT TO BUY 
\ND WHERE TO 
UY IT IN — 


FOSTORIA GLASS CO. 

‘Chicago Display, 806-7-8 Masonic 
Temple 

Glassware, Harry G. Dalzell 


Pressed and Blown oe 

“Bicings Cuttings pa 3497 9 North Wabash Ave. 
/ 

THE SEBRING POTTERY CO. 


f SEBRING, OHIO 
Cuas. L. SEBRING, President 
‘W. L. GERALD, Chicago Representative 


: 666 Lake Shore Drive 
FURNITURE MART 


Phone: Superior 4100 


Room 980 Room 1008 


t 
| 


| 
| 
| 


Annual Chicago Gift Show both pleasure and 
‘ profit. 

phe time of the Gift Show—August 1 to 6—fits in very 
sly with vacation plans and the many recreational ad- 
tages offered by Chicago settle definitely that trouble- 
ye problem—*“ Where to go?” 

) or here are all facilities for entertainment—hathing, 


) EALERS everywhere see in the coming Sixth 


ing and boating on beautiful Lake Michigan; tennis— 
fic courts are plentiful in practically all of Chicago’s 
jest parks; golf—Chicago has more public and private 


rses than any other city in America. There is also 


Pir isic and drama of the highest quality. 

he “profit” attraction of the Chicago Gift Show 
ly needs comment, as any of the thousands of deal- 
who attended last year’s event will readily testify. In 


] 


sther way can dealers buy so conveniently and eco- 
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EARL W. NEWTON AND 
ASSOCIATES 
IMPERIAL GLASS CO. 
ECONOMY GLASS CO. 


NATIONAL CHINA CO. 
OWEN CHINA CO. 


Phone: Central 3236 


The Atlas-Globe China Co. 
NILES, OHIO 
E. J. BENJAMIN, Resident Agent 
PERMANENT DISPLAY ROOM 
AMERICAN FURNITURE MART 


666 Lake Shore Drive | 
Phone Superior 4100 
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A DIRECTORY OF 
THE PERMANENT 
DISPLAY ROOMS 


IRA A. JONES CO. 
9 North Wabash Avenue 


Representing: 


Pope Gosser China Co. Seneca Glass Co. 
Susquehanna Cut Glass Co., Coshocton Glass 
Corp., Burke Studios, Vesta Studios, Heule 
Studios, Lamps and Shades. 


THE UNITED STATES 
GLASS CO. 
30 E. Randolph Street 
Walter B. Lazure, Chicago Representative 


OUR CHICAGO ETE. SAMPLE CON- 


DIRECT FROM CUR FACTORIES 


Jeasure as Well as Profit for Visitors to Chicago Gift Show 
at Hotel Stevens 


nomically. Instead of comparing merchandise and prices 
from only three or four sources, here the dealer has 
scores of lines from which to choose. Buying under such 
conditions, he is certain of getting the best value the mar- 
ket affords, which, of course, means either an attractively 
low price to his consumers or a better margin of profit for 
himself. 

At this year’s Chicago Gift Show at the Stevens, the 
opportunity for profitable buying is greater than ever. 
This season’s exhibit comprises the largest display of 
gifts, art wares and novelties that has ever been assembled 
anywhere. More than 300 exhibitors have taken space. 
Three floors of the Hotel Steven,—the world’s largest— 


have been reserved for this event. 


Remember the date—August 1 to 6—and be sure to 
attend ! 


he check system of paying employees, adopted by 
y large industrial concerns in the United States chiefly 
use of the increase of payroll robberies, is the sub- 
of a special pamphlet issued by the Department of 
ufacture of the Chamber of Commerce of the United 
aS. 

1e investigation, the results of which are summarized 
lis publication, discloses that this system is meeting 
very general approval, that it has certain advantages 
the payment of wages in cash, and that, with minor 
Dtions, no objection is made to it by the wage-earners 
selves. It has also been found that the chief consid- 
mis not the safety of the payrolls but the safety of 
oyees handling them that has actuated corporations 
‘opting the system. 


Check System of Paying Deals Blow to Payroll Robbers 


“We were induced to make this inquiry into the paying 
of wages by check,” says E. W. McCullough, manager 
of the Department of Manufacture of the National 
Chamber, in his preface, “not only because of the em- 
ployer’s interest but the interests of the employee and the 
bank—the three most directly concerned. It also devel- 
oped that the outstanding factors were safety to life, to 
property and the economic considerations which caused 
the adoption of certain systems. 

“It has been gratifying to note in making this research 
that the employer has placed the safety of those handling 
his payrolls—because of bandits, highwaymen and _ hold- 
ups—above all other considerations. While the handling 
of large sums of currency has always been attended with 
risk, this has materially increased since the War and 
calls for special consideration.” 


Twenty 
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Boggs & Buhi 
(Continued from page 15) 


notice that the great “Boggs & Buhl fifty-eighth anniver- 
sary is now in progress.” Even away out in Washington 
and Canonsburg and other outlying towns the same mes- 
sage was presented the home folks from the fronts of the 
local cars. A total of 855 trolley cars carried the invita- 
tion to Boggs & Buhl’ s fifty-eighth birthday event. 
According to A. G. Walter, 
publicity features to ‘cae the public to take an interest 
Nobody in this part of Pennsylvania or in 
neighboring Ohio and West Virginia was overlooked. 


this was but one of the 
in the sale. 


Thirty-eight daily newspapers, reaching a quarter of a 
three days at the be- 
ginning of the sale carried news and details of the biggest 
event the Pittsburgh store has ever seen. 
Steubenville, Clarksburg, W. Va.; Oil City and dozens of 
towns in between were included, and where there was no 
local newspaper available letters were sent telling of the 
sale. 


million subscribers every day, for 


Youngstown, 


New Gimbel Officers 


At the recent meeting of the Board of Directors of 
Gimbel Bros., Inc., department store operators, Isaac Gim- 
bel, president of the firm, announced that five new vice 
presidents had been elected. They are: Sheldon R. Coons, 
sales and publicity director of Gimbel Brothers, New 
York; Herbert L. Redman, merchandiser, Saks-Fifth 
Avenue Store; W. G. Timothy, general manager, Saks- 
Fifth Avenue; M. W. Thompson, general manager, Saks- 
Herald Square, and Arthur Steinweg, apparel merchan- 
diser, Saks-Herald Square. 

John F. Dugan, general manager of Gimbel Brothers, 
New York, was elected a vice president several years ago. 


Mandel Brothers Move N. Y. Office 


Charles Emanuel, general manager of the New York 
buying offices of Mandel Bros., Chicago, announced re- 
cently that the firm would move into new headquarters 
at 108 West 39th Street on July 1. 

For the last fifteen years the company has been located 
at 13 East 22nd Street, and previous to that time the 
offices were at 400 Broome Street. No change in the 
personnel of the local staff is contemplated because of the 
moving. 

The decision to move was prompted by the company’s 
desire to get nearer the wholesale district and to secure 
the necessary additional floor space. Under the new ar- 
rangement, Mandel Brothers will have approximately 7000 
square feet of floor space, or an increase of 2500 square 
feet over the old quarters. 


$1.25 Macy Dividend 
Directors of R. H. Macy & Co., Inc., have authorized 
the payment of dividend No. 2, of $1.25 per share on the 
common stock of the corporation, payable August 15, 
1927 to stockholders of record at the close of business on 


Julye29 31927" 


Chain Systems Continue Gain in May Sales 


Volume for First Five Months Is Ahead of Same 
Period of 1926—Grand Increase Passes 
200 Ps Ce Mark 


Sales of a number of leading chain systems for Ma 
show an increase over the same month of 1926, but a de. 
cline, as compared with April business of this year. How. 
ever, sales for the first five months of the year 1927 are 
ahead of the corresponding period last year. 


Some chain companies showed their best month in April 
of this year, while in 1926 May was the highest of the 
first five months. 

Sales of the F. & W. Grand 5-10-25-Cent Stores, Tne, 
for May totaled $935,814, against $803,434 in May, 1926, 
an increase of $132,380, or 16.4 per cent, which compares 
with sales of $1,188,765 in April, 1927. For the first 
five months of 1927 sales totaled $4,372,662, against $3,- 
630,856 in the same period of 1926, an increase of 204 
DETGenlts 

The S. S. Kresge Company sales amounted to $9,601- 
621 in May, against $8,992,804 in May, 1926, an inerease 
of 6.7 per cent, and against sales of $10,787,540 in April, 
1927. The company reports 392 stores in operation at 
the end of May, 1927. Sales for the first five months 
of the year were $45,836,938, against $41,002,943 in the 
same period last year, an increase of 11.8 per cent. | 

The J. C. Penney Company, Inc., reported sales of 
$11,425,234 in May, against $9,798,186 in May, 1926; an 
increase of $1,627,048, or 16.6 per cent and comparing 
with sales of $13,508,425 in April, 1927. For the first 
five months sales were $48,341,379, against $36,982,202 
a year ago, an increase of $11,359,177 or 30.7 per cent, 

Sales of the McCrory Stores in May were $2,851,676, 
as against $2,491,866 in the same month of 1926, a jump 
of $359,810, or 14.4 per cent. For the first five months 
sales were $14,082,103, against $11,820,474 a year ago, 
an increase of $2,261,629, or 19.1 per cent. 

W. T. Grant Company reports May sales of $3,160, 
255, against $2,867,250 in May, 1926, an increase of $293, 
005, or 10.2 per cent and comparing with sales of $3, 
363,678 in April, 1927. Sales for the first five months of 

1927 were $13,766,964, against $11,755,841 last year, at 
increase of $2,011,123, or 17.1 per cent. 


May sales of the McLellan Stores Company for May 
amounted to $756,073, against $628,331 in May, 1926, ar 
increase of 20.3 per cent, as against $909,102 in April) 
1927. For the first five months of 1927 sales were $3, 
478,783, against $2,601,532 in the same period of 1926 


an increase of 33.7 per cent. 


National Bellas Hess May sales were $3,302,912) 
against $3,831,360 joint sales of National Cloak and Sui! 
and Bellas Hess in May, 1926, a decrease of $528,848, a 
13.7 per cent. For the first five months, joint and conn 
bined sales were $19,385,644, against $20,996,012 in the 
same period of 1926, a decline of $1,610,368, or 7.6 pet 


cent. 
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J. J. Newberry Company May sales were $1,135,623, 
e highest for any month this year, as compared with 
77,273 in May, 1926, an increase of $358,350, or 46.1 
r cent. This compares also with sales of $1,086,719 in 
jril, 1927. Sales for the first five months of 1927 to- 
ed $4,216,040, against $2,744,254 in 1926, an increase 
| $1,471,786, or 53.6 per cent. 


Hochschild to Retire at 72; Is Still Active 


Ieity-seven years ago a native of Darmstadt, Germany, 
ided in Baltimore and secured his first position with 
oses Bamberger, 202 North Howard Street. 

On the site where he was first employed now stands one 
the finest department stores in Baltimore headed by 
x Hochschild, president of Hochschild, Kohn & Co. 
\At the age of 72 years and after an extremely active 
eer of fifty-seven years, Max Hochschild intends to 
‘ire as active head of this great business. This does not 
an that he will sever all ties with the institution he has 
ped to rear, for he intends to keep an office in the 
re. 

Starting with a small store on Gay Street with a coun- 
and one row of shelves, Max Hochschild installed the 
t passenger elevator in the city of Baltimore. In 1897 
formed a partnership with Benno Kohn and Louis B. 
hn and purchased the building at 200 and 202 Howard 
eet, where he had been first employed after leaving 
emany. In 1919 the business was incorporated. He 
ame president; Louis B. Kohn, treasurer, and Benno 
hn, secretary. 

Mr. Hochschild expects to spend the summer touring 
cope. 

Success in business depends entirely upon satisfying 
people,’ Mr. Hochschild said reminiscently. ‘‘This 
iciple was true fifty-seven years ago and it will continue 
be an essential basis of success for many years to 


He. 


Appel Gets Degree 


oseph H. Appel, director of publicity for the John 
mamaker stores was recently honored by his alma 
fer, Franklin and Marshall College, Lancaster, Pa., 
1 the degree of doctor of laws, in recognition of his 
ributions to the fields of business and letters. 

[r. Appel has been associated with the John Wana- 
er stores for the last twenty-seven years, twenty-five 
thich have been in the role of publicity director. After 
ing college he took up law. Later he turned to jour- 
sm and was with the old Philadelphia Times. Soon 
ward he went with John Wanamaker’s Philadelphia 
2, where he remained until 1912, when he came to 
7 York as director of publicity and general assistant 
ohn Wanamaker. 

e had earned a nationwide reputation as an advertis- 
executive as well as the author of books and papers 
as “The Making of a Man”, “Living the Creative 
3? “A World Cruise Log,” and “John Wanamaker, a 


Filenes to Attend Sweden Sessions 
Boston Merchants Delegates to International Chamber 
of Commerce—Meet June 27-July 2 

A. Lincoln Filent and Edward A, Filene will be among 
the American delegation to the meeting of the Interna- 
tional Chamber of Commerce which will take place in 
Stockholm, Sweden, June 27 to July 2. 

The American delegation will be made up of more than 
150 leading business executives, representing different 
lines of industry, finance and commerce. The delegates 
have been named by such organizations as the Chamber of 
Commerce of the United States, American Bankers Asso- 
ciation, New York State Chamber of Commerce, National 
Fertilizer Association, Illinois Chamber of Commerce and 
Illinois Manufacturers Association, Boston Chamber of 
Commerce, Los Angeles Chamber of Commerce, Mer- 
chants Association of New York, Philadelphia Chamber 
of Commerce, Associated General Contractors of Amer- 
ica, Pennsylvania State Chamber of Commerce, Ameri- 
can Petroleum Institute, National Association of Manu- 
facturers and many other trade and commercial bodies 
holding membership in the International Chamber. 

According to word received here from the Paris head- 
quarters of the International Chamber, the other forty- 
three member countries will send especially strong dele- 
gations to the Stockholm meeting. Altogether, it is esti- 
mated that more than 1000 world business leaders will at- 
tend. 

The conference will be in session six days, during which 
time the delegates will endeavor to work out a solution 
of some of the problems which are retarding the develop- 
ment of international commerce. For the purpose of 
technical discussion the meeting will be split into four 
groups—Finance, trade barriers, industry and trade, and 
transportation and communications. The American par- 
ticipation in each group will be under the general direction 
of a committee of the American delegation. 


Bloomingdale Buys Newark Location 

Bloomingdale Bros. has just purchased the property oc- 
cupied by the Ross Stores on Market Street, Newark, 
N. J., and will open a branch of its department store 
business there, according to a recent announcement. 

The Bloomingdale interests in acquiring the Newark 
location, the first one outside of the metropolitan zone, 
will use it for the sale of pianos, radios, furniture and 
household: furnishings. In addition to their main New 
York store, which was recently improved with a substan- 
tial addition covering the entire block front of Third Ave- 
nue to Lexington Avenue and 59th to 60th Streets, they 
also have a very substantial establishment on Fulton 
Street, Brooklyn, which location is used exclusively for 
the sale of pianos. 
to the New York improvement on their main store, was 
the acquisition of the corner of Lexington Avenue and 
59th Street, plot twenty by sixty, covering 1200 square 
feet, for which property they paid about $375,000. At 
that time it was a record price, averaging about $315 per 
square foot. 


The most recent acquisition, prior 
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‘Pottery and Porcelain”’ 
By Frederick Litchfield 


AUTHOR OF 


“Marks and Monograms on Pottery and Porcelain” 
“Tllustrated History of Furniture” 
and others 


This is a book that every domestic potter should 
have. The illustrations alone would well repay 
them for the outlay. 

It contains a list of over 300 Ceramic Factories, 
with short historical accounts clear and concise, 
descriptions of peculiarities of parts, glaze and 
colorings. 

For a collection the book is invaluable as it will 
save an amateur from many pit falls. 

The chapter on “Values and Prices” has been 
rewritten and brought up to date and there is a 
new index arranged on a novel plan so that marks 
can be readily identified. 


Price $9.00 


The Crockery & Glass Journal 
45 East 17th Street 
New York, N. Y. 


COMPLETE “LINES THAT SELL” 


Manufactured by the 


BRUSH POTTERY CO. 


ZANESVILLE, OHIO 
PROMPT DELIVERIES 


By Our Trucks from Our 


NEW YORK WAREHOUSE 
5 W. 20TH ST. 


JOHN L. PASMANTIER & SONS 


_ 


“You Cant Argue 


Against Conviction” 


= | If you’re absolutely deter- 
mined not to take advantage 
of the opportunity to place 
your lamps and shades _ be- 
fore the best buyers of the 
trade, our suggestion that 
you advertise in the LAMP 
BUYERS’ JOURNAD SS 
likely to fall on unfertile soil. 


On the other hand if 


12 aes 


you're desirous of getting 
your lamps and shades before the man who 
buys—of increasing your business, there is no 
better medium in which to broadcast your mer- 


chandise than the 


Lamp BUYERS’ JOURNAL 
222 W. Adams Street 
Chicago Ill. 


Marion Talley never would have scored her triumph had 
she sung behind the back drop. Neither will your product 
sell as it should until the audience can see it. 


Sign up with a good producer—Robert Rawsthorne Com- 
any, for instance—and bring your wares into the spot- 
ight of public acclaim. 


Photo-Engraving, Illustrating, Photography, Advertising 


ROBERT RAWSTHORNE COMPANY 


HEEREN BUILDING - EIGHTH & PENN ~« PITTSBURGH. PA. 


See! the (KIND) Wonder) Valuesuinls00mDan 


at the 


Chicago Mart, Space 845 


Everything in 


Shades Fern Stands Baskets 
Lamps Aquarium Stands Pictures 
Bedlamps Serving Trays Card Tables 
Smokers’ Goods Metal Wares Cushions K-407 
Silver Wares CHICAGO 
Bs ; K ° 
K3107/3 Re Geo. C. Kindt & Co. SPACE 845 


19 WEST 24th STREET 


American Furniture Mart 
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Retail Trade Takes Turn for Better 


ITH a turn for the better in several areas, the 
| crop and retail trade situation has measurably 

improved, but both crops and trade show great 
irregularities, with some crops, as for instance, corn, later 
in some states than for nearly a quarter of a century past, 
‘and the winter-wheat prospect is for a crop 90,000,000 
bushels, or 14 per cent below a year ago. 


Eastern and far-western markets send relatively best 
reports as to trade, and in crops, the smaller grains, espe- 
cially wheat, and hay, present the best reports. Industry 
has tended to quiet, notable in this respect being iron and 
steel after a close-to-record five months; the automobile 
industry, which reflects shutdowns for changes in models, 
and the furniture manufacturing trade. In textiles, cot- 
ton-goods manufacturing sends by far the best reports, 
although rayon is active, and the takings of silk are of 
record size for the elapsed portion of the year, despite 
conflicting reports in different centers, partly because of 
‘the lower prices for the raw materials and finished goods. 
The soft coal trade continues to get sufficient supplies to 
‘meet current needs from non-union mines, but anthracite 
coal is moving better. A further decline in permitted 
for building is noted for May, and the softwood (build- 
ing) lumber industry reports about the same decline from 
a year ago as in building permit values, 8 per cent in the 
‘case of building and 10 per cent i nthe case of soft- 
jwood production, shipments and orders, with, how- 
ever, orders exceeding production for the year to date. 
Leather trade reports are of strength in prices and of 
vactivity in buying. 


_ Rubber prices went off rather rapidly this week, this 
being partly attributed to reduction by some tire manu- 
facturers meeting cuts in small sizes made by mail-order 
houses. 

Car loadings for the last week of May reveal a heavy 
decrease, participated in by all classes of loadings, from 
a year ago, when, it may be recalled, car loadings has 
begun earlier than usual to rise. For four weeks of May 
a decrease of 1.2 per cent is shown from a year ago, while 


for five months a gain of 2.1 per cent is still shown. April 
i 


railway gross earnings decreased four-tenths of 1 per 
cent, whereas car loadings increased by 2 per cent as 
compared with a year ago. 

The Detroit labor barometer shows 195,568 employed 
this week, 9,992 decrease from last week, and 46,933 de- 
crease from a year ago. The large additional decrease 
here shown is attributed to shutdowns by auto concerns 


incidental to chaifges in models. 


Merseles Quits as President of Montgomery 
Ward 
Theodore F. Merseles has resigned as president of 
“Montgomery, Ward & Co., mail-order house, effective 
June 30, according to an announcement made here re- 
cently by Silas H. Strawn, chairman of the Board of Di- 
rectors of the company. 


The decision of Mr. Merseles to leave Montgomery, 
Ward & Co. has created considerable surprise in retail and 
mail-order circles and it has started a great deal of specu- 
lation of how this action would affect the much-talked of 
merger between Sears, Roebuck & Co. and Montgomery, 
Ward & Co. 


The rumor of a merger between the giant mail-order 
houses has been vigorously denied at various times by 
officials of both concerns and was again denied by Mr. 
Merseles when his resignation became known. 


Mr. Merseles will become president of the Johns-Man- 
ville Corporation, nationally known manufacturers of 
roofing materials, and will succeed H. E. Manville, who 
has been elected chairman of the Board of Directors. 


George b. Everett, vice president and general manager 
of Montgomery, Ward & Co., has been named president 
to succeed Mr. Merseles, who has been named chairman 
of a newly organized Executive Committee. 

Prior to joining Montgomery, Ward & Co. in 1921, 
Mr. Merseles was for eight years with the National Cloak 
and Suit Company. 


The remarkable comeback of Montgomery, Ward & 
Co. during the last seven years is said to be due to execu- 
tive ability of Mr. Merseles. In 1921 the company had a 
deficit of $9,887,396 and in 1926 showed net profits of 
$10,156,299. 

Mr. Everitt has figured prominently in the mail-order 
field for the last fifteen years. He has been vice president 
in charge of operations for the last seven years and some- 
time ago was given the additional duties of general man- 
ager. 


A Gentleman 


The true gentleman is the man whose conduct proceeds. 
from goodwill and an acute sense of propriety, and whose 
self-control is equal to all emergencies ; who does not make 
the poor man conscious of his poverty, the obscure man 
of his obscurity or any man of his inferiority or de- 
formity ; who is himself humbled if necessity compels him 
to humble another; who does not flatter wealth, cringe 
before power or boast of his own possessions or achieve- 
ments; who speaks with frankness, but always with 
sincerity and sympathy and whose deed follows his word; 
who thinks of the rights and feelings of others rather than 
his own; who appears well in any company and who is at 
home when he seems to be abroad—a man with whom 
honor is sacred.—Selected. 


An Irishman and his wife were at the theater for the 
first time. The wife noticed the word “Asbestos” printed 
on the curtain. 


“Faith, Pat, and what does Asbestos on the curtain 
mean ?” 


“Be still, Mag, don’t show your ignorance. That is. 


Latin for welcome.”’ 
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Send for Catalog and Illustrations 
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Ceramic Dictionary 
Copyrighted 
By C. M. Franzheim 


A practical, concise treatise of 
Ceramic words, terms, uses and 
practices for the daily use of the 
factory man, superintendent, sales- 
man and retailer. 


5 
Representatives 
D. King Irwin, 200 An education for anyone con- 


nected with the trade. 
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Dealers Can Increase Sales with the New Type 
. of Portable Lamp 

When we speak of 
portable lamps we gen- 
erally think of standard 
floor lamps, bridge 
lamps, table lamps and 
all of 
which are offered in a 


boudoir lamps 


profusion of styles. 

3ut there is a new 
type of portable coming 
rapidly into popular 
use, a type which can 
still be sold widely in 
homes after other types 
have reached the point 
of saturation. This is 
the -portable or attach- 
able fixture. 

In its common form 
the attachable fixture 


is a small stand lamp 
{ in which is incorporated 
a means for fastening to furniture. Units of this type 
‘have served, and still serve, a very wide field of useful- 


ness. But they have one inherent quality which prevents 
' their completely filling the tremendous latent demand for 
attachable fixtures, which is that they are essentially dou- 
-ble-purpose units, in the design of which one purpose or 
the other is bound to suffer. In other words, if they are 
‘really well-proportioned stand lamps, they cannot be 
sequally well-proportioned fixtures. When used as fix- 
|tures they must inevitably appear to be what they are— 
stand lamps hung on the furniture. 


This point is emphasized, not in criticism of the several 
excellent lights of this type now on the market, but simply 
)to make clear the fact that a field exists for still another 
_type of portable—not a portable stand lamp which may be 
/used as a fixture, but a portable fixture which is “nothing 
else but.” 


_ Several such portable or attachable fixtures are now on 
the market. Their essential feature, common to all units 
of this type, is the clamping device which permits it to be 
fastened to dressers, beds, mirrors, chair backs, desks, et 
cetera. This clamp must, of course, be carefully and ade- 
' quately padded to prevent its marring the furniture; it 
_must have a considerable range of grip to accommodate 
_ itself to anything from the stocky upright of an antique 
' four-poster bed to the delicate gilded frame of a Venetian 
console mirror. It must be a simple, positive and easily 
manipulated clamp, so that the unit is actually a portable 
and not something which fastens permanently. 


Another essential feature of such units is adjustability. 
_ They are used, generally, as reading lamps or on dressing 
tables where a certain amount of flexibility of adjustment 
_ is desirable if not actually necessary. The bracket arm is 
“therefore connected by a universal ball-and-socket joint 


which permits both lamp and shade to be turned or twisted 
to practically any angle. 

The shades and shields available for use on adjustable 
portable fixtures are no different from those used on per- 
manent fixtures. If the shade is sufficiently light in 
weight, it is held in position by a simple fibre ring holder. 
For heavier shades the standard 2% inch holders are used, 
screwed on to the threading of the lamp socket. 

Fixtures of this type have a wide field of usefulness 
and quickly attain a considerable volume of sales as soon 
as the public becomes familiar with them. They are, in 
the first place, “socket devices,’ which is to say, they 
connect exactly as any other portable lamp connects, at 
any baseboard outlet or lamp socket, and hence require no 
wiring or installation expense. 

This feature appeals to renters who frequently desire 
to modernize their home lighting, yet who hesitate to in- 
cur the expense of installing permanent fixtures in rented 
premises. It also appeals strongly to those in whose homes 
the original wiring has been installed upon too economical 
a basis. It is not generally realized that in most low-cost, 
house-wiring jobs, practically all of the electric circuits 
are run between the inside walls—almost never in the out- 
side walls. Asa result, side light brackets located in rooms 
above the ground floor will be found generally on the walls 
away from the windows and if it is desired to place a 
dressing table where there is good daylight from the win- 
dows one is compelled to forego the advantage of con- 
venient artificial light at night. With a pair of portable 
fixtures attached to either side of the dressing table mir- 
ror frame, this perplexity is solved by simply stretching 
the lamp cords to the nearest socket or convenience outlet 
and connecting them to a twin plug. 


The new type of portable bracket light is a piece of mer- 
chandise which will well repay the lamp department man- 
ager for the small amount of display space and demon- 
stration necessary to place it in the class with other ac- 
cepted types of portables. It may be perfectly true that. 
there is little or no “demand” for such units at present, 
but this is because the general public does not know that. 
such units are available. Yet there is a very great need 
and desire for such portable fixtures, nevertheless, and 
this desire will rapidly develop into a brisk demand when 
the unit is introduced, shown and explained. 


“Should evening dresses ever be worn to_ bridge- 
parties ?” 

i : ve: 

No. In playing cards it is only necessary to show 
your hand.” 


An old colored man was arraigned before a justice on a 
charge of assault. During the proceedings the judge 
asked him if he wanted a lawyer appointed to defend him. 
“No, no, judge,” he replied, “I don’t wan’ no lawyer, but I 
sutinly would like a couple of good witnesses, if you got. 
“em.” —Selected. 


Buying Power of Per Capita Money Less [han 1900 


1926 Valuation in Merchandise Only Four-Fifths, Declares 
Kawneer Treasurer — Addresses National Credit Men’s Ass’n 


N spite of the enormous increase in the wealth of the 

United States in the last quarter century, the per- 

capita money circulation today has only four-fifths of 
the buying power it had in 1900. 

This statement was made by Henry H. Heimann, treas- 
urer of the Kawneer Co., Niles, Mich., in an address de- 
livered at Louisville, Ky., recently before the convention 
of the National Association of Credit Men. 

Mr. Heimann said that, although the per-capita circula- 
tion of money in 1900 was $26.93 and on July 1, 1926, 
had increased to $41.85, by taking into consideration the 
greater purchasing power of the dollar in 1900 and its 
diminished value last year, and reducing its buying power 
to a 1913 average, it is found that the 1900 per-capita 
circulation, in terms of purchasing power, was $33.66 and 
that in 1926 it was $27.90, or $5.76 less. 

He explained the decrease by saying that the general 
use of credit in place of cash transactions has made it 
unnecessary to keep in circulation sums of money com- 
mensurate with the increased national and per-capita 
wealth. 

Still keeping in mind the 1913 buying power average, 
Mr. Heimann said: ‘“‘While the Nation’s wealth and in- 
dustrial and agricultural production have more than dou- 
bled since 1900, and while bank deposits in this period 
have increased over threefold, the money in circulation to 
serve this expansion has decreased 20 per cent in power.” 

Speaking of the part played by credit in American com- 
merce, he said: 

“Our credit system has stabilized business. It has as- 
sembled our enlightened industrial credit profession, whose 
work has practically sounded the death-kneel of violent 
panics. 

“Tt has prevented the inflation of inventories and un- 
natural business expansion. It has developed for the first 
time in the history of the Nation a working credit organ- 
ization, in the form of the Federal Reserve System. 
OR 
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“For more than a century before the establishment of a 
sound credit technique, American commerce had_ been 
struggling under the handicap of inadequate credit facili- 
ties. Each disastrous collapse of business disclosed unin- 
telligent administration of credits as the primary cause, 
and drove home to American business men the realization 
that sane and scientific regulation of credit was a vital 
need. 

“During our early business life many disasters were 
brought about by unhealthy expansion and inflation. Busi- 
ness expanded more rapidly than wealth increased; and 
the abuses of credit caused a succession of panics in which 
much that had been gained was lost. 


“Faced by the collapse of business enterprises and re- 
sulting periods of depression, the astute American busi- 
ness man sought to remedy the constantly recurring mis- 
chief ; and in order to do so effectively he established the 
sound and scientific regulation of credit. 

“Reactions will take place, the tides of business will ebb 
and flow as long as business men scramble for the prizes 
of trade, but the headlong panics of history will not be 
possible while our commercial structure rests on its pres- 
ent solid credit foundation.” 


Sears, Roebuck Gains; Ward Volume Off 


Sears, Roebuck & Co., Chicago, reported sales during 
May of $19,994,000, an increase of $654,772. For the 
five months’ period ended May 31 the sales aggregated 
$110,385,916, an increase of $2,033,988. 

May sales of Montgomery Ward & Co. were $13,747,- 
540, a decrease of $637,318. For the first five months of 
1927 the sales were $75,538,681, a decrease of $3,066,476. 

Piggly Wiggly Western States Company for April, 


e 


1927, had net earnings before taxes, of $30,600, compared 
with $15,095 in April, 1926. For the first four months 
of this year net profits were $114,083, compared with 


$63,336. 
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: 
forces are needed in various departments. 


Why Goods Come Back 


ALAN F. KING 


Research Bureau for 


N Pittsburgh, 
merchandise 


in 1925, the retail selling value of all 
returned to the of the Retail 
Association $16,000,000. 


stores 
totaled 
This was 12% per cent. of the gross volume. 

Everybody has the feeling 


Merchants over 
that returns are increasing 
and states that this percentage is going higher but there 
are no tabulated data to substantiate the statements. All 
of this means, however, increased cost of carrying on busi- 
ness. More salespeople have to be on hand to take care 
of the increased number of transactions. clerical 


More work 


Larger 


_has to be done by the delivery department to handle wagon 


calls. 
_ is always out of the store and so more stock has to be car- 


A great deal of merchandise belonging to the store 


ried. That which is out depreciates in value and usually 
_has to be marked down when it is returned. It is not fair 
to customers who know what they want and do careful 
buying for such quantities to be out of the store and un- 
_ available for selection. 


Some returns in some departments are a good thing 
| for the stode and are unavoidable if the store is to fill its 
place in the community. But a great proportion of the 
returns seem wholly unnecessary and a needless imposi- 
tion on the stores, and thus the cost of operation is some- 


_ what higher than it would naturally be if every one made 


_ purchases carefully and conscientiously, and if the stores 


did the selling and 


| What are the causes? 


gave the service they should. 


We are trying to find out, and 
\we already have some information. If the underlying 


causes at the bottom of all this great amount of returning 


| 


‘ean be determined, then an attempt can be made toward 
‘correcting them without guessing and wasteful effort. 


When the Research Bureau for Retail Training was 
j asked to study the problem various means of getting at the 
causes were considered. The idea of using the reasons 
given at service desks and on wagon call slips was aban- 
doned because of the unreliability of the information. It 
has been found that such reasons are far from being 
the real reasons. Far too many customers give whatever 
valibi they think will be convenient. Finally it was de- 
cided to have special interviewers in each of the Pitts- 
burgh stores. 
and trained and supervised by the bureau. 
viewer was provided with a desk and chairs and so 
located that a reasonable private interview could be had. 
Methods of handling the customers were carefully worked 
out so as to avoid embarrassing and antagonizing them. 


These people were furnished by the stores 
Each inter- 


Thus it was hoped that by actually talking to the cus- 
‘tomer and tactful ly questioning her about the transaction 
an experienced person who knew what was desired in the 
study could get at the actual facts and the true reason for 
the return. 


“sible it is a difficult matter and we feel that we 


Retail Training, University of Pittsburgh 


STORES RESPONSIBLE FOR 46 PER CENT 


We obtained some very interesting and worth while 
information. 


for the 


Whether or not the store was responsible 
return was determined in each case, and for 
this particular group of data it was found that the stores 
were responsible for 46 per cent. of the cases. Assum- 
ing our data to be a representative sample, and we believe 
it is, 
deal to do with causing returns, and that the public is not 
entirely to blame. 


it indicates that the stores themselves have a good 


In the first place, a verly large part of this 46 per cent. 
is caused by stores permitting merchandise to go out on 
approval and also being more or less carelessly purchased 
for other people. It is recognized that some approval 
business is necessary and that purchasing for other mem- 
bers of the family results in much good business and is 
often unavoidable, yet these policies, or lack of policy, 
on the part of the stores, are prolific causes for returns 
and warrant careful study in every store. This seems 
especially true because most of the returns appeared to 
be needless purchases in the first place and were often 
brought in by the person for whom intended. This shows 
that the customer could do her own shopping. Regard- 
less of the number of purchases of this kind that do stay 
sold, such purchases are highly potential returns and do 
constitute a large part of the merchandise that is brought 
back. 

Secondly, there are returns brought back because of de- 
fective material or workmanship. These causes amount 
to 7 per cent. of the total, and so do not present such a 
serious porblem as has been supposed. 

More important are the causes classed under poor 
service, such as lack of knowledge and poor judgment 
in selling, overinsistence in selling, plain carelessness 
slow delivery, etc. These amount to 9 per cent. of the 
total. 

The previous discussion has dealt with the returns that 
were the stores’ fault. When it comes to determining 
the causes for the returns wherein the customer is resopn- 
are not at 
the bottom of it yet. From what we do know it is plain, 
however, that most of the returns are caused by careless, 
indifferent buying on the part of the’ customer. This 
This habit is induced by the fact that she knows the mer- 
chandise can be readily returned if 
not like it. 
a number of reasons is a tremendously important cause 
for returns. Another that seems to be equally important 
is the influence on the customer by the family, 
criticism, objections to price, etc. 


she decides she does 
This simple change of mind because of any of 


ridicule, 

These two groups of 

causes are greatly intermingled and account for probably 
(Continued on page 31) 


Twenty-seven 


Twenty-eight 


wy New York Imports (G3) 


June 15th 


S. S. Hamburg, from Hamburg, Germany 
Eitinger Bead Co., 1 case glassware 
Wolff, H., & Co., 1 case glassware 
Stern Bros., 3 cases hollowglass 
Guaranty Trust Co., 5 cases glassware 
Kanto & Montague, 4 cases glassware 
Lorsch, A., & Co., 13 cases glassware 
Sullivan, W. C., & Co., 3 cases glassware 
Vandegrift, F. B., & Co., 43 cases glassware 
Titan Shipping Co., 18 cases glassware 
American Exchange Irving Trust Co., 1 case glassware 
Schroder, H., Banking Corp., 34 cases glassware 
Draeger Shipping Co., 35 cases porcelainware, 1 case plates 
Eleto Co., 5 cases earthenware 
Nassau Nat. Bank, 16 cases hollowglass 
Gugenheim, M., 1 case glassware 
Goldberg, M., 5 cases glassware 
Ditchik Bros., 3 cases glassware 
N. Y. Mdse. Co., 2 cases glassware 
Taub, Hummel & Schnall, 13 cases glassware 
Page, Hadden Co., 15 cases earthenware 
Overton & Co., 1 case glassware 
Koscherak Bros., 24 cases crockery, glassware, etc. 
Cohn & Rosenberger, 5 cases glassware 
Abel Harras, W., Mife. Co., 6 cases hollowware 
Mohawk Novelty Co. 3 cases crockery 
Judson Freight Fwdg. Co., 1 case hollowglass 
Straub, P. A., & Co., 25 cases earthenware 
Elite Import Co,. 31 cases glassware 
Fenton, A. W., Co., 23 cases glassware, etc. 
Koscherak Bros., 4 cases crockery 
Metrop. Pottery Co., 31 cases crockery, 1 case hollowglass 
American Exchange Irving Trust Co., 60 cases earthenware 
Stern, T. L., & Co., 5 cases glassware 
Pomerance, S. H., & Co., 2 cases glassware 
Capital Nat. Bank, 1 case glassware 
Felsenthal, B., & Co., 4 cases glassware 
i(Miltenberg, A., & Co., 5 cases glassware 
Lisner, D., & Co., 9 cases glassware 
American Shpg. Co., 2 cases earthenware 
Weiss & Biheller, 20 cases glassware 
Khouri, A. N., & Bro., 1 case earthenware, 2 cases hollowglass 
Downing, T. D., & Co., 3 cases chinaware, etc. 
Markwalter, F. J., 1 case glassware 
Meagher Devoy Shpg. Co., 5 cases glassware 
Irvington Electric Shop, 1 case earthenware, 1 case hollowglass 
Kuy Scheerer Corp. of America, 22 cases hhollowglass, etc. 
Eimer & Amend, 1 case glassware 
Levy, D. Z., 29 cases glassware 
Eastern Art Shop, 12 cases glassware 
Friedlander Co., 41 cases glassware 
Petry, P. H., & Co., 1 case glassware 
Gallagher & Ascher, 2 barrels chinaware 
Irwin, J. D., & Co.. 7 cases crockery, etc. 
Byrnes, W. J., & Co., 2 cases glassware 
Winthrop Chemical Co., 16 cases glassware 
Vandegrift, F. B.. & Co., 1 case earthenware 
Public National Bank, 1 case hollowglass 
Benziger Bros.. 1 case glassware 
Ruhe, F. H., 29 cases glassware, etc. 
Helmar Import & Novelty Co., 15 cases crockery, giassware, etc. 
Hirsch, G., Sons, 65 cases glassware, etc. 
Schorsch. J., 2 cases glassware 
Modern Braid Co., 35 cases glassware, crockerv, etc. 
Manufacturers Trust Co. 1 case crockery, 3 cases crockery, 
1 case glassware 
Order, 3 cases earthenware, 5 cases earthenware, 49 cases tiles 
Order. 18 cases olassware, etc. 
R & G Import Co., 3 cases glassware 
McEwen-Halliburton Dry Goods Co., 4 cases crockerv, etc. 
Halliburton-Abbot Co., 5 cases crockery, etc. 
Nat. City Bank. 8 cases glassware 
Robinson, H W. & Co., 37 cases glassware, ete. 
Blumenthal, B., Co.. 33 cases glassware, etc. 
Nelson Bead Co.. 53 cases glassware, etc. 
Salomon, L.. & Son, 1 case elass 
Decorative Plant Co., 4 cases crockery, 3 cases art flowers 
Metrop. Pottery Co., 70 crates crockery 
Koscherak Bros., 13 cases hollowglass 
Ludwig Baumann, 3 cases crockery 
Lidz Bros.. 4 cases buttons, 8 cases glassware 
Corbett. M. J.. & Co., 7 cases glassware 
Robinson, H. W., 12 cases glassware 
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Stern, Stiner & Co., 16 cases crockery, glassware, etc. 
Sullivan, W. B., 33 cases crockery, glassware, etc. 
Schenkers, Inc., 86 cases crockery, glassware, etc. 
Greenberg, L., & Son, 9 cases hollowglass, etc. 
Portenoy Co., 13 cases glassware, etc. 
Hearn, J. A., & Son, 4 cases crockery, etc. { 
Batlin, L., 14 cases glassware | 
Berk Bros., 22 cases glassware, etc. 
Young, D. F., 4 cases glassware, 4 cases earthenware | 
Vandegrift, F. B., & Co., 14 cases alabasterware, etc. ; 
Sheldon, G. W., & Co., 18 cases majolica 
Gallagher & Ascher, 32 cases crockery, hollowglass, etc. 
Miltenberg, A., & Co., 5 cases glassware 
Dritz, Traum & Co., 2 cases glassware 
Atlantic Forwarding Co., 17 cases hollowglass, etc. 
Levy Bros., 3 cases crockery 
Downing, R. F., & Co., 21 cases hollowglass, ete. . 
Colonial Bead Co., 3 cases glassware | 
Hansowitz & Singer Co., 1 case glassware 
Turk, C. E., 1 case glassware | 
Weissman Importing Co., 3 cases glassware | 
| 
| 


Noe, W. R., & Sons, 1 case earthenware, 3 cases glassware 

National Silver Co., 4 cases glassware 

Chatham & Phenix Nat. Bank & Trust Co., 28 crates earthen- 
ware | 

Kaufmann, K., & Co., 1 case glassware 

Atlantic Fwdg. Co., 3 cases glassware 

Goldsmith, E. J., 2 cases glassware 

Hansowitz Singer Co., 1 case glassware 

Miltenberg, A., Co., 5 cases glassware 

Dritz, Traum & Co., 2 cases glassware 

Blumenthal, B., & Co., 4 cases glassware 

State Bank, 5. cases glassware 

Schaffer, M., Co., 19 cases glassware 


S. S. Minnetonka. from Londen. England 


Globe Shipping Co., 3 packages glassware, etc. 
Andrews, D. C., & Co., 3 cases earthenware 


June 1°th 


S. S. Cabo Espartel, from Leghorn, Italy 


Gilbert, S., 10 packages crockery 

Wanamaker, J., Inc., 5 cases earthenware 

Granata, G., & Co., 6 cases earthenware 

Bibi, F., & Co., 55 packages earthenware, etc. 
Plummer, W. H., & Co. 6 packages earthenware, etc. 
Khouri, A. N., & Bro., 32 barrels earthenware 
Order, 14 cases earthenware 


S. S. Celtic, from Liverpo-! Fngland 


Carson, Pirie, Scott Co., 13 casks porcelain 

Kraemer, F, L., & Co., 1 crate earthenware, 1 cask chinaware 
Macy, R. H., & Co., 14 cases earthenware 

Semon Bache & Co., 18 cases glass 

Sellars, C. W., 12 casks earthenware, 2 casks chinaware 
Bernard, J. E., & Co., 2 crates earthenware 

Gerlach, F. C., 10 hogsheads earthenware, 14 casks earthenware 
Kupper, H. C., Inc., 14 cases earthenware 

Alpers & Mott, 1 cask chinaware 

Thurnauer, G. M.. & Co, 2 cases hollowware 

Edmiston, H. C., 7 packages crockery 

Plummer, W. H., & Co.. 12 cases earthenware and glassware 
State Forwarding & Shipping Co., 17 cases rough glass tubes 
Leyland, P. N., Inc.. 139 crates earthenware 

Boote, E., 4 casks china. 11 packages earthenware 

Panama Pacific Line, 73 crates earthenware, etc. 

Gunthel & Cruveilher, 1 cask china 

Downing, T. D., & Co., 3 crates earthenware 

Hampton, J. W., Jr.. & Co., 1 crate earthenware 

Straus, N., & Sons, 2 cases earthenware 

Bassett. G. F.. & Co., 15 cases earthenware 

Schlegel. G., 95 cases earthenware pots 

Fondeville, A, J., & Co., 1 crate earthenware 


S. S. Frederick VIII. from C-penhagen. Denmark 
Royal Copenhagen Pocalain, 18 cases porcelain and fayence 


8. S. Arabic, from Antwerp, Belzium 


Panama Pacific Line, 62 cases crockery 

American Hawaiian S. S. Co. 22 casks glassware 

Continenta Ceramics Corp., 50 cases crockery 

Koscherak Bros., 17 cases crockery 

Heinrich & Winterling, 9 cases crockery 

Field, B. G.. Co., 6 cases crockery 

Kuyoer, P. C., & Co., 2 cases crockery 

Mitchell, Bissell & Co., 38 cases crockery. 

Herbert & Neuwirth, 1 case glassware, 2 cases pottery, 1 barrel 


pottery 


June 28, 1927 


: 


Globe Shipping Co., 3 cases glassware, 1 case glassware, 1 case 
earthenware 
Sommers, E. L., & Co., 1 case crockery 
Robinson, W., 1 cask earthenware 
Sheldon, G. W., & Co., 1 case porcelain 
Goetz, O., Inc., 76 cases crockery 
Macy, R. H., & Co., 67 cases earthenware, glassware, ete. 
_ Phoenix Shipping Co., 14 cases glassware 
Altman, B., & Co., 1 case earthenware 
Robinson, H. W., & Co., 1 case pottery 
State Bank, 1 case crockery 
Tharand, J., Inc., 10 cases crockery 
Andrews, D. C., & Co., 3 cases earthenware, 1 cask earthenware 


June 17th 


|S. S. Wytheville, from Rotterdam, Holland 


' L. D. Bloch & Co., 199 cases earthenware and glassware 
| B. Illfelder & Co., 43 cases toys, crockery, etc. 

L. Wolf & Co., 37 cases china and earthenware 

Lazarus & Rosenfeld, 43 cases glassware and earthenware 


'S. S. Olympic, from Southampton, Englerd 
Haviland China Co., 52 casks porcelain 

Vogt & Dose, 8 casks porcelain 
Guerin, Pouyat Elite, 21 casks porcelain 
Wanamaker, J., 1 case porcelain, 2 cases glassware 
Downing, T. D., & Co., 20 cases glassware, etc. 
Acme Fast Freight Service, 1 case glassware 
Beernard, J. E., & Co., 2 cases chinaware 
Jay Thorpe, Inc., 1 case glassware, 1 case merchandise 
French American Glass Co., 1 cask glassware 
Saks Fifth Avenue, 5 cases glassware, etc. 


S. S. Taiho Maru, from Leghorn, Italy 
N. Straus & Sons, 26 cases earthenware 


June 18th 


§. S. President Harding, from Bremen, Germeny 


_ Blumenthal & Co., 4 cases glassware 
Bailey, Green & Elger, 3 cases glassware 

_ Elliott, Greene & Co., 10 cases glassware 
Sussfeld, Lorsch & Schimmel, 2 cases glassware 
Butler Bros., 1 case crockery 

| Huber, K., 47 cases crockery 

Heemsoth, Basse & Co., 4 cases glass stones 

Stern, Stiner & Co., 2 cases glassware 

Bloom, C., Inc., 3 cases glassware 

Pomerance & Co., 5 cases glassware 

Namm & Singer, 9 cases glassware 


| 
| 


S. S. Reliance, from Hamburg, Germany 


Pomerance, S. H., & Co., 16 cases crockery, glassware, etc. 
Atlantic Forwarding Co., 1 case glassware, 1 barrel raw clay 
Schenkers, Inc., 14 cases crockery, etc. 

Weissmann Import Co., 2 cases crockery 

Halliburton, Abbot, Co., 1 case glassware, 1 case crockery 
Atlantic Forwarding Co., 2 cases hollow glass 

Eleto Co., 1 case toys, 3 cases earthenware 

Bailey, Green & Elger, 6 cases glassware, etc. 

Hirsch, G., & Sons, 7 cases glassware, 2 cases leonic goods 
Colonial Bead Co., 1 case glassware 

Order, 10 cases tiles, 1 case porcelain 

Globe Shipping Co., 161 cases hollow glass, etc. 

Eimer & Amend, 18 cases hollow glass, etc. 

Bloom, C., Inc., 1 case earthenware 

Altman, B., & Co., 6 cases earthenware, etc. 

Weiss Forwarding Co., 1 case crockery, 1 case glassware 
Globe Shipping Co., 2 cases glassware 

|-Khouri, A. N.,.& Bro., 1 case chinaware 

Stern Bros., 4 cases hollow glass 

Stern, Stiner Co., 1 case crockery 

Taub, Hummel & Schnall, 6 cases glassware 

Helmar Import & Novelty Co., 3 cases crockery 

Janson Co., 44 cases crockery 

Marshall Field & Co., 1 case glassware 

Schmuckter, J. J., 3 cases glassware 

Doniger, S., & Co., 5 cases glassware 

Metropolitan Pottery Co., 5 crates crockery 

Bank of U. S., 3 cases glassware 

Koscherak Bros., 1 case crockery 

Nathan Strauss & Sons, 2 cases crockery, 8 cases earthenware 
Hensel, Bruckmann & Lorbacher, 2 cases clayware 
American Shpg. Co., 70 cases earthenware 

Phoenix Shpg. Co., 1 case glassware 

Schmidecke, C., 10 cases crystal glass 

Straub, P. A., & Co., 59 cases hollow glassware 
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June 20th 


S. S. Kifuku Maru, from Hamburg, Germany 


Kovars, Inc., 14 cases earthenware 

Asche, C. H., 39 cases toys, crockery, etc. 

Weiss & Biheller, 467 cases glass shades 

Butler Bros., 50 cases crockery and glassware 
Herbert & Neuwirth, 21 cases earthenware, ete. 
Commonwealth Bank, 60 cases crockery 

Gary Eigner Corp., 66 cases crockery 

Owen Walsh Manufacturing Co., 9 cases crockery, etc. 
Sheldon, G. W., & Co., 9 cases toys, crockery, etc. 
Bloch, J. L., & Sons, 117 cases crockery, glassware, etc. 
Silverman, C., 4 cases toys, 2 cases crockery 

United States. Forwarding Co., 2 cases earthenware 


S. S. Aquitania, from Southampton, England 


Stern Bros., 5 cases china 
Portenoy Co., 1 case fancy glassware 
Hudson Fwdg. & Shpg. Co., 2 cases earthenware and glass 
Richard Shipping Corp., 1 cask earthenware 
Wanamaker, J., Inc., 6 cases earthenware 
American Express Co., 7 cases earthenware 
Downing, R. F., & Co., 2 packages earthenware 
Fr. Am. Glass Co., 48 packages glassware 
S. S. Nieuw Amsterdam, from Rotterdam, Holl-nd 
Borgfeldt, G., & Co, 25 cases crockery 
Bernard, J. E., & Co., 9 cases glassware 
Singer Bros., 53 cases glassware 
Noe, W. R., & Sons, 106 cases lamp shades, 23 cases crockery 
Lunham & Reeve, 8 cases crockery 
Basket Imp. Co., 54 cases crockery 


Jane 21st 


S. S. Roma, from Genoa, Italy 
Gen'l Shipping & Trading Co., 1 case glassware 

S. S. Transylvania, from Glasgow, Sco‘lend 
H. C. Kupper, Inc., 11 packages glassware 

S. S. Roma, from Florence via Gena. Italy 
Byrnes, W. L., & Co., 24 cases earthenware and glass 
Wanamaker, J., Inc., 14 cases earthenware 
Hampton, J. W., Jr., & Co., 22 cases earthenware 
Abraham & Straus, Inc., 10 cases earthenware and glass 
Dayton Co., 7 cases earthenware 
American Express Co., 4 cases glassware 


Smith, J. D., & Co., 6 cases earthenware 
Order, 4 cases earthenware 


From Naples, Italy 


Gilbert, S., 2 cases earthenware 
Globe Shipping Co., 1 case earthenware 


S. S. Belgenland, from Antwerp, Belg’um 
Bloch, L. D., & Co., 1 case earthenware 
Lazarus & Rosenfeld, 3 casks majolica 
Gunthel, A. B., 63 cases glassware, 5 casks glassware 
Gerhard & Hey, 3 cases glassware 
Lazarus & Rosenfeld, 2 cases crockery 
Goetz, O., Inc., 91 cases crockery 
Mitchel, Bissel Co., 18 cases crockery 
French American Banking Corp., 11 cases glass 


S. S. Suffern, from Havre, France 
Franck, M., 1 cask glassware 
Rohner, Gehrig & Co., 17 cases glassware 
Lord & Taylor, 20 cases glassware. etc. 
D’Orsay Perfumery Co., 11 cases glassware 
Vantines, 4 cases faience 
Semon Bache Co., 1 case glassware 
Coty, Inc., 30 cases glassware, 21 cases glassware 
Union Trust Co., 1 cask glassware 
Hudson Fwdg. & Shpg. Co., 14 cases glassware 
Hudson Fwdg. & Shpg. Co., 2 casks pottery 
Corning Glass Works, 1 case glassware 
Hampton, J. W., Jr., & Co., 2 casks porcelain 
Capital Nat. Bank & Trust Co., 1 case glassware 


“Do you believe in fate, Pat?” 

“Shure, fur whut would we be standin’ on without 
thim ?” 

The Boy (doubtfully )—‘If you knew what I was think- 
ing, your heart would turn to stone.” 

The Goil (wearily)—“‘And if you knew what I was 
thinking, you'd be a little boulder.” 


Thirty 


CROCKERY AND GLASS JOURNAL 


| 


| 


June 23, 1927 


WAS N See, DD 


Rates: 40 cents per line for first insertion; 20 cents per line 
for following insertions. Seven words per line. Minimum 
initial charge $2, payable in advance. 


GLASS DECORATOR WANTS POSITION 


[eset years experience as foreman. 30 years of age. Thor- 
oughly experienced jn high class enamel and color decoration, 
deep etching and silver deposit. Also capable of making steel 
plates for encrustations. Address Box 642, CrockErRy AND GLASS 
JOURNAL, 


WANT TO COME TO THE SOUTHWEST? 


PROSPEROUS, leading Crockery store wants capable man 
financially able to invest and share management. Address 
Box 641, CrocKERY AND GLASS JOURNAL, 


WANTS GLASS LINE FOR PACIFIC COAST 


ASTERN man, now residing in Los Angeles, Calif., desires 

representation of Table Glassware Factory, also Factory mak- 
ing lime Blown Ware on commission basis. Can furnish A-1 
references. Reply to Box No. 638, care CrocKErRy AND GLAss 
JOURNAL. 


SOUTHERN TRAVELER WANTS 
CONNECTION 


OUTHERN traveler with A-1 following, China, Glass and 
Novelties, desires connection with responsible concern. Best 
of references. Address Box 640, Crockery AND GLAss JOURNAL, 


GLASS AND POTTERY LINE WANTED 


EW firm of New York factory representatives, with salesroom 

on 23rd Street, is open for line of glassware and pottery. Ex- 
perienced salesmen, well acquainted with the trade, prepared ‘to 
give unusually live representation. Address Box 643, CrocKERy 
AND GLASS JOURNAL, 


Buyers in New York 


June 15, 1927 

R. M. Dean, toys, R. H. White Co., Boston, Mass., 432 Fourth 
Ave. 

C, H. Hurlburt, china, glass and lamps, D. M. Read Co., Bridge- 
yort, Conn., 315 Fourth Ave. 

H. G, Chamberlain, lamps, S. F. Izzard (Co., Elmira, N. Y., 315 
Fourth Ave. 

M. McCarthy, house furnishings, Lansburgh & Bro., Washing- 
ton, D, C., 128 West 31st iSt. 


June 16, 1927 
Miss M. J. Ott, gifts, Lewis & Son D. G. Co., Denver, Colo., 


Seventh Ave, 
M. Manson, lamps, Pettis D. G. Co., Indianapolis, Ind., 240 Mad- 
ison Ave, 


JuNE 17, 1927 
Robert Slick, china, glass and house furnishings, Rothschild 
Bros., Ithaca, N. Y., Marttinique. : : 
F. H. Butterfoss, china and toys, Cleland & Simpson Co., Scran- 
ton, Pa., 105 Madison Ave, (Mdse. Reporting Co.). 


JuNE 20, 1927 
Miss M. E. Ward, china, cut glass and lamps, Daniels & Fisher 
Stores, Denver, Colo., 29 West 39th St. 


JuNE 21, 1927 

M. G. DeHaan, lamps, Bullock’s, Los Angeles, Calif., 1440 
Broadway. 

M. Kidd, china and glassware, England Bros., Pittsfield, Mass., 
128 West 31st St. 

W. H. Theophile, house furnishings, Scruggs, Wandevoort & 
Barney, St. Louis, Mo., 171 Madison Ave. 

J. E. Fronani, china and glassware, Woodward & Lathrop, Wash- 
ington, D. C., 370 Seventh Ave. 


i 
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PETER POTTER 


Peter Potter Says: Et seem thet glassware 
ez gettin’ bettern and prettier all th’ time. 
Next thing we know et’ll even be unbreak- 
able. Which reminds me of th’ feller who 
ripped the seams out of his sport coat and 
was told that it only went to prove how tight 
the buttons wuz sewed on. 


No Rocking Horses at S. D. Convention 


“The merchant who continuously stays at home, who 
never gets away from business to mingle with other mer- 
chants, who is denied the opportunity to exchange ideas 
with the man who is fighting the same battle, might be 
likened to a rocking horse—lots of action but no progress.” 

The philosophy embodied in the above message of 
Harry L. Kyes, of Huron, S. D., secretary-treasurer of 
the Retail Merchants Association of South Dakota, evi- 
dently “took” with the members of the association, for 
tonight Huron was filling up with merchants from all 
over the State to attend the thirtieth annual convention of 
the association, which is being held Tuesday, Wednesday 
and Thursday of this week. 

The philosophical bombardment was fired through the 
mails at the zero hour, the psychological moment when 
many members, having three-fourths made up their minds 
all along to attend the convention, suddenly are overcome 
with lassitude and wonder whether it is all worth while. 

This year it was decided to give the first day of the con- 
vention over entirely to visiting around, getting acquainted 
and smoothing out the arrangements, so that those who 
had to come from greater distances, and might arrive late, 
would be present for the start of the real work of the con- 
vention on the second day. 

Phillips and his wife had always been reputed to be the 
happies of married couples, so when Mrs. Jones heard 
that her friend was suing for divorce she was astonished. 

“You say his chief fault is his absent-mindedness?” 
she asked Mrs. Phillips. 

“You should try and endure that, dear.” 

“T did as long as possible,” replied the latter. “But 
when he shook down the player piano and threw a music 
roll into the furnace, that was going too far.” 
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| American Industry Bridging Gap 
(Continued from page 9) 


| 
iroduction on which our present industrial success rests. 


| : ; : 
“The relations of management with those who guide 


aachinery and production is of greater importance than 
ne equipment itself and it has been the awakening of the 
mployer and employee to this which has brought about 
ye results now mutually enjoyed. 


“Mass production today and tomorrow makes it more 
ificult,” the report continues, “for the officers in indus- 
ly to maintain the man-to-man relations with the work- 
rs that prevailed in the small industries in the past. They 
re separated from each other by numerous foremen, sub- 
oremen, supervisors with various titles and powers— 
that appears to the workers as a veritable network of 
uthority which they do not understand, but which has 
een occasioned by more complicated modern business 
jiructure. 
_ “Today the mutual interest of management and of em- 
loyee in the success of their industry is becoming better 
ecognized. The thoughtless and uninformed believe that 
ividends are inherently marshalled against wages. They 
verlook the ability of united and cooperative effort be- 
ween management and employee to effect practices and 
conomies which lead directly to better wages and divi- 
ends. 

“Industry has needed and has searched for some meth- 
d, some way, some means of bringing these gaps in human 


2% 


ye 
Sk 
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relationships in modern and expanding business. Various 
plans and movements have been proposed and instituted 
towards this end. Employee representation is just one 
of the devices which has been introduced, with the pur- 
pose of overcoming the lack of personal touch, misunder- 
standings, and the attendant results, between management 
and men.” 

A brief review of the growth of the movement, various 
types of works councils, results in the experience of con- 
cerns which have established them and the difficulties 
encountered are set forth in the pamphlet which may be 
obtained from the Department of Manufacture, Chamber 
of Commerce of the United States, which will also supply 
further information upon the subject on request. 


Why Goods Come Back 
(Continued from page 27) 
90 per cent. of the returns which are the customers’ re- 
sponsibility. 

More than half of our cases can be blamed on the cus- 
tomers, but the data were studied carefully to determine 
what part of these customers’ mistakes could be controlled 
by the stores. From this study it was apparent that about 
40 per cent. of the total might be controlled and reduced 
considerably by improving all phases of training and plac- 
ing more and more emphasis on showing how to avoid 
returns. Thus the customer would be helped in her 
buying. 


An unusually attractive window 
edisplay which attracted many 
passersby to McCutcheon’s 
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New York Directory 


IMPORTERS 


GEO. F. BASSETT & CO., 141 Fifth 
Ave. 
“The Dinnerware House of America.” 


L BERNARDAUD & CO., 61 West 
28rd St. 
French China 


Dinnerware, Short 


Lines. White China for Decorators. 
FERDINAND BING & CO.’S, Sue- 

cessors, 67-69 Irving Place, near 

18th St. 

Art Pottery, Bronzes, Marbles and 

Lamps. 


L. D. BLOCH & CO., 87-41 East 18th 
St. 


Importers of Chir» and Glass, Mfrs. 
of Lamps, Shades aud Novelties. 


EDWARD BOOTHE, 385-87 West 28d 
St. 
Cauldon China. Wood & _ Sons’ 
Earthenware, Gibson & Sons’ Teapots. 


CONTINENTAL CERAMICS COR- 
PORATION, 149-151 Fifth Ave. 
Importers of Thomas and Krister deco- 
rated and white dinnerware. Open 


stock patterns carried. Telephone Ash- 
land 7816. 


COPELAND & THOMPSCGN, 
206 Fifth Ave. 
Copeland’s China, 
White China fancies. 
2975. 


JOHN DAVISON, Inc., 14 Barclay St. 
English China, Earthenware and 
Glass. 


EDWARD B. DICKINSON, 
49 West 28rd St. 
English “Ceylon Ivory” Dinnerware, 
“Hook-Lid,’ Cube and Rock Teapots. 


A. J. FONDEVILLE & CO., 24 West 
28rd St. 
Successors to Fondeville & Van Ider- 
stine. Importers of China, Glass and 
Earthenware. 


OTTO GOETZ, 1NC., 122 Fifth Ave. 
Importer of Crockery, China and 
Glassware for immediate delivery. 


GRAHAM & ZENGER INC., 
Fifth Ave. 
Importers of Black Knight 
Telephone, Chelsea 7477. 


HARUTA & CO., 141 Fifth Ave. 
Importers of Japanese goods. Phone 
Caledonia 4475. 


HAVILAND & ABBOT CO., 
Broadway, corner 21st St. 


HAVILAND CHINA CO., Inc., 1107 
Broadway. 
lhe Famous 
known since 1840. 


HEINRICH & WINTERLING, INC., 
49-51 West 28rd St. 

Dinnerware from Heinrich & Co.. Selb 
Also Fancy China from Winterling. 
HERMAN C. KUPPER, Inc., 89-41 

West 23d St. 
Ahrenfeldt French China. 


Inc., 


Earthenware and 
Phone, Ashland 


INC., 


104 
China. 


920 


“Haviland China” 


KAitA CHINA CORP., 39 W. 28rd 
Se 


German dinnerware and fancy china. 
Gram. 0687. 


LEVY BROS. CHINA CO.,, 
Keap St., Brooklyn. 
Importers and decorators. Large stocks 
dinnerware, 23-piece tea sets, service 
plates. Immediate delivery. 


MADDOCK & MILLER, Inc., 89-41 
West 28d St. 
English Wares of Merit: John Mad- 
dock & Sons, Royal Worcester, Aller- 
ton’s Crown Ducal Ware, Carlton 
Ware, Price Bros. Teapots. 


MOGI, MOMONOI & CO., 105-107 East 
16th St. 
Importers of Japanese Goods. Tele- 
phone—Stuyvesant 8595-8596-8597. 


MORIMURA BROS., 58-57 West 238d 
St. 
Japanese Goods. 


467-9 


The Fifth Avenue 
Building 


ia 
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Uptown Headquarters 


for the 
Pottery Glass China 
Metal Goods and House- 


wares Trades 


FRED. C. REIMER CO., Inc., 49-51 
W. 28rd St. 
“Furslenberg” — Dinnerware, “Schier- 
holz”—Art Goods, “Royal Dux’”—Art 
Goods, ‘“Theresienthal”—Fine Crystal, 
Venetian Glassware, French and Italian 
Pottery, White China. Phone Gram- 
ercy 5181. 


ROSENTHAL CHINA CORP., 149- 
151 Fifth Ave. 
Importers of Rosenthal china dinner- 
ware, placeplates, lamps, art figures. 
Hotel china. Telephone Ashland 7816. 


Ee H. RUHE, 14 West 28rd 
7 


Importers of China, Glassware and 
Specialties. Telephone Gramercy 2228. 
PAUL A. STRAUB & CO., 105-107 
Fifth Ave. 
Tirschenreuth Dinnerware, Old Abbey 
Ivory Body Dinnerware, Rona and 
Verra Crystal Tableware. Specialties 
in glassware, etc. 

ROBERT SLIMMON & CO., 96 to 102 

Church St. 
A. J. Wilkinson’s, Ltd., Bourne & 
Leigh, R. Sudlow & Sons, Shorter & 
Sons, Royal Aller Vale and Wat- 
combe Pottery. 

NATHAN STRAUS & SONS, Inc., 

119 Fifth Ave., at 19th St. 
Large stock of 
dinnerware. Sole distributors of 
“Royal Schwarzburg” and “Superieur” 
Limoges dinnerware, Gift Shop Spe- 
cialties. 

TAIYO TRADING CO., Inc., 101 Fifth 
Ave. 

Japanese China, 
Brac. 

B. TOMBY & CO., 20 West 28d St. 
Representing: Hutschenreuther Selb, 
Schlegelmilch, Schoenwald, Villeroy & 
Boch, etc. 

JUSTIN THARAUD, Inc., 24 West 
23d St. 

Sole Agent for L’Union Ceramique, 
Limoges, France. 

Myott, Son & Co., Hanley Staffs, Eng- 
land. Royal Bayreuth China, Bavaria. 
Telephone Gramercy 5150. . 

E. TORLOTTING, INC., 35-37 West 

23rd. St. 
Representing Cristalleries De St. Louis, 
Plateelbakkerij “Zuid—Holland”, Gebr. 
Lorenz (Czecho-Slovakia). Gramercy 
5299, 

UNITED ARTS AND CRAFTS INC., 
4? W. 47th Street. 

Modern ceramics in unusual forms, 
colors and glazes. 


VOGT & DOSE, 14 W. 28rd St. 
Open stock dinnerware patterns. 
White China for decorating. 


J. H. VENON, Inc., 104 Fifth Ave. 
Martin China, Limoges; Gustafsberg 
China and Earthenware, Sweden; 
Kosta Crystal, Sweden; Rorstrand 
China and Earthenware, Sweden. 

KENNARD L. WEDGWOOD, 255 
ee Ave., between 28th and 29th 

ts. 
Josiah Wedgwood & Sons, Ltd. Tele- 
phone Madison Square 7429. 


DOMESTIC GLASSWARE 


BONITA ART GLASS COMPANY, 
Factory at Huntington, W. Va. 
Exclusive Imported & Domestic Dec- 
orated Glass and China. Herbert Glass 
& Import Corporation, 35-37 West 23rd 
St., representative. 

BRYCE BROTHERS COMPANY 
Blown lead glassware in Crystal and 
Colors—Cut, Etched and Engraved. 
J. Duncan Dithridge, Representative. 
240 Fifth Ave. 


Lamps and Bric-a- 
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Rt LILA MA ILL Llc 
CAMBRIDGE (Q.) GLASS CO., New A. E. HULL POTTERY CO., 200 MANUFACTURERS’ AGENTS : 
York Salesroom, 184 Fifth Avenue. Fifth Ave. z 

Manufacturers “Nearcut” tableware, Manufacturers and Importers, Earthe HORACE C. GRAY CO., Fifth Ave- 
thin blown tumblers and stemware. enware, China and Glassware. nue Building. z 
ECONOMY GLASS CO., Morgan- ROSEVILLE POTTERY CO., 18 Representing Fenton Art Glass Co., 2 
town, W. Va. D. King Irwin, Repre- West 28rd St. Glassware, cut, colored and plain. 3 
sentative, Fifth Ave. Building F. D. Van Arsdale, New York Man- Sterling Glass Co. Fine Heavy = 
Fine blown tumblers and stemware. ager. Art Pottery, Jardinieres, Baby Clipe ae arecland Glass ae = 
Plat d ird Baths, Card igh Grade Table lassware a = 

BDORUAMCEASS@COMET§1-1570 post, > MMe S$ccialties, Indiana Glass Co, Pressed 4 
Fifth Ave. Table Glassware and Lamps. Ameri- =z 
Pressed and blown glassware. Chas. THE SEBRING POTTERY CO., Se- can Bisque Co., glazed flower pots, bulb 2 
L. Weddle, Representative. gles on bowls, etc. Co-Operative Flint Glass =z 

; New Yor fice and Sample Room, o., Table and Soda Fountain Glass- = 

Bes NDER & SONS, Inc., 220 Fifth ate ee nEIOD. Aver Chicago Ae Bee sori etc. Telephone, Gram- 2 
Pe nea an ample Room, American Furni- ercy = 
Lighting glassware, glass specialties. ture Mart Building, Spaces 930. and 3 
THE HOCKING GLASS SALES 931, 666 Lake Shore Drive. D. eee IRWIN, Fifth Avenue Buila- 3 
CORP., 129-131 Fifth Ave. mg. = 
George E. Nicsolen Representing THE CRESCENT CHINA CO., Se- Iroquois China Co., Hotel China. Na- z 
Hocking Glass Co., Lancaster Glass bring, Ohio. : tional China Co., Quality dinnerware. = 
Co., Standard Glass Mfg. Co., Lan- M. I. George, Representative, 206 Lex- Paden City Glass Mfg. Co., Table, sod- 2 
caster, Ohio. Ashland 7207-7208, ington Ave. High-Grade Dinner Ware. fountain glassware. Economy Glass = 
SUSQUEHANA CUT GLASS CO. JOHN L. PASMANTIER & SONS, 5 ae Suite 319, telephone, Gramercy E 
T. W. Hamilton, Representative, 189 West 20th St. i = 
Fifth Ave. gees prpne Vaaeg ye Oa aap THOMAS G. JONES, Fifth Avenue z 
lalties. T : ‘ an ildi = 

WESTON GLASS CO., INC. oso. Ske - 
Binh er ohicwareee TAA .cHamilton epresenting McKee Glass Co, D.C. 2 
es coats ieee? 20 Fifth 4 , Jenkins Glass Co. McDonald Glass =z 
P ’ U eek ie Works, Inc. Telephones, Gramercy 2 
UNITED STATES ghee CO., Albe- 291-292. = 
marle Bldg., 24th St. and Broadway. = 
Pressed and blown glassware. COX & COMPANY Cee & CO., Inc. 19-21 W. 2 
WESTMORELAND GLASS CO,, 120 Fifth Avenue Mianacrtres: and Factory Agents. 2 
Horace C. Gray Cor _Representa- Entire 5th Floor Brass wares, mahogany goods, serving Z 
tives, Fifth Avenue Building. N. W. corner of 17th Street trays, mahogany candlesticks. floor = 
Pressed glassware, decorated glassware, i lamps, electroliers, silk shades, silver- = 
novelties. Telephone Watkins 8467 plated wares, decorated basket wares, =z 
toys, dolls. Telephone. Farragut 8850 = 

LAMPS, SHADES AND LIGHT- re ae eee - 
cKE THERS SALES 2z 

ING FIXTURES Glassware CORPORATION. 1271 Broadway, 2 

7 iS : = 

THE BRADLEY & HUBBARD MFG. Troperial GlasshCoMipany, on dee bie, 5 
CO., Fifth Ave. Bldg., Fifth Ave Huntington Tumbler Co. d Soe i Sak seu salored and 2 
and 28rd. St. The Silver City Glass Co. SSR eeeUME aL tastaighoen ee 
reece Lighting Fixtures and Lewis County Cut Glass Co. tings. Telephone, Pennsylvania 2165. : 
VICTOR BRISBOIS, INC., 200 Fifth HARRY J. MOSCOVITZ, 10 W. 23rd z 
ve. Dinnerware t. = 
Room 210. Lamps and Cut Glass. . ‘ : Representing Knowles, Taylor & 2 

. The C. C. Thompson Pottery nowles Co., dinnerware, and Hirsch- = 

Oe M AN HAWTHORN, 225 Fifth Co. Malgood Co., decorated glassware. = 
Wrought Iron Lamps. “The Better Phone Gramercy 1869. 2 
Kind.” “Ann Murphy Shades.” WILLIAM G. MUELLER, 35-37 West z 
PHOENIX G'ASS CO., 230 Fifth Underglaze Hotelware 23rd St. = 
Ave. P Thun-Kloesterle Dinnerware, Mannl = 
Illuminating glassware, electric port- Cook China Co. Cups and Saucers for the Tea and =z 
ables, oil lamps, etc. Telephones. Premium trade. Phone Gramercy 0586. = 
NE eer y Pottery PHILLIPS, THISTLE & SMITH, : 
THE H. E. RAINAUD CO., 242 Fifth INC., Onyx Building, 1107 Broad- 2z 
Ave. Oxford Pottery Co. way, at 24th St. 2 
Table, Boudoir, Desk, Piano, and Floor Seneca Glass Co., lead blown table = 
Lamps in exclusive designs and finishes. and lighting glassware. Pope-Gosser = 
Adelphi Lamp Shade Co., representa- China Co.. dinnerware. Telephone z 
ae eee co., I DECOR Nee : 
52} nc., 44-46 ° = 

East 25th St. FLOGEL Page le WORKS, Msran AND YOUNG, 200 Fifth Ave. = 
E 129-131 Fift ve. epresenting = 
ie ae ie feos Dealers and Decorators of Fine Glass The Coshocton Glass Corp. Z 

. . and China. R. a gupee, Proprietor. ak Bt ey fiona! Co. = 
Phone, Ashland 2355. neat ass Company = 

DOMESTIC POTTERY : Jackson Vitrified China Co. E 

F. W. DALRYMPLE, 16 West 23rd LOTUS GLASS CO., INC., 200 Fifth W. I. Tycer Pottery Company. . 
St. Ave., Room 208. = 
Representing E. H. Sebring China Co., China and glass decorators. Gold en- HENRY WITTE, 48 West 28rd St. 3 
Sebring, O., manufacturers of dinner- crusted, lustre, plate etchings and light Representing Maryland Glass Co., = 
ware and premium specialties. Tele- cuttings on colored and crystal glass- Cumberland, Md., and Guerin-Poyat- a 
phone, Gramercy 4413. ware. Elite, Ltd., Dinnerware Lines. = 
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The Next Time 


you want 


A Job 
A Line 
A Salesman 
A Buyer 
or anything else connected with 


the China, Glass, Housefurnish- 
ing and Lamp Trades 


Advertise for it in the Classified 


Section of 


Crockery and Glass Journal! 


and 
40 cents per lin r first insertion; 
20 cents per line a r fo ie wing in- 
Rates: ns. Seven ar per line 


+ initial charge $2, paya: 
ble in advances) 


New and Striking 
Decorations 
for 
This Season 


Especially | 
IVORY 
PATTERNS 


at 


Moderate 
: | NCREASED Haviland China advertising in national magazines is 
Prices helping you by telling millions of housewives throughout the coun- 


try that the genuine Haviland is ‘“The mark of fine taste in fine china.” 


Chantilly Pattern 


This advertising, together with the name and reputation of the 
genuine Haviland, should bring you profitable business—if you are 
supplied with the necessary variety of patterns. Are you? 


We carry in New York, ready for immediate delivery, a great variety 
of patterns—every type of decoration—the whole price range—in full 
open stock and in assorted packages. This means that we can immedi- 
ately supply any items you need to replenish your stock. Write or call. 


It will cost you sales if you have to say “We haven’t these patterns 


in stock.” 
“ Genuine 
AVI and 7 
DECORATED BY Every piece of genuine 


Haviland, established 


, Haviland China—tl i 
ilalde C. rade of che an inl awvilay, 
o 


Limoges by David Haviland in France 
1837—bears the trade 5 
on decorated china marks shown here. on white china 


HAVILAND CHINA CO., INC. 


1107 Broadway, at 24th Street, New York 


Telephones: Watkins 2967-2968 ““NORMANDY” “PLAZA” —* PAISLEY” 
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IN THIS ISSUE 


A. Lincoln Filne Seeks Elimination of Un- 
fair Trade Practices Through Better 
Understanding Between Producers and 
Distributors in International Trade 


What’s New in New York Showrooms— 
A section devoted to new items in the 
trade that are attracting the atten- 
tion of buyers 


What the Potteries Are Doing and up-to- 
the-minute Glass News by M. K. 
Zimerman, our regular Pittsburgh 
and East Liverpool corre- 
spondent 


Timely news of Chicago by J. H. Smythe 


A complete list of New York Imports for 
the week 


YIN 
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Interest You 


Will It ad 
B 


To know the names of the best manutacturers and whole- 
salers in the lines you are interested ? 


To know where you can get the goods you want? 

To know what the latest news of the trade is? 

To know how to increase the efficiency of your department? 
To have a permanent New York mailing address? 

To receive information about any particular line? 

To receive a reminder of coming events and activities? 

To be advised about important changes in the trade? 


To be listed in advance of your coming to the New York 
market? 


CROCKERY AND GLASS JOURNAL 


will do al! these things for you 


Clip the coupon below and receive 
the paper regularly each week. 


DEMAREST PUBLICATIONS, INC., | 


45 East 17th Street, SUBSCRIPTION PRICE 


| New York. | 
| Gentlemen :— l Domestic 
qn 4 Be ceo oNy GLASS $3.00 a year 
including the Special Holiday 
| Edition and >|Spring and Fall Buying Num- | $5.00 for 2 years 
ers) to the following address for which .... 
| enclose ...... for se - year. | aon 
i a year 
| Name) % ovat s sietscie chee reeienceieueiciche ss 0s ee | Foreign 
Firm’ 2. 2a7., Gs es eo ae | 35.50 a year 
| AGCTeCSS ores ce ete eter rake aus > ooo tee | 


Crockery and Glass Journal, published weekly at New York, by Demarest Publications, Inc. Subscriptions, $3 per year. Editorial and Advertising 
Office, 45 East 17th Street. Entered as second-class tee me 2, 1920, at the post office at New York, under the act of March 3, 1878 
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HIS. decoration 
No. 135 G is one 


of the many attrac- 
tive patterns that has 
made our Ivory line 
so popular. 


We invite comparison. 


~ « Company ~ ~ 
iAST LIVERPOOL., OHIO. 


: KT&K 
| IVORY 
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The POPULAR Dozen 


Every one of the twelve attractive 
items pictured is a quick seller... 
helping U. S. G. Co. dealers to 
build a permanent and profitable 
business in household glassware 


TT Tie) 


these retail for 
less than 


APatent 


Fitted with vertical tray 
Crystal, black, sky-blue and 
apple green—bright or 
satined 


Measuring pitcher fitted 
with detachable seed-catch: 
ing reamer Pint or quart 
size—crystal or apple-green 


BRIDGE SMOKER SET 
No. 9280 


Makes a big hit. Each tray 
a different color—red, green, 
blue and yellow—all fired-in 
colors. 


SANDWICH TRAY No. 336 


Wanted by every woman 

Rose-pink, applegreen, am- 

ber, canary and crystal, 
bright or satined. 


Applied for) 


SMOKERS" TRAY No. 9354 


Ash tray, cigarette holder, 
two snuffers and match 
holder all in one unit. Apple- 
green, sky-blue and black— 
bright or satined. 


A vase of rare beauty. Sat- 
ined—with French Lalique 
decorations. In rose-pink, 
applegreen, sky-blue and 
rich black. 


(Patent 
Apphed for) 


(Patent 


Apphed for) 


GRILL PLATE No. 8861 


Partitioned 


Already in wide use for serving at 
receptions, bridge parties and after- 
noon teas. Crystal, amber, rose-pink 
and apple-green—bright 
or satined. 


FLOWER ARRANGER 
VASE No 16261 
Very popular | nk, 
apple-green, sk le 
or black—br 


or satined 


to retail for 


Qed 


OCTAGON SALAD SET 
No. 337 


Four 8-inch salad plates of 
the very latest design. Rose- 
pink and apple green. In 


individual cartons. 


Reamer Set No. 6450 


Two-quart optic jug and cover 
with invertible reamer and six 
12-0z. optic blown 
tumblers. Rose-pink, 
apple-green and 

crystal 


Ae _ a 


CENTERPIECE 
SET No. 310 


12inch flower bowl— 


VANITY SET 
No. 9313 


Puff-box and twocolognes 


——__. 


REAMER SET No. 6456 


POPRY VASE No. 16256 


(Patent 
Apphed for) | 


Combination Iced Tea and 


The items pictured on this page “4 ie ae oi ee 4 low candle holders. Be sure to ask our salesm! 
are a dozen of our best sellers. oa sky blue, Satined rose-pink or ap: about the smart new © 


plegreen. The present 


vORUE. TAGON Bridge 


A window display of “Bridge 
Prizes and Gifts of Glass” will 
materially bolster up your 
summer sales, 


World’s Largest Makers of 
Household Glassware 


SALES OFFICES IN ALL 
PRINCIPAL CITIES 


United States Glass Company, Pitisburgh, Pa. 


in this same mu 


Set No. 3, 


and the complete table serv 


ch-wanted * 


sign—rose-pink and applegre; 
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Decoration Y-31 


The Yellowstone Dinner Service 


MUON 


MG PHILE the demand for sprig treatments in 

bold designs and striking colors effects has 
much increased during the past year or two, they 
have by no means effected the popularity of attrac- 
tive borders. 


une GE 
HUET 


When a wide border is applied to the Yellow- 
stone Dinner Service, octagon model, with its 
background of delicate ivory, the effect is one of 
peculiar beauty. The pattern illustrated above as 
Decoration Y-31 is one of a troup of Yellowstone 


OUUULUUAVUUOA CU POPE 
MT 


i borders quite out of the ordinary in appearance 
and in sales appeal. 


Mc 


To 


On 


nae 
TE 


The Homer-Laughlin China Co. 


Newell, W. Va. and East Liverpool, O. 


k 
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Here’s Your Chance 
to Pick Up Some Remarkable Values in 


IMPORTED FANCY CHINA AND EARTHENWARE 


We are disposing of this merchandise in preparation for our Sep- 
tember Import Lines. Some are also factory close-outs on which 
we have put unusually low prices: 


Fancy Flower Blocks 

Hand Painted Pottery Vases 
Boudoir Sets 

23 Pc. Teasets 

Creams, Jugs, Salads 

Cereal Sets 


Do not fail to see our splendid 
variety of specially priced 100 
Pesand.5 2:veaWinnersets: 


In stock for immediate delivery 


ALL ON DISPLAY ON OUR 
FOURTH FLOOR 


IMPORT CHINA DEPT. 


4 


GEO. BORGFELDT & CO. 


ESTABLISHED 1881 


111-119 East 16th St. New York 


| 


EsTABLISHED IN 1874 
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| As THE EDITOR Sis IT 

low Many The first ray of light upon the com- The Economic America’s greatest asset is not in 


plex problem of distribution shed 
by the Baltimore distribution cen- 
sus reveals an array of economic 


vets which will be of inestimable value in charting fu- 
re business progress. Some of these were pointed out 
* Paul T. Cherington, of New York, at the domestic dis- 
ibution session of the annual meeting of the Chamber 
* Commerce of the United States, who announced the 
sults of the census. 

The enumeration disclosed that Baltimore has a store 
every 70 persons. 

“There were twelve trades,” Mr. Cherington added, 
n which the number of Baltimore inhabitants per store 
as over 25,000. There were two for which the sup- 


»rting population per store was under 1,000—candy and 
mfectionery, and grocery and delicatessen. For 9 trades 
€ supporting population per store was between 10,000 
ad 50,000; but 23 trades needed from 1,000 to 10,000 to 
\pport a retailer. Those with supporting population of 


ss than 4,000 were as follows: 


lumniture and house furnishings .............. 3,098 
ES AOS 3,051 
RTE ODACG he ete) oo. sk he tarers oO s 2,864 
lean tec cs ve win buses 2,054 
IEA -f0-WEale lo ee ccs sw bes 2,224 
as Be Oi gen 2,170 
MEAG SOUONS Mare ea ho NO ek ha lnk Co 1,891 
Memcrinks ard ice cream:.............000000:- 1334 
cuits and USE EINE. OG | ESS ae ee ea re 1,208 
I hc 6 Ls hah ee oe 4 1,128 
Memmroiliry and:fish.. 06.6... . ence ee cee es 1,088 
Meme and confectionery ...... 0.000. e eee e econ 816 


jrocery EVO GTS RT RE WCC 9 are a 249 
| 
| 


| 


Value of property but in human life, accord- 
Life ing to the viewpoint of Dr. S. S. 
Huebner, Professor of Insurance 
at the University of Pennsylvania. In an address before 
the insurance session of the Chamber of Commerce of 
the United States he estimated the life value of the United 
States at $2,400,000,000,000. 
‘Property,’ said Professor Huebner, ‘by no means 
constitutes the nation’s principal economic value. There 


is another value—the human life value—which is much 


greater. It may be defined as the God-given economic 
forces which are incorporated within our being. It com- 
prises our character and health, our education, training 
and experience, our industry and power of initiative, our 
judgment, and our driving force to put across in tangible 
fashion for the good of mankind the economic images that 
our mind creates. That value is the cause of all property 
values. It is the connecting link between the present and 
the coming generations. Measured on the basis of capi- 
talized earning capacity of this nation’s adults, at 5 per 
cent., this life value amounts to easily $2,400,000,000,000, 
or to at least six times the aggregate of all of this nation’s 
material wealth. 

“Now may we not ask why all the principles, already 
applied to the organization and management of property, 
should not also be applied to the organization and man- 
agement of the monetary worth of our own lives. And 
when we ask whether this can be done, my answer is an 
emphatic ‘yes.’ All that is being done with property can 
likewise be accomplished with respect to the life value 
through the medium of life insurance. Life insurance is 
the institution which, if rightly used, enables us to do for 
the value of our life all of the things by way of scientific 
management that we are now accustomed to do in the in- 
terest of our property possessions.” 


Seven 


MONG the arrivals on the Berengaria last Satur- 
day, June 25, were John H. Roth, the well- 
known china and glassware wholesaler, Peoria, 

The Roths, with their 


daughter, Miss Madeleine, sailed from New York early 


Ill., accompanied by Mrs. Roth. 


in January via the Panama Canal on a cruise around the 
world in celebration of their twenty-fifth wedding anni- 
versary and as a graduation gift to their daughter who 
While 
primarily a pleasure tour, Mr. Roth also attended to busi- 


graduated at Lasell Seminary, Boston, last June. 


ness with the china manufacturers in Japan and Europe 
with whom his firm does business. On their cruise to the 
Orient, the Roths had rather a tempestuous voyage. On 
the Pacific their ship ran into a violent storm in the 
wake of a typhoon and the Captain sailed out of the cus- 
tomary route for two hundred miles, delaying the ship's 
run for two days. In Japan their ship was thrown from 
the pier at Kobe by an earthquake in which one of the 
passengers lost her life and several were injured. In 
Paris, however, romance took the place of their previous 


misfortune when their daughter was married to Herbert 
3igham) White, of Peoria, who journeyed to the French 
Capitol to meet his fiance. The wedding ceremony was 
perforrned in the American Church of Paris on June 15. 
The young couple immediately after the wedding dinner 
left by motor for the south of France, where they are 
spending their honeymoon on the Riviera. They will 
return to Peoria later, where they will make their home. 


Meredith Miller and Frank Warren, of the firm of 
Maddock & Miller, returned Monday aboard the Corin- 
thia from Europe. Messrs. Miller and Warren were gone 
for two and a half months, during which they visited the 
company’s factories abroad. 


E. W. Hammond will leave Friday for Albany, where 
he will race Miss Westchester 2nd in the Albany Yacht 
Club regatta, Saturday, Sunday and Monday. 


C. P. Cox, head of Cox & Co., departed last Saturday 
for Assembly Point, Lake George, where, according to 
his usual custom, he will spend July and August at his 
summer home. 


David Fisk, treasurer of the importing house of Laz- 
arus & Rosenfeld, Inc., who for the past six weeks has 
been in Europe visiting the factories represented in this 
country by his firm, sails for home today aboard the 
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George Washington and is due to dock in New York 
July 8. 


Geo. Nicholson, secretary of the Hocking Glass Sale 
Corp., made a flying visit to the factory of the Beaumon 
Co., Morgantown, W. Va., the early part of this week 
arriving back in town on Wednesday. . 


“Gabe” Torlotting, the flying glassware importer, hop 
off the tenth of next month for Troy, O., to pick up a ney 
Waco ship he has just purchased and which he expect 
to fly back to Curtiss field, L. I. He will be gone for 
week or more. 


Leon Anthony, buyer for the Howland Dry Goods Co. 
3ridgeport, Conn., and J. B. Wheeler, Jr., housefurnish 
ings buyer for the Gilchrist Co., Boston, Mass., were i 
the New York market this week. | 


J. W. French, of John Davison, Inc., who has been 1 
Europe visiting the factories represented by his firm 1 
this country is scheduled to sail for home July 1 
aboard the Franconia. Shortly after the arrivel of Mi 
French, J. A. Davison plans to leave for a month’s va 
cation trip to California on which he will be accompamie 
by his family. 


; 


Bernard Lipman, one of the most promising of th 
younger generation of china salesmen, was this wee 
added to the staff of S. W. Slobodkin, New York repre 
sentative for the W. S. George Pottery Co. and the Can 
onsburg Pottery Co. 
nected with Mr. Slobodkin, later leaving to go with Tay 


Mr. Lipman was formerly con 


lor, Smith & Taylor for which concern he called on th 
local trade. | 


Colonel Will A. Rhodes, southern traveler for B 
Tomby & Co., returned to the concern’s headquarters 
New York last week after a three months’ tour throug! 
his territory. After spending a few days here he lef 
for his home at Alliance, Ohio, for a well earned res 
of two months. Considering that a part of his terri 
tory was affected by the flood, he had a very good busi 
ness. Incidentally he had some very interesting exper 
ences in the flooded area where he was marooned fo 
some time. 
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Jaques Bernardaud, head of L. Bernardaud & Co., 

moges, France, was a passenger aboard the France 

aich arrived in New York last Wednesday. This is Mr. 

arnardaud’s second trip to this country in the space of 

few months. He is here on a visit to the concern’s 
jew York office. 


| Wedding bells will toll for one of the trade’s popular 

~avelling men on Wednesday, July 6th, when John G. 

jaul, who covers middle west and New England terri- 
ry for B. Tomby & Co., will take onto himself a wife. 
he bride to be is Miss Dorothy Wagner of New York. 
the wedding, which will be quite a large one, will take 
‘ace at eight o'clock in the evening at St. Johns Lu- 
seran Church, Richmond, Hill, N. Y. 


John B. Salterini, who conducts the Crystalart Studios 

35 W. 23rd St., left Sunday for Chicago where he will 
smain for a couple of weeks attending the furniture Mart 
pr the Chicago market. 
} 


Price Goes with Slobodkin 


Following the announcement by S. H. Slobodkin, New 
Jork representative for the W. S. George Pottery Co. 
ad the Canonsburg Pottery Co., in our issue of June 
3, that he had signed a lease for the store floor at 18 
Vest 23rd, where he will remove on July 1, he further 
anounces the acquisition of another member of his or- 
anization. 

The new addition to the firm is Henry W. Price, one of 
ae trade’s well known and popular glass salesmen, who 
as been connected with the Herbert Glass & Import 
jorp. for over eight years past. Mr. Slobodkin has 
ormed a partnership with Mr. Price for the purpose 
ft representing glassware factories in connection with Mr. 
‘lobodkin’s own representation of the two well known 
otteries mentioned above. 
| The first factory announced for representation is the 
ison Decorating Co., Buffalo, N. Y. 


Robert Slimmon to Move Uptown 


_ One of the last firms to desert the old downtown district 
5 the importing concern of Robt. Slimmon & Co., who 
or almost forty years have been located at 96 Church 


fh 


ot. Robert Slimmon, president of the firm, has just 
} Ay . 

mnounced that. he has signed a lease for the premises 
t 61-65 West 23rd St., where the firm will occupy the 


ixth floor of the building. 
| 


_ Their new quarters, one of the features of which will 


_llow them a much larger stock room for open stock 


| 


ines than they had in their old home, are now undergoing 

_ thorough overhauling. A corps of painters and carpen- 
(ers are now busy with this work and it depends upon their 
inishing the place before the concern can move in. For 
his reason Mr. Slimmon is unable to say the exact date 
pliey will take possession but hopes to be moved within 
he next week or two. 
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Phone Algonquin 6052 


The telephone exchange of Demarest Publica- 
tions, Inc., has been changed from Stuyvesant to 
Algonquin 6052. We trust that the fact that the lat- 
ter exchange is harder to remember will not hinder 
our friends and subscribers from phoning. 


Ovington’s Cut Prices as Store Makes Ready 
to Locate in New Quarters Across Street 
Ovington’s this week announced discounts of from TO 

per cent. to 334 per cent. less on china and glassware 

because of their contemplated removal from Fifth Ave. 
and West 39th St., to Fifth Ave. and East 39th St., as 
recently announced in metropolitan newspapers. The an- 
nouncement came as quite a surprise as the firm was so 
permanently established from all appearances in its pres- 
ent location that a removal was scarcely thought of out- 
side the firm. So great has Ovington Bros.’ business 
been during the last year that even the spacious show- 
rooms were frequently crowded to an extent exceeding all 
expectations and it was deemed necessary to seek larger 
quarters. When the firm moved to its present quarters in 

1921 the great increase in business could not be foreseen. 
The new home will give the firm a floor area of 90,000 

square feet an increase of 50,000 square feet for the old 

location. The lease for the Knabe Building across the 
street on the southeast corner was signed last May when 
the Knabe Piano Co. moved out. The move will permit 
not only a larger exhibition and selling space for the 
various departments, but will also make for greater co- 

ordination of activities, and aside from the operation of a 

large outside warehouse for stock. packages, all the firm’s 

business will be conducted under one roof. 

Complete renovation of the new home of Ovington’s 
is now under way, a new facade constructed and many 
other changes which will make the place one of the most 
attractive china and glass and giftware establishments in 
the world. The concern expects to take possession about 
October first. 


@ OBITUARY ® 


Fred C. Herr 


News of the passing of Fred C. Herr, well known 
southern traveling representative for the importang firm 
of Paul A. Straub & Co., 105 Fifth Ave., was a shock to 
his many friends in the trade in New York, when word 
was received of his death on Monday morning. It will 
also be received with sorrow particularly throughout his 
territory in the South, where his friends were legion. 

Mr. Herr was born in Philadelphia, January 23, 1879. 
He traveled South for the old firm of Bawo & Dotter, 
for twenty-five years and in 1915 associated himself with 
Paul A. Straub & Co., Mr. Straub being another old Bawo 
& Dotter man. 

(Continued on page 30) 


Potteries Will Probably Continue to Operate 
on Present Schedules 

O far as possible the generalware potteries in this 
district will continue to operate throughout the 
summer season on present schedules, and it is con- 
sidered doubtful at this time whether or not any “‘vaca- 
tion” period will be inaugurated. There will be the usual 
Fourth of July idle period, but as working schedules have 
been anything but steady during the last six months, em- 
ployes appear to be quite satisfied to stay on the job as 
long as possible. Decorating departments will be kept 
in operation while clay departments are idle during the 
few days of idleness. The usual run of minor factory 
repairs will also be made during this season. Manufac- 
turers declared this week that little change if any, is antic- 
ipated in the general condition of the dinnerware business 
until early fall, at which time the usual volume of late 
season business 1s anticipated. Just at this time produc- 
tion in the immediate district is much lower than even 
two months ago. All factories have reasonable stocks of 
white ware in the bins and this is being worked through 
the decorating departments while many clay departments 
are either idle entirely or on a three or four day per week 
schedule. In no factory in this district is any effort being 
made to increase output. In fact, there is a tendency to 


work close to current orders. No excessive whiteware 


stocks are being carried in any plant, and none will be this 


year, it is said. Business manufacturers are now receiv- 
ing it for current requirements, and there is no indication 
anywhere that distributors are anticipating future require- 


ments in any volume. Orders for matchings are fairly 
good, but so far as real volume is concerned, it is not 
being booked by any producer. 


Ross Stores Inc., Formed 

Chicago representatives of East Liverpool potteries 
have informed home offices of the formation there of 
Ross Stores Inc., of Illinois, with a nominal capital stock 
of $100,000. Of this amount $50,000 has been paid in. 
Samuel D. Block, formerly with the Chicago Mail Order 
Co., has been named as the head of the merchandising 
division for the new interest, temporary headquarters for 
which have been established at 1 East Jackson Boulevard. 
A new chain of retail stores is to be established by this 
company, and the American Acceptance Corp. is extend- 
ing financial backing to the new company. The new 
chain stores will retail merchandise ranging in price from 


Ten 


Ta 


five cents to $l1—and a general line of merchandise, ir 
cluding glassware and dinnerware will be featured by tk 
company. 


Whitehead Pottery Co., Formed 


With a capital stock of $100,000 the Whitehead Po 
tery Co., has been formed by Joseph Lanigan, of Trentot 
N. J. The new company will enter the production ¢ 
dinnerware, according to information that has just bee 
received in this district. The company will operate a plai 
located on Foskett St., Trenton. 


Pottery and Kilns for Sale 
A pottery site and kilns is being offered for sale b 
D. M. Ferguson, Cambridge, O. In a letter to the Ea: 
Liverpool district, Mr. Ferguson announced “Cambridge 
has ample skilled labor for a china factory.” <A natur: 
gas rate of 22% cents per thousand is guaranteed to a 
investor. 


“Nick” Muessig Returns to Home Office 


C. Nick Muessig, with the Dranekfeld Co., New Yor! 
who has been spending several weeks in the East Liver 
pool district has returned to the home office. Mr. Muessi 
was formerly western office manager for this interes 
having his headquarters in this city for a number of year 


Work Progressing on Tunnel Kilns 


At all three plants in the East Liverpool district wher 
tunnel kilns are being erected, rather rapid progress 
being made, so far as early construction is concerne 
Foundations for the new No. 7 plant of the Hom 
Laughlin China Co., are nearing completion, and 0 
kilns have been razed at the plants of the Taylor, Snut 
& Taylor Co., at Chester, W. Va., and the Edwina 
Knowles Co., at Newell, W. Va. While these changt 
are being made at the two latter plants, production 1s « 
a matter of necessity decreased. This is not the case wit 
the situation with the Homer Laughlin China Co., Newe 
W. Va., where an entirely new unit is being erecte 
Inclement weather has not caused material delay, oth 
than with the Laughlin improvement, where all work 
outside. Changes made at the two other factories a 
under roof. 
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| To Discuss Condition of Trade 


{Subjects that will have a direct relationship to the pres- 
jt condition of trade in the dinnerware business only 
ill be discussed at the special summer meeting of the 
jnited States Potters’ Association, scheduled to be held at 
_pdford Springs, Pa., July 12. For several seasons these 
Jecial summer meetings have been held at Trenton, N. J., 
nen members of the association were guests of the Tren- 
nceramic manufacturers. As the National Brotherhood 
Operative Potters in convention at Atlantic City, N. J., 
is week will not discuss any proposed change in the 
we scale, manufacturers will be free to fully discuss 
| trade problems outside of the wage question. 


Anderson-Newcomb Co., to Improve Store 


The report has been received from Huntington, W. Va., 
' the intent of the Anderson-Newcomb Co. department 
ore of that city to spend upwards of* $30,000 in store 
aprovements. This store contains the largest china and 
ass department of any store in West Virginia. The 
anges will have to do with the interior and with a view 
offering the retail trade greater store conveniences. 


William G. Jackson Leaves for Coast 


William G. Jackson, president of the Empire China 
9., Burkank, Calif., who has been spending several weeks 
the East Liverpool district, has left for the home office. 
ist before leaving Mr. Jackson was in possession of 
msiderable data relative to plans for the erection of a 
ew tunnel kiln plant the company proposes to erect next 
ul. Official announcement concerning detail plans anent 
1e new factory will be made by the company later in the 
sason. 


(No Earthenware Tariff Discussion Effected 


_ Whether or not there will be any discussion on the tariff 
‘lating to earthenware during the next session of Con- 
ress is problematical according to views expressed in 
ast Liverpool during the last few days, although some 
‘ose observers in the industry are of the opinion that 
ome particular lines may be reviewed. Just at this time, 
owever, there is no outward indication of any matters 
2ing taken up in this industry that would cause prolonged 
quiry similar to the conference held some years ago 
‘hen the present tariff bill was before Congress. 


Buying of Raw Materials Falls Off 


Raw material dealers supplying the generalware plants 
Imit they are not selling the volume of goods they did 
veral years ago, and that the apathy in this line is due 
olely to the fact that the plants are not producing the 
‘eavy volume of finished ware as was the former rule. 
“he majority of potteries have reasonable amounts of 
Fe clays and other rough materials on hand. 


| 


A New 
COLOR HARMONY 
CHART 


forase in the Cera 


—Improves production 


—-Saves time in selection of 
colors 


—Prevents mistakes in color 


HIS Chart tells what colors to use and how 

to use them. Color harmony is described 

and almost every conceivable color combina- 
tion is quickly and accurately found by an in- 
genious patented arrangement. This valuable 
dictionary of colors for use in every branch of 
the ceramic industries will be sent upon request. 


“Whe 
ROESSLER &HASSLACHER CHEMICALCO 


709 Sixth Avenue, New York, N. Y. 


Boston Chicago Cleveland 

Baltimore Philadelphia Pittsburgh 

New Orleans San Francisco Kansas City 
Trenton 


‘America’s Leading Ceramic Material 
House” 


Woman Art Pottery Specialist 


When the late John B. Lessell, of Newark, O., died and 
his association with the Camden Art Pottery, Camden, 
Ark., was cut short, it is now revealed that Mrs. Lessell, 
who had full and complete knowledge of bodies and glazes 
as developed by her husband, took the latter’s place in the 
new organization, and it is she that is now working out 
an entirely new line of art pottery with market success. 
Associated with Mrs. Lessell is A. P. Tetzschuser, who 
for some years was identified with Mr. Lessell at Newark. 
Art pottery while unlike anything now on the market is 
now being produced at the Camden, Ark., plant, with 
especial reference to shapes, treatments and decorations. 
Mrs. Lessell is one of the few women who have achieved 
fame as a producer if art pottery in a commercial way. 


That’s Different 


Willie was dejectedly walking home from school and 
his woe-begone appearance attracted the attention of a 
kind-hearted old lady. 

“What is troubling you, my little man?” she asked. 

“Dyspepsia and rheumatism,” replied Willie. 

“Why, that’s absurd,” remarked the old lady. “How 
can that be?” 

“Teacher kept me in after school because I couldn't 
spell them,” was Willie’s dismal answer. 
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GLASS FACTORY ACTIVITIES 
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AND PITTSBURGH NEWS 


Flint Glass Manufacturers Giving Thought to 
New Items for 1928 


ERE and there flint glass manufacturers have be- 

un to give some thought to items and designs for 

their 1928 lines. Just what will be adopted for 
the forthcoming season no one can predict at the moment. 
Several years ago the feature of the January market 
proved to be the colored glassware line of merchandise, 
and annually since this line was first brought out new 
colors and blends have been placed on the market, to say 
nothing of a list of new items. What will be next? It 
is known that designers have been working on models 
for the 1928 line, but manufacturers have reached no final 
decision. Drawings have also been submitted to the manu- 


facturers, but in the latter instance no plaster models have 
been made. There is no doubt at all but what the colored 
glassware line will be largely féatured for some years to 
come, but it is now assured that these lines will include 
some new items, new shapes, and of course new decora- 
tions. This is especially true with reference to the blown 
and steamware lines. Many years ago, and before the 
specialty line was so far developed, manufacturers were 
busy at this season of the year in the designing of glass 
tableware, but the old line tableware is now a matter of 
secondary consideration, so far as the producers are con- 
cerned. That many new items and few features will be 
included in the 1928 lines all manufacturers admit, but 
they are not saying at this early date what will be listed. 
Decorators are also working on new propositions for 
1928, and in several instances new treatments have been 
adopted, but are being held back for December and Janu- 
ary showing. 


Erskine Glass Co. Has $4,000 Fire 


An explosion of a boiler caused a fire loss estimated at 
over $4,000 to the plant of the Erskine Glass Co., Wells- 
burg, W. Va. The fire spread to other parts of the build- 
ing rapidly, and damage resulted to chemicals and also 
finished glassware. The company since starting business 


has been active in the production of lighting glassware, 


automobile lenses, opal glass, cut glass and specialty lines, 
which include a general assortment of red and crystal 


lantern globes and signal glass items. 


Kaufmann & Baer Exhibit ‘“Lindy’s” Plane 


Enormous crowds visited the Kaufman & Baer store, 
Pittsburgh, last week when the management had on display 
Lindbergh’s wrecked plane, the one from which he leaped 


Twelve 


last November with a parachute. The plane was placed 
on display on the fifth floor of the store, and within easy 
access to the china and glass department, which section 
received considerable benefit from the crowd that visited 
the store. 


Kimble to Increase Factory Capacity 


The Kimble Glass Co., Vineland, N. J.. which concern 
is a large producer of containers and other specialties, 
has announced intent to increase the capacity of the fae 
tory at a cost of about $50,000. New buildings are pro- 
posed, with necessary additional factory equipment. A 
large line of laboratory glassware is to be featured here- 
after by this company. 


Cambridge Shows Interest in Factory Venture 


Interest in the raising of a bonus of $17,000 at Cam- 
bridge, O., to insure the location of two new glass facto- 
ries there continues. Over half of the required amount 
has already been subscribed, it is announced, and assur- 
ance has been given that the factory of the Christensen 
Agate Co., will not be removed from Payne, O., to Cam- 


bridge. 


The Gilligan Glass Products Co., which is also inter- 
ested in relocating its factory at Cambridge is to receive 
a part of the bonus, which is to be used in the purchase 
of factory sites and railroad sidings. Only $6,700 was 
required to insure the location of the Christensen plant at 
Cambridge, and this amount has already been assured. 


New Wilmington Jobbing House Formed 

Sales managers of glass factories in district have 
been informed of the formation of a new jobbing concern, 
just organized at Wilmington, Del., for the purpose of 
dealing in glassware, enamelware, china and earthenware. 
The new concern which will be known as the Arno Co. 
has been chartered with a capital stock of $10,000 by T. L. 
Croteau, of Wilmington. 


Braddock Soon to Show Lines 


The factory of the Braddock Glass Co., Cumberland, 
Md., which was recently formed with a capital stock of 
$25,000, will soon have its line on the market. The line 
will include a general list of flintglassware. The company 
has been chartered by Calvin E. Deal, Louis H. Bonnert 
and Carl L. Borchert. 
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Flint Glassware Trade Rather Slow 

Considerable apathy prevails in the flint glassware trade 
ust now, both with reference to production and also to 
ales. Buyers appear to be in the market for only goods 
or immediate requirements, and factories are working 
qostly to orders, and with very little stock going onto the 
varehouse bins. Mail orders are more or less spotty, it 
leing declared that a better volume of business is being 
eceived from western states than from any other section 
{the country. The west coast trade is pronounced good, 
‘ut it has always been the custom of the east coast trade 
nd the middle states territory to take volume. Very little 
olume business is being booked by the manufacturer 
‘rom the latter two districts. A backward season, in- 
lement weather and labor conditions have been assigned 
s the principal causes for the slow movement just now 
f flint glassware. Containers of all descriptions are in 
‘ctive movement and in fact, manufacturers of these lines 
veport a steady volume of trade. Flint glass lines are 
low with on prospect of early resumption of active retail 
suying. 


Zihlman Glass Co., Employs Fifty 


About 50 glassworkers have been given employment at 
he new plant of the Zihlman Glass Co., Cumberland, 
Mid., operations having been started last week. The num- 
rer of employees will be increased as business and pro- 
luction demands. The new company is producing a gen- 
eral line of flint glassware, which includes blown and 
temware and specialties. This new factory is expected 
o have its full line on display at the Ft. Pitt exposition 
aext January. 


Tariff Commission Orders Investigation 


Under the provisions of the Tariff act of 1922 an inves- 
igation has been ordered by the United States Tariff Com- 
nission of the differences in cost of production and into 
ether facts and conditions having to do with the manu- 
acturing of perfume and toilet bottles. A public hear- 
ng is to be held by the Commission under the order, the 
1earing being the 68th investigation by the Commission 
ince the passage of the act. American manufacturers of 
his line of glassware have contended that the schedules 
hould be raised in order that protection be given domestic 
»roduction. 


Brilliant Glass Co. to Relocate Factory 
The Brilliant Glass Co., Brilliant, O., five miles south 
rom Steubenville on the Ohio River, has about definitely 
letermined to relocate its factory at Weston, W. Va. The 
company has recently booked some very large volume of 
susiness, and the steady operation of the plant is assured. 
Arkansas Suffers Most from Flood 


' 


— St. Louis jobbing interests have informed Ohio glass 
| (Continued on page 31) 


No. 1710 Cup and Saucer. . Spiral optic effect. 
Made in Roselin, amber, green and crystal. 


Westmoreland Glass Co. 


Grapeville, Pa. 


Manufacturers of High Grade Glassware, Plain, Cut and 
Decorated. For Gift Shops, Florists 
and Table Use. 


REPRESENTATIVES 
NEW YORK 
’. Gray Co., 
200 Fifth Ave. 
BOSTON 
= 6a ERS veut, 
41 Pearl St., 
Traveling Representatives 
. Reineck, 
1422 E Marquette Road 
CHICAGO 
A. Keel, 
1439 Greenview Ave. 
CHICAGO 
PHILADELPHIA 
Fred Stott, 
1007 Filbert 
BALTIMORE 
John A, Dobson & Co., 
110 Hopkins 
SAN FRANCISCO 
Himmelstern Bros., 
718 Mission St. 
: OS ANGELES 
Himmels‘ern Bros., 
No. 1710 Handled Ice Tea. 648 S. Olive S 
Graceful spiral optic effect. SEATTLE, WASH. 
Made in Roselin, amber, green Himmels‘ern .]ros 
and crystal. Terminal Sales Bldg 
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THe DUNCAN & MILLER GLASS Coy 


WASHINGTON, PA. 


Particularly 
Charming 


Is this bowl with low candlesticks 
to match—the newest addition to 
our No. 101 line of stemware and 
other tableware items. 


The series of rings—a feature of the 
shape—adds a note of individuality. 


Made in crystal, amber, green or rose. 


REPRESENTATIVES 


New York Boston Chicago 
Paul Joseph, Murt Wallace, F. T. Renshaw, 
200 Fifth Avenue 157 Summer St. 30 E. Randolph St. 


Philadelphia San Francisco Baltimore 
Joseph Tomkinson, Marsh & Kidd, Harry T. Thomas & Co., 
{104 Arch St. 617 Mission St. 29 S. Hanover St. 


Factory Representative 
E. B. Hill, Washington, Pa. 


Filene Urges Cooperation in International 


Trade 


Boston Merchant Seeks Elimination of Unfair Trade Practices 
Through Better Understanding Between Producers and Dis- 
tributors in Address Before International Chamber of Commerce 


NFAIR trade practices in international trade can 
be eliminated to a large extent through closer 
cooperation and a better understanding between 

producers and distributors, declared A. Lincoln Filene, 
Boston merchant, in an address June 29th, before the 
Fourth General Congress of the International Chamber 
of Commerce. 


Mr. Filene attributed the growth of unfair trade prac- 
tices to the distrust existing between the business men in 
one country who sell goods and the business men of an- 
other country who buy. Where suspicion exists, he said, 
there develops what are known as trade abuses, that is, 
attempts by either a producer or a distributor to take an 
unfair advantage of the other. 

“In every trade,” he pointed out, “there are a minority 
of business men whose business practices are regarded by 


the concerns with which they deal as uneconomic and un- 


fair, although they may not be dishonest in the strictest 
sense of the word. 

“Let us suppose, to take a hypothetical case, that in a 
particular trade there are several concerns which, when 
they find that they have bought more goods than they can 
conveniently sell, make a practice of returning these goods 


to the house from which they bought them. They at- 
tempt to justify their return of the goods by a false claim 
that the merchandise received did not coniorm to the 


specifications in their order, or to the manufacturers’ 
samples. Naturally, the manufacturer who is obliged to 
accept the return of goods under these conditions is indig- 
nant, and justly so. On the other hand, he may be obliged 
to acknowledge that the concerns which have made these 
unjustified returns of merchandise have been on the whole 
profitable customers of his. He lacks the courage to 
strike their names from his books. He does resolve, how- 
ever, that he must protect himself from future losses 
in trading with these houses. Perhaps he waits until a 
time when these retailers are badly in need of merchandise. 
This gives him an opportunity to send them goods which 
he knows to be inferior to the merchandise specified in 
their order. However, he feels sure that the retailers, 
because of their need for merchandise, will take what they 
can get and say nothing. In this way, unfair trade prac- 
tices may be built up.” 


Sometimes, Mr. Filene explained, unfair practices un- 
wittingly may be absorbed into the general body of prac- 
tices of a particular trade. 


“Members of the trade,” he continued, “gradually come 
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to consider them as the normal way of carrying on busi- 
ness. Yet unfair actions in business are essentially waste- 
ful. They impose conditions which hinder the buyer or 
seller from the most economical operations of his affairs. 
Not only do they increase the cost of doing business, but, 
by keeping alive suspicion between distributors and pro- 
ducers, they become a barrier which interferes with the 
easy and profitable interchange of goods. 

“In International trade there is the complicating factor 
that the principals to business transactions, that is, the 
owners of business establishments which deal with one 
another, rarely or never meet. Business dealing is car- 
ried on by subordinates and intermediaries. When 
people do not know one another at first hand the oppor- 
tunity for misunderstanding is much greater and lack of 
confidence is much greater.” 

Mr. Filene advocated greater cooperation between buyer 
and seller as one of the most effective means of doing 
away with trade abuses. 

“Tt is apparent,” he said, “that once a large majority of 
manufacturers and retailers got into the habit of discus- 
sing with one another what will probably be the popular 
merchandise for the coming season, applying scientific 
methods to style forecasting, and attempting to influence 
popular style demand by some form of joint activity, the 
custom of placing orders further in advance of the selling 
season is bound to develop. The manufacturer will then 
be able to spread his production and deliveries more evenly 
throughout the year. Both sides will save losses, and the 
consumer will benefit through lower prices. 

“These and other wastes can be eliminated, once manu- 
facturers and retailers get into the habit of exchanging 
information and planning their future business activities 
on a co-ordinated basis. Such cooperation is impossible 
until producers and distributors have complete trust im 
each other’s motives and integrity and regard each other 
as partners in a common enterprise. Such trust is bound 
to grow just as fast as unethical activities in business 
dealings are done with, by the joint action of both sides.” 

As the first step in the movement to do away with um- 
ethical practices, Mr. Filene suggested that a joint trade 
relations committee be set up, representing on one side 
the manufacturers in a prominent European industry, 
and on the other side the American retailers of its prod- 
ucts. A manufacturers’ trade association in one of the 
European countries, he added, might furnish the medium 
for organizing the European side of such a committee, 
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™ IMBEL BROTHERS new lamp department has 
1 | comfortably settled down to the pleasant routine 
{ of doing a nice business after its removal about 
e middle of last November from the fifth floor to the 
‘venth—its present location. 

Under the able guidance of Clifford Fish the store has 
je of the finest lamp departments in New York City. As 
‘t the department has not been definitely settled as it is 
anned to make it more compact and in one corner instead 
stretched out as it now is lengthwise across the store. 
“While many smaller dealers are inclined to complain 
imbel’s sales have continued as good as a year ago de- 
vite the fact that it moved from one floor to another. 
his is largely due to the fact that the store is ever watch- 
il for new items and that lamps of good quality are 
oderately priced. The limit of the average good cus- 
mer when buying a lamp is about $35. That is for table 
id floor lamps. The average maximum expenditure for 
pair of torchiers is about $30. Still another factor in 
imbel success is that the store carries a complete stock 
- small] items. 

Take the case of candlesticks which is seemingly a small 
em which in reality does a very strong business. ‘This 
apartment is at one end of the floor and constitutes a de- 
urtment within itself. Every kind of candle is carried— 
jr the dinner table, for the mantel, for the tea table, 
tthday cake candles and wedding dinner candles. The 
cices range from 7c to $8.95 a pair. A special girl is in 
iarge of the candlestick department as well as the parch- 
‘ent shade department. It is the duty of each to look 
iter their respective items and not to go out on the floor 
» sell. But to get back to the important subject of can- 
les. The colors—there are 17 all told—consist of red, 
live green, blue, white, ivory, light blue, rose, tan, cream, 
lack, yellow, lavender, orange mauve dark blue, emerald 
een, and grass. green. 

It is interesting to note the way new items reach the 
ttention of the buyer sometimes. 

Not long ago Mr. Fisk was approached by a lady car- 
ying a small bag. In her hand she held a long candle- 
ick which immediately attracted Mr. Fisk’s attention. 
‘he item was a candlestick made of wood and covered 
ith wax and copied after the hand-dipped candle. The 
‘ood makes the candle a lasting ornament and is most at- 
‘active. These are made by the Kosy Kandlekraft Stu- 
io, 3901 20th St., Omaha, Neb., and retail for 95¢ a pair 


Gimbel Bros., Have Fine Lamp 


Department - 


Big New York Department Store Is Ever Watchful for 
New Items — Business Good As Year Ago Despite Fact 
That Department Was Moved from One Floor to Another 


for the ten-inch size and $1.50 a pair for the 18-inch size. 

Along more elaborate lines Gimbel’s are handling a 
beautiful wedding set of six candles to the box. These 
are about two feet tall and are in two colors. They are 
exceptionally beautiful and beggar description. 

Although a store may do a deal of newspaper adver- 
tising, in the long run people like to make their own se- 
lections. A lamp buyer will often spend considerable time 
in selecting a lamp and shade. Big pleated shades have 
big possibilities and have a good future as they are par- 
ticularly suitable to pottery, as well as all types of lamps. 
Bottle lamps are having fair sales, although out-of-town 
they are reported only luke warm. Aquarium larnps 
strike the fancy of some while others declare it is too 
much trouble in changing the water. Still others declare 
that it is cruel as the fish do not get enough air but this 
is erroneous. 

Table lamps in general it is believed will be stronger 
as the demand in New York department stores seems to 
be on the increase, although an artistic line of brass and 
bronze double arm bridge lamps with six-inch shades have 
been selling wall at Gimbel’s lately. 

The store recently featured a Spanish-inspired pottery 
lamp for the living room or library-den for $27.90, The 
vase is fashioned by hand and mounted in hand-wrought 
iron frame with natural clay finish and is 24 inches high. 
The shade in keeping with the popular demand is of gay 
flowery design in deep-pleated crackled chintz by Paul 
Hanson. Other pottery lamps sell for $14.95, $19.95 and 
$25 without shades. Shades sell for $7.95. 

Skin shades of course are confined to the space allotted 
to parchments in Gimbel’s. These offer the fastidious 
buyer a great opportunity for studying and selecting at- 
tractive combinations. The store also carries a very com- 
plete line of parchment shields and does a good business 
in these items. No overstock is carried in these, the store 
ordering a dozen at a time. There is also a variety of 
different priced bridge shades. 

A novelty item carried by the store cousists of a bridge 
lamp with smoker. These are of brass-plated base in 
baked enamel-trim in green, brown and red with adjust- 
able arm. Cigarette jar, match holder and ash tray with 
shades of imitation parchment with prints of old maps 
and French pictures. They sell for $19.95. 

Gimbel Brothers’ lamp department is a most complete 
and attractive section of an enterprising store. 
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What s New in New York Showrooms 


Fostoria Stemware in a Delightful 
Presentation 
Lovely colors and color combinations as well as crystal 
in any number of selections, shapes of utmost grace and 
exquisite etchings, tell the story of the 
Co., Moundsville, W. Va., stemware showing at the fac- 
tory’s New York showroom, 141 Fifth Ave. Here in- 
deed is an exhibit about which even the most critical could 


not help but become enthusiastic. 
of items it is hard to know just where to begin to describe 


Out of such an array 
the line. One finds a number of delightful pieces dis- 
played with colored bowls in a straight optic in green, 
amber and orchid with twisted crystal stems and feet, 
while others show a crystal bowl with a colored foot and 
stem. Among these latter offerings those carrying an 
amber stem and foot show the bowl in a lovely loop optic, 
while others in a green stem and foot feature a spiral 
optic crystal bowl. The manner in which a number of 


these are decorated is splendid. For instance, those which 
offer a crystal bowl and colored stem and foot are em- 
bellished with a delightful needle etching. This is con- 
The decoration is carried 


Where the color scheme has 


spicuous for its simplicity. 
around the top of the bowl. 
been reversed and a colored bowl is shown, those items 
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Fostoria Glass: 


which are in green and amber offer a lovely deep pla’ 
etching that practically covers the entire bowl. Imagir 
how attractive this is when combined with a crystal fol 
and stem. Special mention must be made of a gobli 
which is one of the latest creations from the factory. Th’ 
is to be seen in colors of green, amber and orchid, ]! 
shape its bowl resembles a tulip and shows a straight opti) 
while the stem is tapered in a charming way to meet | 


foot. 


Imported Tea Sets Featured on Borgfeldt 
Fourth Floor 


A comprehensive stock in German and Austrian t¢ 
sets is being offered this week by Geo. Borgfeldt & Cc 
111 East 16th St., that is of exceptional interest. The al 
sortment presents a range of shapes and decorations th; 
seem almost without limit and features such _pleasin 
treatments as flowers typically of the Peasant style j 
their execution, lustres, fancy bands and _ bird motif 
Notable among them is one with old fashioned garde 
flowers. The colors are deep and rich and serve 4 
make the blossoms stand out splendidly against a bael 
ground that is furnished by the soft green leaves. | 
combination with this a dainty light green edging has hee 
used and the handles, knob and spout of the tea pot at 
The sugar and cream at 
treated in the same way. Next to the tea pot display an 
equally as prominent and fascinating the Borgfeldt fin 
are featuring a large assortment of German fancy piece 
These are most novel, being made up to represent lol 
sters in a brilliant red coloring. Pitchers, trays, bowl 


finished in this same tint. 


etc., are included among these in any number of od 
shapes and sizes. One very attractive little number is a 
ash tray modeled to represent the claw of the lobste 
Then in addition to this is a line made up to represet 
playing cards. This presents a most unusual effect an 
includes a range of items similar to the lobster line. Adc 
ing further to the unusual appearance of the differer 
pieces a figure of Satan in a bright red has been used t 
form the handles of the pitcher, etc. All the differer 
cards in the deck in natural colors and modeled into th 
shape of these numbers and its general effect is mos 
unique. 


New Koscherak Glassware 


Two splendid brand new sample assortments have ju 
recently appeared at the exhibit rooms of Koscherak Bros 
129 Fifth Ave. These are the latest additions to the lin 
of reproductions of old art which the concern is fea 
turing and are indeed exceptional for their beauty. Om 
which is known as Brabant glass, is presented in a mC 


solid green and is of the old Dutch style glass of th 
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riod of 1750, having been reproduced from original 
‘ces at the Museum of Utrecht. Such pretty and useful 


ms as vases, both open and covered, in varied shapes 


peer ml 


d styles, boxes of all kinds, etc., are to be seen in this 
iss. Practically all of the items are footed and the 


ly decoration used is a fancy button line running up 
> sides of each piece and spaced equally at four inter- 
Js. The second line is called the Rusticanna, which 


pme is appropriately adapted to it. Here is presented a 
‘de assortment of wall pockets, beverages and liquor 
s, vases, most original and unique in shape and many 
ner items. An enameled hand-painted floral decoration, 
vical of the Spanish peasant style of art of the sixteenth 
atury, is used for this Rusticana glass that is excellent. 
Vie line, which has been copied from original pieces in 
2 Museum del Prodo, Madrid and the Brabant glass 
sntioned above, without doubt will receive the trades 
mmendation when once they are introduced. They are 
th imported from Czecho-Slovakia and will be carried 
open stock by the Koscherak firm. 


New Items by Duncan & Miller 
) There is a new bowl, known as their No. 36, being 
Patured this week at the display rooms of Paul Joseph, 
#0 Fifth Ave., New York, representative for the Dun- 
n & Miller Glass Co., Washington, Pa., that is certain 
» attract attention and merit most favorable comment. 
is shown in a wide optic and stands five and a quarter 
ches high. In its delightful oval shape it is quite 
que. <A selection may be had of this item in colors 
green, rose and amber as well as crystal. It is espe- 
ally suitable for the cutting and decorating trade. There 
also a very attractive ice tea and tumbler to be seen 
aich is known as their No. 100 and featured in the 
me assortment of colors. The ice tea which is of 11 
capacity, carries a circular rib which is brought up 
om the base to a point two-thirds of the height of the 
fass. From there on it has been left perfectly plain, 
us permitting of any type decoration desired. It also 
$ six stripes running up its sides over the ribbed part. 
qe tumbler, smaller in size of course, is handled in the 
ime manner. Looking further may be found a lovely 
oz. berry sugar and cream that is exceedingly pretty 
s shape is charming while a panel effect has been intro- 
iced that is unusual. Each item is low footed and in 
e firm’s rose color this offering is particularly appealing. 


A New Huntington Goblet 
To do it full justice the new No. 212 goblet which is 
ie of the latest creations from the Huntington Tumbler 
9. factory, Huntington, W. Va., must really be seen. 
‘0 attempt to describe it is all but an impossible task so 
ally exceptional is its grace of shape, charming deco- 
tion and lovely colors. Indeed it is worth the time 
rent in visiting the exhibit rooms of Cox & Co., 120 
ifth Ave., New York representatives for the factory to 
e this one item alone. In its height, which is about 
ght inches, the goblet is somewhat taller than is usually 


found in stemware of this kind, but this serves to accentu- 
ate all the more its extreme grace of contour. In fact its 
lines could not be improved upon. The bowl carries a 
straight optic almost down to its base and from this point 
is left plain as is the stem, which is extra long. The optic 
effect in combination with a floral cutting with polished 
centers about an inch wide around the top of the bowl 
is beautiful indeed. .A color selection of green, rose and 
amber, as well as the plain crystal, in which the goblet 
is offered permit of a choice to suit every taste. The 
fact must not be lost sight of that it is in full lead glass 
and considering its high quality and exceptional beauty it 
is astonishing how reasonably it is priced. The retailer 
who stocks this number should be assured of some ex- 
ceptional business. 


Goetz Surprises with New Offerings 
Samples of a fiftyv-piece fancy assortment in German 
pottery for delivery August 1, are now being exhibited 
by the importing firm of Otto Goetz, Inc., 122 Fifth Ave., 
that are most interesting. Such useful items as trays, 
flower holders, baskets, jardinieres, candle sticks, hand- 


kerchief boxes, etc., serve to make this offering a most 
exceptional one that should immediately appeal to the 
buyer. Any number of attractive shapes, most origina! 
in their conception, are to be seen among them, while 
their decorative ideas are exceedingly fetching. There 
are a number of flower motifs of the Czecho style among 
them that stand out prominently in striking colors. The 
firm is also showing a very attractive twenty-five piece 
assortment as well. The range of items included in this 
are similar to the larger assortment mentioned above and 
a number of the pieces are in lustre. The Goetz concern 
have always featured a fine showing of glassware. Among 
the newest items to be seen in their display is a splendid 
assortment of liquor sets. These are from Czecho-Slo- 
vakia and are shown in two shapes, one of which is some- 
what like a ball and the other like an egg. They are 
hinged at the center and open up to disclose a small de- 
canter surrounded by six little glasses. <A selection of 
these may be had in crackled glass and one that might 
be called a glass lustre in colors of green, blue, gold, sil- 
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J. H. SmytHe, REPRESENTATIVE 


American Furniture Mart Opens 


HE great market event of the Chicago American 
Furniture Mart is under way. The opening day, 
June 27, justified the optimistic expectations of the 
sponsors. Buyers from all parts of the country, from 
metropolitan centers and hamlets, flocked in to view the 
elaborate displays of housefurnishings. Manufacturers 
of crockery, pottery and glassware were well represented. 
Their lines, although outnumbered by the furniture and 
lamp displays, were equally successful in the beauty, qual- 
ity and individual space of their displays. Each year the 
American Furniture Mart is becoming more important 
to the buyer of crockery and glass. The reliability of the 
houses showing; the quality of their merchandise dis- 
played, is making it an event to be included in the annual 


buying itinerary. 


Harper J. Ransburg came in from Indianapolis to spend 
a few days among the local trade last week. 
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Go To Stetson’s First 
For Volume in China 
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SHOWROOM, 512 FURNITURE MART BUILDING, 
SUPERIOR 4100 


STETSON CHINA CO. 


1751 West 74th Street CHICAGO 
Phone Hemlock 1000 
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A. C. McCort, of the McCort Studios, Minneapolis 
Minn., was in Chicago last week, calling on several oj 
the representatives in the Shops Building. 


‘Ben’? Mehlman was here for several days last week 
looking over the local displays in the interest of the 
3oston Store, Milwaukee, Wis. 


E. M. Meder, 17 North Wabash Ave., is displaying 
a new line of interesting flower holders. They are white 
china figures of exceptional modeling, mounted on glass 
blocks in crystal, green, rose or amber. They come in sets 
of 12 assorted numbers and are already showing extensive 
sales for August delivery. 


C. D. Spreng, sales representative for E. M. Meder, 
17 North Wabash Ave., has just returned from his regu- 
lar two-week trip throughout Wisconsin. He reports busi- 
ness in that state is showing decided signs of improvement, 


E. M. Meder is on a fishing trip at Lake Owen, wis. 
He expects to be gone about ten days. 


George Turner, factory representative, 17 North Wa- 
bash Ave., spent three days in Milwaukee last week, where 
he has a display of merchandise in the Wisconsin Hotel 


The Chicago Glass, Pottery, Lamps and Housefurnish- 
ings Association met at Mandel Brothers last Wednesday 
The meeting was attended by fifteen members and was 
presided over by President F. T. Renshaw. Three com- 
mittees reported. The Publicity Committee, headed by 
A. H. McAnulty, opened the discussion on the proposed 
national advertising campaign on the part of the Asso- 
ciation to acquaint the buyers of the extensive displays 
in the Chicago sample rooms. The members voted favor- 
ably on the suggestion. Martin M. Simpson, chairman of 
the Membership Committee reported a prize with a retail 
value of $100 was offered in the membership drive now 
under way. Clyde W. Reasner, reported as chairman of 
the Golf Committee. July 21 was set as a tentative 
date for a continuation of the Golf Tournament which 
was held up on account of rain at the Glencoe Golf Club 
the latter part of last May. 


June 30, 1927 


CROCKERY AND GLASS JOURNAL 


Nineteen 


WHAT TO BUY 
AND WHERE TO 
BUY IT IN 


CHICAGO 


A DIRECTORY OF 
THE PERMANENT 
DISPLAY ROOMS 


FOSTORIA GLASS CO. 
Chicago Display, 806-7-8 Masonic 


EARL W. NEWTON AND 
ASSOCIATES 


IRA A. JONES CO. 
9 North Wabash Avenue 


Temple IMPERIAL GLASS CO. Representing: 
4 ECONOMY GLASS CO. P G P : 
Flint Glassware, Harry G. Dalzell NATIONAL CHINA CO. ‘ope Gosser China Co. Seneca Glasg Co. 
Pressed and Blown OWEN CHINA CO. Susquehanna Cut Glass Co., Coshocton Glass 
Etchings, Cuttings Phone Corp., Burke Studios, Vesta Studios, Heule 
and Iridescent. Central 3497 9 North Wabash Ave. Phone: Central 3236 Studios, Lamps and Shades. 


THESEBRING POTTERY CO. 
SEBRING, OHIO 
Cnas. L. SEsrinG, President 
W. L. GERALD, Chicago Representative 


666 Lake Shore Drive 
FURNITURE MART 
Phone: Superior 4100 


Room 1008 


‘Trade 


HE trade, crop and industrial situation is still a 
very spotted one. 


Room 980 


State of 


The advent of summer finds 

trade quieter, except where mid-year sales induce 
buying, or where hot weather has stimulated retailing, and 
industry shows a slower pace, with buying and output less 
than a year ago, when things were on the up-grade. On 
the other hand, warmer weather has helped crops already 
planted or up in many areas, and the generally moist soil 
condition is a great potential asset. 
season and a late warm autumn seem necessary requisites 


A warm growing 


if yields of late-sown food crops, and particularly corn, 
are to prove satisfactory. 

The chief source of complaint in retail trade is the con- 
tinuance of cool or wet weather in many areas, which has 
held back sales of summer goods and acts as a drag on 
wholesale and jobbing trades. Bad roads and lateness of 
planting, especially in the Mississippi valley states, are 
still drawbacks, and the corn crop finds the June condition 
the lowest on record. On the size of the corn crop de- 
pends the finishing of meat-producing animals, which at 
present have excellent pastures. As a whole, the grass 
crops, hay and the small cereals, promise best, while deep 
root crops are in doubt. Berry fruits have done better 
than expected, but tree fruit promise is nothing extra. 

In industry, iron and steel buying and output is now 
well below a year ago, as are prices of most grades of 
scrap metal, pig iron, and crude and finished steel. Steel 
production ranges from 65 to 80 per cent. Non-ferrous 
metals are quiet and generally lower than recently, and 
After three months of the strike, soft 


The hardware, machinery and 


below last year. 
coal buying is indifferent. 
electrical goods trades report moderate to fair buying, 
while furniture and shoe trades are quiet, although the 
mid-year furniture shows have attracted a good attend- 
ance of buyers, and hides and leather hold recent ad- 
vances. For five successive weeks car loadings have fallen 


below a-year ago, although there have been nine million- 


The Atlas-Globe China Co. 
NILES, OHIO 
E. J. BenyaMin, Resident Agent 
PERMANENT DISPLAY ROOM 
AMERICAN FURNITURE MART 


666 Lake Shore Drive | 
Phone Superior 4100 


THE UNITED STATES 
GLASS Co. 


80 E. Randolph Street 
Walter B. Lazure, Chicago Representative 


ao CHICAS pre ga ZOOM INES 
DIRECT FR Cc ‘ACTORIES. 


Reported Quiet 


car weeks this year, against four last year. 


Among the 
textile industries, cotton goods are still active, while 
woolens lag and silks are irregular. Raw wool, however, 
is moderately active and prices are a little better, on in- 
creased demand from both woolen and worsted mills, with 
domestic fleece and territory wools in most demand. Jew- 
Build- 
ing, as a whole, is not so active as a year ago, this being 
reflected in smaller output and sales than a year ago for 
lumber and structural steel. The automobile manufactur- 
ing trade is spotty, but the relatively large output in May 
has reduced earlier percentages of decrease from a year 
ago. Export trade is very active, with perhaps 10 per 
cent of the year’s output shipped. Detroit employment 
figures show 191,303 employed, a decrease of 13,663 
from last week and of 45,809 from this week a year ago. 


elry sales seem to be below a year ago for June. 


A. & S. Plan 


The Management Board of Abraham & Straus, Inc., 
department store, Brooklyn, is composed of Walter N. 
Rothschild, chairman; H. Grant Straus, William O. Rior- 
dan, Beatty Stevens, Edward H. Small, Robert E. Blum, 
Harold W. Brightman, George R. Warden and Charles 
A. Gorman. 


According to Mr. Rothschild, the Board of Manage- 
ment of the store attempts to formulate policies which 
shall represent the best thoughts and ideas of the whole 
organization. All of the store’s executives are expected 
to welcome suggestions for the betterment of the business 
front all employees, and they in turn discuss them at 
meetings of their division or group of departments. Thus 
these thoughts come up for the careful consideration of 
the Management Board which in turn recommends them 
to the Executive Committee. In this manner the- best 


ideas filter to the top. 
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DID YOU EVER 
STROLL UP s+ 
FIFTH AVENUE 


Looking in the various windows 
with their brilliant displays? 
Here is a beautiful exhibit of furs 
and here sparkling jewels; the 
richest in tasty chocolates and 
confections, pipes of rare brier 
for men even “Peks” of pedigree 
for ladies. 


No matter what the ware or line 
only the best is displayed along 
this most wonderful of thorough- 
fares. The advertising columns of 
the CROCKERY AND GLASS JOURNAL 
are the Fifth Avenues of the 
Crockery and Glass trade for 
here are found the best in the vari- 
ous lines which are viewed with 
interest by buyers in all sections 
of the country. 


A Postcard Request Will 
Bring Our Rates 


The CROCKERY AND GLASS JOURNAL 


45 East 17th Street 
New York City 


AAAAAAAAAAAADAAAAAAAAAAADAAAAAAAAABAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAL 


SSS SSS SS 
AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAS 


PAAAAAAAAAAAAMAAAAAAAAAAAADAAAAAAAAAAAAAAADAAAAAAAAMAAAAAAADAAAAAAAAADAAAAAAAAAAAAAAAAAAAAAAAAAA AA AA AAAAAAAAAAAAAAAAAZ 


June 30, 1927 


CROCKERY AND GLASS JOURNAL 


Twenty-one 


New York City Trade Fair 

Of fifty-one lines of business in New York City re- 
porting to Bradstreet’s last week, eleven were better than, 
twenty-five equal to, and fifteen below a year ago. Three 
reported collections better than a year ago, thirty-one equal 
to a year ago, and seventeen below a year ago. Following 
is a summary of lines reporting sales ahead, equal to, or 
below a year ago: 

SaLes AHEAD OF YEAR AGO 

Groceries, who. & job. 
Laundries 
Machine tools, mfg. 
Paints, mfg. 


Brick, who. or mfrs. 
Chinaware, who. & job. 
Dairy prod., who. & job. 
Fruits & vegetables, com. 
Furniture, ret. 
Glassware, who. & job. 


Patent medicines, mfg. 


SALES EguaL To YEAR AGO 

Carpets, who. & job. Hardware, who. & job. 
Chemicals, mfg. Hotels 
Cloaks & Suits, women’s, Iron & steel, who. & job. 

mfg. Lumber, who. 
Clothiers, men’s, ret. Pianos, mfg. 
Drugs, who. & job. 
Electrical goods, mfg. job. 
Electrical goods, ret. Radio, who. & job. 
Electrical goods, who. 
Foundries, mfg. 
Furn. & refrigerators, mfg, 
Furniture, who. & job. Twine, who. & job. 
Glass window, who. Women’s specialty shops, 
Hardware, ret. ret. 


Plumbers’ supplies, who. & 


Rayons, who, & job. 
Tailors, custom, men’s ret. 
Tobacco, leaf 


SALES BELow YEAR AGO 
Automobiles, ret. Millinery, who. 
Coal, ret. Millinery, mtg. 
Coal, who. & job. Silk goods, mfg. 
Dresses, women’s, mig. Silks, who & job. 
Hats, men’s, mfg. Suits, men’s, mfg. 
Jewelry, mig. Woolen goods, who. & job. 
Jewelry, ret. Worsteds, wha. & job. 
Jewelry, who. & job. 


Business and Imperialism 


The spirit of business and the spirit of imperialism, 
which are often linked together by critics of the United 
States, like oil and water, do not mix, it is asserted by 
John W. O'Leary, President of the Chamber of Com- 
merce of the United States. On the contrary, he con- 
tends, it is to the interest of business in the United States 
that other countries should prosper and improve their liv- 
ing standards. 

“There has been much talk,” he said in an address be- 
fore the economic societies of Cuba, “about the imperial- 
ism of the United States. To some critics of our country 
every foreign loan and every foreign investment of United 
States capital becomes an act of imperialistic aggression. 
The circulation of our foreign trade publications abroad 
becomes a move in imperialism. The success of United 
States moving pictures in foreign countries, to these 


critics, becomes a concerted propaganda in the interest 
of an organized imperialistic movement. 

“Economically and commercially we feel this commu- 
nity of interest among the nations of America, and we 
are frank to admit that this interest is not a mere matter 
of altruism and not entirely devoid of selfishness. The 
business men of the United States are frankly interested 
in the opportunities for the expansion of commerce be- 
tween our country and the other countries in the Ameri- 
can continents. We look toward this expansion of com- 
merce as an opportunity advantageous to ourselves, but at 
the same time and in equal measure advantageous to the 
other American countries concerned. We desire to see 
all of the countries in this hemisphere prosperous, at peace, 
and with rising social standards.” 


Ask Yourself These Questions 

Here are some thought-provoking questions which 
merit the careful consideration of every proprietor who is 
anxious to put his gift department at the head of the 
procession: 

If my gift department isn’t the leading gift department 
in the city and territory, why isn’t it? 

What can I do to make the gift department assume 
more of a leadership ? 

If my gift department isn’t making as much money as 
I think it ought to make, what is wrong with it ? 

What is the weakest feature of my gift department? 
Is it in the buying of stock for the department? Is it in 
advertising the department? Is it in handling customers 
who come to the department? Is it in the way that the 
department is lighted? Or is the chief source of weakness 
in the department the salespeople who are employed at 
the department 7 

What is the strongest feature of the department and 
why? And how can I build up other features of the de- 
partment so that they are equally strong? 

On what class of goods handled at the department are 
the profits smallest? And how will it be possible to in- 
crease the profits on these goods? 

It is a good proposition for the owner to every now and 
then get off at one side, as it were, and take an unbiased 
slant at his gift department. And the asking of these 
questions will help in doing this——F. H. W. 


Selling the World 


The prevalent idea that manufacturers turn to foreign 
markets only when their output exceeds the domestic de- 
mand and a way must be found to dispose of the surplus 
no longer holds good, it is found by the Department of 
Foreign Commerce of the Chamber of Commerce of the 
United States. The American business man is developing 
the practice of selling the world. 

“In recent years,” the Department says, in a handbook, 
Doing Export Business, issued for the guidance of pros- 
pective exporters, “it has been remarked time and again 
that new American products were being shipped to for- 

(Continued on page 31) 
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WERARE OFFERING 
IN 


WINTERLING FANCY CHINA 


AT 
ATTRACTIVE PRICES 


AS VARIED YSOE 


NEW DECORATIONS AND SHAPES 
IN 


SALADS, SUGARS AND CREAMS, TEA SETS, 
BERRY SETS, CAKE SETS AND CUPS AND SAUCERS, 
En DGs 


WRITE FOR SAMPLES AND PRICES 


HEINRICH & WINTERLING, inc. 


Sole Agents for Heinrich Dinnerware & Winterling Fancy China 
ENTIRE FIFTH FLOOR—49-51 West 23RD STREET, New York City 


‘Satisfied customers keep us busy * 


GROOKSVILLE 


DINNERWARE 


‘Pottery and Porcelain’”’ 
By Frederick Litchfield 


AUTHOR OF 


“Marks and Monograms on Pottery and Porcelain” 
“Tllustrated History of Furniture” 
and others 


This is a book that every domestic potter should 
have. The illustrations alone would well repay 
them for the outlay. 

It contains a list of over 300 Ceramic Factories, 
with short historical accounts clear and concise, 
descriptions of peculiarities of parts, glaze and 
colorings. 


A unique floral 
a border arrange- 
ment in a clever blend- 


ing of yellow, dark 
and light blue, green, pink: 


For a collection the book is invaluable as it will 
save an amateur from many pit falls. 

The chapter on “Values and Prices” has been 
rewritten and brought up to date and there is a 
new index arranged on a novel plan so that marks 
can be readily identified. 


Price $9.00 


The Crockery & Glass Journal 
45 East 17th Street 
New York, N. Y. 


and black with. edge line,. 
traced knob and handles in: 
brownish red. Shown on the- 
popular Columbia Shape. 


REPRESENTATIVES 


OHIO & MICHIGAN: 
D. Kinnan J. &. Boring 
“Zanesville, 0. Crooksville, 0. 
CHICAGO OFFICE 
Gordon A. Weese 
Room 348 Morrison Hotel 


NEW YORK 
John L. Pasmantier & Sons 

5 West 20th St 

PACIFIC COAST 

Harry O. Davis 

728 S. Manhattan PI. 

Los Angeles 
CENTRAL WEST 


J. L. Weaver 


George Sede'meler 5 
91 Roseville, O. 


H. L. Anderson 
B 


Ox 
Bloomington, III. Coffeyville, Kansas- 


The Cyooksville China Co. 


CROOKSVILLE, OHIO 


Lamps Fashioned to the Modern Spirit 


Artisans Improve Shapes and Colors—Spanish 
Rugs and Old Brass Articles Are in Vogue 


By WALTER RENDELL STOREY 


AMPS have been taking singular and eccentric 


yet finer forms. Gazing globes, curious pottery, 
| unusual mirrors are being utilized for lamp bases. 
Modernistic art lately added strange designs of turned 
and lacquered wood. Mostly the new forms are a response 
to the revolt against the lamps of the last two decades. 
Table lamps should be selected with care. The present 
custom of having two or more table lamps in a living room 
sand lamps on dressing tables, desks and side tables in 
other rooms requires a variety of styles. 

In choosing a lamp for a particular place in a room 
the type and color of the shade are of importance, but 
the base should be decided upon first. Size, material, 
color and finish all must be considered, so that a proper 
foil for the furnishings in the immediate vicinity of the 
lamp may be achieved. 


CoLor RELATIONSHIP 


It is this widening appreciation of the appropriate rela- 
tionship of one article to another in a room that has 
aided in bringing in the modernistic lamp base of lac- 
quered wood. If one has a modern woodcut or water 
color on the wall, the lamp placed near by may well have 
in its lines something of the same new spirit. Or in a 
room where much pure color is displayed a lamp base in 
soft vermillion, canary yellow or jade green will fit satis- 
factorily. 

Some modernistic lamp bases, while suggesting in their 
shape conventional geometrical 
forms, have details unlike any tra- 
ditional form of European decora- 
tion. New combinations of line 


and mass are disclosed. Shades in 
the latest fashion of fluted paper, 
decorated with broad horizontal 
bands of delicate color, complete the 
desired effect. 

Half way between this mode and 
that of the past are the wooden 
bases for lamps inspired by the 


stands of old kerosene lamps. One 
may find them in maple to match 
a bedstead or desk, or, in painted 
examples, in.a variety of hues, in- 
cluding dull black. 

Bulbous shaped bottles of clear 
and of tinted glass and the antique 
three-sided bottles of amber glass 
were forerunners of new specially 
made globular glass forms. Empty 
or filled with water to produce a 
limpid effect, and either resting di- 
rectly on the table or supported by 


MAN MAGAZINE 


You Will Need Such Lamps This Summer 


a slender glass pedestal, the spheres 


Newspaper Advertisement of Modern Lamps 


of glass, when the lamps are lighted, glisten brilliantly. 
Other round glass bases are mirrors which, like gazing 
globes, fascinate the eye with crystal-clear views in min- 
iature of the room. 

Different but equally unusual are the table lights de- 
veloped today that utilize interesting bits of pottery— 
strange blue elephants or a figurine in crystal, combined 
with metal and porcelain leaves and flower blossoms. 
These, being more dainty than robust, show best in a 
drawing room, or in a dressing room or bedchamber 
where the note of sophisticated elegance is emphasized. 

<n ie 

Spanish rugs—up to a few years ago known only to 
connoisseurs—are now being sought by householders, 
whose vargueno and Spanish table need a floor covering 
to harmonize. Most of them are discovered among the 
spoils from Spanish castles at auction sales and in deal- 
ers’ showrooms. Some owners have toured Spain for 
choice examples. 

The beauty of the Spanish rug, with its terra-cotta 

reds, tawny yellows, rich greens, blues that once were as 
rich as the skies of Spain, and black uniquely used, seems 
in its robust color effects to be especially adapted to Amer- 
ican interiors circumspectly furnished from the four 
quarters of the world. Spanish rugs combine the East 
and the West in their colors and designs. They are East- 
ern in origin, though later waves of Gothic and Renais- 
sance art have left their mark on them. 
The antique Spanish rug is becom- 
ing rare: Spain today is weaving 
rugs copied from famous old speci- 
mens in private collections or in mu- 
seums. Adaptations are also being 
made of the old designs to fit in 
more closely with the furnishings 
of today. Spain, like other great 
rug-weaving centres, is catering to 
American decorative needs. 


Two MaIn Groups 


The designs fall into two main 
groups. The first are typical of 
Moorish traits in Spanish life and 
art; these were woven while Spain 
was dominated by the Saracens. 
When the last of the Moorish arti- 
sans had been expelled from Spain 
in the first part of the seventeenth 
century, rug weaving ended there 
its period of finest expression. The 
second great group of Spanish rugs 
consists of those that were produced 
after the expulsion of the Moors, 

(Continued on page 27) 


Twenty-three 


Twenty-four 


American Chma 


for 


CROCKERY AND GLASS JOURNAL 


TRADE _& 
-CHINA 


June 30, 1927 


Bp IvaN lax l'va\ Yay llvaX avis 


7% 


American Homes 


Albright China 


for the Jobber and Syndicate Buyer 
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The (arrollton Pottery (0. 


INCORPORATED 1903 
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MANUFACTURERS OF HIGH GRADE DINNER WARE 
CARROLLTON, OHIO 


ONE COMPLETE DINNER SERVICE 
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E offer to the Department 
Store Trade highest qual- 
ity ware and distinctive decora- 
tions in commercial borders. 
Prompt and courteous service. 


Send for Catalog and Illustrations 


_ Albright China Co. 


Main Office 
Carrollton, Ohio 


Factories 
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Representatives 


HERBERT K. CONNOR CHAS. A. WEIDEMANN 
East West 
ROY E. HENDERSON 


President 


Carrollton, Ohio Scio, Ohio 
14 Kilns 9 Kilns 
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Ceramic Dictionary 
Copyrighted 
By C. M. Franzheim 


A practical, concise treatise of 
Ceramic words, terms, uses and 
practices for the daily use of the 
factory man, superintendent, sales- 
man and retailer. 


Representatives 
D. King Irwin, 200 
Fifth Ave., New 
York City 

F. A. Miner, 116 W. 
High Terrace, Roch- 
ester, N. Y. 


An education for anyone con- 
nected with the trade. 


E. E. Wilgus, 21 
March Ave, W. Rox- 
bury, Mass. 

Earl W. Newton & 
Associates, 9 N. 
Wabash Ave., Chi- 
cago. 

Western Glass Prod- 
ucts Co., 149 New 
Montgomery St., San 
Francisco, Cal.; L. 
C. Smith Bldg., 
(Seattle, Wash.), & 
1216 4th Ave., (Los 
Angeles, Cal.). 


Price $2.00 Per Copy 


Convenient Pocket Size. 


Demarest Publications, tw. 


Publishers 


45 East 17th St. 


New York 
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O profit at all is recorded for department stores 

doing less than $1,000,000 in net sales for the 

year 1926. No profit, no loss. 
A big zero stands as the profit or loss figure of the 
,combined experience of 105 stores, as studied and tabu- 
lated by the Harvard Bureau of Business Research with 
jthe co-operation of the National Retail Dry Goods Asso- 
(ciation and reported at the joint convention, Chicago, of 
the Store Managers Division and the Controllers Congress 
fof the national organization. 


The figures may be altered slightly as the result of 
‘later data and revised tabulation, for they are only pre- 
jliminary. But since the preliminary figures of the Har- 
ivard Bureau have always been substantially on the mark, 
ithe amount of change to be expected is negligible. , 

Last year the stores in the smaller classification were 
able to report as a group one: a half of 1 per cent net 
profit. 

Department stores in the bigger classification, those do- 

‘ing more than $1,000,000 a year, managed in 1926 to equal 
their net profit record of 1925, which was only 2.3 per cent 
{ of net sales, but were unable to better it. 
_ So that while 1926 may have shown an advance over 
‘1925 in the matter of volume, it must be ranked as a 
»slip-back, on the whole, in the matter of the stockholder’s 
chief interest, profit. 

What the effect of the volume trend in 1927 will be 
‘on the net profit for the year remains still a mystery, 
|but it is obvious that if a slightly increased volume in 
1926 failed to produce an increase of net profit, the hope 
for increased profit in 1927 without the introduction of 
efficiencies and economies to balance lack of volume-in- 
crease is very slight. 


EXPENSES RISING 


In the smaller stores total expense rose seven-tenths 
of 1 per cent to 28.8 per cent, while the gross margin rose 
only two-tenths of 1 per cent, bringing the total expense 
-and gross margin figures to precisely the same level and 
leaving zero for the profit or loss record. 

The bigger stores were unable to hold their own against 
the mildly rising tide of expense also, but they were able 
to make a better fight than the smaller ones, holding the 
increase down to three-tenths of 1 per cent. And since 
they were able to increase their gross margins by exactly 
the same percentage they were able to maintain their rate 
of profit, 2.3 per cent. 

Total expense in the big stores rose from 29.9 to 30.2 


Department Stores Under $1,000,000 
Made No Money in 1926 


Returned Goods and Markdowns, Each Amounting to 7 Per Cent, 
Are Problems of Primary Importance That Must Be Solved 
in Order to Lower Costs of Doing Business, Study Indicates 


per cent of net sales. The margin figure for 1925 was 32.2 
per cent and for 1926 was 32.5 per cent. 


Another point on which the smaller stores were unable 
to do as well as the bigger ones was in the matter of mark- 
downs, this figure increasing by one-half of 1 per cent, 
to 7.5 per cent, whereas the bigger stores were able to 
limit their mark-downs to the same figure as for 1925, 7 
per cent. 

The smaller stores slipped back one-tenth of a stock- 
turn per year, their figure decreasing from 2.5 to 2.4 times 
per year, whereas on this point again the bigger stores 
were able to just hold their own, at 3.7 times a year. 

The smaller stores showed more itemized expense 1n- 
creases than the bigger ones. 

Salaries and wages increased by 0.3 per cent in the 
smaller stores as against an increase of 0.2 per cent in the 
bigger ones. 

Rents increased in the same ratio for both classes, one- 
tenth of 1 per cent. 

But in advertising the smaller stores failed to show as 
good a record as the bigger ones. Their expense figure 
went up one-tenth of 1 per cent while the bigger stores 
were able to show a reduction of the same percentage. 

Taxes increased very slightly for the smaller stores, but 
were cut one-tenth of 1 per cent by the bigger ones. 


INTEREST SLIGHTLY HIGHER 


Interest went up one-fifth of 1 per cent for the smaller 
stores as against an increase of only half this amount for 
the bigger stores. 

In the matter of supplies the smaller stores did a bit 
better than the bigger ones. They were able to hold this 
figure to the standard of the previous year, while the 
bigger stores took the burden of an increase of one-tenth 
of 1 per cent. 


The bigger stores showed no changes in their percent- 
ages for service purchased, traveling, communications, re- 
pairs, insurance, bad debts and unclassified. 


In the smaller stores an increase in service purchased 
was balanced by a saving on unclassified. Traveling, 
communication and bad debts as in the case of the bigger 
stores, showed no change. Increase in repair costs were 


balanced by insurance savings. 

“Other depreciation” (other than bad debts) showed no 
change in the smaller stores and was cut to a trifling ex- 
tent by the bigger ones. 

On the other hand, the smaller stores made slight sav- 


Twenty-five 


Twenty-six 


ings on professional services, whereas the bigger ones 
were unable to avoid a slight increase. 

The bureau’s analysis of the 1926 statistics from other 
angles brought out the following additional points: 

For ninety-nine stores reporting for both 1925 and 
1926, there was an increase in the aggregate net sales vol- 
ume of 6.38 per cent in 1926 as compared with 1925. 
Of these ninety-nine stores, however, thirty-eight individ- 
ual firms experienced a loss in sales volume for 1926 as 
compared with 1925. 


$10,000,000 Divipinac LINE 
Firms with sales of $10,000,000 and over in 1926 com- 


monly had higher percentages of gross margin and net 
profit in relation to net sales than did those under 
$10,000,000. Variation from common total figures for 
firms grouped according to volume of sales was very 
slight. 

Stores turning their stock four times or more annually 
commonly had a lower ratio of total expense, had a lower 
ratio of total expense, and a higher rate of net profit than 
did the firms that turned their stock less than four times 
annually. 

There was a distinct evidence of correlation between 
a relatively rapid rate of stock-turn and a relatively low 
ratio of mark downs. 

Considerable variation from the common figures was 
developed. High and low figures for expense items, mar- 
gins, profits, stock-turn, etc., were found as follows (but 
since neither the high nor the low figures are from any 
single store they cannot be totaled) : 


Ner Sates as 100 Per Centr 


Low High 
Per Cent Per Cent 
Salaries andywaves 26.5... see 12.04 19.64 
Rentalsti.. ss secte eine ce eee 2.04 4.94 
Advertising: (.cc0 reso eee a7 | 4.98 
TaxXeS= 5oci3 ss. hea Reve ae eee 0.20 0.74 
Interest: \..-3 eet cee co eee 1.00 2.98 
SUPPHES <-..g.ules ales eae eee 0.51 2.16 
Service purchased( 2... exc eeeere 0.20 1.38 
Unclassified fee): oo coe ee eee a) 1.63 
Traveling. 05. axe? sec eee 0.12 0.87 
Communication’ .).3 pn ree ee 0.10 0.54 
Repairs! + vabok nena eee 0.03 0.49 
Insurance: (2.5 nak ee eee 0,12 0.64 
Depreciation: 
Losses from bad-debts sawentn sean 0.06 0.58 
Other depreciation 2.0 eee ee 0.20 1.44 
Professional <servicesii™: «..) ere 0.05 0.47 
Total expense aot aka See 25.38 35.92 
Gross “narpin ob. «.4¢0 9 ee 27.54 36.69 
Net’ profit -.4.54s ofse..b eee eee oho 7.90 
stock turn (times a year). ose 2.6 6.0 
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BusINEss CONCLUSIONS 


The Bureau arrives at the following conclusions: 


1. For the time being the problems of returned goods 
and mark-downs are apparently among those of primary 
importance. The first of these problems is related funda- 
mentally to the sale of merchandise and the second is re- 
lated fundamentally to the purchase of merchandise, both, 
however, have an important bearing on the cost of doing 
business; and when department stores have learned how 
to cope more effectively with these problems, it will be 
logical to expect these results to be reflected in a lower 
common total expense ratio. 


2. The time has now been reached when for the prac- 
tical purposes of expense comparison and control more 


detailed figures are needed than those hitherto secured by ~ 


the Bureau, in its studies of department store expense for 
the years 1920 to 1926, inclusive. To this end, certain 
revisions are desirable in the Bureau’s standard form of 
profit and loss statement and also perhaps in the standard 
classification of accounts recommended by the Controller 
Congress. Changes in the standard classification of ac- 
counts apparently need to be made with a view to securing 
(1) greater simplicity of application for smaller stores 
and (2) a greater degree of comparability for large stores. 
As regards the Bureau’s standard form of profit and loss 
statement, it appears desirable, so far as the larger stores 
are concerned, to secure a more detailed subdivision of ex- 
pense according to functional groups with a view to effect- 
ing comparisons primarily on a basis of functional divi- 
sions rather than on a basis of so-called natural divisions. 
The present basis of comparison may be said to have 
served its purpose. Progress both from the standpoint of 
the department stores which have co-operated in this study 
for the last seven years and also from the standpoint of 
the Harvard Business School in meeting its requirements 
for teaching information, demands more detailed compari- 
sons and a greater degree of comparability. 


Overshadowing the White House 


To save the White House from the encroaching tide 
of commercial structures fast surrounding Lafayette 
Square the Board of Directors of the Chamber of Com- 
merce of the United States has asked Congress for the 
enactment of legislation which will assure the country “that 
around the square there will be erected only buildings of 
such appearance and for such uses as will make them 
suitable to face the White House.” 

The appeal is made to prevent the abandonme:.t of the 
plan of the Federal Fine Arts Commission for the estab- 
lishment of an ‘“‘excessive center’’ around the square and 
to preserve the dignity of the White House in a proper set- 
ting. 

The Chamber of Commerce building, which occupies 
the site of the old Daniel Webster residence, was de- 
signed by Cass Gilbert in accordance with such a plan, as 
was the Treasury Annex on the east side of the square. 

(Continued on page 31) 
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Modern Lamps 
(Continued from page 23) 


They include the rugs woven in the Near East to suit the 
tastes of Spanish grandees. 

Through all the periods the most distinctive of Span- 
ish rugs have borne coats of arms. In some examples 
the heraldic devices were an integral part of the design, 
but in most of the rugs the crest appears as if placed 
directly on the pattern. Some of the finest of the Spanish 
‘rugs were made for and given to the Church and the 
insignia indicated the donor. 
~ To one who understands the language of textile deco- 
ration a Spanish rug tells an interesting story. In it one 
‘may find many of the decorative forms apparent in all 
‘our own textile patterns. From the Gothic period comes 
the fabled chimera; from the Renaissance the dolphins, 
the pomegranate, the wreaths and the acanthus; in rugs 
of the eighteenth century, when France was influencing 
Spanish furnishings, there is discoverable the light touch 
of the French court. 

Now and then the Spanish rug weaver took a whimsical 
turn, as in a rug recently viewed in the private collection 
of a New York dealer. On the three oddly shaped panels 
that fill the oblong field is silhouetted the form of a long- 
necked goose, with roosters and wolf-like animals in 
smaller size woven in the surrounding spaces. In black 
and red, with accents of green and tawny yellow, the rug 
presents an almost primitive effect. 

In the Metropolitan Museum is a wonderful Hispano- 
Mooresque rug of the fifteenth century that has in its 
borders a complete pantomime of swans, bears, stags, dogs, 
horses and other animals, with women in crinoline skirts, 
children in stiff little dresses and mighty huntsmen. 

* * *« 

Decorative furnishings in brass again press for atten- 
tion, now that a modern lacquer reduces the need for 
polishing. In early days in this country the charm of the 
color and the adaptability of the metal to the designer’s 
whim and the craftsman’s tools made brass the most im- 
portant metal for household utensils. Then other metals 
took the place of brass, or, when brass was used, it was 
commonly given an artificial finish of gilt. Of late deco- 
rative objects made of plain brass are being resurrected. 

One of the forms in which brass has reappeared is the 
lantern or Cromwellian clock. This timepiece, with a bell 
on the top, with its frank, round dial plate and its deco- 
rative “fret” is a quaint addition to almost any interior. 
This “bird cage’ or “chamber” clock is now offered in 
excellent modern reproductions in several sizes. Of the 
originals the earliest ones were only from three to five 
inches square, while the later ones were twice as large. 

The lantern clock appeared in England in the homes of 
the wealthy about the middle of the seventeenth century. 
Originally it was equipped with a long pendulum and 
weights, which required that the timepiece be placed on a 
bracket. Nowodays regular clock works are installed and 
the pendulum and weights have been discarded. 

Of these examples of the art of the brass smith and 


clockmaker the best were imported or were brought with 
settlers from England and Holland. They were very 
well constructed, with works of brass; some of the old 
ones still mark the hours, 200 years after they were first 
made. 


A brass object that allowed almost as much latitude 
for the brass smith’s skillful hands was the old fireplace 
trivet. Many of these useful stands for keeping kettles 
warm on the hearth or that, on occasion, were used to sup- 
port a pot or a frying pan over the fire, have come down 
to us. The flat surface of the stand invited ingenious 
patterns. 

Brass trivets, which may be picked up in antique ex- 
amples or in modern reproductions, have a modern use, 
in spite of gas ranges and electric cooking apparatus, in 
apartments where it is desired to keep the teakettle warm 
without using gas. An open pan of water placed on a 
trivet on the hearth is an aid, too, in supplying the mois- 
ture needed for the air of modern houses. 

Many trivet-top designs are geometrical; some, found 
on round-topped trivets, emulate, in the arrangement of 
radiating circles and curved lines, the rose designs of 
cathedral windows. Other types have outlines of animals 
wrought in the brass. The eagle is found on some; on 
others the squirrel, love birds and a prancing horse are 
seen. Surrounding the central motif is generally a deco- 
ration of leaf forms. A Viking ship with a border of 
dolphins and the rampant lions of the English coat of 
arms sometimes appear. 


Trivet connoisseurs devote attention to the different 
types of legs in these old-fashioned brasses. Some have 
four legs, some three, and those that hook over the fender 
on one side are equipped with two. All of them, except 
the very early types, have handles so that they may be 
moved around when they are hot. Reflecting the period 
styles of the time in which they were made are the cab- 
riole leg of Queen Anne’s day—a graceful outward curv- 
ing of the rounded leg with a flattened foot—the early 
Georgian type, with a claw foot similar to the leg found 
on Chippendale chairs, and the later Georgian style of 
the straight, round-turned leg. 

For use on a console the tall brass candlestick has been 
surmounted by a six-sided lantern like an old-fashioned 
door or carriage lamp. Supplied with glass, which in its 
apparent imperfections, simulates the glass of other days, 
a pair of these fitted for electric light may in a foyer 
create an illusion of the buggy-riding age—but with some- 
thing, too, of the decorative flair of today. 

In the seventeenth and eighteenth centuries numerous 
utensils were made of brass. One of the oddest things 
that may be had in reproductions is what was probably 
the first slot machine. This was a brass box from which 
tobacco was dispensed. It used to be placed on the table 
of an inn, and patrons could secure tobacco by dropping 
a penny into an opening. This unlocked the lid of the 
compartment in which the tobacco was kept. After help- 
ing himself to a pipeful the smoker would close the lid, 
thus locking it again. 
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New York Imports 
June 22nd 


S. S. Nobles, from Leghorn, Italy 
Stern Bros., 12 cases earthenware and glassware 
Globe Shipping Co., 17 cases earthenware 
Gommi & Co., 18 cases earthenware, etc. 
Tice & Lynch, 20 cases earthenware, etc. 
Amer. Shipping Co., 10 cases earthenware, etc. 
Cleveland Trust Co., 4 cases earthenware 
Friedlaender Co., 5 cases earthenware 
Amer. Express Co., 13 cases earthenware, etc. 
Columbo & Co, 9 cases earthenware 
Union Trust Co., 8 cases earthenware, etc. 


From Genoa, Italy 
Herbert & Neuwirth Co., 7 cases earthenware, etc. 
S. S. Cabo Santa Maria, from Sevilla, Spain 
C, Newborg, 3 casks crockery 
S. S. Tomalva, from Antwerp, Belgium 
Borgfeldt, Geo., & Co. 17 casks earthenware, 68 packages 
crockery 
Wolf, L., & Co., 52 cases toys 
Bloch, L. D., & Co., 1 case earthenware 


S. S. Westphalia, from Hamburg, Germany 


Nelson Bead Co., 2 cases chinaware 
Robinson, H. W., & Co., 25 cases glassware 
Weiss Forwarding Co., 1 case crockery 
Chatham & Phenix Nat. Bank, 20 crates earthenware 
Schenkers, Inc., 37 cases glassware 
Judson Freight Forwarding Co., 1 case crockery 
Pomerance, S. H., & Co., 8 cases glassware 
Irwin, J. D., & Co., 2 cases earthenware 
Hesse, D. S., & Bro., 1 case glassware 
Hirsch, G., Sons, 27 cases glassware 
N. Y. Mdse. Co., 41 cases crockery, glassware, etc. 
Guaranty Trust Co., 4 cases crockery 
International Fwdg. Co., 16 cases earthenware 
Order, 10 cases crockery, 1 case porcelain, 2 cases earthenware 
Commonwealth Bank, 10 cases crockery 
Noe, W. R., & Sons, 1 case hollowglass, 10 cases glassware 
Straus, N., & Sons, 67 cases crockery and earthenware 
Roloson, A. F., 11 cases chinaware 
Schroder, J. H., Banking Corp., 12 cases crockery 
International Forwarding Co., 26 cases glassware 
Modern Braid Co., 1 case crockery 
Eleto Co., 12 cases crockery 
Downing, R. F., & Co., 5 cases hollowglass, 1 case glassware 
Wanamaker, J., 1 case glassware 
A‘tman, B., & Co., 3 cases earthenware, 1 case glassware 
Etite Import Co., 30 cases glassware 
Batlin, L., 14 cases glassware 
Greenberg, L., & Son, 4 cases glassware 
Inwald, J., Glass Co., 3 cases hollowglass 
Richard Shipping Corp., 4 cases glassware 
Klein, G., & Son, 2 cases crockery 
Greenfield, E., Sons, 2 cases glassware 
Kuyper, P. iC., & Co., 1 case earthenware 
Inwald, J., Glass Co., 2 cases glassware 
New England Supply Co., 3 cases glassware 
Gordon, 'S., Co., 3 cases glassware 
Schenkers, Inc., 15 cases glassware, 1 case crockery 
Koscherak Bros., 13 cases glassware 
Sullivan, W. C., & Co., 14 cases glassware 
Vandegrift,'F. B., & Co., 24 cases glassware 
Sullivan, W.'C., & Co., 2 cases glassware 
Safran & Glucksman, 1 case glassware 
Comptoir de Barsky, 5 cases chinaware 
Brown & Roese, 3 cases hollowglass 
Straub, P. A., & Co., 17 cases china and earthenware 
Graham & Zenger, 42 cases crockery 
Metropolitan Pottery \Co., 9 cases crockery 
Hensel, Bruckmann & Lorbacher, 1 case glassware 
Rice, I. W., & Co., 6 cases glassware 
American Thermo Ware Co., 5 cases glassware 
R. & G. Import Co., 7 cases crockery 
Dalin & Martin, 8 cases crockery, 1 case glassware 
Goldman, H, A., Inc., 6 cases crockery 
Marks Bros., 3 cases glass 
Paul, P., & Co., 2 cases glassware 
National Bead Co., 3 cases glassware 
Julia ‘Corp., 1 case glassware 
Mohawk Novelty Co., 1 case crockery 
Wolff, H., & ‘Co., 2 cases glassware 
Malhame & Co., 4 cases glassware 
S. S. Baltic, from Liverpool, England 


Dickinson, E. 'B., Inc., 12 hogsheads earthenware 


a 


Fondeville, A. J., Co., 19 crates earthenware and china ‘al 
Boote, E., 2 casks china, 17 packages earthenware 
Pitcairn, W. S., Corp., 34 cases china and earthenware 
John Davison, Inc., 4 casks china and glassware 
Southern Pacific Co., 4 cases rock crystals 

Justin Tharand, Inc., 6 packages earthenware 

Leyland, P. N., 12 crates earthenware 

Borefeidt, G., & Co., 1 case earthenware, 1 case trays 
Maddock & Miller, 55 packages earthenware and china 
Order, 18 cases glass S. 
Wanamaker, J., 1 cask earthenware 

Wanamaker, J., 2 casks glassware 

Nathan Strauss & Sons, 3 crates earthenware ; 
Sellers, C. W., 19 casks earthenware 7 
Macy, R. H., & Co., 6 cases earthenware 

Stern Bros., 2 casks glassware 

Edmiston, H., 4 packages crockery 

Bernard, J. E., & Co., 1 crate earthenware 


S. S. Sierra Ventana, from Bremen, Germany 


Chatham & Phenix National Bank & Trust Co., 13 cases earth- 
enware 
Semon Bache & Co., 7 cases glassware, 2 cases window glass 
Phoenix Shipping Co., 7 cases glassware, etc. 
Loewenthal, J., & Co., 1 case glassware 
Hensel, Bruckmann & Lorbacher, 1 case glassware 
Lisner, D., & Co., 12 cases crockery, etc. 
Hensel, Bruckmann & Lorbacher, 1 case glassware 
Hutter, K., Inc., 45 cases crockery 
Order, 17 cases crockery 
S. S. Patagonier, from Antwerp, Belgium 
Amer. Shpg. Co., 69 cases majolicas, 2 cases glassware, etc. 
Ovington Co., 18 cases majolicas 
Davies, Turner & Co., 8 cases majolicas 
Globe Shpg. Co., 11 cases glassware, etc, 


June 23rd 
S. S. Ryndam, from Rotterdam, Holland 


Grace Nat. Bank, 107 cases crockery 

Foster, W. A., & Co., 98 cases glassware 

Phoenix Shipping Co., 123 cases crockery, glassware, etc. 
Basch, S., Imp. Corp., 38 cases crockery 

Mikado Goldfish & Supply Co., 35 cases holioweglass 
Herbert, Neuwirth Co., 14 cages earthenware 

Noe, W. R., & Sons, 70 cases lamp shades 

Fourman Bros., 12 cases crockery 


S. S. Drottingholm, from Gothenburg, Sweden 


Venon, J. H., Inc., 97 cases glassware 
Anderson, A. E., 1 case glass 

S. S. Majestic, from Southamptcn, England 
Guerin, Pouyat Etite, Ltd., 28 cases porcelain 
Strauss, N., & Sons, 9 casks porcelain 
Tharaud, J., 15 casks porcelain 
Haviland China Co., 41 casks porcelain 
Eastern Art Shop, 3 cases glassware 
Altman, B. & Co., 2 cases porcelain 
Portenoy Co., 1 case porcelain and glassware 
Henjes, F., Jr., & \Co., 1 case china and glassware 
Commonwealth Bank, 11 cases giassware 
Downing, R. F., & Co., 4 cases china, etc. 
Tiffany & Co., 2 cases glassware 

S. S. Samaria, from Liverpool, England 


Gilman Collamore & Co., | cask glassware 

Davis Collamore & Co., 2 cases china and earthenware 
Schlemmer & Co., 2 casks earthenware 

Gimbel Bros., 2 crates crockery 

Gerlach, H., 26 packages earthenware 

Plummer, H., & Co., 1 cask chinaware 

Guaranty Trust Co., 10 crates earthenware 

Rowland Marsellus Co., 3 crates earthenware 

Meakin & Ridgway, 33 packages china and earthenware 
Eleto Co., 18 cases glassware, etc. 


June 24th 
S. S. United States, from Copenhagen, Denmark 


Overton & Co., 1 case porcelain 

Royal Copenhagen Porcelain, 4 cases porcelain 

Markt & Hammacher Co., 32 cases enameled hollow ware 
Hennings, W., 4 cases pottery 

Wille, M., 1 case earthenware 


S. S. Paris, from Havre, France 


Vandegrift, F. B., & Co., 10 cases chinaware 
Henjes, F., Jr., 17 cases glassware 

Taub, Hummel & Schnall, 16 cases glassware 
Hudson Fwdg. & Shpg. Co., 10 cases glassware 


une 30, 1927 CROCKERY AND GLASS JOURNAL 


Gunthel & Cruveilher, 18 casks chinaware 
Vantines Co., 4 cases faience 

Coty, Inc., 24 cases glassware 

Vandegrift, F. B., & Co., 2 cases glassware 
Globe Shipping Co., 4 casks chinaware 

Lord & Taylor, 2 cases majolica 

Macy, R. H., & Co., 6 casks chinaware 

Globe Shipping Co., 14 cases majolica 

Bank of U. S., 2 cases glassware 

Bergdorf, Goodman Co., 1 case glassware 
Sloane, W. & J., 1 case porcelain 

Haviland, T., & Co., 54 casks porcelain 
Murphy, A., & Co., 6 packages china and glassware 
Greene, H. L., 3 cases porceiain 

Hampton, J. W., Jr., & Co., 2 cases porcelain 
Roger & Gallet, 8 cases glassware 

French American Glass Co., 42 cases glassware 
Caldwell, E. F., & Co., 2 casks glassware 


S. S. Toba Maru, from Kobe, Japan 


Morimura Bros., 14 cases earthenware 
Amer. Ex. Irving Trust Co., 24 cases earthenware 


From Osaka, via Kobe 
Taiyo Trading Co., 20 cases earthenware 
§. S. Innoko, from Rotterdam, Holland 


Schenkers, Inc., 1 case earthenware 

Kress, S. H., & Co., 2 cases crockery 

Lightolier Co., 12 cases lamp shades 

Illfelder & Co., 6 cases crockery - 

Bloch, L. S., & Co., 82 cases earthenware 

Lazarus & Rosenfeld, 12 cases earthenware and crockery 
Borgfeldt, G., & Co., 107 cases earthenware 


June 25th 
S. S. Republic, from Bremen, Germany 


Hensel, Bruckmann & Lorbacher, 17 cases glassware 

Drakenfeld, B. F., & Co., 10 cases glassware 

Henjes, F., Jr., Inc., 6 cases hollowglass, etc. 

Robinson, A. F., 3 cases crockery 1 case clay plates 

Hensel, Bruckmann & Lorbacher, 3 cases porcelain 

Schenkers, Inc., 9 cases glassware 

American Express Co., 57 cases hollowglass, 2 cases art flowers, 
3 cases leather 

State Bank, 16 cases earthenware, etc. 

Hennigson, E., Co., 1 case glassware 


S. S. President Roosevelt, from Bremerhaven, Germany 


Bailey, Green & Eiger, 6 cases glassware 
Wyle, J. J., & Bros., 12 cases glassware 
Robinson, H. W., & Co., 7 cases glassware 
Stern, Stiner Co., 23 cases glassware 
Pomerance, S. H., Co., 49 cases glassware 
Colonial Beaa Co., 9 cases glassware 
Wrought Iron & Art ‘Glass Fixture Co., 16 cases glassware, etc. 
Blumenthal, B., & Co., 3 cases glasssware 
Elliot, Greene & iCo., 15 cases glassware 
Silverman, F., 6 cases glassware 

State Bank, 6 cases glassware 

Forbes, A. W., 1 case crockery 

Namm & Singer, 8 cases glassware 
Roloson, A. F., & Co., 10 cases crockery 
Corbett, M. J., & Co., 2 cases glassware 
Hesse, D. S., & Bros., 6 cases glassware, etc. 
Kurtz & Dawer, 3 cases glassware 

Person & Weidhorn, 3 cases glassware 
Hirsch, G., & Sons, 15 cases glassware 
Merchants Bank, 10 cases glassware 
Murphy, A., & Co., 3 cases glassware 

Lidz Bros., 10 cases glassware 

Sheldon, G. W., & Co., 4 cases glassware 


June 27th 
S. S. Berengaria, from Southampton, England 
Weiss, Biheller & Co., 2 cases glassware, etc. 
French American Glass Co., 1 cask glassware 
Titan Shipping Co., 1 case glassware, etc. 
Robold, J. C., & Co., 2 cases chinaware 
Caldwell, E. F., & Co., 1 case pottery 
Portenoy Co., 3 cases glassware 
O’Brien, O., 1 case earthenware 
S. S. Conte Biancamano, from Genoa, Italy 
Lazarus & Rosenfeld, 2 casks earthenware 
Amer. Shpg. Co., 1 case earthenware 
Gallagher & Ascher, 1 cask earthenware 
Herbert & Neuwirth Co., 7 cases earthenware 
June 28th 
S. S. American Trader, from Londsn, England 


Baker Irons & Dockstader, Inc., 1 cask earthenware 
Altman, B., & Co., 2 casks earthenware, 1 case lamp shades 
Tobias & Co., 6 cases earthenware 


S. S. Carinthia, from Liverpool, England 


Pitcairn, W. S., Corp., 39 packages earthenware and china 
Eleto Co., 17 cases earthenware, etc. 
Rowland & Marsellus Co., 5 crates earthenware 
Gerlach, F. C., 18 packages earthenware 
Davis Collamore & Co., 3 casks glassware 
Ovington Bros, & Co., 1 cask chinaware 
American Express Co., 8 packages earthenware 
American Shipping Co., 21 packages earthenware 
Vandegrift, F. B., & Co., 3 packages earthenware 
Edmiston, H. C., 6 packages crockery 
Eleto Co., 6 cases earthenware 
Meakin & Ridgway, 25 packages china and earthenware 
Plummer, W. H., & Co., 3 hogsheads earthenware 
Borgfeldt, G., & Co., 3 packages earthenware 
Vogt & Dose, 4 crates earthenware 
Macy, R. H., & Co., 11 packages earthenware 
Eleto Co., 6 packages chinaware, etc. 
Butler Bros., 7 packages earthenware, etc. 

S. S. Stuttgart, from Bremen, Germany 
Phoenix Import Co., 3 cases glassware, crockery, ete. 
Order, 7 cases hollowglass 
Schmidt, W. H., 3 cases crockery 
Berge, J. & H., 8 cases crockery 
Lisner, D., & Co., 28 cases crockery, etc. 
Willenborg, C., & Co., 2 cases glassware 
Berger, G, G., 13 cases earthenware 
Semon, Bache & Co., 20 cases glassware 
Wolf, L., & Co., 20 cases china, earthenware, etc. 
Irwin, J. D., & Co., 8 cases glassware 
Strachan, R. D., 6 cases earthenware 
Phoenix Shipping Co., + cases glassware 

S. S. La Savoie, from Havre, France 
Bernard, J. E., & Co., 1 case glassware, 12 packages glassware 
Haviland, T., 50 packages porceiain 
Ayer, H. H., 17 cases glassware 
Macy, R. H., & Co., 2 casks faience 
Gant, M. A., & Co., 7 cases porcelain 

S. S. Caucasier, from Antwerp, Belgium 
American Shipping Co., 22 casks majolica, 6 cases majolica 
Ovington & Co., 5 cases majolicas 
Altman, B., & Co., 28 packages majolicas 
Leonhardt & Brush, 6 packages majolicas 


S. S. Pipestone County, from Havre, France 


Globe Shpg. Co., 1 case china 
Herbert & Neuwirth Co., 1 case pottery 
Amer, Exp. Co., 8 cases pottery 


Be Gcci Taylor Goes With National China 


Twenty-nine 


A marked change in the sales policy of the National ing New England territory has been continued in that 
China Co., Salineville, O., was announced this week by district, relieved of his Pennsylvania territory, and has 
Frank P. Judge, Jr., sales manager for that concern. been given extended western territory, which will take 
Cecil E. Taylor, one of the most widely known dinner- him to Kansas City. |The National China Co., is now 
ware salesmen on the road today has become associated producing an exclusive line of ivory body dinnerware, 
with the National, and will cover the states of Pennsyl- having recently eliminated its white body. Only very 
vania, Maryland, West Virginia and Virginia. Mr. Tay- recently a number of new and exclusive patterns have 
lor opened at the Ft. Pitt Hotel, Pittsburgh, Pa., last been listed on this line, all of which are now being shown 


week with this line. E. E. Wilgus, who has been travel- by both Mr. Wilgus and Mr. Taylor. 
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Rates: 40 cents per line for first insertion; 20 cents per line 
for following insertions. Seven words per line. nimum 
initial charge $2, payable in advance. 


CHINA SALESMEN WANTED 


ANTED—China salesmen to represent us in two or three 
states visiting the large regular and premium trade. Re- 
plies held strictly confidential. The Limoges China Company, 
Sebring, Ohio. 


< 


TWENTY-THIRD STREET SHOWROOMS 
WITH FIXTURES TO SUBLET 


A NYIONE desirous of securing an unusually attractive sales- 

room on 23rd Street, ready to move in, should call or com- 
municate with S. H. Slobodkin, 18 West 23rd Street. The place 
is completely equipped and furnished with beautitful fixtures fox 
displaying china and glassware lines. 


ne 


WANTS GLASS LINE FOR PACIFIC COAST 


ASTERN man, now residing in Los Angeles, Calif., desires 

representation of Table Glassware Factory, also Factory mak- 
ing lime Blown Ware on commission basis. Can furnish A-1 
reterences. Reply to Box No. 638, care Crockery AND GLASS 
JOURNAL. 


SOUTHERN TRAVELER WANTS 
CONNECTION 


OUTHERN traveler with A-1 following, China, Glass and 
Novelties, desires connection with responsible concern. Best 
of references. Address Box 640, CrocKERY aNp GLASS JOURNAL. 


GLASS AND POTTERY LINE WANTED 


EW firm of New York factory representatives, with salesroom 

on 23rd Street, is open for line of glassware and pottery, Ex- 
perienced salesmen, well acquainted with the trade, prepared to 
give unusually live representation. Address Box 643, CrocKERy 
AND GLASS JOURNAL, 


Buyers in New York 
JuNeE 22, 1927 
W. Ackerman, housefurnishings, W. R. Moore D. G. Co., 
Memphis, Tenn., 350 Broadway. 
C. H. Hurlburt, china, glass and lamps, D. M. Read Co., 
Bridgeport, Conn., 315 Fourth Avenue. 
JuNE 23, 1927 
Mr. Twitchell, housefurnishings, Hutzler Bros., 
Md., 1440 Broadway. 
E. M. Donaher, toys, The Shepard Stores, Boston, Mass., 220 
Fifth Avenue. 


Baltimore, 


JuNE 24, 1927 
M. Moreland, china and housefurnishings, Mendel & Harris, 
New Haven, Conn., 115 West 30th St., 11th floor 
F. C. Keffer, china, glass and housefurnishings, Kline, Eppi- 
aeimer Co., Reading, Pa., 432 Fourth Ave. 
June 25, 1927 
J. A. Kelly, china and glassware, Rice, Stix D. G. Comest: 
Joseph, Mo., 93 Worth St. 
JUNE 28, 1927 
Mr. Wheeler, housefurnishings, Gilchrist Co., Boston, Mass., 
128 W. 31st St. (Amer. Retailers’ Ass’n). 


Fred C. Herr 
(Continued from page 9) 
Mr. Herr was the soul of honor and was greatly ad- 
mired by all who knew him for his fine traits of character. 
Mr. Herr had not been in good health for some years 
having suffered with heart trouble and a throat ailment. 


PETER POTTER 


Peter Potter Says: The feller who exercises 
a little everyday is no dumb-bell. You fel- 
lers in th’ trade orter get out to the golf 
tournament every month in addition to your 
regular exercisin’. 


His poor health, however, had not been serious enough 
to keep him from attending to business. 

He returned from a three months’ trip over his territory 
the early part of June and soon after his return was 
taken ill and he had been confined to his bed for twelve 
days before he passed away from heart disease. 

His death occurred Saturday, June 25, at 5435 Nj 
American St., Olney, Philadelphia, Pa., and his funeral 
was held there on Wednesday afternoon, at two o'clock. 

He is survived by a widow. His father who was also 
well known in the trade for years as a china salesman 
passed on at his home in Philadelphia about a year ago. 


America’s Best Customers 


Of the twelve best customers of the United States, 
listed by the Department of Foreign Commerce of the 
Chamber of Commerce of the United States in its review 
of Our World Trade for 1926, three might be regarded 
as next door neighbors. 

The United Kingdom heads the list, taking during the 
year American exports valued at $972,385,000. Canada 
is second, with $738,475,000. Cuba is seventh in the 
list with $160,488,000, and Mexico eleventh, with 134,994,- 
O00, 
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Glass News 
(Continued from page 13) 


interests that the recent floods in the south and southwest 
did more damage in Arkansas than in any other southern 
state. This has been a rather hard blow to the St. Louis 
jobbers and also those at Little Rock, Ark. A record 
has been presented showing that over 1,800,000 acres of 
land were flooded in Arkansas as against 735,000 
acres in Mississippi. It is also said that the farm trade 
will be a rather long time recovering their normal buyer 
power. 


Illinois-Pacific to Erect Los Angeles Factory 


The Illinois-Pacific Glass Co., with general offices at 
San Francisco, has announced its intent to erect a new 
factory at Los Angeles, at a cost of $500,000. Plans for 
the building are nearing completion, also a schedule of 
factory equipment. Completion of this plant will enable 
the company to give improved service to its west coast 
trade. 


Stockton to Build $500,000 Store 


Western selling representative for local factories have 
sent word east of the intent of the Stockton Drygoods 
Co., Stockton, Calif., to erect a new department store at 
a cost of $500,000. The advices also refer to the intent 
of the company to carry many more lines than has been its 
custom, including housefurnishings. 


Filene Seeks Cooperation 
(Continued from page 14) 


and and the National Retail Dry Goods Association, which 
represents the department store interests of the United 
States, might be responsible for organizing the American 
side. 

“A joint trade relations committee, organized on these 
lines,” he concluded, ‘“‘would serve as an experiment to 
determine the possibilities for more extended activity in 
the future to improve trade relations in the international 
field.” 


Selling the World 
(Continued from page 21) 


eign countries in quantity very shortly after they had 
achieved national distribution or widespread distribution 
in the domestic market. Radio apparatus offers perhaps 
the most conspicuous example of this entrance into world 
markets before the home market had been intensively sold. 
Automobile equipment and toilet articles offer their ex- 
amples. In some lines the existence and the desirability of 
the foreign market are so well known that new American 
products are put into export distribution at. the same time 


that the product is put on the home market. Recently an 
American automobile manufacturer came out with a new 
car, and within a few weeks advertised here that his car 
was on the road in forty-two foreign countries.” 


Overshadowing the White House 
(Continued from page 26) 


“It is hoped,” the commission said in one of its reports, 
“that the future development of the remainder of Lafay- 
ette Square may proceed along the lines so auspiciously 
begun.” 

“There is a national interest,” the Board of Directors 
of the National Chamber declares, “in the preservation of 
the dignity of the White House, both because it is the 
official residence of the President of the United States 
and because it has become a building of such historical 
associations that it is an outstanding national monument.” 


A Business Confederation of Europe 


A European commercial federation, such as actually ex- 
ists among the forty-eight States of the United States, was 
one of the last predictions made by Walter Leaf, late 
President of the International Chamber of Commerce, who 
died on March 8, in England. He saw in the organization 
of international cartels, now in progress, an approach to 
such a confederation. 

“The conviction is rapidly growing,” he said, in his an- 
nual address to the Chamber, “that it is possible to find 
a way out by international agreements within great in- 
dustries as a whole, whereby production may be unified on 
a large basis; whereby inefficient business may be ab- 
sorbed into efficient wholes, and the partition of produc- 
tion may be agreed between countries concerned in such a 
way that each district shall be employed solely in the pro- 
duction of that for which it is best suited. We have had 
before us the last few months the materialization of such 
a scheme in the great combine in the iron and steel trades, 
covering France, Germany, Belgium and Luxembourg, and 
now being auxiously considered by the iron and steel pro- 
ducers of Great Britain. 

“They form, so far as I can see, the only possible means 
of escape, the only shock absorber which can render prac- 
ticable the transition to a more human and rational scheme 
of international economic co-operation. 
we look forward to such an economic confederation of 
Europe as forms the first condition for a future pros- 
perity to rival that of the United States of America.” 


Thus only can 


She Hoped Not 


“Well, Mrs. Johnsing,’ announced the colored physi- 
cian, after taking her husband’s temperature, ‘“‘Ah has 
knocked the fever outen him. Dat’s one good thing.” 

“Sho’ nuff,” was the excited reply. ““Does dat mean dat 
he’s gwins to git well, den?” 
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New York Directory 


IMPORTERS 


GEO. F. BASSETT & CO., 141 Fifth 
Ave. 
“The Dinnerware House of America.” 


L BERNARDAUD & CO., 61 West 
28rd St. 
French China Dinnerware, Short 


Lines. White China for Decorators. 
FERDINAND BING & CO.’S, Suc- 


cessors, 67-69 Irving Place, near 
18th St. 

Art Pottery, Bronzes, Marbles and 
Lamps. 


L. D. BLOCH & CO., 87-41 East 18th 
St. 


Importers of Chir» and Glass, Mfrs. 
of Lamps, Shades aud Novelties. 


EDWARD BOOTE, 85-87 West 28d 
St. 


Cauldon China. Wood & _ Sons’ 
Earthenware, Gibson & Sons’ Teapots. 


CONTINENTAL CERAMICS COR- 
PORATION, 149-151 Fifth Ave. 
Importers of Thomas and Krister deco- 
rated and white dinnerware. Open 
stock patterns carried. Telephone Ash- 
land 7816. 


COPELAND & THOMPSCN, 
206 Fifth Ave. 


Inc., 


Copeland’s China, Earthenware and 
White China fancies. Phone, Ashland 
2975. 

JOHN DAVISON, Inc., 14 Barclay St. 
English China, Earthenware and 
Glass. 

EDWARD B. DICKINSON, INC., 


49 West 28rd St. 
English “Ceylon Ivory” Dinnerware, 
“Hook-Lid,” Cube and Rock Teapots. 


A. J. FONDEVILLE & CO., 24 West 
23rd St. 
Successors to Fondeville & Van Ider- 
stine. Importers of China, Glass and 
Earthenware. 


OTTO GOETZ, .NC., 122 Fifth Ave. 


Importer of Crockery, China and 
Glassware for immediate delivery. 


GRAHAM & ZENGER INC., 104 
Fifth Ave. 
Importers of Black Knight China. 


Telephone, Chelsea 7477. 
HARUTA & CO., 141 Fifth Ave. 


Importers of Japanese goods. Phone 
Caledonia 4475. 
HAVILAND & ABBOT CO., 920 


Broadway, corner 21st St. 


HAVILAND CHINA CO., Inc., 1107 
Broadway. 
The Famous 
known since 1840. 


HEINRICH & RE SAB Ate INC., 
49-51 West 28rd 
Dinnerware from eee & Co.. Selb. 
Also Fancy China from Winterling. 
HERMAN C. KUPPER, Inc., $9-41 


West 28d St. 
Ahrenfeldt French China. 


“Haviland China” 


KAntA CHINA CORP., 39 W. 23rd 
German dinnerware and fancy china. 
Gram. 


LEVY BROS. CHINA CO., 
Keap St., Brooklyn. 
Importers ‘and decorators. Large stocks 
dinnerware, 23-piece tea sets, service 
plates. Immediate delivery. 


MADDOCK & MILLER, Ince., 89-41 
West 28d St. 
English Wares of Merit: John Mad- 
dock & Sons, Royal Worcester, Aller- 
ton’s Crown Ducal Ware, ‘Carlton 
Ware, Price Bros. Teapots. 


MOGI, MOMONOI & CO., 105-107 East 
16th St. 
Importers of Japanese Goods. 
phone—Stuyvesant 8595-8596-8597. 


MORIMURA BROS., 58-57 West 28d 
St. 


467-9 


Tele- 


Japanese Goods. 


The Fifth Avenue 
Building 


Uptown Headquarters 


for the 
Pottery Glass China 
Metal Goods and House- 


wares Trades 


FRED. C. REIMER CO., Inc., 49-51 
W. 28rd St. 
“Furslenberg” — Dinnerware, 
holz”—Art ‘Goods, “Royal Dux”—Art 
Goods, “Theresienthal”—Fine Crystal, 
Venetian Glassware, French and Italian 
Pottery, White China. Phone Gram- 
ercy 5181. 


ROSENTHAL CHINA CORP., 149- 
151 Fifth Ave. 
Importers of Rosenthal china dinner- 
ware, placeplates, lamps, art figures. 
Hotel china. Telephone Ashland 7816. 


“Schier- 


MM! SMM RMT 


NAS H. RUHE, 14 West 28rd 

3 
Importers of China, Glassware and 
Specialties. Telephone Gramercy 2228. 

PAUL A. STRAUB & CO., 105-107 

Fifth Ave. 
Tirschenreuth Dinnerware, Old Abbey 
Ivory Body Dinnerware, Rona and 
Verra Crystal Tableware. Specialties 
in glassware, etc. 

ROBERT SLIMMON & CO., 96 to 102 

Church St. 
A. J. Wilkinson’s, Ltd., Bourne & 
Leigh, R. Sudlow & Sons, Shorter & 
Sons, Royal Aller Vale and Wat- 
combe Pottery. 

NATHAN STRAUS & SONS, Inc., 

119 Fifth Ave., at 19th St. 
Large stock of imported open-stock 
dinnerware. Sole distributors of 
“Royal Schwarzburg” and “Superieur” 
Limoges dinnerware, Gift Shop Spe- 
cialties. 

TAIYO TRADING CO., Inc., 101 Fifth 
Ave. 

Japanese China, 
Brac. 

B. TOMBY & CO., 20 West 23d St. 
Representing: Hutschenreuther Selb, 
Schlegelmilch, Schoenwald, Villeroy & 
Boch, etc. 


JUSTIN THARAUD, Inc., 
28d St. 
Sole Agent for L’Union Ceramique. 
Limoges, France. 

Myott, Son & Co., Hanley Staffs, Eng 
land. Royal Bayreuth China, Bavaria. 
Telephone Gramercy 5150 

E. TORLOTTING, INC., 35-387 West 

28rd, St. 
Representing Cristalleries De St. Louis, 
Plateelbakkerij “Zuid—Holland”, Gebr. 
Lorenz (Czecho-Slovakia). Gramercy 
5299, 

UNITED ARTS AND CRAFTS INC., 
47 W. 47th Street. 

Modern ceramics in unusual 
colors and glazes. 


VOGT & DOSE, 14 W. 28rd St. 
Open stock dinnerware patterns 
White China for decorating. 


J. H. VENON, Inc., 104 Fifth Ave. 
Martin China, Limoges; Gustafsbery 
China and Earthenware, Sweden: 
Kosta Crystal, Sweden; Rorstrand 
China and Earthenware, Sweden. 


KENNARD L. WEDGWOOD, 255 
pa hee Ave., between 28th and 29th 
ts 
Josiah Wedgwood & Sons, Ltd. Tele- 
phone Madison Square 7429. 


DOMESTIC GLASSWARE 


BONITA ART GLASS COMPANY, 
Factory at Huntington, W. Va. 
Exclusive Imported & Domestic Dec- 
orated Glass and China. Herbert Glass 
& Import Corporation, 35-37 West 23rd 
St., representative. 

BRYCE BROTHERS COMPANY 
Blown lead glassware in Crystal and 
Colors—Cut, Etched and Engraved. 
J. Duncan Dithridge, Representative. 

240 Fifth Ave. 


Lamps and Bric-a- 


24 Wesr 


forms, 
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CAMBRIDGE (Q.) GLASS CO., New 
York Salesroom, 184 Fifth Avenue. 
Manufacturers ‘“Nearcut” tableware, 
thin blown tumblers and stemware. 
ECONOMY GLASS CO., Morgan- 
town, W. Va. D. King Irwin, Repre- 
sentative, Fifth Ave. Building 
Fine blown tumblers and stemware. 


FOSTORIA GLASS CO., 141-147 
Fifth Ave. 
Pressed and blown glassware. Chas. 


L. Weddle, Representative. 


GILLINDER & SONS, Inc., 220 Fifth 
Ave. 
Lighting glassware, glass specialties. 


THE HOCKING GLASS SALES 
CORP., 129-131 Fifth Ave. 
George E. Nicholson, Representing 
Hocking Glass Co., Lancaster Glass 
Co., Standard Glass Mfg. Co., Lan- 
caster, Ohio. Ashland 7207-7208. 

SUSQUEHANA CUT GLASS CO., 
T. W. Hamilton, Representative, 189 
Fifth Ave. 


WESTON GLASS CO., INC. .- 
Blown Tableware. T. W. Hamilton, 
Representative, 139 Fifth Ave. 


UNITED STATES GLASS CO., A/be- 
marle Bldg., 24th St. and Broadway. 
Pressed and blown glassware. 


WESTMORELAND GLASS CO., 
Horace C. Gray Co., Representa- 
tives, Fifth Avenue Building. 
Pressed glassware, decorated glassware, 
novelties. 


LAMPS, SHADES AND LIGHT- 
ING FIXTURES 


THE BRADLEY & HUBBARD MFG. 
CO., Fifth Ave. Bldg., Fifth Ave 
and 23rd. St. 
Electric Lighting 
Lamps. 


VICTOR BRISBOIS, INC., 200 Fifth 
Ave. 
Room 210. Lamps and Cut Glass. 


NORMAN HAWTHORN, 225 Fifth 
Ave. 


Fixtures and 


Wrought Iron Lamps. “The Better 
Kind,” “Ann Murphy Shades.” 
PHOENIX G'.ASS CO., 230 Fifth 
Ave. 

Illuminating glassware, electric port- 
ables, oil lamps. etc. Telephones, 


Ashland 9024-9025. 


Nar H. E. RAINAUD CO., 242 Fifth 
ve. 
Table, Boudoir, Desk, Piano, and Floor 
Lamps in exclusive designs and finishes. 
Adelphi Lamp Shade ©o., representa- 
tives. 


THE MAIBRUNN CO., Inc., 44-46 
East 25th St. 


Lamp Shades and Lamps. 
Madison Sauare 8860-8861 


DOMESTIC POTTERY 


F. W. DALRYMPLE, 16 West 23rd 
St. 
Representing E. H. Sebring China Co., 
Sebring, O., manufacturers of dinner- 
ware and premium specialties. Tele- 
phone, Gramercy 4413. 


Telephone 


A. E. HULL POTTERY CO., 200 
Fifth Ave. 
Manufacturers and Importers, Earth- 
enware, China and Glassware. 


ROSEVILLE POTTERY CO., 278 
West 28rd St. 
F. D. Van Arsdale, New York Man- 
ager. Art Pottery, Jardinieres, Baby 
Plates and Sets, Bird Baths, Carden 
Pottery. 


THE SEBRING POTTERY CO., Se- 
bring, Ohio. 
New York Office and Sample Room, 
206 Lexington Ave. Chicago Office 
and Sample Room, American Furni- 
ture Mart Building, Spaces 930 and 
931, 666 Lake Shore Drive. 


THE CRESCENT CHINA CO., Se- 
bring, Ohio. 
M. I. George, Representative, 206 Lex- 
ington Ave. High-Grade Dinner Ware. 


JOHN L. PASMANTIER & SONS, 5 
West 20th St. 
Quality Dinnerware and Pottery Spe- 
fore Telephones, Chelsea 8265 and 
0540. 


COX & COMPANY 


120 Fifth Avenue 
Entire 5th Floor 
N. W. corner of 17th Street 


Telephone Watkins 8467 


Glassware 
Imperial Glass Company 
Huntington Tumbler Co. 


The Silver City Glass Co. 
Lewis County Cut Glass Co. 


Dinnerware 


The C. C. Thompson Pottery 
Co. 


Underglaze Hotelware 
Cook China Co. 


Pottery 
Oxford Pottery Co. 


DECORATORS 


FLOGEL DECORATING WORKS. 
129-131 Fifth Ave. 
Dealers and Decorators of Fine Glass 
and China. R. H. Flogel, Proprietor. 
Phone. Ashland 2355. 


LOTUS GLASS CO., INC., 200 Fifth 
Ave., Room 208. 
China and glass decorators. Gold en- 
crusted, lustre, plate etchings and light 
cuttings on colored and crystal glass- 
ware. 


MANUFACTURERS’ AGENTS 


HORACE C. GRAY CO., Fifth Ave- 
nue Building. 


Representing Fenton Art Glass Co., 
Glassware, cut, colored and _ plain. 
Sterling Glass Co., Fine Heavy 
Cut Glass. Westmoreland Glass Co., 
High Grade Table Glassware and 
Specialties. Indiana Glass Co, Pressed 
Table Glassware and Lamps. Ameri- 
can Bisque Co., glazed flower pots, bulb 
bowls, etc. Co-Operative Flint Glass 
Co., Table and Soda Fountain Glass- 
ware, Aquaria, etc. Telephone, Gram- 
ercy 6311, 


b. KING IRWIN, Fifth Avenue Butla- 
ing. 
Iroquois China Co., Hotel China. Na- 
tional China Co., Quality dinnerware. 
Paden City Glass Mfg. Co., Table, sod~ 
fountain glassware. Economy Glass 
ee Suite 319, telephone, Gramercy 


THOMAS G. JONES, Fifth Avenue 
Building. 
Representing McKee Glass Co., D. C. 


Jenkins Glass Co., McDonald Glass 
Works, Inc. Telephones, Gramercy 
291-292, 


GEO. C. KINDT & CO., Inc., 19-21 W. 
24th St. 
Manufacturers and Factory Agents. 
Brass wares, mahogany goods, serving 
trays, mahogany candlesticks, floor 
lamps, electroliers, silk shades, silver- 
plated wares. decorated basket wares. 
tovs. dalls Telephone. Farragut 850 


McKENNA BROTHERS SALES 
CORPORATION, 1271 Broadway. 
corner 82nd Street. 


McKenna Brothers, cut, colored and 
decorated lines; Utility Glass Work< 
Stemware: D. B. Lehman, light cut- 
tings. Telephone, Pennsylvania 2165 


ee J. MOSCOVITZ, 10 W. 23rd 
t 


Representing Knowles, Taylor & 
Knowles Co., dinnerware, and Hirsch- 
Malgood Co., decorated glassware. 
Phone Gramercy 1869. 


WILLIAM G. MUELLER, 35-37 West 
28rd St. 
Thun-Kloesterle Dinnerware, Mann! 
Cups and Saucers for the Tea and 
Premium trade. Phone Gramercy 0586. 


PHILLIPS, THISTLE & SMITH 
INC., Onyx Building, 1107 Broad- 
way, at 24th St. 

Seneca Glass Co., lead blown table 
and lighting glassware. Pope-Gosser 


China Co., dinnerware. elephone 
Watkins 8634. 


VAIL AND YOUNG, 200 Fifth Ave. 


Representing 

The Coshocton Glass Corp. 
The Belmont Tumbler Co. 
Sneath Glass Company 
Jackson Vitrified China Co. 
W. I. Tycer Pottery Company. 


HENRY WITTE, 48 West 28rd St. 


Representing Maryland Glass _ Co., 
Cumberland, Md., and Guerin-Poyat- 
Elite, Ltd., Dinnerware Lines. 
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The Next Time 


you want 


A Job 

A Line 

A Salesman 
A Buyer 


or anything else connected with 
the China, Glass, Housefurnish- 
ing and Lamp Trades 


Advertise for it in the Classified 
Section of 


Crockery and Glass Journal 


and 


Get It 


, 40 cents per line ‘or first insertion; 
20 cents per ein for following in- 
Rates: ertions. Seven words per line 
Minimum initial charge $2, paya 
ble in advanc 


New and Striking 
Decorations 
for 
This Season 


Especially 
IVORY 
PATTERNS 
at 
Moderate 
Prices 


Chantilly Pattern 


NCREASED Haviland China advertising in national magazines is 
helping you by telling millions of housewives throughout the coun- 
try that the genuine Haviland is ‘“The mark of fine taste in fine china.” 


This advertising,- together with the name and reputation of the 
genuine Haviland, should bring you profitable business—if you are 
supplied with the necessary variety of patterns. Are you? 


We carry in New York, ready for immediate delivery, a great variety 
of patterns—every type of decoration—the whole price range—in full 
open stock and in assorted packages. This means that we can immedi- 
ately supply any items you need to replenish your stock. Write or call. 


It will cost you sales if you have to say “We haven’t these patterns 
in stock.” 


66 P 1 Genuine 
Haviland 


DECORATED BY 
nland, 
we 4a 
Limoges 


on decorated china 


HAVILAND CHINA CO., INC. 


1107 Broadway, at 24th Street, New York 
Telephones: Watkins » 167-2968 


Every piece of g 

Haviland China- 
product of the ori 
Haviland, estab! 
by David Havila: 
1837 —bears the 

marks shown | 


vil 
QO ey 
France 


on white china 


““NORMANDY” ** PAISLEY” 
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